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THE  TALKING   MACHINE  WORLD 


"Wlieii  the  Sun 
does  not  shine 

after  the  rainl 


/^SS  of  profit  can  usually  be  re- 
covered,  but  the  loss  of  prestige — 
your  customers'  confidence  in  you — is 
an  irretrievable  loss.  The  man  who 
purchased  a  radio  set  from  you  only 
to  find  another  store  offering  it  a  few 
weeks  later  at  a  much  lower  price  has 
a  grievance — a  just  grievance. 

The  years  of  effort  it  has  taken  to 
build  up  public  confidence  in  your 
store  is  lost  overnight. 

The  dealer  who  secures  the  Sonora 
radio  franchise  secures  his  prestige 
and  profits — the  Sonora  merchandis- 
ing policy  protects  him  through  any 


storm.  Sonora  realizes  that  a  profit- 
able income  comes  through  perma- 
nent outlets. 

We  suggest  your  applying  now  for  the 
Sonora  radio  franchise  which  covers 
Sonora  radio  receiving  sets,  Sonora 
speakers,  the  Sonora  period  model 
receiving  set,  Sonora  combination 
radio  and  phonograph,  and  Sonora 
radio-adapted  ohonographs. 

With  these  models  the  Sonora  dealer 
is  sure  to  bask  in  the  sun  of  popu- 
larity, and  there  will  be  no  "rain",  for 
the  new  line  is  in  thorough  accord 
with  the  new  demand. 


Sonora  De  Luxe  Radio  Speaker 

A  Sonora  radio  product  which  has  alu/ays 
protected  dealers'  profits  and  prestige. 
Sonora  dealers  sell  it  efervwhcre  at  $30. 


TMC  INSTRUMENT  Of  QUALITY 

onorj 

CLCAR  AS  *  BELL 


SONORA  PHONOGRAPH  COMPANY,  INC.,  279  BROADWAY,  NEW  YORK 
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Adler-Royal  Line  Being 

Placed  With  Distributors 

Having  Established  High-class  Dealer  Repre- 
sentation Adler  Mfg,  Co.  Now  Placing  Its 
Line  With  CarcfuUy  Selected  Distributors 

Lambert  Fried!,  vice-president  and  general 
sales  manager  of  ihc  Adlcr  Maimfactiiring  Co., 
New  York  and  Louisville,  Ky.,  announces  a 
new  development  in  tlic  merchandising  arrange- 
ments of  his  company  whereby  the  line  is  now 
being  placed  with  a  mmiber  of  distributors. 
Mr.  Fricdl  slates: 

"The  second  phase  in  the  merchandising  of 
the  Adler-Roya!  line  has  now  been  reached. 
When  we  first  launched  our  phonograph  and 
radio  business  we  found  it  expedient  to  build 
distribution  by  going  direct  to  the  dealer 
through  our  own  district  representatives. 
Events  soon  proved  that  our  policy  was  cor- 
rect. In  a  short  period  of  time  we  had  de- 
veloped a  corps  of  energetic,  far-seeing  dealers 
practically  throughout  the  United  States,  The 
quality  of  the  Adlcr-Royal  line  plus  exceptional 
prices  and  liberal  discounts  made  an  immediate 
appeal  and  brought  success  far  beyond  our  ex- 
pectations. 

"With  the  advent  of  the  192S  Fall  season  and 
with  distribution  well  established,  our  next  step 
has  been  taken;  that  of  offering  our  line  with  its 
built-up  and  assured  distribution  to  a  limited 
number  of  high-class  distributors.  We  are 
choosing    only    those    distributors    who  our 


Price  Twenty-five  Cents 


knowledge  of  the  field  assures  us  are  fully 
capable  of  carrying  on  our  work  and  policies  in 
the  manner  which  will  be  demanded  by  ns.  In 
some  cases  we  have  seen  fit  to  grant  distribut- 
ing franchises  to  several  of  our  former  district 
represcnlalives;  in  olher  sections  we  are  ap- 
pointing distributors  who  seem  to  be  the  most 
logical  for  our  purposes.  We  are  proceeding 
carefully  in  this  matter  and  considering  only 
distributors  of  the  very  highest  standing  and 
calibre.  We  prefer  lo  build  slowly  and  sub- 
stantially rather  than  to  rush  in  blindly  with 
the  possibility  of  making  serious  errors. 

"In  order  lo  make  our  service  to  both  dealer 
and  distributor  doubly  effecCive  and  satisfactory, 
we  have  zoned  the  United  States  into  nine  dis- 
tricts and  have  appointed  sales  managers  who 
will  be  in  direct  cliarge  of  each  district.  These 
district  sales  managers  arc  from  our  own  or- 
ganization and  will  work  in  unison  with  the  dis- 
tributors and  dealers  appointed.  Their  knowl- 
edge of  and  acquaintance  in  both  the  phono- 
graph and  radio  fields  will  enable  them  to  give 
a  high  type  of  service  and  co-operation  to  the 
end  that  holders  of  franchises  will  profit. 

"All  Adler-Royal  policies,  including  the  at- 
tractive franchise  and  liberal  discounts,  will 
continue  in  effect  under  the  new  arrangement. 
In  addition,  a  complete  new  line  for  1925-26 
has  been  brought  out  and  presented  lo  the 
trade.  The  new  line  includes  neutrodyne  radio 
sets  in  a  variety  of  attractive  cabinets,  some  of 
the  Highboy  type;  combinations,  both  console 
and  Highboy;  radio  speakers  and  the  popular 
Adter-Royal  phonographs." 


E.  J.  Totten  Appointed 

Beacon  Go.  Sales  Manager 

Well-known  Member  of  the  Talking  Machine 
Trade  Made  Sales  Manager  of  the  Beacon 
Radio  Mfg.  Co.,  Inc.,  of  Brooklyn,  N.  Y, 

I.  Goldberg,  president  of  the  Beacon  Radio 
Mfg.  Co.,  Inc.,  100  South  Third  street,  Brook- 
lyn, N,  Y.,  manufacturer  of  a  complete  line  of 


American  Piano  Co.  A  keen  student  of  mer- 
chandising as  applied  to  the  talking  machine 
business,  Mr.  Totlen  joined  the  Beacon  organ- 
ization in  order  to  utilize  his  sales  experience 
to  the  best  possible  advantage. 

The  Beacon  Radio  Mfg.  Co.,  Inc.,  has  at- 
tained phenomenal  success  as  a  manufacturer 
of  radio  products  during  the  past  few  years. 
It  has  made  a  specialty  of  manufacturing  parts 
for  radio  manufacturers  and  there  is  practically 
no  part  of  a  radio  set  that  is  not  made  in  its 
entirety  at  the  Beacon  plant.  The  company  is 
a  molder  of  Bakelitc  and  it  also  manufactures 
cabinets. 

Some  time  ago  Mr.  Goldberg  decided  to  util- 
ize his  vast  experience  in  the  manufacturing  of 
radio  parts  by  building  a  complete  radio  re- 
ceiver, and  the  Trinity  six-tube  radio  receiving 
-i;t  is  now  a  part  of  the  Beacon  Radio  Mfg. 
Lo.'s  line.  This  set  has  many  distinctive  fca- 
iiires  wliich  will  be  announced  lo  the  trade  in 
lite  near  future,  and  Mr.  Goldberg  secured  Mr. 
I  otten's  services  in  order  lo  provide  i.ilking 
iii.ichine  dealers  with  maximum  co-opeiaiion  m 
merchandising  this  set.  Mr.  Toltcn  will 
^pecialize  on  the  introduction  of  the  Trinity 
radio  receiver  to  the  talking  machine  trade,  and 
according  to  the  company's  plans  this  product 
will  be  marketed  direct  to  the  dealers.  An 
aggressive  sales  campaign  hacked  by  co-opera- 
tive dealer  helps  is  now  being  worked  out  under 
Mr.  Tollen's  direction,  based  on  his  lengthy 
experience  in  the  talking  machine  trade,  and 
distribution  of  the  new  product  has  already 
been  started. 


E.  J.  Totten 
radio  products,  announced  this  week  the  ap- 
pointment of  E.  J.  Totten  as  sales  manager  of 
the  company.  Mr.  Totten  needs  no  introduc- 
tion to  the  talking  machine  industry,  for  he  has 
been  identified  with  the  trade  for  nearly  fifteen 
years.  For  ten  years  he  was  sales  manager  of 
the  Musical  Instrument  Sales  Co.,  visiting  the 
trade  througlioul  the  country  and  becoming  in- 
timately familiar  with  the  dealers'  problems. 
Subsequently  he  was  associated  with  Cohen  & 
Hughes  and  recently  he  joined  the  staff  of  the 

See  iecond  last 


New  Building  Leased  by 
Charles  Freshman  Co.,  Inc. 

The  Charles  Freshman  Co.,  Inc.,  New  York, 
manufacturer  of  Freshman  radio  products,  re- 
cently announced  the  leasing  for  a  term  of  years 
through  Brown,  Whcelock,  Harris,  Vouglit  & 
Co..  a  three-story  factory  building  containing 
100,000  square  feet  at  I33rd  street  and  Brown 
place,  New  York. 

page  for  Index  of  Articles  of  Interest  in  this  issue 


Roy  A.  Forbes  in  Important 
Post  With  the  Victor  Co. 

Appointed  Sales  and  Merchandising  Manager 
of  the  Victor  Talking  Machine  Co.— Formerly 
Manager  of  Well-known  Retail  Departments 

Camden,  N.  J.,  July  7.—The  Victor  Talking 
Nfachine  Co.  has  just  announced  the  appoint- 
ment of  Roy  A.  Forbes  as  sales  and  merchandis- 
ing manager  of  the  company,. 

Nfr.  Forbes  has  successfully  managed  retail 
departments  for  many  years  and  the  company 
feels  thai  he  is  particularly  well  fitted  lo  look 
after  the  distribution  of  Victor  products  since 
many  of  the  retailer's  probtums  are  familiar  to 
him.  It  is  stated  that  Mr.  Forbes  will  make  a 
special  point  of  discussing  such  problems  with 
distributors  and  dealers. 

Mr.  Forbes  is  perhaps  best  known  for  his 
work  as  manager  of  the  talking  machine  de- 
partment of  James  McCreery  &  Co.,  the  New 
York  department  store,  which  resulted  in  his 
receiving  and  accepting- an  offer  to  take  charge 
of  the  talking  machine  department  of  the  John 
Wanamaker  store  in  Philadelphia,  where  he  had 
been  for  several  years  before  joining  the  Victor 
Co.  staff  and  where  he  had  made  a  success. 

In  its  announcement  the  Victor  Co.  expresses 
its  appreciation  of  the  many  years  of  earnest 
service  given  by  Frank  K.  Dolbeer,  who  has  re- 
tired, and  extends  to  him  the  best  wishes  of  the 
company  of^cials  for  the  future. 

The  future  plans  of  Mr,  Dolbeer  have  not 
been  announced  by  him  but  it  is  anticipated  that 
he  will  take  a  long  vacation  before  entering 
upon  any  new  activities.  He  is  one  of  the  vet- 
erans of  the  trade,  having  been  engaged  in  it 
for  over  a  quarter  of  a  century.  He  first  joined 
the  Victor  Co.  in  1914  as  credit  manager  and 
resigned  in  1918  lo  become  Comptroller  of  the 
Willys-Overland  Co.,  automobile  manufacturers. 
He  rejoined  the  Victor  organization  in  1921, 
as  manager  of  the  traveling  department  and  in 
1923  was  made  sales  manager. 


Farrand  Mfg.  Co.  Moves 
Plant  to  Long  Island  City 

Necessity  of  Enlarging  Company's  Manufactur- 
ing Facilities  to  Meet  Steadily  Growing  De- 
mand for  Speakers  Compelled  Move 

The  Farrand  Mfg.  Co.,  manufacturer  of  the 
Farrand  cone-shaped  speaker,  formerly  located 
in  Newark,  N.  J.,  has  moved  lo  a  new  factory 
buildinif.  Thomson  avenue  at  Cuiiri  street, 
Long  Island  City,  N.  Y.  Due  lo  the  increasetL 
diin.md  by  Farrand  distributors  the  necessity 
of  grij.illy  enlarging  the  company's  manufac- 
turing ipace  and  equipment  has  been  fell  for 
some  time.  Tlie  decision  lo  take  over  the  Long 
Island  quarters  was  based  upon  the  excellent 
shipping  facilities,  the  layout  of  the  floor  space 
and  the  "daylight"  lighting  arraiiLACiiicnts. 

In  conjunction  with  the  removal  to  the  new 
quarters  the  I'arrand  Mfg.  Co.  makes  two  im- 
portant announcements:  First,  that  it  will 
shortly  introduce  a  smaller  sized  Farrand 
speaker  lo  sell  at  about  half  the  price  of  the 
larger  model  which  has  been  so  successful. 
This  decision  is  based  upon  an  analysis  of  trade 
and  consumers'  needs  and  the  smaller  model, 
according  to  the  sales  department  of  the  Far- 
rand Co..  will  undoubtedly  have  as  large  a  sale 
as  the  bigger  model  during  the  coming  season. 
The  oilier  decision  is  the  elimination  for  the 
1925  season  of  the  Farrand  receiving  set.  Al- 
though the  new  factory  quarters  give  the  com- 
pany several  times  the  floor  space  of  the  old 
quarters  all  of  it  will  be  utilized. 
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Is  It  a  Summer  Slump  or  a  Dealer  Slump? 

Putting  Extra  Punch  in  Sales  Promotion  Campaigns  Brings  Home 
the  Bacon  for  Dealers— Tell  The  World  How  They  Get  Business 


Often  there  are  off  seasons  wlieii  it  is  neces- 
sary to  put  more  punch  in  sales  work  in  order 
to  show  a  profit.  In  the  talking  machine  re- 
tail field  there  is  rather  a  widespread  feeling 
that  it  is  really  of  little  use  to  attempt  to  do 
very  much  to  promote  Summer  sales.  No  one 
will  deny  that  during  the  Summer  months  there 
is  a  natural  drop  in  sales  insofar  as  the  talking 
machine  business  is  concerned,  but  that  this 
condition  can  be  overcome  to  a  large  extent 
by  a  determined  and  persistent  effort  to  get 
business  is  proved  by  the  fact  that  so  many 
dealers  are  keeping  up  volume  by  just  that 
means.  Hard  work  is  the  answer  to  this  prob- 
lem, as  the  letters  from  a  few  live  dealers  re- 
produced below  will  show.  These  dealers  em- 
phasize the  need  for  going  out  after  business 
and  while  they  admit  that  it  is  difficult  to  dig 
for  sales  in  warm  weather  they  are  unanimous 
in  their  opinion  that  it  pays. 
Gunther-Kenney,  Inc.,  Middletown,  N.  Y. 

We  are  located  in  the  center  of  a  rural  dis- 
trict, and  near  to  a  section  where  a  large  quan- 
tity of  produce  is  raised  for  New  York  and 
Philadelphia  markets.  This  being  the  case  it  is 
necessary  for  us  to  go  out  for  most  of  our 
Summer  business  as  the  farmers  and  truck 
growers  are  kept  busy  at  this  time,  and  can  not 
get  into  town.  It  is  also  necessary  for  us  to 
do  all  our  preliminary  business  for  Fall  and 
Winter  at  this  lime,  so  we  combine  both  at 
the  same  time. 

Our  salesmen  go  about  in  cars  and  take  a 
quantity  of  records  with  them  which  they  play 
for  the  farmers,  or  leave  a  selection  with  them 
which  they  call  for  on  the  next  trip  out,  This 


giyes  the  men  who  are  busy  during  the  day 
a  chance  to  hear  them  in  the  evening,  and  in 
most  cases  when  the  records  are  called  for  the 
salesman  has  very  few  returned.  On  these 
trips  catalogs  on  new  records,  radio  and  talk- 
ing machines  are  distributed  and  new  prospects 


That  there  is  a  natural  leth- 
argy in  the  demand  for  talk- 
ing machines  and  other  musi- 
cal instruments  during  the 
Summer^  no  one  will  deny, 
but  that  this  condition  can  be 
overcome  to  a  certain  extent 
by  buckling  down  to  business 
is  equally  true.  In  the  ac- 
companying article  a  number 
of  dealers  tell  how  they  make 
vacation   time   profitable.  .  .  . 


looked  up.  In  a  great  many  cases  we  sell 
phonographs  before  the  Fall  business  opens  up 
and  we  also  pick  up  sales  in  the  portable  types. 
This  being  a  Summer  boarder  section  we  often 
make  sales  of  the  portable  models  to  the  board- 
ers. 

The  radio  end  of  our  business  is  pushed  along 
the  same  lines,  and  the  musical  instrument  line 
is  always  good,  as  we  carry  a  large  stock  of 
the  different  string  instruments  that  are  so 
popular  just  at  present.     Most  of  our  string 


instruEncTit  business  during  the  Summer  is  done 
with  vacationists  and  there  is  also  a  constant 
demand  for  accessories  for  these  instruments. 

We  believe  the  music  house  that  docs  nol 
go  on  a  vacation  itself  during  the  Summer  can 
promote  its  business  to  a  considerable  degree 
if  it  will  send  its  salesmen  out  through  the 
rural  districts.  Of  course  we  realize  that  all 
music  houses  are  not  located  in  a  district  the 
same  as  ours,  but  the  opportunities  to  increase 
the  business  probably  can  be  worked  out  along 
the  same  lines  if  Summer  is  not  regarded  as  a 
vacation  time. 

Maison  Blanche  Co.,  New  Orleans,  La. 

We  certainly  do  not  believe  Summer  months 
are  dead  months  in  either  radio  or  phonographs, 
and  the  best  evidence  we  can  offer  is  that  this 
month's  sales  will  almost  equal  last  November, 
December  and  January  sales.  We  are  also 
ahead  of  May,  1924,  and  June  and  July,  1924, 
were  both  big  months  and  our  plans  are,  "beat 
last  year's  sales." 

Special  advertising,  window  displays,  radio 
expositions,  and  special  concerts  in  the  depart- 
ment featuring  new  records  are  effective.  Re- 
cently we  packed  five  hundred  in  the  department 
— all  the  space  we  had  available.  Oh!  yes,  we 
sold  records  and  made  a  lot  of  new  friends. 

We  are  planning  a  big  phonograph  sales 
drive  for  July,  Expect  to  sell  one  hundred 
machines.  Of  course,  our  sales  people  must 
take  their  vacations  during  Summer,  but  just 
now  it's  a  problem  how  we  can  let  them  go 
and  not  be  forced  to  get  others  to  fill  their  jobs 
while  they  are  away.  Just  this  thought:  People 
(Coulimicd  oil  page  8) 


NOW  IS  THE  TIME  FOR 

Portable  Radio  Phonograph  Combination 


R.  P.  1 


WE 
MAKE  IT 


YOU 
PREPARE 
FOR  BIG 
DEMAND 


LESS  USUAL  DISCOUNTS 


Radio  Panels 

^  for 

I      Console  Phonographs 


R.  P.  3 

3-tube  reflex  loudspeaker 
volume,  distance  selectivity 
panel:  10x14 


R.  P.  5 

5-tube    tuned    radio  fre- 
quency    receiver.  Two 
sizes:      141/2x1  7  3/16  or 
15  3/l6xi6'/8 
List  $65.00 


Dealers,  write  your  jobber  for  details,  or  address       Lut  $45.00 

New  York  Album  &  Card  Co.,  Inc. 

23-25  Lispenard  Street,  New  York 
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Brunswick  Firmly  Established 
in  the  Radio  Field 

BRUNSWICK  was  the  first  to  offer  the  public  a  successful  unit 
.  .  .  the  Brunswick  Radiola,  first  successful  combination 
instrument  on  the  market.  Today  it  has  been  accepted  by  the 
public  to  a  degree  that  entrenches  Brunswick  as  leader,  not  only 
in  the  phonograph  and  record  field,  but  in  the  combination  field 
of  phonograph  and  radio. 


IN  broadcasting  world-famous 
artists,  Brunswick  again  was  first. 
Awakening  a  renewed  interest  in 
radio,  in  records  of  artists  of  the  New 
Hall  of  Fame,  and  in  the  phonograph. 
Thus  Brunswick  has  constantly  stim- 
ulated the  sales  activity  of  Brunswick 
Dealers  by  important  contributions 
in  advancement. 

Brunswick's  vast  laboratory  and 
manufacturing  resources  are  prepared 
to  meet  the  demands  of  the  public  and 
the  industry  for  improved  instru- 
ments, for  finer  reproduction,  for  more 
faithful  recording. 

Brunswick  is  always  ready  —  antici- 
pating public  and  trade  demands. 

Brunswick  is  the  leader  today  in  ma^ 
ing  Musical  History. 


THE  BRUNSWICK.BALKE.COLLENDER  CO. 
Mami/acturcri— Eiiabluhed  1S4S 
GENERAL   OFFICES:  CHICAGO 
Branchci  in  nU  Principal  Ciiics         NcwYorkOffice;  799  Seventh  Avenue 
THE  BRUNSW1CK.BALKE.COLLENDER  CO.  OF  CANADA.  Lid. 
Main  offices:  35S  Bay  Sl..Toronto     Branches  ul  Montreal.  Winnipeg.  CalBarv.  Vancouver 


"Tne  Sign  of  Musical  Ti-estige 
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\adio  (abinets  by  Sonehue 


IIIIIIHIIIIIIII 


J^tail  Prices 
iMaintained 

M  EEE'S  proven  proBt  tor  you.  The  Adapio 
ardized  profit. 

Protected  patented  features,  combined  with  the 
Jery  finest  workmanship,  make  the  Adapto  an 
easV  seller  Adapto  Cabinets  accommodate  any 
^To  Receiver  having  a  dial  panel  not  lareer  a.an 
10^  m.  high  and  3iy,  in  wide.  „E<l^'PP'^^„XeJ5 
compartment  for  enclosing  batteries,  »>at«ry 
^Treer.  and  especially  designed  horn.  Made  in 
mahogany  and  walnut.  Price,  SHO-  "est  oi 
Rocky  Mountains,  $120. 

DISTRIBUTED  BY 

CaoitDl    Oiib-lbutinB  Comsany.  Ine  

Slanlty  4.  Pancr~-  '-' 


Collingi   &  Cimpanr  

E.   M.  WiJion   &.  Son  

Ptnn  Phnnogrash  Co..  In 
Cohtn  &  Huflhei.  Inc.... 

Cohen  A,  HuDtit),  Inc  

Cohen  &  Hughti,  Inc  

Cohrn  &  Hughci.  Inc  

C.   e.   Haynct  Co.,  Inc.. 

EsriB    Rogen  Co  

American  Hdwt.  4.  Equio 
Harblton  L  Gathright.  IM 
ElMtric  Poatr  i.  Mointtn 
1.  J.  C«of«r  Rubber  Co... 


J.  H.  snooBniii  njuiw  i-u. . 
Redneld  Electric  Comoany.. 
F.  RoniUdl  Comnany.. 
1  Radio  Supply  Co  


..New  York  City 
..New  York  Cily 
...Buflnlo.  N.  Y. 
.Brooklyn,  N.  Y. 
.,  .Boiton.  Mail. 
,,  Newark,  N,  J. 
...Newark,  N.  1. 


 Hlchmond.  V». 

..Wheeling.  W.  Vn. 

 ChartonB.  N.  C. 

,  Uuliviile,  Ky. 

...Toicdo,  Ohio 
..Columbui,  Ohio 
....Cincinnati.  Ohio 
...Detroit.  Mich. 


Herbert  C. 

DEALERS 
Write  your  nearest  Distributor  or  ua 

Jlrect.  

DISTEIBDTORB 

Some  profitable  territory  la  bUU  open. 

L.  R.  DONEHUE  CO.,  Inc. 

306  Stale  St.,  Perth  Amboy,  N.  J. 


Pathex,  Inc..  Launches 

Extensive  Sales  Drive 

Manufacturer  of  Patliex  Motion  Picture  Cam- 
era and  Projector  Starts  Advertising  Cam- 
paign in  the  East  Whicli  Is  Getting  Results 

rallies.  Inc.,  35  West  Forly-fiflli  street.  New 
York,  manufacturer  of  the  Pall.c.-;  motion  pic- 
ture camera  and  projector,  and  a  subsidiary  of 
the  Patlie  E^cliangc,  Inc.,  launclicd  its  sales 
and  advertising  campaign  on  July  8  and  9 
llirougii  the  medium  of  full  pages  in  the  lead- 
ing newspapers  in  New  York,  Boston,  Pliiladel- 
pliia  and  Newark,  N.  J.  The  product  went  on 
sale  Thursday.  July  9,  and  judging  from  the 
first  results  of  the  campaign,  the  success  of  the 


THE  AVON  MODEL  ADAPTO— .bo 
BlUi  Iwid  "Ce.l"r  ul^l- ,  eonft.Itd 
horn,  «ja  «iiilpp«3  l«  encto"  oiw»- 
Uilni  rtdjfr— IJJ  iD,bc«»iij  ind  wml- 
nuL     Prta.   m.  ot  Il«di7 

UounulAi.  ttP. 


Pathex  library  comprises  two  sizes  of  reels  of 
Pathex  motion  pictures  for  home  exhibition. 
The  success  of  the  Patliex  campaign  in  metro- 
politan territory  is  iiijicaled  by  tlic  fact  that 
the  product  is  already  being  merchandised  by 
representative  dealers  in  every  section  of 
Greater  New  York,  and  among  the  concerns 
marketing  the  product  ill  New"York  and  Brook- 
lyn are  the  Davega  stores,  John  Wanamaker, 
Landav  stores,  Frederick  Loeser,  Willougliby's, 
Herbert  &  Hucsseii,  E.  B.  Meyrowit/,  John  T. 
Owens  and  many  olliers.  Mr.  Brown  states 
that  the  Patliex  motion  picture  camera  and 
projector  will  be  marketed  direct  to  the  dealers 
and  the  sales  plans  include  window  display  helps 
and  practically  every  other  form  of  dealer  co- 
operation. 

F.  D.  Williams,  of  Music 

Master  Corp.,  Promoted 

Prominent  Executive.  Long  Connected  With 
Philadelphia  Concern,  Appointed  to  Important 
Post  of  General  Sales  Manager 

The  recent  announcement  of  the  appointment 
of  Fred  D.  Williams  as  general  sales  manager 
of  tlic  Music  Master  Corp.,  of  Philadelphia. 
Pa,  crc.iied  considerable  interest  throughout 
iHl-'  lr.-idc.  Mr.  Williams  had  been  identified 
uilh  ilie  Music  Master  Corp.  for  a  number  of 
>c:ir5  in  the  important  post  of  district  sales 
manaL-er  of  the  Mid-Wesi  territory,  with  head- 


Henry  C.  Brown 
Pathex  motion  picture  camera  and  projector 
will  be  far  beyond  all  anticipations.  From  both 
a  merchandising  and  advertising  angle  the  cam- 
paign is  being  worked  out  along  practical  and 
co-operative  lines,  with  the  idea  of  giving  the 
dealer  every  possible  form  of  sales  assistance. 

Henry  C.  Brown,  vice-president  of  Pathex, 
Inc.,  is  directly  responsible  for  every  detail  of 
the  gigantic  advertising  and  sales  promotion 
work  that  is  the  outstanding  feature  of  the 
Pathex  campaign.  Mr.  Brown  is  recognized 
generally  as  one  of  the  foremost  sales  and  ad- 
vertising executives  in  the  country,  and  his 
vast  experience  is  being  utilized  to  advantage 
in  the  introduction  of  the  Pathex  motion  picture 
camera  and  projector.  For  many  years  Mr. 
Brown  occupied  important  executive  posts  with 
the  Victor  Talking  Machine  Co.  and  he  num- 
bers among  his  intimate  friends  dealers  from 
coast  to  coast. 

The  full  pages  in  the  newspapers  attracted 
wide  attention  and  resulted  in  a  direct  demand 
for  the  Pathex  motion  picture  camera  and  pro- 
jector that  was  most  gratifying  to  the  dealers. 
In  its  present  form  the  campaign  is  bemg 
launched  in  the  States  of  New  York,  Pennsyl- 
vania, Massachusetts.  Rhode  Island,  Connecti- 
cut and  New  Jersey,  and  Mr.  Brown  stales  that 
as  soon  as  production  facilities  permit,  addi- 
tional territories  will  be  included  in  the  sales 
plans.  The  complete  Pathex  outfit,  consisting 
of  motion  picture  camera  and  projector,  lists  at 
only  $97.50,  and  the  fact  that  the  product  itself 
was  made  absolutely  foolproof  before  its  intro- 
duction to  the  public  is  one  of  the  reasons  for 
its  success.  The  Pathex  motion  picture  camera 
photographs  everything  from  a  distance  of  five 
feet  to  infinity  and  the  motion  picture  projector 
operates  on  the  home  electric  light  current, 
throwing  motion  pictures  twenty-seven  by 
thirty-six  inches  at  a  distance  of  only  twelve 
feet.  It  is  provided  with  an  automatic  stop  for 
titles,  saving  25  to  30  per  cent  of  the  film  fool- 
age  and  an  automatic  film  take-up  and  rewind 
makes  the  operation  and  changing  of  film  ex- 
tremely simple.  The  Pathex'  motion  picture 
film  is  non-inflammable  and  is  packed  ready  for 
instant  use  in  a  daylight  loading  magazine.  The 


Fred  D.  Williams 
quarters  in  Chicago,  and  the  announcement  of 
his  advancement  to  take  full  charge  of  the  en- 
tire sales  of  the  organization  was  made  at  the 
recent  third  annual  radio  congress  held  by  ihe 
Music  Master  Corp.  at  the  Bellevue-Stralford 
Hotel,  Philadelphia. 

In  spite  of  liis  youthful  appearance,  Mr. 
Williams  has  had  an  extensive  business  experi- 
ence and  training.  After  nine  years  in  the 
service  of  the  U.  S.  Rubber  Co.,  which  served 
as  a  thorough  foundation  for  his  later  business 
developments,  he  accepted  a  position  with  the 
Johns-Manvillc,  Inc.,  remaining  with  them 
about  eight  years  in  various  executive  capaci- 
ties. His  most  important  work  in  ihis  connec- 
tion was  the  supervision  and  training  of  sales- 
men and  solving  of  sales  problems.  He  later 
became  vice-president  and  general  manager  of 
the  L.  H.  Gilmer  Co. 

While  Mr.  Williams  was  vice-president  and 
general  manager  of  the  L.  H.  Gilmer  Co.  Mr. 
Eckhardt  heard  of  his  remarkable  ability  to 
solve  difficult  sales  problems.  Accordingly,  it 
was  not  long  before  he  was  appointed  to  the 
important  position  in  charge  of  the  Mid-West 
for  the  Music  Master  Corp.,  and  it  was.  there- 
fore, logical  that  with  the  expansion  of  the 
company  and  the  need  of  a  highly  trained  gen- 
eral sales  manager,  Mr.  Williams  was  appointed 
to  this  important  position. 
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SUocaliott  Records 

now  50c 

— the  news  in  music  as  it  is  made 


THE  newest  song  hit  .  .  .  the  latest  dance  ...  the  new  popular 
novelty!    Look  for  them  on  Vocahon  50c  Records  (west  of 
the  Rockies,  55c).    The  "news"  in  music  while  it  is  news. 

The  purpose  of  the  Vocalion  50c  Record  is  to  provide  the  trade  with  a 
record  having  wide  distribution,  giving  the  public  quickly  the  new 
popular  song,  dance  and  novelty  hits  of  the  day  ...  at  a  popular  price. 

By  reason  of  its  wide  distribution  and  "purchase  accessibility,"  the 
Vocalion  Record  will  go  far  in  stimulating  interest  in  the  phono- 
graph in  countless  homes. 


Thus  Brunswick  Dealers  benefit,  too,  by  this  renewed  activity.  The 
Brunswick  Record,  with  its  highly  selected  array  of  world-renowned 
talent,  is  entrenched  still  more  advantageously.  The  Brwnst«ick 
Record  is  confined  in  its  distribution  to  Brunsuiick  Dealers. 


All  dealers  *t'ill  be  interested  in  our  Vocalion 
Reeortl  Plan.  Inquire  about  it. 


THE  BRUNSWICK.BALKE.COLl-ENDER  CO. 
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Is  It  a  Summer  Sales  Slump  or  a  Dealer  Slump? 

iCi'iilinucd  fn'm  page  A) 

other  words  he  lias  to  go  out  ami  get  it  or  it  i 


usually  plan  and  arrange  to  have  money  lo 
spend  for  a  good  time  during  the  Suinmer.  Do 
you  know  of  anything  in  which  one  could  have 
a  better  time— "Good  music,"  "good  radio,"  at 
lionie.  camp,  seashore,  over  the  lake,  every 
place? 

L.  &  S.  Music  Shop,  CrooksvUle,  O. 

Our  store  is  lociited  in  a  town  of  abont  4,000 
people  and  about  ten  smaller  towns  within  ten 
iniles  around  us,  making  us  within  easy  reach 
of  12,000  people.  Most  of  our  trade  are  miners 
and  pottery  workers,  and  quite  a  few  farmers. 
My  store  was  started  five  years  ago  last  May 
21,  by  myself  and  R.  W.  Springer.  Mr.  Springer 
and  myself  were  in  business  about  two  years 
together  and  1  took  over  his  share.  We  did  not 
have  very  much  money  to  start  with,  both 
of  us  being  twenty-one  years  of  age  and  no 
knowledge  of  business,  and  up  till  the  time  I 
took  him  over  we  had  increased  our  assets 
but  very  little.  To  date  I  have  brought  by  busi- 
ness to  where  it  is  in  a  very  stable  condition. 
I  spend  all  of  my  time  Winter  or  Summer  can- 
vassing for  sales,  and  I  get  them.  I  handle 
Edison  and  Columbia  phonographs,  and  a  com- 
plete line  of  Baldwin  pianos  and  musical  mer- 
chandise. 

I  do  believe  that  there  is  more  or  less  a 
SuMiiiier's  slump  on  the  public's  part  in  buying, 
but  the  largest  slump  is  the  dealer  himself.  In 
the  Summertime  the  roads  are  good  and  1  can 
reach  more  people;  so  I  have  just  as  good  a 
chance  to  make  sales  in  the  Summer  as  in  the 
Winter.  I  never  even  let  myself  think  that  there 
is  any  difference  between  Summer  and  Winter 
as  far  as  sales  go.  I  advertise  continually  to 
keep  my  store  in  the  people's  mind.  I  am  now 
ready  to  run  a  June  drive  on  pianos,  starting 
the  15th  of  this  month.  I  run  a  similar  drive 
twice  a  year  and  it  always  goes  across,  but  it 
takes  a  lot  of  work.  1  always  decorate  the 
store  for  the  occasion,  nsing  large  posters  for 
the  windows,  advertising  in  the  newspapers,  hand 
bills  and  personal  calls.  Vou  can't  miss  making 
sales  by  this  method.  The  real  solution  of  a 
Summer  slump  is  work  and  plenty  of  it. 
The  Music  Store.  Prescott,  Ariz. 

It  does  not  do  for  any  one  in  the  music  busi- 
ness to  relax  his  efforts.  We  are  agents  for 
the  Edison  and  have  just  put  over  one  of  the 
Edison  Tone  Tests  and  of  all  the  advertising 
we  do  that  is  the  bust.  In  small  towns  they 
have  very  little  chance  to  hear  good  music  and 
if  a  dealer  will  get  back  of  an  Fdi^on  Tone  Test 
and  make  it  a  musical  event  that  tlie  jieople  will 
look  forward  to  he  will  get  results  in  all  lines 
of  business  he  handles.  In  these  days  of  the 
automobile  when  the  people  are  so  fascinated 
they  will  morlgatie  their  lives  to  ride,  the  mu- 
-ic  dealer  ha>  in  ru-lle  for  what  he  gels.  In 


lost.  I  also  do  not  believe  that  advertising  cut 
prices  gets  a  fellow  very  far  in  the  long  run. 
If  there  is  no  profit  in  the  goods  you  sell  il 
is  no  use  to  handle  them.  Quality  and  service 
are  the  greatest  advertising  medium  for  the 
dealer.  I  believe  in  small  towns  it  pays  to  keep 
a  man  on  the  pay  roll  just  to  do  small  repajrs 
on  phonographs  free  or  at  a  nominal  expense 
as  it  leads  to  many  record  sales. 
Hockett-Cowan  Music  Co.,  Fresno,  Cal. 

We  are  always  trying  to  sell  in  the  Summer- 
time and,  of  course  in  a  fruit  country  like  this, 
sales  do.  begin  to  pick  up  in  August  when  the 
people  start  to  work  in  the  fruit.  We  are,  how- 
ever, trying  a  little  scheme  of  addressing  all  the 
school  teachers  of  district  schools,  asking  if 
they  do  not  want  to  earn  some  extra  money 
in  the  Summer  by  sending  us  a  musical  census 
of  their  respective  districts  and  offering  them 
compensation  against  any  sale  we  close  which 
they  send  111  to  us. 
Griswold's.  Hannibal.  Mo. 

Business  is  what  you  make  it.    We  find  that 
personal  letters  and  personal  calls  bring  busi- 
ness in  the  Summer  season.    It  does  not  come 
easy  but  it  is  worth  the  effort. 
Bradshaw  Music  Co..  Fitzgerald.  Ga. 

We  have  no  special  sales  plan  lo  stimulate 
sales  during  the  Summer  months.  Pcrsistenl 
plugging  by  every  member  of  our  sales  organ- 
ization has  been  largely  instrumental  in  increas- 
ing our  sales,  regardless  of  season  or  the  state 
of  the  weather.  Hard  work  on  the  part  of 
every  member  of  the  organization  is  effective 
in  keeping  up  sales  volume. 


A.  K.  Plant  Opens  Store 

A.  K.  Plant  and  his  son,  who  have  been  long 
connected  with  the  piano  business,  have  opened 
up  a  new  store  just  oppostie  the  post  office  on 
Main  street.  Tuskcgee,  Ala.  A  full  li«e  of  Co- 
lumbia and  Victor  talking  machines  and  rec- 
ords. Zenith  radios  and  Jesse  French  pianos  is 
being  handled.  The  store  was  formally  opened 
last  month  when  a  host  of  well-wishing  friends 
were  in  attendance. 


Portable  Phonograph  Is 
in  Demand  All  Year  Round 

Has  Big  Merchandising  Possibilities,  Says  Man- 
ager Raymond,  of  the  Werlein  House  of  New 
Orleans,  Who  Tells  of  the  Trend 

New  Orleans,  La.,  July  6,— The  portable  pho- 
nograph business  has  changed  its  status  from  a 
hot  month's  item  to  an  all-the-year-round 
merchandising  possibility,  Philip  Werlein  Co.. 
Ltd.,  finds.  Sales  of  the  popular  low-priced  in- 
struments need  not,  and  usually  do  not,  inter- 
fere with  the  sale  of  larger  machines,  so  far  as 
the  New  Orleans  buying  public  arc  concerned. 
R.  1.  Raymond,  advertising  manager  of  the 
store,  noting  that  the  demand  has  steadily 
changed  from  its  former  seasonal  quality  to  a 
steady  increase  regardless  of  the  time  of  year, 
has  discovered  purchasers  of  the  machines  are 
often  debutantes  from  the  wealtliiest  families. 
The  growth  of  an  art  center  in  the  Vieux  Carre 
or  the  old  French-Spanish  section  of  New  Or- 
leans surrounding  Jackson  Square  has  led  to  the 
development  of  studio  dancing  and  the  house- 
to-house  progression  of  a  group  of  young  peo- 
ple out  for  an  evening's  dancing. 

A  portable  phonograph  is  part  of  the  equip- 
ment of  every  studio  or  tea  room  or  other  busi- 
ness venture  chosen  by  wealthy  girls  as  an  out- 
let for  their  talents  and  energies.  Therefore, 
girls  who  could  afford  to  pay  thousands  of  dol- 
lars for  a  fine  instrument  buy  a  twenly-fivc-dol- 
lar  talking  machine.  But  they  would  never 
countenance  such  economy  on  the  part  of  their 
wealthy  parents,  Mr.  Raymond  has  figured  out, 
applying  a  little  advanced  psychology  to  the 
problem-  Fine  machines  are  selling,  and  fine 
records  of  undying  masterpieces  continue  lo 
enjoy  unabated  demand.  The  machine  for  the 
home  is  still  the  best  and  latest  developed  ma- 
chine available,  Mr.  Raymond  points  out,  and  the 
store  can  go  ahead  and  develop  the  portable 
phonograph  business,  or  let  it  grow  in  spite  of 
itself,  without  fear  of  encroaching  on  more 
profitable  business.  The  portable  machine  trade 
is  "lagniappe"— the  New  Orleans  phrase  for  "a 
little  extra  thrown  in  for  good  measure." 


Will  Handle  Freshman  Line 

Fred  Gardner's  Temple  of  Music  at  379  Essex 
street,  Lawrence.  Mass.,  announces  its  appoint- 
ment as  exclusive  agent  in  that  city  for  the 
entire  line  of  Freshman  radio  sets, 


A  petition  in  involuntary  bankruptcy  was  re- 
cently filed  against  the  Butte  Phonograph  Co. 
liutic,  Mont. 


Powel  Crosley,  Jr.,  Granted 

Patent  on  Radio  Device 

Patent  rights  have  been  granted  to  Powel 
Crosley,  Jr.,  for  a  unique  book-type  variable 
condenser.  The  object  of  the  invention  is  to 
provide  simple  construction  for  such  devices, 
especially  in  the  means  for  varying  the  capacity, 
and  yet  have  durability  and  accuracy.  Nearly 
2.000,000  of  this  type  condenser  have  been  made 
in   the  Crosley  plant  since  patent  application 


l'J2l 


Times  have  changed  in  the  Record  Business 

Old   fashioned,  profit-absorbing  sales  methods 
are  going  rapidly  into  discard 

Wanamaker,  Lyon  &  Healy,  A.  Hospe  &  Co.,  Grinnell  Bros..  Baldwin 
Piano  Co.  and  a  great  many  other  prominent  concerns  have  adjusted 
their  sales  to  meet  the  changed  conditions  by  adopting 

The  Audak  System 

The  modern  method  ot  dcmonsl rat i and  selling  records 

Without    the    Use   of  Booths 


Dealers  place  as  many  as  six  Audak  units  in  space  lormerly  uceupied  by  one  booth,     There  or 
Audak  models  to  suii  each  particular  need.     Write  lor  lull  information. 

The  Audak  unit  illustrated  supplied  complete,  ready  for  use  upon  removal  from  crate 


AUDAK  CO.  -  565  Fifth  Avenue  -  NEW  YORK,  N.  Y. 
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^^^ufkokty^^  Sell 
StromDerg-Carlson  produds. 


/ 

/  pa 


No.  3-Typc  Receiver, 
phonoBraph  panel 
— 4  tubei. 


F  you  value  freedom  from  service  costs  and  trouble, 
security  from  depreciation  on  apparatus  stocked,  sold  or 
partially  sold,  gratifying  receiver  performance  after  instal- 
lation as  well  as  during  demonstration,  we  will  be  pleased 
to  hear  from  you. 

Selling  direct  from  factory  to  dealer  and  guaranteeing 
price  stability,  we  place  our  franchise  with  care.  But — to 
merchants  who  measure  up  to  the  opportunities  we  offer, 
the  heartiness  of  Stromberg-Carlson  cooperation  is  prov- 
ing a  big  aid  to  business  at  this  time. 

Strombbrg-Carlson  Telephone  Manufacturing  Co.,  Rochester,  N.Y. 
liiMcrs  of  afparMil  for  yoke     X^^^giitl      SImJard  ihmighaul  ihc -world 
!rdimmiwniindm:c<:ratplion—  V^r^^i     for  oyerlhnly  yurs. 
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Preparing  for  Ihe  Coming  Fall  Campaign 

BEFORE  the  official  opening  of  the  Fall  season  there  are  going 
to  be  a  number  of  announcements  of  very  important  new 
moves  of  direct  interest  to  several  divisions  of  the  music  industry 
and  particularly  to  dealers  in  talking  machines  and  radio.  There 
has  been  for  several  months  rumor  after  rumor  regarding  contem- 
plated announcements  by  this  or  that  company,  some  of  the  rumors 
baseless  and  others  with  some  substance  of  fact,  but  there  are 
enough  actual  developments  under  way,  however,  to  give  the  trade 
much  to  talk  and  think  about  when  they  are  finally  given  publicity. 

Those  who  are  looking  for\vard  to  something  revolutionary  in 
the  industry  seem  doomed  to  disappointment,  but  the  past  few 
months  have  been  devoted  most  earnestly  to  sound  development 
along  various  lines  and  the  result  has  been  that  ideas,  plans  and 
products  have  been  perfected  on  a  basis  that  will  make  1925  a  year 
of  genuine  progress.  Particularly  pleasing  is  the  fact  that  most  of 
these  moves  are  tending  towards  the  stability  of  the  industry',  thereby 
giving  to  the  distributor  and  dealer  something  definite  and  tangible 
upon  which  to  build  for  the  future  without  being  worried  over  pos- 
sibilities of  sudden  shifts  calculated  to  mean  loss  of  trade  and  lost 
profit. 

It  will  be  well  for  the  trade  member  who  seeks  to  keep  abreast 
with  the  times  and  know  exactly  what  he  is  doing  this  Fall  and  Win- 
ter to  keep  his  ear  close  to  the  ground  for  the  next  six  weeks  at 
least. 


A  New  Era  in  ihe  Prodaclion  of  Records 

TALKING  machine  record  manufacturers  are  not  standing  still 
by  any  means ;  nor  have  they  stood  still  for  a  season  since  the 
business  emerged  from  the  experimental  stage  well  over  a  quarter 
of  a  century  ago.  It  ha-^  been  recognized  always  by  those  responsi- 
ble for  the  reproduction  lA  instrumental  music  and  the  voice  through 
the  medium  of  records,  that  the  art  has  not  yet  reached  the  point 
of  perfection.  This  is  not  to  be  accepted  as  a  criticism  of  the 
product,  but  rather  as  a  mark  of  wisdom,  for  when  there  develops 
the  feeling  that  perfection  has  been  reached  and  nothing  else  has 
to  be  done,  the  backward  movement  commences. 


The  results  of  this  continual  experimenting  in  record  produc- 
tion, and  particularly  in  the  recording  work  itself,  have  become 
quite  evident  during  the  past  few  montlis  in  the  new  improved 
types  of  records  put  on  the  market  by  the  leading  companies  or 
which  have  been  developed  to  a  point  where  they  will  shortly  be 
offered  to  the  public.  The  development  of  highly  improved 
metliods  of  recording  and  other  moves  have  made  possible  the 
production  not  only  of  records  with  greater  volume,  which  is  de- 
sirable but  not  wholly  essential,  but  of  records  with  a  clarity  and 
fidelity  of  tone  that  is  little  short  of  remarkable  when  compared 
with  what  has  been  done  in  recording  heretofore. 

It  was  not  so  many  years  ago,  for  instance,  when  acceptable 
recording  of  choral  numbers  by  large  groups  of  singers  was  a  most 
difficult  feat.  In  fact,  the  result  was  frankly  regarded  as  a  novelty 
and  in  a  sense  a  compromise,  for  there  were  limitations  to  the  vol- 
ume and  variety  of  tone  that  could  be  concentrated  satisfactorily 
into  one  recording  diaphragm.  Now  we  have  thoroughly  success- 
ful recordings  of  great  choruses  of  thousands  of  voices,  which  may 
be  said  to  be  practically  as  satisfactory  from  a  musical  standpoint 
as  were  the  listener  to  sit  in  the  auditorium  where  the  chorus  itself 
was  singing. 

This  is  just  one  instance  of  many  that  tend  to  indicate  new 
accomplishments  in  the  art  of  recording  that  more  than  anything 
else  may  be  expected  to  keep  the  talking  machine  and  its  accom- 
panying records  popular  with  the  great  American  public  and  insure 
the  future  of  the  industry.  There  is  a  certainty  about  the  per- 
formance of  a  good  record  that  keeps  it  in  a  class  by  itself,  regard- 
less of  what  other  foim  of  entertainment  may  develop,  and  renders 
it  in  a  large  measure  non-competitive. 


President  H.  C.  Cox*s  Illuminating  Statement 

PROBABLY  no  statement  of  a  talking  machine  executive  for 
some  years  at  least  has  aroused  more  interest  in  the  trade  lhan 
that  made  some  weeks  ago  by  H.  C.  Cox,  president  of  the  Columbia 
Phonograph  Co.,  in  which  he  outlined  briefly,  but  at  the  same  time 
comprehensively,  the  future  plans  of  that  company  as  he  saw  them. 

In  making  his  announcement  Mr.  Cox  took  into  his  confidence 
dealers  who  have  had  placed  upon  them  the  responsibility  of  the 
distribution  of  Columbia  products  and  his  assurances  regarding 
what  has  been,  and  is  being  planned,  in  the  furtherance  of  the  inter- 
ests of  his  company  and  particularly  its  products,  has  served  lo  de- 
velop confidence  to  a  remarkable  degree. 

It  is  not  to  be  expected  that  any  large  manufacturing  organiza- 
tion, such  as  the  Columbia  Co.,  can  freely  lay  alf  its  cards  on  the 
table  and  publish  the  details  of  contemplated  moves  before  those 
moves  have  been  consummated  successfully,  for  that  would  be,  quite 
frankly,  bad  business  practice  from  a  competitive  standpoint.  It  is 
quite  possible,  however,  for  such  a  concern  to  outline  in  some  meas- 
ure, just  as  Mr.  Cox  did,  some  of  the  outstanding  features  of  its 
future  plans,  and  the  men  in  the  field,  whose  efforts  keep  the  products 
moving  into  the  homes,  are  entitled  to  such  information  for  the  pro- 
tection of  their  own  interests  and  the  guidance  of  their  own  move- 
ments. Fortunately,  the  number  of  concerns  who  believe  in  substi- 
tuting frankness  for  mystery  is  on  the  increase. 


M 


The  Pro  and  Con  of  Canvassing  for  Business 
ORE  than  one  dealer  has  taken  occasion  to  declare  that,  while 
canvassing  may  be  all  right  in  its  way  as  a  means  for  selling 
talking  machines,  records  and  radio  during  the  off-season,  partic- 
ularly during  the  Summer,  the  expense  of  this  method  of  selling 
is  out  of  proportion  to  the  results  obtained. 

This  may  be  true  in  a  good  many  instances,  for  there  are  many 
ways  of  canvassing  and  likewise  many  ways  of  estimating  profit. 

The  main  thing  to  consider  in  canvassing  is  not  how  much  the 
individual  sale  costs,  when  made  by  this  method,  but  rather  how 
much  the  general  sales  volume  is  increased,  for  it  is  turnover  and 
frequent  sales  at  a  profit,  regardless  of  how  small  the  margin  may 
be,  that  make  for  profitable  business,  antl  not  the  hri^c  profit  on 
each  deal.  Woolworlh  proved  this  with  In  irn  i.m  ,i<,r,  '^,  while 
other  emporiums  with  high-priced,  slow-iiiii\iii;.;  ~\<«l  wi-wi  liroke. 

A  dealer  in  the  metropolitan  district  of  New  York  recently 
reported  that  from  sixty  to  seventy  per  cent  of  his  Summer  business 
was  brought  in  by  crews  of  canvassers  working  within  a  150-mile 
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the  store  for  sales  that  are  few  and  far  between 

dealer  '°  '  '"^^  "^"y'  "        '''"PPe"^  *at  the 

or  e    he  to        °.  f"'"  -If-protection 

tha  Tal  l        r  ?  ""'^        ^""^  1^'=  '"^l  b"=iness  by 

per   ion,  of  1       "  "^"'^  "-P'--  'b""'  >he 

where  he  l,a  1?%"  ''  "'f  '*"-"'^  -  "nvassing  the  territory 
It  the  salt  -      r  ^"^"^  """^  '="'="8  ''"'y  ^vhile 

of  tSe  ouTslde™  '"■"''""^ 

Canvassing  is  hard  work,  but  so  is  most  selling  where  no  auto- 

mns   n,?"      ""t  r  "  Individual  dealer 

mnst  run  a  erew  of  five,  ten  or  twenty  men  in  a  territory,  but  it 
does  mean  that  the  salesman  who  otherwise  might  devote  the  time 
b  tween  mfrequent  store  sales  to  rest  and  meditation  ean,  with  a 
l.ttle  phys.cal  exercse  and  a  few  dimes  for  carfare,  go  to  the  pros- 
pect m  the  home  and  develop  eontaet  that  means  business.  In  the 
Mo^  -"d,  for  that  matter  radio,  the  story  of 

Mohammed  and  the  mountain  still  applies. 


11 


The  Dealers'  Duly  in  Local  Musical  Activities 
pROM  an  inquiry  recently  instituted  by  The  World  in  widely 
1  separated  sections  of  the  country,  it  is  gratifying  to  learn  that 
dealers  m  talking  machines  and  musical  instruments  generally  are 
taking  a  more  active  part  than  ever  before  in  the  development 
of  musical  activities  in  their  respective  communities.  There  are  a 
few  and  spots  here  and  there,  but  in  the  main  the  dealers  active 
in  this  direction  report  tangible  results  in  return  for  their  efforts. 

While  It  may  be  too  much  to  claim  that  music  merchants  are 
responsible  for  the  increased  interest  in  music  prevailing  at  the 
present  time,  it  must  be  admitted  that  they  have  played  a  prominent 
part  not  only  through  their  own  individual  efforts,  but  by  their 
sympathetic  attitude  toward  all  cultural  movements  in  which  music 
has  been  a  dominant  issue. 

The  talking  machine  primarily,  and  now  the  radio,  are  great 
missionaries  in  the  cause  of  music,  and  when  the  dealers  handling 
these  lines  publicly  express  the  faith  that  is  in  them  by  participating 
in  all  local  movements  that  help  to  intensify  an  increased  apprecia- 
tion for  music,  much  has  been  done  in  a  broad  way  to  advance 
the  position  of  the  industry  nationally. 

Local  Chambers  of  Commerce  and  other  organizations  of 
business  men  formed  for  civic  betterment  regard  music"  to-day  as 
an  asset  of  commanding  importance.  The  attitude  of  these  bodies 
emphasizes  the  increased  interest  in  music  everywhere  and  naturally 
shows  the  widened  market  which  exists  for  musical  instruments 
of  all  kinds  in  America  to-day. 

Too  many  people  are  prone  to  measure  the  United  States 
by  the  musical  conditions  that  prevailed  twenty  years  ago,  for- 
getting that  in  the  interim  there  has  been  a  complete  new  birth 
of  musical  appreciation  in  all  parts  of  the  country — North,  East, 
West  and  South.  And  this  reveals  the  great  merchandising  pos- 
sibilities of  the  talking  machine,  records  and  radio,  in  every  com- 


munity where  the  dealer  is  wide-awake  enough  to  identify  himself 
in  a  prominent  way  with  the  musical  affairs  of  the  town  or  city 
in  which  he  resides— thus  making  his  store  a  musical  rendezvous. 
Having  his  name  identified  with  local  musical  events  is  a  factor  of 
great  importance  from  a  purely  business  angle,  as  these  affairs  are 
of  broad  cultural  value  to  the  community. 

Proof  That  Better  Class  Music  Is  in  Demand 

IS  there  a  demand  among  the  buying  mass  of  American  people  for 
I  music  of  the  better  sort— a  demand  sufEciently  large  to  make  it 
well  worth  consideration  from  a  strictly  commercial  standpoint? 

There  are  those  connected  ivith  the  production  of  talking  ma- 
chine records  who  have  for  decades  maintained,  and  properly,  that 
records  of  good  music  represented  the  real  basis  and  made  for  the 
permanence  of  the  industry,  while  on  the  other  hand  there  have  been 
those,  particularly  among  retailers,  who  have  been  inclined  to  believe 
that  the  market  for  high-class  records  was  not  sufficiently  large  to 
warrant  intensive  cultivation.  With  this  last  group  the  rule  has 
been  to  capitalize  on  easy-selling  popular  records,  with  their  short 
and  hectic  lives,  and  keep  the  high-class  numbers  for  those  who 
came  and  asked  for  them. 

Recent  developments,  however,  have  emphasized  most  strongly 
that  high-class  records,  not  only  the  semi-classics,  which  should 
naturally  have  a  general  appeal,  but  those!  selections  generally  re- 
garded as  "heavy,"  hold  an  interest  for  the  public  that  is  little  short 
of  surprising.  This  has  been  brought  out  largely  through  increased 
sales  of  the  albums  of  high-class  records  and  the  recent  offering  of 
single-faced  records  of  the  high-class  type  at  special  prices  with  a 
view  to  clearing  the  dealer's  shelves  for  fresh  stocks  of  the  new 
double-faced  records. 

There  are  those  who  will  take  comfort  in  the  argument  that  the 
rapid  movement  of  these  high-class  single-faced  records  has  been 
due  solely  to  the  price  appeal.  This  would  be  logical  were  it  not 
for  the  fact  that  the  prices  quoted,  even  though  reduced  from  list, 
have  been  materially  higher  than  the  prices  at  which  quantities  of 
the  so-called  popular  records  can  be  obtained. 

Moreover,  while  there  may  be  a  small  proportion  of  bargain 
"hounds"  who  buy  articles  because  they  are  cheap,  regardless  of 
whether  they  want  them  or  not,  by  far  the  great  majority  of  the 
public  will  not  buy  music,  unless  it  holds  for  them  sufficient  interest 
to  warrant  the  price.  In  short,  99  out  of  every  100  records  that 
have  been  bought  have  been  accepted  because  they  interested  the 
purchaser.  In  view  of  the  proof  of  the  demand  offered  so  strongly 
and  convincingly  there  is  every  reason  to  believe  that  proper  atten- 
tion to  the  field  which  undoubtedly  exists  for  high-class  record  sales 
will  pay  the  average  dealer  most  substantially. 


DEALERS  should  give  earnest  thought  to  the  propaganda  now 
being  given  prominence  in  newspapers  and  other  channels  in 
opposition  to  instalment  selling,  the  claim  being  made  that  the 
practice  is  jeopardizing  the  credit  structure  of  the  country  and 
leading  to  the  impoverishment  of  the  working  people.  This  state- 
ment does  not  coincide  with  the  reports  of  the  savings  banks  or 
the  general  facts  available  in  the  economic  field.  The  propaganda 
should  not  go  unchallenged. 
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WE   ARE   NOT   YOUR  COMPETITOR 


We  do  not  manufacture  or  market  any  product  of  our  own.  Your  interests 
and  requirements  are  our  business — not  a  side  line  to  be  subordinated  to  our  own 
line  of  merchandise.    May  we  have  your  inquiries? 


QUALITY 


SERVICE 


PRICE 


First  Avenue  and  56th  Street 


JORDAN   CABINET  CORPORATION 

EIlWAllD  U.  JORDAN,  JK.,  Presidenl 


For  thirty  years  the  name  Jordon  has  stood  for  quality  in  cabinet  work 


Brooklyn,  N.  Y. 
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Proper  Lighting  and  Simplicity  Make 

the  Windows  Real  Producers  of  Sales 

Edison  Window  Display  Planned  by  Gallup  &  Alfred,    Hartford.    Conn..    Shows    How  Planned 
Lighting  and  Simplicity  of  Arrangement  Make  the  "Eye  of  the  Store"  Attention-compelling 


The  most  eirc-ctivc  window  from  Ihe  stand- 
point of  the  tallying:  machine  dealer  is  one  in 
which  the  display  of  a  talking  machine,  radio  or 
whatever  instrument  it  i>  intended  to  feature, 
stands  out  in  such  an  attractive  manner  that  ii 
not  only  will  be  seen  by  the  passers-by  but  will 
compel  people  to  stop  and  look.  Often,  in  an 
effort  to  place  a  talking  machine  in  a  "home 
setting"  window  properties  such  as  furniture  are 
used  in  a  way  that  they  and  not  the  instrmncnl 
which  the  dealer  is  interested  in  selling  stand  out, 
I  lien,  too,  there  is  another  important  item  in 
making  window  displays  effective  and  that  i- 
ihe  right  kind  of  lighting.  Shadows  in  the  win- 
dows arc  enemies  to  sales  and  any  merchant 
who  has  a  poor  lighting  arrangement  in  his  win- 
dow will  find  it  a  good  investment  to  install 
the  proper  lighting  equipment. 

The  illustration  herewith  is  an  Edison  phono- 
graph window  display  arranged  by  Gallup  & 
Alfred,  of  Hartford,  Conn.  This  window,  by 
the  way,  was  given  considerable  publicity  in 
the  local  newspapers  as  one  of  the  belter  light- 
ing windows  of  the  Hartford  Electric  Light  Co. 
The  Hartford  Daily  Couranl  had  this  to  say  re- 
carding  the  display:  "The  better  lighting  win- 
dow of  the  Hartford  Electric  Light  Co.  offers 
this  week  the  New  Edison  phonograph  from 
the  Gallup  &  Alfred  store.  A  window  that  is 
beautiful  in  its  simplicity,  with  the  phonograph 
so  placed  that  the  correct  lighting  of  the  win- 
dow enhances  the  chances  of  the  passing  public 
being  attracted  to  look  at  flic  display.  The 
phonograph,  of  course,  is  the  important  factor 
and  nothing  else  is  permitted  to  interfere  with 
its  being  the  cynosure  of  all  eyes.  A  simple 
window-    "i'c-.    But  artful  in  its  simplicity,  and 


in    the   elliciciicy   of  lighting  effects  utilized." 

A  glance  at  the  illustration  will  attest  to  the 
ciTcctiveness  of  this  particular  display.  Here 
is  concrete  proof  that  simplicity  is  an  aid  to 
achieving  llic  striking  in  window  display.  The 
window  is  not  cluttered  with  too  much  furni- 
Inre.     No  aliLMupl  lia'^  been  made  to  show  an 


Edison  Window  of  Gallup  &  Alfred 
entire  room.  Rather  the  art  lies  in  showing  a 
furniture  group  in  a  corner  of  a  room  with  the 
artistically  finished  phonograph  as  the  center 
of  attraction.  That  is  real  art  in  window  dis- 
play. The  usual  and  the  ordinary  may  be  seen  in 
any  number  of  windows  and  little  allenlion  is 
paid  to  them.  But  when  a  merchant  achieves 
something  out  of  the  ordinary  he  is  sure  to 
attract  the  attention  of  a  goodly  portion  of  the 
passing  public  to  his  merchandise 


"Gajan"  Folk  Song  Recorded 
by  General  Phono  Corp. 

Folk  Song  of  the  Acadians.  Who  Live  in  the 
Louisiana  Bayous,  Recorded  by  Dr.  James  F. 
Roach,  New  Orleans,  for  Okeh  Records 

New  Orleans,  La.,  July  6.— The  first  recording 
of  a  "Cajan"  folk  song  for  Okcli  records  has 
been  made  by  the  Hart  Piano  House,  Southern 
jobbers  for  the  Okeh  line. 

The  "Cajans,"  or  Acadians,  have  a  type  of 
music  all  their  own.  They  are  the  descendants 
of  the  French  colonists  banished  from 
Grand  Pre  by  the  Hritish  after  the  cession 
to  England  of  some  of  the  I'rench  hold- 
ings off  the  Canadian  shore,  near  Newfound- 
land. These  people  have  lived  along  the 
Louisiana  bayous,  weaving  and  spinning 
and  raising  the  peculiarly  tinted  cotton 
made  famous  in  the  cloths  they  weave, 
and  the  dialect  they  speak  and  the  songs 
they  sing  in  the  fields  and  over  the  cradles 
arc  liear<l  only  in  the  bayou  country.  As 
portraits  of  bayou  life  they  are  real  po- 
etry, connoisseurs  say,  telling  stories  of 
the  strange  water  creatures  that  inhabit 
the  bayous,  and  the  uneventful  life  of 
fisherfolk. 

The  initial  record  is  "Guc  Gue  Solin- 
gail,"  or  "Song  of  the  Crocodile."  It  is 
sung  for  the  Okeh  by  Dr.  James  F.  Roach, 
a  new  Orleans  non-professional,  who  is  gaining 
a  widespread  reputation  for  amateur  and  radio 
appearances,  The  success  of  the  first  record- 
ing will  mean,  it  is  believed,  further  experiment 
along  the  same  line  and  the  introduction  of 
typical  Cajan  music  and  dialect  lyrics  to  many 
music  lovers,  via  the  talking  machine. 


The  Somerset  Radio  Corp.,  New  York,  re- 
cently increased  its  capital  from  JJOO.fHX)  lo 
$600,000. 


PEERLESS  RECORD  CARRYING  CASE 

IS    THE    PORTABLE'S  COMPANION 

Every  portable  sale  shoultS  include  a  Peerless  Record  Carrying  Case.  Each  carrying  case 
also  induces  the  sale  of  more  records.  Encourage  record  sales  with  Peerless  Record  Car- 
rying Cases. 

ART  MISSION  ALBUMS 

The  new  Peerless  10  and  12-inch  Art  Mission  Album  has  won  recognition,  overnight,  as  be- 
ing the  finest  product  of  the  album  maker's  art.    There  is  good  profit  in  it,  too. 

Attractively  Bound— Stamped  in  Gold — At  a  Popular  Price 

Here's  Another  One 

Portable  Machine  Album 

A  new  specially  designed  album,  holding  ten  records,  is  just  the  record  holder  for  the  port- 
able talking  machine.  The  records  are  placed  in  specially  constructed  pockets — allowing 
the  extraction  of  records  without  moving  album. 


Exclusive  metropolitan  distributors  for  the  new  beautiful  and  educational 
"PICTORIAL  RECORDS"  for  children. 


WALTER  S.  GRAY  CO. 


PEERLESS  ALBUM  COMPANY 

PHIL.   RAVIS.  President 

636-638   BROADWAY,   NEW  YORK 

PiciNc  Co»t  Rcprc.entalivc  L.  W    HOUGH,  146  M.i..  Avanue 

=o  .nd  Lo,  Angel..  Bclon,  M.i,. 
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■  Quuller 


A  miiitaliin-  ,  cf.u>.!itcli-<:i  of  the  tieiv 
Everybody's  liului  stock  culaiog,  the 
greatest  of  its  kind  ever  issued  m  lite 
talking  machine  industry.  It  is 
Printed  ihrotighoul  in  sepia  ink,  and 
illtistrales  and  describes  alt  the  many 
lalkino  machine  parts  and  accessories 
that  we  sell. 

Should  one  need  a  "dictionary"  of 
Parts  and  accessories,  he  need  go 
no  further  than  this  netv  catalog,  for 
everything  in  a  phonograph  is  de- 
scribed in  detail. 

Handsomely  bound  and  equipped 
with  hanger  strap.  Sent  in  special 
cardboard  mailing  carton,  postage 
prepaid.  Mail  in  your  business  card 
now  for  a  coPy. 


POLICY 

|HEN  Everybody's  Service  started  we 
knevi'  exactly  where  we  wanted  to  go 
and  how  to  get  there.  Our  aim  was  to 
be  the  largest  and  best  serving  replacement- 
part  house.  Consider  the  big  saving  of  time 
and  money  to  dealers  who  could  obtain  twenty 
different  parts  at  one  source — Everybody's — 
and  thus  save  twenty  stamps,  letter-heads,  en- 
velopes and  the  time  consumed  for  writing,  to 
say  nothing  of  a  similar  duplication  when  pay- 
mg  the  mvoices.  In  a  short  time  our  replace- 
ment-part business  grew  to  such  huge  propor- 
tions that  we  designed  and  created  better  mer- 
chandise in  Accessories,  such  as  Main  Springs, 
Needles,  Tone  Arms,  Sound  Boxes  and  other 
parts.  We  introduced  the  Honest  Quaker 
brand  of  products,  which  immediately  gained 
favor  because  of  superior  qualities. 

Our  policy  at  the  start  and  our  policy  to- 
day is  THE  SAME.  This  is  the  biggest 
intangible  factor  of  our  business,  and  sum- 
marized is  CUSTOMER  SATISFACTION. 
The  prestige  of  Everybody's  Service  has  spread 
throughout  both  American  continents,  and  in 
many  other  countries  on  earth  can  be  found 
dealers  who  rely  on  us  for  their  supplies. 

Our  huge  business  prox  es  that  the  policy 
IS  the  gauge  of  success. 


Makers  of  Honest  Quaker  Main  Springs 
A  Complete  Line  of  Talking  Machine  Repair  Materiala 
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Ress  Speeded  Sales  600  Per  Cent  in  Month 

Youngstown  Dealer  Found  Himself  With  a  Big  Stock  of  Machines 
and  Records  on  Hand  and  No  One  Buying,  So  He  Made  Radical 
Changes  in  His  Sales  Plan  Which  Snatched  Success  From  Failure 


A  business  sometimes  reaches  the  point 
where  instead  of  progressing  it  stands  still,  and 
then  a  period  of  retrogression  sets  in  and  the 
merchant  faces  ruin  unless  radical  changes  are 
made  which  will  again  bring  up  the  sales  vol- 
ume to  a  point  where  a  profit  is  made. 

This  was  exactly  the  condition  faced  by 
Joseph  Ress,  proprietor  of  the  Ress  Music 
Store,  of  Youngstown,  O.  With  a  stock  on 
hand  of  about  one  hundred  and  twenty-five 
talking  machines  of  various  leading  makes  and 
between  15,000  and  20.000  records  Mr.  Ress 
found  his  business  slowing  up  until  in  April  of 
this  year  only  four  phonographs  were  sold  dur- 
ing the  entire  month,  representing  a  gross  in- 
come from  this  source  of  only  $275.  The  situa- 
tion was  so  serious  that  this  dealer  was  at  the 
point  of  discouragement  and  giving  up,  but 
fortunately  he  is  the  type  of  man  who  fights 
to  the  last  ditch,  so  instead  of  throwing  away 
the  work  of  years  he  analj'zcd  every  phase  of 
his  business.  The  result  was  a  change  of  policy 
which  brought  sales  to  the  profit  point  with  a 
jump.  In  one  month.  May,  an  increase  of  busi- 
ness reaching  the  tremendous  figure  of  600  per 
cent  was  registered.  Mr.  Ress  had  found  the 
answer  to  his  problem,  namely,  wrong  selling 
policy,  something  which  is  keeping  many  deal- 
ers from  success,  although  they  do  not  realize 
where  the  fault  lies. 

Reasons  for  Change  of  Policy 
Youngstown  is  a  manufacturing  center.  In 
the  city  arc  thousands  of  people  who  depend 
entirely  on  local  employment.  These  people 
are  in  the  vast  majority  and  as  a  result  local 
business  depends  to  a  very  great  extent  on  their 
prosperity.  Also,  as  is  natural  in  a  city  of  this 
character,  there  are  many  foreigners,  represent- 
ing almost  every  nationality  on  the  globe.  Mr. 
Ress,  after  much  thought,  came  to  the  conclu- 
sion that  the  one  great  fault  with  his  methods 
during  the  preceding  ten  years  had  been  the 
fact  that  he  asked  for  a  too  high  first  payment. 
He  was  certain  that  many  people  wanted  to 
purchase  a  talking  machine  but  the  great  draw- 
back to  the  purchase  was  the  large  down  pay- 
ment he  had  been  asking.  He  realized  that  if 
he  would  ,ask  for  a  very  small  first  payment  on 
an  instrument  he  could  increase  his  sales 
tremendously.  Of  course,  if  a  small  initial  pay- 
ment was  the  basis  of  the  sale  he  would  have 
to  make  up  in  some  other  way.  His  revised 
plan  of  selling,  however,  provided  for  this  by 
making  the  maximum  length  of  the  contract, 
regardless  of  the  amount  paid  at  time  of  sale, 
ten  months.  In  other  words,  he  did  not  pros- 
titute his  business  for  the  sake  of  sales,  nor  did 
he  intend  to  operate  on  a  basis  where  he  stood 
to  lose  by  too  much  leniency  in  the  length 
of  contract 

"The  big  principle  back  of  the  new  policy," 
says  Mr,  Ress,  "is  this:  If  a  banker  can  afford 
to  'sell'  money  without  a  down  payment,  why. 


I  believe  the  talking  machine  dealer  can  sell 
a  talking  machine  at  as  low  as  a  dollar  down, 
if,  like  the  banker,  he  makes  provision  to  get 
his  money  within  a  reasonable  length  of  time. 
It  is  better  to  sell  on  a  dollar  down  basis  and 
get  all  of  the  money  due  in  ten  months  than 
to  sell  on  a  10  per  cent  down  plan  and  then 
permit  the  contract  to  run  from  twelve  to  eight- 


Joseph  Ress  analyzed  his  terri- 
tory and  found  the  solution  to 
a  problem  which  is  keeping 
many  dealers  from  the  success 
they  deserve.  He  adopted 
some  of  thd  tactics  of  the 
banker  and  in  twenty-six 
working  days  following  the 
adoption  of  the  new  plan  he 
sold  thirty-eight  talking  ma- 
chines, to  say  nothing  of  a 
large  number  of  records  and 
other  items  of  merchandise. 


ccn  .md  even  twenly-four  months  as  so  many 
dealers  do." 

Important  Changes  in  the  Contract 
While  making  these  important  changes  in 
his  business  policy,  Mr.  Ress  also  revised  the 
contract  which  he  had  been  using  in  connection 
with  instalment  sales  to  make  it  more  efficient. 
In  the  first  place,  under  the  contract  he  had 
been  using  for  over  ten  years  the  customer 
simply  signed  the  usual  chattel  mortgage  agree- 
ment, and  he  also  placed  his  signature  to  a 
promissory  note  agreeing  to  make  the  payments 
on  a  weekly,  semi-monthly  or  monthly  basis 
for  a  period  of  ten  months. 

The  new  contract,  however,  besides  being  less 
ponderous  in  form  has  several  advantages. 
First  this  contract  is  made  out  in  duplicate,  a 
copy  going  to  the  customer.  Second,  and  most 
important,  especially  at  the  time  a  sale  is  made, 
the  back  of  the  original  copy,  which  remains 
in  the  hands  of  the  dealer,  contains  a  number 
of  questions  which  are  asked  before  the  face 
of  the  contract  is  filled  in.  These  questions  in- 
clude the  name,  age  and  occupation  of  the  cus- 
tomer, employer's  name,  employer's  address,  de- 
partment in  which  customer  works,  as  well  as 
space  for  the  names,  addresses  and  occupations 
of  three  references.  In  connection  with  this 
phase  of  the  contract  Mr.  Ress  says:  "Under 
the  old  contract  we  could  not  even  ask  for 
references  without  using  an  extra  sheet  of  paper. 
As  you  will  note  the  present  contract  has  ques- 
tions which  the  customer  is  compelled  to  an- 
swer. It  has  been  our  experience  that  when  a 
prospective  customer  sees  questions  of  a  per- 


sonal character  in  print  he  will  answer  them 
willingly  enough,  but  if  the  same  questions  are 
asked  by  the  dealer  he  will  be  offended. 

"Here  is  how  we  check  up  on  the  references. 
While  the  customer  is  busy  selecting  records  to 
be  delivered  with  the  instrument  just  purchased 
we  get  busy  on  the  telephone  and  call  up  at 
least  one  of  the  names  he  gave  as  references. 
If  this  is  OK  we  take  it  for  granted  the  cus- 
tomer is  responsible.  A  large  part  of  our  busi- 
ness is  with  the  factory  workers  and  they  usu- 
ally submit  proof  of  their  employment  by  show- 
ing us  their  employe's  badge  or  card.  If  they 
are  unable  to  do  this  we  simply  telephone  the 
employer  and  verify  their  statements. 

"If  the  customer  proves  to  be  all  right  the  im- 
portant thing  to  do  is  to  make  delivery  without 
loss  of  time,  otherwise  the  customer  may  suffer 
a  sudden  change  of  heart  regarding  the  pur- 
chase. Wc  use  an  automobile  of  the  coup^ 
type.  There  is  room  in  this  car  for  the  talking 
machine  and  also  the  customer  and  we  take 
both  to  the  latfer's  home.  This  little  courtesy 
pleases  him  or  her  and  safeguards  us, 

"Another  feature  of  the  contract  provides  for 
sale  of  same  to  any  finance  company  we  may 
select.  When  we  do  dispose  of  paper  we  do 
so  to  a  company  which  permits  us  to  do  the 
collecting.  This  is  done  for  several  reasons; 
first,  we  know  our  customers  and  can  get  the 
money  without  offending  them;  second,  we 
make  them  come  to  the  store  to  make  their 
payments  and  thus  we  have  an  excellent  op- 
portunity of  making  sales  of  records  and  ac- 
cessories, and  third,  we  continually  build  up 
good  will  by  this  frequent  contact  with  our 
patrons.  We  use  no  coTlectors  for  these  rea- 
sons." 

Analysis  of  Sales  Under  New  Policy 

As  has  been  mentioned,  under  the  new  policy 
sales  jumped  600  per  cent  the  first  month. 
From  May  9  to  June  9,  twenty-six  business 
days,  thirty-eight  talking  machines  of  various 
kinds  and  one  radio  set  were  sold.  These  in- 
cluded twenty-one  portables,  twelve  consoles, 
five  uprights  and  one  cash  sale  of  a  radio  set 
for  $200.  The  buyers  included  fifteen  colored 
persons,  nine  American-born  individuals,  three 
Greeks,  two  Hungarians  and  one  each  Slovak, 
Jewish,  Russian,  Ukrainian,  Welsh,  German,  Ital- 
ian, Croatian  and  Polish,  indicating  that  there 
is  a  tremendous  market  for  portable  phono- 
graphs among  the  foreign-bom  who  are  pre- 
vented from  purchasing  expensive  machines  by 
lack  of  money  and  that  it  pays  to  find  out  just 
who  are  your  potential  customers.  It  is  inter- 
esting to  note  in  connection  with  these  sales 
that  there  were  four  repossessions  within  a 
month.  In  each  case  the  reason  for  this  was 
that  the  head  of  the  family  had  lost  his  job. 
Another  important  factor  was  that  in  spite  of 
the  fact  that  the  company  emphasized  extreme- 
iConlinued  on  Page  16) 


STARR  PIANOS     STARR  PHONOGRAPHS 
GENNETT  RECORDS 

^Peprefcnt  the  Hiqheft  c^ttainmtnt  in  cMusical  OVorth 

STARR  PIANO  COMPANY 


Established  1872 


Richmond.  Indiana 


mf^m 


A^^^^-MODEL  TWENTY-0//^  Dial 

Dealers,  here  is  the  latest  addition  to  the  Kennedy  line— the  new  Model  Twenty.  It 
IS  a  one-dial,  5-tube  radio-frequency  unit,  combining  extreme  simplicity  with  accurate 
tuning  of  all  radio-frequency  stages. 

The  single  dial  is  a  special  Kennedy  development  and  is  so  arranged  that  all  stations 
are  uniformly  distributed  from  one  end  of  the  scale  to  the  other.  It  is  5-in.  in  diam- 
eter, and  has  a  positive  vernier  control.  Widely  spaced  graduations  assure  easy  read- 
ing of  the  dial  scale.  Two  auxiliary  control  knobs  are  provided — the  slight  movement 
of  one  compensates  for  antenna  tuning,  while  the  other  regulates  volume.  Model 
Twenty  operates  satisfactorily  on  an  indoor  aerial. 

The  cabinet  is  of  mahogany,  furnished  with  a  beautiful  satin  finish.  Panel  slopes  at 
the  convenient  Kennedy  angle — dial  markings  and  engravings  are  in  gold— exposed 
metal  parts  in  permanent  dull  black. 

Adding  Greater  Value  to  the 
Kennedy  Proteetive  Dealer  Franchise 

The  new  Model  Twenty  adds  still  greater  at  a  moderate   price,   and   gives  every 

value  to  the  Kennedy  Protective  Dealer  present  and  prospective  Kennedy  dealer 

Franchise.  ■  It  rounds  out  the  Kennedy  a  real  incentive  to  get  back  of  Kennedy 

line,  affords  recognized  Kennedy  quality  receivers. 

The  Kennedy  Line  for  1925-26 

The  additions  of  Model  Twenty  and  the  new  Kennedy  Royal  Sixteen  (a  5-tube  up- 
right cabinet  model  with  built-in  reproducing  unit  and  tone  chamber)  offer  you  real 
profit-making  possibilities — plus  the  insurance  of  a  permanent,  growing  business  that 
the  Kennedy  Protective  Dealer  Franchise  extends  to  you. 

Write  today  ior  lull  particulars, 

K  E  N  N  E  D  Y 


Colin  B.   Kennedy   Corporation,  You  m^y  s.„d  pa.licukrs  of  ihe  Kennedy  Prol.cllv 

2018  Locust  Street,  St.  Louis,  Mo.  complcle  Kennedy  line. 

Name  AJtlrcis  

Cilj,  Slal^  


'  and  full  informalion  i 
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Richmond  Dealer  Cashes  in  on  Canvassing 

How  Sixty  Per  Cent  of  Walter  B.  Fulghum's  Business  Is  Secured 
by  Canvassing — Use  of  Phone  Helps — Told  by  Arthur  D.  Young 


In  spite  of  the  fact  tliat  many  di^alers  con- 
sider canvassing  ineffective  as  a  niclliod  of  lalk- 
ing  machine  sales  promotion  tlicrc  are  some  live 
dealers  who  find  outside  sales  work  the  basis 
of  their  success.  Of  course,  the  retailer  whose 
store  is  located  in  a  large  city  on  a  busy  street 
naturally  gets  a  large  part  of  liis  business  be- 
cause of  location.  On  the  other  hand  dealers 
in  smaller  communities  face  an  entirely  differ- 
ent problem.  If  this  type  of  dealer  were  to 
depend  on  passers-by  and  chance  sales  he  would 
not  be  in  business  very  long.  Canvassing  is 
the  answer.  Good  outside  salesmen  working 
along  carefully  planned  lines  are  the  backbone 
of  the  business. 

How  Fulghum  Wins  by  Canvassing 
How  a  dealer  in  a  small  city  can  build  volume 
business  in  this  manner  is  concretely  illustrat- 
ed by  the  accomplishment  of  the  Walter  13. 
Fulghum  store  in  Richmond.  Ind.,  a  town  of 
about  20.000  population.  Sixty  per  cent  of  the 
business  at  the  Walter  B.  Fulghum  store  if- 
won  as  a  result  of  personal  campaigns.  With- 
in the  last  three  years  the  company  has  been 
able  to  boost  its  sales  25  per  cent  by  a  system 
of  regularly  conducted  personal  campaigns. 

"Though  we  have  a  corner  location  on  Main 
street  and  trim  eye-arresting  windows,"  ex- 
plains Walter  B.  Fulghum,  "we  find  that  60  per 
cent  of  our  business  is  done  as  a  result  of 
personal  campaigns.  I  keep  three  men  on  the 
road  all  the  time.  They  cover  a  trading  radius 
of  fifty  miles.  Personally  I  am  out  every  morn- 
ing handling  the  hard  customers  which  my 
salesmen  were  unable  to  crack. 

Daily  "Canvassing"  by  Phone 
"We  have  a  mailing  list  of  5,000  made  up  of 
members  of  the  golf  clubs,  city  clubs,  automo- 
bile lists,  and  covering  several  small  towns.  A 
girl  has  a  special  telephone  book  in  which  is 
tipped  off  the  names  of  prospects.  She  calls 
up  at  least  twenty  persons  every  day  and  on 
rainy  d;ty,-  when  >he  knows  that  the  folks  are 

"How  docs  she  approacli  the  customer?  She 
just  says.  'J  am  Miss  Wetzel  from  the  Fulghum 


store.  Someone  lias  given  us  your  name  for 
our  mailing  list.  We'll  be  glad  to  mail  you  our 
supplements  if  you  do  not  receive  these  from 
another  store.  If  you're  downtown  I'll  be  glad 
to  have  you  drop  in.  Ask  for  Miss  Wetzel. 
Have  you  a  machine?' 

"If  the  reply  is  no.  of  course,  she  is  a  pros- 
pect. If  she  has  an  old  machine,  we  try  to 
interest  her  in  a  new  one;  and  she  is  a  pros- 
pect for  records.  This  is  one  way  in  which  we 
obtain  prospects.  In  most  cases  we  get  tliem 
through  our  salesmen  who  make  daily  reports 
of  their  activities  or  through  customers  whom 
we  have  sold  already." 

Direct  Mail  and  Personal  Follow-up 
Mr.  Fulghum  explained  that  as  soon  as  a 
prospect  is  on  his   list  a  letter  is  forwarded 
to  her.    Here  is  a  prospect  letter: 
Dear  Mrs.  Record; 

Now  thai  Spring  is  here  and  you  will  soon  have  your 

of  funiilurc  in  vour  home.  \Mial  would  be  more  aji- 
propriale  than  a  Vitlrola.  which  not  only  adds  to  yoiir 
furiiishines  hue   hrinRS  so  much   happiness   as  well. 

If  you  have  children  you  cannot  do  more  for  ihera  in 
a  musical  way.  as  Ihey  can  get  a  complete  knowledge 
of  music  through  it.  Conic  in  to  our  store  and  let  us 
show  you  the  world-famous  Victrola.  Prices  range  from 
$S  to  S^SO. 

Soliciting  yooir  patronage,  we  arc 

Vours  truly, 

The  letter  is  followed  by  a  persona!  call,  and 
if  the  person  has  evinced  a  definite  interest  in 
a  machine  arrangement  is  made  to  demonstrate 
that  very  evening. 

Evening  Demonstrations  Prove  Best 
"Our  salesmen,"  declared  Mr.  Fulghum,  "do 
not  take  machines  with  them.  Above  all,  they 
are  not  ramming  anything  down  people's  throat. 
We  chose  the  evening  for  demonstration,  be- 
cause at  that  time  the  whole  family  is  there 
to  enjoy  the  music,  and  there  is  the  possibility 
of  a  neighbor  dropping  in  who  may  eventually 
become  another  prospect.  A  dozen  or  more 
records  are  brought  to  the  home,  and  a  little 
of  everything  is  played.  The  tastes  of  the 
family  decide. 

Check  Up  on  Prospect's  Credit  Standing 
"I  forgot  to  tell  you."  added  Mr.  Fulghum, 


Can  the  needles  you  sell  successfully  pass  these  tests? 


Do  your 

llti  your  needles  show  uniform  leDgths  and 
^er/ccl  playing  points?     OKeh  and  Truetone 

Under  pressure,  a  good  needle  breakfi  and 
a  poor  one  bends.  OKeh  and  Truetone 
Needles  snap  right  ia  two! 


5  ^ 


idles  highly   polished,    with  the 
playing  points  still  retained?  OKeh 
id  Truetone  Needles  arel 

■tAles  show  a  jagged  break 
1  grain?     OKeh  and  True- 
tone  Needles  dol 

Under  the  sckroscor"-".  'I"  ><•"*  needles  »lioW 
llie  hardness  of  steel  ihat  all  good  needles 
must  have?     Okeh  and  Truetone  Needles  do! 


"that  before  a  salesman  goes  around  to  demon- 
strate we  give  the  customer  a  credit  scrutiny. 
This  we  do  by  means  of  the  latest  lax  returns 
and  the  local  credit  men's  association.  This  is 
important,  Last  year  we  charged  off  only  five 
dollars  on  our  books  for  the  music  department. 

"Girls  are  more  efficient  in  this  department 
than  men.  We  have  a  girl  who  has  been  with 
us  for  nine  years  and  knows  fully  75  per  cent 
of  the  people  personally  in  town.  We  have  a 
plan  whereby  our  employes  may  buy  stock  in 
the  company  and  thus  become  vitally  associated 
with  its  welfare.  This  has  helped  us  build  up 
a  staff  of  loyal  workers,  with  the  right  incen- 
tive in  sales  work." 


25  WmI  45tb  Street 


Product*  of  the 

GENERAL  PHONOGRAPH  CORPORATION 

OTTO  HEINEMAN,  President 


Ress  Speeded  Sales  600 

Per  Gent  in  a  Month 

{Contimied  from  (lage  14) 
ly  low  down  payments  the  average  first  pay- 
ment was  $13.02  and  a  fraction.  This,  in  connec- 
tion with  the  fact  that  no  contract  runs  for 
a  longer  period  than  ten  months,  shows  an 
extremely  healthy  condition.  The  gross  volume 
of  business  for  the  month  was  $3,492.50;  down 
payments  totaled  $508.00,  leaving  a  balance  of 
$2,503.50  to  be  collected  within  ten  months. 
Handling  the  Right  Kind  of  Records 
Because  Youngstown  has  a  large  foreign-born 
population  the  Ress  Music  Store  features 
foreign  records  in  a  big  way.  The  stock  ranges 
between  15,000  and  20,000  discs,  including  Co- 
lumbia, Victor,  Okeh,  Odeon,  and  Paramount 
records  in  all  languages.  A  complete  stock  of 
so-called  American  records  is  always  on  hand. 
In  addition  the  complete  foreign  record  cata- 
logs in  the  following  languages  arc  featured: 
Arabic-Syrian,  Armenian,  Austrian,  Bulgarian, 
Croatian,  Finnish,  German,  Greek,  Hawaiian. 
Hebrew-Jewish,  Hungarian.  Italian,  Lithuanian, 
Polish,  Roumanian,  Russian,  Ruthcnian,  Serbian, 
Slavish-Slovak,  Kraintr-SI ovinia,  Scandinavian, 
Swiss,  Swedish,  Turkish.  Ukrainian.  Welsh, 
Also  the  partial  catalogs  of  Bohemian,  French, 
Mexican  and  Spanish  records  arc  handled. 
Profiting  by  Service 
Mr.  Ress  believes  in  service.  He  has  found 
it  a  paying  investment.  One  of  his  many  clever 
service  stunts  consists  of  repairs  of  all  kinds 
He  maintains  an  expert  service  man  who  is 
supplied  with  unique  cards.  These  cards  are 
twice  as  long  as  the  average  business  card, 
about  six  inches.  On  one  half  of  the  card  is 
the  name  and  address  of  the  store,  as  well  as 
a  list  of  the  lines  handled.  The  other  half  of 
the  card,  which  is  to  be  torn  off  and  returned 
to  the  store,  is  really  a  record  of  service  work 
done.  On  this  is  space  for  the  name,  street 
number,  city  and  nationality  of  the  customer. 
Below  this  is  space  for  remarks  in  which  is 
entered  a  brief  description  of  the  work  done, 
tohjcther  with  charge  for  same. 

Quick  delivery,  as  has  been  mentioned  be- 
fore, is  also  a  feature  of  Ress  service  which 
has  made  many  friends  for  the  store,  especially 
that  feature  which  provides  for  the  transporta- 
tion for  the  customer  to  his  or  her  home. 

Under  the  new  policy  aho  a  persistent  ad- 
vertising campaign  is  carried  on  in  all  of  the 
foreign  language  newspapers  as  well  as  the 
English  dailies.  This  is  bringing  in  a  constant 
stream  of  people  and  it  is  keeping  the  name  of 
the  establishment  before  all  nationalities.  Win- 
dow displays  feature  price  as  much  as  anything 
else,  for  the  reason  that  price  is  the  determining 
factor  in  the  majority  of  sales  made  by  the 
Ress  Music  Store.  The  ..nalysis  made  by  Mr. 
Ress  before  he  changed  his  policy  convinced 
him  of  the  importance  of  price. 
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l^randes  announces 
a  broader  linj 


The  new 
Brandes  line 

Brandes  Audio 
Transformer 
Brandes  Cabinet  Speaker 
Brandes  Speaker.  Type  H 
Brandes  Phonograph 
Attachment 


And  these 
Old  friends 

Adjustable  Table-Talker 
Superior  Matched  Tone 
Headsets 
Navy  Matched  Tone 

Headsets 


Watch  for  the  New  Re- 
ceiving Sets  With 

"Acoustics 
by  Brandes'' 


SINCE  1908,  Brandes  has  been  specializing  in  radio 
acoustics.  The  high  quality  of  its  products  has  given 
the  company  an  acknowledged  standing  throughout 
the  radio  world.  Its  laboratories  have  been  constantly 
striving  to  improve  the  audio  circuit  of  the  radio  receiv- 
ing set.  which  circuit,  in  the  final  analysis,  determines 
the  quality  of  the  reception.  It  now  gives  us  much 
pleasure  to  announce  several  important  additions  to  our 
line. 

An  audio  transformer  of  outstanding  merit. 

A  large  horn  type  speaker  of  unusual 
quality  and  beauty  which  we  believe  will 
be  accepted  as  the  standard  of  comparison. 

A  cabinet  speaker  of  harmonious  design  that 
will  not  only  satisfy  the  most  aesthetic  taste 
but  will  give  a  performance  equal  to  that 
of  the  best  horn  type  speaker. 

For  those  who  prefer  to  use  the  horn  of 
their  phonograph,  the  unit  of  the  cabinet 
speaker  will  be  available  as  a  phonograph 
attachment,  suitably  encased  for  this  appli- 
cation. 

Brandes  has  always  set  for  itself  a  high  standard  of 
distribution  policy,  constantly  endeavoring  to  make  its 
jobber-dealer  franchise  more  valuable. 

This  policy  will  be  continued  and  every  effort  will  be 
made  to  improve  conditions  by  carefully  selecting  dis- 
tributors and  by  controlling  production  so  that  the  latter 
keeps  pace  with,  rather  than  runs  ahead  of  the  demand. 

The  new  Brandes  price  list  will  be  issued  as  of  August 
1,  1925,  and  the  Brandes  jobbers  will  be  protected  there- 
after against  any  price  reduction  made  effective  prior 
to  July  1,  1926. 

Vice-Piesident. 

Brandes 

Experts  in  Radio  Acou^ics 
(Since.  19O8 
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Open  a  Direct  Factory 

Branch  in  New  York  City 

Neufeldt  &  Kuhnbe,  Manufacturers  of  N  &  K 
Radio  Products.  Will  Conduct  Business  in 
United  States.  Its  Possessions,  Mexico.  Can- 
ada and  Cuba— J.  B.  Price  Is  Sales  and  Ad- 
vertising Manager  of  the  Company 

Owing  (o  tlie  rapid  growth  of  its  American 
biiMii.--;,  Xi  \ift;idl  &  Kulinke,  niannfaclnrers  of 
(III  «  '  ll-l,  TiMix  H  N  &  K  radio  products,  iiave  found 
il  liLi  I  ■-..irv  to  open  a  direct  factory  brancli  in 
New  \  ork,  and  this  branch  will  conduct  the 
busine-s  in  the  United  States  and  its  posses- 
sions, Mexico,  Canada  and  Cuba.  For  several 
years  past  the  interests  of  Ncufcldt  &  Kulinke 
have   been   handled   by   the  Th.  Goldschniidi 


ada  and  Columbia  University,  New  York.  He 
is  a  member  of  the  Ameriain  Society  of  Me- 
chanical Engineers  and  an  associate  in  the  Ameri- 
can Institute  of  Electrical  Engineers  and  the 
Institute  of  Radio  Engineers.  All  testing,  e-x- 
pcrimenting  and  everything  pertaining  to  the 
technical  end  of  the  business  will  be  under  the 
direct  supervision  of  Air,  Willhofft,  who  has 
spent '  many  years  in  the  ■  study  and  practice 
of  radio  engineering.  Aided  by  capable  me- 
chanics. Mr.  WillhotTt  will  be  in  a  splendid  posi- 
lioii  to  perfect  products  which  can  be  mer- 
chandised to  the  trade  with  complete  assurance 
as  to  their  dependability. 

J.  B,  Price,  who  has  officiated  as  sales  and 
advertising  manager  of  the  radio  division  of  the 
Th.  Goldschmidt  Corp.,  has  also  joined  the  N 
&  K  forces,  occupying  the  same  position  that 
he  had  heretofore.  Mr.  Price  played  a  very 
important  part  in  popularizing  N  &  K  products 
last  season,  placing  them  in  the  hands  of  the 
leading  jobbers  throughout  the  United  States, 
Canada  and  Mexico. 

One  of  a  series  of  new  N  &  K  loud  speakers 
is  now  ready  for  the  market,  and  is  illustrated 
in  another  section  of  this  issue  of  The  World. 
Although  this  speaker  is  only  nine  inches  high 
and  six  and  one-half  inches  square,  it  is  capable 
of  producing  a  tonal  volume  and  quality  that 


compares  very  favorably  with  speakers  very 
much  larger.  This  speaker  contains  a  Neufeldt 
&  Kulinke  imported  loud  speaker  unit  which 
is  adjustable,  and  the  construction  of  which  is 
based  on  a  new  departure  in  bi-polar  units, 

In  a  chat  with  The  World,  Mr.  Price,  who 
is  not  only  well  known  in  the  radio  industry, 
but  who  spent  a  number  of  years  in  the  phono- 
graph industry,  commented  as  follows  regard- 
ing N  &  K  sales  plans:    "Wc  have  completed 
nil  details  for  a  new  sales  policy  that  will  en- 
able the  jobbers  handling  N  &  K  pioducis  lo 
make  real  profits.    Wc  are  not  going  lo  over- 
crowd the  various  sections  nf  Ihc  country  hut 
will  give  the  jobber  breathing  space  to  work 
in,  and  exclusive  territory  will  be  one  of  the 
features  of  our  policy.    We  are  now  perfecting 
plans  for  practical  dealer  service  that  will  be 
constructive  and  based  on  the  suggestions  of 
the  leading  jobbers.    Included  in  our  plans  is 
a    consistent    campaign    in    the    leading  trade 
papers  wherein  the  names  of  our  jobbers  will 
be  featured  and  at  the  height  of  the  radio  sea- 
son we  are  planning  to  use  newspaper  adver- 
tising in  the  leading  trade  centers  in  co-opera- 
tion with  our  jobbers.  .Our  sales  staff  is  now 
being  augmented  and  we  welcome  the  sugges- 
tions of  our  jobbers  lo  make  our  sales  and  mer- 
chandising plans  practicable  and  productive." 


J.  B.  Price 

Corporation,  15  William  Street.  New  York, 
which  has  been  the  sole  distributor  of  N  &  K 
products  and  which  attained  exceptional  success 
in  the  introduction  of  these  products  to  the 
American '  trade. 

In  addition  to  several  new  radio  items  which 
Neufeldt  &  Kuhnke  are  placing  on  the  American 
market  as  well  as  in  the  other  countries  served 
from  the  American  branch,  it  is  the  firm's  in- 
tention to  expand  also  on  other  technical  de- 
vices which  it  manufactures.  The  sales  and  ex- 
ecutive offices  will  remain  for  the  present  at 
15  William  street,  with  a  stock  and  warehouse, 
as  well  as  an  assembling  plant  at  46  E.  Houston 
street.  Equipment  has  already  been  installed 
at  the  assembling  plant  for  the  purpose  of  test- 
ing, inspecting  and  assembling  the  products  as 
well  as  an  experimental  department  for  further 
development  work. 

F.  O.  Willhofft,  formerly  secretary  and  treas- 
urer of  the  Th.  Goldschmidt  Corp.,  has  joined 
the  Neufeldt  &  Kuhnke  forces.  Mr.  WillhofFt. 
who  is  a  consulting  mechanical  and  electrical 
engineer,  is  a  graduate  of  Columbia  University 
and  for  thirteen  years  was  Professor  of  Me- 
chanical Engineering  at  Queens  University,  Can- 


Lower  Court  Ruling  Upheld 
in  Victor-Brunswick  Suits 

Decision  of  District  Court  Holding  Both  John- 
son and  Browning  Patents  Invalid  Affirmed 
by  U.  S.  Circuit  Court  of  Appeals 

Philadelphia,  Pa,.  July  6,— The  United  States 
Circuit  Court  of  Appeals  in  this  city  to-day 
affirmed  the  findings  of  the  Federal  District 
Court  of  Delaware,  in  an  action  brought  by  the 
Victor  Talking  Machine  Co,  against  the  Eruns- 
wick-Balke-CoIlcnder  Co.  for  alleged  interfer- 
ence with  the  Johnson  Patent  No.  946,442  cov- 
ering in  substance  adjustable  doors  mounted  at 
the  delivery  end  of  the  amplifier  or  enclosed 
horn  of  a  talking  machine,  and  praying  thai 
Claim  1  of  the  Browning  Patent  No.  1,402,738 
covering  amplifying  means  for  talking  machines 
be  adjudicated  void,  inoperative,  and  invalid. 

The  Circuit  Court  of  Appeals  also  upheld  the 
lower  court  in  its  finding  in  a  counter-suit 
brought  by  the  Brunswick-Balke-Collender  Co. 
against  the  Victor  Co.  to  restrain  the  latter 
company  from  alleged  infringement  of  the 
Browning  patent. 

The  original  suit  was  filed  by  the  Victor  Co. 
in  the  United  Slates  District  Court  in  Wilming- 
ton, Del,,  on  February  1.  1922,  following  the 
granting  of  a  patent  covering  amplifying  means 
for  talking  machines  to  John  Bailey  Browning. 
The  lower  court  held  that  the  patent  owned  by 
the  Victor  Co,  was  invalid  because  E.  R.  John- 
son, who  claimed  to  be  the  inventor,  had  ap- 
parently  acquired   his   knowledge   for   a  con- 


cealed horn  from  a  design  by  Browning.  The 
same  court  also  held  that  the  Browning  patent 
owned  by  the  Brunswick-Balke-Collender  Co. 
was  invalid  on  the  ground  that  he  had  abandon- 
ed the  claim  on  the  concealed  horn. 

No  statement  has  yet  been  made  by  the  liti- 
gants as  lo  any  future  action  to  be  taken  in 
the  case. 


L.  E.  Gehman  Buys  Garloyd 
Radio  &  Electric  Company 

New  Owner  Will  Operate  Under  Hazeltine 
Patents  With  Headquarters  in  Newark,  N,  J, 

L.  E.  Gehman,  a  well-known  radio  engineer 
of  New  Brunswick,  N.  J.,  has  purchased  the 
Carloyd  Radio  &  Electric  Co.,  former  manu- 
facturer of  the  Malonc-Lemmon  neutrodyiie 
radio  receiver.  Under  the  new  ownership  the 
company  will  continue  to  operate  under  the 
Hazeltine  patents  and  will  manufacture  neutro- 
dyne  receivers.  The  name  Malone-Lemmon, 
however,  will  be  discontinued. 

Mr,  Gehman  has  operated  an  experimental 
laboratory  at  390  South  Eleventh  street,  New- 
ark, N.  J.,  and  for  the  present  the  activities  of 
the  Carloyd  Radio  &  Electric  Co.  will  be  car- 
ried on  from  that  address.  Arrangements  are 
now  under  way  for  the  closing  of  a  lease  for 
enlarged  factory  space  in  Newark,  N.  J.  Ma- 
chinery and  other  equipment  for  the  new  quar- 
ters have  already  been  purchased  and  an  an- 
nouncement will  be  made  shortly  of  the  new 
home  and  plans  for  Ihc  season. 


National  Record  Albums 

are 

Good  Albums 

Nationally  known  because  they 
give  real  satisfaction. 

They  require  less  selling  effort. 
Made  to  contain  all  makes  of 
disc  records  including  Edison. 

Write  for  our  list  of  1925 
ttylet  and  pricet 

NATIONAL  PUBLISHING  CO.,  239  S.  Americu  St,  PHIUDELPHIA,  PA. 


NEW  PORTABLE  ALBUM 


TH£  PERFECT  PLAN 
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COLUMBIA 


Columbia  means  business. 


Vice.Presideni  and  General  Sales  Maonjei 
Columbia  Phonograph  Company 


COLUMBIA  PHONOGRAPH  COMPANY.  1819  Broadway,  New  York 


rhe  Talking  Machine  World,  New  York.  Jiih'  15,  1925 


No  matter  who  sold  that 
family  their  phonograph- 
No  matter  what  name  or 
trademark  is  inside  the  lid 
of  it— 

If  it  is  not  consuming 
records  regularly,  it  can 
be  made  to. 

Appetite— xh^i's  all  it  needs. 

And  the  Columbia  4800- 
voice  Associated  Glee 
Club  Metropolitan  Opera 
House  Record  (50013D) 
is  a  tonic  that  will  make 
any  phonograph  open  up 
and  demand  nourishment. 

Then  the  Masterworks 
Complete  Symphonies- 
one  after  the  other. 

Good  people,  good  cus- 
tomers, good  money! 


COLUMBIA  PHONOGRAPH  COMPANV,  1819  Bru.d^ay.  NEW  YORK 
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COLUMBIA 


MODEL  460 
$200 


MODEL  450 
$175 


MODEL  420 
$100 


MODEL  430 
$125 


Write  the  Columbia  branch  or  dis- 
tributor in  your  territory  for  full  in- 
formation on  the  new  Columbia  line 

ATLANTA.  GA.,  561  WHITEHALL  STREET 
NEW  ORLEANS.  LA.,  519  CANAL  STREET 
BOSTON,  MASS..  1000  WASHINGTON  STREET 
CHICAGO,  ILL.,  4M-440  S.  WABASH  AVENUE 
CLEVELAND,  OHIO,  1825  E.  EIGHTEENTH  STREET 
CINCINNATI.  OHIO,  ROOM  <i2,  222  W.  FOURTH  STREET 
DALLAS,  TEXAS,  2000  NORTH  LAMAR  STREET 
KANSAS  CITY.  MO..  20C6  WYANDOTTE  STREET 
ST.  LOUIS,  MO.,  121J  PINE  STREET 
LOS  ANGELES.  CAL..  809  S.  LOS  ANGELES  STREET 
NEW  YORK  CITY.  121  W.  TWENTIETH  STREET 
PHILADELPHIA.  PA.,  40  N.  SIXTH  STREET 
PITTSBURGH,  PA.,  632  DUQUESNE  WAY 
SAN  FRANCISCO,  CAL.,  J4S  BRYANT  STREET 
BUFFALO,  N.  Y,.  70O  MAIN  STREET 
DETROIT.  MICH.,  ^39  E.  FORT  STREET 
MINNEAPOLIS.  MINN.,   18  N,  THIRD  STREET 
SEATTLE,    WASH..   9U    WESTERN  AVENUE 
COLUMBIA    WHOLESALERS,  Inc.. 

205  W.  CAMDEN  STREET.  BALTIMORE.  MD, 
TAMPA  HARDWARE   CO.,  TAMPA,  FLA. 
COLUMBIA  STORES  CO.. 
1608  GLENARM  AVENUE.  DENVER,  COLO. 
221  S.  W.  TEMPLE.  SALT  LAKE  CITY,  UTAH 
W.  W.  KIMBALL  CO,, 
WABASH    AVENUE    AND    EAST    JACKSON  BLVD., 


CHICAGO,  ILL. 

CUI.l'.MItlA    PIIONOGItAI'H  CO., 
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Making  Radio  Service  a  Force  for  Profits 

Limiting  Free  Service  Calls  Is  One  Way  of  Avoiding  Loss  of 
Trade  and  Killing  Profits — How  Dealers  Are  Solving  the  Problem 


It  was  only  a  few  years  ayo  in  Uic  talking 
niaclniie  trade  that  wc  read  aad  heard  much 
regarding  the  value  and  wisdom  of  service. 
The  talking  machine  dealer  \vas  told  that  it 
was  in  rendering  service  to  his  customers  thai 
he  would  be  able  to  build  up  a  strong  and 
profitable  followine  and  the  practice  of  the 
theory  proved  that  it  was  correct.  Demonstrating 
the  new  records  in  the  customer's  home,  call- 
ing his  attention  to  new  selections,  seeing  to 
it  that  the  machine  was 'in  proper  operating 
condition,  providing  accurate  facilities  in  the 
store  for  private  demonstration,  all  these  came 
under  the  head  of  service  and  were  responsible 
for  placing  the  business  of  many  dealers  on  a 
sound  profitable  basis. 

Nowadays  with  the  radio  in  the  field  and 
handled  by  a  great  majority  of  talking  machine 
dealers,  to  refer  to  the  value  of  service  means  to 
refer  lo  a  very  ticklish,  annoying  and  at  times 
expensive  matter.  More  than  one  dealer  has 
handled  a  surprisingly  large  volume  of  business 
in  radio  receivers,  has  installed  them  lo  the 
salisfaction  of  customers  and  has  kept  his  stock 
down  to  a  point  where  it  represented  profit- 
able turnover  instead  of  lied-up  capital,  and 
yet  at  the  end  of  a  given  period  has  found 
the  net  profit  exceedingly  slim,  or  more  likely 
has  found  red  figures  in  his  ledger. 

A  Vital  Problem 

There  are,  of  course,  many  problems  connect- 
ed with  the  merchandising  of  radio  that  are 
new  and  could  not  ordinarily  be  foreseen. 
These  problems  for  the  most  part  arc  being 
ironed  out  gradually  but  successfully.  How- 
ever, there  still  slicks  out  that  great  problem 
of  service,  and  the  ways  and  means  for  serv- 
icing radio  on  a  basis  that  will  enable  the  deal- 
er to  keep  costs  down  to  a  minimum  and  real- 
ize a  proper  profit,  while  at  the  same  time 
keeping  his  customers  satisfied. 

In  The  World  at  various  limes  there  have 
been  offered  practical  suggestions  on  the  ques- 
tion of  servicing  radio,  most  of  the  sugges- 
tions being  the  outgrowth  of  actual  and  success- 
ful experiences  of  dealers  who  have  met  the 
problem    and    have    evolved    plans    that  have 


served  in  practice  lo  alleviate  trouble  even 
though  they  may  not  entirely  eliminate  them. 

Only  recently  there  was  told  the  story  of 
how  Loescr  &  Co.,  Brooklyn,  limit  service  to 
the  free  installation  of  the  receiver  and  charge 
for  any  service  rendered  after  the  customer 
has  accepted  the  set  as  operating  satisfactorily 
in  his  own  home.  It  appears  that  a  great  ma- 
jority of  dealers  have  adopted  the  plan  of  con- 


The  dealer  who  goes  to  ex- 
travagant lengths  to  give 
service  to  radio  customers  in 
an  attempt  to  keep  up  with 
competition  has  adopted  a 
dangerous  policy.  Set  a  limit 
on  service  and  make  sure  that 
your  radio  sales  are  being 
made  on  a  basis  of  profit. 
The  policy  of  three  free  serv- 
ice calls  and  a  charge  for  each 
call  thereafter  is  proving 
satisfactory  and  profitable.  .  . 


fining  the  service  to  the  original  installation, 
although  any  such  rule  must  be  elastic  enough 
to  provide  for  adjustments  and  perhaps  rein- 
spection  when  the  customer  claims  that  the  re- 
ceiver itself  and  not  the  accessory  is  proving 
unsatisfactory. 

Meeting  Service  Competition 
In  centers  where  strong  competition  is  the 
rule,  it  is  sometimes  found  difficult  to  have  free 
service  end  with  the  installation,  particularly 
where  various  concerns  stipulate  free  service 
for  given  periods  of  time  ranging  from  thirty 
days  to  six  months.  Whether  or  not  they  in- 
corporate in  the  original  price  a  sufficient 
amount  to  allow  for  such  service,  the  fact  re- 
mains that  in  dealing  with  certain  prospects 
the  dealer  is  faced  with  the  question  of  meeting 


such  service  competition  or  facing  the  prospect 
of  losing  the  sale. 

If  he  is  strong-willed  he  can  take  the  decided 
stand  that  rules  are  rules  and  that  the  cus- 
tomer must  either  be  satisfied  with  free  in- 
stallation or  buy  elsewhere.  Unfortunately  not 
all  dealers  have  the  courage  to  stick  lo  rules 
when  there  1s  a  chance  that  the  sale  will  walk 
out. 

In  Milwaukee,  for  instance,  as  in  every  other 
large  city  there  arc  about  as  many  difFerenI 
servicing  plans  in  efifect  as  there  are  dealers, 
and  free  service  for  short  or  long  periods  is 
the  rule  rather  than  the  exception.  A  depart- 
ment store  organization  operating  three  stores 
in  that  city,  each  with  a  radio  department,  fell 
that  it  was  under  a  double  obliEation  to  keep 
customers  satisfied.  First,  as  a  means  of  build- 
ing up  and  maintaining  radio  business,  and  sec- 
ondly, as  a  necessity  in  preserving  the  good  will 
of  customers  for  the  store  proper  in  its  vari- 
ous other  departments. 

The  manager  in  charge  considered  that  the 
chopping  off  of  free  service  with  the  first  in- 
stallation of  a  receiver  would  not  meet  the  situa- 
tion and  after  several  conferences  it  was  de- 
cided that  the  free  service  period  be  limited  lo 
thirty  days  after  installation  on  the  assumption 
that  trouble  through  incorrect  battery  hookups 
and  improper  operation  through  lack  of  knowl- 
edge would  most  likely  develop  during  the 
initial  period.  Even  in  this  offer  of  thirty  days 
of  free  service  it  was  stipulated  that  accessories 
that  must  be  replaced  for  any  reason  or  other 
would  be  charged  for  at  current  list  prices,  only 
the  labor  itself  being  free. 
Three  Free  Service  Calls  Prove  Effective 
Actual  experience  proved  that  even  with  free 
service  limited  to  thirty  days,  the  servicing 
problem  could  prove  a  real  burden  for  the  rea 
son  that  during  that  period  some  owners  would 
have  the  service  man  out  to  their  homes  three 
or  four  limes  each  week.  As  a  final  solution, 
therefore,  the  departments  decided  upon  a  limit 
of  three  free  service  calls  lo  be  made  within 
the  first  thirty  days  after  the  outfit  was  in- 
stalled. 

After  the  free  service  period  the  time  of  the 
service  man  is  charged  for  at  the  rate  of  §1.50 
per  hour  with  $1.50  as  the  minimum  charge, 
and  even  where  it  develops  that  the  only 
trouble  lies  in  run-down  B  batteries,  for  in- 
stance, the  minimum  service  charge  of  $1.50  is 
made  for  the  information,  plus  the  charge  for 
the  batteries  if  installed  by  the  service  man. 
It  is  found  that  this  practice  has  a  most  stimu- 
lating effect  on  the  sale  of  volt-meters.  » 

Some  day  the  service  problem  in  the  raaio 
trade  will  be  solved  to  the  satisfaction  of  all 
concerned  just  as  the  other  problems  have  been, 
or  are  being  solved,  but  the  closer  the  dealer 
"trims  his  sails"  in  the  matter  of  free  service, 
ihe  more  likely  is  he  to  realise  a  profit. 

C.  A.  Canelli  Opens  Fine 
Music  Store  in  Wallingford 

Charles  A.  Canelli,  of  Wallingford.  Conn., 
recently  held  the  opening  of  his  exclusive  music 
shop.  This  is  the  only  exclusive  music  shop 
in  town  and  from  the  crowds  that  visited  the 
store  on  the  opening  day  this  new  store  bids 
fair  to  become  the  music  center  of  the  com- 
munity. Everything  pertaining  to  music  Is 
found  here,  from  musical  instruments,  phono- 
graphs, records,  radio,  sheet  music  to  ■pianos. 
Mr.  Canelli  will  operate  the  canvassing  plan 
with  two  outside  salesmen  and  back  this  idea 
up  with  newspaper  advertising. 
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Business  Platform"  Kills  Sales  Lethargy 

The  Music  &  Radio  Shop,  Meadville,  Pa.,  Has  Discovered  Several 
Ways  of  Keeping  the  Sales  Volume  Up  During  the  Summer  Months 


Do  you  follow  a  definite  plan  in  an  effort 
to  bring  up  the  Summer  sales  volume?  Lewis 
G.  Duvall,  proprietor  of  tlie  Music  &  Radio 
Shop,  Meadviik',  Pa.,  does,  and  he  believes  it 
is  the  solution  of  the  "Summer  dullness"  com- 
plaint. Briefly,  Mr.  Duvall's  business  platform 
for  securing  business  during  the  Summer  is 
as  follows; 

■'Make  arrangements  for  residence  recitals 
both  for  the  talking  machine  and  radio,  with- 
out any  obligation  or  cost  to  your  prospect. 

"Give  concerts  at  centers  of  social  affairsi 

"Make  arrangements  with  factories  to  give 
short  noon-hour  concerts. 

"Interest  the  parents  by  getting  them  inter- 
ested in  a  talking  machine  or  radio,  as  these 
inslruments  are  entertainers  and  educators,  and 
will  help  to  keep  the  children  at  home  in  the 
evenings, 

"Get  after  the  Summer  visitors,  especially  if 
you  have  a  Summer  vacation  resort  nearby. 
Canvass  these  people  and  you  will  be  surprised 
how  many  you  can  land  for  a  talking  machine 
or  radio  set. 

"The  Summer  is  a  great  time  to  make  a  can- 
viss  of  the  farmers.  Every  farmer  is  a  poten- 
tial buyer  of  a  talking  machine  or  radio.  Take 
along  a  blank  address  book  on  these  canvass- 
ing campaigns  and  jot  down  the  names  and 
addresses  of  all  prospective  customers.  With 
this  information  in  hand  the  main  thing  is  the 
follow-up.  Keep  everlastingly  after  these  pros- 
pects until  you  or  someone  else  has  sold  them. 
Always  be  cheerful  whether  you  close  the  deal 
or  not." 


recitals  by  calling  on  the  person  in  whose  homo 
I  would  like  lo  stage  the  affair.  I  do  nol  boai 
about  the  bush;  on  the  contrary,  I  make  clear 
at  once  the  purpose  of  my  visit  and  explain  thai 
there  will  be  absolutely  no  obligation  on  the 
part  of  the  citslomer  or  prospect  and  also  that 
there  will  be  no  expense.  In  fact,  I  simply  tell 
thciir  what  i  want  to  do  and  how  I  woidd  like 
to  do  it.     Next    I    li;ivo    llieiii   invite  all  ilivir 


Residence  recitals,  noon-hour 
concerts,  working  the  vacaiion 
resorts  and  the  farm  districts, 
and  interesting  parents  are  a 
few  of  the  methods  of  selling 
talking  machines  in  the  Sum- 
mer which  Lewis  G.  Duvall 
has  found  successful.  In  the 
accompanying  article  this  live 
merchant  describes  in  detail 
just  how  he  puts  his  various 
plans  in  operation  


Getting  Back  to  Fundamentals 

Mr.  Duvall's  plan  of  securing  business  is  not 
new  but  it  does  get  results,  according  to  that 
enterprising  merchant.  It  also  illustrates  the 
important  point  that  the  methods  which  were 
employed  in  the  early  days  of  the  talking  ma- 
chine are  just  as  effective  to-dai'.  In  the  ever- 
lastmg  search  for  something  new  to  spring  on 
the  public  in  the  way  of  sales  promotion  ideas 
with  the  object,  of  course,  of  creating  sales 
some  of  the  old  basic  and  sound  ideas  are  often 
lost  sight  of.  These  are  days  of  competition 
and  the  dealer  must  fight  for  every  sale.  This 
means  that  every  avenue  of  making  sales  musi 
be  utilized,  otherwise  profits  will  be  conspicu- 
ous by  their  absence. 

Arranging  Residence  Recitals 
Recitals  in  homes  have  been  found  by  Mr. 
Duvall  a  most  successful  way  of  creating  in- 
terest in  talking  machines,  radio  and  last  but 
not  least  the  latest  record  releases.  In  this 
connection  Mr.  Duvall  says:  "1  arrange  these 


friend?  to  the  rccilal.  After  the  cn tert j.iinici,, 
I  give  each  one  in  attendance  a  printed  form 
card  to  sign.  In  addition  to  space  for  the 
signature  there  is  space  for  comment  regard- 
ing the  recital,  also  space  for  remarks  regard- 
ing their  interest  in  a  talking  machine  or  radio 
set.  The  number  of  prospects  I  secure  in  this 
way  is  surprising. 

Concerts  at  Social  Affairs 
"1  watch  the  papers  each  day  for  advance 
notices  of  social  affairs,  and  immediately  get  m 
touch  with  the  committee  or  the  ones  who  are 
at  the  head  or  are  responsible  for  the  entertain- 
ment.  I  make  them  an  offer  to  furnish  the  en- 
tertainment without  charge,  supplying  either  a 
talking  machine  or  radio  set  for  this  purpose,  as 
desired.  Here  again  I  make  use  of  the  cards 
mentioned  above.  I  never  have  experienced 
any  trouble  in  getting  in  on  these  entertain- 
ments and  social  affairs. 

Factory  Concerts 
"As  to  the  factories  for  a  noon-hour  concert, 
it  is  necessary  to  secure  the  permission  of  tlie 
superintendent.  In  the  majority  of  cases  this 
represents  no  great  difficulty.  One  point  which 
must  be  observed,  however,  is  that  the  concerts 
be  brought  to  a  close  a  few  minutes  before  iht 
end  of  the  noon  hour.  In  some  factories  I  have 
found  it  possible  to  distribute  the  cards  to  fill 


ill,  bill  not  all  of  ihcm.  The  prospects  secured 
ill  this  way  I  have  found  cxccHciil,  especially 
from  llie  credit  standpoint.  . 

The  Card  to  Be  Filled  in 
"A  few  words  about  the  cards  winch  ihe 
propects  are  asked  lo  fill  in  and  sign  will  nol 
be  amiss.  I  have  found  that  the  best  form  is  a 
printed  card  with  questions  which  can  be  an- 
swered 'yes'  or  'no.'  This  makes  it  easy  for 
the  recipient  to  fill  it  in  and  the  dealer  has  a 
far  greater  chance  of  'securing  the  information 
he  desires." 

Selling  Smnmer  Visitors  and  Farmers 
The  two  remaining  planks  in  Mr.  Duvall's 
sales  promotion  platform,  namely,  selling  Sum- 
mer visitors  and  fanners,  offer  a  field  for  sales 
work  which  is  limited  only  by  the  ambition.s 
and  energy  of  the  dealer  and  his  salesmen.  If 
there  are  one  or  more  Summer  resorts  nearby 
ll)c  dealer  can,  of  course,  solicit  business  direct; 
that  is  by  visiting  the  owners  of  the  collages, 
hotels,  boarding  houses,  camps  and  also  owners 
of  boats  and  canoes.  If  the  dealer  is  not  locat- 
ed near  enough  to  make  a  direct  bid  for  this 
business  he  can  and  should  try  to  sell  ihe  peo- 
ple of  his  community  the  idea  of  a'  talking  ma- 
chine or  radio  set,  especially  one  of  the  many 
fine  portables  now  on  the  market,  before  the> 
go  away  for  the  Summer  or  on  vacation.  As 
far  as  the  farmer  is  concerned,  why,  the  best 
way  to  reach  that  individual  is  either  througli 
advertising  or  canvassing.  Both  have  been 
found  successful  and  the  two  methods  com- 
bined can  not  be  beat  as  a  business  getter  dur- 
ing the  Summer. 


Brunswick-Radiola  for 

Mr.  and  Mrs.  Edsel  Ford 

The  Aeolian  Co.,  New  York,  reported  re- 
cenlly  the  sale  of  a  Brunswick  Radiola  style  60 
lo  Mr.  and  Mrs.  Edsel  Ford,  of  the  Ford  fam- 
ily, al  Detroit,  for  use  in  their  Summer  home  in 
Maine.  The  members  of  the  Ford  family  arc 
keenly  interested  in  music  and  the  selection  of 


the  Brunswick  Radiola 


was  a  source,  of  delight 


to  the  Aeolian  Co.'s  sales  department, 


Increase  Capital  Stock 

The  Dalrymple-VVhitney  Radio  Corp.,  New 
York  City,  distributor  of  Music  Master  prod- 
ucts, including  the  Music  Master  Ware  sets, 
recently  increased  its  preferred  stock  from  50(1 
to  2,000  shares  at  fifty  dollars  per  share.  The 
co7nmon  stock  remains  unchanged. 


Wuebb  en   Record  Albums 
are  indestructible 

They  are  manufactured  on  methods  of  construc- 
tion which  are  protected  by  the  Patent  Laws. 
It  IS  impossible  for  the  records  to  drop  out. 

Ask  for  our  illustrated  prospectuses  and  price  lists 


Wuebben  Gesellschaf t,  m.  b.  E,  Kochstrasse  60,  Berlin  SW.  68 
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Handy  Chart  Simplifies  Computation 

of  Gross  Profits  and  the  Selling  Price 

W.  F.  Schaphorst.  the  Inventor  of  the  Chart.  Describes  How  It  May  Be  Used  to  Determine  the 
Gross  Profit  and  Selling  Price  Without  Wasting  Valuable  Time  in  Calculation 


Here  is  a  handy  chart  lor  quickly  coinptttiiig 
gross  profit.  It  may  also  be  used  to  determine 
what  the  selhng  price  should  be  after  having 
decided  upon  the  gross  profit  wanted. 

Many  dealers  are  of  Hie  opinion  that  when 
lliey  buy  an  article  for  $5.00  and  sell  it  for 
$10.00  they  make  a  profit  of  100  per  cent.  That, 
however,  is  incorrect  because  profits  should  be 
based  on  the  selling  price  and  not  on  the  cost. 
The  gross  profit  is  therefore  SO  per  cent  and 
not  100  per  cent. 

To  determine  the  gross  profit,  find  the  cost 
in  column  A  and  the  selling  price  in  column  B. 
Run  a  straight  line  through  those  two  prices 
and  the  intersection  with  column  C  gives  the 
gross  profit.  Thus,  in  this  chart  the  dotted  line 
shows  that  it  the  cost  is  $5.00  and  the  selling 
price  $10.00,  the  gross  profit  is  50  per  cent. 

Inversely,  the  chart  may  be  used  to  deter- 
mine the  selling  price.  Thus,  if  the  cost  is 
$5.00  and  if  it  is  decided  to  make  a  gross  profit 
of  50  per  cent,  connect  the  gross  profit,  column 
C,  with  the  cost  column  A,  and  the  intersection 
with  column  B  gives  the  selling  price  as  $10.00. 

As  will  be  noted,  this  chart  is  reduced  lo  the 
utmost  simplicity.  No  calculation  whatever  is 
required- 

The  range  of  the  chart  is  great  enough  to 
take  care  of  almost  any  problem.  By  simply 
adding  ciphers  to  the  figures  in  columns  A  and 
B  the  chart  will  take  care  of  almost  any  amount. 
Thus,  If  the  cost  were  $50.00  instead  of  $5.00, 
and  the  selling  price  $100  instead  of  $10,  the 
same  dotted  line  as  shown  on  this  chart  would 
give  the  gross  profit  as  50  per  cent.  If  the  cost 
were  $500  and  the  selling  price  $1,000,  the  same 
dotted  line  would  give  the  result  as  50  per  cent 


gross  profit,  ll  must  be  remembered,  however, 
that  the  same  number  of  ciphers  must  be  added 
in  both  columns  A  and  B.  Thus,  if  one  cipher 
is  added  to  column  A,  only  one  cipher  can  be 
added  to  column  B. 

If  it  is  desired  lo  compute  the  gross  profit 


To  compute  the  selling  p^ice,  knowing  the  cost 
and  having  decided  upon  the  gross  profit,  pro- 
ceed in  this  way:  Subtract  the  gross  profit  from 
100  per  cent  and  divide  the  remainder  into  the 
cost.  The  result  is  the  selling  price.  For  ex- 
ample, if  the  ^ross  profit  is  to  be  60  per  cent 
and  if  the  cost  is  $4.00  we  have:  100  per  cent 
minus  60  per  cent  equals  40  per  cent;  §4,00  divi- 
ded by  40  per  cent  equal  $10.00.  Therefore,  the 
selling  price  should  be  $10.00.  It  will  be  found 
that  this  checks  correctly  with  the  chart. 
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The  Handy  Chart  for  Retailers 

"longhand"  it  may  be  done  in  ihts  way:  Sub- 
tract the  cost  from  the  selling  price  and  divide 
by  the  selling  price. 


L.  R,  Donehue  Co.  Is 

Organized  in  Perth  Amboy 

New  $200,000  Concern  Formed  to  Take  Over 
Sale  Rights  of  Adapto  Radio  Cabinets  Made 
by  the  L,  R,  Donehue  Lumber  Co. 

The  L.  R.  Donehue  Co.,  Perth  Amboy,  N.  J., 
has  been  organized  with  a  capitalization  of 
$200,000  to  take  over  the  sales  rights  of  Adapto 
radio  cabinets  manufactured  by  the  L.  R.  Don- 
ehue Lumber  Co.,  New  Albany,  Ind. 

L.  R,  Donehue,  president  of  the  L.  R.  Don- 
ehue Lumber  Co.,  and  designer  of  the  Adapto 
cabinet,  is  president  of  the  new  selling  company 
and  will  head  both  organizations.  P.  A.  Ware 
has  been  made  sales  manager  of  the  Adapto  di- 
vision of  the  lumber  company  and  general  man- 
ager of  the  L.  R.  Donehue  Co.  The  offices  of 
the  two  companies  are  identical  and  the  selling 
company  was  formed  for  the  purpose  of  extend- 
ing the  scope  of  the  Adapto  cabinet  business. 
Under  the  new  arrangement  Mr.  Donehue  will 
have  available  more  time  for  production  prob- 
lems, particularly  those  relating  to  bringing  out 
Adapto  models  to  meet  changing  conditions. 

Mr.  Ware  announces  the  appointment  of  the 
Technical  Export  Corp.,  of  248  West  Forty- 
ninth  street.  New  York  City,  as  export  repre- 
sentatives of  the  L.  R.  Donehue  Co.,  covering 
all  foreign  trade  with  the  exception  of  Canada, 
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THE  SYMBOL  OF  SERVICE 


Dislribulor^Joi 


Let  us  fill  your  orders 

Phonograph  dealers  one  and  all — demand  a  standard  line  of 
stock  and  honest  dealer  service.  That's  just  what  we  have 
to  offer  new  and  old  dealers.  EVERY  DAY  IN  THE 
YEAR. 

We  handle  the  popular  Radiolas — a  most  comprehensive 
line  of  radio  receivers.  There's  a  Radiola  for  everybody, 
every  place  and  every  price.  Let  your  customers  choose  the 
sets  and  we  will  keep  your  stock  up  to  date. 

Write  for  dealer  prices  and  discounts,  also  our  monthly 
house  organ,  the  Continental  News.  It  tells  all  about  the 
up-to-date  radio  receivers  and  happenings. 

Wholesale  only 


Radiola  ^4 


CONTINENTAL  RADIO  &  ELECTRIC  CQRPN. 

Fifteen  Warren  Street 


New  York,  U.  S.  A. 
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Radiola  26,  with  its  extni  hsf 
leiy  cabinei  for  home  use.  Wal- 
nut finish;  loudspeaker  built-in. 
With  six  Radiotrons  UV.199 
$225 


rou 

selling  this  man? 

Thousands  everywhere  are  eager  to  buy 
a  Portable  Radiola  Super -Heterodyne 

Thousands  will  buy -if  you  will  sell.  With 
the  popularity  and  the  performance-fame 
of  the  Radiola  "Super-Het,"  sales  are  easy 
enough— if  you  go  after  them.  With  two 
completely  portable  models  of  the  "Super- 
Het" — with  strong  backing  of  advertising 
for  them — and  train  loads — highway-fuUs 
— of  people  going  oS.  to  sea  and  mountain, 
there's  big  summer  business  right  now  for 
the  man  who  knows  it  is  there  and  goes 
out  to  get  it. 


Chicago 


Radio  Corporation  of  America 

New  York 


adiola 


AN  RCA  PRODUCT 
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PrcrfjtWiinfn^  Safes^VVinkJes 

Clever  Application  of  the  "Motion  in  the  Window"  Principle  to  Attract  the  Attention  of  Pass- 
ers-by—Semi-weekly  Meetings  for  Record  Sales  People— Clever  Form  for  Recordmg  Instal- 
ment Payments— A    Money-making    Portable  Display  Idea— Unusual  Sales  Contest 


Motion  in  the  window  is  bound  to  al tract 
allention  lo  I  lie  products  displayed.  Laiulay 
Jiros..  realizing  ibis,  have  inslallcd  soinc  vcrv 
unusual  windows  during  the  past  month.  In 
the  fine  window  of  Ihc  new  Sixth  avenue  and 
Fortv-second  street  wareroonis,  New  York  City, 
Ludwig  drums  and  traps  arc  given  prominence 
by  means  of  a  revolving  display  which  is  at- 
tracting considerable  attention.  A  '  complete 
Ludwig  drum  and  trap  outfit  comprises  the 
center  of  the  display,  wliich  has  been  placed  on 
a  revolving  platform.  This  idea  is  duplicated 
in  tlic  window  of  the  Landay  Bros.'  Forty- 
second  street  establishment,  where  portable 
talking  machines  are  featured  in  a  similar  man- 
ner. Weil  Eros.,  who  handle  talking  machines 
and  operate  a  large  and  well-stocked  radio  de- 
partment, also  had  an  unusual  window  display. 
This  window  in  reality  acts  as  a  salesman.  In 
other  words  the  sales  talk  regarding  the  sets 
featured  in  the  display  is  delivered  via  the  plate 
glass.  Here  is  how  Weil  Bros,  did  it.  In 
the  center  of  the  window  was  placed  a  super- 
heterodyne. On  the  glass  of  the  window  itself 
were  pasted  circular  pieces  of  paper  on  which 
were  described  the  various  interesting  and 
meritorious  points  of  construction  and  opera- 
tion of  the  set.  From  these  "sales  talks"  rib- 
bons led  to  the  particular  part  of  the  instru- 
ment described.  The  writer  stood  near  the 
window  for  a  period  of  fifteen  minutes  and  in 
that  time  twenty-eight  people  slopped  to  ex- 
amine the  set  and  to  read  the  "sales  talk." 
There,  in  a  nutshell,  is  the  answer  to  the  value 
of  the  window  display  as  an  attention  attracter, 
❖  *  * 
To  increase  record  sales  and  to  so  interest 
customers  that  they  will  in\'ariably  visit  the 
one  store  to  make  their  record  purchases,  there 
is  no  better  method  than  to  have  each  member 
of  the  sales  staff  thoroughly  conversant  with 
the  record  stock  and  current  releases  so  that 
lie  can  talk  intelligently  concerning  them  and 
make  suggestions  to  customers  as  to  the  \-ari- 
r.us  appeals  of  the  different  records.  The  talk- 
ing  machine    department    of    the    Lion  Store, 


Toledo,  O  ,  to  achieve  this  end,  holds  meetings 
twice  a  wcik  lo  actpiaiiit  the  record  sales  force 
with  new  releases.  Tlicsc  ijallicrings  take  the 
form  of  a  house  music  memory  contest  and  ^t  the 
.succeeding  meeting  a  review  of  the  older  rec- 
ords is  held.  In  this  way  the  sales  possibilities 
of  each  recording  is  gone  over.  "Know  your 
merchandise"  is  beyond  a  doubt  the  first  rule 
for  every  salesman  to  learn  ..nd  it  is  a  rule  that 
when  followed  will  prove  a  sales  builder. 
❖  *  * 
The  retail  branch  of  Kranich  &  Bach  uses 
books  of  forms  simitar  to  the  illustration  on 
which  lo  record  payments  made  by  customers 
in  the  store  for  pianos,  lalkiut,'  machines  and 
radio  purcha.scd  on  the  insialinent  iilan.  This 
form  is  filled  in  in  duplicate  when  the  money  is 


received.  The  customer  receives  the  original 
as  a  receipt  and  the  carbon  copy  is  kept;  later 
the  record  of  the  payment  is  made  in  the  day 
book  and  from  lliere  it  is  transferred  to  the 
ledger.  This  simple  plan  eliminates  the  neces- 
sity of  providing  the  customer  with  books  or 
large  forms  on  which  to  record  payments.  Any 
printer  can  provide  the  dealer  with  these  books 
at  very  small  cost.  In  the  Kranich  &  Bach 
store  a  separate  book  is  kept  for  talking  ma- 
chines, another  for  radio  and  another  for 
pianos. 

«       *  ❖ 

Here  is  a  portable  display  idea  which  is  now 
attracting  the  attention  of  the  public  in  New 
York,  Wurlitzer's  have  had  a  large  cut-out 
prepared  which  very  nearly  covers  one  side  of 
the  window.  In  startling  red  letters  against  a 
black  background  appear  the  words:  "Portables 
from  and  up.    I'or  mountain  and  shore," 


This  cut-out  is  so  large  that  it  attracts  instant 
allention,  which  is  held  by  illustrations  of 
portables  in  use  at  the  mountains  and  seashore. 
The  greater  part  of  the  remaining  space  in  the 
window  is  devoted  to  a  display  of  the  various 
kinds  of  portable  phonographs  which  the  con- 
cern handles,  as  well  as  to  portable  literature 
distributed  by  the  manufacturers.  There  is 
little  doubt  tiiat  the  dealer  who  makes  use  of 
clever  seasonal  displays  will  at  least  attract 
attention  to  his  products.  This  type  of  dis- 
play attracts  attention  when  ihc  usual  stereo- 
Ivped  exhibit  is  passed  by  without  a  glance. 
•>  * 

The  talking  machine  dealer  who  carries  an 
assortment  of  ukuleles  and  other  string  instru- 
ments should  devote  extra  effort  to  bringing 
these  instruments  to  the  attention  of  his  trade 
during  the  Summer  months.  The  seasonal 
slackness  which  is  encountered  by  most  dealers 
in  their  regular  merchandise  during  the  dog 
days  of  the  Summer  can  be  offset  to  a  great 
extent  by  reaping  the  profits  from  sales  of 
string  instruments.  Lusclier  Bros.,  New  York, 
have  had  an  interesting  experience  with  uku- 
leles and  banjo-ukcs.  For  some  years  until 
the  Summer  season  of  1924,  these  instruments 
were  carried  in  but  a  small  way  Last  year, 
however,  William  Luschcr  decided  to  devote  a 
window  to  a  display  of  ukuleles  and  he  was 
surprised  at  the  volume  of  business  which  re- 
sulted. This  year,  taught  by  this  experience, 
he  has  installed  a  most  attractive  window,  de- 
voted entirely  to  this  type  of  instrument.  A 
canvas  in  oils,  depicting  a  forest  scene  with 
a  foreground  of  a  calm  river,  gives  the  proper 
"Hawaiian"  touch,  and  the  floor  of  the  window 
is  covered  with  artificial  grass,  upon  whicli  arc 
tastefully  arranged  a  wide  variety  of  ukuleles 
aiid  other  stringed  instruments. 

❖       ❖  * 

The  Greene  Co.,  Toledo,  O.,  in  order  to  stim- 
ulate interest  among  the  members  of  its  sales 
force  and  to  increase  talking  machine  business 
during  the  Summer  months,  recently  inaugurat- 
ed a  sales  contest,  'The  prize  is  a  trip  to  At- 
lantic City,  all  expenses  paid.  The  winner  of 
the  contest  will  be  that  salesman  who  reaches 
Atlantic  City  from  Toledo  first  on  the  contest 
chart.  The  distance  is  about  800  miles.  Each 
five  dollar  sale  advances  the  salesman  a  mile. 
E.  A.  Kopf,  manager  of  the  department,  states 
that  contests  such  as  this,  stimulate  the  force 
as  few  other  things  do. 


MfACNAYOS. 

means  r\,.^];^^  . 
y^ality  m 

Radio  Receivers, 
Tubes,  Speakers 


THE  Magnavox  Com- 
pany believe  in  con- 
sistent advertising,  so 
during  the  'dull'  summer 
months  we  are  running 
the  above  advertisement 


in  a  large  list  of  daily 
newspapers  throughout 
the  country. 

This  advertisement 
will  bear  results  when 
the  season  opens. 


MAGNAVOX  COMPANY 

OAKLAND,  CALIFORNIA 


Bright  Outlook  for  the 

Columbia  in  Connecticut 

F.  C.  Collins,  sales  representative  of  the 
Columbia  Phonograph  Co.  in  Connecticut,  re- 
ports brisk  business,  especially  with  the  dealers 
who  are  sold  on  the  merits  of  newspaper  adver- 
tising and  canvassing  as  these  dealers  are  reap- 
ing the  benefits  on  phonograph  sales.  Dealers 
are  taking  to  the  idea  of  reaching  the  Summer 
residents  at  the  shore  resorts  through  canvass- 
ing and  truck  sales  work,  featuring  the  portable 
phonograph. 

Throughout  the  State  of  Connecticut  the  in- 
dustries are  working  on  a  good  basis  with  the 
employment  situation  brightening  in  all  scclion'i. 
The  general  outlook  for  the  present  ;irid  I'.i'l 
business  is  very  good,  although  it  mu^l  hi.- 
remembered  .  tlial  the  volume  busine^.s  is 
being  done  by  the  dealers  who  can  sec  the 
advantages  of  cashing  in  on  newspaper  adver- 
tising, canvassing  by  experienced  men  and  wo- 
men, and  the  truck  sales  work. 


O'Neil  Co.  Features  Spitalny 

Akron.  O,,  July  8— During  the  recent  appear- 
ance of  I'liilip  Spitalny'-  Orchestra,  recording 
artists,  the  M.  O'Ncil  Co.  slatted  an  effective 
tie-up  ill  rough  the  medium  of  an  attractive 
window  display  which  ran  for  the  entire  week 
and  hy  llie  insertion  of  advertisements  in  the 
daily  newspapers. 
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E.  THOMPSON  MANUFACTURING  CO. 

INCORPORATED 

cnocDpaon 


BHDIO 


THE  10  POINT  FRANCHISE  AGREEMENT 

WITH 

AUTHORIZED  THOMPSON  DEALERS 

EXPIRING  JUNE  30,  19Z6 

Ten  merchandii-ing  character  points  are  enumerated  below.  Singly  each  is  unimportant; 
collectively  they  form  the  foundation  for  a  permanent,  progressive  and  profitable  Radio  retail- 
ing success — the  rich  reward  of  character;  so 

In  return  for  the  sales  privileges  of  Thompson  Radio  apparatus  in  the  locality  specified 
below;  and 

In  order  that  Thompson  Radio  apparatus  is  merchandised  in  accordance  with  the  highest 
standards  in  the  industry,  the  following  agreement  is  entered  into  between  the  undersigned 

authorized  Thompson  Distributor  and  . 

both  parties  reserving  the  right  to  cancel  this  agreement  at  any  time  upon  written  notice: 
1 — Character  of  Prices  and  DiicounU: 

All  Thompson  merchandise  is  sold  at  list  price  less  dealer's  discount  f.  o.  b.  distributor's  warehouse,  as  follows: 


ITEM 

Thompson  Neutrodyne  Receivers:  List  Pri 

Grandette  Model   $125 

Parlor  Grand  Model   145 

Concert  Grand  Model  ."  180 

Thompson  Mjnuet  Model  , 

Super-Thompson  Duotone  Console  Mode! 

Thompson  Phono-Radio  Panel   W    125 

Thompson  Knockdown  Set  , 

Thompson  Loud  Speaker   

Fuller  Cabinet  Speaker  

Rndiotron  Tubes,  UV  201-A  and  UV  199 
Prices  and  discounts  subject  to  change  without  noti( 
Unless  otherwise  advised  previously, 
2 — Character  of  Stock  to  be  Carried: 

The  Dealer  agrees  to  maintain  at  all  time; 
with  Dealer's  local  sales  opportunity — the 
o — Character  of  Merchandiec  DiBpIay: 

The  Dealer  agrees  to  display  Thompson  mercl 
which  will  reflect  favorably  on  the  dignity 
4 — Character  of  Maintenance  of  Servicer 
The  Dealer  a^ees  to  provide  adequate  S' 
vice  department  or  effecting  arranpemi 
vice,  covering  the  proper  installatioi 
purchaser. 

E  Character  of  Supplementary  Ac 

The  Dealer  agrees  that  all  Radi 
grade  and  recognized  quality  in 
of  Thompson  apparatus. 
6 — Character  of  Salea  Stimulolioi 
The  Dealer  agrees  to  aggres! 
less  than  equal  rejireHentati; 


idcd  Rcc 


Jed  Mu 


'26 

Is  a  Quality  Year. 
Quality  Buyers  Prefer 

Clio  CD] 


Dealer 

40% 
40% 
40% 
40% 
40% 
40% 
35% 
40% 
40% 
25% 

jffective  on  floor  stocks 


ceiver  purchases 
Receiver  purchases. 

-Character  of  Adver 

The  Denier  agrees 
vice  supplied  by  the 
the  high  standard  si 


if — Character  o 

No  Thomp/ 


lO—Chni 

In  caF>f 
of  tha( 


DEALERS: 

write  to  Dept. 
W  for  big  16 
Page  Sales 
Campaign  Plan. 


Thompson's  Dealer  Franchise  embod- 
ies all  the  essential  points  for  building 
a  constructive,  permanent  and  profit- 
able Radio  business — 

Thompson's  Product  —  Thompson's 
complete  Merchandising  Plan — Thomp- 
son's Proven  Sales  Policies  are  designed 
to  produce  quality  business  with  sub- 
stantial profits. 


R.  E.  THOMPSON  MFG.  CO.,  30  Church  St.,  New  York 
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New  Eveready  Sales  Office 
Established  in  Pittsburgh 

Will  Be  Under  the  Direction  of  W.  H.  Haile 
and  R.  P.  Tolles — Territory  is  Extensive 
and  Permits  More  Efficient  Distribution 

Pittsburgh,  Pa.,  July  6. — Rapid  increase  in  tlic- 
dernand  for  Eveready  products  in  the  Pitts- 
burgh territory  has  led  the  National  Carbon  Co. 
to  establish  on  June  15  a  new  district  sales  of- 
fice and  warehouse  at  600  Second  avenue,  this 
city,  which  will  carry  complete  stocks  of 
Eveready  flashlights,  Eveready  radio  batteries, 
Columbia  Eveready  dry  cells  and  Eveready 
miniature  lamps  and  automotive  brushes. 

The  new  district  will  be  under  the  direction 
of  W,  H.  Haile.  district  manager,  and  R.  P. 
Tolles,  assistant  district  manager,  who  will  have 
charge  of  the  region  comprising  Ohio,  West 
Virginia,  the  eastern  portion  of  Kentucky,  the 
western  portions  of  Pennsylvania,  New  York 
and  Virginia,  and  the  two  most  westerly  coun- 
ties in  Maryland. 

The  decision  to  open  the  new  depot  came  as 
a  result  of  the  difficulties  experienced  in  keep- 
ing up  with  the  orders  of  the  jobbers  and  re- 
tailers in  the  Pittsburgh  district,  whose  business 
assumed  such  proportions  that  stocks  were  ex 
hausted  before  new  supplies  could  be  forward- 
ed. The  continued  national  advertising  of 
Eveready  products  has  created  a  steady  demand 
in  all  sections  of  the  country,  which  can  be 
handled  adequately  only  by  maintaining  large 
reser\-e  stocks  in  regional  warehouses. 

AH  Eveready  products  will  be  sold  f.  o.  b. 
Pittsburgh  with  the  exception  of  dry  cells.  A 
stock  of  these  will  be  carried,  but  they  will  be 
sold  f.  o.  b.  the  established  free  delivery  points 
of  Jersey  City  and  Fremont,  O..  as  heretofore. 
All  orders  and  correspondence  referring  to  serv- 
ice or  other  subjects  should  be  directed  to  the 
Pittsburgh  office.  The  only  exception  to  this 
rule  is  that  remittances  and  credit  correspond- 
ence should  be  forwarded,  as  usual,  to  Long 
Island  City,  N.  Y. 

Local  distributors  in  the  Pittsburgh  territory 
will  be  directly  benefited  by  this  improved  serv- 
ice, which  will  be  a  source  of  quicker  turn- 
over and  increased  profits  to  the  trade. 


Radio  Trade  Association 

Guests  of  the  Jewett  Co. 

Interesting  Talks  Mark  Luncheon  Meeting  at 
Pontiac— E.  H.  Jewett  Discussed  Radio  Mer- 
chandising and  Manufacturing  Trend 

DEtROiT,  iMicH  ,  July  6.— The  Radio  Trade  Asso- 
ciation of  Michigan  held  its  most  successful 
and  most  enthusiastic  meeting  recently  at  Pon- 
tiac, Mich.,  the  members  of  llie  Association 
being  the  guests  of  the  Jewett  Radio  &  Pliono- 


iniproving,  with  a  staple  industry  near  at  hand. 

Following  the  meeting  at  llie  Board  of  Com- 
merce, the  officials  of  the  Jewell  Co.  and  the 
members  of  the  association  visited  the  Jewell 
factory,  located  on  the  outskirts  of  Hie  City  of 
Pontiac.  Here  they  were  taken  through  the 
factory  proper,  two  units  of  which  arc  com- 
pleted and  then  shown  through  the  broadcasting 
station  of  the  company  which  will  come  on  the 
air  next  month. 

To  complete  their  day,  the  members  of  the 
Radio  Trade  Association  returned  to  the  main 
factory  where  they  listened  to  the  first  public 


A  repair  shop  for  talking  machines  has  been 
opened  by  Alfred  Kopfsguter  at  IVi  North 
Texas  avenue,  Atlantic  City,  N.  J. 


Members  of  Radio  Trade  Associatioi 
yraph  Co.,  of  Uelroil  and  I'ollImi..  1  Iil  ri-u,il 
attendance  of  the  bi-weekly  niL-tlini;  ui  the  As- 
sociation was  more  than  doubled.  The  meeting 
began  willi  a  luncheon  served  in  the  Board  of 
Commi-rto  of  Pontiac,  as  a  compliment  from 
llie  Jewell  Co.  During  tlie  luncheon  short  talks 
were  made  by  E.  H.  Jewett,  president  of  the 
company;  S.  W.  Edwards,  secretary  of  the 
Radio  Trade  Association,  and  Howard  E. 
Campbell,  chief  radio  engineer  and  director  of 
the  broadcasting  division. 

In  his  talk  Mr.  Jewett  commented  briefly 
upon  liie  trend  of  radio  manufacturing  and  mer- 
chandising, calling  attention  to  the  fact  that  his 
company  was  in  the  radio  business  to  slay,  and 
that  it  would  produce  merchandise  of  quality, 
standing  back  of  these  products  even  after  they 
reach  the  homes  of  the  consumers.  He  decried 
the  methods  adopted  by  the  "fly-by-night"  type 
of  manufacturer  and  dealer  who  had  placed  in 
the  hands  of  the  consumers  merchandise  of 
a  questionable  character  which  had  tended  to 
lower  the  confidence  of  the  general  public  in 
almost  everything  pertaining  to  radio.  Mr. 
Jewett  stated  that  this  condition  was  rapidly 


MODEL  S-4000 
5  voli  Standaid  Bait,  W 
Delector-flmplifier  with 
noise- free  durortionleu  vo 


All  models  sold  with  a 
10  day  written  guarantee 

OTHER  MODELS 
RETAIL  AT 

5  vilt^a  amp.  Standard  Batr 

Modd  S.200  Detector  S3.0U 

Model  S-700  Special  Osdilaior, 
Dcicct.ir,  Ampllfii-rand  Power 
Tuhr  1.  T  .,11  .Mulri-T>.l*  «[i  .  17.0) 
3  lull— I  10  (imp.  Miniulurc  Bate 

Modrl  Dct.  AmpI  S3.00 

S  voU^i6'  100 amp. Standard  Baie 
McdelS-ltOODet- Ampl-Oic.  .  $1.00 


Talk  about 
popularity! 

Schiclcerling  tubes  have  simply  stampeded 
the  tube  market.  These  are  the  ONLY  tubes 
with  the  4th  element- — the  triangular  plates 
that  ehminate  distortion  and  tube  noises,  so 
that  D.X.  stations  can  be  heard  more  clearly. 
Sell  Schickerhng  tubes  with  your  radio  sets. 
They  make  a  good  set  better,  keep  your  cus- 
tomers "sold",  and  are  decidedly  profitable! 

Wriie  or  wire  today  for  dealers'  temu 

SCHICKERLING  PRODUCTS  CORP. 

Executivt  Offuiei  and  Factory:  401-407  Molberrv  St..  Newark,  N.J. 
ChUagoSaUi  Office: 
ConiuiDcrs  Gas  Building.  2  20  South  Suic  Sircci 
Philodelphfa  Sultt  Office: 
JeSeThoa  Building,  101  S  Chi^sinut  Street 
Authorized  Pkonogralih  Distribulor-Uealer : 
RUDOLPH  WURLITZER  CO.,  120  West  42nd  St.,  New  York  City 
Mail  orders  filled  from  Nenarb  factory  or  nearest  branch  office 

SCHICKERLING 

RADIO  TUBES 

WSi  the  SiabUivit§  Wan^ular  Pkles 


chigan  at  Meeting  Si'on-oicd  by  Jewett  Co. 

dkiiHiii- ir^iiir   Ii.       s:  ji.-welt  receiving  set 

now  ready  for  ihc  market  and  going  into  pro- 
duction. It  was  received  enthusiastically  by 
the  dealers,  who  made  a  thorough  inspection 
of  the  set,  covering  every  detail  of  its  manu- 
facture. 


Gulbransen  Is  Featured 

in  Concert  in  Wichita 

Affair  Sponsored  by  the  J.  O.  Adams  Music  Co. 
Draws  Large  Audience  and  Brings  Merit  of 
the  Instrument  Forcibly  Before  Public 

Wichita,  Kans.,  July  6.— The  J.  O.  Adams 
Music  Co.,  of  this  city,  held  a  very  successful 
concert  recently  featuring  the  Gulbransen  reg- 
istering piano;  John  Martin,  well-known  artist 
appearing  at  the  concert  and  playing  the  Gul- 
bransen as  a  solo,  accompanying  and  duet  in- 
strument. The  feature  of  the  program  was  the 
playing  of  the  Hungarian  Rhapsody  No.  6  as 
a  duet  number.  Mrs.  Ralph  Brokaw,  prominent 
local  pianist,  played  the  second  part,  while  Mr. 
Martin  played  the  treble  part  by  roll  on  the 
Gulbransen  registering  piano. 

In  spite  of  the  fact  that  it  was  an  uncomfort- 
ably hot  night,  450  people  attended  the  concert, 
and  Mr,  Martin,  who  was  en  route  from  Los 
Angeles  to  Chicago  at  the  time  of  the  concert, 
made  a  very  interesting  talk,  stating  that  his 
admiration  and  esteem  for  the  Gulbransen  in- 
strument was  the  only  consideration  that  led 
him  to  stop  off  in  Wichita  to  give  the  concert. 


New  York  Wanamaker  Store 
Installs  Battery  of  Audaks 

John  Wanamaker,  one  of  New  York's  leadinj; 
department  stores,  is  the  latest  company  to  in- 
stall the  Audak  system  for  demonstrating  rec- 
ords. The  talking  machine  department  in  this 
store  has  eliminated  the  record  demonstration 
booths  and  the  Audak  record  demonstrators 
;ire  now  serving  record  purchasers. 

Through  this  system  it  is  possible  to  serve 
several  customers  in  space  formerly  allotted  to 
one  booth  and  in  which  only  one  prospective 
purchaser  could  formerly  be  handled. 

The  metropolitan  record  buying  public,  as 
well  as  record  purchasers  in  many  other  trade 
I  ,-nii  rs.  are  (juitc-  f;imiliar  with  the  Audak  sys- 
i(  til  for  demonstrating  talking  machine  records, 
[  In-  i';ti:i  lhal  the  public  finds  this  method  at- 
hartivc  .Mill  that  invariably  increased  sales  of 
ii(.-ril-  .111  .linwn  by  the  use  of  Audaks  make 
ilirni  profii-iblr  additions  to  ihe  talking  machine 
record  departments. 
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Introducing  2  New  Members 
of  an  old  family  of 
Profit  Makers 


Vllanola  Radio  Table  No.  1032 


Dealers'  Price 


$15. 


50 


in  lots  of  less  than  25.  Quantity 
price.  $15.50  less  10%  f.  o.  b.  our 
factory  in  Saginaw,  Mich. 


Hci9l.l'29' 
WidlK  38" 
Deplti  16" 


BOTH  of  these  cabinet-tables  are  made  of  finest,  selected  gum 
wood;  are  finished  m  mahogany,  two  tone  effect  with  gold  scratch 
line.  Both  have  built-in  horn.  No  loud  speaker  unit.  Acoustically 
correct,  attractive,  economical. 


Vilanola  Radio  Table  No.  1031 


Htighl  30' 
Width  32" 
Dwh  15" 


Dealers'  Price 

50 


$12." 


in  lots  of  less  than  25.  Quantity 
price,  $12,50  less  10%  f.  o.  b.  our 
factory  in  Saginaw,  Mich. 


Send  Today  for  Samples  of  these  Ready  Sellers-^ Prompt  Deliveries  ! 


VITANOLA  TALKING  MACHINE  CO. 

M.  C.  SCHIFF.  President 

829  AMERICAN  FURNITURE  MART  BUILDING  CHICAGO,  ILL. 
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Farmers  Need  Radio— Are  You  Profiting 

The  Farm  Market  for  Radio  Has  Hardly  Been  Scratched  and  There 
Is  Much  Potential  Business  Awaiting  Development  by  Live  Wires 


9 


Is  the  farmer  wortli  SL-rioiis  consideration  as 
a  radio  prospect?  Are  tlie  sales  possibilities 
great  enoiigli  to  warrant  tlie  dealer  making  a 
drive  for  business  amon^  these  people  and  if 
so,  how  should  lie  go  about  it,  and  what  kind  ol 
sets  seem  to  be  in  favor? 

These  arc  questions  whicli  are  of  parainoniii 
importance  just  now  when  dealers  are  com 
pclled  to  fight  for  sales  because  of  competition, 
price  slashing  and  the  nalnrai  slowing  up  of 
business  during  the  Summer.  In  this  connki 
lion  some  interesting  statistics  have  been  com 
piled  by  the  Meredith  publications  which  show 
that  the  farmer  radio  market  has  hardly  been 
scratched.  A  survey  of  thirteen ,  Slates  show? 
that  an  average  of  only  14  per  cent  of  xh- 
farTners  ha^  been  sold  radio.  The  survey 
shows  that  of  this  number  90  per  cent  of  ilie 
salcs  were  of  tube  sets  with  an  average  co-i 
per  set  of  §104.82. 

The  Fanner  Needs  Radio 

The  farmer  prospect  differs  from  the  cit> 
prospect  in  that  he  really  needs  radio  in  In- 
business  of  farming.  He  needs  it  for  crop  an'i 
price  reports,  weather  reports,  etc.  He  also 
needs  it  for  its  entertainment  value.  The  city 
dweller  buys  radio  for  its  entertainment  value 
alone.  This  vital  need  for  radio  must  be  taken 
in  consideration  by  the  dealer  or  salesman  who 
attempts  to  build  up  business  among  these  peo- 
ple. First  sell  the  farmer  on  his  need  and  then 
sell  him  on  the  particular  radio  set  which  you 
believe  will  best  suit  his  purpose.  The  average 
price  paid  by  farmers  for  radio  sets  indicate 
that  they  are  in  a  position  to  buy  something 
worth  while  and  will  do  so  if  they  are  properly 
sold. 

How  to  Reach  the  Farmer 
The  farmer  can  be  reached  in  many  ways, 
chief  among  them  being  direct  contact  by 
means  of  outside  canvasser-salesmen,  advertis- 
ing in  mediums  which  reach  the  rural  dwellers 
in  the  community  in  which  the  dealer  operates 
and  third,  but  not  least,  through  the  various 
fairs  which  are  such  important  events  in  most 
farm  districts. 

Much   hai   already  been  written  concerning 


itiliiig  10  Ihc  farmers  via  oiUsidv  salesmen,  but 
there  is  one  very  important  point  which  is  es- 
sential to  a  campaign  of  this  character.  That 
is,  because  of  the  fact  that  the  farmer  lives 
too  far  away  from  the  store  to  come  in  for 
demonstralion  of  a  radio  set,  the  demonstration 
imist  bi 


The  Radio  Display  at  the  Mineola  Fair 
means  that  every  salesman,  to  get  ihe  best  re- 
sults, must  take  with  him  a  radio  set  so  that 
he  can  demonstrate  while  he  has  the  interest 
of  the  prospect. 

Insofar  as  the  advertising  is  concerned  the 
dealer  must  be  careful  to  sell  the  farmer  on  the 
need  for  radio  and  the  set  he  handles  just  as 
does  the  salesman.  In  other  words,  the  adver- 
tising should  be  a  sales  talk  directed  at  a  par- 
ticular type  of  individual,  namely,  the  farmer. 
Taking  Advantage  of  County  Fairs 
Take  3  good  look  at  the  illustration  on  this 
page.  As  you  will  notice,  there  is  a  compre- 
hensive display  of  radio  under  a  tent:  there  is 
plenty  of  literature  and  there  arc  salesmen  able 
and  willing  to  discuss  radio  with  all  comers. 
This  particular  picture  was  taken  at  the  Mine- 
ola. N,  Y..  fair  and  the  display  was  arranged 


by  H.  Agnew.  of  Hempstead,  a.id  J.  L.  Griffin, 
of  Rockville  Center.  N.  Y..  boll,  live  dealers  who 
realize  and  take  advantage  of  Ihe  annual  I-a.r 
to  bring  their  products  to  the  altenl.on  of  Ihc 
many  people  from  the  surroundmg  towns  and 
rural  districts  who  come  to  Mineola  at  that  time. 

enlcr  who  intends  to 
J,  t  some  of  the  farni- 
.  r  radio  business  can- 
,,At  afford  to  over- 
\. -.-•]<  fairs  as  a  means 
,,i  |>ublicity  and  sales. 
I  iiore  are  State  Fairs 
,ind  County  Fairs  and 
they  draw  thousands 
of  people  who  repre- 
sent prospective  radio 
customers.  The  deal- 
er exhibiting  has  the 
advantage  of  showing 
his  line  to  many  peo- 
ple whom  he  would 
never  reach  by  the 
ordinary  canvassing 
route.  Also  by  dis- 
tributing his  litera- 
ture he  is  building 
for  future  sales  by 
making  his  business 
known  10  many  people  in  isolated  places 
who  seldom  get  to  town  in  spite  of  the  fact 
that  they  are  the  possessors  of  automobiles. 


If  you  are  within  reach  of  a  rural  district  don't 
neglect  the  farmer  as  a  radio  prospect- 


GILFILLA 


"Bui/t  for  Beauty  as  well  as  Duty" 


GILFILLAN  BROS.,  Inc. 

LOS  ANGELES 
KANSAS  CITY      LONG  ISLAND  CITY 


First  Record  of  Bourne 

and  Ellis,  Columbia  Stars 

The  Columbia  Phonograph  Co.,  Inc.,  New 
York,  is  releasing  the  latter  part  of  this  month 
the  first  recording  of  a  new  team  of  Columbia 
artists,  Bourne  and  Elhs,  pianists,  who  play  a 
duet,  "If  You  Knew  Susie,"  in  a  manner  and 
style  that  is  certain  to  place  them  high  in  the 
favor  of  record  fans.  Coupled  with  this  number 
is  "Yes  Sir,  That's  My  Baby,"  played  by  Ace 
Brigode   and   His    Fourteen   Virginians,  well- 


known  orchestra  which  provides  the  dance 
strains  at  Monte  Carlo,  New  York.  The  out- 
standing feature  of  this  record  is  a  vocal  chorus 
sung  by  the  entire  orchestra  in  dance  tempo. 
The  popularity  of  these  numbers,  together  with 
the  rendition  Ijy  these  Columbia  artists,  assures 
this  record  of  being  a  "best  seller." 

Other  outstanding  records  to  be  released  this 
month  include  "We're  Back  Together  Again," 
Eddie  Cantor's  last  recording  before  sailing  for 
Europe,  coupled  with  "It's  Time  to  Keep  Away 
From  You,"  sung  by  Billy  Jones.  For  record 
enthusiasts  who  favor  pianistic  recordings  of 
real  blues  "Chili  Pepper"  and  "Tomato  Sauce," 
both  composed  and  recorded  by  Fred  Long- 
shaw,  will  appeal. 

Barber  &  Wilson  Move 

Kenmohe,  N.  Y.,  July  9.-Barbcr  h  Wilsiui.- 
music  dealers,  recently  moved  to  their  new 
quarters  at  2872  Delaware  avenue.  The  new 
establishment  is  three  times  the  size  of  that 
formerly  occupied  and  provides  ample  space 
for  the  display  of  the  lines  carried.  The  facil- 
ities for  demonstrating  records  have  been  in- 
creased by  the  installation  of  seven  booths.  An 
extensive  line  of  radio  equipment  is  carried. 


Radio  exports  for  the  first  four  months  ol 
this  year  totaled  $2,720,127  as  compared  with 
SI,223,68S  for  the  corresponding  period  of  1924. 
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Double-barreled  evidence 


HARRY  COATS,  of  the  Coats 
Garage,  Aurora,  111.,  is  one 
of  the  biggest  radio  dealers  in  the 
Middle  West,  as  well  as  a  mighty 
successful  garage  man.  "I  am 
convinced  that  Eveready  Radio 
Batteries  do  last  longer,"  says  Mr. 
Coats,  "not  only  by  actual  test,  but 
because  hundreds  of  my  customers 
who  have  tried  other  batteries  insist 
on  Eveready,  and  public  opinion 
speaks  for  itself." 


THE  Eveready  Battery  line  is 
one  of  the  two  most  attractive 
lines  of  merchandise  a  store  can 
carry — Eveready  Flashlights  is  the 
other  line,"  says  Mr.  Jones,  of  the 
Rock.  River  Electric  Co.,  Sterling, 
111.  "Dealers  everywhere  are  cash- 
ing in  on  the  name  Eveready.  The 
Eveready  season  is  twelve  months 
long — trim  up  an  Eveready  window 
and  watch  people  stop,  look  and 
enter." 


By  mak'tny  iitliticlive  windovj  displays  yon  can  easily  increase  your  sales  of 
Eveready  products.  Sales-producing  display  material  vjill  be  sent  free  on  your 
request,  from  any  one  of  our  offices  listed  belozu.    Order  from  your  jobber. 

Miinnlactured  and  guartinteed  by 

NATIONAL  CARBON  COMPANY,  Inc.,  New  York  — San  Francisco- 
Atlanta  Chicago  Dallas  Kansas  City 

Canaittan  National  Carbon  Co.,  Limired,  Toronto,  Ontario 


EVEREADY  HOUR  EVERY  TUESDAY  at  8  P.  M. 

(Eastern  Sfantlard  Time) 

For  real  radio  enjoyment,  tell  your  customers  to  tunc  in 
the  "Eveready  Group."     Broadcast  through  stations 

WBAJt    Cleveland^       wr.r.n   J  Minneapolis 


WEAF   New  York       WFI  Philadelphia 
WJAR    Piovitlcncf      WGR  Buffalo 
Willi     Boston  WCAE  rHl;;lniri,'h 


WSAI  Cincinnali  ^^^^"^  1  Sl.  Paul 
WWJ  Dtlroil   


EVEREADY 

Radio  Batteries 

-  they  last  longer 
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Summertime  Is  Selling  Time  at  Beyers 

E.  P.  Heye,  Manager  of  a  Busy  San  Antonio  Department,  Keeps 
Men  in  the  Field  at  All  Times— Home  Demonstration  a  Factor 


After  all,  this  hc_>l  weather  propaganda  and 
Ihe  idea  that  every  little  while  we  are  due  for 
a  deflation  period  is  a  lot  of  bunk  to  a  great 
iTiany  men.  It  is  not  because  these  things  do 
not  occur,  but  it  is  because  these  men  know 
lliat  they  are  coming  and  are  prepared  for 
them.  While  some  sit  back  waiting  for  the 
business  to  come  to  them,  others  go  out  and 
find  it.  It  simmers  down  to  the  point  where 
Ihe  man  who  has  llie  greatest  ability  is  the  one 
who  will  always  be  on  top,  whether  it  con- 
cerns  phonographs  or  threshing  machines. 
Scheduled  Work  Brings  Summer  Sales 
E.  P.  Heye,  manager  of  the  phonograph  de- 
partment of  A.  F.  Beyer,  of  San  Antonio,  Te.v., 
has  kept  Summer  sales  up  to  the  standard 
which  has  been  set  for  them  by  mapping  out  a 
program  of  work  and  sticking  to  it. 

"One  of  the  main  things  which  make  it  pos- 
sible for  us  to  keep  our  sales  up  to  normal." 
Mr.  Heye  pointed  out,  "is  the  fact  that  we  do 
not  wail  for  the  business  to  come  in  to  us. 
Every  day  we  schedule  to  do  so  much  work, 
and  we  see  lo  it  lhat  it  is  accomplished. 
Use  Auto  Truok  Loaded  With  Instruments 
"We  use  a  truck  in  our  demonstrations,  plac- 
ing the  machine  on  the  truck  and  taking  it 
right  to  the  door  of  the  prospect  for  the  dem- 
onstration. We  do  not  go  from  house  to  house, 
for  we  find  that  the  news  of  your  canvass  will 
precede  you  so  rapidly  that  within  a  short  time 
(he  people  will  not  be  'at  home.'  Instead,  we 
go  along  until  we  find  a  house  that  looks  good 
from  the  outside.  If  the  yard  is  attractive  and 
the  windows  clean  and  shining  it  is  a  pretty 
safe  bet  that  the  people  who  live  there  arc 
industrious  and  thrifty, 

"When  we  spot  such  a  house  we  drive  up, 
go  to  the  door  and  tell  the  iady  that  we  should 
like  to  demonstrate  an  Edison  for  her  benefit. 
If  they  already  have  a  machine,  we  find  out 
how  long  they  have  had  it,  what  model  it  is 
and  the  make,  and  endeavor  to  make  a  sale  at 
any  rate,  offering  to  take  in  the  other  machine 
in  trade. 

"We  place  on  an  average  of  one  to  two  ma- 
chines a  day  and  of  this  amount  we  sell  about 
40  per  cent.  These  are  sold  during  the  month, 
but  in  every  instance  where  we  are  able  to 
place  a  machine  on  demonstration  we  have  a 
prospect  whom  we  feel  will  buy  sooner  or  later; 
so  we  get  a  record  of  them  for  future  mail- 
order canvassing. 

Know  Your  Line 
"The  strongest  point  that  I  know  of  in  sell- 
ing is  to  know  what  you  have  to  sell  and  sell 
just  that.  If  there  were  some  bad  points  about 
the  Edison  I  would  not  try  to  dodge  them,  but 
rather  would   try   to  sell  the  cood  pointy  and 


educate  Ihe  tustonicr  to  forget  the  bad  ones. 
The  salesman  who  tries  to  cover  up  anything  is 
getting  into  trouble;  for  sooner  or  later  he  will 
be  found  out  and  when  he  is  he  is  lost  so  far  as 
his  sales  are  concerned. 

"We  have  only  one  other  salesman  selling 
phonographs  besides  myself  at  lliis  time.  This 
is  not  because  we  do  not  do  a  good  business, 
but  merely  because  I  would  rather  only  have 


E.  P.  Heye 

one  or  two  salesmen  and  have  them  good  ones 
than  to  have  a  dozen  and  have  ihcin  amateurs. 
I  have  seen  more  good  sales  lost  and  prospects 
ruined  by  having  an  ine.vpericnced  salesman  call 
on  them  than  by  any  other  method. 

"Two  good  salesmen  will  do  more  real  work 
in  a  month  than  a  dozen  who  go  out  and 
merely  scratch  the  surface.  It  takes  hard  work 
to  sell  phonographs,  and  it  calls  for  men  who 
have  had  experience.  A  lady  is  not  going  lo 
be  interested  in  paying  $200  for  a  machine  )\isl 
because  she  has  been  asked  lo  buy.  She  has  lo 
be  sold  on  its  value  both  as  an  entertaining 
feature  and  as  a  necessity  in  the  home. 
Thoroughness  in  Canvassing 
"Every  call  we  make  means  a  thorough  can- 
vass. There  are  a  certain  number  of  questions 
which  must  be  answered  on  every  call.  If  there 
is  any  opportunity  of  selling  the  prospect  at 
some  future  date,  a  record  is  made  of  the  name 
and  address,  together  with  other  information 
and  this  card  is  filed  for  further  reference. 
"There  are  hundred.?  of  seMinp  points  that  will 


The  ADD-A-TONE  stands  for  highest 
quahty  in  tone  reproduction. 

A  portable  is  no  better  than  its  sound 
box.    Protect  your  customers.  Specify 
ADD-A'TONE  for  your  portable. 

UNIQUE  REPRODUCTION  CO.,  Inc. 

32  UNION  SQUARE,  N.  Y. 


increase  sales  during  the  Summer  if  a  salesman 
will  sit  down  and  think  them  out.  Dancing  is 
always  popular  through  the  Summer  and  there 
is  nothing  that  offers  more  possibilities  for  a 
nice  little  social  dance  than  the  phonograph. 
Then  there  are  the  songs,  .the  novelty  records 
and  olher  entertaining  features,  all  of  which 
help  to  turn  the  long  Summer  evenings  into 
pleasant  events. 

Phonograph  Solves  the  Problem 
"There  are  always  dozens  of  families  who 
arc  looking  for  recreation  of  some  kind  during 
the  Summer.  Many  of  these  families  cannot 
afford  to  go  away  to  the  seashore  for  a  week 
or  two,  so  a  new  form  of  entertainment  is  very 
acceptable.  The  phonograph  solves  the  prob- 
lem. It  will  not  only  give  them  clean,  whole- 
some entertainment  during  the  Summer,  but  it 
will  last  long  after  the  hot  weather  has  been 
forgotten. 

UnusuaJly  Clever  Direct  Mail 
"Every  month  we  send  out  a  letter  to  our 
list  of  prospects.    We  feel  that  at  some  time 
they  will  want  to  make  a  change  or  will  de- 
cide  to   buy   a   phonograph,   so   we   use  this 
method  of  keeping  them  alive  to  our  store  until 
the  time  is  ripe  when  they  are  ready  to  buy. 
Each  one   of  the  letters  is   changed.  Every 
month  we  send  out  a  different  one,  something 
that  is  intended  to  create  an  appeal." 
Two  of  these  letters  follow: 
The  Creal  Musician— Panl 

You  remember  Pan,  don't  you,  the  pagan  god  ivlio  per- 
formed so  well  on  a  fJule? 

When  Pan  began  lo  play  for  Ihe  (otcsl  folk,  even 
Ihe  birds  ceased  to  sing. 

P.ln  was  a  hot  sketch. 

He  was,  I  mean,  at  that  time. 

If  he  were  here  now  he  ivouldn'l  have  a  bullfrog"'; 
chance.  He  just  couldn't  compete  with  the  New  Edison 
Diamond  Disc  phonograph. 

Pan  played  the  Bute  only:  The  New  Edison  plays 
everything,  and  plays  even  belter  than  Pan. 

And  yet,  when  Fan  pla>cd,  "even  Ihe  birds  ceased  I'» 
singl" 

Don't 
Edison? 


want    to    hear    the    lalcsl    improved  New 


There  is  some  lalk  of  "changing  Ihe  calendar." 

1  don't  know  why  unless  Ihey  arc  trying  lo  discover 
some  dale  that  will  answer  Ihc  (jueslion.  When' 

If  the  dale  they  discover  really  will  icll  truly  when 
iomcone  will  buy  somclhing  thai  he  should  have  bought 
long  ago,  they  can  sell  their  new  calendar  for  enough 
lo  pay  this  government's  debit 

I  am   wriling  you   Ihis  reminder  because   it  conccrn( 
you  and  me— also  you  owning  a  New  Edison  Diamond 
Disc  phonograph,  the  most  wonderful  enterlaincr  known. 
Of  course,  you  arc  going  to  own  one.  f.t,me  lime. 
I  am  merely  wondering  When? 

Meet  Prospects  Face  to  Face 
"I  believe  that  the  best  way  of  selling  through 
the  Summer  and  for  getting  results  is  to  get 
out  and  meet  the  prospect  face  to  face.  By 
doing  this  you  often  have  an  opportunity  to 
explain  little  points  that  they  do  not  understand, 
Then,  too,  the  man  who  gets  out  and  digs  every 
day,  rcpardless  of  the  weather.  [<;  the  man  who 
will  sell  the  most  of  anything  whcllier  it  i.-; 
phonographs  or  aluminum  ware.  Il  takes  ron- 
sistent  effort 'to  accomplish  anylliing.  and  this 
applies  to  selling  phonographs." 

The  firm  of  A.  F.  Beyer  has  long  been  noted 
for  its  progressiveness.  During  the  first  year 
that  they  had  the  Edison  agency  they  proved 
this  by  the  enormous  increase  in  sales  which 
they  atttaincd.  This,  however,  was  not  a  sin- 
gle, spasmodic  effort,  for  il  has  been  going  on 
ever  since  and  with  the  same  jirofit-giving  re- 
sults. Mr.  Heye  has  been  conneited  with  this 
firm  for  several  years  and  it  is  tlirough  his  in- 
dividual efforts  that  tlic  phoiioK'rapli  department 
has  grown  lo  its  present  si/e  and  strength. 
In  fact  this  department  is  one  of  the  busiest  in 
the  city,  evidence  of  the  efficacy  of  Mr.  Hcye's 
nicthods. 
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Sign  on 


"Desire  to  serve— plus  ability." 


SILAS  E.  PEAESALL  COMPANY 
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How  Cooper  Converted  Record  "Stickers" 

Into  "Best  Sellers^  and  Moved  His  Stock 

Walter  T.  Williams  Tells  How  Covington.  Ky..  Dealer  Installed  a  "Canary"  Window  and  Moved 
His  Entire  Stock— The  Sales  Were  So  Great  That  He  Had  to  Place  a  Reorder  for  Records 

Here  is  a  story  of  how  a  dealer  in  talking 
machines  and  records  converted  what  had  been 
a  "sticker"  into  a  "best  seller."  The  dealer  re- 
ferred to  is  Edward  P.  Cooper,  whose  store  is 
at  SIO  Madison  avenue,  Covington,  Ky,  The 
"slickers"  were  a  lot  of  "canary"  records,  which, 
in  the  language  of  the  day,  "listened  good"  but 
would  not  move.  That  is,  they  would  not  move 
at  first. 

In  the  opinion  of  Mr.  Cooper,  if  good  mer- 
chandise will  not  sell  it  is  not  ihc  fault  of  the 
goods,  but  the  fault  of  the  merchant.  The  rec- 
ords were  all  right,  and  therefore  it  was  up  to 
him  to  find  a  way.  This  was  by  no  means  the 
first  time  he  had  encountered  a  difficult  selling 
problem,  and,  as  with  previous  ones,  he  pro- 


Mr.  Edison  Man: — 

Never  Say 


'KANT/'sa,  "KENT' 

The  KENT  No.  1 

Vith  "S"  Sound  Box  for  playing  laiera 
ut  records  on  the  Edison  Disc  Phono 
raph  has  outsold  all  competition. 


Hoagbt    for    tbetr  . 
iaie  and  playing  value  ir-'^t  ' 

t>7  IhooflsndB  of  dealers 
and  Jobbers  for  over 
10  years. 


Write  for  catalog  of  complete  lin< 


Rea-  U.  S.  Pot,  Off. 

F.  C.  KENT  CO. 

Irvlngton,  N.  J. 


ceeded  to  find  the  answer  to  this  one.  Inci- 
dentally, it  may  be  remarked,  nothing  makes 
him  any  happier  than  to  encounter  a  fine  man's- 
size  merchandising  problem  and  have  a  bout 
with  it. 

Not  far  from  Mr.  Cooper's  store  is  a  pet  shop, 
witli  a  fine  stock  of  furred  quadrupeds  and 
featliered  bipeds.  The  former  were  featured  in 
ihe  show  window  and  the  latter  in  the  rear  of 
Ihe  store.  Passing  the  store,  he  dropped  in  one 
day  to  have  a  chat  with  his  neighbor. 
"How's  business?"  he  inquired. 
"Good  for  everything  but  the  canaries,"  was 
the  reply.  "They  are  not  singing  as  they 
should." 

And  right  here  Mr.  Cooper  got  his  big  idea. 
The  canaries  could  sing  or  not.  He  would  fur- 
nish the  singing,  by  means  of  the  talking  ma- 
chine records! 

His  first  step  was  to  arrange  for  the  loan  of 
about  sixty  of  the  canaries.  Then  he  returned 
to  his  store  and  proceeded  to  arrange  his  show 
window.  It  was  dressed  witli  small  trees, 
plants  and  so  forth,  with  a  background  of  moun- 
tain scenery.  In  plain  view  was  a  handsome 
talking  machine,  with  a  display  of  the  "canary" 
records. 

Then  the  live  canaries    were    put    into  the 


sliow  window  and  a  "canary"  record  was  put  oti 
the  machine.  As  soon  as  it  was  started  llic 
birds  cocked  ihcir  heads  in  astonishment.  One 
by  one  they  commenced  to  sing,  and  in  a  few 
minutes  tlie  sliow  window  was  fairly  ringing. 
Between  the  music  of  the  birds  and  Ihe  music 
of  the  talking  machine,  this  strange  concert 
could  be  heard  a  block  away. 

Soon  people  began  to  "stop,  look  and  listen." 
The  birds  sang  and  sang  and  the  people  gath- 
ered and  gathered.  Then  they  commenced  to 
drift  into  the  store  and  buy  records.  They  kept 
coming  and  coming,  and  soon  the  stock  of 
"stickers"  was  e.-^haustcd.  A  rush  order  was 
sent  to  the  local  distributor  for  more,  and  these 
soon  disappeared.  After  that,  names  were 
taken,  for  future  delivery. 

"We  do  not  know  yet  whetlier  tlie  purchasers 
of  these  'canary'  records  bought  them  as  a 
means  of  teaching  their  birds  to  sing  or  whether 
they  bought  them  to  listen  to,  as  a  substitute 
for  a  canary.  Perhaps  some  bought  them  for 
one  reason  and  some  for  another.  I  am  pretty 
sure  that  some  merely  bought  because  they  saw 
others  buying,"  declared  Mr.  Cooper. 

"While  it  would  be  interesting  to  know  the 
real  psychology  of  the  thing,  that  is  not  essen- 
tial. The  important  thing  rests  in  the  fact  that 
it  worked.  There  undoubtedly  was  an  intangible 
value  to  the  publicity,  and  this  may  even  be  of 
greater  ultimate  value  than  the  profit  that  came 
from  direct  sales.  It  caused  people  to  become 
acquainted  with  us,  and  that  always  pays." 

So,  you  see,  if  you  have  a  "sticker"  that  really 
is  good  merchandise,  it  can  be  moved. 


United  Radio  &  Elec.  Corp. 

Extends  Retail  Outlets 

New  Policy  Provides  for  Retail  Distribution 
Through  Talking  Machine  Trade — Jobbers 
Selected  for  Their  Service  Facilities 

The  United  Radio  &  Electric  Corp.,  Newark, 
N.  J.,  manufacturer  of  Ureco  radio  tubes,  an- 
nounces the  extension  of  its  retail  outlets  to 
cover  the  talking  machine  trade.  This  com- 
pany, which  has  manufacluretl  high-qualily 
tubes  for  over  a  year,  has  confined  its  distribu- 
tion to  a  few  selected  jobbers  who  were  able 
to  absorb  the  first  year's  production,  whicli 
totaled  close  to  a  million  radio  tubes.  With 
the  enlargement  of  its  floor  space  and  factory 
equipment  the  Ureco  radio  lubes  are  now  avail- 
able to  talking  machine  dealers  in  all  parts  of 
the  country. 

In  a  recent  statement  F.  A.  Schiller,  president 
of  the  United  Radio  &  Electric  Corp.,  said: 
"While  it  is  true  our  production  facilities  have 
been  substantially  increased  and  will  enable  us 
to  serve  the  trade  on  a  wider  scope,  we  shall 
adhere  to  our  first  principles  of  distributing 
our  product  through  jobbing  organizations. 
We  feel  that  a  quality  product  supplied  to  re- 
tailers through  high-class  distributors  is  the 
only  means  of  counteracting  the  trade  tendency 
of  job-lotting  merchandise  and  making  possible 
the  stocking  of  such  materials  by  cut-rate  deal- 
ers. Our  new  jobbers,  as  were  those  selected 
in  the  past,  will  be  given  franchises  through 
their  ability  to  render  service  to  high-class  mer- 
chants and  these  distributing  organizations 
will  only  receive  sufficient  stocks  to  amply  care 
for  current  demands.  Our  shipping  arrange- 
ments and  the  quota  of  production  for  particu- 
ar  territories  assure  a  continuance  of  the  same 
methods  pursued  by  our  sales  department  dur- 
ing the  past  year." 

F.  A.  Schiller,  president  of  the  United  Radio 
'k  Electric  Corp.,  was  formerly  president  of  the 
American  Consolidated  Electric  Co.,  and  vice- 
president  of  the  Hygrade  Engineering  Co. 
The  treasurer  of  the  company  is  J.  G.  Weiss, 
formerly  president  of  the  Hyatt  Roller  Bearing 
Co.  The  technical  division  of  the  company  in- 
cludes George  Stier,  formerly  superintendent 
for  the  General  Electrical  Co.,  and  H.  J.  Jaeger 


Co. 


He  has  a  total  of  seventeen  years'  experi- 
ence in  lamp  manufacturing.  Also  J.  H.  Mc- 
Cauley,  well-known  radio  engineer,  who  was  a 
communication  officer  during  the  world  war, 
and  H.  R.  Menefee,  who  was  formerly  in  charge 
of  the  Hawthorne  plant  of  the  Western  Electric 
Co. 


DeForest  Gets  Injunction 

The  DeForest  Radio  Co.  was  granted  a  tem- 
porary injunction  in  a  decision  handed  down  re- 
cently by  Vice-Chancellor  John  F.  Backes 
against  the  further  continuance  of  an  alleged 
espionage  system  established  in  its  plant  and  ofBccs 
in  Jersey  City  by  the  Radio  Corporation  of 
America.  This  injunction  followed  argument 
by  both  sides  on  a  restraining  order  issued  by 
the  court  May  1  based  upon  the  original  bill  of 
complaint  of  the  DeForest  Co. 


r 
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Hermann  Thorens 

Ste.  Croix,  Switzerland 

Manufacturer  of  Europe's  Most 
Celebrated  Swiss  Pfionograph 
Motors 


We  are  in  a  position 
to  deliver  to  American 
phonograph  manufac- 
turers motors  for  use 
in  upright  and  console 
model  phonographs. 

LH.JUNOD&CO. 

104  Fifth  Ave.  New  York 

SoJa  Aienti  for  Ibt  U.  S.  A. 
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To  be  worth  while,  your  business  must 
endure,  grow  and  lastingly  reward. 

Such  a  business  can  be  built  today  in  Radio. 
You  can  do  it.  The  Jewett  franchise  gives 
you  the  opportunity. 

For  here  is  a  sales  right,  based  on  solemn 
contract,  that  secures  you  exclusive  territory 
for  the  famous  Jewett  line.  From  your 
territory  the  Jewett  Sales  Policy  logically 
and  essentially  bars  all  unfair  competition. 

Get  the  full  significance  of  this  long  for- 
ward  step! 

See  how  this  Jewett  contract  protects  you, 
and  makes  it  possible  for  you  at  last  to  cash 
in  on  your  effort  and  ability  as  a  Merchant! 

Make  this  Jewett  Franchise  the  Keystone  of 
your  Business  Arch! 

What  territory  do  you  supply  and  which 
type  of  Jewett  Franchise  will  serve  you  best? 

Jewett  Radio  &' 
Phonograph  Company^ 

5660  Telegraph  Ruad  Pontiac,  Michigan  I 


^uperspeakci 


aiperspeakcr 
Hitihbov 


 S 


In  Canada: 
Jewett  Radio-Phonographs,  Ltd. 
Walkerville,  Ont. 


Factories: 
Allegan,  Michigan 
Pontiac,  Michigan 


Export  Sales  OiEces: 
116  Broad  Street 
New  York  City 
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Products 
That  Bring 
Satisfaction 

sell! 


N  &  K  products  sell  because 
they  bring  satisfaction  to  the 
customer.  To  the  dealer  who 
knows  the  importance  of  selling 
satisfaction,  N  &  K  oflFers  a  hne 
that  both  moves  and  pleases. 

N  &  K  Imported  Phones  and 
Phonograph  Unit  are  built  by 
one  of  Europe's  foremost  mak- 
ers of  sound  devices. 

If  you  want  to  sell  quality  and 
satisfaction  these  products  will 
make  friends  for  you  and  yield 
you  excellent  profits. 

TH.  GOLDSCHMIDT  CORP., 
Neufeldt  &  Kuhnke  Division 
IJcpt.  T7 

15  William  St.,  New  York 


nported 


N  &  Kim 
Phoi 

4000  obm^.  Famoui 


.  .-.agms. 
somtly  made, 
bands  leather 

cord.     In  d  i 
cartons  of  t<L 
set  indiTidu 
tracked.  Retail 

Sa.50, 


N  &  K  Imported 
Phonograph  Unit 

Instantly  attached  lo 
VictroU  or  other 
standard  phonographs 

ducing  the  equivalent 
of  the  mosi  c_ipcn 
aive  loud  speaker 
Clear,  rich  tone. 
Packed  in  gold  cm- 
i>  u  =  s  e  d  lealhc-it:!!^ 
boxes.  In  display 
cartons  of  twelve. 
Retail  list.  $7-30. 


Imported 

PHONES  & 
PHONOGRAPH 
UNIT 


National  Radio  Exposition 

Plans  Maturing  Rapidly 

Plan  to  "Tune-in"  on  London  During  Week 
of  Show — To  Demonstrate  Every  Phase  of 
Radio  Manufactutnng — Stars  to  Broadcast 

Coincident  witli  the  aniioiiiKcniciit  made  re- 
cently concerning  the  liolding  of  the  Fourth 
Annual  National  liadio  E.\posilion  at  ilie  Grand 
Central  Palace,  New  York,  September  12-19, 
Harold  Bolster  and  J.  C.  Jolinson,  directors  of 
tlie  exposition,  announce  that  plans  are  now 
afoot  whereby  leading  broadcasting  interests  in 
the  United  States  will  conduct  studios  and  re- 
ceiving stations  at  the  exposition  and  Lon- 
don, Paris  and  Berlin  are  expected  to  be  heard 
in  the  Grand  Central  Palace  during  the  week  of 
the  show. 

Other  features  announced  for  the  forthcom- 
ing exposition  by  ilessrs.  Bolster  and  John- 
son arc  a  completely  equipped  section  where 
the  manufacture  of  every  phase  of  radio  equip- 
ment will  be  demonstrated;  a  radio  fiesta  in 
which  the  leading  stars  of  the  microphone  will 
broadcast  from  the  Palace  during  the  week  of 
the  exposition,  with  S.  L.  Rothafel,  better 
known  to  radio  fans  throughout  the  United 
States  as   "Roxy,"  in  charge. 

"A  preliminary  survey  of  the  plans  already 
developed  by  exhibitors  makes  it  clear,"  said 
Mr.  Johnson,  "that  the  Fourth  National  Radio 
Exposition  will  inaugurate  the  Fall  business 
drive  by  the  radio  manufacturing  industry. 
Jobbers,  dealers  and  other  trade  organizations 
are  said  to  be  planning  concurrent  conventions 
in  New  York  during  the  week  of  the  show,  and 
an  open  forum  for  jobbers  and  dealers  will  be 
held  in  the  Grand  Central  Palace  every  day 
of  the  exposition.  About  SO  per  cent  of  the 
space  taken  at  last  year's  exposition  has  al- 
ready been  engaged  by  exhibitors  for  the 
Fourth  Annual  National  Radio  Exposition." 

A  partial  list  of  manufacturers  who  will  ex- 
hibit in  the  Grand  Central  Palace  during  the 
week  of  September  12  includes  the  following: 
Radio  Corp.  of  America,  Edison  Storage  Bat- 
tery Co.,  Atwater  Kent  Mfg.  Co.,  Amplion 
Corp,  of  America,  De  Forest  Radio  Co.,  Adams- 
Morgan  Co.,  Inc.,  C.  Brandes,  Inc.,  Radiotive 
Corp.,  Freed-Eisemann  Radio  Corp.,  National 
Carbon  Co.,  Sonora  Phonograph  Co.,  Garod 
Radio  Corp.,  Joseph  W.  Jones  Radio  Mfg.  Co., 
Musical  Products  Distributing  Co.,  Newport 
Radio  Corp. 


Joseph  H.  Mayers  Honored 
Before  Sailing  for  Europe 

Large  Assemblage  of  Friends  Gather  at  Fare- 
well Dinner  to  Popular  Head  of  International 
Phono.  Co.— To  Be  Abroad  Three  Months 

On  the  Sunday  prior  to  the  departure  on 
June  24  of  Joseph  H.  Mayers  and  his  family 
for  a  three-month  sojourn  in  Europe  and 
Palestine,  some  I2S  friends  of  the  popular  head 
of  the  International  Phonograph  Co.  gatlicred 
at  a  surprise  farewell  dinner  at  the  Little  Hun- 
gary restaurant  to  bid  godspeed  to  the  trav- 
elers. 

During  the  festivities  an  excellent  musical 
program  was  rendered  by  prominent  recording 
artists  who  included:  Estelle  Schreincr,  so- 
prano; Anna  Lubin,  comedienne,  and  Joseph 
Feldman  and  Morris  Goldstein,  the  Jewish 
Happiness  Boys,  all  Pathe  artists;  Joseph  Pob- 
incr  and  Rubin  Goldberg,  the  latter  a  Victor 
and  Columbia  artist. 

Daniel  Broad,  credit  manager  of  the  Interna- 
tional Phonograph  Co.,  who,  with  George  Sklar, 
general  sales  manager,  acted  as  a  committee 
on  arrangements  and  reception  and  introduced 
the  artists.  Adolph  H.  Mayers,  also  prominent 
in  metropolitan  talking  machine  circles,  acted 
as  toastniaster  and  introduced  the  speakers,  who 
included  Ben  Switky,  formerly  a  Victor  whole- 
saler; Daniel  M.  Broad  and  George  Sklar,  all 
of  whom  lauded  Mr.  Mayers,  and  he,  in  reply- 
ing, thanked  his  friends  for  their  greetings  at 
this  very  happy  event. 

Among  the  members  of  the  trade  present 
were:  Archie  Mayers,  William  Mayers,  Mr.  and 
Mrs.  George  Milliard,  Charles  Stillson,  of  the 
Columbia  Phonograph  Co.;  Arthur  Morris  and 
Sidney  Coleman,  of  the  Greater  City  Phono- 
graph Co.;  F.  A.  Anderson,  of  the  Chas.  Ditson 
Co.;  P.  Kaufman,  of  the  Dalrymple,  Whitney 
Radio  Corp.;  Mr.  and  Mrs.  Alexander  Broad- 
man  and  Mr.  and  Mrs.  Frank  Mandel. 

Mr.  and  Mrs.  J.  H.  Mayers  and  their  sons, 
Martin  and  Harold,  sailed  on  the  "Maurelania" 
on  June  24  and  will  return  on  September  24, 
approximately.  They  are  accompanied  on  their 
travels  by  Mr.  and  Mrs.  A.  H.  Mayers. 


Leases  Large  Building 

J.  J.  Purer,  proprietor  of  Furer's  Music  Sliop; 
436  Main  street,  Stamford,  Connecticut,  has  just 
completed  negotiations  and  acquired  a  ten-year 
lease  on  the  entire  four-story  building  at  446 
jud  -H8  Main  street,  where  the  upper  floors  will 
he  devoted  to  several  lines  of  pianos  and  the 
ground  floor  will  be  used  as  a  display  section 
for  musical  instruments,  phonographs,  records, 
radio  and  pianos. 


Radio  Labs.  Chartered 

The  Radio  Testing  Laboratories,  Montclair 
N.  J.,  were  recently  incorporated  at  Trenton 
with  a  capital  stock  of  $100,000.  The  incor- 
porators are  Charles  Landerman,  James  V. 
Kiloe  and  Alon/o  L.  Tyler. 


504,504  Neutrodyne  Sets 

Sold  in  Two-Year  Period 

Report  Issued  by  Hazeltine  Corp..  Owner  of 
Neutrodyne  Patents.  Shows  Popularity  of  This 
Circuit — Fourteen  Neutrodyne  Manufacturers 

The  Hazeltine  Corp.,  owner  of  the  neutrodyne 
patents,  issued  a  very  interesting  report  re- 
cently showing  the  number  of  neutrodyne  sets 
made  by  the  fourteen  member  companies  of  the 
Independent  Radio  Manufacturers.  The  state- 
ment points  out  that  for  the  present  year  up 
to  May,  129,630  neutrodyne  sets  had  been  pur- 
chased by  the  public.  For  the  period  ending 
December  31,  1923,  the  public  bought  95,094 
neutrodyne  sets  and  in  1924  a  total  of  279,780 
sets  were  sold.  These  figures  taken  in  the  ag- 
gregate, according  to  the  statement,  show  that 
during  the  first  two  years'  existence  of  the  neu- 
trodyne inventions  504,504  sets  embodying  these 
inventions  were  sold.  This  number  is  exclusive 
of  the  sets  which  were  built  by  experimenters 
at  the  time  the  neutrodyne  receiver  was  dis- 
closed by  Professor  Hazeltine,  inventor  of  the 
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are  dealers  everywhere 
insisting  on  Heineman  Motors? 


ECAUSE,  as  enterprising  phonograph 
and  record  dealers,  they  know  the 
value  of  having,  and  keeping  satisfied 
customers. 

They  are  fully  aware  of  the  fact  that  there 
is  nothing  which  will  make  a  customer  more 
quickly  dissatisfied  with  his  phonograph  than 
a  noisy,  erratic,  forever-in-the-need-of-repair 
motor.  And  they  know  that  when  the  motor 
stops,  record  sales  stop  with  it! 

And  so,  they  seek  superior  motor  equipment 
— sturdy  sources  of  motive  power  which  assure 
customer  satisfaction  in  the  greatest  measure. 
They  want  motors  which  will  give  steadfast, 
easy  and  noiseless  operation — faithful  per- 
formance made  possible  only  by  superior  de- 
sign, expert  construction  and  the  use  of  highest 
quality  materials. 

These  are  the  features  which  dealers  so 
wisely  seek.  And  finding  them  all  available 
on  one  make  of  motor,  they  experiment  with 
no  other.  They  insist,  uncompromisingly,  that 
the  independent  phonographs  they  sell  be 
equipped  with 


HEINEMAN  QjUAUTY  MOTORS 

A  Product  of  the 

General  Phonograph  Corporation 


OTTO  HKINtMAN.  Pre. 


25  West  45th  Street 


New  York,  N.  Y. 
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I     dia^'ragms  I 

■  Absolutely  Guaranteed  Perfect  M 

■  Wc  get  the  best  India  Mica  directly.  H 
I  f"o  '""^  '3fE""  Phonograph  Manu-  H 

■  Ask  for  our  quotations  and  samples  before  B 
placing  your  order  ^1 

I      American  Mica  Works  I 

■  47  West  St.  New  York  ■ 

Perfect  Records  by  Boyd 

Senter  Widely  Popular 

Plays  Every  Instrument  in  the  Orchestra  and 
Is  Proving  a  Big  Hit  in  Vaudeville 

The  Perfect  Record  Co.,  Brooklyn,  N,  y., 
manufacturer  of  popular-priced  records  of  thai 
name,  reports  that  the  recordings  of  Boyd  Sen- 
ler,  Perfect  record  artist,  arc  enjoying  much 
popularity  througliout  the  trade. 

Boyd  Senler  is  playing  a  very  successful  en- 
gagement at  the  Cliicago  Theatre,  Chicago.  He 


Boyd  Senter 
has  had  a  ten  week's  run,  which  is  said  lo  con- 
stitute a  record  for  length  of  run  in  this  theatre. 
Mr.  Senter  has  also  appeared  at  the  Palace  and 
Hippodrome,  New  York.  He  is  a  novelty  sax- 
ophonist and  plays  every  instrument  in  the  or- 
chestra, including  piano,  violin,  saxophone, 
trombone,  clarinet,  accordion  and  banjo. 

G.  Brandes,  Inc.,  Not 

Connected  With  Bankrupt 

In  tiie  recent  announcement  of  the  bank- 
ruptcy of  the  J.  F.  Brandies  Corp.,  Newark,  N.  J, 
it  was  erroneously  stated  that  this  company  was 
a  manufacturer  of  head  sets.  The  J.  F.  Bran- 
dies Co.  made  radio  receiving  sets  only,  and  did 
not  manufacture  liead  sets  at  any  time.  The 
bankrupt  company  has  no  connection  whatso- 
ever with  C.  Brandes,  Inc.,  manufacturer  of 
head  sets,  loud  speakers  and  olhcr  radio  prod- 
ucts, and  a  leader  in  the  radio  industry.  


Monthly  Popular  Releases 

ITALIANSTYLE 

Records  and  Player-Piano  Rolls 

REPRODUCING  SELECTED  ITALIAN  POPULAR 
SONGS,  OPERATIC  and  DANCES 
Ditlributed  by 

ITALIAN  BOOK  CO. 

145-147  Mulberry  Si.  New  York,  N.  Y. 

CATALOGUES   SENT  ON  REQUEST 


H.  A.  Bemister  Appointed 
Honest  Quaker  Distributor 

Opens  Headquarters  in  Detroit — Complete  Line 
of  Talking  Machine  Repair  Parts  Made  by 
Everybody's  Co.,  Philadelphia,  to  Be  Featured 

Ultkoit,  Mich.,  July  1.— H.  A.  Bemister  has 
opened  headquarters  at  150  Larned  street  W.,  in 
this  city,  and  has  been  appointed  an  authorized 
distributor  for  Honest  Quaker  main  springs  and 
the  full  hne  of  talking  machine  repair  parts 
made  by  Everybody's  Talking  Machine  Co.  of 
Philadelphia.  Mr.  Bemister  needs  no  introduc- 
tion to  the  talking  machine  trade.  His  ten 
years'  experience  as  a  distributor  of  phonograph 
repair  materials  in  Montreal  has  earned  for  him 
many  lasting  friendships  throughout  the  talking 
machine  industry.  He  is  thoroughly  familiar 
with  all  details  in  the  talking  machine  field, 
which  will  stand  him  in  good  stead  in  the  im- 
portant work  he  has  now  undertaken.  His  suc- 
cess in  Montreal  as  a  distributor  of  Honest 
Quaker  main  springs  and  repair  material  and 
his  intimate  knowledge  of  both  the  product  and 
of  the  fair  business  dealings  of  Everybody's 
Talking  Machine  Co.  led  him  to  take  over  the 
Detroit  territory  as  a  distributor.  Mr,  Bemis- 
ter plans  to  carry  a  complete  stock  of  Honest 
Quaker  merchandise. 

Pooley  Line  Described 

in  Attractive  Folder 

Features  New  Models  Which  Were  Shown  in 
Display  at  the  Bellevue-Stratford  Hotel,  Phil- 
adelphia, Last  Month 

The  Pooley  Co.  (Radio  Sales  Division),  Phil- 
adelphia, Pa.,  has  prepared  an  interesting  eight- 
page  folder  on  the  new  Pooley  line  for  the 
use  of  its  jobbers.  This  folder  is  attractively 
printed  in  colors  and  describes  and  illustrates 
the  new  models  which  had  their  initial  appear- 
ance at  the  Pooley  display  in  the  Bellevue- 
Stratford  Hotel,  Philadelphia,  last  month. 
Three  new  radio  cabinets  are  shown,  one 
offered  with  either  open  or  closed  receiving  set 
and  the  new  radio  console.  There  is  also  fea- 
tured the  new  Pooley  radio-phonograph  which 
attracted  so  much  attention  at  its  initial  show- 
ing. These  cabinets  are  all  equipped  with  At- 
water  Kent  receiving  sets  and  the  combination 
model  has  Pooley  talking  machine  equipment, 
which  is  well  known  throughout  the  trade. 

Advertising  and  Canvassing 
Drives  Win  in  New  Haven 

Miller  Music  Shops  and  Brodrib  &  Blair  Stag- 
ing Extensive  and  Successful  Campaigns — 
Amendola  Bros.  Plan  New  Building 

New  Haven,  Conn.,  July  6. — Louis  Miller,  head 
iif  the  Miller  Music  Shops,  this  city,  is  thor- 
oughly sold  on  the  advertising  and  canvassing 
plans  for  stiniulating  business  at  this  season  of 
ihc  year  and  has  started  a  very  big  campaign, 
using  the  New  Haven  Register  and  the  New 
Haven  Times  Leader,  taking  full-page  copy.  This 
idea  was  extended  to  using  40,000  full-page  flyers 
covering  the  outlying  districts,  canvassers  dis- 
tributing them  from  house  to  house.  In  this 
campaign  Mr.  Miller  is  featuring  high-grade 
pianos  and  several  lines  of  phonographs, 
conpled  up  with  space  for  advertising  records. 

The  live-wire  merchants,  Brodrib  &  Blair,  also 
started  a  campaign  recently,  strongly  ad- 
vertising pianos  and  phonographs  through  local 
newspapers  and  following  this  idea  through  with 
extensive  canvassing.  In  their  New  Haven 
slore  three  outside  salesmen  are  employed  and 
two  trucks  are  used  to  reach  the  outlying  dis- 
tricts where  the  bulk  of  the  business  comes 
fruni  these  days.  In  their  Waterbury  store  two 
llnt^id(■  salesmen  are  employed  covering  differ- 


ent sections  each  day.  The  Bristol  store  em- 
ploys four  outside  salesmen  with  two  trucks, 
and  the  results  reported  seem  to  indicate  that 
business  through  this  source  is  ■  satisfactory. 

Anthony  Amendola,  of  Amendola  Bros.,  has 
completed  arrangements  for  the  purchase  of  a 
new  location  on  Woostcr  street  and  plans  to 
erect  a  new  four-story  building  lo  take  care  of 
the  increasing  business.  Amendola  Bros,  carry 
a  complete  line  of  musical  instruments,  records 
and  phonographs. 

For  the  past  two  weeks  the  Yale  Talking 
Macliinc  Co.  has  had  a  crew  of  workers  re- 
modeling the  interior  of  the  store  located  at 
844  Grand  avenue. 

E.  Krulokoski,  proprietor  of  the  E.  K.  Music 
Shop,  plans  on  opening  another  store  in  Bridge- 
port. He  has  been  looking  over  the  territory 
around  Bridgeport,  recently,  with  the  idea  in 
mind  of  opening  a  branch  store  in  conjunction 
with  his  present  store  located  at  933  East  Main 
street.  The  E.  K.  Music  Shop  now  handles  two 
lines  of  high-grade  pianos  and  Columbia  and 
Victor  phonographs. 


Mu-Rad 
Triplex 

3  Tube —Dry  Cell 
Receiver 


ADVANTAGES  that  ordinarily 
cost  twice  the  price  of  the  Mu- 
Rad  Triplex  Receiver.  That's  value — 
value  that  speeds  turnover,  increases 
profits,  and  builds  good-will. 

Four-tube  efficiency  with  only  3 
tubes.  Sweeps  the  continent.  Can  be 
logged ;  highly  selective.  Most  con- 
veniently portable ;  all  batteries  con- 
tained inside  the  handsome  mahogany 
cabinet. 

Plenty  of  "cheap"  sets  but  the  Mu- 
Rad  Triplex  Receiver  is  the  quality 
product  of  a  quality  manufacturer, 
selling  at  a  popular  price. 


Other  dealers  have  had  to  repeatedly 
reorder  their  stock  of  this  receiver  to 
keep  up  with  demand.  You're  miss- 
ing some  valuable  business. 

IVriie  for  details  of  the  Mu-Rad 
Dealer  Policy  NOW 

MU-R>ID  L/lBOR;lTORIES.lNa 

813  Fifth  >lVE.  i^SBURYPflRK.NEWj£RSEY 
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These  distributors  plant  seeds 


grow  into  permanent 
profits  for  you! 


New  England  States: 

The  New  England  Phonograph  Distribut- 
ing Co. 

221  Columbus  Avenue,  Boston,  Mass. 

New  York  City  (with  the  exception  of  Brooklyn  and 
Long  Island),  also  Counties  of  Westchester,  Putnam 
and  Dutchess:  all  Hudson  River  towns  and  cities  on 
the  west  bank  of  the  river  south  of  Highland— all  ter- 
ritory south  of  Poughkeepsie ;  Northern  New  Jersey. 

Greater  City  Phonograph  Co.,  Inc. 
234  West  39th  Street,  New  York 

New  York  State,  with  the  exception  of  towns  on  the 
Hudson  River  below  Poughkeepsie  and  excepting 
Greater  New  York. 

Gibson-Snow  Co..  Inc.,  Syracuse,  N.  Y. 

Brooklyn  and  Long  Island: 

Long  Island  Phonograph  Co. 

68  34th  Street.  Bush  Terminal.  Brooklyn,  N.  Y. 

Eastern  Pennsylvania,  Delaware, 
Southern  New  Jersey: 

Pennsylvania  Phonograph  Distributing  Co. 

Room  200,  Jefferson  Building 

1015  Chestnut  Street,  Philadelphia,  Pa. 

Maryland,  Virginia  and  District  of  Columbia: 
Baltimore  Phonograph  Distributing  Co. 
417  West  Franklin  Street,  Baltimore,  Md. 

Western  Pennsylvania  and  West  Virginia: 

Pennsylvania  Phonograph  Distributing  Co. 
405  Wabash  Building,  410  Liberty  Avenue 
Pittsburgh,  Pa. 

Alabama,  except  five  northwestern  counties,  Georgia, 
Florida,  North  and  South  Carolina  and  Eastern  Ten- 
nessee. 

James  K.  Polk,  Inc. 

181  Whitehall  Street,  Atlanta,  Ga, 

Northern  California,  Oregon,  Washington,  North- 
ern Idaho,  Nevada,  with  the  exception  of  Counties 
Eureka,  Elko,  White  Pine  and  Lincoln,  and  all  Cali- 
fornia Counties  north  of  Santa  Barbara,  Ventura,  Los 
Angeles,  and  San  Bernardino. 

The  Kohler  Distributing  Co. 
63-57  Minna  Street,  San  Francisco,  Cal. 


Ohio  and  Kentucky: 

The  Ohio  Musical  Sales  Co. 
1747  Chester  Avenue,  Cleveland.  Ohio 

Indiana  and  Southeast  Illinois,  bounded  by  counties 
of  Douglas,  Edgar,  Coles,  Cumberland,  Effingham, 
Clay,  Wayne,  Hamilton  and  White. 

Kiefer-StewarT  Company,  Indianapolis,  Ind. 

Illinois,  and  River  Towns  in  Iowa: 

The  Tay  Sales  Co.  ' 
6  North  Franklin  St..  Chicago,  111. 

Wisconsin  and  Michigan: 

YaHR  &  LanGE.  Milwaukee,  Wis. 

North  Dakota,  South  Dakota,  Minnesota,  Montana 
and  Iowa,  with  the  exception  of  the  river  (owns. 

DoERR,  Andrews  &  Doerr.  Minneapolis 

Missouri,  Kansas,  Nebraska  and  five  counties  in 
northeast  Oklahoma. 

C.  D.  Smith  Co.,  St.  Joseph,  Mo. 

Louisiana,  Mississippi,  Arkansas,  part  of  Tennessee 
and  part  of  Alabama. 

ReinhaRDT'S,  Inc..  104  South  Mam  Street 
Memphis,  Tenn. 

Southeastern  Part  of  Texas  and  Part  of  Oklahoma: 
Southern  Drug  Company 
Houston,  Texas 

Colorado,  New  Mexico,  Wyoming  and  Eastern 
Nevada. 

MoORE-BlRD  &  Co. 

1720  Wazee  Street,  Denver,  Colo. 

Utah  and  Southern  Idaho: 

Strevell-Paterson  Hdwe.  Co. 
Salt  Lake  City,  Utah 

Arizona  and  Southern  California,  including  the  Coun- 
ties  of  Santa  Barbara,  Ventura.  Los  Angeles,  San  Ber- 
nardino and  all  counties  south,  and  Hawaiian  Islands, 

The  Commercial  Associates 
475  Colyton  Street,  Los  Angeles,  Cal. 
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A  Radio  Set  and  Speaker 
that  Delights  Both 
the  Eye  and  Ear 

Sonora  Radio  Receiving  Set  *90 
Sonora  Consoie  Speaker  .  .  *50 


(^y^HE  seed  of  public  confidence  grows 
wherever  it  is  sown  — so  does  the  de- 
mand for  the  product  in  which  it  has  been 
implanted.  PubUc  confidence  is  firmly  im- 
planted  in  Sonora  throughout  the  country. 
The  demand  for  Sonora  waxes  steadily  and 
it  bears  rich  fruit,  for  its  growth  is  carefully 
cultivated.  Each  branch  {Sonora  dealer)  is 
carefully  guarded  against  "sudden  storms" 
and  no  parasitic  plants  are  permitted  to  usurp 
its  productiveness. 

Sonora  dealers  will  flourish  permanently, 
for  the  Sonora  line  is  always  in  thorough 
accord  with  the  demand  of  the  day.  Today 
the  demand  is  rapidly  growing  for  tone  qual- 


ity in  radio.  The  Sonora  radio  receiving  set 
achieves  the  same  marked  supremacy  in  tone 
quality  as  the  Sonora  Phonograph. 

Tomorrow  the  demand  will  be  for  beauty 
in  cabinet  design  as  well  as  tone  quality. 
Sonora  will  shortly  present  to  you  a  Sonora 
radio  receiving  set  in  a  highboy  period  model 
that  is  a  masterpiece  of  cabinet  artistry.  High- 
boy phonographs,  radio-adapted,  and  radio 
and  phonograph  combinations  will  also 
make  their  appearance  in  distinctive  period 
cabinets. 

So  now,  when  looking  into  the  seeds  of 
time,  one  can  tell  with  precise  prescience  one 
radio  set  that  will  grow— profitably! 


STH£  INSTRUMENT  OF  QUALITY^ 
onoi 
CLEAR    AS    A  BELL 
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New  Jersey  Atwater  Kent  Dealers  Hold 

Successful  Get-Together  Meet  in  Newark 

Meeting  Sponsored  by  New  Jersey  Radio,  Inc..  Atwater  Kent  Mfg.  Co.  and  Pooley  Co.,  Inc. — 
Atwater  Kent  Plans  Outlined — Pooley  Fall  Line  Described — Display  of  Products  a  Feature 


Monday,  June  22,  was  tlie  occasion  of  a  large 
galherinji  of  Atwater  Kent  dealers  of  the  New 
Jersey  territory  lield  under  llie  auspices  of  New 
Jersey  Radio,  Inc.,  Atwater  Kent  distributor, 
Newark,  N.  J.,  and  tlie  Atwater  Kent  Mfg.  Co. 
and  the  Pooley  Co.,  Inc.,  both  of  Pliiladelphia, 
It  was  2  o'clock  when  the  guests  gathered 
informally  in  the  McCartcr  Gallery  of  the  Rob- 
ert Treat  Hotel  in  Newark.  A  little  later  all 
adjourned  to  the  ballroom  where  the  meeting 
was  called  to  order  by  B.  J.  Oppenheim  of 
New  Jersey  Radio,  Inc.,  who,  in  turn,  intro- 
duced Nat  Elin,  president  of  that  coiiipnny 
Mr.  Elin  welcomed  the  guests,  who  "iWnibeVOil 
several  hundred,  and  sounded  the  keynote  oi 
the  gathering,  which  was  primarily  to  proniDic 
3  more  perfect  understanding  not  only  between 
the  dealers  themselves  but  between  the  dealer 
and  the  jobber  and  the  dealer  and  the  niannfac- 
turer,  so  as  to  belter  understand  each  other'? 
aims  and  purposes. 

Following  Mr,  Elin's  welcome,  S.  Cande,  of 
Barton,  Durstine  &  Osborne,  Inc..  New  York 
City,  advertising  agents '^of  the  Atwater  Keni 
Mfg.  Co.,  spoke  on  the  ^advertising  plans  or 
the  company  and  with  the  aid  of  a  huge  chart 
at  the  front  of  the  room  completely  outlined 
the  many  details  of  the  plan  as  well  as  the  wide 
scope  of  the  publicity.  He  pointed  out  that  the 
advertising  to  the  consumer  included  a  large 
group  of  national  magazines,  bill  posters 
throughout  the  entire  country,  newspapers,  and 
continued  broadcasting.  Under  the  heading  of 
dealer  advertising  were  the  familiar  Atwater 
Kent  broadsides,  salesmen's  advance  cards, 
trade  paper  campaign,  sales  bulletins,  co-opera- 
tive '  newspaper  advertisng  and  dealer  helps, 
such  as  window  display  material,  dealer  help 
booklets  and  general  material  for  consumers. 

John  C.  Sterling  also  spoke  interestingly  on 
Atwater  Kent  products  and  advertising,  his  sub- 
ject being  "Over  a  Length  of  Time."  The  de- 
velopment of  this  theme  throughout  his  address 
made  it  one  that  will  be  remembered  a  long 
time. 

Ben  R.  Stauffer,  treasurer  and  sales  manager 
of  the  Pooley  Co.,  Inc.,  was  nc^ct  introduced 
and   interestingly    described    the    new   line  o) 


Pooley  radio  cabinets  for  Fall.  He  went  thor- 
oughly into  the  subject  and  demonstrated  for 
Ihe  benefit  of  those  presenl  the  construction 
of  the  Pooley  cabinet,  illustrating  Ins  talk  with 
samples  brought  from  the  factory  in  Pliiladel- 
phia. 

Vernon  W,  Collamore,  of  the  Atwater  KenI 
Mfg.  Co.,  who  was  next  introduced  as  one  of 
the  best  liked  sales  managers  in  the  United 
States,  in  his  usual  interesting  manner  told  of 


shown,  as  was  also  the  Atwater  Kent  phono- 
graph attachnienl. 

The  Pooley  Co.  displayed  the  new  Pooley 
radio  cabinets  for  ihe  Fall,  including  numbers 
IJ20  R2,  1600  R2,  1120  R2  and  1110  R2.  Also  the 
new  Pooley  radio  phonograph  known  as  model 
1500  R3  and  the  console  table  1400  Rl. 

The  full  line  of  Pliilco  batteries  made  by  the 
Philadelphia  Storage  Battery  Co.  of  Philadel- 
phia, Pa.,  was  also  shown. 

Adjoining  the  McCarler  Gallery  was  the 
Chippendale  Room  in  which  entertainment  was 
furnished  during  the  intervening  hours.  At 
seven  o'clock  all  repaired  to  the  grand  ballroom 
where  an  elaborate  dinner  was  served.  The 
evening  was  given  over  large^'  to  the  enjoyment 
of  entertainment  which  had  been  provided  for 


Jersey  Atwater  Kent  Dealers  Present  at  Banquet  at  Robert  Treat  Hotel 


the  future  plans  ol  the  Alvvaltr  KliU  Cu.  and 
liow  they  would  benefit  the  dealer.  He  an- 
nounced that  about  $3,000,000  would  be  expend- 
ed during  the  coming  year  on  advertising  to 
help  the  Atwater  Kent  dealer  sell  more  mer- 
chandise. At  the  conclusion  of  his  address  Mr. 
Collamore  invited  those  present  to  ask  him 
any  questions  which  they  might  have  in  their 
minds  regarding  the  subjects  presented.  Manj' 
availed  themselves  of  this  opportunity  and  a 
general  helpful  discussion  took  place. 

Between  the  afternoon  and  the  evening  ses- 
sions a  general  adjournment  was  made  to  the 
McCarter  Gallery  where  a  complete  display  of 
the  Atwater  Kent  and  Pooley  lines  was  shown. 
The  Atwater  Kent  display  included  model  20 
cabinet  receiving  set,  model  20  compact,  and 
models  24  and  19,  and  in  the  open  line,  models 
10  and  12.  In  the  Atwater  Kent  loud  speaker 
line   models    "M,"   "L."   "H,"   and   "R"  were 


e  ^rain  of  the  steel 
reveals  the  quality  of  the  needle 


IT  Is  true  that  most  pbonograpfa  needles  LOOK 
alike— but  don't  be  guided  too  much  by  a 
high  poUsb.   Down  underneath  that  glittering, 
sliver-like  sulfate  is  Ihe  tell-tale  evidence  that 
marks  the  good  or  the  bad  needle. 

Were  you  to  break  an  Okeb  or  Truetooe  and 
some  other  needle  into  balves  and  compare  the 
grain  ol  Ihe  steels  you  would  undoubtedly  And 
a  noticeable  diHerence.    One  would  show  an  even 


break  and  a  coarse.  Irregular  graio— the  mark  of 
inferior  steel.  The  other  would  reveal  a  Jagged 
break  and  a  very  fine.  doBe-knlt  gmln—tbe  mark 
of  the  highest  grade  carbon  sleel— the  mark  of 
every  Okeh  and  Truelone  Needle. 

If  you  think  enough  of  your  business  to  sell 
nothing  but  the  best  of  records,  think  enough  of 
it  also  to  sell  nothing  but  the  best  of  phono- 
graph  needles.    In  o'.ber  words,  sell 


Products  of  The 

GENERAL  PHONOGRAPH  CORPORATION 

OTTO  HEINEMAN,  President 
25  West  45th  Street  New  York,  N.  Y. 


the  guests.  Nat  Elin,  president  of  the  com- 
pany, acted  as  toastmaster  and  introduced 
the  Phonograph  Trio  who  entertained  dur- 
ing the  course  of  the  dinner,  Mr.  Elin  then 
presented  George  F.  McClellan,  of  the  program 
department  of  station  WEAF  of  the  American 
Telephone  &  Telegraph  Co.,  who  spoke  for  a 
few  minutes  on  the  subject  of  radio  broadcast- 
ing and  congratulated  the  Atwater  Kent  Co. 
upon  being  one  of  tlie  few  manufacturers  of 
radio  sets  who  arc  doing  their  share  in  provid- 
ing programs  for  the  owners  of  these  sets,  thus 
helping  to  stabilize  the  radio  industry. 

Graham  McNamee,  famous  announcer  of  sta- 
tion WEAF,  was  then  introduced,  and  an  At- 
water Kent  hour  of  broadcasting  was  put  on 
with  Graham  McNamee  at  the  microphone.  All 
the  Atwater  Kent  artists  both  vocal  and  in- 
strumental that  have  become  so  familiar  through 
their  Thursday  night  broadcasting  were  present 
and  entertained  the  guests  just  as  though  the 
program  was  actually  on  the  air.  At  Ihe  close 
of  the  Atwater  Kent  hour  the  floor  was  given 
over  to  dancing  for  the  balance  of  the  evening. 
The  affair  was  thoroughly  enjoyed  by  all  pres- 
ent and  congratulations  were  received  by  the 
New  Jersey  Radio,  Inc.,  upon  the  great  suc- 
cess of  the  event  not  only  from  the  entertain- 
ment standpoint  but  for  the  valuable  business 
transacted  in  the  afternoon,  which  undoubtedly 
will  be  of  great  benefit  to  the  dealers  in  their 
merchandising  operations. 


New  Priess  Receiver  to 

Be  Marketed  in  August 

William  H.  Priess,  president  of  tlie  Priess 
Radio  Corp.  and  for  many  years  prominently 
identified  with  the  technical  development  of 
radio,  is  bringing  out  a  new  receiver.  It  will 
make  its  appearance  early  in  August.  It  is 
said  to  be  radically  new  in  theory,  involving 
several  features  heretofore  unemployed.  Patent 
applications  on  the  new  features  have  been  filed 
with  the  U.  S.  Patent  Office  at  Washington. 

Mr.  Priess  has  been  working  literally  night 
and  day  on  his  latest  development  and  has  not 
had  time  to  prepare  an  extensive  description 
of  how  it  operates.  Other  officials  of  the  com- 
pany said  the  set  is  unprecedented  in  its 
results  and  tliat  is  has  remarkable  distance- 
getting  ability, 
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J  Gulbransen  Trade-Mark 
"£asy  to  'Play" 


Is  Your  Turnover  As  Good! 


Parks  Music  House  Co.,  Hannibal,  Mo., 
turned  their  Gulbransen  stock  19  times  in 
1924.  Nineteen  times  based  on  cost  o/ goods; 
23  times  based  on  number  of  instruments! 
By  way  of  comparison  with  what  are  gen- 
erally supposed  to  be  much  faster-moving 
lines,  the  average  turnover  of  department 
stores  is  3  1-20  times;  of  5-and-lOc  stores, 
8  3-10  times. 

The  Parks  record  was  made  without  spe- 
cial inducements,  without  special  sales,  at 
Gulbransen  National  Prices.  The  Parks 
organization  have  found,  as  have  so  many 
others,  that  maximum  results  are  obtained 
by  selling  the  Gulbransen.  They  have 
found  that  other  merchandise  cannot  be 
sold  alongside  of  and  in  comparison  with 
the  Gulbransen. 


They  sell  the  Registering  Piano  idea,  not 
the  "player-piano."  They  sell  personal  "touch" 
on  the  keys,  through  the  medium  of  the 
Registering  Piano.  They  are  not  in  compe- 
tition with  "player-pianos"  quoted  at  "bait" 
prices.Nor  with  "player-pianos"  with  which 
a  lamp,  cabinet,  scarf  and  a  dozen-and-one 
things  are  thrown  in  "without  extra  charge." 

They  sell,  in  the  Gulbransen,  a  clean-cut, 
honest  article,  made,  advertised  and  sold 
according  to  progressive  ideas.  The  Gulbran- 
sen actually  is  responsible  for  a  large  number 
of  dealers  remaining  in  the  piano  business, 
because  it  is  different,  honest,  progressive 
and  handled  all  the  way  through  in  a  busi- 
nesslike way.  The  progressive  way  has 
proved  to  be  the  most  profitable  way  for 
music  merchants. 


Gulbransen  Company 

CHICAGO 


40 


THE  TALKING  MACHINE  WORLD 


Broadcasting  Record  Music  Creates  Sales 

Public  Demonstration  of  Unusual  Records  Brings  Home  the  Bacon 
for  Rialto  Music  Shop,  Chicago,  and  the  Federal  Co.,  of  Milwaukee 


Rudolph  Fraclniaii,  who  runs  the  Rialto  Mu- 
sic Shop  down  in  Chicago's  Loop,  has  liad  a 
reputation  ever  since  he  opened  up  for  doinR 
clever  stunts.  Some  of  his  stunts  arc  just  as 
■simple  as  they  arc  clever,  and  in  fact  it  is  the 
simplicity  which  makes  them  clever  and  at- 
tractive too. 

For  instance,  he  is  a  great  believer  in  per- 
sistent public  demonstration  of  talking  machine 
records.  He  keeps  "the  instrument"  going  all 
day  long.  In  this  he  is  not  far  different  from 
many  other  dealers,  but  in  one  thing  he  is  ver> 
different  and  that  is  in  the  selections  he  broad- 
casts in  this  way.  Most  dealers  would  take  the 
reigning  hit  of  the  moment  and  would  pound 
away  on  that  until  every  person  within  a  block 
could  hear  the  music,  would  recognize  it,  would 
forget  all  about  it  immediately,  and  would  pas> 
on.  There  is  really  such  a  thing  as  a  sont' 
becoming  so  well  known  that  the  public  tire- 
of  it  and  becomes  utterly  dulled  to  it, 

Mr.  Fractman  is  too  wise  to  make  the  mi-;- 
takc  of  doing  the  obvious  thing.  He  does  the 
unusual  thing.  The  records  he  uses  for  hi^ 
outside  demonstration  are  always  e.vtreniely 
unusual  records.  He  deliberately  chooses  rec- 
ords which  the  passers-by  probably  have  not 
heard;  or  which,  at  least,  will  be  surely  un- 
familiar to  most  of  the  passers-by.  By  prefer- 
ence he  chooses  and  uses  records  from  the  so- 
called  "foreign"  catalogs;  that  is  to  say,  from 
the  catalogs  of  specially  selected  German, 
Magyar,  Polish,  Czech,  Russian  and  Yiddish 
titles.  He  plays  these;  he  attracts  the  atten- 
tion of  passers-by  in  the  most  effective  manner 
and  he  sells  a  vast  quantity  of  this  presumably 
unfamiliar  music  to  passers-by  gathered  in  from 
among  the  Loop  crowds,  by  his  demonstrating. 
By  the  Hundreds  of  Thousands 
It  is  said  that  there  are  four  hundred  thou- 
sand Slavs  in  Chicago.  There  are  also  at  least 
two  hundred  fifty  thousand  Germans,  Austrians 
and  Magyars  in  the  same  city.  When  to  these 
are  added  the  vast  numbers  of  German,  Russian 
and  Polish  Jews,  it  is  not  surprising  that  a 
Loop  dealer  should  awake  chords  of  memory 
in  the  breasts  of  many  among  the  passers-by, 
even  am  one  the  younger  .American-born   bo  v-; 


and  girls  sprung  from  these  racial  stocks.  Mr. 
Fractman  has  merely  capitalized  a  very  simple 
and  obvious  fact,  one  so  very  simple  and  so 
very  obvious  that  only  a  really  clever  man 
would  ever  think  of  putting  it  to  use. 

There  is  another  side  to  it.  A  great  many 
of  the  so-called  "foreif;n"  records  are  of  music 


It  is  the  unusual  thing  which 
attracts  the  most  attention. 
U ndoubtedly  playing  records 
at  the  store  door  is  instru- 
mental in  building  sales,  but 
playing  the  numbers  which 
are  so  popular  that  everybody 
already  knows  them  does  not 
get  the  results  that  is  ob- 
tained by  public  demonstra- 
tions of  records  with  which 
the  public  is  not  so  familiar. 


which  is  very  beautiful  in  itself,  and  often  also 
very  humorous,  or  very  danceable.  Such  music 
is  simply  an  unknown  quantity  to  the  vast  ma- 
jority of  the  ordinary  American  record-buyers, 
for  it  is  never  presented  to  them  save  by  acci- 
dent. Mr.  Fractman  sells  such  records  to  men 
and  women  who  neither  speak  nor  want  to 
speak  any  of  the  foreign  tongues.  He  sells  the 
music  because  he  demonstrates  it. 

A  Milwaukee  Example 
This  very  same  idea  has  been  put  to  good 
practical  use  in  the  selling  of  records  by  other 
houses  too.  There  is  the  Federal  Music  Co., 
of  Milwaukee.  A  short  time  ago  this  house 
look  on  a  line  of  Columbia  records.  In  this 
connection  the  Columbia  people  induced  the 
Federal  people,  who  are  publishers  of  sheet 
music,  to  take  a  small  order  of  records  of  the 
same  kind  as  have  so  successfully  been  handled 
by  Rudolph  Fractman,  as  described  above. 
The  Federal  people  took  them  only  because 
iliey  were   persuaded  after  some  difficulty  to 


RADIO  CABINETS 


■  111  BulldinS  Fun 


Let  Us  Build  Your  Radio  Cabinets 

Aside  from  our  regular  live  of  cabinets,  we  are  building  them 
by  the  thousands  for  large  users  of  cabinets.  With  substan- 
tial orders,  we  build  special,  exclusive  designs. 


BURT  BROS.,  Inc. 


2000  S.  9th  St. 


Philadelpbiii,  Pa. 


believe  that  if  they  would  use  these  and  demon- 
strate them  steadily,  they  would  probably  have 
better  sales  than  if  they  merely  concentrated 
on  the  ordinary  line  of  popular  song  and  dance 
records  such  as  every  one  else  is  pushing,  and 
such  as  it  is  natural,  if  one  thinks  only  on  the 
surface,  to  speak  of  as  being  "the  only  stuR 
that  sells."  The  Columbia  salesman  induced  the 
Milwaukee  publisher  to  take  si-t  (six  only) 
sample  copies  of  these  foreign  records,  and  to 
demonstrate  them  one  after  another  stcadilj 
through  an  outside  horn  from  a  machine  inside 
the  store.  The  very  next  day  he  ordered  by 
wire  ten  selected  records  from  the  six  samples. 
The  next  day  he  ordered  thirty,  the  next  day 
thirty  more  and  the  next  day  one  hundred! 

And  these  orders  have  been  coming  in  from 
Ibis  publisher  and  merchant  ever  since  in  simi- 
lar quantities. 

It  Works  All  Round 
This  does  not  mean  that  in  this  store  only 
these  foreign  records  are  being  sold.  On  the 
contrary,  the  sales  are  running  steadily  along 
in  popular  nmsic  of  all  kinds.  What  has  hap- 
pened is  simply  that  the  passers-by  and  the 
chance  customers,  as  well  as  the  steady  and 
regular  customers,  are  having  their  interest 
aroused  daily  by  a  new  kind  of  music.  Ears 
dulled  by  the  constant  repetition  of  a  so-called 
hit  simply  close  themselves  after  a  while  to  its 
seductions.  To  reopen  those  cars  something 
else  is  needed,  and  very  often  the  something 
else  must  be  at  least  something  of  a  totally 
different  kind.  One  of  the  great  troubles  with 
modern  dance  music  is  that  it  is  all  built  on 
one  rhythm  and  that  this  rhythm  is  becoming 
monotonous  so  that  hits  no  longer  come  spon- 
taneously but  have  to  be  more  or  less  forced. 
Then  it  is  that  a  definite  change  of  method  is 
often  most  useful. 

To  chronicle  little  wrinkles  of  this  kind  may 
seem  not  a  very  important  task,  but  in  fact 
everything  is  important  which  leads  to  practical 
results.  There  is  plenty  of  talk  always  from 
men  of  a  certain  type  of  mind  about  the  course 
of  business;  usually  indeed  talk  of  a  pessimistic 
nature.  Some  men  are  never  happy  unless 
goods  are  seeing  themselves;  which  means  that 
they  arc  never  happy.  On  the  other  hand, 
those  who  are  wise  enough  to  think  are  wise 
enough  to  know  that  whatever  fills  a  real  need, 
as  the  talking  machine  and  its  records,  has  a 
place  in  society  from  which  it  cannot  be  driven, 
save  through  the  stupidity  or  the  indifference 
of  those  wlio  liandle  it. 

There  is  always  a  way  to  do  business. 


Oakland  Dealers  Organize 

Oaklaku,  Cal..  July  9.— The  radio  dealers  of 
ihis  city  have  built  up  an  eflicicnt  trade  body 
comprising  practically  all  music  store  and  elec- 
tric store  dealers  and  salesmen  for  the  purpose 
of  bettering  trade  conditions  and  eradicating 
and  remedying  trade  evils.  E.  M.  Sargent  has 
been  elected  president  of  the  organization. 
Thomas  Traynor,  secretary,  and  Bernard  S. 
Goldsmith,  treasurer. 


New  Columbia  Dealer  Helps 

riie  I  olumbia  Phonograph  Co.,  New  York, 
ni-cntly  sent  to  ils  dealers  two  new  sales  aids. 
Mm'  lir,,t  is  a  hanger  in  colors,  featuring  the 
lau-^t  hiu  in  "blues"  numbers,  illustrated  with 
1  haraclcristic  pictures  of  the  Columbia  colored 
stars.  The  other  is  a  window  card  listing 
(  olumbia  recordings  of  hits  from  current 
Broadway  musical  productions.  This  card  can 
H'  efTectively  used  by  dealers. 
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For  the  past  four  years  PAL  has  been 
recognized  as  the  biggest  and  easiest 
selling  portable  phonograph  in  the  field 


PLAZA  MUSIC  COMPANY    10  West  20th  Street    NEW  YORK 
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Advertising  Plans  and  Distribution 

Policy  Announced  for  Kolster  Radio 

Federal  Telegraph  Co.,  of  San  Francisco,  Issues  Important  Statement  in  Connection  With  the 
Introduction  of  Kolster  Radio— National  Campaign  Under  Way— Dealer  Protection 


The  Federal  Telegrapli  Co.  of  San  Francisco. 
Cal.,  with  its  merchandising  division  in  ihe 
Woohvorth  Building,  New  York,  issued  recently 
the  following  statement  in  connection  with  tlie 
introduction  of  Kolster  radio;  this  statement 
being  issued  from  New  York. 

"We  will  soon  advertise  Kohter  radio  in  n 
very  important  campaign,  now  being  prepared 
by  Lord  &  Tiiomas,  one  of  the  leading  adver- 
tising organizations  in  this  countrj-.  We  have 
engaged  this  agency  because  it  not  only  knows 
how  to  reach  the  public  quickly  and  sell  an  idea, 
but  because  of  its  long  experience  in  merchan- 
dising counsel. 

"It  is  unnecessary  for  us  to  review  the  chaotic 
condition  which  exists  to-day  in  radio  distribu- 
tion nor  to  dwell  on  the  subject  of  overpro- 
duction, 'dumping,'  rapidly  changing  models 
and  prices.  You  are  just  as  familiar  wiili  them 
as  we  are.  The  reasons  are  obvious.  In  the 
production  of  radio  the  development  period  has 
been  largely  directed  by  technical  men.  Now 
comes  the  new  period  when  merchandising  pol- 
icies must  be  dominant  and  when  the  business 
must  be  brought  to  a  sound  commercial  basis. 

"Our  major  policies  are  very  plain  and  very 
simple  and  we  outline  tiiem  at  this  early  date 
so  that  all  may  know  that  we  do  not  intend  to 
enter  the  maze  of  difficulties  which  is  now  in 
existence.  1.  We  will  distribute  exclusively 
through  jobbers.  2.  There  will  be  a  limited 
number  of  jobbers  carefully  selected.  3.  We 
will  guarantee  Kolster  radio  to  each  purchaser. 
4.  Prices  will  be  established  for  a  full  year  and 
jobbers  will  be  protected.  5.  The  company  will 
protect  against  obsolescence.  If  any  model 
should  be  discontinued,  jobbers  will  be  pro- 
tected. 


"We  are  able  to  formulate  these  policies  be- 
cause the  fundamental  organization  of  the  com- 
pany has  been  long  planned  out.  Wc  did  not 
rush  into  radio  during  the  promotion  period  al- 
though we  are  one  of  the  oldest  organizations 
in  the  radio  world.  One  reason  for  our  policies 
is  that  Kolster  radio  is  a  perfected  set.  It  is 
designed  by  Frederick  A.  Kolster,  a  radio  scien- 
tist of  international  reputation.  Kolster  con- 
tributed such  inventions  as  Ihe  Kolster  decrem- 
eter,  Kolster  radio  compass  and  other  radio  de- 
velopments used  throughout  the  world. 

"Another  reason  is  that  we  have  been  in  busi- 
ness for  many  years,  first  building  most  of  the 
high-powered  stations  of  the  Navy,  including 
the   famous   Lafayette   station  in   France,  the 


largest  in  the  world.  This  company  also  oper- 
ates the  only  successful  point-to-point  land  ra- 
dio system  in  the  world  serving  the  large  cities 
on  the  Pacific  Coast.  Our  equipment  is  in- 
stalled on  hundreds  of  naval  and  merchant 
marine  vessels,  the  radio  compass  and  radio 
lighthouse  system  being  among  the  greatest  de- 
velopments in  navigation.  This  company  is  by 
no  means  a  beginner — nor  is  it  being  suddenly 
organized.  It  lacks  entirely  any  of  the  promo- 
tional aspects,  Rudolph  Spreckels  is  chairman 
of  the  board.  It  is  one  of  the  largest  and  best- 
financed  radio  concerns  In  the  world,  but  it  has 
waited  until  now  to  offer  the  public  a  perfected 
receiver,  Kolster  Radio. 

"Our  plans  have  been  maturing  for  several 
years,  and  we  branched  out  into  radio  merchan- 
dising only  after  very  careful  consideration. 
We  have  been  in  business  for  a  long  time  and 
wc  will  stay  in  business.  In  our  next  Statement 
we  will  furnish  you  a  complete  description  of 
the  various  Kolster  radio  models,  prices,  poli- 
cies, etc." 


New  Jewett  Radio  Station 

to  Be  Opened  August  15 

station    WJR    Housed    in    New    Building  in 
Grounds  of  Jewett  Plant  at  Pontiac 

The  official  opening  date  of  Station  WJR,  to 
be  operated  by  the  Jewett  Radio  &  Phonograph 
Co.,  PontiaCj  Mich.,  has  been  set  for  August  IS. 
It  had  been  intended  originally  to  place  this  sta- 
tion on  the  air  about  July  1,  but  it  was  found 
impossible  to  have  all  details  ready  by  that 
date. 

Following  the  wishes  of  the  U.  S,  Department 
of  Commerce  with  reference  to  high  powered 
broadcasting  stations,  the  transmitting  equip- 
ment of  WJR  is  housed  in  a  new  building  on 
the  Jewett  factory  grounds  at  Pontiac  and  the 
main  studios  will  be  in  the  Book-Cadillac  Hotel 
in  Detroit.    The  studio  and  the  transmitter  are 


connected  by  four  telephone  lines  and  because 
the  transmitter  Is  located  twenty-five  miles  away 
from  the  densely  populated  area  of  Detroit, 
WJR  will  be  permitted  to  use  its  full  power  of 
5,000  watts  as  soon  as  it  goes  on  the  air.  How- 
ard E.  Campbell,  widely  known  radio  engineer, 
will  be  in  complete  charge  of  all  the  station's 
activities  and  C.  W.  Kirby  will  officiate  at  the 
studio. 


Sell  Udell 

Console  Talking  Machines 


Here  is  real  quality  at  a 
price.  Volume  sales  and 
production  enable  us  to 
uffer  Udell  Con.sole  Talk- 
ing Machines  at  most  at- 
tractive dealer's  discounts. 
They  also  have  the  appear- 
ance, quality  and  durability 
to  rnake  permanent  friends 
for  you.  In  addition  to  the 
famous  Udell  cabinet  con- 
struction, each  machine 
has  many  other  important 
advantages,  such  as  Heine- 
man  motor,  Empire  tone 
arm,  automatic  stop,  auto- 
matic self-balancing  Hd 
support,  octagon  sound 
box,  etc. 


Complete  catalog  and  prices  gladly  mailed 
on  request.    Write  for  your  copy  today! 

THE  UDELL  WORKS,  Inc. 


28th  St.  at  Barnes  Ave., 


Indianapolis,  Ind. 


W.  D.  Wadson,  of  Bermuda, 
a  New  York  City  Visitor 

Walter  D.  Wadson,  head  of  Thomas  J.  Wad- 
son  &  Son,  Hamilton,  Bermuda,  was  a  recent 
visitor  to  the  offices  of  The  Talking  Machine 
World  during  a  ten-day  stay  iii  New  York 
City.  Mr.  Wadson  is  a  well-known  talking 
machine  dealer  on  the  Island  of  Bermuda,  where 
he  has  held  an  agency  for  Victrolas  and  Vic- 
tor records  for  many  years.  For  the  past  two 
years,  however,  he  has  included  radio  in  his 
line  of  musical  activities,  especially  featuring 
Radiolas  and  the  Crosley  line. 

A  month  ago  Mr.  Wadson  started  a  small 
broadcasting  station  and  has  made  rapid  pro- 
gress in  giving  radio  enthusiasts  of  Bermuda 
a  varied  program.  He  plan^;  with  future  de- 
velopment and  protection  of  his  broadcasting 
activities  to  inaugurate  a  plan  of  broadcasting 
weekly  and  monthly  releases  of  Victor  records. 
Mr.  Wadson  expects  to  leave  on  a  trip  to  Eng- 
land shortly  after  his  return  to  Bermuda. 


King  of  the  Belgians  Shows 
Interest  in  Amplion  Products 

The  Ainplion  Corporation  of  America,  New 
York,  .'iolc  distributor  in  this  country  of  the 
well-known  Amplion  loud  speakers,  received 
recently  an  interesting  communication  from 
London,  England,  the  home  of  this  product, 
in  connection  with  the  Amplion  exhibit  at  the 
Commercial  Fair  held  in  Brussels,  Belgium.  It 
was  stated  that  the  King  of  the  Belgians  was 
particularly  interested  in  the  loud  speaker  pavil- 
ion at  the  Fair,  visiting  the  exhibits  and  listen- 
ing to  public  demonslration.s  of  the  products 
shown.  Hi.s  Majesty  was  so  favorably  impressed 
with  the  amplification  and  tone  quality  of  the 
Amplion  speakers  that  he  sent  a  telegram  of 
congratulations  to  the  manufacturers  of  Ibis 
product,  Alfred  Graham  &  Co.,  of  London, 
wishing  them  every  possible  success  with  tlieir 
product. 


Hauschildt  Buys  Building 

Oakland.  Cm...  July  10.— The  Hauschildi  Music 
Co.  recently  purchased  a  four-story  and  base- 
ment building,  which  t.s  being  completely  re- 
modeled to  provide  a  fitting  home  for  the  es- 
tablishment. 
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Will  your  profits  be 

frozen  in  dead  machines? 


W/"HAT  arc  you  Qoin^  to  do  this  fall  wlicn  Mrs.  Johpo  finally 
decides  to  buy  a  new  radio-phonograph  comhination  instru- 
ment and  icants  a  substantial  alhivance  cn  her  old  phcnograph? 

If  you  refuse  to  accept  it  you  probably  lose  the  eale.  But  sup- 
pose you  do  take  it  in— can  you  sell  it  again?  You'll  find  that 
a  few  Mrs.  Joneses  will  tie  up  all  your  profits  in  unsalable  out- 
of-date  machines.  You  really  can't  afford  to  sell  a  combination 
instrument  to  Mrs.  Jones  on  a  trade-in  basis,  and  you  probably 
can't  sell  it  to  her  any  otlier  way. 

In  other  worda,  you've  got  to  eliminate  the  Mrs.  Joneses  from 
your  prospects  for  combinations.  There  are  hundreds,  perhaps 
thousands,  of  these  phonopraph-owning  Mrs.  Joneses  in  your 
locality  and  they  arc  the  most  prosperous  people — the  6es( 
prospects. 


nbinalions 


There's  no  doubt,  either,  that  Mrs.  Jones  will  want  a  combina- 
lion  instrument.  Powerful  phonograph  and  radio  companies 
are  using  every  oiuice  of  their  force  to  sell  Mrs.  Jones  the 
radio-phonograph  idea  this  year. 

Fortunately,  you  don't  have  lo  abandon  Mrs.  Jones.  You  can 
lake  advantage  of  Mrs.  Jones's  demand  for  a  coniiiinalton  in- 
strument irithoiit  the  trade-in  evil.  You  can,  that  is,  if  you  sell 
Mrs.  Jones  the  link  that  actually  gives  instant,  effortless  choice 
between  radio  and  record  from  her  old  phonograph. 


This  link  is  Selectron.    It  creates  real  combinations  from 


pres- 


ent radio  sets  and  phonographs.  With  Selectron.  Mrs.  Jones  can 
change  from  radio  to  record— or  hack  lo  radio — at  the  mere 
turn  of  a  dial.  With  Selectron  Mrs.  Jones  is  satisfied  and  you 
have  made  a  slraiglil  prnfil  wilhout  any  trade-in  dirRciilties. 

No  "instaliaUoQ  ' — no  (rade-ins  wilh  Selectron 

Selectron  is  set  in  place  back  of  the  phonograph  turntable  in  a 
couple  of  minutes.  It  leaves  the  tone-arm  and  sound-box:  en- 
tirely free  to  play  records  at  will.  Its  cord  simply  plugs  directly 
into  the  radio  set.  From  then  on  Mrs.  Jones  has  a  permanent 
combination — either  [)arl  of  which  she  can  use  instantly. 

Don't  confuse  Selectron  with  [ihonogruph  speaker  units. 
Speaker  units  on  the  end  of  the  tone-arm  just  turn  an  expensive 
phonograph  into  a  makeshift  loud  speaker.  They  don't  allow 
instant  choiru — radio  or  record,  aa  you  jilease,  nothing  to  change ! 

Scleclron  necessary  for  a  true  combinatioti 

Whether  the  radio  set  is  located  in  the  phonograph  cabinet  or 
outside  it,  Selectron  is  necessary  to  make  the  combination  be- 
tween radio  and  piiouograph  really  trork. 

Selectron  will  sell  the  plionographs  on  your  floor,  which  will  be 
out-of-date  in  comparison  with  combinations  unless  you  trans- 
form them  with  Selectron.  And  when  you  sell  Selectron  to 
Mrs.  Jones  you've  solved  your  trade-in  problem.  \et  Selectron 
sells — at  retail— for  only  S19.50. 

Ask  your  jobber  more  about  Selectron  or  lei  us  tell  you  about  it. 

AUDAK  COMPANY 

565  FiHI.  Ave.,  New  York,  N.Y. 


This       llie  solution  lo 
grave  problem 


electron 


RE&.U.S.PAT.OFe 


IJst  price  $19.50 


VD'/K— ,1    vjprin/    modrl    iif   Svlvciron    is  linill 


i,'h<,  uiih  III  liuy 
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E.  L.  Brown  Makes  Visit 

to  the  Pfanstiehl  Factory 

Sales  Manager  of  Radio  Division  of  Interna- 
tional Clearing  House,  Eastern  Distributor, 
Enthused  Over  New  Pfanstiehl  Models 

E.  L,  Brown,  sales  manager  of  the  radio  divi- 
sion of  the  International  Clearing  House,  New 
York,  distributor  of  the  Pfanstielil  radio  rcceiv- 
i^rs  for  New  York,  New  Jersey,  eastern  Penn- 
sylvania and  tlie  New  England  States,  recently 
returned  to  New  York  after  a  brief  visit  to 
llie  Pfanstiehl  factory  in  Chicago.  Mr.  Brown 
was  yreally  ontliused  over  the  prospects  for 
Pfanstiehl  business  in  the  Fall  after  having 
made  a  close  inspeclion  of  the  new  and  com- 
plete line  which  is  to  be  released  July  15,  and 
which  consists  of  six  models  covering  a  wide 
price  range. 

Many  improvements  have  been  made  which 
will  be  embodied  in  the  new  models,  applying 
to  both  the  mechanical  construction  and  to  the 
bettering  of  the  appearance  of  the  receivers. 
These  improvements  are  in  many  cases  exclu- 
sive with  the  Pfanstiehl  sets,  and  add  immeas- 
urably to  the  ease  of  operation  of  the  receivers. 
The  cabinets  have  been  designed  by  one  of  ihe 
leading  designers  of  furniture  in  the  country 
and  are  iiiuisually  attractive. 

"King  of  the  Ivories" 

Receives  Merited  Praise 

The  general  sales  division  of  the  Brunswick- 
Ualke-Collender  Co.,  Chicago,  received  recently 
a  very  interesting  letter  from  J.  Wheeler 
Forbes,  of  South  Norfolk,  Va.,  referring  to  the 
piano  playing  of  Harry  M.  Snodgrass,  exclusive 
Brunswick  artist  and  a  prime  favorite  with  :kI- 
mircrs  of  popular  piano  recordings.  In  his  letter 
to  the  Brunswick  Co.  Mr.  Forbes  slated: 

Since  Harry  M.  Snodgr.iss  and  J.  M,  Wilicii  left  bro.nl- 
casting  station  WOS,  Jefferson  City,  Mo.,  both  have  betii 
missed  by  hundreds  of  listciicrs-in,  and  iicing  that  tlicy 
will  not  be  allowed  to  broadcast  for  snmo  time  to  come, 
it  is  very  grateful  we  are  that  wc  can  now  obtain  your 
records  of  piano  solos  played  by  "The  King  of  ibe 
Ivories"  and  niinomiced  by  J.  M.  Witlen.  Both  of  ilmsc 
individuals  are  favorites  in  my  home,  snd  we  linve  pur- 
chased both  ot  the  records  which  have  now  been  rele.istd 
by  you,  namely.  "Three  o'CIoclt  in  iht  Morning,"  "Tlic 
Moonlight,  a  W.ilti  and  Von,"  and  "Dusting  the  Keys" 
and  "The  Blue  Evening  Blues"  and  wc  enjoy  pl.iying 
tlicm  very  much.  No  one  ever  gct^  tired  of  hearing  the 
King's  wonderful  playing.  Iltri;'?  Imping  that  you  will 
release  many  more  of  his  records,    t  iiiicnd  buying  every 

Would  ihank  you  1u  rcleasu  .-i  record  by  Snodgrass 
entitled  "In  the  Sweet  Bye  and  Bye,"  with  the  several 
variations  as  played  by  hint.  I  used  to  hear  Mr.  Snod- 
grass play  this  selection  from  Station  WOS  and  it  was 
one  of  the  nio.it  beautiful  he  playeil.  Also  would  thank 
you  to  advise  how  often  you  intend  releasing  records  by 
"The  King  of  the  Ivories"  in  the  future. 

Attractive  Folder  Issued 
by  Everybody's  T.  M.  Go. 

Everybody's  Talking  Machine  Co.,  Inc.,  Phil- 
adelphia, Pa.,  mannfaclurcr  of  Honest  Quaker 
main  springs  and  a  full  line  of  talking  machine 
repair  parts,  has  recently  issued  an  attractive 
four-page  folder  on  "Quaker  Ideal"  tone  arm 
and  reproducer  outfits  for  the  talking  machine. 
Each  model  is  illustrated  and  described  and 
mncli  care  has  been  given  to  the  attractive  ar- 
rangement of  tlic  folder. 

There  is  presented  in  this  piece  of  literature 
Ihe  "Quaker  Ideal"  attachment  to  play  lateral 
cut  records  on  Edison  phonographs  and  "Quak- 
er Ideal"  outfits  as  follows:  Model  No.  2.1  for 
portable  and  small  machines;  model  No.  29,  a 
radio  tone  arm.  and  model  No.  19  and  model 
No.  27,  all  of  which  are  of  the  throw-back  type. 
There  are  also  shown  models  No.  25,  described 
as  the  "Pcnn  Ideal"  outfit  and  No.  97  llie  "Meis- 
.selbacli  Ideal"  oullil. 


The  Presto  Radio  Corp..  Brooklyn,  N.  Y.,  has 
increased  its  capital  stock  from  $250,000  to  $1,- 
000,000. 


Death  of  James  F.  Kerr 

Shocks  Radio  Industry 

General  Manager  of  Second  Radio  World's  Fair 
Was  Known  to  Leading  Executives  in  the 
Radio  Field  Throughout  the  Country 

Members  of  the  radio  industry  were  shocked 
and  grieved  at  tfie  sudden  death  of  James  F. 
Kerr,  general  manager  of  the  Second  Radio 
World's  Fair,  who  died  June  U  at  the  Fifth 
Avenue  Hospital,  New  York,  following  an  ab- 
dominal operation.  Mr,  Kerr  had  been  ill  for 
several  weeks  but  the  reports  during  May  and 
the  early  part  of  June  were  decidedly  reassur- 
ing and  his  many  friends  in  the  trade  had  ex- 
pected his  speedy  recovery. 

"Jim"  Kerr,  although  identified  with  the 
radio  trade  for  only  a  few  years,  had  won  the 
esteem  and  friendship  of  radio  executives 
throughout  the  country.  Associated  with  U.  J, 
(Sport)  Herrmann  in  the  introduction  of  the 
various  radio  shows  at  the  Coliseum  in  Chicago 
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and  responsible  for  the  First  Radio  World's 
Fair  held  in  New  York  last  Fall,  Mr.  Kerr  was 
rapidly  becoming  an  outstanding  figure  in  the 
radio  industry.  The  radio  shows  in  Chicago 
proved  trCTnendously  successful  frotn  their  very 
inception,  and  he  was  busily  engaged  in  the 
details  concerning  the  Second  Radio  World's 
Fair  to  be  held  at  the  2S8th  Field  Artillery  in 
New  York  in  September  when  he  became  sud- 
denly ill  and  was  obliged  to  discontinue  all 
activities.  Mr.  Kerr  was  also  popular  through- 
out the  theatrical  world,  having  managed  such 
famous  artists  as  De  Wolf  Hopper,  James  K. 
Hackctt,  Mine,  Nordica,  Mme.  Melba,  Alice 
Nielsen,  Taylor  Holmes  and  Frank  Daniel;;, 
Mr.  Kerr  is  survived  by  a  widow,  who  is  also 
well  known  in  the  theatrical  world. 


The  Phenix  Radio  Corp.,  New  York,  has  been 
incorporated  at  Albany,  with  a  capital  stock 
of  15,000  shares  of  common  stock  at  $1  per 
share  and  2,000  shares  of  preferred  at  $100  per 
share.  The  incorporators  are  W.  A.  Eisenhauer, 
A.  Stevens  and  S.  Franklin. 


AUDIOPHONE 


BRISTOL 
LOUD  SPEAKER 

Represented  by  Branches 
in 

9  PRINCIPAL  CITIES 


The 

Straight  Line 
to 

Satisfaction 

Send  for  BuHetin 
3022-BS 


BOSTON 

Old  South  Bldg. 

NEW  YORK 

li  t  Liberty  St. 

PHILADELPfflA 

Widener  Bldg. 

PITTSBURGH 

Frick  Bldg. 

BIRMINGHAM 

Age-Herald  Bldg. 

DETROIT 

Book  Bldg. 

CHICAGO 

Monadnock  Bldg. 

ST.  LOUIS 

Boatman's  Bank  Bldg. 

SAN  FRANCISCO 

Rinlto  Bldg. 


Model  C,  $30.00 
THE  BRISTOL  COMPANY,  WATEUBUKY,  CONN. 
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ADLER'KOYAL  Neiitrodyne  Kadh-Pho- 
mgraph  Highboy  Combination  Modd  F. 
In  Walnut  with  birdseye  maple  overlays. 
Space  for  batteries,  charger,  records,  etc. 
Price  with  j  tube  Neutrodyne  set — S}4o; 
without  set,  $22 J. 


-r^r=^~  

-  '-TX, 

~»-  - 

m 

The  Modd  F,  closed,  showing  the  exceedingly 
attractive  appearance,  delicate  overlays  and 
splendid  proportions. 


1, 


The  Adler  Manufacturing  Company  was  the 
first  in  radio  to  offer  a  franchise!  We  intend 
to  continue  this  protective  franchise  by  which 
the  distributor  and  dealer  is  placed  on  a  per- 
manent substantial  basis. 


We  were  the  first  to  recognize  the  crying 
need  for  better  discounts  in  radio  and  to  offer 
them  to  the  trade.  Our  liberal  discounts  and 
moderate  prices  on  a  high  quality  line  assure 
a  large  volume  of  easily  obtained  business 
with  maximum  profits. 


These  clean,  wholesome  policies  support  a 
comprehensive  line  of  radio  merchandise 
which  meets  practically  every  requirement. 


ADLER-ROYAL  Nmtndym 
Kadio-Vhofio^rapbCombiniitiaii 
Nlodetja.  htWahuirorMahog- 
any.  Price  with  J  tiihcNcntrodync 
set — without  set,  Siyj. 


ADLEK-WYAL  Cmsolt  Radio  Speaker. 
Complete  with  unit,  cord atid  phi^.  In  Wal- 
nut or  Mahogany.  Ample  space  for  batteries, 
charier,  etc.    Price  ^Jo. 


ABLER-ROYAL 

Phono^aph  and  Radio 


July  IS,  1925 
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4»  National  Advertising 

Back  of  ADLER-ROYAL  merchandise  and 
wholesome  merchandising  poHcies  will  be  a 
comprehensive  advertising  campaign  in  pub- 
lications of  large  circulation. 


Our  17  years  of  manufacturing  experience  and 
one  of  the  largest  plants  in  the  industry  point 
to  reliability  and  recognized  stability.  ADLER- 
ROYAL  distributors  and  dealers  will  become 
associated  with  permanent  SUCCESS. 


We  cordially  invite  correspondence  from 
high  class  distributors  and  dealers,  upon  re- 
ceipt of  which  we  will  send  complete  de- 
tails regarding  the  ADLER-ROYAL  line, 
prices,  discounts,  and  sales  and  advertising 
plans.  Write  to-day  ! 


Adler  manufacturing  Company,  inc. 

8bl  BROADWAY  ■  NEW  YORK  CITY 
Fadoriu.-  LOUISVILLE.  KY. 


ADLER-ROYAL  Ntutndyne  Radio 
Highboy  Model  H.  Has  bttilt-iu  spealur. 
Comes  ill  Walnut.  Space  for  batteries, 
charger,  etc.  Price  with  /  tube  Neutro- 
dyne  set — ^22//  without  set.  $110. 


ADLBK-KOYAL  Five  Tube 
N<iifro(lyi!(  Model  /jtfl.  Built 
expressly  to  operate  on  dij  hat~ 
teries.  All  butteries  enclose^!  in 
cabinet.  In  Walnut  or  Ma- 
hogany.   Price  Sizf. 


ADLEK-KOYAL  Neutrodyne  Radio 
Highboy  Model  E.  Has  built-in  speaker, 
hi  burl  walnut  with  birdseye  maple  over- 
lays. Space  for  batteries,  charger,  etc. 
Price  with  ;  tube  Neiitrodyne  set — $240; 
ii'ithout  set,  $izf. 


ADLER-ROmiL 

Phono^aph  and  Radio 
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Sales  of  Portables  and  Records  Feature 

Retail  Sales  in  the  Milwaukee  Territory 

Most  Dealers  Now  Carry  One  or  More  Lines  of  Portable  Instruments  and  Find  It  a  Profitable 
Investment— Jobbers  Expect  Sharp  Revival  in   Fall— Sonera   Sales  Drive— Trade  News 


Milwaukee,  Wis..  July  7,— Porlabk-s  and  rec- 
ords liave  been  sliowing  more  activity  tlian 
usual,  but  plioiiograplis  in  general  liavo  been 
soniewltat  slow.  Dealers  and  jobbers;  are  mak- 
ing plans  for  Fall  business.  Interest  in  portables 
is  sliowing^  a  marked  iiicrt^asc  every  year;  and 
local  dealers  arc  coming  to  the  realization  tliat 
carrying  a  line  oi  portables  is  a  profitable  in- 
vestment. The  Tnajority  arc  now  carrying  sev- 
eral different  lines,  representing  several  price 
levels,  and  they' seem  lo  be  doing  business  at 
all  prices. 

Brunswick  Sales  Continue  Fair 
"As  it  is  true  of  most  Junes,  business 
lias  been  fair  during  the  past  month,"  reported 
Carl  Lovejoy,  representative  of  the  Brunswick 
Co.  in  this  territory,  "However,  record  sales 
are  far  ahead  of  last  year  at  this  time.  The 
phonograph  department  is  ahead  of  last  year 
because  the  sale  of  combination  instnmients 
brings  up  the  totals." 

The  appearance  of  Ishain  Jones  and  his 
Brunswick  recording  orchestra  for  a  week  in 
June  was  one  reason  for  the  increase  in  record 
sales.  Mr.  Lovejoy  reports  that  not  only  liis 
new  recordings,  but  some  of  his  better-known 
numbers  were  in  demand  as  a  result  of  the 
week's  program.  As  numbers  recorded  on 
Brunswick  records  were  featured  by  the  or- 
chestra, dealers  throughout  the  city  tied  up  with 
its  appearance  by  means  of  window  displays. 
The  Orth  Music  Co.  arranged  a  very  attractive 
window  featuring  Brunswick  recordings  of  the 
famous  orchestra,  with  a  large  representation 
of  the  number.  "Popular  Street  Blues,"  forming 
the  background  of  the  display.  Edmund  Gram, 
Inc.,  carried  a  newspaper  advertisement  featur- 
ing the  Isham  Jones  Orchestra,  calling  particu- 
lar attention  to  three  numbers,  "Alabamy 
Bound,"  "Indian  Love  Song"  and  "Pan  go 
Pango  Maid." 

Look  for  Heavy  Fall  Ordering 
The  Badger  Talking  Machine  Co.,  Victor  job- 
ber in  this  territory,  notes  a  more  encouraging 
lone  in  communications  from  dealers  throughout 
the  State,  and  the  officers  are  optimistic  about 
Fall  business. 
"There  seems  t"  be  a  better  feeling  around 


the  State,  and  we  are  looking  for  a  revival  of 
busiTiess  for  Fall,"  said  George  F.  Ruez,  presi- 
detit  of  the  company.  "Dealers'  slocks  have  been 
moving  out  steadily,  and  they  will  be  ready  to 
l>lacc  good  orders  by  Fall," 

Interstate  Pushing  Radio 
Representatives  of  (he  Interstate  Sales  Co,, 
distributor  for  De  Forest,  Freed-Eiseniann  and 
Operadio  sets,  are  now  calling  on  their  dealers 
m  regard  to  an  exclusive  dealer  contract  plan 
which  is  now  being  put  into  operation.  The 
dull  season  in  business  at  the  Interstate  Sales 
Co.  has  been  somewhat  relieved  by  the  arrival 
of  the  Do  Forest  F-5  models,  as  well  as  DV-3A 
and  D\-5  tubes,  which  are  arousing  interest  on 
the  part  of  the  dealers,  and  have  brought  in  a 
number  of  orders,  according  lo  David  M.  Kas- 
son,  vice-president. 

The  Interstate  Sales  Co.  has  been  appointed 
a  distributor  for  Ansco  cameras  and  films  in  this 
territory. 

H.  D.  Fisher,  formerly  of  the  Electric  Appli- 
ance Co.  of  Chicago,  has  joined  the  sales  force 
of  the  Interstate  Co.  and  will  handle  the  terri- 
tory west  and  south  of  Madison,  Wis, 
Sonora  Dealers  Stage  Drives 
"Businesss  for  this  June  was  better  than  the 
same  month  last  year,  due  principally  to  the 
demand  for  Sonoras  on  which  prices  had  been 
reduced,"  said  G.  K.  Purdy,  manager  of  the 
music  department  at  Yahr  &  Lange,  wholesalers 
for  Sonora  in  Wisconsin  and  Michigan.  During 
the  past  month  the  more  enterprising  Sonora 
dealers  throughout  the  State  and  in  Michigan 
have  been  featuring  the  reductions  on  So'nora 
prices  through  energetic  sales  campaigns,  us- 
ing newspaper  advertising  extensively. 

Bright  son  True  Blue  radio  tubes  have  also 
been  arousing  considerable  interest,  according 
to  report  from  Yahr  &  Lange,  who  distribute 
these  lubes  throughout  the  West. 

Fred  E.  Yahr,  of  the  company,  attended  the 
Sonora  convention  held  in  Chicago,  June  19. 
Harry  Bib  Shows  Good  Golf  Form 
Harry  Bib,  sales  manager  of  the  phonograph 
division  of  the  Chicago  territory  for  the  Bruns- 
wick-Ealke-Collender  Co.,  won  first  prize  at  the 
golf  tournament   held   ;it   the    Tripoli  Country 


Have  You  A  Genola  in  Your  Toy  Shop? 

It's  a  great  little  money  maker^ — a  child's  phonograph 
retailing  at  $5.00 — that  plays  all  flat  records  up  to  10 
inch  size  with  the  clear  reproduction  of  a  large  machine. 
It  is  bright  and  appealing  in  appearance  and  makes  a 
hit  with  both  parents  and  children. 

The  Genola  stands  but  7^4  inches  high.  Then  to  retail 
at  $10.00,  there  is  The  Baby  Cabinet,  standing  17  inches 
high  and  which  is  a  delightful  piece  of  nursery  furniture 
as  well  as  a  splendid  little  talking  machine. 

Order  Samples  Today 

THE  GENERAL  PHONOGRAPH  MANUFACTURING  CO. 

Elyrla*  Ohio. 


Club  in  Mihvaukee  when  members  of  the  Chi- 
cago Piano  Trade  Golf  Association  were  guests 
of  Hugh  W.  Randall,  president  and  general 
manager  of  the  J.  B.  Bradford  Piano  Co,,  of 
this  city. 

Has  Built  Big  Portable  Sales 

The  possibilities  of  making  the  portable  busi- 
ness an  all-year-round  business  have  been  de- 
veloped to  some  extent  by  the  Orth  Music  Co., 
which  features  the  Brunswick  and  other  lines. 
This  dealer  believes  that  many  portables  are 
sold  to  people  who  wish  to  use  them  in  room- 
ing houses  pr  apartments,  in  addition  to  those 
used  only  for  vacation  pleasures.    A.  V.  Orth, 
president  of  the  firm,  states  that  he  has  sold 
a   few  portables   every  week  during  the  past 
year,  and  that  a  checkup  on  the  addresses  to 
which  they  were  delivered  showed  that  a  large 
percentage  went  to  rooming-house  districts  of 
the  city.    He  advocates  the  portable  as  an  ideal 
instrument  for  a  person  wht>  is  living  in  one  or 
two  rooms,  or  a  small  apartment,  because  it 
does  not  take  up  mucii  room,  and  can  easily 
be  moved.     In  addition  to  Brunswick  instru- 
ments, this  dealer  has  also  been  selling  a  large 
number  of  Carryola  portables,  and  he  is  featur- 
ing this  end  of  the  talking  machine  business 
very  strongly  during  the  Summer  months. 
Basement  Department  Pays 
J.  J.  Healy,  manager  of  the  music  department 
at  the  Boston  Store,  states  that  the  record  busi- 
ness has  been  increased  by  opening  a  branch 
record  department  in  the  basement  of  the  store. 
In  this  department  he  is  featuring  Puritan  and 
Odeon  records,  and  the   latter  have  been  of 
particular  interest  because  of  the  foreign-born 
people  who  are  attracted  to  the  basement. 
Personnel  Changes  at  Gram's 
Mrs,  Julia  Wolff  Steihm,  manager  of  the  pho- 
nograph  and   record   department   at  Edmund 
Gram,   Inc.,  has   resigned,  and  Miss  Dorothy 
Beards,  formerly  manager  of  the  roll  depart- 
ment, has  succeeded  Mrs.  Steihm  in  this  posi- 
tion.    The  marriage  of  Mr.  and  Mrs.  Steihm 
last  Spring  was  of  special  interest  in  the  trade 
as  Otto  Steihm  is  secretary  of  Edmund  Gram, 
Inc. 

Thiery  Music  &  Specialty  Co.  Formed 
Columbia,  Operollo  and  Paramount  phono- 
graphs and  a  complete  stock  of  Columbia,  Puri- 
tan and  Perfect  records  arc  included  in  the 
stock  of  the  Thiery  Music  &  Specialty  Co., 
which  has  been  organized  in  Milwaukee.  The 
proprietors  are  G rover  C.  Mamer,  Grace  D. 
Goldie.  A-  E.  Satherley  and  A.  K.  Dcwick.  The 
new  company  has  taken  over  the  business  of 
the  Thiery  Piano  &  Phonograph  Co.,  formerly 
at  516  Grand  avenue,  and  the  retail  department 
of  the  J.  B.  Thiery  Co.,  located  at  2324  North 
avenue.  The  Thiery  Music  &  Specialty  Co.  is 
located   at  872   Upper  Third  street. 


Ted  Lewis  Sails  for  Europe 

Ted  Lewis  and  His  ]sy.7.  Band,  of  world  fame, 
exclusive  Columbia  artists,  recently  sailed  foi 
Europe,  where  they  will  fill  an  engagement  for 
an  indefinite  period  at  the  Kit  Kat  Club,  Lon- 
don. Before  sailing  this  aggregation  made  sev- 
eral recordings  which  will  be  released  during 
the  Summer  months.  One  of  the  outstanding 
hits  to  be  released  as  played  by  the  Ted  Lewis 
organization  is  "Are  You  Sorry?" 


Olfrey  Music  Shop  Chartered 

The  Olfrey  Mu^ic  Shop.  Brooklyn,  N,  Y.,  was 
recently  incorporated  at  Albany  to  deal  in  talk- 
ing machines  with  a  capital  stock  of  125  shares 
of  common  stock  of  no  par  value.  The  incor- 
porators are  H.  A.  and  A.  Frcyman  and  J. 
Olstein. 


The  partnership  of  Rogers  &  Fischer,  talking 
machine  dealers,  Washington,  D,  C,  has  been 
dissolved  and  the  business  is  being  continued 
under  the  trade  name  of  the  Robert  C.  Rogers 
Co, 
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RECEIVERS  for  GOOD  business 


Get  on  the  Ribht  Side 
of  the  Ledger 

jCopy  of  Eagle-Life  sent  on  request.    A  helpful,  interesting  and  f 
amusing  monthly.    Get  on  the  mailing  list. 


EAGLE  RADIO  CO. 

22  Boyden  PI ,  Newark,  N.  J. 
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Music  Master  Corp.  and  Metropolitan 

Distributors  Meet  With  Their  Dealers 

Dalrymple-Whitney  Radio  Corp..  North  American  Radio  Corp.  and  North  Ward  Radio  Corp 
Inc..  Are  Hosts  to  Dealers  at  Dinner-Meeting  in   New  York  City— Important  Plans  Discussed' 


The  Music  Master  Corp..  Piiiladelphia,  and 
its  three  metropolitan  distributors,  the  Dal- 
rympIe-Whitney  Radio  Corp.  and  the  North 
American  Radio  Corp",  of  New  York  City,  and 
North  Ward  Radio  Corp.,  Inc.,  of  Newark,  N.  J., 
tendered  a  dinner  to  Music  Master  dealers  of 
Ihe  New  York  district  on  Tuesday  evenintj. 
June  23,  at  the  Hole!  Aslor, 

The  affair  will  l;o  down  in  the  annals  of  radio 
history  a_s   one   of   tlie  greatest  and  mo^t  eii- 


As  the  final  strains  of  the  Star  Spangled  Ban- 
ner died  away  Fred  Oliver,  in  charge  of  the 
New  York  office  of  the  Music  Master  Corp., 
rose  as  toastmaster  and  extended  in  behalf  of 
tlie  dislributors  a  cordial  welcome  to  those 
present  and  introduced  as  tlie  hosts  of  the  eve- 
ning the  chief  executives  of  the  distributing  or- 
yaTiizations— A.  Dairy mple.  of  the  Dalryinple- 
Whitney  Corp.;  David  F.  Goldman,  of  the 
iN'ortli  .American  Radio  Corp.,  and  Herbert  Fink, 


friends  there  were  present  many  who  knew  him 
from  the  many  years  lie  spent  in  tlic  talking 
machine  industry.  In  his  opening  remarks,  Mr. 
Eckhardt  touched  on  his  many  years  in  this 
held  and  reviewed  the  history  and  growth  of 
llic  Music  Master  Corp. 

Tlie  acquisition  of  the  Ware  Radio  Cu.  by 
Ihe  Music  Master  Corp.  being  known  by  all 
present  the  announcement  by  Mr.  Eckhardt  oi 
the  first  Music  Ataster-Ware  set  was  eagerly 
received.  This  important  development  in  the 
radio  field  is  announced  elscwiiere  in  this  issue 
of  The  World  and  the  sel  itself  was  exhibited. 
During  the  course  of  his  talk,  he  remarked  that 
while  there  would  always  be  a  considerable 
number  of  radio  manufaclurers  there  would  be 
a  certain  number  only  that  could  be  classed  as 


Music  Master  Dealers 
thusiastic  local  gatherings  of  dealers  ever  con- 
gregated, closely  vying  in  size  with  the  annual 
radio  congresses  held  by  the  Music  Master 
Corp.  in  Philadelphia.  The  Grand  Ball  Room 
of  the  Hotel  Aslor  was  used  and  at  seven 
o'clock  almost  five  hundred  guests  look  their 
places  at  the  tables  underneath  a  huge  electric 
sign  reading  "Music  Master." 


of  New  York  District  at  Dinner  Sponsored  by 

of  the  North  Ward  Radio  Corp.,  their  co-ex- 
ecutives and  staffs. 

'1  he  principal  speaker  of  the  evening  was 
Walter  L.  Eckhardt,  president  and  founder  of 
the  Music  Master  Corp.,  and  under  whose  ca- 
pable direction  the  company  has  had  its  phe- 
nomenal growth.  Mr.  Eckhardt  received  a 
hearty  ovation,  as  in  addition  to  his  many  radio 


Do  Not  Overlook 

These  S 

Special  I 
Features  ^ 

The  New  UNIVERSAL  Portable 


Price 


WILL  PLAY  10  OB  12  INCH  RECORDS  WITH  COVER  CLOSED 

NO  TONE-ARM  TO  REMOVE. 
Here's  3  FIFTY  dollar  value  that  will    pep    your    profits    on  portables 
se.    Motor  board,  lop  and 
■  with  heavy  leather  pro- 


Strong  Karaloi  leather  covered  c 
bottom,  3-ply  veneer  covered.     Locked  cornei,  „„„  utA.jr  ,cuui,ci  yio- 
Trimmings  all  heavily  nickel  plated.     Record  album  for  12 
Non-spill  needle  cup.    Finest  and  most  durable  double-spring 
.  rosy  winding,  plays  3  records  wilhoul  rewinding.    Universal  tone 
a  playB  all  makes  of  records.  SizeI2jclSx7'/  inches— weight  14  pounds, 
■n  all,  the  NEW  UNIVERSAL  is  Ihe  best  portable  on  the  market. 
Send  for  Bulleim  of  Mitiical  Merchandise 


15 


FF.  O.  B. 
New  York 


00 


UNIVERSAL  NOVELTY  DISTRIBUTORS 

1658  Broadway  New  York  City 


Metropolitan  Distributors 

factors  in  the  industry.  'Ihe  tendency  on  the 
part  of  the  manufacturer,  he  pointed  oul,  was 
not  so  much  distribution  through  every  possible 
channel  but  through  a  carefully  selected  num- 
ber of  proper  outlets.  As  being  of  most  inter-  ■ 
est  10  those  present  he  referred  lo  conditions 
in  the  New  York  district  where  it  is  estimated 
there  were  about  2,300  radio  dealers  with  about 
60  per  cent  of  them  carrying  the  Music  Master 
line.  It  is  expected  that  this  number  will  prob- 
ably be  reduced  to  about  410.  In  referring  to 
the  new  dealer  and  distributor  _  franchise  an- 
nounced at  the  Music  Master  third  annual  radio 
congress  held  recently  in  Philadelphia,  he  de- 
scribed the  system  installed  at  Music  Master 
headquarters  under  the  personal  supervision  of 
H.  N.  McMenimen,  general  field  sales  manager 
of  the  organization.  Mr.  Eckhardt  also  dwelt 
upon  the  importance  of  ethics  in  merchandising 
and  of  building  for  lln^  future.  In  referring  to 
his  own  organisation  he  stated  that  although 
the  present  Fall  line  was  compleled  and  an- 
nounced the  Music  Master  Corp.  was  already 
laying  its  plans  for  the  following  season.  The 
aflcrniath  of  lliis  radio  congress  was  reported 
exceptional.  Over  $15,000,000  worth  of  orders 
were  placed. 

The  frank  manner  in  which  Mr.  Eckhardi 
outlined  the  plans  of  the  Music  Master  Corp 
and  asked  for  co-operation  was  heartily  received. 

The  next  speaker  was  C.  T.  Miller,  vice-presi- 
dent of  the  J.  H.  Cross  Advertising  Agency  of 
Philadelphia,  which  has  been  in  charge  of  the 
advertising  of  the  Music  Master  Corp.  from  its 
very  beginning.  Mr.  Cross  spoke  interestingjji 
on  [he  subject  of  advertising  and  told  Ihc  deal- 
ers of  Ihe  mammoth  advertising  campaign  be- 
ing conducted  by  the  Music  Master  Corp.  He 
told  of  the  media  to  be  used  and  of  the  copy 
This  copy  will  conlain  the  newly  adopted  slogan 
of  the  company  "'No  one  has  ever  lost  money 
in  the  Music  Master  Hue."  Dealer  helps  and 
(Contimied  on  page  50) 
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'lectivity 

the  most  valuable 
selling  point  of  a  radio  set 

SENSITIVITY,  clarity  of  tone,  ease  in  tuning,  volume 
— all  are  important.  But  selectivity — that  is  not  only 
the  true  test  of  performance,  but  that  which  gives  greatest 
satisfaction  and  keeps  the  set  sold. 

The  extreme  selectivity  of  the  Grebe  Synchrophase  has 
been  made  possible  by  the  Binocular  Coils,  which  keep 
the  set  automatically  balanced  against  interference  from 
undesired  stations. 

This  is  an  exclusive  Grebe  feature  as  are  also  the  Grebe 
S-L'F'  Condensers  and  Grebe  Volume  Control.  They 
offer  outstanding  selling  points  that  render  a  satisfying 
service  long  after  the  pleasure  of  newness  has  worn  off. 
When  you  sell  the  Synchrophase  you  are  building  your 
reputation  on  a  sound  basis. 

Write  for  full  information  and  prices 


A.  H.  Grebe  &  Co.,  Inc.VanWyck  Blvd., Richmond  Hill,  N.Y. 
Western  BraDch:  443  So.  San  Pedro  St.,  Los  Angeles,  Cal. 


This  Company  otuns  and  oper- 
ates stations  WAHQ,  WBOQ; 
also  mobile  and  marine  ioiv- 
vjave  re-broadcasting  stations. 


TRADa     M  ARK.  ' 


Poor  rrierchandise 
brings  poor  trade; 
■'Ground  merchandise 
assures  good  profits. 


All  Grebe  ftpps- 
ratuB  1b  coveied 
by  patents  g  tam- 
ed and  pendine- 


Abo  supplied  iuith  bate  for  batteries 
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WALTER  S.  GRAY  COMPANY 
926  Midway  Place,  Los  Angeles,  CaJif. 

WALTER  S.  GRAY  COMPANY 
1054  Mission  St.,  San  Francisco.  Calif. 

L.  D.  HEATER 
357  Ankeny  St..  Portland,  Ore. 
TEXAS  RADIO  SALES  COMPANY 
2005  Main  St.,  Dallas,  Texas 
JUNIUS  HART  PIANO  HOUSE.  LTD. 
123  Carondelet  St.,  New  Orleans,  La. 

CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
1121  Nicollet  Ave..  Minneapolis,  Minn. 

YAHR   &   LANGE  DRUG  COMPANY 
207  E.  Water  St..  Milwaukee.  Wis. 
JAMES  K.  POLK,  INC. 
294  Decatur  St.,  Atlanta,  Ga. 

THE  ARTOPHONE  CORPORATION 

1103  Olive  St.,  St.  Louis,  Mo. 
THE  ARTOPHONE  CORPORATION 
804  Grand  Ave.,  Kansas  City,  Mo. 
CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
227  W.  Washington  St.,  Chicago,  111. 

CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
2937  Gratiot  Ave.,  Detroit.  Mich. 
THE  RECORD  SALES  COMPANY 

1965  E.  66th  St.,  Cleveland,  Ohio 
STERLING  ROLL  AND  RECORD 
COMPANY 
137  W.  4th  St.,  Cincimiati,  Ohio 
PHONOLA   CO.,  LTD.,   OF  CANADA 
Elmira,  Ont.,  Canada 
IROQUOIS  SALES  CORPORATION 

210  FrankUn  St.,  Buffalo,  N.  Y. 
VERYBODY'S  TALKING  MACHINE 
COMPANY 
810  Arch  St..  Philadelphia,  Pa. 

GENERAL   PHONOGRAPH  CORPO- 
RATION OF  NEW  ENGLAND 
126  Summer  St.,  Boston.  Mass. 

GENERAL  PHONOGRAPH  CORP.. 
(New  York  Distributing  Division) 
15  W.-lSth  St.,  New  York  City 
JAMES  COWAN  COMPANY 
18  West  Broad  St.,  Richmond.  Va. 


Bel  Canto  Go.  Appoints 

National  Distributor 

Baker-Smith  Co.,  Inc.,  of  San  Francisco,  Cal-  to 
Sell  Bel  Canto  Radio  Line  to  Jobbers — Branch 
Offices  in  Leading  Cities  of  the  Country 

The  Bel  Canto  Radio  &  Telephone  Equip- 
ment Co.,  Inc.,  of  New  York  City,  announces 
that  Bel  Canto  products  will  hereafter  be  di.s- 
tribuled  nationally  by  the  firm  of  Bakcr-Sniith 
Co.,  Inc.,  whose  executive  offices  are  715  Call 
Building,  San  Francisco,  Cal..  and  which  opor- 
ates  branches  in  Los  Angeles,  Portland,  Ore.; 
Seattle,  Wash.;  Vancouver,  B.  C;  Salt  Lake 
City,  Utah;  Denver,  Col.;  Chicago,  III.;  Buffalo, 
N.  Y,,  and  New  York  City.  The  Bel  Canto 
line  will  be  sold  exclusively  to  Jobbers  and  will 
be  backed  by  extensive  advertising  in  local 
newspapers  tlirougliout  tlie  country. 


Julius  Koss  Now  in  His 

Attractive  New  Store 

Julius  Koss,  184  South  Main  street,  Water- 
bury,  Conn.,  is  now  located  in  his  new  building 
after  several  months  which  were  required  to 
erect  a  new  one-story  building  containing  three 
stores  in  the  heart  of  Waterbury,  Mr,  Koss 
now  carries  a  complete  line  of  musical  iuslru- 
ments,  phonographs  and  records, 

D.  Barbieri  &  Brother,  375  South  Main  street, 
this  city,  will  remodel  their  5torc. 


W.  L.  Sayre  in  New  Post 

William  L,  Sayre,  who  has  been  identified 
,vith  radio  interests  for  the  past  fifteen  years 
ind  was  one  of  the  founders  of  the  Sayre-Level 
Radio  Co.,  Philadelphia  distributor,  has  joined 
the  staff  of  the  H.  H,  Eby  Mfg.  Co.,  also  of 
Philadelphia,  and  manufacturer  of  binding  posts. 


Music  Master  Dealers  at 
Gotham  Dinner-Meeting 

{Conlmited  from  page  48) 

divisions  of  advertising  were  then  taken 
nil  as  presented  in  the  salesmen's  portfolio  of 
he  Music  Master  Corp.  which  will  be  issued 
bout  July  1.     Mucli  interest  was  manifested 
by  the  metropolitan  dealers  in  the  new  electric 
gn  which  will  be  in  operation  about  August 
at  Fifty-second  street  and  Broadway.  Mr. 
Miller  stated  that  this  sign  was  a  personal  idea 
of  Mr.  Eckhardt  and  would  probably  constitute 
e  of  the  most  interesting  signs  to  be  found 
■■The  Great  While  Way." 
During  the  course  of  the  evening  entertain- 
nt  features   were  offered  and  at  the  close 
f  the  affair  the  speakers"  tabic  was  surrounded 
thusiaslic  dealers  congratulating  Messrs. 
I'.ckhardt,    Oliver,    Dairy  mple,    Goldman  and 
l-'ink  and  others  responsible  for  the  success  of 


Ihe 


the  reception  room  was  to  be  found  an 
exhibit  of  the  Music  Master  line,  including  the 
new  Music  Master-Ware  seven-tube  set.  This 
exhibit  was  the  center  of  jnuch  attraction  both 
before  and  after  the  banquet. 


MICA 
DIAPHRAGMS 

Immediate  delivery — all  sizes 
Send  for  free  samples  and  prices 
All  Mica  Products 

INTERNATIONAL  MICA  CO.  , 

Ba''ri'no"s3S    PHILADELPHIA,  PA.  FII».w.'"phiP«. 

DeForest  Go.  Marketing 

Portable  Radio  Receiver 

Unusual  Features  Utilized  in  New  Portable  Ra- 
dio Receivers  Include  a  New  Circuit  With 
the  DeForest  Anti-Radiation  Device, 

The  DeForest  Radio  Co.  has  just  placed  on 
the  market  tlie  DeForest  F-5  type  of  receiver, 
a  portable  model,  comprising  a  new  circuit 
wliLch  the  company  states  is  non-radiating  and 
non-oscillating.  Tliis  circuit  is  a  five-tube  tuned 
radio  frequency  receiver  with  a  wave  length 
ranging  from  220  to  550  meters.  It  consists  of 
two  stages  of  tuned  radio  frequency  amplifica- 
tion with  tuned  input  to  the  detector  and  two 
stages  of  transformer  coupled  audio  fr,;quency 


Popular  Gennett  Releases 

One  of  the  most  recent  of  Gennett  record 
releases  "Ukulele  Lady"  sung  by  the  Tremaine 
Bros.,  close  harmony  artists,  is  showing  unex- 
pected popularity  and  is  selling  briskly  in  all 
territories  served  by  the  New  York  branch  of 
the  Starr  Piano  Co.  Another  release  which  has 
proved  popular  is  "Runaway  Train"  sung  by 
Vernon  Dalhart,  with  guitar  accompaniment. 
The  former  release  by  this  well-known  "hill 
country"  artist,  coupling  "Prisoner's  Song"  and 
'■Baggage  Car  .'^head,"  continues  among  the 
brisk  sellers. 


New  De  Forest  Portable 

amplification.  Chief  Engineer  Roy  A.  Weaganl, 
of  the  DeForest  Co.,  slates  that  the  new  circuit 
has  great  distance  getting  qualities  while  at  the 
same  time  preserving  ample  selectivity. 

The  F-S  portable  is  entirely  self-contained, 
the  antenna  and  ground  wires,  the  new  DeFor- 
est cone  loud  speaker  and  all  batteries  being 
cocnpactly  housed  in  an  attractive  du  Pont  case, 
fitted  with  a  permanent  carrying  handle.  The 
portable  measures  15M  inches  deep  by  14  inches 
wide  and  11  inches  high  wlien  closed  for  car- 
rying and  weighs  but  37  pounds  complete  with 
batteries.  This  circuit  is  the  first  to  be  mar- 
keted with  the  DeForest  anti-radiation  device 
which  will  be  included  in  other  DeForest  mod- 
els of  the  F-5  tube  to  be  marketed  shortly. 


In  Bankruptcy 

SliullK  Bros-.  Inc.,  talking  machine  dealers, 
Omaha,  Neb.,  recently  filed  a  petition  in  bank- 
ruptcy, listing  assets  at  $41,977.39  and  liabilities 
of  $115,418.36, 


TllOr  ^^^'^^'^  Lamp 


niponilbiD 


g  of  istei  Uitn  tor  %ny  Dthir  typ> 
lillrly  flnlihtd— witti  elthtr  pireh- 
ihndf.  To  demonttrate  II  li  to 
del*  Mil  nl  J35,  Bio  dlicounli 
I.    Wrllo  for   full  psrllculari. 


THOR  Radio  Division 

OF  THE 

GOLDEN  GATE 
BRASS  MANUFACTURING  CO. 
1239-1243  SUTTER  STREET 
SAN  FRANCISCO 


The  Talking  Machine  World,  New  York.  July  15,  1925 

READY  NOW! 

New  Complete  OKeh  Catalog 

It  will  pay  every  Dealer  who  sells  phonograph 
records  to  know  about  the  profit  from  selling 
OKeh,  the  Record  of  Quality. 


GENERAL  PHONOGRAPH  CORPORATION 

OTTO  HEINEMAN,  President 

25  West  45th  Street  New  York  City 
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Plaza  Co.  Distributing 

Portable  Sales  Helps 

Pal  Portables  Receiving  Some  Fine  Publicity 
Through  Window  Cut-outs  and  Other  Strik- 
ine  Advertising  Prepared  for  Dealers 

The  Plaza  Music  Co.,  New  York  City,  through 
its  advertising  department,  is  assisting  many 
talking  machine  dealers  in  working  out  prof- 
ituble  sales  plans  for  the  movement  of  porlabk- 
talking  machines  during  the  height  of  the  Sum- 
mer season.  The  primary  interest  of  the  Plaza 
Co.  is  naturally  in  the  sale  of  its  Pal  portable. 
In  conjunction  with  it^  sak-s  f;imp3ign  it  has 


Portable  Window  Display  Cut-Out 
placed  in  dealers'  hands  window  and  counter 
display    material,    cut-outs,    hangers  and  con 
sumers'  circulars. 

The  window  display  cut-out  on  the  Pa 
portable  has  brought  forth  considerable  com 
ment  from  retailers.  This  is  very  attractive,  in 
seven  colors,  illustrating  the  availability  of  the 
Pal  as  a  musical  instrument  in  the  home  as  wi 
as  on  the  beach  or  in  the  country.    This  illir 


I  rated  display  is  generally  set  in  the  center 
of  the  dealer's  window,  together  with  a  Pal 
portable.  The  sinking  colors  arrest  the  eye  ot 
the  passers-by  and  the  accompanying  message 
assures  further  interest,  often  creating  sales. 


Two  New  Distributors 

for  Music  Master  Line 

New  Distributors  for  Music  Master  Products 
Established  in  Oklahoma  and  Missouri  by 
A.  A.  Trostler,  of  That  Company 

Kansas  Citv,  Mo..  July  S.— Arthur  A.  Trosller, 
representative  of  the  iMusic  Master  Corp.  in 
this  section  of  the  country,  reports  I  ha  I  the 
Harbour-Longmire  I~urniture  Co.,  Oklahoma 
City,  Okla.,  and  J.  W.  Jenkins'  Sons  Music 
Co.,  Kansas  Cily,  Mo.,  have  been  appointed  dis- 
inbntors  for  the  Mnsic  Master  prodncls  in  the 
Slates  ol  Oklahoma  and  Missouri,  respectively. 
Mr.  Trosller  reports  thai  there  is  great  inter- 
est in  llie  Middle  West  in  the  Music  Master 
line,  and  that  a  strong  distributing  organization 
is  being  built  up  in  [hat  section. 


New  DeForest  Tube 

Announced  to  the  Trade 

The  DeForest  Radio  Co.,  Jersey  Cily,  N.  J., 
has  placed  on  Ihe  market  a  new  vacuum  tube 
which  will  be  known  as  the  type  DV-5.  Iso- 
UmliU'  or  synthetic  (juarlz  is  the  base  for  [his 
tube  and  it  is  staled  that  the  resistance  of  this 
mineral  to  temperature  is  remarkable.  The  new 
lube  is  a  standard  base,  five-volt  storage  battery 
lube  ;(nd  Chief  Engineer  Roy  A.  Weagant.  of 
the  DeForest  Radio  Co.,  is  responsible  for  its  per- 
fection and  development.  The  lube  has  a  number 
of  distinctive  feature^  wliieh  have  found  ready 
favor  with  radio  fans  and  enthusiasts,  and  it  is 
expected  thai  this  DeForest  DV-S  tube  will  be 
one  of  llie  leaders  in  ihe  DeForest  tube  products 
this  coming  season. 


New  Store  to  Handle  Starr 
Products  in  Muncie,  Ind. 

E.  W.  Alley  and  W.  A.  Coyne  Open  the  Starr 
Music  Shoppe  in  That  City—Both  Men  of 
Long  Experience  in  the  Music  Trade 

-Muncie,  Ind.,  July  6.— E.  W.  Alley  and  W.  A. 
Coyne,  both  well  known  in  the  local  music 
trade,  have  opened  the  Starr  Music  Shoppe,  at 
303  Main  street,  this  city,  and  will  feature 
Starr  pianos,  players,  phonographs,  records, 
etc..  manufactured  by  the  Starr  Piano  Co.,  of 
Richmond,  Ind.  Mr.  Alley  has  been  in  the 
music  business  since  1905  and  Mr.  Coyne  has 
been  in  the  trade  for  a  similar  length  of  time, 
and  both  have  had  a  varied  experience  in  the 
merchandising  of  musical  products. 


Dalrymple-Whitney  Now 
Music  Master  Distributors 

The  Dalrymple-Whitney  Radio  Corp.,  New 
York,  recently  announced  to  the  trade  its  ap- 
pointment as  a  distributor  of  Music  Master  ra- 
dio products,  which  includes  the  Music  Master 
Ware  sets.  The  complete  line  is  on  display  at 
the  offices  of  the  company,  509  Fifth  avenue. 

Columbia  Supplement 

The  mid-Summer  supplement  of  the  Columbia 
Phonograph  Co.,  Inc.,  recently  distributed  to 
the  trade,  features  vocal  and  dance  selections 
of  the  current  Broadway  shows.  The  out- 
standing hits  of  "Rose  Marie,"  "Student  Prince," 
"No,  No,  Nanette,"  "The  Love  Song,"  "Mer- 
cenary ^fary"  and  ".Moma  of  the  South  Seas" 
are  included  in  this  listing. 


The  Triodine  Radio  Corp.,  New  York  City, 
lias  been  incorporated  at  Albany  with  a  capital 
^lock  of  $20,000.  Tlie  incorporators  are  J.  H. 
Sternberger.  J.  Salus  and  S.  Feinstein. 


^^^m.^ne  Model 
DoubleVolum. 


N^OW  every  feature  of  the  talking  machine's  wonderful 
reproduction  —  including  sound  volume  — "is  brought  to 
radio  reception  by  the  new,  "double  volume" — 

Duke-Cone 

RADIO  TALKING  MACHINE  SPEAKER 


Reception  with  the  new  Dulce-Tone  tests  59'y'o  louder  on 
"local"  broadcasting  and  over  100'/<  louder  on  distant  stations. 

One  model  only.  A  simple  adjusting  nut  brings  out  the 
best  qualities  of  each  individual  talking  machine. 

Retail  price  remains  at  $10.   (In  Canada,  $14.) 

Write  for  a  sample  new  Dulce-Tone  and  put  it  through 
conclusive  tests. 


THE  TEAGLE  COMPANY 
1125  Oregon  Ave.,  Cleveland,  Ohio 
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Atwater  Kent 

RADIO 

A  Stabilized  Product 


BUSINESS  MEN  have  confidence  in  a  company  whose  mer- 
chandise does  not  become  obsolete,  docs  not  cling  to  their 
shelves,  is  never  butchered  to  make  a  bargain  holiday.  They 
have  confidence  in  a  company  whose  product  they  can  handle 
without  disappointment. 

The  radio  merchant  buys  Atwater  Kent  Receiving  Sets  and 
Radio  Speakers  to  sell  to  the  public,  and  does  sell  them  to  the 
public,  with  strong  hands  helping  him.  He  expects  a  legitimate 
profit,  and  he  gets  a  legitimate  profit. 

And  very  pleasing  to  him  is  the  knowledge  that  our  Receiv- 
ing Sets  and  Radio  Speakers  are  so  well  constructed,  so  simple, 
so  durable  and  so  fool-proof  that  the  purchaser  is  not  likely  to 
call  him  up  and  say:  "That  set  you  sold  me  won't  work." 

The  Atwater  Kent  selling  organization  is  protected  in  its 
product,  and  in  its  territory.  And  the  prices  are  on  the  lowlands 
of  popular  demand,  not  on  the  heights. 

That  is  why  every  month  sees  more  and  more  radio  business 
men  of  the  better  type  joining  forces  with  Atwater  Kent — why 


Phonograph 
Attachmenc,  $8 


Model  R,  $12 


Model  I.,  $17 


Model  20  Compacf,  $K0 


Model  12,  $100 

Prices  slightly  higher  from  the  Rockie 


Model  10,  $80 


St,  antl  ill  Canada 
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Atwater  Kent 

RADIO 

—A  Stabilized  Policy 

every  year  more  and  more  of  them  endorse  our  policy  of  sound 
design,  painstaking  manufacture  and  fair  dealing. 

We  invite  the  inquiries  of  substantial  merchants  who  have 
been  meaning  to  get  behind  Radio  "when  it  becomes  stabilized." 

We  want  to  discuss  dcalet  arrangements  with  capable  men 
who  appreciate  a  policy  that  is  just  to  all  and  who  will  work 
loyally  to  help  us  maintain  it. 

If  you  are  the  right  kind  of  dealer,  and  have  the  right  kind 
of  store,  and  arc  in  Radio  to  stay,  let's  talk  it  over. 


Model  H,  $22 


ATWATER  KENT  MFG.  CO.,  PHILADELPHIA,  PA. 
A.  Ativater  Kent,  President 


Our  Broadcasting 

Tlie  concerts  of  the  Acw:iter  Kent  Radio 
Artists,  to  whicli  so  many  tiiousands  look 
forward  each  week,  will  be  conrinued 
throughout  the  year.  From  these  ten  high 
powered  stations  they  are  broadcasting  from 


9  to  10  P.  M.  on  Thursday  evenings: 


WEAF  New  York 
WJAR  Providence 
WEEl  Boston 
WFl  Philadelphia 
WCCO  Minneapolis - 


WCAE  Pittsburgh 
WGR  Buffalo 
WWJ  Deiioit 
WSAl  Cincinnati 
woe  Davenport 


Model  M,  $28 


Model  19,  $60 


Model  20,  $80 

Prices  .sliglilly  iiigher  from  lite  Rockies  west,  and  in  Conndn 


Model  24,  *100 
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^he  New  Pooley  Models 


To  he  sure  of  enough 
Cabinets  this  fall — Act  Now/ 

To  put  a  Pooley  Cabinet  through  our  factory  takes  months. 
Production  must  be  started  early  to  make  all  needed  de- 
liveries. Only  by  knowing  what  Pooley  distributors  and 
dealers  will  need  can  we  regulate  production.  That's  your  prob- 
lem and  ours  in  a  nutshell.  Now  is  the  time  to  act — in  your 
interest  as  well  as  ours. 

September  is  only  two  jumps  away.  Your  Pooley  business  will 
begin  then — if  you  are  ready.  Six  months  from  now  the  Christ- 
mas sales  peak  will  have  come  and  gone. 

We  prepared  the  Pooley  line  three  months  earlier  this  year  be- 
cause many  far-seeing  Pooley  dealers  said  they  needed  it.  Our 
shipments  for  July  and  August  retailing  are  already  big 
lar 3g y>\\     g^^j  beyond  anything  in  our  experience. 

Pooley  quality  cabinets  and  Atwater  Kent  receiving  sets 
are  an  unbeatable  combination.  The  new  Pooley  line 
has  hit  the  bull's  eye. 

See  the  Pooley  distributor  in  your  territory.  If 
you  don't  know  who  he  is,  write  us.  He'll  show 
you  these  new  models  —  all  of  them  ready  for 
immediate  shipment.  To  be  sure  of  enough 
cabinets  this  fall — Act  Now! 

Department  B 

THE  POOLEY  COMPANY 

1604  IndiaDa  Ave.    PhUadelphia,  U.  S.  A. 
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-Distributors 


Model  1600.R-2 

ItalianStvle.  Duotonefinish.Ai 
ican  Walnuc  or  English  Br< 
Mahogiiny. 

Height  4Ui".  width  34' 

Equipped  with  Atwater  K' 
Model  20  Compact  Set. 
Price  complete,  less  tubes  and 
batteries- 

$200 


English  Brown  Mahogany. 
Height  31*4",  width  34'.  depth 

Accommodates  any  Atwater  Kent 
Set.  Space  for  Bet,  ZS^'x  10H°. 
Price,  less  Set,  tubes  and  bi 


Model  I500-R-3 

The  Pooley 
Radio-Phonoqraph 

Chinese  Chippendale  Style. 
Duotone  finish,  American  Walnut 
or  English  Brown  Mahogany. 
Height  SO',  width  30".  depth  18'- 
Equipped  with  Atwater  Kent  5  tube 
Model  20  Compact  Set;  built-in 
Pooley  floating  horn;  Pooley 
phonographinamplifyingchamhtT. 
Price  complete,  less  tubes  and 
batteries— 

$295 

Models  1 1  lO.R-2  and 
1120-R-2 

Stuart  Style,  Duotone  finish,  Amer- 
ican ■  Walnut  or  English  Brown 
Mahogany.  Height  SZ^i'.  width 
33'.  depth  154". 

Model  1  llO-R-2.  equipped  with 

Model  10  Atwater  Kent  5  tube 

open  receiving  set. 

Price  complete,  less  tubes  and 

batteries— 

$220 

Model  1I20-R-2  equipped  with 
Model  20  Atwater  Kent  5  tube  set. 
Price  complete,  less  tubes  and 
batteries— 

$225 
Model  1320.R-2 

Stuart  Style.  Finished  in  American 
Walnut  or  English  Brown  Mahog- 
any—special  Oriental  Burl,  Rose- 
wood and  Walnut  inlays. 
Height  50^4',  width  29'4',  depth 
ISH". 

Equipped  with  Model  20  Atwater 
Kent  5  tube  set. 

Price  complete,  less  tubes  and 
batteries— 

$260 
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Artistic  Volume  Tells 

of  Progress  of  Grebe  Go. 

One  of  the  Finest  Bits  of  Literature  Produced 
in  Radio  Field  Is  Devoted  to  History  of 
Progress  of  A.  H.  Grebe  &  Co. 

A.  H.  Grebe  &  Co..  Inc.,  Richmond  Hill,  N.  Y., 
has  just  issued  a  new  historical  booklet  entitled 
"Grebe  Radio."  It  is  well  edited  and  illustrated 
and  through  the  interest  value  of  its  articles, 
as  well  as  the  excellent  manner  in  which  it  has 
been  prepared,  it  ranks  among  I  he  foremost 
pieces  of  literature  produced  in  the  radio  field.. 
The  frontispiece  interestingly  depicts  the 
steady  and  remarkable  growth  and  progress  of 
A.  H.  Grebe  &  Co.,  Inc.,  from  the  inception  of 
the  company  in  1909  straight  through  to  the 
present  date.  The  first  picture  shows  the  small 
shack  in  which  Alfred  H.  Grebe  manufactured 
rai^io  apparatus  back  in  1909.  The  next  picture 
shows  the  larger  factory  which  took  its  place 
as  the  demand  for  Grebe  apparatus  steadily  in- 
creased. The  final  picture  shows  the  present 
large  Grebe  factory,  an  excellent  example  of 
modern  factory  construction,  which  was  erected 
particularly  for  the  definite  use  of  producing 
Grebe  radio  products. 

The  opening  article  concerns  the  history  of 
A.  H.  Grebe  &  Co.,  Inc.,  established  in  1909 
as  a  pioneer  in  the  production  of  radio  re- 
ceiving sels  and  parts.  It  is  pointed  out  that 
a  number  of  the  present-day  familiar  parts  and 
designs  used  in  the  production  of  radio  receiv- 
ing sets  were  first  used  in  the  Grebe  factory. 
Not  only  the  growth  of  the  organization  is 
described  but  the  steady  improvement  of  the 
product  from  the  first  set  through  to  the  pres- 
ent Grebe  Synchrophase,  which  is  claimed  to 
be  the  greatest  development  of  the  Grebe  fac- 
tory. This  article  is  illustrated  with  interior 
views  of  the  Grebe  plant  where  the  many  units 
of  the  Grebe  receiving  set  are  made  complete, 
even  to  the  molding  of  Bakelite  parts  from 
raw  material.  These  views  show  many  of  the 
processes  in  the  construction  of  sets.  Pictures 
are  also  shown  of  the  many  Grebe  displays  at 
radio  exhibitions  throughout  the  country. 

Station  WAHG  comes  in  for  its  part  of  pub- 
licity through  a  resume  of  the  various  accom- 
plishments of  this  station,  together  with  photo- 
graphs of  the  richly  appointed  studio  and  the 
well-equipped  transmitter  room. 

The  center  spread  is  devoted  to  a  large  re- 


production in  colors  of  the  Grebe  Synchrophase 
receiver,  together  with  a  description  of  the 
set.  Other  Grebe  products  are  also  attractively 
illustrated  and  described.  As  a-  fitting  ci'max 
to  the  booklet  is  an  admirably  written  article 
entitled  "By  ihe  past  we  may  judge  the  future." 


Gennett  Welsh  Releases 

The  success  of  the  Welsh  dialect  comedy 
monologue,  "A  Welsh  Courtship,"  throughout 
the  mining  districts  of  Pennsylvania  has  led  the 
Starr  Piano  Co.  to  issue  two  more  Gennett 
recordings,  one  a  comic  dialogue  in  the  Welsh 
dialect,  "The  Squire,"  on  both  sides  of  the  rec- 
ord, and  the  other  a  coupling  of  two  comic 
songs.  "The  Harrier"  and  "The  Old  Maid." 
Ted  and  May  Hopkins  are  the  artists  on  both 
recordings. 


Brunswick  Amplifiers  a 

Boon  to  Gonventioners 

Special  Amplifying  Apparatus  Installed  at 
Drake  by  Brunswick-Balke-Collender  Co. 
Enables  AU  to  Hear  Programs 

Chicago,  III.,  July  4.— A  remarkable  demon- 
stration of  the  perfection  of  a  new  acoustic  ap- 
paratus was  given  at  the  National  Music  Trades 
Convention  held  the  week  of  June  8  at  the 
Dcake  Hotel  in  Chicago.  The  radio  depart- 
ment of  the  Brunswick-Balke-Collender  Co.  de- 
signed, installed  and  operated  a  special  speech 


New  Golumbia  Artist 

The  Columbia  Phonograph  Co.  will  release  iti 
Ihc  course  of  a  few  weeks  the  first  recording 
of  a  new  Columbia  artist,  Pete  Dale,  who  sings 
his  own  compositions,  .ccompanying  himself 
on  a  seven-string  ukulele.  Mr.  Dale  is  of  South- 
ern extraction  and  croons  his  sons  in  a  man- 
ner which  harmonizes  perfectly  with  the  ukc. 
His  first  record  couples  "Hcadin'  South"  and 
■'Blaciv  Sheep  Blues." 


Takes  Over  Daynes  Go. 

Alhambra,  Cal.,  July  3. — J.  D.  Coops,  of  the' 
Alhambra  Music  House,  this  city,  has  recently 
taken  over  the  business  of  the  Daynes  Music 
Co..  located  opposite  his  store  on  East  Main 
street.  Both  music  stores  will  be  continued  for 
the  present,  making  Mr.  Coops  the  exclusive 
music  dealer  in  Alhambra. 


G.  O.  Knight  Go.  Ghartered 

WiLLiSTON-,  N.  D.,  July  4.— The  C.  O.  Knight 
Co,  has  been  granted  a  charter  to  deal  in  pianos, 
phonographs  and  radio  in  this  city.  The  con- 
cern will  have  a  capital  stock  of  $25,000.  The 
incorporators  are  C.  O.  Knight,  Ellen  J.  Knight 
and  N.  B.  Ludowese,  all  of  Willislon,  well 
known  locally. 


Consistent  advertising  is  the  power  behind 
luccessful  busines.'!. 


MeBestBaUeYy/orymr  Customers 
isthedest/orYoa 

Ray-O-Vac  Batteries  give  a  quality  and  length  of 
service  that  please  your  customers.  Ray-O-Vacs 
are  built  for  radio,  and  there's  one  particularly 
suited  to  every  radio  use.  There's  profit  for  both 
you  and  your  customer  in  Ray-O- Vacs.  Let  us  send 
you  some  interesting  facts  about  selling  batteries. 

FRENCH  BATTERY  COMPANY,  Madison,  Wisconsin 


FRENCH 


RAYOVAC 

TliKlio's^estdaileries 


Brunswick  Amplifier 
amplifying  system  whereby  it  was  possible  for 
speakers  and  artists  to  be  clearly  heard  in  all 
parts  of  the  extensive  dining  room.  This  in 
itself  was  no  easy  task  because  of  the  deaden- 
ing effect  of  many  pillars  and  hangings  and  the 
lack  of  carrying  power  of  some  of  the  voices. 

The  system  used  was  unique  in-  several  re- 
spects. Perfect  quality  of  speech  was  to  be  de- 
sired, so  seven  Brunswick  Radiolas,  which  have 
an  oval  all-wood  horn  and  special  radio  repro- 
ducing unit,  were  placed  on  balconies  above  the 
two  main  divisions  of  the  dining-room.  It 
was  necessary  to  shift  the  position  of  the 
Radiolas  several  times,  but  finally  all  of  the 
"dead  spots"  in  the  room  were  eliminated.  The 
radio  units  were  connected  in  parallel  by  wire 
to  a  control  table  located  in  the  rear  of  the 
speakers.  Switches  made  it  possible  to  cut  out 
one  bank  or  the  other  as  testing  or  acoustic 
conditions  demanded.  The  pick-up  device  was 
th^  familiar  high-class  double  button  micro- 
phone used  in  broadcasting  work.  These  micro- 
phones were  three  in  number,  two  on  the  speak- 
ers' table  to  accommodate  the  toastmaster  and 
the  orator  of  the  moment,  and  one  on  a  tall 
stand  which  could  be  moved  about  the  stage  ■ 
as  the  type  of  entertainment  varied.  Flexible 
three-wire  leads  were  made  up  in  standard 
lengths  and  fitted  with  polarity  connecting 
plugs,  so  that  the  handicap  of  distance  varia- 
tions was  overcome.  These  leads  ran  to  the 
special  amplifier  shown  in  the  photograph. 

Power  was  supplied  from  batteries  located 
in  a  wooden  hoK  which  was  mounted  on 
casters  and  connected  to  the  amplifier  through 
a  inultiplug  connection.  Connection  or  dis- 
connection was  instantaneous,  and  a  charger  in 
the  box  made  it  possible  to  use  the  110  volts 
D.  C.  available  in  the  hotel  for  keeping  the 
storage  battery  in  trim. 

The  results  secured  were  satisfactory  in  the 
extreme.  The  voice  of  one  speaker  or  an- 
other could  be  thrown  to  the  audience  even 
though  only  a  mild  conversational  tone  was 
used.  Several  extraordinary  child  prodigies  ap- 
peared on  the  program,  and  their  success  was 
made  greater  by  the  fact  that  everyone  could 
hear  the  voice  or  instrument  exactly  as  the 
selection  was  given.  And  when  a  listener 
walked  through  the  room  it  was  impossible  to 
tell  the  point  al  which  music  from  the  artist 
became  inaudible  and  energy  from  the  Bruns- 
wick instrument  commenced  to  be  heard. 

Considerable  comment  was  aroused  in  the 
audience,  portions  of  which  were  exceedingly 
amusing.  In  fact,  the  system  was  almost  loo 
perfect  for  publicity's  sake,  for  several  persons 
remarked  on  the  wonderful  acoustic  qualities 
of  the  dining  room,  when  the  amplifying  sys- 
tem was  the  cause  instead.  The  system  was 
used  at  the  luncheons,  the  banquet  and  the  mid- 
night frolic,  adding  in  no  small  measure  to  the 
enjoyment  of  the  programs  by  those  in  attend- 
ance. 
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MODEL  M— $28;  LOUD  SPEAKER 


MODEL  24— $100;  RECEIVING  SET 


OUR  RECOMMENDATION 

E.  B.  LATHAM  &  COMPANY  have  been  actively 
engaged  in  the  distribution  of  Radio  Products  since  the 
inception  of  Radio  Broadcasting  nearly  four  years  ago. 
Our  experience  of  thirty  years  in  the  distribution  of  elec- 
trical products  has  been  used  to  good  advantage  in  the 
building  up  of  our  Radio  Department  which  has  as  its 
foundation  our  policy  of  maximum  service  and  cnopera- 
tion  to  the  dealer. 

This  is  the  time  to  lay  your  plans  for  1925-1926  Radio 
Season  and  we  highly  recommend  for  your  serious  con- 
sideration the  products  of  the  Atwater  Kent  Company 
and  the  Pooley  Company.  Your  efforts  on  these  lines 
will  be  backed  by  a  three-million-dollar  advertising  cam- 
paign, including  magazine,  newspaper  and  billboard 
advertising,  radio  broadcasting  through  ten  prominent 
eastern  stations,  dealer  helps  and  literature,  window  dis- 
plays and  flashers.  This  will  be  backed  by  Latham  Serv- 
ice and  it  will  be  to  your  advantage  to  tie-in  on  this 
campaign  which  has  already  started  and  which  will  con- 
tinue throughout  the  summer. 

We  will  be  pleased  to  hear  from  new  dealers  in  the 
Metropolitan  territory  to  whom  we  would  be  glad  to 
explain  in  detail  our  policy.  We  have  a  complete  dis- 
play in  our  show  rooms  and  we  suggest  that  you  accept 
this  as  a  standing  invitation  to  visit  us  at  your  conven- 
ience.   There  is  no  time  like  the  present. 


E.  B.  LATHAM  &  COMPANY 

550  PEARL  STREET  NEW  YORK 


MODEL  10— $80;  RECEIVING  SET 


MODEL  20— $80;  RECEIVING  SET 
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New  York  and  Chicago  Sonora  Jobbers 

Hear  Interesting  Talk  by  S.  O.  Martin 

President  of  the  Sonora  Phonograph  Co,,  Inc..  Addresses  Convention  on  "The  Phonograph  In- 
dustry"—Traces  Development  of  the  Company  Since  1912  and  Analyzes  Problems 


The  Sonora  Phonograph  Co.,  Inc.,  recently 
held  two  important  distributors'  conventions 
in  New  York  and  Chicago.  S.  0.  Martin,  presi- 
dent of  the  company,  opened  the  meetings  willi 
an  interesting  talk  on  the  phonograph  industry. 
He  pointed  out  that  wlien,- Sonora  began  in  1912 
there  were  fewer  tlian  eighteen  phonograpli  iii- 
slrnment  manufacturers,  that  by  1919  there  were 
166  manulaclurers  and  tiial  although  I  he  vol- 
ume of  the  phonograph  business  had  grown 
more  than  600  per  cent  since  1914  yet  the  busi- 
ness of  Sonora  grew  more  than  proportii.mately. 
By  192o  ihc  number  of  phonograph  inslrutncnt 
manufacturers  had  dropped  to  109  and  he  stated 
that  to-day  there  are  probably  hardly  one-hal) 
dozen  that  are  nationally  known,  of  which  it 
was  generally  recognized  tliat  Sonora  was  a 
leader. 

He  recounted  briefly  the  changes  that  had 
come  abont  in  the  industry  since  tlie  great 
world-wide  economic  depression  of  1921  and 
also  since  the  growth  of  radio  which  was  first 
seriously  felt  by  the  plionograph  industry  in 
1924  and  how  Sonora  began  to  prepare  for  this 
in  1922.  Steps  were  taken  in  1923  by  the  intro- 
duction of  the  radio  reproducer  and  the  com- 
bination radio  phonograph  and,  in  1924,  the 
addition  of  a  radio  speaker  which  had  been  dis- 
tinctly successful. 

The  first  quarter  of  1925,  he  slated,  had  been 
still  more  auspicious  both  as  to  volume  and 
profit,  and  the  plans  tor  the  balance  of  the 
year  promise  very  gratifying  returns  to  Sonora, 
its  distributors  and  its  dealers.  In  the  first 
place  he  pointed  out  that  the  phonograph  busi- 
ness fluctuated  with  general  business,  only 
more  violently.  To  bear  out  this  fact  he  showed 
how  in  1921  the  total  business  slumped  30  per 
cent  and  Sonora  went  down  somewhat  more  in 
percentage.  In  1923  business  went  up  20  per 
cent,  but  Sonora  went  up  considerably  more  in 
proportion.  And  general  business  conditions  for 
this  year  will  unquestionably  be  good. 

In  addition  to  this  Mr.  Martin  emphasized 
that  the  Sonora  Co.  presents  to  its  dealers  a 
new  line  of  "balanced  merchandise"  lhat  is  in 
accord  with  the  new  demand.  Sonora  dealers 
now  have  four  sources  of  business,  namely: 
Phonographs,  radio-adapted  phonographs, 
speakers  and  radio  sets.  Mr.  Martin  also  point- 
ed out  that  Sonora  had  been  for  some  time  and 
is  still  rounding  out  its  production  with  radio 
cabinet  orders  for  other  radio  manufacturers. 
By  doing  this,  the  production  co-sl  on  all  So- 
nora merchandise  is  materially  lowered. 

Mr.  Martin  concluded  that  having  spoki:-n 
quite  frankly  about  Sonora  he  was  entitled  to 
speak   openly   to   ihe  disiributoi 


relationship  to  Sonora  on  a  matter  of  mutual 
concern.  He  felt  that  he  must  remind  them 
that  in  having  exclusive  territories  they  also 
were  responsible  for  as  well  as  benefited  by. 
the  protection  given  them  by  this  arrangement. 
The  importance  of  exclusive  distribution  had  been 
seen  ill  the  radio  business  recently.     For  cx- 


tributor  and  Sonora  sulTer  by  there  not  bcmg 
sufficient  merchandise  ready  and  since  the  busi- 
ness is  seasonal,  the  sales  arc  lost  for  both  the 
manufacturer  and  the  distributor. 

"The  seasonal  buying  wave  is  quite  clear," 
said  Mr.  Martin.  "Sales  rise  steadily  and  rap- 
idly from  September  to  December.  We  feel 
that  eventually  this  buying  curve  will  be  more 
straightened  out  than  it  is  at  present  but  for 
this  season  at  least  wc  must  face  conditions  as 
they  are.  You  can  see  it  is  absolutely  essential 
that  the  radio  merchandise  be  distributed  to  the 
retailers  in  your  territory  in  September  and 
that  there  is  stock  in  the  distributors'  ware- 
rooms  to  take  care  of  repeat  orders  which 
will  come  in  October,  November  and  De- 
Sonora  promises  the  necessary  ad- 
carry   over   all  the 


bout   iheir     too  great. 


S.  O.  Martin 
ample,  a  certain  radio  manufacturer  was  re- 
ported as  having  done  exceedingly  well,  espe- 
cially in  Chicago,  where  probably  few.  if  any, 
of  his  non-exclusive  distributors  had  made  any 
profit  because  there  were  so  many  of  them. 
He  pointed  out,  however,  that  where  there  is  an 
exclusive  territorial  arrangement  the  manufac- 
turer is  not  at  liberty  to  get  distribution  through 
other  channels. 

Furthermore,  where  a  relationship  of  exclu- 
sive distribution  exists  and  the  distributors  will 
not  anticipate  their  requirements  by  orders  in 
some  degree  it  throws  a  risk  upon  the  manu- 
facturer which  is  more  than  a  business  risk  and 
which  he  must  refuse  to  accept.  As  a  result 
if  later  in  the  season  the  distributors  attempt 
to  order  heavily  the  manufacturer  cannot  have 
the  production  "for  them  because  the  burden  and 
risk  of  Sonora  carrying  it  alone  in  advance  is 
a    conse(iUCiicc    both    the  dis- 


cemt 

vertising  pressu 

merchandise  on  the  crest  of  the  wave,  and 
lanuary  I  will  find  the  distributor  and  dealer 
with  little  merchandise  on  hand  and  they 
will  find  themselves  in  a  healthy  and  happy 
position. 

"Sonora  does  not  expect  the  exclusive  dis- 
tributors to  take  all  the  risk  but  i-1  does 
expect  Ihem  to  estimate  conservatively 
their  requirements  for  the  balance  of  the 
year  and  to  give  orders  for  shipment  of  at 
least  a  part  of  their  early  requirements. 
On  this  basis  Sonora  will  manufacture 
much  more  than  these  orders,  thereby  divid- 
ing the  risk  between  us  and  making  it  a 
business  risk  for  both  instead  of  a  risk  loo 
great  to  expect  of  the  manufacturer  alone. 

■'The  distributors  must  have  confidence  in 
Sonora  and  in  themselves  and  estimate  con- 
servatively and  order  steadily.  The  Sonora 
Co.  feels  that  out  of  the  millions  of  dollars 
of  business  that  is  to  be  done  in  both  pho- 
nograph and  radio  this  coming  year  with 
its  present  production,  equipment  and  sales 
organization  and  its  well-balanced  line 
Sonora  is  entitled  to  a  small  percentage  of 
the  grand  total  of  radio  and  phonograph 
business  for  the  country,  which  means  a  favor- 
able and  profitable  year  for  Sonora  and  its 
distributors." 

Jos.  Wolff,  vice-president,  gave  an  outline  of 
new  ideas  in  merchandising  as  well  as  manufac- 
turing plans.  Mr.  Wolff  emphasized  the  facl 
that  the  Sonora  Co,  in  producing  its  new  radio 
set  insisted  upon  quality  reproduction  but  that 
the  feature  of  getting  distance  was  not  lost 
sight  of.  "It  is  a  radio  set,"  said  Mr.  Wolff, 
"that  the  Sonora  Co,  is  proud  to  put  its  imprint 
upon — one  for"  which  we  will  assume  complete 
responsibility  for  performance  and  value.  Our 
experience  with  radio  sets  of  other  manufactur- 
ers convinced  us  that  we  must  have  a  set  with 
the  name  Sonora."  This  radio  set  known  as  the 
Sonora  model  C  receiving  set  will  retail  for 
$90. 

The  afternoon  session  was  opened  by  F.  W. 
Schnirring,  advertising  manager  of  the  company 
tCoitlinncd  on  {^ogc  59) 


GAItOU 


romplotc  line  of  HrretssoriPb.  Including: 
BURGESS  BATTERIES  CUNNINGHAM  TUBES 

BALKITE  CHARGERS  BRISTOL  SPEAKER 

BALKITE  B  ELIMINATOR  FROST  PHONES  &  SPEAKER 
BRACH  ANTENNA  SETS  WESTON  PLUGS 


DOES  FULL  PROTECTION  BACKED 
BY  AN  AUTHORIZED  DEALER 
FRANCHISE  — with  a  definite  dealer 
territory — hold  an  appeal  for  you? 

E.  M.  Wilson  &  Son  have  always  sought  to  adopt  ways  anrl 
means  by  which  they  offer  dealers  a  maximum  of  service  and  co- 
operation. 

We  feel  that  the  new  dealer  franchise  which  is  being  offered  by 
the  Garod  Radio  Corp.,  through  E.  M.  Wilson  &  Son  as  its 
distributors,  is  the  most  comprehensive  and  practical  plan  to  date. 

E.  M.  Wilson  &  Son  will  be  glad  to  hear  from  and  welcome  the 
opportunity  of  explaining  the  new  Garod  franchise  to  dealers 
throughout  the  territory. 


1 1  LAFAYETTE  ST. 


E.  M.  WILSON  &  SON 

Exclusive  N.  J.  Distributors 
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Famous  N&K  Tone 

LoudandQear 

Loudspeaker 


MODEL  S 


CLEAR  and  pure  in  tone— loud  in  volume— small  in  size— popular 
in  price.  That's  the  story  back  of  the  new  Model  S,  N  &  K  Im- 
ported Loudspeaker. 

Meeting  every  one  of  the  four  points  most  asked  tor  in  a  speaker, 
and  adding  for  good  measure  a  new,  unusual  and  artistic  shape,  this 
new  N&K  product  promises  to  be  a  wonderfully  popular  seller. 

Order  now  for  August  shipment  and  be  ready  for  the  radii 
when  folks  flock  home  from  summer  quarters. 

TH.  GOLDSCHMIDT  CORPORATION 

NEUl'EI.DT  &  KVHNKE  DIVISION 
Dept.  T7,  15  William  Street,  New  York,  N.  V. 


rush 


The  Symbol  of 
Pure  Musical 
Tone 
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who  presented  the  advertising  plans  for  the 
Fall.  "We  believe  our  advertising  plans  arc 
just  as  well  balanced  as  our  merchandise," 
said  Mr.  Schnirring,  "There  will  be  a  domi- 
nating campaign  in  the  magazines,  an  intensive 
campaign  in  newspapers  in  certain  cities,  direct 
mail  campaign  to  dealers,  as  well  as  co-opera- 
tive newspaper  advertising  with  dealers,  and 
possibly  Sonora  may  go  on  Ihc  air  through  a 
network  of  broadcasting  stations.  Complete 
newspaper  and  magazine  schedules  with  ad- 
vance sheets  of  all  the  ads  will  be  in  the  hands 
of  our  dealers  by  September.  The  copy  appeal 
which  will  be  used  in  all  advertising  will  be 
tone  quality.  Recent  investigations  showed  that 
ihe  demand  for  this  quality  is  growing  more 
and  more  and  that  in  certain  metropolitan  areas 
tone  quality  was  considered  the  most  important 
factor  by  20  out  of  21  people.  In  addition  to 
lliis  the  physical  appearance  of  the  ads  will 
reflect  the  beauty  of  the  cabinets  they  adver- 
tise." 

Mr.  Schnirring  was  followed  by  Mr.  Coulter, 
assistant  sales  manager,  who  suggested  a  So- 
nora radio  dealer  contract,  somewhat  along  the 
lines  of  the  phonograph  agreement. 

Frank  V.  Goodman,  Sonora  sales  manager, 
brought  the  meeting  to  a  close  by  an  address 
on  Sonora  distributors'  and  dealers'  possibili- 
ties for  192S. 

"For  the  last  six  months  of  192S  we  will  have 
three  complete  distinctive  lines — lines  on  which 
other  individual  companies  arc  doing  a  big  busi- 
ness singly,"  said  Mr.  Goodman.  "There  are 
companies  who  are  doing  a  big  volume  of  busi- 
ness on  phonographs  alone,  on  radio  alone, 
also  there  are  companies  who  are  doing  a  big 
volume  of  business  on  speakers  alone.  We 
liavc  combined  all  three  for  your  benefit,  all 
under  the  Sonora  name.  In  return  for  this  we 
are  going  to  ask  you  to  make  merchandise 
commitments  but  not  to  an  unreasonable  ex- 
lent.  In  asking  you  for  a  reasonable,  commit- 
ment during  the  next  few  months  we  arc  only 
asking  it  for  one  reason  and  that  is  that  with- 
out that  co-operation  our  estimate  of  volume 
will  be  small.  We  will  undertake  to  complete 
your  orders  during  the  balance  of  the  year  as 
you  give  them  to  us  according  to  the  plans 
we  have  laid  down.  We  will  obligate  ourselves 
to  deliver  the  merchandise  you  order  so  that 
you  will  not  be  making  a  commitment  and  have 
others  benefit  by  it.  The  Sonora  Co.  will  play 
absolutely  fair  with  advance  orders." 


Live  Retailer  Cashes  in  on  New  York 

State  Census  by  Taking  Musical  Census 

J.  T.  Owens,  Inc.,  Sends  Out  "Census"  Forms  in  Prospect-Getting  Campaign — Valuable  Informa- 
tion Thus  Secured  Can  Be  Put  to  Good  Use  in  Later  Sales  Promotion  Campaigns 

out  the  wide  territory  5crved  by  his  house,  tlie 
idea  being  thai  the  information  asked  for  would 
be  more  readily  given  with  the  general  census 
still  in  the  minds  of  the  public. 

The  information  sought  by  the  music  estab- 
lishment is  indicated  by  the  questions  on  the 
form  supplied  canvassers,  and  upon  which  they 
noted  their  findings.    It  reads: 


The  securing  of  live  prospects  and  informa- 
tion regarding  those  prospects  is  one  of  the 
real  problems  that  the  talking  maciiine  dealer 
is  called  upon  to  solve,  for  the  prospect  list 
represents  in  chief  measure  the  real  asset  of  the 
sales  department.  Therefore,  any  new  idea  that 
can  be  developed  to  a  point  where  it  will  bring 
in  information  regarding  prospective  talking 
machine  buyers  is  worth  careful  thougiit.  For 
instance,  there  are  certain  plans  tliat  can  be 
carried  out  with  particular  success  al  times  and 
under  certain  conditions,  as  witness  that  re- 
cently inaugurated  by  J.  T.  Owens,  Inc.,  of 
Brooklyn,  N.  Y.,  in  connection  with  the  taking 
of  tlie  New  York  State  census. 

The  taking  of  the  census  was  well  advertised 
through  frequent  stories  in  the  local  newspapers 
and  as  a  result  the  newspaper  readers,  represent- 
ing the  majority  of  the  population,  were  on 
the  lookout  for  the  representative  of  the 
Census  Bureau,  and  in  a  mood  to  furnish  the  re* 
quired  information.  Realizing  this  frame  of 
mind  on  the  part  of  the  public,  J.  T.  Owens, 
proprietor  of  J.  T.  Owens,  Inc.,  evolved  the 
idea  of  carrying  out  a  musical  census  through- 


Some  Recent  Columbia  Hits 

Among  the  recent  Columbia  record  release'^ 
the  following  bear  all  the  marks  of  being  excep- 
tionally popular  hits:  "Collegiate,"  played  by 
the  Knickerbockers;  "Craving,"  played  by 
Harry  Reese's  Syncopators  and  a  recording  by 
the  Dixie  Stars,  coupling  "My  Sweetie  Turned 
Mc  Down"  and  "New  York  Ain't  New  York 
Any  More." 


CENSUS 
Department  of  Music 

Dale  

Inspector   

Address  

How  many  children?  

Boys?    Ages.. 

Girls?    Ages. . 

How  many  studying  music?  

What  musical  instruments  in  home? 


KEMABKS 


It  can  be  seen  at  a  glance  that  armed  with 
this  information  the  sales  department  can  ap- 
proach the  prospect  with  an  understanding  of 
his  status  musically,  an  important  factor  in  fa- 
cilitating sales. 


Modern  New  Broadcasting 
Station  Opened  by  Zenith 

Studio  in  Tower  of  New  Straus  Building  Is 
Beautifully  Furnished  and  Completely  Equip- 
ped With  the  Most  Modern  Apparatus 

Chicago,  III.,  July  6.— One  section  of  the  new 
Zenith  Broadcasting  Station,  WJAZ,  located  on 
the  twenty-third  floor  in  the  tower  of  the  new 
Straus  Building,  is  shown  in  the  accompanying 
photograph. 

To  promote  the  cause  of  better  broadcasting, 
tlic  most  modern  details  have  been  taken  into 
consideration  in  the  installation  of  the  new  sta- 
tion. Besides  the  beautiful  furnishings  and  ar- 
rangement shown  in  the  photograph,  elaborate 
electrical  apparatus  ingeniously  concealed 
throughout  the  setting  of  both  garden  and  ver- 
anda is  operated  by  the  property  man  from  his 


station,  which  is  hidden  from  view,  but  from 
which  he  can  see  the  entire  performance. 

By  means  of  automatically  controlled  light- 
ing apparatus  positioned  scientifically,  the  Opcr- 


Zenith  Broadcastmg  Station 
alor   follows   the  theme  of  ihf  selcctio 
with  flood  lights, 
duces  effect  of 


.  and 

fade-ins  and  fade-outs,  pro- 
unrise,  sunset,  moonlight,  etc. 


Carries  Freshman  Line 

Pensacola,  Fla,,  July  7.— The  Reynalds  Music 
House  was  recently  granted  the  exclusive 
authorized  dealer  franchise  for  handling  Fresh- 
man Masterpiece  radio  receivers  in  this  terri- 
tory. A  complete  display  of  the  complete  line, 
with  a  wide  price  range,  is  now  on  view  at  the 
store  and  an  extensive  sales  promotion  cam- 
paign is  under  way. 


R.  J,  Mishler  Succeeds 

to  Important  Position 

Announcement  was  recently  made  of  the 
appointment  of  R.  J.  Mishler  as  secretary  and 
treasurer  of  the  Dalrymple-Whitney  Radio 
Corp.,  New  York,"  distributor  of  Music  Master 
products,  Mr.  Mishler  succeeds  Warren  C, 
Whitney,  who  has  retired,  due  to  ill  health. 


FULL  LINE  of  HARDWARE 

For  Radios  and  Phonographs 

J 


H.  A.  GUDEN  CO.,  Inc. 


227  CANAL  STREET 


NEW  YORK,  N.  Y, 
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-Warned 


Guaimm^ealers  Prom- 


r 


^he  First 
Complete  Matched-Unit  Radio 

STEWART- WARNER  RADIO  is  the  "Matched- 
Unit"  Radio.  By  this  we  mean  that  Stewart- Warner 
Radio  Products — Instruments,  Reproducers,  Tubes  and 
Accessories — are  units  that  are  all  built  by  Stewart-Warner 
to  function  together  in  perfect  unison.  A  combination  of 
these  units  forms  Stewart- Warner  Matched-Unit  Radio. 

From  the  ground  up  this  Radio  is  designed  to  achieve  the 
utmost  in  radio  reception.  Because  of  the  unified  action 
of  Stewart-Warner  Radio,  clear,  full  tones  come  in  from 
stations  near  and  far. 

Here  are  the  Matched  Units  of  Stewart- Warner  Radio — 
a  complete  line  for  dealers: 

1.  Stewart-Warner  Radio  Instruments,  a  model  and  a 
price  to  fit  every  purse  and  fill  every  need. 

2.  Stewart-Warner  Reproducer,  a  perfect  companion 
piece  for  Stewart- Warner  Radio  Instruments. 

3.  Stewart- Warner  Radio  Tubes — the  tubes  thar  have^  ■ — 
startled  the  radio  world  by  their  superior  performance. 

4.  Aerial  and  Ground  Equipment,  and  complete  auxil- 
iary apparatus  of  the  highest  quality. 


hatched- 

'RADIO  INSTRUMENTS-TUBES- 
96  Direct  Factory  Branches 
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Radio  Franchise 

Protection  and  Permanence 


|H£  Stewart'Warner  name  is  a  by-word 
^  for  quality.  For  more  than  twenty  years 
Stewart-Warner  has  been  manufacturing 
magnetic,  electrical  and  mechanical  auto- 
mobile  accessory  equipment  tliat  lias  been 
tlie  standard  of  the  field.  To'day.  more  than 
ten  million  cars  carry  Stewart-Warner 
Products  as  standard  equipment.  No  doubt 
your  car  is  equipped  with  a  Stewart-War- 
ner Speedometer,  a  Stewart-Warner  Vac- 
uum Tan\  or  other  accessory. 

Stewart'Warner  Radio  is  another  Stewart- 
Warner  acfneuement.  The  qualify  of  Stew- 
arfWarncr  Radio  is  unqucstioiicd,  because 
the  entire  world  l{nows  that  any  merchan- 
dise bearing  the  Stewart'Warner  name  is 
superior  in  every  respect. 


STEWART'WARNER  is  distributing  its  radio  products 
'  to  dealers  solely  through  its  own,  long  established, 
world  wide  organization  of  ninety-six  exclusive  Stewart' 
Warner  Wholesale  Distributors.  We  have  been  15  years 
in  building  up  this  organization.  It  is  the  only  organization 
of  its  kind  in  the  radio  field. 

every  Stewart-Warner  Radio  Dealer. 
Our  Radio  Dealer  Franchise  carries 
with  it  this  expert  aid— this  service  that 
insures  a  profitable  business  for  every 
retailer  of  Stewart-Warner  B^dio. 

The  Stewart- Warner  Franchise  places 
dealers  so  that  they  are  not  in  corapeti' 
tion  with  each  other.  It  gives  the  full 
measure  of  Pro/it  to  each  and  every 
dealer.  It  associates  the  dealer  with  a 
radio  manufacturer  of  large  resources. 
This  means  Pernuinence  for  the  dealer 
because  the  large  manufacturer  is  the 
manufacturer  who  endures. 

Fill  out  the  application  blank  below 
and  mail  it  to  us.  Our  representative 
call  with  some  additional  informa- 
tion very  interesting  to  you. 


These  Stewart-Warner  Distributors 
positively  iftll  not  wholesale  Stewart- 
Warner  Radio  products  to  any  one  ex- 
cept dealers  holding  Stewart- Warner 
Radio  Franchises.  Stewart-Warner 
stands  alone  in  its  ability  to  giue  deal- 
ers this  100%  protecdon. 

We  pledge  you  this  opportunity  to 
conduct  a  successful  business— and 
our  word  is  backed  by  years  of  sound 
business  dealings  with  thousands  of 
leading  dealers  all  over  the  world. 

Furthermore,  every  Stewart-Warner 
Wholesale  Distributor  maintains  a 
corps  of  factory-trained  experts— both 
sales  and  technical — whose  exphcit 
duties  are  to  make  a  100%  success  of 


STEWART-WARNER  SPEEDOMETER  CORPORATION 
CHICAGO   -    U.  S.  A. 


Unit  Radio 

REPRODUCERS-ACCESSORIES" 
Throughout  the  World 


Radio  Division 

Stewart- Warner  Speedometer  Corporation 
1824  Diversey  Pkwy..  Chicago,  III. 

Gentlemen— I  want  to  be  considered  in  connection  with  a  Slewarl-Wa: 
Dealersliip  and  to  discuss  tlie  details  with  your  representative. 


Address  _ 
City  
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Dealers  Tie  Up  With  Stromberg-Carlson 

Week  by  Window  Displays  and  Publicity 

Held  in  the  New  York  Territory  Under  the  Auspices  of  the  Stromberg-Carlson  Telephone  Mfg. 
Co.  and  Gross-Brennan,  Inc.,  Sales  Representatives — Event  Proved  Great  Success 


Stromberg-Carlson  Week  was  held  recently 
ill  rnelropoh'lan  New  York  territory  under  Ihe 
auspices  of  the  Stroniberg-Carlson  Teleplionc 
Mfg.  Co.  and  Gross-Brennan,  Inc.,  342  Madison 
avenue,  New  York,  sales  representatives  for 
Stromberg-Carlson  products  in  the  Eastern  ter- 


Tlie  Stromberg-Carlson  Telephone  Mfg.  Co. 
was  responsible  for  the  use  of  effective  adver- 
tising in  the  newspapers  during  Stromberg-Carl- 
son Week,  and  this  publicity  coupled  with  the 
window  displays  and  the  effective  work  of  tlic 
Gross-Brennan     sale;     organi'/.atioii  produced 


Three  oi  tne  Many  Fine  Stromberg-Carlson  Window  Displays 

vl.)  Court  Radio  Shop,  IDS  Court  St.,  Brooklyn,  N.  Y.;  (2.)  Park  Slope  Talkins  Mncliine  Co..   310  Flaibiisli 
Brookiyn.  N-  Y.;  (3.)  S.  Hurbfn,  163-lS  Jamaica  Ave,  Jamaica.  N.  \. 


ritory.  The  dealers  throughout  the  metropoli- 
tan district  co-operated  with  the  company  in 
the  preparation  of  handsome  window  displays 
which  served  to  emphasize  the  distinctive  fea- 
tures of  Stromberg-Carlson  neutrodync  sets  and 
to  drive  home  their  popularity. 


indirect  results  of  tremendous  value  as  well  as 
direct  sales  for  the  dealers.  The  accompanying 
illustration,  showing  three  of  the  window  dis- 
plays featured  during  Stromberg-Carlson  Week, 
will  give  some  idea  of  the  attractiveness  of 
these  displays  as  a  whole. 


Radio  Master  Corp.  Opens 

St.  Louis  District  Office 

M,    Marks    Appointed    District  Manager — To 
Cover   Extensive  Territory 

Bav  CiTv.  Mich  ,  July  7. — The  Radio  Master 
Corp.  of  America,  with  headquarters  in  this  city, 
manufacturer  of  radio  receivers,  phonographs, 
phonograph  radio  combinations  and  radio  cabi- 
nets, announced  recently  the  opening  of  a  dis- 
trict office  at  410  Benoist  Building.  St.  Louis, 
Mo.  This  office  will  be  in  charge  of  M.  Marks, 
and    the    territory    handled    will    comprise    I  he 


Stales  of  Missouri,  Arkansas,  Kentucky,  Ten- 
nessee and  Southern  Illinois. 

The  appointment  of  M.  Marks  as  St.  Louis 
district  manager  of  the  Radio  Master  Corp, 
of  America  will  be  welcome  news  to  the  dealers 
Ihroughout  the  States  covered  by  (his  office  for 
Mr.  Marks  has  been  identified  with  the  phono- 
graph industry  for  many  years.  He  numbers 
among  his  friends,  dealers  throughout  the  St. 
Louis  territory  and  his  intimate  familiarity  with 
the  retailers'  sales  problems  will  enable  him  to 
co-operate  with  the  trade  to  advantage. 


Get  the  cash.  Record  sales  and 
portable-  are  tisnally  ca?h  sales. 


sale! 


of 


It's  Close  at  Hand! 

The  great,  new,  important  de- 
velopment of  Radio — backed  by 
the  Priess  Policy  of  protection 


STRAIGHT  8' 


A  revelation  of  radio  possibility  in  performance 
and  salability. 

Priess  Radio  Corporation 

Broadway  at  4th  Street  New  York 


E.  B.  Latham  &  Co.  Start 
Sales  and  Publicity  Drive 

Distributors  of  Atwater  Kent  and  Pooley  Atwa- 
ter  Kent  Products  Optimistic  Over  Outlook 

E.  B.  Latham  &  Co.,  550  Pearl  street,  New 
York,  distributors  of  Atwater  Kent  and  Pooley 
Atwater  Kent  radio  products,  have  recently 
launched  an  extensive  sales  and  advertising 
campaign  among  dealers  in  the  metropolitan 
territory,  in  preparation  for  Fall  business. 

■'We  are  of  the  firm  belief  thai  the  coming 
year  will  prove  a  banner  year  for  the  sales  of 
radio.  The  fact  that  the  conditions  which  at 
present  prevail  in  this  country  regarding  the 
amount  of  employment  and  scale  of  wages  re- 
ceived are  most  favorable,  should  mean  that 
the  public  will  be  in  a  better  position  to  buy 
than  ever  before.  Available  statistics  proved 
that  bank  deposits  have  increased  enormously 
during  the  last  several  years.  Now  that  pros- 
perity continues  and  has  every  appearance  of 
Steadily  increasing,  rather  than  decreasing,  a 
large  amount  of  this  money  on  deposit  should 
be  released  through  consumer  purchases  which 
will  be  made  during  the  next  si.\  months. 

"As  distributors  for  the  Atwater  Kent  and 
Pooley  companies,  in  this  territory,  we  are  at 
present  advising  dealers  of  the  plans  concern- 
ing sales  and  advertising  which  will  be  carried 
out  for  the  coming  season  by  these  manufac- 
turers. We  feel  sure  that  both  of  these  lines 
will  meet  with  the  same  public  approval  that 
has  prevailed  during  previous  years.  Our  pol- 
icy of  service  and  co-operation  among  dealers, 
with  the  view  of  increasing  consumer  sales,  still 
continues  to  function  efficiently,  and  we  are  do- 
ing our  utmost  towards  the  creation  of  bigger 
and  better  business  for  the  trade,"  said  L.  E. 
Nathan,  sales  manager  of  the  company,  in  di.';- 
cussing  present  conditions  in  the  territory. 


P.  C.  Brockman,  of  James 

K.  Polk,  Inc.,  in  Gotham 

p.  C.  Brockman,  head  of  the  phonograph  rec- 
ord division  of  James  K.  Polk,  Inc.,  Atlanta, 
Ga.,  jobber  of  Okeh  and  Odeon  records,  was 
a  visitor  to  New  York  recently,  making  his 
headquarters  at  the  Okeh  executive  offices.  He 
brought  with  him  his  two  star  salesmen,  W. 
.Mexander  and  J.  Warren  Butler.  Mr.  Alex- 
ander covers  Florida  territory  and  Mr.  Butler 
works  north  into  the  Carolinas,  and  their  sales 
records  during  1925  have  been  exceptionally 
fine. 

The  Okeh  and  Odeon  record  business  de- 
veloped by  James  K.  Polk,  Inc.,  has  been  one 
of  the  outstanding  features  of  record  activities 
in  the  South,  and  Mr.  Brockman  is  primarily 
responsible  for  this  splendid  showing,  A  keen 
student  of  merchandising  and  well  posted  on 
business  conditions  throughout  his  territorv, 
Mr.  Brockman  has  sponsored  sales  methods 
that  have  enabled  his  company  to  attain  an  out- 
standing success  as  a  record  jobber. 


Gen.  J.  G.  Harbord  Talks 

on  Radio  Opportunities 

Ihe  two  big  opportunities  for  radio,  slates 
Cicrieral  James  G.  Harbord,  president  of  the 
Radio  Corp.  of  America,  in  a  recent  article  in 
Forbes  Magazine,  are  the  farm  homes  with  a 
population  of  40.000,000,  of  which  only  5  per 
cent  arc  equipped  with  radio,  and  South  Amer- 
ica, with  its  vasi  population  and  which  is  prac- 
lically  a  virgin  market. 

"In  both  these  cases,"  says  General  Harbord, 
"Ihe  need  for  radio  is  great,  while  comparatively 
Utile  has  been  done  toward  intensive  develop- 
nienl  of  either  market.  This  is  easily  under- 
■^lariilable  as,  during  four  years,  the  radio  indus- 
try has  had  about  all  it  could  do  to  keep  pace 
with  demands  upon  it,  with  little  time  left  for 
opening  up  new  markets." 
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The 
MAN 
Behind 
KOLSTER 
RADIO  — 


Kolster  Radio  was  de- 
signed by  Frederick  A. 
Kolster,  Chief  Research 
Engineer  of  the  Federal 
Telegraph  Company  and 
for  eight  years  chief  of 
the  Radio  Section  of  the 
United  States  Bureau  of 
Standards. 

He  is  the  inventor  of 
the  Kolster  Decremeter, 
the  Kolster  Radio  Com' 
pass  and  other  radio  de' 
vices  used  throughout 
the  world. 

Kolster  is  a  radio  scien- 
tist of  international  repu- 
tation. Since  1902  he  has 
made  extremely  impor- 
tant contributions  to 
radio. 

He  represented  the 
U.  S.  Government  at  the 
International  Radio  Con- 
vention as  technical  ad- 
visor. At  the  request  of 
Secretary  Hoover  he  at- 
tends all  the  important 
radio  conferences  held  m 
this  country. 

Kolster's  technical 
genius  and  wide  research 
experience  are  now  crys- 
tal lized  in  a  master 
receiving  instrument  — 
establishing  new  stand' 
ards  in  reception  and 
reproduction. 


How  you  can 
build  a  permanent, 
profitable  business 

Simple  business  principles 
must  replace  boom  practices 

You  are  interested  in  permanent  profits  more  than 
quick  temporary  gain.  That  is  the  first  consideration 
of  every  business  man  who  is  successful. 
For  permanent  profits  you  must  have: 

— a  radio  that  gives  satisfactory  service,  guaranteed 
by  the  maker  to  the  owner 

—  a  territory  which  is  restricted  as  to  number  of 
dealers  so  that  you  can  operate  unmolested 

— stabilized  models  at  stabilized  prices 

— a  set  widely  advertised  locally  and  nationally 

—  a  strong  company,  a  permanent  manufacturer 
— profits  which  are  substantial  and  certain 

Then  —  and  only  then  —  are  you  on  the  safe,  sane 
road  to  a  growing  business  with  satisfied  customers 
and  an  assured  future. 

It  is  such  a  relationship  which  you  can  have 
with  Kolster  Radio. 


KOLSTER 
RADIO 
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KOLSTER 
RADIO 


This  is  a  program 
wise  dealers 
will  welcome 

— what  it  means  to  such  men 


Kolster  policies  were  primarily  created  with  the 
sound,  progressive  dealer  in  mind  as  one  of  the  main 
factors  in  stabilising  the  industry. 

We  need  not  review  the  chaotic  condition  now 
existent,  nor  dwell  on  over-production,  "dumping," 
"gyps,"  rapidly  changing  models  and  prices. 

Kolster  policies  offer  all  and  more  than  is  outlined 
on  the  opposite  page. 

Kolster  Radio  means  stabilisation.  Federal  engi' 
neers,  headed  by  Frederick  A.  Kolster,  are  your  guar- 
antee against  profits  lost  in  obsolete  models.  Federal 
executives,  headed  by  Rudolph  Spreckels,  are  your 
assurance  of  sound,  honest  and  progressive  merchan- 
dising policies. 

We  invite  aggressive,  forward-thinking  dealers  to 
become  acquainted  with  Kolster  policies  in  full. 
Space  here  does  not  permit  all  the  details. 

We  promise  satisfactory  profits,  protection,  sta- 
bilisation. We  enter  the  new  era  of  sound  merchan- 
dising which  replaces  the  promotive  era. 

Serious  minded,  progressive  dealers  are  invited  to 
mail  the  coupon  which  will  bring  further  details 
without  obligation. 


The 

COMPANY 
Behind 
KOLSTER 
RADIO  — 


The  Federal  Telegraph 
Company  which  manu' 
factures  and  markets 
Kolster  Radio,  is  a  Cali- 
fornia Corporation  with 
its  radio  factory  in 
Newark,  N.  J. 

It  is  strongly  and  ably 
financed.  Mr.  Rudolph 
Spreckels  controls  the 
company  and  is  Chair- 
man  of  the  Board.  Thus 
the  permanency  and  sta- 
bihty  of  Kolster  Radio  is 
assured. 

The  Federal  Telegraph 
Company  is  the  oldest 
radio  company  in  the 
United  States  existing 
under  its  original  name, 
and  has  pioneered  some 
of  the  most  important 
radio  developments  in 
this  country. 

It  introduced  CW 
transmission  in  the 
United  States  and  has  de- 
signed and  built  the  vast 
majority  of  the  high' 
powered  radio  transmit- 
ting stations  in  the  world, 
including  the  Lafayette 
station  in  France,  which 
is  the  world's  largest. 


FEDERAL  TELEGRAPH  CO., 
Mcrclijiidisinn  Division, 
Woolworth  BoilJing. 
New  York,  N.  Y. 

I  would  like  to  be  informed  futcher 
IS  to  your  phns  and  policies. 

Street  

City  Sutu  .... 
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Save  Money  (he  ''Atlas"  Way 

RADIO  Manufacturers  and 
Cabinet  Makers 


We  are  so  thoroughly  familia 
and  have  served  them  so  coi 


Better  appearance,  lower  fir 
lower  freight  charges  are  pr 

Atlas  Plywood  Packing  Ca. 
service  are  invaluable. 


vith  the  requirements  of  the  phonograph  manufacturers 
itently  and  aaliffactorily  for  years  that  we  can  be  of 
k'liig  your  shipping  and  packing  problems. 

)st,  easier  and  quicker  packing,  greater  protection  and 
al  features  of  our  product  in  which  you  are  interested, 
ire   particularly   suited    to   your   use.      Our   advice  and 


Atlas  Plywood  Corp. 

PARK  SQ.  BUILDING  BOSTON.  MASS 

L„r„sl  Mmulmlurir,  of  Box  Shoot  in  ,V(u.  Ent/lanJ 


Lord  &  Thomas  Make  an 
Important  Announcement 

Take  Over  the  Account  of  the  Federal  Tele- 
eraph  Co..  a  Widely  Known  California  Cor- 
poration and  Maker  of  Kolster  Radio 


Lord  &  Thomas,  one  of  the  foremost  adver- 
tising agencies  in  the  country,  issued  the  follow- 
ing statement  recently  which  is  of  keen  inter- 
est to  the  radio,  phonograph  and  advertising 
worlds:    As  is  generally  known  we  have  for 
more  than  fifty  years  been  associated  with  the 
advertising    of    such    leaders    as  Studebaker 
Brunswick,   Palmolive,   Lucky   Strike.  Quaker 
Oats  to  mention  only  a  few,  yet  the  advertising 
which  we  are  now  preparing  tor  the  Federal 
Telegraph  Co.  (the  California  corporation,  not 
the  iSuHalo  company)  seems  even  to  us  who 
are  accustomed  to  handling  tremendously'large 
accounts,  a  campaign  which  will  dominate  in  its 
tieid. 

"The  Federal  Telegraph  Co.  is  placing  on  the 
market  a  line  of  unusually  high-grade  radio  re- 
ceiving sets  known  as  Kolster  radio.  Kolster 
Radio  was  designed  by  F.  A.  Kolster  chief 
research  engineer  of  the  Federal  Telegraph  Co 
and  for  eight  years  chief  of  the  radio  section  of 
the  United  States  Bureau  of  Standards.  He  is 
the  inventor  of  the  Kolster  decreraeter,  the  Kol- 
ster radio  compass  and  other  radio  devices 
used  throughout  the  world. 

'  The  Federal  Telegraph  Co.,  which  manu- 
factures and  markets  Kolster  Radio,  is  a  Cali- 
fornia Corporation  with  factory  in  Neivark, 
N.  J.,  and  a  merchandising  division  in  the  Wool- 
worth  Building,  New  York  City.  The  company 
IS  strongly  financed,  with  Rudolph  Spreckels 
who  controls  the  company,  as  chairman  of  the 
board.  This  insures  the  permanency  and  sta- 
bility of  Kolster  radio. 

"We  have  carefully  analyzed  the  factors  in- 
volved and  we  do  not  hesitate  to  predict  that 
Kolster  Radio,  with  its  financial  strength  and 
sound  merchandising  policy,  is  bound  to  become 
an  outstanding  line  in  radio  and  contribute 
very  greatly  toward  stabilization,  not  only  in 
the  receiving  sets  themselves  but  in  the  present 
marketing  conditions. 

"When  Albert  D.  Lasker.  cx-chairman  of  the 
U.  S.  Shipping  Board  and  president  of  Lord  & 
Thomas,  heard  that  the  Federal  Telegraph  Co 
had  entrusted  the  advertising  of  Kolster  Radio 
to  us,  he  immediately  wired:— 'We  are  to  be 
congratulated.  Authorities  consulted  believe 
that  Kolster  Radio  will  be  one  of  the  two  lead- 
ers in  the  radio  field.' " 


C.  Brandes,  Inc.,  Adds 

New  Products  to  Line 

Audio  Transformer.  Two  Loud  Speakers  and 
Phonograph  Attachment  to  Round  Out  the 
Line  of  Brandes  Radio  Products 


Bollinger  Opens  Store 

Ralph  Bollinger  has  opened  a  new  music 
store  at  220  North  High  avenue.  East  Oska- 
loosa,  la.,  in  up-to-date  quarters,  handling  a  full 
line  of  music  goods. 


C.  Brandes,  Inc.,  with  sales  and  executive 
offices  at  233  Broadway,  New  York,  and  fac- 
tories located  in  New  Jersey,  has  recently  an- 
nounced the  addition  of  several  new  products 
which  will  supplement  the  line  of  Brandes 
.Matched-Tone  head  phones  and  Table-Talker 
loud  speakers. 

L.  W.  Staunton,  advertising  manager  of  the 
^-r";.?',',"  '''="=""i°E  "-e  new  products  with 
The  World,  said:  "The  new  line  consists  of 
four  Items,  an  audio  transformer,  a  new  horn 
speaker  to  be  known  as  Type  H,  a  cabinet  type 
loud  speaker,  and  a  new  phonograph  attach- 
ment. 

"The  new  horn  speaker  is  somewhat  larger 
than  the  Table-Talker  and  designed  to  give 
greater  volume.  This  speaker  has  laminated 
pole  pieces  which  increase  its  magnetic  effi- 
ciency, and,  in  turn,  increase  its  volume.  It  has 
a  large  diaphragm  which  adds  the  low  tones 
to  the  range  of  the  speaker  and  improves  repro- 
duction over  the  full  keyboard,  A  small  thumb- 
screw IS  provided  at  the  rear  on  the  base  for 
making  adjustments  for  volume.  The  horn  is 
of  the  semi-gooseneck  type  with  a  large  bell 
It  IS  inches  high  with  U'A  inch  diameter  of 
bell.  In  appearance  the  (Type  H)  speaker  is 
unusually  attractive.  The  shape  of  the  base  and 
the  finish  of  the  speaker  were  specially  chosen 
to  meet  the  demand  for  better  looking  horn 
type  speakers. 

"The  new  cabinet  speaker  is  simple  in  line 
and  finish  and  is  of  the  right  size  to  fit  on  top 
of  the  average  receiving  set.  The  reproducing 
unit  used  is  of  the  same  construction  as 
the  umt  of  large  (Type  H)  horn  speaker.  It 
embodies  all  the  improvements  of  the  horn  type 
speaker  and  is  adjustable  by  means  of  a  thumb- 
screw on  the  outside  of  the  cabinet.  The  horn 
IS  of  special  molded  construction,  providing 
27V,  inches  of  air  column  and  producing  mel- 
low round  tones.  Thi^binet  is  mahogany 
finished  to  harmonize  ^Th  Walnut,  mahogany 
or  oak  furniture, 

"The  phonograph  allachmem  employs  the 
same  unit  which  is  used  in  Type  H  speaker 
Ihis  unit  is  so  designed  that  it  is  not  mate- 
rially affected  by  the  varying  lengths  of  good 
phonograph  horns.  It  is  attractively  finished 
and  is  adjustable  for  volume.  In  addition  to 
these  items,  Brandes  will  continue  to  market 
the  Table-Talker  and  its  Superior  and  Navy 
Type  Matched-Tone  Headsets." 


Artist  in  Window  Attracts 
Attention  to  Phonographs 

Large  Window  of  Bloomingdale  Bros.,  New 
York  City,  a  Center  of  Attraction  as  Artist 
Decorates  Special  Art  Model  Phonographs. 


Sihoppers  and  passers-by  in  the  vicinity  of 
Bloomingdale  Bros.,  New  York,  during  the  lat- 
ter part  of  last  mouth  were  attracted  to  the 
show  windows  on  the  Sixtieth  street  side  of  the 
store,  where  an  artist  was  engaged  in  decorat- 
ing talking  machine  art  cabinets.    Fully  thirty 
feet  of  display  space  was  given  over  to  the  dis- 
play: one-half  of  which  was  occupied  by  the  art 
cabinets,  both  those  finished  and  those  in  the 
course  of  being  decorated  and  the  other  half 
was  devoted  to  a  showing  of  the  combination 
radio  and  talking  machine  units  in  highboy  cab- 
inets which  are  a  feature  of  the  talking  ma- 
chine department  of  this  store.     Four  instru- 
ments comprised  this  portion  of  the  display- 
the  first  with  all  doors  closed,  showing  the  in- 
strument as  an  article  of  fine  furniture:  the 
others  showing  the  three  ways  in  which  the 
instrument  can  be  used.     The  first  containing 
phonograph  with  the  other  spaces  unoccupied  to 
be  used  as  the  owner  wishes;  the  second  w'ilh 
phonograph  and  the  lower  portion  of  the  cab- 
met  fitted  as  a  secretary,  and  third,  the  phono- 
graph and  Atwater  Kent  five-tube  set.    A  loud 
speaker  is  built  into  each  cabinet, 

Herbert  Berkeley,  manager  of  the  talking  ma- 
chine department  of  this  establishment,  states 
that   the   display  was   responsible   for  'several 
sales  during  the  week  it  was  shown.    It  might 
be  mentioned  in  passing  that  this  store  is  do- 
ing a  large  volume  of  business  during  the  sup- 
posedly slack  season  and  the  sales  volume  for 
the  past  SIX  months  is  far  ahead  of  the  same 
period  of  last  year.    This,  too,  despite  the  fact 
that  every  sale  is  either  that  of  a  phonograph 
or  a  phonograph-radio  combination,  as  the  radio 
department  is  under  difl'ercnt  management  and 
IS  a  separate  unit  of  the  store.     Mr.  Berkeley 
attributes  the  success  of  his  department  to  sev- 
eral factors,  notably  a  liberal  advertising  policy 
efficient  sales  slafl^  and  a  full  and  complete' 
s  ock  of  instruments.    The  (act  that  radio  is  so 
closely  allied  to  the  phonograph  led  Mr.  Berke- 
ley  to  have  the  instruments  on  the  floor  radio- 
adaptable  and  the  stock  is  now  and  for  some 
l.nie  past  has  been  practically  100  per  cent  avail- 
able  for  installation  of  a  radio  set.    More  than 
50  per  cent  of  the  total  business  for  the  past 
SIX  months  has  been  of  combination  units 


In  Bankruptcy 


The  Victory  Music  House,  6S02  Chene  street 
Detroit,  Mich.,  has  recently  been  incorporated 
with  an  authorized  capital  of  $2,100. 


A  pelilion  in  bankruptcy  was  recently  filed 
against  the  Radio  Manufacturers'  Outlet.  New 

York,  which  listed  liab  es  of  abont  $13  000 

and  asscls  of  about  $4000.  Wallace  Niroll  'has 
been  appointed  receiver. 
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WATCH  YOUR  STEP 

Mr.   Victor  Dealer 

The  Summer  weather  creates  a  desire  to  "keep  cool."  In  shaping  a 
policy  for  the  coming  Fall  and  Winter  season  Victor  dealers  during  the 
Summer  will  do  well  to  "keep  cool"  and  also  to  bear  in  mind  the  familiar 
subway  slogan,  "Watch  Your  Step." 

Radio  was  born  and  became  popular  almost  overnight.  It  had  its  tempo- 
rary depressing  effect  on  the  talking  machine  business.  Victor  dealers  followed 
the  trend  and  became  radio  dealers.  Some  made  money— others  seem  in  doubt 
when  considering  later  losses  suffered  through  depreciation  of  radio  stock  on 
hand,  where  goods  were  sold  at  cost,  or  less,  in  liquidation,  because  of  over- 
production. 

Now  everyone  seems  determined  to  correct  his  errors.  For  the  Fall 
season  there  will  be  new  products— new  sales  policies.  In  some  cases  it 
would  indicate  a  leap  from  one  extreme  to  the  other  to  gain  favor  and 
support. 

Experience  is  an  expensive  but  a  valuable  teacher,  so  watch  vour  step, 
Mr.  Victor  Dealer,  and  drn't  be  rushed  into  committing  yourself  by  contract- 
ing for  a  quantity  of  goods,  or  binding  yourself  to  do  certain  things,  except 
after  the  most  careful  consideration. 

Very  soon  there  will  be  available  for  Victor  dealers  information  and 
samples  of  new  and  improved  Victor  products,  combined  with  radio.  Com- 
pare the  reputations  of  manufacturers  and  their  products,  also  the  distributors 
and  their  policies.  A  wise  decision  can  then  be  made  regarding  the  best 
products,  sources  of  supply,  and  sales  policies. 

.'\t  that  time  the  BU-^CKMAN  policy,  combined 
with  the  most  dependable  line  of  talking  machines 
and  radio,  will  be  worthy  of  your  consideration. 
We  invite  an  opportunity  to  help  you,  and  feel 
competent  to  do  so. 

J.  NEWCOMB  BLACKMAN 


Talking  MACHiNr  Co. 

:  28- JO  W.  21; as  ST.    NEW  YOKK  N  Y.  ^ 
VISTpR  WHOLEIALE  DISTRIBUTORS  /0 
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VICTROLA  1  =  1 

A  Small  Instrument  With  a  Big  Kick 


Retail  Price  -  $15.00 


C.  BRUNO  &  SON,  Inc. 

351-353  Fourth  Avenue  New  York  City 

Victor  Wholesalers  to  the  Dealer  Only 


July  is,  1925 


THE   TALKING  MACHINE  WORLD 


67 


Demand  for  Portable  Instruments  Brings 

Up  the  Sales  Volumes  of  Toledo  Dealers 

Experience  of  Lion  Store  Indicates  There  Is  Business  to  Be  Secured  by  Outside  Sales  Effort— 
Atwater  Kent  Dealers  Meet— Prizes  Put  Sales  People  on  Their  Toes—Other  News 


Toledo,  0.,  July  7.— The  phonograph  demand 
here  is  made  up  mainly  of  small  macliine  buy- 
ing. Portables  ranging  in  price  from  $15  to 
$35  have  the  call.  A  prominent  dealer  said: 
"We  have  sold  a  number  of  lliese  low  prici; 
models  to  people  wlio  positively  wouldn't  buy 
a  large  instrument.  Selling  a  portable  is  a  good 
start  towards  the  sale  of  a  more  decorative  and 
expensive  style  in  ihe  Fall." 

The  J.  W.  Greene  Co.,  exclusive  Cheney 
dealer  in  Toledo,  whicli  under  the  new  Cheney 
sales  policy  gives  il  direct  factory  representa- 
tion, is  finding  the  new  plan  far  more  satis- 
factory, according  to  E.  A.  Kopf.  manager. 
The  Brunswick  system  of  direct  factory  ship- 
ments and  dealing  with  the  factory  representa- 
tive is  also  more  resullfiil  and  pleasing  to  the 
retailer,  because  it  enables  him  to  obtain  quick- 
er action  on  all  matters  pertaining  to  merchan- 
dising and  does  away  with  the  necessity  of 
taking  up  a  proposition  with  two  or  three  in- 
termediate interests  before  a  final  decision  is 
reached.  The  style  160  Brunswick  radiota  is 
meeting  with  favor  here.  In  fact  the  house  is 
enjoying  a  radio  buying  spurt  which  is  very 
gratifying.  The  sale  of  batteries  and  acces- 
sories is  equal  to  ihe  Wintertime  demand,  which 
means  owners  are  using  their  radio  sets  con- 
sistently. A  recent  Zcnilh-MacMillan  window 
drew  considerable  interest  to  the  set.  Timely 
topics  are  frequently  used  as  the  basis  of  trinis. 
Hard  Work  Builds  Sales 
The  Lion  Store  Music  Rooms,  Brunswick  and 
Victor  dealer,  are  corralling  a  belter  than  aver- 
age amount  of  Sunmier  business.  The  result 
is  obtained  chiefly  by  keeping  everlastingly  at 
il — with  canvassers,  direcl-by-mail  and  news- 
paper advertising.  This  week  a  letter  addressed 
lo  several  thousand  possible  portable  buy- 
ers went  forth.  It  brought  many  inquiries 
about  (he  product,  also  requests  lo  call  and 
demonstrate  the  machines  and  a  number  of 
telephone  orders  for  instruments,  Lawson  S. 
Tatberl,  manager,  stated.  Zenith,  Atwater 
Kent  and  Colin  B.  Kennedy  sets  are  carried  in 
the  radio  division.  H.  Lochmiller  is  vacation- 
ing at  tlie  lake  resorts  near  by. 

Atwater  Kent  Dealers  Meet 
The  Toledo  Ignition  Co.,  Atwater  Kc[it  dis- 
tributor for  the  Toledo  territory,  was  iiost  on 
Thursday  to  more  than  fifty  Al  water  Kenl 
dealers  who  gathered  at  the  Hotel  Secor  where 
they  were  addressed  by  R.  Smiley  of  the  At- 
water Kent  Co.,  who  outlined  the  company 
policy  for  the  coming  season.  The  new  models 
and  the  price  reduction  was  also  stressed.  A 
large  amonnl  of  advertising  will  be  done  local- 
ly by  both  the  factory  and  the  distributors. 
KollowLUg  his  talk,  M.  J.  Polikoff,  of  the  l^ooley 


Co,,  talked  on  the  factory  process  necessary  to 
complete  a  radio  cabinet  and  the  time  it  re- 
quired for  the  operation.  Dealers  were  urged 
lo  carry  Ihe  Atwater  Kent-Pooley  product  ex- 
clusively and  to  get  back  of  the  goods  with  ad- 
vertising and  sales  promotion  work.  A  dinner 
u'as  tendered  the  visitors.  Following  that  liie 
party  repaired  to  Keith's  Theatre  for  the  show. 
Needle  Display  Excites  Interest 

Al  the  United  Music  Store,  a  window  show- 
ing of  the  manufacturing  process  of  the  Hall 
fibre  needle  illustrated  with  six  pliotograplis 
picturing  the  steps  necessary  to  the  finished 
product,  proved  interesting  and  instructive. 
Brunswick,  Regal,  Gypsy,  and  Pal  machines 
are  on  the  schedule  for  a  combined  Fourth  of 
July  portable  window.  Mamie  Caldwell  is  a 
new  member  of  ihe  record  force  here. 
Prizes  Stimulate  Sales  People 

The  Home  Furniture  Co.,  Brunswick  and 
Columbia  dealer,  is  getting  Summer  results 
by  olfering  cash  prizes  lo  the  .salespeople.  Last 
month  the  award  was  for  Ihe  greatest  number 
of  machines  sold  regardless  of  tlie  price.  This 
month  it  is  for  the  largest  machine  volume. 
Miss  Helen  Canfield  staled  similar  contests  will 
be  employed  throughout  Ihe  Summer. 

Brief  but  Interesting 

The  Frazelle  Piano  Co.,  Sonora  and  Colum- 
bia dealer,  is  featuring  the  Sonora  portable  and 
Columbia  records  through  windows,  poster  and 
floor  cut-outs, 

Frank  Flight ner,  proprietor  Flightner's  Co- 
lumbia Music  Shop  On  Cherry  street,  has  pur- 
chased a  fine  home  on  Willys  Parkway. 

A.  B.  Saner,  Columbia  dealer.  Lorain.  O..  is 
exploiting  Ihe  Blossom  Seeley  selection — Yes 
Sir,  That's  My  Boy — in  a  big  way.  Miss  Seeley 
is  a  resident  of  Lorain.  Martha  Walker,  for- 
merly with  the  Wickens  Co.  and  well  known 
locally,  is  now  a  member  of  the  Sauer  force. 

L.  L.  Raubenoll,  Weston,  O..  Columbia  mer- 
chant, is  doing  a  fine  business  with  farmers. 
Tlirough  his  persistent  publicity  and  merchan- 
dising methods  he  has  built  a  wide  following 
in  his  territory. 

The  Bauch  Co.,  new  Columbia  dealer.  Oak 
Harbor,  O.,  on  July  11  will  bring  to  a  close  its 
popularity  contest.  On  this  occasion  F.  W. 
Gumaer,  Columbia  representative,  will  be  on 
hand  lo  lie  up  tlie  line  with  Ihe  events  of  the 
day.  thereby  making  Columbia  products  known 
lo  a  large  number  of  possible  buyers. 

J.  G.  Burr,  Cambridge,  O.,  furniture  dealer, 
who  receiilly  added  the  Columbia  line,  uses  his 
windows  to  make  sales. 

The  Kloepfer  Music  Co.,  lluLyrn-.,  which 
maintains  a  very  aggressive  i  >r  l'.i  n  i  m  i  ii  m.  i-,  get- 
ting a  volume  of  Columbia  tr.idr        i  ;i^5ing. 


The  Rosilord  Music  Store.  Coleman  Juhas 
)n  i;i|jrieti.ir,  is  gradually  widening  its  influence 
wtlli  III.-  lluiigarian,  Polish  and  German  resi- 
ilcnls  uf  this  glass  manufacturing  center  across 
ihe  river.  The  Columbia  foreign  catalog  is 
putruiiized  liberally  here. 

S.  S.  Larmon,  in  charge  of  the  Columbia 
Phonograph  Co.,  Cleveland,  O.,  recently  was 
placed  in  control  of  the  Cincinnati  branch  also. 

F.  W.  Gumaer.  Toledo  Columbia  representa- 
live,  is  vacailoning  at  his  old  home,  Youngs- 
lown.  O.  He  won  the  Columbia  sales  contest 
last  month, 

Mrs,  Inez.  Hayes  was  appointed  administratri.t 
of  the  eMale  ai  !ier  late  h.usband,  Paul  C.  Haycs. 
president  and  manager  of  the  Hayes  Music  Co,, 
dealer  in  Edison  phonographs  and  DeForesl 
radio  outfits.  He  died  recently  following  a  long 
period  of  ill  health.  A  manager  for  the  store 
will  be  chosen  at  a  meeting  of  the  board  of  di- 
rectors in  the  near  future.  Niclulos  Baerlschie, 
long  associated  with  the  business,  is  now  in 
charge. 

Sonora  Portable  Featured 
on  Movie  Slide  for  Trade 

In  keeping  with  die  season  of  the  year,  the 
advertising  departnieni  of  the  Sonora  Phono- 
graph Co.  has  issued  a  very  altraclive  moving 
picture  slide  featuring  the  Sonora  portable. 
This  slide,  shown  in  the  accompanying  illuslra- 


Sonora  Portable  Movie  Slide 
lion,  is  being  used  generally  by  Sonora  dealers 
who  appreciate  the  fact  that  ihe  presentation 
at  this  lime  of  the  year  of  a  slide  devoted  to. 
portables  cannot  fail  to  act  as  a  sales  stimulant/ 


To  Direct  Fair  Publicity 

The  Arlhur  Ro.^enberg  Co.,  Inc.,  of  New  York 
Cily.  well-known  advertising  agency  handling 
various  radio  accounts,  has  been  appointed  to 
direct  the  adverlising  of  the  Second  Radio 
World's  Fair,  lo  be  held  in  New  York  City,  al 
the  258th  Field  .Artillery  Armory,  Scplember  14 
to  PI 


John  F.  Davidson,  Rutherford,  N,  J,,  writes:  "Following  is  a  list  of 
70  stations  I  heard  in  two  weeks  on  my  Resas  Tone-A-Dyne  Receiver 
between  8:00  and  11:00  P.  M.  All  of  these  slalions  were  received  while 
New  York  stations  were  broadcasting  yet  there  was  no  interference." 

Included  in  this  are  stations  in  Montreal,  Ottawa,  Nebraska  and 
Georgia, 

Some  record !  Yet  no  belter  than  any  one  should  be  able  to  do  under 
similar  conditions. 

In  performance  the  Resas  Tone-A-Dyne  S-tube  Receiver  is  unequalled 
even  by  sets  selling  for  twice  the  price. 


In  appearance,  too.  the  Resas  compares  favorably  with  high-priced 
sets.  It  has  a  handsomely  finished  solid  Mahogany  cabinet,  26^''x8i^"x 
9'/i,"  with  genuine  bakelile  panel  and  dials.  Tone  Modulator  permits 
controlling  volume  and  lone.    Is  fully  guaranteed, 

Dealers  everywhere  report  the  Resas  one  of  their  biggest  sellers. 

Write  for  biioklet  and  special  low  prices. 

RESAS ,  Inc. 


112  Chambers  Street 


New  York  City 
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OW  READY  FOR  THE 

MUSIC  TRADE 


The  tremendous  demand  for  Ureco  Radio  Tubes  has 
caused  production  to  jump  by  leaps  and  bounds  through 
the  so-called  dull  radio  season  until  recently  the  one  mil- 
lionth Ureco  tube  was  produced. 

Your  Profit  Lies  in  URECO  TUBES 

Because — 

The  radio  public  can  no  longer  be  fooled.  Radio  tubes 
have  been  on  probation  and  the  fact  that  One  Million 
Urecos  have  reached  satisfied  customers  without  one  dol- 
lar's advertising  augurs  well  for  the  Ureco  jobbers'  business 
during  the  coming  season  when  backed  by  an  extensive 
advertising  campaign. 

Get  In  On  The  2nd  Million 

Have  your  Tube  Department  show  a  profit  in  1925 


JOBBERS  DEALERS 
WRITE  TODAY  WRITE  FOR 

FOR  NAME  OF  JOBBER 

EXCLUSIVE  TERRITORY  COVERING  YOUR  LOCALITY 


UNITED  RADIO  &  ELECTRIC  CORPORATION 

418-426  Central  Avenue  Newark,  N.  J. 


70 


THE   TALKING    MACHINE  WORLD 


July  15,  1925 


Portable  Music  Corp.  Buys 
Home  in  Seneca  Falls 

New  Plant  Has  75.000  Square  Feet  of  Floor 
Space--To  Make  Rayola  Line  of  Pfiono- 
graphs  and  Radio — Capital,  $500,000 

Seneca  Falls,  N.  Y.,  July  6— The  Portable  Mu- 
sic Corp,  has  purchased  from  the  Seneca  Fibre 
Products  Co.  of  this  city  a  four-story  plant 
comprising  75.000  square  feet  of  floor  space. 
The  conipany  is  planning  to  manufacture  the 
Rayola  line  of  portable  phonographs,  portable 
radios,  combination  plionographs  and  radios 
and  loud  speakers,  L.  S.  Greenmun,  inventor 
of  the  Rayola  products,  is  president  of  the  com- 
pany; A.  C.  Moreland  is  vice-president;  Ray  C. 
Pugh  is  treasurer  and  general  manager;  E.  S. 
Hoadley,  secretary;  W.  J.  Wagner,  director, 
and  Raymond  Mills,  director.    The  company  is 


capiulized  at  $500,000  and  full  details  as  to  i 
manufacturing  and  marketing  plans  will  1 
announced  In  the  near  future. 


At  last 
a  Twin 

Bulb 
Charger 


^1400  LIST 


(without  bulbs) 

East  ol  the  Rockies 


Absolutely  Quiet 

The  New  Twin  Bulb  Handy  Charger 
is  absolutely  noiseless.  It  will  cliarge 
"A"  batteries,  any  voltage  from  2  to 
12  volts  and  "B"  batteries  from  24 
to  120  volts.  The  two  bulbs  double 
the  speed  of  the  average  bulb  charger 
giving  a  speed  to  the  Handy  of  4  to  5 
amperes  per  hour  to  a  6-volt  battery. 

Twii  BiLi 


Speed  —  4  to  ,S  Amperes 
"A"  Batteries  2-12  Volts 
|_^B"  Batteries  24-1 20  Volts  j 

The  New  Twin  Bulb  Handy  Charger 
is  fireproof.  Even  if  allowed  to  run 
for  several  days  there  is  no  danger  of 
fire  or  overcharging  the  battery.  It 
requires  no  care  when  in  or  out  of 
use. 

A  Full  Wave  Charger 

The  New  Twin  Bulb  Handy  Charger 
employs  the  advanced  "Push-Pull" 
principle,  using  both  halves  of  the  AC 
wave,  thus  obviously  making  it  a 
highly  efficient  charger. 
Order  from  your  Jobber  or  write  us 
for  literature 


4339  Duncan  Av 


Brunswick  Music  Hour 

Heard  in  South  Africa 

Brunswick-Balke-CoUender  Co.  Receives  Inter- 
esting Letter  from  Radio  Fan  in  Johannes- 
burg, South  Africa,  on  Reception  of  Concert 

Among  the  letters  from  distant  points  received 
recently  by  the  phonograph  division  of  the  Bruns- 
wick-Balke-Collender  Co.,  Chicago,  in  connection 
with  reception  by  radio  of  the  Brunswick  Hour  of 
Music  is  one  from  Major  C  B.  Slrutt,  Johannes- 
burg, South  Africa.    His  letter  is  as  follows: 

"I  am  writing  as  requested  by  your  announcer 
this  morning,  at  tlie  end  of  your  concert,  he  stating 
that  letters  would  be  appreciated  with  regards 
to  the  concert. 

"The  concert  given  by  your  orchestra,  together 
with  that  of  the  New  York  String  Quartet,  was 
the  best  I  have  yet  listened  to.  and  I  listen  in 
about  three  or  four  mornings  each  week. 

"This  morning  at  3:03  a.  m.  our  time,  the  Utii 
inst.  (your  time  12th  inst.,  8:03  p  m.)  I  received 
your  program  relayed  from  KDKA  on  the  68 
metres  wave  length,  and  the  following  items  were 
particularly  good,  coming  through  as  well  as  if 
received  a  few  miles  away. 

"Plantation  song,  'Open  Up  the  Gates  of  Glory.' 
3:IS  a.  m.,  selection  (from  an  opera  by  Victor  Her- 
bert, who,  your  announcer  I  think  stated,  had  re- 
cently died.  3:20  a.  m.,  a  very  fine  rendering  by 
your  tenor.  Mr.  Chamlee,  I  believe.  3:37  a.  m., 
your  orchestra  pla3'ed  an  Irish  melody,  by  Brett. 
3  :4S  a.  m.,  your  orchestra  played  their  concluding 
piece  which  came  through  better  than  any,  and 
which  your  announcer  stated  could  be  listened  to 
by  thousands  sitting  in  their  own  homes.  'Home, 
Sweet  Home.'  with  what  sounded  as  'Molly  on  the 
Shore'  just  before  the  actual  'Home  Sweet  Home'. 

"Your  announcer  then  stated  it  was  your  fare- 
well concert  for  this  season,  and  that  your  or- 
chestra wished  to  say  good-bye. 

"Your  announcer  gave  a  list  of  the  big  stations 
which  were  relaying  your  program.  WGY,  and 
about  seven  others,  including  KDKA. 

"Atmospherics  here  this  morning  were  rather 
bad,  and  sometimes  a  word  here  and  there  would 
be  lost,  but  reception  was  as  nearly  perfect  as  it 
is  possible  to  be  and  I  was  lucky  in  getting  this 
particularly  fine  program  of  your  orchestra  and 
that  of  the  New  York  String  Quartet. 

"Should  any  of  your  orchestra  be  interested  in 
wireless,  I  will  just  mention  in  bringing  this  letter 
tu  a  close,  that  I  work  on  I  detector  and  2  audio 
frequency  valves  (no  radio  frequency),  and  aerial 
100  feet  from  the  ground,  but  vertical,  consisting 
'■<f  SO  feet  of  one-half  inch  copper  lobe  " 


Maj.  Gen.  J.  G.  Harbord 
Returns  From  Trip  Abroad 

President  of  the  Radio  Corp.  of  America  At- 
tended Meetings  of  International  Consortium 
of  Radio  People  While  in  Europe 

Major  General  James  G.  Harbord,  U.  S.  A„ 
retired,  president  of  the  Radio  Corp.  of  Amer- 
ica, relumed  recently  from  a  Iwo  months'  trip 
to  Europe  where  he  attended  the  meetings  of 
tlie  International  Consortium  of  Radio  People, 
which  drew  representatives  from  England,  the 
United  States,  France  and  Germany.    He  said 


General  James  G.  Harbord 
he  had  made  a  report  to  this  Consortium  of 
the  South  American  stations  which  he  visited 
last  Winter.  Germany  is  making  more  progress 
ill  radio,  stated  the  General,  than  any  other 
country,  and  is  second  only  to  the  United 
States.  "Germany  is  expending  large  sums  of 
money  in  the  development  of  radio."  said  Gen- 
eral Harbord,  "and  within  one  year  American 
radio  fans  possessing  the  ordinary  sets  will  be 
able  to  receive  from  Germany  direct,  through 
arrangements  completed  for  broadcasting  Ger- 
man programs  through  the  plant  of  the  Radio 
Corp,  of  America. 

"There  will  be  no  radical  changes  in  the  con- 
struction of  radio  sets  this  Fall."  continued  Gen- 
eral Harbord,  pointing  out  that  the  experimen- 
tal stage  in  radio  sets  had  passed,  and  that 
the  sets  to-day  are  more  or  less  standardized. 
When  asked  about  the  outlook  for  the  radio 
business  in  the  United  States  the  General  said: 
"We  feel  encouraged  regarding  the  outlook  for 
l-'all  business,  and  billings  and  sales  are  begin- 
ning to  show  a  decided  increase." 


Ten  Riccas  for  N.  Y.  U. 

A  good  business  is  being  done  by  Ricca  & 
Son,  New  York,  both  with  the  Ricca  &  Son 
baby  grand,  upright  and  players.  One  of  the  most 
recent  orders  called  for  ten  instruments  for  New 
York  University  which  were  selected  by  Dr.  H. 
Dann,  musical  director  for  the  university.  In 
making  the  selection  several  makes  of  instru- 
riicnls  were  inspected  by  Dr.  Dann,  the  result 
of  his  investigation,  however,  being  that  the 
Kicca  &  Son  instruments  proved  to  have  those 
qualities  which  meet  the  exacting  requirements 
for  use  in  the  university. 


Marketing  New  Tube 

The  Van  Home  Co.,  Franklin,  O.,  manufac- 
turer of  Van  Horne  selected  and  Musselman 
certified  radio  tubes,  has  just  placed  on  the 
market  a  new  product  called  the  3V-A  radio 
vacuum  tube,  which  has  the  same  general  ap- 
pearance and  structural  appearance  as  the  com- 
pany's 5V-A  tube.  It  operates  from  dry  cells 
or  storage  batteries,  and  the  company  states 
that  il  converts  the  indoor  or  storage  battery 
set  Inio  a  portable  set,  operating  from  dry  cells 
and  giving  practically  the  same  results.  Con- 
versely, it  changes  the  ordinary  dry  cell  or 
portable  set  into  a  storage  battery  set. 


R.  H.  Manson  Goes  Abroad     Supertron  Mfg.  Co.  Moving 


Roy  H.  Manson,  chief  engineer  of  the  Slrom- 
b<.-rg- Carlson  Telephone   Mfg.   Co.,  Rochester, 
Y.,  and  widely  known  in  radio  circles,  sailed 
the  "Baltic"  July  4  for  a  visit  to  Europe. 
Manson.  who  will  visit  the  leading  Euro- 
pean countries  in  connection  with  various  im- 
portant business  interests,  is  accompanied  by 
family. 


The  Supertron  Mfg.  Co.,  manufacturer  of  ra- 
dio lubes,  is  moving  into  Its  new  plant  at  Ho- 
boken,  N,  J.  The  entire  plant  and  offices  will 
occupy  twenty  thousand  square  feet.  Additional 
machinery  in  these  quarters  is  expected  to  allow 
an  output  of  ten  thousand  tubes  daily,  accord- 
ing to  Victor  Bobker,  sales  manager  of  the 
company. 
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HEADQUARTERS 


For  years  these  three  famous  Bagshaw- 
made  Phonograph  Needles — Brilliantone, 
Reflexo,  and  Gilt  Edge — have  led  in 
popular  favor.  Today,  more  than  ever, 
the  phonograph  user  is  calling  for  them 
by  name,  having  grown  to  know  and  ap- 
preciate their  superior  quality  through  ac- 
tual repeated  performance.  It  is  this  surety 
of  "repeat"  business  that  makes  them, 
likewise,  the  first  choice  of  phonograph 
dealers  the  country  over. 


BRILLIANTONE 

STEEL  NEEDLE  CO.  -^-^ 


370  Seventh  Ave. 


New  York 


Ask  us  about 
our  special 
Imprint  Package. 


OUR  NAME 


imprinted  on  each  en- 
velope of  BRILLIAN- 
TONE Needles.  No  ex- 
tra  cost. 
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H.  BERMAN 


I  J.S.NICOLSON 


O.A. MARTINI 


M.  SIECEL 


H  GOODMAN 


E  C-  STEVENS 


W.  TAYLOR 


M.  NAVON 


These  are  the  MEN 

who  are  solidly  behind  the  new  policy 
of  dealer  protection  which  provides: 

1.  LONGER  DISCOUNTS— en- 
abling the  dealer  to  give  service 
and  yet  make  a  profit. 

2.  GUARANTEE  AGAINST 
PRICE  REDUCTION,  unless  the 
dealer  is  rebated. 

3.  EXCLUSIVE  TERRITORY- 
territorial  franchise  sharply  de- 
fined and  protected. 

4.  PROTECTION  AGAINST  MOD- 
ELS BECOMING  OBSOLETE. 

5.  BINDING  CONTRACT  direct 
with  manufacturer  (through  dis- 
tributor) giving  dealer  absolute 
protection. 

THE  NEW  FREED-EISEMANN 
LINE  — five  and  six  tube  sets, 
$75.00  to  $195.00— is  backed  by 
one  of  the  largest  advertising  cam- 
paigns ever  put  behind  Radio. 

Write  us  and  one  of  our  executives  will 
reply  personally,  giving  full  details. 

Freed-Eisemann  Radio  Corporation 

Manhattan  Bridge  Plaza,  Brooklvn>  N.Y. 


^reedSMemamp 


S.WEBSTER 


1 


G.CURTIS 


H.  KAYSER 


R.ORATZNER 


W.  GOTTLIEB 
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Ghariie  Chaplin  Directs 

Recording  of  Own  Number 

Comedian  Leads  Abe  Lyman's  California  Or- 
chestra in  Recording  His  Composition  for  the 
Brunswick  Co.— Also  Records  -Bombay" 


Cliarlic  Ch.-ti.Iiii,  worhi-iHiiinn.  juoiioii  picUirc 
tar.  is  nol  only        ciithusiaslic  lover  of  iiuisic 
plislied  violinist,  but  is  also  a  con»- 


wick  arlisls  lo  do  llie  playing  and  lie  himself 
look  ilic  baton  in  hand  before  the  horn  to  direct 
Ihc  recording  of  his  own  compo.^ilions.  This 
was  something  new  for  Mr.  Chaplin  but  he 
acquitted  liimself  admirably,  and  he  also  m^ke^: 
Ills  debiil  as  a  plionograpli  recording  artisi  in 
the  "Bombay"  selection,  where  lie  plays  a  vio- 
lin solo  in  conjunction  with  llic  orciiestra  re- 
cording. 


Charlie  Chaplin  Directing  Orchestra 
poser  of  several  melodies  which  it  is  predicted 
are  going  to  be  among  tlie  most  poprilar  hiis 
of  the  day.  The  songs  which  are  en  til  led 
"Swing  Along"  and  "VVilh  Vou,  Dear,  in  Bom- 
bay," are  tuneful  melodies  which  are  meetinc 
with  considerable  favor,  and  il  so  happened  Ihat 
the  Brunswick-Balke-Collender  Co.  was  ihe 
first  company  lo  secure  a  recording  of  (he 
■elerlinns 

The  lip  iin-u  p.  i.  recording  staff  was  in  Los 
Angeles  reontly  when  Mr.  Chaplin  was  busy 
with  his  new  production,  "The  Gold  Rush,"  and 
arranged  an  interview  with  the  star  which  re- 
sulted in  Ihe  famous  comedian's  assumption  of 
a  new  role,  that  of  recording  director.  He 
selected  Abe  Lyman's  California  Orchestra, 
faiiioiii  dance  ortrMni^atinri  and  exclii-^ive  firnn'- 


Plans  to  Launch  Drive  to 
Electrify  Talking  Machines 

Liberty  Electric  Corp.  to  Start  Campaign  to 
Electrify  Millions  of  "Talkers"  in  Homes- 
New  Consolmotor  Has  Important  Features 

The  Liberly  Electric  Corp.,  .142  Madison  ave- 
nue, New  York  City,  manufaelurcr  of  tlie  Fnl- 
Ware  ballery  charger  and  electric  talking  ma- 
ehinr  motors,  presented  for  the  first  lime  al  the 
'  <-ut  niiisic  !  rade  gathering  in  Chicago  the 
i  iberly  Lleclric  Consolmotor.  This  new  motor, 
designed  in  two  models,  operates  eillier  from 
the  ordinary  house  lighting  socket,  allernatini; 
or  direct  currcnl,  or  from  an  "A"  radio  battery 
or  an\'  ?i.\-voli  storage  battery  or  dry  cells. 
I  he  nianulacturer  expects  this  type  of  motor 
lo  be  quite  popular  for  installation  in  combi- 
nation phonograph  and  radio  cabinets,  and 
should  have  wide  appeal  lo  Ihe  purchasers  of 
such  instruments. 

The  sales  department  of  the  Liberty  Electric 
t.  orp.  will  shorlly  inangiirale  a  sales  and,  edu- 
cational campaign,  the  prirpose  of  which  will  be 
lo  cleclrify  many  of  Ihe  millions  of  talking  ma- 
chines now  in  Ihe  homes  of  the  eountry.  It  is 
the  eontcniion  of  Ihe  Liberty  Co.  ofTrcials  thai 
lliousands  of  machines  now  lie  dormant  in  the 
homes  which  can  be  brought  back  into  use 
through  electrification.  This  not  only  means 
sales  of  electric  motors  lo  these  machine  own- 
ers btil  undoubtedly  will  assist  materially  in 
reviving  irilere^;!  in  and  sales  of  rerord'^. 


The  Liberty  Consolmotor  is  of  slow  speed. 
Most  electric  phonograph  motors  arc  operated 
at  an  armature  speed  of  1000  revolutions  per 
minnte.  The  Consolmotor  operates  at  an  arma- 
ture speed  of  the  turntable  70  to  80  revolutions 
per  minute.  The  motor  is  free  from  hum  and 
"brush  trouble."  Its  speed  is  constant  per 
minute  (constituting  the  pilch  of  Ihe  phono- 
graph) or  its  constant  speed  per  revolution 
(which  represents  Hie  resonant  quality  of  the 


Liberty  Electric  Consolmotor 
nmsic  reproduction).     It  is  silent  in  operation. 

Both  model  "A"  for  ordinary  light  sockets, 
and  model  "B"  are  delivered  compleic  with 
aulomalic  cut-off  switch,  cord  and  plug  or  cord 
and  battery  clips  as  needed. 


Go-operated  With  Okeh 

Distributors  in  Buffalo 

Ceorgc  S.  Jeffers,  field  sales  representative  of 
the  General  Phonograph  Corp.,  New  York, 
manufacturer  of  Okeh  and  Odcon  records,  re- 
turned recently  from  a  trip  to  Buffalo  and 
Cleveland,  where  he  called  on  the  dealers  in 
Ibis  important  territory  and  co-operated  with 
the  distributors  in  stimulating  the  sale  of  Okeh 
and  Odeon  records.  Subsequent  to  his  trip  to 
Ihese  cities,  Mr.  JefFcrs  visited  Atlanta  where 
he  participated  in  the  recording  work  for  the 
General  Phonograph  Corp.  which  look  place  in 
that  city. 


Charles  Mehr  has  opened  a  mn^ic  store  at 
404  Nnrth  Twentieth  street,  Birmingliarn,  Ala 


EMPIRE  UNIVERSAL  TONE  ARMS  AND  REPRODUCERS 


Excel  In  Every  Important  Feature 

It  is  an  acknowledged  fact  that  the 
tone  arm  and  reproducer  are  the 
most  vitally  important  parts  of  a 
phonograph. 

With  no  other  equipment  can  you 
bring  out  the  clearness  and  sweet- 
ness of  tone  that  EMPIRE  will 
accomplish.  And  it  is  tone  quality 
and  excellence  of  reproduction  that 
make  one  phonograph  better  than 
another,  and  make  it  sell  in  greater 
volume. 


Empire  Radio  Phono  Tone  Arm 


EMPIRE  Tone  Anii.s  and 
Reproducers  are  made  for  all 
types  of  phonographs,  from 
the  portables  to  the  big,  hand- 
some cabinet  machines  and 
the  combination  Radio  and 
Phonograph. 

Order  a  sample  arm  and  test 
it  out.  It  will  win  you  on 
merit  rmiy.  Our  prices  are 
low  and  quality  second  to 
none. 


EMPIRE  PHONO  PARTS  COMPANY     2261  East  I4th  St.,  Cleveland  0 

E.labli.hed  in  1914  W.  J.  MeNAMARA,  Pre.ident  ' 
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Apex  De  Luxe 


Apex  Baby  Grand  Consol 


Quality  Radio  Apparatus 

Apex  Super  Five— $95.00 

A  Receiving  Set  that  meets  the  most  exacting  demands 
for  distance,  selectivity,  clarity  and  volume.  Housed  in  a 
highly  walnut  finished  Cabinet  —  with  all  fittings  gold 
plated.  A  perfected  Receiving  Set  for  the  most  critical 
judges  of  radio  efficiency. 

Apex  De  Luxe 

A  strikingly  attractive  Super  Five,  embodying  the  most 
advanced  principles  of  Radio  Engineering,  and  provid- 
ing a  degree  of  excellence  essential  to  satisfactory 
operation.  Equipped  with  Apex  Entertainer,  a  Loud 
Speaker  of  unusual  worth,  and  housed  in  a  beautiful 
walnut  finished  Cabinet. 

Apex  Baby  Grand  Console 

An  ultra-artistic  creation  of  expert  cabinet  making  and 
scientific  Radio  Engineering,  combining  the  highest 
standard  of  efficiency  with  rich  elegance  of  appearance  so 
gratifying  to  the  most  refined  appreciation  of  beauty. 
Flawless  walnut  finish.  Will  accommodate  any  type  of 
A&B  Batteries  and  necessary  chargers.  Equipped  with 
the  Apex  Entertainer,  a  Loud  Speaker  of  unusual  worth. 

Apex  Utility  Radio  Table 

A  pleasing  combination  of  practicability  and  unusual 
beauty  of  design  and  elegance  of  finish.  Holds  all  A  &. 
B  Battery  equipment  and  chargers  and  provides  space 
for  loud  speaker.  Center  drawer  for  log  sheets  and  pro- 
grammes, with  cover  over  top  when  open  for  writing 
desk.  Suitable  for  any  Receiving  Set.  Top  cover  tilts 
back  for  convenient  installation  of  battery  equipment. 
Enhances  the  attractiveness  of  most  elaborately  fur- 
nished room. 

At  Qood  Radio  Dealers 


APEX  ELECTRIC  MFG.  COMPANY 

1310  WEST  59th  STREET  Dept.  717  CHICAGO,  ILLINOIS 
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Dealers  in  Cleveland  Territory  Are  in 

Optimistic  Mood  as  Sales  Continue  Fair 

Best  Demand  in  History  for  Portables — Dealers  and  Wholesalers  Beat  Last  Year's  Sales  Records 
— Special  Advertising  Stimulates  Business — News  and  Activities  of  the  Month 


Clevelant,  O.,  July  6. — Talking  machine  deal- 
ers in  Cleveland  and  olhcr  norllicrn  Ohio  cities 
and  towns  scored  fairly  well  iir  June  sales.  The 
season  for  selling  portable  types  is  now  on  and 
the  demand  is  the  best  ever  reported.  The  dull 
period  for  selling  radio  sets  and  equipment  has 
set  in  and  this  factor  is  contributing  to  the  de- 
mand for  phonographs  and  records.  There  is 
an  unusual  demand  in  Cleveland  for  the  lalter. 

Machine  distributors  covering  the  northern 
Ohio  zone  report  very  fair  business,  with  pros- 
pects good  for  July.  The  response  to  circulars 
and  catalogs  relative  to  the  latest  issue  of  rec- 
ords of  all  the  standard  talking  machine  com- 
panies has  been  good. 

The  Brunswick  Co.'s  sales  of  machines,  rec- 
ords and  Brunswick  Radiolas  during  the  last 
half  of  June  were  more  than  normal. 

The  Columbia  Co.'s  sales  in  this  territory  are 
above  those  a  year  ago.  The  new  quarters  of 
the  Cleveland  distributing  offices  in  the 
Premier  Press  Building  are  more  advantageous 
than  the  former  ones  in  East  Thirtieth  street 
because  the  new  quarters  are  closer  to  "Music 
Row"  and  most  of  the  big  downtown  music 
stores  handling  talking  machines. 

Considerable  special  advertising  has  cliarac* 
tenzed  the  past  few  weeks.  In  addilion  to  the 
usual  national  advcrlising  features  of  the  stand- 
ard falking  machine  manufacturing  concerns 
Cleveland  and  'ither  dealers  in  Akron,  Canlon, 
Elyria,  Ashtabula.  Lorain,  East  Cleveland,  Lake- 
wood,  Painesville,  and  other  points  have  been 
rather  liberal  buyers  of  daily  newspaper  space 
for  featuring  special  bargain  sales  of  talking 
machines.  Radio  sels  have  shared  this  stim- 
ulating effort  where  music  merchants  handle 
radio  sets  and  equipment. 

The  Dreher  Piano  Co.,  which  specializes  in 
only  the  highest  type  of  musical  merchandise, 
is  taking  orders  for  the  new  Victor  Radiola 
promised  by  the  Victor  Co.  next  Fall. 


The  Phonograph  Co.'s  Huron  Road  distrib- 
uting headquarters  report  salisfaclory  sales. 
The  Cheney  Phonograph  Co.,  Bucscher's  Vic- 
trola  Store,  Slarr  Piano  Co.,  Wolfe  Music  Co., 
the  talking  machine  section  of  the  Bailey  Co., 
that  of  the  William  Taylor  Son  &  Co.,  Lake- 
wood  Music  Co.,  L.  Meier,  Sons  &  Co.,  Vin- 
cent-Barstow  Co.,  M.  Schuiz  Co.,  Muelilhauscr 
Bros.  Co.,  Wright  Music  Co.'s  new  University 
Circle  retail  store.  May  Co.,  and  other  conccrn_s 
are  looking  forward  to  a  good  Fall  business,  with 
every  indication  that  July  and  August  will  be 
satisfactory  Summer  months, 

Harry  Stciner,  a  talking  machine  dealer  of 
St.  r^ouis,  was  a  Cleveland  visitor  the  last  week 
of  June. 

The  Conn-Cleveland  Co.,  which  rcccnily  es- 
tablished a  school  of  music  and  opened  a  radio 
studio,  reports  that  instead  of  curtailing  the  de- 
mand for  talking  machines  and  records  radio 
broadcasting  of  music  has  stimulated  calls  for 
the  best  records  and  phonographs. 

The  Cheney  portable  machine  has  come  into 
its  own  this  Summer  and  good  sales  arc  re- 
ported by  dealers  in  Cleveland. 

Rex  C.  Hyre,  who  in  addition  to  being  secre- 
tary of  the  Music  Merchants'  Association  of 
Ohio,  its  ad  censor,  and  attorney  for  the  Cleve- 
land Music  Trades'  Association,  is  editor  of  the 
Stale  body's  monthly  "Bulletin,"  expects  lo 
make  a  lour  of  much  of  Ohio  in  the  inleresl 
of  new  members  and  ihe  Cincinnati  Slate  con- 
vention during  tlie  next  two  months.  Mr. 
Hyre  also  has  close  afiiliations  with  lalking 
machine  dealers  and  distributors.  He  is  a 
member  of  the  Music  Club  of  Cleveland,  largely 
composed  of  phonograph  dealers. 

The  Cleveland  Music  Club,  which  succeeded 
the  old  Talking  Machine  Dealers'  Association 
of  Northern  Ohio,  is  preparing  for  early  ac- 
tivities next  Fall.  Several  of  the  members  will 
attend    I  he   annual    convention    of   Ihe  Music 
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Merclianis'  Associaliou  in  Cincinnati  during  the 
middle  of  September.  Members  of  the  organi- 
zation report  unusual  sales  for  portable  lalk- 
ing machines,  the  ?2S  machine  being  the  best 
seller. 

The  international  convention  of  Rolarians 
held  in  Cleveland  four  days,  beginning  June  \S, 
brought  about  12,000  Rotary  members  here  from 
twenty-nine  nations,  scattered  from  England  to 
Australia,  inrhiding  a  group  of  Blackfeet  In- 
dians from  Montana.  Talking  machine  dealers 
scored  good  sales  of  new  records  to  many  of 
the  visitors  living  in  small  cities  remote  from 
metropolitan  cities. 

L.  G.  Baldwin,  head  of  the  radio  sales  de- 
partment of  the  Willard  Storage  Battery  Co., 
has  been  made  chairman  of  the  general  com- 
mittee, which  will  have  charge  of  the  arrange- 
ments for  Cleveland's  first  annual  radio-  exhi- 
bition, to  be  held  in  the  Public  Hall,  Novem- 
ber 7  to  15.  Mr.  Baldwin's  appointment  was 
announced  by  G.  B.  BodendofT,  who  will  be  di- 
rector of  the  exposition.  H.  J.  Shartle,  presi- 
dent of  the  Cleveland  Talking  Machine  Co.,  and 
other  prominent  men  are  members  of  the  com- 
mittee. 

Charles  Williamson,  a  lalking  machine  sales- 
man, of  Detroit,  was  a  recent  Cleveland  visitor. 

Victor  dealers  in  Cleveland  have  been  hav- 
ing an  unusual  run  on  single-face  Red  Seal 
records  at  the  reduced  prices. 

Harry  Hess,  talking  machine  salesman  in 
St.  Louis,  was  a  visitor  the  last  week  of  June. 


Sonora  Portable  Entertained 
Movie  Stars  in  the  Sahara 

Monotony  of  Desert  Life  Broken  During  Film- 
ing of  "A  Son  of  the  Desert"  by  Portable 

In  the  current  issue  of  the  "Sonora  Bell,"  the 
attractive  liou^c  organ  issued  monthly  by  the 
Sonora  Phonograph  Co.,  Inc.,  there  is  an  in- 
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Ruby  de  Remer  and  Her  Sonora 
teresting  and  effective  slory  written  by  L.  O. 
Coulter,  entitled  "A  Real  Reel  Story."  This 
story  features  the  Sonora  portable,  a  number 
of  famous  screen  stars,  the  Sahara  Desert  and 
various  other  incidents  which  were  part  of  the 
experiences  of  Edwin  Carewe's  First  National 
Co.  in  the  production  of  Louise  Gerard's  fa- 
mous story  "A  Son  of  the  Sahara." 

The  Sonora  portable  played  an  important 
part  in  the  daily  life  of  the  company,  and  in 
the  slory  appearing  in  the  "Sonora  Bell"  there 
are  presented  such  famous  movie  stars  as  Claire 
Windsor,  Bert  Lytell,  Ruby  de  Rcmcr,  Monta- 
gue Love.  Rosemary  Theby  and  others.  The 
accompanying  illustration  shows  Miss  de 
RciTier  upon  her  return  from  this  memorable 
expedition,  utilizing  her  Sonora  portable  in  the 
patio  of  her  New  York  home. 


George  F.  Ackert,  New  York,  was  recently 
incorporated  at  Albany  to  deal  in  radio  mer- 
chandise with  a  capital  stock  of  $10,000.  The 
incorporators  are  G.  F.  and  O.  F.  and  E.  M. 
Ackert. 
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Better  Receiving  Se^ 


Five  Tubtt.  Special  . 
selective  circuit.  Ope 
either  by  batteries '"'o 
special  Music  Mnster  Bat 
Eliminator  on  hotis, 
KghHae  cfrcuit.  Connec 
with  stHndard  bell  or  eah 
lne(  type  Music  Maslct  Re 
producer,  or  with  speciallj 
desiened    art    model  repro 


illusi 


French  Spinet   Desk  tun- 
'net     of     solid  mahoeanv 
beautifully    ornaraeDted,  In 
fln°"h"    ■"al'Cfiiny  art  salln 
PRICE  MOO 

„'*i"sic  Master  Reproducer 
Model  Xin.  Drum  Type. 
Specially  designed  art  model 
Illustrated. 


Enthusiasm  over  radio  in  its  early  perior) 
prompted  manufacturers  and  dealers  to  claim 
anything  and  everything  for  their  sets. 

In  the  hands  of  owners — particularly  in  tJie 
hands  of  owners  whose  locations  were  unfavor- 
able to  radio  reception— a  large  percentage  of 
these  sets  disappointed  the  purchasers. 

It  was  imperative  that  some  one  bring  out  sets 
of  proven  capacity  so  that  the  puhh-c  would  not 
lose  faith  in  Radio. 

Also,  the  improvement  in  programs  made 
necessary  the  developmeni  of  sels  which  would 
receive  all,  or  more  nearly  all,  of  the  transmitted 
vibrations  and  have  such  a  fine  degree  of  selec- 
tivity that  the  chosen  program  would  be  un- 
marred  by  interference. 
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asterpieces  of 

$50  to  $m 


TYPE  60 

ui^^tL,'^"*',^''-  stages 
u[  riiaio  freiiuency,  detec- 
lor  und  two  staees  audio 
tr«quency.  Selective  good 
volume  and  distance.  Brown 
muhogany  art  finish  cub- 
Jnit.        PRICE  J60 


Canadian  Prices 
Slightly  Higher 


How  Music  Master 
Satisfied  This  Need 

Music  Master  could  liave  brouglit  out  re- 
ceiving sets  at  any  time  williin  the  last  three 
years. 

Sucli  sets  would  have  been  as  good  as  the 
average,  but  they  would  not  have  been  us 
superior  to  other  sets  as  Music  Master  Re- 
producer is  superior  to  ordinary  loud 
speakers. 

So,  we  wailed  and  worked. 

We  worked — not  to  develop  new  and 
sensational  circuits,  but  to  perfect  circuits 
which  had  already  reached  a  high  degree 
of  development.  We  brought  out  only  one 
individual  circuit. 

Our  special  understanding  of  the  science 
of  reproduction  helped  us  to  work  back- 
ward towards  the  microphone  and  put 
greater  capacity  and  more  responsiveness 
into  the  set. 

How  well  we  have  succeeded  is  evidenced 
in  the  performance  of  Music  Master  Receiv- 
ing Sets. 
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tliat  Music  Master  dealers  may  liave 
everything  witli  whicli  to  satisfy  the  desires 
of  every  consumer. 

Nothing  in  our  exi)erienee  suggests  that 
the  horn  type  of  radio  reproducer  has 
passed. 

Tiie  ordinary  Iiorn  type  of  loud  speaker 
with  its  ordinary  teleplione  unit  and  fd)re 
or  sheet  metal  liorn  has,  of  course,  hecome 
a  liahility  for  the  dealer — owner,  too,  fur 
(hat  matter. 

An  ordinary  telephone  unit  makes  merely 
a  luud  speaker  heeause  it  has  a  capacity  to 
magnify  sound  although  prone  to  distort. 

The  Music  Master  unit  has  a  capacity 
to  produce  witli  fidelity,  not  only  the 
modulations  of  the  human  voice,  hut  the 
vihrations  of  music's  overtones. 

Whether  this  unit  takes  its  place  in  horn 
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Conclave  of  Western  Music  Trades  Ass'n 

Ed.  Kelley  Elected  President  at  Second  Annual  Meeting  Held  in 
Los  Angeles — Important  Trade  Topics  Featured  the  Discussions 


Los  Angeles,  Cal..  July  3. — The  stuonJ  annual 
conveiilioii  of  tlic  Western  Music  Trades  Associa- 
tion opened  at  the  Hotel  Billniore  liere  on  Tuesday, 
June  23,  with  about  500  delegates  present  from  the 
Slates  of  California,  Oregon,  Washington,  Idalio, 
Utah,  Nevada,  Montana  and  Arizona,  it  lieing  in 
many  respects  the  largest  gathering  of  music  men 
held  thus  far  on  the  Coast.  Although  many  of 
the  outstanding  problems  of  the  music  trade  it- 
self were  discussed  al  length,  mnch  of  the  inter- 
est seemed  lo  cetiter  on  the  influence  of  radio 
on  the  music  trade,  and  ils  future  possibililics 
from  Ihe  angle  of  the  music  merchant. 

Opening  Sessions 

The  opening  session  was  called  lo  order  by 
E.  A.  Geissler,  of  Los  Angeles,  president  of  the 
Association,  who  welcomed  the  delegates  and 
outlined  the  main  purpose  of  the  meeting.  He 
pointed  out  that  the  first  year  of  tlie  organi^.a- 
tion  had  been  one  of  education,  slating  thai 
the  campaign  along  this  line  had  been  followed 
by  encouraging  results  in  stimulating  co-opcr.t- 
tion  among  dealers  in  tnusical  instruments  lo- 
cated in  the  Coast  and  Rocky  Mountain  States, 

"While  in  some  cases  the  trade  did  not  get 
together  as  il  should,  I  am  sure  that  the  com- 
ing year  will  see  a  greater  interest  in  the  work 
and  the  formation  of  many  new  branches  of  onr 
already  strong  organization,"  he  said. 

Following  the  president's  address,  the  vari- 
ous olHcers  and  committee  members  rendered 
their  reports  of  the  progress  made  during  the 
past  year.  Among  these  reports  those  of  special 
interest  were  made  by  the  presidents  of  the 
local  associations  on  the  Coast,  namely,  those 
in  Seattle,  Portland,  San  Francisco,  Los  An- 
geles, San  Diego,  Fresno,  and  Sacramento,  Ed 
H.  Uhl,  of  Los  Angeles,  also  made  an  excel- 
lent talk  on  the  purpose  and  value  of  the  Asso- 
ciation work. 

The  importance  of  ihe  Association's  aim  to 
promote  public  interest  in  good  nmsic  was 
stressed  by  G.  F.  Johnson,  of  Portland.  "It 
should  be  our  constant  aim  lo  promote  interest 
in  music,"  said  Mr.  Johnson,  "Uy  so  doing  we 
will  not  only  increase  our  own  business,  but 
we  will  render  a  service  in  our  community." 

An  interesting  discussion  on  the  first  day  was 
that  concerning  Ihe  present  status  and  the  fu- 
ture of  the  player-piano.  A.  D.  Lamotle,  of  the 
Thearle  Music  Co.,  San  DicgO,  talked  on  llie 
possibilities  of  the  inexpensive  player  and  de- 
clared that  it  was  suffering  greatly  from  lack 
of  interest  on  the  part  of  the  salesmen.  Lee  S. 
Roberts,  of  San  Francisco,  lalked  on  Ihe  repro- 
ducing grand. 

In  the  discussion  of  the  evils  in  the  music 
trade,  Charles  T.  Corbin,  of  Seattle,  at  the  open- 
ing session  staled  that  he  regarded  as  the  out- 
standing evil  of  the  business  the  payment  of 
commissions  lo  persons  not  employed  regularly 
as  salesmen.  He  declared  his  objections  were 
based  partly  on  account  of  the  commission  paid, 
which  is  added  lo  the  cost  of  llic  inslnunent 
and  is  paid  by  the  customer,  and  especially  on 
account  of  the  unscrupulous  methods  employed 
by  outside  commission  seekers, 

"It  is  a  common  practice  for  this  class  of 
commission  salesmen  to  take  the  prospective 
customer  to  various  stores  to  look  at  differcnl 
iuslruments  in  order  to  ward  olT  any  suspicion 
thai  they  arc  working  for  any  certain  firm," 
said  Mr,  Corbin,  "Though  they  may  show  the 
buyer  the  rmi-sl  iiistrnments  on  the  market  al 
fair  prices,  llu-y  will  always  advise  him  against 
purchasing  until  they  reach  the  place  where 
they  expecl  to  get  a  coumiission." 

Second  Day 

That  adjustinenls  are  now  in  progress  that 
will  leave  a  fair  field  for  both  phonographs  and 
radios  appears  to  be  llie  view  taken  by  the 


majority  of  the  delegates  at  the  second  day's 
session  of  the  convention,  when  Ihe  program 
was  devoted  almost  exclusively  to  discussions 
on  various  phases  of  the  radio  situation  and  to 
talking  machine  IO]>ics.  The  poinl  was  stressed 
that  the  spread  of  radio  is  a  distinct  factor  in 


E,  A.  Geissler 


the  development  of  a  lasle  for  better  music  on 
the  part  of  the  public  and  in  the  long  run  this 
will  be  of  benefit  lo  the  music  trade.  "There 
is  a  place  for  both  the  radio  and  the  phono- 
graph," declared  Philip  T.  Clay,  president  of 
Sherman,  Clay  &  Co.,  whose  subject  was  "Ka- 
dio  and  the  Talking  Machine."  "As  a  matter 
of  fact,"  he  said,  "the  two  types  of  instruments 
occupy   entirely   different   places.     The  music 


of  the  radio  is  largely  of  a  popular  character, 
while  the  phonograph  can  be  depended  on  for 
the  classics  rendered  by  the  world's  greatest 
artists.  1  believe  a  solution  of  the  problem  as 
to  the  relative  merits  of  the  two  machines 
has  been  practically  solved  by  the  combination 
instruments  on  the  market  to-day,  which  may 
be  used  either  as  receiving  sets  for  radio  or  for 
ihe  reproduction  of  music  from  phonograph 
records," 

One  of  the  outstanding  papers  presented  al 
this  session  was  that  of  Clarence  H.  Mansfield, 
manager  of  the  phonograph  and  radio  divisions 
of  the  Fitzgerald  Music  Co.,  this  city,  who  dis- 
cussed the  radio  demonstration  problem. 

An  interesting  paper  on  the  subject  "Radio 
Exchanges,  Reverts  and  Adjustments"  was 
then  read  by  J.  Raymond  Smith,  of  the  J.  Ray- 
mond Smith  Co.,  San  Francisco.  Mr.  Smith 
explained  that  he  was  in  favor  of  exchanging 
radio  sets  in  certain  instances  and  then  went  on 
to  explain  his  stand,  stating  that  a  certain  policy 
of  exchanging  instruments  avoided  reposses- 
sions. On  the  subject  of  reverts  or  reposses- 
sions, Mr.  Smith  said  that  the  most  important 
point  is  how  to  avoid  them.  The  most  essen- 
tial preventives,  he  has  found,  are  the  insist- 
ence on  a  large  initial  payment,  weekly  pay- 
ments and  good  service.  He  also  advocated 
every  store  appointing  one  man  as  a  radio  ad- 
juster who  would  investigate  all  claims  of  the 
customer  and  recommend  what  adjustment 
should  be  made. 

Some  of  the  mysteries  of  broadcasting  were 
divulged  by  "Uncle  John,"  of  the  Los  Angeles 
Times  broadcasting  station  KHJ,  at  the 
luncheon  given  tor  the  delegates  Wednesday. 

Speaking  of  the  problems  of  the  radio  manu- 
facturer. A.  B.  C.  Scull,  district  sales  manager 
(Coulitiued  ou  page  82) 
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of  ilie  Radio  Corp.  of  America,  stressed  the  im- 
porlaiice  of  greattr  jiiLerest  being  taken  in  radio 
programs  by  dealers  in  radio  apparatus.  "We 
liav^  been  so  busy  overcoming  static  and  per- 
fecting tlic  nieclianics  of  the  radio  set  liial  it 
seem5  to  ine  we  liave  overlooked  tlie  big  point, 
which  is  llie  radio  program,"  said  Mr.  Scull. 

"Now  that  we  are  entering  the  days  of  vaca- 
tions and  outdoor  living."  he  said,  "the  radio 
iiK-rcliant  should  start  right  in  selling  the  idea 
of  Siiininertime  radio  programs.  He  should  fea- 
ture llie  programs  in  hia  window  displays,  in 
his  selling  talks  and  in  snch  advertising  as  he 
may  place.  Thus,  the  broadcasting  of  an  im- 
portant sporting  event  or  other  occurrence 
should  be  featured  several  days  in  advance,  so 
as  to  create  an  urge  on  the  pari  of  prospective 
customers  to  buy  that  receiver  now  rather  than 
wait  until  Fall.  Musical  programs  should  also 
be  stressed  for  it  is  the  radio  service  that  sells 
the  receiver." 

The  future  of  radio  was  the  subject  of  the 
talk  given  by  Commander  Ellery  W.  Stone, 
president  of  the  Federal  Telegraph  Co.,  of  San 
Francisco,  maker  of  Kolster  radio.  Mr.  Stone 
staled  that  the  future  of  radio  was  uncertain 
and  it  may  become  the  chief  purveyor  of  news 
and  fundamentally  an  educator.  He  further 
slated  that  he  believed  music  would  always 
play  a  large  part  in  the  radio  prog'nms  and  for 
that  reason  the  radio  set  of  the  present  and 
future  must  be  faithful  in  ils  reproduction.  He 
explained  to  the  -dealers  that  sets  with  good 
fonal  qualities  and  fidelity  of  reproduction  must 
be  sold  by  them  if  they  are  to  retain  iheir 
reputation  as  music  dealers. 

In  commenting  on  the  methods  used  to  in- 
duce customers  to  purchase  radio  receivers. 
Mr.  Stone  said:  "Forget  distance.  In  llie  future, 
relay  broadcasting  and  wire-linked  stations  will 
bring  you  distance  from  nearby  stations.  In- 
stead of  talking  distance,  educate  llie  public  to 
an  appreciation  of  musical  and  tonal  qualities 
in  ladio." 

Third  Day's  Session 
Thursday's  program  was  devoted  largely  to 
business  methods  in  the  nmsic  trade,  one  of 
the  principal  addresses  along  this  line  being 
that  delivered  by  H.  S.  Carroll,  publicity  direc- 
tor of  the  Broadway  Department  Store,  Los 
Angeles,  who  spoke  on  the  question  of  "Turn- 
over and  Overhead." 

'Turnover  has  a  vital  bearing  on  profits,  but, 
spite  of  this  fact,  there  arc  many  merchants 
who  do  nol  really  understand  the  meaning  of 
llic  ti-rni."  said  Mr.  Carroll.  "There  are  two 
elliods  to  figure  out  this  important  element  in 
L-rchandisiiig,  both  giving  practically  the  same 
results.  Tin.-  lirst  is  by  dividing  the  sales  at 
retail  for  a  given  period  by  the  average  stock  al 
retail.  The  other  is  by  dividing  the  actual  sales 
at  cost  by  the  average  stock  at  cost." 

The  successful  merchant  to-day  figures  his 
turnover  in  advance,  using  care  to  set  it  at  a 
reasonable  figure  so  that  he  may  be  fairly  cer- 
tain to  accomplish  the  desired  results,  said  the 
speaker.  The  approximate  turnover  in  the 
music  trade,  he  pointed  out,  is  about  two  and 
one-half  times  a  year  on  talking  machines,  twice 
year  on  records  and  rolls,  twice  on  pianos 
and  player-pianos,  and  two  and  one-half  times 
;heet  music.  He  added  that  turnover  is  af- 
fected by  poor  selection  of  merchandise,  errors 
in  quantity  purchasing,  overbalanced  stock  and 
by  carrying  too  many  price  lines. 

"The  Future  of  the  Talking  Machine"  was  the 
subject  of  an  illiiininating  talk  by  Otto  L.  May, 
assistant  manager  of  the  traveling  deparlmenl 
of  ihe  Victor  Talking  Machine  Co. 

More  Radio  Discussion 
Different  phases  of  the  radio  business  also 
came  in  for  discussion  in  the  program  of  the 
last  day,  Ihe  principal  address  on  the  subject 
being  delivered  by  E.  C.  Mills,  executive  chair-  clubhouse 


man  of  the  American  Society  of  Composers, 
Anlhors  and  Publishers,  with  headquarters  in 
New  York.    Mr.  Mills  emphasized  particularly 
th<-  f.ici  thai  tht;  lime  was  not  far  distant  when 
1 1    will    be    necessary    for    the   users   of  radio 
lecuivers  to  make  some  sort  of  payment  for 
Ihc  service   they   now   receive  without  charge 
from  the  broadcasting  stations.     He  did  not 
oulline  any  plan  for  securing  such  payment,  but 
declared  that  some  income  would  be  necessary 
for  the  maintenance  of  satisfactory  programs 
of  entertainment,  and  that  the  recipient  of  serv- 
ice would  be  reasonably  required  to  paj'  a  part. 
DeaJers'  Responsibility 
Mr.  Mills  stated  thai  $,150,000,000  were  spent 
for  radio  last  year,  which  was  more  than  half 
Ihe  tolal  sum  spent  for  all  forms  of  music  and 
musical  instrunienis  combined,  this  new  indus- 
try having  made  thai  progress  in  three  years 
as  against  Che  centuries  that  had  been  devoted 
to  the  development  of  musical  instruments.  The 
speaker  concluded  by  urging  upon  the  dealers 
in  radio  apparatus  the  importance  of  making 
such  arrangements  with  the  broadcasting  end  of 
the  business  as  will  insure  continuous  service. 
Importance  of  Advertising 
The  importance  of  advertising  in  the  music 
trade  was  stressed  by  Neill  C.  Wilson,  adver- 
tising manager  of  Sherman,  Clay  &  Co..  San 
Francisco,  who  declared:    "The  piano  business 
in  the  last  ten  years  has  not  increased  and  for 
this  situation  the  piano  dealer  can  largely  blame 
himself.     He  has  been  extracting  sales  as  a 
miner  extracts  ore,  whereas  he  should  have  been 
harvesting  sales  as  a   farmer  harvests  crops, 
with  due  regard  for  sowing  and  fertilizing." 
Election  of  Offi<;ers 
The  final  session  concluded  with  the  election 
of  officers  for  the  coming  year  and  the  follow- 
ing were  chosen;    Presidenl.  Ed.  Kelly,  Seattle; 
first  vice-president.  Philip  T,  Clay,  San  Fran- 
cisco; second  vice-presideni,  Ed.  H.  Uhl,  Los 
Angeles  and  treasurer,  R.  E.  Robinson.  Seallle. 
The  secretary  will  be  chosen  by  the  foregoing 
officers.    The  board  of  directors  will  include 
Frank  Anrys.  San  Francisco;  Charles  Corbin, 
Seallle;  J.  T.  Fitzgerald.  Los  Angeles;  G.  F. 
Johnson.  Portland;  A.  D.  Lamolle.  San  Diego; 
Norman  Maw,  San  Diego;  H.  L.  Nolder.  Los 
Angeles;  Ellis  Afarx,  Sacramento;  S.  S.  Hockett. 
Fresno;  W,  C.  Orton,  representing  Montana; 
J,  Redewill,  representing  Arizona;  Glen  Rob- 
erts, representing  Utah;  L.  L.  Eby,  representing 
Washington,  and  C.  B.  Sampson,  representing 
Idaho. 

Some  Convention  Sidelights 
Manufacturers  of  musical  instruments  from 
all  over  the  country  took  advange  of  the  oppor- 
tunity for  displaying  their  wares  at  the  Biltmore 
and  the  convention  sessions  in  the  afternoons 
adjourned  at  an  early  hour  lo  give  the  members 
lime  in  which  to  inspect  the  displays. 

Throughout  the  three  days  there  were  held 
various  departmental  sessions  to  provide  oppor- 
liinilies  for  the  discussion  by  various  depart- 
ment heads  of  those  problems  peculiar  to  each 
department  itself  and  not  of  general  interest  lo 
the  entire  convention. 

Nor  was  the  social  side  of  the  convention  neg- 
lected. On  Tuesday  evening  the  Victor  deal- 
ers and  their  ladies  were  tendered  a  dinner  and 
dance  at  the  Biltmore  by  Ihe  Victor  Co.,  while 
on  Wednesday  evening  the  Brunswick-Balke- 
Collender  Co.  was  host  to  its  dealers  and  friends 
at  an  entertainment  and  dance,  also  at  the  Bilt- 
more. The  official  banquet  of  the  Association 
held  on  Thursday  evening  brought  out  a  crowd 
that  filled  the  ballroom  of  Ihe  Biltmore.  Tlie 
banquet  itself,  at  which  Henry  S,  McKee,  a 
member  of  the  Federal  Reserve  Advisory  Coun- 
cil, was  the  chief  speaker,  was  followed  by 
dancing.  June  26  the  golfers  in  the  Associ- 
ation ranks  were  given  an  opportunity  lo  prove 
their  skill  over  the  course  of  the  Palos  Verdes 
Golf  Club,  where  a  handsome  assortment  of 
prizes  had  been  gathered  as  an  incentive  lo  good 
playing.  Following  the  tournament  in  the  eve- 
ning there  was  a  dinner  and  "low  jinks"  at  the 
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George  A.  Scoville 

Is  Elected  Chairman 

Vice-President  and  General  Sales  Manager  of 
Stromberg-Carlson  Co,  Honored  by  Radio 
Apparatus  Section  of  A.  M.  E.  S. 

At  the  recent  mecling  of  tlic  Radio  Appiiralus 
Section  of  the  Associated  Manufacturers  of 
Electrical  Supplies,  held  in  Hot  Springs,  Va,, 
George  A.  Scoville,  viet'-president  and  general 


George  A.  Scoville 
sales  manager  of  the  Strotnbcrg-Carlsoii  Tele- 
phone Mfg.  Co.,  was  elected  chairman  of  the 
section.  This  organization  is  one  of  the  most 
important  factors  in  the  constructive  and  de- 
velopment work  sponsored  "by  the  foremost 
manufacturers  in  the  radio  industry,  and  Mr. 
Scoville  is  exceptionally  well  qualified  to  fill 
llic  post  of  chairman. 

Since  1916  Mr.  Scoville  has  been  associated 
with  the  Stromberg-Carlson  Teleplione  Mfg. 
Co.,  manufacturer  of  radio  receiving  sets,  loud 
speakers  and  other  radio  products,  as  well  as 
one  of  the  world's  famous  manufacturers  of 
telephone  apparatus,  cables  and  supplies.  Mr. 
Scoville  was  graduated  from  Stanford  Univer- 
sity, California,  and  his  engineering  experience 
has  included  important  connections  with  the 
Western  Electric  Co.,  Chicago;  Edison  Electric 
Co.,  Los  Angeles;  the  Western  Electric  Co., 
f.os  Angeles;  and  subsequently  sales  engineer, 
Pacific  Coast  manager  and  sales  manager  of 
the  Dean  Electric  Garford  Co.,  Elyria.  O.  Mr. 
Scoville  is  a  member  of  the  American  Iiislitute 
of  Electrical  Engineers  and  the  Society  of  An- 


lojiiotivc  Engineers,  He  is  the  author  of  many 
important  business  and  technical  pamphlets 
and  is  recognized  generally  as  a  leader  in  the 
engineering  profession. 

Cohen  &  Hughes  Hold 

Big  Meeting  of  Dealers 

Walter  L.  Eckhardt  Guest  of  Honor  at  Meet- 
ing and  Banquet  Held  in  Baltimore  on  June 
25 — Radio  Merchandising  Discussed 

BALTiMOiti;,  Mu..  June  30.— Some  200  ur  more- 
dealers  in  the  Baltimore  territory  were  the 
guests  of  Cohen  &  Hughes,  Inc.,  well-known 
wholesalers  of  Victor  talking  machines  and  va- 
rious radio  products,  at  a  meeting  and  banquet 
held  at  the  Hotel  Belvedere,  this  city,  last  Fri- 
day, when  Walter  L.  Eckhardt,  head  of  the  Mu- 
sic Master  Corporation,  was  the  guest  of  honor. 

The -meeting  was  a  most  interesting  one,  in 
the  course  of  which  considerable  information 
was  imparted  to  the  dealers  regarding  the 
proper  handling  of  radio  products.  The  fea- 
ture address  was  made  by  Mr.  Eckhardt  him- 
self, who  called  attention  to  the  fact  that  he 
was  really  a  native  son  of  Baltimore,  having 
been  born  and  raised  in  this  city.  He  told  how 
he  had  entered  the  talking  machine  trade  some 
thirty  years  ago,  had  seen  it  grow  to  tremen- 
dous proportions,  and  aided  personally  in  that 
growtli.  Four  years  ago,  declared  Mr.  Eck- 
hardt, he  had  seen  possibilities  in  the  radio  bus- 
iness and  had  been  moved  to  enter  the  field, 
though  he  had  never  expected  the  rapid  devel- 
opment of  the  business  that  had  ensued. 

Regarding  radio,  Mr.  Eckhardt  declared  that 
every  move  was  towards  simplicity  of  construc- 
tion and  operation  and  that  the  radio  of  the 
future  was  one  that  would  require  neither  an- 
tenna, ground  nor  batteries,  and  could  be  oper- 
ated from  a  single  dial.  His  company's  busi- 
ness, he  explained,  had  reached  a  point  where 
it  would  total  $15,000,000  in  1925  and  could  be 
expected  to  reach  $20,000,000  in  1926.  In  the 
development  of  this  business  plans  have  been 
completed  for  a  million-dollar  advertising  cam- 
paign during  the  coming  year. 

William  Biel,  of  Cohen  &  Hughes,  acted  as 
chairman  of  the  meeting  and  loastmaster  of  the 
banquet  that  followed  in  the  evening,  and  dur- 
mg  the  course  of  the  sessions  interesting  and 
timely  addresses  were  made  by  J.  H.  Cross  and 
C.  T.  Miller,  of  the  J.  H.  Cross  Co.,  advertis- 
ing agents,  in  charge  of  the  Music  Master  cam- 
paign; H.  N.  McMenimen,  manager  of  the  con- 
tract department  of  Cohen  &  Hughes;  and  I. 
Son  Cohen,  head  of  Cohen  &  Huplies. 


Opens  Branch  Store 

Beard's  Temple  of  Music,  Paragould,  Ark., 
recently  opened  a  branch  store  at  Walnut 
Ridge,  which  will  bi.-  under  the  management  of 
Mrs.  W.  E.  Hall. 


Stromberg-Carlson  Ads 

Receive  Dealers'  Praise 

Unusual  Advertising  Designed  to  Promote  Con- 
fidence Is  Typical  of  Effective  National  Pub- 
licity of  Leading  Radio  Manufacturer 

The  accompanying  reproduction  of  a  news- 
paper advertisement  that  appeared  in  the  New 
York  papers  over  the  signature  of  the  Strom- 
berg-Carlson Telephone  Mfg.  Co,  and  its  New 
York  representative,  Gross- Brennan,  Inc.,  hai 
been    the   subject   of  enthusiastic    praise  from 


Prices  Guaranteed 
not  to  he  Reduced ! 


Stromberg-Carlson 

Fine  Stromberg-Carlson  Advertising 
dealers  in  the  metropolitan  territory.  The  ad- 
vertisement has  also  been  commented  upon 
favorably  by  radio  executives  and  advertising 
critics,  who  refer  to  it  as  the  type  of  radio 
newspaper  publicity  that  promotes  a  strong  feel- 
ing of  confidence  among  all  factors  in  the  radio 
industry. 

W.  T,  Eastwood,  advertising  manager  of  the 
Stromberg-Carlson  Telephone  Mfg.  Co..  is  re- 
sponsible for  the  preparation  of  this  advertis- 
ing, and  this  particular  advertisement  is  typical 
of  the  Stromberg-Carlson  advertising  campaign 
as  a  whole.  Mr.  Eastwood  has  been  congratu- 
lated upon  the  effectiveness  of  the  copy,  which 
in  every  way  is  commensurate  with  the  stand- 
ing of  the  products  that  it  features. 

Charles  CanelH  recently  opened  a  music  store 
in  Wallingford.  Conn,,  which  will  carry  a  full 
line  of  talking  machines,  pianos  and  other  mu- 
sical instruments. 


Tho  Now  Di.pUv  C.io  HuIJinB.lOJ  PackoKOi  Allarle 


150%  PROFIT 

on  WALL-KANE  NEEDLES 

The  only  needle  recognized  as  the  original  lO-record 
needle,  established  for  over  ten  years,  put  up  in 
handsome  displays  that  sell  themselves. 

WALL-KANE  NEEDLE  MANUFACTURING  CO.,  i„c. 

3922  14th  Avenue  Brooklyn,  N.  Y. 

Special  prices  on 
JAZZ,  CONCERT  and  PETMECKY  NEEDLES 
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ACTUAL  SIZE 
of  CAMERA 


A  new  source  of  big 
PATHEX  Motion 
and  Projector 


"YOU  CAN  NOW  MAKE  YOUR  OWN  MOTION 
PICTURES  JUST  AS  EASILY  AND  AT  NO 
GREATER  COST  THAN  TAKING  SNAPSHOTS." 

(This  is  the  heading  of  our  first  full  page  newspaper 
advertising  which  will  appear  simultaneously  with  the 
introductorY  ^^'^  of  the  Pathex  line.) 


THE  public  response  to  Pathex  advertising  will  be 
instantaneous  and  consequently  the  Pathex 
Camera  and  Projector  will  provide  new  business  for 
you.  Pathex  will  bring  you  profits  through  your 
entire  year  and  particularly  during  the  Spring, 
Summer  and  early  Fall  months  when  your  regular 
business  is  slow  it  will  match  or  surpass  your  other 
sales  during  the  holiday  season. 

Your  potential  customers  are  absolutely  unlimited. 
Every  home,  particularly  homes  where  there  are 
children,  and  there  are  millions  of  such  homes — 

Every  automobilist,  because  it  is  a  real  companion 
on  motor  trips  and  there  are  more  than  ten  million 
pleasure  cars  in  the  United  States — 

Every  golfer,  and  there  are  said  to  be  more  than 
two  million  genuine  golf  fans — 

Every  one  who  loves  the  out-of-doors,  whether  his 
sport  be  fishing,  hunting,  camping,  hiking,  tennis, 
baseball  or  any  of  the  others,  and  these  sportsmen 
are  counted  by  the  millions  too — 
Every  traveler  and  every  tourist — 

Every  student  and  every  "faddist" — 
These  are  only  some  of  the 
114,000,000  people  in  these  United 
States  who  will  react  almost  im- 
mediately to  Pathex  advertising. 

The   Pathex   Camera  makes 
Motion  picture  photography  so  easy 


PATHEX 


(a  subsidiary  ot 
35  WEST  45TH 


Packed,  ready  for  instant  use,  in 
daylight  loading  magazine,  capac- 
ity about  1200  frames.  Price, 
which  includes  deyeloping  and  re- 
turn to  you  on  an  exhibition  reel 
ready  to  project,  fj,  75 
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business  for  dealers 

Picture  Camera 
to  sell  at  $9750 

and  inexpensive  that  it  is  sure  to  be  taken 
up  instantly  by  hundreds  of  thousands- 
just  as  fast  as  dealers  can  supply  them. 

Every  Camera  sold  will  be  a  perpetual  ad- 
vertisement for  the  very  simple  reason  that 
people  always  look  and  ask  questions  when 
a  motion  picture  camera  is  being  operated. 

The  sale  of  a  Pathex  Camera  means  the  sale  of 
a  Pathex  Motion  Picture  Projector  which  oper- 
ates by  simply  plugging  in  to  the  home  electric 
current,  shows  motion  pictures  2?"  x  36"  at  the 
distance  of  only  12  feet. 

It  means  too,  the  sale  of  Daylight  Loading  Mag- 
azines containing  Pathex  Non-inflammable  Film 
which  automatically  provides  an  ever  increasing 
business  following  the  sale  of  each  Camera. 

In  other  words,  your  film  business  will  be  simi- 
lar to  your  record  business  except,  camera  film 
is  consumed,  and  the  use  of  the  camera  demands 
constant  repurchases  of  raw  film.  In  addition 
there  will  be  films  of  feature  pictures,  comedies, 
travel,  news,  education,  etc.,  etc.— a  complete  li- 
brary of  films  for  sale  at  about  what  it  costs  to 
rent  a  film  for  one  day. 

We  will  also  issue  a  monthly  supple- 
ment of  films  on  new  and  timely  sub- 
jects. 

Now,  and  for  the  first  six  months  or 
until  such  time  as  the  factory  production 
warrantsadditional  dealer  representation, 
sales  will  be  restricted  to  a  limited  num- 
ber of  dealers. 

That  is  why  this  advertisement  is  in- 
stitutional in  character  and  should  not  be 
regarded  as  a  general  solicitation  of  appli- 
cations from  you  for  a  dealer  franchise. 
We  do,  however,  extend  a  general  invita- 
tion to  the  trade  to  communicate  with  us, 
or  better  still  call  at  our  office  for  a  com- 
plete demonstration  of  the  Pathex  Motion 
Picture  Camera  and  Projector  at  which 
time  we  will  explain  in  detail  our  plans 
for  merchandising  Pathex  products  direct 
to  and  through  the  retail  dealers. 

INC. 

Pathe  Exchange,  Inc.) 
STREET,  NEW  YORK 


PROJECTOR 
NEARLY  ACTUAL 
SIZE 


PATHEX  LIBRARY 

2  sizes  of  reels  of  Pathex  Motion 
lures  for  Home  Exhibition  Feati 
Comedies,  Travel,  Industry,  Art,  Spi 
etc.,  etc.  Capacity  (<j6oh/  1200 
frames),  $1.00.  Capacity  {about 2400 
frames),  $1.75. 
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General  Increases  in  Sales  in  Kansas 

City  Territory  Create  Trade  Optimism 

Portables.  Both  Talking  Machine  and  Radio.  Lead  the  Demand-Dealers  Putting  Real  Merchan- 
dising Effort  Behind  These  Small  Instmmenfs-J.  W.  Jenkins'  Fine  Display 
Kansas  City,  AIo.,  July 


—Business  coiidilianf, 
as  reported  by  individual  dealers  and  by  The 
Federal  Reserve  Bank  over  the  Tcntli  District, 
of  wliich  Kansas  City  is  llie  center,  indicate  a 
sound  basis  for  the  present  and  a  prosperous 
future.  Loniparisons  of  tliis  year  and  last,  of 
May  against  May  19J4,  and  of  May  against 
April  of  [his  year  all  show  increases  in  trade 
in  general.  In  so  far  as  June  is  concerned,  in- 
dividuals _-,tale  lhat  the  month's  business  lias 
increased  over  last  month. 

The  wheat  crop  of  this  section  is  believed  to 
show  indications  of  being  slightly  less  than  a 
year  ago,  but  an  even  balance  is  expected 
through  a  slightly  higher  price.  The  imporlanl 
point  of  view,  is,  however,  that  (rnde  is  steady 
and  will  continue  so. 

The  leading  demand  in  the  musical  field  lias 
been  the  portable  in  both  radio  sets  and  phono- 
graphs, and  this  demand  is  continuing.  The  call 
for  the  portable  instruments  is  coming  alike 
from  tourists  and  young  folks. 

Wiinderlich  Features  Portables 
The  Wunderlich  Piano  Co.  achieved  a  suc- 
cessful window  display  for  both  portable  phono- 
graphs and  radios,  the  RCA  radio  set  and  Ihe 
Brunswick  portable  phonograph  being  shown. 
The  window  was  a  typical  scene  of  a  tourist's 
camp— tent,  collapsible  chairs,  camp  stoves, 
picnic  sets  and  the  many  modern  essentials  to 
successful  "roughing  il,"  The  color  scheme 
throughout  was  toned  to  the  browns  and  greens 
of  Summer  out  of  doors.  Directly  in  front  of 
the  lent,  occupying  the  central  position  of  the 
window  and  further  emphasized  by  a  spot-light, 
which  might  be  interpreted  as  sunlight,  was  the 
RCA  portable  radio  set.    So  suggestive  of  out 


of  doors,  relaxation  and  pleasure  to  be  derived 
from  such  a  setting  thai  passers-by  slopped  to 
study  the  display  wliich  tickled  their  iinagln.4- 
lions,  a  goodly  quota  of  which  stepped  into  ihe 
store  and  inquired  for  the  portable  department. 
Record  Demand  Boosts  Portable  Sales 
Unrlon  J.  Pierce,  manager  of  the  Viclrola 
department  of  Jenkins  Co.,  staled  that  the  in- 
creased demand  for  records  was  largely  re- 
sponsible for  the  increased  sales  of  portable 
phonographs.  Portables  have  been  one  of  tlie 
biggest  features  of  the  department  for  the  last 
several  months.  Mr.  Pierce  believes  that  the 
radio  demand  will  be  increased  when  the  RCA 
and  Victrola  combination  is  put  upon  the 
market.  That  the  combined  instrument  will 
probably  result  in  the  consumer  demand  for 
higher  class  radio  broadcast  programs,  is  an- 
other belief  of  Mr.  Pierce. 

In  Ihe  record  departTnent  of  Jenkins,  the  re- 
duced prices  of  Red  Seal  records  have  been 
intiuential  in  increased  business  in  thai  depart- 
ment. Frequently  a  customer  coining  into  the 
store  to  take  advantage  of  tli£  Red  Seal  prices, 
lingered  to  buy  other  records  than  those  first 
dL-nianded.  A  feature  of  the  record  department 
lliat  has  not  only  stimulated  business  but  also 
broadened  it  is  the  demand  for  those  pieces 
originally  published  by  the  Jenkins  Co.  Fre- 
quently il  has  been  necessary  to  stock  records 
made  by  several  concerns  in  order  to  fill  the 
demand. 

Unusual  Window  at  J.  W.  Jenkins 

Another  window  display  that  brought  busi- 
ness into  the  store  and  in  the  record  depart- 
ment as  well  as  an  increased  demand  for  port- 
able phonograplis  was  a  window  of  the  J.  W. 


Jenkins'  Sons  Music  Co.  Ostensibly  the  win- 
dow was  designed  to  feature  the  Jenkins  pub- 
lication, "The  Mystery  of  Nighl."  This  it  did, 
but  it  also  brought  Irade  into  the  sheet  music, 
idionograph   and   record  departments. 

The  window  background  was  filled  with  a 
liaiiilcd  panel  of  a  night  scene  which  is  used 
on  the  cover  of  the  sheet  music  of  "The  Mys- 
tery of  Nighl."  The  design  was  an  exact  re- 
production of  the  cover  design  except  thai  il 
was  twenty  times  the  size  of  the  cover.  At  the 
right  of  the  panel,  and  filling  space  from  Ihe 
rear  wall  of  the  window  to  the  glass,  was  a 
L^rand  piano  upon  whicli  was  an  open  copy  of 
the  song.  On  the  window  floor  were  several 
rows  of  sheet  music  of  this  song,  the  central, 
back  and  front  rows  having  records  placed  upon 
llieni,  the  records  being  "7'he  Mystery  of 
Night,"  and  the  name  of  the  song  being  spelled 
out  by  a  white  letter  in  front  of  each  record. 

The  display  used  the  name  of  the  song  in 
Ihree  different  ways,  on  the  piano,  the  several 
rows  of  the  song,  and  Ihe  Victor  record  of  the 
song  with  the  entire  name  spelled  out,  besides. 
Repetition  was  apparently  successful,  for  the 
demand  for  this  song  has  been  increasing  stead- 
ily in  both  sheet  music  and  records. 


A  Real  Portable  Tone  Arm! 


Priced  to  Sell  Fast 

Pivot  base,  ball 
bearing  swinging 
elbow  combined 
with  a  scientifi- 
cally constructed 
reproducer. 

JVrite  for  samples 
today. 


H,  E.  Cohen  Added  to  the 

Staff  of  Everybody's  Go. 

To  Cover  United  States  and  Its  Possessions — 
Will  Extend  Service  to  Distributors 

Everybody's  Talking  Maiihine  Co.,  Philadel- 
phia, Pa.,  has  announced  the  addition  to  its 
sales  organization  of  H.  E.  Cohen,  formerly 
of  the  buying  staff  of  Ginibei  Bros."  Philadel- 
phia store.  Mr.  Cohen  has  for  his  territory  the 
entire  United  States  and  its  possessions  and  will 
give  his  particular  attention  to  rendering  serv- 
ice to  distributors  of  Everybody's  line  of  talk- 
ing machine  repair  parts  and  Honest  Quaker 
mainsprings.  He  is  a  merchandising  man  of 
exceptional  ability  and  training  and  has  under- 
taken liis  new  duties  with  Everybody's  Talking 
Machine  Co.  with  a  wealth  of  enthusiasm.  The 
appointment  of  Mr.  Cohen  to  Everybody's  staff 
is  in  keeping  with  the  steady  expansion  of  this 
well-known  organization. 

Philip  I.  Grabuski  and  Samuel  Fingrutd,  pres- 
ident and  treasurer  of  the  company,  respec- 
tively, are  making  Summer  headquarters  at  the 
Shelburne  Hotel  at  Atlantic  City  and  have  ex- 
tended a  cordial  invitation  to  their  many  friends 
in  the  trade  when  in  Atlantic  City  to  look  them 
up  at  tha!  address. 


ADJUSTABLE  UNIT! 

Made  in  two  types;  adjustable  and  non- 
adjustable. 

Remarkable   units   for   full   volume,  ac- 
curate reproduction  and  mellow  tones. 

Be  Ihe  first  in  your  territory — write  for 
our  exclunve  propositions. 

Address  our  Executive  Office  at 
149-151  Lafayette  Street 


New  York  City 


urKTriiKUTOuy 


.!  Screw  &.  Gear,  1 

indijitriti  Unldat.  S.  A  

Targ  A  Oinntr  Muilc  Co.  

Arlhur  Brand  &  Co.  


Minnelli  Portable  Makes  Bow 

PiTTSTON,  Pa.,  July  6.— The  MinnelH  Phono- 
graph Co.,  of  this  city,  has  produced  a  new  talk- 
ing machine  known  as  the  MinnelH  portable. 
This  m.achine  is  compactly  built  and  of  genuine 
oak  or  mahogany.  A  distinguishing  fealure  of 
the  portable  is  the  Minnelli  tone  arm,  which  is 
detachable,  and  has  a  tone  arm  and  amplifying 
chamber  in  one.  Agencies  for  this  portable  are 
being  established  in  various  cities  throughout 
the  country. 


Freed-Eisemann  Wins  Medal 

Contained  in  a  recent  cable  message  received 
from  the  Societa  Italiana  Per  Radio-Audizione 
Circolare,  by  the  Freed-Eisemann  Radio  Corp,, 
was  the  information  that  a  gold  medal  had 
been  awarded  in  the  first  Italian  National  Radio 
Kxhibition  in  Florence,  Italy,  to  an  Italian  com- 
pany's exhibit  of  Freed-Eisemann  radio  receiv- 
ers. Va  rious  foreign  manufacturers  were  rep- 
resented at  the  exhibition,  including  sets  of 
Italian,  Spanish,  English  and  German  makes. 


H.  D.  Humphrey  recently  purchased  the  mu- 
-sic  store  of  H.  J.  Provost.  Woodland,  Cal.,  and 
will  operate  it  in  the  future.  A  complete'  Une 
of  musical  instruments  is  handled. 
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^^UALITY  is  the  First  Essential  to  Lasting  Success- 
Which  Accounts  for  the  Use  of 

SILENT  MOTORS 

by  the  Largest  Portable  Manufacturer— the 

CARRYOLA  COMPANY  OF  AMERICA 

ORTON  L.  PRIME,  PneiiDEMT                                                           D.  T.  ALL£N.  Vicc-Phebideht                                                h.  G.  W[LD,  SEcnCTiny  «,  TnEMunen 

THE  PRIME  MANUFACTURIIVG  CO. 

XnLWiVtlKEE,  WIS. 

GENERAL  OFFICES:  653  CLINTON  ST. 

FOUNDRY  AND  WORKS:  CLINTON  AND  MITCHELL  STS. 

May 

2  7th 
19  2  5 

Silent  Motor  Corporation 
BrooV-lyn    Nev/  York 

Attention:    Mr.  F.  A.  Slocura 

Gentleman:. 

We  are  enclosing  our  order  No.  7407-B  covering  our  require- 
ments for  portable  motors  for  our  production  period  beginning 
June  1st. 

In  placing  this  order  it  has  ,iust  come  to  my  notice  that 
our  original  order  was  c;iven  you  about  a  year  ago  this  time, 
and  v:e  want  to  'take  this  occasion- to  thank  you  for  your 
excellent  service  and  co-operation  in  every  v/ay. 

You  will  note  that  in  the  large  quantities  of  motors  we  have 
received  the  re,)ections  have  been  practically  neglif^ible,  and 
if  your  service  and  merchandise  is  as  satisfactory  during  the 
coning  year  as  it  has  been  in  the  past  you  can  be  assured  we 
will  require  a  greatly  increased  number  of  these  motors. 

Inasmuch  as  our  enclosed  order  calls  for  a  considerably 
increased  schedule  of  delivery  we  ask  that  you  'advise  us  by 
return  mail-  if  there  is  any  reason  why  you  cannot  meet  these 
delivery  specifications. 

Yours  very  truly. 

PJH                                                                                     D,  T.  Allen 

Vice-President, 

^irrrrz=:  ...  ■ — 

\ 

MR.  DEALER:    Insist  that   the  Portables  you  sell  are  equipped  with  SILENT 
MOTORS  and  you  will  be  assured  of  Perfect  Performance  and  Increased  Sales. 

THE  SILENT  MOTOR  CORPORATION 

321-323-325  DEAN  STREET                                  BROOKLYN,  NEW  YORK 
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All  Factors  of  the  Indianapolis  Trade 

Looking  Forward  to  Business  Revival 


The  world's 
highest  class 

talking 
machine 

at  a  price  that 
insures  easy 
sales  and 
quick  profits 


STHE  PNSrRUMENT  OF  QUA'^ITY 
onor 
CLEAR    AS   A  BELL 

Standard 
Portable 


^35 


Dealers  Remain  Optimistic  Despite  Falling  Off 
Dealer-Agencies — Baldwin  Co.  Moving 

iNDiANAimis,  Ind.,  July  7,— Attlioiigh  local  talk- 
ing 'niacliiiic  sales  arc  below  normal,  the  trade 
is  looking  for  a  marked  improvcrnent  in  busi- 
ness in  the  early  Fall.  The  portable  demand, 
as  reported  by  dealers,  while  in  many  cases  en- 
couraging, is  Tiot  lip  to  expectations. 

The  Pearson  Piano  Co.,  wholesale  and  retail 
dealer  for  the  Eria  radio,  is  continuing  its 
establishment  of  new  dealers.  "We  are  well 
pleased,"  states  L.  T.  Glidden,  manager,  "with 
the  results  we  have  thus  far  obtained.  The  Erla 
is  proving  very  popular  in  this  territory  and 
living  up  to  our  expectations  for  it." 

The  Baldwin  Piano  Co,,  which  handles  the 
Brunswick  line,  reports  the  phonograph  demand 
as  about  normal.  "Our  record  business  is  ofF," 
states  C.  P.  Herdman,  manager,  "but  that  is 
perhaps  due  to  the  disarrangement  due  to  mov- 
ing." The  Baldwin  Co,  is  moving  from  its 
Pennsylvania  street  location  into  new  quarters 
at  33  Monument  Circle.  The  new  building  af- 
fords more  space  for  display,  and  the  location 
is  deemed  more  desirable.  The  Circle  Talking 
Machine  Co.  will  be  absorbed  by  the  Baldwin 
Co.  and  will  add  the  Victor  line  to  the  phono- 
graph department. 

W,  G,  Wilson,  manager  of  Widener's.  re- 
ports that  June  sales  are  under  last  year's  rec- 
ords. The  portable  demand  at  this  store  has 
not  been  up  to  par. 

The  Pettis  Dry  Goods  Co.,  which  handles  the 
Victor  line,  reports  that  record  sales  are  slow. 
Ira  Williams,  manager,  sees  no  revival  of  buy- 


of  Business — Pearson  Co,  Continues  to  Establish 
Into  Fine  New  Quarters — The  News 


ing  until  Fall.  Portables  have  moved  fairly 
well,  due  perhaps  to  the  tourist  and  camping 
goods  departineni  being  on  the  same  floor  as 
the  phonograph  department.  The  Victor  and 
Lark  portables  arc  featured  by  this  enterprising 
concern. 

The  Taylor  Carpet  Co.,  which  but  recently 
moved  into  its  new  location  at  110  South  Meri- 
dian street,  has  gone  out  of  the  phonograph 
field  and  is  now  closing  out  its  stock.  The 
Taylor  Co.  had  "featured  the  Victor  line  for  the 
past  three  years  at  its  East  Washington  street 
store.  Because  of  its  location  a  heavy  business 
in  records  was  done.  Reasons  for  going  out  of 
the  phonograph  field  were  given  by  C.  H. 
Davis,  assistant  manager,  as  the  desire  to  de- 
vote more  time,  and  use  the  added  space  for 
furniture,  and  that  because  of  the  location  near 
Washington  street,  a  great  deal  of  their  for- 
mer business  was  lost. 

M.  D.  Taylor,  of  this  firm,  recently  resigned 
as  treasurer  of  the  Music  Dealers'  Association, 
to  which  place  he  was  elected  upon  its  forma- 
tion. 

Closing  of  stores  on  Saturday  afternoons  dur- 
ing July  and  August  is  being  agitated  by  local 
music  dealers,  who  feel  that  it  will  work  no 
hardship  upon  the  music  stores  but  rather  prove 
advantageous  to  all.  Reports  indicate  that  the 
majority  of  music  houses  favor  such  a  plan. 
Adoption  of  such  a  plan  is  contemplated  at  the 
next  regular  meeting  of  the  Music  Dealers'  As- 
sociation. 


Eagle  Radio  Gets  Fine 

Publicity  in  Theatre 

Set  Used  in  Feature  Scene  in  Comedy  Drama 
"Pigs"  in  Little  Theatre,  New  York— Pub- 
licity on  Programs — Actors  Buy  Eagle 

"Pigs."  a  John  Golden  comedy  drama  appear- 
ing in  the  Little  Theatre,  New  York,  for  nutuy 
months,  makes  good  use  of  an  E^fli-  1,111!-.'- 


Eagle  instrument  in  action  taken  on  the  stage 
as  it  is  used  in  the  show.  On  either  side  of  the 
instrument  are  Nydia  Westman  and  Wallace 
Ford,  the  stars  of  the  production.  This  is 
probably  the  first  show  where  a  radio  instru- 
ment has  been  put  into  actual  operation.  It 
would  appear  that  it  is  thoroughly  up-to-date 
and  has  taken  advantage  of  the  present  radio 
enthusiasm  and  produced  a  scene  of  most  mod- 
nrn  character, 

1  ihl. .hIjIi  .11 .   many  of  those  who  have  seen 


dyne  receiver  in  one  of  ils  feature  scenes, 
knovvledgmcnt  of  the  use  of  this  model  "B" 
Eagle  set  appears  in  the  programs  of  this  the- 
atre and  the  set  in  actual  operation  undoubt- 
edly has  proved  good  publicity  for  the  Eagle 
instrument. 

Herewith  is  presented  a  reproduction  of  the 


"Pigs"  have  become  interested  iii  the  set  which 
appears  upon  the  stage.  It  would  be  impossi- 
ble to  tell  just  how  many  sales  have  been  made 
through  this  publicity.  One  thing  the  sales  de- 
partment of  the  Eagle  Co,  has  noticed,  however, 
is  the  large  number  of  theatrical  folk  who  have 
purchased  Eagle  instruments. 
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The  A-C  Dnylon  Pliono-ScI 
fits  practically  any  upright 
plmnogrnph  and  most  con- 
sole models,  doubling;  tile 
nsrfiilnpss  of  the  instrument 
in  an  hour's  time.   Set  with 


Italicrics  it  is  coni])lelely  con- 
lainei]  in  the  original  can- 
incl  and  llie  phonograph 
horn  is  used  for  a  lond 
speaker. 


A  Radio  Line  that  Meets 
the  Music  Dealer's  Needs 


The  refined  A-C  Dayton  for  1925-26  might 
well  be  termed  *'The  Music  Dealer''s  Line'''  so 
ideally  does  it  fit  the  needs  of  the  merchant 
whose  business  is  selling  music  and  musical 
instruments.  Including  the  famous  Phono  Set 
— the  complete  receiver  for  phonograph  in- 
stallation— this  line  provides  radio  as  the 
music  dealer  wants  it. 


Four  Models  and  Greater  Profits 


The  A-C  Dayton  Console  has 
been  designed  to  meet  the  de- 
mand lor  an  Instrument  of  this 
type  suitable  (or  small  rooms 
as  well  as  large.  An  extremely 
attractive  lastrument  In  two- 
toned  mahogany,  with  bullt-ln 
speaker,  It  stands  just  tilgh 
enough  (or  comtortablc  opera- 
tion by  a  seated  person. 


Tlie  A-C  Dayton  line  em- 
braces only  one  cirenit,  tle- 
veloped  to  highest  degree  l)y 
the  ability  of  our  engineers 
to  concentrate  on  its  im- 
provement. Four  distinc- 
tive, r|uick-8e]Hng  models 
provide  complete  variety  of 
style  and  price  in  a  compact 
line  whicli  lacks  slow- 
movers  and  possesses  tni- 
usually  rapid  turnover. 
The  price  range  is  ideal  for 
reaching  the  l>roade6t  mar- 
ket, for  it  permits  qnality 
production  without  exceed- 
ing the  buying  power  of 
any  man  who  insists  on  full 
performance. 

In  addition  to  all  this,  the 
merchant  who  sells  A-C 
Dayton   enjoys   a  business 


relationship  based  first  of 
all  oil  protection  of  retail 
outlets.  Careful  production, 
conservative  distribution 
and  constant  watchfuhiess 
of  price  protect  you  against 
overstocking,  bargain  coun- 
ter sales  and  cut-rate  com- 
petition. 

T!ie  A-C  Dayton  line  is 
backed  by  complete  nier- 
cbandtsiiig  material  of  a 
distinctively  new  and  tU- 
rectly  effective  nature. 
Know  the  possibilities  thus 
opened  to  you  before  you 
jilace  your  orders  for  ihc 
cimiing  season.  A  letter  In 
us  will  put  you  in  touch 
with  your  nearest  jobber  at 
once.    Write  today. 


The  A-C  ELECTRICAL  MANUFACTURING  CO. 

DAYTON.  OHIO 


)RADIO; 


Slai 


indard 

Cabinet  shown  above  is  fin- 
ishcd  in  iwo-loncd  inahoe- 
any  whh  black  Micarla 
panel,  etched  in  silver. 
Three  tuning  control  knobs 
for  precision  in  luninp. 
The  Glass  Set,  shown  below, 
is  the  same  set  with  lieavy 
French  plate  glass  cabinet. 


For   The    Man    Who   Believes   His   O     n  Ears 


,  on 


A-C  ELF,C,TRICAL  MFG.  CO., 
Dayton,  Ohio. 

I  want  to  know  about  A-C  DAYTON  for 
102l»-26,    Scutl  me  prireji  and  other  informa- 
and  kiM'p  nie  on  )nnr  mailing:  list. 
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E.  M.  Wilson  &  Son  Made 
Burgess  Battery  Distributors 

Well-known  Newark  Distributing  Organization 
Plans  Drive  on  Burgess  Battery  Co.  Products 
— Also  Wholesaling  Garod  Neutrodynes 

E.  M.  Wilson  &  Son,  Newark,  N.  J.,  distrib- 
utors of  Garod  neiitrodyne  radio  receiving  sets 
and  other  radio  products,  have  recently  an- 
nounced, through  L.  Williams,  secretary,  their 
appointment  as  distributors  for  rhe  Burgess 
Battery  Co. 

"We  are  exceptionally  pleased  with  having 
secured  the  rights  for  the  distribution  of  the 
Burgess  line  in  this  territory,  as  we  feel  that 
we  will  not  only  be  benefited  ourselves  by  car- 
rying these  batteries  in  stock,  but  our  dealers 
will  also  be  the  gainers,"  said  Mr.  Williams,  in 
a  chat  with  the  World. 

Mr.  Williams,  in  further  discu.ssing  (he  com- 
pany's plans  relative  to  sales  and  advertising 
throughout  the  territory,  said:  "We  are  at 
present  concentrating  our  efforts  on  advising  deal- 
ers concerning  the  new  authorized  dealer  fran- 
chise which  is  being  put  into  operation  by  the 
Garod  Corp.,  for  whom  we  are  exclusive  dis- 
tributors in  the  State  of  New  Jersey.  The  new 
franchise  is,  in  our  mind,  a  form  of  selling 
contract,  which  most  -dealers  and  more  partic- 
ularly, phonograph  dealers,  have  desired  for 
some  time  past. 

"The  new  contract  contains  a  number  of  fea- 
tures which  are  designed  to  allow  authorized 
dealers  an  opportunity  of  conducting  a  clean 
and  profitable  business.  First,  the  dealer  will 
be  allotted  a  definite  and  distinct  territory  for 
the  sales  of  Garod  sets.  The  product  itself  will 
be  backed  by  a  guarantee  from  both  ourselves, 
as  a  distributor,  and  the  Garod  Corp.  as  a  man- 
ufacturer. All  authorized  dealers  will  receive 
the  greatest  possible  co-operation  and  service. 
Not  only  will  dealers  receive  aid  in  merchan- 
dising and  sales  help,  but  also  will  benefit  di- 


rectly by  advertising,  wliich  is  to  be  done  in  be- 
half of  Garod  products.  In  brief,  the  plan  is 
to  have  the  manufacturer,  distributor  and  dealer 
function  as  a  single,  smooth-running  unit  with 
the  purpose  of  facilitating  the  sale  and  distribu- 
lion  of  radio  receiving  sets." 


Blackman  Go.  Appointed 

Jobber  of  Utah  Products 

The  Blackman  Talking  Machine  Co.,  New 
York,  Victor  wholesaler  and  distributor  of  many 
well-known  radio  products,  has  been  appointed 
a  jobber  for  the  loud  speaker  products  made  by 
the  Utah  Radio  Products  Co.  of  Chicago.  This 
deal  was  closed  by  M.  E.  Schechter,  head  of 
the  Artcraft  Industries,  1672  Broadway,  New 
York.  Eastern  representative  for  the  Utah  Ra- 
dio Products  Co. 

The  complete  Utah  line  for  1925  comprises  a 
number  of  popular  loud  speaker  products,  in- 
cluding the  Utah  Supreine,  the  Super  Flex  and 
the  Utah  Standard.  The  Utah  phono  speaker 
is  another  product  that  is  meeting  with  excep- 
tional success,  and  the  Blackman  Talking  Ma- 
chine Co.  is  preparing  to  sponsor  an  aggressive 
sales  campaign  in  metropolitan  territory. 


A.  Eisemann  in  Europe 

Alexander  Eisemann,  treasurer  of  the  Freed- 
Eisemann  Radio  Corp.,  Brooklyn,  N.  Y.,  man- 
ufacturer of  Freed-Eisemann  neutrodyne  radio 
receiving  sets,  recently  sailed  for  Europe.  He 
will  be  accompanied  by  Mrs.  Eisemann,  his 
father,  Emil  Eisemann,  and  Doctor  Richard 
Hoffman.  Mr.  Eisemann  will  visit  broadcasting 
stations  in  England,  France,  and  Germany.  A 
novel  feature  of  his  trip  will  consist  in  his  di- 
recting of  the  Frced-Eisemann  Corp.  by  means 
of  radio.  He  will  be  in  daily  touch  with  the 
factory  through  messages  sent  by  wireless,  en- 
abling him  to  direct  operations  in  this  country 
during  his  entire  stay  abroad. 


JERCO  RADIO  TONE  ARM 

The  Best  To  Be  Had 


IT  WILL  HELP  YOU  SELL  YOUR  PHONOGRAPHS 


Because  of 


I BEAUTY  IN  APPEARANCE 
TS  TONE  QUALITY  AND  VOLUME 
NATURAL  REPRODUCTION 

NOT  THE  CHEAPEST  ~  BUT  THE  BEST 
Reproducers   for  Portables   Our  Specialty 

JOSEPH  E.  RUDELL  CO.,  Inc. 

144  Chambers  Street  New  York,  N.  Y, 


Portable  Motor  Demand 

Continues  to  Increase 

Production  of  Silent  Motor  Corp.  in  First  Six 
Months  of  1925  Exceeded  That  of  the  Last 
Half  of  1924— Indicates  Portable  Popularity. 

The  Si  ion  t  Motor  Corp.,  o25  Dean  street, 
Brooklyn.  N.  Y.,  wliicJi  specializes  in  molors 
for  portable  talking  machines,  recently  an- 
nounced that  the  production  of  model  SS  mo- 
tors for  the  first  six  months  of  1925  had  ap- 
preciably exceeded  the  volume  for  the  corre- 
sponding six  months  of  the  previous  year.  On 
this  production  and  on  the  orders  booked  for 
ensuing  months  the  officers  of  the  company 
state  that  present  demand  should  continue  for 
an  indefinite  period. 

In  speaking  of  the  success  of  its  portable 
motor  and  of  the  growth  in  the  demand  for 
portable  machines,  a  representative  of  the  Si- 
lent Motor  Corp.  said:  "The  presenl-day  port- 
able demand  has  not  come  to  us  as  a  surprise. 
Years  ago  we  decided  there  was  a  splendid 
market  for  machines  of  this  type  provided  that 
the  buying  public  could  be  convinced  of  the 
real  utility  of  a  portable.  We  felt  it  was  of 
paramount  importance  that  the  motor  for  these 
machines  should  be  designed  specifically  for 
such  use.  Among  these  considerations  was  ihe 
fact  that  the  motor  while  moderately  priced 
should  be  able  to  give  first-class  service  for  a 
long  period.  It  was  obvious  that  only  the  high- 
est skilled  labor  and  the  finest  materials  could 
be  used.  Our  model  SS  was  the  result  of  these 
ideas  plus  the  help  of  one  of  the  ablest  engi- 
neers in  the  industry. 

"The  success  of  the  portable  is  due,  in  a  great 
measure,  to  the  type  of  concerns  who  have 
manufactured  and  sold  these  machines.  In  the 
main  they  have  seen  the  advantage  of  present- 
ing a  machine  combining  the  highest  grade  ma- 
terials and  one  that  could  be  presented  by  the 
retailer  as  a  product  of  high  quality,  so  satis- 
faction would  be  assured.  We  have  served  this 
lype  of  manufacturer  and  have  avoided  all  of- 
fers to  produce  a  cheaper  product.  Our  busi- 
'less  continues  in  healthy  volume  throughout 
the  entire  year  and  has  eliminated,  as  far  as 
we  are  concerned,  the  article  manufactured  fot 
a  smgle  season  offered  in  the  hope  of  a  quick 
clean-up. 

"We  believe  that  in  the  final  analysis  it  is 
the  dealer  that  must  be  satisfied.  It  is  the  re- 
lajler  that  must  face  the  dissatisfied  customer 
and  whose  entire  stock  is  liable  to  be  judged 
by  one  purchase.  The  dealers  handling  port- 
ables of  standard  makes  arc  to-day  making 
money  and  knowing  this  we  are  certain  of  the 
future  healthy  condition  of  this  branch  of  the 
talking  machine  business." 


Interesting  Broadcasting  Test 

An  express  train  speeding  at  sixlv  miles  an 
hour  was  used  to  relay  a  broadcast  program 
from  one  station  to  another  in  England  re- 
cently. The  telegraph  wire  running  parallel  lo 
'he  tram  was  used  as  a  receiving  aerial,  with  a 
Ihree-wire  aerial  atop  the  train.  The  transmit- 
ter was  mstalk-f]  behind  the  tender 


Adds  to  Its  Lines 

■rhe  Dairyniple- Whitney  Radio  Corp.,  New 
^ork  Cily,  distributor  of  Music  Master  prod- 
ucts, has  announced  that  it  will  also  distribute 
the  I'crguson  line  of  tuned  radio  frequency  re- 
ceivers, made  by  J.  B.  Ferguson,  Inc.  New 
Vork  Cily,  and  also  ihe  new  fivc^tube  Hartman 
portable  made  by  the  Hartman  Electrical  Mfc 
Co.,  of  Mansfield,  O. 


The  Driggcrs  Music  Co.,  Bainbridgc,  Ga.,  re- 
cently opened  a  fine  new  store  carrying  a  com- 
plete hne  of  musical  instrument..  An  aggres- 
sive and  carefully  planned  sales  promotion  drive 
1?  being  launched. 
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Sales  Hold  Hp  in  a  Satisfactory  Manner 

Throughout  the  Cincinnati  Territory 

Heavy  Ordering  for  Fall  Expected  to  Start  Soon— Portable  Instr^iments  Come  in  for  Attention 
-Local  Branch  of  the  Columbia  Co.  Opened-W.  F.  Pierce  in  Charge  of  Columbia  Distributors 


CiN'ti.vNATi.  O..  July  8.— Practicaliy  all  dealers 
in  talking  machines  report  a  salisfactory  volume 
of  sales  during  the  past  month,  and  most  houses 
report  a  betler  demand  than  during  the  corre- 
sponding period  of  the  previous  year.  Dealers 
who  have  been  featuring  portable  outfits,  for 
use  in  camps  or  by  automobile  tourists  who 
camp  by  the  wayside,  report  a  good  volume  of 
sales  of  this  class  of  machines.  A  great  many 
more  sales  of  portables  are  expected  to  fol- 
low, as  more  arc  taking  to  the  great  outdoors 
than  ever  before.  Many  records  are  sold  for 
use  on  these  machines,  most  of  these  being  of 
the  inexpensive  variety,  because  of  the  danger 
of  breakage  in  moving  from  place  to  place. 
Some  dealers  report  a  fair  demand  for  radio 
combinations. 

Heavy  Ordering  Expected 
C.  H.  North,  secretary  of  the  Ohio  Talking 
Machine  Co.,  wholesaler,  reported  that  because 
of  3  desire  to  reduce  stocks  a  great  many  re- 
tailers have  delayed  purchases  of  replacement 
goods,  and  as  a  consequence  sales  are  not  as 
large  as  they  would  be  in  normal  conditions. 
However,  he  pointed  out,  this  means  increased 
buying  in  a  few  weeks,  and  this  will  re-establish 
the  normal  average  for  the  year.    In  spite  of 
this,  he  explained,  business  is  better  than  fair, 
and  the  demand  for  talking  machines  and  rec- 
ords is  belter  than  it  was  at  this  time  last  year. 
A,   H.  Bates,  vice-president   of  the  company, 
is  of  the  opinion  that  soon  there  will  be  a  great 
revival  of  interest  in  the  talking  machine,  with 
a  correspondingly  great  increase  in  sales.  He 
is  very  optimistic  as  to  the  future  of  the  talk- 
ing machine  business,  and  freely  predicts  that 
it  will  continue  to  grow.    A  recent  visitor  to 
this  establishment  was  J.  W.  Owens,  a  success- 
ful talking  machine  dealer,  of  Grecnsburg,  Ind. 
Satisfactory  Sales  at  E.  M.  Abbott  Co. 
"Our  talking  machine  and  record  sales  were 
better  in  the  past  month  than  they  were  in  the 
previous  month,  and  we  are  very  well  satisfied 
with  the  volume,"  stated  E.  M.  Abbott,  head 
of  the  E.  M.  Abbott   Piano  Co.     "There  has 
also  been  a  fair  demand  for  radio  combinations, 
but  we  do  not  expect  a  growth  in  this  depart- 
ment until  Fall."    This  concern  has  been  fea- 


turing portable  outfits  for  campers  with  con- 
siderable success,  one  result  being  an  increased 
sale  of  records  to  go  with  them. 

Pushing  Portable  Instruments 
Louis  H.  Allans,  of  the  Brunswick  Shop,  is 
offering  to  campers  a  portable  at  $15,  but  many 
are  buying  more  expensive  types.  There  is,  of 
course,  a  good  sale  of  records  to  go  with  these 
outfits.  The  more  expensive  talking  machines 
are  selling  best,  it  was  stated,  and  the  volume 
of  cash  sales  is  increasing. 

Expensive  Starr  Products  Moving 
At  the  local  store  of  the  Starr  Piano  Co.  it 
was  reported  by  G.  E.  Hunt,  manager  of  the 
retail  section,  that  sales  have  been  satisfactory 
during  the  past  month,  the  greater  part  of  the 
demand  being  for  the  more  expensive  grades  of 
goods,  A  placard  in  the  show  window  of  this 
store  says  that  "Increased  production,  new 
processes  and  a  sincere  desire  to  serve  our  pa- 
trons enable  us  to  make  a  reduction  in  the  price 
of  Gennett  Records  to  60  cents  each."  This 
reduction,  it  was  explained,  is  only  temporary. 
The  company  is  now  making  a  new  record 
which  retails  at  50  cents. 

Widener's  Enjoy  Fair  Demand 
"Speaking  in  a  general  way,  business  is  good," 
stated  Morris  Fantle,  manager  of  Widener's 
Grafonola  Shop,  "but  the  demand  is  not  as 
evenly  distributed  as  we  would  like  to  see  it. 
Right  now,  of  course,  the  greatest  demand  is 
for  portables  and  records  for  use  in  camps  and 
on  porches.  The  demand  for  player  pianos  is 
fair,  which  is  all  that  can  be  expected  at  this 
season." 

Columbia  Branch  Opened 

A  branch  of  the  Columbia  Phonograph  Co. 
has  just  been  opened  up  at  222  East  Fourth 
street,  on  the  fourth  floor  of  the  Methodist 
Book  Building,  with  Miss  R.  Hellberg,  former 
manager  of  the  Columbia  Distributors,  in 
charge.  This  branch  is  operated  under  the 
jurisdiction  of  the  Cleveland  office,  and  its  terri- 
tory includes  southeastern  Ohio,  southern  In- 
diana,  eastern  Kentucky  and  part  of  West  Vir- 
ginia. S.  S.  Larmon,  manager  of  the  Cleveland 
house,  has  returned  to  his  office,  after  a  short 
visit  to  the  branch  here.     Miss  Hellberg  has 


returned  after  a  short  trip  to  Cleveland  in  con- 
nection with  business  matters. 

W.  F.  Pierce  in  Important  Post 
W.  F.  Pierre  is  now  the  local  manager  of  the 
Columbia  Distributors,  which  still  retains  its 
former  quarters  on  the  fifth  floor  of  the  Meth- 
odist Book  Building.  This  concern's  territory 
includes  Missouri,  Arkansas,  Louisiana,  Missis- 
sippi, Tennessee,  Kentucky,  West  Virginia,  In- 
diana and  a  part  of  Illinois.  G.  L.  Johnston,  of 
the  St.  Louis  house,  was  in  charge  of  the  local 
branch  here  in  June,  while  Mr,  Pierce  was  ab- 
sent on  a  business  trip. 

Larry  Nabor  Detroit  Columbia  Manager 
Larry  Nabor,  former  salesman  for  the  Ster- 
ling Roll  &  Record  Co.,  is  now  manager  of  the 
Detroit  branch  of  the   Columbia  Phonograph 
Co. 

News  Gleanings 

Making  due  allowance  for  the  season,  the 
sales  of  the  Robinola  Talking  Machine  Co.  are 
very  satisfactory,  stated  C.  M.  Robinson,  head 
of  the  company. 

The  Chubb-Steinberg  Co.  is  featuring  portable 
talking  machines  for  use  of  campers  and  for 
general  outdoor  entertainment.  The  company 
is  also  making  a  Summer  drive  on  Chubb-Stein- 
berg Orchestra  records. 


First  Pfanstiehl  Model 

of  New  Line  Announced 

Two-Dial  Control  a  Feature  of  New  Five-tube 
Radio  Receiving  Set 

The  Pfanstiehl  Radio  Co.,  Chicago.  Ill,,  has 
just  announced  the  first  model  in  its  new  line 
consisting  of   a   low-priced   five-tube  receiver 


-ALL  ARE  PLEASED- 

To  entertain  by  and  dance  to 

OKJvRecords 


is  the  ambition  of  the  great  American  population  of 
pleasure  seekers. 

Are  you  sharing  in  this  demand  on  Dealers? 

Only  an  Okch  Record  Dealer  can  enjoy  the  profits 
which  their  easy  sales  create. 

Buyers  single  out  Okeh  Records  because  they  are 
made  for  the  pleasure  of  all. 

Dealers  find  selling  them  profitable  business. 


STERLING  ROLL  and  RECORD  CO. 


137  West  4th  Street 


Cincinnati,  Ohii 


New  Pfanstiehl  Radio  Model 
with  two  dials,  housed  in  a  solid  walnut  cab- 
inet with  sloping  panels.  The  new  instrument 
lists  at  $8.S  and  is  the  invention  of  Carl  Pfan- 
stiehl, president  of  the  company  and  well  known 
throughout  radio  inventive  circles. 

The  two-dial  control  is  one  of  the  features 
of  the  instrument,  and  in  an  interesting  state- 
ment issued  to  the  trade,  the  company  men- 
tioned the  following  distinctive  merits  of  the 
new  set:  "The  use  of  an  orange  light  on  the 
panel  which  burns  while  the  set  is  operated; 
a  large  and  easily  ri?ad  station  finder;  both  vol- 
ume and  tone  control  rheostats;  vernier  con- 
trol of  tuning."  The  circuit  is  the  Pfanstiehl 
non-oscillating  system  of  tuned  radio  frequency 
with  two  stages  of  radio  amplification,  two 
plages  of  audio  amplification  and  detector. 


Gotham  Victor  Dealers  Meet 

The  last  meeting  of  the  season  of  the  Metro- 
politan Victor  dealers  was  held  at  the  Cafe 
Boulevard  the  latter  part  of  last  month.  The 
principal  speaker  was  John  Mills,  of  the  Black- 
man  Talking  Machine  Co.,  who  has  been  en- 
gaged in  the  repairing  and  refinishing  of  talk- 
ing machines  for  the  past  ihlrty-fivc  years.  He 
gave  an  interesting  talk  on  the  use  of  varnishes, 
■shellac  and  methods  of  repairing  instruments. 
Following  the  transaction  of  routine  business 
the  meeting  adjourned. 


Newark  Firm  Chartered 

The  Broad  &  Market  Music  Co.,  Newark,  N. 
J.,  was  recently  incorporated  at  Trenton  with 
a  capital  stock  of  $100,000.  The  incorporators 
arc  Stephen  P.  Argyris,  Thomas  P.  Argyris 
and  Thomas  Chakeris. 
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A  PRODUCT  OF 
DAVID  GRIMES  RADIO 
AND  CAMEO  RECORD 

CORPORATION 


"Ike 

NEW 


INCORPORATED 


INVERSE   DUPLEX  SYSTEM 

HirfK  Powered 


Sealed  and 
Guaranteed 


WRITE  FOR  PARTICUI  ARS 
REGARDING  OUR  LIBERAL 
EXCLUSIVE  DEALER  FRANCHISE 
AND  DEMONSTRATION 


DAVID  GRIMES,  Inc. 

1571  Broadway 
New  York  City 
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Vacations  and  Keeping  Up  Portable  Sales 

Occupying  Attention  of  Twin  Cities  Trade 

Trade  Looking  Forward  to  Annual  Dealers*  Picnic-Adler-Royal  Line  Secured  by  Belmgren  Bros 
—Death  of  W.  J.  Dyer  Shock  to  the  Trade-  ^         "  .  _  ^ 


.  M.  Norman  in  New  Post— Other  News 


Minneapolis  and  St.  Paul,  Minn.,  July  9.— 
\  acations,  past,  present  and  prospective,  are  oc- 
cupying: tlie  thoughts  of  music  dealers  at  pres- 
ent- That  and  the  annual  Twin  City  Music 
Dealers'  Picnic  and  how  to  keep  up  with  the 
portable  demand. 

Belmgren  Bros.  Get  Adler-Royal  Line 
The  Sprague-Warren  office,  handling  Adler- 
Royal  products,  is  very  optimistic.    The  Carry- 

a-Phone  and  Port-a-Phone  are  in  great  demand. 

The  company  has  just  placed  Belmgren  Bros. 

Furniture  Co.  on  Cedar  avenue  as  Adler-Royal 

agents.    They  wilt  handle  this  line  exclusively. 

Mr.  Warren  is  on  a  business  trip  through  the 

Iron    Range    district    and    reports  conditions 

healthy. 

Trade  visitors  at  the  Adler-Royal  headquar- 
ters included  Roy  Graves,  of  the  Park  Music 
Co.,  Faribault,  Minn.,  and  Mr.  Chase  from  Iron 
Mountain,  Mich, 

W.  J.  Dyer  Passes  Away 
The  death  of  W.  J.  Dyer,  pioneer  music  mer- 
chant of  the  Twin  Cities,  has  brought  expres- 
sions of  regret  and  sympathy  from  all  over  the 
Northwest.  Mr.  Dyer  came  to  St.  Paul  in  1869 
and  established  the  firm  in  which  he  was  active 
up  to  the  time  of  his  death. 

Three  brothers  have  at  different  times  been 
associated  with  him  in  the  business.  S.  H.  Dyer, 
prominent  organist  and  musician  who  had  been 
in  the  manufacturing  end  of  the  business  in  Chi- 
cago, joined  the  St.  Paul  firm  to  take  charge 
of  the  piano  and  organ  sales  department  and 
general  publicity.  David  M.  Dyer  managed  the 
wholesale  small  musical  merchandise  and  im- 
porting branches. 

The  firm  at  one  time  was  known  as  Dyer 
Bros.  &  Howard,  when  Wilbur  H.  Howard  was 
a  member  of  the  firm.  He  later  withdrew  and 
the  company  was  incorporated  under  the  name 
of  W.  J.  Dyer  &  Bro.  C.  E.  Dyer,  who  had 
been  doing  Y.  M.  C.  A.  and  evangelical  work, 
came  from  Detroit  to  join  his  brother  in  the 
company. 

In  1879  Mr.  Dyer  established  the  Metropolitan 
Music  Co.  in  Minneapolis,  which  is  at  present 
under  the  management  of  his  son,  E.  R.  Dyer. 
Some  time  before  his  death  Mr.  Dyer  virtually 
left  everything  in  charge  of  his  department  man- 
agers, and  there  will  probably  be  very  few 
changes  in  the  two  establishments. 

Enjoy  Biggest  June  Business 
The  Foster  &  Waldo  Co.  is  going  in  "high," 
and  R.  O.  Foster  says  that  Saturday,  June  27, 
marked  the  peak  of  their  biggest  June  business 
in  the  company's  history.  J.  E.  Date,  of 
the  Sonora  Co.,  was  a  visitor  to  this  house 
in  reference  to  the  Fall  trade  and  predicts  a 
heavy  demand  for  console  types  of  phonogr;\pil^. 


Mr.  Burke,  of  the  Slory  &  Clark  Piano  Co.. 
was  also  a  visitor  at  Foster  &  Waldo. 

Earl  M.  Norman  Promoted 
L.  J.  Pofahl  has  left  the'talking  machine  de- 
partment of  the  Dayton  Co.  and  is  at  present 
on  a  vacation  in  the  northern  Minnesota  woods. 
Earl  M.  Norman  has  taken  over  the  manage- 
ment of  this  department,  and  Miss  Alberta 
Bachman  is  in  charge  of  the  musical  instru- 
ment lines.  Mr.  Norman  has  a  thorough  edu- 
cation in  the  talking  machine  business,  having 
been  with  Roshek  Bros,  in  Dubuque,  la.,  and 
he  has  handled  Victor  and  Brunswick  products 
in  Wisconsin. 

The  department  sales  are  ahead  of  last  year, 
with  records  especially  good.  The  Dayton  Co. 
will  continue  to  sell  Radio  Corp.  products. 
Lawrence  H.  Lucker  Co.  Busy 
Lawrence  H.  Lucker,  of  the  firm  of  that 
name,  is  in  the  East  visiting  the  Edison  fac- 
tory.   He  is  accompanied  by  his  wife. 

J.  Unger,  manager  of  the  Lucker  Co..  has  just 
returned  from  a  vacation  and  reports  a  num- 
ber of  new  accounts  opened.  Business  is  good, 
with  phonograph  and  record  sales  ahead  of  last 
year.  The  company  has  already  contracted  for 
space  at  the  Minnesota  State  Fair.  It  has  its 
usual  advantageous  position,  where  at  least  50,- 
000  people  will  see  the  Edison  and  De  Forest 
display  daily. 

G.  G.  Ruden,  of  the  Lucker  Co.,  is  on  his 
vacation  and  is  touring  the  Yellowstone  with 
Mrs,  Ruden. 

Pushing  Red  Seal  Record  Sales 
The  Donaldson  Co.  credits  its  volume  of  June 
sales  in  the  talking  machine  department  to  the 
reduced  price  of  Victor  Red  Seal  records. 

The  Dayton  Co.  has  been  placing  them  on 
their  aisle  bargain  tables,  and  in  three  days  sold 
out  more  than  half  their  stock. 

The  Powers  Mercantile  Co.  also  used  the 
table  sale  system. 

Reports  have  come  in  from  the  Dakotas, 
Wisconsin,  Iowa  and  Montana  that  the  records 
are  proving  the  biggest  stimulant  to  sales. 

The  Victor  portables  are  being  constantly 
sold  out,  and  the  George  C.  Beckwith  Co.  is 
re-stocking  as  fast  as  possible.  June  sales  show 
a  big  increase  over  last  year.  Messrs.  Strom 
and  Coleman  are  on  their  vacations  and  will  be 
gone  until  August  1. 

H.  B.  Sixsmith  With  Beckwith's 
An  important  addition  to  the  Beckwith  Co. 
IS  H,  B.  Si-xsmith,  who  has  been  vice-president 
and  sales  manager  of  Mickel  Bros.,  Victor 
wholesalers.  He  represented  them  in  Omaha 
and  Des  Moines,  and  will  take  care  of  the  Iowa 
and  Nebraska  territory  for  the  Minneapolis 
firm.     Mr.  Sixsmitli  is  a  very  capable  man  and 


has  been  associated  with  the  Victor  Co.  twelve 
years.    He  is  well  known  to  the  trade. 

Victor  Artists  Score  Locally 
Several  Victor  artists  have  been  playing  the 
Twin  Cities  the  past  few  weeks.  Rudy  Wiedoeft 
arrived  a  week  early  for  his  engagement  at  the 
State  Theatre,  and  the  premier  saxophone  artist 
enjoyed  Minnesota  fishing  and  golf.  He  and 
Mrs.  Wiedoeft  have  been  guests  of  Mr.  Ben- 
nett, of  the  Geo.  C.  Beckwith  Co.  Thursday, 
July  2,  there  will  be  a  Victor  dinner  at  the 
Nankin  Cafe,  and  Wiedoeft  will  talk  to  the  deal- 
ers, June  22  Dick  Long,  Victor  recording  art- 
ists, gave  a  party  at  the  Nankin  for  three  Victor 
musicians,  Jane  Green  playing  at  the  Orphcum, 
Rudy  Wiedoeft  and  Isham  Jones  also  at  Ihe 
Orpheum. 


Talking  Machine  and 

Radio  Men  Plan  Outing 

New  York  Association  Members  and  Their 
Friends  Arrange  for  All-Day  Outing  at  Bear 
Mountain  to  Be  Held  on  September  2 

The  Talking  Machine  &  Radio  Men,  Inc.,  an- 
nounce that  the  activities  of  the  Association  for 
the  new  season  of  1925-26  will  be  launched  with 
a  big  family  picnic  for  members  ard  friends  lo 
be  held  at  Bear  Mountain  on  Wednesday,  Sep- 
tember 2.  The  party  will  be  carried  up  the 
Hudson  on  one  of  the  big  steamers  of  the  Hud- 
son River  Day  Line,  and  after  a  fine  chicken 
dinner  will  indulge  in  a  number  of  characteris- 
tic outing  games,  including  greased  pole  climb- 
ing and  rabbit  chasing.  It  is  suggested  that 
those  planning  to  make  up  parties  for  the  trip 
communicate  with  E.  G.  Brown,  secretary  of  the 
Association,  142  Main  street,  Hackensack,  N.  J. 
The  price  of  each  ticket,  including  round  trip 
on  the  steamer,  bus  up  Bear  Mountain,  dinner, 
etc.,  is  $5, 


Barber  &  Wilson  Move  Into 
New  Quarters  in  Kenmore 

Well-known  New  York  State  Music  House 
Now  Occupying  Spacious  and  Attractive 
Home  in  That  City— Add  Line  of  Radio 

Kenmore,  N.  Y.,  June  29.— The  music  concern 
of  Barber  &  Wilson  has  moved  into  its  new 
quarters  at  2872  Delaware  avenue,  the  space  be- 
ing three  times  as  large  as  the  former  slorc. 
The  concern  handles  a  complete  line  of  pianos, 
including  such  makes  as  the  Behning.  Chase 
Bros,  and  Clarendon  pianos.  The  Victrola  de- 
partment has  been  improved  by  the  installation 
of  seven  demonstration  booths,  and  a  large 
stock  of  Victor  records  has  been  placed  in  ihc 
racks.  An  added  feature  of  the  new  Barber  S.' 
Wilson  store  will  be  the  radio  department,  in 
which  the  Atwater  Kent  line  will  be  carried  as 
leader. 


HERE  IT  IS! 

The  last  word  in  Phonographs.  The  Minnelli  Tone  Arm, 
a  new  invention  that  revolutionizes  the  entire  industry. 

The  Minnelli  Tone  Arm  can  be  placed  on  any  kind  of  machine, 
either  small  or  large.  The  Minnelli  Tone  Arm  can  also  be  placed 
on  a  table,  writing  desk,  or  any  place  that  you  wish,  for  it  has  a 
motor  to  turn  the  records.  After  placing  the  Minnelli  Tone  Arm 
you  can  obtain  the  best  and  the  softest  tone  you  have  ever  heard. 
Better  information  can  be  obtained  by  writing.  We  are  interested 
in  both  dealers  and  manufacturers,  or  will  entertain  a  proposition  for 
the  purchase  of  this  invention  outright. 


Complete  samples  will  be  sent  to  any  part  of  the  United  States  for  $10.00. 


MINNELLI  PHONOGRAPH  CO.,  Inc. 


Pittston,  Pa. 


JuT-Y  15,  192S 


THE  TALKING  MACHINE  WORLD 


95 


Do  you  believe  in  trial  marriage? 

Each  year  Federal  hears  the  basic  truth  stated  and  restated 
by  literally  hundreds  of  retailers  who  come  into  the  fold: 

"Never  again !  From  this  day  on  I  am  going  to  tie  up  with  only  manufacturers  of 
knoum  ability  and  integrity.  The  pubUc  may  sometimes  bite  on  superlative  claims, 
trick  hook-ups  and  odd  cabinet  housings— but  success  in  such  sales  means  loss  thru 
extra  service  expense  and  return  goods.  You  can't  make  money  bucking  the  tide 
of  public  confidence." 


That  is  why  Federal  lays  such  stress  on  its  quarter-century 
leadership  in  the  manufacture  of  electrical  communication 
devices.  The  public  has  confidence  in  Federal's  standard 
of  excellence.  Prospective  radio  purchasers  know  that 
Federal  is  not  an  "assembled"  set.  They  know  that  each 
separate  part  in  each  Federal  set  is  designed,  made  and 


inspected  in  the  Federal  factory,  under  direct  supervision  of 
Federal's  radio  engineers.  The  Federal  iron-clad  perform- 
ance guarantee  gives  you  greater  sales  and  profit  insurance 
than  all  the  superlative  claims  of  lesser  manufacturers. 

For  leadership  and  lasting  profit— line  up  with  Federal  hoiv. 


FEDERAL  TELEPHONE  MFG.  CORP. 

Buffalo,  N.  Y. 


Standard  I^)\J)IQ  Products 
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Consoles  and  Portables  Lead  the  Demand 

in  Pittsburgh  and  Bring  Up  Sales  Volumes 

Opening  of  Summer  Camps  Near  the  City  Has  Favorable  Influence  on  tile  Sale  of  Portable 
Instruments— Vacationists  Prove  Good  Record  Prospects— Farewell  Dinner  for  Horace  Hays 


PUTSBUROH,  Pa,.  July  S— Talking  macliinc  busi- 
ness as  a  whole  is  reported  to  be  holding  up 
well  at  this  season,  most  of  the  dealers  report- 
ing business  to  be  a  little  ahead  of  the  same 
period  of  last  year.    Moderate  priced  consoles 
are  in  demand,  it  is  said,  and  the  movement  of 
portables  is  reported  to  be  satisfactory.  Tlic 
demand  for  portables  has  been  intensified  by 
the  fact  that  llie  Summer  camps  have  opened 
and  are  in  fiili  swing.    Within  the  radius  of  15 
miles  of  Piltsburgli  ihere  are  at  ibis  writing 
no  less  lhan  beiween  5.000  and  6,000  campers 
who  wilt   spend   from   now  until   Labor  Day 
along  the  Allegheny,  the  Ohio  and  the  Monoii- 
gahela  rivers  in   their  picturesque  habilations. 
To  this  must  be  added  the  number  of  campers 
in  the  mountain  resorts  as  well  as  lake  resorts 
inland.     Progressive   talking   machine  dealers 
have  been  very  active  in  using  excellent  sales 
propaganda  with  these  campers  with  the  result 
that  not  only  a  number  of  portable  phonographs 
have  been  sold  but  in  some  of  the  more  com- 
fortable camping  places   there   have  been  in- 
stalled consoles  as  well  as  the  modern  type 
phonograph.     In  one  camp  colony  near  Oak- 
mont  along  the  Allegheny  river,  no  less  than 
thirty-six   talking   machines    of   various  types 
were  both  seen  and  heard  on  the  first  Sunday 
that  the  camp  was  in  operation. 

Sell  Vacationists  Records 
Another  feature  that  has  excellent  results  for 
the  talking  machine  dealer  is  the  method  of 
selling  records.  Representatives  of  the  various 
talking  machine  dealers,  as  soon  as  new  records 
are  issued,  make  it  a  point  to  visit  Ihe  camps. 
At  a  stated  time  a  large  size  phonograph  is 
utilized  to  demonstrate  the  new  records.  As 
high  as  thirty  to  forty  persons  are  seated  at 
this  impromplu  recital  and  in  this  manner  it  is 
not  difficult  to  sell  as  high  as  from  seventy- 
five  to  ISO  records.  It  is  a  novel  procedure 
but  one  that  gets  results,  especially  if  the  sales- 
man has  a  pleasing  personality,  as  he  usually 
has,  and  is  able  to  "put  over"  his  sales  talk  and 
at  the  same  lime  fill  Iiis  order  book. 

Special  Drives  on  Portables 
Department  stores  which  handle  talking  ma- 
chines  such  as   Kaufcnann's   (The   Big  Slorc), 


Kaufmann  &  Baer  Co.,  Roscnbaum  Co,,  Boggs 
&  Buhl,  and  Campbell's,  have  been  making  a 
special  drive  the  past  week  on  portable  talking 
machines.  Their  window  displays  have  been  in 
keeping  with  their  advertiscmenls  In  which  Hiey 
have  been  calling  the  attention  of  the  prospec- 
tive camper  and  tourist  to  the  pleasure  derived 
by  taking  music  "with  you,"  Sales  of  portables 
as  a  result  have  been  stimulated  and  this  has 
also  been  responsible  for  a  very  satisfactory 
volume  of  sales  of  records. 

Horace  Hays  Honored 
Horace  Hays,  president  of  the  E.  G.  Hays 
Co.,  Brunswick  dealer,  was  tendered  a  farewell 
dinner  by  his  sales  staff  and  office  force  at  the 
Seventh  Avenue  Hotel  on  Friday  evening,  June 
26.  Covers  were  laid  for  thirty-five  persons. 
C.  H.  Wilt  introduced  J.  O.  Bair,  who  was 
toastmaster.  Mr.  Hays  made  a  brief  talk  in 
which  he  referred  to  his  regret  at  severing  re- 
lations that  had  been  so  pleasant  between  the 
sales  force  and  himself.  Mr,  Hays  was  pre- 
sented with  a  handsome  Masonic  charm  and 
Mrs.  Hays  was  given  a  beautiful  bouquet  of 
flowers.  Mr.  Hays,  accompanied  by  Mrs. 
Hays,  left  the  same  night  for  Miami,  Fla., 
where  they  will  make  their  future  home.  It  is 
reported  that  Mr.  Hays  has  been  quite  success- 
ful in  a  number  of  real  estate  operations  in 
southern  Florida.  Mr.  Hays  retired  as  presi- 
dent of  the  E,  G.  Hays  Co,,  and  is  succeeded 
by  Charles  H.  Wilt,  who  for  many  years  has 
been  connected  with  (he  company,  first  as  a 
salesman,  then  a  sales  manager. 

Good  Sonora  Demand  Reported 
J.  A.  Endres,  the  well-known  traveler  for  the 
Pittsburgh    Phonograph   Distributing   Co.,  So- 
nora wholesaler,  reports  a  very  satisfactory  de- 
mand  for   the   Sonora   line.     This,   he  slated, 
was  especially  true  of  the  combination  Sonora 
radio  receiving  set  and  console  speaker. 
Death  of  Mrs.  Jacob  Schoenberger 
Mrs.    Jacob    Schoenberger,    wile    of  Jacob 
Schoenberger,    president    of    ihe    Lechner  & 
Schoenberger  Co.,  one  of  the  oldest  music  and 
talking  machine  houses  in  the  Steel  City,  died  al 
her  home  here  on  June  14  after  a  lingering  ill- 
ness.    This  sad  event  tanie  very  -liortly  after 


Exclusively  Wholesale  Service  in  the 
PITTSBURGH  DISTRICT 


Atwater  Kent  Equipment 
Pooley  Radio  Cabinets 
Colin  B.  Kennedy  Equipment 
French  Ray-O-Vac  Batteries 
Exide  Storage  Batteries 
Gold  Seal  Homchargers 

Music  Master  Loud  Speakers 
Weston  Radio  Plugs 

Pennsylvania  Radiophones 
Brach  Antenna  Sets 


Our  Slogan 
Service—None  Better 


E 


S  E  N  B  E  C 

SWARTZ  &  BUEHN 


o. 


909  Penn  Avenue         Telephone:  Atianiic  0539 

Catering  eBpecially  to  music  dealer* 


Pittsburgh,  Pa. 


the  death  of  Louis  Schoenberger,  the  eldest 
son,  who  passed  away  several  weeks  earlier. 
One  son,  together  with  the  husband  and  father 
and  several  daughters  survive.  The  son  is 
Homer  Schoenberger,  who  is  actively  engaged 
in  the  business. 

Conditions  Improving,  Says  J,  Henk 
John  Henk,  the  well-known  proprietor  of  the 
Columbia  Music  Co.,  Edison,  Bnmswick  and 
Columbia  dealer,  stated  that  business  conditions 
were  showing  a  slight  improvement  although 
the  total  volume  of  sales  was  not  as  good  as 
he  had  anticipated. 

Outlook  Bright  for  Esenbe  Co. 
The  Esenbe  Co,,  distributor  of  Atwater  Kent, 
Colin  B.  Kennedy  sets.  Music  Master  loud 
speakers,  Pennsylvania  Radiophones,  Brach  an- 
lenna  sets,  Pooley  radio  cabinets,  French  Ray- 
O-Vac  batteries,  Exide  storage  batteries,  Gold 
Seal  Homchargers,  and  Weston  radio  plugs,  re- 
ports sales  as  very  satisfactory.  The  Atwater 
Kent  line  is  having  a  very  good  sale  among 
radio  lovers  in  the  Steel  City  and  in  this  con- 
nection a  number  of  camps  where  vacationists 
are  spending  the  Summer  have  been  equipped 
with  radio. 

Interesting  News  Gleanings 
Dan  Bestor  and  His  Orchestra,  well  known 
among  Victor  patrons,  are  giving  a  series  of  con- 
certs this  season  at  The  Willows,  a  popular 
resort  along  the  Allegheny  river. 

Wm.  C.  Hamilton,  president  of  the  S.  Hamil- 
ton Co,.  Victor,  Brunswick  and  Royal  Phono- 
graph dealer,  is  spending  the  Summer  with  his 
family  on  Cape  Cod,  Mass. 

A.  A.  Buehn,  treasurer  of  the  Buehn  Phono- 
graph Co.,  Edison  distributor,  is  looking  for- 
ward to  the  Fall  with  considerable  optimism 
due  to  the  fact  that  a  special  drive  is  to  be 
made  with  the  new  Edison  line.  Sales  during 
the  past  few  weeks  have  been  reported  by  Mr, 
Buehn  as  normal. 

Fire  in  the  music  and  phonograph  store  of 
J.  H.  Bair  &  Son,  620  Penn  avenue,  on  June  27, 
resulted  in  a  loss  estimated  at  §40,000.  Mr. 
Bair  is  making  plans  to  resume  business  as 
quickly  as  repairs  can  be  made. 

J.  C.  Volkwein,  of  Volkwein  Bros.,  music 
merchants,  sailed  on  the  steamer  "Berengaria" 
for  a  three  months'  business  and  pleasure  trip 
abroad.  He  was  accompanied  by  Mrs.  Volk- 
wein. 

Satisfactory  Columbia  Demand 

Columbia  phonograph  dealers  report  a  fair 
volume  of  business  in  the  new  model  Colum- 
bias.  The  advertising  campaign  by  the  Colum- 
bia Phonograph  Co.  has  been  very  helpful  to 
Ihe  local  dealers.  The  sales  of  records,  espe- 
cially the  popular  numbers,  are  increasing  right 
along,  The  record  number  50013D  which  re- 
cords nearly  1,000  voices,  has  had  a  remarkable 
sale  here.  Columbia  dealers  have  had  no  diffi- 
culty in  selling  this  record  to  nearly  every  per- 
son wlio  heard  it. 

Pushing  Regal  and  Pal 
Local  phonograph  dealers  are  displaying  the 
Regal  and  the  Pal  popular-priced  portable  pho- 
nographs. Owing  to  the  moderate  price  of  the 
two  instruments,  sales  are  reported  as  very  sat- 
isfactory. The  two  instruments  are  manufac- 
tured by  the  Pla/a  Music  Co.,  of  New  York, 
and  are  noted  for  their  exceptionally  fine  tonal 
qualities. 

Pooley-Atwater  Kent  Combination  Pleases 

Samples  of  the  new  Pooley  radio-phono- 
graphs on  exhibition  here  by  local  dealers  have 
excited  considerable  interest  and  attention.  The 
equipment  consists  of  the  latest  Atwater  Kent 
five-tube  receiving  set,  the  Model  20  compact, 
built-in  Pooley  floating  horn  with  Atwater  Kent 
reproducing  unit;  Pooley  phonograph  installed 
in  horn,  nickel-plated  sound  box  and  new  im- 
proved Pooley  tone  arm  playing  any  standard 
record. 


A.  K.  Plant,  music  merchant  of  Tuskegee, 
Ala.,  plans  moving  to  a  new  and  larger  loca- 
tion. Mr.  Plant  has  built  up  a  nice  business, 
making  larger  quarters  necessary. 
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BRIGHTSON 

True  Blue 
Radio  Tubes 


Seek  the 
North  Pole 


BRIGHTSON 
LABORATORIES 

Prepares  to 
Handle  MacMillan's 
Signals 


■you  are  going  to  hear  a  lot  about  True 
■!■  Blue  Tubes  this  fall.  You  are  also  going 
to  hear  a  lot  of  calls  for  them.  Two  Brightson 
Laboratory  radio  stations  are  now  preparing 
to  establish  constant  communication  with 
station  WNP,  the  steamer  Bowdoin. 

True  Blue  sales  will  be  stimulated  by  the 
fact  that  all  the  amateurs  who  are  listening 
in  to  relay  Lieut.  Reinartz's  short  wave  signals 
will  know  that  he  will  frequently  be  using 
True  Blue  Tubes  for  both  transmitting  and 
receiving.    Get  lined  up  in  this  movement  of 


Read  this  advertisement.  It 
IS  an  example  of  those  ap- 
pearing in  radio  magazines 

radio  experts  toward  Brightson  True  Blue 
Tubes.  Price  $3.50,  less  the  dealer's  discounts. 
Write  us  or  oar  nearest  representative 

Wm.  C.  Oakes,  832  Park  Square  Bldg.,  Boston,  Mass. 
Yahr  &  Lange,  207  East  Water  St.,  MUwaukee,  Wis. 
A.  G.  Schultz,  2831  Gratiot  Ave.,  Detroit,  Mich. 
Triad  Sales  Co..  Trust  Co.  of  N.  J,  Bldg.,  Jersey  City,  N.  J. 
G.  J.  Seedman  Automotive  &  Radio  Co.,  Inc.,  Bedford  Ave  at 
Madison  St.,  Brooklyn,  N.  Y. 

BRIGHTSON  LABORATORIES,  Inc. 

WatJorf-Astoria  Hotel 
16  W.  34th  Street  New  York  City 

Pl.n«d.lphiii  Office,  50  N,  Elevtmh  St.,  Philadelphia,  Pa. 
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Manufacture  of  Radio  Vacuum  Tubes 

Is  an  Interesting  and  Intricate  Process 

Many  Operations  Necessary  Before  the  Tubes  Arc  Ready  for  the  Market-Testing  of  Each  Tube 

is  a  Vital  Feature  of  the  Work— Information  Which  Dealers  Will  Find  Useful  in  Selling  Tubes 
Like  other  part>  of  radio  apparatus  there  is 

a  certain  amount  of  mystery  connected  with 

radio  vacuum  lubes.    Tubes  are  temperamental, 

at  least  most  of  the  laymen  think  so.  for  tltey 

must  set  just  right,  they  must  oflcn  be  malclied 

and  the  lubes  are  blamed  for  mosi  miscarriages, 

many   times,  of  cotirse,   when   llie   liook-up  in 

other  direclions  is  at  faull.  In  Ihis  connection 
a  description  and  illnstralion  of  a  modern  inbe 
plant  and  a  detailed  story  of  the  processes  of 
manufacture  should  indeed  prove  interesting. 

The  first  operation  in  tube  making  is  taking 
the  tubular  piece  of  g-lass  seen  in  pholograpli 


comes  the  stem  making  and  the  cvoliHion  of 
the  tube  progresses  rapidly  step  by  step  from 
here  on.  The  stem  is  made  in  th*e  manner  as 
shown  in  photograph  "E".  It  consists  of  the 
flare  and  seven  welds,  three  of  which  are  known 
a.-5  dummy  welds,  as  no  wire  extends  beyond  the 
press,  which  is  -the  part  tightly  closed  just  above 
Iho  small  holes  shown  in  the  flare.  Tlirough 
Ihis  Iiole  and  throuL;!!  the  lube  below  it  the  air 
is  later  pumped  from  the  tube  leaving  it  a 
vacuum.  The  stem  is  then  sliaped  and  a  fila- 
ment moimted  on  il.  The  tilamcnt  is  electrically 
welded  to  its  nickel  suiiports,  the  filament  it- 


gases  have  been  almost  entirely  pumped  or  ab- 
sorbed. After  exhausting  and  bombarding,  a 
g.is  flame  is  placed  across  the  small  glass  tube 
al  the  bottom  of  the  bulb  and  sealed  so  that 
it  Is  air-light;  we  now  lia\-e  almost  a  perfect 
viicmnn,  i\'ext  operation  is  placing  the  base 
on  the  lube  as  shown  in  pliolograph  "I".  After 
basing,  wires  on  the  bottom  of  the  base  are 
soldered  as  in  photograph  "J"  and  then  the 
tubes  are  aged,  as  shown  in  photograph  "K". 
Aging  is  merely  the  burning  of  the  filament 
of  the  tube  so  as  to  bring  it  up  to  its  nor- 
mal efficiency.  This  aging  is  a  very  neces- 
sary operation.  Photograph  "L"  shows  the 
last  and  probably  tlie  most  imporlant  opera- 
tion. It  is  the  final  inspection.  Upon  this 
inspection  depends  whether  the  tube  shall  be 
sold  or  scrapped  as  defective  or  below  proper 
efticiency.  Additional  instruments  are  used  to 
obtain  ,i  fxwj  rhcck  on  ^uch  imporlant  factors 


Showing  the 

and  cutliiiy  |jM.>p.;r  kut'lh.  Iliese  pieces 
are  cut  from  the  long  tube  of  lead  glass  as 
shown  in  illustration.  They  are  then  taken  and 
flared  to  make  the  base  of  the  glass  stem.  Il- 
lustration "B"  shows  the  method  of  making 
this  flare.  This  you  might  say  is  the  foundation 
of  the  tube.  The  next  process  is  the  making 
of  the  pure  nickel  plate  of  Ihe  tube.  The  plate 
is  stamped  from  the  nickel  by  the  machine  illus- 
trated in  photograph  "C".  The  grid  of  the  tube 
consists  of  two  supports  of  nickel  and  a  fine 
grating  of  molybednum  wire.  The  machine 
that  makes  this  grid  is  shown  in  photograph 
"D"   and   is    known   as    a    grid   winder.  Next 
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of  the  firms  who  tryout 
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"record 
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and  Carr^  feature  are 
EFFECTIVE 


Cohoes  Envelope  Co.,  Inc. 


Sales  Office 
N.  y.  and  Vicinity 
342  MADISON  AVE. 


Home  OfHce 
and  Factory 

COHOES,  N.  y. 


Varied  and  Interesting  Processes  ;n  Radio  Tube 
self  being  of  tungsten  wire  impregnated  with 
thorium.  iMounting  the  grid  is  illustrated  in 
photograph  "F"  which  shows  an  electric  spot 
welding  machine  fastening  the  grid  to  its  sup- 
port. The  next  operation  is  putting  the  plate 
over  the  grid  and  filament. 

These  various  operations  having  been  com- 
pleted and  inspection  having  passed  the  stem 
as  O.  K.,  it  is  said  to  be  complete  and  from 
then  on  we  consider  the  construction  of  the 
lube  itself  and  not  merely  the  construction  of 
Ihe  stem.  The  photograph  "G"  shows  Ihe  way 
the  bulb  is  placed  over  the  stem  in  the  sealing- 
in  machine.  This  bulb  forms  the  outer  envel- 
ope of  the  lube.  The  bulb  is  melted  by  gas 
flame  over  the  lower  edge  of  the  flare  of  the 
stem,  making  an  air-tight  seal.  The  tube  is 
now  ready  for  evacuation.  The  tube  having 
been  sealed  in,  as  already  exhibited,  must  now 
be  pumped  free  of  air  as  shown  in  photograph 
"H."  The  pumps  shown  in  this  photograph 
draw  the  air  from  the  tubes,  but  as  gases  are 
frequently  left  or  a  residue  of  water  vapor 
detrimental  to  the  efficiency  of  the  tube,  an  addi- 
tional operation  called  bombarding  is  necessary 
to  remove  same.  This  consists  of  placing  a 
high  frequency  coil  over  the  bulb  while  still 
being  evacuated  as  shown  in  photograph  "H". 
The  resultant  action  brings  the  nickel  plate  to 
white  heat  and  at  the  same  time  causes  the 
magnesium  patch  on  the  plate  to  disintegrate, 
permeating  all  the  space  within  the  tube  and 
settling  in  the  form  of  a  silver  coating  on  the 
inside  wall  of  the  bulb. 

The  two  dark  spots  often  found  on  tubes 
arc  caused  by  the  action  of  the  red  phosphor- 
us within  the  bulb.  This  is  called  a  "getter" 
as  it  clears  up  foreign  and  detrimental  gases. 
Clearing  out  the  gases  in  this  manner  is  what 
really  makes  what  is  known  as  a  "hard"  tube, 
A  "hard"  tube  is  merely  one  from  which  foreign 


Manufacturing 
as  filament  emission,  amplification  constant,  mu- 
tual conduclance,  and  plate  irapcdence,  to  name 
some  of  the  more  important  tests.  We  have 
not  outlined  here  the  many  inspections  through 
which  the  tube  itself  must  pass  before  it  even 
reaches  the  final  inspection.  This  outline  only 
covers  the  conslruclion  of  20I-A  type  lubes, 
other  designs  having  greater  constructional  dif- 
ficulties, some  with  parts  that  are  much  smaller 
and  with  filaments  finer  than  a  human  hair. 

The  preceding  descriptions  and  accompany- 
ing illustrations  of  a  modern  radio  tube  plant  ' 
were  contributed  by  the  United  Radio  &  Elec- 
tric Corp.,  418-425  Central  avenue,  Newark,  N. 
J.,  manufaclurer  of  the  "Ureco"  tubes.  This 
firm  produced  close  to  a  million  tubes  last  year. 

Enlarges  Phonograph  Dept. 

Seattie,  Wask.,  July  6.— The  Standard  Furni- 
ture Co.  has  added  several  new  display  and 
demonstration  rooms  to  its  talking  machine  de- 
partment. The  former  rooms  have  been  redeco- 
rated  and  refitted  with  wicker  furniture  in  pale 
green.  The  color  scheme  is  in  the  same  shade. 
This  store  has  sold  a  large  number  of  records. 


STYLUS  BARS 

Stylus  Bar  &  Mfg.  Co 

Clague  Rd. 
North  Olmsted  ,     .  OHIO 
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Radio  Enthusiasts 

are  judging  broadcast  performance  more 
and  more  on  the  basis  of  tone -quality. 

TONE  QUALiTY  depends  upon  TUBE  QUALITY 


For  ten  years  quality  has  been  the  ideal  and 
the  accomplishment  in  the  manufacture  of 


f 


Since  1915 — Standard  for  All  Sets 


Types  C.301A,  C-299,  C-300,  C-IL  C.12-In  the  Orange  and  Blue  Cart, 


CHICAGO 
NEW  YORK 
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Portables,  Combination  Instruments  and 
Records  Lead  Sales  in  St.  Louis 


Field 


Vacation  Season  Has  Stimulating  Effect  on  Sales-Columbia  Phonograph  Co.,  Inc..  Leases  Build 
ing  for  Factory  Branch-Stages  Bninswick  Radiola  Exposition-Opens  Third  Store 

St.  Louis,  ^fo.,  July  7.— Portables  hav 


the  call, 
portables,  with 
the  same  signs 
1  are  those  which 
it  of  the  vacation 
the  call  is  mostly 


for  it  is  file  open  season  foi 
outings  and  vacations,  and  bj 
the  records  most  in  demand 
lend  tliemselvcs  to  the  spirit 
season.    In  larger  machine 

for  combinations  of  phonograph  and  radio,  upon 
which  those  who  are  halting  between  the  two 
are  willing  to  compromise.  Both  in  phono- 
graphs and  radio  the  business  is  only  fair. 
Change  in  Columbia  Distribution 
Different  arrangements  for  Columbia  distribu- 
tion in  St.  Louis  are  being  worked  out.  The 
building  at  1213  Pine  street,  formerly  occupied 
for  storage  by  the  Artophone  Corp.,  has  been 
leased  to  the  Columbia  Phonograph  Co.  for  a 
factory  branch,  which  will  be  in  charge  of  Mr. 
Kantor.  of  the  Columbia  organization.  The 
Columbia  Distributors,  1327  Pine  street,  who 
have  been  jobbers  for  the  Columbia  products, 
will  hereafter  handle  other  lines. 

Artophone  Co.  Expands 
The  .-Artophone  Corp.,  which  recently  ab- 
sorbed the  Wholesale  Musical  Supply  Co., 
Seventeenth  and  Pine  streets,  has  adopted  plans 
for  increasing  its  activity  in  the  jobbing  of 
musical  merchandise.  It  has  already  taken  on 
the  line  of  banjos  and  ukuleles  of  the  Globe 
Mfg.  Co..  St.  Charles,  111.  The  firm  has  leased 
its  storage  building  at  1213  Pine  street  to  the 
Columbia  Phonograph  Co.  for  a  factory  branch, 
and  will  utilize  the  Wholesale  Musical  Supply 
Co.'s  building  at  Seventeenth  and  Pine  streets  for 
storage.  The  consolidated  concerns  which  now 
constitute  the  Artophone  Corp.  occupy  the  en- 
tire fourth  floor  at  1103  Olive  street  for  offices, 
with  its  shop  on  the  fifth  floor. 

Gives  Brunswick  Radiola  Exposition 
A  very  novel  plan  used  by  the  Maison 
Blanche  department  store  of  New  Orleans  to 
stimulate  the  sales  of  Brunswick  Radiolas  and 
radio  units,  was  adopted  in  the  holding  of  a  radio 
exposition  in  the  store.  This  was  held  every 
evening  for  one  week,  between  the  hours  of 
7:30  and  11:00  p.  m.  on  the  fifth  floor  of  the 
establishment.  A  large  section  of  the  store  was 
arranged  in  booths  near  the  entrance,  and  sev- 
eral   different    factories    were    given  booths. 


Among  tho.'^e  represented  were  the  Brunswick 
Co.,  with  a  display  of  Brunswick  Radiolas;  the 
Electrical  Supply  Co.,  New  Orleans  jobber  for 
RCA  products;  the  Interstate  Electric  Co., 
New  Orleans  jobber  for  Atwater  Kent,  and  in 
addition  a  local  New  Orleans  piano  house  dis- 
played grand  pianos.  A  'theatre  was  built  on 
this  floor  seating  1,200  people,  and  free  motion 
pictures  were  shown.  The  film  was  entitled  "The 
Romance  of  Radio."  In  addition  thereto,  the 
audience  was  entertained  with  music  from  sev- 
eral Brunswick  Radiolas  distributed  about  the 
theatre  that  were  receiving  the  broadcasting  of 
the  Maison  Blanche  radio  studio,  station 
WSMB.  which  is  located  on  the  thirteenth  floor 
of  the  building. 

J.  D.  Moore,  manager  of  the  music  and  radio 
department  of  the  Maison  Blanche  Co.,  reported 
the  exposition  a  success  in  view  of  a  large  num- 
ber of  sales  having  been  made  of  Brunswick 
Radiolas,  and  in  addition  thereto  the  sales  of 
radio  units  for  the  month  numbered  better  than 
500. 

Slverstone  Co.  to  Add  Furniture 

The  Silverstone  Music  Co,,  pioneer  in  the  ex- 
clusive talking  machine  business  in  St.  Louis, 
IS  going  to  combine  talking  machines  with  furni- 
ture. The  company  has  leased  a  five-story 
building  at  412  North  Twelfth  street  and  is  hav- 
ing it  made  over  for  the  intended  uses  and 
will  occupy  it  about  September  1.  The  present 
music  store  on  Olive  street  will  continue  to 
be  maintained  as  such,  and  is  being  extensively 
remodeled  to  better  fit  it  for  that  use.  Talk- 
mg  machines  will  also  be  sold  at  the  furniture 
store.  The  company  will  continue  to  be  Edi- 
son distributor  for  the  St.  Louis  territory. 
Kaemmerer  Opens  Third  Store 
It  is  just  one  Brunswick  Shop  after  another 
in  the  business  life  of  Mathew  F.  Kaemmerer 
and  his  associates,  who  run  the  Kaemmerer 
Music  Shops,  Inc.  They  have  now  opened  the 
third.  This  one  is  located  at  University  City. 
It  has  almost  3,000  square  feet  of  floor  space. 
The  modern  fixtures  are  finished  in  silver  gray 
oak,  even  down  to  the  $500  National  cash  reg- 
ister that  was  especially  finished  in  harmony 
with  the  color  scheme.    Patronage  at  this  shop 


On  the  opening  day  indicates  that  this  third 
Kaemmerer  Shop  is  bound  to  be  most  success- 
ful. Invitations  were  sent  forth,  and  on  the 
back  of  the  invitation  was  a  space  for  name  and 
address  to  be  filled  in  by  those  visiting  the 
shop,  with  a  statement  that  in  their  so  doing 
they  would  receive  a  life-time  souvenir.  This 
life-time  souvenir  was  a  Brunswick  Gold  Seal 
ten-inch  record.  The  company's  other  two 
stores  are  at  2902  North  Vandeventer  avenue 
and  3199  South  Grand  avenue.  Mathew  F, 
Kaemmerer  is  president  of  the  company;  A.  H, 
Kaemmerer  is  vice-president,  and  F.  R,  Hilliar 
is  secretary  and  treasurer. 

Brief  but  Interesting 
Harry  Levy,  manager  of  the  wholesale  radio 
department  of  the  Aeolian  Co,  of  Missouri,  at- 
tended the  Chicago  convention. 

S.  V.  Dunigan,  C.  J.  Watson  and  William 
Craig,  formerly  with  the  Smith-Reis  Piano  Co., 
are  now  with  the  Baldwin  Co. 

Mr.  Guttenberg,  formerly  with  the  Artophone 
Corp.'s  Kansas  City  branch,  is  now  with  the 
Columbia  Distributors. 


Jordan  Cabinet  Corp. 

Adds  to  Plant  Facilities 

Manufacturer  of  Talking  Machine  and  Radio 
Cabinets  Installs  New  Machinery 


hckford 

Hardware 

WHEN  in  need  of  hardware 
for  pianos.phonographs  or 
radio  cabinets,  remember 
the  name  "Rockford".  It  stands 
for  complete  selection;  depend- 
able quality;  advantageous  service 
from  our  centrally-located  factory 
and  convenient  branch  offices. 
More  than  300  items  are  illus- 
trated in  our  96-page  catalog  of 
hardware  for  pianos,  phono- 
graphs and  radio  cabinets.  Make 
this  catalog  your  hardware  hand-  - 
book.   Send  for  it  today. 


^^afional  liock  Co., 
/lockford.in. 

Branch  Sales  Offices: 

Chlcaeo,  III.  India  no  polls,  XntL 

Cincionali,  O.  Jamestown,  N.  Y. 

Deiroit.  Mich-  Los  Anaclcs,  Cal. 

Evansville.  Ind.  Milwaukee.  Wis. 

Grand  Rapids,  Mich.  Seattle,  Wash. 

HiBh  Point,  N.  C.  ~  " 


The  Jordan  Cabinet  Corp.,  First  avenue  and 
Fifty-sixth  street,  Brooklyn,  N.  Y..  has  just  in- 
stalled some  new  specialized  woodworking  ma- 
chinery to  facilitate  the  production  of  radio  and 
talking  machine  cabinets. 

The  Jordan  factory  is  probably  one  of  the 
most  modern  woodworking  plants  in  the  world. 
It  has  70,000  feet  of  floor  space  and  has  both 
rail  and  water  shipping  connections.  This  plant, 
which  has  done  a  large  business  in  radio,  talk- 
ing machine,  electrical  and  telephone  woodwork, 
has  as  its  head  Edward  B.  Jordan,  Jr.,  who  for 
over  thirty  years  has  made  cabinets  for  the  mu- 
sic industry.  In  past  years  he  has  manufac- 
tured talking  machine  cabinets  for  some  of  the 
largest  companies  in  the  country.  Mr.  Jordan 
himself  has  been  the  designer  of  some  of  the 
most  popular  types  of  both  radio  and  talking 
machine  cabinets.  His  practical  woodworking 
knowledge  and  his  long  experience  and  special 
qualifications  covering  both  music  and  radio 
activities  make  his  services  most  valuable.  The 
Jordan  Cabinet  Corp,  has  large  lumber  yards, 
drying  kilns  and  three  floors  of  woodworking 
equipment.  The  plant  is  operated  along  the 
lines  that  have  been  found  so  successful  in  the 
automobile  industry.  That  is,  the  raw  material 
IS  taken  from  the  yards  and  in  its  rough  state 
passed  through  machinery  that  planes  and  cuts 
to  various  sizes  and  designs.  The  building  of  the 
cabinets  is  by  skilled  workmen  of  the  old  school 
who  have  specialized  in  fine  woodwork.  Where 
ever  possible  labor  saving  devices  are  used. 
Panels,  for  instance,  before  dressing  are  deli- 
cately sand-papered  by  machinery,  giving  them 
an  even  smoothness  that  with  varnish  or  lac- 
quer treatment,  hand-rubbed-,  mark  them  as  cab- 
inets of  quality. 

The  Jordan  Cabinet  Corp.  has  booked  orders 
that  will  keep  it  busy  throughout  the  Summer 
months.  With  the  advent  of  the  Fall  season 
the  production  will  be  substantially  increased 
and  thousands  of  cabinets  will  be  turned  out 
daily.  The  Jordan  Co.  had  the  record  last  year 
of  turning  out  30,000  cabinets  for  one  concern, 
with  only  179  rejections.  This,  despite  the  fact 
the  standard  set  was  of  the  very  highest  and 
the  mspections  by  the  purchaser  were  most 
minute  in  character. 


Burton  Co.  to  Open  Branch 

Hollywood,  Fla.,  July  3.-Arrangcnu-nls  have 
been  completed  by  the  Burton  Music  Co.,  o( 
West  Palm  Beach.  Fla..  for  opening  a  branch 
music  store  here  in  the  Ingram  Arcade. 
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Dayroyal,  5-Tuhc,  Duo* 
plex  Qreiiil,  Pre-loggetl, 
Single    Dial  Control, 

S300.00 
Mahoganj'  Verti- 
cal Type  Desk 
Cabinet,  Goltl 
Ornaments,  Pan- 
el lllumiimted. 


Davgpand,  5-TuIjc,  Single 

Dial  Conlrol,  S195.00 
Drop  From  Two  Tone  Mii- 
liogany   Cnbincl    with  Room 
for  B  Batteries. 


Daylonia.  5-Tube.  Single 
Dial  Conliol,  §300.00 

Complete  willi  All  Batteries 
and  Charger  bul  No  Tubes. 


THE  DAYTON  FAN  &  MOTOR  COMPANY,  Dayton,  Ohio 

For  More  Tliaii  36  Years  MaiuifaeturerB  of  High  Grade  Electrical  Apparatus 
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Early  Portable  Demand  Brings  Up  Sales 

Volumes  of  Retail  Trade  in  Richmond 

Indications  Point  to  General  Livening  of  Conditions   in  the   Fall — Advertising   Boosts  Sales  of 
Walter   D.   Moses   &   Co. — Corley  Co.  Opens   Branch — Other  Trade  Activities 


Richmond,  \'a.,  July  K —C.ood  biisiiicss  in  port- 
."ihles  15  rtpocicil  iiy  ilr,ilir>  in  this  tcrrilory, 
Ihc  volume  in  ino^i  in -. I :i iicus  being  somcwliat 
ahead  of  ihis  tiim;  la-:!  ji-ar.    More  people  liian 
ever  before  are  yniiip  away  on  vacations,  and 
lo  tliis  is  ascribed  the  increase  in  business  In 
ihis  line,    The  ciie.tper  portable  models  arc  ap- 
parently the  best  sellers.     The  Lee  Ferguson 
Piano   Co.   reports   tlie    sale   of    a   number  of 
Regals  relailiiie  ^t  ^l-'^-     Pelcr  I''ans,  priced  at 
$20,  are  also  going  well.    These  niachines  are 
reported  to  be  especially  popular  with  motor- 
ists.    They  can   be  played  when  held  in  the 
hand  at  almost  any  angle,  it  is  claimed. 
Look  for  Fall  Revival 
As  a  rule,  business  in  regular  machines  of  the 
console  or  upright  type  is  reported  only  fair 
at  this  season,  but  it  is  expected  lo  pick  up 
with  the  approach  of  llie  Fall,    Walter  D.  Moses 
&  Co.,   Victor  dealers,  report   having  had  an 
extra  good  month  in  June  in  their  phonograph 
tiepartmcnt,  business  for  the  month  being  a  lit- 
tle more  than  double  that  of  last  year.    A  sub- 
stantial increase  was  also  registered  in  other 
musical  lines.    The  firm  began  taking  its  annual 
inventory  July    1.     In    several  months  of  the 
past  year  business  fell  below  thai  of  the  pre- 
ceding twelve  months,  but  Ihc  year  as  a  whole 
was  belter  than  the  preceding  one. 

Advertising  Gets  the  Business 
Louis  J.  Hcindl.  president  of  the  firm,  says 
that  he  relics  principally  on  newspaper  adver- 
tising to  stimulate  business,  finding  it  much 
in  ore  productive  of  results  than  Other  forms, 
lie  maUcs  it  a  practice  to  invest  about  $8,000 
laih  yt-ar  in  advertising, 

E,  W.  Fclliicr,  of  the  Martin  Music  Co., 
which  handles  several  lines  of  phonographs,  is 
also  a  believer  in  advertising,  but  he  does  not 
rely  -.o  much  on  newspapers  to  carry  his  mc^- 
^age  home.  One  of  his  favorTte  forms  of  ad- 
vertising is  a  small  card  which  he  distributes 
in  all  nooks  and  corners  of  the  city.  Even  the 
automobile  parked  along  the  street  is  not  over- 
looked. 

In  addition  to  advertising,  his  firm  relies  on 
the  house-lo-boHSe  canvass  to  a  considerable 
extent  io  get  business,  although  the  housewife 


is  reported  to  he  becoming  daily  more  difti- 
cult  of  approach,  due  to  the  great  number  of 
canvassers  in  various  lines  that  have  been  ply- 
ing their  trade  in  Richmond  for  the  past  year 
or  so.  The  number  of  persons  now  endeavor- 
ing IO  earn  a  living  through  Ihis  method  is 
believed  to  be  greater  than  ever  before  in  the 
history  of  the  city. 

Corley  Co,  Opens  Another  Branch 
With  retail  stores  already  in  Richmond, 
Petersburg  and  Durham,  N.  C,  the  Corley  Co., 
Victor  distributor,  has  eslablishcd  another  store 
at  Greensboro,  N.  C.  This  store  started  busi- 
ness July  1  under  the  supervision  of  A.  C. 
Cavedo,  manager  of  the  Durham  branch.  A 
regular  manager  will  be  named  later.  It  is  also 
planned  to  hold  a  formal  opening  at  a  later 
dale,  jicrhaps  early  in  September  about  the  time 
the  schools  open.  The  store  is  located  at  121 
West  Market  street. 

Fred  R.  Kcssnich,  wholesale  manager  of  the 
Corley  Co,,  went  fishing  the  other  day  in  Hamp- 
ton Roads.  There  were  four  altogether  in  the 
party.  A  string  of  fifty  croakers  and  salt  water 
flatlieads  were  landed. 

Preparing  for  Fall  Business 
Goldberg  Bros.,  distributors  of  Patlic  aiid 
other  lines,  report  an  exceptionally  good  out- 
look for  Fall  business.  They  say  that  they  are 
stocking  up  in  advance  of  the  season  rather 
heavily,  having  rented  an  additional  warehouse 
lo  take  care  of  the  extra  stock 

Miss  Bleanor  Farish  Heads  Starr  Branch 
Miss  Eleanor  Farish  continues  in  charge  of 
the  Starr  office  in  Richmond.  She  was  as- 
sistant to  H.  Wallace  Garner,  jobber  for  that 
line  ill  the  Virginias  and  Carolinas,  who  died  a 
month  or  so  ago.  She  assumed  charge  follow- 
ing his  deatbi  It  was  reported  recently  that 
she  might  be  named  Mr.  Garner's  successor. 
She  is  rated  as  a  young  woman  of  exceptional 
executive  abilily'with  a  thorough  knowledge  of 
the  business. 

Remodeling  at  Columbia  Furniture  Co. 
The  Columbia  Furniture  Co.,  Victor  dealer, 
hopes  to  have  alterations  and  remodeling  work 
completed  in  its  establishment  at  213-15  West 
Broad  street  by  August   1.     Some  ?20.000  or 


Fast  IVorl^ers  for  You! 


T^HESE  two  instruments  can  accomplish  more  in 
building  up  customer  acceptance  of  your  depend- 
ability as  a  dealer  than  any  two  other  radio  prod- 
ucts on  the  market. 

Model  489  Radio  Table  Voltmeter  prolongs  the  life 
of  radio  tubes  (by  which  you  get  steadier  and  more 
profitable  customers),  indicates  the  value  of  both 
"A"  and  "B"  batteries,  insures  by  Ihc  simple  watch- 
ing of  the  dial,  the  operation  of  the  set  at  proper 
voltage  and  turns  dissatisfied  customers  into  long- 
time radio  enthusiasts. 

The  Weston  Radio  Plug  makes  the  fastest  known 
change  from  headset  to  loud  speaker  and  it  can 
now  be  sold  at  only  seventy-five  cents. 


WESTON  ELECTRICAL  INSTRUMENT  CORP. 

190  Weston  Avenue  Newark,  N,  J. 


more  arc  being  expended  on  these  improve- 
ments. The  phonograph  department  will  be  re- 
tained on  the  ground  floor.  The  radio  depart- 
ment will  probably  be  located  on  the  mezzanine, 
according  to  Max  Schutze,  president  of  Che 
company.  He  is  planning  to  handle  radio  on  a 
somewhat  larger  scale  in  the  Fall,  he  says. 

Dayton  Fan  &  Motor  Go. 

Announces  New  Models 

All  Models  Super-Selective  to  Meet  Changed 
Conditions  of  Broadcasting— Four  New  Con- 
sole Models  and  Panel  in  New  Line 

The  Dayton  Fan  &  Motor  Co.,  Dayton,  O.. 
recently  forwarded  to  the  trade  announcement 
of  its  new  models,  together  with  price  list  ef- 
fective June  1.  Under  the  Dayton  Fan  &  Motor 
Go.'s  sales  policy,  all  of  its  prices  are  guaran- 
teed and  Day-Fan  products  will  be  retailed 
through  well-established  and  recognized  trade 
outlets.  This  assures  the  continuance  of  the 
adopted  prices  which  are  not  subject  to  varying 
trade  conditions. 

Last  year's  table  models  which  met  with 
wide  popularity  are  in  most  instances  continued 
in  the  line.  All  of  them  have  been  made  super- 
selective  to  meet  the  changed  conditions  of 
congested  broadcasting.  Through  increased 
production  and  eliminating  all  costs  not  abso- 
lutely essential  the  1925-26  models  are  invari- 
ablj-  listed  at  most  inviting  prices. 

Of  additional  interest  to  the  talking  machine 
dealer  is  the  fact  that  the  new  Dayton  Fan  & 
Motor  Co.  models  include  four  console  types, 
including  the  Daycraft,  a  five-tube  set,  which 
can  be  purchased  with  demountable  legs.  The 
Daygrand,  a  five-tube  set,  is  a  di^op  front  cab- 
inet, two-toned  waxed  and  polished  mahogany, 
enclosed  loud  speaker,  space  for  "B"  batteries 
and  a  pigeon-hole  provision  for  broadcasting 
and  other  radio  data.  The  Daytonia,  also  a 
five-tube  set  with  built-in  loud  speaker,  includes 
batteries  and  a  special  silent  recharging  appar- 
atus. A  drop  front  center  door  and  other  re- 
finements should  adapt  it  for  use  in  the  finest 
homos.  With  the  exceptions  of  tubes  and  an- 
tenna, it  is  delivered  complete  and  this  undoubt- 
edly will  aid  its  sale  as  it  means  simplification 
from  the  consumers'  standpoint  in  purchasing 
and  means  sales  features  for  the  enterprising 
retailer.  The  Dayroya!  carries  some  ultra  re- 
finements. It  is  a  five-tube  set  housed  in  a 
mahogany  vertical  type  desk  cabinet  with  old  gold 
ornaments.  It  has  the  added  feature  of  being 
a  practical  desk  with  sliding  writing  shelf  and 
pigeon-holes.  The  panel  is  illuminated  with  a 
small  electric  light.  An  ash  tray  and  inkwell 
arc  included.  There  is  a  built-in  loud  speaker 
and  space  for  all  other  equipment.  Cabinet 
comes  completely  wired  for  batteries  and 
charger.  These,  however,  are  to  be  added  by 
the  dealer. 

The  Dayton  Fan  &  Motor  Co.  also  announces 
a  radio  panel  to  fit  any  cabinet,  cither  combina- 
tion phonograph  and  radio  or  similar  products. 

It  has  a  single  dial  control  and  many  of  the 
excellent  features  of  the  Day-Fan  five-tube  set. 

There  is  also  included  a  new  Day-Fan  loud 
speaker.  Tins  is  a  mahogany-finished  cabinet 
with  grill  front.  The  interior  horn  is  of  laini- 
ated  wood  and  a  speaker  unit  of  high  quality. 

The  Dayton  Fan  &  Motor  Go.'s  entire  line 
ranges  in  price  from  $75  to  $300.  They  are 
four  and  five-tube  circuits.  All  four-tube  sets 
have  llie  same  three-dial  control  and  the  dial 
settings  arc  pre-logged  during  manufacture  and 
listed  in  the  "air  telephone  directory."  The 
five-tube  sets  have  single-dial  control.  The  dial 
is  graduated  both  in  numbers  to  conform  lo 
the  "air  telephone  directory,"  and  also  in  wave 
meter  lengths  to  conform  to  the  newspaper  an- 
nouncements. 

The  line  now  comprises  a  wide  variety  of 
sets,  meeting  the  taste  and  needs  of  numerous 
classes  from  the  popular-priced  models  to  the 
more  elaborate  furniture  styles. 
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The  Marvels  of  Radio! 

Incredible  to  those 
who  don't  know! 


The  Crosley  Musicone 

a  startling  improvement  in  looks  and  tone  over  loud-speakers 
Already  replacing  thousands 

In  camp  or  home,  this  remarkable  development  of  radio  reproduction 
will  greatly  increase  the  delight  in  radio. 

!t  is  a  new  idea.  It  diffuses  the  sound.  Upon  hearing  it  for  the  first 
time  one  is  at  loss  to  locate  the  source  of  the  music.  Its  perfection  of 
reproduction  is  uncannily  real. 

Its  price,  like  all  Crosley  products,  is  very  low  because  of  the  half-million 
production  plans  under  which  it  is  being  built.  Your  jobber  can  supply  you 
now.  Put  in  a  stock  of  Crosley  Musicones  and  cash  in  on  the  big  demand. 

Croj/ey  ouinj  and  operalu  llallon  WL  W,  Cincinnati.  Ihe 
firil  lemotely  eonlrolleJ  super-poacr  bntaJcaillng  tialion. 

Crosley  matjtifaeluiea  itctinlng  ie!>  lohteh  are  lieensed  under  Armilnng  U.  S. 
PatenlNo.  1 ,  1 13  J 49,  anJ prieej/rom  S 1 4.50  to  S65,  wllhoul  aeee^ria. 

The  Crosley  Radio  Corporation 

Pmel  Cr„l,a,  J,..  PreiiJenI 
726  Sassafras  Street,  Cincinnati 

$2750 

^^^^  West  of 

Rock<;  Alls. 

Better-^  Costs  Less 


The  Crosley  1  -Tube  50 

Crosley's  development  of  the  fa- 
mous Armstrong  regenerative 
circuit  enables  you  to  "roam" 
the  country  and  enjoy  the  thrill 
of  picking  up  distant  stationsjust 
as  though  you  owned  amuhi-tube 
set, —  all  with  one  tube  and  at 
*  14.50,  without  accessories. 


2  -Tube  Crosley  51 

Same  as  wonderful  Crosley  50 
with  additional  tube  amplifier. 
Local  and  nearby  stations  on 
loud-speaker  always  and  dis- 
tance up  to  15C0  miles  under 
average  conditions.  Much  greater 
range  with  head  phones.  '18.50, 
without  accessories. 


3-Tube  Crosley  52 

A  larger  set  for  those  who  want 
greater  reception  range  on  the 
loud-speaker.  Operates  on  three 
tubes,  using  wet  or  dry  batteries. 
Consistent  loud-speaker  range 
1500  miles  or  more.  ^30,  with- 
out accessories. 


The  Crosley  Trirdyn 
Special 

3  Tubes  do  the  work  of  5 

A  unique  circuit  combining 
tuned  radio  frequency,  regener- 
ation and  reflexed  amplification 
that  equals  in  results  the  work 
of  5  and  6  tubes.  None  re -radi- 
ating.  *65  vtnthout  accessories. 
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JULV  IS,  1925 


Is  at  Hand  When  Retailers  Must 
Make  Real  Sales  Effort,  Says  Otto  L.  May 

"■"^W  ;„"?■"■ """8"  Traveling  Department  of  the 

Vtetor  Co.  m  Address  at  Western  Musie  Trades  Association  Convention  at  Los  Angeles 

One  of  the  most  interesting  papers  read  be- 
fore the  members  of  tlie  Western  Music  Trades 
Association  at  the  convention  held  in  Los  An- 
geles from  June  23  to  June  25  was  thai  of  Otto 
I-.  May,  assistant  manager  of  the  traveling  de- 
partment of  the  Victor  Talking  Machine  Co.,  on 
"The  Future  of  the  Talking  Machine,"  in  which 
he  emphasized  the  fact  that  the  function  of  the 
talking  machine  as  a  purveyor  of  music  can  nol 
be  superseded  by  any  other  instruiucnf,  Mr. 
May  concluded  his  instructive  talk  with  the  fol- 
lowing plea  for  intelligent  and  sustained  mer- 
'n  the  part  of  every  brancii 


selling  in  nearly  every  line  in  the  past  six 
months.  Gentlemen,  there  is  a  future  to  the 
talking  machine  business,  and  the  future  looks 
particularly  good  to  some  of        in  the  light  of 


chandising  effort 
of  the  industry: 

"It  is  true  that 
Iry  conditions  ar 
just  at  this  time. 


m  some  sections  of  ihe  coiin- 
e  so  that  people  cannot  buy 
and  also  true  that  many  of 
them  are  engrossed  in  the  purchase  and  the  use 
of  other  commodities,  but  it  is  also  very  true 
that   tliert  arc  many  sales   lost   to-day,  or  I 
should  say  many  sales  are  not  made  to-day, 
only    because    there   are   all    too   few  peoii 
trying  to  sell  talking  machines.    The  day  is  pa-: 
at  least  for  ilic  time  being,  when  all  tliat  is  m  ■  - 
essary  for  success  is  to  be  able  to  liai'c  lalkin- 
machine  stocks,  hut  ihe  day  is  itol  past  wlicn  fh.ii 
dealer  who  .sets  out  to  get  talking  machine  bus- 
iness, cannot  find  a  sufficient  number  of  inter- 
L-sted  purchasers  lo  make  the  selling  of  talking 
macbmes   nol  only   profitable,  but  exceedingly 
interesting.    If  that  were  not  tiie  case— and  I 
am  not  unmindful  of  the  experience  gained  close 
at  hand  here — then  certainly  it  would  not  be 
possible  for  a  considerable  number  of  the  deal- 
ers in  these  sections  to  have  increased  their 
business    in    a    month    to    a    substantial  per 
cent  over  the  volume  of  the  same  period  in  the 
previous  year,  under  conditions  of  mighty  hard 


forward  than  he  has  been  called  upon  lo  do  in 
recent  years,  and  it  behooves  every  one  of  us 
to  take  stock  of  ourselves  and  our  organiza- 
tions, to  bring  ourselves  to  the  point  of  fitness ; 
or,  failing  in  a  desire  to  be  or  become  a  faith- 
ful guardian  of  the  future  of  the  industry,  it 
seems  the  fair  thing  to  do  to  step  aside  and  let 
tile  man  who  will — Do. 

"The  manufacturer  cannot  guarantee  contin- 
ued good  business  volume  for  every  last  dealer 
and  distributor  that  carries  his  wares.  The  an- 
swer to  that  lies  absolutely  in  each  individual's 
hand,  granted,  of  course,  the  manufacturer  does 
everything  within  his  power  and  control  to 
make  a  good  product  with  full  value  to  tlie  ulti- 
mate consumer  and  with  proper  merchandising 
arrangement  to  allow  the  busy  bee  to  prosper, 
and  that,  gentlemen,  I  am  happy  to  say  our 
company  always  stands  ready  lo  do— rcadv  lo 
do  our  full  sliare  m  producing  a  healthy  and 
prosperous  future  talking  machine  business." 


Dr.  John  M.  Miller  Now 

With  Atwater  Kent  Go. 

Dr.  John  M.  Miller,  who  for  the  past  eighteen 
years  has  rendered  distinguished- service  as  a 
radio  engineer  for  the  Federal  Government, 
has  become  identified  with  the  Atwater  Kent 
Mfg.  Co.  Dr.  Miller  resigned  hi.s  position  with 
the  Naval  Research  Laboratory  to  engage  in 
similar  work  for  this  prominent  radio  manu- 
facturing house.  He  is  said  to  be  one  of  the 
most  competent  radio  engineers  in  ihe  Govern- 
ment's service,  and  is  the  author  of  many  scien- 
tific papers  and  books. 


Otto  L.  May 
the  knowledge  of  recent  accomplishments,  but 
the  real  meat  of  the  situation  must  not  be 
overlooked— the  successful  dealer,  the  success- 
ful distributor,  the  successful  manufacturer  will 
have  lo  do  more  real  hard  work  from  this  time 


North  Dakota  Firm  Chartered 

The  C.  O.  Knight  Co.,  Willislon,  North  Da- 
kola,  has.  been  granted  a  charter  to  deal  in 
talking  machines,  radio  equipment  and  other 
musical  instruments,  with  a  capital  stock  of 
$25,000. 


THE  NATURAL  VOICE  TONE 

Only  One  Phonograph  Produces  It — 

"THE   NATURAL  VOICE" 


No  matter  how  complete  your  line  is  this  marvelous  machine  wil 
THE  MOTOR— Noiselessly  perfect— fully  warranted  for  two  years. 
CABINETS— Chaste  and  classic  in  design  and  popular  models. 
909—915  are 
instalialion. 


Dring  you  new  business. 


adaptable  for  Radic 


RADIO  CABINETS  and  TABLES— 

We  carry  a  complete  line.  We  also  do 
contract  work.  Submit  your  specifi- 
cations. Estimates  furnished.  Material, 
construction  and  finish  guaranteed. 

Write  us  today  for  our  proposition  and 
catalogues.  Your  territory  may  be  open. 

"THE  NATURAL  VOICE  PHONOGRAPH 
WITH  THE  NATURAL  VOICE  TONE." 

Natural  Voice  Talking  Machine  Co. 

ONEIDA,  NEW  YORK 


BEWARE,  Manufacturers 

of  Camera  Type  Talking  Machines 

and  Jobbers  and  Dealers  therein: 
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Business  Gains  in  San  Francisco  Result 

in  Optimism  in  All  Branches  of  Trade 

PopuJar  Musical  Shows  Create  Demand  for  Records-Sherman.  Clay  &  Co  Report  30  Per  Cer^ 
Sales  Gain— Hold  Successful  Music  Memory  Co:   '  '   -  ^-  ^'^PO"  6V  y^r  Cer' 


JuLv  15,  19 


^Ax  Fkancisco.  Cal,.  July  6,-Tlic  trade  in  this 
city  and  vicinity  for  the  pasi  month  has  shown 
improvement  over  tlie  preceding  montli  and  is 
also  runniny  aliead  of  tlie  same  period  of  1924. 
Robert  Bird,  manager  of  the  Victor  wholesale 
department  of  Sherman.  Clay  &  Co.,  states  that 
business  is  about  30  per  cent  ahead  of  May  and 
that  reports  from  all  dealers  in  all  sections  are 
most  optimistic  for  an  active  Fall  and  Winter 
season.  v 

Records  have  been  selling  exceptionally  well 
due  to  a  number  of  reasons,  one  of  which 
is  the  fact  that  several  successful  musical  shows 
have  been  playing  here,  one  of  which,  "Lady  Be 
Good,"  had  a  most  successful  run  and  resulted 
in  tiie  sale  of  many  records.  "No,  No,  Nan- 
ette." is  due  here  in  a  short  time  and  it  is  ex- 
pected that  similar  good  results  will  follow  its 
appearance. 

Music  Memory  Contest  Successful 
Fourteen  hundred  and  twenty-one  cards  were 
handed   in   at   the   Imperial   Theatre  and  the 
Golden  Gate  Theatre,  where  the  finals  for  the 
1925  Music  Memory  Contest  were  held.  Shir- 
ley Walker,  of  Sherman,  Clay  &  Co.,  announced 
that  these  cards  were  carefully  examinee 
295  were  found  to  be  perfect.   Thirteen  hu 
and  forty-four  public  school  children  and  nine- 
ty-seven parochial  school  children  participated. 
Live  Dealers  Add  Sonora 
Henry  E.  Gardiner,  district  sales  manager  for 
Sonora  on  the  Pacific  Coast,  states  that  while 
the  phonograph  business  may  not  be  at  its  best, 
generally  speaking,  he  finds  that  there  is  ai- 
increasing  number  of  aggressive  and  successfnl 
dealers  who  are  keenly  interested  in  securing 
the  Sonora  franchise,  particularly  since  the  in- 
troduction  of  the   Sonora  radio  receiv 

Among  the  dealers  in  this  territory     ^ 

ly   secured   the   Sonora   agency   are  Fred 
Howe,  Santa  Cruz,  Cal.;  Larons  Music  Store. 
Hollisler,  Cal.  and  Hunkins  Music  Shop,  Chico,' 
Cal. 


■ntest— Leading  Dealers  Add  the  Sonora  Line 

stores  will  close  all  day  Saturday  during  this 
month.  This  IS  in  line  with  the  policy  adopted 
by  the  leading  department  stores,  and  as  the 
hoarth  of  July  falls  on  Saturday,  it  necessitates 
the  stores  closing  on  but  three  other  Satur- 
days. Advertising  campaigns  in  the  newspapers 
are  urging  people  to  do  their  purchasing  on 
other  days  during  July. 

Sees  Improvement  in  Trade 
fn  speaking  of  conditions  in  the  music  trade 
on  the  Pacific  Coast  Frank  Anrys,  general  man- 
ager of  the  Wiley  E.  Allen  Co.,  states  that  an 
improvement  is  noticeable  and  that  the  pros- 
pects point  to  an  active  Fall  and  Winter  sea- 
son. "There  is  no  lack  of  interest  in  music 
and  no  lack  of  means  with  which  to  purchase 
■t."  says  Mr.  Anrys.  "Business  does  not  come 
as  easily  as  it  did  a  few  years  ago,  but  it  is  to 
be  had  if  proper  efforts  are  made  to  get  it." 


II  ^1  FV'<  GRAPHITE  PHONO 
mmjjxjKj  M.  J  SPRING  LUBRICANT 


Itslcr'a 
Is  prep 


Till  [ 


its  originai  form  indclinitcty. 
Put  up  in  I.  S.  10.  25  and  50-pound  cans  for  deakrg. 
ThEs  lubricant  is  also  put  up  in  4-ounce  cans  lo 
rel3il  at  25  cents  each  under  the  trade  name  of 

FITRFKA  NOISELESS  talking 

MACHINE  LUBRICANT 


Iffi'le  fer  sff^ial  propoiilion  to  iobbcri 

ILSLEY-DOUBLEDAY  &  CO..  229-231  Front  St..  NcwTork 


Col.  S.  H.  Mapes  Home 

From  Survey  of  Trade 

Vice-President  and  General  Manager  of  Jos.  W- 
Jones  Radio  Mfg.  Co.  Conferred  With  Deal- 
ers and  Jobbers  on  Extensive  Trip 


and 
idred 


Window  Display  Boosts 
Sonora  Sales  in  New  Zealand 

From  far-off  New  Zealand  the  sales  depart- 
ment of  the  Sonora  Phonograph  Co,,  Inc..  re- 


.'ing  set. 


,  Cla- 


Sherman-Clay  Employes'  Picnic 
The  annual  employes'  picnic  of  Shermai 
&  Co.,  which  was  held  recently,  was  a  great 
success.  About  500  employes  and  their  families 
and  friends  gathered  at  Fernbrook  Park,  Niles 
Canyon,  going  from  the  main  store  and  the 
branches  within  reach  of  the  Bay  region.  In 
addition  to  plenty  of  refreshments,  everyone  en- 
joyed spirited  games  or  dancing  to  the  music 
of  an  excellent  orchestra. 

Wiley  E.  Allen  Co.  Broadcasts 
A  radio  broadcasting  station  was  recently 
opened  by  the  Wiley  B.  Allen  Co.,  which  will 
give  "Twilight  Concerts"  from  6  to  7  p.  m.  on 
certain  days  of  the  month.  The  studio,  which 
is  on  the  second  floor  of  the  Wiley  B.  Allen 
Co.'s  building  on  Kearny  street,  relays  its  pro- 
gram to  KGO,  the.  most  powerful  broadcasting 
station  in  this  region.  Harald  Pracht,  sales 
manager,  arranges  the  programs  for  the  Twi- 
light concerts.  They  will  consist  of  trio  work 
and  vocal  and  instrument  solos. 

Leading  Stores  Close  on  Saturdays 
Sherman,  Clay  &  Co.,  the  Wiley  B.  Allen  Co.. 
and   possibly   one   or   two  other 


Sonora  Windov/  of  F.  J.  Pinny,  Ltd, 
ceivcd  a  photoyr,Aph  of  a  handsome  window  dis- 
play prepared  by  F.  J.  Pinny,  Ltd.,  one  of  the 
leading  music  houses  in  New  Zealand.  The 
Sonora  -Louis  XV  deluxe  model  was  featured  in 
this  display,  and  the  accompanying  illustration 
will  give  some  idea  of  the  effectiveness  of  this 
window.  This  is  the  type  of  window  display 
that  not  only  interests  passersby,  but  adds  to 
the  prestige  of  the  establishment  and  is  a  pow- 
erful factor  in  influencing  sales,  as  was  demon- 
strated in  a  concrete  manner  by  the  number  of 
people  who  stopped  to  look. 


Col.  S.  H.  Mapes,  vice-president  and  general 
sales  manager  of  the  Jos.  W.  Jones  Radio  Mfg. 
Co-,   Inc.,  New  York,  manufacturer  of  Jones 
radio  receiving  sets  and  radio  products,  has  re- 
cently returned  from  an  extensive  trip  through- 
out the  Middle  West,  New  England  and  South- 
ern States.    Col.  Mapes  spent  considerable  time 
with  the  dealers  and  jobbers  of  Jones  products 
m  the  various  territories  visited. 
^  "The  purpose  of  my  tcip  was  twofold,"  said 
Col.  Mapes,  upon  his  return.  "We  wish  to  advise 
the  trade  that  there  would  be  no  reduction  in 
the  prices  of  our  regular  line  of  receivers,  and 
it  was  also  necessary,  we  felt,  to  let  our  deal- 
ers and  distributors  know  just 
how  far  we  had  gone  towards 
preparation  for  the  manufac- 
ture of  new  models  for  the 
coming  season.    We  also  con- 
sulted   them    regarding  what 
they  consider  the  ideal  type 
of  receiver  from  the  consumer 
standpoint. 
'  "The  results  of  this  survey 
have  given  us  a  wealth  of  ma- 
terial with  which  to  work  in 
the  manufacture  of  models  for 
the  season  of  1925-1926.  All 
cur   dealers  and  jobbers  ex- 
prossed   themselves   as  being 
I  xceptionally  well  pleased  and 
satisfied  with  our  last  year's 
sets    from   the   standpoint  of 
actual    performance    in  radio 
reception.     However,  our 
desire   was    to    provide  them 
with  a  set  which  would  meet 
absolutely  every  requirement, 
which   the   public   might  de- 
mand,   and    from     the    information  gleaned 
throughout  the  trade,  wc  expect  to  produce  for 
the  coming  season  a  set  which  will  be  based 
upon,  in  both  performance  and  appearance,  ex- 
actly what  the  public  wishes.    We  expect  to  be 
ready  to  make  deliveries  to  the  trade  on  the 
new  set  about  the  latter  part  of  July  or  the 
early  part  of  August." 


irge  musi 


The  Williams  Music  Co.,  Ogden,  Utah, 
ently  installed  several  new  phonograph  ; 
idio  demonstration  booth?. 


PHONOGRAPH  CASES 
RADIO  CASES 
Reinforced  3-ply  Veneer 

The  Standard  Case  for  Tallnng 
Machines  and  Radio  Sets 

Let    u«    figure  on 


MADE  BY 

PLYWOOD  CORPORATION, 

Milli  in  Vi 


Tequtrementt 


Goldsboro,  N.  C. 


N.  C.  and  S.  C. 


Victor  Co.  Features  Its 

Portables  in  Publicity 

Tlic  Viclor  Talking  Macliine  Co.,  Camden, 
N.  J.,  recently  sent  its  dealers  a  sales  message 
featuring  tl.c  two  models  of  Victrola  portable 
nistrunients  and  the  two  table  model  Victrolas 
with  a  list  of  suggestions  for  tie-ups  with  cur. 
rent  newspaper  and  magazine  advertising,  and 
methods  of  securing  this  desirable  Summer  bus- 
iness. The  broadside  carries  illustrations  of  the 
four  instruments  and  sketches  showing  the  de- 
sirability of  the  portable  on  camping  and  picnic 
trips. 


The  Long  Radio  Corp.,  New  York,  was  re- 
cently incorporated  at  Albany  with  a  capital 
stock  of  200  shares  of  preferred  stock  at  $100 
per  share  and  800  shares  of  common  stock  of 
no  par  value.  The  incorporators  are  .S.  A 
Birdsong,  S.  W.  Long  and  W.  P.  Bishop. 
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Authorized  Dealer 
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protected  franchise  on 
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a  plan  which  eliminates 

I  Cut  throat  competition  | 
llosses  on  Installment  SalesJ 

Write  ^  telephone  or  visit  either 
of  our  offices  at  once 


Phas. Freshman  A>.lnc. 

FRESHMAN  BUILDING 
240-248  ■WfesT  40th  St.-NEW  WRK.N.Y 

CHICAGO  OFFICE    327  S.  LA  SALLE  ST. 
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Do  You  Sell  Phonograph  Performance? 

Selling  Music  and  the  Artist  and  Not  Mere  Talking  Machine  Cab- 
inets Builds  for  Permanency  in  Business,  Says  W.  Braid  White 


The  phonograph  is  an  instrument  for  the 
reprodiiclioii  of  preserved  sound,  and  as  sucli  it 
stands  in  a  position  all  its  own,  quite  apart  from 
any  competition.  The  relation  between  the  pho- 
nograph and  the  radio  receiving  set  is  in  reality 
fortuilons,  despite  Ihc  fact  that  combinations  of 
the  two  instnuTients  are  becoming  common.  To 
sell  combination  instruments  is  in  reality  to  sell 
those  points  of  each  which  coincide.  On  the 
otlicr  hand,  when  it  is  a  question  of  selling  a 
phonograph  as  a  phonograph  and  as  tiiat  alone, 
the  selling  problem  is  .individual  and  positive. 
It  is  also  very  fascinating  and  its  successful 
solution  often  involves  as  pretty  a  piece  of  sales 
work  as  can  be  put  before  a  practitioner  of 
that  art. 

The  writer  bases  the  belief  he   holds  as  to 
the  permanency  of  the  phonograph  and  as  to 
its  secure  place  in  the  list  of  those  things  which 
are  indispensable  to  our  civiliiration,  upon  the 
obvious  fact  that   there  has   been   built  up  a 
definite  need  for  recorded  music  which  can  be 
reproduced  at  any  time  when  wanted,  and  also 
upon  the  equally  obvious  fact  that  the  present 
trend  of  phonograph  development  is  all  in  the 
direction  of  putting  within  the  reach  of  every 
family  in  the  country  the  choice  of  the  world's 
actual  best  in  every  department  of  music.  The 
people  of  the  United  Slates  have  indeed  a  very 
long  way  yet  to  go  before  they  can  pretend 
to  any  very  high  level  of  musical  culture;  it 
would  be  ridiculous  to  pretend  that  this  is  not 
so.    It  would  be  equally  ridiculous  to  pretend 
that  the  phonograph  and  records  are  indispen- 
sable  to  the    musical   culture   of    the  masses 
whose  taste  is  satisfied  with  dance  music  and 
who  can  obtain  what  they  want  in  any  other 
way.    The  conditions  precedent  to  the  popular- 
Mly  of  the  phonograph  have  been  the  existence 
of  a  certain  amount  of  musical  culture  and  a 
certain  feeling  for  home  life.    These  conditions 
have   always    existed    and    always    will  exist. 
They  do  not  account  for  that  over-popularity 
which  for  a  time  led  to  over-production  and  to 
a  temporary  shifting  of  sales  emphasis  to  the 
cheap  and  the  shoddy;  but  they  have  always 
existed,  even  though  they  have  at  times  been 
pushed  into  the  background.    They  condition 
the  phonograph  industry  and  its  development; 
nor  can  any  wise  man  neglect  or  pretend  to  ig- 
nore them. 

Back  to  the  Schools 

Crazes  and  fads  in  culture  run  their  course. 
The  schools  and  school  authorities  are  awake 
to  the  fact  that  training  in  music  appreciation, 
from  the  kindergarten  onwards,  constitutes  an 
indispensable  element  in  the  preparation  of 
youth  for  life  and  what  a  few  years  ago  would 


have  been  regarded  as  a  mere  fad  is  to-day  rec- 
ognized to  be  an  integral  part  of  that  general 
culture  which  must  be  acquired  by  every  in- 
dividual according  to  capacity,  unless  indeed 
there  is  to  be  a  breakdown  of  society. 

How  About  Now? 
The  musical  taste  of  the  American  people  is 
being  slowly  but  surely  built  up.    The  talking 
machine  dealer  need  not  fear  for  the  future, 
therefore,  but  he  may  find  it  less  easy  to  main- 
tain a  belief  in  the  possibilities  of  the  present. 
It  is  perfectly  true  that  on  the  surface  there  is 
a  cause  for  feelings  of  uncertainly,  but  the  mo- 
ment we  dig  below  the  surface  we  discover  the 
fact,  otherwise  quite  incredible,  that  no  attempt 
has  ever  been  systematically  made  by  manufac- 
turers or  by  merchants  to  deal  with  any  save 
the  mo^l  superficial  aspects  of  the  sales  situ- 
ation.   The  slow,  steady  and  irresistible  course 
of  education  in  music  and  in  the  arts  generally 
throughout  this  country  has  been  very  largely 
concealed,  owing  to  the  enormous  extent  of  the 
territory  of  the  continental  United  States  and 
to  tlie  impossibility  in  consequence  of  obtaining 
a  bird's-eye  view  of  its  inhabitants.    Still,  it  is 
a  fact  beyond  successful  contradiction  or  even 
doubt  that  the  taste  is  steadily  improving,  that 
already   hundreds    of   thousands   of   men  and 
women  are  hungry  for  more  and  better  music, 
and  that  these  men  and  women  are  wailing  for 
a  lead  from  the  phonograph  industry,  whole- 
sale and  retail  alike. 

In  other  words,  when  an  industry  is  based 
upon  a  genuine  need,  good  planning,  good  sales- 
manship and  good  sense  will  suffice  in  any  con- 
ceivable conditions,  from  the  most  adverse  to 
the  most  favorable,  carrying  it  to  success,  and 
to  keep  it  successful  forever. 
Planning! 

Planning  is  what  our  industry  needs,  plan- 
ning in  the  wholesale  and  in  the  retail  senses 
of  that  term.  What  is  it  that  has  put  across 
the  reproducing  pianos?  Planning,  wise  plan- 
ning, followed  by  persistent  application  of  the 
plans  is  what  has  put  the  reproducing  piano 
across! 

And  in  what  did  this  planning  consist?  Sim- 
ply in  the  application  of  the  truth  that  when 
you  have  a  new  and  an  untried  thing  to  sell, 
you  must  sell  what  that  thing  will  do  and  must 
build  up  public  appreciation  of  it  until  the  pub- 
lic is  in  a  sympathetic  frame  of  mind  towards 
It.  The  reproducing  piano  manufacturers,  from 
the  start  realized  that  what  they  had  to  sell  was 
not  a  piece  of  machinery  in  a  case,  nor  a  few 
disks  of  shellac,  but  the  voices  and  the  playing 
of  the  world's  greatest  artists,  stored  up  for  use 
whenever  wanted.    It  was  this  which  put  the 


talking  machine  business  on  the  map  in  the  first 
place;  this,  poorly  and  partially  applied.  It  is 
this  which,  rightly  and  fully  applied,  can  be 
relied  on  to  carry  the  business  forward  to  still 
greater  heights  of  success. 

Snippets  and  Bits 
But  merchants  must  make  manufacturers  un- 
derstand that  they  will  support  efforts  made  in 
these  directions  and  manufacturers  must  have 
courage  to  make  them.  The  great  weakness  of 
the  talking  machine  industry  has  been  its  in- 
completeness. The  high-class  record  has  al- 
ways been  the  backbone  of  that  business  but  the 
idea  back  of  the  high-class  records  has  never 
been  carried  out  completely  enough.  Recording 
has  gone  on  scrappily  and  spasmodically.  Snip- 
pets of  music  have  been  handed  out  instead  of 
generously  and  wisely  cut  portions.  The  Flon- 
zaley  Quartet  has  a  name  which  carries  convic- 
tion to  the  hearts  of  music  lovers  all  over  the 
country,  who  have  never  heard  it  play  in  per- 
son; yet  no  complete  quartet  played  by  the 
Flonzaleys  has  yet  appeared  on  records.  The 
Philadelphia  Orchestra  is  famous  from  one  end 
of  the  land  to  the  other,  yet  all  the  records  wc 
have  by  this  great  band  are  single  movements, 
bits,  of  large  works. 

Who's  Afraid?  We  Arel 
Why?  Because  the  manufacturer  has  no 
good  reason  to  believe  that  he  will  be  sup- 
ported by  the  merchant  if  he  puts  on  the  mar- 
ket a  real  library  of  artistic  music.  For  the 
merchant  is  afraid,  he  has  never  tried  to  build 
up  a  trade  among  the  musically  intelligent,  al- 
though these  arc  in  every  community,  and  their 
number  is  growing  daily.  And  why  is  he 
afraid?  Because  he  has  never  yet  faced  frankly 
the  sales  situation  in  the  trade.  He  has  never 
had  to  in  the  past;  but  he  has  to  face  the  situa- 
tion now. 

The  Secret 

The  secret  of  siiccess  is  .simple,  as  such 
secrets  usually  are.  It  may  be  thus  stated:  Do 
what  the  reproducing  piano  people  have  done. 
Sell  the  living  touch  of  the  living  artist  and  sell 
it  \yith  the  enormous  advantage  behind  you  that 
with  you  it  is  the  living  touch  of  the  pianist,  of 
the  violinist,  of  the  singer,  of  the  conductor 
playing  upon  the  great  orchestra,  of  the  chorus 
— in  fact  of  every  individual  or  group  effort  in 
every  kind  of  music;  in  the  home,  at  will,  when 
wanted,  how  wanted. 

Who  can  ask  for  anything  belter  to  sell? 
But  who  again  . can  expect  to  sell  anything 
unless  he  can  talk  it  intelligently,  will  adver- 
tise it  intelHgently  and  does  really  believe  in 
it? 

That  is  it  and  nothing  else  than  that! 


Van  Veen  Wareroom  Equipment 

 QUALITY  

Quality  is  essential  in  the  construction  of  wareroom  equipment.  Quality  insures  appearance 
and  lasting  satisfaction  and  permits  the  same  material  to  be  used  and  added  to  in  the  re- 
arrangement and  expansion  of  the  wareroom. 

Van  Veen  equipment  is  quality  equipment  but  is  priced  no  higher  than  ordinary  ma- 
terial. Our  concentration  in  this  field  enables  us  to  ofifer  Van  Veen  equipment  at  an 
unusually  attractive  price. 

Write  for  details  and  cataloe 


VAN  VEEN  &  COMPANY,  Inc. 


413-417  East  109tfa  Street,  New  York  City 


'Phone  Lehi£h  5324-  4540 
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STARR  PIANOS  for  over  half  a  century  have  represented  highest  ideals  of  craftsman- 
ship. Each  Starr  Made  Grand,  Player-piano  and  Upright  represents  a  value  known  the 
world  over. 

STARR  PHONOGRAPHS  from  the  smallest  table  style  to  the  elaborate  console  model 
possess  musical  worth  which  is  the  result  of  a  careful  coordination  of  each  part  into  a 
perfect  symmetry. 

GENNETT  RECORDS  represent  the  highest  attainment  in  the  art  of  sound  recording. 
Their  variety,  perfect  reproduction  and  real  musicianship  of  the  artists  have  made  them 
ijiusical  gems  of  rarest  charm.    Released  every  week. 

THE  STARR  PIANO  COMPANY 

Established  1872  ^  ■  Factories:  Richmond.  Indiana 

NEW   YORK,  CHICAGO.   LOS    ANGELES'.  SAN    FRANCISCO.    PORTLAND.    KANSAS    CITY,    IIIRMINGHAM.    NASHVILLE,  DETROIT. 
CINCINNATI.   BOSTON.    CLEVELAND,  INDIANAPOLIS. 
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Increase  in  Sales  From  Now  Until  Fall 

Expected  by  the  Buffalo  Retail  Trade 

Indications  Point  to  Unusually  Large  Pall  Business  and  Trade  Is  Preparing  to  Cash  in— Foreign 
Record  Demand  Holds  Up— Victor  Dealers'  Outing  Proves  Huge  Success— Other  News 


Buffalo,  N.  Y.,  July  8.— Dealers  are  prepar- 
ing for  a  Fall  trade  in  talking  machines  that 
will  surpass  in  great  volume  that  of  the  same 
season  of  last  year.  June  business  was  about 
the  same  as  that  of  May,  but  indications  are 
that  July  will  show  an  improvement  over  last 
month,  and  business  will  increase  to  a  fairly 
good  trade  by  late  August, 

Expect  Big  Fall  Business  Gains 
Curtis  N.  Andrews,  Victor  jobber,  is  of  the 
opinion  that  September  will  show  remarkablL- 
improvement  in  the  phonograph  business.  "In- 
strument and  record  sales  have  been  slow  this 
Summer,  in  fact  machines  moved  about  as  slow 
last  month  as  in  any  similar  period  in  the  history 
of  our  business  here,  but  we  have  every  hope 
that  this  month  will  show  an  improvement,  und 
firmly  believe  that  September  will  show  re- 
markable improvement  in  the  trade.  We  are 
urging  dealers  to  make  a  canvass  of  retail  pos- 
sibilities, and  place  their  orders  for  Fall  ship- 
ment as  early  as  possible.  Many  dealers  in  the 
small  towns  are  beginning  to  feel  the  demand 
for  Fall  business  already,  and  have  every  as- 
surance of  a  good  business  in  the  early  Fall." 

The  Buffalo  Talking  Machine  Co.  is  receiv- 
ing similar  reports  from  dealers  in  the  terri- 
tory. "One  dealer,"  said  O.  L,  Neal,  "who  has 
a  thriving  Httle  store  in  the  southern  part  of 
the  State,  decided  to  make  a  canvass  for  Fall 
radio  prospects.  He  found  that  a  greater  per- 
centage of  those  visited  were  in  the  mar- 
ket for  Victrolas.  This  goes  to  prove,"  Mr. 
Neal  said,  "there  is  a  phonograph  market  if 
dealers  will  go  out  after  it.  It  further  proves 
that  the  talking  machine  trade  is  going  to  show 
a  big  improvement  this  Fall.  We  have  heard 
of  only  this  one  instance,  but  there  are  perhaps 
a  score  of  other  dealers  in  the  territorj'  who 
have  had  similar  experiences." 

Good  Foreign  Record  Demand 
"Foreign  record  business  is  good,"  said  Man- 
ager Clare,  of  the  Iroquois  Sales  Corp..  in  an 
interview  with  the  World.  "Polish,  German 
and  Italian  records  are  in  good  demand.  The 
Okeh  race  records  are  selling  in  as  good  volume 
as  we  could  possibly  hope  for.  Our  Buffalo 
and  Syracuse  accounts  are  doing  an  e.xcellent 
business  in  these  records.    The  Odcon  classics 


are  also  selling  good.  We  have  recently 
opened  some  fine  Odeon  accounts,  who  are 
doing  a  better  business  than  we  anticipated. 
Just  now  we  an:  looking  forward  to  the  new 
Work  Rite  neutrodyne  sample." 

Victor  Dealers'  Outing 
Old  Sol  co-operated  with  the  outing  com- 
mittee of  the  Victor  Dealers'  Association  on 
June  24,  and  aided  all  he  ,  possibly  could  in 
making  the  day  an  absolute  success.  Follow- 
ing tradition  of  the  Association  an  automobile 
parade  was  formed  in  the  city,  and  attractively 
decorated  cars  moved  out  Main  street  to  the 
Buffalo  Automobile  Club  in  Clarence,  There 
were  about  thirty  cars  in  the  parade.  They 
bore  streamers,  flags  and  balloons,  and  an- 
nounced through  banners  that  the  parade  was 
that  of  the  Victor  dealers  of  Western  New 
York,  on  its  annual  outing.  The  baseball  game 
between  picked  teams,  was  the  outstanding 
event  of  the  day.  Ladies  of  the  party  showed 
real  sportsmanship  in  their  events,  and  hand- 
some prizes  were  incentive  for  keen  competi- 
tion in  these  contests. 

The  dinner  served  in  the  club  house  in  the 
evening,  was  one  of  tlie  merriest  banquets  deal- 
ers of  the  city  have  ever  attended.  John  Kib- 
Icr,  president  of  the  Association  acted  as  toast- 
master.  He  introduced  F,  C.  Erdnian,  Victor 
factory  representative,  who  motored  with  his 
family  from  Cleveland  to  attend  the  outing.  Mr. 
Erdman's  address  was  in  keeping  with  the 
spirit  of  the  occasion,  but  he  did  enter  info  a 
serious  trend,  and  declared  that  the  next  year 
and  a  half  would  be  the  best  in  the  history  of 
the  Victor  business,  he  believed.  Following 
dinner,  dancing  was  enjoyed  throughout  the 
remainder  of  the  evening. 

Unusual  Portable  Window 
One  of  the  most  beautiful  and  effective  win- 
dow displays  ever  seen  in  Bufl'alo  was  that  of 
Denton.  Cottier  &  Daniels,  during  the  week  of 
June  29,  featuring  their  three  lines  of  portable 
talking  machines,  the  Victor,  Brunswick  and 
Pal.  In  passing  the  window,  one  could  almost 
smell  the  fresh  water  and  feel  the  cool  lake 
breeze,  so  realistic  was  its  effect.  The  entire 
corner  window  of  the  store,  viewed  from  Court 
street  and  Pearl  street,  had  been  turned  into 


"HIS  MASTER^  VOICE" 


It  has  always  been  the  policy  of  this  house  to  build  "good  will"  by  rendering  a  service 
that  is  at  all  times  dependable  and  cooperative. 

The  number  of  Victor  dealers  we  are  now  serving  regularly,  and  who  depend  upon  us 
for  their  supply,  is  constantly  increasing. 
There  must  be  a  reason  for  their  preference. 

This  not  only  applies  to  local  and  nearby  dealers,  but  many  at  more  distant  points 
find  our  service  dependable.    Our  shipping  facilities  out  of  Buffalo  are  unexcelled. 
Try  us  and  be  convinced. 
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Victor  Distributor 
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SERVICE 

.  cAn, 

Exclusively  Wholesale 
Court  &  Pearl  Sts. 

BUFFALO,  N.  Y.  buffalo  n 


a  beach  scene.  A  canoe  had  been  placed  on 
the  beach,  and  to  complete  the  idea  of  com- 
fort and  beauty,  in  it  was  a  portable  phono- 
graph and  other  canoe  equipment.  A  beach 
table  also  held  a  portable  phonograph  while 
another  model  was  placed  on  the  sands  to  prove 
its  indestructibility.  Charles  Heinike,  manager 
of  the  phonograph  department,  who  "supervised 
the  window,  said  that  scores  of  buyers  had 
been  attracted  to  llic  store,  and  nninerous  sales 
were  made  through  the  window. 

News  Gleanings 
The  United  States  Light  Radio,  Inc.,  of  Ni- 
agara Falls,  N.  Y.,  will  soon  place  on  the  mar- 
ket a  new  radio  outfit,  which  it  is  manufactur- 
ing. The  new  company  has  arranged  with  the 
United  States  Light  &  Heat  Co.,  of  Niagara 
Falls,  to  use  the  trade  name. 

Evans  &  Eiss,  music  dealers  of  Hertle  ave- 
nue, Buffalo,  have  purchased  the  entire  stock 
of  McElroy  &  Son,  pioneer  Victor  dealers  of 
the  city,  who  have  gone  out  of  business. 


Phoenix  Radio  Corp.  to 

Expand  Its  Activities 

The  Phoenix  Radio  Corp.,  114  East  Twenty- 
filth  street.  New  York,  manufacturer  of  radio 
receiving  sets,  recently  announced  the  reincor- 
poration of  the  company  with  an  active  capital 
of  $215,000.  W.  A.  Eisenhauer,  formerly  in 
charge  of  advertising  with  a  well-known  radio 
publication,  remains  president  of  the  corpora- 
tion; R,  E.  Lacault,  for  a  number  of  years  as- 
sociated with  the  radio  industry,  is  vice-presi- 
dent; Ernest  Willboseder,  formerly  Ireasurer  of 
the  American  Chicle  Co.,  is  secretary.  Henri 
Conrad,  well-known  musical  director,  is  on  the 
Board  of  Directors,  according  to  the  announce- 
ment made  by  Mr.  Eisenhauer, 

"This  new  capital  was  secured  for  further 
promotion  of  the  company  next  year,  in  the 
manufacturing  of  its  products,  including  the 
sales  and  distribution  of  a  new  radio  receiver  to 
be  known  as  the  Ultradyne  Model  L-3,  a  6-tubc 
receiver  with  built-in  loud  speaker,  but  without 
panel,  dials  or  knobs.  '  The  new  receiver  will 
be  very  compact  and  possess  an  attractive  ap- 
pearance, which  will  harmonize  with  the  at- 
mosphere of  the  home,"  said  Mr.  Eisenhauer  in 
discussing  (he  company's  plans. 


Victor  Talking  Machine  Go. 
Omits  Quarterly  Dividend 

Company  Passes  Dividend  Customarily  Due  on 
July  15 — Logic  of  Move  Explained  in  Notice 
to  the  Company's  Stockholders 

Camden.  N.  J.,  July  3,— Stockholders  of  the 
Victor  Talking  Machine  Co.  to-day  received  notice 
from  the  board  of  directors  that  the  dividend  cus- 
tomarily due  July  15  would  be  omitted.  The  com- 
l>any  had  been  paying  $8  a  share  annually. 

The  tetter  said :  "Important  improvements  in 
the  product  which  your  company  manufactures  will 
take  place  within  the  next  few  months  and  will 
require  considerable  outlays  of  funds.  Therefore, 
pursuant  to  the  policy  of  the  company,  your  di- 
rectors deem  it  desirable  to  conserve  the  cash  re- 
sources to  finance  the  company's  needs  and  de- 
velopments." 

The  letter  added  that  arrangements  had  been 
completed  whereby  in  addition  to  its  own  labora- 
tories the  company  will  have  the  co-operation  in 
the  fields  of  acoustic  and  sound  reproduction  of 
the  Western  Electric  Company,  the  General  Elec- 
tric Company,  Wcstinghouse  Electric  &  Mfg. 
Co.  and  the  Radio  Corp.  of  America, 


N.  B.  Smith  Visits  Dealers 

Norman  B-.  Smith,  manager  of  the  New  York 
Distributing  Division  of  the  General  Phono- 
graph Corp.,  spent  several  days  the  latter  pari 
of  June  visiting  Okeh  dealers  throughout  Con- 
necticut and  during  the  early  days  of  this  montk 
visited  the  Long  Island  territory. 
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This  "^ew  Set  Has  oAroused  Wide  Spread  Interest  and  oAttention 

The  CLEARHELD  %adio 

ILicenscd  Under  Bcrlinv  Patent*) 

A  DeLuxe  6-Tube  Set  in  a  plate  glass  cabinet 

LATE  glass  is  the  most  practical  and  efficient  low  loss  material  possible. 
Then  why  not  use  it  in  a  practical  and  efficient  manner? 


*115 


It  has  been  done  in  the  CLEARFIELD,  a  startling,  practical,  welcomed 
addition  to  the  field  of  Radio  development.  A  case  of  extraordinary  beauty, 
novelty  and  interest — ^housing  a  6-tube  set  of  exceptional  performance. 

Technically  the  circuit  is  a  new  development  in  Radio  Reception.  Six  tubes,  two 
stages  of  Tuned  Radio  Frequency  employing  three  Toroidal 
Coils  ^  a  detector  and  three  stages  of  audio,  comprised  of 
an  audio  transformer  in  combination  with  Lavite  resistance 
coupling. 

CONSOLE  TYPE  $275  LIST  LIST 


Dealers  and  distributors  of  the  better  type  ■will  jind  a  real  sales 
opportunity  here^hacked  by  a  real  selling  plan.  Write  for  details. 

SHERMAN  RADIO  MANUFACTURING  CORP. 

New  York,  N.Y. 


b(       112  Trinity  Place 
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firm  recently  sent  ont  a  personal  letter 
istornors  announcing  tlie  opening  of  its 
coniplelo  stock 


Sales  Gains  and  Addition  of  New  Lines 

Feature  the  Month  in  Baltimore  Trade 

Columbia  Wholesalers,  Inc..  Register  40  Per  Cent  Gain  Over  Same  Period  Last  Year— Many  Co- 
lumbia Agencies  Opened— Other  Wholesalers  Also  Have  Reason  for  Optimism— The  News 

"Tliis 
to  its  ci 

Columbia  duparhiicnt  featu; 

of  educational  records,  and  as  a  result  durini; 
the  last  five  days  of  June  sold  recorcU  lo  about 
eighteen  schools  totaling  about  200  records,  in 
addition  to  selling  tlirec  phonographs. 

"I  am  just  citing  these  cases  lo  sliow  what 
can  be  done  when  the  dealers  make  up  their 
minds  to  go  after  the  business,  and  I  am  very 
optimistic  over  the  outlook  for  business  this 
Fall.  Business,  in  my  opinion,  is  going  to  con- 
tinue to  show  an  increase  over  last  year  right 
along,  and  dealers  who  go  after  business  will 
find  that  there  is  just  as  good  a  demand  for 
phonographs  to-day  as  there  ever  was," 
W-  C- Roberts  Is  Optimistic 
W.  C.  Roberts,  manager  of  E.  F.  Droop  & 
Sons,  Inc.,  Victor  jobbers,  is  another  distrib- 
utor who  is  rather  optimistic  over  the  outlook 
for  business.  "While  June  business  ran  slight- 
ly behind  June.  1924,  sales  as  a  whole  are  ahead 
of  the  corresponding  period  of  last  year,  and 
I  think  will  continue  to  run  ahead.  The  new 
nursery  models  the  Victor  has  just  brought  out 
are  making  a  tremendous  hit  with  the  trade, 
and  I  predict  that,  coupled  with  the  demand  for 
portable  machines,  business  during  July  is  going 
to  set  a  new  record. 

"These  nursery  models  are  going  to  prove  one  of 
the  biggest  sellers  ever  put  on  the  market,  and  they 
are  going  to  be  in  great  demand  next  Christ- 
mas. In  Victrolas,  consoles  continue  to  be  the 
big  sellers  with  our  customers,  and  while  there 
will  always  be  a  certain  demand  for  the  upright 
the  console  models  are  the  most  popular." 

Mr.  Roberts  said  the  dealers  are  anxiously 
awaiting  the  new  Victrola-Radio  models,  and 
a  number  of  orders  entirely  unsolicited  have 
already  been  received. 

Brunswick  Sales  Gain 
"Business  is  only  fair."  said  Charles  F.  Shaw, 
manager  of  the  local  agency  of  the  Brunswick, 
"but  continues  to  show  a  steady  increase  over 
the  corresponding  period  of  1924.  The  com- 
bination phonographs  and  radios  are  going  to 
be  the  big  sellers  from  now  on,  and  as  soon 
as  the  'dog  days'  are  over  business  is  going  (o 


K.Ai-TiMOHK,  Mil .  July  ] 0,— "Business  in  bolh 
rnachino-i  anti  rt-i-ord>  last  month  sliowfd  a  40 
per  cent  gain  ever  June,  1924,  making  ilic  third 
consecutive  month  to  show  substantial  gains 
over  the  corresponding  period  of  last  year."  said 
W.  H.  Swariz,  vice-president  of  the  Columbia 
Wholesalers,  Inc..  distributor  of  the  Columbia. 
"April  showed  a  47  per  cent  increase  and  May 
23  per  cent. 

"A  very  substantial  business  is  being  done  in 
(he  better  grades  of  phonographs,  although  new 
and  lower  prices  on  Columbia  portables  brought 
a  very  large  volume  of  the  sales.  Right  now 
we  are  oversold  on  the  $125  upright  model, 
which  has  had  a  big  sale  in  the  rural  sections 
during  the  past  month.  I  find  this  condition  is 
due  to  the  fact  that  almost  without  exception 
Columbia  dealers  are  going  after  the  business 
and  getting  it.  One  of  our  dealers,  Lester  B. 
Harvey,  of  Appomattox,  Va.,  in  sending  in  a 
large  order,  added;  'Business  is  fine;  selling 
eight  and  ten  machines  a  \veek  from  my  truck.' 
Mr,  Harvey's  business  is  being  done  entirely 
by  truck  sales,  and  he  has  built  up  a  wonder- 
ful business. 

New  Columbia  Agencies 
"We  are  constantly  receiving  applications  for 
Columbia  franchises  from  dealers  all  over  our 
territory,  and  among  the  latest  who  have  quali- 
fied are  the  Albirine  Corp.,  a  million-dollar  con- 
cern in  Schuyler,  Va.,  which  has  become  an 
exclusive  Columbia  dealer.  Other  exclusive 
Columbia  dealers  receiving  franchises  during 
the  past  month  are  Harlow-Wilcox  Co.,  Peters- 
burg, Va.;  Fieldale  Furniture  Co..  Fieldale.  Va., 
and  HoUoway  Bros.,  Charlotte,  N.  C. 

"Sales  of  Columbia  Glee  Club  electrical  re- 
cordings are  mounting  to  very  large  volume. 
The  firm  of  G.  Fred  Kranz  &  Co.,  one  of  the 
high-grade  music  stores  of  Baltimore,  reports 
unusually  large  sales,  Mr.  Glaser.  the  presi- 
dent, himself  selling  seven  records  in  ten  min- 
utes one  noon  hour  recently.  This  store  is 
doing  a  very  large  business  in  the  complete 
album  symphony  recordings,  selling  Cesar 
Franck's  Symphony  in  D  Minor  to  practically 
every  member  of  the  Baltimore  Symphony' Or- 
chestra. 


Columbia 

'*A  Profitable  Line" 

Col-jmbia  New  Process  Records,  recording  the 
popular  hits  of  the  day,  the  symphonies  of  the 
Great  Masters  of   Music,   "blues"   songs  by 
popular  race  artists,  "fiddle"  tunes  that  are  in 
demtuid,  and  sacred  music,  offer  you  an  oppor- 
tunity to  add  money  to  the  profit  side  of  your 
ledger. 

Columbia  phonog:raphs,  with  their  many  exclu- 
sive features,  present  a  line  of  machines  that 
is  complete  and  suitable  for  the  tastes  of  any  of 
your  customers. 


Let  Us  Serve  You  ! 


ColumtiaWliolei 


L.L.Andrews  — •  Wm.H.Swartz 

Exclusively  Wholesale 

205  W  Camden  St.,     Baltimore, Md 
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s!in\v  f^ciiiTnl  improvement.  Among  the  recent 
I  '■■ntr.ii  \  <  .ijiproved  are  Barker  Bros.,  of  Greens- 
l.nro,  .\'.  (  and  the  Kinston  F.lcctric  Co.,  of 
Kindlon,  N.  C-" 

Walter  L.  Eckhardt  at  Big  Meeting 
Cohen  &  Hughes,  Inc.,  Victor  distributors, 
were  hosts  at  a  dinner  at  tlic  Hotel  Belvedere 
on  June  26  to  Walter  I,.  Rckliardt,  president 
of  the  recently  organized  _Music  Master  Corp., 
which  was  attended  by  about  200  dealers  inler- 
ofltccl  ill  radio  merchandising.  The  subject  is 
reported  elsewhere  in  this  issue. 

News  Brieflets 
Dealers  generally  report  continued  big  de- 
mand for  the  old-time  songs  and  fiddle  pieces, 
especially  the  "Baggage  Coach  Ahead,"  the 
"Prisoner's  Song"  and  "After  the  Ball."  Riley 
Puckett,  who  sings  these  songs  for  the  Coliim- 
bia,  is  very  popular  in  this  territory,  and  hun- 
dreds of  requests  for  his  picture  have  been 
made  to  local  dealers. 

Mrs.  J.  E,  Henderson,  wife  of  the  district 
manager  of  the  Cincinnati  branch  of  the  Bruns- 
wick Co.,  accompanied  by  her  daughter,  stopped 
over  in  Baltimore  the  first  part  of  the  month 
on  her  way  to  Washington.  Mrs.  and  Miss 
Henderson  are  making  a  motor  tour  through 
the  Eastern  and  New  England  sections  of  the 
coun  try. 

W.  C.  Roberts,  manager  of  E.  F,  Droop  & 
Sons,  accompanied  by  his  family,  will  leave 
shortly  on  his  annual  tour  of  New  England 
and  northern  New  York. 

M.  Budazz  is  enlarging  his  Eastern  avenue 
store  to  take  care  of  his  constantly  increasing 
Columbia  phonograph  trade  and  is  opening  up 
a  new  store  in  another  section  of  the  city. 

The  Wilson  Music  Shop  is  moving  into  new 
and  larger  quarters  on  North  Gay  street,  where 
it  has  installed  a  new  Columbia  department. 

L.  L.  Andrews,  president  of  the  Columbia 
Wholesalers.  Inc..  has  just  returned  from  Cin- 
cinnati where  he  attended  the  Crosley  Jobbers' 
Convention. 

The  protective  policy  of  F.  A.  D.  Andrea, 
Inc.,  is  having  a  stabilizing  effect  on  the  trade, 
as  is  shown  by  the  fact  that  over  sixty  dealers 
qualified  as  Fada  dealers  during  the  month  of 
June. 


North  American  Radio  Corp. 
Opens  Many  Dealer  Agencies 

David  F.  Goldman,  president  of  the  North 
American  Radio  Corp.,  New  York  City,  metro- 
politan distributor  for  the  Music  Master  Corp., 
Philadelphia,  Pa.,  reports  that  over  sixty  deal- 
ers in  the  district  have  already  enthusiastically 
signed  the  new  \tusic  Master  franchise,  and 
that  prior  to  the  issuance  of  the  new  Music 
Master  line  of  receiving  sets  oyer  $100,000 
worth  of  orders  for  these  sets  alone  were  placed 
with  him  before  these  dealers  saw  the  line  or 
even  a  picture  of  it. 

The  recent  Farrand-Godley  week  conducted 
by  the  Farrand  Mfg.  Co.,  of  wliich  the  North 
.A.merican  Radio  Corp.  is  also  a  distributor,  was 
found  to  be  a  big  success,  and  clearly  demon- 
strated that  the  Summer  season  was  no  deter- 
rent where  concentrated  effort  was  made.  Mr. 
Goldman  is  making  preparations  for  a  big  Fall 
radio  season. 


Mutual  Phono  Parts  Go.  Busy 

The  Mutual  Phono  Parts  Co.,  New  York 
City,  manufacturer  of  Mutual  lone  arms  and 
sound  boxes,  is  making  a  special  drive  on  Ihe 
No.  1-A  ball-bearing  throw-back  tone  arm  set 
with  No.  2  reproducer.  This  combination  is 
particularly  suitable  for  portables.  The  pop- 
ularity of  Ihe  portable,  together  with  the  merits 
of  the  lone  arm  and  sound  box,  has  created  a 
considerable  demand,  and  the  Mutual  factory  is 
busy.  Tiie  radio  loud  speaker  unit  is  also  re- 
ported much  in  demand,  and  this  department 
of  the  organization  is  also  working  at  full 
capacity. 
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The  Counterfeit  is  Always  More 
Alluring  than  the  Genuine 


List  Price 

*25.00 

Far  Wesr  and 
Soulli  S27.0« 


COLORS 

Black,  Hiowi 
R  c  ii,      B  I  u  . 


List  Price 

^30.00 

Fur  West  ai.<] 
Soulh  S32.,SO 


Deluxe  Model 
List  Price 

H5.00 

Fur  We^l  an.I 
South  S.iO.IIO 


DEALERS!    Do  not  risk  your  reputation  by  selling  trashy,  flashy, 
poorly  designed  and  built  portables,  just  because  your  jobber 
wants  excess  profit.    Your  customer  is  the  one  that  ultimately 
pays  the  bill.    He  is  the  one  you  must  look  to  for  your  business 
increase — and  only  full  quality  for  a  fair  price  will  hold  him. 

Caswell  gives  you  full  value,  trade -marked  quality  in  both  the  Gypsy  and 
Aristocrat  models.    Caswell  stands  squarely  in  back  of  this  quality. 

Then,  further  fortifying  this  higli  quality,  is  the  Caswell  rigid  sales 
policy.  Both  the  Gypsy  and  Aristocrat  are  sold  only  through  legitimate 
wholesale  and  retail  outlets  on  a  basis  of  protection  to  everyone  con- 
cerned. The  clean-cut  competition  of  the  legitimate  music  trade  is  your 
only  competition.  The  "Gyp",  the  "liouse-to-house  canvasser"  and  the 
cut-rate  large  operators  hold  no  place  in  the  fair-and-square  Caswell 
policy. 

And  for  the  newest,  business-getting  features  you  must  look  to  Caswell.  Caswell 
pioneered  the  use  of  color.  Both  Caswell  models  are  replete  witli  selling  and 
construction  features — tlie  three-ply  veneer  case  that  stands  hard  use  and  hard 
handling;  the  covering  of  GENUINE  DuPont  Fabriokoid,  the  famous  Heineman 
motor;  Universal  Tone  Arm  and  the  "Micro tone"  reproducer tliat defies  breakage. 
AH  these  are  yours  with  the  Caswell  line. 

Are  you  going  to  hitch  your  wagon  to  the  star  of  Caswell  quality  and  leadership 
— or,  are  you  going  to  futilely  chase  the  will-o'-the-wisp  of  doubtful  quality 
iind  hit-or-miss  selling  methods  which  are  always  a  part  of  propositions  diat  are 
here  today  and  gone  tomorrow? 

The  choice  is  yours.  Decide  now  for  profit  and  permanence.  Gel  a  solid  foot- 
hold in  this  new  and  increasing  demand  for  quality-built  portables. 


JOBBERS:  We  are  not  out-proposition- 
ing anyone.  We  know  what  our  costs  are— 
we  have  a  fixed  quality  and  selling  price. 
We  are  catering  exclusively  to  the  recog- 
nized music  trade— no  premium  houses. 
Every  machine  is  a  known  quantity. 
Everyone  hears  a  label.  And  we  are  "teH- 
iiig  the  world  about  them." 


DEALERS:  If  your  jobber  is  offering 
you  anything  but  Caswell  portables,  it  is 
because  be  is  out  after  more  profit  for 
himself.  He  has  lost  sight  of  the  fact  that 
the  final  purchaser  pays  the  bill  and  we 
must  give  him  real  value  for  his  money. 


Western  Sales  Office:    Oakland  Tribune  Tower,  Oakland,  Cal. 

(asWeUJfan  ufaciuriry 


PORTABLE  PHONOGRAPHS  <9^DISTINCTION 


AULWAUKEE,WIS. 
U.S.A. 


ST.  PAUL  AVE. 
AT  lO^'J  STREET 
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BIOG.,  209  SOUTH  STATE  ST      TELEPHONE  WABASH  5242 


LEONftRO  P.  CANTY 


Steady  Sales  in  All  Lines,  Especially 

Portables,  Feature  the  Mid-West  Trade 


Retailers  Looking  Forward  to  Fall  and  Winter 
Progress  in  Sales — Movement  of  Record 


Business— Stability  of  Trade  Indicated  by  Steady 
Stocks  Continues  Unabated — Month's  News 


Chicago,  III.,  July  8.~Mid-Summcr  finds  the 
Middle  West  talking  machine  trade  as  a  whole 
in  a  more  satisfied  and  optimistic  state  of  mind 
than  has  been  the  case  for  many  months. 
While  the  dealer's  stocks  are  not  moving  from 
lus  shelves  at  a  record-breaking  rate,  sales  in 
all  lines  are  progressing  steadily,  and  the  re- 
tail merchant  is  looking  forward  confidently  to 
Uie  Fall  and  Winter. 

Portable  phonographs  continue  to  maintain 
leadership  in  the  sales  column,  qnd  tlie  present 
season  is  one  in  which  history  is  being  made  by 
the  manufacturers  and  distributors  of  that  par- 
ticular product.  Never  before  has  such  an  ar- 
ray of  fine  portables  been  on  the  market,  and 
the  dealer  has  been  quick  to  realize  tlie  sales 
possibilities  of  the  smaller  machines.  Almost 
without  exception  retail  merchants  have  given 
major  prominence  to  portables  in  their  Summer 
window  displays,  and  the  result  has  been  a  very 
large  number  of  easily  closed  sales  and  the  added 
advantage  of  the  customer's  attention  being  drawn 
to  other  merchandise.  The  sale  of  a  portable 
phonograph  results  in  most  cases  in  the  cus- 
tomer's purchasing  from  six  to  twelve  records, 
and  often  serves  as  a  lead  to  the  sale  of  an 
upright  phonograph,  a  console  or  combination 
instrument, 

A  large  number  of  dealers  report  an  increase 
in  the  number  of  records  sold  during  the  month 
of  June  and  the  first  ten  days  of  July,  due 
in  a  measure,  perhaps,  to  the  enormous  num- 
ber of  portable  sales,  and  because  of  the  in- 
creased use  of  the  talking  -machine  for  danc- 
ing and  entertainment  during  the  Summer 
months. 

Talking  machine  and  radio  manufacturers, 
whose  salesmen  are  engaged  in  making  a  pre- 
liminary survey  of  the  trade  with  the  view  of 
forecasting  Fall  and  Winter  business  possibili- 
ties, report  an  attitude  of  optimism  and  con- 
fidence on  the  part  of  the  dealers  in  almost 
every  section  of  the  country.  The  retailer  is 
scanning  his  stock,  giving  time  and  attention  to 
the  advance  announcements  of  the  manufac- 
turer, and  within  the  next  twenty  days  it  is  ex- 
pected that  Fall  buying  will  begin  in  earnest. 

With    the    initial    announcements    of  radio 


manufacturers  of  their  new  lines,  their  improved 
sales  and  distribution  policies,  the  dealer  has 
taken  a  new  interest  in  radio  merchandising," 
and  the  prevailing  opinion  in  the  minds  of  mem- 
bers of  the  trade  indicates  that  the  approach- 
ing season  will  mark  a  high  degree  of  stabi- 
lization in  the  radio  industry.  Manufacturers 
have  outlined  the  distribution  policies  with  the 
idea  of  giving  the  dealer  maximum  co-operation, 
directly,  or  through  jobbers  located  at  strategic 
points,  and  the  talking  machine  dealer  bids  fair 
to  be  even  a  greater  factor  in  the  sales  of  radio 
products  than  in  past  seasons. 

Visited  South  in  Interest  of  Carryola 
Donald  T.  Allen,  vice-president  of  the  Carry- 
ola Co.  of  America.  Milwaukee,  Wis.,  manu- 
facturer of  Carryola  portable  phonographs,  re- 
turned about  the  first  of  July  from  an  extensive 
business  trip  through  the  South  and  Southwest. 
During  the  course  of  his  journey  he  visited 
Dallas,  New  Orleans,  Atlanta,  and  other  lead- 
ing business  centers. 
Phonograph  Manufacturers'  Ass'n  to  Meet 
The  regular  monthly  meeting  of  the  Phono- 
graph Manufacturers'  National  Association  will 
be  held  on  next  Tuesday,  July  21,  in  the  Furni- 
ture Club,  American  Furniture  Mart,  666  Lake 
Shore  drive,  this  city,  according  to  an  announce- 
ment made  a  few  days  ago  by  Henry  A.  Otis, 
secretary  of  the  organization.  The  meeting 
will  be  opened,  as  usual,  with  a  dinner  at  six 
o'clock  and  the  business  session  will  immedi- 
ately follow. 

The  July  meeting  will  be  confined  to  a  gen- 
eral discussion  by  the  members  of  the  work  of 
the  Association,  and  considerable  stress  will  be 
laid  upon  the  co-operative  advertising  campaign 
which  is  to  be  planned.  The  first  step  in  this 
campaign  is  being  taken  this  month,  and  the 
initial  announcement  of  the  Association,  its 
aims  and  plan  of  action,  appear  on  another 
page  of  this  publication. 

The  question  of  standardization  of  sizes  and 
materials  for  economy  in  manufacture  will  also 
be  given  full  consideration,  and  it  is  hoped  that 
a  plan  may  be  evolved  whereby  the  panel  and 
veneer  manufacturers  will  be  enabled  to  carry 
sufficient  stocks,  tliereby  giving  members  of  the 


Association  the  advantage  of  securing  their  ma- 
terials from  stock  ready  to  ship.  The  establish- 
ing of  a  credit  department  to  protect  Associa- 
tion members  from  unscrupulous  buyers  will 
also  be  given  serious  thought. 

Mr.  Otis  has  invited  all  phonograph,  motor, 
tone  arm,  cabinet  and  record  manufacturers, 
whether  they  are  members  or  not,  to  attend  the 
July  meeting,  or  if  they  wish  any  information 
regarding  the  work  of  the  Association,  to  ad- 
dress him  at  500  Diversey  parkway,  Chicago, 
III. 

Stewart-Warner  Radio  Excites  Interest 

The  entrance  of  the  Stewart-Warner  Speed- 
ometer Corp,,  of  this  city,  into  the  field  of  radio 
manufacture  has  been  the  cause  of  considerable 
comment  in  the  trade,  and  in  many  quarters  it 
is  viewed  as  an  indication  of  the  rapid  progress 
of  the  industry  itself.  The  firm  has  made  elab- 
orate plans  for  the  manufacture  of  a  complete 
radio  ensemble,  and  officials  of  the  organiza- 
tion have  declared  that  Stewart- Warner  will 
soon  be  one  of  the  leading  radio  manufacturers. 

The  firm  has  been  known  for  over  twenty 
years  as  one  of  the  world's  leading  manufac- 
turers in  the  automotive  field,  and  it  is  estimated 
that  well  over  ten  million  automobiles  in  all 
parts  of  the  world  are  equipped  with  Stewart- 
Warner  accessories.  The  two  most  familiar 
products  arc  the  Stewart-Warner  speedometer 
and  the  Stewart-Warner  vacuum  tank. 

The  first  announcement  of  Stewart-Warner's 
entry  into  the  field  provoked  an  unusual  amount 
of  interest,  both  in  the  trade  and  among  the 
consumer  public.  The  manufacturers  have  an- 
nounced that  an  unusually  fine  group  of  radio 
instruments  will  be  manufactured,  and  that  fur- 
thermore a  unique  method  of  distribution  will 
be  carried  into  operation  which  is  e.-cpected  to 
solve  many  of  the  radio  dealer's  problems. 
New  Zenith  Broadcasting  Station 

"Better  broadcasting  begins  with  better  stu- 
dios and  that  means  environment  and  atmos- 
phere. We  propose  to  prove  the  point,"  holds 
E.  F.  McDonald,  president  of  the  National  As- 
sociation of  Broadcasters.  WJAZ,  the  new- 
Zenith  broadcasting  station,  described  on  an- 
other page  in  this  issue,  has  abandoned  com- 
pletely the  heavy  dull  drapes  found  in  many 
studios  and  through  the  work  of  highly-rated 
acoustic  and  electrical  authorities  all  obstacles 
of  echo  and  sound  rebound  have  been  overcome 
without  the  use  of  drapes.  Local  color  and 
atmosphere,  the  remaining  necessities,  have  at 
{Conlimied  on  page  116) 
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the.  same  time  been  effectively  accomplished. 

The  Zenitli  Radio  Corp.  first  stepped  aside 
from  the  theory  that  solid  drapes  and  walls  are 
necessary,  when,  at  the  Edgewater  Beach  Hotel, 
Chicago,  it  installed  the  Crystal  Studio,  where- 
by, through  heavy  plate-glass  partitioned  to 
prevent  sound  vibration  penetrating  through 
the  microphone,  an  audience  ivas  seated  which 
produced  the  desired  effect  upon  the  artist. 
When  selling  this  station,  the  call  letters  WJAZ 
were  retained  and  are  being  used  upon  the 
Zenith  portable  broadcasting  station,  now  tour- 
ing Michigan.  The  portable  station  will  make 
a  six  weeks'  tour  to  the  Pacific  Coast,  after 
which  the  new  Strauss  Building  studio  will  be 
officially  opened  and  WJAZ  will  be  back  again 
On  the  air. 

The  Zenith  stud 
control  froj 


>  will  be  operated  by  remote 


trip  of  three  months'  duration  in  Sweden,  the 
land  of  his  birth.  Mr.  and  Mrs.  Nordlund 
reached  Stockholm  on  May  7.  and  the  interven- 
ing time  has  been  spent  in  visiting  the  scenes 
of  his  boyhood  and  renewing  old  acquaintances 
after  an  absence  of  ten  years. 

New  Model  Super-Unidyae  Receiver 
The  United  Manufacturing  &  Distribiiiiiig 
Co.,  9705  Cottage  Grove  avenue,  annonnced  a 
few  days  ago  a  new  model  of  the  Super-Uni- 
dyne  radio  receiving  panel  suitable  for  installa- 
tion in  phonographs.  The  new  United  product 
IS  a  five-tube,  tuned  radio  frequency  set,  seven- 
teen inches  wide  by  seven  inches  high'  and  is 
designed  especially  for  upright  phonographs 
and  highboy  models.  The  new  Super-Unidvne 
will  be  ready  for  the  trade  on  July  15,  produc- 
tion  having  been   started   several  weeks  ago. 


ail 


roj  trom  .ts  new  power  station  now  being  The  United  Manufacturing  &  Distributing  Co! 

-ted  thirty  m.les  outs.de  of  Chicago  where  will  continue  to  furnish  the  old  style  phono- 

ot  tlie  interference  so  common  to  city-lo-  graph  panels  as  in  past  years 
■d    stations    will    be    entirely    eliminated.  Gulbransen  Used  in  Eroadr^RtJn^ 


cated    stations    will    be  entirely 
WJAZ  will  be  open  to  the  public  during  all  of 
its  performances. 

L,  B.  Casagrande  Visits  the  East 
I..  B.  Casagrande,  of  the  Caswell  Mfg.  Co,. 
Milwaukee,  Wis,,  maker  of  Caswell  Gypsy  and 
Aristocrat  portable  phonographs,  spent  the  last 
week  of  June  on  a  business  trip  through  the 
Eastern  States.  He  visited  several  of  the  leading 
trade  centers,  among  them  being  New  York, 
Philadelphia,  Buffalo  and  Cleveland. 

Paul  J.  McGee  With  MacMUlan 
Paul  J.  McGee,  of  the  engineering  staff  of  the 
Zenith  Radio  Corp.,  Chicago,  sailed  with  Com- 
mander Donald  B.  MacMillan  from  Boston  on 
June  17,  on  the  second  Arctic  expedition,  in 
the  position  of  second  radio  operator.  Mac- 
Millan, in  choosing  his  radio  operators,  sought 
to  find  in  them  certain  qualities,— first,  person- 
ality; second,  physique;  and  third,  experience. 
Mr.  McGee  was  found  to  possess  the  desired 
requirements,  and  consequently  will  assist  John 
L.  Reinhartz,  short-wave  expert,  who  was  ap- 
pointed in  January  as  first  operator.  Mr.  Mc- 
Gee has  had  considerable  experience  in  the  field 
of  radio  operation,  having  served  in  the  United 
States  Merchant  Marine,  is  a  member  of  the 
nava!  reserve  force,  and  has  operated  several 
broadcasting  stations. 

Axel  Nordlund  Returning  From  Europe 
Axel  Nordlund,  president  of  the  Excel  Pho- 
nograph   Co.,  400  West   Erie  street,  Chicago, 
will  l,ind  in  New  York  City  on  July  16  after  a 


Gulbransen  Used  in  Broadcasting 
Another  radio  station,  WON.  in  this  citv,  one 
of  the  best-known  stations  in  the  Middle  West 
has  accepted  the  Gulbransen  registering  piano 
as  an  instrument  capable  of  duphcating  hand- 
playing.  This  station  invited  Miss  Ruth  Pitts, 
radio  artist  of  Station  KHJ  and  employed  by 
the  iMartin  Music  Co.,  of  Los  Angeles,  accom- 
panied by  John  Martin  on  a  Gulbransen  regis- 
tering piano,  to  broadcast  from  its  studio.  Tliis 
was  done  in  spite  of  the  fact  that  WGN,  like 
Station  KHJ,  is  a  class  E  station  in  which 
"player-pianos"  are  not  permitted  as  broadcast- 
ing instruments.  KHJ  decided  long  ago  that 
the  Gulbransen  registering  piano  does  not  enter 
into  this  category,  and  uses  it  regularly  in 
broadcasting,  and  now  WGN  has  followed  the 
same  course.  Miss  Pitts  sang  several  selections 
which  were  enthusiastically  received,  accompa- 
nied by  Mr.  Martin  on  the  Gulbransen  register 
ing  piano. 

Brunswick-Radiola  Travels  With  Shriners 
The  Wade-Twichell  Co.,  Brunswick  dealer  al 
311  South  Wabash  avenue,  was  responsible  for 
the  installation  of  a  Brunswick  Radiola  as  the 
official  radio  and  phonograph  instrument  used 
by  the  Medinah  Temple,  the  local  Masonic 
lodge,  on  its  pilgrimage  to  the  National  Shri- 
ners' Convention  at  Los  Angeles.  While  en 
route  to  the  Coast,  the  audience  enjoyed  distant 
broadcasting  to  advantage  at  practically  every 
point  while  the  train  was  stopped.  The  log 
showed  that  Eastern  and  Western  stations  were 


LAKESIDE  TYPE  M  SPEAKER 


Furnished 
horn  separate. 


iplete.  or  units  and 

Write  for  prices. 


lAKESIDE  FRICTIOIV  SlIDE 

For  radio  and  phonograph  cabinets, 
prevents  accidental  dropping  of 
covers.     Write  for  samples  and  pi  ices. 

Lakeside  Supply  Co. 

73  West  Van  Baren  St.        Chicago,  III. 


picked  up  from  Lake  Louise,  Banff  and  Moose 
Jaw,  Canada,  and  when  the  train  was  en  route 
practically  all  of  the  entertainment  was  derived 
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Brunswick  Radiola  on  the  Shriner's  Special 
Irom  the  plionograph  side  of  the  Brunswick  Ra- 
diola. 

Broadcaster  Products  at  Furniture  Mart 

The    Broadcaster    Corp..    of    this    city,  is 
maintaining  a  display  which  beckons  many  vis- 
iting furniture  dealers  at  the  Furniture  Market 
now  in   progress   at   the  American  Furniture 
Mart.     Among   tile    Broadcaster   products  on 
display  are  the  R  P  2,  R  P  1,  the  Broadcaster 
Highboy  combination  model,  with  built-in  loud 
speaker,  radio  cabinets  and  a  number  of  con- 
soles and  uprights.   Several  of  the  models  con- 
tain  the    FADA   five-tube   neutrodyne  radio 
panel.    Two  new  products  are  shown  for  the 
first  time,  namely,  artistically  designed  music 
roll  cabinets,  finished  in  either  walnut  or  ma- 
liogany    S.  L.  Zax,  secretary  of  the  firm,  is  in 
charge  of  the  display,  and  in  an  interview  with 
The  World  representative  stated  that  upright 
models  were  seemingly  growing  in  popular  favor 
among  the  furniture  dealers  as  the  demand  foi 
them  was  becoming  more  pronounced. 
French  Ray-O-Vac  Radio  Battery  Publicity 
Evidence  of  the  policy  of  giving  continuous 
.Tnd  thorough  co-operation  to  the  dealer  will  be 
^hown  during  the  latter  part  of  this  month, 
when,  on  July  25,  the  Saturday  Evening  Post 
will  carry  a  double-page  spread  in  several  colors 
advertising  French  Ray-O-Vae  radio  batteries, 
manufactured  by  the  French  Battery  &  Car- 
bon  Co.,  Madison,  Wis.    The  copy  is  cleverly 
designed  with  the  idea  of  exciting  consumer 
desire  and  directing  the  reader  to  the  dealer 
who  handles  the  Ray-O-Vae  line. 

The  attention  of  the  reader  is  drawn  first  to 
the  French   RayO-Lite   cabinet,  which  is  in- 
(ConHnucd  on  page  118) 
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stalled  in  tlic  dealt-r's  store  for  display  purposes. 
Testers  are  a  part  of  the  cabinet  equipmenl,  and 
the  prospective  customer  is  given  to  understand 
that  the  instrument  is  provided  for  his  protec- 
tion, in  order  that  he  may  make  certain  thai 
the  battery  is  fresh  and  full-powered  and  thai 
he  is  receiving  a  full  measure  of  strength  be- 
fore he  makes  Ihe  purchase. 

The  full  line  of  French  Ray-O-Vac  radio  bat- 
teries is  reproduced  in  color,  showing  eleven 
different  sizes  and  shapes.  A  coupon  appears  in 
the  lower  right-liand  corner  of  one  page,  by 
means  of  which  the  reader  may  secure  a  book- 


let published  by  the  firm  under  the  title,  "Radio 
Trouble  Finder  and  Broadcasting  Station  Di- 
rectory." 

W.  P.  Roche  Made  a  Director 
An  unusual  amount  of  interest  in  the  music 
trade  was  attracted  by  the   recent  announce- 
ment of  Lyon  &  Healy,  Chicago,  to  the  effect 


Walter  P.  Roche 
that  Walter  P.  Roche,  manager  of  the  retail 
division  of  that  firm,  had  been  elected  to  the 
board  of  directors  at  the  June  meeting,  held  on 
June  9- 

Mr.  Roche  entered  the  employ  of  Lyon  & 
Healy  nearly  twenty  years  ago,  serving  as  er- 
rand boy.  Within  a  short  time  he  was  pro- 
moted to  the  stock  department,  during  the  pe- 
riod when  C.  E,  Goodwin  was  in  charge  of  both 
the  wholesale  and  retail  phonograph  depart- 
ments.   He  soon  advanced  to  the  position  of 


inside  wholesale  salesman,  serving  under  L.  C. 
Wiswell,  then  manager  of  the  wholesale  depart- 
ment. After  a  transfer  to  tlie  outside  sales 
force,  covering  the  city  of  Chicago,  and  later, 
Wisconsin,  northern  Illinois,  and  other  parts  of 
the  Central  West,  he  became  Mr,  Wiswell's 
assistant.  On  November  1,  1923,  Mr.  Wiswell 
resigned,  Mr,  Roche  became  manager  of  the 
wholesale  department,  and  also  acted  in  an  ad- 
visory capacity  in  matters  concerning  the  retail 
division. 

On  July  1,  1924,  he  was  again  advanced,  this 
time  to  the  position  of  manager  of  the  retail 
department,  the  position  which  he  holds  to-day. 
The  story  of  his  progress  with  Lyon  &  Healy 
reads  like  a  fast  action  novel,  and  the  new 
honor  conferred  upon  him  is  but  a  well-deserved 
tribute  to  his  ability,  and  the  untiring  effort 
which  he  has  put  forth  throughout  his  associa- 
tion with  the  Lyon  &  Healy  organization. 
Smetana  Odeon  Records  Score  at  Festival 
A  clever  and  timely  merchandising  idea  was 
recently  brought  into  play  in  Chicago  by  the 
General  Phonograph  Corp.,  of  New  York,  in 
collaboration  with  the  General  Phonograph 
Corp.  of  Illinois,  and  the  Consolidated  Talking 
Machine  Co.,  of  Chicago.  From  June  25  to 
the  2Sth  there  was  held  in  Cliicago  what  was 
known  as  the  American  Sokol  Gymnastic  Fes- 
tival, the  largest  gathering  of  people  of  Bohe- 
mian nationality  ever  held.  The  athletic  events 
were  held  in  the  Grant  Park  stadium,  and  the 
week  was  marked  by  important  meetings  of 
Bohemians  throughout  the  city. 

Bohemians  are  lovers  of  music,  especially 
that  of  their  native  land  and  in  their  own 
tongue,  and  their  favorite  composer  is  Bedrich 
Smetana,  who  is  known  as  the  national  Bohe- 
mian composer.  On  the  first  day  of  the  festival 
his  opera.  '"The  Bartered  Bride,"  was  staged  in 
Ihe  convention  hall,  and  the  spacious  audito- 
rium was  packed  to  the  doors. 

As  a  tie-up  with  this  event,  and  with  the  fes- 
tival in  general,  the  General  Phonograph  Corp. 
introduced  in  a  most  aggressive  fashion  an 
Odeon  record  album  set,  containing  four  of 
Smetana's  most  famous  compositions,  in  the 
form  of  instrumental  music  by  the  Odeon  Sym- 
phony Orchestra.  On  the  flyleaf  of  the  album 
was  a  full  description  of  the  music  printed  in 
the  Bohemian  language.  Large  space  adver- 
tisements appeared  each  day  in  the  Bohemian 
newspapers,  listing  the  dealers'  shops  at  which 
the  album  could  be  procured.  So  great  was  the 
demand  before  the  festival  was  over  that  many 
dealers  were  completely  sold  out,  and  were  hur- 
riedly placing  repeat   orders.     The  Bohemian 


version  of  the  popular  hit.  "O  Katharina,"  re- 
cently made  in  the  Okch  laboratory  of  the  Con- 
solidated Talking  Machine  Co.,  Chicago,  by  V. 
Albrecht,  also  scored  a  hit  with  the  Bohemian 
people. 

A.  Thallmcyer,  of  New  York  City,  manager 
of  the  foreign  record  department  of  the  Gen- 
eral Phonograph  Corp.,  spent  several  days  in 
Chicago  during  the  festival,  and  worked  in 
close  co-operation  with  S.  A.  Ribolla,  manager 
of  the  General  Phonograph  Corp.,  of  Illinois, 
and  E,  A.  Fearn,  president  of  the  Consolidated 
Talking  Machine  Co.,  in  making  the  unique 
merchandising  scheme  a  decided  success. 
An  Attractive  Convention  Exhibit 

The  accompanying  illustration  will  give  some 
idea  of  the  altraclive  appearance  of  the  exhibit 


Consolidated  Display  of  Swanson  Portables 
sponsored  by  the  Consolidated  Talking  Ma- 
chine Co.  at  the  Chicago  Conventions.  This 
display  was  one  of  the  most  popular  at  the 
Drake,  and  E.  A.  Fearn,  head  of  the  company, 
proved  himself  a  host  par  excellence.  Swanson 
portables  were  attractively  displayed  in  the  cen- 
ter of  the  exhibit,  while  other  popular  products 
distributed  by  this  well-known  organization 
were  presented  in  effective  settings. 
Vitanola  Display  Attracts  Much  Attention 
One  of  the  most  attractive  displays  at  the 
Furniture  Market  now  in  progress  at  the  Amer- 
ican Furniture  Mart,  in  this  city,  is  that  of  the 
Vitanola  Talking  Machine  Co.,  and  it  has 
claimed  its  share  of  visiting  buyers.  Those  in 
charge  have  expressed  themselves  as  entirely 
satisfied  with  the  success  of  the  exhibit  and 
with  the  sentiments  expressed  by  dealers  as  to 
the  prospect  of  good  Fall  and  Winter  business. 

A  number  of  popular-priced  upright  and  con- 
sole talking  machines  are  on  display,  and  the 
instrument  which  draws  an  u'nusual  amount  of 
attention  is  the  Hi-Boy,  a  combination  phono- 
graph and  writing  desk,  which  is  adapted  for 
the  installation  of  a  radio  receiving  set.  Two 
(Cotiliiiued  on  j'age  120) 


Phonographs 


and 

Radio- Phonograph  Combinations 

The  illustration  shows  one  of  many  late  models  of  our  line,  which  has  been  re-de- 
signed, right  up  to  the  minute,  with  especial  reference  to  the  Radio-Phonograph 
Combination,  destined  to  be  the  standard  household  unit.   Characterized  by 

Beauty  of  Design,  Finish  and  Tonal  Quality 

These  instruments  are  produced  in  all  the  popular  finishes  and  styles,  including 
Uprights,  Consoles  and  Wall  Cabinets,  and  our  facilities  enable  us  to  make  prompt 
deliveries  and  most  attractive  trade  prices.  Catalog  and  price  list  mailed  on  re- 
quest. 

EXCEL  PHONOGRAPH  MANUFACTURING  COMPANY 


402-414  West  Erie  Street 


Chicago,  Illinois 
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I  r!i<.  liI,IAIl— Fux-trot  Urownlep's  Orcli.  of  NfW  Orlcuns 

DIRTY  RAG— Fox-trot  Browrilec's  Oroli.  o(  Now  Orlenna 

Oil  THAT  SWEET  IN  SUITE  IG— Fox -trot— Slnslng  Chorus, 
Vlclt  Jlyera  Atluntn  Molody  Artists 
SWI5KT  MAN  BLUBS- Fox-trot, 

Vlclt  Myers  Atlnntu  Molody  Artists 

FI.OIIIUA- Fov-trot  xiio  Melody  Sliclks 

STRPPIN'  IN  SOOIBTY— Fox-trot  The  Molody  Sholks 

MEMPHIS  BOUND— Fox-trot. 

Jimmy  Joys  St.  AiitUony  Hotel  Orch. 
RIVERBOAT  SHUFFLE — Fox-trot, 

Jimmy  Joys  Sf.  Anthony  Hotel  Orcti. 
THE  WORLD  IS  SUCH  A  LONESOME  PLACE  (Slnco 
I    Lost   You)— Wi.Itz. 

Louis  Forbstcln's  Roynl  Syncopators 
SOME    I>AY    WE'LL    MF.ET    AG  AI N— Fox-trot— Vocal 
Chorus  by  Rex  Newman, 

Louis  Forbstcln's  Royal  Syncopulor.o 
PAL  OF  MY  CRADLE  DAYS- Tenor,  Accomp.  by  Justin 

Ring's  Qulntotto  and  Cclcslo  Bruce  Wallace 

AWAY  FROM  VOU — Tenor,  Accomp.  by  Justin  nine's 

Quintette  una  Cvlcstc  Bruce  Wallace 

Y'F.ARNINO   CJuat  for  You)— Uarltono,  with  Taro-Pntch 

Accomp  Richard  U.  Gilbert 

I  HAD  SOMEONE  ELSE  BEFORE  I  HAD  YOU  (And 
I'll  Have  Someone  After  Y'ou'ro  Gone) — Baritone,  with 

Tnro-Pateh  Accomp  Richard  B.  Gilbert 

WE'RE  GONNA  HAVE  WEATHER  (Whether  Or  Not)— 
Tonor-Uiiriloiie  Duel,  Accomp,  by  tho  Bow-Wows- 

Happiness   Hoys  (Billy  Jones-Ernest  Hare) 

CHRISTOPO  COHliMBO  (Thought  the  World  Wa'i 
Roundo)— Tcnor-Bnrilone  Uiiot,  Accomp.  by  tho  Bow- 
UoHs — Iljippint'ss  Itoys  (Billy  Joncs-Erncst  Hare) 

OKi^v  Records 


Sacred  and  Old  Time  Tunes 

„       I  SAFE  l\  THE  ARMS  OF  JES US— SluGlng  with  Organ 

)        Accomp  The  Jonlilns  Family 

I"'      I  MILK  AND  HONEY— Singing  with  Guitar  and  Mandolin 

I        Accomp  Tho  Jenkins  Family 

I  NOBODY'S    BUSINESS— Singing  with   Guitar  Accomp., 

°^      I  Ohas.  Nabell 

I  THE    SHERIFF   SALE— Sinelng  with   Guitar  Accomp., 
I  Chns.  Nabell 

[FLOYD  COLLINS  IN  SAND  CAVP^SInglng  with  Guitar 

"3  Accomp  Blind  "Andy" 

THE  COUNTRY  CHURCH  YARD— Singing  with  Gnltar 
^        Accomp  Blind  "Andy" 

QKeJv  Records 


il\  'Record 


The  People  in  Your  Town  Know 
These  Artists 
OKEH  KEEPS  AHEAD 

Okeh  keeps  ahead  with  the  kind  of 
music  American  music  lovers  de- 
mand. 

If  it's  dancing,  Okeh's  dance  records 
are  right.  If  it's  vocals  or  instru- 
mentals,  popular  songs,  sacred  or  old 
time  tunes,  Okeh  has  recorded  them 
with  a  truthfulness  of  tone  quality 
unsurpassed. 

Every  Dealer  selling  records  should 
include  Okeh — just  because  other 
dealers  say  Okeh  is  a  profitable  line. 
Write  today  for  our  Dealer  Proposi- 
tion. 


SAR.\  MARTIN  SIPPIE  WALLACE   

(BLUE  FEELIN'  BLUES— Violin  SoIo,  Piano  Accomp.  by 

J.        Clarence  Willlnm.s  E.  L.  Coleman 

(STEEL  STRING  BLUES— Novelty  Instrumental  Trio 

rl  WOKE  UP  COLD  IN  HAND— Fo.v-trot.  Vocal  Chorus 

by  Floyd  CnmpbeU  Chas.  Crcath's  Jaiz-O-Manlnes 

MY  DADDY  ROCKS  ME  (With  One  Steady  Roll)- Fox- 
.        trot.  Vocal  Chorus  by  Floyd  Campbell, 

'  Chas.  Oreath's  Jazz-O-Maniucs 

PAPA   DE-DA-DA- Contralto    Solo,    Piano   Accomp.  by 

arenco  Williams  Virglnln  Liston 

Y'OtI  CAN  DIP  YOl'R  BREAD  IN  MY  GRAVY,  BUT 
YOU  CAN'T  HAVE  NONE  OF  MY  CHOPS— Con- 
tralto Solo.  Accomp.  by  Piano  and  Mandolin, 

Virginia  LIsfon 
HYDRANT  LOVE  (Turn  It  On.  Shut  It  OnT)- Contralto- 
Baritone  Duet.  Piano  Accomp.  by  Clnrcnee  WllUanis, 

Buttcrbeans  and  Susln 
BROWN  SKIN  GAL — Contrnlto-Bnrllone  Duet,  Piano  Ac- 
comp. by  Clarence  Williams  Buttcrbeans  and  Susie 

QKcJv  Records 


Consolidated  Talking  Machine  Co. 


2957  Gratiot  Avenue,  Detroit,  Mich. 


227-229  W.  Washington  St.,  Chicago,  III. 

Branches: 

1121  Nicollet  Avenue,  Minneapolis,  Minn. 
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THE  ALTO 
'Automatic  Stop 

For  Fbonosraptu. 

Nothlne  needs  to  be 
Bcrewed  unto  the  tone 
airn.  Simple  In  con- 
struction. It  flta  under 
the  turn  table.  Our 
customers  say  It  Is  the 
most  accurate  stop  they 
found  7et  Id  spite  of  Its 


Canadian    Dlitiibutor  Unl 


t  SuBPly  I 


new  Vitanola  proiiucts  are  displayed,  for  the 
first  time,  for  the  benefit  of  visiting  dealers  in 
the  form  of  radio  tables.  These  are  finisHed  in 
mahogany,  with  gold  scratching  on  the  front 
panels  and  contain  an  enclosed  horn  and  bat* 
tery  compartments,  Jeffrey  B.  Schiff,  Vitanola 
representative  in  New  England,  New  York,  and 
Pennsylvania,  is  in  active  charge  of  the  display 
during  the  Furniture  Market.  M.  C.  Schiff, 
president,  and  Robert  Illing,  sales  manager,  are 
also  on  hand  to  greet  visitors. 

Gets  Reciprocal  License  From  U.  S.  Navy 
The  Neutrowound  Radio  Manufacturing  Co., 
1721  Prairie  avenue,  a  division  of  the  Advance 
Automobile  Accessories  Corp.,  this  city,  was  re- 
cently granted  a  reciprocal  license  by  the 
United  States  Navy  Department.  By  the  terms 
of  this  license,  the  firm  is  authorized  to  man- 
ufacture radio  receiving  sets  under  the  so-called 
"German"  patents,  which  are  owned  by  the 
Government  of  the  United  States. 

McDonald  Entertained  Conventioners 
Among  the  unusual  entertainments  provided 
for  those  who  attended  the  Music  Industries 
Convention  in  Chicago  the  week  of  June  8  was 
an  evening's  entertainment  sponsored  by  E.  F. 
McDonald,  Jr.,  president  of  the  Zenith  Radio 
Corp.,  to  twenty-two  leading  members  of  the 
music  industry,    Mr.  McDonald,  as  host  at  the 


LliLcago  Vaclit  Club,  provided  an  excellent  din- 
ner, at  the  conclusion  of  which  the  entire  party 
boarded  his  K18-foot  yacht,  the  "Zenith."  A 
cruise  was  immediately  started  along  the  shore 
of  Lake  Michigan  and  circling  back  at  a  late 
hour,  the  out-of-town  members  of  the  party 
were  given  probably  the  first  view  tlicy  had 
ever  had  of  the  unusual  illumination  of  Chi- 
cago's buildings  as  viewed  from  a  distant  point 
on  the  water. 

Refreshments  were  served  aboard  the  vessel 
and  entertainment  was  provided  with  the  latest 
type  of  Zenith  Super  radio  receiving  set,  ar- 
ranged so  that  concealed  loud  speakers  could 
be  turned  on  in  various  parts  of  the  yacht. 

Among  those  present  were:  Colonel  F.  B. 
T.  Hollenberg  and  son.  Little  Rock,  Ark,;  Wm 
J.  Kceley,  New  York;  M.  V.  DcForccsl  ;ind  son. 
Sharon,  Ta.;  Charles  Jacob,  New  York;  George 
Miller,  Philadelphia,  Pa.;  Tom  Pletchcr,  Chi- 
cago, 111.;  Paul  B,  Klugh,  New  York;  C.  A. 
Grinnell,  Detroit.  Mich.;  Earl  Poling,  Akron, 
O.;  Howard  J.  Sharlle,  Cleveland.  O.;  Lloyd  L 
Spencer,  New  York;  Lydia  M.  Green,  New 
York;  1.  T.  Pearce.  Iron  Mountain.  Mich.;  H. 
E.  Hopkins,  Aurora,  III.;  Morris  R.  Lamb, 
Syracuse,  N.  Y.;  Jas.  P.  Lacey,  Peoria,  III.; 
Fred  P.  Watson.  Mt.  Vernon,  III.;  Thos.  F.  F. 
I'egnum,  Syracuse,  N.  Y, 

Odon  Jester  With  Stewart-Warner 
Odon  Jester,  formerly  Detroit  representative 
of  the  Columbia  Phonograph  Co..  was  recently 
appointed  manager  of  the  Stewart-Warner  serv- 
ice bureau  in  that  city,  according  to  an  an- 
nouncement made  by  the  radio  division  of  the 
Stewart-Warner  Speedometer  Corp.,  of  Chicago. 
Autofomier  All  Frequency  Amplifier  Shovra 
A  new  radio  product  was  recently  introduced 
to  the  trade  by  the  Thordarson  Electric  Mfg. 
Co.,  500  West  Huron  street,  Chicago,  in  the 
form  of  the  Autoformer  All  Frequency  Ampli- 
fier, by  means  of  which  the  low  notes  of  an 
organ,  bass  viol,  tuba,  and  other  instruments 
below  100  cycles  are  said  to  be  amplified  as 


THE  PERFECT  REPRODUCER 

Tone  loud  ondplenmnn 
Hnndlome  malenal  and  deiign 
Bloek— 22.50,  Sheil-25.00 

AmericiiD  Electric  Company 

Sl.le  and  64lh  St..  CHICAGO 


perfectly  as  high  notes.  It  is  similar  in  prin- 
ciple to  the  line  amplifiers  now  in  use  in  the 
more  recently  installed  liigli-powcred  broad- 
casting stations.  The  manufacturer  has  issued 
a  bulletin  describing  the  new  Autoformer  Am- 
plifier, its  applications  and  advantages. 
Full  Line  of  Excel  Phonographs  on  Display 
The  full  line  of  talking  machines  manufac- 
tured by  the  Excel  Phonograph  Co.,  400  West 
Erie  street,  this  city,  is  on  display  in  Suite 
1413,  American  Furniture  Mart,  during  the 
Furniture  Market  held  June  22  to  July  18.  Tiic 
display,  which  is  drawing  a  large  number  of 
visiting  buyers,  contains  console  models  num- 
ber 7,  17,  10,  11,  and  21.  Models  which  are 
bringing  forth  exceptionally  favorable  com- 
ment are  the  wall  combination  cabinets  number 
60  and  70,  All  models  being  shown  are  adapted 
for  the  installation  of  radio  receiving  sets. 
The  display  is  under  the  supervision  of  J.  N. 
Stewart,  of  the  sales  staff,  and  1.  A.  Lund,  sales 
manager  of  the  Excel  organization.  On  the 
second  floor  of  the  exposition  building  the  firm 
is  sponsoring  a  display  of  its  Nordlund  grand 
pianos. 

Attractive  Line  of  Radio  Cabinets 
A  remarkable  display  of  radio  cabinets,  made 
by  the  Lee  Lund  Cabinet  Shops,  is  on  exhibi- 
tion for  the  first  time  during  the  Furniture 
Market  now  being  held  at  the  American  Furni- 
ture Mart,  Chicago.  The  firm  has  been  formed 
by  I.  A.  Lund  and  Leo  Fink,  its  products  will 
be  known  as  the  Lee  Lund  line,  and  a  perma- 
nent display  will  be  maintained  in  Suite  1413. 
(Coiiliiiut-^  on  f-fifii-  122) 


To  Radio  aod  Phonograph  Manufacturers 

The  Leadership  of  Blood  Products  Has  Never  Been  Challenged 


BLOOD  RADIO  TONE  ARMS  for  Phonographs 
and  the  original 

BLOOD  tapered  metal  SPEAKERTUBES 
and 

BLOOD  MASTERTONE  SPEAKER-UNITS  for  Radio,  aU  have 
maintained  their  prestige  by  originality  and  satisfactory  per- 
formance. 


Standard  No.  5  Speakertube 


EVERY  TliWE  you  install  a  BLOOD  PRODUCT  on  your 
merchandise,  your  profit  rapidly  materializes  through  a 
faster  "turn-over"  which  had  been  created  by  havinc 
lessened  the  sales  resistance  FOR  YOUR  DEALER — who 
is  strikingly  responsive  and  confident  in  BLOOD  Equipment. 

During  the  month  of  June,  several  of  the  largest  cabinet 
producers  in  this  country,  adopted  the  BLOOD  products. 
The  practical  manufacturer  prefers  dealing  with  one  con- 
cern that  can  supply  the  proven  equipment  that  will  aid 
him  to  meet  every  emergency  most  economically. 

BLOOD  TONE  ARM  CO. 


Radio  Tone  Arm 


Today,  in  our  own  complete  manufacturing  plant,  located 
in  Bay  City,  Michigan,  we  do  all  of  our  own  work,  stamping, 
machining,  plating,  etc..  under  one  roof.  This  means,  you 
get  better  products  than  ever  before — at  the  same  time 
benefiting  in  price  through  our  tremendous  production. 

We  are  maintaining  our  ADVISORY  SERVICE  to  aid 
you  to  make  your  output  more  merchantable,  so  that 
you  can  more  readily  meet  the  commercial  demands  of 
today's  trade. 


Bay  City,  Mich. 


Central  West  Distributor,  Blood  Tone  Arm  Company,  222  W.  Madison  St.,  Chicago 
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made  in 

Bright 

Coloirs 

OhSellino 
Sensation^ 

theseason 


P  O  RT  AB  L  EL  the  lightest  weight  portable  with 
the  power  and  tone  quality  of  a  cabinet  machine. 

Case  is  bright  red,  bright  blue,  bright  green,  maroon,  dark  blue, 
dark  green,  tan  and  black  of  handsome  leatherette. 

Thickly  padded  top  and  bottom  gives  rich  appearance  and  prevents 
scratching  table  tops — there  are  no  metal  projections. 


Distributors  of  the  NEW  SWANSON 

PORTABLE 

ATLANTA  Jamc-i  K.  Polk.  Inc..  181  WKltehall  St. 

CHICAGO:    Lyon  S.  Healy.  Wobash  Ave.  and  Jackaon  Blvd. 

CKeney  Talking  Machme  Co.,  24  N.  Wabask  Ave. 
Consolidated  Talking  Machine  Co.,  227-229  W.  Wash- 
ington St. 

CINCINNATI  Colombia  Dislribotois,  Inc..  224  W.  4th  St. 

CLEVELAND  Record  Sales  Co.,  1965  E.  66th  St. 

DETROIT  Consohdated  Talking  Machine  Co.,  2957  Gratiol  Ave. 

KANSAS  CITY  Artophone  Corp.,  804  Grand  Ave. 

MINNEAPOLIS.  Consolidated  Talking  Machine  Co.,  I  121  Nicollet  Ave. 

NEW  ORLEANS  Junius  Hart  Piano  House,  123  Carondelel  St. 

Columbia  Distributors,  Inc.,  5  1  7  Canal  St. 

NEW  YORK  CITY  General  Phonograph  Corp.,  15  W.  18th  St. 

PORTLAND,  ORE  L.  D.  Heater,  357  Anfceny  St. 

PUTNAM.  CONN  Frank  R.  Witman  Phonograph  Supply  Co. 

RICHMOND,  VA  Richmond  Hardware  Co.,  101  S.  14th  St. 

SAN  FRANCISCO  L.  D.  Heater  Co..  420  Ninth  Ave. 

ST.  LOUIS  Columbia  Distributors,  Inc.,   1327  Pine  St. 

Wholesale  Musical  Supply  Co.,  206  N.  I  7th  St. 


colov 

and  order  a  sample 
^C/  ^27.50 

Consolidated 

Talking  Machine  Co. 

227-29  West  Washington  St. 
CHICAGO 
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at   the  American   Furniture  Mart  in  this  city. 

A  full  line  of  beautiful  radio  console  cabinets 
in  period  design  are  on  exhibition,  finished  in 
walnut  and  maliogany.  Many  are  in  two  tones, 
and  all  artistically  decorated.  Products  which 
drew  considerable  comment  were  the  small  ra- 
dio tables  with  drop  sides,  finished  in  walnut, 
and  equipped  with  a  built-in  radio  horn  and 
sufficient  space  in  the  back  for  the  installation 
of  batteries, 

Brunswick  Announces  Interesting  Sales  Plan 

The  Brunswick-Balke-Coilender  Co.  recently 
mailed  to  its  dealers  a  pamphlet  in  which  was 
outlined  an  interesting  sales  plan.  The  first 
page  of  the  broadside  is  devoted  to  a  chart 
which  shows  the  trend  of  phonograph  sales 
from  1922  to  1924,  and  the  reader  finds  that 
regularly  each  year  sales  begin  to  increase  in 
August  and  run  to  the  peak  in  December.  In 
each  of  the  years  mentioned,  the  December 
peak  has  been  slightly  higher,  and  the  dealer 
IS  reminded  that  his  individual  success  at  that 


time  of  year  is  dependent  in  large  measure  upon 
his  late  Summer  and  early  Fall  activities. 

The  sales  plan  mentioned  above  is  one  which 
Erunswick-Balke-Collender  Co.  states  has  been 
tested  and  found  true  year  after  year  and  that 
by  putting  the  plan  to  work  right  now,  not 
only  will  immediate  business  be  booked,  but 
the  groundwork  will  be  laid  for  many  sales 
which  will  be  closed  during  the  next  six 
months. 

The  dealer  is  supplied  with  a  sample  of  a 
letter  designed  for  mailing  to  prospects,  out- 
lining a  Christmas  Club  plan,  by  means  of 
which  a  Brunswick  Radiola  or  phonograph  may 
be  purchased  by  a  small  weekly  payment.  Six 
per  cent  interest  will  be  paid  to  the  customer 
on  all  money  deposited  with  the  dealer  from 
July  15  to  the  date  upon  which  delivery  is 
made.  A  deposit  of  fifty  cents  entitles  the  cus- 
tomer to  a  membership  in  the  Christmas  Club 
and  the  model  of  phonograph  or  Brunswick 
Radiola  may  be  selected  at  the  outset  or  at  any 
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Balkite 
Battery  Charger 
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The  Balkite  Battery  Charger  is  today 
the  most  popular  charger  on  the  mar- 
ket. It  is  the  only  charger  commonly 
used  while  the  set  is  in  operation. 
Balkite  ''B"  II  is  also  well  known.  It 
replaces  "B"  batteries  entirely  and 
supplies  plate  current  from  the  light 
socket. 

We  now  announce  the  Balkite  Trickle 
Charger  at  $10.  This  low-rate  charger  is 
especially  adapted  to  use  with  sets  of  rela- 
tively low  "A"  current  requirements— any 
dry  cell  set  and  storage  battery  sets  with  few 
tubes.  Ownersof  dry  cell  sets  can  now  make 
a  very  compact  and  economical  installation 
with  a  Balkite  Trickle  Charger  and  a  low 
capacity  storage  battery  of  the  type  offered 
by  battery  manufacturers  this  fall. 

We  also  announce  the  new  Balkite  "B" 
at  $35.  This  new  model  will  serve  sets  of 
five  tubes  and  less.  It  fits  in  your  present 
'B"  battery  compartment. 

'^isetess—'^  bulbs— Permanent 

All  BalkiteRadio  Power  Units  are  entirely 
noiseless  in  operation.  They  have  no  mov- 
ing parts,  no  bulbs,  and  nothing  to  adjust, 
break  or  get  out  of  order.  Each  is  a  perma- 
nent piece  of  equipment  with  nothing  to 
replace.  They  require  no  other  attention 
than  the  infrequent  addition  of  water.  They 
require  no  changes  or  additions  to  your  set. 

Manufactured  by 
FANSTEEL  PRODUCTS  COMPANY,  Inc. 
North  Chicago,  Illinois 
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later  date  which  is  convenient  for  customers. 

Special  window  posters  arc  supplied  by  the 
Brunswick-Balke-Collender  Co.,  together  with 
specimen  advertisements,  mats  and  electros,  and 
a  small  booklet.  "Christmas  Club  1925,"  similar 
in  appearance  to  a  bank  deposit  book.  In  tlic 
booklet  payments  will  be  entered  as  they  arc 
made  at  the  dealer's  store,  and  the  customer 
automatically  has  a  receipt  and  record  of  his 
payment.  In  1924  the  Christmas  Club  plan 
proved  highly  successful  when  placed  in  oper- 
ation by  dealers,  one  merchant  selling  a  solid 
carload  of  116  phonographs  solely  by  this 
method. 

"The  Spcakerola"  Makes  Its  Debut 
The  Blood  Tone  Arm  Co.,  now  installed  in 
its  plant  at  Bay  City,  Mich.,  is  announcing  to 
the  trade  the  Speakerola,  a  cabinet  type  loud 
speaker,  furnished  In  four  different  models  at 
attractive  prices.  Each  Speakerola  is  construct- 
ed of  five-ply  veneer,  in  mahogany  and  walnut 
finish,  the  large  majority,  however,  being  in 
^  walnut. 

The  new  Blood  products,  in  models  B,  C,  D 
and  E,  are  constructed  and  finished  with  the 
idea  of  furnishing  to  the  trade  not  only  a  prod- 
uct worthy  of  the  firm  name,  but  a  piece  of 
furniture  which  will  find  its  place  in  any  home. 
Of  particular  note  is  Speakerola  E,  which  em- 
bodies a  new  invention  by  means  of  which  the 
tone  chambers  may  be  manipulated  through 
two  controls,  one  a  dial  and  the  other  a 
"push  and  pull"  knob.  The  listening  operator, 
by  means  of  this  device,  may  procure  exactly 
the  acoustic  properties  he  prefers.  If  he  is 
listening  to  a  speaker,  he  may  adjust  the  Spcak- 
erola so  that  its  tone  has  no  color  which  will 
mar  the  effect.  If  an  orchestra  is  on  the  air, 
he  may  manipulate  the  tone  chambers  so  as  to 
bring  out  the  tone  colors  of  each  instrument, 
from  those  of  high  pitch  to  the  low  notes  of  a 
bass  horn  or  'cello. 

The  Speakerola,  in  its  various  models,  is  on 
display  at  the  Furniture  Market,  now  in  prog- 
ress at  the  American  Furniture  Mart,  666  Lake 
Shore  Drive,  Chicago,  and  also  at  the  Blood 
display  rooms,  222  West  Madison  street,  Chi- 
cago, HI, 

Thermiodyne  Scores  at  Convention  Exhibit 

The  Thermiodyne  Radio  Corp.,  of  New  York 
City,  which  sponsored  a  very  fine  display  of  its 
radio  receiving  sets  at  the  recent  Music  Trades 
Convention  at  the  Drake  Hotel,  Chicago,  has 
announced  its  policy  of  placing  even  greater  at- 
tention than  in  the  past  upon  the  talking  ma- 
chine trade  as  a  channel  for  distributing  its 
products.    According  to  Harry  D.  Schoenwald, 
manager  of  the  Chicago  Thermiodyne  branch 
office,  Leo  Potter,  president  of  the  firm,  has 
stated  that  prior  to  his  attendance  at  the  Music 
IVades   Convention   he  had  no  conception  of 
the  size  of  such  a  conclave,  and  that  it  was  his 
estimate  that  at  least  800  dealers  and  jobbers 
had  inspected  the  Thermiodyne  exhibit.  This 
was  most  gratifying  to  him,  especially  in  view 
of  the  fact  that  Thermiodyne  consummated  more 
business  during  the  one  week  of  the  conven- 
tion than  at  all  radio  shows  combined  at  which 
the  firm  has  maintained  an  exhibit.    It  is  Mr. 
Potter's  opinion  that  next  year  all  prominent 
radio  manufacturers  will  become  members  of 
the   Music  Industries  Chamber  of  Commerce, 
with  the  consequent  privilege  of  displaying  their 
merchandise  at  the  convention  in  New  York, 
and  he  believes  that  no  real  manufacturer  can 
afford  to  stay  out.    He  states  that  the  conven- 
tion definitely  confirmed  to  him  that  the  talk- 
ing machine  trade  is  the  logical  outlet  for  na- 
tionally advertised  reliable  radio  merchandise. 
He  was  very  strongly  impressed  with  the  high 
type  of  music  merchants  who  visited  the  dis- 
play and  is  keenly  in  sympathy  with  their  ideals 
and  principles  of  merchandising. 

Magnavox  Co.  in  Spacious  New  Quarters 
The  Chicago  office  of  the  Magnavox  Co.  was 
removed  several   weeks  ago  to   spacious  new 
quarters  at  1315  S.  Michigan  avenue.  Under 
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Prepare  For  The  Coming  Season 


A'o  Surface  Noist 
37  S.  Wabash  Ave. 


Fall  buying  will  begin  in  earnest  within  a 
few  weeks  and  with  its  advent  will  come  an 
increased  demand  for  phonograph  needles. 
8000  dealers  will  be  found  selling 
"TONOFONE"  and  giving  their  customers 
satisfaction  with  every  sale.  Satisfaction 
brings  the  customers  back  to  your  store. 

WILL  YOU  BE  ONE  OF  THEM  ? 

TONOFONE  plays  30  to  50  records  with- 
out changing. 

THE  TONOFONE  CO. 

Manufacturers 


Needles  Are 
Packed  in  Colored 
Display  Cartons 

100  pkgs.  to  carton 

Dealers  profit  100% 

Write  us  or  your  jobber  for 
proposition. 

No  Scratch 


Chicago,  111. 


the  new  arrangement  announced  about  a  month 
ago,  the  Chicago  and  New  York  offices  have 
been  consolidated  and  the  Chicago  office  will 
have  charge  of  a  very  large  territory  extend- 
ing from  Denver  to  the  Atlantic  coast  and  from 
Arizona  to  Florida,  comprising  well  over  two 
thirds  of  the  entire  United  States. 
-  The  new  Magnavox  policy  of  establishing  ex- 
clusive distributors  in  exclusive  territories  has 
been  found  by  Magnavox  executives  to  prove 
that  there  is  no  need  for  two  offices,  and  that 
even  increased  service  could  be  given  to  the 
dealers  by  centralizing  all  resources  in  one  large 
office  centrally  located  in  the  Middle  West,  the 
very  heart  of  the  territory. 

Under  the  new  arrangement,  Fred  B.  Trav- 
ers,  general  sales  manager,  was  transferred 
from  New  York  to  the  main  office  in  Oakland, 
California.  John  T.  Pringle,  New  York  office 
manager,  has  also  gone  to  Oakland  to  assist 
Mr.  Travers. 

The  new  Chicago  office  of  Magnavox  con- 
tains 9,300  square  feet  of  space  and  in  it  are 
maintained  the  sales  offices,  attractive  display 
rooms,  service  department  and  an  emergency 
stock.  The  location  is  also  very  advantageous 
as  it  is  but  a  five-minute  trip  from  the  loop. 
According  to  Leon  Colder,  district  manager, 
the  new  Magnavox  I92S-1926  line  will  be  ready 
for  announcement  within  a  short  time. 
H.  B.  Walker  With  Mohawk  Electric  Corp. 
Gustave  Frankel,  president  of  the  Mohawk 
Electric  Corp,,  manufacturer  of  the  Mohawk 
single  dial  five-tube  radio  receiver,  announced 
recently  that  Harry  B.  Wolper  had  joined  the 
Mohawk  organization  and  will  leave  the  gen- 
era! offices  in  Chicago  on  the  first  leg  of  a  trip 
throughout  the  United  States  in  the  interests 
of  the  extensive  national  merchandising  program 
to  be  launched  by  this  corporation.  He  will 
also  take  charge  of  the  sales  staff  to  be  con- 
nected with  this  plan.  Mr.  Wolper  is  well 
known  in  the  phonograph  trade,  having  been 
engaged  in  merchandising  phonographs  on  a 
large  scale  for  many  years. 

The  "Erla"  Superflex  Portable  Receiver 
A  portable  receiver  at  a  very  modest  cost  has 
been  introduced  by  the  Electrical  Research 
Laboratories,  2500  Cottage  Grove  avenue,  Chi- 
cago, in  the  form  of  a  kit  of  parts.  It  is  known 
as  the  "Erla"  Superflex  five-tube  loop  circuit 
and  employs  five  "199"  tubes  for  dry  cell  opera- 
tion. Particular  attention  has  been  taken  to 
adapt  this  kit  to  the  needs  of  the  radio  novice 
for  matched  parts  are  supplied  which  eliminate 
the  necessity  of  "balancing  up,"  or  expert  ad- 
justment, after  the  assembly  is  completed. 
Flexible  wire  leads  do  away  with  the  trouble- 
some work  of  soldering,  a  full-size  templet  for 
correct  mounting  of  apparatus  is  furnished 
which  simplifies  construction  greatly,  and  the 
inexperienced  radio  enthusiasts  can  assemble 
the  set  in  a  few  hours  with  only  a  screw-driver 
and  a  pair  of  pliers. 


Ease  of  control  and  selectivity  are  claimed  to 
be  the  outstanding  features,  as  there  are  only 
two  dials  for  tuning.  Long  range,  fine  tone 
quality  and  ease  of  operation '  are  expected  by 
Erla  officials  to  make  the  new  portable  ex- 
tremely popular.  Plans  for  a  carrying  case  are 
also  supplied  which  provide  for  simple  con- 
struction and  light  weight. 

New  Mohawk  Model  Ready  in  August 

Following  the  announcement  from  Louis 
Frankel,  secretary  and  treasurer  of  the  Mohawk 
Electric  Corp.,  Chicago,  to  the  effect  that  there 
will  be  a  substantial  reduction  in  the  price  of 
the  new  Mohawk  single  dial  five-tube  receiver 
to  be  marketed  next  season,  came  word  from 
Gustave  Frankel,  president  of  the  Mohawk  or- 
ganization, to  the  effect  that  the  new  model 
will  be  ready  some  time  the  latter  part  of  July 
or  early  in  August. 

Two  District  Sales  Managers  Announced 

In  preparation  for  its  increased  activities  in 
the  radio  business,  the  Electrical  Research  Lab- 
oratories, of  Chicago,  has  appointed  two  new 
district  sales  managers.  Harry  G.  Jacobs,  who 
will  have  charge  of  the  Southwest  territory, 
with  headquarters  in  Dallas,  Texas,  has  been 
associated  with  the  bicycle  industry  for  twenty 
years  and  was  formerly  owner  and  publisher 
of  several  trade  papers  in  that  field, 

Robert  C.  Blume  will  have  charge  of  sales  in 


the  East  Central  district  with  headquarters  at 
Cleveland,  Ohio.  Mr.  Blume  has  been  a  manu- 
facturers' agent  for  eight  years,  maintaining  of- 
fices in  Chicago,  specializing  in  electrical  and 
radio  products,  and  has  built  up  a  wide  circle  of 
friends  in  the  radio  and  electrical  fields. 
Wm.  Phillips  Has  United  Line  for  East 

The  United  Mfg.  &  Distributing  Co.,  of  this 
city,  announced  on  July  I  the  appointment  of 
William  PhiUips,  president  of  the  Eureka  Radio 
&  Phono  Parts  Co.,  New  York,  N.  Y.,  as 
Eastern  representative  for  United  phonograph 
motors  and  Unidyne  radio  receiving  sets  and 
phonograph  panels.  Mr.  Phillips  is  well  known 
in  the  Eastern  trade  and  is  ideally  equipped 
with  ability  and  experience  to  serve  as  repre- 
sentative for  the  United  interests  in  that  sec- 
tion of  the  country.  Mr.  Phillips  will  continue 
to  maintain  his  headquarters  at  145  West  Forty- 
fifth  street.  New  York  City. 

Attractive  Stewart- Warner  Pamphlet 

The  Stewart-Warner  Speedometer  Corp.  re- 
cently placed  in  the  hands  of  its  authorized 
dealers  an  attractive  four-page  pamphlet,  de- 
signed for  distribution  to  the  dealers'  mailing 
and  prospect  lists.  The  folder  embodies  attrac- 
tive color  work  and  is  amply  filled  with  illus- 
trations of  the  Stewart- Warner  receiving  set 
and  reproducer  in  use  in  the  home,  at  dancing 
(Conlimu-d  on  {-age  124] 
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parties  and  as  a  source  of  entertainment  for 
the  entire  family.  A  reproduction  of  the  Stew- 
art-Warner radio,  model  305,  with  the  Stewart- 
Warner  reproducer  and  Stewart-Warner  radio 
tubes  is  shown  on  the  second  page,  together 
with  a  description  of  the  radio  ensemble. 

A   space   is  allowed  at   the   bottom   of  the 
last  page  for  the  imprint  of  the  dealer  who  is 
authorized  to  sell  and  service  Stewart-Warner 
radio  products  in  liis  particular  locality.  The 
pamphlet  is  one  of  the  first  specimens  of  llie 
extensive   number  of  dealer  helps  which  tlic 
firm  plans  to  place  in  the  hands  of  its  dealers. 
Splendid  Display  of  Radio  Master  Corp. 
The  Radio  Master  Corporation,  of  Bay  City, 
Mich.,  i.*  one  of  the  radio  manufacturers  who  arc- 
sponsoring  a  display  of  their  products  at  the 
Furniture   Market,  American   Furniture  Mart, 
666    Lake    Shore    Drive,    Chicago.  Console 
models,  and  tables,  botli  adapted  for  radio,  draw 
attraction  to  the  exhibit,  and  especially  strik- 
ing are  the  highboy  combination  models,  radio 
adaptable,  and  finished  in  walnut.  Two-tone 
consoles  in  walnut,  a  period  design  console  model 
finished  in  Burl  walnut,  trimmed  willi  rosewood 
and  with  ornamented  panels,  and   the  Radio 
Master  five-tube  tuned  radio  frequency  receiv- 
ing set   complete   the   attractive   display,  H, 
Gransey,  of  Bay  City,  sales  manager,  and  F. 
A.  Siemon,  Chicago  representative,  are  in  active 
charge  of  the  exhibit. 

New  Mohawk  Models  Out  Soon 
The  Mohawk  Electric  Corp.,  of  this  city,  man- 
ufacturer of  the  Mohawk  single  dial  five-tube 
receiver,  announced  recently  that  the  Bright 
Star  Battery  Co.,  Hoboken,  N,  J.,  would  supply 
all  dry  B  batteries  to  be  used  in  the  new  Mo- 
hawk models  which  will  be  announced  shortly. 
It  was  also  stated  by  the  company  that  Vesta 
storage  batteries,  made  by  the  Vesta  Battery 
Corp.,  of  Chicago,  would  be  used  in  these  new 
sets.  Both  of  these  batteries  are  well  known 
throuchoul  (he  radin  and  electrical  trades. 


Tlie  Alohawk  Electric  Corp.  also  issued  a 
statement  to  the  trade  that  the  Louis  Hanson 
Co.,  of  this  city,  well-known  furniture  and  cab- 
inet manufacturer,  has  been  selected  to  make 
the  company's  cabinets  for  its  new  line. 
Friends  Greet  Mr.  and  Mrs.  L.  C.  Samuels 
On  the  evening  of  July  S,  about  250  relatives 
and  friends  of  Mr.  and  Mrs.  Ll-oii  C  Samuels 
gathered  al  llie  Coiigrc.>is  Hotel,  in  Cliicago,  lo 


L.  C.  Samuels 
celebrate  the  silver  wedding  anniversary  of  this 
popular  couple.  Seventy  guests  were  seated  at 
a  seven  o'clock  dinner  in  the  Florentine  room, 
and  the  reception  followed,  the  evening  being 
filled  with  dancing  and  entertainment.  Mr. 
Samuels,  who  is  vice-president  of  the  Vincennes 
Phonograph  Co.,  and  manager  of  the  Chicago 
oflice,  is  a  well-known  figure  in  the  phonograph 


industry  and  a  popular  member  of  the  trade. 
A  large  number  of  his  friends  in  the  talking 
machine  and  furniture  industries  attended  the 
function. 

Arranging  Details  of  Radio  Exposition 
It  was  announced  recently  by  the  Allied  Ra- 
dio Congress  and  National  Radio  Exposition, 
which  will  be  held  the  week  of  September  28 
in  the  American  Exposition  Palace,  666  Lake 
Shore  Drive,  that  a  nation-wide  set  building 
contest  open  to  all  amateur  fans  and  a  window 
dressing  contest  open  lo  all  Chicago  radio  deal- 
ers, will  be  two  of  the  features  of  the  Exposi- 
tion. At  the  meeting  of  exhibitors  held  re- 
cently in  the  Hotel  Siierman,  Chicago,  a  com- 
mittee of  thirty  members  was  selected  to  ar- 
range the  details  of  this  Exposition. 

Freshman  Sets  at  Furniture  Mart 
The  complete  line  of  radio  receiving  sets  pro- 
duced by  the  Chas.  Frcshn)an  Co.,  Inc.,  of  New 
Vork  City,  is  on  display  on  the  first  floor 
at  the  Furniture  Market  now  in  progress  at  the 
.American  Furniture  Mart,  666  Lake  Shore 
Drive,  this  city.  The  entire  1926  line,  including 
the  Franklin  console  in  mahogany  finish,  the 
Freshman  Masterpiece  in  the  Concert  model, 
also  in  mahogany,  models  F-5-4,  F-5-5  and 
F-5-6  with  table,  is  exhibited.  William  S. 
Taussig,  of  the  Freshman  Chicago  office  sales 
organization,  is  in  charge  of  the  display. 
The  New  Pearson  Portable  Receiver 
The  Pearson  Division  of  Electrical  Researcli 
Laboratories,  1421  So.  Michigan  avenue,  mailed 
to  the  trade  a  few  weeks  ago  an  attractive  two- 
color  folder  containing  illustrations  and  descrip- 
tions of  three  Pearson  receiving  sets,  the  Pear- 
son De  Luxe,  Pearson  Paramount  and  the  new 
Pearson  portable. 

The  De  Luxe  model  is  a  five-tube  set,  made 
of  selected  woods  and  finislied  in  highly  distinc- 
tive fashion.    The  Pearson  Paramount,  also  a 
five-tube  receiver,  is  furnished  in  a  cabinet  made 
(Conlimu-d  on  f-aijc  12S) 


Announcing! 

NEW  RADIO  LOUD  SPEAKER  UNIT 


BY 


FLETCHER- WICKES  COMPANY 

In  this  new  Radio  Product  are  embodied  the 
same  tone  qualities  and  fine  workmanship 
found  in  every  article  bearing  the  Fletcher- 
Wickes  trade-mark. 


Write  for  Samples  and  Terms 


FLETCHER -WICKES  COMPANY 

116-122  West  Illinois  Street  -:-  CHICAGO 
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IF  YOU 

were  an  auto- 
mobile dealer-- 

would  you  sell  a  car 
which  had  no  cover 
on  the  crank  case,  to 
protect  it  from  dirt  and 
other  foreign  matter? 

A»s.— "No." 


As  a  phonograph  dealer  yon  can  save  time  and  money 
by  selling  phonographs  equipped  with  ENCLOSED 
motors.  All  "United"  motors  for  console  and  upright 
phonographs  are  ENCLOSED. 

The  governor,  gears,  worm  and  lower  end  of  shaft 
are  enclosed  in  and  protected  by  a  cast-iron  box.  This 
construction  keeps  out  dust  and  dirt,  slivers  and  saw- . 
dust,  needles,  etc.,  during  the  process  of  installation, 
and  afterward.  It  protects  these  vital  parts  from 
damage,  during  assembling,  shipping,  demonstration 
and  use.  As  the  casting  is  rigid,  and  the  various  bear- 
ings are  drilled  accurately  by  jig  and  templet,  the 
permanent  alignment  and  consequent  sweet-run- 
ning of  the  motor  are  assured.  It  is  unnecessary  to 
tune  the  motor  when  installing  it  in  cabinet. 

Write  us  and  we  will  furnish  you  with  the  names  of  the 
manufacturers  who  use  the  United  ENCLOSED  motor. 

UNITED  MANUFACTURING  AND  DISTRIBUTING  CO. 

9705  Cottage  Grove  Avenue,  Chicago.  Illinois,  U.  S.  A. 


UNITED 
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One  Complete  Organization 

A BUSINESS  organization  with  solid  busi- 
ness aims,  yet  with  the  thread  of  Romance 
running  through  every  step. 

Up  in  the  great  North  Woods  our  own  loggers 
select  the  finest  trees  to  bring  down.  The  cry  of 
"Timber!"  as  a  tree  falls,  the  turbulent  streams 
or  puffing  lumber  "donkeys"  taking  logs  to  our 
own  sawmills — the  stripping  of  those  logs  and 
the  selecting  of  the  ones  which  can  best  be 
worked  into  veneer,  the  unfolding  of  the  beauti- 
ful grain  effects  as  our  ply  mills  machine  the  logs 
— all  this  is  action,  romance,  life. 

Then  science  enters.  The  correct  kiln  drying  of 
the  plywood  is  vital.  The  value  of  all  that  has 
gone  before  and  the  permanence  of  the  fine 
work  of  the  cabinet-makers  depend  upon  it. 

And  that  brings  us  to  the  last  step.  Skilled 
workmen,  artisans  of  a  kind  seldom  found  these 
days,  build  from  the  carefully  prepared  wood 
cabinets  which  have  a  grace  of  design,  an  ex- 
quisite matching  of  grains,  and  a  handsomeness 
of  finish  that  has  made  the  reputation  of  Radio 
Master. 


Radio  Master 

A  Ward 

BAY  CITY,, 
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of  stripped  malio^any,  rmislicd  in  a  ritli  two- 
tone  antique.  Laminated  construction  is  used 
throughout  to  prevent  warping,  bulging  or  split- 
ting. Ample  room  is  provided  in  the  lower 
compartments  for  batteries  and  charger. 

The  new  Pearson  portable  receiver,  a  six- 
tube  set,  is  furnished  in  an  attractive  leather 
case  and  is  complete  in  every  detail. 

Interesting  Issue  of  Zenith  Radiogram 
The  June  number  of  the  Zenith  Radiogram, 
house  organ  published  by  the  Zenith  Radio  Cor- 
poration, Chicago,  was  even  of  more  interest  to 
the  reader  than  the  first  issue,  as  it  reflects  in 
its  columns  the  fact  that  it  has  already  at- 
tained the  interest  of  the  dealers  and  shows  in 
no  small  way  the  co-operation  they  arc  giving 
to  make  tiie  publication  a  success. 

Stories  on  the  tour  of  WJAZ,  Zenith  portable 
broadcasting  station,  the  MacMillaii  Arctic  ex- 
pedition, a  two-page  spread  filled  with  illustra- 
tions of  dealer  window  displays,  all  serve  to 
make  the  publication  interesting.  It  is  replete 
with  illustrations,  data  on  the  radio  industry, 
cartoons,  and  letters  from  users  of  Zenith  re- 
ceiving sets.  In  short,  the  Radiogram  serves  as 
sort  of  a  clearing  house  of  ideas  for  the  dealer, 
as  it  shows  him  how  his  fellow  retriiler  is  mer- 


cliaTidisiiig  liis  goods,  how  iie  advertises  and 
how  he  displays.  The  Radiogram  is  edited  by 
H.  H.  Roemer,  director  of  sales  promotion,  and 
its  success  is  due  largely  to  his  efforts. 

Now  Known  as  the  Eschner  Co. 
The  firm  of  Striegcl  &  Eschner,  Inc..  manu- 
facturers' representatives  for  radio  products, 
will  hereafter  be  known  as  the  Esclmer  Co.,  con- 
tinuing its  offices  in  the  People's  Gas  Building. 
Leroy  Eschner  has  taken  over  the  interests  of 
E.  H.  Striegcl,  who  has  retired. 

Cheery  Reports  From  the  Gulbransen  Co. 
The  Gulbransen  Co.,  of  this  city,  manufac- 
turer of  Gulbransen  registering  pianos,  declared 
a  dividend  of  2  per  cent  on  its  outstanding  com- 
mon stock  payable  July  1,  to  stockholders  on 
record  June  29.  This  action  was  taken  at  a 
meeting  of  the  directors  held  in  the  office  of  the 
company  on  June  29.  The  company  reports  an 
increase  in  current  sales  with  June  the  best 
month  of  the  year  to  date.  There  is  every  pros- 
pect of  increasing  the  volume  of  business  dur- 
ing the  balance  of  the  year,  particularly  in  view 
of  the  many  dealer  helps  and  sales  plans  which 
are  in  operation  and  which  will  be  announced, 
Klugh's  Gift  to  Commander  McDonald 
Otic  of  the  features  of  the  di.  |>:i  liure  of  tlie 


JOBBERS! 

We  manufacture  a  complete  line  of  Port- 
ables, Table  Models,  Uprights  and  Con- 
soles— also  Battery  Tables  and  Radio 
Cabinets  —  in  proven  appeal  through 
country-wide  distribution. 

We  Build  Nothing  Else 

Every  facility  in  two  large  plants  for 
volume  and  prompt  service  makes  this 
a  dependable  and  profitable  connection. 

No  Order  Too  Large 

Phonograph  Jobbers  and  Radio  Manu- 
facturers' accounts  respectfully  solicited. 


The  Wolf  Manufacturing  Industries 

(Established  1890) 
"MASTERCRAFT"  Phonographs,  Radio 
Combinations,  Radio  Cabinets 

QUINCY,  ILLINOIS 

New  York  Office:  17  West  42nd  Street 


MacM.llan  Arctic  expedition  from  the  Boston 
Navy  Yard  on  June  17  was  tlic  presentation 
of  a  frontier  revolver  to  Commander  E.  F.  Mc- 
Donald, president  of  the  Zenitii  Radio  Corp,, 
Chicago.  The  revolver,  which  was  used  by 
General  Custer  while  carrying  on  his  Indian 
warfare,  was  given  by  Paul  B.  Klugh,  executive 
chairman  of  the  National  Association  of  Broad- 
casters, the  organization  over  which  Mr.  Mc- 
Donald presides.  Three  thousand  rounds  of  am- 
munition for  use  in  the  famous  firearm  wei-e 
presented  by  Richard  and  Thomas  Green,  sons 
of  Lydia  M.  Green,  of  the  Silas  E.  Pearsall 
Co.,  New  York  City.  Mr.  McDonald,  after  his 
return  from  the  Arctic,  plans  to  place  the  gift  in 
his  collection  of  wartime  relics. 
What  Is  Thought  of  Manufacturers'  Assn. 
Shortly  before  going  to  press  a  communica- 
tion was  received  from  Henry  A.  Otis,  secre- 
tary of  the  Phonograph  Manufacturers'  National 
Association,  together  with  an  interesting  article 
which  he  is  sending  to  manufacturers  of  phono- 
graphs, motors,  tone  arms,  and  records.  The 
article  follows: 

On  February  19,  1925,  twenty-two  men  inter- 
ested in  the  phonograph  industry,  representing 
twelve  manufacturers,  met  in  Chicago  in  the 
Furniture  Manufacturers'  club  rooms.  A  rep- 
resentative of  each  manufacturer  was  requested 
to  take  the  floor  and  tell  what  in  his  opinion 
was  the  greatest  need  to-day  in  our  industry. 
The  first  speaker  brought  up  the  subject  of  an 
association.  He  was  followed  by  a  representa- 
tive from  each  factory,  each  of  same  opinion. 

Out  of  this  meeting  has  come  the  organiza- 
tion of  the  Phonograph  Manufacturers'  Nation- 
al Association,  with  its  object  to  stimulate  con- 
siuner  demand  by  a  plan  of  co-operative  na- 
tional advertising  and  to  foster  the  interests 
of  its  members  by  the  establishment  of  trade 
standards. 

The  first  work  of  the  association  is  shown  in 
its  ad  on  page  147  of  this  publication. 

Now  the  question  arises:  Are  we  right  or 
are  we  wrong  in  the  subject  of  a  national  co- 
operative advertising  campaign?  Have  these 
twelve  men  made  a  mistake?  Is  it  impossible 
lo  benefit  this  industry  as  a  whole  by  this  form 
of  publicity? 

That  we  may  make  no  mistake  let  us  ask  men 
who  are  in  a  position  to  know  what  the  results 
have  been  in  the  past  and  what  is  being  done 
now,  and  let  these  men  answer  the  question 
for  us. 

■'Are  we  right  or  are  we  wrong,"  we  first 
asked  the  Talking  Machine  World  and  Mr.  Lee 
Robinson,  answering,  says,  "Our  opinion  has 
been  shown  from  the  very  first  by  the  attend- 
ance at  every  meeting  of  one  or  more  of  our 
.representatives,  by  the  articles  we  have  pub- 
lished in  The  World  from  month  to  month  of 
your  work  and  by  my  coming  to  Chicago  on 
two  occasions  to  talk  to  your  members.  You 
may  know  we  believe  you  are  riglit  in  your 
objective." 

We  go  further  and  ask  Mr.  Harvey  Conover, 
of  the  General  Outdoor  Advertising  Co.,  the 
same  question.  His  reply  was  the  designing 
and  writing  of  a  slogan,  copyrighting  and  pre- 
senting it  to  our  Association.  To  this  gentle- 
man is  given  the  credit  of  being  the  greatest 
writer  of  slogans  in  America.  Thus  he  an- 
swers our  question. 

Let  us  go  again  to  one  who  by  experience 
knows,  and  we  ask  Mr.  Wm.  B.  Swann  of  the 
Charles  H.  Touzalin  advertising  agency,  "Are 
we  right  or  are  we  wrong?"  His  reply  is, 
"You  are  right.  What  better  advertising  was 
ever  written  than  'Say  it  with  flowers,'  and 
others  just  as  good.  Mr.  Otis,  your  Associa- 
tion is  right.  If  we  can  be  of  any  help  to  you 
let  us  know.  We  will  be  glad  to  meet  with 
your  members  and  tell  them  what  we  know 
about  co-operative  or  industry  advertising."  An- 
other answer  of  "right." 

Another  one  who  knows.  We  ask  Mr.  Homer 
(Conlimied  on  page  130) 
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The  Utah  Super-FIfx.  A  new 
idea  in  loud  speakers.  An 
unusual  design,  but  6"xV/2", 
and  finished  in  soft  antique 
brown.  Has  all  the  tonal 
qualities  of  the  usual  long- 
horn  tvpe.  JU.OO 


Made  In  Salt  lake  City 

THE 

COMPLETE 
UTAH  LINE 
FOR  1925 


The  Utah  Supreme  Model.  A 
beautiful  piece  of  furniture  as 
well  as  a  speaker  of  amazing 
tonal  qualities.  Finished  in  rich 
antique  mahogany.  A  new  step 
in  radio  reproducers.  Size 
ll^/"x8"x7l/2".  $25.00 


Regardless  of  Price! 

The  four-letter  word  meaning  the  best  in  their  line, 
regardless  of  price,  is  U  T  A  H ! 
That's  the  consensus  of  opinion  among  radio  mer- 
chandisers throughout  the  country. 
Here  are  a  few  reasons  why : 

1.  UTAH  speakers  are  quick  sellers. 

2.  UTAH  speakers  hay  sold. 

3.  There's  a  UTAH  for  every  purse  and  every 
taste. 

4.  UTAH  speakers  are  sold  under  a  guarantee 
that  protects  both  buyer  and  seller. 

5.  When  you  buy  from  UTAH  you  are  dealing 
with  a  responsible  manufacturer — not  an 
assembler. 

6.  UTAH  will  assist  you  with  advertising — 
merchandising  helps — booklets — display  cards 
— service — FULL  cooperation. 

There  are  many  other  reasons,  too,  why  you  ought 
to  be  handling  the  UTAH  line. 

Write  us  and  find  out  about  them. 

Yours  for  profitable  businesSf 

UTAH  RADIO  PRODUCTS  CO. 

1427  S.  Michigan  Ave.  Chicago 


The  Utah  Standard.  Finished 
in  a  smooth,  semi-dull  leather 
pattern.  Produces  satisfactory 
volume  from  distant  stations — 
or  full  volume  from  a  strong  one, 
without  rasping  and  blasting. 
One  size  and  model  only.  14- 
inch  hell.  $25-00 


The  Utah  Pliono-speaker. 
Makes  any  phonograph  into 
a  loud  speaker,  giving  the 
same  clear,  undistorted  recep- 
tion that  we  guarantee  the 
Utah  loud  speaker  to  give, 
.Finished  in  black  rubber. 
$10.00  (Without  stand  $9.50) 
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CARTER   Loop  Aerial 


15 


Joseph  Calcaterra  says : 
"The  Carter  Loop  is  with- 
out doubt  the  most  efficient 
loop  that  has  yet  been  made." 


The  pentagon  winding 
makes  possible  a  beautiful 
loop  that  harmonizes  with 
the  home  surroundings. 
The  loop  comes  packed  in 
carton  18"xirx2".  Easily 
carried.  It  can  be  used 
with  any  set  designed  for 
loop  reception. 
You  will  find  it  a  big  seller. 
Write  for  iUtislralcd  folder 


.J 


J.  Buckley  of  Buckley-Dement  Co.,  well-known 
house  of  direct  by  mail  advertising.  Our  ques- 
tion the  same  as  to  others — "are  we  right  or 
are  we  wrong?"  His  answer,  "You  have  laid 
the  foundation  of  what  should  be  one  of  the 
most  successful  co-operative  or  industrial  ad- 
vertising campaigns  ever  produced.  Mr,  Otis, 
you  can  have  from  our  company  any  informa- 
tion we  may  have  at  any  time.  You  may  count 
on  our  company  for  any  assistance  we  can  give." 
His  answer — "You  are  right," 

Let  us  try  again  another  witness  who  knows 
and  we  ask  Mr,  James  Pctrie  of  Curtis  Pub- 
lishing Co.  "Has  co-operative  or  advertising 
of  the  industry  been  successful?  Do  you  think 
this  method  can  be  applied  to  the  phonograph? 
— Were  these  twelve  men  right  in  their  deci- 
sion?" His  answer  is — "You  are  right.  It  has 
been  and  is  being  done  to-day.  You  will  suc- 
ceed. Whenever  we  can  help  you  we  shall  be 
glad  to  do  so." 

These  twelve  men  were  right — this  associa- 
tion in  its  object  is  right.  Co-operative  or  in- 
dustrial advertising  of  the  phonograph  will  be 
a  success.  It  cannot  fail.  Now  is  the  time 
when  all  manufacturers  should  as  one  unit  co- 
operate in  making  this  national  campaign  a 
success. 


Magnavox  Distributors 

Hold  Chicago  Conference 

Heavy  Orders  for  New  Fall  Line  of  Magnavox 
Products  Placed  at  Sales  Conference 


The  Magnavox  Co.,  of  Oakland,  Cal.,  held  a 


cently  which  was  attended  by  all  Magnavox 
distributors  throughout  that  -territory.  Com- 
mitments for  the  new  Fall  line  ran  over  one 
million  dollars,  and  at  this  meeting  Herbert  E. 
Metcalf.  the  Magnavox  tube  engineer,  demon- 
strated to  the  entire  satisfaction  of  the  Western 
distributors  his  new  shock-proof  tube.  Mr. 
Metcalf  stood  on  a  table  in  the  demonstrating 
room  and  dropped  these  tubes  on  the  floor  from 
a  height  of  about  fifteen  feet.  He  then  picked 
up  the  lubes  and  putting  one  in  a  radio  set  it 
worked  as  well  as  if  the  tube  had  been  taken 
out  from  the  original  package.  Don  Lippincott, 
Magnavox  radio  engineer,  was  also  present  at 
the  meeting  and  gave  a  thorough  demonstration 
of  the  new  Magnavox  radio  sets,  which  met 
with  the  enthusiastic  approval  of  the  distribu- 
tors present,  who  voiced  the  opinion  that  Mag- 
navox sales  this  coming  Fall  would  far  exceed 
all  expectations. 

Among  those  who  attended  the  meeting  were 
the  following:  Left  to  right  standing— J-  Hill- 
man,  Doubleday  Hill  Co..  Pittsburgh,  Pa.;  H.  F. 


Those  Present  at  the  Magnavox  Di 

important   Cliic-ago  sale;   (.oiif.  r<.i[C(--  re- 


stributors'  Conference  in  Chicago 
Wiilcubrctk,  Sutcliffe  Co.,  Louisville,  Ky.;  A. 


Radio  Consoles 

Combine  highest  quality  cabinet  work 
with  the  latest  developments  in  Wall  Con- 
soles. 

The  Console  shown  here  is  made  of  Butt 
Walnut  with  matched  panels  in  duo-tone 
finish.    Loud  speaker  and  unit  included. 

The  Excello  Line  includes  all  types  of 
cabinets  from  small  table  type  to  Wall 
Console  type  illustrated. 

Write  for  complete  catalog 
sent  free  on  request 

Excello  Products  Corporation 

4824  W.  16th  St.,  Cicero,  111. 
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E.  Durin,  Tcrry-Durin  Co.,  Cedar  Rapids,  la,: 
J.  E.  Terry,  Tcrry-Durin  Co.,  Cedar  Rapids.  la.; 
R.  L.  Turner,  Magnavox  Co.,  Chicago;  II!.;  Har- 
old Bird,  Moore  Bird  Co..  Denver  Colo.;  J.  A. 
Petersen,  Magnavox  field  representative;  Harry 
M.  Hahn,  American  Radio  &  Equipment  Co., 
Milwaukee,  Wis.;  Chas.  D.  Weeks,  American 
Radio  &  Equipment  Co.,  Milwaukee,  Wis.; 
Frank  J.  Coupe,  Dorraiice,  Sullivan  &  Co.,  New 
York;  J.  P.  Martin,  Wm.  Hall  Electric  Co., 
Dayton,  O.;  J.  F,  Connell.  Kruse  Connell  Co., 
Indianapolis.  Ind.;  T.  L.  Pierce,  Magnavox  Co., 
field  service  man.  Left  to  right  sitting— B.  E. 
Ebert,  American  Radio  &  Equipment  Co.,  Mil- 
waukee. Wis.;  L.  B.  McCrciry.  Western  Radio 
Co..  Kansas  City.  Mo.;  Herbert  E,  Metcalf, 
Magnavox  engineering  department,  Oakland,  Gal.; 
Don  Lippincott,  Magnavox  engineering  department, 
Oakland,  Cal.;  Frank  M.  Steers,  president,  Magna- 
vox Co.,  Oakland  Oil.;  Fred  B.  Travers,  sales 
juanager.  Magnavox  Co.,  Oakland.  Cal.;  John 

F.  Pringle,  office  manager,  Magnavox  Co.,  Oak- 
land. Cal.;  Leon  Colder.  Chicago  district  man- 
ager, Magnavox  Co.;  B.  W.  Glassman,  Inter- 
state Electric  Co.,  New  Orleans,  La.;  M.  D, 
Liirkin,  Wm:  Hall  Electric  Co.,  Dayton,  O.;  H. 
N.  Walker.  Commercial  Electric  Co.,  Detroit. 


Radio  Records  Invented 

A  recent  dispatch  to  the  New  York  Times 
from  Vienna  tells  of  an  invention  by  the  Aus- 
trian scientist,  Moreno  Levy,  and  Frank  Loerit- 
zo,  which  makes  possible  the  fixing  of  broadcast 
sounds  as  if  by  a  talking  machine  record  and 
the  rendering  of  them  later  at  will.  The  prin- 
cipal part  of  the  invention  consists  of  discs 
on  which  the  broadcast  sounds  are  recorded  by 
a  spiral  consisting  of  a  continuous  line  of  points 
more  or  less  strongly  magnetized  according  to 
the  strength  or  quantity  of  the  sound.  It  is 
also  possible  to  run  down  only  certain  parts 
of  this  record,  skipping  others.  The  discs  can 
be  demagnetized  by  a  simple  process  and  used 
again.   


King  Quality  Products,  Inc., 
Plans  Radio  Sales  Campaign 

Well-known  Concern  Adds  King  Five-tube  Set 
to  Its  Line  of  Radio  Sets 

Bui-KALO,  N.  Y.,  July  6. — The  recent  announce- 
ment that  the  King  Quality  Products,  Inc.,  of 
this  city  was  planning  an  aggressive  sales  cam- 
paign in  behalf  of  its  radio  products,  has  oc- 
casioned considerable  interest  in  the  radio  in- 
dustry. This  concern  was  organized  many 
years  ago  by  W.  Grant  King  and  others  for 
the  purpose  of  manufacturing  sewing  machines. 
Jt  attained  a  marked  success  in  this  field,  and 
King  sewing  machines  have  become  popular 
the  world  over.  In  its  plans  for  expansion  the 
company  engaged  in  the  manufacturing  of  other 
products,  including  cream  separators  ana  auto- 
motive replacement  parts.  During  ine  war  the 
King  plant  grew  to  enormous  size,  extending 
over  eight  acres  of  land  and  employing  1600 
people. 

Subsequent  to  the  war  the  company  started 
to  manufacture  radio  products,  beginning  with 
the  manufacture  of  just  a  few  radio  parts,  in- 
cluding condensers.  It  manufactured  the 
Card  well  low  loss  condenser  under  a  license 
from  the  Owners  and  later  a  Bakelite  plant  was 
installed  for  the  making  of  panels,  dials,  knobs 
and  oilier  parts. 

When  the  King  Quality  Products,  Inc.,  decid- 
ed to  build  radio  sets,  it  selected  Frank  A. 
Hinners,  a  radio  engineer  of  national  repute 
and  an  organizer  of  the  Independent  Radio 
Manufacturers,  holding  a  neutrodyne  license. 
The  King-Hinners  Neutrodyne  Co.  was  form- 
ed, and  Mr.  Hinners  began  the  design  of  King- 
Hinners  neutrodyne  sets.  This  line  was  made 
to  include  not  only  the  completed  sets  but 
knock-down  kits,  and  from  its  very  inception 
these  sels  were  well  received  bv  the  trade  and 
public 


ceivcr  has  a  number  of  distinctive  features  and 
the  cabinets  are  distinctive  in  design.  With 
this  set  and  a  complete  line  of  parts  and  neu- 
trodyne kits,  the  King  Quality  Products.  Inc. 
started  an  intensive  sales  campaign  which 
proved  very  successful.  The  company  decided, 
however,  that  it  needed  a  receiver  which  could 
be  sold  at  a  price  lower  than  the  neutrodyne, 
and  H.  A.  Gates,  a  radio  engineer,  who  has 
specialized  in  the  development  of  the  radio  fre- 
quency circuit,  was  commissioned  to  build  the 
King  five-tube  receiver  based  on  (his  circuit. 
This  set  completes  the  King  line  for  1925. 


First  Columbia  Record 

by  Pete  Dale  Released 

Pete  Dale,  the  new  Columbia  artist,  is  well 
known  throughout  the  South  as  a  singing  song 
writer,  with  a  style  distinctly  original.  He  has 
mastered  successfully  the  technic  of  the  ukulele, 
and  the  unique  manner  in  which  he  sings  his 
own  compositions  has  made  him  a  prime  favor- 
ite with  music  lovers  throughout  the  South. 
His  first  Columbia  record  has  just  been  re- 
leased, featuring  "Headin'  South"  and  "Black 
Sheep  Blues." 


Atwater  Kent  Dealers 

Meet  in  Cleveland, 


O. 


Cleveland,  O.,  July  6.— The  Cleveland  Ignition 
Co.,  Atwater  Kent  distributor,  of  which  Ray 
Bechiol  is  the  head,  recently  conducted  a  get- 
together  meeting  of  its  dealers  at  the  Hotel 
Stafford.  This  affair  was  well  attended  and 
representatives  of  both  the  Atwater  Kent  and 
Pooley  factories  were  present  and  addressed 
the  assembled  dealers.  This  is  in  line  with 
similar  dealer  meetings  held  throughout  the 
country. 


The   King-Hinners  fiv. 


odyne 


The  F.  A.  North  Co.  recently  opened  i 
on  Chestnut  avenue,  Altoona,  Pa, 


RIVOLI 

Once  Again,  the  Superlative  in  Values! 

It  is  a  simple  matter  to  accomplish  a  low-priced  article  at  tlie  sacrifice  of  quality. 

But  to  combine  quality — RIVOLI  quality  that  defies  competition,  with  a  low  price 
— that  is  an  achievement! 

It  is  one  thing  to  boast. 

It  is  another  thing  to  live  up  to  the  terms  of  a 
boast. 

RIVOLI  welcomes  the  opportunity  to  live  up 
to  any  boast — and  there  have  been  many — 
which  has  been  made  in  its  behalf. 

Design — Construction — Finish — Tone 

Rivoli  offers  the  ultimate  in  every  department 
of  the  phonograph.   There  is  no  better  value. 

Vincennes  Phonograph  Co. 


VINGENNES 


INDIANA 


Represented  by 

LEON  C.  SAMUELS.  666  Lake  Shore  Drive,  Chicago,  111. 

M.  A.  CARPELL,  ALFRED  H.  HAAG, 

806  Tilden  Bldg.,  105  W,  40th  St.  31  DeLong  Building;, 

New  York,  N.  Y.  Philadelphia,  Pa. 


Model  No.  22 
"William  and  Mary"  Period 
Left-hand   compartment   constnicted  to  accom- 
modate any  standard  phonograph  panel 
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Artone  Portables  for 

MacMillan's  Trip  to  North 

Both  S.S.  Peary  and  S.S.  Bowdoin  Equipped 
With  an  Artone  Portable  and  Records— Great 
Compliment  to  the  Manufacturers 

Donald  MacMillan  in  the  S.S.  Bowdoin  and 
E.  F.  McDonald,  Jr.,  in  the  S.S.  Peary  whicli 
sailed  from  the  Boston  Navy  Yard,  June  IS,  on 


THE   TALKING   MACHINE  WORLD 


July  15,  1925 


The  retailers  of  the  Artone  portable  through- 
out Ihc  counlry  will  naturally  watch  liic  Mac- 
Millan expedition  with  interest  in  Ihe  hope  that 
tlicy  will  all  have  a  share  in  the  expedition's 

success. 


Artone  Portable 
their  exploration  trip  to  the  North,  set  down 
as  very  important  the  acquisition  of  two  Artone 
portable  talking  macliines  and  records  for  en- 
tertaining purposes.  The  Artone  portables  are 
manufactured  by  the  Berg  Auto  Trunk  &  Spe- 
cialty Co..  of  Long  Island  City,  N.  Y.  These 
were  two  Stock  models  of  this  firm's  high  qual- 
ity products. 

At  the  suggestion  of  E.  R.  Manning,  general 
sales  manager  of  the  Berg  Auto  Trunk  &  Spe- 
cialty Co.,  records  of  the  ''Star  Spangled  Ban- 
ner" accompanied  each  machine  for  use  if  the 
appropriate  occasion  arises.  Millions  of  Ameri- 
cans will  certainly  hope  that  such  use  will  be 
found  apropos  and  that  the  Artone  portables 
and  the  records  of  the  "Star  Spangled  Banner" 
will  be  heard  in  the  farthest  North  regions. 

Illustrated  herewith  is  one  of  the  Artone 
model  portables,  an  exact  duplicate  of  those 
being  used  in  this  history-making  expedilion. 


N.  Y.  Album  &  Card  Go. 
Launches  Publicity  Drive 

The  New  York  Album  &  Card  Co.,  New  York 
City,  manufacturer  of  Nyacco  record  albums 
and  Nyaccoflex  radio  receiving  sets,  recently 
entered  an  advertising  campaign  which  em- 
braced some  publications  of  national  circulation. 
In  this  campaign  the  Nyaccoflex  RP-1  was  fea- 
tured. This  model  is  a  combination  portable 
radio  receiving  set  and  talking  machine.  Sev- 
eral motoring  and  camping  publications  were 
selected  as  specifically  reaching  those  most  in- 
terested in  a  portable  combination  type  such 
as  this.  Nyaccoflex  dealers  report  that  tiiere 
lias  been  satisfactory  demand  for  this  set  from 
the  very  beginning  of  the  season,  and  it  is  ex- 
pected that  this  publicity  will  still  further  help 
to  increase  this  demand. 

The  orders  from  the  mid-West  section  of  the 
country  are  particularly  strong,  and  accordingly 
Max  Wellinger,  president  of  the  company,  is 
dividing  much  of  his  time  between  Chicago  and 
New  York.  The  Edray  Sales  Co.,  in  the  Re- 
public Building,  has  taken  over  the  distribution 
of  Nyaccoflex  sets  in  the  Chicago  territory. 

Stages  Drive  on  Columbias 

E.  D.  Jordan,  factory  representative  of  the 
Columbia  Phonograph  Co.,  Inc.  New  York,  re- 
cently spent  a  week  with  the  staff  of  the  White 
Music  Co,,  Columbus,  Ga.,  during  which  time 
a  special  campaign  on  Columbia  phonographs 
and  records  was  held. 


To  Distribute  Products 

in  Talking  Machine  Trade 

Forest  Electric  Co.,  of  Newark,  N.  J.,  to  Extend 
Its  Distributing  Field 

The  Forest  Electric  Co.,  Newark,  N,  J.,  manu- 
facturer of  the  Unitron  battery  chargers,  will 
during  the  coming  season  distribute  its  product 
through  talking  machine  dealers.  Heretofore 
it  has  confined  its  sales  to  other  outlets,  but 
dne  lo  tlie  increased  interest  by  talking  ma- 
chine merchants  in  battery  chargers  the  com- 
pany has  decided  to  extend  its  activities.  Its 
product  is  manufactured  in  two  models  at  stand- 
ard prices.  Model  00  charges  any  type  of  "A" 
battery  and  Model  0  charges  "A"  and  "B"  bat- 
teries its  well  as  automobile  batteries. 

The  Forest  Electric  Co.  has  been  building  in- 
dustrial batteries  for  the  past  twelve  years.  The 
product  known  as  the  Unitron  rectifier  is  par- 
ticularly adapted  for  home  use.  It  is  quiet  in 
operation  and  charges  batteries  overnight.  It 
is  self-regulated.  As  the  battery  is  filled  with 
new  charge,  the  charging  rate  decreases,  due  to 
an  exclusive  automatic  feature  of  the  Unitron. 
This  saves  current  and  prevents  overcharge  and 
adds  to  the  life  of  batteries. 


The  Hancock  Pharmacy.  Brackenridge,  Colo., 
has  taken  on  the  Columbia  line  of  phonographs 
and  records. 


Otto  Heineman  Is  Now 

on  His  Way  to  Europe 

Otto  Heineman,  president  and  founder  of  the 
General  Phonograph  Corporation,  New  York, 
is  sailing  to-day  (July  15)  on  the  "Mauretania" 
for  a  trip  abroad.  He  will  visit  the  leading 
European  countries,  spending  quite  some  time 
at  Berlin  in  conference  with  the  executives  of 
the  Carl  Lindstrom  organization  whose  records 
are  marketed  in  this  country  by  the  General 
Phonograph  Corp.  While  abroad  Mr.  Heine- 
man  will  meet  Mrs.  Heineman,  who  has  been  in 
Europe  the  past  few  months,  and  they  will 
reluri!  to  New  York  about  September  1, 


Another  Step  in  the  Right  Direction 

The  Radio  Receiving  Sets  manufactured  by  Jos.  W. 
Jones  Radio  Mfg.  Co.,  Inc.,  during  the  past  year 
have  met  with  the  highest  approval,  by  the 
dealers  and  jobbers,  because  of  their  quality,  tone, 
volume,  selectivity  and  endurance,  plus  the  usual 
Jones  high  standard  of  manufacturing  skill. 

But  we  were  not  satisfied.  We  have  just  completed 
a  most  intensive  and  thorough  survey  in  order  to 
determine  from  our  jobbers  and  dealers  just  what  the 
consumer  demands  in  radio  receivers. 

The  results  of  this  survey  will  be  embodied  in  our 
new  line. 


40-46  West  25th  St. 


,1V  A  7  TT, 
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TRADE  MARK 
STANDARDIZED,  PRECISION-M ADE  RECEIVERS 
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E.  M.  Wilson  &  Son 

11  Lafayette  St.  Newark,  N.  J. 

 New  Jersey  Outing  Oiatribalor 

Akron-Canton  Trade  Enjoys 
Good  Portable  Business 

Favorable  Weather  Big  Factor  in  Sales  of  Por- 
tables—Radio Trade  Surprisingly  Good —  Ma- 
chine Sales  Ahead  of  Last  Year 

Akron-Canton.  0.,  July  7.— Fair  demand  fof 
talking  machines  and  records  in  the  Ahron- 
Canton  district  is  reported  by  leading  retailers, 
er.pccially  in  Akron  where  merchandising  of 
talking  machines  sliows  a  gain  over  last  year. 
In  Akron  sales  have  been  on  the  increase  for 
some  weeks,  and  the  mid-Suinnier  seems  to 
have  no  effect  on  tlie  movement  of  merchan- 
dise. It  has  been  a  big  portable  year  in  both 
cities,  due  to  the  unusually  favorable  weather 
which  has  prevailed  all  Summer. 

Radio  is  proving  a  big  factor  in  Summer  buy- 
ing, a  much  bigger  item  than  was  first  antici- 
pated, for  there  secrns  to  be  no  waning  of  in- 
terest in  radio  this  Summer,  and  dealers  have 
been  stressing  the  fact  that  programs  arc  com- 
ing in  excellently  from  stations  at  Clevel;unl 
and  Pittsburgh  despite  the  hot  weather. 

Record  sales  have  held  up  only  fairly  well, 
and  dealers  believe  this  angle  of  the  business 
will  show  little  improvement  before  Fall.  Re- 
duction by  some  manufacturers  on  records  has 
helped  sales,  dealers  reported. 

G.  S.  Dales  Home  From  Chicago 

George  S.  Dales,  proprietor  of  the  George  S. 
Dales  Co.,  one  of  the  largest  retail  music  houses 
in  Akron,  has  returned  from  Chicago  where  he 
visited. the  Summer  furniture  shows  and  also 
visited  with  the  Brunswick  Co.,  which  line  he 
is  distributing  in  Akron. 

Will  Erect  New  Store 

The  H.  Ackerman  Piano  Co.,  Marion,  O.,  is 
erecting  a  new  store  to  replace  the  one  razed 
by  fire  recently.  The  building  is  largely  for  the 
storage  of  talking  machines  and  other  musical 
merchandise.  Fire  recently  burned  the  ware- 
house and  did  damage  to  the  extent  of  several 
thousand  dollars  to  pianos  and  talking  ma- 
chines. 

Rain  Spoiled  Johnson  Co.'s  Picnic 
Rain  recently  spoiled  the  annual  outing  of  the 
J.  H,  Johnson's  Sons  Co.,  Alliance,  O.  The  pic- 
nic planned  for  Idora  Park,  Youngstown,  ended 
abruptly  after  dinner,  and  rain  all  afternoon 
compelled  the  party  to  return  to  Alliance,  where 
the  supper  was  held  in  the  store  basement.  An 
informal  program  of  entertainment  was  en- 
joyed. Dancing  to  Victrola  and  radio  music 
concludcd_the  outing. 

Garver  Sales  Hold  Up 
"Talking  machine  sales  at  the  store  of  the 
Garver  Bros.  Co.,  Strasburg,  O.,  have  been  very 
satisfactory  the  first  six  months  of  the  year," 
John  Garver,  advertising  manager  and  an 
executive  of  the  big  store,  said  this  week.  "The 
Edison  machine  has  been  in  good  demand,  and 
our  class  of  trade,  mostly  the  farmers,  like  the 
Edison  machine  and  records  of  the  same  make," 
Garver  said. 


Radio  has  been  added  at  tlie  store  of  tlie 
Carver  Bros,,  and  the  department  has  been 
merged  with  the  music  department. 

M.  O'Neil  Company  Offers  Good  Window 

The  M.  O'Neil  Co.,  large  Akron,  C,  depart- 
ment store,  recently  presented  a  very  attractive 
portable  talking  machine  window,  linking  it  up 
with  the  canoe  and  camp  goods  departments 
of  the  store.  The  window  proved  very  appeal- 
ing and  resulted  in  many  direct  sales,  officials 
of  the  company  said. 

AH  Music  Stores  Close  Early 

Summer  closing  hours,  effective  July  1,  pre- 
vail in  Canton  retail  music  stores.  All  music 
stores  close  now  at  five  o'clock  on  days  other 
than  Saturday,  when  the  usual  six  o'clock  clos- 
ing hour  will  continue  in  force.  The  early  clos- 
ing will  continue  through  July  and  August. 
Crook  Co,  Holds  Picnic 

Fifty  employes  of  the  Frank  Crook  Co.,  in- 
cluding those  of  the  talking  machine  dcpart- 
riicnt,  were  guests  at  an  indoor  picnic  on  the 
second  floor  of  the  store  recently.  Tile  outing 
was  originally  planned  for  Beaver  Creek,  but 
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owmg  to  inclement  weather  was  held  in  the 
store.  Following  dinner  a  mock  wedding  took 
place.  Dancing  and  radio  music  were  diver- 
sions. The  guests  included  the  employes,  their 
wives,  husbands  and  families. 

Finney  Joins  Vernon  Co, 

H.  M,  Finney,  for  several  months  engaged 
in  booking  dance  hands  in  eastern  Ohio  terri- 
tory, has  joined  the  sales  force  of  the  Vernon 
Piano  Co..  Alliance,  O.  Mr.  Finney  will  cover 
Alliance  territory. 

Alliance  Gets  New  Store 

Tlie  McMahon  Piano  Co.,  with  headquarters 
in  Youngstown,  O..  has  opened  a  retail  store 
in  the  Siiarer  Building,  Alliance,  and  in  addi- 
tion to  pianos  will  also  merchandise  talking 
machines,  rolls,  records  and  other  musical  mer- 
chandise. Tliis  company  is  one  of  the  best- 
known  music  concerns  in  this  part  of  the  State 
and  it  has  built  up  a  prosperous  business. 


The  L.  A.  Murray  Music  Co.,  Davenport, 
I:t.,  was  recently  granted  a  charter  of  incor- 
poration wit)!  a  capital  stock  of  $50,000. 


TRADE  N^ARK 


idsferofmovab/e  Music " 


YEARS HAVE PROVED 
OUTING  PORTABLES 
ARE  THE  BEST 


SKMOR.  S.^T.SO 


JL'.MOR,  S25.00 


DISTRIBUTORS 

A.  C.  ERISMAN  CO  175  Tremont  St..  Boston.  Mass. 

GENERAI,  PHONOGKAPH  CORP  15  West  ISth  St.,  New  York.  N.  T. 

SU>A8  E.  PEARS.\I,L  CO  10  East  3Qth  St.,  New  York,  N.  Y. 

B.  M.  n-n.SON  &  SON  n  Lafayette  St..  Newark.  N.  J. 

EVERYBODY'S  TALKING  MACHINE  CO..  INC,  810  Arch  St.,  Phlla.  Pa_ 

IROQUOIS  SALES  CORP  210  Franklin  St.,  Bure.-ilo,  N.  Y. 

JAMES  COWAN  CO  IS  West  Broad  St..  Richmond.  Va. 

JAMES  K.  POLK  CO..  INC  20+  Decatur  St.,  Atlanta.  Ga. 

BELKNAP  HARDWARE  «  BIFG.  CO  111  E.  Main  St..  LouEavllle,  Ky. 

STERLING  ROLL  *  RECORD  CO  137  West  4th  St..  Cincinnati.  O. 

OHIO  MD8ICAL  SALES  CO  1747  Chester  Ave..  Cleveland,  O. 

O.  L.  MARSHALL  CO  S14  Grlswold  St..  IJetrolt,  Mlcti. 

TARG  &  DINNER  MUSIC  CO  220  West  Randolph  St..  Chicago.  111. 

EDWARD  G.  HOCH  CO...  27  No.  4th  St..  Minneapolis.  Minn. 

MA.IESTIO  MUSIC  SHOP  lt(  South  7th  St..  Minneapolis.  Minn. 

RENIER  MUSIC  HOUSE  J>15  Main  St.,  Dubuque.  Iowa 

MARKS  PHONOGRAPH  *  RADIO  CORP.. 2215  Pine  St.,  SL  Louis.  Mo. 

60KMELZER  CO  2015  Grand'St..  Kansas  City,  Mo. 

CARL  FI.ORINE  514  Charles  Bl.iff..  Denver,  Colo. 

OUTING  TALKING  MACHINE  CO.,  Inc.,  Mt.  Kisco,N.Y. 

Export  Department 

No.  44  Whitehall  Street,  New  York  City,  N.  Y.,  U.  S.  A. 

Cable  Address  "OUTING"  New  York 

Oiiiiiidliin  Distributors:  R.  S.  WILLIAMS  «  SONS  CO.,  LTD.,  Toronto,  Wlnnlpes.  Monlrcnl. 


BrdncT,    New    Soutti    Wales :  Mfllbourn< 
Drlnbnne  and   Perth,  Aaiitralla; 
Wclllnrton.  New  Zealand. 


ReprcBcntAtives  in: 

ina,  Cuba. 
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Get  Your  Share 
of  the  Profits 


If  5'ou  arc  in  business  to  make  money,  this  is  j'ouryear! 
Thermio/lynr  Year! 

Most  of  your  customers  and  prospective  customers  are 
reading,  or  will  read,  of  the  marvelous  performance  of 
the  New  Therniiodyne. 

If  you  are  not  aircidy  a  Therniiodyne  dealer,  don't 
wait.    Speak  up  for  the  territory  you  would  like  to 
have.    Get  in  touch  with  us  at  once,  and  let  us  notify 
your  distributor  tliat  you  are  interested. 
Make  your  application  TOD.!)'.' 


THERMIODYNE— MODEL  TF6— WITH 
SPEAKER  TABLE 

Handsome,  well  constructed  Table  to  support  Ther- 
niiodyne TF6,  as  above,  ivlth  built-in  Loud  Speaker, 
concealed  b,v  open  grille.  Ample  room  for  Batter- 
ies and  Charger.  Genuine  Walnut  finished  to 
match  Mtidel  TF6. 

Model  TF6  >hm\n  on  Speaker  Table 
Price  of  Speaker  Table,  $60 

Rocky  Mountain  and  CoBSi  Slates,  $65 


Thi 


IS  IS 


Now  that  the  pubh'c  is  through  fooling 
with  inferior  radio  sets  and  tolerating 
only  casual  and  occasional  radio  re- 
ception, the  vfjc  THERMIODYNE'S  day 
has  come  and  this  is  THERMIODYNE  Year. 
Master  Control  that  brings  in  every  station  on 
the  air,  one  after  another,  instantly,  as  the  con- 
trol is  turned  —  retention  of  a  given  station 
against  all  interference,  without  squeals  or 
howls  and  in  loud  speaker  volume — delivery 
of  a  high-powered  output  of  amazingly  pure 
tone  quality — these  are  the  radio  demands  of 
today  and  every  day.  The  new  THERMIO- 
DYNE meets  them  all. 


THERMIODYNE  will  satisfy  every  one 
of  these  demands  in  every  demonstration. 
THERMIODYNE  challenges  any  radio 
receiver,  at  any  price,  to  equal  its  perform- 
ance under  given  conditions. 

Three  Stages  of  Thermionic  Frequency  before  de- 
tector give  THERMIODYNE  a  distance  range  not 
to  be  found  in  any  other  commercial  radio  set.  A 
thousand  miles  are  brought  in  easily  in  loud  speaker 
volume  under  normal  conditions,  and  when  condi- 
tions are  particularly  favorable,  the  range  is  increased 
amazingly. 


THERMIODYNE— MODEL  TF5— FIVE  TUBES 

Master  Control  Radio  built  on  same  principle  as 
TF6.  Phenomenal  selectivity,  distance-getting  abil- 
ity and  tone  quality.  Two  Stages  of  Thermionic 
Frequenc}-,  Detector,  and, two  Stages  of  Audio  Fre- 
quenc.v.  Master  Control.  Outdoor  Antenna.  Fin- 
ished in  duo-tone  Walnut. 

Price  (without  acceasories)  $100 

Roclty  Mountain  and  Coast  States,  $110 


THERMIODYNE 
RADIO  CORPORATION 

1819  Broadway 

NEW  YORK  City 
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Thermiodyne  Year 


There  is  no  squealing  or  howling  from  THER- 
MIODYNE. No  internal  noises  are  audible — 
THERiVIIODYNE  delivers  accurately  and  only  that 
which  is  transmitted  to  it  through  the  broadcast 
channel. 

But  THERMIODYNE'S  Master  Control,  more 
than  any  other  one  THERMIODYNE  feature,  has 
given  THERMIODYNE  its  immediate  and  estab- 
lished popularity  wherever  introduced.  Its  Aladdin- 
like action  is  almost  "uncanny"  and  holds  the 
listener  spell-bound  while  station  after  station,  each 
in  its  proper  place,  is  brought  in  and  tuned  out  as 
the  Master  Control  travels  through  its  magic  half 
circle. 

Through  Magazines,  Newspapers,  Circulars  and 
Folders,  the  merits  of  Thermiodyne  are  being  em- 
phasized to  the  people  of  practically  every  city, 
town,  and  village  in  the  United  States. 
Double-page  spreads  in  the  Saturday  Evening  Post, 
with  its  two  and  a  half  million  circulation,  and  a 
reader  interest  several  times  that,  are  the  backbone 
of  the  National  Thermiodyne  Campaign. 

Tie  Up  to  the  New  THERMIODYNE— 
Cash  In  on  Thermiodyne' s  Big  Advertising 
Campaign  and  Get  Your  Share  of  THER- 
MIODYNE Sa/es  Profits.  Let  Us  Hear 
from  YOU. 


THERMIODYNE—MODEL  TF6 — SIX  TUBES 


Powerful,  ■ 
Stages  of  Tlierr 


>rking  instrument,  with  Three 
Trcquency  before  detector, 


and  Two  Stages  of  Audio  Frequency. 

jr  Outdoor  Antenna.  Gen- 
t-ith  interior  comparlmeni 


Master 

uinc  Walnut  Cabinet 
for  "B"  Battery. 


Price  (without  acceBBories)  $150 
Roeky  Mounlain  and  Coast  Stales,  S160 


Dealers  are  Selling 
Thermiodyne 

I.  Because  \vc  niaiiitaiii  a  sound  merchandising  pol- 
icy and  assign  exclusive  territory  to  both  jobber 
and  dealer. 

II.  Because  we  make  a  cash  advertising  appropria- 
tion for  local  newspaper  advertising  to  each  and 
every  exclusive  Thermiodyne  dealer. 

III.  Because  we  hack  every  Thermiodyne  with  a 
written  guarantee  and  stand  behind  every  guar- 
antee without  alibi  or  excuse. 

IV,  Because  we  help  you  to  develop  sales  volume; 
to  establish  a  sound  partial-payment  plan;  and 
assist  you  in  your  advertising  in  a  dozen  different 
ways. 


THERMIODYNE— MODEL  CTF6— CONSOLE  DE  LUXE 
Model  TF6,  enclosed  in  Console  Cabinet  of  genuine  Walnut, 
with   built-in    Loud-Speaker,    and    with   space   for  Batteries 
and  Charger.    All  equipment  concealed.    No  wires  required  for 
loc.tl  stations. 

Price  (wilKout  Tubes  or  Batteries)  $275 
Rocky  Mounlain  and  Coast  Slates,  JZDO 


Send  for  Catalogue  Illustrating  and  Describing  Thermiodyne  Radio  Sets,  Speaker  Table,  Console  de  Luxe  and  Loud  Speakers 


CANADIAN 
SALES  OFFICE 

Dominion  Thermiodyne  Radio,  Limited, 
427  Phillips  Place,  Montreal,  Quebec 
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Sterling  Go.  Marketing 

New  Tube  Reactivator 

Device  for  Restoring  Efficiency  of  Apparently 
Worn-out  Tubes  Being  Manufactured  by 
Prominent  Cleveland  Company 

Clevelanp.  O..  .Inly  S,-Thc  Slcrllng  Mfg.  Co.. 
of  this  cily.  mani.fruMLircr  of  many  radio  prod- 
ucls.  lias  jii.t  placo,!  o„  tlic  market  the  Sterling 
R-402  tube  Rcaclivalor  which  is  adapted  to  the 
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ciiratcly  measures  to  total  emission  so  that  the 
user  may  match  tubes  of  apparently  equal 
amplifying  ability  to  a  set.  With  the  R-403 
reactivator  is  supplied  a  table  which  shows  high 
and  low  test  values  for  both  types  of  tubes." 

Music  Master- Ware  Sets 

Now  Being  Marketed 

The 


Sterling  R-402  Tube  Reactivator 
standard  UV  2()1-A.  C  301-A  and  UV-199, 
C-299  tubes.  In  announcing  its  new  product 
the  company  said:  •'It  is  important  to  know 
that  by  a  mechanical  process  known  as  reac- 
tivation, a  thoriated  vacuum  radio  tube  which 
is  apparently  worn  out  through  continued  use 
or  abuse,  may  be  restored  to  its  former  effi- 
ciency, and  that  the  restoration  of  its  filament 
emission  may  be  repeated  fifty  to  seventy-live 
times  or  more. 

"Of  no  less  importance,  however,  is  the  re- 
cent improvement  in  the  process  which  enables 
the  operator  to  know  when  a  tube  should  be 
reactivated  and  to  what  degree  its  filameni 
emission  has  been  restored  after  the  treatment, 
The  incorporation  of  a  Sterling  filament  emis- 
sion meter  in  this  instrument  not  only  provides 
testing  before  and  after,  but  is  of  further  value 
in  tests  during  reactivation,  thus  making  it  prac- 
ticable to  modify  the  treatment  of  any  tube  so 
that  the  best  results  can  be  obtained  in  each 
case. 

"This  is  valuable  because  of  the  fact  that  in 
some  tubes  the  thoriated  filament  responds 
more  slowly  to  the  treatment  than  in  others, 
yet  such  tubes  are  capable  of  a  much  higher 
return  of  total  emission  that  can  be  had  bv  an 
arbitrary  tiipe  treatment.  For  example,  in  the 
Sterling  instrument  if  the  meter  indicates  sa'y 
thirty  or  fifty  after  the  tube  has  been  in  the 
reactivator  for  a  given  time,  further  treatment 
at  lower  voltages  will  frequently  increase  the 
emission  to  double  the  above  figure,  so  the 
meter  used  in  the  Sterling  reactivator  elimi- 
nates guesswork  from  tube  reactivation.  A 
further  advantage  of  the  meter  is  that  it  ac- 


recent    announcement    that-  the  Music 
Afaslcr  Corp.,  Philadelphia,  Pa.,  in  addition  to 
lis   many  other  products  had  taken  over  the 
entire  output  of  the  Ware  Radio  Corp.,  of  New 
York   City,  created  much   interest  throughout 
the  entire  radio  industry.    It  was  not  long  fol- 
lowing this  general  announcement  that  the  first 
two  models  of  the  Music  Master-Ware  receiv- 
ing sets  were  placed  on  the  market.    One  of  the 
first  showings  of  these  models  was  made  at  the 
recent  banquet  tendered  by  three  of  the  Music 
Master    metropolitan    distributors,  Dalrymple- 
Whitney  Radio 
Corp.,  North  Ameri- 
can    Radio  Corp. 
and     North  Ward 
Radio    Corp.  The 
new  Music  Master- 
Ware  model   

many  distinguishing 
features,  such  as  the 
elimination  of  aerial 
and    ground    as  it 
has  a  self-contained 
aerial.  It  is  a  seven- 
tube  set  and  is  re- 
ported   to    be  re- 
markably efficient  in 
reception.       It  is 
single   dial  control. 
This  dial,  instead  of 
being    the  familiar 
decimated    type,  is 
marked  according 
to     wave     lengths,  H 
Two    models  have 
been     prepared,     a  -^-J^f---- 
table  type  and  a  cabinet  model.  Production 
has  been  entered  into  and  it  is  expected  to 
have  substantial  stock  ready  for  Fall  sales.  The 
set  IS  being  made  at  the  Ware  factory.  New 
York   City,   under  the   control   of  the  Music 
Master  Corp. 


Adier-Royal  Combination 

on  the  S.  S.  Leviathan 

James  G.  Summitt,  Purser  of  the  Flagship  of 
the  United  States  Lines,  Selects  Adler-Royal 
Combination  Phonograph  and  Radio 

In  his  moments  of  relaxation.  James-  G. 
Summitt,  purser  of  tlie  S.S.  Leviathan,  flagship 
of  the  United  States  Lines,  can  now  readily 


Left:  Leviathan.  Above:  Adler-Royal 
be  entertained  musically  through  the  installa- 
tion of  the  Adler-Royal  phonograph  which  he 
recently  selected.  The  choosing  of  this  in- 
strument is  a  tribute  to  the  Adler-Royal,  as 
Mr.  Summitt  is  an  accomplished  musician  and 
numbers  among  his  friends  countless  interna- 
tional celebrities  in  the  music  world  who  con- 
stantly cross  the  ocean  and,  as  many  of  them 
are  recording  artists,  he  will  now  at  all  times 
be  able  to  listen  to  them  through  the  medium 
of  his  new  instrument. 


Columbia  Couples  Two  Hits 

The  Columbia  Phonograph  Co.,  Inc.,  New 
York,  will  release  to  its  dealers  within  the  next 
few  weeks  the  coupling  of  "I  Miss  My  Swiss" 
and  -'Marguerite."  This  record  has  all  the  in- 
dications of  being  one  of  the  season's  best  sell- 
ers, as  both  selections  are  extremely  popular. 
"I  Miss  My  Swiss"  is  the  outstanding  .musical 
number  of  the  Chauve  Souris,  now  plaving  in 
Paris.  Both  sides  are  plaved  by  Ted'  Lewis 
and  His  Jbzz  Band. 


Outing  Portables  in  Demand 

The  pleasant  vacation  weather  enjoyed  by  res- 
idents of  New  York  and  other  Eastern  States 
for  the  past  month  or  six  weeks  is  reflected  in 
the  demand  for  portables,  which  is  being  felt  by 
the  Distributing  Division  of  the  General  Pho- 
nograph Corp.,  New  York,  which  distributes 
the  Outing  line  of  portables.  While  dealers 
liave  been  enjoying  a  nice  business  in  this  type 
instrument  the  many  rush  orders  received  indi- 
cate that  June's  figures  will  easily  top  all  other 
months'  totals. 


VALUE 


Yesterday,  today  and  tomorrow  the 
intrinsic  worth  of  the  NEWPORT  line 
does  not  vary.  Your  inventory— profit 
and  reputation  with  your  customers  are 
certain.  Our  present  distributors  and 
dealers  are  our  references.  NEW- 
PORT builds  value  in  Radio. 


Distributors  and  deilprs  wishing  jurthcr 


Since  its  inception  one  year  ago 
NEWPORT  has  developed  with  no 
startling  changes  to  its  present  produc- 
tion of  seven  different  models  ranging 
from  four  to  eight  tube  instruments  in 
a  variety  of  furniture  design  appealing 
to  any  taste. 


njormation  oddf 


loril^dio  Cori 


Tlie  N  -ivport  i 


Z50  West  54ihStrect. 
WewTork  City 

I  Good  Receiver,  Built  in  a  I'ieco  of  Fine  Furniture 
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Two  New  Grimes  Models 

Introduced  to  the  Trade 

New   Models   Have   Several   Interesting  Fea- 
tures—Publicity Helps  for  Dealers 
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David  Grimes,  Ir 
sales  and  clistribiilii 
lliese  columns  last  i 


.,  wliicli  has  cliangcd  i 
I  policy,  as  announced  i 
onlli,  lias  opened  Lhc  sc; 


ca5e  is  of  walnut  with  built-in  compartments  for 
batteries.  The  Grimes  Baby  Grand,  also  illus- 
trated here,  is  a  three-tube  super  selective  set 
in  a  two-tone  walnut  cabinet,  also  built-in  com- 
partment for  batteries.  It  has  complete  dry 
cell  operation  and  makes  use  of  the  same  an- 
tenna equipment  as  the  larger  model. 

The  Grimes  sales  policy  for  the  1925  season  is 
based  upon  a  direct  to  dealer  arrangement.  The 
advertising  plans  of  the  company  include  local 
newspapers,  some  national  media,  posters  and 
painted  signs.  The  posters  will  cover  every  city 
in  the  country  and  in  many  instances  will  carry 
the  names  of  the  local  Grimes  dealers.  Grimes 
eleclric  signs,  window  display  material,  hangers 
and  literature  are  available  for  retailers. 


Grimes  4-BL  Model 
son  with  two  new  Grimes  models.  These  carry 
the  Inverse  Duplex  principle,  with  added  im- 
provements both  ill  interior  construction  to  care 
(or  congested  broadcasting  and  exterior  appear- 
ances. 

Tlie  Grimes  4-BL,  illustrated  herewith,  is  a 


Grimes  Baby  Grand 
three-tube  Inverse  Duplex,  described  as  super- 
selective  and  an  excellent  distance-getter,  ll 
operates  on  outside  antenna,  inside  antenna,  bat- 
teries  as  an  antenna  ground  only  or  loop.  The 


New  Model  Announced  by 
Air-Way  Elec.  Appliance  Go. 

Toledo,  O.,  July  6.— The  Air-Way  Electric  Ap- 
pliance Corp.,  of  this  city,  has  just  placed  on  the 
market  its  model  61  radio  receiver,  which  em- 
bodies many  new  principles  of  construction  and 
design.  The  cabinet  is  of  American  walnut, 
measuring  29-4  inches  in  length,  11^  inches  in 
height  and  IS'A  inches  in  depth.  The  receiving 
circuit  consists  of  one  stage  of  tuned  radio  fre- 
quency amplification,  ahead  of  the  detector,  with 
four  stages  of  resistance  and  coupled  amplifica- 
tion on  the  audio  end.  Two  tuning  controls 
are  Utilized,  anil  it  is  stated  that  the  selector 
dial  reading  is  always  the  same  for  a  given 
station  or  wave  length. 

In  addition  to  the  model  61,  the  same  receiver 
is  supplied  in  the  consolctte  type  designated 
as  model  62,  with  a  self-contained  loud  speaker, 
as  well  as  in  the  full  console  type  known  as 
model  63.  These  standard  models  are  all  de- 
signed for  the  use  of  the  201-A  type  of  five-volt 
tube,  and  corresponding  models  will  be  supplied 
to  operate  with  the  standard  199  type  three- 
volt  tubes  for  those  who  prefer  dry  cells  to  the 
slorage  battery. 


Pooley  Co.  Representative 
Addresses  Cleveland  Meeting 

Martin  Polikoff,  of  Pooley  Co.,  Addresses  Meet- 
ing and  Outlines  Company's  Plans 

Martin  Polikoff,  representative  on  the  staff 
of  the  Pooley  Co.,  Inc.,  Philadelphia,  Pa., 
maker  of  Pooley  radio  and  combination  talk- 
ing machine  and  radio  cabinets,  left  for  an  ex- 
tended tour  in  the  interest  of  these  products. 
Mr.  Polikoff  covers  the  mid-West  and  Southern 
territory  and  it  will  probably  take  him  until 
September  first  to  call  upon  all  distributors  in 
the  States.  Mr.  Polikoff's  first  stop  was  at 
the  dealers'  meeting  held  under  the  auspices 
of  the  Cleveland  Ignition  Co.  three  weeks  ago 
at  the  Hotel  Statler.  He  addressed  the  assem- 
bled dealers  and  told  them  of  the  many  merits 
of  the  Pooley  cabinets  and  the  extensive  mer- 
chandising plans  of  the  Pooley  organization. 


Walter  L.  Eckhardt  on 

a  European  Vacation 

Walter  L.  Eckhardt,  president  of  the  Music 
Master  Corp.,  Philadelphia,  Pa.,  accompanied 
by  Mrs.  Eckhardt  and  their  youngest  son, 
sailed  on  July  first  for  a  month's  vacation  in 
Europe.  A  novelty  of  this  trip  will  consist 
of  the  fact  that  after  the  other  shore  Is  reached 
the  pilgrimage  from  place  to  place  will  be  made 
entirely  by  aeroplane.  The  entire  plans  for 
the  trip  including  the  travel  by  planes,  were 
completely  made  before  Mr.  Eckhardt  and  his 
family  left  New  York.  Mr.  Eckhardt  is  an  in- 
defatigable worker  and  this  vacation  will  prove 
in  the  nature  of  a  well-earned  rest  after  his 
many  years  of  close  application  to  the  develop- 
ment of  the   Music  Master  organization. 


Howard  L.  James,  music  dealer  of  Lebai 
Fa.,  has  moved  to  a  larger  establishment. 


^^ilLJiandh  handles 


Records 

You  Bet  They're  Easy  to  Sell 


They  speak  in  the  language  of  every  buyer  of  music. 

Hearing  them  is  listening  to  perfected  tone  qualities. 

Seeing  them  in  your  store  is  hearing  the  cash  register 
ring. 

Is  an  OKeh  Dealer  Happy  ? 

You  said  it ! 

He  enjoys  the  prompt  service  we  enjoy  giving.  Quick 
action  makes  for  fast  selling.  Want  to  try  it?  We'll  be  glad 
to  write.   Just  send  the  word. 


Why  the  Outing  Sells  OKeh  Needles 


Customers  turn  lo  the  Senior  and  Junior,  of  altraclive  green 
leatherette,  as  they  would  to  an  old  friend. 

They  gain  in  personal  value  through  familiarity  and  usage. 

Our  stock  is  100%  in  condition;  our  Service  immediate. 

Have  we  filled  your  order?    If  noi,  why  not  send  it  in  today. 


A  needle  a  record  keeps  needles  selling.  The  Okeh 
needle  brings  a  triple  value  to  the  dealer.  There  is  an  eye 
catcher  of  a  carton,  then  the  needles  are  put  up  in  errvelopcs 
displaying  YOUR  OWN  NAME,  and  last,  money  can't  buy 
a  better  made  needle  than  Okeh. 


GENERAL  PHONOGRAPH  CORPORATION 

New  York  Distributing  Division 
15-17  West  18th  Street  New  York  City 
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Linht  eiloiiali  lo 
rv  aniTi'/n-ff.  Di'i 
sions  li4i.v!2sS. 


List  Price 

$30 


[BERG 


PORTABLE 
PHONOGRAPHS 

PORTABLE  PHONOGRAPHS 


In  developing  the  Artone — first 
consideration  was  given  to  perfect- 
ing its  tone  qualit}'.  We  then  en- 
closed a  superbly  toned  phono- 
graph in  a  beautiful  De  Luxe  case. 
The  result — a  high  class  musical 
instrument,  primarily  adaptable 
for  home  use  —  yet  substantial 
enough  for  rough  and  ready  serv- 
ice as  a  portable. 


The  Artone 
genuine 


i  made  of 
in  shades  of 


Walnut,  Brown,  Mahogany  or 
Gray  and  embossed  with  reproduc- 
tions of  beautiful  hand  tooled 
leather.  The  hardware  is  of  solid 
brass  throughout,  heavily  nickeled. 

In  performance,  appearance  and 
for  all  around  use  Artone  is  with- 
out an  equal.  At  $30.00  it  gives 
the  buyer  the  utmost  in  value  and 
service;  assuring  the  dealer  a  fast 
selling,  the  year  round  profit 
maker. 


■■ARTONE- 
I'ortabk  yhpnoi/ral-h 


Sec  Free  Trial  De"ler  Offer  an  NpxI  Page 


Berg 


Berg  Auto  Trunk  &  Specialty  Co.,  inc. 

"DESJGNERS  AND  MAKERS  OF  FINE  CASES  FOR  20  YEARS" 

LONG  ISLAND  CITY  .         .  new  YORK 

(Nrit:  Yitrk  City  Shownwms.  353  Fifth  Avciiin'} 

Portable  Phonographs 


July  15,  1925. 
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Profit  Makers 


Here  are  two  new  opportunities  for  increasing 
sales  and  profits-  not  just  two  new  items-  but 
two  products  that  will  sell  because  of  their 
demonstrable   superiority   and   unequaled  value. 

10  Day  Free  Trial  to  Dealers 

So  certain  are  we  o£  the  superior  merits  of  Artone  products 
that  we  do  not  hesitate  to  make  this  extraordinary  ofEer; 

fTfl  will  ship  siimplps  of  any  models  of  either  the  Artone 
Portable  Phonograph  or  Cabinet  Speaker  Iv  you  at  the 
list  pricps,  less  40  per  cent,  and  if,  after  a  ihorotigh  JO- 
day  appraisal,  yon  do  not  feci  thai  they  will  assure  you 
prestige  and  profit  in  nnusnally  big  measure — return 
them  to  us  "Collect"  and  your  money  tvill  be  refunded. 


CABINET  SPEAKERS 


Heretofore  all  loud  speakers  have 
.lacked  either  volume  or  clarity — 
lave  combined  these  two  es- 
qualities.  Now  comes  the 
^i^e  Cabinet  Speaker  with 
the  vof^^^f  a  symphony  orches- 
tra an^^^^^  nf  a  Stradivarius. 
Full  volmmo^tl-rii.hly  toned,  Ar- 
tone will  appeal  to  t\\<'  trained  ear 
of    ihc    mn>t  rntirAfeqif];nu';ician. 

List  Pric^ 


A  test  will  prove  these  statements 
for  an  Artone  demonstration  speaks 
volumes  for  Artone's  qualifications 
as  the  most  perfect  and  satisfying 
reproducer  of  broadcast  programs 
yet  offered  the  radio  public. 

As  a  piece  of  furniture  it  will  win 
the  instant  approval  of  the  most 
discriminating  housewife  for  the 
Artone  Speaker  is  enclo.';ed  in  a 
handsome  two-toned  ingrained 


List  Price 


The  Why  and  How  of  Artone 
Volume  and  Tone 

The  Btri:  Artono  Cnblnol  SpeaKr  i.«  cqiilpfwd  ' 
super  unit  of  special  OmIbh  oncl  conitntcllon. 
compeUtltB  (psis  with  torl)'-"vo  olhpr  iinlls  It  w. 
immlmous  ctiolcc  or  five  of  tiic  world  i  ocoustlcnl 
p(rU.  ThB  IMie  ehamlwr  Is  conslnicusl  of  a  special^ 
mtialllc.  non-vibnillng  co 

moulded  under  areal  pn—  

dueUon  In  sound  volumo  and 
noleea  due  (o 
boUoni.  The 


Itlon  nhlcb  1b  eclentlflcallr 
I  all  InterferlDE 


 _  diambci 

   Is  47  inchea  long— 

In  oUicr  speakers.  Tills 


{'aaeert  Ofwd  Modrt 


Cabinet  Speakers 
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DOMINO  OF  (AN  Al^ 


Selectron  to  Be  Distributed  in  Canada 

by  McLagan  Phonograph  Corp.,  Toronto 

Activities  of  the  Toronto  Trade  Responsible  for  Many  Sales — Noon  Hour  Concerts  Draw 
Crowds— DeForest  Radio  Institute  Formed— Radio  Service  Co.  Enters  Field— Other  News 


Toronto,  Ont.,  July  7, — The  McLagan  Phono- 
graph Corp.,  Ltd.,  Stratford,  Ont.,  is  announc- 
ing to  the  trade  its  appointment  as  a  Canadian 
distributor  of  the  Selectron,  an  invention  of 
Maximiiian  Weil,  w!io  also  has  to  his  credit 
the  Audak  equipment  for  demonstrating:  records 
in  the  smallest  possible  space.  The  Selectron 
has  been  thoroughly  tested  and  now  carries  the 
approval  of  several  Canadian  radio  set  manu- 
facturers. 

The  McLagan  staff  is  very  much  enthused 
over  the  sales  possibilities  and  anticipates  for  it 
an  unusual  reception  by  dealers  on  a  real  na- 
tional scale. 

A  special  album  set  known  as  the  "Vatican 
Choir  Set"  is  being  manufactured  to  appear 
under  the  Odeon  label  and  will  be  available 
in  Canada  from  the  Phonola  Co.  of  Canada, 
Ltd.,  Elmira,  Ont, 

Quite  recently  Canada  had  the  honor  of  a 
visit  from  Powel  Crosley,  Jr.,  president  of  the 
Crosley  Radio  Corp.,  Cincinnati,  on  which  oc* 
casion  he  was  the  guest  of  Major  J.  E.  Hahn, 
head  of  the  De  Forest  Radio  Corp,,  Ltd-  It 
was  through  these  two  men  joining  forces  that 
the  present  De  Forest-Crosley  line  of  receiving 
sets  was  made  possible.  Mr.  Crosley,  while 
here,  expressed  himself  to  the  effect  that  the 
radio  surface  had  hardly  been  scratched  in 
Canada. 

Norman  Kallaway  has  joined  the  sales  staff 
at  Brunswick  Hall,  Yonge  street. 

Heintzman  &  Co.,  Ltd.,  Windsor,  Ont.,  branch 
are  adding  new  sound-proof  demonstration 
rooms  to  their  phonograph  department  as  well 
as  making  other  important  alterations. 

Musgrave  Bros.,  sheet  music  dealers,  this 
city,  are  co-operating  with  their  neighbors,  the 
Toronto  Radio  Co.,  in  broadcasting  a  noon- 
hour  musical  program  to  the  passing  crowds, 
using  a  Brown  loud  speaker.  Immense  crowds 
gathered  to  listen. 

J.  G.  Tufts,  of  National  Cabinet  Co.,  Ltd., 
was  a  recent  visitor  to  an  interesting  meeting 
of  the  Chamber  of  Commercej  of  New  York 
City, 

James  Pollock,  vice-president  and  general 
manager  of  the  Phonola  Co.,  Ltd.,  Elmira,  Ont, 
recently  returned  from  a  trip  to  New  York. 

Twin  sons  are  the  two  reasons  why  Presidcnl 
James  E.  Hahn,  of  the  Canadian  De  Forest- 
Crosley  organization,  is  receiving  special  con- 
gratulations from  his  trade  friends  just  now. 

The  formation  of  a  radio  institute  is  an- 
nounced by  the  De  Forest  Radio  Corp.,  Ltd., 
with  an  enrolment  providing  for  more  than 
5.000  students  in  the  personnel  of  1400  De 
Forest-Crosley  dealers   in   Canada.     Being  pri- 


marily educational  the  course  is  general,  rather 
than  confined  to  De  Forest-Crosley  products 
and  is  calculated  to  assist  and  provide  an  under- 
standing of  radio  fundamentals. 

The  General  Radio  Service,  Ltd.,  73  Adelaide 
street.  West,  has  started  in  the  radio  repair 
business,  giving  monthly  inspection  of  radio 
sets  at  a  nominal  cost.  This  is  claimed  to  be  a 
new  branch  of  (lie  radio  business  in  Canada. 

One  of  the  first  devices  designed  to  elimi- 
nate static  and  other  interference  has  been 
placed  on  the  market  by  the  Eastern  Radio 
Mfg.  Co.    It  is  known  as  the  Statichoke, 

To  its  already  extensive  line,  Burndept  of 
Canada  announces  two  new  additions.  These- 
new  models  are  intermediate  in  size  between 


the  Amplion  Dragon,  which  lists  at  $45  and  the 
Amplion  Dragonfly,  wliich  lists  at  $13.50. 

Beginning  September  3,  the  Canadian  Ex- 
liibilion  Co.  will  inaugurate  a  series  of  radio 
shows  througliout  Canada,  taking  in  Vancouver, 
Winnipeg,  Calgary,  Toronto  and  Montreal,  ex- 
hibiting in  Toronto,  November  5  to  II. 

F.  A,  D.  Andrea,  president,  and  R.  M.  Klein, 
general  manager  of  F,  A.  D.  Andrea,  Inc.,  New 
York,  recently  visited  Toronto,  where  they 
completed  arrangements  for  llie  opening  of  a 
Canadian  plant.  Mr.  Andrea,  in  conunenting  on 
the  new  project  says:  "Our  desire  to  render  the 
same  standard  service  in  Canada  that  we  have 
been  able  to  give  in  the  United  States  is  re- 
sponsible for  the  opening  of  this  new  plant. 
The  new  project  will  be  known  as  FADA  Ra- 
dio, Ltd.,  of  Canada,  and  will  manufacture 
complete  receivers  and  phonograph  panel  units 
at  a  fair  price  for  the  Canadian  market."  This 
move  toward  better  service  follows  the  rccenl 
opening  of  a  plant  and  brancli  in  Chicago,  and 
warehouses  and  a  branch  on  the  Pacific  slope. 


Victor  Go.  of  Canada  Gets  Distribution 

Rights  to  Northern  Electric  Radio  Line 

Important!  Deal  Closed  in  Montreal  Provides  for  the  Marketing  of  These  Products  Under  the 
Trade  Name  "Victor-Northern  Electric"— Dealers  Pushing  Phonographs  With  Good  Results 


Montreal,  Can.,  July  8.— The  Victor  Talking 
Machine  Co.  of  Canada,  Ltd.,  will  be  sole  dis- 
tributor to  the  trade  of  the  entire  line  of  radio 
receiving  products:  receiving  sets,  loud  speakers, 
head  sets,  peanut  tubes,  etc.,  made  by  the 
Nortliern  Elec.  Co.,  Ltd.  These  products  will 
hereafter  be  marketed  under  the  name  Victor- 
iVorthern  Electric. 

Northern  Electric  Co.,  Ltd,,  maker  of  the 
nation's  telephones,  has  for  years  been  a  pio- 
neer in  the  development  of  radio  engineering. 
Northern  Electric  radio  sets  are  known  from 
coast  to  coast. 

A  complete  line  of  Victor-Northern  Electric 
radio  receiving  apparatus,  embodying  the  latest 
improvements  will  be  placed  on  the  market 
early  this  Fall. 

From  statistics  available  some  interesting 
comparisons  of  the  extent  of  the  use  of  radio 
sets  and  phonograpJis  can  be  made.  In  Toron- 
to, for  instance  6  per  cent  of  the  homes  are  said 
to  have  radio  sets,  while  48  per  cent  have  pho- 
nographs and  60  per  cent  have  pianos.  It  is 
evident  that  there  are  big  possibilities  for  the 
sale  of  radio  sets  and  this  is  probably  one  rea- 
son for  the  Victor  Co.  branching  out  in  the 
radio  field  on  a  broader  scale. 

Seasonable  quietness  prevails  in  the  radio  in- 
dustry, with  elaborate  preparations  being  made 
for  a  considerable  extension  of  this  business 
with  the  coming  of  Fall. 

The  new  portable  phonograph  AGO  made 
by  the  .-Aeolian  Co,,  London,  Eng.,  size  12  x  12  x 
4'yi.  is  being  introduced  to  the  local  trade  by 


Charles  Culross,  and  is  taking  decidedly  well. 

Layton  Bros.,  Ltd.,  are  pushing  most  aggres- 
sively the  sale  of  Brunswick  phonographs  and 
Brunswick  Radiolas  and  stale  that  going  out 
after  business  is  llie  only  way  to  get  satisfac- 
tory sales  results.  This  statement  is  backed  up 
the  past  month  by  a  large  number  of  converts 
to  this  make  both  as  regards  phonographs  and 
Radiolas. 

Some  dealers  report  that  a  number  of  radio 
sets  of  the  expensive  type,  also  phonographs, 
were  sold  as  gifts  for  June  brides. 

The  second  annual  Eastern  Canada  Radio  Ex- 
hibition, under  the  auspices  of  the  Montreal  and 
District  Radio  Club  and  with  the  co-operation 
of  the  Quebec  Division  of  the  American  Radio 
Relay  League,  will  take  place  at  the  Windsor 
Hotel  from  October  12  to  17.  The  staging  of 
the  exhibits  this  year  will  occupy  just  double 
the  space  required  at  last  year's  show. 


Talking  Machine  Springs 
and  Repair  Parts 


NONE  BETTER  IN  QUALITY 


NONE  LOWER  IN  PRICE 


THE  RENE  MANUFACTURING  CO. 

MONTVALE,  NEW  JERSEY 


Winnipeg  Trade  Activities 

Winnipeg,  Man.,  July  S,— The  Canadian  Exhibi- 
tion Co.,  of  Toronto,  has  announced  a  national 
radio  show  to  be  held  in  Winnipeg,  Septcmbei 
14  to  19,  and  Calgary.  Alta.,  from  September 
30  to  October  3,  and  Vancouver,  B.  C,  October 
3  to  9. 

Marshall  V^ells,  Ltd.,  this  city,  has  taken  on 
the  representation  of  the  FADA  line  of  sets  and 
parts. 

Brunswick  records  are  now  being  used  on 
about  25  automatic  entertaining  machines  in  the 
City  of  Winnipeg,  and  Transcona,  and  arc  prov- 
ing very  popular  with  the  general  public, 

Farquhar  &  Shaw,  Ltd.,  the  Brunswick  Shop, 
have  made  considerable  improvements  in  their 
store,  enabling  them  to  give  more  selling  space 
to  Brunswick  phonographs  and  records. 

The  Winnipeg  Piano  Co.  recently  gave  over 
its  windows  to  a  striking  display  of  Brunswick 
phonographs  and  Brunswick  Radiolas.  Bruns- 
wick dealers  in  western  Canada  are  cashing  in 
"big"  on  record  2850,  a  piano  record  by  Harry  " 
Snodgrass. 

The  Child  &  Gower  Piano  Co.,  Regina,  Sask,, 
reports  considerable  interest  in  the  better 
models  of  Brunswick  Radiolas  and  predicts  that 
this  Fall  will  see  a  marked  improvement, 
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balers     LOOK  Dealers 

SPEAKEROLAS 

ITS  FURNITURE 
FOR  THE  HOME 


Complete 

with 
Mastertone 

Units 


Model  B,  List  $12.50 


Model  C,  List  $15.00 


Model  D,  List  $17.50 


Model  E  {Variable),  List  $25.00 


Model  E  has  two  controls  which  enable  the 
operator  to  produce  the  particular  acoustical 
effect  desired.  Clear,  decisive  reproduction  for 
SPEECH  or  sonorous  effect  in  MUSIC  reception. 

If  your  jobber  cannot  supply  you  with  SPEAKEROLAS  write  us 

BLOOD  TONE  ARM  CO. 


Central  West  Distributor 
BLOOD  TONE  ARM  CO. 
222  W.  Maditon  St.,  Chicagi 


BAY  CITY,  MICH. 

MANUFACTURER 


Made  by  the  MaaufActurers  of 

the  Famous 
BLOOD  RADIO  TONE  ARM 
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Boice  Go.  Made  Music 

Master  Distributor 

Well-known  Firm,  Formerly  the  Boice  Motor 
Equipment  Co.,  to  Be  NA'holesaler  for  the 
Entire  New  England  Territory 

The  Boice  Co.,  of  Boston,  Mass.,  has  been  ap- 
poinied  New  England  distributor  for  the  Music 
Master  Corp.,  Philadelphia,  Pa,  Thia  company, 
formerly  the  Boice  Motor  Equipment  Co.,  is 
now  a  radio  specialty  house  with  location,  or- 
ganiiialion  and  facilities  ranking  among  the 
finest  in  ihe  country.  It  will  devote  practically 
ils  entire  building^  at  the  intersection  of  Bea- 
con street  arid  Commonwealth  avenue  to  the 
exclusive  representation  of  Music  Master  radio 
products.  The  entire  first  floor  is  now  devoted 
to  the  sales  and  demonstration  of  the  Music 
Master  sets,  speakers,  tubes,  batteries,  etc.  The 
offices  occupy  the  second  floor  and  the  balance 
of  the  five-story  building  is  devoted  to  stock. 


The  Boice  Co.  is  well  prepared  to  care  for  tlie 
heavy  demands  of  the  New  England  dealers 
and  plans  to  carry  ample  stock  for  quick  serv- 
ice. It  has  long  enjoyed  [lie  reputation  of  be- 
ing one  of  the  largest  distributors  of  batteries 
in  the  United  States,  In  preparation  for  a  big 
Kail  season  its  already  large  selling  staff  has 
been  materially  strengthened  by  the  addition 
of  several  well-known  radio  men, 

W,  S.  Boice,  head  of  the  organization,  reports 
that  the  New  England  trade  has  been  very 
quick  to  lake  advantage  of  the  Music  Master 
protective  policy  and  ihe  Boice  Co.  is  preparing 
to  render  a  service  compatible  with  the  high 
quality  of  the  lines  distributed.  Mr.  Boice  ex- 
pects lliat  the  million-dollar  advertising  cam- 
paign conducted  by  the  Music  Master  Corp.  will 
generate  big  business  for  Music  Master  prod- 
ucts this  Fall  and  is  preparing  to  co-operate 
with  the  New  England  dealers. 


Sullivan  &  Ries,  Brooklyn.  N.  Y.,  were  re- 
cently incorporated  at  Albany.  N.  Y. 


What  the  Zenith  Franchise  Means 
to  the  Zenith  Dealer 

The  radio  dealer  who  operates  under  a  Zenith  franchise  is 
protected: 

(1)  His  territory  is  exclusive. 

(2)  His  discounts  are  liberal. 

(3)  He  is  free  from  the  fear  of  unexpected 
price  cuts. 

(4)  He  receives  generous  co-operation  in 
newspaper  advertising, 

(5)  His  advertising  builds  sales  which  he 
alone  can  cash. 

(6)  He  operates  under  a  firm  and  fixed  2enith 
Policy,  unchanged  in  principle  since  its 
initiation  several  years  ago. 

(7)  He  is  backed  by  an  organization  second  to 
none — headed  by  successful  officials  who 
assure  him  that  everyitem  of  theZenith 
Policy  will  be  carried  out  to  the  letter. 


Will  you  sell  Zenith  receiving  sets  this  coming  season — or- 
you  wish  that  you  had  the  right  to  sell  them? 
Write  or  wire  for  particulars  of  the  Zenith  franchise. 

ZENITH  RADIO  CORPORATION 

Straus  Building,  Chicago,  UL 


-will 


N.  Y.  and  Chicago  Radio 

Show  Plans  Maturing 

Sudden  Death  of  James  F,  Kerr  in  No  Way  to 
Alter  Show  Plans  and  Policies 

The  executive  directors  of  the  Radio  World's 
Fair,  to  be  held  in  the  2,S8'th  Field  Artillery 
Armory,  New  York,  the  week  of  September  14, 
and  the  Fonrlli  Annual  Chicago  Radio  Show,  to, 
be  held  in  Chicago  in  November,  have  an- 
nounced that  the  sudden  death  of  James  F. 
Kerr,  general  manager,  will  in  no  way  alter  the 
policies  and  activities  of  the  organization.  U- 
j,  Herrmann,  managing"  director  of  both  shows 
and  widely  known  in  radio,  exposition  and 
theatrical  circles,  will  continue  to  carry  on  the 
sliows,  assisted  by  a  very  capable  organization. 

Mr,  Herrmann  had  planned  to  sail  with  the 
Donald  B.  MacMillan  expedition  from  Boston 
last  month  lo  the  Far  North,  but  canceled  his 
trip  in  order  to  give  his  undivided  attention 
to  the  direction  of  the  two  shows.  It  was 
stated  this  week  that  over  90  per  cent  of  the 
exhibiting  space  in  the  Armory  in  New  York 
had  been  placed  under  contract  and  that  ap- 
plications now  in  hand  would  absorb  every  re- 
maining unit.  Arrangements  have  been  made 
lo  rearrange  the  floor  plan  in  order  to  ac- 
commodate additional  exhibitors.  It  is  esti- 
mated tliere  will  be  300  manufacturers  exhibit- 
ing at  the  show. 


Gennett  Record  Sales  Take 
Decided  Upward  Trend 

Gennett  records,  particularly  those  of  the  for- 
eign language  catalog  and  of  old-time  Junes, 
took  a  decided  upward  sales  trend  the  latter 
part  of  last  month,  following  a  rather  slack  pe- 
riod, llie  New  York  office  of  the  Starr  Piano  Co. 
reports.  While  the  briskness  was  general 
throughout  the  entire  catalog,  the  mountain 
country  music,  which  sells  in  volume  through- 
out Pennsylvania  and  West  Virginia,  and  new 
records  in  the  Gennett  Irish  series,  were  mosi 
active.  Two  new  releases  of  Irisli  dance  music, 
"Braes  of  Mar  Highland  Strathspey,"  coupled 
with  "Irish  Barn  Dance,"  and  "Kitsheelan 
Bridge,"  coupled  with  "Clune,"  are  selling  ex- 
ceptionally well. 


Make  Okeh  Records  of 

U.  S.  Naval  Musical  Units 

The  recording  department  of  the  General 
Phonograph  Corp.,  manufacturer  of  Okeh  rec- 
ords, recently  made  a  very  successful  trip  to 
the  United  Stales  Naval  Academy  at  Annapolis, 
and  while  there  secured  recordings  from  ihe 
United  States  Naval  Academy  Band,  the  United 
States  Naval  Academy  Fife  and  Drum  Corps, 
United  States  Naval  Academy  Glee  Club,  and 
the  United  States  Naval  Academy  Ten.  The 
recording  of  the  Fife  and  Drum  Corps  was  par- 
ticularly interesting,  as  it  is  generally  recog- 
nized that  it  is  extremely  difficult  to  secure 
proper  recordings  of  these  two  instruments. 


Galperin  Shop  Gives  Concerts 

CuARLEsroN,  W.  Va.,  July  7.— The  Galperin  _ 
Music  Shop  has  within  the  past  month  or  two 
given  a  series  of  musical  concerts  in  the  studio 
sllached  to  the  store.  Capacity  audiences  have 
attended  each  of  the  events  and  in  addition  to 
tile  building  of  prestige,  the  establishment  has 
secured  mucji  additional  business.  It  is  the 
intention  of  the  Galperin  Shop  to  give  these 
concerts  at  intervals  throughout  the  year.  The 
store  occupies  a  four-story  building,  the  first 
two  floors  of  which  are  given  over  lo  display 
and  demonstration  rooms  featuring  talking  ma- 
chines and  pianos,  the  third  floor  is  used  for 
studios  and  the  fourth  floor  has  been  designed 
especially  as  a  concert  hall. 
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JOHN  H.WILSON, Mma^r 

324- WASHINGTON  ST.,BO,ST0N,MASS, 


aOSTON 


^ENGLAND 


New  England  Wholesale  and  Retail  Trade 

Looking  Forward  to  Fall  Sales  Revival 

Trade  on  Summer  Schedule  and  Vacation  Season  Is  Under  Way—Musical  Supply  &  Equipment 
Co.  Takes  on  Music  Master  Line— Robert  Steinert's  Engagement  Announced— Month's  News 


Boston,  Mass.,  July  9.— An  occasional  spurt  in 
business  now  and  then  is  about  all  one  can 
brag  about  in  Ihe  talking  machine  business 
here.  But  the  fact  remains  that  there  is  con- 
siderable optimism  about  looking  lo  a  healthy 
Fall  demand  for  goods.  The  wholesale  and  re- 
tail houses  have  entered  upon  their  Summer 
schedule,  which  means  that  business  is  closed 
down  at  five  o'clock  daily,  with  the  exception 
of  Saturdays,  when  the  places  are  closed  at 
one  o'clock  and  in  some  places  at  noon.  Vaca- 
tions already  liave  been  begun  this  year  some- 
what earlier  than  usual,  a  condition  that  has 
been  forced  upon  the;,  houses,  not  a  few  of 
which  are  letting  their  liL'lp  have  extra  lime  off 
without  pay. 

Pushing  Music  Master  Line 

Manager  Joe  Burke,  of  the  Musical  Supply  & 
Equipment  Co.,  reports  that  he  has  concluded 
arrangements  with  the  Music  Master  Corp. 
whereby  this  line  will  be  carried  by  the  Equip- 
ment Co.  as  New  England  distributor,  and 
there  will  be  an  immediate  and  extensive  cam- 
paign started  upon  by  way  of  placing  this  fran- 
chise with  the  best  dealers  throughout  the  field. 
The  arrangements  were  made  by  Joe  Burke 
over  in  Philadelphia,  lo  which  city  his  brother 
Tom  went  with  him.  On  his  way  home  Tom 
Burke  !,loppecl  over  in   Connecticut,  where  ho 


visited  Ihe  Sonora  dealers  in  the  leading  places 
in  that  Stale  and  he  was  able  to  secure  some 
good  business.  Both  Joe  and  Tom  attended  a 
meeting  of  the  Sonora  Eastern  jobbers,  which 
was  held  at  the  Pennsylvania  Hotel.  With  the 
new  line  that  the  Equipment  Co.  is  now  car- 
rying, including  the  new  radio  receiver  and  the 
loud  speaker,  the  company  bid5  fair  lo  accumu- 
late a  good  business  in  the  next  few  months. 
Joe  Burke  Taking  Rest 

Joe  Burke,  who  has  worked  very  hard  these 
last  few  months  and  who  suffered  a  bereave- 
ment in  the  loss  of  his  wife  some  time  ago,  has 
finally  prevailed  upon  himself  that  he  must 
take  a  vacation  and  he  accordingly  started  the 
end  of  June  on  a  trip  to  Cuba  and  Florida  and 
he  plans  to  be  away  about  two  weeks.  The 
trip  will  not  be  altogether  one  of  pleasure,  for 
Joe  hopes  to  transact  some  worth-while  busi- 
ness while  away, 

W.  Parks  Ends  Trade  Trip 

William  Parks,  New  England  manager  of  the 
Columbia  Co.,  lately  returned  from  a  compre- 
hensive business  trip  taken  through  the  North- 
ern territory  and  in  all  places  he  found  an  im- 
proved condition.  He  visited,  among  other 
places,  the  northern  part  of  Maine,  taking  in 
Bangor,  Newport,  Skowhegan,  Waterville,  An- 
K'U-^ta,  Farmington,  and  in  New  Hampshire,  Ber- 


lin, Laconia,  Newport,  Kccne,  and  in  Massa- 
ciiusetls,  Fitchburg,  Lawrence  and  Haverhill, 
He  was  away  two  weeks. 

Looking  for  Fall  Brunswick  Boom 

The  Briiiiawick  Boston  office  in  Kingston 
street  is  making  con,';ider.-ible  lieadway  just 
now,  and  Manager  Harry  Spencer  is  confident 
that  next  Fall  will  see  a  greatly  improved  bus- 
iness. For  the  Summer  there  is  a  new  portable 
Number. 101,  that  promises  to  be  popular.  Spen- 
cer and  his  brother,  Piatt  Spencer,  went  to 
Providence  a  week  or  so  ago  to  say  "good-by" 
lo  Mr.  Russell,  who  has  lately  resigned  his  con- 
nection with  the  Outlet  Co.  of  that  city.  To- 
ward the  middle  of  June  the  Brunswick  head- 
quarters received  a  large  consignment  of  Vo- 
calion  records,  the  company,  as  the  trade  now 
knows,  having  taken  over  that  line. 

The  Brunswick  personnel  here  has  been  in- 
terested in  the  appearance  of  Carl  Fenton's 
Orchestra  at  Dedham  a  few  nights  ago,  and 
several  from  the  Kingston  street  headquarters 
went  out  to  hear  this  group  of  players,  who 
record  for  the  Brunswick. 

Some  dealers  who  have  recently  added  the 
Brunswick  are:  The  Myer  Store,  Pittsfield, 
Mass.;  Phonograph  Shoppe,  North  Adams, 
Mass.;  Wallace  Co.,  Pittsfield,  Mass.;  Wood 
Bros.,  Pittstield,  Mass.;  A,  J.  Bain  Co.,  North 
East  Harbor,  Me.;  S.  G,  Duckworth,  Bridge- 
water,  Mass.;  L.  M.  La  Mare,  Ludlow,  Vt.;  H. 
H.  Merrill,  Gloucester,  Mass.;  Elsworth  C. 
Evans,  Poultney,  Vt.;  Grove  Halt  Music  Store, 
Boston,  Mass.;  F.  W.  Richman,  South  Port- 
land. Me,;  M.  A.  Melvin,  Bangor,  Me.,  and  Ihe 
ICahn  i\Eusic  Shop,  Boston,  Ma^-,  Another 
 {Continued  on  page  146) 


Announcing  Our  Appointment  as 

NEW  ENGLAND  DISTRIBUTOR 

for 


See  fuur-page  ad  of 
the  Xfusic  Master 
Corp.  on  pages  77, 
78,  .79,  80,  tliis  issue. 


You  are  offered  a  protective  dealer  franchise  by  /' 

MUSIC  MASTER 

/ 

and  ^  I 

BOICE  COMPANY 

562  Commonwealth  Ave. — 682  Beacon  Street  /   

/ 

Boston,  Mass.   

Telephone,  Kenmore  38S0 

t  (M;iil  lUis  couiion  for  c(im|ilctc  iii- 
'  funLialioiO 


146 


THE   TALKING   MACHINE  WORLD 


July  15,  1925 


New  England  Trade  News 

(Coiithnu'd  from  fagc  145) 


Brunswick  dealer  was  added  to  tlie  long  list  in 
the  past  week.  Dodge  &  Gardner,  of  Lancaster, 
N.  H.,  have  joined  the  fold.  They  also  have  a 
store  at  Middleton,  N.  H. 

Robert  Steinert  Engaged 
Within  the  past  few  weeks  an  engagement 
has  been  announced  here  that  is  of  special  in- 
terest to  the  trade,  namely,  that  of  Miss  Lucy 
Currier,  to  Robert  Steinert,  son  of  Alexander 
Steinert.  Miss  Currier  is  the  daugliter  of  Mr. 
and  Mrs.  Guy  Currier,  of  this  city,  and  is  a 
young  woman  of  varied  accomplishments,  these 
including  the  histrionic  art.  Miss  Currier  hav- 
ing appeared  with  several  companies  wilh 
marked  success,  Mr.  Steinert  is  a  graduate  ol 
Dartmouth  College  and  has  a  host  of  friends 
around  Boston  and  New  England. 

At  Music  Master  Convention 
New  England  Manager  Shewell,  of  the  Che- 
ney Sales  Corp.,  was  over  in  Philadeipliia 
lately  in  attendance  on  the  convention  of  the 
Music  Master  Corp,  From  (hat  city  he  went 
to  New  York  before  coming  back  to  Boston. 
Mr.  Shewell  has  lately  appointed  Ralph  H. 
Small,  of  Bath,  Me.,  a  representative  of  his  or- 
ganization, and  he  is  covering  the  Maine  terri- 
tory and  has  opened  up  a  number  of  excellent 
new  accounts. 

Herbert  Shoemaker  in  His  New  Home 
Herbert  Shoemaker,  toward  the  end  of  the 
month,  moved  into  his  new  country  home  on 
the  South  Shore,  his  purchase  of  which  was 
mentioned  here  last  month.  Speaking  for  the 
Victor  business  as  handled  by  the  -Eastern 
Talking  Machine  Co.,  Mr.  Shoemaker  says  that 
all  the  signs  point  to  a  brisk  Fall  business. 
Representing  Stromberg-Carlson  Co, 
Arthur  W.  Chamberlain,  widely  known  in 
the  New  England  trade,  and  who  is  now  repre- 
senting the  Stromberg-Carlson  Tel.  Mfg.  Co., 
reports  that  he  is  finding  business  considerably 
on  the  mend.  He  has  opened  up  a  number  of 
new  accounts  and  is  giving  an  exclusive  prop- 
osition, which  the  big  dealers  are  quick  to  lake 
advantage  of.  Mr.  Chamberlain's  Boston  office 
i.<!  at  950  Little  Building,  which  is  a  very  cen- 
tral location. 

Suffers  Heavy  Fire  Loss 
The  Boston  talking  machine  trade  was  sorry 
to  learn  of  the  loss  by  fire  sustained  by  Fred 
Gardner's  Temple  of  Music  in  Lawrence.  The 
fire  started  early  in  the  morning  and  Gardner 
was  able  to  move  out  his  expensive  Radiola 
models  and  some  pianos  but  the  greater  part 
of  his  large  stock  was  destroyed.  Mr.  Gardner 
immediately  sought  around  for  another  location 


ARE  YOU  MAKING  A  MISTAKE? 

The  most  salable  records  are 


Wherever  there  is  a  phonograph  there  is  an  Okeh  Record  buyer. 
Okeh  Records  because  of  their  superb  brilliance  of  tone  and  the 
fact  that  they  satisfy  the  musical  desire  of  ALL  classes  of  people 
find  a  ready  market  for  the  dealer. 

1 —  Okeh  Dance  records  have  the  volume  and  perfected  syncopa- 
tion difficult  to  equal  elsewhere. 

2 —  Okeh  Vocal  records  are  the  most  popular  songs  characterized 
by  popular  artists. 

3 —  Okeh  Old  Time  Tunes  are  revelations  to  the  unacquainted. 
Okeh  has  singled  out  the  greatest  among  the  mountaineers  to 
record  them. 

4 —  Okeh  has  the  finest  jazz  orchestras  and  Blues  singers  the  Race 
has  produced. 

Your  mistake  is  NOT  selling 

Write  for  Our  ProPositio" 

General  Phonograph  Corporation  of  New  England 

126  Summer  Street  Boston,  Mass. 


and  it  was  several  days  before  he  found  a  de- 
sirable place. 

Spent  Fourth  at  Niagara  Falls 

William  J.  Weyand,  head  of  Weyand's  Pho- 
nograph Repairing  Co.,  spent  the  week-end  over 
the  Fourth  of  July  at  Niagara  Falls,  accom- 
panied by  Mrs.  Weyand.  Included  in  the  party 
that  spent  the  holiday  at  the  resort  were  Mayor 
Curlcy,  of  Boston,  and  his  family. 

News  Gleanings 

Mr.  Mclntyre,  of  Piper  &  Mclntyre,  tlie 
well-known  talking  machine  merchants  of 
Nashua,  N.  H.,  stopped  off  in  Boston  en  route 
home  from  the  Chicago  convention  to  call  upon 
his  friends  here  in  the  trade. 

Ellis  Harlow,  who  a  while  ago  was  connected 
with  what  was  then  Kraft,  Bates  &  Spencer, 
and  also  with  Henderson's,  is  now  with  the 
C.  C.  Harvey  Co.  in  Boylston  street. 

The  Brunswick  Shop  at  Northampton  has 
added  the  Brunswick  Radiola  line  and  is  meet- 
ing with  most  encouraging  results  in  this  new 
venture.  Manager  Pueschal  was  one  of  the 
fortunate  ones  to  lately  win  a  prize  for  retail 
sales  during  a  special  contest. 


The  Cheney  Sales  Corp..  i76  Boylston  street, 
under  the  management  of  G.  Dunbar  Shewell, 
Jr.,  vice-president  of  tjic  parent  cocupnny,  is  en- 
joying a  satisfactory  business  for  liiis  period 
of  tlte  year. 

Herbert  Young,  of  the  Music  Master  Corp., 
was  in  this  city  for  a  few  days  at  the  offices  of 
the  New  England  Phonograph  Distributing  Co., 
22]  Columbus  avenue,  running  over  the  field 
for  the  Music  Master  products  with  Manager 
Burke. 

Henry  Winkleman,  manager  of  the  Victor  de- 
partment of  the  Oliver  Ditson  Co.,  is  away  on 
his  annual  vacation.  Part  of  his  time  will  be 
spent  in  New  Hampshire,  and  the  latter  pari 
will  be  down  on  Cape  Cod.  Victor  business  is 
very  fair  at  the  Oliver  Ditson  Co.,  portables 
and  records  being  in  the  lead. 


William  G.  Bode,  who  for  the  past  four  years 
has  been  manager  of  the  Glendale  Phonograph 
Co.,  Glendale,  Cal..  has  purchased  the  Eagle 
Rock  Music  Co.,  2144  Colorado  boulevard,  and 
will  operate  the  store  with  a  complete  line  of 
musical  merchandise. 


VICTOR  and  RADIOLA 


A  combination  of  leaders  that  insures  a  tremendous 
opportunity  for  business  building  for  all  Victor  Dealers 
this  Fall  and  Winter.  This  is  the  time  for  preparation  and 
Ditson- Victor  Service  will  prove  invaluable  to  that  end. 


VICTOR  IMIM  EXCLUSIVELY 


OLIVER  DITSON  CO.  CHAS.  H.  DITSON  &  CO. 

BOSTON  NEW  YORK 


July  15.  1925 
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—  this  is  the  slogan  adopted  by 
Phonograph  Manufacturers  National  Association 


Officers  and  Directors 
M.  C  ScHiFK,  President 
Vitanola  Talking  Machine  Co.,  Chi- 
cago 

Otto  Heineman,  Vice-President 

General  Phon.  Corp.,  New  York 
F.  A.  Wolf,  Vicc-Presideiil 

Wolf   Manufacturing  Industries. 

Quincy,  Illinois 
Franklin  B.  Ward,  Vice-Pre.fidcnl 

Radio  Masler  Corp.,  Bay  City,  Mich. 
J.  S.  Watters 

Vinccnnes  Phonograph  Co., 

Vincenncs,  I  ndiana 

F.  D.  MCINTYRE 

Plymouth  Radio  and  Phonograph  Co., 

Plymouth,  Wis. 
L.  B.  Casagrande 

Caswell  Mfg.  Co.,  Milwaukee.  Wis. 
S.  A.  Ribolla,  Treasurer 

General  Phonograph  Corporation  of 

Illinois,  Chicago 
Henry  A.  Otis,  Secretary 

Chairmen  of  Committees 
PuBLiciTV,  F.  X.  Shettler 

Perkins  Phonograph  Co.,  Chicago 
Woodworking  Industries 

Axel  Nordlund 

Excel  Phono.  Mfk'-  Co.,  Chicago 
I  Motor  Industries,  Leslie  Gordon 

H.  G.  Saal  and  Co.,  Chicago 
Tone  Arms,  Leigh  Hunt 
Oro  Tone  Company,  Chicago 

Poktadles,  D.  T.  Allen 
Carryola  Company  of  America, 
Milwaukee,  Wis. 

Standardization  ok  Materials 
Anton  Clemetsen 
Anton  Clemetsen  &  Co.,  Chicago. 
F.  F,  Paul,  United  Mfg.  and  Distri- 
buting Co.,  Chicago 

Membership,  W.  J.  McNamara 
Empire  Phonograph  Parts  Co., 
-Cleveland,  Ohio 

Credit,  Audits  and  Costs, 
V.  Clcmenson 

831-839  N.  Wood  Street,  Chicago 


Founded  February  19,  1925 

To  stimulate  consumer  de- 
mand for  the  phonograph  by 
bringing  to  the  public  a  true 
appreciation  of  its  value  as 
an  instrument  of  entertain- 
ment and  education. 

To  foster  the  interests  of  its 
members  by  the  establish- 
ment of  trade  standards. 

To  establish  and  maintain 
uniformity  and  certainty  in 
the  customs  and  commercial 
usages  of  the  industry. 

To  promote  a  more  enlarged 
and  friendly  intercourse 
among  those  engaged  in  the 
industry. 

To  formulate  a  plan  of  co- 
operative national  advertis- 
ing. 


List  of  members  at  time  of  going 
to  press 

Phonographs:  Uprights  or  Consoles 

Broadcaster  Corporation. 
Anton  Clemetsen  &  Company. 
Excel  Phonograph  Manufacturing  Co. 
Eureka  Talking  Machine  Company. 
General  Woodworking  Corporation. 
National  Phonograph  Company. 
Plymouth  Radio  &  Phonograph  Co. 
Perkins  Phonograph  Company, 
Radio  Master  Corporation  of  America. 
Vitanola  Talking  Machine  Company. 
Vincennes  Phonograph  Company. 
Wolf  Manufacturing  Industries. 
Wizard  Phonograph  Company. 

Portables 
[■]    Carryola  Company  of  America. 
Caswell  Manufacturing  Company. 
Oro  Tone  Company. 
H.  G.  Saal  &  Company. 
Wolf  Manufacturing  Industries. 

Tone  Arms 

Blood  Tone  Arm  Company. 
Empire  Phono  Parts  Company. 
Eureka  Radio  &  Phono.  Parts  Corp. 
General  Phonograph  Corporation. 
General    Phonograph    Corporation  of 
Illinois. 

Mutual  Phono  Parts  Manufacturing  Co. 
The  Oro  Tone  Company. 
H.  G,  Saal  &  Company. 
E.  Toman  &  Company. 

Motors 

General  Phonograph  Corporation. 
General    Phonograph    Corporation  of 

Illinois. 
H.  G-  Saal  &  Company. 
United    Manufacturing  &  Distributing 
Co. 

Records 

General  Phonograph  Corporation. 


All  eligible  manufacturers  are  cordially  invited  to  attend  the  next  monthly  meeting  to  be 
held  July  21st  at  6:00  P.  M.  in  the  Furniture  Club  of  America  on  the  17th  floor  of  the  Ameri- 
can Furniture  Mart  Building,  666  Lake  Shore  Drive,  Chicago,  or  addre.ss  for  full  information, 
the  Secretary 

MR.  HENRY  A.  OTIS,  500  Diversey  Parkway.  Telephone  Lakevlew  7680,  Chicago, 
Illinois.  A 

Manufacturers  of  Phonographs,  Portables,  Phonograph  Cabinets,  Motors,  Tone  Arms 

and  Records  are  eligible.  ^ 


This  I'li-i,-  Donated  t.-  Ih,-  riuiru'<;i:i/'h  Manujacturcrs' 
Natwiuii  .-1-^sociation  by   i  he  Talkiiuj  Miu  lnuc  World. 
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De  Luxe  Cabinet 

New  slanting  panel.  Same  rich  French  wal- 
nut finish  as  De  Luxe  Console.  Artistic 
ornaments  of  carved  wood  and  gold  design. 
Really  a  beautiful  piece  of  furniture.  List 
price,  $77.50. 


New  ERLA  1926  Radio 


De  Luxe  Console 

Beautiful  cabinet  of  two-toned,  matched 
French  Walnut.  (Front  handsomely  panelled 
and  richly  decorated  in  gold.  Legs  extend 
up  entire  front.  New  type  slanting  panel.) 
Space  below  ample  to  house  batteries  and 
chargers.  Loud  speaker  built  in.  List  price 
$142.50. 

Standard  console  same  as  above  except 
finished  in  mahogany,  $113.50. 


Town  and  Country 
Portable 

Six  tube,  light,  compact, 
in  handsome  leather-cover- 
ed carrying  case.  Per- 
formance equal  to  any  on 
market.  List  price,  $150. 
8  tube  set. 


Standard.'Cabinet 

Finished  in  carefully  selected  mahogany. 
Same  shape  and  design  as  the  De  Luxe 
Cabinet.    List  price,  $69.50. 
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Dealers! 

Here  is  a  phenomenal  line  at 

prices  that  will  amaze  you 


unique 


Look  carefully  at  the  receivers  on  the  opposite  page.  Read 
_  the  descriptions.    Note  above  all  the  prices.    Compare  them 
^u"™^  ''"^^       "^^^^^  leading  manufacturers. 

THEN  read  the  extraordinary  proposition  below  offered  to  2500 
franchise  dealers. 

Five  great  advantages  are  offered  to  dealers  qualified  to  rep- 
resent this  extraordinary  line.  (1)  A  new  and  revolutionary 
type  of  receiver  that  outdistances  all  competitors; 
(2)  Stability  of  line  made  certain  by  merger  of  two 
great  manufacturing  organizations;  (3)  Consumer 
price  lower  than  that  of  other  quality  receivers  be- 
cause 95.%  of  parts,  including  cabinets,  are  made  in 
our  own  factories,  hence  only  one  profit  and  one  sell- 
ing cost ;  (4)  Revolutionary  sales  plan  gives  complete 
protection  in  territory  and  price ;  (5)  Immense  adver- 
tising campaign — magazine  and  newspaper — embodies 
plan  that  furnishes  dealer  with  leads.    Write  to-day. 

New  Type  Receiver 

Science  has  made  a  remarkable  discovery — a  new  system  of 
radio  frequency  amplification  based  upon  a  new  and  revolution- 
ary type  of  coil,  the  Erla  *Balloon*  Circloid.  It  offers  four  great 
improvements  over  present  day  receivers, 

(1)  Greater  Distance.  Circloids  have  no  measurable  external 
field  to  affect  adjacent  coils  or  wiring  circuits.  This  makes 
possible  higher  amplification  in  each  stage  with  increased  sensi- 
tivity and  greater  range. 

(2)  _  More  volume.  Higher  r.f.  amplification  enables  Circloids 
to  bring  in  distant  stations  scarcely  audible  in  ordinary  sets, 
with  volume  enough  on  the  loud  speaker  to  fill  an  auditorium. 

(3)  Increased  selectivity.  Circloids  have  absolutely  no  pick- 
up qualities  of  their  own.  Only  signals  flowing  in  the  antenna 
circuit  are  built  up. 

(4)  Finer  tone  quality.  The  self-enclused  field  positively 
prevents  stray  feed-backs  between  coils.  Hence  no  blurring  or 
distortion.   Tones  are  crystal  clear. 

There  are  many  other  advantages  which  the  Circloid  prin- 
ciple affords  which  will  be  explained  in  answer  to  your  letter. 

Two  Immense  Organizations  Back  the  Erla  Line 
An  operating  merger  involving  several  million  dollars  of 
invested  capital  and  plant  facilities  with  a  total  capacity  of  500,- 
000  receivers  per  annum  has  been  concluded  between  the  Elec- 
trical Research  Laboratories  (Erla)  of  Chicago  and  the  Caswell- 
Runyan  Company  of  Huntington,  Ind.  The  first  is  one  of 
America's  largest  manufacturers  of  radio  parts  and  receivers. 
The  second  is  the  world's  largest  manufacturer  of  radio  cabinets 
and  cedar  chests. 

The  combined  effort  of  these  institutions  will  be  devoted  to 
the  manufacture  of  Erla  products.  This  guarantees  the  stability 
and  permanence  of  Erla  and  offers  dealers  protection  they  can 
receive  from  few  radio  manufacturers  to-day. 

At  the  same  time  you  are  constantly  kept  in  touch  with  new 
radio  developments.  A  corps  of  Erla  engineers  is  constantly 
developing  new  discoveries  and  new  improvements.  These  are 
available  only  to  authorized  Erla  dealers. 

Unusually  Low  Selling  Price  Now  Made  Possible 
The  powerful  union  of  receiver  and  cabinet  manufacturing 
interests  that  now  is  Erla  establishes  a  new  basis  of  values  and 


performance  in  receivers  of  the  better  grade.  Ninety-five  per 
cent  of  the  elements  in  Erla  completed  receivers,  including  cab- 
inets, will  be  manufactured  entirely  within  our  own  plants,  with 
only  one  profit  and  one  selling  expense.  This  makes  possible 
an  extremely  moderate  retail  price  to  the  consumer  yet  enables 
us  to  allow  distributor  and  dealer  an  adequate  profit  margin. 
Actual  photographs  of  models  and  confidential  price-list 
will  be  sent  as  soon  as  we  have  your  reply.  You  will 
be  amazed  at  the  low  prices. 

Each  Franchise  Worth  Thousands  of  Dollars 
The  Erla  franchise  gives  both  dealer  and  dis- 
tributor complete  protection.    It  includes  absolute 
freedom  from  price  cutting  and  other  destructive 
practices.    Only  authorized  Erla  representatives  are 
able  to  secure  and  sell  Erla  products. 

Each  representative  is  oft'ered  a  full  line  of  complete  and 
knock-down  receivers,  also  a  complete  line  of  nationally  known 
parts. 

Every  dealer  will  receive  invaluable  sales  training  under 
factory  supervision  in  building  his  business  to  bigger,  more 
profitable  dimensions.  We  do  everything  possible  to  make 
every  Erla  dealer  highly  successful.  It  means  more  business 
for  us,  greater  profits  for  you. 

Great  Advertising  Campaign  With  Unique  Selling  Feature 

Erla  dealers  are  backed  by  a  gigantic  advertising  campaign 
reaching  over  25,000,000  people.  Both  national  magazines  and 
newspapers  will  be  used.  This  campaign  completely  blankets 
every  town,  city  and  farming  territory. 

A  new  selling  idea  is  presented  in  this  advertising  that 
actually  brings  dealers  the  names  of  prospective  buyers.  Thou- 
sands of  such  names  will  be  turned  over  to  dealers  in  all  parts 
of  the  country.  The  plan  itself  will  result  in  an  amazingly  large 
percentage  of  sales.  Our  own  men  will  show  you  how  to  get 
the  most  from  it.  The  dealers  who  have  seen  it  say  that  it  is 
the  greatest  selling  idea  they  have  ever  known. 

Write  or  Wire  TO-DAY 

Send  in  your  name  immediately  so  that  you  may  be  first 
in  line  for  a  franchise  in  your  territory.  Naturally  we  wish  to 
deal  only  with  the  highest  type  of  organizations  in  each  com- 
munity so  we  ask  you  to  fill  in  the  coupon  below.  No  dbliga- 
-  tion  whatsoever.  Simply  fill  in  so  tiiat  you  may  get  complete 
information  by  return  mail. 

ELECTRICAL  RESEARCH  LABORATORIES 
2531  Cottage  Grove  Avenue,  Chicago,  U.  S.  A. 


Electrical  Research  Laboratories, 
2531  Cottage  Grove  Ave.,  Chicago.  U.  S.  A 

Send  me  immediately  full  particulars  of  the  Erla  proposition. 
No  obligation. 

Name   Present  Business  

Address   -■  -Do  you  handle  radio?  

City   State  What  kind?  

 Date   References  

(Fill   in)  - 

Attach  any  other  information  you   wish  to   give   on  separate 

sheet  of  paper. 
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Live  Tulsa  Retailers 

Pushing  Columbia  Line 

Allen-Thcde  Music  Co..  of  Tulsa,  Okla.. 
Through  Aggressive  Merchandising  Meth- 
ods. Has  Built  Up  Large  Business 

Tulsa.  Okua..  July  6,— One  of  the  ninst  sue* 
cessful  relail  plionograpli  ostalilisluiu'tiry  in  tin- 
Southwell  i>  ihu  Allen*Tln(k-  Muslr  T,.  jn  i|i,s 
city,  Giltinilii^  ..ierilcr,  wliich  l„-,ii  , -i.,Mis|i,  il 

for  Ihc  past  sixli-i.-n  ye.ii'i.  I'hi^  ixyarii/.iijL.d  i^ 
operaled  entirely  by  Mrs,  L.  P.  Tliede.  who  li.is 
devoted  many  years  to  tlic  plioiiograph  :iiiil 
record  business  and  who  is  responsible  lor 
building  up  an  establishment  that  is  a  IcidL-r 
in   this  part  of  ihc  country. 

When    Atrs.    Thode   added    rokimhia  phon..- 


to  be  a  big  stimulation  to  llic  rt'cord  bnsi 
The  demand  for  the  new  rcrordiiitr-i  is  sic 
incrcasiiig  and  I  believi;  that  this  type  nf  rr 
will  revohilioni/e  the  plionograidi  bnsjrics 


Freed-Eisemann  Radio  Corp. 
Holds  Its  Annual  Meeting 

Anticipates  Large  Sales  Cains  During  Next  Year 
—Production  Capacity  Between  1.500  and 
2,000  Sets  Per  Day— Bright  Outlook 


Globe  Art  Mfg.  Co.  Has 

New  Model  of  Tone  Arm 

Announces  Tone  Arm  of  Universal  Design  for 
Installation  in  Radio  Cabinets  for  Use  With 
Loud  Speakers— Of  Universal  Design 

The  Globe  Art  Mfg.  Co.,  Newark.  N.  J., 
which  for  many  years  has  nianufactured  tone 
arms,  reproducers  and  small  parts  for  the  talk- 
ing machine   industry,  having  produced  such 


1  he 


port  c 


Effective  Columbia  Display  of  AIlen-Thede  Co. 
graphs  and  records  to  her  line  recently,  she 
utilized  a  very  effective  window  display  which 
forms  part  of  the  Columbia  dealer  service  is- 
sued monthly,  and  this  display  not  only  created 
favorable  comment  but  produced  direct  sales. 
A  Columbia  department  has  been  installed  to 
properly  feature  Columbia  products  and  in  a 
recent  letter  lo  the  Columbia  Co.  Mrs.  Thede 
said:  "The  new  recordings  issued  by  the  Co- 
lumbia Co,  are  simply  marvelous  and  are  bound 


the  stockholders  of 
rc(-d-f:iseniiiiin  Radio  Corp.,  was  held  re- 
in ilic  Sptrry  iiiiilding,  Manhattan  Bridge 
Urooklyu,  and  a  most  encouraging  re- 
f  the  anticipated  business  for  1926,  due  to 
niiLTids  lor  Freed-Eisemann  receivers  and 
the    general  stabilization 
of  the  radio  industry,  was 
made    by   Joseph    D.  R, 
Freed. 

"Every  indication  tends 
to  show  that  the  sales  for 
the  year  ending  May, 
l')25.  will  exceed  those  of 
th'  preceding  year,"  Mr. 
I  r-  i'd  declared.  "We 
li  '  \  ■  during  this  year 
■  iML'  [ban  doubled  the 
>  .-I'.icity  of  1,5(X)  to  2,0(iO 
-I  ■  -  .1  day." 

Willi    reference    to  the 
I'  l-iiion   of   the  business 
1    the    company    in  the 
radio    field,     the  report 
says: 

"A  recent  official  re- 
port of  the  royalties  paid 
to  the  licensor  by  the 
other  thirteen  Neutrodyne 
licensees  indicates  that  the 
sales  of  your  company 
alone  were  more  than  half 
the  combined  sales  of  the 
other  manufacturers  for  the  year  of  1924." 

Joseph  D.  R.  Freed  was  re-elected  president; 
Emil  Eisemann,  vice-president;  Alexander  Eise- 
mann,  treasurer,  and  Arthur  Freed,  secretary. 


New  Globe  Art  Tone  Arm 
products  for  some  of  the  largest  phonograph 
companies,  has  just  announced  a  tone  arm  for 
use  in  radio  cabinets  with  loud  speakers. 

The  Globe  Co.'s  product  is  of  universal  de- 
sign, making  it  available  for  any  loud  speaker 
unit.  It  is  built  upon  the  best  acoustical  prin- 
ciples and  is  of  a  size  that  makes  it  readily 
available  for  either  table  or  console  model 
radio  receiving  sets.  This  equipment  is  already 
being  used  by  several  radio  cabinet  manufac- 
turers and  the  demand  for  the  product  has  justi- 
fied the  Globe  Co.  in  greatly  increasing  its 
facilities  for  manufacturing  this  radio  adjunct. 


The  entire  board  of  directors  was  re-elected. 


The  Herzog  Radio  Corp.,  Brooklyn,  N.  Y., 
manufacturers  of  the  semi-automatic  receiver 
and  unilateral  loop,  have  licensed  the  Niagara 
Fur.  Co.,  Middleport,  N,  Y.,  to  make  sets. 


H.  H.  Southgate,  Asst. 

Sales  Mgr.  Kolster  Radio 

H.  H.  Southgate,  well  known  throughout  the 
music  and  radio  trades,  was  recently  appointed 
assistant  sales  manager  of  Kolster  radio  divi- 
sion of  the  Federal  Telegraph  Co.  Mr.  South- 
gate  was  formerly  connected  with  the  Foreign 
&  Domestic  Electrical  Commodities,  Inc.,  New 
York,  manufacturer  of  Fordec  battery  elimina- 
tors and  Eagle  battery  chargers,  Prior  to  that 
he  was  associated  with  the  Aeolian  Co.,  New 
York,  and  Ins  circle  of  acquaintances  in  the  mu- 
sic trades  is  wide. 

Mr.  Southgate  will  make  his  headquarters  at 
the  Woohvorlh  Building,  New  York,  and  a  large 
share  of  his  time  will  be  Spent  on  the  road, 
helping  establish  distribution  outlets. 


PET   O  FONE 


MADE  IN  V.  S.  .\. 


A  real  portable  talking  machine 

TO  RETAIL  AT  $12 

Usual  Trade  DUi 


DISTRIBUTORS 

Pet  O  Fone  \b  bound  to 
be  a  big  seller  tJils  year 
— the  demand  is  already 
ereat.  Good  proposition 
open  In  your  territory. 


The  Pet  O  Fone  is  a  sturdy  little 
talking  machine — no  larger  than  a 
camera,  and  as  easy  to  carry.  It 
has  a  good  motor  that  will  last; 
and  its  tone  is  most  pleasing.  See 
it  and  hear  it  and  be  convinced. 


DEALERS 

A  display  of  Pel  O  Fones 
will  create  sales  —  and 
demonstrations  will  in- 
crease them.  Quick  sales 
and  large  profits  are  wait- 
.Ing  for  you. 


Wei;hs  4W  Ibi.  Made  m 
blaeli,  red,  green  of  blue 
labticoid. 


PET  O  FONE  MFG.  CO..  557  BROADWAY.  NEW  YORK 


E.  M.  Wilson  &  Son  Are 

New  Outing  Distributors 

The  Outing  Talking  Machine  Co.,  Mt.  Kisco, 
New  York,  manufacturer  of  the  Outing  port- 
able talking  machine^  recently  announced 
through  A.  J.  Cote,  president  of  the  company, 
the  appointment  of  E.  M.  Wilson  &  Son,  New- 
ark, N.  J.,  as  distributors  for  the  Outing  prod- 
ucts in  the  State  of  New  Jersey.  E.  M.  Wil- 
son &  Son  are  well  known  throughout  the  New 
Jersey  territory,  and  anionic  the  trade. 

A.  A.  Trostler  Addresses 
Music  Master  Distributors 

Kansas  City,  Mo.,  July  S.— A.  A,  Trustier, 
Western  sales  manager  of  the  Music  Master 
Corp.,  manufacturer  of  the  Music  Master  radio 
products,  addressed  the  sales  force  of  the  ]. 
W.  Jenkins  Sons'  Music  Co.,  of  this  city.  Music 
Master  distributor,  on  July  6  and  7,  He  will 
have  a  similar  sales  conference  with  the  force 
of  the  Harbour-Longmire  Co.,  Oklahoma  City, 
Okla.,  the  latter  part  of  this  week. 

New  Record  Gleaner 

The  Brillianlone  Steel  Needle  Co.,  New  York, 
sole  selling  agents  for  Bagshaw  needles,  has  an- 
nounced a  new  combination  record  cleaner 
neefile  can  containing  250  Britliantone  needles. 
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E  were  the  first  Manufacturer  to  produce  a  Console  with  built- 
in  Loud  Speaker  of  real  merit,  based  on  a  life  time  of  phono- 
graph experience.  We  are  still  leading,  although  many  other 
makes  are  being  marketed  today.  But— don't  deceive  yourself! 
The  Console  Master  Speaker  is  the  only  practical  Console  Speaker, 
by  reason  of  its  construction.  One  pull  of  the  handle  opens  the  front 
for  simultaneous  access  to  batteries  and  speaker  unit.  There  is  no 
climbing  in  at  the  back  necessary.  This  feature  is  our  own  origina- 
tion and  strong  patent  claims  protect  it  and  the  inevitable  infringer 
and  imitator  will  be  held  to  strict  account.    The  quality  of  the 


cabinet  work,  the  ideal  arrangement  of  space,  holding  the  Speaker 
(consisting  of  a  wooden  horn,  brass  tone  arm  and  adjustable  loud 
speaker  unit) ,  an  A  Battery,  Battery  charger  and  dry  or  wet  B  Bat- 
teries, make  the  Console  Master  Speaker  the  best  selling  proposition  for 
the  dealer.  Our  price  is  right  and  our  policy  permits  full  discounts  to 
dealers  and  jobbers. 

Write  us  for  price,  discounts  and  territory. 

Console  Master  Speaker  Co. 


1    East  40th  Street 


New  York  City 


TELEPHONE;    MURRAY  HILL  9145-0495 
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EftMDELPtllA 


andi 
IPCALITX 


Results  of  l^ecent  Sales  Drives  Create 


by  running  an  ad  under  their  own  names,  H. 
C\     ^*        *  *  i~\         \  Weymann  &  Son,  Inc.,  offered  to  supply 

'Optimism  Among  (Juaker  Citv  Retailers  ^'^■ers  without  charge  with  matrices  of  an  at- 

 —   ^  tractive  ad. 


We"vJJ^&T"V'""""'  Promotion  Effort  During  the  Summer  Months^H.  A, 

Weymann  &  Son  Co-operate  W.th  Dealers -FalJ  Orders  Indicate  , Busy  Season  Ahead 

Philadelphia,  Pa. 


tractive  ad.    It  is  interesting  to  note  that  the 


,  July  9.— Trade  optimism  has 
been  sustained  by  the  unexpecled  results  that 
have  been  oblained  by  recent  sales  drives  of 
dealers.    Within  recent  weeks  the  retailers,  in 
co-operation   with   the  distributors,  have  been 
emulating  the  campaigns  which  tlie  Victor  Co. 
instituted  during  the   Spring  months   for  the 
sales  of  the  Victrola,  and  like  the  originator 
of  these  concentrated  efforts,  have  been  receiv- 
ing material  benefits  in  the  improved  demand 
for  types  of  machines  that  long  have  been  lag- 
gards in  stocks  because  of  the  failure  of  public 
interest    in    them.     When   purchasing  phono- 
graphs in  these  early  Summer  days  the  atten- 
tion  of  the   buyers   now   is   centered   on  the 
popular-priced  models  and  those  of  the  higher 
grades,  such  as  consoles  in  price  ranges  from 
$150  to  $200  or  more.    It  was  a  pleasant  con- 
trast for  the  retailer  to  find  that  by  the  appli- 
cation of  sales  energy  and  concentrated  house- 
to-house  canvassing  much  good  could  be  ac- 
complished after  long  lack  of  interest  on  the 
part  of  the  public  in  these  straight  talking  ma- 
chines. 

Records  in  all  the  popular  renditions  of  vocal 
and  instrumental  recordings  have  been  selling 
at  fairly  well-maintained  levels  although  there 
is  not  as  large  demand  as  might  be  expected 
at  this  season  of  the  year. 

All  the  distributors  handling  portable  talking 
machines  have  been  busily  engaged  shipping 
large  numbers  of  these  easily  transported  en- 
tertainers for  Summer  colonies  at  seashore, 
mountain  and  country  resort.^,  lo  the  retail 
trade. 

Single-Faced  Red  Seals  Moved  Quickly 

Distributors  and  dealers  of  the  Victor  Red 
Seal  single-face  records  have  been  cleaning 
house  of  all  their  salable  numbers  of  these  rec- 
ords under  the  recent  price  concessions  made 


by  the  Victor  Co.  The  record  sales  drive  on 
the  smgle-face  Red  Seals  has  been  responsible 
for  the  moving  of  almost  all  records  that  were 
in  stock  and  pretty  well  cleaned  up  those  in 
the  hands  of  the  local  distributors. 

Victor  Portables  Score 
Among  the  most  active  of  the  numbers  of 
Victrolas  shipped  from  the  warehouses  of  the 
Philadelphia  Victor  Distributors,  Inc.,  during 
the  past  month  were  the  Victor  portables  No. 
1-1,  retailing  at  $15.  There  was  a  record  break- 
mg  demand  for  these  new  portables.  The  head- 
quarters here  at  835  Arch  street  also  e.xperi- 
encc-d  a  run  on  the  $150  models  in  the  early 
days  of  July  and  late  June,  showing  the  sudden 
return  to  popular  favor  of  these  types  of 
straight  machines,  in  this  city.  The  corporation 
will,  this  month,  place  on  sale  the  newest  of 
Victor  products,  the  Nursery  iModel,  in  white 
enamel. 

Among  tiie  callers  at  the  offices  of  the  Phila- 
delphia Victor  Distributors,  Inc.,  was  M.  F. 
Malarky,  the  proprietor  of  Malarky's  Music 
Store,  Poltsville,  Pa,,  who  was  here  in  the  in- 
terest of  expansion  of  the  sales  in  his  store, 
this  branch  of  the  business  now  being  made  an 
rmportant  division.  The  plans  for  broadening 
the  Victor  department  were  discussed  with  Sec- 
retary Frank  B,  Reineck,  who  also  is  general 
manager  of  the  coinpany, 
H.  A.  Weymann  &  Son  Work  With  Dealers 
H.  A.  Weymann  &  Son,  Juc,,  Victor  distrib- 
utors of  this  city,  have  continued  in  an.  ener- 
getic manner  their  co-operation  with  dealers  in 
capitalizing  the  recent  price  reduction  of  single- 
faced  Red  Seal  records.  Previous  notice  was 
sent  aiMiouncini;  the  special  newspaper  adver- 
tisement of  the  Victor  Talking  Machine  Co,  on 
Tuesday,  June  23,  with  a  suggestion  that  deal- 
ers lie  up  witli  this  newspaper  announcement 


GUARANTEE  PORTABLE 

RETAILS  FOR  $25.00 

A  Real  Stimulant  for 
Summer  Business 

SPECIFICATIONS: 

1.  Texipnc  I,.cathpr  Case. 

2.  Stundard  Helnfman  Motor. 

3.  I'loys  Two  10"  Records. 
1.    Stundurd  Toper  Tone  Arm. 

5.  Specially  I.,oud  Keprodactr. 

6.  Device  for  CurrrlHg  RccordK. 

7.  Slochlne  Will  Plnj-  12"  Records,   

B.    Patented  "Non-Spiir'  Kcedle  Cop. 

Costs  you  $10.50 

GUARANTEE  TALKING  MACHINE  SUPPLY  CO. 

109  N.  Tenth  Street  PHILADELPHIA 
Write  for  our  latest  Main  Springr  ^t--"*  — 


response  to  this  offer  was  very  satisfactory, 
clearly  demonstrating  the  progressive  spirit  of 
the  dealer  in  taking  advantage  of  an  opportu- 
nity. Attention  was  also  called  to  the  special 
booklet  listing  all  single-faced  Red  Seal  records 
and  a  feature  page  in  the  July  record  supple- 
ment announcing  the  reduction  of  these  records. 
A  number  of  helpful  merchandising  suggestions 
were  given.  Attention  was  called  to  the  signs 
on  the  Weymann  auto  delivery  trucks  which 
had  attracted  considerable  attention  on  their 
daily  trips  through  every  section  in  and  around 
Philadelphia  and  Camden  and  the  suggestion  is 
made  that  dealers  make  similar  use  of  their  ve- 
hicles. 

Another  suggestion  made  by  the  Weymann 
organization  to  dealers  is  the  featuring  of  the 
portable  type  of  Victrolas  with  special  empha- 
sis placed  upon  the  new  Victrola  model  No.  1-1. 

That  the  talking  machine  business  has  passed 
the  low-water  mark  of  trade  depression  and  is 
now  on  the  crest  of  tlie  flood  tide  is  practically 
demonstrated  in  the  sales  record  for  the  month 
of  June,  as  compiled  by  the  company.  Manager 
Charles  W.  Bahl,  of  the  wholesale  department, 
in  summarizing  the  June  sales,  found  that  this 
year's  accounting  of  orders  shows  that  there  is 
an  increase  of  30  per  cent  over  the  same  period 
of  1924.  These  results  were  obtained  by  the 
co-operation  of  the  Weymann  Co.  with  the  deal- 
ers in  a  series  of  sales  campaigns.  The  system 
carried  out  under  the  direction  of  the  Weymann 
Co.  dealers  was  through  a  house-to-house  can- 
vass by  women  in  the  towns  and  cities  and 
after  an  audience  was  obtained  and  the  pros- 
pects disclosed  the  women  informed  the  travel- 
ing sales  representative  especially  assigned  to 
co-operate  with  the  dealers  and  he  immediately 
closed  the  deal  in  the  company  of  the  women 
canvassers.  It  has  been  found  in  these  drives 
that  women  make  capable  sales  promoters  as 
they  are  given  an  entry  where  men  are  barred. 
Fall  Orders  Foreshadow  Busy  Season 
The  Philadelphia  Badge  Co.,  of  this  city,  re- 
ports that  evidence  of  heavy  Fall  demand  is 
already  to  be  found  in  increased  orders.  Pro- 
duction has  been  increased  and  the  factory  is 
busy  several  nights  a  week  in  order  to  keep  up 
with  this  demand.  The  Velvaloid  record 
cleaner  has  proved  popular  not  only  in  domestic 
circles  but  also  in  foreign  fields  where  good 
will  advertising  is  comparatively  new  and  a 
novelty. 

In  addition  lo  the  record  cleaner  branch  of 
the  business  the  Philadelphia  Badge  Co.  is  the 
producer  of  all  kinds  of  advertising  novelties 
and  has  recently  branched  out  also  into  the 
field  of  art  and  gift  shop  merchandise, 
Paul  Green  Promoted 
From  the  position  of  outside  sales  representa- 
tive, which  he  has  occupied  ever  since  the  new 
record  department  has  been  established  at  the 
local  offices  of  Everybody's  Talking  Machine 
Co..  Inc.,  810  Arch  street,  Paul  Green  has  been 
promoted  lo  the  executive  title  of  manager  of 
the  department.  Manager  Green  succeeds  Sig- 
mund  Lehrman,  who  was  formerly  in  charge  of 
the  department  devoted  to  the.  distribution  of 
the  Okeh  and  Odeon  records  and  the  Outing 
and  Caswell  portable  machines. 

Girard  Phonograph  Co.  Busy 
There  will  be  placed  on  display  in  August  at 
the  local  headquarters  of  the  Girard  Phono- 
graph Co.  the  three  new  models  which  were 
announced  at  the  recent  convention  of  the  East- 
ern distributors  of  the  Magnavox  Radio  Co 
held  in  New  York  at  the  Hotel  Penn.sylvania  iii 
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early  June.  With  the  addition  of  the  newest 
of  products  of  the  Magnavox,  there  now  are 
five  models  of  radio  sets  and  loud  speakers,  and 
the  entire  group  will  be  ready  for  trade  selec- 
tion for  Fail  by  the  middle  of  August,  ship- 
ments being  made  at  ihat  time  to  the  retailers. 
Back  of  the  dealers  in  the  Fall  sales  campaign 
there  will  be  the  broad  publicity  which  will  be 
given  to  the  Magiiavox  under  the  plans  for  the 
advertising  campaign  which  was  discussed  and 
perfected  at  both  the  New  York  and  Chicago 
conventions  of  the  Magnavox  Co.  Under  the 
distribution  of  the  Girard  Co.,  there  are  being 
opened  in  the  sales  territory  covered  by  that 
firm  ill  eastern  Pennsylvania  and  southern  New 
Jersey  and  Philadelphia  an  average  of  twenty 
dealers  per  week  for  llie  De  Forest  and  Mag- 
navox  radios,  and  it  is  anticipated  thai  by  the 
time  the  Fall  season  is  in  swing  tijere  will  have 
been  perfected  a  broad  outlet  for  these  radios. 
The  Girard  Co.  is  now  featuring  a  special  drive 
among  the  dealers  for  the  stocking  and  sales  of 
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Fada  Neutrodyne  Receiving  Sets 
Fada  Phonograph  Panels 
Fada  Phono  Unit 
A-C  Dayton  Phono  Sets 
Atwater  Kent  in  Pooley 

Cabinets 
Marwol  5-Tube  Receiver 

Freed-Eisemann,  5  Tube 

Phono  Panels 
Superspeaker  Horn 
Jewett  Vemco  Phono  Unit 
Music  Master  Loud  Speaker 
Philco  Batteries 
Willard  Batteries 
Eveready  Dry  Batteries 
RCA  Tubes 
Timmons  "B"  Eliminator 
Balkite  "B"  Eliminator 
Balkite  Charger 
R  148  Signal  Loop 


[Distributed  by  Philadel-  ] 
phia's  leading  Musical 
Radio  Wholesaler 


PENN  PHONOGRAPH  CO. 

913  Arch  St.       Philadelphia,  Pa. 


tubes.  Many  distributors  have  been  finding  a 
profitable  accessory  and  sales  promoter  in  the 
lube  hue,  because  it  brings  to  the  store  cus- 
tomers who  arc  not  only  purchasers  of  tubes 
but  also  of  radio  and  other  commodities.  The 
iMagnavox  and  De  Forest  tubes  are  being  fea- 
tured and  they  arc  adaptable  to  any 'standard 
make  of  radio.  The  Girard  Co.  enjoyed  a  par- 
tiCiUarly  good  June  business  increase  in  the 
Edison  records  and  machines.  Arthur  W.  Rhi- 
now  and  P,  I.  Hawley.  of  the  firm,  alte'nded  the 
recent  convention  in  New  York  of  the  Magna- 
vox  Eastern  distributors. 

Penn  Co.  Gets  Jewett  Distribution 
The  Penn  Phonograph  Co,  has  been  ap- 
pointed exclusive  distributor  in  the  Philadelphia 
territory  for  the  new  Jewett  radio  receiving  set. 
This  set  is  not  only  the  latest  product  of  the 
Jewett  Radio  &  Phonograph  Co.,  of  Pontiae, 
Mich.,  but  constitutes  a  valuable  addition  to 
(he  newest  receiving  sets  now  on  the  market. 
^fany  distinctive  features  mark  the  new  set. 
and  It?  appearance  on  the  market  is  timely,  as 
it  will  enable  dealers  to  slock  for  the  Fall  sea- 
son. T.  W.  Baruhill,  of  the  Penn  Co.,  is  en> 
thusiastic  over  the  performance  of  the  advance 
model  of  the  set  recently  received  and  predicts 
heavy  sales  for  it  during  the  coming  season. 
The  Penn  Phonograph  Co.  also  distributes 
other  numbers  of  the  Jewett  line,  including  the 
Superspeaker  and  Vemco  phonograph  unit  as 
well  as  a  widely  diversified  list  of  well-known 
radio  sets  and  accessories. 

Wide  Demand  for  Guarantee  Portables 
A  nation-wide  demand  for  the  Guarantee  port- 
able machines  has  kept  the  factory  of  the  Guar- 
antee Talking  Machine  Supply  Co.  at  capacity 
production.  The  firm  has  on  its  order  books 
demands  from  Portland,  Me.,  to  the  southern 
extremity  of  iMiami,  Fla.,  and  to  the  Coast  points 
of  Sacramento,  Cal.,  and  Okiaboma,  proving 
that  its  portables  bave  become  a  national  issue 
Lii  the  trade.  Sales  Manager  E.  Bauer,  who  has 
been  making  the  rounds  of  Allentown,  Reading, 
Bethlehem  and  other  eastern  Pennsylvania 
State  points,  is  again  at  headquarters  prepara- 
tory to  another  road  trip. 

Special  Drive  on  Brunswick 
Special  campaigns  conducted  with  its  dealers 
have  been  fruitful  in  sales  for  the  various 
models  of  the  Brunswick  that  just  now  are  sea- 
sonably adapted  for  Summertime  diversions. 
In  co-operation  with  the  dealers'  sales,  canvass 
was  made  in  various  cities,  resulting  in  the  salc^ 


of  larger  numbers  of  the  Brunswick  in  the  $150 
and  ?200  models.  The  McDonald  Music  Store, 
of  Pottsvillc,  Pa.,  during  the  month  joined  the 
Brfmswick  list  of  dealers.  Another  newcomer 
lo  the  Brunswick  line  was  Hangcn's  Music 
House,  of  Reading,  Pa.  Both  these  firms  com- 
^  pletely  stocked  with  both  talking  machines  and 
records.  The  Brunswick  will  this  month  bring 
out  two  new  Charley  Chaplin  records,  made  by 
the  famous  film  comedian,  as  guest  conductor 
of  Abe  Lyman's  Orchestra,  from  the  Coast. 
Lang's  Music  Store  in  New  Home 
Lang's  Music  Store,  of  this  city,  successful 
Okeh  dealer,  recently  moved  into  a  new  and 
very  attractive  establishment  at  2146  Ridge  ave- 
nue, and  to  celebrate  the  opening  of  the  new 


Clarence  Williams  Trio 
establishment     the     Clarence    Williams  Trio. 
Okeh  artists,  made  a  quick  trip  from  New  York 
to  Philadelphia  to  be  present.    This  trio,  con- 
sisting of  Clarence  Williams,  Eva  Taylor  and 
Clarence  Todd,  was  enthusiastically  received  by 
music  lovers  who  attended  the  opening,  and 
they  were  obliged  to  render  numerous  encores 
in  response  to  the  request  of  those  present. 
Cheney  Popularity  Grows 
Popular  Summer  models  in  the  Cheney  list  of 
phonographs  are  the  console  types  ranging  in 
price  from  $165  to  $200  and  listed  as  Nos.  119 
and  118,  and  local  headquarters  of  the  Cheney 


A  Victrola 

for 

Fifteen  Dollars 

A  good  machine  to  feature 
in  the  summer  time 


Every  sale  of  a  Victrola  No.  1-1  increases  your 
Victor  Record  business  and  furnishes  a  prospect 
for  a  cabinet  type  Victrola. 

We  are  prepared  to  make  immediate  delivery 
of  this  type. 

H.A.WEYMANN  &  SOiVjNC. 

1108  Chestnut  Street -Philadelphia, Pa. 

VICTOR  WHOLESALERS 
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Good  Will  Created  during  the  Summei-  Months 
Means  Increased  Autumn  and  Holiday  Business 

THE  FAMOUS  VELVALOID  RECORD  CLEANER^ 

IS  A  POSITIVE  GOOD  WILL  GETTER 

■      HAVE  YOU  TRIED  THEM???? 
RETAILERS— Get  a  sample  direct  or  through  your 
jobber.    No  oblig.ition  and  full  detail.s  how  to  create  Good 
Will  and  lis  value  to  you 

PHILADELPHIA  BADGE  CO.,  MANUFACTURERS 

942  Market  Street  Philadelphia,  V.  S.  A. 


Corp.,  lOIS  Chestnut  street,  liave  been  enjoying 
a  splendid  seasonal  demand  for  these.  Presi- 
dent  G.  Dunbar  Shewcll,  of  the  corporation, 
made  a  trip  to  the  Chicago  factory  and  found 
full-time  operation  in  preparation  for  the  Fall 
demands  by  the  Cheney  and  its  auxiliary  prod- 
ucts, the  Receptrad  and  Thermiodyne  radio  sets 
and  Silver  Voice  Horn  loud  speaker.  G.  Dun- 
bar Sheweli,  Jr.,  who  manages  the  Boston 
branch,  was  a  holiday  visilor  at  headquarters 
and  spent  July  4  with  liis  father  at  the  family 
home  in  this  city.  He  reports  very  satisfac- 
tory sales  of  the  radios  made  by  the  Cheney 
Corp.  in  the  Hub  and  throughout  the  New  Eng- 
land Slates. 

J.  A.  Fischer  Co.  Adds  to  Products 
There  now  is  being  marketed  by  the  J,  A. 
Fischer  Co.,  730  Market  street,  the  newest  of 
accessories  in  the  talking  machine  supply  busi- 
ness, the  Pennant  Sound  Box.  This  newest 
product  supplements  the  recently  added  Un- 
breakable Elbow  tone  arm  outfit,  No.  30,  which 
was  introduced  a  few  weeks  ago  and  which  is 
making  a  huge  hit  throughout  the  country.  The 
firm  has  been  enjoying  an  active  demand  for 
its  Valley  Forge  main  springs  and  other  re- 
placement materials.  Irvin  R.  Epstan,  who  has 
been  traveling  through  the  New  York  State 
sections,  returned  in  time  for  the  holidays  over 
the  Fourth,  and  reported  a  greatly  increased 
demand  for  Fischer  Co.  products.  Julius  A. 
Fischer,  of  the  company,  is 
lantic  City. 


;ind  constrnclion  of  the  older  plant.  Through 
the  efficient  rearrangement  of  the  departments 
the  production  will  be  more  tlian  double.  With 
this  new  building  A.  H.  Grebe  &  Co.  enter 
the  business  season  with  exceptional  production 
facilities. 


A.  H.  Grebe  &  Co.  to  Build 
Addition  to  Their  Factory 

When  Completed  Production  Facilities  of  Radio 
Manufacturing  Concern  Will  Be  More  Tlian 
Doubled— Enjoyed  Remarkable  Growth 

^A.  H.  Grebe  &  Co.,  Inc.,  Richmond  Hill,  N. 
v.,  manufacturer  of  the  Grebe  Synchrophase 
and  other  radio  apparatus,  is  about  to  com- 
mence work  on  an  addition  to  its  already  large 
plant  that  will  more  than  double  its  capacity. 
The   story  of  the   remarkable   growth   of  the 


rmg  in 


Western  Convention  Adopts 
Important  Resolutions 

Definite    Recommendations    Made  Regarding 
Carrying  Charges.  Appraisal  of  Trade-ins  and 
•  the  Payment  of  Commissions 

Los  Angeles,  Cal.,  July  6.— As  a  result  of  the 
various  discussions  held  during  the  Western 
Music  Trades  Convention  here  last  month,  the 
Resolutions  Committee  drafted  the  following 
resolutions  relative  to  business  practice,  all  of 
which  were  adopted: 

1.  That  it  is  the  sense  of  this  Convention  that 
due  to  the  increase  of  overhead  costs  and  to 
the  greater  expenses  incurred  by  all  merchants 
in  the  conducting  of  their  business,  a  discount 
of  not  less  than  50  per  cent  is  absolutely  essen- 
tial to  present  and  future  success. 

2.  That  it  is  most  advisable  and  convenieni 
to  extend  the  carrying  charge  method  of  col- 
lecting interest  on  time  payments  to  the  piano 
sales  departments. 

3.  That  large  sums  of  money  would  be  saved 
to  Western  and  Pacific  Coast  retail  music 
merchants  by  the  establishment  of  a  Central 
Trafl'ic  Bureau. 

4.  That  the  plan  whereby  an  association  ap- 
praiser of  trade-in  pianos  be  appointed  is  very 
highly  recommended  in  cities  and  communities 
where  there  are  a  sufficient  number  of  dealers 
to  support  same. 

5.  That  in  order  to  save  overhead  expense 
and  to  lend  dignity  to  the  profession  as  well  as 
the  trade  we  recommend  that  no  commissions 
on  the  sale  of  goods  shall  be  paid  to  any  per- 
sons other  than  those  regularly  employed  as 
salesmen. 


May  Accept  Foreign  Invoice 
Prices  as  Value  Basis 

U.  S.  Tariff  Commission  Expected  to  Adopt 
New  Plan  for  Determining  Costs  of  Products 
Brought  From  Abroad  Under  Tariff  Law 

Washington,  D,  C,  July  6.— Changes  in  the 
procedure  of  the  United  States  Tariff  Commis- 
sion which  would  result  in  decided  economies 
have  been  suggested  and  may  be  tried  out  in 
the  near  future.  These  would  include  the  bas- 
ing of  the  commission's  reports  to  the  Presi- 
dent upon  foreign  invoice  prices  rather  than  ac- 
tual costs,  thus  eliminating  the  necessity  of 
sending  experts  abroad  to  study  cost  prices,  as 
is  now  required  in  every  investigation  made  un- 
der the  flexible  tariff  provisions  of  the  tariff 
law. 

There  has  been  a  great  deal  of  friction  abroad 
between  Government  representatives  and  for- 
eign manufacturers  who  resent  inquiries  into 


The  New  Grebe  Faaorv  as  It 
Grebe  organization  from  a  small  frame  building 
to  its  present  size  has  often  been  told.  The 
still  further  enlargement  of  the  plant  at  this 
time  is  a  visible  indication  of  the  faith  of 
Alfred  H,  Grebe,  president  of  the  company; 
Douglas  Rigney,  treasurer  and  general  manager, 
and  their  stafT  of  co-workers  not  only  in  the 
future  of  radio  but  more  definitely  still  in  the 
steadily  growing  popularity  of  the  Grebe  Syn- 
chrophase receiving  set  and  other  Grebe  prod- 
ucts. 

It  was  only  two  years  ago  that  the  present 
modern  concrete  and  glass  building  was  built 
especially  for  the  production  of  Grebe  radio 
apparatus.  Later,  on  the  top  of  this  building 
which  dominates  the  landscape  in  Richmond 
Hill,  was  erected  the  towers  of  station  WAHG 
which  is  owned  and  operated  by  A.  H.  Grebe 
&  Co.,  and  later  the  twin  broadcasting  station 
WBOQ.  This  company  also  operates  WGMU, 
the  mobile  broadcasting  station;  WRMU,  the 
marine  broadcasting  station;  22V.  the  low-wave 
station,  and  2XE,  the  experimental  station. 
Thus,  A,  H,  Grebe  &  Co.  operate  six  broadcast- 
ing stations. 

The  accompanying  photograph  shows  the  new 
building  as  completed.  It  will  be  seen  that 
the  new  addition  is  annexed  direct  to  the  older 
building  and  it  follows  exactly  the  architecture 


Will  Appear  When  Completed 
what  they  consider  trade  secrets  in  the  way  of 
costs  production.  This  involves  not  only  the 
representatives  of  the  Tariff  Commission  but 
of  the  customs  division  of  the  Treasury  De- 
partment, as  well,  and  for  a  time  threatened  the 
serenity  of  our  relations  with  several  European 
countries,  whose  manufacturers  declared  that  if 
our  Government  did  not  change  its  methods 
their  own  governments  would  be  asked  to  adopt 
retaliatory  measures. 

The  proposal  to  use  invoice  figures  would  not 
only  save' the  commission  much  money  but 
would  also  tend  to  remove  this  friction  with 
foreign  manufacturers  and  would  also  speed  up 
the  investigations. 


BEL-CANTO  PRODUCTS 

Superior  in  Material,  Workmanship  and 
Performance.  Bel-Canto  Adjustable  Loud 
bpealtcrs  with  massive,  mahoeany-finish  cab- 
i^S'i™"'  *'?''2-  Goose-Neck  Fibre  Horns,  at 
$10.00  and  $15.00,  Loud  Speaker  Unirs 
patented  Flexible  Reed  Tone  Chamber.  The' 
Bel-Canio  Recording  Dial.  $2.00  With  map 
nifying  glass  $2.50. 

BEl  -  CANTO  RADIO  i  TEL  EQUIPMENT  CO  INC 
872  Broaaw.y  „j„  Vo,k'ci,y 

New  York  Ciiy 
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Every  Young  Person  Is 

Band  Instrument  Prospect 

Current  Buescher  Advertising  Urges  Dealers  to 
Direct  Efforts  to  Young  Folk.  All  of  Whom 
Are  Potential  Customers  for  Instruments 

Et  KHAHT,  IND..  July  g.-Tfie  current  advertising 
of  the  Buescher  BanJ  Instrument  Co.,  manu- 
facturer of  Buescher  saxophones  and  band  in- 
strumcnts,  stresses  the  fact  that  every  young 
person  is  a  prospect  for  the  sale  of  a  band  in- 
strument. That  potential  demand  for  music 
can  be  turned  into  the  sales  of  instruments  by 
the  aggressive  dealer  is  the  point  of  ih'e 
Buescher  message  to  its  dealers.  F.  A.  Buesch- 
er in  a  recent  statement  said: 

"When  a  music  dealer  adds  Buescher  band 
instruments  to  his  stock  and  advertises  and  dis- 
plays them  every  young  person  in  the  neigh- 
borhood becomes  vitally  interested.  Young 
folks  have  been  reading  our  advertisements  in 
the  magazines  that  they  get  at  home  or  buy 
on  the  newsstands  and  the  moment  a  window 
display  of  Buescher  instruments  comes  under 
their  eyes  their  inclination  to  own  a  Buescher 
instrument  crystallizes  and  the  dealer  gets  ac- 
tion. 

"Buescher  band  instruments  are  easy  to  sell. 
After  a  week  the  average  beginner  gets  tunes 
from  the  saxophone  teacher.  Scales  must,  of 
course,  be  studied,  but  the  saxophone  is  so  sim- 
ple that  almost  any  tune  in  a  given  key  teaches 
that  key  pretty  thoroughly.  Progress  is  much 
more  rapid  than  on  the  piano  or  stringed  in- 
struments, and  that  is  a  big  reason  why  dealers 
are  selling  Buescher  saxophones  readily. 

"And  one  wind  instrument  sells  another.  The 
youngster  who  plays  a  saxophone  generally 
hunts  up  a  pal  to  play  the  trumpet.  Tlic  two 
usually  get  a  third  who  plays  piano,  a  fourth 
to  handle  the  drums,  and  often  a  fifth  to  take 
on  another  saxophone  and  trombone.  The 
dealer  can  get  behind  this  natural  urge  of  the 
young  people  and  fan  the  flames  of  desire  to 
the  point  where  he  soon  has  a  nice  business 
in  band  instruments." 


Governor  Silzer  of  New 

Jersey  Plays  Harmonica 

Governor  Silifer,  besides  being  the  chief 
executive  of  ihe  State  of  New  Jersey,  is  also 
an  accomplished  harmonica  player.  In  a  recent 
harmonica  contest  conducted  by  the  Trcnlon 
Star  Gazette  Governor  Silzer  was  presented 
with  a  gold-pialed  Hohner  harmonica.  As  he 
accepted  the  instrument  Governor  Silver  re- 
marked: "I  used  to  play  one  of  these,"  and  in 
substantiation  of  his  statement  he  played  an 
excellent  rendition  of  "Home  Sweet  Home." 

The  popularity  of  the  harmonica  in  all  walks 
of  life  has  become  well  known  to  Hohner  deal- 
ers through  their  sales  records,  and  it  is  ex- 
pected that  the  extensive  advertising  planned 
by  M.  Hohner,  Inc.,  New  York  City,  for  Ihc 
coming  season  will  still  further  increase  the 
prestige  of  this  already  popular  instrument. 


M.  Quinto  Uses  Vegaphone 

Boston,  Mass..  July  8.— To  Ihc  already  long 
list  of  famous  musicians  who  use  the  Vega  in- 
struments, made  by  the  Vega  Co.,  has  been 
added  the  name  of  Marty  Quinto,  banjoist  of 
the  Barney  Rapp  Orchestra,  recording  artists. 
The  instrument  in  point  is  a  Vegaphone  artist 
model  banjo,  finished  in  gold. 


Sherman-Clay  Opens 

New  Stockton  Branch 

Band  Instrument.  Radio  and  Sheet  Music  Are 
New  Departments  in  Branch— W.  P.  Jordan 
Appointed  Manager— Large  Sales  Force 

Stockton,  Cal.,  July  6.-The  new  home  of 
the  local  Sherman.  Clay  &  Co.  branch,  at  S15 
East  Main  street,  was  formally  dedicated  re- 
cently with  an  elaborate  public  reception,  and 
was  visited  by  hundreds.  The  store  was  recent- 
ly   remodeled  at  an   expense  of  over  $30,000, 


■  de- 


according  to  plans  made  by  Ferdinand  Stevens, 
secretary  of  Sherman,  Clay  &  Co.,  San  Fran- 
cisco. Of  Spanish  design,  the  warerooms,  with 
ibeir  craft-text  walls,  swinging  windows  and 
arched  openings,  are  a  most  artistic  achievement. 

The  increased  stock  features  three  n^ 
partments,  the  band  and  orchestra  depai 
radio  department  and  a  complete  Hne  of  sheet 
music.  W.  Pope  Jordan,  for  the  past  fourteen 
years  manager  of  the  company's  branch  in  Sac- 
ramento,  has  been  appointed  manager  for  the 
new  Stockton  store,  and  will  have  charge  of  the 
business  in  five 
sales  force  of  lwcnty-si^ 


with 


payment Scdes 


LEASE 
I  cfic  Music  Shop 


,  H.N  WjjJ.'iSt"' 


Sand  Instruments 


HAVEN'T  vou  sometimes  said  "We 
don't  handle  band  instruments" 
when  some  customer  inquired  about  a 
saxophone,  etc.,  just  because  of  the  diffi- 
culties in  selling  on  time  payments? 

With  the  new  plan  for  financing  pay- 
ment sales  which  we  can  now  offer  to 
"  King"  dealers,  this  obstacle  is  removed. 
You  can  have  a  small-goods  band  instru- 
ment department  without  tying  up  any 
capital;  and  what  is  most  attractive,  dis- 
pose of  your  leases  without  sacrificing  a 
cent  of  profit.  The  difference  between 
our  published  cash  and  payment  prices 
will  cover  the  cost  of  financing  so  you 
receive  the  full  list  price. 

This  financing  plan  is  clearly  explained 
in  a  folder  now  ready  for  distribution. 
There  is  no  red  tape  or  complicated  ac- 
counting connected  with  it,  and  the  plan 
is  available  to  every  dealer  selling  "King" 
Instruments.  If  this  plan  will  be  of  serv- 
ice to  you  we'll  gladly  send  one  of  the 
folders  upon  receipt  of  your  request. 

If  you  are  interested  in  this  plan  and  in 
the  exclusive  agency  for  "King"  Instru- 
ments clip  out  and  mail  thecoupon  below. 

THE  H.  N.  WHITE  CO. 

5215-65  Superior  Ave.  Cleveland,  Ohio 

Mdnu/aclurcri  of 

"KING"  BAND  INSTRUMENTS 


SEND  COUPON 
FOR  BOOKLETS ! 


THEH.  N.WHITE  CO..  fi2l5.6BSupeciorAve.,ClevelBnJ.O. 
Ccmlcmen  ;  Kindly  send  [he  booklctJ  checked  : 

□  PlanofFinoncingPovmentSolcj. 

O  Exclusive  Agcncv  for  Kina  Instnimenis. 
We  (do)  (do  not)  handle  band  initn.mcntt. 

N^m.-   ^  
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nOHNER 

W  THE  WORLD'S  BES.Z^'^ 


M 


Hohner  publicity  will  create  Fall  sales  for 
Hohner  dealers 

IVrite  us  /or  our  "Big  Business  Builders" 

HOHNER  " 


HOHNEH  PRODUCTS  /IWARDED  FIRST  PRIZE  m  THE  PflNUMn 
PACIFIC  lnrEKNATIONAL  EXPOSITION  SAN  FRnHCISCO  1915" 


Leedy  Mfg.  Co.  Issues 

Fourteenth  Drum  Catalog 

New  Publication  Contains  Much  Information 
of  Value  to  Dealers  in  Sales  Promotion 

The  Leedy  Mfg.  Co.,  Indianapolis,  Ind.,  has 
just  issued  ils  fourteeiith  catalog  and  this  at- 
tractive publication  contains  a  wealth  of  inter- 
esting material  for  dealers  who  are  interested 
in  the  development  of  drum  business.  The  first 
pages  of  the  catalog  trace  briefly  the  phenom- 
enal growth  of  the  company  in  the  past  twenty- 
seven  years,  showing  the  small  room  that  was 
occupied  in  1898  as  compared  with  the  vast 
plant  which  the  company  now  owns  and  which 
covers  50.000  square  feet  of  floor  space.  The 
Leedy  executive  staff  is  presented  through  the 
medium  of  a  full  page  of  photographs,  headed 
by  U.  G.  Leedy,  president;  Herman  WinterhotT, 
vice-president,  and  A.  W.  Kuerst,  secretary  and 
treasurer.  Another  page  of  pliotographs  shows 
some  of  tlie  prominent  drummers  who  are 
Leedy  enthusiasts,  and  it  is  interesting  to  note 
that  these  drummers  represent  practically  every 
large  city  in  the  country. 

The  catalog  proper  features  the  many  differ- 
ent types  of  drum;  in  the  Leedy  line,  attractive- 


ly illustrated  and  effectively  destribi^d.  Every 
drum  in  the  Leedy  line  is  listed  in  the  new 
catalog,  together  with  the  various  drum  outfits 
that  have  been  important  factors  in  the  develop- 
ment of  the  company's  business.  There  are 
also  shown  some  of  the  drum  accessories  that 
are  made  by  the  Leedy  Mfg.  Co.,  including 
cymbals,  tom-toms,  tambourines  and  many 
other  products.  All  of  these  accessories  are 
made  complete  in  Ihe  Leedy  plant,  thereby  en- 
abling the  company  to  present  drum  products 
in  their  entirety  to  the  trade  and  to  professional 
and  amateur  drummers. 

The  catalog  has  a  handsome  cover  in  three 
colors,  and  typographically  it  is  exceptionally 
clear  and  distinct.  It  is  the  work  of  George 
H.  Way,  sales  and  advertising  manager  of  the 
company,  who  is  to  be  congratulated  upon  the 
production  of  a  book  that  is  in  thorough  accord 
with  the  standing  and  prestige  of  Leedy  drum 
products. 


Permanent  Display  Room 

Chicago,  III..  July  7. — The  convention  display 
room  of  the  Tark  &  Dinner  Music  Co.  attracted 
so  much  favorable  comment  that  it  has  been 
decided  to  keep  it  as  a  permanent  addition.  This 
concern  wholesales  musical  merchandise. 


Who  Is  Making  The  Dealer  Profit  in  Drums? 


77i( 


Dealer 


You  are  primarily  interested  in  piofits.  Not  a  "paper" 
profit  nor  profits  that  you  think  you  may  get  but  actual 
dollars  that  swell  itie  cash  box  totals. 
If  you  want  such  profits  tp  be  yours.  If  you  want  the 
continued  patronage  of  the  professional  player.  If  you 
want  the  new  business  of  the  drum  performer  in  the 
home,  the  school  and  the  playground,  then  we  ask  you  to 
investigate  the  profit  performance  of  the  Ludwig  line. 

Send  for  full  details  and  fTices  nozv. 

LUDWIG  &  LUDWIG 

World's  ForciHOsl  and  Largest  Makers  of  Drums  and 
Drum  Accessories 


1611  NO.  LINCOLN  STREET 


CHICAGO,  ILL. 


Hohner  Display  Material 

Helps  Harmonica  Sales 

Leading  Music  Houses  Install  Window  Displays 
Furnished  by  M.  Hohner,  Inc..  and  Increase 
Sales  for  Popular  Summer  Instrument 

Harmonicas  have  been  the  object  of  special 
sales  efforts  on  the  part  of  many  leading  music 
dealers  throughout  the  country,  and  as  a  result 
good  sales  records  have  been  made.  M.  Hoh- 
ner, Inc.,  has  been  co-operating  to  the  c.vteut 
of  furnishing  lithographed  display  material  and 
window  advertising.  Among  the  dealers  who 
have  used  this  Hohner  advertising  material 
with  good  results  are:  W.  J.  Dyer  &  Bros.,  St. 
Paul,  Minn.;  Lyon  &  Healy,  Inc.,  Chicago; 
Hunleth  Music  Co.,  St.  Louis;  Thos.  Goggan 
&  Bro.,  San  Antonio,  Tex,;  Chas.  H.  Ditson  & 
Co.,  New  York;  Carl  Fischer,  Inc.,  New  York; 
Oliver  Ditson  Co.,  Boston;  H,  A.  Wej'mann  & 
Son,  Inc.,  Philadelphia;  Schireson  Bros.,  Los 
Angeles,  and  Hafner  &  Sutphin,  Philadelphia. 

Most  of  the  dealers  work  the  Hohner  adver- 
ti.'^ing  material  into  the  picture  with  striking 
effects.  This  includes  the  charts,  window  post- 
ers, streamers,  lithographed  cut-outs,  and  fig- 
ures showing  the  Hohner  played. 


F.  J.  Bacon  on  Vacation 

Groton,  CoNiN'.,  July  7. — Frederick  J.  Bacon, 
president  of  the  Bacon  Banjo  Co.,  Inc..  of  this 
city,  besides  being  one  of  the  foremost  banjo- 
ists  in  this  country  has  a  reputation  with  a 
rifle.  Mr,  Bacon,  therefore,  selected  good 
hunting  territory  for  his  vacation  and  left  on 
July  5  for  the  Laurentiaii  Mountains  about  100 
miles  northwest  of  Montreal.  Mr.  Bacon  ex- 
pects to  return  in  prime  condition  for  the 
heavy  Fall  business  season  looked  forward  to. 


An  Eye-Arresting  Window 

One  of  the  most  attractive  window  displays 
on  view  in  the  shopping  section  of  Brooklyn. 
N.  Y.,  is  that  of  Fred.  Loeser  &  Co.,  wliicii  ha.s 
given  over  a  large  window  on  Fulton  street  to 
a  showing  of  band  instruments  and  Lyon  it 
Healy  string  instruments.  The  center  figure  of 
the  display  is  a  model  of  a  young  lady  in  eve- 
ning attire  seated  at  a  harp.  The  other  instru- 
ments are  tastefully  arranged  on  velvet  drapes 
around  the  display. 


Landau's  Music  &  Jewelry  Store,  Hazleton, 
I'a.,  has  organized  a  ukulele  club,  and  those 
persons  who  purchase  ukuleles  will  be  given 
the  opportunity  to  learn  to  play  them  at  a 
Tiominal  sum  per  lesson,  As  a  result  of  this  plan 
tales  increased  materially. 
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Sports  Featured  Outing 

of  Bruno  Organization 

Executive  Staff  and  Employes  Motor  to  Glen- 
wood  Landing  for  a  Day  of  Fun— Keen 
Competition  in  Baseball  Game  and  Races 

The  annual  outing  of  the  executive  staff  and 
employes  of  C.  Bruno  &  Son,  Inc.,  Neiv  York 
City,  Victor  distributors  and  wholesalers  of  mu- 
sical merchandise,  was  held  at  Karatsonyi's 
Inn  at  Glenwood  Landing,  L.  I,  o..  Snnday 
June  21. 

Over  ninety  of  the  employes  were  on  hand 
at  the  appointed  hour— 8.30  a.  in —and  left  for 


 'N  THE  MUSICAL  MERCHANDISE  FIELD-(Continued  from  page  156) 

Conn  Instruments  Used 


by  Silvertown  Orchestra 


Musical  Merchandise  Mfrs. 

Hold  Regular  Meeting 


^CnnfTT"'n'^^°''°'l,^'^""'"'^  ^^^'^^       Discontinue  Meetings  During  Sum- 

Cotin  Boston  Co.  .1  an  Elaborate  Tie-up  mer  Months-Discuss  TraL  Problems 


Boston.  iMass.,  June  29,— Conn  instruments 
were  featured  last  week  when  tiie  Silvertown 
Orchestra  appeared  at  the  Boston  Arena  for 
the  first  time  in  this  city  in  a  concert  and 
dance  program.  This  orchestra  has  achieved 
nation-wide  fame  through  its  radio  broadcast- 
ings and  received  a  fine  greeting  from  New 
England  fans, 

Tlie  fact  that  iIk'  orclicstra  is  equipped  witli 


The  regular  monthly  meeting  of  the  Musical 
Merchandise  Manufacturers'  Association.  East- 
ern Zone,  was  held  at  tlic  Hotel  Brevoort  the 
latter  part  of  last  month.  Routine  business 
was  discussed  and  there  was  a  discussion  of 
many  problems  of  the  Association  wilii  new 
angles  presented  by  members  who  had  returned 
from  the  convention. 
The  standardization,  legislation  and  conven- 


Employes  of  C.  Bruno  & 
this  iong  anticipated  day  of  enjoyment  in  pala 
tial  buses.  Upon  arrival  at  the  Landing  the 
first  event  of  the  day  was  a  spirited  and  closely 
contested  baseball  game  between  the  married 
and  single  men  of  the  organization.  The  bat- 
teries were,  for  the  single  men,  James  Hopkins 
and  Milton  Fink,  and  for  the  married  men  Wil- 
liam J.  Haussler,  vice-president  and  general 
manager  of  the  organization,  and  also  his  son, 
Billy  Haussler,  Jr.,  and  Reuben  May.  The 
game  lasted  eleven  innings,  with  a  final  score 
of  4-3  in  favor  of  the  single  men.  Each  mem- 
ber of  the  winning  team  was  presented  with  a 
handsome  gold-plated  safety  razor. 

Following  the  ball  game  everybody  assem- 
bled at  the  Inn  for  a  sumptuous  dinner.  In  a 
short  after-dinner  talk  to  the  employes  Mr. 
Haussler  spoke  of  the  pride  that  he  took  in  an 
organization  in  which  everybody  was  so  happy 
and  co-operated  to  his  or  her  fullest  extent, 
and  made  other  fitting  remarks  concerning  the 
efficiency  of  the  Bruno  organization. 

Jerome  Harris,  secretary  of  the  company, 
rendered  a  few  of  his  popular  selections  on  a 
Bruno  ukulele  and  then  (he  entire  assembly 
joined  in  singing  community  songs. 

After  the  dinner,  speeches  and  music,  a  di- 
versified afternoon  of  sports  was  entered  into. 
In  the  ladies'  events  tlie  100-yard  dash  was  won 
by  Miss  Frankel.  Miss  Lazarus  was  second. 
In  the  potato  race  Miss  Schorsh  came  in  first 
and  Miss  Willi  second.  The  egg  race  was  won 
by  Miss  Frankel  and  Miss  Schorsh  came  in  sec- 
ond. It  was  also  stated  that  in  the  closely  con- 
tested tug-of-war  the  ladies  won  enough  candy 
to  last  them  until  Christmas. 

The  100-yard  dash  in  the  men's  events .  was 
won  by  G.  Martini,  a  close  follower  of  Paavo 
Nurmi,  and  W.  O'Malley,  second.  J.  Slabotkin 
was  first  in  the  100-yard  dash  for  married  men 
and  Henry  Kistner  second. 

In  the  tug-of-war  the  superior  weight,  expe- 
rience and  intelligence  of  the  married  men  (this 
was  reported  by  a  married  man)  enabled  them 
to  pull  the  single  men  almost  as  far  as  Sea 
Cliflf. 

Then  followed  several  hours  of  dancing  to 
music  rendered  by  Bruno's  own  Royal  Artist 
Orchestra.  Presentation  of  prizes  with  a  fur- 
ther collation  served  at  about  7.00  p,  m  and 
the  return  homeward  of  ninety  weary  but  happy 
Brunoilcs  completed  a  perfect  day. 

William  R.  Palmer,  veteran  bandmaster  and 
one  of  the  best-known  musicians  in  the  State 
of  Ohio.  Hied  recently  at  his  home  in  Akron. 


Son,  Inc.,  at  Their  Annual  Outing  at  Karatsonyi's 
Conn  instruments  afforded  the  Conn  Boston 
Co.  an  opportunity  to  tie-up  with  the  local 
appearance.  Claude  Pierce,  manager  of  the 
store,  placed  two  large  photographs  of  the  or- 
chestra in  the  window  'and  reports  good  busi- 
ness as  a  result.  This  orchestra  also  uses  the 
Paramount  banjo  for  which  the  Conn  Boston 
Co.  is  the  local  agent,  and  which  is  handled  by 
many  leading  dealers. 


Inn,  Glenwood  Landing.  N.  Y. 

lion  committees  submitted  reports.  It  was  an- 
nounced that  M.  R.  Hutton,  of  the  Employ- 
ment Managers'  Association,  would  address  the 
members  on  the  labor  question  at  an  early  date. 
It  was  decided  not  to  hold  any  meetings  during 
the  Summer  months,  and  the  date  for  the  next 
meeting  was  set  for  September  15  at  the  Hotel 
Brevoort. 


Small  Goods  Dept.  Leads 

Bamberger's  department  store,  Newark.  N.  J., 
reports  that  the  musical  instrument  department 
has  topped  all  other  departments  in  increase 
over  the  previous  year  during  the  last  fiscal 
year.  This  is  an  achievement  of  nolc.  as  thi-s 
establishment  is  one  of  the  most  complete 
-Stores  in  the  East,  and  to  lead  in  increase  1%  a 
noteworthy  accomplishment. 


Portland  Orchestra  Likes 

Buescher  Instruments 

Portland.  Out.,  July  6.— The  Dwight  John:on 
Strollers,  an  exclusive  Buescher-equipped  or- 
ganization, who  have  been  playing  at  the  Indian 
Grill  at  the  Hotel  Multnomah  for  the  past 
several  months,  are  now  being  featured  at  the 
Liberty  Theatre,  one  of  Portland's  largest  and 
nio^t  prominent  motion  picture  houses. 


The  Oldest  and 
Largest  Musical 
Merchandise  House 
IN  America 


Exclusively  Wholesale 


ESTABLISHED  1634 


C.BRViVO  §-SO^,lNC. 

351-53F0URTH  Aye.  NewYork  City 
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IN  THE  MUSICAL  MERCHANDISE  FIELD— (Continued  from 

Ludwig  &  Ludwig  Demon- 
strator Gives  Exhibition 

Frank   S.   Fancher.   World's   Champion  Rudi- 


page  157) 


Ludwig  &  Ludwig  arc  giving  quilc  freely  of 
time  and  resources  in  Hic  promotion  of  rudi- 
niental  drumming  and  this  instance  shows  but 
.1  sinall  part  of  tlie  demonstration  worii. 


^:::'\^S:::i^l^:^^'ZJiS^  "  Bacon  Banjo  Spends  Day 


at  Blue  Island 

Frank  S.  Fancher.  of  Ludwig  &  Ludwig. 
drum  manufacturers  of  Cliicagb,  was  one  of  tlie 
leading  figures  in  tlie  Flag  Day  celebration  held 
at  Blue  Island.  Jll„  in  June.     The  Flag  Day 


in  Harbor  Uninjured 

Groton,  Conn,,  July  9,— Bacon  dealers  have  re- 
ceived copies  of  a  very  interesling  leiicr  which 
was  recently  sent  the  factory  by  H,  L.  Hunt, 
manager  of  Chas.  H.  Ditson  &  Co.,  New  York, 
relating  (he  experience  which  befell  a  Bacon 
banjo.  The  letter  reads,  in  part:  "It  may  in- 
terest you  to  know  that  we  have  just  received  a 
Bacon  professional  tenor  banjo  that  fell  over- 
hoard  in  New  York  Harbor  and  remained  under 
water  twcnty-foiir  hours.  Finally  the  tide  sub- 
sided and  the  owner  went  out  in  a  bathing  suit 
.ind  found  tlie  banjo  neck  sticking  out  of  the 
water,  the  rim  of  the  banjo  resting  on  the 
bottom.  He  took  the  instrument  out,  dried 
il.  and  the  only  thing  that  suffered  were  the 
^trings.  \vhich  were  a  little  rusty.  We  have 
rubbed  it  up,  put  on  a  new  set  of  strings  and 
the  banjo  is  now  better  than  ever." 

n.  1-,  Day.  vice-president  of  the  Bacon  Banjo 
I  "  .  Il.l^  had  the  letters  sent  to  the  dealers  so 
lli.u  Dny  can  nlilize  the  story  as  a  selling  point, 


^^Silver  Bell" 
Banjos 


Send  for  Illustrated  Book 


The  Bacon  BanjoCo.Jnc. 

GROTON  CONN. 


Frank  S.  Fancher  Performing 
celebration  was  conducted  by  the  Elks  of  Blue 
Lsland  in  connection  with  the  Elks'  Band  of 
that  city.  Mr.  Fancher,  who  is  the  world's 
champion  rudimenlal  drummer,  played  several 
drum  solos  and  also  performed  with  the  band 
in  several  patriotic  numbers. 

The  exercises  on  tliat  occasion  were  well  at- 
tended and  Mr,  Fancher's  performance  was  a 
distinct  success. 

The  city  officials  and  officers  of  the  Elks' 
Lodge  were  very  appreciative  of  the  kindness  of 
Ludwig  &  Ludwig  in  furnishing  Mr.  Fancher 
and   were   loud   in   their   praise   of  his  work. 


Buffalo  Dealers  Do  Large 
Band  Instrument  Business 

Buffalo,  N.  Y.,  July  7.— Music  dealers  in  this 
territory  are  enthusiastic  over  the  splendid  band 
and  orchestra  instrument  business  which  they 
have  been  doing.  Benton,  Cottier  &  Daniels 
have  had  an  excellent  business  with  the  Buesch- 
er  line,  and  their  newspaper  advertising  and 
window  displays  have  in  large  part  been  de- 
voted to  this  type  of  business.  Other  dealers 
who  report  good  trade  in  band  instruments  are 
Charles  Weisel  and  the  McClellan  Music  Store. 


Multi-Model  Dram 

432," 


UtiHti^Drum 


Surefire  Hits 


Armour  &  Co.  Announce 

Employes'  Bonus  Plan 

Cnic.\co,  III.,  July  7.— Armour  &  Co.  recently 
announced  a  plan  to  further  employe  ownership 
by  giving  bonuses  to  employes  holding  .shares 
in  the  company.  The  bonus  will  be  $2  a  share 
over  a  period  of  five  years.  Thus  every  em- 
ploye who  is  a  shareholder  will  receive  this 
amount  per  share  over  the  dividends  paid.  This 
announcement  was  made  in  connection  with  an 
announcement  of  a  new  offering  of  stock. 


Harmonica  Contest  in 

St.  Paul,  Minn.,  Scores 

Harmonica  contests  conducted  in  big  cities 
throughout  the  country  continue  to  swell  the 
popularity  of  the  Hohner  harmonica.  M.  Hoh- 
ner,  Inc.,  recently  received  the  results  of  a  con- 
test conducted  in  St.  Paul,  Minn,,  by  Finkel- 
stcin  &  Rubin,  owners  of  a  chain  of  about  fifty 
motion  picture  houses.  The  first  prize  was  a 
beautiful  silver  loving  cup  donated  by  W.  f. 
Dyer  &  Bro..  well-known  musical  merchandise 
jobbers  of  that  city.  At  the  preliminary  con- 
test a  Hohner  marine  band  harmonica  was  pre- 
sented to  each  contestant  and  winners  were 
awarded  No,  260,  No,  47'A  and  No.  105  Hohner 
harmonicas. 


FbrThe  Dealer 


Bov  Wonder  Dram 
56?' 


Junior  Outfit 


Send  FOR  cAT  rf 

irsAN-oppomHin 

MFC.  CO. 
Indianapous 

Indiana 


Jazz-O-Box 
Drum  ilSP" 


California  Dealers  Urge 
Campaign  on  "G"  Saxophones 

Los  Angeles,  Cal.,  July  3.— In  order  to  help 
increase  the  sale  of  melody  C  sa.tophones  the 
Band  and  Orchestra  Instrument  Committee  of 
the  Music  Trades  Association  of  Southern 
California  is  sending  out  two  letters,  one  to 
manufacturers  and  the  other  to  teachers,  sug- 
gesting that  everything  possible  be  done  to 
further  the  sale  of  this  type-  of  instrument. 


Dealers  and  Musicians 

Praise  the  King  Saxello 

Cleveland,  O.,  July  7— The  Sa.xcl!o,  the  newest 
saxophone  in  the  King  line  of  band  instruments, 
made  by  the  H.  N.  White  Co.,  has  been  the 
subject  of  high  praise  from  both  dealers  and 
from  purchasers  of  the  instrument.  One  of  the 
officials  of  the  company  recently  stated  that 
this  model  is  so  popular  that  its  production  is 
three  times  the  total  number  of  straight  and 
curved  sopranos  made  by  the  company. 

The  Hawes  Music  Stores,  Portland.  Me., 
were  recently  incorporated  'to  operate  a  chain 
of  music  stores,  with  a  capital  stock  of  $10,000. 


Fostoria  Band  Again  Wins 
the  Annual  State  Contest 

Akron,  0..  July  6^The  Fostoria  High  School 
Band  won  the  band  contest  recently  held  at  the 
local  armory.  The  contest  lasted  for  two  days 
and  attracted  a  thousand  or  more  music  lovers. 
The  feature  of  the  event  was  a  parade  of  the 
twenty-one  bands  which  competed.  All  were  in 
full  uniform  and  as  they  paraded  downtown 
with  drum  majors  at  their  heads,  immense 
crowds  gave  vigorous  applause. 

D.  L.  Day  Returns  From  Trip 

GnoioM,  CoN.v.  July  S_David  L,  Day,  general 
manager  of  llie  Bacon  Banjo  Co.,  Inc.,  relumed 
rcccnily  from  his  Wcslcrn  trip  well  satisfied 
with  conditions.  He  attended  the  Convention 
111  Chicago,  ^vhere  the  liacon  Co.  had  a  di.qplay 
and  booked  several  large  orders.  Mr..  Day  an- 
nounced thai  arrangements  had  been  completed 
for  many  new  dealers  to  handle  Ihc  Bacon  line. 


Advertises  in  Ball  Park 

MiNKEAPoLis,  Mink.,  July  8  -  The  Hausiier 
Music  Co.  has  erected  an  attractive  signboard 
in  the  local  baseball  park  with  the  message 
"$10  for  Hitting  This  Sign."  The  sign  is  so 
situated  that  it  can  be  seen  by  every  patron 
of  the  park.  This  concern  is  the  exclusive 
agent  for  Buescher  band  instruments  in  Minne- 
apolis and  St.  Paul. 


The  Wavcrly  Musical  Products  Co.,  Inc.  re- 
cently moved  its  offices  from  New  York  to'  the 
factory  at  71-73  Tenth  street.  Long  Island  City 
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Clever  Plan  to  Increase 

Demand  for  Guitars 

Jerome  Harris,  of  C.  Bruno  &  Son,  Inc..  Work- 
ing to  Have  Guitar  Accompaniments'  Added 
to  Sheet  Music  to  Stimulate  Sales 

ll  will  be  rcmonibfred  that  iOiiR'  Ume  ayo 
JiTOinc  Harris,  ^ecrelary  of  C.  Brinio  &  Son, 
Inu.,  Nl-w  York,  importers  and  wholesalers  of 
musical  nierchaiulisc,  originated  the  idea  of 
printing  ukulele  accompaniments  on  sheet  mu- 
sic to  speed  iht-  sales  of  these  instruments.  It 
is  now  Mr.  Harris'  idea  to  convert  every 
ukulele  player  into  a  guitar  prospect.  This  will 
he  accomplished  by  the  same  ingenious  manner, 
wliich,  Mr.  Harris  points  out.  will  not  only  in- 
crease the  sale  of  guitars  but  also  add  to  the 
sales  of  sheet  music  and  the  buyers  will  learn 
that  the  ninnbers  contained  are  accompaniments 
for  the  guitar,  Mr.  Harris  described  the  simi- 
larity of  the  two  instruments  in  that  three  of 
the  guitar  strings  are  played  similarly  to  the 
four  strings  of  tfie  ukulele,  tiierefore.  substan- 
tiating his  contention  thai  every  ukulele  player 
can  play  a  guitar  easily.  It  is  also,  therefore, 
comparatively  easy  for  a  ukulele  player  to  read 
music  written  for  the  guitar  as  only  a  note  or 
two  has  to  be  added,  Mr.  Harris  has  taken 
the  matter  up  with  a  number  of  prominent 
publishers,  who  have  manifested  interest  in  the 
proposal.  While  many  details  are  yet  lo  be  ar- 
ranged, it  is  expected  that  the  idea  will  prove 
decidedly  successful. 
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"Miss  America"  Endorses 

Bacon  Banjo  Ukulele 

Groton,  Conn..  July  8.— On  the  occasion  of  the 
appearance  of  Waring's  Pennsylvanians,  well- 
known  recording  orchestra,  in  New  London  re- 
cently, the  Bacon  Banjo  Co.,  Inc.,  was  favored 
with  a  visit  from  "Miss  America,"  the  prize 
beauty  who  is  traveling  with  the  orchestra. 
"Miss  America,"  who  won  her  title  at  the  an- 
nual beauty  show  at  Atlantic  City  last  Summer, 
is  a  player  and  great  admirer  of  Bacon  instru- 
ments and  on  her  visit  here  purchased  a  banjo 
ukulele.  She  gave  the  following  letter  of  en- 
dorsement to  David  L.  Day,  general  manager 
of  the  Bacon  plant : 

"During  my  engagement  at  Shepherd  &  Swan- 
son's  Danceland.  New  London,  May  7,  it  was 
my  great  pleasure  to  visit  the  Bacon  banjo 
factory  and  while  tiiere  I  was  presented  with 
one  of  the  B  &  D  Super  ukulele  banjos.  This 
splendid  instrument  I  am  more  than  pleased  to 
recommend  to  my  musical  friends  as  a  superior 
instrument  in  every  way.  one  which  will  always 
be  a  delipht  and  pleasure  to  own." 


Clever  Plan  Makes  Prospect- 
Getters  of  the  Children 

Omaha.  Nkk.,  July  7.— Harry  C.  Keed,  mana- 
ger of  the  small  goods  department  of  the 
Schmoller  &  Mueller  Piano  Co.,  is  using  a  unique 
plan  to  secure  prospects  and  at  the  same  time 
engender  interest  in  music  in  small  children. 
Having  a  large  stock  of  toy  saxophones  in 
stock,  he  Is  offering  one  of  these  "saxics"  to 
each  child  who  sends  or  brings  a  buyer  into 
the  store.  If  it  is  desired,  instead  of  the  toy, 
a  substantial  allowance  is  given  on  some  other 
instrument.    The  plan  is  meeting  with  success. 


Sells  Ludwig  Orchestras 

San  Francisco,  Cai...  July  -i. — The  band  in>iru- 
mcnt  department  of  Sherman,  Clay  &  Co.  at 
the  San  Jose  store  recently  equipped  the  follow- 
ing orchestras:  Beatly  American  Theatre  Or- 
chestra, Palm  Garden  Orchestra,  Sciots'  Club 
of  Watsonville,  and  the  Santa  Cruz  Casino  Or- 
chestra. 


Good  Sales  of  Hohner 

Harmonicas  in  Washington 

Washington,  D.  C..  July  6— The  Holuicr  har- 
monica is  reported  as  increasingly  popul.,r  in 
the  nation's  capital,  Louis  &  Co.,  proniinenl 
rclailers  in  this  city,  are  one  of  the  largest  sell- 
ers of  Hohner  iiarnionicas  in  liie  Disimr  of 
Columbia.  In  spite  of  the  Suninicr  WLiilhei 
good  .sales  arc  reported. 


Utica  Has  Drumming  Contest 

UriCA.  N.  Y.,  July  7,-The  first  drumming  con- 
tc.'it  held  here,  under  ilu^  joint  auspices  of  Al 
Sinton,  instructor  in  percussion  instruments  in 
public  schools,  and  Clarence  Gurlcy,  head  of 
the  musical  merchandise  department  of  Peate's 
Music  Store,  was  a  decided  success.  There 
were  a  large  number  of  competitors,  and  each 
presided  over  the  drums  during  the  rendition 
of  a  selected  orchestra  score.  Prizes  were 
donated  by  Peate's  Afusic  Store. 


Fine  Vega  Dealer  Help 

Boston.  Mass.,  July  Ci.-The  Vega  Co.,  of  this 
city,  recently  issued  a  very  valuable  dealer  help 
in  the  shape  of  a  win<lo\v  card.  These  cards  are 
large  in  size  and  attractively  prepared  in  three 
colors  featuring  the  banjo.  A  banjoist  was 
shown  crouched  on  one  knee  playing  a  Vega 
banjo.  Vega  dealers  in  all  sections  .of  the  coun- 
try are  making  good  use  of  these  cards  in  their 
windows  and  credit  for  their  originality  and  at- 
tractive appearance  is  due  William  Nelson,  ad- 
vertising and  sales  manager  of  the  company. 


Send  for  these  Catalogues 

No.  56  Entirely  devoted 

to  Weymann  Banjos 
No.  57  Other  Weymann 
string  instruments 

Addreaa  Dept.  W 

H.  A.  WEYMANN  &  SON,  Inc. 

1108  Chestnut  Street        Philadelphia.  Pa, 


Register  Name  "Goldenrod" 

C.  Bruno  &  Son,  Inc.,  New  York  City,  im- 
porters and  wholesalers  of  musical  merchandise, 
recently  applied  to  the  United  Stales  Patent 
Office  for  registration  of  the  name  "Golden- 
rod"  lo  be  used  in  merchandising  banjos,  man- 
dolins, guitars,  ukuleles  and  banjo  ukes.  The 
name  has  been  used  since  February  20, 


A  saxophone  orchestra  with  thirty-one  Buescher 
saxophones  was  recently  heard  in  Symphony 
Hall.  Boston.  It  was  led  by  Abdon  Laus,  saxo- 
phonist, with  the  Boston  Symphony  Orchestra. 


Bacon  Banjo  Display  at 
Convention  Brought  Orders 

Groton,  Con.\,,  July  1,—  David  L.  Day,  general 
manager  of  tiie  Bacon  Banjo  Co.  of  this  city, 
reports  that  the  Bacon  display  al  the  Drake 
Hotel  during  the  Chicago  Music  Convention 
attracted  considerable  attention  and  that  a  num- 
ber of  large  orders  for  Fall  delivery  were 
placed.  In  discussing  trade  conditions  with  the 
World  Mr.  Day  stated:  "I  feel  that  the  dealer 
and  jobber  who  will  look  ahead  in  the  placing 
of  orders  for  Fall  delivery  is  the  one  who  will 
profit  most.  The  trade  for  the  past  year  has 
been  more  or  less  a  hand-to-mouth  proposition. 
In  this  way  the  dealer  loses  as  well  as  the 
manufacturer  due  to  the  many  delays  that  are 
always  current  when  production  is  taxed.  When 
tlie  manufacturer  is  able  to  plan  his  production 
ahead  he  is  always  better  able  to  fill  the  orders." 


SPECIAL  Combination  Offer 


Make 
100% 
Profit 


This  $25 
Cabinet  FREE 

This  Beautiful  Cabinet 
is  22'/i  inches  high, 
2534  inches  wide,  and 
12  inches  deep;  in  ma- 
hogany piano  Bnish. 
Has  12  glass  tubes. 


Armours  Music  Strings 

You  will  make  100%  by  taking  advantage  of  this  Special  Combination  Offer 
of  the  most  complete  and  varied  assortment  of  straight  length  high-grade  gut 
and  wound  strings  ever  assembled  in  a  case.  It  is  a  fine  money-making  orna- 
ment that  will  bring  the  better  class  of  musical  trade  to  your  store. 

Assortment  costs  you   $51.75 

Assortment  retails  at   103.50 

Your  Profit  100%  —  You  Get  This  Cabinet  FREE 

Send  Today  for  Complete  Details 
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The  Effect  of  Song  "Hits"  on  Business 

and  Why  the  Summer  Outlook  Is  Bright 

Number  of  Hits  on  Market  Largely  Affects  the  Record  and  Roll  Business  as  Well  as  Sheet  Music 
Sales — Opening  of  Musical  Shows  May  Have  Important  Influence  on  Summer  Sales 

Activity  or  inactivity  of  sheet  music  is  natu- 
rally reflected  in  talking  macliine  record  sales. 
A  fair  volume  of  hits  means  just  so  much  rec- 
ord business.  Tlic  trade  needs  more  than  any- 
thing else  during  the  Summer  months  one  or 
two  super-hits.  They  must  be  attractive  enougli 
to  lure  people  to  music  and  record  counters  dur- 
ing the  warm  spells.  That  it  can  be  done  in  the 
very  hottest  weather  has  been  proved  on  more 
than  one  occasion.  Right  now  while  there  are 
any  amount  of  good  numbers  which  have  al- 
ready arrived  and  probably  another  half-dozen 
in  the  state  of  building  up  a  clientele  there  does 
not  seem  to  be  among  these  a  super-hit. 

With  all  this  the  sales  for  June  have  invari- 
ably totaled  more  than  those  of  the  same  period 


;  show  named  "G 


as  a  new  George  Lcmaire  f 
wich  Village  Scandals."  From  one  of  tho.L- 
n,ay  get  a  new  song  or  a  w-inning  fos-lrol  or 
my  rate,  the  musical  ottcr- 
u\vs  should  add  lo  the  ac- 
and  talking  machine. 


last  year  and  witli  numbers  that  can  be  judged 
as  more  meritorious  the  balance  of  the  Summer 
season  should  show  a  heavier  volume  of  busi- 
ness during  July  and  August. 

Another  hopeful  angle  for  Summer  business 
is  the  fact  that  some  of  the  leading  publishing 
houses  arc  starting  a  series  of  new  songs  at  this 
season. 

Any  one  of  these  may  prove  to  be  the  attrac- 
tion that  will  add  voluminously  lo  Summer 
sales.  Besides  these  new  numbers  from  the 
outstanding  catalogs  we  have  in  addition  the 
new  Summer  Ziegfcid  Follies,  the  opening  of 
the  latest  edition  of  Artists  and  Models,  the 
premiere  of  George  White's  Scandals  and  the 
early  opening  of  Earl  Carroll's  Vanities  as  well 


"Charleston." 
ings  from  the 
ttvity  of  both  sheet  music  ; 
records. 

The  outstanding  numbers  of  all  these  shows 
are  siire  to  appear  in  the  early  releases  of  the 
record  companies.  Whether  or  not  they  offer 
lively  popular  songs  ihey  can  be  depended  upon 
to  give  us  some  jazzy  dance  selections.  This  m 
one  sense  is  as  important  as  the  song,  for 
during  the  Summer  season  the  fervor  for  dance 
does  not  seem  to  diminish. 

Among  tlie  songs  that  continue  among  the 
outstanding  sellers  are  "O,  Katharina,"  "Yearn- 
ing," "I'll  See  You  In  My  Dreams."  "Seven- 
teen," "When  I  Think  of  You,"  "Who  Takes 
Care  of  the  Caretaker's  Daughter,"  "You're  the 
Only,  Only  One,"  "Row,  Row,  Rosie,"  "Prison- 
er's Song,"  "Midnight  Walt/.."  "Honey  I'm  In 
Love  With  You,"  and  "Titina." 


Leo  Feist,  Inc.,  Releases 

"I  Miss  My  Swiss"  Song 

New  York  Publishers  Secure  Rights  to  the  Sen- 
sational Song  Hit  of  the  Latest  Paris  Edition 
of  Balieff's  '^hauve  Souris" 

Leo  Feist,  Inc.,  has  released  the  new  song 
"I  Miss  My  Swiss"  (My  Swiss  Miss  Misses 
Me).  This  is  the  number  that  created  a  sensa- 
tion at  the  opening  of  the  Paris  edition  of  Nik- 
ila  Balieff's  "Chauve  Souris."  It  probably 
marks  the  first  lime  when  an  unpublished 
American  song  has  not  only  been  the  featured 
number  of  a  Parisian  production  but  one  that 
achieved  immediate  popularity  as  well. 

Besides  the  cablegram  from  Balieff  to  Leo 
Feist.  Inc.,  announcing  this  remarkable  initial 
success  the  publishers  have  also  received  a  let- 
ter in  which  the  quick  popularity  of  the  num- 
ber was  explained  by  George  Birse,  general 
manager  for  "Chauve  Souris."  In  addition  the 
Paris  edition  of  the  New  York  Herald  said: 

"As  every  little  girl  and  boy  who  knows  his 
theatrical  history  can  tell  you,  America  surren- 
dered unconditionally  to  the  'Chauve  Souris' 
four  years  ago  and  shortly  afterwards  went 
stark  Russian.  Now  America  has  retaliated  by 
creeping  up  on  the  urban  Nikita  unawares; 
transforming  him  into  a  jazz  baby — after  the 
Moscow  manner. 

"The  background  of  thai  superb  modern  folk 
song,  'I  Miss  My  Swiss,'  introduced  on  Satur- 
day night  at  the  Theatre  Femina  is  purest  Al- 


pine. High  up  on  an  icy  pinnacle  reclines  the 
sturdy  mountaineer  who  sings  the  poignant 
verses  about  the  watchmaker's  daughter  who 
'watch,  watch,  watch — es  me.'  Opposite,  on 
another  glacier,  is  cozily  ensconced  the  charm- 
ing Swissess  of  the  piece,  her  arm  aflfectionately 
clasping  the  hind  legs  of  one  of  those  cows  that 
give  milk  chocolate.  In  fact,  the  picture 
exudes  that  gorgeously  insane  comic  spirit 
which  is  the   genius   of  the   'Chauve  Souris.' 

"But  the  rhythms  of  'I  Miss  My  Swiss'  have 
all  the  syncopation  of  a  Mammy  song;  the  pro- 
gram frankly  admits  this  to  be  a  'chanson 
Amcricainc  inedite.'  And  the  benign  Balieff 
makes  the  triumph  of  the  East  River  over  the 
Volga  more  complete  by  fox  trotting  through- 
out the  number. 

"'Oh  Katharina,'  a  song  'tres  en  vogue'  and 
created  by  the  company  for  Broadway,  is  an- 
other outstanding  success  -of  the  new  show. 
Balieff,  remaining  dramatically  silent,  somehow 
inducL-s  the  audience  to  join  in  on  the  chorus. 

"Those  exquisite  tableaux  to  music — in  por- 
celain, wax  and  expressive  wood — sublimated  in 
spite  of  their  vaudeville  ancestry,  again  com- 
prise much  of  the  new  program.  Russian  songs 
interspersed  with  that  exuberant  yapping  and 
yelping  that  helped  in  the  first  conquest  of  New 
York  are  also  plentifully  present." 


New  Berlin  Ukulele 

Book  Is  Selling  Well 

"Strum  It  With  Crumit"  One  of  the  Summer 
Features  With  Well-Known  Publishing  House 

The  new  ukulele  book  issued  by  Irving  Ber- 
lin, Inc.,  under  the  title  "Strum  It  With  Crumit" 
has  found  a  ready  sale  in  all  sections  of  the 
country  and  the  initial  returns  are  most  gratify- 
ing to  the  sales  department  of  the  Berlin  or- 
ganization. This  book  together  with  Peterson's 
■  Ukulele  Method,  an  instruction  folio,  and  "Tid- 
die  De  Ukes,"  a  comic  song  book,  will  be 
among  the  Summer  features  of  this  publishing 
house. 

Irving  Berlin,  Inc.,  has  issued  a  number  of 
popular  songs  for  the  season.  These  include 
"Summer  Nights,"  "One  Smile."  "Cecilia"  and 
"Alone  At  Last."  A  Summer  campaign  partic- 
ularly with  orchestras  has  been  put  under  way 
in  order  lo  popularize  the  new  prints. 


Viking  Press.  Inc..  announced  among  its  first 
Fall  books  a  volume  of  Negro  Spirituals  to  be 
collected  and  edited  by  James  Weldon  Johnson, 
secretary  of  the  National  Association  for  the 
Advancement  of  Colored  People. 


New  Jenkins  Co.  Issues 

Among  the  new  issues  made  by  the  J.  W. 
Jenkins  Sons'  Music  Co.,  Kansas  City,  Mo., 
are  "By  the  Temple  Gate,"  "The  World  is 
Such  a  Lonesome  Place"  and  "Hawaiian  Rip- 
ple." All  of  these  numbers  are  having  an  ex- 
cellent demand.  "Hawaiian  Ripple"  is  appear- 
ing on  some  of  the  leading  records  and  booked 
for  early  release  on  others. 


L.  Lawrence  Weberfe  New  Musical  Comedy 

Cyrics  and  Musk  Ay 

Willj'dm  B  Friedlander  u.<j  Con  Conrad 

Other  Songs  From  The  Same  Bi^  Show  llu 

YOU  AND  I  AND  THE  BABY"- ''mercenary  MARY''' - 'BEAUTIFUL  BABY" 
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Above  Songs  Featured  By  Orchestra  And  Vaudeville  Acts  Trom  Coast  To  Coast 

IRVING  BERLIN  INC..     I G07  Broadway,  New  York 


Willard  Robison  Joins 

With  Paul  Whiteman 

Well-known  Kansas  City  Composer  and  Orches- 
tra Leader  Brings  Band  to  New  York  With 
Him — His  Latest  Successful  Compositions 

Kansas  City,  Mo.,  July  3. — Willard  Robison. 
composer  of  several  songs  publislied  by  llic  J. 
W.  Jenkins  Sons  Music  Co.,  has  recently  joined 
Paul  Whitcnian  in  New  York,  taking  his  own 
band  with  him.  The  two  late  issues,  "Deep 
Elm"  and  "Peaceful  Valley,"  written  by  Mr. 
Robison  are  being  used  by  both  his  own  and 
Ihe  Whiteman  bands. 

"Peaceful  Valley"  has  been  quite  a  radio  sen- 
sation both  locally  and  otherwise.  In  fact  the 
number  lias  been  called  for  repeatedly.  Leo 
Fitzpatrick,  known  as  The  Merry  Old  Chief, 
has  sung  the  song  on  the  Kansas  City  Star 
broadcasting  programs  with  such  response  that 
the  Jenkins  Co.  ha^  included  his  photo- 
graph on  the  front  cover  of  the  publication. 

The  "Bouquet"  has  been  popular  on  records 
in  the  Jenkins  record  department  as  well  as 
olher  stores  handling  Victor  records.  The  re- 
cent release  of  a  dance  record  of  that  name, 
played  by  the  orchestra  of  the  Kansas  City 
Athletic  Onl),  Charles  Dornberger.  director,  h.i- 
been  espciially  with  lliu  trade. 


Chappell  -  Harms 
Ballad  Successes 


A  Brawn  Bird  Singing 

In  The  Garden  of  Tomorrow 

Land  of  Might-Have  Been 

Love's  First  Kiss 

My  Thoughts  of  You 

One  Little  Dream  of  Love 

Smile  Through  Your  Tears 

Someday,  In  Somebody's  Eyes 

Some  Day  You  Will  Miss  Me 

Song  of  Songs 

Sweetest  Call 

There's  a  Song  in  My  Heart 
Sweet  Navarre 
What  a  Wonderful  World 
It  Would  Be 


"O  Katharina"  Week  Brings  Many  Fine 

Window  Displays  for  This  Popular  Song 

Three  Striking  Examples  of  the  Presentation  of  This  Popular  Feist  Number  in  the  Displays  of 
Lyon  &  Healy,  Chicago;  Shalek's  Brunswick  Shop    and  Sherman,  Clay  &  Co. 

The  hook-ups  on  leading  songs  like  "O 
Katharina"  or  any  of  the  other  outstanding  suc- 
cesses are  naturally  profitable  to  Ihe  dealer.  A 
display  will  readily  increase  the  sales  of  the 
particular  number  from  100  to  500  copies,  ac- 


The  recent  campaign  inaugurated  by  Leo 
Feist,  Inc.,  on  "O  Katharina"  was  proba- 
bly one  of  the  most  successful  week's  drives 
ever  held.  Retailers  throughout  the  coun- 
try showed  unusual  enthusiam.    Doubtless  be- 


c;impaign  just  before  the  di .  lino  r,i 
s.iles  following  the  Spring  season  was  consid- 
ered tnnely.  An  indication  of  this  trade  enthu- 
siasm was  the  receipt  by  the  publishers  of 
"O  Katharina"  of  a  great  number  of  unsolic- 
ited photographs  of  window  displays. 

It  is  a  well-recognized  fact  in  popular  pub- 
lishing circles  that  the  main  advertising  on  an 
individual  song'nmst  needs  be  the  public  rendi- 
tion of  the  number,  either  vocally  or  instrn- 
mentally.  This  type  of  publicity  the  larger  pub- 
lishing houses  are  well  equipped  to  carry  out. 

The  vital  supplementary  publicity  given  the 
number  is  generally  out  of  the  publisliers" 
hands  and,  in  a  broad  way,  can  be  labeled  "co- 
operation," co-operation  of  the  trade  in  seeing 
that  a  number  that  is  widely  advertised  is  prop' 
erly  presented  to  consumers  who  have  already 
been  acquainted  with  its  wide  appeal  and  merit. 
This  is  sometimes  termed  liook-up.  These 
hook-ups  are  very  important  to  the  publisher. 
They  mean  counter  and  window  display  and 
hlliiig  ordi-r.s  immediately  after  the  demand  is 
created. 


cording  10  the  size  of  the  stori'  juj  ihc  com- 
munily  it  serves. 

From  the  numerous  photographs  Leo  Feist, 
Inc.,  received  on  c.'cclusive  "O  Katharina"  win- 
dow showings,  we  have  selected  three,  which 
give  a  good  idea  of  methods  used  by  some 
outstanding  retailers  in  getting  the  most  sales 
out  of  a  widely  popular  hit.  The  stores  in 
question  arc  Lyon  &  Healy.  Chicago;  Shalek's 
Brunswick  Music  Shop,  Chicago,  and  Sherman, 
Clay  &  Co.,  San  Francisco.  These  houses  have 
long  set  an  example  of  what  good  window 
showings  on  popular  songs  should  be.  They 
change  their  windows  frequently  and  generally 
place  the  outstanding  hits  therein,  which,  be- 
sides creating  right  now  sales,  has  the  added 
advantage  of  attracting  customers. 

Along  this  line  of  reasoning  it  is  seen  that 
carrying  the  popular  successes  is  not  enough. 
If  a  song  has  been  widely  advertised,  thai 
means  rendered  frequently  in  public,  vocally  or 
instrumentally,  the  supplementary  advertising, 
which  is  the  dealers'  window  display  and  coun- 
tiT  showing,  brings  the  purcliasers  in. 
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TllhrntbeOm 
¥)uLove, 
Loves  You^ 

^JS  Neu)  WaUz  Ballad 
So  SuccessfuUii    Sua^  bij.. 
'  -Vaudevilles  Leadm^  jXitists 


cm  Fmwi  £.  Abel  Baej^ 


BECAUSE 
OF  TO* 

^  Sentimental  Ballad 
With  A  Wonderful 
Fox  Trot  Rhifthm/ 


You  cant        w^om^  with    anjr  FEIST'  soi/i^' 


Qck  bi  Walter  Hlrsch 


Hunt  Music  Co.  Features  Berlin  Song, 

"Oh  How  I  Miss  You  Tonight,"  in  Drive 

Loomis  Wintergarden  Orchestra  Appearing  in  Store  Draws  Large  Crowds  With  Result  That  Large 
Number  of  Copies  of  This  Number  Were  Sold  by  the  Company 

In  a  number  of  insl.tiices  in  renciit  months  give  ihc  dealer  widespread  publicity.  It  lias 
enterprising  dealers  in  various  parts  of  the  assured  a  large  number  of  visitors  to  his  qnar- 
country  have  used  as  store  attractions  either  tors  and  created  sales  for  popular  sheet  music, 
visiting  orclicstras  or  well-known  local  musical      rolls  and  records. 

combinations.    Invariably  these  hook-ups  have         The  latest  of  these  local  hook-ups  was  that 

held  in  the  warerooms  of 
the  A.  W.  Hunt  Music 
Co.,  Butte,  Mont..  in 
connection  with  a  special 
sales  drive  on  the  Irving 
Berlin,  Inc.,  number  "Oh 
How  1  Miss  You  To- 
night." The  orchestra 
which  appeared  in  the 
Hunt  quarters  was  Loom- 
is  Wintergarden  Orches- 
tra, directed  by  Earic 
Donaldson,  one  of  the 
most  popular  musical  ag- 
gregations in  the  far 
West.  In  this  instance 
the  orchestra  besides  ap- 
pearing in  tlie  warerooms 
proper  was  also  a  window 
Store  attraction.      During  the 

wcik  llic  .\,  W.  Hunt  Music  Co.  sold  substantial 
quiinlities  of  tlic  Berlin  song  "Oh  How  I  Miss 
Von  To-night."  This  incident  indicates  in  a 
most  emphatic  manner  the  value  of  window 
displays  in  promoling  sales. 


1  ill.    Crowds    Before   the    Hurt  Mus 

orchestra  in  tlie  dealers'  warerooms.  This  to- 
gether  with  either  a  window  display,  appropri- 
ate for  the  occasion,  or  the  actual  appearance 
of  the  orchestra  in  the  window  has  served  to 


Live  Dealers  Tie-Up  With 
'The  Flapper  Wife"  Week 

Recently  the  Sam  Fox  Publishing  Co.  cele- 
brated "The  Flapper  Wife"  Week  and  in  both 
sheet  music  and  talking  machine  record  stores 
some  remarkable  sales  totals  were  obtained. 
This  "Flapper  Wife"  sales  drive  was  made  in 


Fine  Display  of  White's  Music  House 
conjunction  with  the  appearance  of  the  serial 
story  of  the  same  name  which  has  been  run- 
ning in  newspapers  throughout  the  country. 
During  "Flapper  Wife"  week  many  music  stores 
made  special  window  displays.  Among  these 
was  that  of  G.  Schirmcr  music  department  op- 
erated in  White's  Music  House,  Cleveland.  O. 
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Commanders  MacMillan  and  McDonald,  Jr., 
Off  on  Exploration  Voyage  to  Far  North 

Famous  Arctic  Explorer  in  Command  of  the  "Bowdoin"  and  Eugene  F.  McDonald,  Jr.,  in 
Command  of  the  "Peary"  Get  Royal  Send-off  From  Boston  as  They  Leave  for  North 


A  historical  and  epoch-making  event  of  keen 
interest  to  the  entire  civilized  world  and  par- 
ticnlarly  radio  fans,  took  place  recently  when 
Commander  Donald  B.  MacMillan,  world- 
famous  explorer,  set  forth  on  an  expedition  to 
llic  North  Pole  and  unexplored  lands  in  the  Far 
North.  Commander  MacMillan  is  personally 
directing  the  destinies  of  his  famous  boat,  the 
"Bowdoin,"  and  Commander  Eugene  F.  Mc- 
Donald. Jr,  |.rfsj,I...,it  of  Ih,'  Zenith  Radio 
Cfiri,.,  ("liic.LL'o,  \\i,IHv  knuwn  .is  a  daring 


Eugene  F.  McDonald,  Jr. 
and  intrepid  sportsman,  is  in  command  of  tliL- 
"Pcary." 

The  MacMillan  expedition  was  given  a  royal 
send-off  at  Boston,  Mass,,  sailing  from  the 
Charlestown  Navy  Yard  on  the  150th  anniver- 
sary celebration  of  the  Battle  of  Bunker  Hill. 
Governor  Fuller  of  Massachusetts  on  behalf  of 
the  State  gave  a  joint  breakfast  to  Commander 
MacMillan  and  to  the  Committee  of  the  National 
Bunker  Hill  Day  at  the  Copley-Plaza  Hotel, 
and  among  those  present,  in  addition  to  the 
Governor  and  Lieutenant-Governor,  were  the 
Rev.  Charles  W.  Lyons,  president  of  George- 
town University;  ex-Secretary  of  State  Charles 
Evans  Hughes;  Senator  Fess  of  Ohio;  ex-Gov- 
ernor Eugene  N.  Foss;  Major  Clifford  D.  Per- 
kins, representing  the  Governor  of  Connecticut, 
and  others. 

The  United  States  Navy  has  given  official 
cognizance  to  the  importance  of  the  MacMillan 
Expedition  by  arranging  for  the  transportation 
of  a  naval  contingent  with  Capt.  George  Steele, 
of  Boston,  as  commander.  The  "Peary,"  com- 
manded by  Eugene  F.  McDonald,  includes  in 
its  equipment  two  mammoth  Nav.y  planes  that 
wil  be  utilized  for  charting  the  Northland  and 
a  third  plane  is  aboard  ihc  "Bowdoin."  This 
is  the  first  time  in  the  history  of  Arctic  explora- 
tion that  the  United  States  Navy  has  permitted 
the  use  of  its  planes  for  research  and  scientific 
work,  but  Commander  MacMillan's  important 
contributions  to  the  realm  of  science  influ- 
enced the  government  to  approve  the  use  of 
Navy  planes  and  a  Naval  contingent. 

Since  leaving  Wiscasset,   Mc.,   in   June,  the 


AUTOMATIC  LID  SUPPORT 

Finislied  in  Nickel  and  Cold 
Samples  on  requeil 


Tho  Mojt  Dependable  Lid  Support 

Star  Machioe  &  Novelty  Co., 


MacAIillan  expedition  has  been  making  rapid 
progress  in  its  dasli  to  the  Far  North,  and  tht 
activities  of  the  expedition  have  been  broadcast 
by  radio  day  after  day.  Included  in  the  radio 
equipment,  which  is  complete  in  every  detail,  is 
a  specially  constructed  Zenith  low  wave  set, 
and  the  United  States  Navy  has  also  provided 
the  expedition  with  valuable  radio  equipment. 
Commander  McDonald,  as  one  of  the  country's 
foremost  radio  authorities,  is  in  charge  of  all 
radio  activities  and  it  Is  predicted  that  through 
the  use  of  radio,  this  MacMillan  expedition 
will  furnish  invaluable  data  concerning  the  un- 
explored Arctic  regions.  The  radio  equipment 
on  the  expedition  has  also  enabled  the  mem- 
bers of  the  crew  to  keep  in  touch  with  their 
families  in  various  parts  of  America  and  with- 
out a  doubt  this  exploration  project  will  add 
immeasurably  to  the  prestige  and  value  of  radio 
as  a  force  in  the  world  of  science. 

The  "Bowdoin,"  in  addition  to  Commander 
MacMillan,  carries  a  number  of  prominent 
scientific  men.  including  Benjamin  H.  Rigg. 
chief  topographer  of  the  United  States  Coast 
and  Geodetic  Survey;  Dr.  Walter  N,  Koelz, 
United  States  Bureau  of  Fisheries,  and  Jacob 
G.  Gayer,  photographer  of  the  Geographic  So- 
ciety. Aboard  the  "Peary,"  in  addition  to  Com- 
mander McDonald,  are  Dr.  Leo  F.  Davidoff, 
Harvard  Medical  School;  Albert  Frances,  chief 
aerographer;  P.  D.  Davidson  and  Maynard 
Owen  William,  of  the  National  Geographic 
Society.  John  L.  Reinartz,  famous  radio  expert, 
is  the  first  operator  in  charge  of  radio  on  the 
expedition  and  is  assisted  by  Paul  McGee,  of 
the  Zenith  Radio  Corp.,  who  is  the  second  radio 
operator. 


The  Death  of  Wm.  Maxwell 
Brings  Sorrow  to  Friends 

William  Maxwell,  who  for  many  years  oc- 
cupied a  most  important  role  in  the  phonograph 
industry,  passed  away  unexpectedly  at  his  home 
in  Orange.  N.  J.,  on  the  evening  of  July  4.  Mr. 
Maxwell  was  associated  for  the  better  part  of 
his  business  life  with  Thomas  A.  Edison,  Inc., 
with  which  concern  previous  to  his  retirement 
he  occupied  the  position  of  vice-president  in 
charge  of  the  Phonograph  Division,  and  also 
served  as  a  member  of  the  board  of  directors. 
In  this  capacity  he  introduced  a  number  of 
unique  merchandising  and  promotional  plans, 
such  as  the  Edison  Mood  Charts,  Edison  Tone 
Tests,  the  Edison  Caravan,  the  Edison  Plays 
given  in  leading  theatres  throughout  the  coun- 
try and  a  number  of  other  original  conceptions. 

A  few  years  ago  Mr.  Maxwell  founded  the 
William  Maxwell  Institute,  which  specialized 
exclusively  in  the  art  of  salesmanship.  During 
this  period  he  also  served  as  a  special  mer- 
chandising counsel  for  a  number  of  large  manu- 
facturing organizations. 

In  addition  to  his  attainments  in  the  business 
field  proper  he  was  also  well  known  as  a  sports- 
man and  as  an  author,  his  writings  including  the 
two  books,  "The  Training  of  the  Salesman"  and 
"If  I  Were  Twenty-one." 

The  funeral  was  held  at  his  late  home  in 
Orange  on  July  7,  and  was  attended,  among 
others,  by  a  host  of  his  friends  who  are  stili 
active  in  the  Edison  organization.  He  is  sur- 
vived by  his  widow  and  a  daughter,  ^tarion. 


COTTON  FLOCKS 

Ml  floaleii,  all  injjirioui  forein  matter  eliminiled 
for 

Record  and  Radio  Maoofactanng 


FL  a  d  i  o 

gamble? 


The  Fada  franchise 
is  your  certain 
opportiinity 

THE  most  important  thing  you 
can  decide  today  is  the  basis 
on  which  you  are  going  to  oper- 
ate in  the  radio  business. 
The  progressive  dealer  knows 
that  the  day  is  past  when  he  can 
carry  a  shifting  assortment  of  sets 
and  expect  to  make  money. 
Furthermore,  last  Spring  taught 
him  that,  without  notice,  he  may 
be  up  against  a  cut-rate  competi- 
tion chat  can  Hterally  knock  the 
bottom  out  of  his  business. 

Identify  Yourself  with 
the  Leader 

The  Fada  Franchise  is  the  Uvest 
and  most  """d  proposition  that  is 
being  offered  today  to  any  dealer. 
You  are  joining  forces  with  a 
sound,  established  concern — an 
acknowledged  leader  in  the  in- 
dustry. Concentrating  your  sales 
effort  on  the  finest  radio  product 
on  the  market. 

You  are  obtaining  a  guarantee 
of  liberal  price  protection.  Fada  has 
never  resorted  ro  dumping  or 
bargain  sales  and  never  will. 
You  are  taking  the  first  step 
towards  establishing  yourself  as 
the  logical  leader  and  authority 
on  radio  in  your  community, 
because  that  is  precisely  the  stand- 
ing that  a  Fada  Franchise  will 
shortly  give  you. 
The  Fada  Franchise  Plan  limits 
the  number  of  selected  dealers 
—  dealers  who  are  sound  mer- 
chandisers, with  their  feet  firmly 
on  the  ground. 

A  representative  of  our  distribut- 
ors will  call  on  you  to  explain  the 
Fada  Franchise  Plan  in  further  de- 
tail. Talk  the  matter  over  thor- 
oughly with  him.  It's  the  biggest 
chance  that  ever  came  your  way. 

F.  A.  D.  ANDREA,  INC. 

1581  JEROME  AVE,  NEW  YORK. 
Maiii^fjiiutcn  if  TUNED  RADIO  FREQUENCY 
Tt^fttn  mmg  ibi  hig/.!)  rffiarii  NEUTRODYNE 
Pr.nrip/,.  LictiinJ  unJir  H^nli-ni  PaitnllNtU 
1,4>O.OSO  miJ  i.4S9,22S  and  otbir  puitnu  ptnding. 
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New  Okeh  Alphabetical 
Catalog  Released  to  Trade 

Artistically  Prepared  Booklet  Contains  Valu- 
able Record  Data  and  Has  Been  Designed  to 
Aid  Dealers  and  Customers 

The  General  Phonog^raph  Corp.  lias  jusl  re- 
leased its  latest  Okeli  alphabetical  catalog  and 
the  company's  advertising  department  was  snc- 


New  Adier-Royal  Radio- 
Phonograph  Combination 

The  Adier  Manufacturing  Company  Markets  a 
New  Highboy  Combination  Radio-Phono- 
graph—Now Has  Well-Rounded  Line 


Cover  of  New  Okeh  Catalog 

cessful  in  its  efforts  to  accomplish  a  distinctive 
and  artistic  job.  The  cover  is  of  a  bright  red, 
attractively  embossed  in  white  and  the  inside 
pages  have  been  livened  up  by  the  use  of  a 
great  many  half-tones  of  prominent  Okeh 
artists. 

The  information  in  the  new  catalog  is  com- 
plete up  to  and  including  May  1925  releases, 
and  a  notable  feature  of  the  book  is  its  com- 
pactness. All  unnecessary  information  has  been 
eliminated  and  the  records  are  arranged  in  a 
manner  calculated  to  save  the  dealers'  and  cus- 
tomers' time.  A  classified  section  assists  the 
record  purchaser  in  locating  the  number  of  a 
record  when  the  title  is  unknown  and  forgotten 
and  only  the  artist  or  classification  Is  remem- 
bered. 


Opens  Branch 


The  Sterling  Piano  Corp.,  Brooklyn,  N.  Y,, 
lias  opened  a  branch  store  at  1000  Broadway, 
Brooklyn,  under  management  of  E.  Rosansky 
an  able  merchandiser. 


I  "The  combination  phonograph-radio  idea  may 
be  likened  to  the  Derby  winner  which  wheels 
and  curvets,  champing  at  the  bit.  awaiting  the 
lifting  of  the  barrier,"  says  Lambert  Friedl, 
vice-president  and  general  sales  manager  of  the 
Adler  Alan ufactu ring  Co.,  in  a  recent  chat  with 
The  World.  "With  a  number  of  leading  phono- 
graph manufacturers  exploiting  the  combination 
idea  this  Fall,  the  barrier  is  about  to  be  lifted, 
make  no  mistake, 

"Nothing  can  take  the  place  of  the  phono- 
graph, True,  in  the  first  stampede  to  a  new 
fad,  the  large  demand  seemed  to  be  for  radio 
sets.  The  champion  of  the  phonograph  was 
met  with  the  staggering  statement:  'I  haven't 
lifted  the  lid  of  my  phonograph  in  six  months- 
have  you?'  But  radio  is  no  longer  a  fad.  It 
has  become  an  integral  part  of  the  home.  In- 
many  cases,  notably  on  the  farm,  it  has  be- 
come an  indispensable  utility.  People  are  not 
asking  for  'a  radio  set.*  They  are  studying  the 
advertisements,  watching  the  dealers'  display 
windows,  and  asking  advice  of  their  friends- 
making  a  serious  attempt  to  obtain  something 
that  can  become  a  permanent  fixture  in  their 
homes.  This  state  of  mind  automatically  opens 
up  a  tremendous  market  for  the  combination 
radio-phonograph.  When  permanence  is  de- 
sired and  looked  for,  then,  indeed,  must  this 
universal  home  entertainment  instrument  come 
into  its  own. 

"Radio  is  truly  wonderful.  No  other  one  in- 
vention has  brought  the  world  into  such  a  close- 
knit  whole.  But,  like  everything  else,  radio  has 
its  weaknesses.  The  dance  program  does  not 
always  coincide  with  one's  desire  to  dance.  The 
talk  on  Switzerland  does  not  fit  in  with  the 
twilight  mood  which  demands  a  Beethoven  So- 
nata. Nor  is  it  always  possible  to  obtain  the 
sonata  by  turning  the  dials.  But  how  simple  to 
choose  the  one  particular  record  which  meets 
your  mood  and  start  the  phonograph  side  of 
your  combination  playing  it.  Then,  too,  when 
McCormack  or  some  other  of  his  contempora- 
ries has  finished  a  beautiful  radio  recital,  it  will 
not  be  possible  to  hear  those  numbers  again 
for  weeks  and  perhaps  months.    Yet  some  one 


number  has  probably  made  a  deep  impression. 
Here  again  the  phonograph  side  of  the  com- 
bination comes  into  the  picture. 

"The  Adler  Manufacturing  Co.  is  thoroughly 
convinced  that  there  is  a  great  future  in  store 
for  the  phonograph-radio  combination.  And 
our  company  has  backed  its  judgment  by  bring- 
ing forth  a  complete  line  of  Highboy  and  con- 
sole combinations  to  meet  the  vogue  in  furni- 
ture styles.  Each  model  houses  a  five-tube  neu- 
trodync  receiver  and  a  phonograph  of  quality. 


Adler-Royal  Radio-Phono.  Open  and  Closed 

We  have  planned  and  prepared  a  comprehensive 
national  advertising  campaign  which  has  as  its 
basis  the  selling  to  the  consumer  of  the  com- 
bination idea.  We  are  going  after  this  business 
with  ail  the  power  and  resources  of  our  or- 
ganization. And  I  venture  the  prediction  that 
our  efforts  and  those  of  our  Adier-Royal  deal- 
ers will  be  crowned  with  a  great  measure  of 
success. 

"This,  of  course,  does  not  mean  that  we  are 
concentrating  our  efforts  on  the  combination 
only.  Instead,  we  have  brought  out  a  complete 
line  of  radio  receivers  in  a  variety  of  attractive 
cabinets  with  a  wide  price  range.  Also,  we 
are  manufacturing  a  complete  line  of  phono- 
graphs and  radio  speakers — in  fact,  the  Adier- 
Royal  line  just  about  meets  every  requirement 
for  home  entertainment  purposes." 


Murdock  Neutrodyne 

Knows  No  Seasons   An  All  Year  Round  Seller 

? Without  Loudspeaker 
$92,50 
 =-.  .       A  good  set  to  feature  for  the  summer  months. 

Particularly  suitable  for  those  who  already 
have  loudspeakers. 

WM.  J.  MURDOCK  COMPANY 
Dept.  C  6,  Waehington  Ave.,      Chelsea,  Mass. 


Same  set  tvith  built-in  loud- 
speaker complete  for  $100.00 
With  adjustable  loudspeaker 
unit,  SllO.OO 


NEW  YORK 
LOS  ANGEI.ES 


Branch  Offices: 
WASHINGTON 
SAN  FRANCISCO 


CHICAGO 
SEATTLE 


Standard  since  i9o4 


McNair  Ilgenfritz,  U.  S. 

Roll  Artist,  Returning 

McNair  Ilgenfritz,  concert  and  recording 
pianist  for  the  United  States  Music  Co.,  Chi- 
cago, 111.,  manufacturer  of  U.  S.  music  rolls, 
who  has  been  appearing  in  the  larger  centers  of 
Europe,  is  returning  to  the  United  States  on 
Friday,  July  17.  Mr.  Ilgenfritz  recently  ap- 
peared at  the  Ambassador,  Budapest,  and  later 
at  Paris  and  London.  He  made  the  trip  from 
Paris  to  the  English  capital  by  airplane,  tak- 
ing with  him  a  four  octave  dumb  piano  and 
practiced  scales  all  the  way  over.  On  his  ar- 
rival in  New  York,  Mr.  Ilgenfritz  will  confer 
with  Jack  Bliss,  vice-president  of  the  United 
States  Music  Co.,  regarding  selections  to  be 
edited  and  played. 


The  Brunswick  Shop,  Inc.,  Chicago,  111.,  has 
changed  its  name  to  the  Gulbransen-Brunswick 
Music  Co.  In  addition  to  Brunswick  phono- 
graphs Gulbransen  pianos  are  featured. 


ROYALFONE  LOUDSPEAKER  UNITS 

are  logical  parts  of  phonograph  sales.  Your  cus- 
tomers will  welcome  the  chance  to  hook  up 
raillo  with  the  talkine  machine.  Write  tor  de- 
tulla  on  units  anil  headsets. 

ROYAL  ELECTRICAL  LABORATORIES 
NEWARK.  NEW  JERSEY  DEPT.  T.  W. 


Dictogrand 

The  Articulating 
True  Tone 
LOUD  SPEAKER 


JULV  15,  1925 


New  Fall  Line  of  Pooley 
Cabinets  in  Heavy  Demand 

Company  Receiving  Orders  for  Entire  Line- 
Model  1400  K-1  Proves  One  of  Most  Popular 
With  Dealers— Meets  Need  of  Trade 

Pn.LADEu.H,A,  Pa.,  July  8.-The  radio  division 
of  the  Pooley  Co.,  Inc.,  of  this  city,  is  in 
receipt  of  heavy  orders  for  the  entire  new  Pall 
line  of  Pooley  cabinets.    The  presentation  of 
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of  Pooley  construction.  Ample  space  for  both 
A  and  "B"  battery  and  cliareer  is  provided 
for  and  each  model  is  equipped  with  a  Pooley 
"floating"  horn  and  Atwatcr  Kent  reproducing 
unit.  E.  R.  StaufFer,  treasurer  and  general  mana- 
ger of  the  company,  reports  that  dealers  for 
some  time  back  have  asked  for  a  table  of  this 
character  and  (bat  they  are  more  than  pleased 
with  the  Pooley  Co.'s  response  to  their  request. 
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Pooley  Console  No.  1400  R-1 
these  models  in  May  has  greatly  lengthened  the 
season  and  has  enabled  the  dealer  to  make  his 
F"all  plans  and  place  his  orders  in  plenty  of 
time  for  delivery. 

What  has  already  proved  to  be  one  of  the 
most  popular  numbers  of  the  line  is  the  con- 
sole model  known  as  No.  1400  R-1  shown  here- 
with. In  this  model  the  receiving  set  is  not 
self-contained  but  is  set  on  top  of  it.  Although 
it  is  designed  particularly  for  use  with  models 
Nos.  20  and  24  of  the  Atwatcr  Kent  line  many 
dealers  are  also  selling  it  to  owners  of  other 
similarly  sized  sets  who  desire  a  console  table 
of  this  type.  It  is  produced  in  the  Louis  XVI 
style  in  English  brown  mahogany  with  duo- 
tone  finish,  and  has  all  the  well-known  qualities 


Columbia  Booth  Feature 

of  Bridgeport  Exposition 

Brujgeport.  Conn.,  July  8.— At  the  second  annual 
Progressive  Exposition,  held  in  this  city  recent- 
ly under  the  auspices  of  the  Bridgeport  Cham- 
ber of  Commerce  and  co-operating  organiza- 
tions, the  booth  of  the  Columbia  Phonograph 
Co.,  Inc.,  was  an  outstanding  feature.  This 
city  is  the  home  of  Columbia  products  and  the 
Columbia  booth  was  the  center  of  attraction. 

The  booth  was  artistically  decorated,  giving 
a  general  music  room  effect.  Columbia  phono- 
graphs and  New  Process  records  were  featured, 
and  demonstrations  were  received  enthusiasti- 
cally by  the  crowds  attending  the  exposition. 
A  handsomely  lettered  show  card  announced  a 
list  of  dealers  in  the  local  sales  territory,  show- 
ing where  Columbia  products  could  be  obtained, 
and  another  interesting  feature  of  the  display 
was  the  series  of  Master  Works  album  sets  of 
complete  symphonies  recorded  for  the  Colum- 
bia library  by  famous  musical  organizations. 


An  informal  dinner, 
stration  of 


Louis  J.  Unger  a  Benedict 

Louis  J.  Unger,  sales  manager  of  the  Bril- 
liantone  Steel  Needle  Co.,  New  York  City,  is 
receiving  the  congratulations  of  his  many 
friends  in  the  trade  upon  the  occasion  of  his 
marriage  to  Miss  Gilda  Karr,  daughter  of  Mr. 
and  Mrs.  Benjamin  Karr.  of  Brooklyn,  N.  Y. 
The  wedding  took  place  in  the  latter  city  on 
Sunday.  July  5. 


Meissner  Batteryless  Set 

Demonstrated  at  Dinner 

New  Receiving  Set  Introduced  at  Dinner  Given 
by  Meissner  Radio  Corp.— Operates  on  Direct 
Connection  With  Alternating  Current 

followed  by  a  demon- 
new  receiving  set  operating  on 
direct  connection  with  alternating  current  in 
the  home,  was  given  by  the  Meissner  Radio 
Corp.  at  the  Hotel  Pennsylvania,  New  York 
City,  on  Tuesday  evening,  July  7. 

A  large  number  of  newspaper  and  trade  pub- 
lications, as  well  as  a  number  of  engineers,  at- 
tended  the  event.  The  new  product,  which 
eliminates  the  usual  battery  connections,  gave 
e-^ccellent  reception.  Besides  eliminating  batter- 
ies the  table  cabinet  encloses  a  built-in  speaker 
and  amplifying  horn. 

The  product  is  the  invention  and  design  of 
Benjamin  F.  Meissner,  a  well-known  radio  and 
acoustical  engineer  long  connected  with  govern- 
ment radio  activities  and  later  associated  with 
commercial  radio  and  phonograph  companies. 
Ihe  main  speaker  of  the  evening  was  Com 
Edward  H.  Loftin.  a  consulting  engineer  who 
was  in  charge  of  radio  communication  for  the 
United  States  Navy  in  France  during  the  late 
war.  He  introduced  Mr.  Meissner,  whom  he 
had  known  a  great  many  years  and  with  whom 
he  has  been  associated  in  developing  naval  and 
aeroplane  radio  communications. 

The  Meissner  Radio  Corp.  is  composed  of 
Benjamin  F.  Meissner,  president;  E.  J.  Samp- 
ter,^  who  has  long  been  associated  with  musical 
activities  and  who  also  was  connected  with  the 
radio  service  of  the  United  States  Army  during 
the  war  and  one  of  the  pioneers  in  commercial 
radio,  vice-president;  Philip  Frankel,  treasurer. 


Herman  Behrman,  part  owner  of  the  Savor 
Music  Shop,  New  York,  sailed  recently  for  Eu- 
rope, accompanied  by  his  wife. 


The  Great 
Manufacturers' 
Exposition 

Attended  by 

Leading 
Jobbers  and 

Dealers 


RMA.Show 

RADI^teto  FAIR 

U.  J.  HERRMANN,  MANAGING  DIRECTOR 

SEPTEMBER  14*  to  19* 

MONDAY  NOON  TO  SATURDAY  MIDNIGHT 
ENTIRE  EXHIBITION  ON  GROUND  FLOOR 
IN  THE  LARGEST  HALL  IN  THE  WORLD 

2581'?  Field  Artillery  Armory 
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Third  Annual  Conclave  Kodel  Radio  Corp.  Holds 

of  Grosley  Distributors        Annual  Sales  Conference 


Jobbers  Travel  From  All  Parts  of  the  Country 
to  Attend  Cleveland  Meetings-Announce 
New  and  Extensive  Advertising  Campaign- 
Discuss  Important  Sales  Plans 


Cincinnati,  O., 
State 


July  10.— Practically  every 
ite  was  represented  at  the  third  annual  con- 
vention of  Crosley  jobbers,  held  in  this  city 
the  early  part  of  this  week.  The  convention 
opened  on  Tuesday  morning  and  continued  until 
Wednesday  evening.  Among  the  subjects  cov- 
ered by  the  discussions  were  the  sales  policies 
of  the  Crosley  Radio  Corp.,  and  plans  were 
made  for  the  establishment  of  authorized  sales 
and  service  stations.  The  authorized  dealer 
proposition  is  being  put  into  effect  and  thou- 
sands of  dealers  have  applied  for  franchises. 
The  outlook  for  the  1925-26  season  was  painted 
m  glowing  terms  by  the  assembled  distributors. 

It  was  announced  that  immediately  following 
the  convention  full-page  advertisements  will  ap- 
pear in  the  leading  newspapers  throughout  the 
country,  telling  the  public  what  the  Crosley 
Corp.  has  to  offer  them  for  the  coming  year. 
Magazines  with  a  nation-wide  circulation  are 
also  to  be  used  in  bringing  the  Crosley  mes- 
sage to  both  the  dealers  and  consumers.  Full 
reports  of  the  happenings  at  the  convention  are 
being  sent  to  every  Crosley  dealer  and  they  are 
bemg  urged  by  Powel  Crosley,  Jr.,  president  of 
the  company,  to  immediately  get  in  touch  with 
their  distributor  and  confer  on  plans  for  start- 
ing the  selling  campaign. 

In  addition  to  the  business  sessions,  attractive 
entertainment  programs  featured  the  conven- 
tion. Automobile  tours  and  inspection  of  broad- 
casting station  WLW  followed  the  first  day's 
sessions.  A  dinner  was  served  atop  the  Hotel 
Gibson,  followed  by  an  attractive  musical 
program.  On  Tuesday  Mechlenberg's  Sum- 
mer Gardens  were  the  scene  of  the  first  noon- 
day luncheon,  and  on  Wednesday  luncheon  was 
served  in  the  Crosley  Building.  There  were  a 
number  of  special  entertainment  features  for  the 
ladies  who  accompanied  the  Crosley  jobbers. 


Demonstration  of  New  Lines,  Addresses  on 
Sales  Promotion,  Trade  and  Consumer  Prob- 
lems Feature  Meetings— Line  Demonstrated 

Cincinnati,  0.,  July  8.— The  Kodel  Radio  Corp. 
held  its  annual  sales  conference  during  the  first 
three  days  of  this  week.  The  meetings  were 
held  in  its  new  home  at  507  East  Pearl  street, 
this  city.  Close  to  sixty  representatives  of  the 
company  from  all  over  (he  United  Stales  and 
many  foreign  countries,  including  Australia, 
were  present.  C.  E.  Ogden,  president  of  the 
company,  presided  at  the  different  sessions,  as- 
sisted by  J.  F.  Bichl,  sales  manager.  There 
were  a  number  of  addresses  on  sales  promotion, 
future  of  radio,  co-operation,  trade  and  con- 
sumer problems.  An  address  was  also  made  by 
J.  F.  Koons,  the  publicity  manager  of  the  com- 
pany. 

llie  Kodel  Radio  Corp.'s  new  lines,  including 
charging  sets,  batteries,  table  and  console 
model  radio  receivers,  were  demonstrated. 
There  was  a  series  of  luncheons,  dinners,  sight- 
seeing lours  and  a  demonstration  at  the  com- 
pany's broadcasting  station  WKRC. 


Best  Letter  Comparing 

Radio  and  Record  Music 

Former  Enjoys  Appeal  of  Variety  and  Timeli- 
ness but  Latter  Offers  Certainty  of  Perform- 
ance, Writes  Columbia  Contest  Winner 

Francis  J.  Schilling,  of  167  Clinton  avenue, 
Kingston,  N,  Y.,  was  conceded  by  the  judges 
to  liave  written  the  best  letter  comparing  the 
appeal  of  phonograph  and  radio  music  in  the 
contest  inaugurated  sometime  ago  by  the  Co- 
lumbia Plionograph  Co.,  Inc.,  with  a  view  to 
determining  this  rather  important  point. 

The  recording  organization  featured  was  the 
California  Ramblers,  who  record  exclusively  for 
the  Columbia  and  broadcast  regularly  through 
station  WGBS,  New  York.  Contestants  were 
asked  to  state  in  a  letter  which  they  found  the 
most  satisfactory,  the  recordings  of  the  Ram- 
blers by  the  Columbia  or  the  reproduction  of 
their  playing  over  the  radio. 

In  his  letter  Mr.  Schilling  emphasized  the 
timeliness  of  radio  in  the  broadcasting  of  cur- 
rent events  as  well  as  the  variety  of  entertain- 
ment offered;  but,  nevertheless,  supported  the 
records  for  the  surety  of  results  and  particu- 
larly for  the  ability  of  the  record  owner  to 
arrange  his  own  program  when  wanted. 


Plans  for  Radio  Commu- 
nication With  MacMillan  Gilbert-Keator  Corp.  Is 

Expanding  Radio  Activities 


Gerald  Griffin  in  Star 

Role  of  "Beloved  Bandit" 

Gerald  Griffin,  popular  Irish  tenor  and  ex- 
clusive Okeh  artist,  will  shortly  be  heard  in  the 
star  role  of  the  "Beloved  Bandit,"  a  new  musical 
production  that  will  first  tour  the  WesT  before 
coming  East.  Prior  to  the  opening  date  Mr. 
Griffin  will  finish  his  engagement  on  the  Or- 
pheum  vaudeville  circuit  where  he  has  been 
appearing  with  exceptional  success.  This  well- 
known  Okeh  artist  is  now  under  the  manage- 
ment of  the  "Great  Pitou,"  who  has  managed 
many  world-famous  artists,  including  Fiske 
O'Hara 


Brightson  Laboratories,  Inc.,  manufacturer  of 
Brightson  True  Blue  radio  tubes,  plans  for  con- 
stant communication  between  the  MacMillan 
expedition  and  the  Brightson  Laboratories  in 
Newark,  N.  J.,  by  radio  on  wave  lengths  of 
twenty,  forty  and  sixty  meters.  There  will  be 
a  powerful  fifty-watt  transmitter  located  at  the 
Brightson  Laboratories,  as  well  as  a  duplicate 
at  the  home  of  the  chief  engineer  and  communi- 
cation during  the  entire  trip  is  expected. 

Commander  AlacMillan  expects  that  the  use 
of  these  and  even  lower  wave  lengths  will  per- 
mit daylight  transmission  and  reception  from 
any  part  of  the  United  States.  A  series  of  ex- 
periments in  transmission  are  to  be  carried  on 
by  the  technical  experts  of  the  Brightson  Lab- 
oratories and  some  new  theories  on  low-wave 
work  will  be  carried  out  with  the  hope  of  estab- 
lishing a  new  record  for  low-wave  long-distance 
reception. 

The  technical  department  of  Brightson 
Laboratories,  Inc..  has  achieved  some  remark- 
able results  in  long-distance  transmission  and 
reception  on  short  wave  lengths  with  Brightson 
True  Blue  tubes. 


Announcement  was  recently  made  of  the  ap- 
pointment of  the  American  Radio  &  Equipment 
Co.,  Milwaukee,  Wis.,  as  exclusive  distributor 
of  Music  Master  radio  products  for  Wisconsin 
and  upper  Michigan.  This  company  is  familiar 
with  merchandising  Music  Master  products. 


The  Gilbert- Keator  Corp.,  135  Fifth  avenue. 
New  York  City,  one  of  the  most  active  distrib- 
utors of  radio  products  in  the  metropolitan  area, 
will  continue  to  feature  the  products  of  the 
De  Forest  Radio  Corp.  during  the  coming  sea- 
son. Other  lines  are  being  selected  by  this 
enterprising  firm,  announcements  of  which  will 
be  made  shortly.  At  the  present  time  the  Gil- 
bert-Keator Corp.  is  handling  the  products  of 
Kolster  radio  and  a  campaign  of  introduction 
on  this  line  is  already  under  way  in  the  terri- 
tory which  this  house  serves.  Other  items  in 
the  Gilbert-Keator  line  include  Acme  battery 
eliminators,  the  new  cone  type  Acme  speaker 
and  the  Brandes  line  of  radio  products. 

The  Gilbert-Keator  Corp.  is  headed  by 
Charles  Gilbert,  president,  and  Randall  M. 
Kealor,  vice-president.  Both  of  these  officers 
have  been  pioneers  in  commercial  radio  activ- 
ities and  for  a  number  of  years  have  given 
close  study  to  the  problems  of  the  retail  trade. 

Charles  Gilbert  was  one  of  the  first  members 
of  the  trade  to  see  the  need  of  not  only  the 
standardization  of  radio  prices  but  also  the  re- 
striction of  outlets.  He  has  been  instrumental 
in  effectively  placing  before  the  industry  some 
constructive  plans  for  stabilization. 


The  Zook  Radio  Sales  Corp.,  Los  Angeles, 
Cal.,  has  been  appointed  exclusive  Pacific  Coast 
distributor  of  Standardyne   radio  sets. 


Phonographs  and  Pianos 

The  fact  that  Kimball  Phonographs  carry  a  name  prestige  is  worthy  every  dealer's 
careful  consideration.  IWorc  than  fifty  years  in  building  right  merchandise  means  that 
the  name  Kimball  stands  for  quality  and  durability  and  therefore  ready  selling 
There  is  ample  variety  in  Console  and  Upright  Phonographs. 

— The  Best  at  the  Price 

Ask  about  agency  franchise,  territory  and  terms. 

W.  W.  KIMBALL  CO.    EsLbliihed  ISS?    m  So.  W.b..h  Aye.,  Chicijo 

UiiliKru  of   UIT..I...II    HI  1...  _  .       .  _. 


at  Kimball  Phonos rapliH,  Plan 
UlHtrlbutors  Columbia  Ri'tord) 


1.  ncprod.iclne  PlanoB,  Pluyera.  Pipe  Organs.  MubIc  RoIIb 
Welte-Mlfrnon  (LIcei.Hce)  Beproducing  Rolls. 
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LDNTl 
LOVE  YOU" 


You,  Can't  Go  Wion^^ 
With  Any  FEIST'  Song'' 


KNOW  HOW' 

FQXnSOT 

A  New  Comedy  Idea  J 

Gus  Rahji'™!  Walter^ 
DoYi^ldson 


^'^IM  tired', 
rOF  EVERYTHING^ 

BUT  Yor 

A  Great  FoxTnoT  Ballad 
Mith  d  Fascujatinc;  Tlirf\lmj 
..  ISHAM  dONES 


r       'I  . 

,  WANT  YOU 
[ALL  FOIl  MEf 

J  Pomlar  Ballad 

(FOXTROT) 

CHESTEfi  COHN 
fc^MARK  FISHLR.- 
-NED  MILLER 


_r 

KIDS 

PARADE' 

FOX  TROT  . 

New/  Lifkzeyitl  tbvel/ ^ 

%  GUS  KAHN 
VALTEa  DONALDSON  . 


Attractive  Folder  Issued 

by  the  Thermiodyne  Corp. 

Tlic  Thermiodyne  Radio  Corp.,  New  York, 
has  just  issued  a  very  attractive  folder,  featur- 
ing tlic  new  Thermiodyne  line  for  the  1925-26 
season.  The  company's  jobbers  and  dealers  are 
keenly  enthusiastic  regarding  the  new  line  and 
orders  received  during  the  past  few  weeks  in- 
dicate that  the  company  is  going  to  close  a  ban- 
ner season. 

The  Thermiodyne  line  for  the  coming  season 
includes  the  TF-5,  a  five-tube  master  control 
set,  listing  at  $100  and  containing  all  of  the 
distinctive  features  of  the  popular  TF-6  set  out- 
side of  the  number  of  tubes.  The  TF-6  set  in 
the  new  line  is  a  six-tube  master  control  set 
with  3  drop  front  listing  at  $1S0,  and  there  is 
also  a  loud  speaker  table  with  a  unit  and  horn 
included,  listing  at  $60  to  accommodate  the 
TF-6.  Another  model  in  the  Thermiodyne  line 
for  192S-26  is  a  console  type,  six-tube  master 
control  set  with  a  loud  speaker  unit  and  horn 
included,  listing  at  $275  and  designated  as  the 
CTF-6. 


periods  results  in  the  closing  of  a  fair  volume 
of  business.  Simultaneously  with  its  campaign 
for  Summer  sales  the  Thompson  organization 
also  has  been  carrying  on  a  drive  for  the  elim- 
ination of  "gyp"  dealers  and  this  has  aroused 
general  trade  enthusiasm. 


R.  E.  Thompson  Drive  Is 

Stimulating  Business 

Robert  W.  Porter,  vice-president  and  sales 
manager  of  the  R.  E.  Thompson  Mfg,  Co.,  who 
some  months  back  laid  preliminary  plans  for 
encouraging  the  sale  of  radio  receivers  during 
the  Summer  months,  has  seen  his  efforts  hand- 
somely rewarded  by  the  results  achieved  by 
Thompson  distributors  during  June  and  the 
forepart  of  July.  Reports  of  sales  since  the 
first  of  June  have  demonstrated  that  a  cam- 
paign in  which  the  distributor  and  retailer  prop- 
erly presents  radio  products  during  the  warm 


Radio  Show  Date  Changed 

Boston,  Mass.,  July  8.— A  change  in  the 
scheduled  dates  for  the  Fifth  Annual  Boston 
Radio  Exposition  has  been  made  and  it  is  an- 
nounced that  it  will  be  held  from  October  12 
to  17  in  the  Mechanics'  Building.  The  time 
has  been  brought  forward  from  December  in 
order  to  lengthen  the  radio  season.  From 
every  indication  it  would  seem  that  this  year's 
show  will  be  nearly  twice  as  large  as  the  suc- 
cessful one  of  last  year. 

Mr.  and  Mrs.  Viley  Injured 

C.  M.  Viley,  manager  of  one  of  the  sales 
departments  of  Thomas  A.  Edison,  Inc.,  and 
Mrs.  Viley  were  recently  seriously  injured  in  an 
aeroplane  accident  which  occurred  at  Alexander 
Bay,  N.  Y.,  where  they  were  taking  their  vaca- 
tion. The  aeroplane  in  which  they  were  riding, 
it  appears,  crashed  to  the  earth.  Full  details 
are  not  available  at  time  of  writing. 


H.  B.  Leach  in  New  Post 

H.  B.  Leach,  who  for  many  months  has  rep- 
resented the  Multiple  Electric  Products  Co,, 
and  more  latterly  the  Atlas-Colonial  Corp.  in 
San  Francisco,  has  completed  the  work  of  es- 
tablishment of  the  company's  interest  on  the 
Pacific  Coast  and  has  since  taken  over  the  dis- 
trict managership  for  the  Atlas-Colonial  Corp. 
in  Baltimore.  He  will  make  his  headquarters  in 
the  Lexington  Building  of  that  city. 


Radio  Manufacturers  Meet 

Just  as  this  issue  of  The  World  goes  to  press, 
the  Radio  Manufacturers  Association,  compris- 
ing among  its  membership  the  great  majority 
of  the  leading  manufacturers  of  radio  products, 
is  holding  its  convention  at  the  Hotel  Ambas- 
sador, Atlantic  City,  N.  J.  The  program  sched- 
uled for  this  convention  is  a  very  interesting 
one.  including  a  number  of  important  discus- 
sions on  merchandising,  broadcasting,  etc.  A 
detailed  report  of  the  meetings  will  be  given  in 
next  month's  is?ue  of  The  World. 


Ralph  S.  Peer  on  Trade  Trip 

Ralph  S,  Peer,  director  of  record  production 
of  the  General  Phonograph  Corp..  New  York, 
manufacturer  of  Okeh  and  Odcon  records,  left 
New  York  a  few  days  ago  on  a  trip  which  will 
include  visits  to  Atlanta.  New  Orleans,  Dallas, 
Kansas  City,  St.  Louis,  Cincinnati  and  Chicago. 
Mr.  Peer  will  call  on  Okeh  distributors  in  the 
various  territories,  returning  to  New  York  in 
about  three  weeks, 


Thermiodyne  Exhibit  at  Show 

Leo  Potter,  president  of  the  Thermiodyne 
Radio  Corp.,  and  M.  O.  Giles,  sales  manager 
of  the  company,  returned  to  New  York  recently 
after  attending  the  annual  conventions  of  the 
Automotive  Equipment  Association  at  Denver, 
Colo.  The  company  maintained  a  very  attrac- 
tive exhibit  at  the  Antlers  Hotel  in  that  city, 
and  added  a  number  of  important  jobbing  ac- 
counts which  will  be  announced  later. 


The  Woodworth  Drug  Co..  of  Albany,  Ore., 
has  been  appointed  a  Wiley  B.  Allen  representa- 
tive with  Bert  Stevens  placed  in  charge. 


TERRITORY  NOW  BEING  ALLOTTED 


PROTECTION  TO  DEALERS 


"EVE  R  Y  BODY'S" 

FOR  EVERYBODY 

EVERYBODY'S  OPPORTUNITY 

EVERYBODY  SELLS  

EVERYBODY  BUYS  

EVERYBODY  HAS  

EVERYBODY'S  RECORD 

Eve..bodv  BRISTOL  &  BARBER  CO.,  Inc.  Ma„u,ac.u.ed  b. 

^y^ifg  Everybody  8,  Inc., 

Today        3  East  14th  Street  Distributors  New  York,  N.  Y.     Bridgeport,  Conn. 


168 


THE   TALKING   MACHINE  WORLD 


JU1.V  IS,  1925 


A  Real  Portable 

Sell  the  Kameraphone 
DeLuxe 

Jobbers'  territory  open 


KAMERAPHONE  CORP. 
OF  AMERICA 

Formerly  Specialt;/  Trading  Co. 
547  BroadvFey  New  York 


Important  Change  in  Secures  Exclusive  Rights 

Brandes  Sales  Policy        for  Distributing  Garryola 


fincments  in  the  entire  line.  This  policy  lias 
been  instrumental  in  bringing  the  line  up  to  its 
present  high  standard. 

The  model  known  as  No.  400  might  be  de- 
scribed as  the  deluxe  model  of  the  line.  It  is 
a  five-tube  set  in  a  French  spinet  desk  cabinet 
of  solid  mahogany,  beautifully  ornamented  and 
produced  in  brown  mahogany  art  satin  finish. 

The  improvements  on  this  set  as  announced 
arc  as  follows;  No  antenna  or  ground  is  hence- 
forth required.  Batteries  have  been  entirety 
dispensed  with  and  the  set  is  operated  on  the 
regular  A.  C.  house  current  The  "A"  and  "B" 
battery  eliminators,  which  are  sclf-conlained, 
are  housed  in  steel-clad  boxes. 

Allhough  this  set  has  only  been  on  the 
market  for  a  comparatively  short  period  of  time 
it  has  already  proved  its  popularity  and  with 
the  additional  reJinemenls  announced  the  com- 
ing Fall  season  will  undoubtedly  witness  a  brisk 
demand  for  it. 


To  Simplify  Marketing  New  Distribution  Plan 
of  C.  Brandcsi,  Inc.,  Provides  for  Direct  Or- 
dering From  Brandes  Products  Corp. 

Announcement  has  recently  been  made  by 
Brandes,  Inc.,  New  York,  manufacturer  of 
Brandes  Table-Talker  loud  speakers  and  other 
radio  products,  through  L.  W.  Staunton,  adver- 
tising manager  of  the  company,  regarding  a 
change  in  the  merchandising  of  Brandes 
products, 

"For  some  time  past  the  radio  apparatus  C. 
Brandes,  Inc.,  has  been  furnishing  its  custom- 
ers has  been  manufactured  by  its  chief  man- 
ufacturing subsidiary,  Brandes  Products  Corp., 
of  Newark,  N.  J.  In  order  to  simplify  the  mar- 
keting of  its  products  it  has  seemed  advisable  to 
change  the  method  of  distribution  so  that  or- 
ders from  its  customers  shall  be  made  direct  to 
the  Brandes  Products  Corp.  and  that  when  the 
same  are  filled  they  will  be  billed  direct  by  the 
latter.  After  July  1,  next,  therefore,  C.  Brandes, 
Inc.,  will  act  merely  as  a  holding  company  for 
its  several  domestic  and  foreign  subsidiary  cor- 
porations but,  inasmuch  as  the  respective  offi- 
cers in  all  of  these  companies  are  the  same,  its 
merchandising  policy  will  not  be  affected,  by 
the  proposed  change,"  said  Mr.  Staunton,  in 
discussing  the  new  plan  of  merchandising. 


New   York    Distributing    Division   of  General     NeW  PHcSS  RcCCiving  Sct 
Phonograph    corp.    to    Cover    M.,ropoli,a„  IntroduCed  tO  thc  Trade 


Territory  in  Interest  of  Garryola 

The  New  York  Distributing  Division  of  the 
General  Phonograph  Corp.  has  secured  the  ex- 
clusive distributing  rights  for  the  metropolitan 
territory  for  the  Garryola  Master  portable  talk- 
ing machines.  This  arrangement  went  into 
effect  as  of  July  1,  and  in  this  brief  period  the 
volume  of  orders  received  augurs  well  for  the 
success  which  this  popular  portable  will  have 
during  the  coming  months.  The  Garryola 
portable  is  equipped  with  the  Heineman  motor, 
and  its  ability  coupled  with  its  attractive  ap- 
pearance has  strongly  impressed  dealers.  In 
addition  to  distributing  this  portable  exclusively 
in  the  metropolitan  field,  the  General  Phono- 
graph Distributing  Division  has  the  exclusive 
rights  for  the  Outing  and  Swanson  portable 
instruments. 


The  Universal  Broadcasting  Co.,  Gamden, 
N.  J.,  was  recently  incorporated  at  Trenton, 
N.  J-    Capital  stock,  I.OOf)  shares,  no  par  value. 


Music  Master  Model 

Improvements  Announced 

Late  advice  received  from  (he  headquarters 
of  the  Music  Master  Corp.,  Philadelphia,  Pa., 
reports  a  revision  of  the  specifications  of  the 
Music  Master  receiving  set  model  No.  400. 
These  changes  are  in  keeping  with  the  progres- 
sive policy  of  the  Music  Master  Corp.,  which  is 
uver  on  the  lookout  for  improvements  and  re- 


Priess  Straight  8  Incorporates  Many  Exclusive 
Features— Production  Well  Under  Way  and 
Models  Will  Soon  Be  in  Hands  of  Jobbers 

The  new  Priess  Straight  8,  manufactured  by 
the  Priess  Radio  Corp.,  New  York  City,  had 
its  first  introduction  to  the  trade  last  week  at 
an  invitation  demonstration  at  which  many 
Priess  distributors,  newspaper  and  technical 
men  were  present.  Production  of  this  new 
tuned  radio  frequency  set,  which  incorporates 
some  exclusive  ideas  of  William  H.  Priess,  well 
known  radio  engineer,  are  well  under  way  and 
Priess  jobbers  will  have  demonstration  models 
in  a  very  short  time. 

In  conjunction  with  the  announcement  of  this 
new  Priess  Straight  8  another  interesting  event 
took  place.  That  was  the  arrival  in  New  York 
City  from  thp  Priess  cabinet  manufacturers  of 
ten  carloads  of  console  model  cabinets.  These 
were  immediately  placed  in  production  for 
Priess  equipment  and  will  be  the  nucleus  of  the 
Fall  sales  of  this  new  IVicss  product. 


Yes,  there  is  a  Difference 
in  Talking  Machine  Felts 

HOW  shall  a  talking  machine  manufacturer,  who  seeks  the  utmost 
quality  in  turntable  felts,  make  the  right  choice? 

"Felt  is  felt."  you  say.  Not  so!  Turntable  felt  of  different  makes 
may  look  alike,  but  there  is  a  wide  variance  in  quality. 

It  is  easy  to  skimp  in  the  quality  of  wool.  And  it  is  easier  still  to 
skimp  in  the  felting  process.  The  life  and  strength  of  the  wool  will  be  lost 
if  the  work  be  handled  by  any  but  the  most  skilled  experts. 

How,  then,  shall  you  know.    This  is  the  safe  and  sure  way: 

Try  "AMERICAN"— it's  the  standard 

Durability  is  inbred  in  American  Felt  Company's  felts.  In  quality  of 
raw  material  and  quality  of  workmanship  they  are  unequalled.  And  to 
insure  longer  service,  all  our  felts  are  now  protected  against  ravages  of 
moths.    This  is  done  during  the  process  of  manufacture — not  after. 

The  constantly  growing  preference  of  talking  machine  manufacturers 
for  these  good  felts  is  the  best  proof  of  their  worthl 

Write  our  nearest  office  for  quotations.  Experienced  felt  men  there 
are  ready  and  eager  to  serve  you. 

AMERICAN  FELT  COMPANY 

213  Congress  St.,  Boston  114  E.  13th  Street,  New  York  Qty 

325  So.  Market  Street,  Chicago 


Utilizing  the  Recital 

Hall  During  the  Summer 

How  the  Will  A,  Watkin  Co.  Established  a 
■'Home  Entertainment  Department"  for  Dis- 
playing Samples  of  the  Full  Line 

Dallas,  Tex,,  July  6. — Just  because  the  aver- 
age music  dealer  who  uses  a  small  auditorium 
for  concert  and  recital  purposes  during  the  Fall 
and  Winter  season  discontinues  those  activities 
in  the  Spring  and  Summer  offers  no  good  rea- 
son why  the  space  given  over  to  the  recital  hall 
should  be  left  idle  and  non-productive  for  sev- 
eral months  during  the  year. 

This  was  the  view  held  by  the  Will  A.  Wat- 
kin  Co..  of  this  city,  when  they  proceeded  to 
turn  the  small  auditorium  in  their  store  seat- 
ing 100  people  into  the  "Home  Entertainment 
Department"  for  want  of  a  better  name.  It 
was  felt  that  the  space  offered  an  opportunity 
for  displaying  to  prospective  customers  samples 
of  the  full  line  of  instruments  without  making 
necessary  the  conducting  of  the  customers  all 
around  the  large  store. 

In  the  Home  Entertainment  Department 
there  is  displayed  an  interesting  assortment  of 
instrnments,  including  the  Ampico  Rc-Enacting 
piano,  the  Brambach  Baby  Grand,  the  Gulbran- 
<cn  Registering  piano,  the  Miessner  Small  Up- 
right, ihc  Brunswick  Radiola,  and  other  types 
of  instruments.  The  display  serves  to  imprest 
the  visitor  with  the  full  extent  of  the  Watkin 
line  without  in  any  way  narrowing  the  range 
for  selection,  for  the  salesman  is  naturally  will- 
mg  to  conduct  the  customer  to  some  other  de- 
partment of  the  store  for  inspecting  the  full 
line  of  any  type  of  instrument  that  makes  an 
appeal. 
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WORLD'S  CLASSIFIED  ADVERTISING 

b»  at  the  rate  of  2Sc.  per  line.    If  bold  f™ed  ,v„e^,  H.  '^''^'fO""  'P'ce  will 

asc.  per  l.ne.   Rates  tor  aU  other  clastrof  a^e' tbin'r'o"'applica°fo  °' 


WANTED  DIRECT  SALES 
ORGANIZATIONS 

To  sell  complete  5-lubc  Tuned  Radio 
Frequency  Set  on  Free  Home  Demonslra- 
t.on  Plan.  Reasonable  Price  and  De- 
ferred Payment  Plan  assure  Volume  Busi- 
ness. E.xclusivc  reprcscntatiycs  are  estab- 
lished on  a  permanent  and  profitable  basis 
«o  merchandise  investment  required  ol 
responsible  producers.  This  is  an  op- 
portumty  to  represent  a  large  manufac- 
turer of  complete  radio  sets  whose  ample 
factory  facilities  assure  a  permanent  busi- 
ness relationship. 

For  details  address; 

EQUITABLE  RADIO  CORPORATION 
300  Madison  Avenue, 
New  York  Citv 


SALESMEN  WANTED 

To  take  orders  for  a  new  advertising  de- 
vice that  actually  sells  on  sight  to  every 
tiealer,  jobber  and  manufacturer. 

Commission  fair.  Exclusive  territory. 
Full  or  part  time.    Send  for  sample. 

THE  ROTARYLOG  CO., 
507  Fifth  Ave.    Room  1002 
New  York,  N,  Y. 


SACRIFICE  SALE 
1  o.  ooo 

IMPORTED  HOfrtOCHOBD  RECORDS 

ion  A.^=on.d  nwotils  ol  iSc  each 
(iOiMl  As--orIm!nl  Latest  Hits 


,         ."v.^''  DIAPHRAGMS 

I'l'l;'  J?,  Vf  t".',    t",e^-'  s"  

1  31/.W  in.,  to,  Sooora 

2  1/10  In..  lor  Molssflbscli  boi 
2%  In,,  for  Patht  new  alylo. . 

a  3/10  In.,  for  ColumbJn  No,  B  or  Mu(*uBl"ho; 
inSi  Molof  botlom  (pnr  for  TrKon  molor. . . ! ! 
FAVOftlTE  SIFQ,  CO..  105  East  12Ui  ,'^1    'f;i.it  vV, 


FOR  SALE 


MUSIC  STORE  iti  antral  Nrw  York  »ith  Uie 

I  i,.fi^"„  ptinswick   and  Sonora  agencies. 

Inter,,!  "  It'-j  »""'"•  "»,''  "  H  'xiio  trade, 
interests  itl   l-Iorida   reason   for  selling.  Address 


GENUINE  BRUNSWICK  MOTORS 

lo"',\3lu"^  '^'^"^  mou.Kcii  on  enan.tled  mo- 

"^'""^   Special  Vso 

WILLARD    N,    MUTZB.AR  CO 
709  WelU  St.,  Mihvaukee,  Wis. 


WILL  BUY  RECORD  PLANT 

Foreign  firm  wiihes  to  buy  coniplcic  |il^ri(  in 
good  condKion  for  makinc  records,  C3|,adiy  Wl 
a  dny.  Address  "Box  1517,"  care  The  Tnlki,,^ 
Machine    World,    383    Madison    Ave      Nc«  York 


POSITION  WANTED— VoLiriR  man  with  ten  vcars'  ex 


EXECUTIVE  WITH 
$50,000- $100,000  TO  INVEST 

A    large    f.M.nl.lishiil    .mil  v.-rU.l,  

instrutiients,  etc.,  doinc  a  i  i 


preferred.  i<t  imf 
secured  and  he 

business,     h  i 

problems  nixi  <.i>i 
records.  Itcrilic^ 

Addre.s 
IZS  Broa 


SUPREME  SOUND  BOXES 

ln,.ro„  .h.  ^-'^-JJ-^^i-Mn^-V.r.^^^L.ud  an.  C...r- 

Nickel  VUlcd    ,„ 

Gold  PJiltii   

For  CoUunlilii  lone  arm.  nlcKi;!  oiiiy!" i'jq 
KAV0111TI-;    .MKO.  C.Ci. 
lOS  E,ist   IStii  Si,,    Niiv  York  ciii' 


TONE  ARMS 


\t  Melaelbich  (oqi>  nrm  and  Bound  l< 
!.  Made  or  Urasa  tiiblnir.  nlikcl  plalo 
..  Made  of  tirusa  tutilns,  hdIiI  plolci], 
PAVOniTB  MFQ.  CO.. 
105  Easl  laih  SL,  Now  Vorli 


POSITION  WANTED-High-erade  phono, 
graph  manafer  itxpcrienced  in  domestic  and 
toreign  trade,  understands  thoroughly  foreiirn 
record  busitiess.  Linguist.  Best  references 
■■B"""°fc??..  "  "i!,''  progressive  firm  Address 
M  i        I"'  l^'  Machine  World. 

itsi  Madison  Ave.,  New  York  City. 


POSITION  WANTED-To  Radio  Manufac 
.^?siness  man  with  thorough  knowledge 
of  the  talking  machine  business  (domestic  and 
export)  desires  position  with  radio  manufacturer 
wi  h  the  view  to  develop  his  business  abroad, 
iplendid  opportunity  in  foreign  markets  tor  the 
maker  of  the  right  line.  Highest  references, 
write  or  solicit  personal  interview  H  F  T 
Room  308.  51  Chambers  St.,  New  York  City. 


POSITION  WANTED-Young  lady  with  un- 
usual experience  in  publicity  and  advertising 
departments.  Familiar  with  buying  of  printing, 
advertising  layouts,  type  selections,  etc.  Special 
qualifications  covering  radio  and  phonograph 
products.  Address  ■'Boh  1513,"  care  of  The 
Talking  Machine  World.  383  Madison  Ave  New 
York  City. 


POSITION  WANTED-Salestnan.  yonng  marrid  )„c 
wire,   10  years  selling,  retail,  wliolesak,  for  two  kulitic 

d^ifS:     ;x"le,S:;rv's;„'2e  sirs 


SPRINGS 

VICTOR 

1  i'*"^' Inr.'^il','  ^"^"^  ^'^'^^   No-  (^^3  S.,')? 

!i  ■' "'frlno  ^nds  no.  SOH  ,,17 

.  ,  '    ,  ;;;^U,  u''"!   ^'o.  .r>« 

] .^o^i?  w'"-'^'   No.  M25  AS 

!i'"^  I^:;''n.  'i«"^n'"bo'-  No.  642T  ,38 

}"i  ^oov^^'  r!"'"^"'^  f"'^''   ''^'O'  "342  .as 

I  x.U-iixlJ  0    ninrlue  nnda  No  2141  3;1 

T.,^o?n  JbI  ni«rino  ends  No.  33:i[j  iss 

1  X, 020x15'  bent  nrbor  No.  330J  30 

l"x. 020x15',  bent  nt  eacli  ornl  No  054(1  'an 

,„    „  „  COLUMBIA 

I.''**noQ  JS,           «'"bor,  new  styte.No.  20009  .01 

"  -n^f^J?   No.  2051  .32 

l-^n^n^JK  Un  versa!  No.  2Drsi  .30 

l")C,naOxll'  liook  enda   40 

l"xU'  for  motor  No.  1  No  l">l6  '34 

niCINRMAN 

1  x.02r)x:2'  motors,!  Noa,  33  &  77   35 

]  .Vlirx.02(!xin'.  also  Puth6. ...  70 

I  :i/HV'x, 020x17'   No.  4  00 

SAAI.-8ILVEnTONK 

h.^-^U^'^'^  -  rectnng-nlnr  liole  No.  Ui  30 

J.-''*J;^.i^I^  ■  •■ectaiigular  hole  No.  H5  .45 

1  X. 027x10'.  rectnnffulnr  hole  No  IJO  r>;f 

Terms,  2<-/r  cash  with  order, 

HLKINGMIICHINt  SUPPLY  CO.,  PARK  RIDGEtN,  J, 


Special  Offer 

l  OIt  A   SHORT  XIMK  ONLY 

ON  GENUINE 

COLUMBIA 

^RODUCTS^ 

40  Colutnbia  Main  Springs.  .$10.00 

d  "  M  0.28  .X  10  ") 

6  Columbia  Tone  Anns.  .  .$10,00 
6  Columbia  No,  6  Repro- 

 $10,00 

1  Columbia  2.Spring  Motor. .  $7,30 

'impletc  with  i»-  T.jrntattlc 

1  Columbia  3-Spring  Motor. .  $9,50 

tomplcip  „ilh  13  -  Tiirnlnble 

1  Columbia  4-Spring  Molor.$ll,SO 

 *'""P''>lc  srith  12-  Tarntnble 

MAIN  SPRINGS 

unci.  Sprlns  T„^,a  ,„  ,„a,,,j„„, 

No. 

«5    Hi  In.  X  .022  X  17  n     „,  F"" 

iioit,.  „„  ^tk„J,  K; 

400  ly  jn.  X  ,02'>  !£  19  tt  '""lui 
Me,  on  b.,h\„'|..";ir-%;»5««. 

....  ''V"^'^''"'^^"'^'^' 

1 

liolcct'^on  h„t^  pear-shaped 

1  In.  X  .020  x  Vs.i  ft"  ■"„;..■,■ 'i.'„'i 
ijoth  ends  for  Victor' Nos  A^'  °"  g  , 

Mer«,elb,eh  motor  n3..  1(1-S?-io  o.,, 

l"!!    1  r        n     -^^"""n   0  GO 

ror-Co°,™\,'>  a-il^KSfelSo^Si."  .'.3, 

420    1  m    s  ,022  x  9         oblong  hole  out- 
sirle  for  Meisselbach  No    l"*  iriotor 
t.-iO    1  In.  X  025  X  12  ft.  oblong  hole  ou* 
for  Sonora,  Saal  and  Bnm. 


ivick 


.  o,it 


43r,    \in.  X  ,023  x  10  ft,,  pear-shaped 

hole  for  Pathe  and  Bllck  motoFs  0  30 
■MO  X  023  X  10  ft.  oblonff  hole  out- 

^s'de  for  Meisselbach  Nos.  9-10.  ..  0.30 

''hole  for  Ool^mbla'a'nd'' Helneman 

1\0.     iiU  O^S 

i  in.  X  .025  X  ^  ft,  for  Madison  and 
Oernian  motors  and  Pal  nmchlne,  O.sr, 
430    Mr  In.  X  .022  x  S  ft.,  for  Imported 

motor   _        0  „q 

440  1  in.  X  .02S  x  10  ft,  button  holes  for 

latest  style  Columbia   o  05 

441  2  In.  X  .022  x  18  ft.  for  Meisselbach 

motor  No.  18   j 

442  2  In.  X  025  x  10  ft.,  for  Edison'mo- 

tor,  old  style   i  ig 

443  IVj  In.  X  .028  x  21  ft.  for  Edison  disc 

motor,  latest  style   j 

444  «S  In,  X  .022  x  11  ft,  for  E-llson  motor  0.23 

445  1^  in,  X  ,022  x  S  ft,  for  Swiss  motor.  0.32 
i   In,  X  ,02S  X  11  ft.,  for  Western 
motor    Q  50 

417    1  1/10  In,  X  .030  X  21  ft.  for  Edison..  0.00 


FAVORITE  MFG.  CO. 


EAST   I2TH  STREET 
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LATEST  PATENTS 
^RELATING 


Washingtom,  D.  C,  July  S— Record  Produc- 
ing Device,  Arthur  Lindner.  Newport  News, 
Va ,  assignor  of  one-half  to  Raymond  M. 
Brown,  same  place.    Patent  No.  1,533,561. 

The  invention  relates  primarily  to  record  pro- 
ducing devices,  although  it  may  also  be  ap- 
plied to  a  sound  reproducing  machine.  One  of 
the  objects  of  the  invention  is  to  provide  an 
improved  means  for  positively  conveying  the 
sound  box  stylus,  and  parts  connected  thereto, 
across  the  face  of  the  record  disc  at  a  speed 
proportional  to  the  speed  of  rotation  of  the 
disc. 

A  further  object  is  to  provide  a  yielding 
drive  for  the  sound  box  and  the  accompanying 
mechanism,  in  order  to  allow  for  abnormalities 
in  the  record  and  to  avoid  mechanical  sounds 
where  the  device  is  used  for  sound  reproducing. 

Another  object  of  ihe  Invention  is  to  provide 
a  yielding  connection  between  the  sound  box 
and  horn,  where  a  horn  is  used. 

A  further  object  is  lo  provide  means  for  ver- 
tically adjusting  the  stylus  or  needle. 

Still  other  objects  are  to  provide  tensioning 
means  for  the  yielding  driving  mechanism,  and 
to  provide  means  for  automatically  releasing 
the  sound  box  from  the  driving  mechanism  at  a 
predetermined  position. 

Fig.  1  is  a  plan  view  of  the  improved  appara- 
tus mounted  on  a  suitable  motor  casing.  Fig. 
2  is  detail  view,  partly  in  side  elevation  and 
partly  in  central  vertical  section,  showing  the 
yielding  connection  between  the  sound  box  and 


may  at  the  will  and  choice  of  the  operator  be 
reproduced.  Such  visibly  separated  and  readily 
distinguishable  and  reproducible  record  consists 
of  spoken  words  constituting  educational  and 
instructive  matter,  briefly  and  interestingly  told 
and  relating  to  the  musical  selection  combined 
on  the  same  record  and  may  be  incorporated  on 
the  same  side  of  the  disc  with  the  main  portion 
of  a  record  or  it  may  be  incorporated  on  the 
back,  if  desired.  If  the  spoken  and  musical 
records  are  incorporated  on  the  same  face,  a 
visibly  separated  and  spacing  band  must  be  pro- 
vided between  the  musical  record  and  the  spo- 
ken educational  matter  relating  thereto  in  order 
to  enable  the  user  to  select  at  will  and  with  the 
greatest  facility  the  particular  part  of  the  record 
he  desires  to  reproduce  or  the  order  in  which 
the  portions  are  to  be  reproduced.  The  educa- 
tional portion  of  the  record  may  consist  of  re- 
marks teaching  the  character  and  merits  of  the 


horn.  Fig.  3  is  a  detail  sectional  view  showing 
the  stand  upon  which  the  sound  box  and  oper- 
ating mechanism  are  mounted.  Fig.  4  is  a  side 
elevation  showing  the  whole  mechanism  as- 
sembled. Fig,  5  is  an  elevation  of  the  yielding 
connections  shown  in  Fig.  2.  Fig.  6  is  a  central 
vertical  section  showing  the  connections  be- 
tween the  disc  rotating  shaft  and  the  belt  which 
operates  the  sound  box  transversely  of  the  rec- 
ord. 

Educational  Record.  Milton  E.  Thompson, 
Ridgway,  Pa,    Patent  No.  1,535,188. 

This  invention  relates  to  phonographic  rec- 
ords for  the  reproduction  of  musical  composi- 
tions and  the  like  and  the  object  of  the  inven- 
tion generally  is  a  record  having  novel  features 
of  utility  in  the  construction  and  arrangement 
thereof  and  particularly  a  record  possessing  un- 
usual selling,  using  and  educational  values. 

This  novel  record  is  preferably  of  the  disc 
type  and  embodies  a  musical  selection  recorded 
thereon  which  may  be  readily  reproducible  on 
any  of  the  standard  reproducing  machines 
of  the  art,  and  a  visibly  separated,  but  interre- 
lated, record  of  spoken  educational  matter  on 
the  same  disc  with  the  musical  selection,  which 
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music  and  special  features  relating  thereto  and/ 
or  certain  facts  concerning  the  writing  of  the 
song  or  selection  and  interesting  facts,  histori- 
cal or  otherwise,  concerning  the  author  of  the 
selection  and  the  reproducing  artists. 

Fig.  1  is  generally  illustrative  of  a  record  em- 
bodying the  invention;  and  Figs.  2  and  3  is  an 
illustration  of  another  record  embodying  the 
invention  in  modified  form. 

Phonograph  Needle.  Henry  Bamberger, 
Newark,  N.  J.,  assignor  of  one-half  to  Alexan- 
der Milne,  same  place.     Patent  No.  1,535,285. 

This  invention  relates  to  a  phonograph  needle 
and  particularly  to  that  class  of  needle  wherein 
the  clement  which  contacts  directly  with  the 
record  is  made  or  composed  of  a  fine  wire  which 
may  be  advanced  through  a  holder  as  the  wire 
wears. 

The  object  of  the  invention  is  to  provide  a 
phonograph  needle  having  an  improved  form 
of  holder  for  the  fine  wire,  so  that  the  latter 
may  be  retracted  as  well  as  advanced  and  thus 
vary  the  volume  of  sound  being  reproduced. 

A  further  object  is  to  provide  a  phonograph 
needle  having  an  improved  form  for  the  fine 
wire,  the  wire  being  of  greater  breadth  than 
thickness,  and  to  provide  for  use  therewith  a 
wire  holder  adapted  to  engage  the  wire  and 


prevent  it  from  turning  so  that  the  longer  axis 
of  a  transverse  section  of  the  wire  will  extend 
in  the  direction  of  the  length  of  the  grooves  of 
the  record  to  thereby  obtain  not  only  greater 
strength  for  the  fine  wire  but  also  to  mate- 
rially improve  the  quality  of  the  reproduced 
sound. 

Fig.  1  is  a  plan  view  of  a  partially  formed 
phonograph  needle  embodying  the  characteristic 
features  of  the  invention.  Fig.  2  is  a  plan  view 
of  the  complete  needle.  Fig.  3  is  a  view  in 
transverse  section,  taken  on  the  line  3 — 3  of 
Fig.  2.  Fig.  4  is  a  similar  view  taken  on  the 
line  4 — 4  of  Fig.  2,  Fig.  S  is  a  view  in  elevation 
and  partially  in  section  of  the  improved  needle 
in  use,  with  the  wire  extended  so  as  to  act  as 
a  so-called  "soft"  needle.    Fig.  6  illustrates  the 


needle  as  being  used  as  a  so-called  "medium" 
needle.  Fig.  7  is  a  similar  view  illustrating  it 
acting  as  a  so-called  "loud"  needle.  Figs.  8,  9, 
10  and  11  are  sectional  views  of  wires  of  various 
contour,  each,  however,  having  the  character- 
istic that  one  transverse  axis  is  considerably 
longer  than  the  other  transverse  axis.  Fig.  12 
is  a  diagrammatic  view  of  the  wear  of  the  or- 
dinary solid  needle.  Figs.  13.  14  nnd  15  arc 
diagrammatic  views  of  the  manner  o£  wear  of 
the  wire  of  the  improved  needle. 

Phonogroph  Reproducer.  Jerry  Pavek,  Chi- 
cago, III.    Patent  No.  1,536,969. 

This  invention  relates  to  improvements  in 
sound  reproducing  construction.  The  primary 
object  is  the  provision  of  a  relatively  simple  and 
economical  type  of  reproducer  which  may  be 
used  upon  phonographs  or  other  sound  repro- 
ducing mechanism  as  a  means  of  reproducing 
sounds  in  a  clear,  loud  tone. 

A  further  object  is  the  provision  of  a  sound 
reproducing  device  embodying  a  relatively  large 
and  simple  type  of  diaphragm  construction 
which  is  used  to  reproduce  sound  without  the 
necessity  of  providing  a  sound  amplifying  horn 
or  other  sound  box  construction. 

A  further  object  of  this  invention  ie  the  pro- 
vision of  a  sound  reproducer  embodying  merely 
a  diaphragm  construction  which  is  fitted  with 
stylus  holding  means  adapted  to  conform  the 
diaphragm  construction  for  the  reproduction  of 
sound  from  vertical  or  lateral  cut  records;  the 
same  being  acutely  sensitive  and  responsive  to 
sound  vibrations. 

Fig.  1  is  a  side  elevation  of  the  improved  re- 


producing mechanism  showing  the  same  in  po- 
sition for  the  playing  of  vertical  cut  records, 
such  as  the  Edison.  Fig.  2  is  a  side  elevation 
showing  the  improved  reproducer  in  position  for 
the  playing  of  lateral  cut  records,  such  as  manu- 
factured by  the  Sonora  and  Victor  talking  ma- 
chine companies.  Fig.  3  is  a  cross  sectional  view 
taken  through  the  diaphragm  and  stylus  sup- 
porting construction  of  the  improved  repro- 
ducer. Fig.  4  is  a  fragmentary  cross  sectional 
view  taken  through  a  supporting  construction 
by  which  the  improved  reproducer  may  be  uni- 
versally used  upon  lateral  and  vertical  cut  rec- 
ords. Fig.  5  is  a  plan  view  of  a  sheet  of  mate- 
rial showing  the  same  prior  to  its  formation  as 
a  diaphragm  of  the  improved  reproducer. 


Morris  Nimcowitz  Honored 

A  farewell  dinner  was  tendered  Morris  Nim- 
cowitz, proprietor  of  the  Morris  Music  Shops, 
New  York,  by  his  employes  and  friends,  prior 
lo  his  departure  for  Europe  where  he  will  stay 
for  three  months. 
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Unexpected  Continuation  of  Gramophone 

Activity 'Results  in  General  Optimism 

At  Present  Rate  Gramophone  Sales  Will  Establish  a  New  High  Record— George  Murdoch  Elec- 
ted President  of  Gramophone  Manufacturers— Important  News  and  Trade  Activities 


London,  E.G.,  July  3— Gramophone  trade  con- 
ditions continue  decidedly  bright  this  side,  and 
although  a  month  of  fine  weather  has  been  ex- 
perienced, manufacturers  and  dealers  every- 
where report  considerably  greater  activity  than 
was  the  case  at  this  period  of  the  year  in  times 
past.  The  "sister"  trade,  as  the  wireless  or 
radio  industry  has  come  to  be  recognized,  has, 
in  common  with  many  other  industries  here, 
been  experiencing  a  quiet  time;  in  fact,  gener- 
ally speaking,  a  period  of  depression  has 
marked  the  advent  of  Summer;  but  the  Gramo- 
phone industry  seems  but  to  have  profited  by 
the  misfortunes  of  other  industries,  and  feelings 
of  keen  optimism  abound.  So  much  so  that  it  is 
confidently  expected  that  this  year's  sales  will 
reach  the  highest  figure  since  the  commence- 
ment of  the  industry.  The  recording  companies 
are  exerting  themselves  to  the  utmost  in  cater- 
ing to  all  tastes,  and  their  efforts  of  the  last  few 
months,  particularly  in  the  issuing  of  classical 
numbers,  have  gone  a  long  way  towards  de- 
stroying the  last  prejudices  of  the  musician  of 
culture.  The  programs  of  the  British  Broad- 
casting Co.,  too,  serve  but  the  purpose  of  cre- 
ating a  knowledge  of  and  liking  for  both  popu- 
lar and  classical  music,  so  that  Ihe  people  every* 
where  yearn  to  acquire  gramophones  and  rec- 


ords so  that  their  newly  inculcated  tastes  can 
be  gratified  and  indulged  when  and  as  often  as 
Ihcy  like. 

Annual  Meeting  of  Gramophone  Manufacturera 

The  annual  general  meeting  of  the  Gramo- 
phone Manufacturers'  Association  was  held  on 
June  23,  when  George  Murdoch,  of  Murdoch 
Trading  Co.,  was  unanimously  elected  president. 
The  retiring  president,  H,  J.  CuIIum,  M.B.E., 
(Perophone,  Ltd.),  together  with  the  other  of- 
ficers and  the  committee  were  accorded  warm 
congratulations  on  a  most  successful  year, 
marked  by  exceptional  activity  in  the  interest 
of  members.  The  annual  report  recorded  that, 
in  addition  to  five  executive  council  meetings, 
several  sectional  gatherings  had  been  held  and 
much  valuable  work  accomplished,  a  complete 
and  detailed  review  of  events  having  been  fur- 
nished to  all  members  in  the  recent  Associa- 
tion "News  Letter,"  and  some  particulars  of 
which  I  gave  in  my  April  report.  E.  C.  Paskell, 
of  Colmore  Depot,  Birmingham,  was  unani- 
mously elected  vice-president,  with  W.  B.  Beare. 
of  Beare  &  Son,  honorary  treasurer.  The  ex- 
ecutive council  comprises,  in  the  Gramophone 
section.  C.  W.  Howell,  of  Scala  Record  Co.; 
Frank  Samuel,  of  Barnett,  Samuel  &  Sons;  H. 
Moorby  Smith.  Johnson  Talking  Machine  Co  ; 


Louis  Sterling,  of  Columbia  Graphophonc  Co., 
and  Percy  Willis,  of  J.  E.  Hough,  Ltd. 

At  the  conclusion  of  the  meeting  there  was  a 
discussion  on  the  re-imposition  of  the  duty  on 
imported  goods,  special  consideration  being 
given  to  the  desirability  of  taking  active  steps 
with  the  Customs  authorities,  both  in  regard 
to  facilitating  drawback  on  re-exports,  and  to 
prevent  any  possibility  of  importers  defrauding 
the  revenue  by  means  of  fabricated  invoices  and 
other  methods  to  the  detriment  of  the  legiti- 
mate trade.  A  sub-committee  was  formed  lo 
give  effect  to  the  recommendations  of  the  meet- 
ing. Charles  E.  Timms  continues  to  serve  as 
secretary. 

An  Importers'  Association 

Since  the  re-imposition  of  the  McKenna 
Duties  was  announced  by  the  Chancellor  of  the 
Exchequer,  two  months  ago,  some  of  the  lead- 
ing importers  of  musical  instruments  have 
seriously  considered  the  advisability  of  form- 
ing an  association  amongst  themselves  to  pro- 
tect and  advance  their  common  interests,  and  it 
would  seem  likely  that  such  an  association 
would  find  considerable  scope  for  activity.  At 
the  moment,  as  far  as  I  can  gather,  the  Idea  has 
received  strongest  support  from  pianoforte  im- 
porters, who  are  ineligible  for  membership  of 
any  of  the  associations  affiliated  to  the  Federa- 
tion of  British  Music  Industries.  Importers  of 
gramophones,  parts  and  accessories,  as  well  as 
importers  of  other  musical  instruments  and 
small  goods,  are  able  to  avail  themselves  of  as- 
sociation organization  by  reason  of  member- 
(Cotilinu.-d  oil  Mgt-  172) 
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is  the  only  word  to  apply  when  talking  of  the  success  of  the  Pixie  Grippa  all  over 
the  world.  You  can't  get  away  from  facts.  Our  Mail  week  by  week  adds  fresh  orders 
and  repeats  from  every  quarter  of  the  Globe.  Our  Testimonial  Dossier  is  wonderful 
reading.  It  all  means  that  Pixie  Grippas  get  right  ahead  of  all  other  small  Portable 
^  Talking  Machines  on  sheer  merit  for  really  powerful  Tone  Quality.  Downright  Fool- 
proof design  and  unbeatable  workmanship.  It's  a  big  Gramophone  in  a  small  box. 
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territory  not  already  closed.    Canada  and  Australia  excepted. 

In  fine  Leatherette  Case.  Weatherproof   $8.00  gold 
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ship  in  the  Association  of  Gramophone  and 
Musical  Instrument  Manufacturers  and  Whole- 
sale Dealers,  or  as  it  is  more  familiarly  and 
less  cunibrously  known — the  Gramophone  Man- 
ufacturers' Association,  An  association  of  im- 
porters, therefore,  although  it  would  have  a 
strong  voice  in  matters  relating  to  imported 
musical  instruments  as  a  class,  to  materially 
assist  the  talking  macliinc  section  of  ihe  trade, 
would  have  to  take  concerted  aclion  with  the 
existing  Manufacturers'  Association,  otherwise 
the  efforts  of  one  organization  would  tend  to 
negative  the  efforts  of  the  other.  It  appears 
that  recently  a  number  of  importers  sent  a 
joint  letter  to  [he  Chancellor  of  the  Exchequer 
protesting  against  the  re-imposition  of  the  33  1/3 
per  cent  duties,  and  pointing  out  that  the 
Government's  contention  of  music  being  a  lux- 
ury was  entirely  erroneous,  inasmuch  as  the 
Government  itself  and  numbers  of  local  govern- 
ment bodies  throughout  the  country  were 
spending  considerable  sums  each  year  on  mu- 
sical training  in  schools.  Political  expedience, 
however,  i-uled  their  objections  out  of  order. 
The  lack  of  organized  support  to  their  protests, 
too,  was  undoubtedly  another  factor  account- 
ing for  the  lack  of  notice  given  to  their  protest. 
The  Bandmaster  Failure 
In  the  February  issue  of  The  World,  it 
was  reported  that  a  petition  for  a  winding-up 
order  had  been  made  in  the  matter  of  Band- 
master. Ltd.  A  statement  of  affairs  recently 
issued  shows  liabilities  of  £22.690,  while  the  as- 
sets are  estimated  at  £3.789.  from  which  prefer- 
ential claims  of  £515.  and  losses  on  debenture 
bonds  of  £2,000.  have  lo  be  deducted,  leaving 
net  assets  of  £1,273,  or  a  deficiency  as  regards 
unsecured  liabilities  of  £21.416.  The  issued 
share  capital  of  the  company  being  £4,749. 
there  is  a  total  deficiency  of  £26,165.  The  pro- 
ceedings in  liquidation  commenced  on  Decem- 
ber 15  last  when  a  resolution  for  voluntary 
liquidation    was    passed   and   a   liquidator  ap- 


pointed. Two  days  later  he  was  also  appointed 
receiver  for  the  debenture  holder,  when  he  took 
possession  of  the  works  and  about  that  date  dis- 
continued the  business.  The  disposal  of  most 
of  the  assets  of  the  company  followed,  and  these 
transactions  will  be  the  subject  of  an  account  to 
be  rendered  later.  I  understand  that  it  is  an- 
ticipated there  will  be  some  surplus  for  the  un- 
secured creditors. 

Duophotie  Activities 
Referring  to  my  recent  report  on  the  finan- 
cial affairs  of  the  Duophone  Syndicate,  Ltd.,  it 
v/ould  now  appear  that  these  have  been  settled 
in  a  most  satisfactory  manner  and  with  the  ac- 
quisition of  considerable  additional  capital  the 
company  has  embarked  upon  an  ambitious  and 
active  sales  campaign,  and  results  already  tabled 
indicate  a  run  of  decided  prosperity,  a  run  oi 
which  the  quality  of  the  Duophone  products  are 
well  worthy.  The  company,  apart  from  an  en- 
ergetic campaign  in  Great  Britain,  is  increasing 
its  already  well-directed  efforts  abroad,  and  I 
understand  that  an  Australian  company  has  re- 
cently been  formed  under  the  title  of  Duophone 
(Australia),  Ltd.,  and  which  has  already  se- 
cured large  contracts.  I  also  learn  that  an 
agency  has  been  appointed  for  Greece,  and  that 
the  company  has  found  South  America  one  of 
the  most  promisijig  fields  of  exploitation. 

A  venture  which  should  add  tremendously  to 
the  company's  activities  has  just  been  decided 
upon,  recording  studios  having  been  acquired 
for  the  purpose  of  producing  Duophone  records. 
Colonel  Mackenzie  Rogan.  a  director  of  the 
company,  will  act  as  musical  adviser,  under 
whose  direction  the  company  will  shortly  pro- 
duce and  issue  an  initial  200  titles.  It  is  the 
intention  of  the  company  to  specialize  in  first- 
grade  records,  to  retail  at  2/6  and  four  shil- 
lings. A  representative  is  on  the  way  lo  Can- 
ada for  the  purpose  of  joining  a  company  there, 
and  put  the  record  on  the  market.  Recently, 
;tlso,    the    company    produced    the  Duophone 


needle,  which  it  describes  as  "a  Point  on  a 
Point,"  which  I  have  had  the  opporttmity  of 
thoroughly  testing,  and  which  more  than  fa- 
vorably compares  with  any  other  steel  needle 
on  the  market  here. 

The  Super  Apollo  Gramophone 

The  Super  Apollo  IV  is  the  latest  model 
placed  on  the  market  here  by  Messrs.  Craics 
&  Stavridi,  of  Bunhill  Row,  this  city,  whose 
"Apollo"  models  have  always  attracted  consid- 
erable attention  here,  and  which  have  gained 
for  the  company  a  considerable  export  business. 
The  Super  IV  is  a  cabinet  model  fitted  with  a 
new  wide  throat  tone-arm  and  a  specially  pat- 
ented live-foot  resonator,  cast  in  solid  alumi- 
num, a  fine  piece  of  work.  The  company  claims 
that  this  resonator  was  designed  in  accordance 
with  the  principles  of  acoustics  in  order  to 
bring  out  low  tones  as  well  as  high,  and  it  con- 
tends that  the  ordinary  interior  horn  fitted  in 
gramophones  is  too  short  to  amplify  low  tones, 
and  therefore  the  high  tones  suffer  from  exag- 
geration. The  result  achieved  in  this  latest 
model  will  decidedly  challenge  the  attention  of 
talking  machine  and  musical  experts  generally, 
a  fine  purity  and  evenness  of  tone  throughout 
Ihe  scale  being  a  most  noticeable  feature, 
Messrs.  Craies  Sc  Stavridi  issue  an  attractive 
catalog  listing  a  fine  range  of  cabinet  and  table 
grands,  as  well  as  an  extremely  compact  port- 
able model. 

Brief  Paragraphs  of  Interest 

The  Columbia  Co.  and  the  Gramophone  Co. 
here  are  both  closing  down  for  the  annual  hol- 
iday this  month.  The  first  mentioned  close 
from  July  18  to  August  4,  inclusive,  and  the  sec- 
ond from  July  27  to  August  10,  inclusive. 

His  Master's  Voice  Co.  has  recently  issued  a 
new  edition  of  the  "Opera  at  Home."  contain- 
ing a  mine  of  information  about  some  ISO 
operas,  which  is  universally  acknowledged  to 
be  one  of  the  finest  examples  of  educational 
and  musical  propaganda. 
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THE  OUTSTANDING  ACHIEVEMENT  IN  PORTABLE  GRAMOPHONES 

The 

RESONA 

Registered  Trade  Mark  No  45S905 

PORTABLE  GRAMOPHONE 

Fitted  with  SWISS  Worm  Gear  Motors,  supplied  in 
Solid  Oak,  Real  English  Cowhide,  and  Washable  Art 
Leather  Cloth. 

LIST  PRICES 

Oak  or  Leatherette  (any  color)  Single  Spring  Motor   

Oak  or  Leatherette  (any  color)  Double  Spring  Motor   27.50 

Covered   Real   English   Cowhide    (handstitched)   Single  Sp.  Motor  30.00 

Covered   Real   English   Cowhide    (handstitched)  Double  Sp.  Motor  32.50 
Far  West  $2.50  Extra.     Packed  in  cases  of  24  instruments  or 
halt  cases  o(  12  instruments  assorted. 
Specimen  instrument  in  cowhide  wilh  double  spring  motor  will  be  fo.warded 
on  receipt  of  banker's  draft  for  ,$15.00. 


Dealers  are  urged  lo  order  a  sample  case  comprising  each  type  made. 
"RESONA"  PORTABLES  SPEAK  FOR  THEMSELVES -rtfE/  SELL  ON  SIGHT. 


THE  PORTABLE  GRAMOPHONE  COMPANY,  Ltd. 

Manufacturers  and  Merchants 
Albion  Works,  Albion  S>ree.  KINGS  CROSS,  LONDON,  N.  L,  (ENGLAND) 
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POINTS  ABOUT  SPRINGS  No.  1 

It  is  not  generally  known  that  a  tested  inainspnn.£t 
ol  the  best  possible  quality,  when  even  partly  wound  up", 
IS  sensitive  to  sudden  changes  in  temperature.  A  change 
of  atmosplicre  brought  about  by  simply  removing  the 
gramophone  to  another  room,  or  in  the  open  air,  will 
occasionally  result  in  a  broken  mainspring.  To  guard 
against  any  brc-ikage  through  this  cause  whilst  in  stock 
or  m  transit,  every  spring  should  be  carefully  wrapped  in 
grcase^proof  paper  and  enclosed  in  a  separate  carton. 

USE  VULCAN 
MAINSPRINGS 

-BEST  IN  THE  LONG  RUN' 


FROM  OUR  EUROPEAN  HEADQUARTERS— (Continued  from  page  172) 


Sold  h  all  Ihe 
leading  Factors 


Send  for  Lists 

J.  STEAD  &  CO.,  Ltd. 

SHEFFIELD 
ENGLAND 


Gramophone  Shares:  The  Columbia  Graplio- 
plione  10/—  share  to-day  stands  at  37/—  per 
share.  The  Gramophone  Co.'s  shares  remain 
steady  al  round  about  34/ — . 

At  a  meeting  on  the  18th  of  June  of  the 
Gramophone  Dealers'  Association  the  chief 
subject  for  discussion  was  a  proposal  to  create 
branch  or  sectional  organizations  of  the  main 
body  throughout  the  provinces.  Further  in- 
creases of  membership  were  reported. 

Messrs.  J.  E.  Hough,  Ltd.,  of  Velvet  Face 
and  Winner  record  fame,  chartered  two  special 
trains  to  convey  their  factory  staffs  from  the 
London  and  Huntingdon  factories  to  Claclon 
on-Sea,  for  the  annual  staff  outing.  Messrs. 
Hough's  radio  activities  arc  now  rivaling  in  e.»:- 
tent  its  activities  in  the  talking  macliinc  indus 
try,  Ihe  Edison  Bell  radio  products  occupying  ; 
high  place  in  the  radio  world  amnnp;  both  deal- 


Prohibit  Recording  of  Radio        New  Quarters  in  Ogden 


The  unauthorized  making  of  talking  machine 
records  from  radio  programs  is  prohibited  by 
law  in  England,  as  the  Commons  passed  a  bill 
to  that  effect  the  latter  part  of  last  month.  It 
is  claimed  that  the  possibility  of  the  making  of 
snch  records  has  kept  many  famous  artists  from 
broadcasting.  Heretofore  their  performances 
could  be  recorded  by  a  phonograph  receiver 
and  records  made  for  sale,  but  if  recording 
radio  programs  were  permitted  the  record 
artists  would  be  in  danger  of  losing  royalties 
through  a  decrease  in  record  sales. 


OGDf.N,  Utah,  July  6.— The  Lyric  Music  Co.. 
of  this  city,  has  recently  completed  a  specially 
built  piano  warehouse  and  salesroom  at  3163 
Porter  avenue,  in  the  rear  of  the  residence  of 
C.  L.  Madsen,  president  and  general  manager 
of  the  company.  As  soon  as  present  plans  ma- 
terialize, the  concern  will  move  from  its  present 
quarters  with  Jones'  Phonograph  Store,  and 
will  conduct  its  piano  business  from  the  new 
warehouse.  The  Lyric  Music  Co.  has  been 
controlled  by  Mr.  Madsen  about  five  years, 
handling  pianos  exclusively  and  a  fair  volume 
of  sales  is  done. 


,.1  I 


.ihiit- 


W.  J.  Willoughby  has  been  appointed  man- 
ager of  the  music  store  of  Schmoller  &  Mueller, 
Council  Bluffs,  Li.  He  Is  widely  experienced  in 
nuTch.iiHliviiitr  ^nd      qiinlified  for  tho  new  po't 


The  City  Radio  Co.,  New  York,  has  increased 
its  capital  stock  from  $20,f)00  to  ?SO,n(in  to  pro- 
vide for  expansion. 


APOLLO  the  last  word  in  PORTABLES 


FIRST  IN  DESIGN  AND 
IN  VOLUME  AN  D 
CLARITY  OF  TONE 


Secure  this  Really  Distinctive 
and    Deservedly  Popular 
Portable  for  your  territory 


Code 

"  ZKANF 
■■  ZEARJ 
"  ZBALC 
'■  ZUAMI) 


S O I. K    1 , If  i:  N  S    E A  N  n    .M  A  K  K  It S 


.    Leiillicr  Cloth,    II"  x  11"     S'-j  ", 
SltiKlc  Spring 
Nu.  11.    Lr-iitlicr  Tlotti.    DouMo  Spring. 

11"  -\  11"  X  8',t" 


CRAIES    &  STAVRIDI 

4  Bunhill  Row,  E.  C.  1  London,  England 

Ciil.leM     lIl.srolioliiN.  riicic-!.:     A.ll.C.    nth  Eilii.  Iloiidr.v's  .S  Itl iiri'Kiil's. 
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Victor  Talking  Machine  Go 

LIST  FOR  JUNE  26 
35757  Gems    from    "The    Stiiciciu    Prince    hi  Hfldel- 
berg,"  Viclor  Liglit  Opera  Co. 


Ukulcl. 
J  02 1  Ser 


Lady- 


.Paul  Willi 


His  Ore 


19560  Nobody  Km 


Mai 


My  Lord.  What  a  Mornin'.., Marian  Ande 

I966S  Kuck-a-iiji  Uaby  Gract  Moore. 

If  Love  Were  AH  Lewis  James 

19677  Let  II  Rain  Gene  Austin 

What  a  Lift  Gene  Austin 

INSTRUMENTAL  RECORDS 

19657  Over  the  Hills  Viclor  Salon  Orch. 

The  Mystery  of  Nisht  Viclor  Salon  OrcK. 

19669  The  Emblem  of  Freedom— March  (Goldman), 

The  Goldman  Band 
Military  Spirit— March  (Lindemann), 

The  Goldman  Rand 

19575  Twiliehl— Fox-tfot  Art  Hickraan-s  Orch. 

Playmates-Foxtrot. 

Henry  Halslead  and  His  Orcli. 

19674  I'm  So  Ashamed — Waltz  The  Troubadours 

Lovely  Lady — Waltz  The  Troubadours 

I957S  If  You  Knew  Susie— Fox-irol, 

Jack  Sbiltfcl's  Orch. 
Tell  Me  Yes,  Tell  Me  No— Fox-trot, 

Jack  Shilkrei's  Orch. 
19676  Montmarire  Rose — Fox-trot, 

Tan  Gather  and  His  Orch, 

Mamie — Fox  trot  Jan  Garber  and  His  Orch. 

RED  SEAL  RECORDS 
1090  Ranchito  Viejo  (Out  on  My  Little  Old  Ba 


..  _.l  Olvido-   ,. 

Pena  (The  Song  of  Forgeifulne 
Bridge  Crossins)   (Serrannl .  .  .Arm 

I0S2  Nociurne  (Boulangcrl   Ir,., 

1.  The  Gentle  Ufaidcri  <  -  J  "r 

langer)   

.1033  Miniature  Viennese  M  .r        I  K- 

Syncopation  (F. 

lOSO  La  (riilondrina  (The 

Preguntales   a  las 
High  Siars  Clear 
1092  Moonlight  and  Ros 


s— At  the 
ind  Crabbf 
h.-i  HeifeU 


;  Kreisler-Hugo  Kreisler 
■  Swallow), 

Margareic  Matzenauer 
Estrellas    (Go    Ask    of  the 
uing) .  .aiargarele  Matienalier 
:es  (Black-Morit). 

John  McCormack 
The   Swceiest  Call   ( Troon  Morrow) 

John  McCormack 
6490  Lohengrin— Prelude.  Part  1  and  Part  2, 

Stokowski  and  Phitadelphi^a  Orch. 
■'FEATURE  RECORDS" 
6142  Listen    to    Ihe  Mocking  Bird    (Winner) — With 

Bird  Voices  bv  Kellogg  Alma  Gluck 

Home,  Sweet  Home  (Payne*Bishop). 

Alma  Gluck  Ii 

55123  She  Is  My  Daisy  Sir  Harry  Lauder  1, 

When  I  Was  Twenly-one  Sir  Harry  Lauder  I. 

LIST  FOR  JULY  3 

19680  Alabaray  Bound  Ameticjn  Quartet  1( 

All  Aboard  lor  Heaven  Georgie  Price  31 

Z966I  A  Boy's  Bcsl  Friend  Is  His  Mother. 

Vernon  Dalliarl  It 

Many,  Many  Years  -Ago  Vernon  Dalliari  1( 

19682  Tell  Me  More!— Medley  Fox  trot, 

Paul  Whiteman  and  His  Orch.  11 
Why  Do  I  Love  You?— Medley  Fox-irot, 

Paul  Whiieman  and  His  Orch.  1( 
19685  Oh.  How-  I    Miss  You  To-night— Fox  trot, 

The  Benson  Orch.  of  Chicago  !C 
I  Had  Someone  Else  Before  I  Had  You— Fox- 
trot  The  Benson  Orch.  of  Chicago  10 

"FEATURE  RECORDS" 
4S12I  Battle  Hj-mn  of  the  Republic  (Howe). 

Reinald  VVerrenrath  10 
Columbia,  the  Gem  of  the  Ocean, 

Lambert   Muriiby- Orpheus   Quarlel  10 
17581  Star-Spangled  Banner  (Francis  Seolt  Key-  Sam- 
uel Arnold— 1814)  Viclor  Military  Band  10 

Hail   Columbia   (Joseph  Hopkinson-Prof.  Philip 

Phile)  Victor  Military  Band  10 

LIST  FOR  JULY  10 

19683  The  Midnight  Wolti  Ellioil  Shaw  10 

Only  a  Weaver  of  Dream, 

Edna  Brown-Lewis  James  10 
196S7  We're  Back  Together  Again  Jane  Green  10 


Paul  \Vhiteman  and  His  Orch, 
"FEATURE  RECORDS" 
(Soflly   Through    the    Night)  (Mat- 

tullnlh-SchuberO   McCormack-Kreislcr 

Ave  Maria  (Inlermei/o  from  CavaUeria)  (Mas- 

12  cagni)   McCormack- Kreisler 

45320  Losi  Pockeibook  (Guest)- Recitation. 
10  Edgar  A.  Guest 

10  Old  Wooden  Tub  (Guest)— Recilaiion, 

10  Edgar  A.  Guest 

10  LIST  FOR  JULY  17 

10  19692  Let  Me  Linger  Longer  in  Your  Arms — Fox-tro(. 
10  Paul  Whiteman  and  His  Orch, 

Steppin"  in  Society — Fox-trot, 
10  Paul  Whiteman  and  His  Orch,  1 

10      19689  By  the  Light  of  the  Siars— Fox-troi, 

Jan  Garber  and  His  Orch.  I 

10  Seminola — Fox-trot, 

Jan  Garber  and  His  Orch.  1 

in       19695  Montmarlre  Rose  Victor  Salon  Orch.  1 

10  I'll  See  You  in  My  Drenms.  .Victor  Salon  Orch,  1 

■■FEATURE  RECORDS" 
0         S26  Spring  Song  (Song  Without  Words)  (Mendels- 

0  sohn)— Piano    Solo  Olga   Samaioff  1 

0  Naiads    at    ihc    Spring — Etude    (Naiadcn  Im 

Quell)    (Paul  Juon)— Piano  Solo, 
0  Olga  Samaroff  1 

18375  Mighly  Uk'  a  Rose  (Slanlon-Nevin). 
0  Shannon  Quartet  1 

Barcarolle — Talcs  of  Hoffman  (Offenbach), 

0  Shannon  Quartet  1 
"                              UST  FOR  JULY  24 

19701  Ukulele  Lady  Frank  Crumit  1 

n  My  Sweetie  Turned  Me  Down. ..Frank  Crumit  li 

"      19694  Gigolette — Fox-trot. 

Paul  Whiieman  and  His  Orch,  11 
Southern  Rose — Fox-trot. 
'  Paul  Whiieman  and  His  Orch.  II 

J      19693  Because  of  You— Fox-lrol. 

The  Benson  Orch.  of  Chicago  K 
'  The  mole  World  Is  Dreaming  of  Love— Fox 

Irot   The  Benson  Orch.  of  Chicago  1( 

FEATURE  RECORDS 
,         986  CIribiribin  (Waltz  Song)   (Pesialoiza)— In  Ital- 
ian  Lucrezia  Bori  1( 

1  II   Bacio   (The  Kiss)    (Arditi)— In  Italian, 

Lucrczia  Bori  IC 


Columbia  Phono.  Co.,  Inc. 


12       380  D  Sweoi  Georgia 


-Fox- II 


Riverboat  Shuffle- 
19690  Pal    of   My  Crad 


DANCE  MUSIC 
ivii— Fox-troi, 

California  Ramblers 
Ev'rything  t  Hotsy  Totsy  Now— Foxtrot, 

Californi.l  Ramblers 
391-D  Steppin'  in  Society- Fox  trot, 

The  Knickerbockers 

Coilegiale— Fox  trot  The  Knickerbockers 

384-D  Twilight,  ihc  Stars  and  Vou— Fox-lrot, 

Leo  Reismaii  and  His  Orch. 
In  the  Purple  Twilight — Fox-lrot. 

Leo  Heisman  and  His  Orch. 

393-D  Craving— Fox-lrol  Harry  Reset's  Syncopaiors 

The  Flapper  Wife— Fox-lrol, 

Harry  Reser's  Syncopaiors 
398-D  Yes,  Sir;  Thai's  My  Baby— Fox-lrot;  Incidental 
Singing  by  ihe  Orchestra, 

Ace  Brigode  and  His  14  Virginians 
If  You  Knew  Susie  (Like  I  Know  Susie)- Fox- 
trot;  Piano  Duet   Bourne-Ellis 

396-D  One  Smile— Fox-irot. 

Sam  L-iiiiii  and  His  Roseland  Orch.  . 
Who  Loved  You  BrM  ?  — r-,.N-lrol, 

Sam  L.min  :ind  His  Roseland  Orch.  1 

400-D  Because  of  You— Ft-.t-iroi  The  Columbians  I 

When  Eyes  of  Blue  Arc  Fouling  Vou— Fox.lroi. 

The  Columbians  1 
392-D    Let  Me  Linger  Longer  in  Your  Arms— Fox- 
•  trot;  Incidental  Singing  hy  Lewis  lames, 

The  Manhallan  Uance  Slakers  1 
Hold  Me  in  Your  Arms — Fox-trot, 

The  ManhalUn  Dance  Makers  1 
385.D  Sleeping   Beauty's  Wedding- Fox-lrol. 

Ace  Brigode  and  His  14  Virginians  1 
Don't   Bother  Me — Fox-trot, 

Markel  and  His  Orch.  I 
390  0  Take  Me  Back  Marguerite— Waltz, 

The  Cavaliers  (Wallz  Artists)  1 
Dreamy  Carolina  Moon — Waltz, 

The  Cavaliers  (Waltj  Arii^is)  1 


Flclchci 
Money  Blues — Fo\  1 
Fletchei 

395. D  Sugar  Fool  Slomp. 


Ilcii 


id  His 
id  His 
Id  His 
?d  His 


■  Henderson 
Whal-Chn  Call  'Em  Blues— Fo 
Fletcher  Hendcrsoi 
VOCAL  MUSIC 
387-D  Take  'Em  to  the  Door  Blues— Comedians, 

Van  and  Scbenck 
How's  Your  Folks  and  My  Folks, 
Art  Gillhanl— The 
397-D  We're  Back  Together  " 


':  Whispering  Pianist 
~    ""Eddie  C:antoT 
s  Time  to  Keep  Aw.iy  From  j^n'^s 


356  0  Yes.  Sir 
Ifs 

388-  D  All  Aboard  for  Heaven- Vocal.  ,,,   ,  ,    „  ,  ., 

Eddy  Clark.  "The  Ukulele  Baby' 
I've  Found  My  Sweetheart  S3lly--Vpcal, 

Eddy  Clark.  "The  Ukulele  Baby" 

389-  0  What  Do  I  Care— mat  Do  I  Care  My  Sweetie 

Turned    Me   Down— Tenor  by  Al.  Bernard; 
Piano  by  Russel  Robinson. . -The  Dixie  Stars 
New  York  Ain'i  New  York  Any  More— Tenor 
by  Al.  Bernard;  Piano  by  Russel  Robinson, 

The  Dixie  Stars 

399  D  You  Can't  Be  a  Good  Little  Fellow  (And  Slill 
Be  a  Good  Little  Girl)— Tenor  Solo^ 

Lewis  James 
Just  a   Bundle  of  Sunshine — Duet. 

The  H.irmony  Brothers 


Brunswick  Records 


10201  I   Look  Inio   Your  Garden  (Wilmolt-Woodj- 

Tenor.  with  Orch.  Accomp  Mario  CI 

Give    Me    One   Ro.=c   to    Remember  (Callaha 
Grey) — Tenor,  with  Orch.  Accomp. 


Mar 


Chamlee 


2899  When    the    World    Forgets  (.-Vckley)- 

wilh  Orch.  Accomp  Homer  Rodcheaver 

An  Evening  Prayer  (Battersby-G.ibriel)— Barilone, 

with  Orch.  Aecomp  Homer  Rodeheaver 

2911  Chain  Gang  Song  (Massey)— Tenor,  with  Guil.nr 

and  Chromonica  Vernon  Dalhart 

The   Runaway   Train    (Massey.  Warren)— Tenor, 
with  Guitar  and  Chromonica  Vernon  Dalhatt 

2902  The   Melody   Thai   Made    You    Mine  (Friend- 

Polla)— Watii   for  Dancing  Regent  Club  Orch. 

Sometime  (Fioriio) — Wallz  for  Dancing. 

Regent  Club  Orch. 

2903  If  You  Knew  Susie  (De  Sylva)— Fox  trot,  for 

Dancing,  wilh  Vocal  Chorus  by  Charles  Kaiey. 

Abe  Lyman's  California  Orch. 
Ukulele    Baby  ^leskill-Rose-Shcrman-BIoora)— 
Fox-trot   for  DancinB. 

Abe  Lyman's  California  Orch. 

2904  Alabamy  Bound  (De  Sylva-Grccn-Henderson) — 

Tenor  Solo  with  Banjo  and   Piano  Accomp. 

by  Bill  Hatch   Charlie  Wellman 

Let  It  Rain.  Let  It  Pour  (Friend  Donaldson) — 
Tenor  Solo  with  Banjo  and  Piano  Actomp. 

by  Bill  Haleh  Charlie  Wellman 

2892  Isn't  She   the  Sweetest  Thing?  (Kahn-Donald- 
son) — Fox-trol,    for  Dancing. 

Gene  Rodemich's  Orch. 
Got    No    Time    (Kahn-Whiting)— Fox-lrot.  for 

Dancing  Gene  Rodemich's  Orch. 

2S7S  I'm   So.  Ashamed    (Miller-Cohn)— Fox-lrot,  for 
Dancing,  with  Vocal  Chorus  by  Mark  Fisher. 

Oriole  Orth. 
Ukulele    Lndjr    (Kahn-Wliiting)— Fox-lrot,  for 
Dancing,  with  Vocal  Chorus  hy  Mark  risher, 

Oriole  Orch. 

2898  Hold  Me  in  Your  Arms  (Harly-Slocco)— Fox- 
trol,  (or  Dancing  Ray  Miller  and  His  Orch, 

Phoebe  Snow  (Fisher)— Fox-lrol,  for  Dancing, 

Ray  Miller  and  His  Orch. 

2908  Blues    in    F    (McKenzic-Lange)— Fox-trot,  for 

Dancing  Mound  City  Blue  Blowers 

Wig^vam    Blues    (Slevin-Bland-McKeniie)- Fox- 
trot, for  Dancing  Mound  City  Blue  Blowers 

2873  Rio  (Drew-Crossing)— Popular  Concert. 

Brunswick  Hour  Orch..— Director  W-  Haensehen 
La     Golondrina     (Zaitiaeois-Serradcll) — Popular 

Brunswick  Hour  Orch..— Director  W.  Haensehen 

2909  Trying     (Smiih-Wright-Bissinger)— Vocal  Duet 


LET  ME 
LINGER 
LONGER  IN 
YOURARMS 

A  fascinating  Rixiyot 
hy  Cliff  Friend 
and  Abel  Baer 

writers 

"JUNE  NIGHT 


You    Can't     Go     Wrong     With    Any   'FEIST'  Soii^ 


July  15,  1925 


THE  TALKING   MACHINE  WORLD 


175 


ADVANCE  RECORD  BULLETINS  FOR  AUGUST— (Continued  h-on.  page  174) 


9fiNissMrsnfi^\.^m;i 
\  (Mff  Su)hs  Miss  Misses  Me)  §  11^61^1' WllWji 
iyLWOLFE  GILBERTS  ABEL  BA£[}.      ^  vSHR^^fll^^ 
\.    BALiEFF^         ^S^mMBp'  I 
X^A^VE  SOURIS*  #^  ^^j^lg^ 

*You     Can't     Go      Wron^     Wxth      Aiiy     FEIST'  Son§" 


with  Piano  Accomp.  by  Dan  Ucberfeld, 

The  Radio  Franks — Wriglit  and  Bcssiiiger 
And  I    DdicvEd  in  You  (youn«-Lcwis-\VriBhl- 
BessiiiBKt) — Vocal   Duel   with  Pano  Accomp. 
by  Da..  Licbtrfeld, 

The  Radio  Frnnks— WriEhl  and  Bessinser 
239J  Dy    thf    Light    of   the    Stars    {I.illle-Sirtmo  re- 
Shay) — Fox-trot,  for  Dancing, 

Bcnnic  Kruegcr's  Oich. 
Danger  <Gus  Kalin-lsham  Jones)— Fox  trot  for 

Dancing   Isham  Jones'  Orcli. 

2907  At  the  End  of  the  Road  (Hanlcy-MacDonaJd)— 

Fox-trot,  (or  Dancing  Regent  Club  Orih, 

Jusl  a   Bundle  of  Sunshine  (Drew-Spei.cer)— 
Fox-trot,  for  Dancing,  with  Votal  Cliorus  by 
Billy  Jones  and  Ernest  Harcj 
^  .  '"'"'I  Fenton's  Orch. 

2900  Prisoner's  Song  (Masscy)— Tenor,    with  Viola 

and  Guitar  Aicorap  Vernon  Dalharl 

The  I-ctter  Edged  in  Black  (Southern  Song) — 
Tenor,  with  Viola  and  Guitar  Vernon  Dalbart 

2883  Fourth  of  July— Voice.  Fiddle  and  Banjo, 

Bill    Chilwood   and    Bud  Landress 
Johnny,  Gel  Your  Gun— Voice,  Fiddle  and  Banjo, 

Bill    Chilwood   and    Bud  Landress 

2884  Furniture  Man— Voice.  Fiddle  and  Banjo, 

Bill  Chitwood  and  Bud  Landrejs 
Pa,  Ma  and  Me— Voice,  Fiddle  and  Banjo. 

Bill  Chilwood  and  Bud  Landrcs* 
2888  Who  Takes  Care  of  the  Caretaker's  Daughter 
(Endor) — Tenor    and    Baritone,    with  Piano 
Accump.  by  Phil  Ohinan.  and  Banjo  by  Harry 

Reser  Billy  Jones  and  Ernest  Hare 

If   You  Knew   Susie    (De  Sylva)— Tenor  and 
Baritone,    with    Piano    Accomp.    by    Phil  Oh- 
man,  and  Banjo  by  Harry  Kescr, 

Billy  Jones  and  Ernest  Hare 
2893  Besides  a   Silv'ry  Sircam    (Black-Moret)— Fox- 
trot, for  Dancing, 

Herb  Wicdocfl's  Cinderella  Roof  Orch. 
Roamin'  Around  (Wiedoef(-Clay-Slaflord) — Fox- 
trot, for  Dancing. 

Herb  Wicdoeft's  Cinderella  Roof  Orch. 
2910  Wliy  Do  I  Love  You,  from  "Tell  Me  More" 
(De  Sylva- Gershwin) — Fox-trot,  for  Dancing, 

Bennie  Kruegcr's  Orch. 
Tell  Me  More   (De  SylvaGershwin)— Fox-trot, 
introducing  "Ktckin'  the  Clouds  Away,"  from 
"Tell   Me  More" 

Bennie   Kruegcr's  Orch. 

Edison  Disc  Records 

ALREADY  RELEASED 
SPECIALS 

SIS61  All  Aboard  for  Heaven  (Billy  Rose  and  Joseph 

Meyer)  Arthur  Hall-John  Ryan 

Cbristofo   Columbo    (Thought    the    World  Was 
Round-o)  Cl^ngworlby), 

Billy  Jones  and  Oiorus 
S1S^7  Of  All  My  Wife's  Relations  I  Love  Myself  the 

Best   CSlcrling-Haskins)  Billy  Jones 

1  Don't  Want  to  Get  Married  (I'm  Having  Too 
Much  Fun)  (Bohnd-B(ciinan-Jeromc), 

Arthur  Hall-John  Ryan 
SISSO  A  Little  Love,  A  Little  Kiss  (Lao  Silesu), 

Vibratone  Bells 
George  Hamilton  Green 
Melody  of  Love  (Engelmann)— Vibratone  Bells, 

George  Hamilton  Green 

B08J2  Eyes  of  Love  (Gariin)  Lester  O'Keefe 

Let   Me  Dream   Again  (Stephenson-Sullivan), 

Helen  Davis 

8083')  Scripture  Lesson  with  Hymn— Revelation  21:21 
to  26— Hyinn,  "The  Gale  Ajar  for  Me"  (Mrs. 
Lydia  Baxter  and  S.  J.  Vail), 

Rev.  S.  P.  Cadman,  D.D.-Metropolitan  Quartet 
Scripture   Lesson  with  Hymn— St,   Mark  lOj-ltl 
to  SO— Hymn,  "Why  Do  You  Wait?  (Root). 
Rev.  S.  P.  Cadman,  D.D.-Metropolilan  Quartet 
SOB33  Extracts  from  the  Ballet-Suite  "Scbeherazada," 
Part  I  (N.  Rirasky-Korsakow), 

American  Concert  Orcli. 
Extracts  from  the  Ballet  Suilc  "Scheherazada,'- 
Patt  2  (N.  Rinisky-Korsakow), 

American  Concert  Orch. 
In  the  Bngdagc  Coach  Ahead  (Davis), 

Vernon  Dalharl  and  Co> 
Many,  Many   Years  Ago  (Sheppard), 

Vernon  Dalbart  and  Co. 
51S2?  Log  Cabin  Blues  (Green)— Fox  trot-Xylophone, 

George  Hamilton  Green 
Chromatic  Fox-trot  (Green) — Xylophone, 

George  Hamilton  Green 

82338  Beneath  the  Summer  Skies  (Gcibel)  Anna  Case 

Open,  the  Gnle  of  Your  Heart  (Owen-White), 

Anna  Case 

FLASHES 

SISS6  lly   the   Light  of  the   Stars    (Little,  Si^emore- 

Sbny)— Fox-trot  Tennessee  Hapiiv  Boys 

Some    Day    (Wf'll    Meet    A^ain)  (Hoch-Vnii 
Loan)— FiiX't rot  Tennessee   Happy  Boys 


S1S&2— Cheatin'    On    Me    (Yelkn-PoUack)— Fox-trot, 
with  Vocal  Chorus  by  Vernon  Dalhart, 

^  Golden  Gate  Orch. 

When  the  Moon  Shines  in  Coral  Gables  (Chas. 
Bayha)— Foxtrot,     with     Vocal     Chorus  by 

Charles  Hart  Golden  Gate  Orch. 

31513  Sunset  (Klages-Rapp-Trolla)- I'ox-lrot, 

Bay  Nichols'  Orch. 
Sweet    Kalula    Lou    (Breen-Wood-Bibo)— Fox- 
trot,   with    Vocal    Chorus    by    Lawrence  S- 

Murphy  Frank  Silver's  Dance  Orch. 

S1S6&  Pango   Pango   Maid    (Bibo-Phillips)— Fox-trot, 

Bill  Wynne's  Greenwich  Village  Inn  Orch. 
Brighler    Days    (Parish-Wynne-O'Farrell)- Fox- 
lrot-.B.lly  Wynne's  Greenwich  Villacc  Inn  Orch. 
51507  Hong  Kong  Dream  Girl  { Springe r-Bams)—Fox- 

Irul   Tennessee  Happy  Boys 

Waitin'    for   the   Moon    (Brown-Letner)— Fox- 
trot  Tennessee  Hauoy  Boys 

S15(.9  Won<iering   (Kalmar-Ruby)— Walti, 

Jack  Slillman's  Orch. 
The    Melody   That   Made   You    Mine  (Friend- 
Polla)— Walti,  with  Vocal  Refrain  by  James 

Dnberty  Polla's  Clover  Gardens  Orch. 

51570  Ah-Hal    (Clare-Monaco) — Fox-trot,    with  Vocal 
(Hiorua  by  Bud  Kennedy, 

Henri  Gendron  and  His  Strand  Roof  Orch. 
Seminola^CAn  Indian  Love  Song)  (King-War- 
Henri  Gendron  and  His  Strand  Roof  Orch. 
51568  Honey,  I'm  in  L.ove  With  You— Fox-trot  from 
'•Mercenary  Mary"  (Fried lander-Conrad), 

Ernie  Golden  and  His  Hotel  McAlpin  Orch. 
Wait  Till  the  Morning  After  (Egan  Whiting)  — 

Walt*  .....Jack  Stillman\  Orch. 

GENERAL  GROUP 
GERMAN 

57020  Hitter's  Abschicd  (Soldier's  Farewell), 

Manhattan  Quartet 
Grusse  an  die  Heimat  (Greetings  to  Home), 

Manhattan  Quartet 

57021  Grosser  Gott,  wir  loben  DichI  (Holy  God,  We 

Praise  Thy  Name)  Manhattan  Quartet 

Aus  der  Jugendieit  Manhattan  Quarlet 

5IS48  The  Farmer's  Medley  Quadrille, 

John  Balticll.  Qiampion  Old-time  Fiddler 
Drunken    Sailor  Medley  (Reels). 

John  Baltzcll,  Champion  Old-time  Fiddler 

Edison  Blue  Amberol  Records 

SOUd  As    3    Porcupine    Pines    for    Its    I\.rk    <  lhafs 
How  I  Pine    For  Vuu), 

Billy  Jones  .ind  Ernest  Hare— The  Happiness  Boys 

5009  The  Midnight  Walti  Jack  Stillman's  Orch. 

5010  Don't  Bring  Lulu. 

Billy  Jones  and  Ernest  Hare— The  Happiness  Boys 

5011  In  the  Baggage   Coach  Ahead, 

Vernon  Dalhart  and  Co. 

5012  All  Aboard  for  Heaven  Arthur  Hall-John  Ryan 

SOH  Pearl  of  Hawaii  Waikiki  Hawaiian  Orch. 

S0I7  "Moon  of  Waikiki  Waikiki  Hawaiian  Orch. 

501S  Moonlight  and  Roses  (Ilring  Mcm'ries  of  You) 

— Fox-trot  with  Voc.il  Duct  by  Helen  'Clark 
and  Joseph  Phillips, 

Polla's  Clover  Gardens  Orch. 
SPECIAL  RELEASES 

4979  The  Fortune  Teller  Airs  No.  2, 

New  York  Light  Opera  Co. 

4983  DriBo's  Serenade— Waltz  Adaptation  from  'Xcs 

Millions  d'Arlcquin, 

Harry  Barth's  Mississippians 

4985  In  a  Monastery, 

Peerless  Or.li    .iri<l  M.il.-  Cliurus 

4986  Mother  Goose  Songs.  No.  1   I  ^  ui-  I:imrs 

4987  Mother  Goose  Sons.  No.  2   I  .ui..  J.inies 

4988  Coral  Sands  of  Wy  Hawaii.  .  W^nkiki  ll.M-.nlan  Urth. 

4990  Marche  Militaire  United  Mates  Marine  Hand 

4991  Just  For  To-night-. ..Gregof  Skolnik  and  His  Orch. 

4994  Indiana  Moon  Waltz. .  .Harry  Barth's  Mississippians 

4995  Matitana— 'Tis  the  Harp  in  the  Air, 

Eliiabctli  Spencer 

4996  The  Fortune  Teller,  Airs  No.  1, 

New  York  Liglil  Opera  Co, 
4966  I  Hear  You  Calling  Me  .Ralph  Errolle 

4980  Wedding  March— ''Midsummer  Night's  Dream," 

American  Symphony  Orch. 
4982  Beauty's  Eyes  Thomas  Chalmers 

4984  I'll    Take    You    Home    Again,    Pal  O'Mine— 

Introducing  Helen  Clark  in  Refrain. 

Walter  Scalon 

4989  In  Absence   Weber  Male  Quarlet 

4992  At  Midnight  un  My  Pillow  Lyiiift-"Erminic", 

Elizabeth  Spencer 

4993  Rococo  (Rendez  vous  Internieiio), 

Armnnd  Vecsey  and  His  Hungarian  Orch. 
4998  Poet  mid   PeasanI  Overture — Banjo, 

Eddie  Pcabody 

S003  Val^c  Path,^ti.|iH-, 

Arni^iid  Vecsey  and  His  Hungarian  Orch. 

SU(I7  I  Cannot  Sing  the  Old  Songs  Christine  Miller 

■M\<)  William    I'ell  Uverlurc.  Part  1  Sodero's  Band 

5020  William  Tell  Overture,  Part  2  Sodero's  Band 


Okeh  Records 


DANCE  RECORDS 

40379  Deep  Elm  (Vou  Tell  'Era  I'm  Blue)— Fox- trot. 

with  Vocal  Chorus  by  Rex  Newman, 

Louis  Forbstein's  Royal  Syncopalors 
Twilight,   the   Stars  and  You— Fox-trot. 

Louis  Forbstein's  Royal  Syncopators 

40380  Oh!  Heinrich!  (You're  So  Nice)— Fox- trot,  with 

Vocal  Chorus  by  Henry  (^jgert. 

The  Red  Hotter 


Vocal 

40382  The  Flapper  Wife— Fox- 
Light  Lane — Fox-ln 
n  Dawn— Fox-trot  , 

Joy's  St-  Anthony  Hotel  Oi 


itb 
Hollers 


40381  Indi 


China  Girl— Fox-ti 

Jimmie  Joy's  St.  Anthony  Hotel  Orch. 

40386  Oh,  That  Sweet  in  Suite  16— Fox  trot-  Singing 

Chorus  ,.VicL  Myers'  Atlanta  Melody  Artists 
Sweet  Man  Blues— Fox-trot. 

Vick  Myers'  Atlanta  Melody  Blues 

40387  Florida— Fox-trot  The  Melody  Sheiks 

Steppin'  in  Society— Fox-troi. The  Melody  Sheiks 

4038S  Memphis  Bound— Fox-trot. 

Jimmie  Joy's  St.  Anthony  Hotel  Orch. 
Riverboat  Shuffle— Fox- trot, 

Jimmie  Joy's  St.  Anthony  Hotel  Orch; 
40392  The  World  Is  Such  a  Lonesome  Place  (Since 
I  Lost  You)— Walti, 

Louis  Forbstein's  Royal  Syncopalors 
Some   Day    We'll   Meet   Again — Fox-trot,  with 
Vocal  Chorus  by  Rex  Newman, 

Louis  Forbstein's  Royal  Syncopators 
40337  Peculiar— Foxtrot, 

Brownlee's  Orch.  of  New  Orleans 
Dirty  Rag — Fox-trot, 

Brownlee's  Orch.  of  New  Orleans 
BAND  RECORD 
■10383  "Old  Timers"  Waltz— Intro.:  "The  Bowery," 
"The  Sidewalks  of  New  York."  "Comrades," 
"Sweet  Rosie  O'Grady,"  "Little Annie  Rooney," 
"After  the  Ball"  "She  May  Have  Seen 
Better  Days,"  "The  Band  Played  On." 

Royal  Scotch  Highlanders  Band 
La  Paloma  (The  Dove), 

Royal  Scotch  Highlanders  Band 
COMIC  RECORDS 
403SS  Work  Don't  Bother  Me — Talking  and  Singing, 
Sbelton  Brooks  and  Co. 
The  Spiritualist — Talking  and  Singing, 

Sbetton  Brooks  and  Co. 
RARE  IMPORTATIONS  (ODEON  L.\BELS) 
3145  Marriage  of  Figaro— Overture, 

Odeon  Symph.  Orch..  Dr.  Weissmann,  Cond. 
Cosi  Fan  Tuttc — Overture, 

Odeon  Symph.  Orch..  Dr.  Weissmann.  Cond. 

3155  Leonora— Overture  No.  3  (Fidclio)  Part  I. 

Odeon  Symph.  Orch..  Dr.  Weissmann.  Cond. 
Leonora— Overture  No.  3  (FidelioJ  Part  II. 
Odeon  Symph.  Orch..  Dr.  Weitimann,  Cond. 

3156  Leonora— Overture  No.  3  (Fidello)  Part  III 

Odeon  Symph.  Orch..  Dr.  Weissmann.  Cond. 
Leonora— Overture  No.  3  (Fidelio)  Part  IV, 
Odeon  Symph.  Orch..  Dr.  Weissmann,  Cond. 

31 57  Libussa— Overture,  Part  I. 

Odeon  Symph.  Orch.,  Dr.  Weissmann,  Cond. 
Libussa— Overture.  Part  II, 

Odeon  Symph.  Orch..  Dr.  Weissmann,  Cond. 
3I5S  Moldau— Symphonic  Poem,  Part  I:  "The  Wood- 
land Spring."  "The  Hunt  in  the  Forest." 

Odeon  Symph.  Orch,,  Dr.  Weissmann,  Cond.  I 
Mohlau— Symphonic  Poem.  Part  II:  "The  Peas- 
ant Wedding."  "The  Moonlight."  "Dance  of 
the  Nymphs, 

Odeon  Symph.  Orch,.  Dr.  Weissmann,  Cond.  1 
31.19  Moldau— Symphonic  Poem.  Part  III:  "Dance  of 
the  Nymphs  (continued), 

Odcou  Symph.  Orch..  Dr.  Weissmann,  Cond.  i 
Moldau— Symphonic  I'ocm.  Part  IV:  "The  Rap- 
ids of  St.  John,"  "The  Majestic  River  Mol- 

ddeon  Symph.  Orch.,  Dr.  Weissmann.  Cond.  I 

3160  The  Master  Miner — Selections.  Part  I, 

Edith  Lorand  and  Her  Orch.  I 
The  Master  Miner— Seleclions.  Part  II. 

Edith  Lorand  and  Her  Orch.  1 

3161  In  a  Chinese  Temple  Garden— Oriental  Fantasy, 

Edith  Lorand  .ind  Her  Orch,  ] 
In  a  Persian  Market — Intermezzo, 

Edith  Lorand  and  Her  Orch.  I 

3162  Lcs  Sirenes— Waltz, 

Dajos  Beln  and  His  Orch  I 

Estudiantina— Waltz, 

Dajos  Bela  and  His  Ot.l.  1 
J163  The  Wedding  of  Cinderella. 

Dajos  Bela  and  His  Ortli.  I 

It  is  Springtime  Dajos  Bela  and  His  Otib  I 

(Coiiliiiiicii  on  faye  176) 
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VI 'LM,  RECOKDS 
4  I'll    "t    M.-    <  r...ll.-    i)3ys— Tenor;    .Accomp.  by 
.hi  Un    K.r..'.    M,n,„ct,c   and  Ccic;!.:. 

Bruce  Wallace 

.\^>:n  1  i  -ri.  "i  .11  —Tenor;  Accomp.  by  Justin 
Kini;  ,  ijij.jii.-uc  and  Celesle, 

Bruce  Wallace 

;  Ycai-ninH     (JuM     For     You)— Bariiouc,  with 

Taro-Palch  Atcomp  Richard   B.  Gilbert 

I  Had  Somi-one  EUe  Before  1  Had  You  (And 
I'll  Ha>-c  Someone  After  You're  Gone)— Bari- 
u.iif,    with    Taro-Palch  Accomp., 

Richard  B.  Gilberl 
■  \\\;-rc  Gr'nna  Have  Weatl.er  (Whether  or  Not) 
—Ttiicr  Baritone     Duct     Accorap.     by  The 
Bow  Wows. 

Billy  Jones-Ernest  Hare — Happiness  Boys 
Chrisiofo    Columbo    (Thought   the   World  Was 
Roundo) — Tenor- Baritone    Duel    Accomp.'  by 


Artliiir    Hall.  . 


0363 


:  CryiuK 
I  yiag  That  Train— F 
If  You  Hadn't  Gam 


IV— Fo\-fro(. 


trol. 


:  Dan 


The  Boi 


-Wow: 


Billy  Jones-Ernest  Hare — Happin 
SACRED  RECORD 
-10390  Safe  in  the  Arm*  of  Jesus— Sineme.  with  Organ 

Accomp  The  Jenkins  Family  10 

Milk    and    Honey— Sin  King,    with    Guitar  and 

Mandolin  Accomp  The  Jenkins  Family  10 

OLD-TIME  TUNE  RECORDS 
40393  Floyd    Collins    in    Sand  Cave — Singing  with 

Guitar  AecotDp  Blind  "Andy"  10 

The  Country  Churchyard— Singing  with  Guitar 

Accomp  Blind  "Andy"  10 

403S9  Nobody's  Business — Singing    willi    Guitar  Ac- 
comp Charles  Nabell  10 

The  ShcrifT  Sale— Singing  witli  Guitar  Accomp.. 

Charles  Nabell  10 


Vocalion  Records 


21015  In    the  Garden  of  To-morrcw   {GrafT.  Jr.-Dep- 
penl^'Tenor  Soto,  with  Orch.  Accomp., 

Colin  O'More 
One  Little  Dream  of  Love  (Simpson-Gordon). 
Tenor  Solo,  with  Orch.  Accomp  Colin  O'More 

15036  Isn't    She    the    Sweetest    Think  (Kahn-Donald- 

son) — Fox-trot,  for  Dancing. 

Ben  Bemie  and  His  Hotel  Roosevelt  Otdi. 
Are    Vou    Sorry t    (Davis-Ager)— Fox  trot,  for 
Dancing, 

Ben  Bemie  and  His  Hotel  Roosevelt  Orch. 

15037  If  You  Knew  Susie  (De  Sylvo)— Fox-trot  with 

Vocal  Chorus  by  Irving  Kaufman. 


esidt 


Ben  Benue  and  5lis  Hotel  Roosevelt  Ore 
a  Silv'ry  Stream  (Black-MorelNova)- 
brot,  with  Vocal  Chorus  by  In 


Ben  Bcrnie  and  His  Hotel  Roosevelt  Orch. 
1303S  Steppin'     in     Sotieiy     (Gcrbcr-Aksl) — Fox-lrot, 

for  Dancing  Ben  Selvin  and  His  Orch. 

Charleston  (Mack-Johnson)— Fox-lrot  for  Danc- 
ing  Ben  SeK-in  and  His  Orch. 

1S039  Why  Do  I  Love  You?  (Dc  Sylva-Getshmn) — 
Introducing  "TeU  Me  More,"  from  "Tell  Me 
More" — Fox-trot,  for  Dancing 

The  Ambassadors,  under  the  direction  of  L.  Katiman 
Honey,  I'm  in  Love  With  You,  from  "Mercen- 
ary   Mary"    (Fricdiander-Conrad)  — Fox-trot, 
for  Dancing, 

The  Atnbassadors,  under  the  direction  of  L.  Katunan 
130^0  The   Melody    That    Made    You    Mine  (Fnend- 

Polla)— Walii.  for  Dancing.  .Miami  Marimba  Band 
June   Brought  the  Roses  (Slanley-Openshaw) — 

Waltz   Miami  Marimba  Baud 

15041  WTio  Takes  Care  of  the  Caretaker's  Daughter 
(Endor) — Vocal  Duet,  with  Gtiitar  Accomp.. 

Earl  and  Bell 
Pal    of   My   Cradle   Days  (Montgomery-Pianta- 
dosi) — Tenor,    with    Piano   Accomp.    by  Dan 
Lieberfeld  Irving  Kaufman 

15031  Ah-Ha!   (Oare  Monaco) — Fox-trot,  for  Dancing, 

Night  Club  Orch. 
The  Flapper  Wife  (Burton-Rupp)— Fox-trot,  for 

Dancing   Night  Club  Orch. 

13027  Ob,    Kathatina    (GUbert- Fall)— Tenor    Solo,  in 

Yiddish,  with  Orch.  Accomp  Aaron  Lebcdefr 

As   Me   Scht   Mit  Treren,    Shmeidt    Men  Mil 
Gesang  (Gilrod-Sandler)- Tenor  Solo,  in  Yid- 

dish,  with  Orch.  Accomp  Aaron  Lebedeft 

13026  Der  Frchlicher  Rumener  (Lebedeff)— Tenor 
Solo,  in  Yiddish,  with  Orch.  Accomp., 

Aaron  Lebedeft 
Lecheim    (Gilrod-Sandlcr)   Tenor  Solo,  in  Vid- 
dish,  with  Orch.  Accomp  Aaron  Lebedeff 

15032  Run,  Nigger,  Run — Voice  and  Banjo, 


I  Don' 

14999  Wild  and  Reekie 
Voice  and  Guil 
Geo.  Reneau. 
Woman's  SuffraB< 
Guiur. 


Unci. 

Reckon  It'll  Happen  Again.  Voici 

 -Uncle  Da' 

Hoboes  (Soulheni  Song)- 


a  lac on 
Macon 


(Sot 


.'  Reneau,  Blind  Musician  of  the  Smoky  Mts. 
'  1S0«  Get    It    Fixed    { Williams)- Comedienne,  with 

Piano,  Banjo  and  Cornet  Kosa  Henderson 

Poplar   Bluff  Blue?    (McKeever-Uowell)— Come- 
dienne, with  Piano  and  Trooibon_e, 

15043  Sweet    Georgia    Brown  (Bi 
Comedian  with  Ukulele, 

Ham  Tree  Harr 
'Round.  Young  Ladies.  Fly  '. 
-     ■  •     -        'ian  wilh  Ukulele. 


Co^^d>a_ 


:  Hai 


ind  His  Ukulele 


Pathe  Phono  &  Radio  Corp. 


Beside  a  Silvery  Sire 


035258  Honey.  I'm  in   Love  With  You. 

cenaty  Mary"— Foi  lrt,i.  With  \' 

by   liilly  Jon-^   1-^ 

No  Other— Fox  Irol  La 

0JC2S9  Are   You  Surry— Fo.  lrul.   With  V. 

l,y  Hilly  J'-int;  

Yes,  Sj.;  tLt 


I  Ci.o 


03C260  Collet 


liill  Wir 


and  His  Orch. 
Chortis  by 
id  Dance  Orch. 


Madcir*— FoKi 
Oh.  Heinrich— 


With 

 Hullyi 

ijTil;c> — Fox -trot. 

Palace  Dance  Orch, 
■i    II,  itom  "Tell  Me  More"— 

Bill   WlrgcE  and   His  Orch. 
-t.,^  trot. Hollywood  Dance  Orch. 
Ijiil  — Foi-lrot, 

Bill  Wirges  and  His  Orch, 

\^estche>tcr  Biltmore  Dance  Orcb. 
'oi-troi.  With  Vocal  Chorus  b/ 


lanipton  Society  Orch. 
Foxtrot, 
^oniiiampton  Society  Orch. 

036265  Peer  Gynt— Fox-trot  Casino  Dance  Orcli. 

Martha — Fox-trot   Casino  Dance  Orch. 

036266  Tiger  Rag- Fox-lrol  Five  Birmingham  Babies 

Don't  Forget  You'll  Reercl  Day  by  Day — Fox- 
trot  Henderson's  Wonder  Boys 

036267  Kiss  Me  Again— Walu  Imperial  Dance  Orcli. 

Gypsy  Love  Song— Walli  Imperial  Dance  Orcli. 

036268  Pal  of  My  Cradle  Days— Walli. 

Wistchesler  Bllimore  Dance  Orch. 
My  Golden  Drcim  Girl— Waltz, 

Tuxedo  Dance  Orcli. 

03'>269  Flapper  Wife— Fox- trot, 

Southamplon  Society  Orch, 

I'm  Going  Back— Fox-trot  Tuxedo  Dance  Orel.. 

036270  Gerti«^Fox-trot  Boyd  Stnlcr 

Craving — Fox- trot  Boyd  Senter 

NOVELTY 

021147  Casey  as  a  Judge— Novelty, 

Russell  Hunting  (Original  Michael  Casey) 
Casey  as  a  Doctor — Novelty, 

Russell  Hunting  (Original  Michael  Casey) 
HAWAIIAN 

021148  Water    of    WaikiKi— liawa.iaii    Guilars;  John 

Poaluki,  Accomp  Fcrera's  Hawaiian  Guilar 

Swecl  CliiiDes  of  Hilo  Bay— Hawaiian  Guilars; 
John  Poaluki,  Accomp., 

Ferera's  Hawaiian  Guilor 
SCOTCH 

021149  The  Wee  Hoosc  'Mang   the  Heather— Scotch 

Tenor  Fred  Tait  Douglass 

He  Was  Very  Kind  lo  Me— Scotch  Tenor, 


025143  One  Smile— Ukulele  ; 


;  Ike) 


Fred  fa'i'i  iJougl, 

Cliff  Edvv'ards  (Ukuleh 
Pretty  Mary  Ann— Ukulele  and  Voice, 

CUff  Edwards  (Ukulele  Ike) 
0251-14  If  You  Hadn't  Gone  Away— Ukulele  and  Voice, 

Clift  Edwards  (Ukulele  Ike) 
Every  Sunday  Afternoon— Ukulele  and  Voice, 

Cliff  Edwards  (Ukulele  Ike) 

025147  Are  You  Sorry- Voice  and  Orch..  with  Guitar 

Accomp  Miss  Lee  Morse 

The  Shadows  on  the  Wall— Voice  and  Oicb.. 

Miss  Lee  Morse  and  Her  Blue  Grass  Boys 

025148  Dallas  Blues— Vocal,  with  Guiiar  Accomp., 


Orch,        9852  My  Swee.ie  Turned  Me  ^--''-l^^X;  j,,, 
■  Orch.  My  Sweet  Louise— Fo.-i-ltol.. New  Orleans  Ja7l  Dan,, 

9353  Why  Do  I  Love  Vou  (from  "Tell  Me  More  ) 

Fox-trot   Imperial  Dance  Orch. 

Honey,  I'm  in  Love  With  Vou   (From  "Mer- 
cenary  Mary")— Fox-trol,. -Imperial  Dance  Orch, 
9S54  Pal  of  My  Cradle  Days— Walti. 

Hollywood  Dance  Orch 
Wanted  a  Pal  by  the  Name  of  Mary— Waltz. 

Hollywood  Dance  Orch 

9855  Collegiate— Fox-lrol... Ernie  Golden  and  His  Orch. 
The   Fanner  Took  Another  Load  .-Vwny  Hay! 

Hay!— Fox-troi  Missouri  Jazz  Band 

9856  When  Eyes  of  Blue  Arc  Fooling  You--Fox-trot. 
Imperial  Dance  Orch. 

On  the  Sunny  Side  of  Life— Fox-lrot. 

Hollywood  D.iMce  Orch 
VOCAL  RECORDS  ,^  ^ 

9557  If  You  Knew  Susie — Comedy  Solo,  wilh  Ureh. 
Accomp  Jo"=s 

Frilzi— Comedy  Solo,  with  Orch.  Accomp. |^  Jones 

9558  Chcaliii-  On  Me — Male  Duet,  with  Piano  Ac- 
comp  Hall  &  Ryan 

If  It  Wasn't  for  You— Male  Duet,  with  Piano 

Accomp  Hall  &  Ryan 

0SS9  My   Motlier's    Humming    Lullaby— Tenor  Solo. 

with  Novelty  Accomp  Vernon  Ualhart 

Most  of  All  I  Want  Your  Love— Male  Uiiet  willl 
Orch.  Accomp  Hall  &  Ryan 

9560  Tlic  Time  Will  Come— Tenor  Solo,  with  Ncvelty 
Accuiiip  Ilob  While 

Dear    Oh  Dear- Tenor  Solo,  with  Noveltj-  Au- 
conip   Hob  While 

9561  West   of   the  Great  Divide— Tenor   Solo,  with 
Orch    Accomp  Vernon  Dalhatl 

It's  the  Same  All   Over  the  World— Baritone 
Solo,  with  Orch.  Accomp  Ernest  Hare 

9562  When  I'm  Gone  You'll  Soon  Forget- Baritone 
Solo,  with  Orch,  Accorap  Robert  Craig 

When  You're  Cone  I  Won't  Forget- Male  Quar- 
tet, with  Orch.  .\ccomp  .Regal  Male  Quartet 

INSTRUMENTAL  BLUES 

9563  Pa   Pa   De    Da-Da— Clarinet   Solo;    Piano  and 
Banjo  Accouip  Bill  Bailey 

Squeeze  Me- Clarinet   Solo;    Piano  and  Banjo 
.■Vccomp  B'll  Bailey 

Domino  Records 


Rucking  Chair  Blues— Vocal, 


,  .Mis; 


Lee  Moi 


INSTRUMENTAL 
Oi(.271  June  Brought  the  Rob,<:i— Conceit  Arr., 

Patbi  Salon  Orch. 
Oh,  How  I  Miss  Vou  To-night- Concert  Arr.. 

Path*  Salon  Orch. 

IRISH 

021150  The  Star  of  Munsler— Accordion,  Artliur  Flanagan 
The  Smash— Irish  Reel-Jigs)— Accordion, 

POPULAR  VOCAL    '  ^  ^""S^" 

032128  The  Runaway  Train— Tenor  Soio,  with  ,\ccomp. 

by  Carson  Robison  -Guy  M.isscy 

Dear,  Oh.  Dear!— Tenor  Solo,  with  Accomp. 
by  Carson  Robison  Guy  Massey 

032129  Collegiate — Tenor   and   Baritone  Duet, 

Billy  Jones  Ernest  Hare 
Happy -Go-Lucky  Days— Tenor-Uari  tone  Duct, 

Billy  Jones-Erneil  Hare 

032130  Just  a  Bundle  of  Sunshine — 'lenor  Duel. 

Arthur  Hall-Jolin  Ryan 
Only  a  Weaver  of  Dreams— Tenor  Duet, 

Arthur  Hall  John  Ryan 


Banner  Records 


3522  My  Swi 
On  the 


DAN'CE  KtCORDS 
■etic  Turned  Me  Down— Fox-trot, 

Six  Black  Dominos 
Sunny  Side  of  Life — Fox-trot, 

Majestic  Dance  Orcli. 

3523  Collegiate— Fox-trot..,. Ernie  Golden  and  His  Orch. 
Steppin'  in  Society— Fox-irol. ..  Missouri  Jazz  Band 

3524  Arc  You  Sorry— Fox- 1 roi. 

Bar  Harbor  Society  Orch. 
My  Sweet  Louise— Fox-trot, New  Orleans  Jazz  Band 

3525  Honey,  I'm  in  Love  With  You  (From  "Mer- 

cenary Mary") — Fox-trot.  .Hollywood  Dance  Orch. 
Why  Do  I  Love  You?  (From  "Tell  Me  More  ") 
Fox-trot   Hollywood  Dance  Orch. 

3526  Pal  of  My  Cradle  Days— Walti. 

Imperial  Dance  Orch. 
Wanted  a  Pa!  by  the  Name  of  ifary— Waltz. 

.   Imperial  Dance  Orcli. 

3527  When  Eyes  of  Blue  Are  Fooling  You— Fox-trot, 

Imperial  Dance  Orch. 
Moonlight  and  Roses— Fox-trot, 

,  Hollywood  Dance  Orch 

3528  Seminola— Fo.t-lrot   Hollywood  Dance  Orch. 

The    Farmer  Took  Another   Uad  Away  Hay! 

Hayl— Fox-lrol   Missouri  Jazz  Band 

VOC-^L  RECORDS 

3529  Cheatin'  On    M-.— .Male   Duel,   with  Piano  Ac- 

comp Hall  &  Ryan 

If  It  Wasn't  for  Vou— Male  Duet,  with  Piano 
Accomp  Hall  &  Ryan 

3530  If  You  Knew  Susie— Comedy  Solo,  with  Orch. 

 Billy  Jones 

edy  Solo,  with  Piano  Accomp., 

Billy  Jones 

3531  West  of  the   Great  Divide— Tenor   Solo,  with 

Orch.  Accomp  Vernon  Dalhart 

Just    Think   of  Me— Tenor    Soto,    with  Orch. 
Accomp  Arthur  Hall 

3532  The  Time  Will  Come— Tenor  Solo,  with  Nov- 

elty Accomp  Bob  While 

Dear.  Oh  Dear— Tenor  Solo,  with  Novelty  Ac- 
comp Bob  While 

3533  When  I'm  Gone  You'll  Forget- Baritone  Solo, 

with  Orch,  Accomp  Robert  Craig 

When  You're  Gone  I  Won't  Forgei— Male  Quar- 
tet, with  Orch.  Accomp  Stellar  Quartet 

INSTRUMENTAL  BLUES 

3534  Pa  Pa  De  Da-Da— Clarinet  Solo,  with  Novelty 

Accorap  Bill  Bailey 

Squeeze  Me— Clarinet    Solo,   wi(h    Novelty  Ac- 
comp Bill  Bailey 


^^^oir 


Regal  Records 


DANCE  RECORDS 

9850  Are  You  Sorry ?— Fox-trot  .\toulin  Rouge  Orch. 

Moonlight  and  Roses — Fox-lroi. .  Moulin  Rouge  Orch. 

9851  Seminola— Kox  trot  Imperial  Dance  Orch. 

Steppin'  in  Society — Fox-trol.  .Imperial  Dance  Orch. 


DANCE  RECORDS 

1551  Colicgiati. — Fox  trot. .  .Ernie  Golden  and  His  Ofch. 
Steppin'  in  Society- Fo->:-trot  Missouri  Jazz  Hand 

1552  When  Eyes  of  Blue  Are  Fooling  You— Fox-trot, 

Imperial  Dance  Orch. 
Moonlight  and  Roses — Fox-trot, 

Hollywood  Dance  Orch. 

1553  Seminola— Fox-trot  Hollywood    Dance  Orch. 

The   Farmer  Took  Another  Lo.id  Away  Hayl 

Hay!— Fox-trot  Missouri  Jaii  Band 

1554  Pal  of  My  Cradle  Days— Waltz, 

Imperial  Dance  Orch. 
Wanted  a  Pal  by  the  Name  of  Marj-— Waltz, 

Imperial  Dance  Orch. 

1555  Honey,  I'm  In  Love  With  You   (From  "Mer- 

cenary Mary") — Fox-trot. -Hollywood  Dance  Orch. 
Why  Do  I  Love  You?  (From  "Tell  Me  More"), 

Hollywood  Dance  Orch. 

1556  Are  Vou  Sorry  ?— Fox  trot. 

Bar  Harbor  Society  Orch. 
My  Sweet  Louise— Fox-trot. .New  Orleans  Jazz  Band 

1557  My  Sweetie  Turned  Me  Down— Fox-trot, 

Six  Black  Dominos 
On  the  Sunny  Side  of  Life— Fox -trot. 

Majestic  Dance'  Orch. 
VOCAL  RECORDS 
1SS3  If  you  Knew  Susie— Comedy  Solo  with  Orcb. 

Accomp  '  Billy  Jones 

Fritzi — Comedy    Solo,   with    Orch.  Accomp., 

Billy  Jones 

1559  Cheatin'  on  Me— .Mjle  Duet,  with  Piano  Accotup,, 

Hall  &  Ryan 
If  It  Wasii'i   f..r  lull- MjIc  Duel,  with  Piano 

Accomp  Hall  &  Ryan 

15o0  The  Time  Will  Lunic— K-m.r  holo,  wilh  Novelty 

Accomp  Bob  While 

Dear.  Oh  Dear— Tenor  Solo,  with  Novelty  Ac- 
comp Bob  White 

1561  West  of  the  Great  Divide— Tenor  Solo,  wilh 

Orch.  Accomp  Vernon  Dalharl 

Just  Think  of  Me— Tenor  Solo,  with  Orch.  Ac- 
comp Arthur  Hall 

1562  When  I'm  Gone  You'll  Forget- Baritone  Solo. 

wilh  Orch.  Accomp  Robert  Craig 

When  You're  Gone  I  Won't  Forgei— Male  Quar- 
tet, with  Orch.  Accomp  Stellar  Quartet 

INSTRUMENTAL  BLUES  RECORDS 

1563  Squeeze  Me— Clarinet  Solo,  with  Novelty  Ac- 

comp William  Bailey 

Pa  Pa  De  Da-Da— Clarinet  Solo,  with  Novelty 
Accomp  William  Bailey 

Cameo  Records 


DANCE  RECORDS 

739  Jiuie  Brought  the  Roses — Waltz, 

Bob  Haring  and  His  Orch. 
Cjrolina  Sweetheart  Waltz- Waltz, 

Hob  Haring  and  His  Oreh. 

740  Flag  That  Train  (To  Alabam')— FoK-lrot, 

Broadway  Broadeaster.i^ 
Steppin'  in  Society— Fox-trot, 

Bob  Haring  and  His  Orch. 

741  Charleston— Fox-trot  Charieslon  Varsity  Eight 

I  Got  Along  Before  I  Met  You  (And  I'll  Get 

Along  After  You're  Gone) — Fox-trot, 

Bob  Haring  and  His  Orch, 

747  One  Smile— Fox-lrot 

Paul  Van  Loan  and  His  Orch, 
It's  Just  That  Feeling  for  Home— Fox-trot, 

Broadway  Broadcasters 

748  Pal  of  My  Cradle  Days— Waltz, 

Bob  Haring  and  His  Orch. 
Spanish  Eyes — Fox  trot  Tango, 

Paul  Van  Loan  and  His  Orch. 

749  Collegiate — Fox-lrol  The  University  Players 

No  One  Loves  Me  Like  My  Wlllielmina— Fox- 

troi  .,  Cameo  Dance  Orch. 

750  Yes.  Sir!  That's  My  Baby— Fox -(rol  wilh  Vocal 

Refrain   Varsity  Eight 

Underneath  the  yum-Yurn  Trr.    -l-...  trot, 

r.iir!  \  L.I  I           .,,,.1  Hi.i  Orch, 

753  Moonlight  and  Roses--!.,    u.-  \,ir,iiy  Eiyhl 

Florida- Fox-trot   !  ■  I.  11,  ,.l  Hi>  Orch. 

VOCAL  Kl.i  iiKlJ.- 

742  All  Aboard  for  Heaven  (,\ll  Al-o^til  for  Home. 

sweet    Home) — QuarieiBluts    with  Ukc. 

The  Blue  Dandies 
Got  No  Time— Quartet. Blues,  wilh  Uke. 

The  Blue  Dandies 


luLY  15,  1925 
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744  I've  Foun<l  My  Sw 

P.il  of  My  Cradk  Dnye— Ten 


7 SI  Oh,  Ho> 
^  Guitai 


-Voca 


Sally— Tenor  S 
Willinn 
Soto, 

To-iiiglil— Vocnl  Solo,  1 

Accoiriii  Gloi 

Solo,  wirh  Vke  Accoi 
Gloi 

Liki-  1  Know  Susie— D 


7S2  If  Yoit  Kn.^w  Susie 
vvitli  Ukc  Acconip. 
Tlierd  Am'l  No   Flics   on  A.n.iie- 

Uke  Accomp   

STANDARD  RECORDS 

713  Old  DIack  Joe— M.ile  Qunrlcl  

Massa's  in  de  Cold  Ground— Male 


746  In    Shadowhnd— A 
comp.  by  Willia 
Kiss    Ue  AKain— 
corn[i.  by  Willia 


olin    Solo.  . 

Axt  

iotiii  Solo. 


Everybody's  Records 


loss  Yes.  Sir:  1 
Fox-lrot 
Lindey  (J. 


hafs  My  Baby  (Kahu  &  Di 

 Nnlliau  Glanti  ; 

Trenl)— Fox'lroi, 


J0S9  By  tlie  Li^lil  of  llic  Stars 

Sllay)— l'o\-(tot   

Zulu  S«e  (J.  Holuli)  — l■o^ 
1050  CotkKi.He     (nrown,  Jaile 

wilh  Vocal  Chorus  

Wicu  My  Swcelie  Smiles  ( 

lOfil  Summer  Niehts  (Johnson,  I 


(Little, 
....Sun 
irol.Sun 


id  His 

and  His 
Siicmorc 
Kisi  Sere 
Kisi  Sere 
..  )— rox.trt 
.Wbite  Wti- 

Wliit< 


Trii 


..   Way  Trio 
«  Lyman)— FoK- 
[ilifthl  Merry  Makers 
irot  (Qiarleston 
nliKhl   Merry  Makers 


Dinah    (B.    Cfushcn)  —  Fo: 

Chorus)   Mo 

1062  Eccentric  (J.  Russell  Robinsoi  .     _  _., 

Rich.itd  Hitler's  Cabincers 
Buck  Town  Blues — Fox-irot. 

Richard  Hitter's  Cabinecrs 
106.1  Rivcrboat  Shuffle  (Voynoiv.  C.irmichnel  Sr  Mills) 

Fox-trot  Richard  Hitler's  Cabiiieers 

Dreakin-  the  Leg   (CrL-amer  St  Laylon) Fox- 

^  "■■ot   Richard  Hitler's  Cabinecrs 

1064  New  York   Ain't  New  York   Anymore  (Rose. 
Brown  &  Henderson) — Tenor  Solo,  with  Or- 

„«lieslra   Arthur  Hall 

Summertime  Roll*  Around  (Cadtligan  & 


Story)- Tenor  Solo, 
106S  Lei    Me  Call 


vith  Orchestra 
celheart 


Arlhii 


■ith  Orches 


1066  Il's  Time  to  I 

Solo   

If  You  Hadn't 


In 


■  Hal 


Pom 


lep  Away  From  Voii— J!a 

 Bert  Lewis 

Gone  Away — B.iritone  Solo, 

1067  Kosher  Kitty  Kelly— Fox  trot, 

-  _  .Harry  Radcrman's  Dilimorc  Ca.icade  Roof  Orch. 
Seminola— Fox-trot, 

Harry  Radcrman's  Billmorc  Cascade  Roof  Orch. 
106S  One  Smile— FoK-trol, 

Harry  Radcrman's  Billmore  Cascade  Roof  Orch. 
O  Say  Can  1  See  You  To  night?— Fox-trol, 

Harry  Radcrman's  Billmore  Cascade  Roof  Orch, 


Gennett  Records 


ebcslicd  (Lovc'g  . 
Aecomp.  hy  Thon 
-Violin,  wilh  Pia 


,rrow)— Violin,  with  Piano 

3  Griselle  Scipione  Gui 

I  Accomp.  by  Thomas  Gris- 

.Scipione  Gui 


Hitch's  ttappy  Harmonists;  Dir.,  H,  Carmichael 
Bone  Yard   Sliuflle— Fox-trol, 

Hitch's  Happy  H.irmoni^li;  Dir.,  H,  Carmichael 

JII67  Sing  Loo— Fox-irot  The  Club  Macon  Orcli, 

By  Ihc  Light  of  the  Stars— Fox-trot,  with  Vocal 
Chorus  by  Arthur  Han....The  Club  Macon  Orch, 
.1068  Got  No  Time— Fox-trot. 

Wally  Erickaon's  Coliseum  Orch. 
The  Meancii  Kind  O'  Blues— Fox-trol, 

Wally  Erickson's  Coliseum  Orch. 
J072  Madeira — Fox-trot,  wilh  Vocal  Chorus  by  Arthur 

Hall  Bailey's  Lucky  Seven 

The  Flatterer  (Ln  Lisonjcrj) — Fox-trot, 

Willie  Crcager's  Orch, 

3075  Smile    All    Ihe    While— Fox-trol,    with  Vocal 

Chorus  by  Arthur  Hall  Bailey's  Lucky  Seven 

I've    Named    Sly    Pillow    After   You— Fox-trol, 

Bailey's  Lucky  Seven 
VOCAL  RECORDS 

3076  Milenherg  Joys  New  Orleans  Rhythm  Kings 

Sugar  Foot  Stomp.. King  Oliver's  Creole  Jan  Band 

3065  Ah,  Hal— Tenor,  wilh  Ukulele  and  Piano  Ac- 
comp Jack  Kaufman 

Ohl  Those  Eyes— Tenor,  with  Ukulele  and  Piano 
Accomp  Jack  Kaufman 

3070  I've  Named  My  Pillow  Aflcr  You— Duel,  with 

Piano   Accomp  Harrington  Sisters 

Learning  (I'm  in  Love  Wilh  You)— Duet,  with 
Piano   Accomp  Harringlon  Sisters 

3071  Save  Your  Sorrow— With  Orch.  Accomp,. 


Tremainc  Bros. 
My    Mother's    Humming    Lullaby— Wilh  Orch, 

Accomo  Trcin.iine  Bros. 

INSTRUMENTAL  RECORDS 
S729  Excerpts  from  "Poet  and  PeasanI"  Overture- 
Banjo  Solo  wilh  Piano  Accomp.,  .Sammy  Friedman 
Sextette  from  "Lucia" — Banjo  Solo,  with  Piano 
Accomp  S.immy  Friedman 

5716  The  Bells  of  Shandon— T..rM.i ,  „,(!,    I',.,,,,,  ,ind 

Violin  Accomp   i  ■  ,■  Hughes 

The  Meeting  of  the  W.ni.  r  l  .  ,  .  i  l'i:,no 
and  Violin  Accomp   i   ^  Hughes 

5717  Leilrim  and  Kiss  the   lliiil     l.i  li    U,   !-  — Vio- 

lins and  Flute  FilipaUKk  Curt.ii,  &  O'Rourke 

Merry  Old  Woman  and  Irishmen's  Hearts  lo 
the  Ladies — Irish  Jigs — Violins  and  Flute, 

Filipalrick  Curran  and  O'Rourkc 

5718  Pay   Ihe  Girl   Her  Fourpeiice— The  EmigranKi' 

Reel- Irish  Reek— Violin,  wilh  Piano  Accomp. 

by  Paddy  Muldoon  James  McCarlhy 

Medley  of  Irish  Jiws— (Irish  Jigs  for  Set  Dane- 
ine>— Violin,  wilh  I'mno  Accomp,  by  Paddy 
Muldoon   Janirs  McCarlhy 


innnmnnnmnfflnninnnniniaffiiinHniiiffiinnini 


CONSTRUCTIVE  ARTICLES  IN  THIS 
ISSUE  OF  THE  WORLD 


Ready  Reference  for  Salesmen, 


Dealers  and  Department  Heads 


Deale 


50UTMER.N 

Victor.  WHOLE3ALERS 


(RICHMOND 


600  Per  Ce) 


finnii!i!iiiiiiiiTtnTT?t 

Is  It  a  Summer  Slump 

Slump?   

Preparing  for  the  Coming  Fall  Cam- 
paign   

A   New   Era   in   the   Production  of 

Records   

The  Pro  and  Con  of  Canvassing  for 

Business   

The  Dealer's  Duty  in  Local  Musical 

Activities   

Proof  That  Better  Class  of  Music  Is 

in  Demand  

Proper  Lighting  and  Simplicity  Make 
the  Windows  Real  Producers  of 

Sales   

Ress  Speeded  Sale: 
in  One  Month.  . 
Richmond  Dealer  Cashes  in  on  Can- 
vassing   

Making  Radio  Service  a  Force  for 

Profits  

'Business     Platform"     Kills  Sales 

Lethargy   

Handy  Chart  Simplifies  Computation 
of  Gross  Profits  and  the  Selling 

Price   

Some  Profit  Winning  Sales  Wrinkles 
Farmers    Need    Radio — Are  You 

Profiting?   

Summer   Time    Is   Selling   Time  at 

Beyers'  Store  

How     Cooper     Converted  Record 
"Stickers"   Into  Best  Sellers  and 

Moved  His  Stock  

National  Radio  Exposition  Plans  Ma- 
turing Rapidly  

New   Jersey   Atwater-Kent  Dealers 
Hold    Successful    Get  -  Together 

Meeting  in  Newark  

Broadcasting  Record  Music  Creates 

Sales   

Music  Master  Corp.  and  Metropoli- 
tan Distributors  Meet  With  Their 

Dealers  in  New  York.  

Brunswick    Amplifiers    Prove  Real 
Boon  to  Conventionists  


4-8 
10 
10 
10 

1 1 
1 1 

12 
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16 
19 
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New  York  and  Chicago  Sonora  Job- 
bers Hear  Interesting  Talk  by 
President  S.  O.  Martin   58 

Live  Retailer  Cashes  in  on  New  York 
State  Census  by  Taking  Musical 
Census    59 

How  Window  Artists  Attracted  At- 
tention to  Phonographs   66 

Brunswick    Music    Hour    Heard  in 

South  Africa   70 

Convention  of  the  Western  Music 
Trades'  Association  Held  in  Los 
Angeles  a  Great  Success  81-82 

Proofs  That  Portable  Demand  Con- 
tinues to  Increase   90 

Manufacture  of  Radio  Vacuum 
Tubes  an  Interesting  and  Intricate 
Process   98 

Day  Is  at  Hand  When  Dealers  Must 
Make  Real  Sales  Effort.  Says  Otto 
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178 


THE   TALKING   MACHINE  WORLD 


July  is,  192S 


INDEX  TO  ADVERTISERS 


A.. a   Electrical   Mfjt.    Co   89 

Adler  Mfg.  Co  44,  iS 

Alio  Mfg.  Co   120 

American  Electric  Co   120 

American  Felt  Co   I6S 

American  Mica  Works   35 

American  Radio  Exposition  Co   91 

Andrea,  F.  A.   D   163 

Andrews,   Curtis  N   110 

Apes  Elec.  Mfg.  Co   7i 

Armour  &  Co   159 

Atlas  Plywood  Corp   66 

Aiwatcr  Kent  Mfg.  Co  S3.  S3 


Flctclier-Wickcs  Co.. 
Fox  Pub.  Co.,  San). 
Freed- Eisemann  Radi 
Frcncli  Ballery  Co.. 
Freshman   Co.,  liis,. 


Audak  Co.. 


t  folloi 


ins  page 


B 


Bacon    Banjo   Co   ISB 

Baltimore  Phono.  Distributing  Co   37 

Barnhart  Bros.    &  Spindlcr   IIS 

Bel  Canto  Radio  Tel.  &  Equip.  Co   154 

Berg  Auto  Trunk  &  Specialty  Co  HO,  141 


erlin 


Inc 


Irvin 


161 


Blackman    Talking    Machine  Co  

Blood  Tone  Arm  Co  120, 


General  Phonograph  Corp., 

Inserts  following  pages  34  and  SO  and  pages  16,  ; 
General   Phonograph  Corp.     (New  York  Distribulin 

General  Phono.  Corp.  of  New  England  

General    Phonograph    Mfg.  Co  

Gibson-Snow   Co.,  Inc,  

Giieilan    Bros..  Inc.  

Globe  Art  Mfg.  Co  

Golden  Gale  Brass  Mfg.  Co  

Goldschmidi  Corp,,  Th  34,  and  iiiseri  facing  page 

Greater  City  Phonograph  Co  

Grebe  &  Co..  Inc.,  A.  H  -  

Grimes,  Inc.,  David  W  -  

Guarantee  T.  M,  Supply  Co  

Guden  &  Co.,  H.  A  

Gul  bran  sen  Co  


PalhcK,  Inc  

Pearsall  Co.,  Silas  E.. 

Peckham    Mfg.  Co  

Peerless  Album  Co  

Penn   Phono.   Co  , 

Perophone  Co.,  Ltd  

Pct  O-Fone  Mfg.  Co  

Philadelphia  Badge  Co.. 
Phonograph  Manufacture 
Pittsburgh  Phono.  Disti 


Plai; 


Musi. 


Plywood  Corp  

Polk  Co.,  Inc..  James  K  

Pooley  Co  

Portable  Gramophone  Co..  Ltd.. 
Priess  Radio  Co  


Co.., 


143 
145 


Brandes,  Inc.,  C   17 

BrigbtsoQ  Laboratories,   Inc   97 

Brillianlone  Steel  Needle  Co...   71 

Bristol    Co   43 

Bristol    &    Barber   167 

Broadcaster  Corp   123 

Bruno  tc  Son,  Inc.,  C  66b,  157 

Brunswick-Balke-Collcnder  Co  i-.,, Front  cover,  5,  7 

Burl  Bros.,  Inc  


Radio  Corp.  of  Americ: 

Radiomaster  Corp  

Radio  World-s  Fair... 

Reinhardts,  Inc  

Rene   Manufacturing  I 


Resa 


In< 


Doubleday    &  Co... 


Interstate  Elec  Co... 
Italian  Book  Co  


Carryola   Co.   of  America  132,  133 

Carter  Radio  Co   130 

Caswell  Mfg.  Co   113 

Chappel  ]. Harms    Co   161 

Cheney  Talking  Machine  Co  Inside  back  cover 

Claremont   Waste  Mfg.   Co   34 

Classified  Want  Ads   169 

Cohoes    Envelope    Co   98 

Columbia  Phonograph  Co..  Inc.. 

Insert  following  page  18 

Columbia  Wholesalers,  Inc  ;   112 

Console  Master  Speaker  Co   ISl 

Consolidated  Talking  Machine  Co  116,  119,  121 

Continental   Radio  &  Elec.  Corp   22 

Cooper    Corp   63 

Corley   Co   177 

Crales  &  Stavridi   173 

Crosley  Radio  Corp   103 

Cunningham,  Inc.,  E.  T   99 


Jewel  Phonoparls  Co  

Jewell  K^dio  &  Phono.  Corp... 

Jones  Radio  Co..  Jos.  W  

Jordan   Cabinet  Corp  

Junod  &  Co..  L.  H  


Corp, 


Kamc  rap  hone 

Kaye,  H.  J  

Kennedy   Corp.,  Coli 

Kent  Co.,  F.  C  

Kiefcr- Stew  art  Co.... 
Kimball  Co..  W.  W.. 
Kvlster  Radio  


Schickerling  Products  Corp   26 

Sherman  Radio  Mfg.  Co  ,.  Ill 

Silent    Motor    Corp   87 

Smith   Co.,    C    D   37 

Sonora  Phonograph  Co.,  Inc.,  Inside  front  cover.  J6.  37,  88 

Southern   Dmg  Co   37 

Star  Machine  &  Novelty  Co   163 

Starr  Piano  Co  14,  109 

Stead  &  Co.,  Ltd..  J   173 

Sterling  Roll    &    Record    Co   92 

Stewart-Warner  Speedomolor  Corp  60,'  61 

Siromberg-Carlson  Telephone  Mfg.  Co   9 

Stylus  Bar  &  Mfg.  Co   9S 

T 

le  Supply  Co   169 


Talking  Mad 

Tay  Sales  Co  

Teagle  Co  

Thcrmiodyne  Corp  

Thompson  Mfg.  Co.,  R.  E. 
Tonofone  Co..  


Lakeside  Supply  Co  

Latham  Co.,  E.  B  

Leedy   Mtg.  Co  

LoQg  Island  Phonograph  Co... 
Ludwig  &  Ludwig....  


Udell    Works   42 

Unique  Reproduction  Co.,  Inc   30 

United  Mfg.  &  Dislr.  Co   125 

Uniled  Radio  8c  Elec.  Co  68,  69 

Universal  Novelty  Dist   48 


Dayton  Fan  &  Motor  Co.. 

Ditson  &  Co.,  Chas.  H  

Ditson  Co..  Oliver  

Doerr-Andrews-Docrr   

Donebue  Co.,  L.  R  

Droop  &  Sons  Co.,  E.  F  


MagnaVDX  Co  

Minnelli  Phono.  Co.., 

Moore-Bird  &  Co  

Mu-Bad  Laboratories. 
Murdock  Co.,  Wm.  J 
Music  Master  Corp. , , 
.Mutual  Phono.  Parts 


Eagle  Radio  Co-.. 
Edis 


N 


Inc.,  Thos,  A... 


Electrical  Research  Laboratories. 

Empire  Phono.  Parts  Co  

Esenbe  Co  

Everybody's  Talking  Machine  C. 

Excel  Phonograph  Mfg.  Co  

Excello  Products  Co  


p 

Fanstccl  Products  Co  

Favorite  Mfg.  Co  

Federal  Telegraph  Co  M, 

Federal  Tel.  Mfg.  Co  

Feist,  Leo,  Inc  luj,   162,   16S.  174, 

Fiicher  Co-.,  J.  A  


National  Carbon  Co  

National  Lock  Co  

National  Publishing  Co  

Natural  Voice  T.  M.  Co  

Neufcld  &  Kuhnkc  34,  and 

Newport  Radio  Corp  

New  York  Album  &  Card  Co.,, 
North  American  Radio  Co  


Ohio  Musical  Sales  Co..., 

Oio-Tone   Co  , 

Outing  Talking  Machine 


24 
37 

V 

3S 

IM 

Vilanola  T.  M.  Co  

,  »J 

w 

Walthall   Music  Co  

29 

100 

la 

Weston  Elec.  Inst.  Corp  

KH 

133 

Wolf   Mfg.  Inds  

4 

Wuebben,  G.  B.  M.  H  

76 

Y 

37 
114 
135 

Z 

129 


THE  TALKING  MACHINE  WORLD 


THE  CAROI.EAN 
Amerieio  liUdc  W*inul  coniruu 
with  rich  blacic  cbonjr  appHouc. 
Doon  of  Beryl  Walnut  with  Marque- 
irie  p»ncU  o(  boxwood  ebony  airl 
Mdlcbick  W4lnui.  3*H  in.  Ugh. 
AiK  in.  wide.  24  in  rltcp.  Elfctri. 
Double  rcionaiort. 


$600 


The  Master  Phonograph 

The  most  perfect  music-reproducing  instrument 

When  buyers  of  phonographs 
are  discriminating 

Merchants  who  are  selling  The  Cheney  are  discovering 
in  the  present  highly  competitive  market  that  The  Cheney 
possesses  outstanding  selling  advantages. 

Its  superior  tone  quality  is  acknowledged.  A  wide  range 
of  beautiful  cabinets  meets  any  price  requirement.  Its  sell- 
ing points  can  be  duplicated  by  no  other  phonograph. 

As  a  result,  The  Cheney  makes  sales  which  otherwise 
would  be  lost,  it  commands  a  high  average  sale  price,  brings 
increased  business  and  increased  profits.  Ask  us  for  de- 
tails and  prices  on  The  Cheney  line. 

CHENEV  TALKING  MACHINE  COMPANY  -  CHICAGO 
l\fad«  complete  in  our  own  factories  at  Grand  Rapids,  Michigan 


plalcd  metal  parci.  Six  C^Afk 
record  «1bum*  ....  ^>OUU 


HIM 


E»rly  Eniili»li  Model— Sijte 
120.  American  Wilnul  ilaine-l 
lo  an  Eniclish  dniib.  K.Tpo>ed 
metftl  pan*  plated  " 
sold.  5U  record 
albums  


$250 


Wklnut.      Expoaed  meul  parta 

StLi""^  $200 

Thn*  Frieri  AfHy  BaJt  »f  tkt  RatkUt  QiHy 


be  BuckiDRban 
□lahofBny  and  walnui.  Lenglb.  I'iVl 
incliei;  deptlt.  19)^  incliea;  bciubt, 
42  inches.  Eqiuptxd  with  two 
rcaonaion.   PUyi  all  record*.  With 

electric  notor,  |365.   '  ~ 

Sprins  motor  .... 


$315 


The  Udbourne,  made  (n  dull- 
rubbed  Blltmore  mabopuir.  Leaatli, 
43  indiea:  depth,  2\  IncCa; 
height.  46Vt  inchea.  E<iuipped  with 
ivo  reaoaatora,  electric  motor,  two 
reproducers.     Kecord  al-  ffC^C 


the  magic  of  this  hand! 

j^T'S  the  hand  of  Charles  Fry,  leader  of  the  Million  Dollar  Pier 
Orchestra  at  Atlantic  City — probably  the  most  widely  known  dance 
orchestra  in  the  world. 

Who  has  not  been  to  Adandc  City?  And  who  has  not  swung  out 
on  the  superb  dance-floor  of  the  Million  Dollar  Pier  when  this  famous 
group  of  syncopators  began  to  play? 

Everybody  knows  them— and  they  have  just  signed  an  exclusive  con- 
tract to  make  Edison  Records.  You  know  what  that  means! 

THOMAS  A.  EDISON,  Inc.      •       •       Orange,  New  Jersey 


Yoo  don't  need  a 
iortuiK  tobccoine 
in  EduoQ  Dealer- 
ask  Dearest  Edisod 
jobber 


Jobbers  of  the  New  Edison,  Edison  Records,  the  Edison  Diamond 
Amberola  and  Blue  Amberol  Records 


CALIFOBNIA 

I-td. 

COLOKADO 
I>r,v<.r — Edl>o«)  Pt>oDO«r»ph  Dirtril^ul- 

itlK  CP. 


MAttl^At'llt^SKTrS 
BoatOD — I'artlf^-f-KIlenberger  Co. 

I«r  Jobn»ii  Sporting  Good«  Co. 
<Aml>eroli  <jnl>-), 

MCHIGAK 
Detroit— Phfaormpb  Co.  of  Detroit. 


MISROrRl 
KUiKu  City— Hdlaoo  Phonoffrap))  !>!«• 
trtbutlns  Co. 

l>>ulir— SUvcntone  Vueic  Co. 

MONTAKA 

'  Montana  Fhonograph  Co. 


NEW  JEBBEY 
Omogfr— Rdlson  Phonogr&ph  DlstrlbDt- 
bv  Co. 

NKW  YOKK 
Albany— American  Phonograph  Co. 
New  York  City— J,    F.   Btackmnn  & 

Son  <Amberola  only), 
Symtuite— W.  D.  Andrews  Co.  (Am- 

beroU  only). 

OHIO 

C)i!*-rlaniJ — The  Phonograph  Co. 

PKNNSVI-VANIA 
Phlta'Iclphta — Glrard  Phonograph  Co. 
Pittaburgh — Buchn  Phonograph  Co, 
Willtamspon— W.  A.  Myera. 

BHODB  ISLAND 
ProviJi-nce — 3.    A.    Foater  Co.  (Am- 
beroln  only). 


CTAB 

Ogdcn— Proodflt  Sportlnr 


VIBGINIA 

RJobraond— The  C.  B,  H«ynM  Co.. 


CANADA 

St.  John— W,  H.  Thome  £  Co.,  Lid. 
Toronto — U.  8.  WUhama  ft  Sona  Co.. 

Vancouver — K«nt  Pluno  Co..  Ltd. 
Wlnnl^e— R.  S.  WlDlatna  ft  Sons  Co  . 

Baboon  Bros.  (Amberola  only). 
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"9^iZi//o  is  Profitable  with  'Brunswick  %fldiolas" 

Brunswick  Phonographs 
Brunswick  Radiolas 
Brunswick  Records 


^he  Sign  ofSMusical  Trestige 


PHONOGRAPHS    •    RECORDS   •  RADIOLAS 


)  V.B.C.CO.  ItSG 


Enicrrd  ■*  Meond-ctau  matter  May  2.  1905,  U  the  iiott  office  at  New  York.  N.  V.,  wider  the  act  at  Confreu  of  March  3.  187V. 
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ONORA    HIGH    BOY  PHONOGRAPHS 


='ONORA  PRESENTS  NEW  HIGH  BOY  PERIOD 
DESIGN  PHONOGRAPHS-so  delightfully  new  in 

 design  and  pnced  so  thoroughly  in  accord  with 

the  new  demand  that  Sonora  dealers  can  look  forward  to 
the  phonograph  playing  a  leading  part  in  profitable  fell 
business. 


The  Hampden 
High  Boy 

The  majestic  dignity  of  the 
Renaissance  period  is  re- 
flected in  the  Hampden  high 
boy  for  it  is  a  "high"  hoy 
that  attains  full  height, 
breadth,  and  has  an  air  of 
authoritative  soUdness.Thc 
wood  carver's  skill  gracc- 
fuUy  tempers  statcliness 
with  delicacy— Knurls  of 
seasoned  wood  set  the 
crowning  crests  of  sover- 
eignty upon  the  beautifijlly 
grained  doors. 
When  the  portals  are 
thrown  open  to  the  radio 
enthusiast  the  Sonora  five- 
tube  panel  may  be  ensconced 
within  an  easy  sliding 
drawer — a  combination  ot 
radio  and  phonograph  that 
excels  in  beauty  of  tone 
and  beauty  of  design. 


These  new  high  boy  phonographs  will 
appeal  to  the  radio  enthusiast  as  well  as 
to  the  phonograph  lover,  for  each  Sonora 
high  boy  is  radio-adapted.  Just  place  the 
Sonora  five-tube  radio  receiving  panel 
within  and  you  will  have  a  marvelous  combination  set 
that  will  set  a  standard  for  tone  quality  in  both  radio 
and  phonograph. 

Yet  the  selection  of  the  radio  panel  is  optional  with  the 
purchaser,  for  the  Sonora  high  boys  are  designed  to  accom- 
modate most  standard-sized  panels.  This  feature  enables 
the  dealer  to  get  a  tremendous  turnover  on  a  limited  in- 
vestment, for  these  outstanding  values  in  phonographs 
meet  any  number  of  combination  radio  demands. 


>>%<^rHE  INSTRUMENT  OF  QUALITV 


CLEAR    AS   A  BELL 


The  T^lymouik 
High  Boy 

Another  new  Sonora  high 
boy  —  Eomfwhat  different 
from  the  Hampden— but  a 
true  high  boy  in  every  sense 
of  the  word.  Its  classic  lines 
prochiim  its  illustrious  on- 
gin.  which  its  name  implies. 
Radio-adipted  of  course— 
lothc  Sonora  fivcCubc  panel 
or  most  any  standard  size 


panel. 


$175 
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Price  Twenty-five  Cents 


H.  R.  Maxson  Is  Now 

Thermiodyne  Ad  Manager 

Brings  to  New  Post  Extensive  Advertising  Ex- 
penence— Headquarters  in  Executive  Offices 
of  the  Company  in  New  York  City 

Uo  Poller.  iM-csidvnl  of  il.c  Thermiodyne 
kadio  Corp.,  h;i-  <.-nL;,,v;cd  H.  R.  Maxson.  of 
I'liiladclidiM,  as  adverlisiun  in.aiaL;..^  with  licad- 
«Hiarlurs  „>  H,,.  ov.oit.v.  oIIkx-  of  c..n,„;.nj. 
■'I    IS19    Mroadway,    N.w    Vork.     Mr.  Ma.xson 

l>rin[.-s  lo  lH^  n^.■^^   ,  knowk-<l(^c  of  ad- 

vcvUi^mg  lliai  i-  1,^  uvriuy  years  of  prac- 

hcal  expcrieiK.-  vmH,    of  the  bost-linown 

fi.-nis  ill  New  Vork  .n,d  J 'hiladelpliia.  He  was 
formerly  conncclfd  widi  ihv  Review  of  Reviews 
ami  Harper's  Mai^a/inc.  of  New  Vork.  Later, 
as  m;inai;tT  of  i|r>  Ajnt-rican    Hook  and  Friiil- 


H.  R,  Maxson 
i5ig  Co.  ill  Mc\ico  Cily.  Mr.  Maxson  became 
idenlified  wtlli  ilic  alfairs  of  llie  American  Col- 
ony of  liic  Mtxli-aii  i.aiMt;il,  translated  llie  Na- 
lii'ii.il  l  iml  .iiiil  niitiiiit^  l.uvs  iiilo  Enylisli,  wrote 
a  -mdr  1,.,  .\|r,Ku.  ulii.li  .till  used  by  Eng- 
lisli-.'jju-akiiiy  tourists  wito  visil  that  country, 
and  for  a  number  of  years  was  instrumental  in 
ktcpinj;  llif  lal'.-  President  Pia/  and  members 
of  his  l  aliicii  t  ill  iniu  li  willi  \h<  i  iirrenl  publi- 
cations Ml  \,uri  i.  .iml  !■  i.rl.iii.l  I'.ir  tlie  last 
five  year-  Mi  M.i'.-oti  K.,.  Ii;i<l  .}i,ir);e  of  ibe 
direcl  a,ixr,-i,~„,..  ,,i   I  ,i   p.,.,.  ,  I 'jnkuk-lphia. 

Iilcln<k'<i  ni  III.'  ll^^^  hiri.ilmr  lor  Pall  dis^ 
tribnlioii  ili.it  Ml,  M,ix-i.ii  im|>ari-d  for  ibc 
TbtTmiotiyrif  Radio  Corp.  is  an  artistic  folder 
illusiratiiii,'  tbe  full  line  of  'Pberiniodyne  radios, 
cmpba^i^iiig  especially  llie  new  TF5  model,  the 
Tl-'ft  in  its  new  cabinet,  and  a  handsome  console 
model  tlial  makes  its  first  bow  to  Ibc  Irade  and 
public  Ibis  iiioiilli. 


Buel  Distributing  Co.  Is 

Organized  in  Cleveland 

Tom  R.  Buel,  President  and  Treasurer,  and  Ed- 
ward B.  Lyons,  Vice-President  and  General 
Sales  Manager,  Are  Widely  Esteemed 


salts  manager  of  tbe  Pclipse  Musical  Co,,  is 
vice-pre.sident  and   yeneral    sales  manager. 

Tbe  products  to  be  distributed  by  the  Buel 
Dislribuiing  Co.  include  lines  which  are  well 
known  ihroughout  the  phonograph  and  radio 
irades,  among  them  being  Okeh  and  Odeon 
records,  Little  Tots  records,  Adler-Royal  pho- 
nographs and  radio  producis,  Carryola  porlablc 
phonographs,  Mastercraft  phonographs,  Honest 
Qnakcr  phonograph  repair  parts,  Thermio- 
dyne, Sleeper  and  A-C  Daylon  rcceivinj,;  sl-K, 
Ray-O-Vac  batteries,  Diclograpli  Corp,  prod- 
ucts, Italkile  radio  power  units,  Ihidisco  storaf;e 
ballCries,  Cleveland  loud  speakers  and  units. 

Hoth  Mr.  liuel  and  Mr.  Lyons  are  well  known 
tlirouyhout  northern  Ohio  territory,  for  I  hey 
have  been  idenlified  with  the  phonograph  in- 
dustry for  many  years.  Mr.  Ituel,  in  addition  to 
bis  phonograph  activities,  has  also  been  asso- 
ciated with  many  important  Cleveland  bu.-iness 
enterprises  and  he  numbers  among  his  frii-nd- 
leaders  in  the  city's  commercial  affairs,  Mr 
Lyons  is  generally  considered  one  of  llie  most 
pu]inlar  wholesale  executives  in  the  country, 
for,  in  addition  to  his  popularity  throughout 
northern  Ohio,  his  many  years  as  an  execu- 
tive with  the  Eclipse  Musical  Co.,  Victor  job- 
ber, gives  him  a  very  wide  acquaintance  and 
friendship  throughonl  tbe  national  trade.  Hi'^ 
personal  friends  conqirise  the  majority  <if  deal- 
ers llironi;honl  norllurn  (Hiio  territory  and  his 

will  iii,iblr  him  io  work  in  close  co-nperaiioii 
wilh  the  reiaiterv  served  by  the  Huel  Distribut- 
ing Co. 


Stewart-Warner  Franchise 
Awarded  Brooklyn  Dealers 

Complete  Ensemble  Being  Placed  on  Market 
by  Stewart-Warner  Speedometer  Corp,  Is  Re- 
garded With  High  Favor  by  Dealers 

The  Brooklyn,  N.  Y,,  branch  of  the  Stewart- 
Warner  Speedometer  Corp.,  which  distributes 
Stewart-Warner  radio  products  to  dealers  in 
Icings,  Queens.  Nassau,  Suffolk,  Richmond, 
Rocklanil  and  Weslchcster  counties,  covering 
the  entire  melropolitan  district  of  New  Vork, 
with  the  excei)tioii  of  Manhattan  and  the  Bronx, 
reports  csceptioiial  success  in  lining  up  dealers 
for  tbe  coining  Fall  season. 

George  Van  Eyndhoven,  manager  of  the  radio 
division  of  this  branch,  states  that  dealers  have 
almost  invariably  expressed  themselves  as  de- 
lighted with  the  complete  line  w-bich  the  Slew- 
art- Warner  Corp.  is  placing  on  Ibe  market. 
Among  the  representative  dealers  who  were  re- 
cently awarded  the  Stewart- Warner  franchise 
are  J.  T.  Owens,  Brooklyn;  Radio  Products  Co.. 
Brooklyn;  Jamaica  Talking  Machine  Co..  and 
Vorbach  Bros,.  Jamaica,  and  the  Lynbrook 
Music  Co. 

The  extensive  publicity  which  the  New  York 
newspapers  have  given  the  Stewart-Wamcr  line 
has  been  a  big  factor  in  inslrncting  dealers  in 
the  a<lvantages  and  selling  points  of  the  line. 
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1%^  Pa 


>istribiit- 
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David  Thompson  to 

Represent  Sleeper  Line 


of 


Cl.KVEl-ANII.   C,    AunllSt    ?.—  \ 

iiig  Co,,  with  beadiinarliTs  at 
sixth    street,   has   been  organ 
to  tbe  t'heney    Phono grai»h  ? 
Kecird  .Sales  Co,  of  this  cily 
the  company  will  be  to  servi'  de.ilers  in  nortl 
ern  Ohio  with  a  romidele  line  of  idionogiai>h 
records,  parts,  r.idio  jirodiicts  and  accessorie 
■[■oil!  \<    Huel,  formerly  president  of  the  Chenc 
Phonograph    Sale>    to.    and    the    kecord  Sab 
Co.,  is  ijresideiit  and  treasurer  of  llie  new  con 
pany  and  Edward  B.  Lyons,  formerly  gener 

See  lecond  (oil  page  for  Index  of  ArltcleM  of  Interest  in  this  issue 


N.  David  Thompson  h; 
icpresentalive  of  the  SI 
Missouri,  Arkansas  .■ml 

Mr.  Tlionii)>oti  w.i- 
of  eleclrical  devltes  and 


i  been  appointed  sales 
eiier    l<adio   (^■)rp,.  in 
iMiih.'i-H  Illinois. 
iiH  rl\    a  manufacliirer 
I-  w.  II  known  to  the 


eleclrical    trade   ibr.iughoiil  I 
has    cslabli>hed    a    .-ale^    otlice  al 
National  Hank  Huildiiig.  St.  Loui 


tern lory. 
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Albert  Farrier  Gets 

Important  Edison  Post 

Made  Vice-President,  Thos.  A,  Edison.  Inc.. 
Manager  of  Musical  Phono.  Division,  Vice- 
President  of  Edison  Phono.  Distributing  Co, 

Albert  Farrier  has  been  appointed  vice-presi- 
dent of  Thos,  A.  Edison,  Inc..  and  manager  of 
the  Musical  Phonograph  Division,  and  vice- 
presidenl  of  the  Edlson  Phonograph  Distribut- 
ing Co.,  tbe  holding  company  for  the  Edison 
Phonograph  Distributing  Co.  of  Orange.  Edi- 
son  Phonograph   Distributing  Co.  of  Chicago. 


Albert  Farrier 

Ktlison  Plionogr.i|ih  I  )i>  I  ribiit  iiig  Co.  of  Denver, 
Edison  Phonograph  Distributing  Co.  of  San 
Francisco  and  (be  Edison  Phonograph  Distrib- 
uting Co.  of  Kansas  City. 

Mr,  Farrier,  who  ba?  been  connected  with 
Thos.  A.  Edison.  Inc..  since  1923,  has  bad  an 
extensive  business  training  and  be  brings  to 
his  new  post  a  wealth  of  experience.  He  is  an 
abmiuiis  of  Dartmouth  College,  where  he  dis- 
tinguished himself  in  athletics.  His  first  busi- 
ness connection  was  wilh  J.  A,  &  W.  Bird  & 
Co.,  of  Boston,  [namifaclurers  of  rooting  and 
paints,  in  the  capacity  of  Middle  West  repre- 
sentative. In  191.17  be  returned  to  the  East, 
where  he  associated  himself  with  the  M.  H, 
Treadwell  Co.,  widely  known  engineers,  found- 
ers and  machinists  and  builders  of  special  ma- 
chinery, as  a  sales  engineer.  Later  Mr.  Farrier 
engaged  in  the  mamifactiire  of  industrial  rail- 
way eqnipiiieni.  In  1921  he  turned  his  attention 
to  building  coii--trnction,  ami  in  1923  he  became 
associated  with  Tims.  .A,  F.dison,  Inc 


Two  New  Zenith  Jobbers 
Appointed  in  Philadelphia 

Penn  Phonograph  Co.  and  Trilling  &  Montague 
Succeed  Music  Master  Corp.  as  Distributors 

The  Easlern  oflice  of  ihe  Zenith  Radio  Corp., 
of  Chie,tL:o,  !ia^  announced  the  api>oinlnieiit  of 
two  new  dislributors  lo  cover  tlie  territory  for- 
imrU  MTM.vd  bv  Ihe  Music  Ma-ter  l  or),  from 
,1-  Pliil.ul,  li'lna  and  Pill-bnruh  Mtlice-.  Thi.s 
,,,i|.Mi,iii..ii  I.  im  lnuL:i  r  a  ili  ^1 1  iliiitor  of  Zenith 
proiUul-..  I  III'  Iw.i  lu  \\  di~lnl.ui.ir-  apiioiiited 
are:  the  Penn  I'lionMunph  '  ,  <-\  913  Arch 
-lieel,  Pliiladelpbia.  .mmI  l.ilhi,.'  Montague, 
of  4')  Norlli  Seventh  Mr.  .1.  the  ~ame  city. 
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This  Fall  Will  Bring  Big  Business— BUT 

The  Dealer  Will  Have  to  Get  Behind  His  Products  With  a  Care- 
fully Planned  Campaign — Optimism  Based  on  Many  Sound  Reasons 


As  this  issue  of  The  Talking  Macliine  World 
reaches  the  trade  the  Summer  is  nearing  its  end 
and  every  branch  of  the  industn,- — manufacturer, 
wholesaler  and  retailer — is  looking  toward  the 
Fall  for  bigger,  better  and  more  stabilized  bus- 
iness. 

During  the  months  past  talking  machine  deal- 
ers have  been  in  an  uncertain  frame  of  mind — 
many  have  been  optimistic,  others  have  been 
bewildered.  The  universal  question  in  the  trade, 
in  view  of  the  rapid  changes  which  have  taken 
place  in  the  industry,  is:   "Where  do  we  stand?" 

The  answer  is,  the  dealer  stands  in  a  better 
position  than  ever  before  and  this  Fall  should 
see  satisfactory  sales  volumes  in  all  talking  ma- 
cf  ine  establishments  where  intelligence  is  the 

I.  -,  mote  of  the  merchandising  effort.    There  are 

II,  .  sons  for  this  Statement.  It  is  not  mere  bal- 
ijloo,  but  it  is  based  on  wiiat  has  taken  place 
in  DOth  the  talking  machine  and  radio  industries 
since  January  1, 

First,  there  are  the  beneficial  changes  which 
have  taken  place  in  the  radio  field.  Most  deal- 
ers have  now  been  handhn^  radio  long  enough 
so  that  they  have  profited  by  their  mistakes  and 
are  now  in  a  position  to  put  some  real  merchan- 
dising effort  behind  the  lines  they  handle.  The 
wholesalers  and  manufacturers  also  have  profit- 
ed by  past  experiences  and  as  a  consequence 
there  are  undeniable  signs  of  stabilization  in 
the  radio  field.  Many  manufacturers  have  so 
adjusted  their  merchandising  plans  and  produc- 
tion schedules  that  the  wholesaler  and  retailer 
have  some  measure  of  protection.  Radio  is  bet- 
ter from  the  receiving  standpoint  than  ever. 
Refinements  during  the  year  have  added  to  the 


desirability  of  sets.  Improvements  in  cabinet 
design  have  brought  radio  to  the  point  where 
most  sets  will  grace  the  finest  appointed  room. 
Radio  programs  arc  constantly  being  improved. 
National  advertising  of  manufacturers  will 
prove  a  big  factor  this  Fall  in  creating  a  demand. 
What  has  been  written  concerning  improve- 

The  talking  machine  trade  is 
in  a  better  position  than  in 
years  to  make  this  Fall  profit- 
able. This  is  true  of  all  lines, 
including  talking  machines, 
records,  radio,  etc.,  in  which 
improvements  have  been  made 
that  add  to  salability  


ments  in  radio  also  applies  to  the  talking  ma- 
chine. New  models  are  handsomer  than  ever 
before  and  there  are  instruments  to  fit  every 
taste  and  purse.  The  combination  radio-phono- 
graphs— two  instruments  in  one-^give  the  deal- 
er a  sales  unit  which  should  go  far  toward 
bringing  up  the  sales  volume  for  the  year  dur- 
ing the  Fall  months. 

Then,  too,  there  are  the  records.  It  is  safe 
to  say  that  epoch-making  strides  have  been 
made  in  the  perfection  of  recording  during  the 
past  year.  There  is  a  range  of  music  extend- 
ing from  the  classic  to  the  popular  airs  of  the 
day.  in  all  languages,  which  gives  the  dealer 
wide  scope  in  his  sales  promotion  campaigns. 
Especially  in  the  more  enduring  type  of  music 


has  Ihc  position  of  the  retailer  been  improved. 
Selections  which  never  before  could  be  obtained 
in  record  form  are  now  available  for  music  lov- 
ers. Entire  operas,  vocal  and  instrumental  num- 
bers of  the  great  masters  in  the  domain  of  mu- 
sic are  being  produced  by  leading  companies. 

With  these  progressive  moves  in  evidence 
there  is  sound  reason  for  optimism.  The  public 
will  buy  this  Fall,  but  (there  always  is  a  but, 
you  know)  not  unless  the  dealer  himself  gets 
in  back  of  the  merchandise  he  carries  with  the 
strongest  and  most  consistent  sales  promotion 
effort  of  which  he  is  capable.  The  rewards  go 
to  the  strong.  The  dealer  who  is  weak  in  his 
salesmanship,  advertising,  window  displays,  etc.. 
is  playing  a  losing  game  and  his  story  this  Fall 
will  not  differ  materially  from  his  tale  of  woe 
in  dull  seasons.  Every  season  is  dull  for  this 
type  of  merchandiser.  The  chair  warmer  will 
not  be  benefited  to  any  great  extent  except 
where  he  gets  the  overflow  resulting  from  the 
efforts  of  his  live  competitors.  The  records  of 
employment,  wages,  savings  banks  and  other 
barometers  of  prosperity  indicate  that  this 
country,  broadly  speaking,  is  in  as  sound  a  po- 
sition as  it  has  ever  been,  the  pessimists  to  the 
contrary  notwithstanding.  The  public  has 
money  to  spend,  and  it  will  spend  its  money  for 
musical  instruments— talking  machines,  records, 
radio  and  musical  merchandise — if  you,  as  a 
dealer,  show  the  real  need  which  exists  in  every 
home  for  these  aids  to  culture  and  happiness. 

So,  get  busy.  Lay  plans  for  your  Fall  cam- 
paign now  and  get  ready  to  start  from  scratch. 
Put  some  thought  back  of  a  definite  plan  of 
operation — then   watch   the   sales   volume   grow ! 


There  Is  a  Big  Demand  for  This 

Portable  Radio  Phonograph  Combination 


R.  P.  1 


WE 
MAKE  IT 


YOU 
PREPARE 
FOR  BIG 
DEMAND 


LESS  USUAL  DISCOUNTS 


Radio  Panels 

for 

Console  Phonographs 

R.  P.  3  R.  P.  5 

3-tube   reflex   loudspeaker         5-tube    tuned    radio  fre- 

volume.  distance  selectivity         ""'""y  ,  „  Two 

,    ,n  sizes:     14^2x17  3/16  or 

panel:  10x14  153/16x16^4 

Dealers,  write  your  jobber  for  details,  or  address       List  $45.00        List  $65.00 

New  York  Album  &  Card  Co.,  Inc. 

23-25  Lispenard  Street,  New  York 
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Always  something  new 
on  Brunswick  Records 

gRUNSWICK'S  discovery  of  the  musical 
ability  of  Charles  Chaplin,  world-famous 
movie  star,  is  just  another  evidence  of  their  vig- 
orous policy  of  constantly  placing  at  Dealers' 
disposal,  sales-making  material.  For  Chaplin's 
records  we  predict  heavy  sales,  and  for  Chaplin 
himself  an  established  place  among  the  popular 
composers  of  the  world. 

The  Bninstvick  Record 

A  product  of  outstanding  musical  perfection  reproducing  the 
supreme  achievements  of  Artists  of  the  New  Hall  of  Fame,  Popu- 
lar Stars,  and  leading  Orchestras  and  Ensemble  Organizations. 
The  superior  recording  of  the  Brunswick  Record  has  gained  for  it 
and  the  Brunswick  Dealer,  a  great  host  of  enthusiastic  friends 
who  have  been  quick  to  recognize  its  superiority. 


3  D.  B,  c.  Co.  193s 


^he  Sign  ofSMusical  "Prestige 


PHONOGRAPHS  • 

THE  BRUNSWICK-BALKE-COLLENDER  CO.,  Manufacturers-Established  IS4S 
GENHRAL  OFFICESt   CHICAGO  Branches  in  all  Principal  Ciiles    New  York  Office;  799  Seventh  Avenue 
THE  DRUNSWICK-BALKE-COLLENDER  CO.  OF  CANADA.  Lid. 
Main  Officcai  358  Bnv  Strcci,  Toronto  Bmnchca  ac  Montccal,  Winnipeg,  Caliisrv.  Vancouver 
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T(adio  (abinets  by  Donehue 


J^tail  Prices 
(^Maintained 

LJERE'S  provt-n  profit  for  you.  Th(;  Adiipto 
^  Radio  Citbinet  retail  price  has  been  main- 
tained by  our  Jobbers  and  dealers  against  today's 
price  cutting!  Standardized  In  price — not  a  "bar- 
Bain  sale"  product — it  assures  a  deflnite  stand- 
ardized proflL 

Protected  patented  Teatures,  combined  with  the 
very  flnesl  workmanslilp,  make  the  Adapto  an 
easy  seller.  Adapto  Cabinets  accommodate  any 
radio  receiver  having  a  dial  panel  not  larger  than 
1016  In.  high  and  3116  In.  wide.  Equipped  with 
compartment  for  enclosing  batteries,  battery 
charger,  and  especially  designed  horn.  Made  In 
mahogany  and  walnut.  Price,  5110.  West  of 
Rocky  Mountains,  S12U. 

DISTRIBUTED  BY 


Cacilol  Dirtributin^ 
Stanrci  &  PatleiMn.  I 
Buffalo  RadiDcnone  Co 
G.  J.  Strdman  Automoti 
U.  Stiiaert  &  Soni... 
ColJingi  i.  Companjr. . . 
E.  M.   Wilicn   &  Son.. 


The  SchiDtlzer^ 
LajiBitadt-Mcyrr 


Co. 


e-KountZi 
W.  A  E-  Radio  S*rvi«  Co... 
J.  H.  Snodgrau  Radio  Co... 
Rfdfleld  Electric  Con  piny. . 
The  F,  Ronrtadl  Com  pan/. . . 

Cout  Radio  Suioly  Co  

Htrbcrt  C.  Men  


..New  Yark  Cilr 
..New  Vork  Cit> 


 Newark.  N.  J. 

...Philadelphia.  Pa. 
...Phirndelphla,  Pa. 

 PItttburoh.  Pn. 

 ealtiBiDre,  Md. 

. .  WaihinstDn.  D.  C. 


 Toledo.  Ohio 

 Columbui,  Ohio 

. .  .Cincinnati,  Ohio 

 Detioit,  Mich. 

..  Kania*  Cily,  Mo. 

....Appleton,  Wii. 
 Omaha,  Neb, 

 Tulia.  Okla. 

..F«rt  Worth.  Tri. 

 Ogdcn,  Utah 

 Tueion.  Arli. 

ian  Franeiico.  Col. 

....Seattle,  W»ih. 


DISTRIBUXORB 

Some  profitable  territory  is  still  open. 

L.  R.  DONEHUE  CO.,  Inc. 

306  State  St.,  Perth  Amboy,  N.  J. 


THE  AVON  tlODiri.  ADAPTO- 
wltli    louil    ■peaker    unit,  cooc 
bom.  and  equipped  to  mrloie  er 
mliii  radli>— in  mMhCHBay  and  wal* 
nuL      Prlc*,    les.      West    of  Itockj 
UouDUiiu.  I  TO. 


K.  R.  Moses  Made  Daven 
Radio  Corp.  Sales  Manager 

Other  Appointments  Include  W.  A.  Balevre.  Ad- 
vertising and  Sales  Promotion  Manager;  C. 
B.  L.  Townley,  Purchasing  Agent — Other  Im- 
portant Positions  Filled  in  Organization 


nccu-ssily 
iu;in  iifac- 
n  dealers. 
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iiaiiy  iK'w 


Kansas  Cily.  Mo,  Fred  Garner, 
;,,  will  l»c  ill  fharKi?  of  tliis  "llice  a.s 
lory  rciircsenlativc,  and  liis  ifrrilory 
■  Uic  Stales  of  Iowa,  Nebraska,  Kan- 
lissoiiri. 

aiikiris  lias  been  appointed  iVew  Enj;- 
;  represcntalivc  willi  oRiccs  al  !01S 
iibi'r  of  Coiniiicrcc  lJuildiiig,  liosloii. 
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iiianufaelLirer  o\ 
Halevre  is  thor 
ds  of  Dnven  dis- 
ly  of  advcrlisin-.^ 
V  plans  arc  bciiiL; 


poiiilinciil   i.f  K.  K 

-Mr.  Moses  was  prcv 
a^jer  of  (  rosley  Rad 
of  the  Aiiibtrola  D 
ison,  Inc.     Mr.  Mosi^s  li 
phonograph    and  radio 
guently  the  problems  of 
nothing  new  to  liini.  He 
lioili  industries  iind  ihey 

\V.  A.  lialevrc  has  bee 

and  sales  proinoiion  iiiana;; 

been  connected  with  ilu-  l>.i 

liie  past  eighteen  moziili-  , 

with  the  Adams  M.>r-.,ii  i 

the   Parayon    recL!\.i-  M 

oughly  conversaii!  w.ili  ilic 

iributors  and  dealers  in  the 

and  sales  promotion.  Many 

inaugurated. 

C.  B.  L.  Townley,  formerly  of  the  Interna- 
tional General  Electric  Co,,  has  been  appointed 
purchasing  agent. 

M,  D.  RunyOn,  formerly  prominently  identi- 
fied with  the  electrical  appliance  business,  has 
been  appointed  special  representative  and  will 
represent  the  Daven  Radio  Corp.  among  the 
manufacturers  of  complete  sets.  He  will  make 
his  headquarters  at  the  home  office,  158  Summit 
street,  Newark,  N.  J. 

The  sales  deparlmenl  has  established  an  office 
at  332  South  Michigan  avenue,  Chicago,  111., 
and  G.  D,  Harris,  of  Chicago,  has  been  placed 
in  charge  as  Daven  representative.  Mr.  Harris 
will  cover  the  Stales  of  Illinois,  Wisconsin  and 
Indiana,  and  is  well  known  in  this  territory, 
having  formerly  been  special  representative  for 
various  radio  cabinet  manufacturers, 

.\  sales  office  has  also  been  established  at  209 
llallimore    Building,    Fourteenth    and  Walnul 


K.  R.  Moses 
Al  the  present  time  he  will  make  his  headquar- 
ters at  the  Daven  factc)ry,  158  Summit  street, 
Newark,  N,  J. 

W,  H  Frasx-,  president  of  ihe  Daven  Radio 
Corp.,  .it  a  recent  sales  meeting  in  Newark, 
made  ilie  following  statement: 

"We  are  on  a  firm  foundation.  We  have  pro- 
gressed slowly,  being  exlreinely  careful  not  to 
over-expand  or  over-manufacture  and  our  posi- 
lion  in  the  field  is  indisputable.  We  are  partic- 
ularly [(leased  with  the  progress  made  in  the 
merchandising  resistance  coupled  aiiiplificalion. 
The  new  Daven  High-Mu  tube  has  met  with 
instantaneous  success.  Its  introduction  assures 
mc  of  the  actual  need  for  a  tube  of  this  type. 
In  addition  we  are  very  pleased  with  the  initial 
reception  accorded  the  latest  Daven  product — 
the  Leakandenser,  an  attractive  little  device 
whicli  incorporates  in  a  novel  manner  a  grid 
leak  and  fixed  condenser  all  in  one." 


All  Types 


Supeilron  i.  ihe  FIRSTx^\,t  lo  .ell  al  ihc  public  den 
oi  {2.00  and  i9  the  FIRST  lo  apply  a  seniible  i 
Each  GENUINE  Supetlron  i.  aciial  numbered  (oi 

Deals.,   who  buy   from   the  be.l  iobbcri    aril  S 


■  Ihri 


ut  tht 


SUPERTRON  MFG.  CO. 

222-228  Wa«hinglon  St.,  Hoboken,  N.  J. 

SUPERTRON 

^  SERIAL      NUMBER       C  tl  A  R  A  N  T  E  E 


THE  TALKING   MACHINE  WORLD 


The  Vocalion  50-cent  Record, 
through  encouraging  the  use  of 
phonographs  to  a  greater  extent 
than  ever  before,  not  only  sells 
itself,  but  leads  to  the  sale  of 
higher  priced  Brunswick  Records 
as  well.  A  business-builder 
Brunswick  Dealers  have  been 
quick  to  appreciate. 


Now! 

The  Latest 
Musical  News 
on 

Vocalion  Records 

At  a  new  popular  price 

(55  cents  west  of  the  Rockies) 

HERE  is  a  new  idea  in  records 
that  is  becoming  increasingly 
popular  with  phonograph  owners— 
the  Vocalion  50c  Record. 

A  popular -priced  product  of  excel- 
lent quality,  which  gives  to  the  pub- 
lic the  latest  "news"  in  music  and 
musical  novelties  .  .  .  quickly,  regu- 
larly and  attractively. 

Distributed  by  all  good  record  dealers, 
everywhere — write  us  for  information. 


The  Brunswick-Balke-Collender  Co. 

Miinii/aciu.cr..— Ejltilitished  IS4S 
GENERAL   OFFICES:  CHICAGO 
Brnnthci  in  nil  Prmcipal  Cido 
New  York  Office:  799  Seventh  Avenue 


Main  Office):  358  Dnv  Sirect.  Toronio 
Branchcsnt  Montreal,  WlnnipcB,  Calnarv.Vancouvet 
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Service  Turns  Transients  into  Customers 


A.  J.  Beers,  Inc.,  Located  Far  From  Retail  Shopping  Centers, 
Holds  Out-of-Town  Patrons  by  Giving  Unusual  Type  of  Service 


What  makes  a  dealer  succeed?  Why  is  it 
that  -*ome  retailers,  who  have  the  best  possible 
locations,  who  are  in  a  position  to  easily  give 
the  best  kind  of  service  and  who  are  close 
enough  to  their  potential  customers  to  call 
them  by  their  first  names  (personal  contact  is 
doubly  important  in  the  talking  machine  busi- 
ness), see  sales  slipping  through  their  fingers 
and  the  profits  being  secured  by  dealers  in 
some  cases  not  even  in  the  same  town  or  city? 
What  does  the  other  fellow  do  which  the  local 
dealer  fails  to  do  that  makes  the  people  pass 
up  the  local  store  for  the  one  far  distant? 
Surely  the  out-of-town  dealer  is  handicapped 
while  the  local  dealer  has  the  advantage. 
In  the  Midst  of  Thousands 
Let  us  take  a  concrete  case  of  an  out-of-town 
dealer,  speaking  from  the  viewpoint  of  the  sub- 
urban small  town  merchant,  who  is  succeeding 
in  a  big  way.  How  this  merchant  has  built  up 
a  tremendous  sales  volume  provides  answers  to 
the  above  questions. 

In  the  heart  of  one  of  the  busiest  sections  of 
New  York  City  is  the  firm  of  A.  J,  Beers,  Inc., 
formerly  Owens  &  Beers,  which  has  achieved 
success  in  spite  of  the  fact  that  it  has  the  ap- 
parent disadvantage  of  being  located  in  a  busi- 
ness section  of  a  large  city.  This  concern  is 
far  from  the  ordinary  route  of  the  shopper. 
Each  morning  the  subways  belch  forth  the 
thousands  of  men  and  women  who  keep  the 
wheels  of  commerce  moving  in  New  York. 
These  people  rush  from  the  subways  and  sur- 
face cars  and  ferries  and  their  main  thought  is 
to  get  to  the  office  on  time.  In  the  evening 
there  is  a  similar  rush,  this  time  with  the  object 
of  getting  out  of  the  city  and  home  again  as 
quickly  as  possible.  The  majority  of  these 
workers  live  in  the  many  cities  and  small  towns 
surrounding  New  York,  the  remainder  live  far 
from  the  scene  of  their  business  activities,  al- 
though in  the  city  itself.  Every  commuter  lives 
in  a  community  where  there  is  a  talking  ma- 
chine store  not  very  far  distant  and  in  spite  of 
this  A.  J.  Beers  not  only  has  built  up  a  large, 
profitable  business  wi.th  the  commuters  but  in 
addition  he  does  business  with  customers  in  all 
parts  of  the  country.  How  this  firm  accom- 
plishes this  is  the  point  of  chief  interest. 
Transient  Trade 
Of  course  A.  J.  Beers  depends  upon  tran?ient 
patronage  to  build  sales  volume.  Now  in  order 
to  interest  these  transients,  whose  chief  interest 
seems  to  be  to  gel  from  home  to  work 
and  then  back  home  again,  is  the  problem  which 
this  aggressive  retailer  solved.    Service  is  the 


answer,  not  the  perfunctory  service  which  the 
average  dealer  is  content  to  dole  out  to  his  cus- 
tomers, but  service  of  an  unusual  and  high  type, 
service  which  not  only  pleases  customers  but 
which  keeps  the  cash  register  merrily  tinkling. 

For  example,  a  short  time  ago  there  was  the 
instance  of  a  selection  sung  over  the  radio  by 
a  famous  artist,  coupled  with  the  announcement 


The  story  of  this  enterprising 
New  York  dealer  should  be  of 
interest  to  every  merchant  in 
a  community  adjacent  to  a 
large  city  because  it  makes 
clear  why  buyers  often  go  far 
out  of  their  way  to  do  busi- 
ness at  a  certain  store,  al- 
though there  may  be  a  dealer 
handling  a  similar  line  more 
conveniently  located  and  much 
easier  to  reach. 


ly  of  them  regular  buyers  by  mail.  There 
are  customers  in  New  Jersey,  Staten  Island, 
Long  Island  and  some  are  located  hundreds  of 
miles  from  the  store  in  all  parts  of  the  Eastern 
and  Atlantic  States  and  as  far  West  as  Chicago. 
All  records  sent  by  mail  are  insured  against 
breakage,  damage  and  loss  so  that  under  no 
circumstances  will  the  customer  suffer.  A 
stock  of  records  numbering  many  thousands, 
including  classics,  popular  numbers  and  foreign 
records,  is  handled. 

Talking  Machines  and  Radio 
The  talking  machine  and  radio  business  is 
carried  on  in  the  same  aggressive  manner  that 
cliaracterizes  the  operations  of  the  record  de- 
partment. Many  machines  are  sold  yearly  and 
they  are  delivered  promptly  to  distant  points. 
Portable  instrument  sates  are  surprisingly  nu- 
merous and  constitute  an  important  source  of 
revenue. 

Boiled  down  to  a  few  words  the  success  of  A. 
J.  Beers,  Inc.,  is  due  to  ser\'ice,  which  has  cre- 
ated business  friendships  which  are  constantly 
proving  of  profit  through  sales. 


that  a  record  of  this  number  also  sung  by  this 
artist,  would  soon  be  released,  Immediately  fol- 
lowing the  rendition  over  the  radio  and  the  an- 
nouncement, people  started  to  make  inquiries  of 
A.  J.  Beers  regarding  the  record.  It  is  safe  to 
assume  that  these  people  also  made  inquiries 
of  their  local  dealers.  Nevertheless,  A.  J. 
Beers  sold  the  inquirers  the  records  when  they 
finally  were  obtainable.  How?  Why,  when  a 
passer-by  entered  the  store  and  asked  about 
the  record  A.  J.  Beers  did  not  say.  "Sorry,  but 
that  record  will  not  be  released  for  another 
week  or  so."  Instead  in  each  case  the  name 
and  address  of  the  customer  was  entered  in  a 
book  provided  especially  for  this  purpose,  a 
small  deposit  was  asked  for  and  secured  and  the 
records  were  delivered  as  soon  as  they  were 
received  by  this  aggressive  merchant.  Hundreds 
of  these  records  were  sold. 

Serving  Patrons  by  Mail 
This  concern  has  hit  upon  another  clever 
5tunt  which  has  been  instrumental  in  adding 
considerably  to  sales  volume.  In  the  window, 
which,  by  the  way,  is  always  attractive  enough 
in  arrangement  to  draw  the  attention  of  passers- 
by,  is  a  neatly  lettered  sign  which  announces 
that  records  will  be  sent  by  mail  if  so  desired 
The  firm   has   a  mailing  \Ut  of  3.500  name, 


Your  Customers  Are  Capital 

Customers  are  capital,  points  out  Herbert  N. 
Casson,  who  says:  "A  customer  buys  $25  worth 
of  goods  from  you  every  year.  Your  net  profit 
on  his  $25  is  about  $2.50,  This  is  the  interest, 
at  5  per  cent,  on  $50.  So,  this  customer  is  as 
good  as  $50  of  capital  to  you.  A  customer  who 
spends  $250  a  year  is  equal  to  $500  capital. 
This  being  a  fact,  and  not  a  theory,  you  should 
treat  your  customers  as  capital.  When  you 
think  of  Mrs.  John  Smith,  you  should  think 
of  her  as  $500  of  capital.  If  you  had  only  1,000 
Mrs.  John  Smiths,  you  would  have  $500,000  of 
capital,  paying  5  per  cent.  Customers  are  not 
mere  buyers.  They  are  not  outside  people  who 
come  in  to  buy  things.  They  are  more  impor- 
tant than  the  goods.  They  arc  more  important 
than  the  system  and  routine  of  the  shop.  They 
are  the  very  life  of  the  business."  These  points 
are  worth  thinking  over. 


Incorporated 

The  Venus  Radio  Corp.,  New  York,  was  re- 
cently incorporated  at  Albany  with  a  capital 
stock  of  $10,000.  The  incorporators  arc  S.  and 
G.  Angstreich  and  L,  Lager. 


Smiles  create  tjnod  i 
life-  blood  of  bii-ine>?. 


ill  and  good  will  is  the 


Times  have  changed  in  the  Record  Business 

Old   fashioned,  profit-absorbing  sales  methods 
are  going  rapidly  into  discard 

Wanamaker,  Lyon  &  Healy,  A.  Hospe  &  Co.,  Grinnell  Bros.,  Baldwin 
Piano  Co.  and  a  great  many  other  prominent  concerns  have  adjusted 
their  sales  methods  to  meet  the  changed  conditions  by  adopting 

The  Audak  System 

The  modern  method  ol  demDiisiraUnfi  and  selling  records 

Without    the    Use    of  Booths 


Dealers  place  as  many  as  six  Audak  units  to  space  formerly  occupied  by  one  booth     There  ai 
Audak  models  to  suit  each  parricular  need.    Wrile  (or  full  information. 

The  Aadak  unit  illustrated  supplied  complete,  ready  for  use  upon  removal  from  crate 
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Of  INTEGRITY 


Integrity  of  product  has  for  over  thirty  years  been  the  basis  of 
Stromberg-Carlson  success  and  growth  in  the  production  of 
sound  transmitting  -  and  reproducing  apparatus  for  great 
telephone  public  utilities. 

Integrity  of  policy  toward  the  general  public  has  distinguished 
Stromberg-Carlson,  ever  since  wireless  telephony  has  been 
called,  "Radio."  So  much  so,  that  Stromberg-Carlson  meth- 
ods of  protecting  users  and  retailers  of  radio  products  have 
established  present  day  merchandising  standards. 

Dealers  displaying  the  Stromberg-Carlson  authorized  dealer 
plaque,  extend  the  responsibility  of  the  Stromberg-Carlson 
Plant. 


Console  model 
—  5  tubes. 


Stromberg-Carlson  Telephone  Manufacturing  Co.,  RocKcster,  N.Y. 

Builders  of  apparatus  for  -voice  transmission  and  'voice 
reception — standard  throughout  the  -world for  thirty  years. 
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Ready  for  What  Future  Promises 

THE  talking  machine  fitid,  and  parlicularlv  the  radio  field,  re- 
flect a  tenseness  these  days  that  would  provide  an  excellent 
yroundwurk  lor  a  niy-;u*ry  play.  Since  the  early  Spring  there 
have  been  runK^r^  .iini  \wyr  <>r  )<■•-  .iiillienticated  repnrts  regarding 
what  this  company  m  ili-ii  \\;is  '^<<\u^  u>  offer  to  the  public  in  the 
Fall,  and  many  were  the  promises  of  products  of  distinctly  revo- 
lutionary character. 

Gradually  Ihc  facts  rc;;ar(liny  (licse  rumored  new  products 
are  beginning  to  lake  form,  ami  uifhin  another  month  or  so  full 
announcements  will  be  made  to  dealers  direct,  and  through  regular 
advertising  channels,  i)f  the  details  of  the  new  machines,  new  cir- 
cuits and  new  power  mediums  designed  to  revive  anj'  lagging  pub- 
lic interest  and  to  create  fresh  interest. 

To  make  room  for  these  new  products  the  trade  has  been 
undergoing  a  period  of  housecleaning.  a  process  that  even  under 
the  best  conditions  is  at  the  moment  expensive,  but  in  the  end 
offers  as  a  reward  clear  business  decks  for  handling  such  business 
as  may  be  expected  to  develop  in  the  future.  Prices  have  been 
reduced  to  move  stocks  of  instruments  of  various  types  that,  al- 
though salable  at  the  moment,  will  prove  antiquated  in  comparison 
with  the  new  products  that  simply  rellect  the  natural  progress  of 
the  industry. 

It  is  believed  that  the  period  through  which  the  trade  has  been 
p;issing  during  the  past  year  or  so  will  finally  result  in  a  definitely 
Settled  policy  that  will  insure  the  stability  of  the  industry  for  a 
considerable  period  at  least  and  enable  the  retailers  to  go  ahead 
with  full  confidence  in  what  the  future  holds  forth  both  in  the 
matter  of  products  and  in  the  demand  for  them.  The  new  prod- 
ucts that  arc  to  be  offered  to  the  trade  and  the  public  this  Fall  in 
the  talking  machine  and  radio  fields  may  be  said  to  represent  the 
last  word  so  far  as  at  present  it  is  within  the  power  of  manufactur- 
ers and  trade  experts  to  conceive.  It  may  be  taken  to  mean  that 
the  era  of  radical  changes  has  come  to  a  close. 

Conditions  have  been  such  that  even  the  best  qualified  prophet 
of  industry  has  been  unable  to  forecast  accurately  just  what  might 
be  expected  to  develop  in  either  the  manufacturing  or  marketing 


field.  There  are  those  who  have  pretended  to  have  such  vision,  but 
in  an  impressive  number  of  cases  their  pretenses  have  heen  ex- 
posed through  the  medium  of  over-production  and  the  scrapping  of 
products  that  have  been  quickly  superseded  by  those  of  more 
modern  character. 

Perhap.s  the  words  of  the  prophet,  particularly  in  matters  of 
radio,  may  bear  little  weight  even  at  present,  but  of  this  much  the 
trade  can  be  sure,  that  progress  has  been  made  that  when  brought 
to  public  attention  will  cause  genuine  surprise.  It  is  to  be  hoped 
ihat  these  developments  will  arouse  enough  direct  interest  lo  bring 
into  the  coffers  of  the  manufacturers,  the  distributors  and  their 
dealers  a  full  share  of  the  puhlic',s  funds. 

One  thing  is  certain,  that  as  a  result  of  this  housecleaning 
process  the  principles  of  sound  merchandising  as  they  apply  to  the 
retail  talking  machine  business  will  be  given  full  consideration  in 
the  future.  Talking  machine  men  in  all  lines  have  come  to  realize 
that  the  trade  is  not  a  part  in  itself  and  under  the  protection  of 
S'lme  mysterious  power,  but  is  a  regular  husiness  suljjecl  to  the 
usual  run  of  favorable  and  unfavorable  business  conditions. 

The  trade  has  learned,  and  is  learning,  that  good  merchandis- 
ing is  not  simply  building  up  sales  volume  but  has  many  ramifica- 
tions, among  which  intelligent  and  competent  buying  and  stock- 
checking  hold  prominent  places,  and  as  a  result  the  future  of  the 
business  holds  much  promise. 


Making  the  Portable  a  Business  Asset 

WITHOUT  question  this  has  been  one  of  the  most  active  sea- 
sons for  the  sale  of  portable  phonographs  that  the  trade  has 
;een.  Dealers  everywhere  seem  to  have  concentrated  on  these 
smaller  machines  which  appeal  so  strongly  to  the  public,  both  from 
lUe  standpoint  of  portability  and  price,  with  the  result  that  many 
thousands  have  been  sold. 

Tlie  next  question  is  that  having  sold  these  portables,  what  are 
the  dealers  going  to  do?  They  should  follow  up  those  customers 
along  two  lines,  first  to  keep  alive  the  interest  in  records,  with  a 
consequent  stimulating  of  record  sales  and,  secondly,  interest  the 
portable  owner  in  a  larger  cabinet  machine  for  a  permanent  place 
in  the  home,  whether  it  be  a  talking  machine  alone,  or  one  equipped 
for  radio  reception. 

There  are,  of  course,  many  of  tliose  who  bought  portables 
who  already  own  larger  machines  and  bought  the  small  models  as 
a  matter  of  convenience,  but  there  are  also  thousands  who  got 
their  first  real  introduction  to  the  possibilities  of  talking  machine 
music  this  Summer  through  the  medium  of  the  portable  and  who 
should  be  most  prom'sing  prospects  for  the  sate  of  a  larger  ma- 
chine this  Pall  or  Winter. 


The  Instalment  Plan  of  Selling  on  Trial 

IT  l.S  announced  by  the  Department  of  Commerce  (lial  the  ques- 
tion of  instalment  selling  will  be  scheduled  for  discussion  at  the 
Distribution  Conference  to  be  held  in  Washington  this  Fall,  when 
matters  of  general  business  interest  will  come  up  for  attention. 
The  announcement  is  important  in  that  it  reflects  the  results  of  the 
campaigns  that  have  been  carried  on  by  bankers  and  various  busi- 
ness interests  to  discourage  buying  and  selling  on  instalments  and 

10  have  the  Government  take  simie  sort  of  action  to  control  or 
check  the  practice  in  some  degree. 

It  is  known  that  strong  pressure  has  been  brought  upon  de- 
partment heads  in  Washington,  and  in  fact  upon  certain  Con- 
gressmen, to  have  the  Federal  authorities  take  drastic  action  in 
Ihe  matter,  it  being  charged  that  unlimited  instalment  selling  was 
calculated  to  threaten  the  credit  stability  of  the  nation.  Likewise, 

11  was  declared  in  certain  (]uarters,  thai  Ihe  average  working  man 
was  actually  pawning  his  future  earnings  for  the  purpose  of  buy- 
ing on  instalments  those  things  for  which  he  had  no  immediate 
need. 

It  would  be  well  for  Ihe  members  of  the  talking  machine 
trade  to  keep  close  watch  upon  the  developments  in  Washington 
and  uprm  the  anti-instalment  campaign  as  a  whole,  with  a  view  to 
protecting  their  interests  should  such  protection  become  necessary. 
There  are  those  who  remark  complacently  that  only  infrequently 
during  the  course  of  the  campaign  has  mention  been  made  of  talk- 
ing machines  or  musical  instruments  of  any  type,  but  at  the  same 
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time  it  must  l)e  lememhtTcd  that  as  the  campaign  progresses  it  is 
bound  to  develop  its  attack  lo  include  all  lines  of  goods  that  are 
sold  on  the  time  basis. 

The  talking  machine  and  radio  dealer  should  naturally  seek  to 
conduct  his  business  as  much  as  possible  on  a  cash  basis,  par- 
ticularly when  the  accounts  average  up  less  than  $100;  but  the  fad 
of  competition  and  the  necessity  of  building  up  sales  volume  make 
this  coui  se  a  difficult  one.  with  llie  result  that  the  instalment  method 
is  an  absolute  necessitv. 

Banking  interests  declare  that  at  the  present  lime  they  are 
^.tudying  the  situation  to  dilTerentiale  between  articles  of  permanent 
utility  value  and  of  large  unit  value  which  are  regarded  favorably, 
versus  goods  destined  for  relatively  early  consumption  and  of  very 
small  unit  value,  which  it  is  claimed  should  not  be  sold  on  instal- 
ments. The  trade  should  see  to  it  that  musical  instruiuents  arc 
included  in  the  first  group,  in  any  definite  schedule  that  may  be 
adopted. 


The  Service  Problem  Musi  Be  Mel—Not  Dodged 

(<QliRVICI:^  in  railiu  relailing,  like  llie  poor,  will  always  be  with 
•Jus,"  declarer  H.  N.  MciMtnimen  of  the  Music  Master  Corp., 
in  an  interview  in  The  World  this  iinonlli,  and  in  enlarging  upon 
that  thought  he  draws  upon  an  cxpsrience  of  thirty  years  or  more 
in  various  branches  of  the  music  industry  to  prove  that  service  is 
an  integral  part  of  every  music  merchant's  business,  whether  he 
happens  to  sell  player-pianos,  talking  machines  or  radio. 

The  question  is  not  that  of  eliminating  the  service  problem,  for 
it  is  an  essential  feature  of  the  business  if  radio  is  to  be  sold  and 
kept  sold.  The  problem  is  rather  that  of  drawing  a  line  of  de- 
marcation between  the  service  that  must  be  given  lo  the  customer 
without  charge  and  that  which  should  be  paid  for,  and  also  the 
proper  cstimnling  of  service  costs  as  a  fixed  and  regular  part  of  the 
overhead  expense. 

Fortunately,  as  radio  receivei's  are  improved  and  sim|)lilied  and 
the  liuying  public  becomes  gradually  educated  to  the  fact  that  the 
dealer  is  not  responsible  for  the  wearing  out  of  tubes  or  the  run- 
ning down  of  batteries,  the  burden  of  service  is  being  reduced. 
As  in  other  divisions  of  the  music  industry,  it  will  pass  out  of  the 
initial  and  burdensome  stage  to  a  point  where  it  can  be  handled 
as  a  fixed  business"  charge  and  provided  for  accordingly. 


The  Significance  of  Improved  Record  Demand 

ACCORDING  to  reports  of  manufacturers  and  wholesalers, 
there  was  a  distinct  improvement  in  the  demaiul  for  records 
dui'ing  the  past  month,  which  presages  tonsiderabli'  activity  in  llie 
Fall,  particularly  in  view  of  the  new  improvfd  typis  <<\  reinr.i^ 
that  are  promised  in  the  near  future.  Any  numln  r  oi  whnlrsalers 
report  an  increase  in  the  volume  of  orders  .iniMnniiiijj  in  .i^  nun  h 
as  25  per  cent  over  the  preceding  mnntli,  \vln)<-  sunir  iew  report 
an  increase  of  nearly  50  per  cent.  Thi'^  \u,w  In  i.il.i  ii  in  inclicate 
lhal  recoi'ds  are  moving  with  increasing  iMjii'lily  imui  the  dealer's 
shelves,  for  ihf  retailer  these  ihiys  is  prmie  In  sell  what  he  has 
before  he  orders  any  Lniisiiler.ible  (juantity  <>(  new  slock. 

There   is   no  ([uestifiii   but    that   \:irinus   revlsiims   of  record 


prices  downwarcl  have  served  to  reawaken  public  interest,  not  only 
in  the  records  that  have  been  re<luced,  but  in  other  makes  of 
records,  where  the  selections  are  of  the  sort  that  have  an  appeal. 
Special  effort  on  the  part  of  certain  dealers  has  had  the  effect  of 
capitalizing  this  appeal  into  real  sales,  with  the  result  that  some 
interesting  totals  have  been  realized. 

It  is  interesting  to  note  that  those  dealers  who  have  been 
shrewd  enough  to  make  their  record  departments  stand  on  their 
own  feet,  witli  iheir  profits  or  losses  clearly  marked  and  not  con- 
fused with  the  results  from  other  departments,  have  had  the  least 
complaint  to  make  regarding  record  sales  or  in  fact  the  talking 
machine  business  generally.  It  is  the  man  who  strives  to  operate 
several  departments  as  a  unit,  with  one  staff  and  under  one  man- 
agement, who  has  experienced  the  greatest  difficulty.  The  adage 
that  a  man  cannot  serve  two  masters  still  holds  good. 

There  are  an  increasing  number  of  dealers  who  have  come  to 
an  understanding  of  the  fact  that  the  great  bulk  of  the  public  has 
not  yet  learned  to  buy  its  records  as  it  does  its  daily  papers,  its 
cigarettes  and  its  candies,  but  that  in  addition  to  presenting  the 
new  record  lists  each  month,  or  more  frequently,  it  is  necessary  for 
the  dealer  to  do  a  little  selling.  It  means  that  timeliness  must  be 
emphasized  and  that  tie-ups  must  be  made  with  the  recording 
artists  who  appear  on  the  stage,  broadcast  over  the  radio  or  are 
olberwise  presented  to  the  buying  public.  It  means,  too,  that  the 
printed  word  cannot -be  depended  on  wholly  for  record  selling,  but 
intelligent  effort  must  be  used.  The  days  of  the  seller's  market 
are  past. 


Plans  for  Gelling  Close  to  Buying  Public 

THF  talking  machine  dealer  in  New  York,  where  a  Stale  census 
has  just  been  completed,  who  took  advantage  of  the  public 
interest  in  the  census  to  operate  a  local  canvass  of  his  own  with 
a  view  lo  getting  information  of  direct  value  to  his  prospect  list, 
is  certainly  to  be  commended  for  his  enterprise.  The  taking  of 
a  musical  census  is  not  by  any  means  a  new  idea,  but,  as  a  rule 
it  is  handled  on  the  spur  of  the  moment  and  canvassers  have  to 
meet  with  a  certain  amount  of  opposition  from  those  who  are  sus- 
picious of  the  purpose  in  view.  With  the  State  census  in  mind, 
the  dealer  referred  to  above  found  that  practically  everyone  visited 
had  iin  lu  sitancy  in  filling  out  the  speciall_\  prepared  card  that  had 
evi-r\  ;is|iect  of  being  efiicient.  The  result  was  the  gathering  of  a 
considerable  mass  of  valuable  information  regarding  the  family 
and  Ihe  instruments  in  the  home  at  a  minimum  of  expense  and 
trouble. 

The  work  of  this  particular  dealer  is  worthy  of  mention  for 
the  reason  that  it  points  In  the  manner  in  which  retailers  can  take 
advantage  of  local  iMppeniiii:^  ;nid  events  to  the  end  of  helping 
iheir  respective  busim  --i  -  |i  not  always  possible  for  a  dealer 
lo  fdllnw  up  a  Stale  .  en^n\  bill  he  can  at  least  tie  up  his  canvass- 
ing wiili  ^niiii  liK.ii  iMiit  ni  ;,'eneral  interest,  such  as  a  music 
week  ceiebiaiiim.  nr  '-nnn  ihin,!.;  nl  like  nature.  It  is  In  getting  off 
ihe  beaten  path  and  tinding  new  channels  of  appeal  which  have 
not  bored  the  public  that  the  retailer  in  any  line  is  most  likely  to 
win  a  proper  measure  nf  success. 


RADIO  CABINETS  PHONOGRAPH 

Quality  Cabinets  on  a  Quantity  Basis 

Your  inquiries  will  receive  prompt  attention. 

QUALITY  SER  VICE  PRICE 

JORDAN   CABINET  CORPORATION 


EDWAUD  B.  .lORDAN,  JR.,  President 


First  Avenue  and  56th  Street 
Brooklyn,  N.  Y. 

For  thirty  year§  the  name  Jordan  has  stood  for  quality  in  cabinet  work 
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Northwest  Radio  Trade  Association 

Sponsors  Educational  Tour  for  Dealers 

Experts  in  Various  Phases  of  Radio  Address  Large  Gatherings  of  Dealer^Exhibits  of  Latest 
Kad:o  Products  Feature  Tour— Most  Constructive  Move  of  Its  Kind  Undertaken  in  Trade 


of  tlie  most  forward  steps  ever  sponsored 
by  a  trade  organization  was  the  tour  of  fifty 
members  of  the  Northwest  Radio  Trade  Asso- 
ciation, representing  various  manufacturers  and 
jobbers,  covering  the  Northwestern  State?  with 
the  purpose  of  carrying  direct  to  radio  dealers 
information  and  assistance  designed  to  aid  in 
selling.  The  trade  body  left  the  City  of  Min- 
neapolis on  Sunday  night,  August  2.  in  char- 
tered cars,  spending  one  day  each  in  Duluth, 
Minn.;  Grand  Forks.  N.  D.;  Fargo,  N.  D.; 
Aberdeen,  S.  D.;  Sioux  Falls,  S.  D..  and  ending 
in  Minneapolis,  Minn.,  August  8. 

At  noon  of  each  day  a  meeting  was  held  in  a 
local  hotel  of  the  cities  visited,  and  radio  dealers 
from  the  cit3'  and  from  communities  miles  dis- 
tant attended  to  view  the  exhibits  of  radio 
products  which  were  brought  along,  and  to 
hear  talks  on  various  phases  of  merchandising 
radio  by  experts.  The  exhibits  included  new 
sets,  tubes  and  the  latest  equipment  of  all 
kinds,  the  coming  season's  window  displays, 
advertising  helps  and  schedules. 

A  partial  list  of  the  subjects  covered  showing 
the  comprehensiveness  of  the  program  follows: 
"How  to  Advertise  Your  Radio  to  Get  Best  Re- 
sults," I.  J.  Gallery.  Minneapolis  Journal;  "Sell- 
ing Radio  Equipment,"  John  M.  Redell,  manager 
the  Hartzell  Sales  Co.,  New  York;  "The  Radio 
Market,"  J.  O.  Maland,  advertising  manager 
The  Northwest  Farmstead,  Minneapolis;  "Radio 
Interference,"  Prof.  C.  M.  Jansky,  Jr.,  radio 
department.  University  of  Minnesota;  "How 
Good  Broadcasting  Sells  More  Radio,"  H.  H. 
Bellows,  director  Gold  Medal  Station  WCCO; 
"Radio  in  Use  on  the  Farm,"  Harry  P.  Smith. 
Minneapolis,  Minn.;  "The  Trend  of  the  Radio 


Business,"  George  H.  Ricbeth,  French  Battery 
&  Carbon  Co.  Don  C.  Wallace,  president  of  the 
Northwest  Radio  Trade  Association,  was  in 
charge  of  ail  the  meetings  and  all  officers  of  the 
Association  made  the  trip. 

A  total  of  over  $10,000  was  spent  to  stage  this 
trip  The  expense  of  ilie  project  was  borne 
equally  by  the  members. 

The  value  of  this  latest  constructive  work  of 
the  Northwest  Radio  Trade  Association  cannot 
be  overestimated.  Through  it  hundreds  of 
dealers  have  been  enabled  to  get  some  slants 
on  radio  merchandising  which  should  do  much 
to  eliminate  haphazard  methods,  the  result  of  ' 
inexperience  in  handling  a  comparatively  new 
product.  This  is  the  first  attempt  by  any  asso- 
ciation to  make  a  direct  effort  to  aid  dealers  in 
the  more  efficient  and  profitable  handling  of 
their  products  and  that  the  effects  of  the  "tour" 
will  be  far  reaching  on  the  industry  in  the  ter- 
ritory covered  seems  certain. 


tween  dealers.  In  many  places,  however,  music 
merchants  not  realizing  the  tremendous  ad- 
vantages to  be  gained  by  concerted  action,  arc 
still  far  from  friendly.  This  is  a  sad  condition 
because  team  work  makes  for  the  general  edu- 
cation of  the  public  towards  the  purchase  of 
talking  machines  or  radio.  Even  where  there 
are  organizations  there  is  a  noticeable  lack  of 
this  educational  work,  which  if  properly  carried 
on  would  result  in  an  increase  of  profits  to  all. 

Some  of  the  largest  business  enterprises  in 
the  country  such  as  the  banking  interests,  trac- 
tion interests,  and  coal  operators  have  combined 
forces  and  are  not  only  instituting  local  educa- 
tional campaigns  but  drives  of  national  scope. 
The  money  for  this  class  of  advertising  has  been 
well  spent  and  the  invariable  result  has  been  an 
improvement  in  that  business  or  industry. 

Talking  machine  dealers  by  co-operating  and 
concentrating  advertising  in  their  local  paper5 
the  coming  Fall  will  produce  a  much  greater 
impression  than  if  their  advertisements  were 
scattered  throughout  the  publication.  Advertis- 
ing of  an  educational  and  constructive  nature 
can  be  tied  in  with  the  regular  copy.  The  ex- 
pense will  perhaps  be  greater  but  in  view  of  the 
fact  that  it  will  be  more  widely  read,  the  money 
spent  should  be  looked  upon  as  an  investment. 


'Educating  the  Public 

by  Go-operative  Effort 

Co-operation  Between  Dealers  and  Co-ordinated 
Advertising  Will  Boost  Business 

Not  so  very  many  years  ago  the  competitor 
was  looked  upon  as  a  bitter  enemy  by  other 
proprietors  of  similar  business  enterprises  and 
there  was  no  such  thing  as  co-ordinated  adver- 
tising and  co-operation  between  dealers.  In 
some  sections  of  the  country  this  thing  is  hap- 
pily a  memory  of  the  past,  and  a  feeling  of  fel- 
lowship and  a  spirit  of  co-operation  exist  be- 


Earl  Gresh  and  Orchestra 

Now  Columbia  Artists 

Announcement  was  recently  made  that  Earl 
Gresh  and  His  Gangplank  Orchestra  from  St- 
Petersburg,  Fla.,  has  contracted  to  record  ex- 
clusively for  the  Columbia  Phonograph  Co., 
New  York.  The  first  recording  of  this  aggre- 
gation, "Row,  Row,  Rosie,"  will  be  released 
in  the  near  future. 


The  Haynes-Griffin  Radio  Service.  Manhattan, 
has  increased  its  capital  stock  from  $100,000  to 
$150,000. 


PEERLESS  ART  MISSION  ALBUMS 

The  new  Peerless  10  and  12-inch  Art  Mission  Album  has  won 
recognition,  overnight,  as  being  the  finest  product  of  the  album 
maker's  art.    There  is  good  profit  in  it,  too. 

Peerless  Art  Mission  combines  an  Album  of  great  attractiveness, 
of  exceptional  durability — and  at  an  extremely  low  price.  Beauti- 
fully embossed  and  gold  stamped  cover. 

Sc        IE  !S 

PEERLESS  RECORD  CARRYING  CASE 

IS   THE   PORTABLE'S  COMPANION 

Every  portable  sale  should  include  a  Peerless  Record  Carrying  Case.  Each  carrying  case 
also  induces  the  sale  of  more  records.  Encourage  record  sales  with  Peerless  Record  Car- 
rying Cases. 


Exclusive  metropolitan  distributors  for  the  new  beautiful  and  educational 
"PICTORIAL  RECORDS"  for  children. 


PEERLESS  ALBUM  COMPANY 

RHIL.    RAVIS.  Rrcsldenl 

636-638  BROADWAY,   NEW  YORK 

WALTER  S.  GRAY  CO.,  PaciHc  Co«.l  Reprcentalivc  L.  W.  HOUGH,  146  Ma.s,  Avenue 

San  Francisco  and  Lo.  Angele*  Bo.ton,  Mas*. 
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ORGANIZATION 


A  miuialurf  rel'roduciion  of  the  new 
Everybody's  India  stock  catalog,  Ihe 
greatest  of  its  kind  ever  issued  in  the 
talking  machine  industry.  It  is 
printed  throughout  in  sefia  ink,  and 
illustrates  and  describes  all  the  many 
talking  machine  parts  and  accessories 
that  zvc  sell. 

Should  one  need  a  "dictionary"  of 
parts  and  accessories,  he  need  go 
no  further  than  this  new  catalog,  for 
everything  in  a  phonograph  is  de- 
scribed in  detail. 

Handsomely  bound  and  equipped 
with  hanger  strap.  Sent  in  special 
cardboard  mailing  carton,  postage 
prepaid.  Mail  in  your  business  card 
now  for  a  coPy. 


m 


\0  ship  a  $100  order  composed  of  repair 
parts  and  accessories,  in  itself  is  not  a 
great  feat.  To  ship  thousands  of  these 
orders  promptly  and  completely  is  mute  testi- 
mony to  a  smooth,  efficient  operating  organi- 
zation. This  is  Everybody's  Service,  and  it 
has  taken  years  to  develop  it  into  today's  great 
example  of  co-ordmation  of  "mind  and 
matter." 

Like  all  successful  business  mstitutions, 
our  mventory  must  be  maintamed  with  a  rea- 
sonable investment,  while  at  all  times  there 
must  be  sufficient  merchandise  for  filling  of 
orders  instantly. 

Each  department  of  Everybody's  Service 
is  operated  by  an  experienced  manager,  the 
entire  group  of  which  is  supervised  by  the 
officers  of  this  company.  Our  many  depart- 
ments co-operate  with  each  other  and  function 
as  any  well-schooled  and  disciplined  body  of 
men  and  women  would  after  years  of  training. 

Genius  finds  its  expression  in  doing  one 
thing  well,  and  the  prestige  of  Everybody's 
Service  in  the  phonograph  field  is  the  result 
of  combining,  as  it  does,  merchandise  of 
superior  quality,  delivered  completely  and 
promptly — truly  a  dual  service  of  great  value 
to  the  members  of  the  talking  machine  in- 
dustry. 


Makers  of  Honest  Quaker  Main  Springs 
A  ContDlete  Line  of  Talking  Machine  Repair  Materials 
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County  Fairs  Pay  Dividends  to  F.  L.  Patty 

Austin,  Tex.,  Dealer  Devised  System  of  Securing  Prospects  and 
Follow-up  Which  Resulted  in  Substantial  Sales    of  Phonographs 
By  B.  C.  Reber 


ll  has  often  been  proved  lliat  (l)c  merclianl 
who  IS  always  alerl  to  the  opportunities,  that 
come  up  during  tlie  business  year  is  the  one 
who  is  generally  out  in  front  with  the  winners. 
Each  year  different  events  come  up  offering 
themselves  as  opportunities  for  increasing  sales 
at  low  cost  lo  those  who  grasp  them. 

Last  year,  F.  L.  Patty,  of  Austin.  Tex,,  who 
handles  ihc  Edison  line  for  that  territory,  took 
advantagc  of  the  county  fair  held  in  liis  dis- 
trict at  that  lime  and  cashed  in  on  it  in  a  man- 
ner Ihai  was  surprising.  The  story  is  best  told 
by  C.  L.  Price,  manager  of  the  phonograph 
department  of  this  firm,  who  had  charge  of  the 
booth  at  the  fair  as  well  as  tlic  follow-up  cam- 
paign which  was  used  later. 

How  Prospects  Were  Secured 
"When  (he  fair  opened,"  Mr.  Price  stated,  "wc 
had  a  booth  together  with  the  other  merchants 
of  this  and  other  cities.  As  is  usually  the  cus- 
tom, nca-ly  everyone  was  givinir  a  prize  in 
order  to  draw  trade.  There  was  hardly  a  booth 
but  what  had  some  such  offer  and,  of  course, 
those  who  did  not  offer  something  of  this  sort 
were  quickly  passed  up. 

"We  did  not  feel  like  giving  away  a  phono- 
graph in  order  to  gel  a  list  of  prospects,  for  it 
was  very  probable  thai  ihe  cost  per  name  would  | 
be  excessive  even  though  wc  gave  the  lowest- 
priced  model  thai  we  had. 

'■  After  pondering  over  Ihe  problem  for  a 
while,  we  decided  to  offer  a  payment  of  $5.00 
on  a  phonograph.  In  order  to  put  this  over 
in  good  shape,  we  had  coupons  printed  much 
the  same  as  were  being  used  by  the  other 
booths.  As  the  people  came  along,  we  gave 
them  all  one  of  these  cards  to  be  filled  out, 
which  they  did. 

"In  the  hustle  and  bustle,  they  all  thought 
that  they  were  getting  a  chance  on  a  phono- 
graph, but  when  they  asked  about  it  we  were 
careful  lo  explain  thai  wc  were  merely  giving 
demonstralions  and  gelling  names  of  I  hose 
whom  we  Ihoughi  mighl  be  interested.  In  the 
end  we  got  quite  a  large  list  of  names. 

Names  Carefully  Checked 
"When  (lie  fair  was  over  and  wc  had  an  op- 
porlunily  lo  breaihe  again,  we  began  lo  check 
those  name?  which  had  been  turned  in.  We 
took  each  name  and  checked  it  against  our 
credit  records  to  determine  if  they  were  re- 
sponsible parlies  and  also  endeavored  to  learn 
if  they  were  in  a  position  lo  buy  a  phonograph 
and  keep  np  the  paymenis. 

"WliL-n  we  had  completed  this  task,  we  took 
the  list  of  those  names  which  we  considered  as 
'select'  and  sent  I  htm  a  letter  enclosing  a 
printed  coupon  which  was  made  up  lo  look  like 
a  check-  This  form  slated  thai  il  was  good 
for  a  ?.i-()0  payment  on  any  phonograph  lhat  we 
had  in  .-lock  if  used  within  a  period  of  one  year 
from  Ihc  date  issued.  Our  reason  for  carrying 
th-  plan  for  a  year  was  fo  enable  US  to  lake  the 


same  advantage  of  (lie  fair  every  year  and  to 
liave  the^c  coupons  working  between  periods. 
Direct  Mail  Follow-Up  Successful 
"Wc  got  very  good  results  froiTi  tlie  letters 
wc  sent  out.  Wc  asked  Ihe  pros[)ect  lo  come 
in  and  Icl  us  demonstrate  an  Edison  and  agreed 
to  lake  the  coiiiion  we  had  -ieiil  as  a  first  pay- 
mciit.     By  doing  this  wl-  wore  able  lo  ilio 


F.  L.  Patty's  Booth  at  County  Fair 

people  who  were  good  prospects  to  eomc  into 
the  store  wlicrc  they  were  sold  by  a  salesman 
on  the  floor.  In  tliis  way,  wc  did  not  have  lo 
pay  the  salesman's  commission  and  our  selling 
cost  was  only  a  little  over  $5.00  per  machine. 

"Aflcr  Ihc  firsi  few  months  had  passed  and 
our  sales  had  died  down  a  little  from  these 
coupons,  we  gave  the  other  names  to  our  sales- 
men and  lei  them  go  aflcr  ihe  sales,  TliL^ 
I  hen,  brouglil  in  another  run  of  sales  whirli 
added  lo  Ihe  lotat  number  of  machines  which 
we  knew  had  been  sold  through  our  having  llie 


with  our  sales.  For  Ihis  reason  when  the  sale 
of  a  machine  is  made,  we  generally  sell  a  dozen 
or  more  records  which  not  only  helps  us  make 
up  for  the  $5.00  wc  allowed  on  the  first  pay- 
ment, bul  also  helps  lo  keep  the  machine 
sold.  I  believe  that  if  you  can  sell  your  cus- 
tomer enough  records  with  enough  variety  to 
make  the  machine  really  prove  its  worth,  you 
will  nol  have  so  many 
lake-backs  and  your 
record  sales  will  be 
htrger. 

"In  our  record  de- 
li.irlmcnt  we  try  to  cn- 
lourage  this  as  much 
as  possible.  We  believe 
that  the  girl  behind  the 
counter  has  a  great 
ileal  to  do  in  making 
tlic  record  department 
a  success.  For  this  rea- 
son wc  use  care  in 
selecting  a  girl  of  this 
l>pc  and  then  we  take 
iurther  pains  in  in- 
structing her  in  the  up- 
keep of  her  stock,  the 
memorizing  of  the  rec- 
ords and  the  ability  to 
sell. 

"In   our   booths  we 
always  keep  a  dozen  or 
so  of  Ihc  latest  records 
on   one   of  the  tables 
ready  tor  playing.     Wc  do  this  to  introduce 
them  while  wc  arc  seeking  another  record  that 
a  customer  has  requested.     Whenever  a  cus- 
tomer comes  in  and  asks  for  some  particular 
record,  we  invite  him  or  her  into  a  booth  to 
hear  one  or  two  selections  while  we  are  finding 
the  record  requested.    In  ihis  way  customers 
feel  that  we  are  showing  them  a  couru--y,  which 
we  are;   but  it  also  leads  lo  many  .iddilionnl 


booth. 

"But 
tng  was 
coming 


hal 


surprising  as  well  as  gralify- 
Ihe  manner  in  which  the  people  kept 
n  long  afler  the  fair  had  been  forgot- 
ten. Only  the  other  day  we  recei\'ed  a  letlt^r 
from  a  lady  who  slated  lhat  slit-  had  been  sick 
and  unable  to  come  to  our  store  and  was  her 
coupon  still  good.  We  delivered  (he  machine 
a  few  days  later. 

"Also,  since  much  of  our  iradc  is  rural  Irade, 
I  he  re  are  only  certain  limes  during  the  year 
when  Ihe  farmer  has  money  to  buy  a  machine. 
Vor  ifiis  reason,  we  must  wail  until  llicy  jrc 
in  a  position  lo  buy,  bul  wc  have-  some  sails- 
faction  in  ihe  fact  lhal  many  of  these  ,irc  c.i.-h 
sales. 

"We  never  make  a  practice  of  giving  records 


sales  which  would  not  have  resulted  had  wc 
found  Ihe  record  wanted  loo  soon. 

Featuring  the  Latest  Recordings 
"We  always  try  lo  feature  ihc  new  records  as 
they  come  in  as  much  as  possible.  The  girl  in 
charge  calls  up  our  different  customers,  first 
making  up  a  list  of  Ihc  records  which  she  feels 
Ihcy  will  enjoy.  Then,  as  she  calls  each  one  on 
the  'phone,  she  states  that  we  have  received 
our  shipments  of  new  records  for  [he  month 
and  since  there  were  Iwo  or  ihree  which  were 
particularly  pleasing  and  lhat  she 'knew  they 
would  enjoy,  she  is  taking  the  liberty  of  send- 
ing Ihem  out. 

"We  do  this  ralher  lhan  ask  their  permission 
for  wc  have  found  that  it  is  loo  easy  for  ihem 
to  refuse.  However,  if  you  tell  them  that  you 
are  sending  them  out,  Ihey  wail  oul  of  curiosity 
lo  learn  for  ihcmselves  just  what  they  are.  By 
following  out  this  practice  wc  increase  sales." 


STARR  PIANOS     STARR  PHONOGRAPHS 
GENNETT  RECORDS 

'Reprefent  the  Hiqhert  cAuainmtnt  in  oMwical  Cypirth 

STARR  PIANO  COMPANY  - 

Established  1872  Richmond.  In.ll  .,,„ 
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KENNEDY 

^OYAL  Sixteen 

ExquiiiU  /urniliiri  plus  Kenntily  Rnjai 
Ruc{>tion.  A  comp\(tc\y  selj<ontain(d 
set,  including  JU/JCTb  TSproducCT  urithfuU' 
throated  tone  chamber,  dll  built-in.  Uses 
tame  thJio  unit  as  Model  Fifieen.  Wnl- 
nut.  Space  for  batteries  and  accessories. 
Lists  at  323S-00  (u^thoui  accessaries). 
Slightly  higfifT  ukjI  of  the  Roc^s. 


A  Big  Year  For  All  Kennedy  Dealers 

Kennedy  1926  models  are  ready— find  out  about  them,  right  now !  The  line  is  complete — 
offered  in  a  price  range  that  meets  every  pocket-book  requirement  of  the  radio  buyer 
who  this  year,  more  than  ever,  appreciates  Kennedy  Royal  quality. 

Backed  hy  a  Tremendous  Advertising  Campaign 

This  season  the  Kennedy  story  will  be  "put  over"  with  a  real  smash.  Newspapers  and 
farm  journals  will  place  Kennedy  advertising  before  millions  of  radio  prospects— in 
metropolitan  centers,  rural  communities  and  small  towns.  These  advertising  messages 
are  backed  by  real  dealer  helps— elaborate  window  displays,  counter  cards,  signs, 
folders,  decalcomanias — all  helping  you  to  cash  in  to  the  limit  on  Kennedy  advertising 
and  Kennedy  Royal  quality. 

The  Kennedy  Dealer  Protective  Franchise  Spells  Success 

Following  the  policy  established  by  Kennedy  three  years  ago,  all  Kennedy  dealers  work 
under  a  protective  franchise  that  actually  means  something.  This  franchise  gives  each 
Kennedy  dealer  exclusive  sales  rights  in  his  community,  protects  him  against  unfair 
competition,  dumping,  "gyp"  practices  and  other  evils  that  have  generally  menaced  the 
radio  dealer  in  the  past. 

Right  Noti; — Investigate  the  Kennedy  Plan 
There's  a  big  year  ahead  for  all  Kennedy  dealers.  A  distinctive  line  of  radio  sets  and 
speakers — built  to  a  quality  that  is  the  standard  of  comparison — backed  by  tremendous 
advertising  and  the  protective  franchise  that  assures  every  Kennedy  dealer  full  results  of 
his  work  for  years  to  come  '  'Write  for  full  information  on  the  complete  Kennedy  plan. 


Model  Fifteen 


Tl\e  outstdJiding  perform 
field.  Only  two  dwls  fen' 


1  the  n 
,  r  tuning.  High' 
ly  selective,  with  tone  so  pure,  iMtural 
and  Ii/<  U\e  that  musical  critics  prefer 
It.  Price  S120.00  {without  accessories). 
Slightly  higher  west  of  the  RocJfies. 


Model  Twenty 

A  (me-duil,  ■^■tuhc  tuned  radio  frequency 
set  thai  combines  extreme  oberating 
jimpltcity  with  Kennedy  Royal  Sltiiid- 
ards.  Price  Sqo.oo  {without  accessoi 
Slightly  higher  iwst  of  the  Roclfies. 


Royal  Speaker 

MODEL  630 

A  conjole  ibea^er  de  luxe  enclosed  in 
mahogany  caoinet  U'ith  beautifullygnlled 
front.  Lists  at  Sis.oo.  Slightly  higher 
west  of  the  Rockies, 


KENNEDY 

Speakers 

Embodies  the  same  reproducing  unit 
used  111  the  Kennedy  Royal  SbeafieT.  Two 
sizes.  Model  610.  12  in.  bell,  Szo.oo, 
Model  620,  If  in,  bell.  $2^00.  Sdghlly 
higher  west  of  the  Rocljies. 


KENNEDY 


Colin  B.Kennedy  Corporation  '  <■  201 7  Locust  St.  '  i- St.  Louis,  Mo.e^Touma^'sendpiirticuIaTS 
of  the  Kennedy  Protective  Dealer  Franchise  and  full  information  on  the  coynplete  KejiTiedy  line. 

"Name  Address  City  State. 
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Hitting  tlie  High  Spots  in  Radio  Selling 

"Extra"  Sales  Secured  by  Working  Practically  Untouched  Fields 
for  Radio  Business  Are  Adding  to  the  Profits  of  Live  Dealers 


During  the  last  Iwelve  months  a  great  change 
has  taken  place  in  radio  merchandising.  The 
time  when  the  dealer  merely  need  stock  several 
lines  of  radio,  place  a  few  in  the  window  and 
advertise  them  to  get  business  is  gone.  The 
public  is  no  longer  rushing  to  the  stores  eager 
to  buy  any.  old  thing  in  the  radio  line.  This 
condition  has  been  brought  about  through  sev- 
eral outstanding  reasons.  First,  the  national  ad- 
vertising of  the  leading  manufacturers  of  radio 
sets  and  accessories  which  has  made  these  par- 
ticular outfits  well  known  to  the  public.  Sec- 
ond, the  first  wild  rush  of  the  public  is  over  and 
to-day,  partly  because  of  this  reason  and  also  be- 
cause of  keen  competition,  the  dealer  finds  him- 
self in  a  position  where  he  must  do  his  utmost 
to  sell. 

What  the  Public  Wants 

The  public  has  become  radio  wise  and  for 
the  most  part  people  who  visit  a  talking  ma- 
chine store  for  radio  have  some  idea  at  least 
of  what  they  want.  If  the  dealer  does  not  handle 
the  line  which  a  prospective  customer  happens 
to  know  about  and  in  which  he  or  she  is  inter- 
ested he  must  get  busy  with  the  best  salesman- 
ship of  which  he  is  capable  or  he  can  chalk 
down  another  lost  sale.  Most  far-sighted  deal- 
ers have  learned  by  experience  that  it  is  not 
good  merchandising  to  try  to  keep  in  stock  sev- 
eral of  every  make  of  radio.  In  the  first  place, 
the  investment  is  too  great.  In  the  second 
place,  the  dealer  is  in  a  position  where  he  must 
scatter  his  sales  effort  too  much  for  efficient 
promotion.  The  leading  dealers  now  handle 
between  three  and  six  of  the  foremost  lines  and 
try  to  keep  in  stock  models  which  will  meet 
every  taste  and  pockelbook. 

Getting' the  Extra  Sales 
In  view  of  the  fact,  which  every  dealer  will 
admit,  that  radio  must  now  be  sold  and  also 
because  of  the  number  of  dealers  in  most  com- 
munities who  are  competing  for  business  the 
extra  sales  which  can  be  secured  through  in- 
telligent sales  promotion  assume  a  growing  im- 
portance.   The  efforts  of  most  dealers  are  cen- 


By  Arthur  W.  Johnson 

tered  in  reaching  the  householder.  As  yet  very 
little  attention  has  been  paid  to  that  other  great 
field  which  is  awaiting  development,  namely, 
business  houses,  such  as  restaurants,  moving 
picture  houses,  pool  rooms,  etc.;  hospitals,  asy- 
lums, community  auditoriums,  public  halls,  ho- 
tels, churches,  schools,  local  clubs  and  the  vari- 
ous  other   social  and   religious  organizations. 


Because  of  competition  and 
other  factors  bearing  on  radio 
sales  the  dealer  who  expects  to 
get  the  utmost  in  profits  from 
his  radio  department  must  seek 
new  sales  opportunities.  The 
accompanying  article  outlines 
a  new  field  for  sales  which 
a  live  dealer  has  found  most 
profitable.  Commission  -  paid 
salesmen  brought  home  the 
bacon  for  this  retailer. 


Here,  indeed,  is  a  chance  for  the  promotion 
of  radio  sales  which  will  net  the  dealer  a  hand- 
some profit.  Of  course,  it  is  easier  to  sell  a 
radio  for  use  in  a  home  than  it  is  to  sell,  say, 
for  example,  a  moving  picture  house  proprietor 
and  yet  that  these  people  are  in  the  market  and 
will  appreciate  the  benefits  of  having  radio  in 
their  places  of  business  is  proved  by  the  fact 
that  dealers  who  have  recognized  the  opportu- 
nity and  who  have  taken  energetic  action  are 
making  sales  with  comparative  ease.  Only  a 
short  time  ago  in  The  Talking  Machine  World 
appeared  an  account  of  how  one  dealer  has  two 
men  working  on  the  outside.  These  men  de- 
vote their  time  exclusively  to  prospects  of  the 
type  suggested  above  and  they  are  making  sales. 
In  one  week  two  expensive  radio  sets  were  sold 
to  theatres  and  the  men  had  secured  several 
other  red  hot  prospects  in  other  Hncs  of  busi- 


Have  You  A  Genola  in  Your  Toy  Shop? 

It's  a  great  little  money  maker — a  child's  phonograph 
retailing  at  $5.00 — that  plays  all  flat  records  up  to  10 
inch  size  with  the  clear  reproduction  of  a  large  machine. 
It  is  bright  and  appealing  in  appearance  and  makes  a 
hit  with  both  parents  and  children. 

The  Genola  stands  but  7'/i  inches  high.  Then  to  retail 
at  $10.00,  there  is  The  Baby  Cabinet,  standing  17  inches 
high  and  which  is  a  delightful  piece  of  nursery  furniture 
as  well  as  a  splendid  little  talking  machine. 

Order  Samples  Today 

THE  GENERAL  PHONOGRAPH  MANUFAQURING  CO. 

Elyrla*  Ohio. 


ness  who  were  on  the  verge  of  closing.  These 
men  are  paid  a  commission  on  sales  and  they 
not  only  are  earning  a  fair  income  for  them- 
selves but  they  are  doing  great  work  in  adding 
materially  to  the  dealer's  sales  volume.  If  the 
men  do  not  make  sales  they  receive  no  money 
and  it  costs  the  dealer  nothing. 

Real  Salesmen  Necessary 
Practically  the  only  way  in  which  a  dealer 
can  corner  these  extra  sales  is  by  utilizing  the 
services  of  outside  men.  Mediocre  men  will 
be  unable  to  cope  with  the  situation.  The  men 
who  are  fitted  for  this  kind  of  sales  promotion 
arc  salesmen  in  every  sense  of  the  word.  They 
must  be  thoroughly  conversant  with  the  lines 
ihey  are  handling,  They  must  study  their  pros- 
pects and  ihey  must  be  capable  of  making  the 
business-man  prospect  see  the  advantages  of 
having  a  radio  in  his  place  of  business.  This 
also  applies  where  the  men  go  after  radio  sales 
in  the  hospitals,  churches,  etc-  The  sales  ap- 
proach and  talk  which  wins  sales  in  this  field 
are  radically  different  from  that  which  secures 
the  name  of  the  householder  to  the  contract. 
In  the  latter  case  the  entertainment  and  cul- 
tural advantages  of  radio  are  emphasized.'  In 
the  former  instance  the  prospect  must  be  shown 
how  radio  will  aid  him  in  his  business.  The 
business  man  does  not  want  to  spend  money  for 
entertainment  or  culture,  that  is  not  in  his  es- 
tablishment, unless  he  believes  the  people  who 
patronize  his  business  like  it  and  will  tell  their 
friends,  thus  making  radio  a  medium  of  adver- 
tising. 

The  whole  matter  simmers  down  to  the  need 
for  dealers  really  covering  all  the  field  for  sales 
in  their  communities.  It  means  that  the  high 
spots  in  the  sales  field  are  worth  exploiting.  It 
is  the  extra  sales  which  in  the  long  run  deter- 
mine the  profits.  After  all.  whether  a  dealer 
adds  twenty  or  thirty  sales  a  year  to  his  normal 
volume  is  important  enough  to  warrant  the 
deepest  consideration. 


Stewart-Warner  Makes 

Report  for  Half  of  1925 

Shows  Net  Profit  Equal  to  $5.77  a  Share  for 
Period  of  Six  Months 

The  Stewart-Warner  Speedometer  Corp.  re- 
ports net  profit  of  $3,446,972,  equal  to  $5.77  a 
share  for  the  six  months  ended  June  30,  com- 
pared with  $2,009,555  or  $4.23  a  share  in  the 
first  six  months  of  1924. 

The  report  for  the  second  quarter  shows  net 
profit  of  $2,163,000,  equivalent  to  $3,60  a  share. 
This  compares  with  $1,303,972  or  $2.17  a  share 
in  ihe  preceding  quarter,  and  $512,850  or  $1.08 
a  share  in  the  second  quarter  of  1924.  The 
company  declared  the  regular  quarterly  divi- 
dent  of  $1.25,  payable  August  IS  to  stock  of 
record  July  31. 


New  Columbia  Releases 

The  outstanding  vocal  selection  on  the  Sep- 
tember listing  of  Columbia  record  releases  is 
an  excellent  coupling  of  two  popular  comic 
songs,  "The  Farmer  Took  Another  Load 
Away,"  suiig  by  the  Happiness  Boys,  Jones 
and  Hare,  and  "Row,  Row,  Rosie,"  sung  by 
Eddie  Cantor.  The  dance  releases  include 
"Say.  Arabella,"  coupled  with  "Angry,"  both 
played  by  Ted  Lewis  and  His  Jazz  Band,  and 
"On  a  Night  Like  This,"  played  by  Harry 
Reser's  Syncopators.  A  heavy  demand  for  these 
numbers  is  anticipated. 
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uie  new 

Brandes  lit 


thumb-! 


TvpcH"-wiihonantiiluefiniih 
skillful  in  dcsian.  simple  of  line. 
Irs  targe  diaphragm  means  laree 
'       ^Adjustable  bv  a  curn  of  a 


The  new  Audio  Trane- 

■  f  I  to  5,  Two  siepa  of 
ilificntion  may  be  used 
"  "  djjtonion.List  $4. 


THE  speakers  they  want!  The 
prices  they  want!  And  quality 
of  tone  such  as  has  not  yet  been 
equalled. 

All  we  ask  you  to  do,  is  to  hear  the 
new  speakers.  All  you'll  need  to  do 
is  to  let  your  customers  hear  them. 

The  Brandes  laboratories,  expert  in 
meeting  the  problems  of  radio  acous- 
tics for  sixteen  years,  have  now 
developed  these  really  remarkable 
speakers.   They  are  worth  hearing. 


And  ihat  old  standby— the  Su- 
perior Mai  chcd  Tone  Headset. 
&ell  one  with  every  radio  set. 
You  can— alihls  new  li 
List  $4.50 


Brandes^ 

i'V^^ts  injmgoawuMcs^sinu I9O6 


•■"^•e"*  dlsiribuled  in  Cnnac 
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Noteworthy  Conference  of  Victor  Co. 

Wholesalers  Held  at  Camden  Factory 

Merchandising  of  Talking  Machines  and  Records  on  a  Sound  Basis  Discussed  at  Length  and  With 
Frankness— Wholesalers   Much   Enthused  Over  Private  Showing  of  New  Line 


nd,  in  fact,  enthusiasm,  on  llic 
ctor  wholesalers  who  atlciidtil 
ercnce  at  the  Victor  factory  in 
-I  .inij  4  is  to  be  acct-|>ti.'d  ;i> 
III'    M  s-ion-.  may  be  dcscribtd 

.iiig  a  ciislinci  iiiflnenci:  upon 
tile   X'iclor  trade  in   liie  neai 


If  optimi.^ 
part  of  tho; 
the  hvo-ti;iy 
Camden  on 
a  criterion, 
as  being  rno 
a  promise  o 
the  activiiit- 
future. 

It  was  the  first  general  inectint;  of  Viclor 
wholesalers  held  since  1922,  the  call  for  iln- 
conference  having  bi:en  ,sent  out  by  fae- 
lory  officials  some  lime  ago  with  a  view  lo 
providing  an  "opportimity  for  open  and  frank 
discussion  of  tin-  problems  and  possibilities  ol 
ihe  business  by  both  wholesalers  and  factorv 
officials.  That  the  conference  was  to  be  con- 
fined strictly  to  business  was  frankly  slated 
with  Ihe  rcsull  lliat  business  it  was  for  two 
full  days. 

Waller  J.  Slaats,  Ireasnrer  of  ibe  \"ictor  Co.. 
presided  as  chairman,  and  among  those  who  ad- 
dresed  the  wholesalers  al  various  limes  during 
the  meetings  were  included:  E.  R.  F.  Johnson, 
vice-president  of  the  company  and  son  of  llie 
president:  E,  E.  Shumaker,  W.  W.  Clark,  Roy 
A.  Forbes,  and  E.  T.  Kicffer. 

From  every  angle  it  was  unquestionably  Ihe 
most  resultful  meeting  ever  held  by  the  Viclor 
wholesalers  in  conjunct  ion  with  I  be  factory 
officials,  and  Ihe  first  call  by  the  factory  to  dis- 
cuss business  matters  directly,  it  bein^-  felt  llial 
the  various  questions  could  be  ihreshed  out 
much  more  salisfaclorily  when  all  jobbers  were 
gathered  together  than  when  individuals  or  small 
groups  visited  Camden. 

The  discussions  were  frank,  (be  wholesalers 
being  encouraged  to  express  their  views  on  all 
matters  regarding  the  markeiing  of  \'iclor  prod- 
ucts. It  was  emphasized  very  slronglv  that  i)ar- 
licular  attention  should  be  given  lo  sound  mer- 
chandising principles  in  connection  with  the  dis- 
tribution of  talking  machines  and  records,  and 
it  was  likewise  emphasized  that  the  term  "mer- 
chandising" does  not  apply  alone  to  building 
up  sales  volume  but  also  has  much  to  do  with 
proper  buying  and  proper  checking  and  control 
of  slocks. 

It  was  agreed  that  although  the  talking  ma- 
chine business  has  some  problems  peculiar  to 
itself  it  is  in  the  main  controlled  by  Ihe  silua- 
ations  and  the  rules  thai  should  govern  all  lines 
ol  trade,  and  wholesalers,  and  particularly  re- 
tailers, must  so  arrange  llieir  affairs  as  to  be 
prepared  to  meet  varying  business  conditions 
in  a  safe  and  sane  manner  with  their  businesses 
in  such  shape  that  they  are  not  endangered  by 
any  sudden  fluctuation. 

ll    was    reported,    for   in I  ance,    lli.it    ihe  re- 


cent campaign  to  clean  up  slocks  of  marluncs 
and  in  some  cases  records  in  the  hands  of  deal- 
ers and  wholesalers  was  meeting  with  a  full 
mea.inrc  of  sucecss,  which  means  that  the  ilecks 
would  be  clear  for  the  marketing  on  a  sound 
and  proper  basis  of  the  products  llial  are  '^ooi] 
to  be  offered  lo  the  public  by  the  \'ict<>r  Co. 

-Among  Iho.ve  who  took  a  prominent  part  in 
the  discussion.-,  was  Roy  .A.  Forbes,  who  re- 
cenlly  joined  the  Victor  Co.  in  the  capacity  of 


r.  Williams,  G.  R.  Schcnck, 
I'red  .Jones,  Marry  Sooy,  M.  C,  Me.  Alexander 
Kisenbrandt.  ).  f.  Williams,  C.  H.  Mason.  N, 
Shilkrct,  J.  W*.  Hulls,  Mr.  Murphy.  C.  T.  Wiel- 
age.  G.  !■.  Williams  W.  H-  ("alloway,  Mr.  Con- 
way, H  E.  Clark,  I.  S.  Gordv,  I,  I-  Kyan,  C.  A. 
Droop,  C.  W.  Hyde.  Hon.  Hauser,  VV.  O.  Crew. 
G.  C  Hamburger,  K.  E.  Stiirtcvant.  A.  D.  Geis=,- 
ler.  Ernest  K.hn,  W,  L,  Marshall,  E.  E.  Shn- 
maker. 
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the  new  products  that  the 
Viclor  Co.  i>  preparing  for  the  market  this  Fall, 
details  of  which  will  be  announced  in  due  course, 
and  ihey  went  away  from  Camden  wilh  the 
feeling  lhal  with  new  lines  of  Viclor  prodncls  to 
olTer  nndL'r  a  sound  morcliandisiny  policy  de- 
veloped from  the  experiences  of  those  in  oilier 
lines  of  business,  as  well  as  in  the  talkinj;  ma- 
chine trade  itself,  Ihe  future  held  a  full  measure 
of  promise. 

The  interest  of  the  wholesalers  in  ihe  meeting 
was  evidenced  by  the  fact  thai  the  attendance 
of  ihe  jobbers  and  their  representatives  from 
all  sections  of  the  United  States  was  practically 
lUO  |)er  cent,  only  one  concern  not  being  repre- 
^enled  ihrongli  i  irciimslances  beyond  ils  cnn- 
Irol.      Tiie    wholesalers    and    factory  pers.mnel 
who  attended  the  sessions  and   the  dinner  on 
Monday  evening  included:     F.    R.  Sherman,  F. 
K.    Dolbeer.    W.    G.    Wah,   W.    F  hredericks, 
Robert    Sieinert,   Howard   Wurlit^er.   E.   R.  F. 
Johnson.   J.    i\.    Blackman.    L.    Hiiclin.   \V.  T 
Sutherland.  E,  L.  Graiigny.  I.,  W,  t  ollings,  1'. 
Whitsil,  W.  J.  SiaaLs.  H,  A.  Winkelman.  w',  C. 
Roberts.  H.  Koerber.  J    t.    Konsh,  H    W.  Wey- 
mann,  C,  H.  Grinnell.  G.        ]i\ic/..  C.  L.  Elyea, 
F,  Nestor.  E    Sani^er,  T,  E.  Swann.  C    K.  I!en- 
nett,  W,  W,  Clark.  W.  J.  Hans.sier.  H.  J,  Sharlle, 
h.  B.  Jenkins,  Jr.,  P.  Fclder.  W.  D.  Andrews, 
\V.  Biel,  R.  A.  Forbes.  J.  A.  Hofheinz.  C.  L. 
Johnson,   O.   L.    Neal,   A.    K.   Boone,  Donald 
Allen,   Roy  S.  Scro.tton,  C.  L.   Egner,  R.  H. 
Morris.  W.        Corley,  George  Cressey.  C.  L. 
Sanger.  E.  C.  Gallo.  R.  C.  Rogers.  A.  W.  Al- 


Brightson  Labs.  Announce 
New  Trade  Representatives 

Plans  for  Increased   Production  to  Meet  the 
Demand   Are   Und.r  Way 

l!rli;lilson  Laboratories.  Inc.,  manufacturer 
of  True  Ulue  lube^,  from  its  executive  offices, 
'riiirly-fourlli  street,  corner  As|or  Court  (Wal- 
dorl-Asloria  Holel),  arinom..es  a  number  of 
additional  Ir.ulr  rr|.,.-r,, 
■^"oniig.  Loii-l,  ,v  K',.]iil,L 
Hams  H.arOiv.-ire  (  Alim 
olds  Radio,  Denver.  (,olo 
ply  Co.,  St.  Louis,  Mo. 
more,  Lld„  Auslralia  ;i 


iv..      Thev  include 

I  llK-,,.^n.    ill,;  Wil- 

.ipolis,  Minn.;  Reyn- 
I'.rown  &  Hall  Sup- 
and  Parsons  iX;  Whitte- 
d  New  Zealand.  These, 


together  willi  the  former  rcpresenlatives  of 
Ibe  Itrightson  organli^alion.  make  possible  ihe 
distribnlion  of  True  liluc  lubes  from  many 
centrally  located  points  throughout  the  coun- 
try. 

Plans  fur  greatly  increased  production  on 
Brightson  True  Blue  tubes  are  also  well  under 
way.  According  to  the  officers  of  the  company 
the  demaml  for  True  Hhic  lubes  ihroughout 
Sumirn  r  nn.iilhs  lias  so  far  exceedcil  C.xpccta- 
lion.-  .1  •  III  rrn 1. 1  necessary  arran ijemenis  for 
mcri.i-ii|    ihikIu.  1  ion    to  care   for    l-all  orders. 

Ill  ■'  "  '  *  II'  l  ii  ll  with  a  representative  of  The 
W..rl.|,  (,.,.|-.  1-  nrighison,  heail  of  the  Bright- 
son  (.11,,  staled  Iliai  orders  have  been  increas- 
ing in  recent  weeks  al  a  very  substantial  rate. 

IS  parlicul.irly  well  pleased  with 
in  the  metropolilan  area  which 
healthy  improvement  in  sales, 
was  not  so  remarkable  as  the 
tcrritory  lhal  is  liiglily  competi- 


He  said  he  v 
the  situation 
has  sliown  ;i 
\  his  be  said 
fact  that  in  a 

live  I  lie  retail  price  of  lirigllt.^o^  True 
lubes  had  remained  at  the  figure  set  by  Ihe 
manufacturer.  Mr.  Brighlson  considered  this  a 
tribute  to  the  product  and  the  sales  policy  under 
which  True  Blue  tubes  were  sold. 


kinson.  Jerome  Harris.  C.  H.  North,  H,  A. 
Lamoor.  C,  W  Greener,  P.  Carlson.  F  McGal- 
liard,    li,    L.   A!dnd^'e.   G.   T.   Williams.  J.  E. 

Lukliard,  C.  W.  Hahls, 
Milrhell,  L.  A,  Hurch- 
U    Kusseii,  A.  H,  Bates. 
R.uilli,  J.  S.  Macdonald, 
/.  A.    Eiscnbrandl,  C.  N,  An- 
snick.  W.  Docrr.  W.  A.  MouL 
C.  .S.  Wickes,  E.  T.  Kieffer. 


Clark.  H.  Elhs,  H 
W.  F  Davissou,  l: 
field.  H.  A.  Goldsni 
Geo.  Hewbridjze.  E. 
George  Elvca.  W. 
drews,  \\ 
ton,   R.  S, 


J.  G.  Neville  With  Stewart- 
Warner  Cleveland  Branch 

CLEVK[..\.vn.  O.,  August  7.— I.  C,  Nculle, 
formerly  district  manager  of  ihe  Federal  Tele- 
phone and  Telegraph  Co.,  was  recently  appotnl- 
eil  manager  of  the  radio  sales  division  of  the 
local  Slewarl-Warner  Products  Service  Station. 
Arthur  Dickens,  formerly  connected  wilh  the 
Workrile  Manufacturing  Co.,  is  now  acting  as 
adio  engineer  of  the  Stewart- Warner  Corp. 


National  Record  Albums 


are 


Good  Albums 

Nationally  known  because  they 
give  real  satisfaction. 

They  require  less  selling  effort. 
Made  to  contain  all  makes  of 
disc  records  including  Edison. 

Write  for  our  list  of  1925 
ttylcM  and  prices 

NATIONAL  PUBLISHING  CO.,  239  S.  Americ.n  St.,  PHILADELPHIA,  PA. 


NLW  PORTABLE  ALBUM 


THE  PERFECT  PLAM 


The  Talking  Machine  World,  Nav  York,  Aiigitsl  15,  1925 


They  tell  me  you  should 
have  a  message  from  the 
Factory  Manager,  also. 


But   what  have  I 
with  selling? 


to  do 


Well,  as  I  see  it,  a  poorly 
made  record  may  be 
hard  for  anybody  to  sell. 
And  a  well-made  record 
is  at  least  easier  for 
everybody  to  sell. 

Anyway,  those  of  the  trade 
who  have  known  me 
during  my  30  years  in 
this  business  know  that 
I  recognize  it  as  an  art 
as  well  as  a  business,  and 
that  no  record  with  a 
shade  of  doubt  in  its  qual- 
ity will  ever  get  by  me. 


R.  A.  Gloetzner 

Factory  Manager 


COLUMBIA  PHONOGRAPH  COMPANY 

BRIDGEPOKT.  CONN. 


The  Talking  Machine  World,  New  York,  August  IS,  1925 


"I  MISS  MY  SWISS" 


Ted  Lewis  and  His  Band 

Columbia  Record  No.  406-D.    10  in.  75c. 

"I  Miss  My  Swiss' 1  i.'^f '^^^ 

.     »»  \  High  Hatted  Iragedtan 

Marguerite  J  ot  jazz 


COLUMBIA 


"I  Miss  My  Swiss,"  as  re- 
corded by  Columbia,  offers 
entirely  new  possibilities 
for  record  sales. 

The  hit  itself  promises 
to  be  a  sensation,  and  the 
Columbia  recordings  are 
truly  wonderful. 


The  Talking  Machine  World,  N'cxv  York.  August  15.  1925 


"I  MISS  MY  SWISS^' 

Billy  Jones  and  Ernest  Hare 

Columbia  Record  No.  410-D.    10  in.  75c. 

''I  iVIisS  ]VI V  Swiss"  1       enjoyable  vocal  comedy 
•        «  \  record  by  the  popular 

Collegiate  J  Happiness  Boys 

COLUMBIA 


A  real  opportunity  to 
reach  out  for  record  busi- 
ness among  customers  who 
have  never  realized  the 
full  possibilities  of  the  pho- 
nograph record. 


The  Talking  Machmc  WorM,  Ne^v  York,  August  IS,  1925 


COLUMBIA 


MODEL  460 
$200 


MODEL  450 
$175 


MODEL  4-50 
$150 


MODEL  420 
$100 


MODEL  340 
$120 


MODEL  430 
$125 


Write  the  Columbia  branch  or  dis- 
tributor in  your  territory  for  full  in- 
formation on  the  new  Columbia  line 

ATLANTA,  GA.,  561  WHITEHALL  STREET 
NEW  ORLEANS.  LA..  519  CANAL  STREET 
BOSTON,  MASS.,  lOOO  WASHINGTON  STREET 
CHICAGO.  ILL.,  430-MO  S.  WABASH  AVENUE 
CLEVELAND,  OHIO.  iS2S  E.  EIGHTEENTH  STREET 
CINCIMNATI.  OHIO,  ROOM  «,  222  W.  FOURTH  STREET 
DALLAS,  TEXAS,  2000  NORTH  LAMAR  STREET 
KANSAS  CITY,  MO..  2006  WYANDOTTE  STREET 
ST.  LOUIS,  MO..  1213  PINE  STREET 
LOS  ANGELES,  CAL.,  809  S.  LOS  ANCELEy  STREET 
NEW  YORK  CITY,  131  W.  TWENTIETH  STREET 
PHILADELPHIA,  PA.,  AO  N.  SIXTH  STREET 
PITTSBURGH.  PA.,  W2  DUQUESNE  WAY 
SAN  FRANCISCO,  CAL.,  MS  BRYANT  STREET 
BUFFALO,  N.  Y.,  7C0  MAIN  STREET 
DETROIT,  MICH.,  439  E.  FORT  STREET 
MINNEAPOLIS.  MINN.,  18  N.  THIRD  STREET 
SEATTLE,    WASH.,  911    WESTERN  AVENUE 
COLUMBIA   WHOLESALERS.  Inc., 

205  W.  CAMDEN  STREET,  BALTIMORE,  MD. 
TAMPA  HARDWARE  CO.,  TAMPA,  FLA. 
COLUMBIA  STORES  CO,, 
1608  GLENARM  AVENUE,  DENVER,  COLO. 
221  S.  W.  TEMPLE,  SALT  LAKE  CITY,  UTAH 
W.  W.  KIMBALL  CO., 
WABASH    AVENUE    AND    EAST    JACKSON  BLVD., 
CHICAGO.  ILL. 
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Donen  Profits  by  Ability  to  Make  Friends 

Has  Built  $20,000  Annual  Business  and  Overcome  Obstacles  in 
a  Small  Town  by  Being  on  Friendly  Terms  With  His  Neighbors 


What  chance  has  the  small  town  talking  ma- 
chine dealer  to  do  a  prohlablc  business,  when 
the  tendency  of  Uie  buyers  of  liis  community  is 
to  visit  a  conveniently  located  large  city  to 
make  their  purchases.  This  is  exactly  the  sit- 
uation with  which  Donen's  Music  Shop,  of  Rye, 
New  York,  is  faced.  Yet,  in  spite  of  the  fact 
that  Rye  is  a  very  small  town  and  a  large  part 
of  the  population  is  made  up  of  Snmmer  resi- 
dents, and  the  proximity  of  New  York  City 
with  its  fine,  large  establislimcnts,  Donen's  has 
built  up  a  business  in  its  small  shop  which 
reaches  a  yearly  total  of  $20,000. 

Working  on  Low  Overhead 

Now,  this  is  not  a  very  large  business,  figured 
from  the  standpoint  of  the  city  dealer,  with  his 
large  establishment,  his  half  dozen  salesmen 
and  clerks,  his  bookkeepers,  dcHverymen,  etc. 
But  it  is  only  because  the  city  dealer  who  op- 
erates on  a  large  scale  needs  all  of  these  things 
that  he  regards  $20,000  as  a  small  gross  bus- 
iness, In  Rye  this  is  an  excellent  sales  volume 
for  the  reason  that  Donen's  operates  on  an 
overhead  which  is  ridiculously  small,  compared 
to  that  of  his  city  competitor,  Mr.  Donen  him- 
self attends  to  the  selling  of  talking  machines, 
pianos,  radio,  records,  musical  merchandise,  etc. 
He  also  follows  up  delinquents  lo  get  the  money 
due  on  instalment  sales.  He  keeps  his  own 
books  and  his  only  delivery  expense  is  when 
he  makes  a  sale.  It  does  not  take  any  efficiency 
in  mathematics  to  understand  how  this  $20,000, 
with  the  low  overhead,  represents  a  very  nice 
business  indeed. 

Friendship  Basis  of  Business 
"We  are  doing  a  fair  business,  considering 
everything,"  points  out  Mr.  Donen.  "Our  sit- 
uation is  peculiar  in  that  most  of  the  people 
here  find  New  York  so  conveniently  located 
that  they  do  a  large  part  of  their  shopping  in 
the  department  stores  and  specialty  shops. 
Many  of  our  cLislonicrs  and  prospects  are  the 
owners  of  automobiles  and  they  go  to  New 
York  via  their  own  machine  and  in  addition  to 
a  pleasant  auto  ride  they  have  the  opportunity 
of  doing  their  shopping  in  the  large  New  York 
stores.  Of  course,  they  pass  many  music  stores 
and  the  music  sections  of  the  department  stores 


attract  ihem,  witli  the  result  that  they  often 
order  records  sent  to  their  homes  from  these 
out-of-town  shops.  Every  time  this  happens  it 
means  that  I  have  lost  some  business.  Of 
course,  not  all  the  people  do  their  shopping  in 
the  city.  As  in  every  town,  we  have  a  fair 
share  of  middle-class  and  the  poorer  people  who 
do  most  of  their  buying  right  here, 

"In  a  small  town  like  this  friendship  is  llic 


While  iriendliness  is  of  great 
importance  in  promoting  sales, 
particularly  in  the  small  town, 
according  to  Mr.  Donen  there 
^re  also  dangers  in  being  too 
friendly.  What  these  are  and 
how  this  aggressive  dealer 
overcomes  these  obstacles,  as 
well  as  how  he  solves  other 
problems  which  are  peculiar  to 
small  town  business,  are  told 
in  the  accompanying  article. 


basis  of  business  success,  especially  wilii  the 
wage  earners.  This  does  not  work  out  so  well 
with  the  middle  classes,  as  I  have  learned,  to 
my  sorrow.  Many  times  I  have  lost  sales  of 
machines,  pianos,  etc.,  because  I  happened  to 
be  well  acquainted  with  a  prospect  of  the  semi- 
successful  type.  Only  a  few  weeks  ago  the  wife 
of  3  physician  whom  I  knew  very  well,  pur- 
chased an  instrument  in  New  York,  which  she 
could  have  obtained  in  my  store.  The  real  rea- 
son in  back  of  the  purchase  was  that  these  peo- 
ple could  not  afford  to  pay  cash  for  the  instru- 
ment and  they  were  just  a  little  bit  ashamed  to 
come  to  me  to  buy  on  a  time  basis  because  they 
happened  to  know  me.  On  the  other  hand,  I 
get  a  large  part  of  my  business  from  the  wage 
earners  because  they  are  friendly  with  me. 
Regarding  Collections 
"One  of  the  chief  problems  of  the  small  town 
dealer  is  in  collections,  I  have  found.  When 


one  knows  one's  customers  so  well  the  natural 
tendency  is  to  be  too  lenient.  For  example,  we 
have  two  types  of  customers,  as  I  mentioned. 
The  fairly  well-to-do  people  and  Uie  wage  earn- 
ers. The  former  are  in  the  habit  of  having 
charge  accounts  and  the  latter  pay  on  instal- 
ments. In  the  former  instance  many  limes  the 
people  are  annoyed  if  they  receive  bills.  How- 
ever, they  arc  good  as  far  as  paying  is  con- 
cerned, but  the  dealer  must  be  very  diplomatic 
in  his  efforts  to  get  the  Tuoney  when  due. 
Among  the  wage  earners  the  problem  is  rad- 
ically different.  Here  dunning  can  be  resorted 
to,  but  the  dealer  very  often  must  lake  into 
consideration  family  circumstances  and  he  must 
be  lenient.  The  majority  of  these  people  have 
no  reserve  funds  and  when  the  head  of  the 
house  becomes  ill  or  he  is  temporarily  out  of 
work,  as  very  often  happens,  what  little  money 
has  been  saved  is  used  to  purchase  the  necessi- 
ties. I  never  press  mailers  in  cases  of  this 
character  for  two  reasons,  first,  because  I  have 
everything  to  lose  by  antagonizing  a  customer, 
and,  second,  because  I  know  these  people  will 
pay  as  soon  as  they  are  able.  Of  course,  there 
are  some  deadheals  and  here  the  only  safe  plan 
is  (o  take  vigorous  action  immediately.  In  a 
small  town  store  such  as  this,  where  the  pro- 
prietor does  everything,  from  selling  to  col- 
lecting, the  best  plan  is  to  set  aside  one  day 
each  week  to  follow  up  delinquents.  I  also  find 
the  telephone  very  useful  in  gelling  in  touch 
with  customers  regarding  money  due.  With 
foreigners  there  is  little  use  in  sending  out 
statements  of  money  due.  The  only  way  is  to 
see  them  personally." 

Tacoma  Dealers  Meet  to 

Form  Trade  Association 

New  Organization  Will  Probably  Become 
Branch  of  Western  Music  Trades  Association 

Tacoma,  Wash.,  August  3, — The  first  step  in 
the  formation  of  a  local  music  trades  associa- 
tion was  taken  here  recently  at  a  dinner  meeting 
held  in  the  new  Winthrop  Hotel.  The  dealers, 
including  the  leading  talking  machine  mer- 
ohants  of  the  city,  are  strong  for  an  association 
and  the  result  of  the  meeting  was  the  election 
of  M.  Silvers,  a  local  dealer,  as  president.  A 
delegation  of  music  dealers  from  Seattle  was 
present  to  give  the  local  retailers  all  the  help 
possible  in  organizing.  It  is  e.xpected  that  the 
association  will  become  part  of  the  West- 
ern Music  Trades  Association,  which  has  been 
so  active  in  improving  trade  conditions  and 
practices. 

At  future  meetings  the  organization  will  be 
perfected  and  from  the  interest  demonstrated 
by  trade  members  it  is  believed  that  a  repre- 
sentative membership  will  be  enrolled  at  the 

start. 

Nathan  Hast  in  New  Position 

The  appointment  of  Nathan  Hast  as  general 
sales  manager  of  the  Radio  Tel,  &  Tel.  Corp., 
New  York,  was  recently  announced  by  officials 
of  the  company.  Mr.  Hast  is  well  known 
throughout  the  radio  industry  through  his 
former  connections  with  the  Pearl  Co,,  Work- 
Rile  Manufacturing  Co.,  Music  Master  Corp., 
and  the  Shamrock  Mfg.  Co.,  Newark. 


Brodrib  Sc  Blair  Remodel 

Brodrib  &  Blair,  of  Bristol,  Conn.,  have  re- 
modeled and  redecorated  their  store  and  added 
a  piano  department,  where  they  will  carry  a 
complete  line  of  pianos. 


HARDWARE 

for 

RADIO  and  PHONOGRAPH  CABINETS 

LID  SUPPORTS  BULLET  CATCHES 

CATCHES  STOP  HINGES 

CONTINUOUS  HINGES  INVISIBLE  HINGES 

NEEDLE  CUPS 


WEBER-KNAPP  CO. 

JAMESTOWN,  N.  Y. 
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Turnover  and  Its  Relation  to  Net  Profit 


Analysis  of  Turnover  by  H.  S.  Carroll  Before  the  Western  Music 
Trades  Convention — The  Proper  Method  of  Figuring  the  Turnover 


It  is  but  a  short  interval  in  time,  a  littk-  over 
fifty  years,  since  merchandising  had  no  sell- 
ing price  and  the  most  persistent  haggler 
bought  the  goods  far  below  the  unwary.  When 
merchandise  was  bartered  for  groceries,  coal, 
etc,  and  the  large  department  store  of  to-day 
was  little  dreamed  of.  What  an  evolution  has 
occurred  in  merchandising,  in  merchandising 
ideas,  in  marketing  and  in  merchandising  princi- 
ples. To-day,  merchants  are  analyzing  their 
business,  and  one  of  the  principal  topics  of  the 
day  is  that  of  turnover. 

Turnover  has  a  vital  bearing  on  profits,  but 
in  spite  of  this  fact  we  find  there  are  many 
merchants  (or  within  large  department  stores, 
department  managers)  Avho  do  not  really  under- 
stand tlic  meaning  of  turnover.  Being  a  pub- 
licity director,  and  not  an  accountant,  I  have 
taken  the  liberty  of  galliering  my  data  for  this 
article  from  authoritative  sources. 

What  Is  Turnover? 
A  very  simple  question  and  yet  not  quite  so 
easy  to  understand,  for  the  simple  reason  that 
many  merchants  view  turnover  from  a  different 
angle.  A  friend  of  mine  in  talking  to  a  certain 
merchant  on  the  subject  of  turnover,  was  told 
that  the  merchant's  stock  had  turned  a  surpris- 
ing number  of  times.  When  asked  how  he 
arrived  at  the  figures  this  merchant  said:  "Why 
my  slock  at  the  beginning  of  the  year  was 
$7.000— at  the  end  of  the  year  it  was  $7,600,  or 
$14,600  in  all;  dividing  by  two,  the  average 
stock  was  $7,300;  my  sales  %vere  $44,000,  so  the 
stock  turned  six  limes." 

In  reality  he  had  turned  it  two  and  a  half 
times! 

Many  merchants  confuse  the  term  "stock 
turnover"  with  "capital  turnover."  From  all  I 
can  learn,  the  modern  way  of  calculating  turn- 
over is: 

First  By  dividing  the  average  stock  at  re- 
tail for  a  given  period  into  the  sales  at  retail 
for  the  same  period. 

Second.  By  dividing  the  average  stock  at  cost 
for  a  given  period  into  the  sales  at  cost  for  the 
same  period. 

No.  1  (Turnover  at  retail) 
Average  slock  at   retail    $100,000  Inventory 
Actual    sales    al    rclail  -100.000 

5100,000)5400.000  {4    times  turnover 
No.  2  (Turnover  al  cost) 
Actual     sales     at     cost  $240,000 
Average    slock    at    cost  60.000 

S60.000  )524O.O0O  (4  limes  turnover 
Both  methods  give  practically  the  same  re- 
sults. However,  the  method  of  figuring  turn- 
over on  average  retail  is  recommended  by  the 
National  Retail  Dry  Goods  Association,  and 
practically  all  department  Stores  are  keeping 
their  records  on  a  retail  plan,  i.  c.,  they  report 
all  purchases  and  sales  at  both  coit  and  selling, 


enabling  them  at  all  limes  to  strike  an  inven- 
tory, without  the  necessity  of  making  a  physical 
check. 

Slock  on  ii.ini}  at  cnil  of  monlli; 


Jan. 
Feb. 
Mar. 


S7.000 
8,000 
S,500 


7.833.33 
Sates  for  3  months:  $C,000 
S7.833  )6,000,00  (0.76  in  3  monllis 
This  is  better  than  3  limes  a  year 
To  begin  with,  a  merchant  has  capital,  or 
the  necessary  credit,  with  which  to  finance  his 
purchases,  and  yet  the  merchant  who  can  show 
that  he  can  turn  his  stock  ten  times  a  year, 
needs  only  one-fifth  of  the  capital  required  by 
the  merchant  who  can  turn  his  stock  twice. 
Therefore,  to-day  the  successful  merchant  fig- 
ures his  turnover  in  advance.    He  estimates  the 
volume  of  business  he  expects  to  do  and  re- 
duces this  volume  to  cost  and  divides  it  by  the 
capital  which  he  has  available. 

Estimated  sales  al  retail  $100,000 

Your  capital    30,000 

Your  cost  retail    60,000 

$30,000  )S60.000  (2    times    turnover    of  slock 
to  get   expected   volume    from   your  capiial. 
It  is  important,   therefore,   that  he  set  his 
turnover  at  a  reasonable  figure,  one  which  he 
would  expect  to  accomplish. 

Turnover  in  Eastern  cities  is  higher  than  it 
is  in  the  West,  from  statistics  furnished  by  the 
Federal  Reserve.  This  is  due  to  the  fact  that 
we  are  further  from  the  market,  necessitating 
the  anticipation  of  our  requirements  over  a 
longer  period!  The  following  Federal  Reserve 
figures  show  the  approximate  turnover  of  the 
music  trade: 

Talking  machines,  two  and  one-half  times. 
Records  and  rolls,  two  times. 
Pianos  and  player-pianos,  two  limes. 
Sheet  music,  two  and  one-half  times. 
The  entrance  of  radio  into  the  music  field  has 
undoubtedly    changed    these    turnover  figures 
considerably,  particularly  on  records  and  talk- 
ing machines. 

Frequency  of  Inventory 
The  oftener  an  inventory  figure  is  available, 
the  more  correct  will  be  the  average.  For  ex- 
ample, the  average  for  a  year  for  the  inventory 
taken  monllily  will  be  more  accurate  than  an 
inventory  taken  once  a  year. 

When  an  inventory  is  taken  but  once  a  year, 
it  is  taken  at  a  time  when  stocks  are  lowest; 
therefore,  when  the  two  inventories  are  com- 
pared, the  average  does  not  represent  the  true 
facts;  whereas  a  once-a-month  inventory, — 
thirteen  inventories  will  be  available  which 
really  strike  the  true  average. 


A   Revelation  In  Sound  Reproduction 

The    ADD-A-TONE    stands  for  the 
highest  quality  in  tone  reproducrion. 
Turn  your  old  phonograph  into 
a  new  one  with  an  ADD'A-TONE 


UINJIQUE    REF*RODUCXIOINI  CO. 

32  Union  Square,  INI.  Y. 


Even  bankers  are  recognizing  the  importance 
of  turnover  as  evidenced  by  the  following  an- 
nouncement made  in  the  Federal  Reserve  Bul- 
letin of  May: 

"Tlie  rate  at  which  stocks  of  merchandise  are 
sold  and  replenished  is  an  important  factor  af- 
fecting the  expenses  of  operating  retail  firms 
and  in  determining  the  amount  of  credit  that 
is  required  to  finance  retail  trade.  In  view  of 
the  import.incc  of  this  relationship  between 
stocks  and  sales,  the  Federal  Reserve  Banks 
and  the  Comptrollers'  Congress  of  the  Retail 
Dry  Goods  Association  decided  to  add  to  the 
regular  retail  reports,  data  showing  the  rate  of 
turnover  each  month  and  the  cumulative  rate 
from  the  beginning  of  the  year  through  the 
current  month." 

What  Is  It  That  Affects  Turnover? 
Turnover  is  affected  by  poor  selection  of  mer- 
chandise, by  errors  in  quantity  purchasing,  by 
an  over-balanced  stock,  and  by  carrying  too 
many  price  lines. 

It  is  not  always  possible  to  sell  all  the  mer- 
chandise we  select,  but  once  we  discover  that 
we  have  made  a  mistake  and  that  our  purchases 
are  wrong,  then  we  must  take  instant  action, 
for  the  longer  this  dead  merchandise  remains, 
the  more  costly  it  becomes.  A  dollar  line  of 
merchandise  on  the  shelf  that  hangs  on  year 
after  year  had  better  be  turned  into  a  nimble 
dime  that  will  continue  to  turn. 

Because  one  merchant  is  capable  of  purchas- 
ing a  large  quantity  of  merchandise,  thereby 
securing  a  low  price,  it  does  not  follow  that  all 
merchants  can  do  likewise. 

It  is  important,  therefore,  that  you  know 
your  clientele,  and  how  much  of  a  quantity  you 
are  capable  of  absorbing;  otherwise  you  may 
tie  up  your  capital  in  a  purchase  that  will  pre- 
vent you  from  buying  sufficient  of  current 
quick-selling  numbers. 

Balanced  Stocks 
Stocks  that  are  poorly  balanced  may  mean 
that  one  portion  of  your  stock  is  turning  rap- 
idly, while  the  other  is  tied  up  in  high-priced 
merchandise  that  remains  frozen  and  affects  the 
turnover. 

1  remember  a  store  having  $30,000  worth 
of  diamonds,  which  the  buyer  thought  would 
add  prestige  to  his  jewelry  department.  It 
may  have  added  the  prestige  all  right,  but  it 
cut  down  his  purchasing  power,  affected  his 
turnover,  profit,  and  after  three  years  of  carry- 
ing them  without  sufficient  turnover,  they  were 
finally  disposed  of  at  half  price.  Seems  foolish, 
doesn't  it,  to  sell  diamonds  al  half  price?  Yet 
it  proved  a  wise  thing  to  do,  because  it  turned 
dead  capital  into  active  merchandise  that  began 
to  turn  and  make  profit. 

Recently  stores  are  discovering  that  capital 
can  be  spread  too  thin  over  too  many  price 
lines  and  that  this  will  eventually  affect  the 
turnover.  It  is  better,  therefore,  to  concentrate 
on  a  certain  number  of  prices  that  can  be  deter- 
mined upon  and  stay  within  these  price  lines, 

From  a  reliable  source  I  have  secured  the 
following  figures  as  to  volume  of  business, 
turnover,  and  marking  ratio  of  six  of  the  large 
retail  department  stores  in  America  for  the  year 
1920. 


Store 

Volume 

Turnov 

r  Mark-Up 

A 

600,000 

3.4 

■16 

B 

100,000 

2.7 

40,3 

C 

80.000 

3.1 

40.6 

D 

500,000 

7,7 

3S 

E 

1,000.000 

4.3 

36 

V 

21.000 

4.8 

47 

The 

average  turnover 

for  large 

department 

stores 

in  the  West  range 

from  3  to  4  per  rent 

akiuK  the  store  as  a  whole,  although 
■er  in  the  various  departments  may 
considerable  degree. 
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REG.  U.  S.  PAT.  OFF. 


SUPREMACY 

Is  Now  Known  the  World  Over 

Because 

— they  are  wrapped  in  "Mocolene" 

— they  are  sprayed  with  "Lubril" 

— they  have  the  right  carbon  content 

— they  are  correctly  tempered 

— they  are  produced  in  the  largest 
assortment 

— they  are  individually  packed 


J.  A.FISCHER  COMPANY,  PHUADELPHIAj 
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Ghas.  Freshman  Co.  Opens 
New  Factory  in  Chicago 

Prominent  Radio  Manufacturer  Opens  New 
Modem  Factory  to  Enable  It  to  Meet  the 
Steadily  Growing  Demand  for  Its  Products 

The  Chas.  Freshman  Co.,  Inc.,  manufacturer 
of  the  famous  line  of  Freshman  Masterpiece  re- 
ceiving sets,  has  just  opened  a  new  factory  in 
Chicago.  The  new  plant  is  a  modern  fire-proof 
building,  with  all  improvcnienls,  located  at 
Washington  Boulevard  and  Talnian  avenue — 
only  ten  minutes  from  Chicago's  1-oop. 

The  new  plant  is  situated  on  the  Chicago  & 
Northern  Railroad,  which  connects  directly  into 
the  Belt  Line.  The  railroad  siding,  which  per- 
mits the  loading  and  unloading  of  carload  ship- 
ments, is  connected  with  the  building.  Author- 
ized Freshman  dealers  in  the  Middle  West  ter- 
ritory will  be  served  directly  from  the  Chicago 
ofhce  and  factory. 

This  latest  expansion,  coming  so  soon  after 
the  occupancy  of  its  second  new  factory  in  New 
York,  at  133rd  street  and  Brown  place,  was 
forced  by  the  enormous  demand  for  Freshman 
products,  sold  direct  to  authorized  dealers 
throughout  the  country.  The  reception  of  the 
new  merchandising  plan  has  been  tremendous. 
Dealers  are  placing  large  orders  now,  and  this 
expansion  program  will  help  the  Freshman  Co. 
to  satisfy  the  demands  of  the  trade  for  mer- 
chandise. 


Feature  "I  Miss  My  Swiss" 

"I  Miss  My  Swiss"  is  being  featured  in  win- 
dow display  posters  by  the  Columbia  Phono- 
graph Co.,  Inc.,  New  York.  The  dance  record- 
ing of  this  extremely  popular  number  is  played 
by  Ted  Lewis  and  His  Jazz  Band,  and  the 
vocal  is  sung  by  Billy  Jones  and  Ernest  Hare, 
the  well-known  Happiness  Boys,  in  their  in- 
imitable style. 


Timely  Publicity  Wins 

for  Norfolk,  Va.,  Firm 

Paul-Gale-Greenwood  Co,  Featured  Brunswick 
Radiola  in  Strong  Advertising  Drive  When 
Local  Man  Won  Radio  Reception  Contest 

Norfolk,  Va.,  August  6. — Taking  advaniage 
of  timely  events  to  stimulate  sales  has  been 
found  productive  of  excellent  results  for  the 
Paul-Gale-Greenwood  Co.,  one  of  the  leading 
phonograph  dealers  in  this  city.  Recently,  when 
the  Brunswick  Co.  offered  the  first  prize  for 
distance  reception  on  a  Brunswick  Radiola  to 
W,  H.  Fitchett,  of  this  city,  the  Paul-Gale- 
Greenwood  Co.  took  advantage  of  the  fact  to 
do  some  special  advertising  in  the  local  news- 
papers, describing  the  contest,  and  telling  about 
the  winner.  In  one  ad  the  winning  check  was 
reproduced.  Of  course,  the  newspapers  had 
stories  regarding  the  winner  of  the  contest, 
and  altogether  the  Brunswick  received  some  un- 
usually effective  advertising. 

Jimmy  Flynn  Becomes 

Pathe  Record  Artist 

Jimmy  Flynn,  well-known  tenor,  is  a  new 
Pathe  record  artist  and  recently  recorded  his 
first  selections,  "Midnight  Waltz"  and  "I 
Wouldn't  Be  Crying  Now."  The  Pathe  Phono- 
graph &  Radio  Corp.,  Brooklyn,  N.  Y.,  maker 
of  Pathe  records,  reports  a  very  heavy  demand 
for  this  number. 


James  P.  Duffy  on  Holiday 

James  P.  Duffy,  advertising  manager  of  the 
Columbia  Phonograph  Co.,  Inc.,  New  York,  is 
spending  the  first  half  of  this  month  at  Cliff- 
haven,  on  the  shores  of  Lake  Champlain,  where 
he  greatly  enjoyed  himself.  He  also  made 
visits  to  leading  Canadian  cities. 


Making  Dealers'  Windows 

Radio  Sales  Promoters 

RCA  Window  Display  Division  Aiding  Deal- 
ers in  Staging  Window  Displays  Which  At- 
tract Attention  and  Speed  Up  the  Sales 

The  window  display  division  of  the  Radio 
Corp.  of  America,  which  has  been  formed  to 
aid  dealers  in  creating  window  displays  that  at- 
tract attention  to  RCA  products  and  create  sales, 
is  functioning  with  such  good  effect  that  dealers 
all  over  the  country  are  enthusiastic  regarding 
this  service.  The  window  display  division  keeps 
dealers  advised  through  periodically  issued  bul- 
letins of  the  art  of  dressing  windows  and  making 
use  of  the  numerous  window  display  helps 
which  have  been  prepared  for  the  retail  trade. 
Recently  the  bulletin  was  devoted  to  the  prep- 
aration of  a  Summertime  window  display.  The 
bulletin  contained  a  detailed  description  of  a 
scientifically  prepared  window,  from  the  method 
of  making  the  background  to  costs;  the  latter 
is  a  very  important  item,  especially  where  deal- 
ers have  set  aside  an  appropriation  for  window 
display  purposes. 

This  service  of  the  Radio  Corp.  of  America 
is  proving  invaluable  in  stimulating  sales  of 
radio.  The  window  display  is  coming  to  be 
recognized  as  one  of  the  most  powerful  forces 
for  sales  which  the  dealer  has  at  his  command. 
Many  dealers  do  not  take  advantage  of  the  win- 
dow display  as  a  means  of  sales  promotion  al- 
though experience  proves  that  when  the  win- 
dow is  given  the  same  careful  attention  which 
the  dealer  expends  in  preparing  his  advertis- 
ing, sales  result.  The  "eye  of  the  store"  works 
day  and  night.  It  is  truly  a  silent  salesman 
and  it  is  a  wise  dealer  who  sets  aside  an  ap- 
propriation for  making  his  windows  more  pro- 
ductive of  business  and  who  makes  the  best 
possible  use  of  the  display  material  prepared  by 
experts  and  supplied  by  forward-looking  man- 
ufacturers. 


THE  SYMBOL  OFSERVICE 


'NowYorks  Leading  'Radio  House'' 

Are  you  interested  in  selling  more  sets? 


TUttrihutoTs  joT 


If  you  are  wondering  how  to 
do  it  try  this  out — "sell  better 
performance  and  you'll  sell 
more  receivers." 

It's  only  logical  that  the  pro- 
spective radio  buyer  looks  for 
return  value  on  his  invested 
money.  You  can  assure  him  of 
all  kinds  of  real  entertainment, 
fun  and  financial  news  provided 
you  have  the  right  line  of  re- 
ceivers to  sell— RADIO  LAS. 


The  Radiola  26  is  the  "Super 
Het"  dressed  up  in  portable 
togs — famous  for  out-door  use 
anywhere  —  camping,  boating, 
motoring.  When  vacations  are 
over  the  Radiola  26  will  har- 
monize with  the  furnishings  in 
any  room. 

Sell  better  performance — more 
sets  and  get  bigger  profits. 
Stock  the  popular  R.  C.  A.  line 
of  Radiolas. 


Wholesale  only 


CONTINENTAL  RADIO  &  ELECTRIC  CQRPN. 


Fifteen  Warren  Street 


New  York,  V.  S.  A. 

 21130 
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Build 
your  business 
on  the  basically 
sound  foundation  11 
of  public  confidence^ 
in  RCA 


leadership 


odiola 

AN  RCA  PRODUCT 
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PncrfJt  Wnnii^  Sates  tinkles 

Circulating  Library  Brings  Customers  Into  Store  of  Small-Town  DeaJer— A  New  Twist  to  Can- 
vassing That  Makes  It  Easy  to  Start  the  Sales  Talk— Turns  Lack  of  Record  Demon- 
stration Facilities  Into  an  Advantage— Window  Display  Tips— Other  Clever  Stunts 


"Getting  the  customer  into  tlie  store"  is  the 
big  aim  of  every  talking  machine  dealer,  as 
well  as  that  of  every  merchant  in  any  line  of 
endeavor.  Salesmanship  and  super-salesman- 
ship without  the  cnslomer  to  work  them  on  are 
worthless.  It  is  to  lliis  end,  ihcrefore,  lliat 
the  dealer  sends  out  literature,  stages  contests, 
arranges  his  windows  aitraclively  and  has  spe- 
cial sales,  all  for  the  purpose  of  gclting  the  chi- 
sive  customer  within  range  so  that  Ihc  talking 
machine,  records  and  radio  can  be  called  to  his 
attention  and  llicir  appeal  emphasised.  One 
very  good  system  recently  brought  to  the 
writer's  attention  is  that  of  Fergu.-on'i  ^^l1-ic 
Shop,  Brunswick  dealer,  of  Babylon.  N. 
This  dealer  has  set  aside  a  corner  of  his  estab- 
lishment in  which  lie  conducts  a  circulating 
library  with  very  good  results.  This  depart- 
ment, in  addition  to  bringing  a  profit  to  the 
store,  draws  customers  continually,  and  as  the 
lime  for  a  book  to  be  retained  is  a  week  or  less, 
the  dropping  into  the  music  shop  becomes  a 
matter  of  habit  and  the  latest  releases  of  rec- 
ords are  called  to  the  customers'  attention  with 
noticeable  success. 

*  ❖  * 
Some  excellent  selling  ideas  are  hit  upon 
quite  by  accident  by*  dealers  or  salesmen  who 
have  wit  enough  to  realize  their  value  and  to 
adopt  them  as  a  part  of  their  regular  selling 
plan.  Witness,  for  instance,  the  experience  of 
the  young  outside  salesman  representing  a  deal- 
er located  in  Long  Island  and  in  a  suburban 
section  of  New  York  City  proper.  In  a  newly 
developed  section  of  the  suburb  where  the  sales- 
man was  not  particularly  familiar  with  the 
streets  and  numbers,  a  woman  called  up  with 
the  request  that  the  motor  of  her  talking  ma- 
chine be  repaired.  A  repairman  not  being  avail- 
.ible  for  the  errand,  a  young  salesman  was  sent 
out  to  bring  in  the  motor,  but  through  unfamil- 
iarily  with  the  locality  inquired  at  the  wrong 
house.  He  was  polite  and  nice  about  it,  but 
the  woman  who  answered  the  door  declared  she 
had  not  phoned  to  the  store.  However,  she  had 
a  talking  machine  that  was  not  operating  as  it 


should  and  the  salesman  quickly  volunteered  to 
look  it  over.    He  found  that  the  motor  needed 
oiling  and  that  it  was  operating,  at  too  high  a 
speed.    A  few  minutes  work  and  the  job  was 
done.    "How  much  do  I  owe  you?"  asked  the 
woman.     "Not  a  cent,"  replied  the  salesman. 
"We   are   glad   to  make   adjustments  without 
charge  where  no  new  parts  are  required."  The 
salesman,  however,  suggested  that  some  new 
records  might  prove  interesting  to  the  family 
and  subsequently  brought  out  a  bundle  of  rec- 
ords, selling  nine  of  them  on  the  first  trip.  Af- 
ter finally  locating  the  woman  who  had  put  in 
the  call  for  a  service  man,  the  salesman  mulled 
over   tlic    incident   and    finally   decided    to  try 
making  similar  "mistakes"  as  part  of  his  regular 
routine.    He  found  that  it  invariably  got  hini  an 
audience  and  that  whether  the  machine  needed 
repairing  or  not  the  spirit  of  service  was  appre- 
ciated.   In  the  follow-up,  however,  he  carried 
an  album  of  the  latest  and  select  records,  with 
tiie  result  that  the  volume  of  record  sales  actu- 
ally closed  in  the  customer's  home  came  close 
to   covering   the   canvassing   expense,  leaving 
profits  on  machine  sales  practically  clear. 
*       ♦  * 
Situated   in   a   business   section,  the  newest 
branch  of  Klaidman's  Music  Shop,  Brooklyn, 
N.  Y.,  exclusive  record  store,  has  a  rather  lim- 
ited floor  space  and  up  to  the  present  time  all 
the  demonstrating  has  been  done  on  one  in- 
strument, which  also  serves  the  purpose  of  at- 
tracting people  into  the  store.    The  instrument 
is  supplied  with  an  amplifying  horn  and  is  lo- 
cated near  the  door  of  the  store.     Otie  of  the 
busiest  periods  of  the  day  at  this  shop  is  at 
noon    wlien    the    office    workers    are   out  for 
luncheon.    It  is  not  infrequent  to  see  dozens 
in  the  store  at  that  time,  and  despite  the  fact 
that  but  one  record  can  be  demonstrated  at  a 
time,  a  surprisingly  large  number  of  records  arc 
sold  each  day.    The  manager  of  this  store  finds 
the   lack  of  demonstrating  equipment  a  help 
rather  than  a'  hindrance,  for  almost  invariably 
when  a  popular  record  is  played,  a  half-dozen 
or  more  people  will  inquire  the  name  and  a? 


Coming! 

Something  new~ 

Something  better 

'1^7'ATCH  for  our  September  announce- 
'  '  ment.  It  will  tell  the  story  of  great  im- 
provements in  radio,  of  how  you  can  place 
before  your  customers  the  most  efficient  re- 
ceiving set  yet  devised. 

We  repeat — watch  for  our  September 
announcement. 

MAGNAVOX  COMPANY 

OAKLAND.  CALIFORNIA 


there  is  a  self-service  record  rack,  will  help 
themselves  to  a  record  and  purchase  it. 
*  *  ❖ 
The  value  of  window  displays  is  generally  rcc- 
.>i,-ni?.cd  by  all  ricalcrs  but  in  the  case  of  many 
■•tores  a  certain  laxness  regarding  the  frequent 
changing  ul  the  window  takes  away  from  the 
value  of  the  display  space.  The  Wiley  B.  Aller, 
Co.,  of  San  Francisco,  with  numerous  branches 
in  other  cities  along  the  Pacific  Coast,  is  a  firm 
believer  in  the  efficacy  of  window  displays  and  for 
that  purpose  maintains  a  large  stockroom  wherein 
is  kept  ready  for  use  a  large  assortment  of  wa>; 
figures  and  various  prepared  set-ups  ready  for  use 
in  a  great  variety  of  displays,  all  being  subject  to 
call  for  special  window  arrangements  in  any  ol 
the  company's  stores.  The  company  has  two  sep- 
arate thouglits  in  mind  in  connection  with  its  win- 
dow displays,  one  being  to  obtain  immediate  re- 
sults, and  the  other  to  develop  cumulative  results 
to  be  capitalized  in  the  future,  through  the  build- 
ing up  of  public  confidence  in  the  house. 

❖  *  * 
The  giving  of  free  lessons  to  purchasers  of 
stringed  instruments  and  the  formation  of  clubs 
and  orchestras  by  music  dealers  who  have  mu- 
sical merchandise  and  small  goods  departments, 
has  proved  so  successful  in  the  instances  in 
which  they  have  been  tried,  that  it  is  surprising 
that  every  dealer  who  has  in  addition  to  his 
usual  lines,  such  departments,  has  not  tried  this 
form  of  increasing  business.  In  a  recent  issue 
of  The  World,  the  experiences  of  Manager  Ri- 
der, of  the  small  goods  department  of  Fred. 
Loescr  &  Co.,  Brooklyn,  N.  Y.,  were  related. 
Mr.  Rider  is  an  accomplished  performer  on  the 
ukulele  and  at  dull  seasons  he  advertises  free 
tutelage  on  this  instrument  to  purchasers.  The 
results  have  been  most  beneficial  from  the 
standpoint  of  incre.Tsing  sales.  Similarly,  nu- 
merous other  dealers  throughout  the  country 
have  profited  through  the  organization  of  bands, 
orchestras  and  clubs.  Landau's,  Hazleton,  Pa., 
has  gone  in  extensively  for  this  form  of  sales 
building  and  has  been  most  successful.  During 
the  past  year  the  L.  Grunewald  Co.,  New  Or- 
leans, La.,  secured  the  services  of  G.  Kealoha 
Kilman,  noted  ukulele  player,  as  a  member  of 
its  sales  force,  and  he  has  organized  numerous 
clubs,  the  members  of  which  take  lessons  from 
Mr.  Kilman,  paying  for  them.  Through  the  in- 
direct advertising  given  the  Grunewald  estab- 
lishment, sales  of  stringed  instruments  of  the 
plectrum  and  non-bow  type  increased  85  per 
cent  this  year  over  last. 

❖  •>  ♦  _ 
No  better  method  of  bringing  recent  releases  of 
records  to  the  attention  of  customers  can  be  im- 
agined than  that  utilized  by  the  James  K.  O'Dea 
Temple  of  Music,  Paterson,  N.  ].,  which  gives  a 
radio  concert  each  day  during  the  hour  of 
twelve  to  one,  using  talking  machine  records  to 
provide  the  entertainment.  Broadcasting  station 
WODA  is  owned  and  operated  by  this  establish- 
ment and  its  value  as  a  means  of  keeping  the 
store  before  the  minds  of  the  public  cannot  be 
doubted.  Each  announcement  made  brings  in  the 
name  of  Ihe  store  and  when  the  selection  to  be  ren- 
dered at  the  noonday  concert  is  named  the  name  of 
the  artist  and  the  make  of  record  is  also  given.  The 
public  is  asked  to  make  requests  by  telephone  for 
any  numbers  Ihey  wish  and  Ihe  telephone  kceps 
ringing  almost  constantly  during  the  hour.  ■  It  may 
be  that  other  dealers  could  secure  the  use  of  their 
local  broadcasting  station  for  an  hour  during  the 
day.  thus  rendering  a  service  lo  the  station  and  al 
Ihc  same  time  securing  a  most  valuable  medium  of 
publicity  and  a  means  of  increasing  sales, 


Ely  Ney's  American  Plans 

Ely  Ney,  the  famous  pianist  who  records  for 
the  Brunswick,  and  who  has  made  a  very  suc- 
cessful tour  of  Europe  this  Summer,  will  arrive 
in  the  United  Slates  early  in  January,  opening 
her  season  al  Bloomficld,  N.  J.,  after  which 
she  will  fill  engagements  in  Florida  and  Caii- 
fornia,  rr-tiirniiig  East  for  concerts  in  Pennsyl- 
vania and  the  Middle  West  about  March.  She 
is  scheduled  for  a  number  of  notable  events. 
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Reducing  Profit-Killing  Collection  Costs 

Costly  Collection  Systems  Often  Endanger  Profits — How  the 
Curtis  Art  Co.  Secures  the  Money  Due  at  a  Minimum  Expense 


There  are  two  important  elements  in  the  in- 
stalment business  which  determine  tlic  success 
of  the  talking  machine  dealer.  First,  of  course, 
there  is  the  sale,  of  which  no  more  need  be 
said  because  it  is  obvious  that  upon  the  volume 
of  sales  at  a  profit  depends  the  life  of  the  re- 
tailer. The  second  element,  however,  presents 
some  difficult  problems,  most  of  which  have 
been  solved  with  more  or  less  success  by  all 
dealers,  namely,  g-etting  the  money  due — all  of 
it — when  it  is  due,  at  a  minimum  expense. 
What  Are  Your  Collection  Costs? 
Do  you  know  what  it  is  costing  you  to  collect 
the  money  due  on  instalment  sales?  Is  the  ex- 
pense so  great  that  most  of  the  profits  are  dis- 
sipated in  collection  costs?  This  is  an  interest- 
ing and  vital  angle  of  the  collection  problem 
which,  as  applied  to  the  individual  dealer,  is 
worthy  of  the  closest  scriitiny. 

It  is  in  the  payment  of  the  last  few  instal- 
ments that  the  dealer's  profit  lies.  At  best  this 
profit  is  not  large  enough  so  that  the  retailer 
can  afford  to  squander  money  in  an  attempt  to 
get  what  is  coming  to  him.  Yet,  some  dealers 
have  such  expensive  methods  of  collecting  that 
when  they  finally  do  jar  a  delinquent  customer 
to  the  point  where  he  opens  his  purse  and 
pays  the  profits  have  disappeared.  Other  deal- 
ers still  use  old,  obsolete  and  ineffective  methods 
of  collecting  which  by  their  very  futility  are 
expensive. 

Take  the  case  of  a  certain  dealer  who  not 
long  ago  staged  an  intensive  canvassing  cam- 
paign. His  canvassers  went  out  into  the  field 
and  worked  like  demons.  They  made  many 
sales  of  talking  machines.  The  interest  of 
these  canvasser-salesmen,  however,  lay  in  mak- 
ing as  many  sales  as  possible  in  order  to  in- 
crease their  own  commissions,  as  is  natural 
enough.  The  credit  man  in  the  store  passed 
many  sales  which  should  not  have  been  per- 
mitted to  go  through.  For  this  reason  and  also 
for  the  reason  that  many  of  the  customers  lived 
too  far  from  the  store  to  come  in  to  make  their 
payments  and  they  could  not  be  depended  upon 
to  send  in  the  instalments  by  mail  the  services 
of  two  collectors  were  found  necessary  to  keep 
the  money  coming  in.  Collectors  are  expensive, 
as  this  dealer  soon  found  out.  He  also  dis- 
covered that  where  sales  are  made  some  dis- 
tance from  the  store  it  is  better  to  refuse  to 
deal  with  a  customer  whose  financial  integrity 
is  doubtful.  The  traveling  expenses  of  the  col- 
lectors coupled  with  the  high  cost  of  staging 
the  canvassing  campaign  and  natural  losses  due 
to  repossessions  and  several  instruments  lost 
practically  killed  the  profits  of  the  entire  cam- 
paign, Had  this  dealer  selected  his  customers 
more  carefully  from  the  credit  standpoint  hi' 


could  have  eliminated  the  services  of  the  col- 
lector to  a  large  degree  and  transacted  most  of 
the  business  by  mail. 

In  the  long  run  collecting  by  mail  is  the 
cheapest.     Of  course,   there  are  always  some 


THE  CURTIS  ART  C<.>. 

25-29  W.  Main  Si. 
Walcrbury,  ConiiccliciH 

You  no  doubl  forgol  all  about  the  payraenl  of  

I  ihc  which 


due. 


cipt  of  I 


kix 


Thank 


THE  CURTIS  ART  CO. 

3S-29  \V.  Slain  SI.. 
Walcrburj",  Coiiiicciicut 
We  liavc   received  no  response   lo  our 
that  paymCDts  on  your  phonograph  arc  • 
very    necessary    that    your    paymenis  sh 


Kindly  make  payiueiit 


rs  (ruly, 

The  Curiis  Art 


have  found  this  Ihc  most  successful  and  eco- 
nomical system  of  handling  collections.  The 
cost  of  printing  is  very  small;  the  dealer  not 
only  saves  the  time  of  himself  and  his  stenog- 
rapher and  the  bookkeeper  but  reduces  overhead. 
How  the  Curtis  Art  Co.  Collects 
The  forms  reproduced  herewith  are  in  use  by 
the  Curtis  Art  Co.,  talking  machine  dealer  of 
Waterbury,  Conn.  A  week  after  an  instalment 
has  become  overdue  the  first  form  letter  of  the 
series  is  mailed  to  the  customer  and  the  other 
three  follow  at  similar  intervals.  These  formal 
notices  are  printed  on  different  colored  paper 
and  they  are  about  the  size  of  a  postal  card. 
The  bookkeeper  goes  over  the  accounts  daily 
and  the  forms  are  sent  out  as  necessary,  taking 
up  only  a  few  minutes'  time  each  day.  This 
series  of  printed  notices  has  been  found  very 
effective  in  keeping  the  accounts  paid  up  to  date 
and  the  e.vpense  of  bringing  about  this  very 
desirable  result  is  insignificant. 


Your  account, 
past  due.    Unless  san 
to  take  sucli  steps  s 

Kindly  give  this 
immediate  attention. 


THE  CURTIS  ART  CO. 

25-29  W.  Main  St.. 
\\'aterbury,  Connec 


you  heretofore,  is 
5  brought  up  to  dale  vie  will  have 
eem  necessary  to  protect  our  in- 

,  of  fireat  importante  lo  you,  your 


Very  truly  yours, 


The  Curt 


:  Co. 


THE  CURTIS  ART  CO. 

2S.2!>  W.  Main  St.. 
Waterbury,  Connecticut 

you  rcgardiiiE  your  phor 
■eeks  overdue. 


lynienls  beinc  severs 
;  hare  heard  nothin 


The  Curtis  Art  Co. 


people  who  pay  no  attention  to  collection  let- 
ters and  forms,  and  in  these  cases  it  often  is 
wise  for  the  dealer  or  a  member  of  the  credit 
department,  if  the  store  boasts  one.  to  make 
personal  contact  with  the  delinquent.  Some- 
times there  is  a  difference  which  can  be  straight- 
ened out  only  by  a  personal  visit  when  all  the 
collection  letters  ever  devised  will  be  treated 
with  contempt. 

Some  dealers  have  found  that  they  can  follow 
every  account  through  the  various  phases  of 
delinquency  right  to  the  point  of  the  reposses- 
sion by  mail.  Some  dealers  use  personal  letters 
to  fit  each  individual  case;  others  have  three, 
four  or  five  form  letters  which  fill  the  bill. 
There  is  something  in  favor  of  both  of  these 
collection  systems.  An  important  point  in 
favor  of  the  series  of  printed  forms,  however, 
is  economy.  The  printed  form,  if  it  is  the  right 
kind,  gets  results.  This  is  not  open  to  argu- 
ment in  view  of  the  fact   that  n>any  dealer.'^ 


Inaugural  Program  of  New 
Jewett  Station  August  15 

Comprehensive  Program  Designed  to  Please 
Every  Taste  to  Feature  Opening  Ceremonies 
of  New  Broadcasting  Station  in  Detroit 

The  inaugural  program  from  WJR,  the  new 
5000-watt  broadcasting  station  of  the  Jewett 
Radio  &  Phonograph  Co.,  has  been  set  for 
August  15-  Beginning  at  7:00  o'clock  in  the 
evening,  the  best  talent  available  will  pass  be- 
fore the  microphone  in  the  studio  of  the  station 
at  the  Book-Cadillac  Hotel,  Detroit.  Mich.,  and 
put  on  a  varied  entertainment  of  character  and 
appeal. 

One  of  the  features  to  be  presented  to  the 
radio  audience  will  be  the  Detroit  Symphony 
Orchestra,  generally  conceded  as  one  of  the 
finest  symphonies  in  the  country.  At  the  time 
the  orchestra  is  broadcasting  it  will  be  playing 
in  a  new  $50,000  shell  which  was  built  this 
Summer  on  the  city's  beautiful  Belle  Isle  Park, 
in  the  Detroit  River.  This  will  be  followed  by 
a  varied  studio  program  presenting  vocal  and 
instrumental  groups  assisted  by  vocal  and  in- 
strumental soloists.  During  this  studio  pro- 
gram a  number  of  famous  men  will  be  presented 
in  short  talks  incidental  to  the  inauguration  of 
the  station.  Of  course,  popular  entertainment 
will  have  its  place  on  the  program,  since  it  is 
the  station's  intention  to  please  every  member 
of  the  radio  audience,  and  in  following  out  this 
intention  it  is  necessary  to  present  all  of  the 
various  entertainment  suited  to  radio  broad- 
castiiip 


Wuebben   Record  Albums 

are  indestructible 

They  are  manufactured  on  methods  of  construc- 
tion which  are  protected  by  the  Patent  Laws. 
It  is  impossible  for  the  records  to  drop  out. 

Ask  for  our  illustrated  prospectuses  and  price  lists 

Wuebben  Gesellschaf t,  m.  b.  H.,  Kochstrasse  60,  Berlin  SW.  68 
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There  is  no  better  loud  speaker  at  dmy  price 


Model  WG-10 

Majestic  Reproducer 

Ebony  Finish  6^  r>en 
Retail  Price 


Manufactured  by 

GRIGSBY-GRUNOW-HINDS  CO. 

4540  Armitage  Avenue 
Chicago,  Illinois 

In  Canada: 

Benjamin  Electric  Mfg.  Co.  of  Canada,  Ltd. 
TORONTO 
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Eliminating  the  Radio  Free  Trial  System 

Clarence  H.  Mansfield,  of  Fitzgerald  Music  Co.,  Los  Angeles, 
Addresses  Western  Dealers  on  Radio  Demonstration  and  Service 


Two  of  tlic  most  important  questions  in  the 
merchandising  of  radio  arc:  Shall  a  dealer  give 
free  trials,  and  shall  a  dealer  give  free  service? 

Taking  first  the  question  of  free  trials,  wheth- 
er it  be  radio,  phonographs,  pianos,  or  any 
other  similar  article  for  that  matter,  but  most 
particularly  radio,  I  absolutely  do  not  believe 
liiat  it  is  good  business  for  the  dealer  to  extend 
free  trials  to  the  prospective  purchaser. 

I  am  referring,  of  course,  to  the  free  trials, 
such  as  one,  two,  three  or  four  days.  I  am  not 
referring  to  these  home  demonstrations  where 
the  salesman  takes  the  radio  set  to  the  home, 
demonstrates  it  and  either  closes  (he  deal  there 
directly  following  the  demonstration  or  removes 
the  radio  set  when  he  leaves.  That  sort  of  a 
trial  I  am  not  referring  to  at  all. 

First  of  all,  from  a  sales  psj'cliology  stand- 
point, it  is  bad  business  lo  leave  a  radio  set  in 
the  home  on  trial,  for  directly  after  a  satis- 
factory demonstration  in  the  home  is  n.iturally 
the  logical  time  for  closing  the  deal.  That's 
when  the  prospect's  desire  for  the  radio  is 
warmest.  If  a  deal  cannot  be  consummated  .^t 
that  time,  then  certainly  as  a  rule  the  chances 
for  its  consummation  the  following  day  will  be 
considerably  less,  and  with  the  passing  of  the 
days  the  chances  grow  smaller  and  smaller. 

With  radio  particularly,  there  is  always  the 
chance  that  during  the  free  trial  the  prospect 
may  in  spite  of  most  detailed  and  explicit  in- 
structions on  the  part  of  the  salesman  inad- 
vertently turn  the  rheostat  over  too  far  and 
burn  out  or  paralyze  the  tubes  or  through  ig- 
norance fail  in  some  other  way  properly  to 
operate  the  set  and  cause  trouble  that  might 
tend  to  discourage  the  prospect  with  radio. 
The  prospect  would  then  either  think  that  all 
sets  were  no  good  and  become  disgusted  with 
radio  in  general,  or  would  come  to  the  con- 
clusion that  your  particular  set  was  no  good. 

Then,  it  has  been  proved  time  and  time  again 
by  sales  psychologists  that  the  appeal  of  any 
new  article  placed  in  the  home,  such  as  radio 
or  a  phonograph,  is  not  nearly  so  great  the  fol- 
lowing day  as  it  is  the  first  night  during  a  satis- 
factory demonstration  by  the  salesman.  Again, 


I  wish  to  say  that  iIil-  time  to  close  a  deal  is 
directly  after  the  demonstration  or  the  radio 
set  should  leave  the  home  with  the  salesman. 
Know  Your  Programs 
When  the  salesman  is  directing  the  demon- 
stration he  can  naturally  select  tiic  programs 
that  are  most  apt  to  appeal  to  the  prospect, 
and  further  build  up  the  desire  that  impels  the 
prospect  to  purchase.  And  there,  gentlemen,  is 
a  point  that  is  most  important  in  the  selling 
of  radio — before  making  a  demonstration  the 
salesman  should,  by  all  means,  be  thoroughly 
familiar  with  the  programs  being  broadcasted 
at  the  time  so  that  he  may  select  those  pro- 
grams that  are  most  likely  to  appeal  to  the  pros- 
pect. Your  radio  set  may  have  a  remarkably 
good  tone,  but  unless  you  are  bringing  in  a 
program  that  appeals  to  that  prospect,  then  the 
radio  does  not  have  a  great  appeal  regardless 
of  the  quality  of  reception.  But  on  the  other 
hand  if  you  are  bringing  in  a  program  of  music 
that  appeals  to  your  prospect  then  he  will 
recognize  much  more  quickly  the  tone  quality  of 
your  set,  and  the  desire  for  the  radio  will  be 
increased  immeasurably.  You  have  all  had  the 
same  experience  in  selling  phonographs  and 
reproducing  pianos.  One  outstanding  success- 
ful radio  salesman  tells  me  that  he  sells  many 
more  sets  by  taking  care  to  tune  in  on  the 
right  program  than  he  ever  does  by  dwelling 
on  various  so-called  talking  points  of  his  set. 

Obviously,- when  the  set  is  left  on  free  trial, 
and  the  prospect  is  alone  to  choose  his  own 
programs,  through  his  ignorance  he  may  very 
likely  tune  in  on  any  number  of"  programs  that 
to  him  are  unattractive  and  uninteresting  and 
naturally  have  his  desire  for  radio  considerably 
cooled  due  to  the  impression  that  most  of  the 
radio  programs  are  the  "bunk." 

Other  Reasons  Why 
There  are  many  other  reasons  why  free  trials 
are  inadvisable.  For  instance,  jealous  friends 
have  plenty  of  opportunity  during  a  free  trial 
to  suggest  some  other  make  of  set  Or  to  criti- 
cize your  set  and  its  operation.  Your  prospect 
has  plenty  of  opportunity  in  his  receptive  frame 
of  mind  to  read  advertisements  of  other  makes 


of  sets  which  are  apt  to  influence  him  against 
deciding  on  your  set.  Your  prospect  also  has, 
during  a  free  trial,  the  opportunity  to  think 
more  and  more  of  the  cost  of  a  radio,  he  has 
a  better  opportunity  to  weigh  the  radio  set 
against  some  other  article  he  may  also  desire. 
But  the  worst  feature  of  all  is  that  psycholog- 
ical reaction  that  comes  after  a  prospect  has 
used  a  radio  set  (or  a  phonograph  or  a  piano 
either  for  that  matter)  or  any  other  such  arti- 
cle On  free  trial  for  a  day  or  two.  The  appeal 
and  the  novelty  of  having  this  article  in  their 
home  has  diminished  considerably. 

I  feel  sure  that  if  any  dealer  has  practiced 
the  plan  of  free  trials  with  regard  to  radio,  he 
has  long  ago  come  to  the  conclusion,  if  he  has 
definitely  checked  up  his  operations,  that  his 
percentage  of  closes  from  free  trials  is  very 
small  indeed,  and  that  the  expense  from  a  stand- 
point of  damaged  merchandise,  transportation 
both  to  and  from  the  prospect's  home  and  other 
incidental  expenses  more  than  offset  any  profit 
on  what  little  business  may  be  consummated. 
Poor  Salesmanship 
]  believe  that  the  free  trial  in  the  home  is 
anything  but  sound  business  and  very  poor 
salesmanship.  However,  I  do  believe,  and  have 
seen  it  proved,  that  much  radio  business  can 
be  consummated  in  the  home  that  might  not 
have  been  gotten  on  the  floor  of  the  radio  store. 
This  can  be  done  through  the  medium  of  home 
demonstrations  in  the  evening  or  during  certain 
times  of  the  day  by  your  radio  salesmen. 
There  is  no  better  place  for  such  a  demonstra- 
tion than  the  home,  particularly  in  the  evening 
after  dinner.  Your  prospect  is  comfortable  and 
at  ease,  and  you  have  many  more  programs,  of 
course,  to  choose  from  and  thus  have  a  better 
opportunity  of  selecting  a  program  that  will 
appeal  to  your  prospective  purchaser.  But,  as 
before  stated,  I  believe  that  the  deal  should  be 
consummated  directly  following  such  a  demon- 
stration or  the  salesman  should  take  the  radio 
set  with  him.  It  is  far  better  to  leave  yout 
prospect  with  a  desire  to  hear  more  of  the  radio 
and  with  the  fine  impression  that  a  good  demon- 
stration naturally  leaves  than  it  is  for  you  to 
leave  the  radio  set  in  the  home  for  free  trial 
and  possibly  have  this  customer,  through  ig- 
norance of  operation,  fail  to  get  the  proper  re- 
sults from  the  set  and  thereby  destroy  any 
good  impressions  he  may  have  had  of  radio. 

From  an  economical  standpoint,  of  course, 
the  most  desirable  place  to  close  business  is  In 
our  own  stores.  However,  we  can  never  get 
the  percentage  of  business  from  the  floor  of 
our  stores  during  the  day  until  we  have  co- 
operation from  the  broadcasting  stations  to  the 
extent  that  they  will  give  us  at  least  one  sta- 
tion on  the  air  all  day  long  and  possibly  two 
stations  at  once  during  the  afternoon,  which 
is  naturally  our  busiest  time.  Until  such  a  con- 
dition is  brought  about,  we  can  hardly  expect 
to  do  the  volume  of  business  on  our  floor,  for 
the  simple  reason  that  it  is  not  an  easy  matter 
to  sell  a  customer  a  radio  set  unless  we  can 
satisfactorily  demonstrate  this  radio  set  to  the 
customer  on  at  least  one  station.  Few  people 
will  buy  any  sort  of  a  musical  instrument  until 
they  have  first  heard  it, 

Store  Demonstration 
In  order  also  to  increase  the  percentage  of 
business  closed  on  the  floor  of  the  store,  it  is 
necessary  for  the  store  to  sec  that  demonstrat- 
ing parlors  are  as  comfortable  and  home-like 
as  possible.  With  the  proper  equipment  in  the 
store,  such  as  well  furnished  and  comfortable 
parlors  and  with  at  least  one,  broadcasting  sta- 
lioti  on  the  air  all  day  long,  those  cases  where 
uiir  customers,  who  drop  into  our  store,  re- 
(Coitlinued  on  page  30) 
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Announcing  the  greatest  improve- 
ment ever  made  in  "B"  Batteries 


We  have  perfected  and  will  announce  to 
the  public  in  September,  the  new  Ever- 
eadyLayerbilt"B"  Battery,  absolutely  new 
in  construction,  developed  through  years 
of  research — as  superior  to  the  old  type 
"B"  Battery  as  a  tube  set  is  to  a  crystal. 

Heretofore,  all  dry  "B"  Batteries  have 
been  made  up  of  cylindrical  cells — no  one 
knew  how  to  make  them  any  other  way. 
The  new  Eveready  Layerbilt  is  made  of 
flat  layers  of  current-producing  elements 
compressed  one  against  another,  so  that 
every  cubic  inch  inside  the  battery  case  is 
completely  filled  with  electricity-produc- 
ing material.  Layer-building  heightens 
efficiency  by  increasing  the  area  of  zinc 
plate  and  the  quantity  of  active  chemicals 
to  which  the  plate  is  exposed. 

After  the  most  rigid  laboratory  tests, 
more  than  ,"^0,000  of  these  new  Eveready 
Layerbilt  "B"  Batteries  were  manufac- 
tured and  tested  by  use  under  actual  home 
receiving  conditions.  These  tests  proved 
that  the  new  battery  is  far  superior  to  the 
famous  Eveready  Heavy-duty  Battery 
No.  770,  which  up  to  now  we  have  ranked 
as  the  longest  lived  "B"  Battery  obtainable. 

On  4-tubc  sets.  16  inii  drain,  it  lasts  35%  lont;cr. 

On  5-tube  sets,  20  mil  drain,  it  lasts  .?8  %  longer. 

On  6-tul)e  sets,  24  mil  drain,  it  lasts  41  %  Innjjcr, 

On  S-tulic  sets,  30  mil  drain,  it  lasts  52%  longer. 


The  new  Layerbilt  principle  is  such  an 
enormous  stride  forward  in  radio  battery 
economy  that  we  will  bring  out  new  sizes 
and  numbers  in  this  Layerbilt  form  as 
fast  as  new  machinery  is  installed.  For 
the  present,  only  the  e.\tra-large  4-5-volt 
size  will  be  available.  As  other  sizes  are 
produced,  you  will  be  advised,  well  in 
advance  of  the  public  announcement.  We 
suggest  that  you  place  your  order  with 
your  jobber  at  once  and  participate  from 
the  start  in  the  tremendous  new  fall  bus- 
iness in  this  best  of  all  batteries. 

Manufactured  and  guaranteed  by 

NATIONAL  CARBON  COMPANY,  Inc. 
New  York  .  San  Francisco 

.Atlnnia      Chicago      Dalhis      Kansas  City  Pltlsburgh 
Canailian  Xalional  Caibon  Co.,  Limited,  Toronto.  Onlario 
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Service  and  Personal  Touch  m  Dealings 

With  Public  Won  Success  for  Jedlickas 

Southampton  and  Bay  Shore.  N.  Y.,  Dealers  Started  With  a  Capital  of  $2,000  Six  Years  Ago  and 
Now  an  Annual  Sales  Volume  in  the  Neighborhood  of  $45,000  Is  Enjoyed 


"We  believe  in  service  and  personal  touch 
with  all  our  customers."  In  tlicse  few  words 
Jedlicka  Bros.,  talking  machine  dealers  of 
Southampton  and  Bay  Shore,  N.  Y.,  sum  up 
the  reasons  why  in  the  course  of  six  years  thev 
have  built  up  a  business  that  was  started  with 
a  capital  of  $2,000  and  now  reaches  a  gross  vol- 
ume of  over  $45,000  annually  and  is  increasing 
each  year. 

The  unusual  feature  of  this  growth  in  busi- 
ness is  that  both  of  these  towns  are  Summer 
resorts  and  the  all-year-round  population,  ac- 
cording to  the  Federal  census  of  1920,  is  under 
5.000.  Hence  the  greater  portion  of  the  bus- 
iness is  done  during  the  months  of  July,  August, 
September  and  October  and  the  volume  of  bus-' 
s  accomplished  during  any  of  these  periods 
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is  double  that  of  any  other  month  of  the  year, 
with  the  exception  of  December. 

Naturally,  with  practically  a  five-month  sea- 
son during  the  year,  every  possible  chance  ol 
revenue  is  gone  after  and  exploited  thoroughly. 
Repairs  and  rentals  of  talking  machines  and 
pianos  are  two  features  of  the  business  which 
bring  in  substantial  sums.  The  former  is  un- 
der the  direction  of  Ed.  Jedlicka,  who,  before 
entering  the  retail  trade,  spent  five  years  with 
one  of  the  largest  manufacturers  of  talking  ma- 
chines and  is  a  skilled  mechanic.  He  has 
equipped  a  first-class  workshop  and  the  repairs 
done  by  him,  for  customers  of  the  store  and 
for  the  clientele  of  other  dealers  on  Long 
Island  who  are  not  so  fortunately  equipped, 
bring  in  a  net  profit  each  year  .of  approximately 
$2,000. 

During  the  Summer  months  additional  reve- 
nue is  brought  to  the  store  through  the  rental 
of  pianos  and  talking  machines.  Pianos  are 
rented  at  abou!  $45  for  the  Summer  season.  The 
practice  in  renting  talking  machines  is  to  sell  a 
$35  instrument  with  the  understanding  that  at 
the  end  of  the  Summer  the  instrument  can  be 
returned  and  a  refund  of  $15  will  be  made.  Ac- 
cording to  Charles  Jedlicka,  one  of  the  owners 
of  the  establishments,  with  one  or  two  excep- 


tions, no  returns  are  made.  Since  the  addition 
of  radio  to  the  stores'  slock,  increased  revenue 
is  gained  each  Summer  by  installing  sets  which 
owners  have  brought  from  their  homes  in  the 
city. 

Practically  all  sales  arc  made  in  the  store  as 
no  canvassing  is  done  and  the  only  outside 
work  indulged  in  is  the  follow-up  on  some  pros- 
pect. The  record  department  of  the  Jedlicka 
stores  is  a  big  profit  maker  as  35  per  cent  of 
the  total  volume  of  business  is  in  sales  of  rec- 
ords. A  stock  of  about  10.000  records  is  car- 
ried, which  includes  large  numbers  of  foreign 
language  selections,  principally  Scandinavian, 
Italian  and  German.  The  lines  carried  are  Vic- 
tor, Brunswick,  Columbia  and  Okeh.  A  large 
mailing  list  is  kept  up-to-date  and  supplements 
arc  sent  out  regularly. 

The  steady  growth  of  this  establishment  is 
interesting  and  can  be  summed  up  in  a  few 
words.  Starling  in  August,  1919,  at  Bayshore, 
with  the  Columbia  line,  and  as  said  before,  with 
a  capital  of  $2,000,  wliich  was  spent  entirely  for 
stock,  in  the  course  of  a  year,  by  aggressive 
methods,  business  had  so  increased  that  the  con- 
cern purchased  the  local  Victor  agency.  In 
the  early  part  of  1922,  the  Victor  agency  at 
Southampton  was  purchased.  During  the  same 
year  the  Brunswick  agency  at  Bayshore  was 
purchased  and  arrangements  made  to  also  carry 
the  Brunswick  line  at  the  Southampton  branch. 
During  the  same  year  of  1922,  properly  on  the 
main  -  street  of  Bayshore  was  purchased  and 
during  the  coming  year  the  concern  hopes  to 
realize  its  ambition  of  creeling  a  building  to 
house  the  growing  business. 


Eliminating  the  Radio 

Free  Trial  System 

(Coniinued  from  page  28) 
quire  further  demonstration  in  the  home  will 
be  the  exception  rather  than  the  rule. 

Free  Service 
As  for  the  matter  of  free  service,  all  of  you 
gentlemen  know  that  your  service  on  radio  is 
the  biggest  expense  you  have  in  your  radio  busi- 
ness. At  first  during  the  early  days  of  radio 
many  houses  sold  radio  with  a  year's  guarantee 
of  service.  Some  few  other  houses  sold  radio 
with  an  indefinite  guarantee  of  service,  but  at 
the  present  time,  as  an  example,  in  the  city  of 
Los  Angeles,  most  of  the  larger  and  better  radio 
dealers  are  selling  radio  with  a  guarantee  of 
thirty  days'  free  service  only. 

I  certainly  do  not  believe  that  any  radio 
dealer  should  offer  or  give  his  customers  more 
than  thirty  days'  free  service  on  their  radio. 
I  do  not  believe  that  the  fair-minded  customer 
would  ask  any  longer  period  of  free  service.  I 
do  not  believe  that  the  radio  dealer  who  gives 
longer  free  service  can  show  the  profit  to  which 
he  is  entitled. 

We  radio  dealers  in  Los  Angeles  have  proved 
definitely  during  the  past  twelve  months  that  it 
is  not  necessary  to  give  longer  than  thirty  days' 
free  service— in  fact,  at  the  "time  a  deal  is  con- 
summated, the  customer  is  required  to  sign  an 
agreement  to  that  effect.  This  agreement  per- 
mits of  no  misunderstanding  on  the  part  of  the 
customer,  which  naturally  assures  the  dealer  of 
a  better  satisfied  customer. 

As  before  stated,  the  matter  of  radio  service 
is  indeed  a  problem  to  the  radio  dealer,  and  if 
a  dealer  would  show  a  profit  in  his  radio  busi- 
ness, then  he  must  take  some  drastic  steps  to 
curtail  this  expense  which  is  draining  the  very 


life  blood  of  his  profits — and  it  can  be  done! 
We,  in  Los  Angeles,  think  that  we  have  pro- 
gressed greatly  in  the  past  year,  and  indeed  we 
did,  when  we  cut  the  lime  limit  of  free  service 
down  to  thirty  days.  In  fact,  it  would  be  hard 
to  estimate  the  thousands  of  dollars  that  have 
been  actually  saved  by  the  Los  Angeles  deal- 
ers during  the  past  year  from  this  one  source. 
But  I  believe  that  we  can  and  will  some  day 
go  even  further,  for  it  is  no  more  than  just  and 
fair  to  the  radio  dealer  whose  expense  of  doing 
business  is  already  too  high  and  whose  dis- 
counts too  small  that  we  either  eliminate  free 
service  entirely,  or  at  least  cut  it  down  to  one- 
third  of  the  present  thirty-day  limit  or  to  ten 
days. 


Brunswick  Artists  Score 

in  Gotham  Appearance 

Ray  Miller  and  His  Brunswick  Recording 
Orchestra,  who  appeared  at  the  Marigold  Gar- 
dens. Pelham  Parkway,  New  York  City,  July 
15,  delighted  those  who  were  fortunate  enough 
to  be  present  at  the  special  entertainment.  The 
growing  popularity  of  this  artist  and  his  or- 
chestra with  the  public  has  been  manifested 
in  a  concrete  manner  by  the  steadily  increasing 
demand  for  the  Brunswick  records  made  by 
them.  Every  public  appearance  of  this  aggre- 
gation creates  new  boosters  and  record  buyers 
and  the  appearance  at  the  Marigold  Garden* 
was  no  exception. 


The  Krieger  Ayer  Music  Co.,  of  Long  Beach, 
Cat.,  has  been  reorganized  and  is  now  located  in 
larger  and  more  advantageously  situated  quar- 
ters, at  530  Pine  avenue,  where  the  business 
will  be  conducted  under  tht'  name  of  the  Ayer 
Music  Co, 
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ArcYOUthat  dealer? 


HOW 

Beacon  Builds  the 

TRIINITYSIX 
to  SELL  for*50 


''C'~7_pO\V  can  they  do  itV  is  the  in- 
yf'  variable  question  that  greets  a 
first  showing  of  a  Trinity  Six. 
It  is  not  only  the  advanced  design  and 
construction  that  tnakcs  the  Trinity  Six 
possible  at  $50.  It  is  the  Beacon  organi- 
sation —  the  Set  Building  Division  of 
America's  greatest  parts-manufacturing 
plant— that  enables  us  to  do  it. 
The  Trinity  Six  is  not  an  assembled  set 
depending  on  outside  sources  of  sup- 
plies, and  the  consequent  evils  of  ad- 
vance purchases  and  overproduction. 
Every  part  used  in  the  Trinity  Six  is 
made  from  raw  materials  into  the  fin- 
ished product  under  one  roof.  Every- 
thing,  the  mahogany- finish  cabinet,  the 
straight-line  frequency  condensers,  rheo- 
stats, dials,  jacks,  panels, bakclitc  mould- 
ing, every  screw,  bolt  and  bar.  We  make 
eKcryihing  —  and  use  a  revolutionary 
method  of  set  construction  which  em- 
bodies a  system  of  electrical  connections 
that  elinninates  no  less  than  t\ventv-four 
soldering  operations  (which  means  elim- 
inating twenty-four  sources  of  possible 
[rouble  and  electrical  losses). 
And  that's  the  secret  of  the  Trinity  Six 
at  $50. 

When  you  look  into  the  Trinity  Six 
cabinet  with  its  spacious  battery  com- 
partment, you  are  astounded  at  the 
complete  absence  of  visible  wiring,  even 
the  radio  frequency  coils  being  placed 
beneath  the  bakclitc  sub-panel,  and  if 
you  look  beneath  the  sub-panel,  you  will 
be  even  more  astonished,  as  well  as 
pleased,  with  this  truly  "wireless"  and 
practically  soldcrless  method  of  con- 
struction. 

In  responding  to  your  inquiry,  we  shall 
send  an  illustrated  description  of  the 
Trinity  Six,  which  will  astonish  you  still 
further  in  its  revelation  of  details  and 
exclusive  advantages  which  this  ultra- 
modern set  possesses. 


There  will  be  only  ONE  dealer  in 
your  locality  who  will  sell  the 

TBINIJY 


SIX 


fre- 


1.  Fur  Distance 

—  tuned  radit 
qucncy, 

2.  For  Selectivity 

at  all  wave  IcnijtK^ 

—  straight-line  fre- 
quency condensers. 

3.  For  Volume 
and  Tone 

—  combined  resist- 

cr  coupled  amplifi- 


For  Quality 

The  finest  and  best 
parts  throughout. 

For  Service 

Quality  of  parts  and 
methodofconstnic- 
tion  positively  as- 
sure durability. 

For  Economy 
33  to  50  per  cent 
lower  in  price  than 
any  other  set  of  like 
quality. 


WEST  OF  THE  ROCKIES  *57 


The  Exclusive  TRINITY  Franchise  carries  with  it 

jl^    The  privilege  of  ordering  what  you  need  if  Ken 


Protection,  as  our  exclusive  dealer,  from  corn- 


you  need  it,  and  getting  immediate  shipments. 
Protection,  as  our  exclus 
petition  in  your  locality. 

3 We  guarantee  not  to  reduce  prices,  assuring  you 
♦  a  liberal,  permanent  profit. 

4»         guarantee  not  to  obsolete  models. 

5 Territorial  NEWSPAPER  advertising  and  dealer 

♦  sales  helps. 

6 The  ability  to  sell  at  $50  a  set  that  your  competi- 

♦  tors  cannot  duplicate  for  anything  near  the  price. 


If  you  wottld  tike  to  be  the 
TRINITY  DEALER  in  yoHf 
locality,  asJt  us  for  details. 

BEACON  RADIO  MFG.  CO.,  Inc. 

{Broadwt  Receiver  DivUion) 

323  Berry  Street  Brooklyn,  N.  Y. 
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Importance  of  Service  in  Radio  Retailing 

Some  Hints  Regarding  Service  and  the  Necessity  for  Satisfying 
Customers  in  Retaining  Patronage  and  Developing  Radio  Sales 


The  question  of  service  in  connection  with 
radio  retailing  and  ways  anJ  means  for  keeping 
service  costs  within  due  bounds  is  regarded  by 
many  dealers  and  properly  as  the  outstanding 
question  in  the  handling  of  radio  on  a  profitable 
basis,  but  the  solution  lies  not  in  eliminating 
service  at  tlie  expense  of  the  customer's  friend- 
ship, but  in  so  regulating  service  costs  that 
they  may  be  regarded  as  a  fixed  cost  of  the 
selling  overhead  and  calculations  made  accord- 
ingly. 

There  are  dealers  who  regard  service  as  it 
applies  to  radio  as  an  entirely  new  problem, 
yet  those  who  have  handled  talking  machines 
for  years,  and  in  some  cases  player-pianos,  have 
considered  the  giving  of  service  in  connection 
with  those  instruments  as  a  matter  of  course 
probably  because  it  did  not  stand  out  so  promi- 
nently as  in  the  case  of  radio.  Some  excellent 
views  on  the  service  question  were  offered  to 
The  World  recently  by  H.  N.  McMenimen, 
head  of  the  contract  department  of  the  Music 
Master  Corp.,  Philadelphia,  who  drew  upon  his 
experiences  of  well  over  a  quarter  of  a  cen- 
tury in  the  talking  machine  and  general  music 
field  in  presenting  them. 

Service  a  Vital  Part  of  the  Business 
"The  main  thing  for  the  dealer  to  consider 
if  he  is  to  take  radio  seriously  and  regard  it 
as  a  permanent  part  of  his  business  is  that  serv- 
ice, like  the  poor,  is  going  to  be  with  us  con- 
tinually in  the  radio  business,  for  it  is  essen- 
tially a  part  of  the  business.  What  the  dealer 
must  remember  is  that  he  is  not  selling  radio 
receiving  sets,  but  he  is  selling  an  idea  with 
the  receiving  set  as  the  medium  for  the  de- 
velopment thereof.  If  it  were  not  for  the  broad- 
casting programs  that  may  be  brought  in  from 
the  air  for  the  asking,  the  radio  receiver  would 
be  abEolutely  useless  to  the  owner,  disregarding, 
of  course,  that  small  proportion  of  the  popula- 
tion who  are  content  to  pound  the  telegraph 
keys  and  are  cataloged  as  'hams.' 

A  Legitimate  Expense 
"The  giving  of  service  to  customers  is  not 
in  any  sense  new  in  the  music  trade,  of  which 
radio  is  justly  a  part.  The  piano  has  no  bat- 
teries or  tubes  to  get  out  of  order,  and  no  wir- 
ing to  work  loose,  yet  your  piano  dealer  has 
for  years  been  giving  service  to  the  customer 
as  a  regular  part  of  his  selling  work,  seeing  to 
it  that  for  a  year  or  six  months  at  least  the 
new  instrument  is  kept  in  tune  in  the  customer's 
home.  That  tuning  service  is  regarded  as  a 
legitimate  part  of  the  selling  expense  and  cre- 
ates no  worry. 


By  H.  N.  McMenimen 

"Your  talking  machine  dealer  is  sometimes 
inclined  to  declare  that  service  in  99  cases  out 
of  100  ends  with  the  placing  of  the  machine  in 
the  customer's  home.  Unfortunately  for  some 
dealers  that  is  so,  and  as  a  result  contact  with 
a  profit-producing  client  is  lost.  In  a  great 
many  cases,  however,  il  develops  llial  as  the 


Service  is  a  vital  part  of  radio 
merchandising,  points  out  the 
manager  of  the  contract  de- 
partment of  the  Music  Master 
Corp.  in  the  accom  panying 
article.  Explains  why  service 
costs  are  a  legitimate  part  of 
the  selling  expense  and  how 
service  can  be  regulated  so 
that  unnecessary  costs  in  this 
connection  can  be  materially 
reduced— adding    to  profits. 


weeks  go  by  the  customer  in  coming  in  for 
records  asks  that  some  adjustment  be  made  in 
the  soundbox,  the  governor  spring  or  the  mo- 
tor itself.  The  repairman  is  sent  out  and  un- 
less some  broken  part  must  be  replaced  that 
service  is  charged  off  as  a  part  of  the  selling 
expense.  Let  any  talking  machine  dealer  look 
over  his  books  and  find  out  just  what  said  serv- 
ice has  cost  him  in  dollars  and  cents  during 
the  past  two  or  three  years  over  and  above  the 
amount  received  for  parts  used  for  replacement. 

"When  player-pianos  were  more  or  less  new, 
and  hardly  out  of  the  experimental  stage,  we 
found  a  great  many  dealers  complaining  about 
ihe  expense  involved  in  keeping  those  instru- 
ments in  playing  condition.  When  the  talking 
machine  was  new  and  more  or  less  untried, 
there  entered  the  same  question  of  keeping  the 
machine  operating  properly  and  the  customer 
satisfied.  Ail  this  was  service  for  which  the 
dealer  received  little  or  nothing. 

Service  Costs  Being  Reduced 
"Now  we  find  the  same  situation  has  devel- 
oped in  the  radio  field,  and  as  manufacturers 
gain  by  experience  and  simplify  and  improve 
their  sets,  and  as  dealers  learn  more  about  mer- 
chandising of  radio  and  the  handling  of  com- 
plaints the  service  costs  are  being  reduced  grad- 
ually but  stireiy.    They  will  never  be  eliminated 


entirely,  that  is  certain,  but  they  can  be  sys- 
tematized and  brought  within  proper  bounds. 

"The  dealer  can  first  of  all  save  much  service 
cost  if  he  will  upon  the  receipt  of  each  new 
shipment  of  radio  receivers  lest  each  one  care- 
fully, and  where  any  unsatisfactory  service  is 
apparent  return  that  set  to  his  jobber  or  manu- 
facturer immediately  for  adjustment  or  replace- 
ment. If  he  starts  to  fool  with  it  himself  he  is 
more  likely  to  make  matters  worse  than  to  im- 
prove them,  and  to  put  a  repaired  set  in  the 
home  is  simply  to  invite  trouble. 

Understanding  Regarding  Free  Service 
"Next  after  the  receiver  has  been  installed  in 
the  customer's  home  there  must  be  some  defi- 
nite understanding  as  to  what  constitutes  free 
service  and  the  service  that  must  be  paid  for. 
Installation  is  generally,  and  it  would  seem, 
should  be,  free  or  at  least  the  cost  thereof 
should  be  included  in  the  purchase  price.  Then 
a  definite  charge  could  be  made  for  all  service 
rendered  to  the  customer  after  installation  over 
and  above  that  made  necessary  through  any 
faults  that  develop  in  the  set  itself. 

"When  a  repairman  is  rushed  out  on  a  call 
and  finds  that  the  trouble  is  in  burned-out  tubes 
or  in  run-down  batteries,  there  should  be  a 
definite  charge  for  the  information  he  gives,  for 
the  dealer  cannot  be  responsible  for  the  fact 
that  the  young  hopeful  of  the  family  turns  on 
the  switch  and  that  the  tubes  were  permitted 
to  burn  for  a  day  or  more  before  discovery. 
What  Service  to  Give 
"A  strict  line  of  demarcation  must  be  drawn 
between  legitimate  and  illegitimate  free  service. 
If  the  set  is  wrong  then  adjustment  could  be 
made  without  charge,  but  if  it  fails  to  operate 
as  a  result  of  careless  handling  by  the  owner 
or  his  family,  or  through  neglect  then  a  charge 
should  be  made  for  the  service  man's  time,  as 
well  as  for  the  necessary  accessories.  The 
easiest  way  to  cure  even  an  unreasonable  man 
from  the  habit  of  calling  for  help  whenever  the 
battery  runs  down  is  to  make  him  pay  for  each 
call.  The  talking  machine  dealer  has  never 
been  expected  to  replace  torn  turntable  felt, 
chipped  veneer  on  the  case,  or  sound  boxes 
broken  by  falls,  but  he  has  been,  and  is,  ex- 
pected to  see  that  the  necessary  adjustments  to 
the  machine  are  made  without  undue  argument. 
The  same  principle  holds  good  in  servicing 
radio.  It  is  largely  a  matter  of  plain  horse 
sense." 


Spend  money  to  i 
n  investment  that 


lake  1 


loney.    Advertising  is 

sales. 


Full  Protection  —  Definite  Dealer  Xerritor^ 


GAROD  V 
L  •iimpleli?  line  of  accpsHorlcN,  iiicludlni;: 

BL'KGESS  BATTERIES  CUNNINGHAM  TUBES 

BALKITE  CHARGERS  BRISTOL  SPEAKERS 

BALKITE  B  ELIMINATORS  FROST  PHONES  &  SPEAKER 
BRACH  ANTENNA  SETS  WESTON  PLUGS 


The  Garod  Radio  Corp.  has  produced  a  set  of  remark- 
able quality.  This  appHes  to  refinements  in  reception, 
as  well  as  attractiveness  of  cabinet  work.  Its  dealer 
franchise  covers  definite  territory  and  its  prices  are 
not  only  maintained  but  guaranteed. 

E.  M.  Wilson  &  Sons,  the  New  Jersey  distributors, 
will  be  glad  to  explain  the  details  of  a  Garod  Franchise, 
and  show  you  what  Garod  quality,  prices  and  policy 
mean. 


1 1  LAFAYETTE  ST. 


E.  M.  WILSON  &  SON 

Tel.  Merlicl  0300 

Exclusive  N.  J.  Distributors 


NEWARK.  N.  J. 
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;^6tt  Must  Sec  ItTI 

-Then  yf«'**  1 


Bright  Red 
Bright  Blue 
Bright  Green 
Maroon 
Dark  Blue 
Dark  Green 
Tan  or  Black 


ORDER  from  one  of  the  FOL- 
LOWING DISTRIBUTORS, 
— or  direct  from  us — 

ATLANTA.  .Jam«  K.  Polk,  Inc.,  181  Whileh.ll  St. 
CHICAGO:     Lyon    &    Hcaly,   Wabaih   Ave.  and 
Jackson  Bl.d. 

Cheney  Talking  Machine  Co.,  24  N. 
Wabaah  Ave. 
Consolidated  Talking  Machine  Co., 
22  7.229  W.  Washington  St. 

CINCINNATI  Columbia  Distributors,  Inc., 

224  W.  4th  St. 

CLEVELAND.  .Record  Sales  Co.,  1965  E.  66th  St. 

DETROIT  Consolidated  Talking  Machine  Co.. 

295  7  Gratiot  Ave. 

KANSAS  CITY. Artophone  Corp.,  604  Grand  Ave. 

MINNEAPOLIS.  Consolidated  Talking  Machine  Co., 
1121  Nicollet  Ave. 

NEW   ORLEANS  Junius  Hart  Piano  House, 

123  Carondelet  St. 
Columbia  Distributors.  Inc.. 

5  I  7  Canal  St. 

NEW  YORK  CITY  General  Phonograph  Corp., 

15  W.   16th  St. 

PORTLAND,  ORE  L.  D.  Heater, 

35  7  Ankeny  St. 

PUTNAM,  CONN..  .Frank  R.  Witman  Phonograph 
Supply  Co. 

RICHMOND,  VA  Richmond  Hardware  Co., 

101  S.  14th  St. 

SAN  FRANCISCO  L.  D.  Heater  Co., 

420  Ninth  Ave. 

ST.  LOUIS  Columbia  Distributors,  Inc., 

132  7  Pine  St. 
Wholesale  Musical  Supply  Co. 

208  N.  17th  St. 


Brijlimt!  'New! 


an  Instant 
Success 


P  ORTABLE 

We  couldn't  improve  the  strength  and  tone 
quality  of  this  splendid  light  portable — so  we 
made  the  most  attractive  case  you  ever  saw. 

Rich,  brilliant  colored  leatherette  covers  the 
case.  Top  and  bottom  are  thickly  padded — 
adding  to  the  appearance — and  no  metal  can 
touch  the  table  to  dent  or  scratch  it. 


color  1>*H25 

and  order  a  sample 


infar 
west 
« 27.50 


Consolidated 

Talking  Machine  Co. 


227-29  West  Washington  St. 


Chicago. 
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Everybody's  T.  M.  Go.  Now 
Adler-Royal  Distributor 

Territory  Includes  Part  of  Pennsylvania  and 
New  Jersey  and  the  States  of  Maryland,  Dela- 
ware, Virginia  and  Washington,  D.  C. 


Lambert  Friedl,  vice-president  and  general 
sales  manager  of  the  Adler  Mfg-.  Co.,  New- 
York  and  Loiiisvilli.-,  lias  announced  tlie  appoinl- 


S.  Fingrutd 

ment  of  Everybody's  Talking  Machine  Co.,  of 
Philadelphia,  as  a  distributor  of  Adler-Eoyal 
products  for  eastern  Pennsylvania,  southern 
New  Jersey,  Maryland,  Delaware,  District  of 
Columbia  and  Virginia. 


Kver.vbody'i  Talking  Machine  Co.  is  well 
known  throughout  the  talking  machine  trade. 
The  remarkable  growtli  of  this  organization 
under  the  able  leadership  of  Samuel  Fingrutd 
and  Philip  Grabuski  is  well  known.  They  have 
made  a  wide  circle  of  friends  and  have  built  up 
a  splendid  reputation  for  their  organization. 
Everybody's  Talking  Machine  Co.  is  the  manu- 
facturer of  [he  well-known  Honest  Quaker  main 
springs  and  also  a  complete  line  of  talking 
machine  repair  material  and  parts.  It  is  also  a 
distributor  of  Okeh  records  and  lias  a  particu- 
larly efficient  sales  and  distributing  organization. 


Philip  Grabuski 


The  Adler-Royat  products  will  be  handled  by 
the  Okeh-Odeon  division,  which  is  the  distrib- 
uting end  of  the  organization,  and  will  have  no 
connection  with  the  Honest  Quaker  department 
which  is  national  in  scope. 


Discusses  Radio  Problems 

at  Los  Angeles  Meeting 

Selected  Radio  Lines  the  Answer  to  Merchan- 
dising Difficulties.  Pointed  Out  by  N.  D.  Patti, 
of  Freed-Eisemann  Radio  Corp. 

Los  Angeles,  Cal,,  August  4.— Radio  deal- 
ers carrying  receivers  manufactured  and  guar- 
anteed by  tlic  leading  companies  need  entertain 
this  year  no  fear  of  Uie  "free  trial"  bugaboo 
which  cost  these  dealers  heavily  in  the  past  in 
time,  energy  and  patience  consumed  in  the  in- 
stallation of  apparatus,  according  to  N.  D.  Patti, 
of  the  Freed-Eisemann  Radio  Corp.,  addressing' 
the  dealers  of  southern  California  at  a  dinner  in 
the  Elite  Restaurant.  Mr.  Patti  is  a  veteran  in 
radio  merchandising,  and  furnished  the  trade 
with  interesting  data  on  conditions  within  the 
radio  industry. 

J.  W.  Booth,  of  the  Barker  Bros.  Co..  Los 
Angeles,  made  the  statement  that  several  hun- 
dred million  dollars  of  radio  apparatus  had  been 
sold  the  preceding  year  with  little  or  no  profit 
to  the  dealers,  and  Mr.  Patti  explained  what 
processes  had  cut  into  profits.  The  chief  error, 
he  declared,  was  the  handling  of  too  many  lines, 
with  many  sets  made  by  little-known  com- 
panies, and  these  sets  coastautly  being  serviced 
at  cost  and  inconvenience  to  dealers. 

He  argued  that  the  selling  of  a  few  guaran- 
teed lines,  backed  by  sound  sales  policies  and 
national  advertising,  would  insure  profits, 

Mr.  Patti  called  attention  to  the  increasing 
efficiency,  the  better  workmanship  and  the  finer 
design  of  the  new  receivers,  with  moderate 
prices  made  possible  by  large  production,  but 
made  it  clear  that  no  really  new  circuits  had 
been  devised,  and  from  the  engineering  stand- 
point no  revolutionary  changes  had  been  made. 
This  fact,  he  held,  should  be  emphasized  in  all 
the  sales  arguments  of  the  dealers,  as  a  con- 
siderable proportion  of  llic  public  was  holding 
off  in  purchasing  in  the  anticipation  of  "some- 
thing new." 


The  Great 
lUanuIachirers' 
Exposition 

Attended  by 

Leading 
Jobbers  and 

Dealers 


Official  ^.r—^^M:^  RMA.Show 
/T&E^  seSond\ 

RADKt^eto  FAIR 

U,  J.  HERRMANN,  MANAGING  DIRECTOR 

SEPTEMBER.  14*  to  19th 

MONDAY  NOON  TO  SATURDAY  MIDNIGHT 
ENTIRE  EXHIBITION  ON  GROUND  FLOOR 
IN  THE  LARGEST  HALL  IN  THE  WORLD 


258^!?  Field  Artillery  Armory 


'  »  >  6  «  !  .    ;  i 

14  » 'i  ! '  I 


9  e 


Talking  Machine  World 


Atigust  1935 
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Price 

$140 


Now— The  Jewett  Receiver 

Again  Jewett  leads  the  way  to  new  and  better  radio  reception. 

First  the  Superspeaker— Now  the  Jewett  Receiver. 

Different — Yes,  fundamentally  so  in  design — Even  more  startlingly 
so  in  performance. 

Distortion,  squeals,  whistles  and  other  self-made  noises  —  entirely  eliminated — 
by  a  new  and  exclusive  method  of  audio  amplification.  Top  efficiency  insured 
at  all  points  on  the  dial  from  150  to  600  meters. 

Music  as  It  is  actually  played — the  human  voice  in  its  natural  tones. 

And  with  it  all — the  Jewett  Receiver  is  beautiful — the  richest,  handsomest 
receiver  you  have  ever  seen. 

The  Receiver  that  meets  and  exceeds 
your  fondest  hopes  for  radio  reception 

Read  Mr.  Jewett's  personal  message  on  the  next  page. 

JEWETT  RADIO   ^  PHONOGRAPH  COMPANY 

5660  TELEGRAPH  ROAD  PONTlAC.  MICHIGAN 

Factories:  Allegan,  Michigan     -     '     Pontiac,  Michigan 
In  Canada 

Jewell  Radio-Phonographi,  Lid,.  WolkcrviUc.  Onlario 


A  Message  from        Je wett 

To  The  Radio  Dealers  of  America: 

The  Radio  industry  has  developed  very  rapidly.  Naturally,  in  order  to  meet 
production  demands,  it  has  followed  the  hne  of  least  resistance.  Nobody  has 
had  time  for  original  research.  The  demands  of  the  public  have  been  too 
insistant. 

We  recognized  this  situation  two  years  ago  when  we  began  the  development 
of  the  Jewett  Receiver. 

Today  we  are  ready  to  present  it  to  you  with  our  personal  guarantee  that  it 
is  worthy  of  place  among  Jewett  QuaHty  Products. 

We  believe  that  it  is  the  Receiver  for  which  you  have  been  waitmg,  and  that 
will  meet  and  exceed  your  fondest  hopes  for  radio  reception. 
It  is  a  marvelous  achievement  in  radio  engineering. 
We  recommend  it  freely  to  your  critical  inspection. 

The  Jewett  Receiver,  and  all  other  Jewett  QuaUty  Products,  will  be  sold  hence- 
forward only  through  Authorized  Jewett  Distributors.  There  will  be  50  or  so 
of  these  distributors  in  the  whole  country— one  to  each  main  trading  center. 
These  distributors  will  sell  only  to  Authorized  Jewett  Dealers.  There  will  be 
but  one  of  these  dealers  to  each  retailing  neighborhood. 

The  Jewett  Franchise  is  a  quality  proposition  for  quality  merchants  who  know 
values  and  appreciate  protection. 

We  invite  you  to  join  us  in  providing  the  public  with  radio  equipment  upon 
which  a  permanent  and  profitable  business  can  be  built. 
Tell  us  if  you  are  interested. 

Somebody  near  you  is  going  to  make  money  with  this  Jewett  Franchise.  We 
will  appreciate  a  personal  inquiry. 


JEWETT  RADIO      PHONOGRAPH  COMPANY 

5660  Telegraph  Road  Pontiac,  Michigan 


In  Canada 
Jewta  Badio.PhonoBraphs.  IJd. 
WiUfcmlle.  Ontano 


The  Jevjett  Superspeaker 
The  Jewett  Vemco  Unit 
The  Jeifett  Micro-Dial 


The  Jewett  Siipersfreafeer  Console 

The  Jewett  Parkay  Cabinet 
The  Jewett  Superspeaker  Highboy 
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Crosley  Yacht  Equipped 

as  Broadcasting  Station 

Special  Apparatus  Installed  on  the  Muroma, 
Motor  Yacht  of  Powel  Crosley.  Jr.— To 
Cruise  on  Great  Lakes  and  Florida  Waters 

Special  broadcasting  equipment  is  being  in- 
stalled in  the  Muroma,  the  65-foot  motor  yacht 
of  Powel  Crosley,  Jr.,  president  of  tlie  Crosley 
Radio  Corp.,  Cincinnati,  O.,  which  will  cruise 


L 


"Radio"  Yacht  of  Powel  Croi.)cy,  Jr. 
about  the  Great  Lakes  and  the  Georgian  Bay 
region.  The  call  letters  of  the  floating  broatl- 
casling  station  will  probably  be  WLW,  Jr.,  to 
distinguish  it  from  the  Crosley  land  station. 
WLW  in  Cincinnati.  A  regular  schedule  of 
programs  will  be  maintained  from  the  yacht 
with  talking  machine  music  utilized  as  the  prin- 
cipal cnterlainment.  Campers  throughout  the 
resort  districts  will  be  invited  to  participate  in 
the  programs. 

After  the  Summer  season  on  the  Great  Lakes, 
the  Muroma  will  be  taken  to  Florida,  where 
radio  entertainment  will  be  supplied  sojourn- 
ers during  the  Winter  months. 


Saul  Birns  in  Florida 

Saul  Bjrns,  who  operates  a  chain  of  music 
stores  throughout  Greater  New  York,  accom- 
panied by  Mrs.  Birns,  has  been  spending  the 
past  month  on  a  vacation  In  Miami,  Fla.  Mr. 
Birns'  retail  business  is  one  of  the  largest  in 
tlie  East  and  during  the  past  few  years  rapid 
expansion  has  been  enjoyed  and  new  stores  have 
been  added. 


A  Unique  Edison  Record 

An  unusual  record  ju.st  released  by  ihc  Ed- 
ison laboratories  is  "A  Little  Love.  A  Little 
Kiss"  and  "Melody  of  Love"  played  on  the  Vi- 
bratone  Bells  by  George  Hamilton  Green.  These 
two  "hits"  of  the  past  have  a  new  charm  on 
this  Edison  record  and  a  wide  demand  for  it  is 
,uUicipat.-<i. 


Monthly  Popular  Releases 

ITALIANSTYLE 

Records  and  Player-Piano  Rolls 


Ditlribulcd  by 

ITALIAN  BOOK  CO. 

145-147  Mulberry  St.  Now  York,  N.  Y. 

CATALOGUES  SENT  ON  REQUEST 


Drive  on  Pathex  Cameras 
Boosts  Loeser  &  Go.  Sales 

special  Department  Opened  in  Connection  With 
Talking  Machine  Section — Fine  Display  and 
Demonstration  Room  Facilitate  Sales 

Frederick  Loeser  &  Co.,  of  Brooklyn,  N.  Y., 
one  of  the  leading  department  stores  in  the 
East,  which  recently  added  the  Pathex  motion 
picture  camera  and  projector,  are  featuring  this 
product  in  connection  with  its  talking  machine 
department  After  giving  considerable  thought 
to  the  best  manner  of  merchandising  this  addi- 
tion to  its  stock,  Locser's  decided  to  establish 
a  Patliex  department.  Accordingly  the  cameras 
and  projectors  are  now  displayed  in  a  most  at- 
tractive manner  in  several  large  show  cases  ad- 
joining the  talking  machine  department. 

As  in  selling  talking  machines,  an  important 
element  of  making  sales  consists  of  proper 
demonstration.  Loeser's  have  made  provision 
for  this  by  providing  a  demonstration  room, 
which  is  about  llic  size  of  the  living  room  in  the 
average  apartment.  At  one  end  is  the  project- 
ing machine  and  on  the  wall  at  the  other  end 
is  a  small  screen.  Interested  persons  are  con- 
ducted to  this  room  by  M.  B.  Granger,  who  is 
in  charge  of  the  Pathex  department,  they  are 
seated  comfortably  and  a  "show"  consisting  of 
several  films  is  flashed  on  the  screen.  The 
demonstration,  according  to  Mr.  Granger,  con 
vinces  the  most  skeptical  of  the  merits  of  the 
camera  and  the  projecting  device.  The  pic- 
tures are  clear  and  sharply  defined  and  the 
demonstration  also  makes  clear  the  possibili- 
ties of  the  camera  and  projector  for  providing 
home  entertainment.  Prospects  are  followed  up 
by  mail  and  other  ways,  as  has  been  found  best 
in  promoting  the  sales  of  talking  machines. 
Advertising  also  has  been  found  effective  in  de- 
veloping inquiries,  and  a  number  of  sales  have 
already  been  made. 

The  Pathex  motion  picture  camera  and  pro- 
jector are  manufactured  by  Pathex,  Inc.,  a  sub- 
sidiary of  the  Pathe  Exchange,  Inc.  which  last 
month  launched  an  aggressive  advertising  and 
sales  campaign  in  the  East  that  attracted  wide 
attention  among  the  dealers  and  the  public, 
resulting  in  a  strong  demand  for  these  products. 
Henry  C.  Brown,  vice-president  of  Pathex,  Inc., 
and  well  known  to  the  talking  machine  trade, 
was  responsible  for  the  initial  campaign. 

The  Pathex  camera  enables  the  possessor  to 
make  his  own  motion  pictures  and  the  projec- 
tor is  for  the  purpose  of  showing  the  films  when 
they  have  been  developed,  and  as  has  been  men- 
tioned the  possibilities  for  entertainment  are  un- 
limited. In  addition  Pathex,  Inc.,  is  prepared 
to  provide  films  of  comedies,  dramas,  etc.,  which 
can  be  purchased  by  the  owner  of  a  Pathex  so 
that  a  home  moving  picture  show  can  be  ar- 
ranged. Some  of  the  latest  photo  dramas  will 
soon  be  available,  the  complete  pictures  being 
provided  in  two,  three  or  more  reels. 


Washboard  Trio,  Columbia 
Artists,  Make  First  Record 

The  August  releases  of  the  Columbia  Phono- 
graph Co.,  Inc.,  New  York,  contained  the  first 
record  made  by  a  new  recording  aggregation. 
Fowler's  Washboard  Trio,  who  play  "Wash- 
board Stomp"  and  "Chitterlin  Strut."  These 
exceptional  dance  numbers  should  prove  fast 
movers  both  from  the  standpoint  of  their  gen- 
eral excellence  and  from  the  novelty  as  the  in- 
struments wliich  go  to  make  up  the  trio  consist 
of  piano,  clarinet  and  a  plain  every-day  wash- 
board, which  is  picked  in  the  manner  of  a 
stringed  instrument.  Other  outstanding  records 
in  the  August  releases  are  "Give  Us  the  Charles- 
ton" and  "I  Want  a  Lovable  Baby,"  two  of 
the  hits  from  George  White's  Scandals,  both 
played  by  W.  C,  Polla  and  His  Clover  Garden 
Orchestra;  "Angry"  and  "Smile  All  the  While," 
played  and  sung  by  Art  Gillham,  the  "Whisper- 
ing Pianist,"  in  his  inimitable  style;  "Heebie 


played  as   a  banjo   solo   by  Harry 
Rescr,  of  Harry  Reser's  Syncopators,  and  "I 
sung  by  Jones  and  Hare. 


Jccb 
Miss  My  Sw 


Live  Wire,  an  Attractive 
Interstate  Go.  House  Organ 

Milwaukee,  Wis,,  August  4.— The  Interstate 
Sales  Co.,  193  Fourth  street,  this  city,  jobbers 
in  Wisconsin  for  the  products  of  the  Operadio 
Corp.,  Freed-Eisemann,  Jewctt.  Philadelphia 
Storage  Battery  Co.  and  National  Carbon  Co.. 
recently  issued  the  third  number  of  its  attrac- 
tive house  organ,  Live  Wire.  The  paper  is  an 
interesting  sheet,  full  of  the  news  of  radio  prod- 
ucts, the  policies  of  the  manufacturers,  and  in 
addition,  contains  a  page  of  personal  news,  deal- 
ing with  the  activities  of  Wisconsin  dealers. 


A  new  music  store  was  recently  opened  at 
Kellogg.  Idaho,  by  R.  J.  Coats.  A  full  line  of 
talking  machines,  records  and  sheet  music  is 
being  carried. 


ThePHONOMOTORCO. 

WM.  F.  HITCHCOCK,  Proprietor 

121  Wesl  Avenue  Rochester,  N.  Y. 


An  Electric  Equipment  for  the 
PHONOGRAPH 


Fully  GUARANTEED 


Umversal— aliernating  or  dir. 
Complete,  with  every  pari  and  i 


ady  to  J 


Sample,  mounted  on  motor  board.  I2xl2xj4 
unfinished  board.  $25.00  C.O.D.  Money  back 
if  not  aalisfactory.  Yi  cash  with  C.O.D.  order. 


The  PHONOSTOP 

An  automatic  stop  for  all  talking  machines. 
100%  efficient. 

STANDARD  FOR  EIGHT  YEARS 

Guaranteed. 

Sold  direct  to 
manufacturers  all 
over  the  world. 

Nickel  or  Gold. 


Your  phonograph 
i»  worthy  of  the 
best  3top. 


This  is  the  only  one. 
Your  customers  appreciate  it 


We  alio  sell  General  Phonograph  Hardware 
Cable  Address: 
PHONOMOTOR.    Rochester.    N.  Y. 

Codes:    Bentley's   and    A.B.C.,    5th  Edition 
Improved. 

Richardson,  Orr  &  Co..  Sydney,  Australian 
and  New  Zealaad  Representatives. 

Trnde  Price*  upon  Bpplicniion 

The  PHONOMOTOR 

Tr<td*-Mark  Roff.  U.  S.  Pal.  0((ic<i 
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SONORA  brings  tone 

and  a  merchandising  policy  that  ensures 


THERE  will  be  two  great  classes  into  which 
the  hundreds  of  thousands  of  radio  sets  that 
will  be  sold  this  season  will  be  placed — the 
distance  group  and  the  tone  quaUty  class.  The 
music  dealer,  from  his  experience  in  phone 
graphs,  is  in  the  best  position  to  realize  how 
great  is  this  audience  who  really  appreciates 
tone  quality.  It  is  interesting  to  know  that 
results  from  recent  broadcasting  tests  show 
that  the  tone  quality  audience  is  an  ever  fast 
growing  one.  And  the  radio  requirements  of 
this  group  will  be  greater  than  the  supply. 

And  who  is  in  a  better  position  to  dominate 
in  the  tone  quality  field  than  Sonora  whose 
name  has  been  synonymous  with  tone  quaKty 
for  many  years,  first  in  the  phonograph,  then 
in  the  radio  speaker,  and  now  in  the  radio  set? 

With  the  development  of  radio  from  an  in- 
tricate mechanical  device  into  a  musical  instru' 
ment,  the  women's  influence  plays  an  important 
part  in  the  purchase  of  every  radio  set.  Sonora 
sets  inside  are  so  "clean  and  simple" — there  is 
no  formidable  array  of  mysterious-looking  coils 
and  minute  winng  that  might  cause  hesitancy 
in  the  feminine  mind. 


Sonora  craftsmen  have  created  cabinets  that 
wi\l  instantly  captivate  madam,  and  each  is  a 
masterpiece  which  portrays  in  its  gracefiil 
classic  lines  the  handicraft  of  the  master  cabinet 
makers. 

And  the  Sonora  merchandising  policy  assures 
that  "Age  will  not  scythe  all  that  youth  began" 
for  Sonora  jobbers  will  deliver  during  the  buy- 
ing season;  Sonora  wiU  put  advertising  pressure 
to  carry  the  merchandise  over  the  crest  of  the 
buying  wave  and  as  the  season  advances  the 
Sonora  dealer  will  not  be  over-stocked.  There 
will  be  none  of  the  consequent  drastic  price 
cutting.  The  profit  earned  is  permanent. 

Sonora  dealers  are  carefully  chosen,  for  Sonora 
distributors  are  an  integral  part  of  the  Sonora  organ- 
ization and  their  judgment  in  selecting  dealers  is  based 
on  what  will  be  good  business  over  a  long  period  of 
time  rather  than  for  immediate  profit  and  the  jeopar- 
dizing of  future  business  through  having  too  many 
dealers — therefore,  now  is  the  best  time  to  get  in  touch 
with  your  Sonora  distributor. 


Sonora  De  Luxe 
Speaker 


$30 


Sonora  Console  Speaker 


$50 


Sonora  Distributors: 

Baltimore  Phonograph  Distributing  Co. 

Gibson-Snow  Co.,  Inc., 

'  The  Kohler  Distributing  Co., 

422  North  Howard  Street,  Baltimore,  Md. 

Syracuse,  N.  Y. 

65-67  Minna  Street.  San  Francisco,  Cal. 

The  Commercial  Associates, 

Greater  City  Phonograph  Co.,  Inc., 

Long  Island  Phonograph  Co., 

475  Colyton  Street,  Los  Angeles.  Cal. 

134  West  syth  Street,  New  York,  N.  Y. 

68  J4th  Street,  Brooklyn,  N.  Y. 

DoERR,  Andrews  &  Doerr, 

Kiefer-Stewart  Company, 

MooRE-BiRD  Eff*  Company, 

Minneapolis,  Minn. 

Indianapolis,  Ind. 

1720  Wazee  Street,  Denver,  Colo, 
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quality  to  Radio— 

permanent  profits 


Introducing  the  Sonora  High  Boy 
Receiving  Set 

THE  Sonora  high  boy  typifies  a  most  charm- 
ing period  model.  Ornate  enough  to  be 
distinctive  yet  so  simple  in  treatment  that  it  is 
in  thorough  accord  with  good  taste  and  in 
keeping  with  the  farnishings  of  most  any  living 
room— a  cabinet  that  has  inbuilt  beauty— height, 
depth  and  solidness.  Encased  within  this  rich 
brown  mahogany  panelling  is  a  Sonora  de  Luxe 
speaker  and  a  Sonora  model  C  radio  receiving 
set.  Back  of  the  lower  front  door  is  concealed 
a  large  battery  compartment  which  stores  the 
A  and  B  batteries  and  charger. 


The  Sonora  Console  Speaker  interprets  each  vibrant  impulse 
just  as  clearly  as  it  emanates  from  the  set.  The  period  effect 
cabinet  is  in  thorough  accord  with  the  graceful  lines  of  every 
receiving  set  and  its  unique  period  treatment  will  harmonize 
with  the  appointments  of  any  home.  But  its  chief  distinction  is 
the  distinction  in  tone — that  rich  mellow  tone  found  only  in 
the  fine  musical  instruments.  The  Sonora  sound  chamber  is  con- 
cealed within — so,  too,  may  batteries,  charger  and  wiring  be 
cleverly  hidden. 


The  Sonora  High  Boy  with 
Radio  Receiving  Set 


$200 


With  the  Sonora  Radio  Receiving  Set,  each  liquid  note  flows  forth  with  clear 
beamy.  Even  in  those  delicate  compositions  of  Grieg  and  Chopin,  those  de- 
Hghtful  nuances  are  reproduced  with  marked  fideUty.  Each  ripplini;  note,  every 
vibrant  chord  comes  to  you  with  all  its  original  uiellowneM,  depth  and  coloring. 
High  selectivity  is  a  factor  which  contributes  to  its  wonderful  tone  quality — 
you  tune  the  dials  to  the  proper  setting,  a  resonant  voice  rings  out,  unmarred 
by  the  undertone  of  another  station.  Its  cabinet  too  characterizes  it  as  a  crafts- 
man's masterpiece.  It  is  of  rich  brown  mahogany  gracefully  cur\'ed  and  carved 
with  consummate  skill— not  too  ornate  but  just  enough  to  achieve  distinction. 
It  is  a  straight  6ve  tube  tuned  radio  frequency  circuit  licensed  under  U.  S. 
Government-owned  Shoemilch  and  Von  Bronk  basic  patents. 


mm 


The  New  England  Phonograph  Dist.  Co,, 
121  Columbus  Avenue,  Boston,  Mass. 

The  Ohio  Musical  Sales  Co., 

1747  Chester  Avenue,  Cleveland,  Ohio 

Pennsylvania  Phonograph  Distributing  Co., 
loi^  Chestnut  Street,  Philadelphia,  Pa. 
405  Wabash  Buildin(i,  Pittsburgh,  Pa. 


Sonora  Distributors: 

James  K.  Polk,  Inc., 

i8i  Whitehall  Street,  Atlandi.  Ga. 

Reinhardt's,  Inc., 

104  South  Main  Street,  Memphis,  Tenn. 

C.  D.  Smith  Companv, 
St.  Joseph.  Mo. 


Southern  Drug  Company, 
Houston.  Texas 

Strev ELL- Patterson  Hardware  Company. 

Salt  Lake  City.  Utah 

The  Tay  Sales  Company. 

6  North  Franklin  Street,  Chicago,  JU. 

Yahr  ^  Lange, 

Milwaukee,  Wis. 
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Sterling  RoJl  &  Record  Go. 
to  Distribute  AdIer-RoyaJ 

Cincinnati  Jobber  to  Push  Products  of  Adler 
Mfg.  Co..  Which  Has  Adopted  Policy  of  Dis- 
tributing Through  Selected  Wholesalers 

The  Sterh'ng  Roll  &  Record  Co.,  well-known 
distributor  of  Cincinnati.  O..  has  taken  over 
the  distributing  of  Adler-Royal  products  in  its 
territory,   according   to   an   announcement  by 


Tlie  Sterling  Roll  &  Record  Co..  of  which  Ben 
L.  Brown  is  general  manager,  plans  to  feature 
(lie  Adlcr-Royal  line  in  the  aggressive  manner 
which  cliaracu-rizes  ihe  methods  of  (his  firm. 


b0 


Galveston  Phonograph  Shop 
in  Hands  of  New  Proprietor 

Galveston,  Te.\as,  August  4.— Oscar  Springer, 
proprietor  of  the  Galveston  Piano  Co.,  has  pur- 
chased the  business  of  the  Galveston  Phono- 
graph Shop,  which  for  the  past  five  years  has 
been  conducted  by  Lester  Peterson,  who  has 
dis'ppsed'T^P'the  store  in  order  to  go  in  another 
line  of  business.  Air.  Springer  staled  that  the 
f'hoiiograph  Shop  will  be  operated  as  a  branch 
of  the  piano  company,  with  C.  A.  Peters  as 
manager.  "There  will  be  no  radical  departure 
in  the  management  of  the  Shop."  remarked  Mr. 
Springer.  "Edison  and  Columbia  machines  and 
records  will  continue  as  leaders,  and  other  lines 
will  he  taken  on  to  conform  with  the  service 
offered  by  the  parent  company." 


Service  of  High  Type 

Wins  for  Okulski  Bros. 

Progressive  Dealers  of  Passaic,  N.  J.,  Started 
With  Small  Capital  and  Overcame  Handicaps 
by  Application  of  Energy  and  Intelligence 

Some  two  and  a  half  years  ago,  the  firm  of 
Okulski  Bros.,  music  dealers,  was  formed  at 
Passaic,  N.  J.,  with  an  initial  capital  of  but 
two  or  three  thousand  dollars.  The  four 
brothers  who  comprise  the  firm. while  not  ex- 
perienced in  the  selling  of  musical  instruments 
were  all  musically  inclined  and  have  had  the- 
atrical experience,  so  the  start  was  made  in  sell- 
ing to  theatres  and  using  (he  theatre  programs 
and   motion   picture   screen   for  publicity  pur- 


Ben  L.  Brown 
Lambert  Friedl,  vice-president  and  general  sales 
manager  of  the  Adler  Mfg.  Co.,  New  York  and 
Louisville. 

In  making  the  announcement,  Mr.  Friedl 
states:  "Our  new  policy  of  offering  franchises  to 
distributors  is  already  bearing  fruit.  We  have 
gone  only  to  the  better  class  of  distributor  who 
is  well  known  and  thought  of  in  the  trade  and 
who  has  the  sort  of  business  ideals  to  properly 
carry  on  Adler-Royal  policies.  We  are  happy 
to  announce  the  acquisition  of  this  distributing 
house  which,  like  its  name,  is  truly  'sterling'  in 
character.  We  will  soon  make  known  a  num- 
ber of  other  distributing  connections,  all  of  the 
same  high  character  and  standing  in  the  trade, 
and  all  fully  capable  of  making  the  Adler-Royal 
franchise  highly  desirable  and  profitable  to  the 
many    leading    retailers    whom    they  serve." 


•  Augustus  Thomas  in  Charge 
0        of  De  Forest  Phonofilms 

"•^Augustus  Thomas,  dean  of  American  play- 
wrights, has  gone  into  the  talking  movies.  The 
.author  of  "The  Witching  Hour"  and  of  many 
other  of  Ihe  most  successful  American  plays  is 
now  associated,  it  was  announced  recently,  with 
Dr.  Lee  De  Forest,  inventor  of  the  Phonofilm. 
and  will  have  charge  of  the  production  of  a 
number  of  ambitious  speaking  and  moving  pic- 
lures  which  the  De  Forest  Phonofilm  Corp.  is 
planning  to  produce. 


Record  on  "Scopes"  Trial 

Columbia  dealers  throughout  the  country  but 
particularly  in  Tennessee  and  adjoining  States 
are  reporting  a  large  sale  of  the  recently  re- 
leased recording  of  "The  John  T.  Scopes  Trial" 
coupled  with  "The  Santa  Barbara  Earthquake." 
This  record  was  released  the  latter  part  of  last 
month  when  public  interest  in  the  evolution 
trial  was  at  its  height  and  naturally  dealers  dis- 
playing the  window  streamers  and  other  pub- 
licity matter  sent  out  by  the  Columbia  Phono- 
graph Co..  Inc.,  cashed  in  on  it.  Both  songs 
are  sung  by  Vernon  Dalhart.  whose  records 
made  for  Ihe  Columbia  Phonograph  Co.  are 
steadily  growing  in  popularity. 


PATHEX  MOTION 
PICTURE  CAMERA 
AnaiUgmat  Lem 
with      ifii  diaphfiiBm, 

Braphi  (Xrythlng  from 
■  dittanu  of  S  feel  to 
InDnlty.  Complete  with 
tripod  ind  leather  caie. 


The  Public  Has  Responded 
to  PATHEX  Advertising 

The  sales  tell  the  story— 

WiEi'r  ''"'"i  '"aFV  X""*'  ^"^'I^  Boston,  Philadelphia  and 
Wilmington  saw  the  added  sales  opportunity  in  Pathex  Motion  Picture 
Cameras  and  Projectors— 

They  are  now  counting  their  pro/its  and  reordering! 

The  first  business  hour  of  the  day  following  the  first  full-page  announce- 
mem  of  Pathex  sales  began  to  grow— and  they  are  still  growing. 
One  dealer  sold  TWELVE  Outfits  in  the  first  hour!   Think  of  it  I 

No  limit  to  the  demand  for  this  practical,  inexpensive  motion  picture 
camera,  and  outfit,  priced  far  below  competition— $97.50  complete. 


Ohulski  Bros.'  Window  Display 
poses.  In  the  short  period  of  its  existence  and 
from  its  humble  beginning,  the  firm  has  pur- 
chased the  building  housing  the  store  and  at  the 
present  time  has  outstanding  accounts  of  ap- 
proximately $75,000. 

This  rapid  growth  during  a  time  when  the 
music  trades  have  not  been  too  booming  is  so 
exceptional  that  one  naturally  seeks  for  the 
secret  of  the  success.  It  can  be  summed  up  in 
one  word  "Service."  This,  more  than  any  other 
factor,  has  been  responsible  for  the  growth  of 
the  establishment  and  when  it  is  at  all  reason- 
able, whether  the  article  in  question  is  a  talk- 
ing machine,  radio  receiver  or  a  piano,  the 
wishes  of  the  customer  are  met  and  in  many 
cases  the  amount  of  service  rendered  has  offset 
the  profits  made.  But,  as  the  brothers  hasten 
to  assure  you,  these  cases  usually  result  in  the 
sale  of  two  or  three  more  through  recommen- 
dations. 

The  Sonora  phonograph  is  the  leader  and 
Okeh  and  Columbia  records  are  carried.  The 
accompanying  photograph  shows  a  recent  win- 
dow display,  featuring  an  Okeh  record  of  a 
Polish  folk  song  "Parobeczek,"  sung  by  the 
Okulski  brothers  as  a  male  quartet.  A  goodly 
proportion  of  the  record  trade  done  bv  the  store 
IS  to  foreign-born  music  lovers  and  a  large  per- 
centage of  the  record  stock  of  10,000  is  of  Ger- 
man, Italian  or  Polish  records.  A  mailing  list 
of  2,000  is  kept  and  supplements  are  sent  out 
monthly  with  good  results.  The  firm  is  a  be- 
liever m  the  use  of  billboard  advertising  and 
also  uses  the  theatrical  programs  with  good  re- 
sults. 


97=0 


The  sales  tell  the  story.  Write  for  the  facts 
and  the  opportunity. 


PATHEX, 

35  Wot  45lb  Street. 

Subsidiary  of  Paihf  Encha 

f-lOTION  PICTURE 


Inc. 

New  York 


Bad  Fire  in  Lawrence,  Mass. 

Fred  Gardner's  Temple  of  Music  on  Essex 
street,  Lawrence,  Mass.,  was  nearly  destroyed 
by  a  serious  fire  on  July  15,  which  gutted  the 
adjoimng  stores,  causing  a  total  damage  of 
over  $300,000.  Despite  the  damage  to  his  store 
Mr.  Gardner  got  busy  during  the  fire  and 
erected  a  stand  near  the  demolished  doorway 
of  his  business  front,  from  which  he  supplied 
the  firemen  with  cold  drinks  and  sandwiches. 
The  local  papers  commented  at  length  on  his 
generosity  and  thoughtfulncss. 


an" 


Opens  in  Lebanon,  N.  H. 

A  branch  of  the  William  H.  Avery  Piano  Co., 
which  operates  stores  through  New  Hampshire^ 
has  been  opened  in  Lebanon,  N.  H.,  handling  a' 
full  line  of  pianos,  talking  machines,  etc. 
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Some  Valuable  Adler*  Royal 


Adler-Roital  Model  199  — 
5-[ube  Neurrodyne  Receiver. 
Operaied  cnrirely  on  dry  cells, 
using  99  type  tubes.  Batteries 
enclosed. 

In  Walnut  or  Mahogany  $125 


Adler-Roval  Model  H  Radio 
Highboy,  with  built-in  speaker. 
In  Walnut,  m/h  5-tubc  Neu- 
trodyne  Set  and  Unit  ,  $225 
Ctibinet  alone  .    .    .  $110 


Adler-Royal  Model  P  Phono- 
graph-Radio Combination  with 
5-iubeNeutrodyneSetand  high 
quality  phonograph,  In  striped 
Walnut  and  Birdseye  Maple, 
W'ilb  set  and  unit  .  .  $340 
Phonograph  alone  .     .    .  $225 


IS  S' 


|HE  Adler-Royal  proposition  is  desirable  because 
it  takes  the  distributor  and  dealer  into  considera- 
tion! It  brings  to  you  and  the  dealer  a  real  franchise- 
backed  by  a  manufacturer  of  standing  and  recognition. 

Your  opportunity  with  the  Adler-Royal  line  is  one 
which  fully  satisfies  the  demand  for  immediate  returns 
and  also  steady  future  development;  a  consideration 
the  importance  of  which  cannot  be  over-emphasized 
at  the  present  time. 


The  Adler-Royal  franchise  has 
been  in  effect  ever  since  the  Adler- 
Royal  Phonograph  and  Radio  Lines 
were  launched. 

The  Adler-Royal  proposition 
offers  you  more  liberal  discounts  and 
insures  a  fair  profit  and  volume  busi- 
ness both  to  you  and  the  dealer. 

Adler-Royal  merchandise  repre- 
sents one  of  the  most  complete  and 
high  grade  lines  available,  k  will  be 
adverrised  and  merchandised  ener- 
getically and  consistenrly.  It  is  a  line 
on  which  both  you  and  the  dealer 
can  build  for  a  substantial  fiirure. 


You  will  obtain  the  benefit  of 
distribution  which  is  already  estab- 
lished. You  will  have  entree  into 
the  stores  of  hundreds  of  live  mer- 
chants who  are  already  selling  the 
Adler-Royal  line. 

We  invite  correspondence  from 
the  type  of  distributor  who  can 
measure  up  to  rhis  clean,  wholesome 
proposition.  Write  today  for  com- 
plete derails.  Some  desirable  terri- 
tory is  srill  open. 

ADLER  MANUFACTURING  CO.,  Inc. 
881  BROADWAY.  NEW  YORK  CITY 
'factories:  Louisville,  kv. 


ADLER-ROYAL 

Phono^aph  and  Radio 


Closed  view  of  Adler-Roval 
Model  F  Phonograph-Radio 
Combination  showing  beauti- 
ful effect  of  Birdscye  Maple 
overlays  on  striped  Walnut, 
For  price  see  open  view  on  left. 


Adler-Royal  Model  E  Highboy 
Radio  Cabinet.  Built-in  speaker. 
In  Burl  Walnut  with  Birdseye 
Maple  overlays.  With  5-cube 
Neutroydync  Set  and  unit  $240 
Cabinet  alone     ,    .    .    .  $125 
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Rev,  S.  Parkes  Gadman 

Makes  an  Edison  Record 


Unusual  Atwater  Kent 

Display  in  Phoenix,  Ariz. 


Widely  Known  Lecturer  and  Minister  Makes  Berryhill  Co.  Makes  Best  Possible  Use  of  Wm- 
Edison  Record— Known  to  Millions  Through-  dow  and  Store  Display  Space  to  Create 
out  the  Country  Through  Broadcast  Sermons        Proper  Atmosphere  for  Radio  Products 


Among  the  latest  release*  of  Edisoii  records 
is  a  religious  record,  which  should  have  a  wide 
sale  in  all  parls  of  t!ic  country.    The  record  is 


Rev.  S.  Parkes  Cadman 
by  Die  Rev.  S.  Parkes  Cadman,  D-D,,  ot  the 
Central  Congrcgalional  Church  of  Brooklyn, 
N.  Y.,  and  president  of  llie  Federal  Council  oi 
Churches  of  America,  who  is  known  to  millions 
of  radio  lisieners-in  throughout  the  country. 
Dr.  Cadman  is  widely  known  as  a  lecturer  and 
through  his  Y.  M.  C.  A.  Sunday  afternoon  talks, 
which  have  been  broadcast,  hi.s  fame  has  spread 
to  the  farthermost  corners  of  the  country. 

The  recording  by  Dr.  Cadman  is  a  double 
sided  disc,  containing  a  "Scripture  Lesson  With 
Hymn— St.  Mark  10:46  to  50,  Hymn  'Why  Do 
You  Wait,'  "  and  "Scripture  Lesson  With  Hymn 
—Revelation  21:21  to  26,  Hymn  'The  Gate  Ajar 
for  Me'"  (mixed  voices — Rev.  S.  Parkes  Cad- 
man, D.D..  and  Metropolitan  Quartet). 


Phoe.mx.  Ariz.,  August  S—The  Berryhill  Co., 
.Mwatcr  Kent  dealer  of  this  city,  recently  pre- 
pared a  particularly  attractive  window  on  the 
.\t water  Kent  line  which  received  not  only 
considerable  local  attention  but  was  also  cited 
and  illustrated  in  a  recent  dealer  bulletin  issued 
from  the  headquariers  of  the  Atwater  Kent  Mfg. 
(  o,.  Philadelphia,  Pa. 

Tlie  front  of  the  window  was  attractively 
iramod  and  bore  the  inscription  "Alwatcr  Kent 
Radio  Equipment."  The  interior  was  sumptu- 
ously furnislied.  providing  a  quality  setting  for 
tlic  various  numbers  of  the  Atwater  Kent  line. 
A  draped  background  and  small  baskets  of 
flowers  did  much  to  enhance  the  beauty  '.■f  this 
simple  yet  strikingly  beautiful  window  display. 

The  Berryhill  Co.  not  only  gives  particular 
attention  to  its  windows  but  follows  its  idea 
of  selling  radio  straight  through.  When  the 
prospect  enters  the  store  a  number  of  inviting 
demonstration  rooms  arc  to  be  found,  where 
the  customer  is  able  to  comfortably  listen  to 
the  set  in  proper  surroundings  and  where  the 
dealer's  salesmen  are  able  to  secure  the  cus- 
tomer's undivided  attention.  This  attention  to 
the  creation  of  the  proper  selling  atmosphere 
has  resulted  in  a  steady  and  substantial  growth 
of  the  company's  business. 


Aggressive  Methods  "Won 
Success  for  Atlanta  Firm 

James  K.  Polk,  Inc.,  Distributor  of  Sonora 
Phonographs  and  Okeh  and  Odeon  Records 
in  the  South,  Has  Live  Sales  Organization 

Atlanta,  Ga.,  August  6.— One  of  the  most  suc- 
cessful and  best-known  distributing  orpani/a- 
lions  in  the  talking  machine  field  in  Die  entire 
Southern    territory    is    James    K.    Polk,  Inc., 


H.  C.  Kubies  Resigns 

H.  C.  Kubies,  for  a  number  of  years  manager 
of  the  foreign  recording  department  of  the  Co- 
lumbia Phonograph  Co.,  Inc.,  New  York,  re- 
cently resigned.  He  is  succeedud  by  E.  Kmentt. 
Mr-  Kubies  will  enjoy  a  long  holiday  and  will 
enter   the   arti-t  concert   man.igctncnt  held. 


The  salesman  who  talks  radio  performance  is 
celling  what  the  (nibtic  want^.  


RADIO  CABINETS 


In  our  46  yttrt  ol  Building  Farniture 


Let  Us  Build  Your  Radio  Cabinets 

Aside  from  our  regular  line  of  cabinets,  we  are  building  them 
by  the  thousands  for  large  users  of  cabinets.  With  substan- 
tial orders,  we  build  special,  excluiive  designs. 

BURT  BROS.,  Inc. 

2000  S.  9th  St.  Philadelphia.  Pa. 


Cup  Offered  to  Amateur 
Tuning  in  With  MacMillan 

A  silver  cup  has  been  offered  as  a  trophy 
to  the  amateur  radio  operator  who  picks  up  the 
largest  number  of  messages  from  the  Mac- 
Millan Arctic  expedition,  from  now  until  Sep- 
tember 15,  by  the  Second  Radio  World's  Fair, 
through  U.  J.  Herrmann,  managing  director,  in 
letters  addressed  to  the  National  Geographic 
Society  and  the  Amateur  Radio  Relay  League. 
Mr.  Herrmann  went  north  with  the  MacMillan 
expedition  as  far  as  Battle  Harbor.  The  pres- 
entation to  the  winner  will  be  made  at  the 
Radio  World's  Fair  in  New  York,  September 
IS  or  19. 


Live  SaU-^  m..!!  l-r.v.c-  K.  P"!k.  Inc. 
wholesaler  vi  >oii..i-.i  pi m 'uo^raphs  i  Ikcli  and 
Odeon  records  and  other  talking  machine  lines. 
This  concern  has  won  prestige  through  square 
dealing.  Through  the  years  a  sales  organiza- 
tion second  to  none  in  the  wholesale  field  has 
been  built  up.  Its  members  to  a  man  have  had 
wide  experience  in  their  field  and  they  are  not 
only  salesmen  of  the  highest  type  but  they  are 
in  a  position  to  help  dealers  with  many  of  the 
problems  which  ordinarily  come  up  in  the  retail 
end  of  the  industry,  which  tliey  do,  one  of  the 
reasons  for  James  K.  Polk,  Inc.,  prestige. 


Atlas  Plywood  Corp.,  Boston. 
Offers  New  Bond  Issue 

The  Atlas  Plywood  Corp.,  of  Boston,  Mass., 
recently  offered  through  its  fiscal  agents,  Hoag- 
laiid,  -Mlum  &  Co.,  a  new  issue  amounting  to  $1,- 
500.000  of  First  Mortgage  616  per  cent  Sinking 
Fund  Gold  Bonds  dated  July  1,  1925,  and  due 
July  1,  1940.  This  amount  was  issued  out  of 
an  authorized  amount  of  $2,000,000.  A  letter 
from  C.  T.  Hall,  chairman  of  the  board  of  di- 
rectors, and  which  is  used  in  the  announcement 
of  the  issue,  shows  the  excellent  condition  of 
the  affairs  of  the  company.  It  is  reported  that 
the  offering  was  readily  and  rapidly  absorbed. 


Big  Radio  Year  Predicted 

by  Powel  Crosley,  Jr. 

"This  will  be  the  greatest  year  the  radio  in- 
dustry has  known,"  says  Powel  Crosley,  Jr., 
president  of  the  Crosley  Radio  Corp.,  who  also 
declared  in  substantiation  of  this  statement  that 
sales  of  the  products  manufactured  by  the  Cros- 
ley Corp.  \vill  reach  the  $25,000,000  mark.  "Bet- 
ter equipment  at  lower  prices  will  bring  re- 
ceiving sets  within  the  pockcthook  reach  of 
nearly  everybody,"  he  continued. 


Effective  Hardman  Display 

An  extremely  attractive  Summer  display 
window  was  recently  on  view  at  the  warcrooms 
of  Hardman.  Feck  &  Co.,  Fifth  avenue,  New 
York.  The  front  w.il!  of  a  log  cabin  was  ercct- 
(.■d  .ibrmt  midway  in  llu'  window  with  door  and 
windows  open,  ^Imwiiif;  a  llrunswick  phono- 
graph and  niidmi  piano  occupying  prominent 
places.  Outside  on  tiie  stump  of  a  tree,  a 
Radiola  portable  was  set,  all  ready  for  use. 
Different  species  of  trailing  flowers  adorned  the 
outside  of  the  cabin  and  a  grass-covered  floor 
completed  the  illusion.  It  is  certain  that  many 
a  heat-faligued  worker  was  carried  away  by 
fugitive  thoughts  to  the  country  and  woods  as 
he  gazed  at  the  display. 
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Apex  Do  Luxe 


Quality  Radio  Apparatus 


APEX  SUPER  FIVE 

The  supreme  achievement  of  the  radio  age.  A  Receiving  Set  that  more 
than  meets  the  most  exacting  demands  for  distance,  selectivity,  clarity  and 
volume.  Housed  in  handsome  walnut  finished  cabinet.  All  fittings  gold 
plated.  Price  $95,  list,  without  accessories. 

APEX  DE  LUXE 

An  unusually  attractive  SUPER  FIVE,  embodying  the  most  advanced 
principles  of  radio  engineering,  and  perfected  to  a  degree  of  excellence 
essential  to  satisfactory  operation.  Equipped  with  APEX  ENTERTAINER. 
Housed  in  a  beautiful  walnut  finished  cabinet.  Price  $135,  list. 

APEX  BABY  GRAND  CONSOLE 

A  strikingly  beautiful  creation  of  the  most  expert  and  artistic  cabinet  build- 
ing skill  and  a  mechanical  triumph  of  America's  premier  radio  engineers — 
a  model  of  efficiency,  possessing  unusual  elegance  of  appearance,  handsome 
walnut  finish— accommodates  any  type  A  and  B  batteries  with  necessary 
chargers.  Equipped  with  APEX  ENTERTAINER— the  very  latest  in  Loud 
Speakers.  Price  $225,  list. 

APEX  UTILITY  RADIO  TABLE 

A  delightful  combination  of  practicability,  enchanting  beauty  of  design  and 
elegance  of  finish.  Accommodates  A  &.  B  battery  equipment  and  chargers 
and  provides  space  for  Loud  Speaker.  Suitable  for  any  Receiving  Set.  Im- 
parts a  touch  of  attractiveness  to  the  most  elaborately  furnished  room. 

Price  $75.  list.         ^p^^  ENTERTAINER 

Highest  quality  Loud  Speaker  of  its  type.  Resonant  wood  fibre  sound  cham- 
ber provides  unrivalled  accuracy  of  reproduction;  abolishes  usual  metallic 
harshness.  Handsomely  designed  — beautifully  finished.  Price  $22.50,  list. 

APEX  CONSOLE  ENTERTAINER 

Distortion  of  sound  has  been  eliminated  through  the  peculiar  vibration  ot 
wood  fibre,  attaining  naturalness  of  reproduction  that  can  be  acquired  in 
no  other  manner.  Constructed  with  APEX  SUPER  accuracy,  housed  in 
beautifully  designed  Console  Cabinet.  Guarantees  satisfactory  radio  recep- 
tion. Price  $27.50,  list. 


Dealers:  Write  or  wire 
about  the  Apex  Exclu- 


Apc\  Consolu  Entertainer 


for  complete  details 
sive  Dealer  Franchise 


APEX  ELECTRIC  MFG.  COMPANY 


1410  West  59th  Street 


Dept.  817 


Chicago,  Illinois 
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Special  Hotel  Concert 

Brings  "Talker"  Publicity 

Select  Audience  Hears  Victor  Concert  in  St. 
Paul  Hotel — Affair  Arranged  by  Miss  Beatrice 
M.  Boegen,  of  Howard,  Farwell  &  Co. 

St.  Paul,  Min\..  AugusI  4.— The  mcrii*;-  ul 
the  talking  macliinc  were  forcibly  brought  be- 
fore a  group  of  selected  music  lovers  at  a  talk- 
ing machine  concert  held  at  a  family  hotel 
here,  under  the  patronage  of  Justice  James  H. 
Quinn,  of  the  Supreme  Court  of  Minnesota. 
The  idea  of  the  concert  was  conceived  and 
planned  by  Miss  Beatrice  M.  Boegen,  of  the 
talking  machine  department  of  Howard,  Far- 
well  &  Co..  Victor  dealers  of  this  city.  Miss 
Boegen,  who  had  made  a  number  of  record 
sales  to  guests  at  the  hotel,  believed  that  if  a 
concert  could  be  arranged  in  the  hotel,  a  large 
number  of  people,  well  able  to  afford  the  luxu- 
ries of  life,  would  be  impressed  with  the  musi- 
cal possibilities  of  the  talking  machine.  The 
fact  that  about  eighty-five  guests  of  Justice 
Quinn,  who  is  himself  a  lover  of  good  music, 
were  present  and  their  enthusiastic  comments 
later  indicated  how  successful  was  the  experi- 
ment and  how  the  entertainment  value  of  the 
instrument  was  brought  home  to  the  listeners. 

The  program  was  carefully  selected  and  the 
artists  whose  records  were  played  represent  a 
distinguished  group  whose  services  could  not 
be  obtained  in  any  other  way  than  through  the 
medium  of  records.  They  included  such  world- 
famous  artists  as  Alma  Gluck,  Galli-Curci, 
Chaliapin,  McCormack,  Scotti.  Alda,  Philadel- 
phia Sj'mphony  Orchestra,  Sir  Harry  Lauder, 
Werrcnrath,  Elman,  Carnso  and  Williams. 

This  is  sales  promotion  of  the  highest  degree 
and  it  is  worthy  of  emulation.  For  the  dealer 
who  is  looking  for  new  and  more  effective  ways 
of  bringing  his  products  to  the  attention  of  the 
public  the  specially  arranged  talking  machine 
concert  has  limitless  possibilities.  Certainly, 
it  is  the  best  way  by  which  the  dealer  can 
demonstrate,  on  a  mass  scale,  the  possibilities 
for  pleasure  of  the  talking  machine  and  records. 


Instead  of  the  demonstration  to  the  individual 
who  happens  at  the  moment  to  desire  a  talk- 
ing machine  the  dealer  demonstrates  his  instru- 
ment to  as  many  people  as  there  are  in  the 
audience.  The  work  is,  in  a  large  sense,  edu- 
cational and  the  results  in  sales  are  cumulative. 

Carl  Pfanstiehl  Sails  for 
Europe  for  Two  Months'  Rest 

Carl  Pfanstiehl,  president  of  the  Pfanstiehl 
Radio  Corp.,  Chicago,  III.,  manufacturer  of  the 
Pfanstiehl  radio  receivers,  sailed  for  Europe  the 
latter  part  of  last  month,  accompanied  by  his 
wife  and  two  children.  While  abroad  Mr. 
Pfanstiehl  will  visit  his  father  in  Holland  and 
will  also  spend  some  time  in  London,  Paris, 
Berlin  and  Switzerland.  While  the  primary 
reason  for  the  trip  abroad  is  to  rest,  Mr.  Pfan- 
stiehl will  also  study  the  radio  situation  in 
Europe.  While  in  New  York  he  visited  the 
headquarters  of  the  International  Clearing 
House,  Eastern  distributor  of  Pfanstiehl  prod- 
ucts, and  discussed  the  developments  which 
have  arisen  since  the  recent  visit  of  E.  L. 
Brown,  sales  manager  of  the  radio  division  of 
the  International  Clearing  House,  to  the  Pfan- 
stiehl plant  at  Chicago.  According  to  present 
plans,  Mr.  Pfanstiehl  will  return  about  the 
middle  of  September. 

Popular  Okeh  Releases 

One  of  the  most  popular  of  recent  Okeh  re- 
leases is  the  recording  of  "Miss  You  Tonight," 
coupled  with  "Rose  of  the  Evening."  Both  of 
these  selections  are  played  by  the  La  Petit 
Salon  Orchestra,  and  have  novel  chime  effects 
caused  by  the  playing  of  the  Vibraphone  and 
xylophone  by  Joe  Green,  Another  exceptionally 
good  seller  is  "Just  a  Little  Drink"  coupled 
with  "By  the  Light  of  the  Stars,"  played  by 
the  Tickle  Toe  Ten.  Vocal  choruses  enliven 
these  numbers. 


The  exercise  of  diplomacy  in  handling  cus- 
loincrs  promotes  good  will. 


Argus  Radio  Corp.  Sending 
Dealers  Attractive  Folder 

Power  Electric  Radio  Set  Described  in  Artistic 
Folder  for  Consumer  Distribution  —  Ira 
Greene,  President,  Busy  in  the  Field 

The  Argus  Radio  Corp.,  New  York  City, 
manufacturer  of  the  Power  electric  radio  re- 
ceiving set,  has  issued  its  first  piece  of  litera- 
ture on  this  remarkable  set.  It  consists  of  an 
eight-page  folder  with  cover  in  colors. 

The  inside  pages  describe  the  many  distin- 
guishing features  of  the  set,  laying  particular 
stress  on  the  fact  that  no  batteries  are  needed 
or  no  aerial  and  that  without  extra  attachments 
all  that  is  necessary  to  operate  the  set  is  to 
plug  it  into  any  electric  light  socket  in  the 
house  wiring  circuit. 

Four  models  are  illustrated — Model  160, 
which  is  entirely  self-contained  and  which  might 
be  placed  upon  any  table  or  convenient  piece  of 
furniture.  Model  235  is  a  console  type  with 
built-in  loud  speaker  and  has  been  designed  for 
the  smaller  apartment  or  where  space  is  limit- 
ed. Model  300,  made  of  solid  walnut  with  built- 
in  loud  speaker,  is  the  de  luxe  model  of  the  line 
and  comprises  a  very  attractive  piece  of  furni- 
ture. There  is  also  a  phonograph  panel  in  the 
line,  known  as  model  145,  designed  for  those 
who  wish  to  combine  the  Power  electric  set 
with  their  talking  machines.  All  models  have 
six  tubes.  This  folder  is  being  produced  in 
quantities  for  dealer  use  and  space  has  been 
left  for  the  dealer's  imprint. 

The  trademark  of  the  company,  which  con- 
sists of  a  lion  above  the  words  "Power  Elec- 
tric Radio,"  has  already  become  well  and  fav- 
orably known  in  radio  circles.  Ira  Greene, 
head  of  the  Argus  Radio  Corp.,  is  making  trips 
to  all  sections  of  the  country  in  the  interest  of 
establishing  important  distributing  connections 
in  strategic  centers.  Mr.  Greene  reports  that 
many  additional  large  dealers  and  department 
stores  have  taken  on  the  Power  electric  radio, 
which  is  steadily  gaining  in  popularity  with 
dealers  and  public. 
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Buy  High-class  Merchandise 

(For  over  20  years  we  have  led  the  world 
in  sensitive  sound  transmission  devices.) 

Buy  at  a  Proper  Discount 

(Knowing  your  needs,  we  now  offer  profit- 
able discounts.) 

Buy  Protected  Merchandise 

(Our  very  rigid  merchandising  policies  are 
your  protection.) 


ALL  THESE  QUALIFICATIONS  ARE  FOUND  IN  THE  DICTOGRAPH 
LINE  OF  RADIO  PRODUCTS  ....  WRITE  FOR  OUR  PROPOSITION 

DICTOGRAPH  PRODUCTS  CORPORATION 
220  West  42nci  Street,  J^ew  Tor\ 
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Insist  on  the  motors  that 

will  safeguard  your  business 


jrtotot 


tioi 


col"' 


and 


str 


hi 


ong 


aWe 
mo 


ction, 


duv- 


tot 


adap' 


ted 


(or 


,mso\« 
,nvtaW«- 


nd  1"B' 


IjEN  years  ago,  we  made  our  first  phono- 
graph motor.  Today,  over  three  mil- 
lions of  Heineman  Motors  have  been 
manufactured  and  put  into  use— to  give,  year 
in  and  year  out,  that  same  steadfast,  easy  and 
noiseless  operation  that  has  now  become  so 
well  known  throughout  the  industry  as  char- 
acteristic of  "Heinemans." 

In  gaining  this  reputation,  these  millions  of 
motors  have  also  established  a  record  for 
minimum  amount  of  repair  work.  In  one  year 
less  than  one  tenth  of  1%  of  the  motors  re- 
quired major  repairs! 

There  is  a  record  which,  we  believe,  is  with- 
out equal.  It  furnishes  unquestionable  proof 
that  every  motor  leaving  our  factories  is  built 
upon  superior  design,  and  is  durably  con- 
structed only  of  the  highest  grade  materials. 
It  establishes  Heineman  Motors  as  the  motors 
that  safeguard  the  dealer  against  that  "buga- 
boo" of  business — continual  customer  com- 
plaint. 

Enterprising  phonograph  and  record  deal- 
ers know  the  value  of  having  satisfied  cus- 
tomers. They  know  that  they  cannot  keep  their 
customers  friendly  and  continually  buying  in 
their  stores  if  the  phonographs  they  sell  con- 
tain inferior  motors  that  are  noisy,  erratic  and 
always  in  need  of  costly  repairs. 

It  will  pay  you,  as  it  has  paid  them,  to  safe- 
guard your  business  by  insisting  that  the 
phonographs  you  sell  be  equipped  only  with 


EBINEMAN  QUAIHY  MOTORS 

A  Product  of  the 

General  Phonograph  Corporation 


UTTO  HEINEMAN.  Pr*.. 


25  West  45th  Street 


New  York,  N.  Y. 
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Interesting  Analysis  of  Merits  of  the 

"A"  Dry  Cell  for  Use  in  Radio  Receivers 

Standard  Tests  and  Other  Data  Which  Dealers  WiU  Find  of  Value  in  ConnecUon  With  Selling 
Radio  Batteries,  by  W.  A.  Brannon.  Radio  Sales  Department,  French  Battery  &  Carbon  Co. 


There  are  two  types  of  radio  tubes  which 
have  been  especially  built  to  use  six-inch  dry 
cell  as  A  batteries.  One  type  is  the  WD-U, 
WD-12  or  C-11  and  C-12;  the  other  type  is 
called  UV-199,  C-299  and  DV-3.  These  tubes 
have  fixed  voltage  and  current  requirements 
which  arc  necessary  for  their  proper  opcration. 
Tlie  first  type  requires  1  volt  and  one-fourth  am- 
pere, The  other  type  requires  3  volts  and  six- 
one-iiundrcdths  ampere.  Three  WD-12  lubes 
require  three  dry  cells  and  three  UV-199  or  3 
DV-3  tubes  also  require  three  dry  cells.  In  the 
two  cases  just  cited  each  single  dry  cell  of 
the  three  being  used  must  furnish  one  volt  to 
the  filament  circuit  of  the  radio  set.  Two  types 
of  dry  cells  have  been  used  for  these  tubes. 
One  is  the  ordinary  ignition  or  general  service 
dry  cell  and  the  other  type  is  a  dry  cell  espe- 
cially built  for  radio  and  generally  known  as  a 
"radio  A"  dry  cell. 

Having  now  clearly  in  mind  that  these  two 
types  of  radio  tubes  each  require  one  volt  from 
each  dry  cell  and  will  not  operate  satisfactorily 
on  less,  let  us  see  what  the  voltage  requirements 
are  for  a  general  purpose  or  ignition  tvpe  of  dry 
cell. 

Standard  Tests  for  Dry  Cells 

Standard  tests  which  have  been  formulated  by 
the  U.  S.  Bureau  of  Standards  for  testing  the 
capacity  of  dry  cell  ignition  and  general  pur- 
pose cells  allow  the  test  to  go  to  three-fourths 
of  a  volt  before  the  cell  is  considered  unfit  as 
a  general  purpose  cell.  It  is  apparent  then  that 
there  is  a  difference  of  one-fourth  of  a  volt  be- 
tween the  requirements  of  a  dry  cell  for  radio 
and  the  requirements  of  a  general  purpose  dry 
cell.  The  voltage  of  any  single  dry  cell  is  ini- 
tially 1.5  volts.  As  the  cell  becomes  discharged 
its  voltage  becomes  less  and  less  until  it  drops 
to  nearly  zero  after  complete  discharge. 

Now  it  is  obviously  easier  to  build  a  dry  cell 
which  will  last  a  long  time  down  to  0,75  volts 
than  it  is  to  build  a  cell  which  will  last  a  long  time 
down  to  one  volt,  assuming  the  same  current 
drain  in  each  case.  In  the  first  case  there  is  a 
voltage  spread  of  0.5  volt  and  in  the  second 
case  a  voltage  spread  of  0.75  volt,  nevertheless 
the  cell  which  will  give  satisfactory  service  on  a 
radio  lube  must  be  able  to  maintain  its  voltage 
at  or  above  the  level  of  one  volt  while  current 
is  being  taken  out  of  it. 

In  order  to  find  out  the  difference  in  the  hours 
of  service  which  radio  "A"  dry  cells  and  gen- 
eral service  cells  will  deliver  we  can  subject 
them  to  the  following  comparative  test.  We 
take  three  general  purpose  cells  and  three  spe- 
cial radio  A  cells  and  discharge  them  four  hours 
each  day  at  one-fourth  of  an  ampere  until  the 
voltage  of  each  type  of  cell  falls  below  one 
volt.  On  such  a  test  a  real  radio  A  dry  cell 
will  last  about  128  hours.  A  general  purpose 
cell  will  last  about  75  hours  down  to  one  volt. 
Here  is  a  difference  of  53  hours  in  favor  of  the 
radio  A  cell.  In  percentage  the  A  cell  is  72 
per  cent  better.  Such  a  pronounced  difference 
in  service  hours  cannot  be  accidental.  Some- 
thing has  been  put  into  the  radio  A  cell  which 
enables  it  to  keep  its  voltage  above  one  volt 
much  more  efficiently  than  the  general  purpose 
cell  on  the  same  load. 

The  changes  which  have  been  made  in  the 
radio  A  cell  to  give  it  this  characteristic  of 
keeping  up  its  voltage  during  discharge  are  a 
matter  of  battery  chemistry,  and  the  only  real 
proof  of  the  superiority  of  a  radio  A  cell  over  a 
general  purpose  cell  consists  in  making  a  test 
similar  to  the  one  outlined  above. 

Identifying  Type  of  Battery 

The  question  now  arises  as  to  how  a  pur- 
chaser can  tell  whether  he  is  getting  a  special 
radio  A  cell  or  a  general  purpose  dry  cell  when 
he  is  buying  dry  cells  for  his  radio  set,  since 


both  types  of  cells  have  the  same  si?.c  dimen- 
sions. The  label  on  the  tubular  container 
which  surrounds  every  dry  cell,  no  mailer  for 
what  purpose  it  may  have  been  made,  is  the 
best  means  of  identification.  If  the  dry  cell  has 
been  constructed  especially  for  radio  this  tubu- 
lar container  will  have  the  label  "Radio  A  Cell" 
only,  if  on  the  contrary  it  has  been  constructed 
as  an  ignition  cell  or  general  purpose  cell  it  will  be 
called  an  ignition  cell  though  it  may  also  be  marked 
"Radio."  A  reading  of  the  printed  matter  on 
the  label  will  tell  the  purchaser  whether  the 
dry  cell  has  been  especially  built  for  radio  or 
is  only  an  ignition  cell. 

For  those  who  do  not  place  any  trust  in  la- 
bels the  only  road  to  a  conviclioii  of  the  dif- 


ference in  service  hours  between  an  ignition  dry 
cell  and  a  radio  A  dry  cell  must  be  a  compar- 
ative test.  Such  a  test  can  be  made  by  any  one. 
A  set  of  truly  radio  A  dry  cells  can  first  be 
bought  and  installed  in  a  radio  set  A  careful 
count  must  be  kept  of  the  total  number  of 
hours  of  service  which  this  set  of  batteries 
gives  before  it  is  exhausted.  After  this  set  has 
been  used  up,  install  next  an  equal  number  of 
ignition  or  general  purpose  cells  in  the  set,  the 
connections  being  the  same  in  both  tests,  and 
again  record  the  number  of  hours  these  dry  cells 
last  on  the  set.  Care  must  be  taken  to  make 
all  connections  tight  in  both  cases. 

Many  radio  fans  have  already  made  such  tests 
and  are  convinced  that  there  is  an  essential  dif- 
ference between  the  two  types  of  dry  cells.  A 
statement  from  a  radio  friend,  in  whom  the  cus- 
tomer has  confidencc,  that  the  difference  is  act- 
ually a  fact  is  as  good  as  making  the  test  itself, 
and  will  avoid  the  loss  of  service  which  is  to 
be  expected  from  the  second  installation  of  ig- 
nition or  general  purpose  dry  ccil=. 


Buffalo  Radio 
Show 

October  19th  to  24th 


Auspices  Radio  Trades 
Association  of  Western 
New  York  and  the  Buffalo 
Courier  and  Daily  Star. 

Bigger  and  better  than 
the  tremendously  suc- 
cessful show  last  year. 


Write  or  wire  space  reservation  to 

O.  J.  STAYLEY,  Treasurer 
Radio  Trades  Associalion,  1063  Main  St. 
or  Buffalo  Courier,  Buffalo,  N.  Y. 
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The  Synchrophase  will  satisfy  your  cus- 
tomers, enhance  your  prestige,  eliminate 
worry  and  increase  your  earnings 

GREBE  is  out  to  make  this  the  banner  year  in  its  long  history. 
Retailers  who  hold  the  Grebe  franchise  will  find  it  excep- 
tionally profitable.    Grebe  policy  protects  them  absolutely:  viz, 

1.  Prices  will  be  rigidly  maintained.  We  never  have  "unloaded" 
and  never  will. 

2.  Price-cutting  will  not  be  tolerated. 

3.  Dealer  discount  is  raised  to  40%. 

4.  The  number  of  retailers  will  be  restricted;  jobbers  will  have 
e.xclusive  territories. 

5.  With  our  new  factory  we  can  keep  pace  with  demands. 
There  will  be  no  shortage  of  sets. 

6.  Dealers  will  be  backed  up  with  local  and  national  advertising 
more  extensive  than  ever. 

7.  Special  proposition  to  retailers  for  local  advertising. 

Every  part  of  the  Synchrophase  is  designed  and  built  at  our  plant  so  that  we 
control  construction  rigidly.   We  do  not  assemble  nor  make  sets  to  sell  at  a 


price;  they  are  built  to  give  enduring  service  and  do  so.  The  unsurpassed  re- 
ception of  the  Synchrophase,  which  has  given  it  such  outstanding  success,  is 
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The  new  Grebe  Synchrophase  has  the 


ex: 


The  three  condensers  can  be  operated 
by  one  dial  or  separately  at  will 

ONCE  again,  Grebe  steps  ahead.  This  new  feature  plus  the 
other  exclusive  advantages,  such  as  Binocular  Coils  and 
S-jL~F  Condensers,  make  the  Synchrophase  the  premier  set 
of  America. 

Since  1909,  Grebe  has  been  building  radio  parts  and  sets.  Only  one  principle 
has  guided  the  work— to  make  every  part  as  well  as  it  could  be  made.  Strict 
adherence  to  this  principle  has  made  the  Synchrophase  what  it  is  today. 

Constant  experimentation  in  our  laboratories  and  broadcasting  stations  keeps 
Grebe  design  and  construction  in  advance  of  all  others.  This  never-ceasing 
research  has  been  of  untold  benefit  to  us  and  to  the  radio  industry. 

When  you  sell  a  Synchrophase,  you  know  that  it  is  the  best  and  will  stay  sold. 
There  will  be  no  excessive  servicing,  no  customer  dissatisfaction,  no  frequent 
"come-backs"  to  eat  up  profits  and  destroy  confidence  in  you  as  a  merchant. 

Behind  the  Grebe  franchise,  then,  is  this  set,  this  company,  this  policy. 

Write  for  full  information  and  prices. 

A.  H.  GREBE  &.  CO.,  Inc.,  Van  Wyck  Boulevard,  Richmond  HUl.  N.  Y. 

New  York  Office:  Steinway  Hall,  109  West  57th  Street 
Western  Branch:  443  So.  San  Pedro  Street,  Los  At\geles,  Cal. 

This  Comfyany  owns  and  operates  stations  WAHQ  and 
WBOQ;  also  mobile  and  marine  low'wave 
re'broadcasting  stations 


Chiang  Taa 
IE  Synchrophase. 
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Series  of  Edison  Tone  Tests  in  Atlantic  Redfield  Advertising  Co.  to 

City.  N.  J.,  Drawing  Interested  Crowds     "''"'"^  Adj«^Co.  Publicity 


Thousands  of  Visitors  to  the  Million  Dollar  Pier  See  Edison  Exhibit  in  Permanent  Window  Dis- 
play and  Hear  Famous  Edison  Artists  in  Tone  Tests  Which  WiU  Be  Given  Throughout  Year 


Thousands  of  visitors  to  Atlantic  City.  N.  J., 
have  had  the  privilege  of  hearing  eminent  Edi- 
son artists  in  comparison  recitals  with  the  Edi- 
son phonograph  in  a  serie^i  of  Tone  Tests,  which 


Victor  Young.  Anna  Case  and  '"Miss  America" 
started  May  last  and  will  continue  through  the 
year  to  January,  1926,  and  have  been  impressed 
with  the  faithfulness  of  Edison  reproduction. 

These  recitals  are  being  given  in  the  audito- 
rium at  the  National  Arts  and  Industry  Exposi- 
tion on  Atlantic  City's 
Million  Dollar  Pier  and 
in  the  garden  of  the 
Home  Beautiful,  also 
on  the  Pier.  The  Edi- 
son artists  who  have 
participated  in  these 
Tone  Tests  include 
Betsy  Lane  Shepherd, 
soprano:  Lucille  Col- 
lette,  pianist  and  violin- 
ist; Harold  Lyman, 
flutist  and  saxopho- 
nist; Helen  Davis,  me^:- 
zo  soprano,  and  Victor 

Young,  pianist,  all  of  whom  arc  well  know 
the  public  through  their  Edison  records. 

In  one  of  the  accompanying  illustrations  ap- 
pears Anna  Case,  world-famous  artist,  in  a  com- 
parison recital;  at  the  piano,  Victor  Young  and 
to  the  right  Miss  America,  winner  of  Atlantic 
City  contest  for  the  most  beautiful  girl.  The 
other  illustration  shows  the  permanent  window 
display  of  the  National  Arts  and  Industry  Ex- 
position.   In  the  background,  to  the  left,  may 


be  seen  one  of  the  beautiful  Edison  consoles, 
which  forms  an  important  part  of  the  display. 
In  the  rear  of  the  window  display  is  the  recital 
hall,  where  many  of  the  Edison  Tone  Tests 
have  been  held  and  where  many  more  will  be 
staged  during  the  remainder  of  the  year. 

The  Edison  Tone  Tests  in  Atlantic  City  rep- 
resent but  a  small  part  of  this  form  of  exploit- 
ing the  Edison  phonographs  and  records  which 
riios.  A,  Edison.  Inc..  is  carrying  on  in  all  parts 
of  the  country.  These  Tone  Tests  are  proving 
to  be  one  of  the  most  successful  forms  of  sales 
promotion  ever  carried  on  by  any  phonograph 
manufacturer.  Many  of  the  recitals  are  held 
under  the  direction  of  retailers  in  their  store  au- 
ditoriums or  in  special  quarters  secured  for  the 
occasion.  Reports  received  by  Thos.  A.  Edison, 
Inc.,  indicate  how  wide  is  the  interest  on  the 
part  of  the  public  in  these  recitals.  Some  deal- 
ers arrange  Tone  Test  recitals  yearly  and  draw 
large  crowds  of  music  lovers  in  this  way.  By 
this  method  the  dealer  not  only  is  enabled  to 
arrange  a  mass  demonstration   of  the  Edison 


Edison  Phonograph  Featured  in  Window  on  Million  Dollar  Pier 

phonograph  but  the  unique  form  of  the  com- 
parison recital  brings  home  to  the  audience  in 
the  strongest  possible  manner  the  high  quality 
of  the  instrument  and  the  perfection  of  the  re- 
production. 


The  Dixie  Music  Co.,  which  operates  a  chain 
of  stores  in  Florida,  recently  opened  a  branch 
store  at  434  North  Miami  avenue,  Miami,  Fia. 
H.  B.  Barker  is  manager. 


R.  H.  Meade  Announces  Appointment  of  Prom- 
inent New  York  House  as  Advertising  and 
Merchandising  Counsel — Big  Campaign  on 
Adler-Royal  Products  Now  Under  Way 

Ralph  H.  Meade,  advertising  and  sales  promo- 
tion manager  of  the  Adler  Manufacturing  Co., 
announces  the  appointment  of  the  Redfield  Ad- 
vertising Agency,  New  York,  as  advertising  and 
merchandising  counsel.   Mr.  Meade  states:  "The 
appointment  of  the  Redfield  Agency  is  sure  to 
be  most  interesting  to  members  of  both  the  mu- 
sic and  radio  trades,  especially  to  the  old  timers, 
who  will  recall  that  the  Redfield  Agency  helped 
in  the  upbuilding  of  one  of  the  prominent  pho- 
nograph manufacturers.    Also,  they  will  be  uni- 
versally ri^cognizcd  in  the  trade  for  their  splen- 
did work  with  one  of  the  belter-known  radio 
companies.    The  appointment  of  this  particular 
agency  serves  as  additional  evidence  of  the  thor- 
ough manner  in  which  Adlcr-Royal  is  building 
for  the  future.     In  seeking  the  proper  agency 
we  felt  that  one  with  successful  experience  in 
both  phonograph  and  radio  marketing  should 
be  the  one  for  us.    For  it  would  mean  just  that 
much  added  assurance  that  Adler-Royal  mer- 
chandising service  would  be  all  that  it  ought  to 
be  to  both  distributor  and  dealer.    In  a  careful 
review  of  the  available  agencies,  it  soon  became 
obvious  that  the  Redfield  organization  was  the 
best  equipped,  both  in  experience  and  in  person- 
nel, to  meet  our  requirements,  and  we  are  now 
glad  to  announce  their  association  with  us. 

"The  new  agency  is  now  busily  engaged  co- 
operating with  my  department  in  the  prepara- 
tion of  Adicr-Royal  Fall  advertising,  and  we 
will  soon  have  some  mighty  interesting  an- 
nouncements regarding  it  to  make  to  the  trade. 
Our  Fall  advertising  plans  include  a  campaign 
in  several  leading  publications  of  national 
circulation,  backed  by  newspaper  adver- 
tising in  a  number  of  large  cities,  and  a  liberal 
co-operative  advertising  proposition  for  our 
dealers.  Then,  too.  there  will  be  a  complete 
sales  promotion  service,  including  effective  liter- 
ature, display  material,  etc.,  all  of  which  is  be- 
ing carefully  planned  to  give  Adler-Royal  deal- 
ers a  substantial  backing  to  their  selling  efforts 
which  will  be  truly  effective  and  profit-pro- 
ducing." 


Radio  Owners  'Buy 
RAY-O-VAC  Batteries 

Thousands  of  radio  owners  have  convinced  themselves 
(h^t  Ray-O-Vac  Batteries  are  the  most  satisfactory  for 
radio. They  should  he — they're  designed  by  expert  radio 
engineers  and  built  for  specific  radio  jobs.  They're 
backed  by  almost  a  quarter  century  of  successful  bat- 
tery building.  Ray-O-Vacs  are  made  right,  advertised 
nationally  and  are  profitable  for  all  who  handle  them- 

FRENCH  BATTERY  COMPANY,  Madison,  Wisconsin 

ATl^NTA         0»tJ_*S  KANS*S  CITY  CHICAGO       NEW  YORK  MINNEAPOLIS 

FR  FMPH  RAY-o-vAC 

1   l\M^l^\jl  iTiadioS'Bestdalleries 


Mickel  Bros.  Discontinue 

as  Victor  Wholesalers 

Well-known  Omaha  Distributing  Organization 
Notifies  Its  Dealers  of  Discontinuance  of 
Wholesale  Victor  Branch  of  Business 

Omaha,  Nebr.,  August  7.— The  Mickel  Bros  Co., 
with  headquarters  in  this  city  and  a  branch  in 
Des  Moines,  la.,  one  of  the  best-known  whole- 
sale talking  machine  houses  in  this  territory, 
has  suspended  its  Victor  wholesale  department, 
according  to  a  letter  which  it  has  just  sent  to 
its  dealers.  The  Mickel  brothers  have  been  con- 
nected with  the  talking  machine  business  for 
many  years,  the  present  company,  the  Mickel 
Bros.  Co.,  being  an  outgrowth  of  the  Mickel 
Music  House,  of  this  city.  The  jobbing  com- 
pany was  founded  by  George  E.  Mickel  a  num- 
ber of  years  ago  and  as  a  wholesaler  of  Victor 
products  it  was  recognized  as  one  of  the  lead- 
ing distributing  firms  in  this  part  of  the  coun- 
try. 

The  future  plans  of  the  company  have  not  as 
yet  been  worked  out  to  the  point  where  a 
definite  announcement  can  be  made,  according 
to  George  E.  Mickel,  who  states  in  his  letter  to 
the  trade  that  the  firm  is  working  along  some 
lines  which  no  doubt  will  be  of  interest  to  its 
customers. 


The  Fortas  Furniture  Co,,  133  North  Main 
street,  Memphis,  Tenn.,  has  inaugurated  a  very 
successful  drive  on  used  instruments. 
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The  Easiest  Selling  Portable! 

PAL 


After  four  years  of  ever  increasing 
sales — PAL  is  still  the  biggest  and 
easiest  selling  portable  in  the  field. 
Its  remarkable  tone  and  attractive 
appearance  tell  the  whole  story. 


1/'         free  to  PAL 
r>   now    dealers.  This 
beauti  fu  I 
full  size  win- 
dow Display,  in  seven 
colors,  which  is  so  attrac- 
tive that  it  will  bring 
many  new  customers  into 
your  store — not  only  for 
PAL,  but  also  for  your 
regular  lines  of  records 
and  other  merchandise 


25?^ 

retail! 


THE  POPULAR-PRICED  PORTABLE 

i^^^jgaT  a  fine  phonograph  for  those  among 
your  customers  who  do  not  wish  to  spend 
more  than  $15.00  for  a  portable.  It  is  good 
to  look  at  and  good  to  hear. 


$  1  00  Dealers' 
^  I  J.==  retail  —  pj-j^^ 


&g  00 


PLAZA  MUSIC  COMPANY    10  West  20th  Street   NEW  YORK 
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Outlines  Merchandising 

Points  for  Radio  Dealers 

R.  E.  Thompson  Mfg.  Co.  Tclis  of  "Sales  Plat- 
form" That  Will  Build  Dealer  Success— R. 
W.  Porter  Makes  an  Important  Statement 


of     111.-     Ml,-,:,,,..,,,!     ,|,.,|!r,-,,l^  ,,,  .  < 

TIlOiiii.soii    iMiiiiM  I    ,,n.|     I  ii,.ni|.-..m 
Speakers,  has  onihucd  ;i  s^ik?  poliuy  l". 
son  dtstribiilor%  and  dealers.    These  , 


id  Fuller 
r  Thonip- 
re  know  It 


R.  W.  i-orter 
as  "Ten  merchandising  character  poinis"  and  in- 
volve character  of  prices  and  discounis,  slock  to 
be  carried,  the  merchandise  di-iplay.  ihe  char- 
acter of  the  niainlenancc  service,  of  the  sup- 
plemenlary  accessories,  character  of  sales  stimu- 
lation, advertising  sales  prcsenlalion,  cliaracter 
of  returned  goods  jjrivik-ge  and  defective  incr- 
ciiardise  adjusliiitrit. 

As  Ihe  'Jlioni|.-on   ).o|;,-y  is  built  along  the 

lines  of  the  ],i^h.  ~l   l.,r<l  o<  liiese  character 

poinis  it  !].,.<.!-  tin  :.).|,roval  oi  all  progressive 
mcrcharils  parli,  iilarly  lliosc  of  the  talking  ma- 
chine industry,  know  only  too  well  ilie  de- 
sirability, need,  and  healthy  permanence  for 
established  businesses  of  such  a  far-sighted, 
constructive  program. 

R.  W.  Porter,  vice-president  and  general 
sales  manager  of  the  li.  E.  Thompson  Mfg.  Co., 
before  joining  the  Thompson  forces  h.'ul  \ears 


of  experience  in  the  manufacturing,  witolesalc 
and  retail  fields  of  the  lalkiny  machine  indus- 
try. The  program  he  and  his  associates  have 
arranged,  therefore,  is  along  tiie  lines  that  have 
made  talking  machine  products  a  desirable  asset 
to  progressive  dealers.  'I'lic  Thompson  organi- 
'alion  has  not  only  used  the  very  bcsl  I'ealnrcs 
thai  have  given  several  inlkini;  machine  organ- 
izations national  iniporlance.  bul  has  benefilcd 
by  all  these  experiences  and  modernized  the 
program  to  conform  with  tlu-  mrriMil  pniblenib 

of    radio    distribution      'J  In       ■  \;-vu-   Imw- 

1  ever,  more  than  nnylliluj  ■  I-.,  ni.nl.  |..i-.iblc 
Ihe  visualizing  of  cornlniLin-  i.n  m  adi.im.c  ol 
the  trade  trend.  The  jiroyrain  fur  l925-2<j  scii- 
son  of  the  Thompson  organixalion  can  be  con- 
sidered an  advanced  program. 

Ill  a  receni  interview  witii  a  representative  of 
The  World  Mr.  I'orter  said:  "Our  product  can 
be  summed  up  in  a  single  word— quality,  'i'he 
*J'!toiiip.son  organi/.ation  has  never  learned  to 
build  anything  except  cpialily  and  the  entire  en- 
gineering and  mannfac luring  personnel  feel  a 
d.  I  |i  n  -iMMi^djility  to  produce  goods  only  of 
til.'  liiv;licsi  -fandard.  1926  will  be  a  quality 
yt.ir  and  iliv  R.  E.  Thompson  product  will  ap- 
peal to  quality  buyers."  Continuing,  be  said: 
"it  may  interest  you  lo  know  llnit  when  the 
Imperial  Japanese  GovemnK-nt  set  out  to  equip 
the  Ivamoi,  a  Japanese  ship,  with  radio  appa- 
r:Hus  designed  to  serve  every  known  purpose. 
Its  search  for  a  competent  manufacturer  to  hll 
Ihc  bill  was  ended  when  the  Japanese  repre- 
sentatives were  confidentially  informed,  'If  vou 
can  get  the  Thompson  organization  to  undertake 
the  contract,  you  can  rest  assured  your  expecta- 
tions will  be  surpassed.' 

"This  is  bul  one  instance  in  a  long  tine  of 
accomplishment  in  building  radio  apparatus  for 
armies,  navies  and  commercial  institutions 
throughout  the  world.  The  idea  of  quality  was 
inculcated  from  long  years  of  association  with 
Ihc  thought  that  sailors  on  the  seas,  soldiers 
on  the  held  of  battle,  operators  deep  in  the 
submarine's  captivity,  or  high  in  the  pit  of  the 
speeding  aeroplane,  were  dependent  on  the 
faithful  performance  of  Thompson  apparatus  to 
keei>  the  lines  of  coimiiunicaiion  open  and  <li- 
rect  them  to  safety.  Il  is  but  natural,  then, 
that  when  this  organization  set  out  to  build  ra- 
dio receivers  for  the  home,  there  should  be  con- 
stantly kept  before  all  of  us  the  idea:  "Nothing 
but  the  best.'  We  feel  that  satisfied  users  are 
the  company's  greatest  asset  and  most  effective 
advertisement." 


Blair  Radio  Laboratories 
to  Extend  Their  Activities 

Increase  Production  and  Expand  Sales  Out- 
lets in  the  United  States — Featuring  Blair  Six- 
tube  Set  in  Extensive  Campaign 

The  Blair  Radio  Laboratories,  Twenty-third 
street  and  Sixth  aveime.  New  York  City,  a  di- 
vision of  the  Blair  Lumber  Co.,  which  to  a 
great  extent  have  confined  their  radio  activities 
to  export,  now  announce  an  increased  produc- 
tion and  an  extension  of  activities  to  further 
cover  sales  outlets  in  the  United  States. 

The  Blair  Co.  for  the  present  is  confining  its 
activities  to  a  six-tube  radio  frequency  set.  It 
combines  resistance-coupled  audio  amplification 
with  a  highly  developed  tuned  radio  frequency 
circuit  which  adds  to  the  selectivity  of  the  in- 
>truiiient.  The  resistance-coupling  audio  anipli- 
lication  as  used  in  the  Blair  product  gives  botJi 


Blair  Six-Tube  Radio  Set 
volume  and  clarity.    Il  amplifies  uniformly  and 
operates  efficiently  in  bringing  in  the  reception 
On  both  low  and  high  notes. 

An  engineer  of  the  Blair  Laboratories,  in 
speaking  of  the  Blair  product,  said:  "A  general 
impression  exists  that  resistance-coupled  ampli- 
fication necessitates  increased  "B"  battery  con- 
sumption. As  a  matter  of  fact,  with  the  Blair 
resistance-coupling  circuit,  the  "B"  battery  con- 
sumption is  actually  less  than  when  iron  core 
transformers  are  used." 

The  Blair  six-tube  radio  set  will  retail  at  a 
popular  price  and  the  sales  policy,  dealer  ar- 
rangement, discount,  etc.,  will  be  at  usual  trade 
standards. 


I^ockford 

Hardware 

OUR  96-page  catalog,  illus- 
trating more  than  300 
"Rockford  Products",  is  a 
dependable  guide  to  the  newest 
and  best  in  hardware  for  pianos, 
phonographs  and  radio  cabinets. 
To  many  manufacturers  this 
catalog  has  suggested  ways  of 
bettering  cabinet  work  and  cut- 
ting costs;  it  may  do  the  same 
for  you.  We  will  gladly  send  it 
without  obligation;  write  today. 

Rational  j£Ock  Co., 
liockford^jn. 

Branch  Sales  Offices: 
Chicaeo,  III.  IndiarupolU,  Ind. 

Cincinnari,  O.  Jamestown,  N.  Y. 

DL-[roit,  Mich.  Los  Anselet.  Cal. 

Evaniville,  Ind.  Milwaukee,  Wis. 

Grand  RaplJi,  Mich.    Scaltlc.  Wash. 
Hiah  Point,  N.  C.        ShcbovBan,  Wi.. 
S(.  Louis, 


Edison  Tone  Tests  in 

Oklahoma  Create  Sales 

I'LK  Cnv.  Okla,,  .'\ugust  3.— Edison  Tone  Tests 
recently  held  in  thi.s  city  and  Sayre,  Okla.,  un- 
der the  auspices  of  the  Diamond  "C"  Dry  Goods 
Co.  here  scored  with  the  public,  as  evidenced  by 
a  substantial  increase  in  business,  according  to 
H.  C.  Powell,  of  that  company.  Mr.  Powell 
.stales  that  the  Tone  Tests  "were  not  only  well 
attended,  but  well  received  and  since  that  time 
we  have  had  a  splemlid  increase  in  our  busi- 
ness, and  the  indications  are  that  we  are  going 
to  have  the  biggcsl  year  we  have  ever  had  in 
the  phonograph  department."  Mr.  Powell  also 
points  out  tiiat  good  business  is  largely  due  lo 
the  co-operation  extended  by  Ihe  Texas-Okla- 
homa Phonograph  Co..  of  Dallas,  Edison  dis- 
tributor in  the  Southwest. 

At  Cordell,  Okla.,  where  another  Tone  Test 
was  scheduled,  the  Edison  artists,  Elizabeth 
Spencer  and  Lucille  Colieile,  were  brought  to 
the  concert  hall  from  Amarillo  by  airplane,  a 
distance  ot  thirty-two  miles,  heavy  rains  having 
made  it  impossible  lo  reach  Cordell  by  auto.  In 
spite  of  the  inclement  weather  some  three  hun- 
drci  mu-.ic  lovers  were  jiresent  at  the  compar- 
i-<Mi  re.  ii.il,  which  was  well  received.  The  art- 
el- h.id  .1  thrilling  e.xpericiice  on  the  return  trip 
by  .lirpl.uic.  A  severe  rain  storm  compelled  a 
landing  in  a  field  and  the  Misses  Spencer  and 
Colletle  were  compelled  to  remain  in  the  pasture 
all  niyhl.  The  artists  were  none  the  worse  from 
ihe  experience,  however,  and  they  continued 
with  Iheir  program  the  following  night. 
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A  complete  line — 

that's  "King  in  Radio" 

17"  ING-HINNERS    neutrodyne    is    neutrodyni;  plus:. 

Offered  in  table  type,  table  type  with  loud  speaker 
built  in  and  the  elaborate  console  model,  each  one  a  master- 
piece of  the  cabinet  maker's  art.  These  receivers  embody 
features  which  stand  out  above  all  competition — special 
tube  arrangement,  tapped  antenna  coil,  voltmeter,  push-pull 
volume  control  and  dozens  of  others,  all  unique. 

Then  there  is  the  King  Five  Broadcast  Receiver  which 
embodies  tone,  selectivity,  distance,  volume  and  beauty  at 
prices  which  anyone  can  afford. 

These  receivers  represent  the  two  circuits  which  havi- 
Ijeen  proven  best  by  popular  demand. 

Knock-down  kits  and,  a  full  assortment  of  parts  com- 
plete the  line. 

"KING  IN  RADIO"  products  are  backed  by  the  Kinj,' 
reputation — twenty  years  in  the  making  of  precision  part.s 
plus  fifteen  years  of  radio  research,  an  eight  acre  plant,  a 
world-wide  sales  organization. 

A  national  advertising  campaign  just  getting  under  way 
will  bring  "KING  IN  RADIO"  to  the  attention  uf  more 
than  twenty  million  possible  radio  buyers — Saturday  Eve- 
ning Post,  Country  Gentleman,  leading  radio  publications 
and  newspapers  backed  by  direct  mail. 

King  Quality  Products,  Inc. 

Buffalo,  N.  Y. 

Branchci:  CHICA GO -K ANSAS  CITY  — BHIDGKBURG.  ON T. 


Now  is  the  time  for  jobbers  and  dealers  to 
take  on  the  sale  of  "KING  IN  RADIO" 
products.    Let  us  send  you  the  full  story. 


Nnilrodynr  Ktl  If-l. 


HINO-HINNERS  RADIO  COMRVJY 
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Complete  List 

and 

OcLoiv 

Distribu  tors 


WALTER  S.  GRAY  COMPANY 
926  Midway  Place,  Los  Angeles,  Calif. 

WALTER  S.  GRAY  COMPANY 
1054  Mission  St.,  San  Francisco,  Calif. 
L.  D.  HEATER 
357  Ankeny  St.,  Portland.  Ore. 
TEXAS  RADIO  SALES  COMPANY 
2005  Main  St..  Dallas.  Texas 
I  JUNIUS  HART  PIANO  HOUSE.  LTD. 
123  Carondelet  St..  New  Orleans,  La. 

CONSOLIDATED  TALKING  MA- 

CHINE  COMPANY 
1121  Nicollet  Ave..  Minneapolis,  Minn. 
YAHR  &   LANGE  DRUG  COMPANY 
207  E.  Water  St.,  Milwaukee,  Wis. 
JAMES  K.  POLK.  INC. 
294  Decatur  St..  Atlanta,  Ga. 
THE  ARTOPHONE  CORPORATION 

1103  Olive  St.  St.  Louis,  Mo. 
THE  ARTOPHONE  CORPORATION 
804  Grand  Ave..  Kansas  City,  Mo. 
CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
227  W.  Washington  St.,  Chicago,  111. 

CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
2957  Gratiot  Ave..  Detroit.  Mich. 
THE  RECORD  SALES  COMPANY 

1965  E.  66th  St.,  Cleveland,  Ohio 
STERLING  ROLL  AND  RECORD 
COMPANY 
137  W.  4th  SL,  Cincinnati,  Ohio 
PHONOLA  CO.,  LTD..   OF  CANADA 
Elmira.  Ont.,  Canada 
IROQUOIS  SALES  CORPORATION 
210  Franklin  St,  Buffalo,  N.  Y. 
EVERYBODY'S  TALKING  MACHINE 
COMPANY 
810  Arch  St.  Philadelphia,  Pa. 
'  GENERAL   PHONOGRAPH  CORPO- 
RATION OF  NEW  ENGLAND 
126  Summer  St,  Boston,  Mass. 

GENERAL  PHONOGRAPH  CORP., 
(New  York  Distributing  Division) 
15  W.  18th  St,  New  York  City 
JAMES  COWAN  COMPANY 
18  West  Broad  St..  Richmond.  Va. 


Annual  Convention 
Crosley  Distributors 

Enthusiastic  Distributors  From  All  Sections  of 
the  Country  View  New  Crosley  Models  at 
Third  Annual  Convention  in  Cincinnati — Visit 
Crosley  Broadcasting  Station  WLW 

The  third  annual  convention  of  distribulor^  of 
Ihe  Crosley  Radio  Corp,,  held  in  Cincinnati.  0„ 
last  month,  details  of  which  appeared  in  the 
July  issue  of  The  World,  started  the  1925-26 
season  for  the  Crosley  boosters.  A  feature  of 
the  event,  of  course,  was  an  exhibit  of  the  com- 
prehensive line  of  radio  products  made  by  this 
concern,  which  aroused  the  enthusiasm  of  vis- 
iting distributors  to  a  high  pitch,  and  resulted 
in  an  encouraging  volume  of  advance  orders, 
indicaling  a  healthy  condition  in  the  radio 
market 

In  an  interesting  talk  preceding  the  formal 
opening  of  the  convention,  Powel  Crosley.  Jr.. 
president  of  the  company,  emphasized  certain 
I  at  tors  which  should  prove  important  in  the 
stabilization  process  through  which  the  indus- 
try is  going  at  the  present  time.    He  said: 

"Radio  buyers  need  not  look  for  any  radical 
changes  in  receiving  sets.    There  will  be  several 


Crosley  Super-Trirdyn  De  Luxe  Combination 
refinements  placed  upon  receivers  but  there  are 
new  circuits  nor  startling  developments  at 
this  lime.  Our  engineers  are  constantly  ex- 
perimenting with  circuits  but  as  yet  have  found 
lothing  to  equal  our  Trirdyn  circuit,  which  util- 
he  combined  principles  of  tuned-radio  fre- 
quency amplification,  regeneration  and  reflex, 
making  it  possible  for  three  vacuum  tubes  to 
do  the  work  of  five  or  six  in  other  circuits. 
"While  the  Summer  season  is  partly  over, 
sre  is  an  indication  that  more  receiving  sets 
arc  in  use  this  year  than  ever  before.  Super- 
power broadcasting  stations  and  consistently 
good  programs  from  all  of  the  stations  make  it 
possible  for  the  radio  devotees  to  hear  programs 
that  suit  every  taste." 

In  connection  with  the  introduction  of  the 
1925-26  Crosley  radio  receivers  a  clever  stunt 
was  used  to  make  the  display  of  the  new  in- 
struments unusually  effective.    This  consisted 
of  a  miniature  display  window,  minus  the  glass, 
shown  herewith,  which  formed  a  suitable  back- 
ground for  the  sets.    The  illustration  shows  the 
Super-Trirdyn  DeLuxe  Combination,  which 
consists   of  a   Super-Trirdyn   Special  Crosley 
idio  sel,  the  DeLuxe  Musicone  reproducer  and 
.■ci,f]  designed  table.    The  ensemble  is  ar- 
lo  a  high  degree  and  suitable  for  the  finest 
rroundings.    Each  unit  is  sold  separately,  but 
in  be  purchased  as  a  complete  outfit.    In  the 
foreground,  examining  the  new  model,  arc  Mr, 
and  Mrs.  Frank  Clay,  of  Kalamazoo,  Mich,  In 
addition  to  this  combination  the  display  con- 
sisted of  the  Super-Trirdyn  Regular  in  a  newly 
designed  cabinet  and  with  all  new  parts.  This 
is  a  three-tube  set,  combining  radio  frequency, 
regeneration  and  reflex  amplification.     AH  of 
the  Super-Trirdyn  sets  have  various  refinements 
of  cabinets,  and  improvements  in  parts  which 
{Continued  on  page  51) 
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Write  lor  Ilie  lalesi  UKcli  catalot! 


OKeh  Records  The  Records 
Record  Buyers  Want 

Dance  Records  recorded  by  fore- 
most orchestras  of  New  York,  Phila- 
delphia, Cleveland,  St.  Louis,  Detroit, 
Chicago,  Atlanta,  Dallas  and  other 
cities. 

Popular  Tunes  heard  on  Broadway 
today,  Hawaiian;  Old  Time  Tunes; 
Standard  and  Sacred;  Band  and  In- 
strumentals;  Novelties  and  Race 
Records — all  recorded  with  a  trueness 
of  tone  that  upholds  Okch  as  the 
Record  of  Quality. 

European  Operatic,  Vocal  and  In- 
strumental recordings,  recorded  in 
Europe,  by  internationally  famous 
artists  and  manufactured  in  the 
United  States  under  the  Odeon  Label. 


Gets  the 

BUSINESS 

Ask  any  licensed  OKeh  dealer 


GENERAL  PHONOGRAPH  CORPORATION 

OTTO  HEINEMAN,  President 

25  West  45th  Street  New  York  City 
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Third  Annual  Convention 

of  Crosley  Distributors 

(Continued  from  page  SO) 
add  to  the  perfection  of  reception,  it  is  claimed. 

Another  set  whicli  attracted  tlie  attention  of 
llic  distributors  was  llic  S!-Spccial  DcLuxc  for 


No.  52— Special  DeLuxe 
wliich   is  claimed   moie   suluLtivi'  control  and 
improved   receptivity  by   tlie   use   of  the  new 
worm    type    tickler.    I  lie    nuw    Cms  Icy  vernier 


1^      ©  ^ 


Super  Tridyn  Regular 
plate  condenser  and  the  double  circuit.  The 
artistically  grained  panels  and  mahogany  cab- 
inets combine  in  making  this  set  very  attrac- 
tive in  appcaraiice.     Dials  arc  oxldi/ed  silver 


with  new  style  flat  knobs.  The  51-Regular, 
which  lias  acliieved  such  unusual  popularity 
since  its  introduction,  was  also  on  exhibit. 

The  Musicone  DeLuxe,  a  new  radio  repro- 
ducer of  exceptional  beauty  o(  design  and  for 
whLch  is  claimed  absolute  fidelity  of  reproduc- 
tion of  radio  programs,  was  hailed  with  enthu- 
siasm by  the  visiting  distributors. 

This  reproducer  has  been  installed  in  a  clock 
case  of  mahogany,  with  a  grilled  screen.  And 
of  course  the  Musicone  regular  was  incUided  in 
the  display.  The  latter  is  the  reproducer  which 
has  become  so  popular  witii  the  radio  public 
since  its  introduction  less  than  a  year  ago. 

Other  models  shown  included  a  new  three- 
lulie  ,SZ-Special  DeLuxe.  a  set  in  wliich  have 
been  incorporated  the  new  worm  type  tickler 
control,  new  low-loss  vernier  plate  condenser, 
new  knobs,  rheostats,  etc.;  the  Crosley  52-Rcg- 
iilar,  a  three-tube  radio  set  with  Armstrong  re- 
generative detector  and  two  stages  of  audio 
frequency  amplification,  which  differs  from  the 
.i2-DeLuxe  only  by  the  fact  that  it  is  in  a  smaller 
and  differently  designed  cabinet;  Crosley  52 
portable,  which  is  similar  to  the  other  fifty-two 
models  except  that  it  is  installed  in  a  neat 
leatherette  covered  carrying  case;  Crosley  Pup, 
a  one-tube  set  with  Armstrong  regenerative 
double  circuit,  retailing  at  the  unprecedented 
low  price  of  $9.75.  In  connection  with  the  in- 
troduction of  the  Crosley  Pup  a  cash  prize  of 
$1,000  is  being  offered  by  the  company  for  the 
best  results  reported  through  the  use  of  this 
set  from  September  1,  1925.  to  March  1,  1926. 


Landay  Bros.,  Inc.,  Plan  to 
Build  Landay  Hall  in  Newark 

Buy  Fine  Comer  Plot  for  New  $500,000  Struc- 
ture—Plans Under  Way  for  Third  Landay 
Hall  to  Be  Erected  in  Brooklyn,  N.  Y. 

Landay  Eros.,  Inc.,  dealers  in  musical  mer- 
chandise with  stores  in  New  York  City  and 
adjacent  communities,  have  purchased  the 
southeast  corner  of  Broad  and  Canal  streets, 
Newark.  N.  J.  The  present  two-story  brick 
structure  will  give  place  to  a  new  three-story 
building.  Plans  for  the  new  Landay  Hall  have 
been  drawn  up  by  S.  B.  Eiscndrath,  New  York 
architect.  The  main  floor  is  designed  for  sales 
service  and  the  upper  floors  will  contain  spaci- 
ous showrooms  and  demonstrating  booths. 

Max  Landay,  president  of  the  corporation, 
said:  "Tlic  new  Landay  Hall  is  the  continua- 
tion of  a  very  successful  policy  of  expansion. 
The  first  Landay  Hall  is  at  the  corner  of  Forty- 
second  street  and  Sixth  avenue.  New  York,  and 
soon  we  will  announce  plans  for  a  third  Landay 
Hall  that  will  give  the  people  of  Brooklyn  one 
of  the  most  beautiful  retail  music  stores  in  the 
East.  Within  a  short  time  this  expansion  policy 
will  sec  a  Landay  Hall  in  every  principal  city." 


A  Brooklyn  Incorporation 

Sullivan  &  Reis,  of  Urooklyn,  N.  V.,  were  re- 
cently chartered  by  the  secretary  of  the  State 
at  Albany,  for  the  purpose  of  dealing  in  musi- 
cal instruments,  etc..  starting  business  with  a 
capital  of  $50,000.  The  directors  are,  Howard 
J.  Reis,  Francis  X.  Sullivan  and  Bryer  H.  Pen- 
dry.  Brooklyn.' 


Max  Targ  Visits  Gotham 

Max  Targ,  president  of  the  Targ  &  Dinner 
Music  Co.,  of  Chicago,  was  a  recent  visitor  in 
New  York.  While  in  town  he  made  his  head- 
quarters at  the  Mutual  I'hono  Parts  Co.,  ol 
which  concern  the  Targ  &  Dinner  Music  Co. 
is  the  distributor  in  Chicago  and  surrounding 
territory.  The  Targ  &  Dinner  Music  Co.  lias 
had  exceptional  success  with  the  Mutual  line 
throughout  its  important  territory  and  is  an- 
ticipating a  big  Fall  season.  Mr.  Targ  has  a 
great  many  friends  in  the  Metropolis  who  were 
glad  to  greet  him. 


Test  the  New^'Double  Volume 
Universal  Model  Dulce-Tone 
Against  ANY  Radio 


Reprodi 


roauceri 


f 


THE  usual  talking  machine  radio  reproducer  is  only  a  "make- 
shift" loud  speaker.  But  not  the  Dulce-Tone! 


Proof?  Plug  in  one  of  the  "Double  Volume"  Dulce -Tones  against 
the  best  loud  speaker  you  have  on  your  shelves.  You'll  get  a  real 
demonstration  of  the  new  Dulce -Tone's  remarkably  fine  tone  quali- 
ties, clearness — and  volume! 

Write  today  for  a  sample  Dulce-Tone  and  give  it  this  conclusive 
test  before  your  fall  rush  commences. 

THE  TEAGLE  COMPANY,  1125  Oregon  Avenue,  Cleveland,  Ohio 


Dulce-Cone 

Radio  Talking  Machine  Speaker 
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Atwater 


comes 

eptemberj 

WE  DON'T  LIKE  the  "cst"  wotds — "biggcst" 
and"strongest"and  the  rest  of  the  family. 
We  avoid  them  wherever  possible.  But  in 
contemplating  the  months  just  ahead  we 
don't  know  how  to  keep  from  saying  that 
Radio  is  approaching  the  busiest  season  it 
has  ever  known. 

Signs  all  point  that  way. 

We'  re  ready  to  do  our  share  of  the  business.  ' 

We  have  nothing  "sensational"  to  offer. 
The  Atwater  Kent  Manufacturing  Com- 
pany has  no  seasonal  or  yearly  models.  As 
improvements  are  developed,  and  if  they  meet 
our  severe  laboratory  tests,  they  are  adopted. 
We  have  recently  made  improvements 
which  increase  efficiency,  but  they  are  not 
"revolutionary"  and  do  not  render  any  of 
our  models  obsolete. 

We  have  been  talking  with  a  good  many 

To  Our  Dealers: 

No  OTHER  radio  manufacturer  gives 
its  dealers  stronger  advertising  sup- 
port.Thecanipaignthis  Fall  will  be  power- 
ful and  comprehensive.  You  wilt  receive 
adetailed  announcement.  Be  ready  for  it. 
It's  YOUR  story.  Be  ready  to  turn  to 
your  own  profit  the  large  investment  we 
are  making  in  telling  it. 
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Kent  Radio 


dealers,  and  what  they  want  boils  down  to 
this:  In  the  manufacturer — stability  and 
sound  principles  clearly  stated  and  consist- 
ently adhered  to.  In  the  product — depend- 
able, guaranteed  merchandise  which  they 
can  sell  with  the  knowledge  that  it  will  not 
come  back  to.  plague  them. 

More  and  more  dealers  are  glad  to  sell 
the  products  of  the  Atwater  Kent  Manu- 
facturing Company. 

Our  enlarged  factory  covers  twelve  acres 
of  floor  space.  We  have  several  thousand 
employees  busy  making  Atwater  Kent 
Radios,  and  a  competent,  loyal  sales  organ- 
ization. 

Here  comes  September. 

NoiD  is  the  time  to  act! 

Wrilt fur  illmtniUil  liouiUr  Itlting  the  compJttt  •mr-j 
of  Al^iuer  Kent  Rrttlio, 

ATWATER  KENT  MANUPACTURING  COMPANy 

\Vis>AHicKON  Avenue 
I'HILAUELHHIIV 


Every  Thursday  night — 

poitnUal  auditiife  of  ihe  Atwater 
Kent  Ritdio  Arlisis,  xuho  hroiidcasi  from 
ten  itiitioinevtry  Thtirsda'ievtfitngfroin 
^  to  10  1}  clock  (e/isKrn  dnylighl  time) 
IS  estimated more  than  10,000,000- 
Tlieieiire  the  stations:  weaf  NetvYork; 
wjAH  Providence;  wkfi  Bosloti;  WPI 
Philndelphiii;  wlak  Pilisbtir<'h ;  wgr 
Buffalo;  wwj  Oe/roil;  wtci 
Minneapolis- St.  P.iul;  win 
Davenport:  wsAi  Ciiieinnali 


Model  20,  wiihoui  tubei.  S8( 


Model  19.  wiihoui  tubei,  SeO. 


Model  24,  wiihoiii  tuhes.  SIOO. 


Model  M.  wiih  9 
flexible  curd,S2E 


Pricei  lublecl  lo  chaaiie  without  notice. 
Price)  ttlshdv  hlgtier  from  the  Rocklei  well,  and  Id  Cmnada 
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he  New  Pooley  Models 


Have  you 
placed  yours 


Prices  slightly 
higher  west  of 
the  Rockies 
and  inCanada 


1 INCE  our  first  presentation  of  the  com' 
plete  new  Pooley  line  two  months 
ago  we  have  booked  very  large  orders 
calling  for  heavy  monthly  deliveries  for 
many  months  to  come. 

Our  total  capacity  production  is  being 
signed  up  well  in  advance. 

The  new  Pooley  models  have  made  a  def- 
inite hit.  We  hear  from  many  distribu- 
tors and  dealers  that  Pooley  Radio  Cabi- 
nets and  Radio -Phonographs  equipped 


with  Atwater  Kent  Radio  are  "going  big". 

We  want  to  take  good  care  of  Pooley 
dealers.  But  we  can  do  so  only  if  you 
will  book  your  orders  now  with  your 
Pooley  distributor.  He  has  all  models 
ready  —  to  show  you  and  to  ship  you. 
But  you  must  act  now — to  be  sure  of 
enough  cabinets  to  meet  your  require- 
ments later. 

If  you  don't  know  the  Pooley  distributor 
in  your  territory,  write  us  for  information. 


THE  POOLEY  COMPANY 

Radio  Sales  Dct)aTlmcnl  C 
1604  Indiana  Avenue   Philadelphia,  U.S.A. 
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are  bringing  in  large  orders 


Console  Model  1400-R-l 

Louis  XVI  Style,  English  brown 
maliogany,  duoionc  finish. 
Height  31'^',  width  34',  depth 

Accommodates  any  Atwatcr 
Kent  ^t.  Space  for  set,  284'  x 
lOH', 

Price,  less  Set,  tubes  and  bat- 


$75 


,  POOLEY  , 

RADIO   CABINETS ^ 
nviik 

.  AtwaterKent  J 

RADIO 


Model  1600-R-2 

Italian  Style,  American  walnut 
or  English  brown  mahogany, 
duotone  finish. 

Height  41^j',  width  34';'.  depth 

Equipped  with  Atwater  Kent 
5-iube  Model  ZO  Compact  Set, 
Price  complete,  less  tubes  and 
batteries— 


$200 


Model  1320.R-2 

Stuart  Style.  Finished  in 
American  walnut  or  Eng- 
lish brown  mahogany  — 
special  Oricnfal  burl, 
rosewood  and  walnut 
inlay. 

Height  son",  width 
29'-*',  depth  15Vi'. 
Equipped  with  Model  20 
Atwaier  Kent  5-cube  Set, 
Price  complete,  less  tubes 
and  batteries— 

$260 

Models  lllO.R-2 
and  1120.R-2 

Sruart  St\\e.  American 
walnut  or  English  brown 
mahogany,  duotone 
finish. 

Height  52h;  width 
33'.  depth  154'. 
Model  1 1 10-R-!  equipped 
with  Model  10  Aiwalct 
Kent  5-tube  open  rccciv- 
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Sonora  Secures  Injunction        Thermiodyne  Distribution 
Against  Tube  Manufacturer  Based  on  Five  Factors 


Defendant  Restrained  From  Using  Sonora 
Trade-Mark  by  Judge  G.  A.  Carpenter  in 
U.  S.  District  Court,  District  of  Illinois 

The  Sonora  Phonograph  Co.,  Inc.,  tlirougli 
itsi  attorneys,  Schcchtcr  &  Lotsch,  34  Wall 
sircel.  New  York,  brought  suit  for  infringement 
of  the  Sonora  trade-mark  and  unfair  competition 
against  the  Sonora  Tube  Co.  of  Chicago.  The 
claim  was  made  "that  the  defendant  in  market- 
ing and  selhng  radio  lubes  under  the  name  So- 
nora, or  Sonora  Tube  Co.  or  any  other  name 
resembling  Sonora,  has  wrongly  calculated  to 
deceive  the  trade  and  the  public,  and  would 
cause  great  injury  to  it,  and  that  the  defendant 
was  practicing  a  fraud  upon  the  public." 

A  hearing  was  had  before  Judge  George  A. 
Carpenter  of  the  United  Stales  District  Court 
for  the  District  of  Illinois,  Eastern  Division,  at 
Chicago,  and  an  injnnction  was  granted  to  the 
Sonora  Phonograph  Co,  in  the  following  form: 
It  is  ordered,  adiuilpcil  and  decreed  ?5  follows: 
I.  Thai  the  defendant  nnd  lii^  .iwociatcs,  altorneys 
clerts,  .servants,  .igents,  workmen,  .^.ilesmcn,  employed,  con- 
federates or  represenia lives  and  cacli  and  every  of  llieni 
be  and  iney  arc  hereby  enjoitied  ^nd  re'traincd  iinlii  the 
final  hearing  of  this  cause,  or  further  order  of  this  court, 
from  using  (he  word  ■"Sonora"  alone  or  in  combination 
wilh  any  other  words,  and  from  using  ihc  name  "Sonora 
Tube  Co,"  or  any  otlier  name  in  which  "Sonora"  forms  a 
part,  and  from  using  any  other  word  so  nearly  lestnibling 
"Sonora"  as  mipht  be  calculated  lo  deceive  the  trailc  and 
the  purchasing  public,  and  from  using  the  word  "Soii- 
alron"  in  connection  with  "Sonora  Tube  Co."  or  any 
other  name  in  which  "5onor:i"  form5  a  part,  and  in  any 
form  or  manner  «hatscn^ver  for  or  in  connection  with 
the  manuf,nclinc  .ind  or  sale  of  phonoenphs,  radio  prod- 
ucts and  combinations  and  parls  thereof. 

The  courts  have  recognized  the  Sonora  trade 
mark  as  being  of  great  value  and  belonging 
solely  to  the  Sonora  Phonograph  Co.,  and  in 
every  instance  where  suit  has  been  brought  has 
enjoined  the  defendant.  The  Sonora  Phono- 
graph Co.  has  been  compelled  at  great  expense 
to  protect  its  right  and  has  brought  suit  for  in- 
fringment  of  its  trade-mark  against  many  firms 
using  either  the  word  "Sonora,"  "Sarona,"  "Son- 
atone,"  "Sorina,"  and  other  forms.  In  each 
instance  the  court  has  found  the  defendant 
guilty  of  trade-mark  infringement  and  unfair 
trade  practice. 


Leo  Potter,  President  of  Corporation,  Makes 
Clear  Policy  of  Distribution  Following  An- 
nouncement of  New  Models 

The  Thermiodyne  Radio  Corp.,  New  York, 
manufacturer  of  tlie  Master  Control  Thermi- 
odyne   receiver,    announced    recenlly    its  new 


A  petition  in  bankruptcy  has  been  filed  against 
the  Wallace  Radio  Co..  Inc.,  135  Liberty  street. 
New  York  City. 


FULL  LINE  of  HARDWARE 

For  Radios  and  Phonographs 


H.  A.  GUDEN  CO.,  Inc. 

227  CANAL  STREET  NEW  YORK,  N.  Y. 


and  believe  that  for  a  radio  manufacturer  to 
make  a  success  in  a  big  way  he  must  have  a 
nationally  advertised  product.  In  the  past  we 
have  been  large  national  advertisers  and  have 
also  advertised  on  a  tremendous  scale  in  local 
newspapers.  It  is  our  intention  to  spend  be- 
tween now  and  the  first  of  January,  1926,  $600,- 
000  in  nationally  advertising  Thermiodyne.  We 
have  already  contracted  for  double  page  spreads 
in  the  Saturday  Evening  Post  starting  Augusl 
21,  and  we  have  already  contracted  with  six- 
teen Hearst  newspapers  for  full  page  advertise- 
ments on  the  back  page  of  their  magazine  sec' 
lion  starting  September  26, 

"Fifth,  service,  we  believe,  is  a  very 
portant  factor  in  the  success  of  a  radio  in. 
facturer  and  his  jobbers.  We  maintain  a  com- 
plete service  department  of  sixty  men  in  New 
York  and  other  parts  of  the  United  States,  and 
our  method  of  servicing  Thermiodyne  is  as 
follows:  Our  distributor's  men  go  into  their 
respective    territories    selling    a  Thermiodyne 


Leo  Potter 

product  for  the  coming  season,  and  in  connec- 
tion with  this  announcement  Leo  Potter,  presi- 
dent of  the  company,  gave  the  following  details 
as  to  the  Thermiodyne  sales  policy: 

"First,  we  give  a  distributor  exclusive  terri- 
tory to  his  particular  trade,  so  that  lie  in  (urn 
can  pass  this  exclusively  on  lo  his  dealers.  Our 
distributors  only  sell  to  authorized  dealers  ap- 
proved by  us. 

"Second,  we  do  not  sell  direct  to  dealers. 
"Third,  we  guarantee  price  maintenance  on 
Thermiodyne  products  for  the  balance  of  the 
radio  year  ending  March  1,  1926,  and  in  the 
event  of  our  reducing  our  prices  agree  to  re- 
bate the  jobber  the  full  amount  of  the  price 
reduction  on  all  stock  he  has  on  hand  at  thai 
time.  Our  distributor  and  dealer  discounts  will 
not  be  changed. 
"Fourth,  we  are  firm  believers  in  ad\crti?inR 


Thermiodyne  Model  CTF6  De  Luxe 

franchise;  upon  receipt  of  sets  of  Thermiodyne 
receivers  by  them,  they  ship  these  receivers  lo 
Iheir  dealers   who  have   been   appointed  with 


Thermiodyne  Model  TF5 
exclusive  territory,  instructing  them  under  no 
circumstances  to  unpack  the  receivers  until  a 
Thermiodyne  factory  man  arrives.    These  men 


Thermiodyne  Model  TF6 
lhat  we  send  into  the  distributor's  territory 
call  on  each  and  every  one  of  their  dealers,  scl 
llie  Thermiodyne  up  for  him.  give  liim  a  com- 
plete demonstration  with  full  instructions,  there- 
by eliminating  the  possibility  of  grief  through 
ignorance." 

The  accompanying  illustrations,  showing 
some  of  the  new  Thermiodyne  models,  will  give 
some  idea  of  the  attractiveness  of  the  cabinet 
designs.  In  a  recent  chat  with  The  World, 
M.  O.  Giles,  sales  manager  of  the  company, 
stated  that  the  new  product  was  being  received 
by  Thermiodyne  di.stributors  and  dealers  wilh 
enthusiasm.  Mr.  Giles  states  that  orders  re- 
ceived to  date  for  the  new  product  indicate  that 
it  is  going  to  be  a  problem  of  factory  produc- 
tion during  the  coming  season  rather  than 
sales,  for  the  distributors  and  dealers  are  plac- 
ing orders  beyond  the  company's  expectations. 
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CHOCDPBOn 

Announces  Same  Good  Policy 
For  Fall  Business 


No  less  than  116  different  types  of 
Thompson  Radio  instruments  pre- 
ceded the  creation  of  Thompson 
Radio  Broadcast  Receivers  in  that 
long  climb  through  the  past  of  wire- 
less and  radio  development  which 
culminated  in  the  perfection  of 
broadcasting  and  reception.  In  the 
history  of  radio  development  for 
ships,  airplanes,  submarines  and  the 
other  forms  of  radio  communication, 
the  Thompson  organization  has  con- 
tributed an  unusually  high  percent- 
age of  the  better  equipments. 

Armies  and  navies  of  the  world  use 
its  apparatus  and  this  organization 
now  puts  into  its  broadcast  receivers, 
all  the  experience  and  skill  so  gained 
by  years  of  working  with  radio  com- 
munication problems.  Where  the 
many  newcomers  have  to  guess,  the 
Thompson  organization  knows  by 
experience.  Therein  lies  the  greatest 
factor  of  safety  for  the  dealer  and 
distributor. 

Today  there  are  in  use  millions  of 
radio  receivers  sponsored  by  manu- 
facturers or  assemblers  who  are  as 


new  to  this  difficult  industry  as  broad- 
casting itself.  Many  of  these  sets  will 
be  unsponsored  when  inexperience 
has  taken  its  toll.  Between  theory 
and  practice  there  is  a  vast  gap  that 
no  manufacturer  can  cross  save  over 
the  bridge  of  experience. 

So,  we  say  to  those  dealers  who 
have  not  yet  made  up  their  minds  as 
to  the  line  on  which  they  expect  to 
gain  and  keep  their  customers'  con- 
fidence: 

"The  permanent  profit  value  to 
you  of  Thompson  Receivers  and 
Speakers  can  best  be  judged  by  your 
own  comparison  of  the  Thompson 
radio  ability,  the  company's  back- 
ground of  rndio  success,  the  product 
itself,  and  the  company's  distributing 
policies." 

The  platform  on  which  we  will 
join  with  you  in  doing  a  profitable 
business  this  Fall  is  in  your  dis- 
tributor's hands.  It  is  known,  it  is 
definite — it  is  fair.  We  believe  you 
can  build  a  permanent  radio  busi- 
ness on  it. 


triiOQPiSon 

RHDIO 
I^EUTrodyNE 


B.  E.  THOMPSON  MFG.  CO..  30  Church  St.,  New  York  City 


58 


THE  TALKING  MACHINE  WORLD 


AiH.usT  15.  1925 


Radio  Industries  to  Hold 

Second  Annual  Banquet 

All  Branches  of  Trade  to  Be  Represented  in 
Affair  Scheduled  to  Be  Held  in  Hotel  Com- 
modore, New  York  City.  September  16 

The  second  aTinii.il  )i.iiiqiict  of  the  Radio  In- 
dustries will  rnisc  the  <:iirl,Tin  on  llic  new  radio 
season  on  tlic  evening  of  September  16  at  the 
Hotel  Commodore,  New  York  Cily.  Tiie  ban- 
quet has  a  double  significance  and  will  attract 
a  double  audience.  Actually  present  will  he 
more  than  1.000  prominent  members  of  the 
radio  industry;  oflicials  of  tlie  manufacturing 
and  distributing  corporations,  the  broadcasting 
stations  and  all  the  important  bu.siness  enter- 
prises that  have  to  do  with  radio.  The  finest 
radio  entertainers  in  the  countrj-  will  broadcast 
direct  from  the  banquet  hall.  The  speakers, 
like  the  cnterlainers,  will  all  be  nationally 
known  figures. 

The  associations  which  are  sponsoring  the 
banquet  include  the  National  Association  of 
Broadcasters,  Radio  Manufacturers'  Associa- 
tion, Independent  Radio  Manufacturers'  Asso- 
ciation, National  Radio  Trade  Association, 
Talking  Machine  and  Radio  Men,  Inc.,  Elec- 
trical Supply  Jobbers'  Association,  Pacific  Radio 
Trade  Association,  Electric  Club  of  Chicago, 
Radio  Magazine  Publishers  Association,  Amer- 
ican Radio  Association,  Radio  Announcers  of 
America,  Radio  Tube  Manufacturers'  Associa- 
tion, Bakelite  Moulders'  Association,  Wiscon- 
sin Radio  Trade  Association,  Central  States 
Radio  Jobbers'  Association,  St.  Louis  Radio 
Trade  Association,  Radio  Trade  Association  of 
Michigan,  Northwest  Radio  Trade  Association 
and  Radio  Writers'  League.  The  committees 
are  as  follows: 

General  Cliairman,  Paul  B.  Klugh. 

Finance— Pond  Crosley.  Jr..  cliairman;  .Alfred  H.  Crehe. 
Ueasurer;  Bichartl  Cimhel.  Toliii  1!.  Kennedy,  E,  H.  Eby, 
E.  B.  MaHory,  R.  T.  PiirrsoTi,  H.Tlnri  E.  .\tetc,il(  an<l 
Fran!;  Reichman. 


Tiekcli — L.  A,  Nixon,  chairman:  U.  J-  Horrmann,  Harold 
Bolster.  E.  N.  Raiil-ind.  >[,  F.  Williiibrincit,  RoUcri  Mowry. 
Ccorec  L.  Palfcr^on,  H.  C.  Gilfillan. 

Piihlicity— E.  T.  McDfiiiald,  tliaimi.in;  Fred  E.  llacr. 
acliMR  ctiainnon;  William  S.  Hedges,  I.  M.  Norr,  Edgar 
K.  Jamos,  C:<\'<  L.  Coles.  E.  I..  Brifidon,  Paul  McCin- 
ni.S  Jack-  ISin.i-,  Eric  H,  Palmer. 

Gr.fa'li:n.-iini;— W,  E.  MarkneSS,  chairiiiaii;  Dr.  Alfred 
N.  Goldsmiili.  Dr.  Frank  Ellioit.  Earl  C.  Anlliony.  William 
H.  Hc[ni.  Ed»ard  II.  Je«xit,  S.  L.  Rotbafel,  Sidney  Ncu, 
Capl.  H.  dc  Doni.'lliorpc. 

Spe-ikcrs— M.ijor  Hcrberl  Fro.a,  chairman;  John  Sbep- 
ard  III.  A,  AHvalur  Ken(.  Waller  U  Eekhardl,  George 
Fiinies-s  Henry  M.  Sliaw,  Dr.  Lee  De  Forcsl.  Irwin 
Klin*. 

Seating — David  Sarnoff,  cliairman;  Leo  Potter,  Ale.x 
Eiscman,  Gordon  Sleeper.  Frank  H-  Sliaw,  George  A. 
Scoville,  Clarence  Wlicelcr.  H.  E.  Haegerty.  Herbert  H. 
Glovtr- 

Enlcrlainintnl— Major  J.  .\ndrcH*  Wliilc,  chairman;  Wil- 
liam H.  Insersoll.  Henry  Walerson.  Henry  S-  Conn.  Ar 
ihur  H.  Lyncb,  Paul  Stacy.  H.  J.  Mnnclieslcr,  Don  C. 
Wallace. 

.ArrnnKcmenis— Arlbnr  Freed,  cbairnian;  R.  W-  DeMnIt, 
.iilinE  cliaimian;  L.  A.  Ha;ellinc.  E.  C.  Raynor,  Alfred 
Bloom.  W.  R.  Haighl,  R.  K.  Mickey,  E.  T.  Flc»elling. 

Tickers  can  be  obtained  from  any  of  ihe  liekel  commillce 
memlters.  at  the  offices  of  both  radio  shows  in  New  York 
or  al  the  offices  of  llit  radio  dealer. 

Representation  from  all  over  the  country  is 
expected. 


Another  Unusual  Edison 

Record  by  Anna  Case 

Ballads  Especially  Suited  to  Artist's  Voice  In- 
cluded in  Latest  Record  Release 


"Beneath  the  Sunimcr  Skies"  and  "Open  tlic 
Gate  of  Your  Heart,"  two  ballad.s  of  unusual 
merit,  liave  been  recorded  for  Tho.s,  A.  Edison, 
Inc.,  by  Miss  Anna  Case,  famous  soprano  and 
Edison  artist.     These   two  mnuber-;   arc  espe- 


The  Radio  Temple  of  Music,  Ellison 
Paterson,  N.  J.,  has  been  incorporated  with  a 
capital  stock  of  $100,000.  The  object  of  the 
business  i?  the  creation  of  a  radiophone  insti- 
tution, CNperiincntal  work,  clc. 


Big  Profits  in  Ude/l 
Console  Talking  Machines 


Here  is  real  quality  at  a 
price.  Volume  sales  and 
production  enable  us  to 
utfer  Udell  Console  Talk- 
ing Machines  at  most  at- 
tractive dealer's  discounts. 
They  also  have  the  appear- 
ance, quality  and  durability 
to  make  permanent  friends 
for  you.  In  addition  to  the 
famous  Udell  cabinet  con- 
struction, each  machine 
has  many  other  important 
advantages,  such  as  Heine- 
man  motor,  Empire  tone 
arm,  automatic  stop,  auto- 
matic self-balancing  lit! 
support,  octagon  sound 
box,  etc. 


Complete  catalog  and  prices  gladly  mailed 
on  request.    Write  for  your  copy  today! 

THE  UDELL  WORKS,  Inc. 


28th  St.  at  Barnes  Ave 


Indianapolis,  Ind. 


Saul  Birns  Branch  in 

New  York  to  Close  Soon 

The  branch  store  of  Saul  Birns  at  We-;!  181st 
street,  New  York  City,  is  being  closed,  due  lo 
the  expiration  of  Ihe  lease  on  the  properly.  The 
stock  is  being  sold  as  rapidly  as  possible  to  fa- 
cilitate the  closing.  Andrew  Strasser,  manager 
of  the  store,  declares  that  Mr.  Birns  will  prob- 
ably open  another  store  in  that  section  of  the 
city  as  soon  as  he  returns  from  his  Florida  va- 
cation and  a  suitable  location  can  be  obtained. 


Anna  Case  Enjoying  Water  Sports 
cially  suited  to  the  voice  of  tliis  artist  and  the 
result  has  been  the  production  of  a  double-sided 
record,  which  should  have  a  wide  appeal. 

Anna  Case  has  other  accomplishments  besides 
her  art,  one  of  which  is  canoeing.  Here  she  is 
'iliown  enjoying  this  sport  at  Maniaroneck,  N. 
v.,  with  Harold  Flammer,  her  publisher.  Miss 
Ca^e  h.-'.s  just  cottiposed  a  number  to  be  ktiown 
aF-  llic  "Song  of  the  Robin,"  which  will  be  pub- 
lished by  Mr.  Flammer. 


J.  B.  Price  to  Visit  the 

N  &  K  Plant  in  Germany 

}.  B.  Price,  sales  and  advertising  manager  of 
the  American  division  of  Neufcld  &  Kuhnke, 
manufacturers  of  N  &  K  loud  speakers,  car 
phones,  phone  attachments,  etc.,  sailed  on  the 
S.S.  "Albert  Ballin,"  of  the  Hamburg-American 
line,  on  July  23,  for  a  two  months'  trip  abroad. 
Mr.  Price  will  make  an  extended  visit  to  the 
N  &  K  headquarters  at  Kiel,  Germany,  where 
this  company  maintains  mammoth  factories.  He 
will  also  visit  Berlin  and  Essen  in  Gerinanj', 
London  and  Paris,  in  which  places  N  &  K  head- 
quarters arc  located,  and  it  is  expected  that  up- 
on his  return  to  New  York  in  September  Mr. 
Price  will  bring  hack  important  news  as  to  N  & 
K  plans  for  expansion  and  development  during 
Ihe  coming  year. 


Pedigreed  Pups  to  Winners 
in  Crosley  "Pup"  Contest 

The  Crosley  "Pup,"  the  single-tube  Arm- 
strong regenerative  set,  which  has  just  been 
placed  on  the  market  by  the  Crosley  Radio 
Corp.,  has  created  tremendous  interest  on  the 
part  of  dealers  and  public  because  of  its  ex- 
tremely low  price,  $9.75,  and  because  of  the 
quality  of  the  product.  In  connection  with  this 
new  set  announcement  has  been  made  that 
owners  will  have  an  opportunity  to  sliarc  in 
the  $1000  which  Powel  Crosley,  Jr.,  has  offered 
for  reports  of  the  grealesi  distance  from  which 
a  broadcasting  station  was  heard.  In  addition 
to  money  prizes,  real,  live,  pedigreed  puppies 
will  be  given  to  those  who  write  Ihe  best  let- 
ters about  the  set.  This  is  lo  be  a  monthly 
contest. 


Effective  Record  Display 

An  exceptionally  cffeclive  record  window  dis- 
play was  recently  on  view  at  Gibbons  &  Owens, 
Victor  dealers  of  Brooklyn,  N.  Y,  A  large  rep- 
lica of  a  record  was  the  center  figure  of  the 
display  and  inserted  on  the  sides  of  the  figure 
were  four  I  en- inch  records.  Placed  between 
the  records  were  cnt-oul  photos  nf  leading  art- 
ists, 'litis  liniiri-  revolved  slowly.  On  each 
side  wcri'  placed  six-foot  silver  covered  boards, 
attached  lo  which  were  examples  of  the  bargain 
record  olTerings  which  were  on  sale. 


August  15.  1925 


THE   TALKING  MACHINE  WORLD 


58a 


ill 


The  Voice  of 
Wm.  Jennings  Bryan 

ON  GENNETT  RECORDS 


The  Bryan  Recordings  are: 


THE  VIRGIN  BIRTH 
IMMORTALITY 

THE  LORD'S  PRAYER 

Nearer.  My  God.  To  Thee 
Westminster  Quartette 


i     No.  5216 

I  .75 

No.  5225 
.75 


THE  CROSS  OF  GOLD  SPEECH,  Part  1 
THE  CROSS  OF  GOLD  SPEECH,  Part  II 


THE  IDEAL  REPUBLIC 

National  Emblem  iVIarch 
Gennett  Military  Band 


No.  5224 
.75 


THE  23rd  PSALM 

Lead  Kindly  Light 

Westminster  Quartette 


Now  is  the  time  for  the  biggest  sale  of  these  unique  and  individual 
recordings.  His  essay  "The  Virgin  Birth"  completely  outlines  the  doc- 
trines he  advocated  at  the  recent  Dayton,  Tennessee,  trial.  His  "Cross  of 
Gold"  speech  is  famous— his  "Twenty-third  Psalm"  and  "The  Lord's 
Prayer"  and  other  recordings  have  gone  into  thousands  of  homes  every- 
where.   They  are  for  sale  only  on  Gennett  Records. 

Today  the  name  of  Wm.  Jennings  Bryan  is  on  everyone's  lips,  his 
career  is  widely  discussed.  His  records  which  are  exclusively  Gennett 
are  exemplary  symbols  of  his  life— of  Bryan  himself— for  they  were  re- 
corded by  him  personally  and  will  be  immortalized  with  other  of  his 
speeches  and  works  by  his  devotees  who  number  into  the  millions. 

Act  now.  Send  in  your  order  for  these  famous  recordings  of  a  fa- 
mous voice — the  only  way  for  your  cu.stomers  to  hear  that  voice  again — 
Gennett  Records. 


GENNETT  RECORDS 


RICHMOND 


INDIANA 
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Internal '1  Clearing  House 
Plans  Pfanstiehl  Campaign 

Extensive  Sales  and  Advertising  Drive  Planned 
to  Stimulate  Demand  for  Pfanstiehl  Line  of 
Receivers — E.  L.  Brown  Outlines  Policies 

Jlie  Piaiistichl  Division  of  the  International 
Clearing  House,  New  Vork,  distributor  of  this 
product  ill  New  Vork,  New  .Icrsey,  New  Eng- 
land and  eastern  Pcnnsylvatiia.  is  planning  an 
extensive  sales  and  advertising  campaign  for 
Fall  business.  E.  L.  Brown,  sales  manager,  in 
couinieuting-  on  Ih*.-  plans  for  the  cnniing  season. 
Slates; 

"We  are  now  in  a  position  to  market  the 
full  line  of  Ptansticlil  products  whieli  have  a 
wide  price  range  and  which  include  a  console 
receiver,  labie  models  and  a  desk  cabinet  model. 
We  expect  to  do  considerable  advertising  in  llic 
metropolitan  newspapers  and  have  fornmlatcd  a 
plan  whereby  wo  offer  an  advantageous  adver- 
tising co-operative  plan  in  the  local  area  occu- 


pied by  a  Pfanstiehl  dealer.  We  arc  also  work- 
ing on  a  campaign  of  sales  helps  which  are  of 
direct  advantage  in  creating  prospects  and  sales. 

"In  granting  the  Pfanstiehl  agency,  restricted 
territory  is  given  a  dealer  and  we  also  have  a 
standardized  policy  of  dealer  protection.  With 
the  average  sized  coiiununity,  only  one  Pfan- 
stiehl account  will  be  opened  so  that  the  results 
of  his  activities  will  be  profitable  and  he  will 
not  be  subjected  to  cut-price  competition." 
The  full  line  of  Pfanstiehl  receivers  will  be  on 
exhibition  at  the  Second  Radio  World's  Fair  to 
be  held  in  New  York  in  the  near  future. 


H.  H.  Frost  Again  Heads  the 
Radio  Manufacturers'  Ass'n 

First  Annual  Convention  of  Association  at  At- 
lantic City  Very  Successful 

The  first  annual  convention  of  the  Radio 
Manufacturers'    Association,    held    at  Atlaiiilc 


Among  the  current  releases  of  Okeh  records 
the  following  are  outstanding  and  give  every 
indication  of  being  big  sellers:  "I  Miss  My 
Swiss,"  coupled  with  "Sonia,"  both  played  by 
I  he  Okeh  Syncopaters;  "Promenade  Walk" 
and  "What  a  World  This  Would  Be." 
by  the  Tickle  Toe  Ton;  '■Row.  Row. 
played  hy  the  Arkans.iw  Ir.n.h..-,  and 
al  I.,ast"  played  by  Hie  Rid  lli.iur-, 
Georgia    Brown"  is  another  lavoriti-. 


played 
Rosie" 
"Alone 
'Sweet 


Radio 
Service  Equipment 

Help  You  Sell  More  Radio  and 
Keep  It  Sold — Without  Servicing 

Every  phonograph  dealer  who  sells  complete 
sets  or  radio  parts,  accessories  and  sets,  should 
as  a  matter  of  good  business,  extra  profit  and 
protection,  nicrchandi.sc  Sterling  Radio  Service 
Equipment  to  his  customers. 

I  hcse  popularly  priced,  popularly  known  radio 
instruments  enable  the  radio  user  to  easily  "home 
service"  his  batteries  and  lubes.  Sterling's  18 
years  of  dependable  manufacturing  experience, 
together  with  national  adverlif ing,  backs  vou  to 
successful  selling. 

Sterling  Tube  Reactivator 

Tubes  which  are  old  or  paralyzed  may  be 
restored  to  ihoir  former  efficiency  lime  after  time 
with  the  Sterling  Reactivator,  An  exclusive 
feature  of  the  Sterling  is  its  filament  emis- 
sion meter  in  the  instrument,  which  shows 
whether  a  tube  needs  reactivation  and  also 
shows  when  full  reactivation  has  been  ac- 
complished. All  tubes  can  be  matched 
uniformly.  Intended  for  UV-201A,  C- 
301  A,  UV-199  and  C-299  vacuum  tubes. 
List   Price  $12,50 

Sterling  "Home"  Tube  Tester 

For  testing  plate  current  of  lubes  in  the 
set,  with  handy  chart  furnished,  deter- 
mines whether  tube  is  good,  fair  or  poor. 
Less  than  half  a  minute  to  test  each  lube. 
Useful  also  for  locating  transformer,  wir- 
ing and  socket  troubles.   List  Price  $8,50 

Also  "Professional"  Type 

esjieeialiy  intended  for  Store  use,  and  serv- 
ice men. 

List  Price  $30.00 

Slerliog  Ballery  Chargers 


hnwi  rale  of  charse  tor 

\"  or  "B."  Slnnle  switcli 
Quick    and    Blnuilu  lo 


Sterling  Pocket  Meiers 


The  Sterling  Manufacturing  Company 

2831-53  Proapect  Avenue,  CLEVELAND  OHIO 

uriTi   ol    Potki'l    McKri.    Pjnel    Mrlcri,    Bnllffy    Clioforfi.    Tub"    Tcitcrt  lude 
flhtoitnti,  MIcroconiltnKn,  Audlg  and  Radio  FrtQUtncy  Iratuform'tri 

hleclrirtit    A/unn/uf  ■  "'■ 


Major  Herbert  H.  Frost 
City,  Inly  10  -uid  11,  was  attended  by  the  largest 
gathering  of  radio  manufacturers  that  has  ever 
convened.  The  convention  was  an  outstanding 
success,  being  noteworthy  for  the  practical  value 
of  the  discussions  and  conferences  and  the  fact 
that  throughout  the  meetings  a  spirit  of  good 
will  predominated  at  all  times. 

The  various  divisions  of  the  association  held 
closed  meetings  at  which  they  discussed  the 
problems  pertinent  to  their  respective  fields  of 
endeavor  and  general  meetings  were  also  held 
for  the  discussion  of  matters  of  general  interest 
to  the  radio  industry  as  a  whole.  Various  com- 
mittees gave  lengthy  reports  as  to  their  activi- 
ties the  preceding  year  and  among  the  speakers 
at  the  convention  were  R,  A.  Lundquist,  chief 
of  the  electrical  division  of  the  United  States 
Department  of  Commerce;  Joseph  J.  Colquitt, 
traffic  representative  of  tlic  association;  George 
Lewis,  of  the  Crosley  Radio  Corporation,  who ; 
read  a  very  interesting  report  for  Powe!  Crosr 
ley,  Jr.;  J.  C.  Tulley  and  E.  N.  Rauland. 

Major  Herbert  H.  Frost  of  Chicago,  presi- 
dent of  the  association  during  the  past  year, 
presented  a  most  interesting  report  relative  to 
the  activities  and  accomplishments  of  this  very 
successful  organization.  The  report  was  enthu- 
siastically received  by  the  members  present  and- 
at  the  close  of  the  sessions  the  following  of- 
ficers were  elected:  Major  Herbert  H.  Frost, 
president;  Powel  Crosley,  Jr..  first  vice-presi- 
dent; Godfrey  Gort,  second  vice-president;  C. 
D.  Boyd,  secretary,  and  S.  I.  Marks,  treasurer. 

Western  directors  are  H.  H.  Frost,  A.  J. 
Carter,  Frank  Reichmann,  John  Tulley,  W.  H. 
Huth,  L.  E.  Parker.  J.  M.  Stone  and  E.  M. 
Rauland.     The   eastern   division   directors  are 

G.  Gort,  Alex  Eiscmann,  Abner  U.  Howard,  I-I, 

H.  Eby,  S.  B.  Trainer  and  James  M.  Schwank. 
The  general  board  of  directors  consists  of 
Powel  Crosley.  Jr.,  E.  H.  Jcwetl,  Harry  Brad- 
Icy  and   L.  G,  Baldwin. 


New  Ohio  Garnichee  Law 

CLt-VELANn,  O,,  August  6.— An  iminjilanl  jjiece 

of  legislation   wliieli  alTeels  ihi-  imisic  trade  is 

the  new  K'TniOier   l,,w,  kiinwn  Si  ii.iU-  I'.ill 

N.J,  52,  whi.h  w.i.  rcrnlly  li.-,,.,  [  Iml.T 


law  allowed  gar 
necessities, 


id  the  old 
e  ease  of 
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Revolutionary  Sound  Reproducing 

Method  Announced  By  Brunswick  Co- 

"potsibkTefo.S  Runn^'^R  Sensatlonl  New  Means  for  Electrical  Record.nE  Which  Makes 
Possible  Records  Runn.ng  Forty  Minutes  and  Reproduced  Through  Medium  of  Vacuum  Tubes 
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of  (  hi, 


of 


^■o^k  on  Wtclncscliiy.  Auyust  12,  that 
liis  company,  Uic  General  Electric  Co.,  the  Radio 
Lorporalioii  of  America  and  ilic  Wcstinyhoiisc 
lilcctric  Co.  had  joinliy  pcrfccttd  a  new  scund- 
rcproducing  instrument  which  represents  a  rad- 
ical devclopmenl  in  sound  recording  and  repro- 
duction. 


Ihi. 


lave-.,  I 
fihn  d- 


nls 


i\U  Ml, 


The  New  Process 
The  recording  of  ihi-  '^i.timl  w;. 
was  said,  witii  infiriilf  dcliciLv  Ij' 
proi-ess  used  in  recording  -onnd 
film,  or  PaHolropt,  invented  I. 
Movie,  of  the  (Icncral  l-Jcctrn  C  o 
ill  ilctail  from  llu'  I'lronoli 
Forest, 

After  the  roconl  li;,s  Iner 
ncr  it  outwardly  reseniKle- 
rei-ord.  it  is  played  with  a  i 
linns  are  clianyetl  into  ele 
then  .-itLppcd  np  by  vacnnni 
the  required  vohnne,  and  tli 
vil.ralini;  disk,  nislea.l  of  a 


■en   named  the 
Toduccs  all  oc- 
io  and  talking 
)in>noL;rapli, 


is  done,  it 
neans  of  the 
I  (he  lalkin- 
Charles  A, 
which  dilTcrs 


(    Dr.   I A 


l)e 


niaile  in  this  man- 
Ihe  ordinary  disc 
edie  hut  the  vibra- 
irical  current  and 
:elh  as  in  radio  lo 
n  reproduced  by  a 


■fli 


I  tlK 


ord.nary  |jlioiiograpli  rcc- 
cli.  ,iiid  Ihe  12-nich  recortl 
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Record  to  Play  Forty  Minutes 
The  forty-iiiinule  record  is  a  laboratory  arlicli 
al  present  and   will   not,    for   cinuincrcial  rea- 
sons, be  introduced  for  some  lime  lo  come,  ac- 


hrst  records  by 
ri  <  ktober.  'I'hey 
on  existing  ])ho- 
,  the  first  exain- 
n  Ihe  market  in 
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cording  lo  Mr,  Diniscl 
Ihe  new  process  will  be  issued  .r 
are  designed  to  be  us-d  either 
no^raphs  or  on  the  J'analrope 
|des  111  which  will  be  placed  o 
Oelobcr.  ( )n  this  .iccount  the 
Jiiade  to  be  nm  four  or  I'lvi 
(grooves  of  ihe  ordinary  widlli. 

"This  instriiineiit  is  Ihe  result  of  heartiest  co- 
operation between  the  radio  and  plionograph 
interests."  said  Mr.  Deutsch.  "It  has  been 
.iirgely  developed  by  radio  engineers  willi  the 
help  of  radio  patent-,.  There  is  entire  harmony 
between  the  two  inlerests. 

■'The  new  instrument  is  not  called  a  pliono- 
graph. It  is  music  reprnduclion  by  an  entirely 
different  process. 

"While  Ihe  phonograph  is  limited  lo  repro- 
ducing sound-waves  roughly  between  1,000  and 
2,000  per  second,  this  iirsirument  reproduces 
sound-waves  anywlitre  from  100  lo  7,000  or  8,000 
a  second.  ll  reproduces  with  accuracy  every 
pitch  to  which  the  ear  is  sensitive.  I  he  rtsults 
are  perfect  with  the  full  orchestra,  the  human 
voice,  llic  piatio  and  even  with  inslninn  nt.-,  like 
the  harpsichord,  which  have  never  been  -ni  - 
fully  recorded  by  the  old  processes. 

Public  Demonstration  in  October 
"There  will  be  a  public  demonstralion  of  the 
new  instrument  in  perfected  form  at  Carnegie 
Hall  in  October,  when  ihe  inslrumeni  will  be 
ready  for  ihe  market.  \iy  the  use  of  Vacuum 
lubes,  the  volume  from  the  instrument  may 
he  varied  from  that  siiilabic  to  a  small  room  to 
lliat  necessary  lo  fill  an  auditorium. 

"liL  spile  of  ihe  vru  uiini  tube  amplification 
Ci|uipinenl,  the  c.ihimi  Im  ihe  I'anatrope  will 
be  slightly  S)iiidki-  Ih.in  llu'  ordinary  phono- 
graph cabinet,  ll  can  be  run  either  with  bal- 
Icries  or  by  connection  through  the  electrical 
sockel.    The  cost  of  lunning  it  is  very  chea|). 


considerably  less  than  thai  of  running  a  .stnall 
electric  fan.  The  vacunm  lubes  will  last  from 
lh.ee  to  five  years.  The  prices  of  Ihe  instru- 
ments, which  will  be  placed  on  the  market  in 
October,  will  run  from  $200  lo  $500,  largely  de- 
p:.'nding  on  the  style  of  the  cabinet. 

Available  for  Present  Machines 
"The  disc  record  will  be  used  at  present,  be- 
cause we  want  lo  adapt  the  product  to  the  use 
of  the  millions  of  phonograph.s  now  in  exist- 
ence, but  the  reproduction  can  be  done  by  films, 
on  which  Ihe  sound  waves  an-  photographed. 
ISy  this  nielhod  the  record  can  be  made  lo  play 
for  any  length  of  time. 

"In  order  to  reproduce  the  film  records,  the 
instrument  must  he  equipped  with  the  apparatus 
for  sending  a  beam  of  light  through  ihc  fihn  lo 
.1  I'liotographic  cell  so  as  lo  turn  the  sound 
waves  iiiio  eleclricily,  after  which  ihe  electrical 
waves  an-  amplified  by  the  vacuum  tnbe-s.  This 
app.ivaliis,  liowcver,  is  no!  cosily  or  cumber- 
soini',  .uid  there  is  no  reason  why  ihc  device 
usin;;  the  hliii  records  may  not  become  an  ordi- 
nary household  musical  inslrumeni.  In  all  de- 
velopments of  this  kind,  however,  it  is  necessary 
to  protect  the  owners  of  existing  apparatus  as 
fully  as  possible." 

The  Pallotrope  Modified 
The  Patlolrope.  which  was  developed  by  Ihe 
General  Electric  Co.  to  photograph  sound,  has 
been  modified  considerably  for  its  use  in  record- 
ing sound  waves  on  discs.  The  sound  waves 
produced  by  the  speaker,  singer  or  musical  in- 
slrumeni are  made  to  vibrate  a  light.  The  vari- 
ations of  the  light  are  changed  by  ihe  photo- 
electric cell  into  variations  of  electrical  cur- 
rent. These  are  amplified  by  tubes  until  they 
are  ])owerfnl  enough  to  operate  ihe  engraving 
tool  wliicli  cuts  the  sound  wave  pattern  in  the 
grooves  cif  Ihe  phonograph  disc. 

.-\fter  the  new  type  of  record  is  made  in  this 
way.  it  may  be  reproduced  either  by  the  needle 
vibrating  a  diaphragm,  as  in  the  present  phono- 
gr.iph,  or  by  the  "new  sound-reproducing  instru- 
ment which  works  as  follows:  An  ordinary 
phonograph  needle  is  used  to  take  the  vibration 
from  Ihe  records,  but  instead  of  being  communi- 
ealed  lo  a  diaphragm  the  vibrations  are  trans- 
ferred to  an  iroti  "reed"  which  is  placed  in  tlie 
centre  of  an  electrical  coil.  The  vibrations  of 
Ihc  iron  reed  in  Ihc  electrical  field  cause  in- 
finitely fine  variations  of  current.  The  faint  cur- 
rent which  is  modulated  iu  this  manner  is  am- 
plified by  the  scries  of  lubes  and  at  the  end  it 
vibrates  the  disc,  transforming  the  electrical 
current  back  into  sound. 

First  New  Records 
The  records  made  by  this  process,  which  will 
be  issued  in  October,  inehule  the  interme/./o 
and  prelude  lo  the  •■('.iv  ,<  11.  rin  Rn-ti.-ana"  by 
ihc  Melropolitan  Opera  Mun-,  iir,h,-lra,  eon- 
ducled  by  Papi;  Schnberi^  "\\ 
on  the  piano,  by  Godowski;  Ir 
.Serenade  by  Arensky  on  the  vi 
a  so|)rano  solo  by  Virginia  Kca 
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iwecn  the  needle  and  record,  thus  reducing  the 
wear  on  the  needle  and  the  record  to  a  minimum. 

1  he  announcement  when  received  by  the  trade 
m  Ihe  I'asl  created  little  short  of  a  furore  for 
'I  was  the  ^^^l  i.ingibk-  inforn.alion  thai  ha^ 
been  offer.  d  regarding  those  new  developnienK 
in  reeordini;  and  reproduction  which  have  been 
heralded  so  [>e^.^is|c■,lll v  lor  months  past  |„u 
regarding  which  so  few  facts  are  avail.ib'le  lo 
Ihe  industry. 

Particular  gratification  was  found  in  the  fnct 
that  although  ihe  new  instrument  is  deemed  lo 
be  little  short  of  sensational,  arrangements  have 
been  made  to  protect  the  public  and  ihe  Irad'.-- 
by  making  the  new  recordings,  to  a  substantial 


exlciit.  al  least,  available  for 
graphs  already  on  the  market. 

It  is  understood  that  the  trade 
further  details   regarding   the  new 
product  direct  from  the  company  i 
near  future. 
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Charges  a//  I 
Storage  Batteries  j 


The  New 
TWIN  BULB 


Quickly 
Qmtli/ 
Safety 


Ch.iri 


-h-irgers  as  well  as  orhcr  radio  equip- 
ment have  been  improved.  That  is  why 
wc  have  the  New  Twin  Bulb  Handy 
Ch.irgcr.  Ic  is  die  l.isc  worj  m  h.utery 
chargers,  Rcf^.^rJIc.s  of  m.,kc  or  voliaec 
It  wdl  char^ce  your  "A  ■  .,,,,1  -R-  ^^^r- 
agc  Batteries  at  a  fast  rare  and  wichouc 
the  slightest  no'se.  The  Twin  Bulb 
Charger  cannot  discharge  or  overcharsc 
your  batccT)',  therefore  it  is  p.irricularly 
adaptable  to  overnight  chiirging. 
The  "push-pull"  method  of  charging  is 
employed  by  this  new  Twin  Bulb 
HANDY,  using  both  halv.-s  of  the  AC 
wave,  ThiiaJiMnced  principle  accounts 
forthefnscr.itcofth.irge  Charges  "A" 
Batteries  4-5  Amperes  to  6  volt  bat- 
teries. Charges  *'B"  Batteries  up  10  no 
''-•^  your  nc.ircst  radio 
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Piano  Playing 
Mechanisms"! 


A  Text  Book  Dealing  Comprehensively  and  Autlioritatively  with 
the  Technical  and  Practical  Phases  of  the  PLAYER-PIANO 
and  REPRODUCING  PIANO— Their  Construction,  Design 
and  Repair — 


William  Braid 
White,  the  author  of 
"PIANO  PLAYING 
MECHANISMS" 
writes  with  a  back- 
ground of  twenty-five 
years'  study  and  investi- 
gation in  the  field,  his  book 
setting  forth,  clearly  and 
completely,   the  details  of 
every  piano  playing  mechan- 
ism appearing  on  the  market 
since  the  first  cabinet  players 
in  1896  up  to  the  modern  repro- 
ducing pianos. 


Only 
$3.00 


A  Long  Needed  Book ! 

"Piano  Playing  Mechanisms'* 

is  of  essential  importance  to  the  manu- 
facturer, the  retail  merchant,  the  tuner 
and  repairman,  and  the  salesmen  who 
have  long  felt  the  necessity  of  such 
a  volume,  dealing  as  it  does  with  the 
most  modern  development  of  the  player- 
piano  and  constituting  the  first  adequate 
and  scientific  treatment  of  this  vital  but 
little  understood  subject.  Mr.  White  is 
recognized  as  the  best  informed  writer 
in  the  United  States,  or  elsewhere,  on 
the  subject  of  piano  playing  mechan- 
isms. He  knows  whereof  he  writes  and 
he  makes  the  book  tell  all! 


Table  of  Contents 


Preface 

Chapter  I.  First  Principles 
Chapter  II.  The  Modern  Player-Piano  De- 
scribed 

Chapter  III.  Dimensions  and  Pressures 
Chapter  IV.  Automatic  Power  and  Auto- 
matic Expression 
Chapter  V.  The  Reproducing  Piano 

Chapter  VI.    The    Coin-Operated  Player- 
Piano 

Chapter  VII.  Repair  and  Maintenance 

List  of  Illustrations 

Index 


Comfile/e  in  Every  Detail 


^  Take  Advantage  of  This  Offer  at 
»       Once  by  Clipping  the  Coupon  Below 

\ 


— Prompt  Receipt  Assured! 


I 


Edward  Lyman  Bill,  Inc. 

383  Madison  Avenue,  New  York 

Enclosed  find  $3.00 — check — money  order — cash — for 
which  you  will  please  send  me  "Piano  Playing  Mechan- 
isms" postage  prepaid. 


Name  . . 
Address 
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Thomas  A.  Edison  Gets 

Unique  Anniversary  Gift 

Ediphone  Distributors  Present  Him  With 
Camping  Outfit  to  Mark  Forty-eighth  Year  of 
the  Invention  of  His  Famous  Phonograph 

In  connection  with  the  recent  coiivcniion  of 
tlic  distribulors  of  the  Ediphone.  the  well-, 
known  business  diclatrtig  niacliiiie.  which  was 
held  lately  in  New  Yorl<.  Thomas  A.  Edison 
was  presented  wilh  a  spt-cially  dcsipncd  travel- 
ing and  touring  trunk,  a?  a  rcmiiulcr  of  the 
forty-eighth  anniversary  of  the  invention  l>y 
Thomas  A.  Edison  of  tlic  plionograph,  wliich, 
of  course,  is  the  basis  of  the  Ediphone. 

The  trunk  was  designed  to  be  placed  on  the 
running  board  and  fenders  of  Mr,  Edison's 
touring  car,  and  is  fitted  wilh  all  the  parapher- 
nalia which  might  be  needed  on  an  extended 
tour  or  camping  trip,  such  as  Mr,  Edison  takes 
several  times  a  year.  Instead  of  liaving  blankets, 
robes,  thermos  bottles,  cooking  utensils  and 
other  articles  carried  in  convenient  places  and 
transported  in  a  separate  vehicle,  the  inventor 
will  now  be  relieved  of  such  arrangements,  and 
yet  have  conveniently  available  as  many  acces- 
sories as  before.  The  trunk  was  conslrucled 
under  the  direction  of  John  Miller,  brother  of 
Mrs.  Edison,  but  it  includes  some  fealures  sug- 
gested by  the  inventive  geniiis  of  Mr,  Edison. 

The  Ediphone  distributors  from  iriany  sections 
of  the  country  opened  their  convention  with  a 
visit  to  the  Edison  Laboratories  in  West  Or- 
ange, N.  J.,  the  business  sessions  being  held  the 
day  following  at  the  Hotel  Pennsylvania,  New 
York.  There  were  more  than  one  hundred  pres- 
ent and  from  the  laboratory  they  went  to  the 
Essex  Country  Club  for  dinner  and  golf.  Fol- 
lowing the  banquet  which  ended  the  business 
session  Mr.  and  Mrs.  Edison,  with  the  entire 
party,  attended  the  "Zicgfcid  I-'ollies"  at  the 
New  Amsterdam  Theatre,  and  during  the  eve- 
ning Mr.  Edison  was  spotted  by  Will  Rogers, 
who  introduced  liirn  to  the  audience  during  the 
scene  "Out  West,"  just  before  the  close  of  the 
firsfact,    He  was  received  Tiiost  cnlhu^iastically. 

Radio  Trade  Association 

Investigating  Interference 

Important  Work   Being  Carried  on  by  Twin 
City  Radio  Interference  Committee 

MiNNEAi'OMS.  Minn.,  August  3. — The  Northwest 
Radio  Trade  Association,  an  organization  cri 
radio  dealers,  jobbers,  manufacturers  a[ul  others 
interested  in  radio,  which  has  been  in  existence 
for  only  two  years,  but  iu  this  lime  has  grown 
to  a  point  where  its  membership  includes  prac- 
tically every  radio  dealer  and  jobber  of  im- 
portance in  the  Northwest,  last  Spring  utider- 
took  lo  foster  the  organization  of  a  Twin  Cily 
Radio  Interference  Coniniitlee  for  the  purpose 
of  co-ordinating  work  on  radio  interferences. 
The  membership  includes  rei>resenlativcs  from 
the  St.  Paul  Gas  Light  Co.,  the  Norlhern  Slates 
Power  Co.,  the  Twin  City  Rapid  Tr.msit  Co.. 
the  Northwestern  Bell  Telephone  Co..  the  Tri- 
Statc  Telephone  Co.,  the  Twin  City  Radio  Club 
of  Amateurs,  the  Chief  Engineer  of  the  Gold 
Medal  Radio  Station  and  the  president  and 
secretary  of  the  Norllnvesl  Trade  Association. 
This  committee  lias  held  six  meetings.  The 
speaker  has  acted  as  chairman.  So  far,  the  ef- 
fort has  been  concentrated  on  securing  a  classi- 
fication of  the  various  typc-^  of  inlerfcrrncc 
This  has  been  quite  a  task.  In  addition,  the 
Northwest  Radio  Trade  Association  has  circu- 
lated blanks  among  its  members  which  may  be 
used  by  broadcast  listeners  for  reporting  cases 
of  interference.  These  blanks  have  been  drawn 
up  in  such  a  way  as  to  discourage  indelmilc 
vague  complaints,  but  lo  adequately  take  .arc 
of  intelligent  ones.  This  work  is  in  line  with 
the  Association's  extensive  and  important  ac- 
tivities to  improve  broadcasting  conditions  and 
reception. 


Committee  Appointed  to 

Draft  Resale  Price  Bill 

J.  Newcomb  Blackman,  President  of  Blackman 
Talking   Machine   Co,   on  Committee 

A  bill  sponsored  by  both  the  Chamber  of 
Commerce  of  the  United  States  and  the  Ameri- 
can Fair  Trade  League,  designed  to  legalize  the 
slandardiz.alion  of  resale  prices,  will  be  intro- 
duced at  the  next  session  of  Congress,  accord- 
ing to  an  announcenicnl  made  by  the  joint  com- 
mittee appointed  lo  draft  the  measure.  The 
comn>ittce  recently  met  at  the  New  York  office 
of  the  United  Slates  Chamber  of  Commerce, 
and  after  an  all-day  session  gave  out  word  that 
the  text  of  the  proposed  bill  probably  would 
be  made  public  within  two  or  three  weeks. 

R.  R.  Ellis  of  Memphis,  director  of  the  Cham- 
ber of  Commerce  of  the  United  States  and  a 
wholesale  drug  manufacturer,  presided  at  the 
meeting.  The  other  members  present  were: 
Charles  I-l.  Ingersoll.  of  Newark,  N.  J.,  presi- 

ll   


dcTit  of  the  American  Fair  Trade  League;  F.  B. 
Caswell,  of  Toledo,  Ohio,  national  counsellor 
of  the  U.  S.  Chamber  of  Commerce;  A.  L.  Clif- 
ford, chairman  of  the  board  of  the  Worumbo 
Co..  New  York;  C.  Mahlon  Kline,  president 
of  the  Smith.  Kline  &  French  Co..  Philadelphia; 
Dr.  Lee  Galloway,  vice-president  of  the  Ameri- 
can Fair  Trade  League;  Mason  Trowbridge, 
general  counsel  of  Colgate  &  Co.;  W.  H.  Crich- 
lon  Clarke,  of  the  law  firm  of  Duell,  Anderson 
&.  Duell,  of  New  York;  J.  Newcomb  Blackman, 
president  of  the  Blackman  Talking  Machine 
Co..  New  York;  W.  L.  Crounse,  Washington 
representative  of  the  National  Wholesale  Drug- 
gists' Association,  and  Edmond  A.  Whit  tier, 
secretary-treasurer  of  the  American  Fair  Trade 
League. 


New  Quarters  in  Kalamazoo 

New  quarters  on  Main  street  have  been  taken 
by  the  Meyer  Music  Store,  of  Kalamazoo,  Mich., 
which  handles  Gulbransen  pianos,  Victrolas  and 
small  goods. 


How  Would  You  Want  These 
8  Questions  Answered? 


(IN  behalf  of  sounder  radio  business,  we  insist 
/  — for  our  own  interests  as  distributors  and 
for  our  dealers  —  that  a  radio  manufacturer 
should  be  able  to  give  satisfactory  answers',  to 
each  of  these  8  dealer  questions: 

1.  Is  the  product  technically  correct — to  insure 
permanent  customer  satisfaction? 

2.  Is  the  manufacturing  company  in  business  to 
stay? 

3.  Can  the  manufacturer  extend  patent  pro- 
tection to  his  trade? 

4.  Will  he  popularize  the  product  by  sound  and 
adequate  advertising? 

5.  Will  he  give  his  product  a  full  and  workable 
guarantee? 

6.  Will  he  protect  his  trade  against  sudden 
price  changes  in  his  product? 

7.  Will  he  protect  his  trade  on  obsolete 
machines  when  he  brings  out  new  models? 

8.  Will  he  make  distributor  and  limited  dealer 
agreements  to  protect  his  trade  against  un- 
fair territorial  and  neighborhood  competition  ? 

Because — 

KOLSTER  Radio 

has  answered  each  of  these  questions 
fully,  completely  and  effectively,  we  have 
taken  over  this  splendid  new  set  for 
distribution  in  Metropolitan  New  York. 

De  Forest  and  Brandes 

These  companies  also  adhere  to  a  policy  that  in- 
sures sounder  radio  business — and,  we  cotitinue 
to  represent  them  throughout  our  territory. 

We  Want  Your  Support  for  a  Sounder  Radio  Industry' 

GILBERT  -  KEATOR 

CORPORATION 

Distribulors  for  Metropolitan  New  York  and  Vicinity 
135  Fifth  Avenue  Phone:  Ashland  2291 
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NEW  Principle  in  Selling  Radio — far  more 
than  just  "another"  Radio. 

— a  Plan  that  was  really  made  by  dealers 
themselves,  according  to  their  own  statements 
of  what  they  require  to  achieve  success — to 
make  their  full  share  of  profits — to  build  for 
permanence. 

We  have  built  a  wonderful  Matched-Unit  Radio 
— AND,  what  is  equally  as  important,  we  have 
built  a  plan  to  merchandise  it — a  plan  that 
dealers  want. 

The  Stewart- Warner  Dealer  Franchise  assures 
Leadership.  It  does  not  spht  up  the  possible 
business  in  a  community  among  so  many  dealers 
that  the  profits  are  spread  out  too  thin.  It  estab- 
lishes a  dealer  in  a  "stronghold"  all  his  own. 

Our  method  of  distribution  protects  this  policy. 

We  have  no  jobbers.  We  have  our  own  cen- 
tral Distribution  Stations — 96  all  over  the  world 
— 62  in  the  United  States  and  Canada.  They 
are  direct  factory  branches  under  the  Stewart- 
Warner  name. 

"Counterfeit"  dealers  are  barred.  No  individuals 
can  buy  at  "dealer's  prices." 

The  Stewart- Warner  Authorized  Dealer  is  su- 
preme in  his  dealership. 


If  you  are  a  music  dealer  and  carry  the  Stewart- 
Warner  line,  you  won't  find  a  drug  store  across 
the  way  handling  Stewart-Warner  Radio.  If 
you  are  an  Electrical  Dealer  selling  Stewart- 
Warner  Radio,  you  won't  find  a  Music  Dealer 
near  you  with  a  Stewart- Warner  franchise — 
and  so  it  is  in  all  fields.  We  give  every  Stewart- 
Warner  Dealer  this  Protection. 

Our  Branches — each  with  its  distinct  territory 
— makes  it  possible  to  carry  out  this  policy.  No 
other  Radio  manufacturer  has  such  absolute 
control  of  its  distributors. 

We  wish  that  every  Radio  Dealer  could  come 
to  our  Chicago  office  and  see  the  care  with 
which  we  have  laid  our  merchandising  plans  to 
insure  the  dealer's  success.  It  would  convince 
him  that  Stewart- Warner  has  "Everything  the 
Radio  Dealer  Has  Hoped  For." 

If  you  cannot  come,  fill  in  the  coupon  below 
and  we  will  have  our  representative  call  and 
explain  the  entire  plan — a  plan  that  will 
give  you  "Prestige,  Profit,  Protection  and 
Permanence"  in  Radio  Retailing. 

STEWART-WARNER  SPEEDOMETER 
CORPORATION 


REPRODUCER 

by  S.W.S.  Cor'n. 


ACCESSORIES 


Opportun^ 


Radio  Division 
Stewart-Warner  Speedometer  Corporation 
1824  Diversev  Parkway,  Chicago,  U.  S.  A. 

Gentlemen:—!  want  to  be  considered  in  connection  with  a 
Stewart-Warner  Radio  Dealership  and  to  discuss  the  details 
with  your  representative. 

Date  
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[Editor's  Note.— This  is  llic  fifly-secon.l  of  ,i  5erii:s  of 
articles  by  William  Braid  While  devoted  lo  llic  various 
interesting  opportunities  which  prevail  in  the  domain  of 
education  for  the  retailer  of  talking  machines.  The  siibjccl 
is  one  of  prc.M  interest  and  we  commend  these  .irlicles  lo 
the  consideration  of  alt  who  arc  devoting  alleiltion  to  the 
fi-aturinj;  and  developing  of  the  musical  possibilities  of  the 
talking  machine.] 

Gompton  McKenzie's  Views 

Our  cousins  across  ilie  sea  Iiavc  a  reputation 
for  going  somewhat  deeply  into  matters  vital 
to  tlieir  business,  and  it  is,  tiiercforc,  not  sur- 
prising lo  meet  with  sucli  an  event  as  is  de- 
scribed in  a  recent  nnitibcr  of  Musical  Opinion, 
a  combined  professional  and  trade  journal,  pnb- 
lished  in  London.  Tlie  article  in  question  is 
devoted  to  Ihe  description  and  discussion  of  a 
lecture  upon  the  influence  of  the  talking  ma- 
chine in  respect  of  the  art  of  music  and  public 
taste,  recently  read  by  Compton  ilcKen/ie  be- 
fore the  Musical  Association  of  the  University 
of  London. 

For  a  good  many  reasons  the  substance  of 
this  lecture  is  of  the  greatest  interest  to  phono- 
graph manufacturers  and  dealers  everywhere. 
The  lecturer  talked  upon  broad  principles,  and 
what  he  had  to  saj',  whether  one  agrees  with 
it  or  not,  was  so  stimulating  that  its  reproduc- 
tion here  in  substance  seems  worth  wliile. 
Professional  Blindness 
The  first  point  that  Mr.  McKcnzie  made  was 


and  the  trade  alike  are  only  just  beginning  to 
sec  now,  vi-;.,  that  the  talking  machine  and  its 
records  constitute  together  tlic  most  powerful 
weapon  for  public  nmsical  education  that  has 
ever  been  devised  by  the  wit  of  man.  If,  twenty 
years  ago,  the  musical  world  had  taken  up  the 
talking  machine,  instead  of  standing  aloof  in 
an  attitude  of  superiority  until  the  pioneer  man- 
ufacturers had  compelled  recognition,  both  the 
mu.sical  profession  and  the  talking  machine 
would  be  vastly  more  prosperous  than 


Ihe 

Record  or  Machine? 

'I'nriiiiig  lo  the  conditions  of  to-day,  Mr.  Mc- 
Kcnzie went  on  to  say  that  a  sharp  dislincliou 
must  be  made  between  the  recording  and  the 
reproducing  elements  of  the  talking  machine 
business.  He  believes  that  talking  machine  re- 
cording is  infinitely  better  to-day  than  it  was 
even  live  years  ago;  and  there  can  be  little 
doubt  that  he  is  pretty  nearly  right.  On  the 
other  hand  he  says,  with  the  utmost  frankness, 
that  from  the  point  of  view  of  reproduction  the 
talking  machine  stands  to-day  at  pretty  nearly 
the  point  where  it  stood  fifteen  years  ago,  when 
the  old  type  of  horn  machine  was  scrapped  in 
favor  of  the  construction  with  concealed  horn, 
which  has  since  become  universal.  Those  who 
complain  of  talking  machine  reprodnclion 
should  not,  he  thinks,  blame  tlie  record.    If  it 


that,  from  the  musician's  point  of  view,  a  very      be  true  that  the  musical  results  obia 


great  mistake  was  made  when  the  "Gramo- 
phone," as  the  talking  machine  is  called  in 
Great  Britain,  was  turned  over  lo  purely  com- 
mercial interests.  Of  course,  the  lecturer  was 
not  thinking  about  the  trade  or  its  interests 
when  he  made  this  statement.  What  he  meant 
lo  say  was  that  if  musicians  had  only  not  been 
so  blind  and  hidebound  by  tradition,  they 
would  have  seen  from  the  very  first  what  they 


the  talking  machine  a  decade  since  were  rela- 
tively very  interior,  this,  he  insists,  was  almost 
entirely  due  to  the  relatively  crude  and  ini- 
perlect  stale  of  Ihe  art  of  recording.  The  ma- 
chine always  reproduces  what  is  in  the  record, 
he  insisted,  and  always  has  done  so.  If  llie 
mu.sical  effects  obtainable  from  the  talking  ma- 
chine have  improved  during  recent  years,  the 
cause  is  to  be  found  in  the  great  strides  which 


PHONE  COLUMBUS  7514-7515 
pyVORTH  AMERICAN  RADIO  CORP. 

"Just  above  the  circle,  but  altcays  on  the  Square" 
1845  BROADWAY,  near  60th  St. 
Telephones  Columbus  7514-5-6, 


have  been  made  in  respect  of  recording.  The 
record  is  much  better  than  it  used  to  be  and 
so  the  musical  result  is  much  belter;  but  on 
the  other  hand  the  mechanism  of  reproduction 
is  not  much  better;  and  lo  that  extent  the  mu- 
sical results  obtained  are  less  advanced,  far  less 
so,  than  they  could  and  should  be. 

A  Virgin  Territory 
Into  the  suggestions  which  the  lecturer  made 
for  the  improvement  of  sound  reprodnclion  by 
the  talking  machine,  we  need  not  enter  here; 
since  these  arc  technical  questious  which  can 
only  be  handled  satisfactorily  in  a  technical 
way.  It  is,  however,  worth  wliile  pointing  out 
that  talking  machine  reproduction  paid  dearly 
for  the  aesthetic  advantages  gained  when  the 
external  horn  was  scrapped  in  favor  of  the  con- 
cealed tone  chamber.  The  acoustics  of  sound 
reproduction  remains  an  almost  virgin  territory 
awaiting  the  advent  of  a  scientific  investigator 
capable  of  rendering  his  findings  into  practical 
construction.  There  is  an  immense  amount  to 
be  done  in  this  respect;  and  until  this  has  been 
done  it  is  simply  absurd  to  talk  about  the  de- 
cline of  the  talking  machine  business.  Thai 
which  has  not  yet  been  developed  is  certainly 
not  yet  ready  for  a  decline. 

The  lecturer  dealt  then  with  the  modern 
talking  machine  record,  and  what  he  said  should 
not  only  interest  but  vastly  delight  every  one 
who  looks  to  the  future.  He  says  that  there 
are  more  records  of  "good"  music  published 
every  week  in  London  than  were  published  an- 
nually five  years  ago.  The  statement  applies  to 
American  conditions  most  aptly,  because  it  is 
American  manufacturers  established  in  London 
who  are  doing  the  major  part  of  the  fine  re- 
cordings of  which  Mr.  McKenzie  speaks  so 
appreciatively;  while  the  products  of  these 
Anglo-American  recording  laboratories  are  be- 
ing sold  in  ever-growing  cjuantities  in  the 
United  Slates,  The  Columbia  Mastcrworks 
library  constitutes  an  e.-camplc  of  what  is  meant, 
A  Universal  Truth 
Speaking  generally,  however,  one  cannot  fail 
to  sec  that  Compton  McKenzie  is  telling  truths 
of  universal  import  when  he  says  that,  whether 
Ihe  trade  knows  it  or  not,  in  bringing  out  ihe 
finest  of  music  in  artistic  and  complete  form, 
whole  orchestral  works  and  even  whole  operas 
appearing,  without  cuts,  and  showing  the  results 
of  the  most  painstaking  care  on  the  part  of  both 
performers  and  recording  experts,  the  trade  is 
doing  the  best  thing  for  itself  that  it  could 
possibly  do.  It  is  doing  a  great  many  things 
that  probably  most  of  its  members  never  think 
of.  It  is,  among  other  things,  emancipating 
the  public  from  what  Mr.  McKenzie  aptly  calls 
"the  tyranny  of  the  piano."  This  does  not 
mean  that  llie  public  is  being  led  or  persuaded 
not  lo  buy  pianos,  but  rather  that  thousands 
and  thousands  of  persons  who  in  the  past 
thought  of  music  only  in  terms  of  the  piano, 
have  learned  to  recognize  orchestral  tone  colors 
and  thus  have  entered  into  an  absolutely  new 
and  most  wonderful  world  of  musical  pleasure 
which  previously  had  been  unknown  to  them. 
The  Bond  of  the  Future 
It  must  be  evident  to  everyone  who  stops  to 
think  that  the  future  of  the  talking  machine 
business  is  irresistibly  bound  up  with  steady 
and  constant  improvement  in  the  quality  and 
output  of  records.  Wc  want  not  fewer  but 
more  of  these.  We  want  them  not  put  forward 
hesitatingly  and  tentatively,  but  boldly  coura- 
geously and  with  the  firm  intention  of  increasing 
the  production  of  them  as  speedily  as  may  be 
practically  possible. 


The  Armslroiig  Furniture  Co.,  Mem  phi 
Tcnn.,  is  featuring  the  Edison  line. 
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How  Hohner  Is  Helping  You 
SeH  Hohner  Harmonicas 


Win  the  Contest 

With  a  Hohner! 

In  the  principal  parkH  and  playgrounds  of 
the  leading  cities  contests  are  now  beint; 
held  to  determine  the  champion  harmon- 
ica plav^^s-  In  each  communiry  some  boy 
or  girl  will  be  the  winner  and  enjoy  the 
honors,  rewards  and  opportunities  that 
come  TOth  victory. 

Get  into  the  fun  today  and  win  the  contest  with 
o  Hohner.  Hohner  Harmonlou  have  always  been 
the  leading  favotites  of  Icadinx  pbycrs.  They  arc 
true  in  tone,  accurate  In  pitch  and  perfect  In  work- 
tnanship.  Anvonc  can  Icam  to  play  a  Hohner  with 
the  aid  of  the  Free  InEtruciion  Book.  Ask  your 
dealer  for  one  todayj  if  he  In  out  of  copres,  write  M. 
Hohner  Inc.  Dept.  000.  New  York  City. 

Leading  dealers  every%vhere  sell 
Hohner  Harmonicas  — 50c  up. 


ImporlaDt  to  Hohner  Dealers 

Hohner  Interest  and  enthusiasm  Is  sweep- 
ing the  couDiry.  You  can  easily  turn  It 
into  money  by  tying  up  with  the  big  Hoh- 
ner Advenlslne  Campaign.  Be  tefldy  with 
a  Hohner  display,  colored  charts,  tree  in- 
strucllon  hooks,  and  a  bigger  slock  than 
ever.  We  are  Cfeating  Ihc  demand.  All 
we  ask  you  to  do  Is  to  help  us  meet  it. 
You  can  get  your  share  of  this  splendid 
business  by  stocking  Hobner  goods—and 
PUSHING  them. 


i^NE  of  the  outstanding  events  of  the 
past  three  years  is  the  nation-wide 
sweep  of  interest  in  the  harmonica. 

M.  Hohner,  Inc.,  has  capitalized  on  this 
steadily  growing  interest  and,  through  a 
consistent  campaign  of  national  advertis- 
ing, has  created  an  enthusiastic  demand 
for  Hohner  Harmonicas  that  is  producing 
record  sales  for  Hohner  dealers. 

Through  magazines,  newspapers,  billboards, 
window  displays,  movies,  radio  and  municipal 
contests  the  Hohner  message  of  good  music  and 
fun  is  being  broadcast  to  millions  of  people  every- 
where. 

The  advertisement  shown  at  the  left  is  a  striking 
example  of  the  progressive  Hohner  policy  to  tie 
up  with  every  opportunity  to  sell  harmonicas 
through  dealers.  And  it  is  a  wise  dealer  who  ties 
his  store  to  Hohner  advertising  in  order  to  get 
his  share  of  the  splendid  business  available. 

You  can  get  your  share  of  this  steadily  increasing 
business  by  stocking  a  complete  assortment  of 
Hohner  Harmonicas  and  being  ready  to  distribute 
the  Free  Instruction  Books  featured  in  our  adver- 
tising. Write  us  today  for  a  supply  of  these  books 
and  let  us  show  you  how  to  turn  every  inquiry 
into  a  sale. 


M.  HOHNER,  Inc.,  Dept.  72,  114  East  16th  St.,  New  York 


Fascination 
Inspiration 
Education 
Entertainment 
A ccuiacy 


Canadian  Address:  Hougli  B  Koliler,  468  King  Street  W.,  Toronto 


Health 

Portability 

Durability 

Convenience 

Popularity 
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A  Hearty 


Koister  Eight.  Smgk 
control.  Internal  loop. 
Proi'isi'oii  for  external 
hop  or  antenna.  Built 
111,  acou!.ticaUy  perfect 
reprodiiC' 


MEN, 

MONEY  and 
Experience 
Behind  the 
Koister 

F.  A.  Koister,  for  eight  years 
Chief  of  the  Radio  Section  of 
the  United  States  Bureau  of 
Standards,  is  one  of  the  fore- 
most radio  scientists  in  the 
world. 

His  associates.  F.  T.  C.  en- 
gineers, are  a  pioneer  staff, 
having  built  most  of  the  radio 
stations  for  the  United  States 
Navy.  They  installed  the 
Koister  Radio  Compass  on 
battleships  and  passenger 
liners.  They  are  building  the 
radio  stations  for  the  Chinese 
government. 

The  company  is  financed  and 
directed  by  Rudolph  Spreckels, 
oneof  America 'sleading  bankers. 

Such  a  background  of  men, 
money  and  experience  gives  you 
a  remarkable  instrument  and 
insures  you  sound  and  progres' 
sive  merchandising  policies. 


Koister  Six.  Cabinet. 
Dual  control.  For  an- 
tenna. External  repro- 
ducer. 


Beautiful  Models 

Koister  cabinet  work  wins  the  public.  Expert 
designers— authorities  on  interior  decoration 
— have  housed  Koister  instruments  in  cab- 
inets which  have  a  great  sales  value. 

Thus  mechanical  superiority  is  blended  with 
beauty,  an  appeal  to  both  men  and  women. 

Whatever  feature  you  consider,  you  find  in 
a  Koister  those  points  which  not  only  make 
quick  sales  but  which  make  satisfied  customers. 


KOLSTER 
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Welcome 

from  jobbers  and  dealers 
greets  Kolster  line 

The  mere  announcement  of  the  Kolster  brought 
spontaneous  response  from  jobbers  and  dealers 
throughout  the  country. 

By  telegraph,  mail  and  in  person,  progressive  men 
sought  to  know  more  about  the  set  itself,  its  sound 
financial  backing  and  its  sales  policies. 

In  fact,  it  seems  as  if  the  trade  has  been  antici' 
pating  and  waiting  for  just  this  opportunity  afforded 
by  Kolster.  Such  a  reception  is  indeed  gratifying. 

A  prehminary  prospectus  is  now  being  mailed 
to  all  inquirers.  If  you  are  interested,  we  will  be 
glad  to  send  you  further  information.  Telegraph, 
write  or  mail  the  coupon  on  this  page. 


Kolster  Eight.  Single 
cojurol.  Enclosed,  To- 
rating  loop.  Also  pro- 
vision for  antenna. 
Acoustically  per/ect 
reproducer  built  in. 


#  How  You  Can  ^ 
Build  a 
Permanent, 
Profitable 
Business 

You  are  interested  in  perma' 
nent  profits  more  than  quick 
temporary  gain.  That  is  the 
first  consideration  of  every 
business  man  who  is  successful. 

For  permanent  profits  you 
must  have : 

— a  radio  that  gives  satisfactory 
service,  guaranteed  by  the 
maimer  to  the  owner 
— a  territory  which  is  restriaed 
as  to  number  of  dealers  so 
that  yoH  can  operate  un- 
molested 
—  stabilized  models  at  slabi- 

Uzed  prices 
— a  set  widely  advertised  locaUy 

aiid  nationally 
— a  strong  company,  a  permti- 

nettt  nidnu/acturer 
— pro^itj  which  are  substantial 
and  certdm 

Then — and  only  then — are 
you  on  the  safe,  sane  road  to  a 
growing  business  with  satis- 
fied customers  and  an  assured 
future. 

It  is  such  a  relationship 
which  you  can  have  with 
Kolster  Radio. 

This  is 
A  program 
Wise  dealers 
Will  welcome 

Kolster  policies  were  primarily 
created  with  the  sound,  pro- 
gressive dealer  in  mind  as  one 
of  the  main  factors  in  stabiliz' 
ing  the  industry. 

We  need  not  review  the 
chaotic  condition  now  existent, 
nor  dwell  on  over-production, 
"dumping,"  "gyps."  rapidly 
changing  models  and  prices. 

Kolster  Radio  means  stabi- 
lization. F,  T.  C.  engineers, 
headed  by  Frederick  A.  Kol- 
ster, are  your  guarantee  against 
pro6ts  lost  in  obsolete  models. 
F.  T.  C.  executives,  headed  by 
Rudolph  Sprcckels.  are  your 
assurance  of  sound,  honest  and 
progressive  merchandising 
policies. 

We  promise  satisfactory 
profits,  protection,  stabiliza- 
tion. We  enter  the  new  era  of 
sound  merchandising  which 
replaces  the  promotive  era. 

Serious  minded,  progressive 
dealers  are  invited  to  mail  the 
coupon  which  will  bring  fur- 
ther details  without  obligation. 


RADIO 


FEDERAL  TELEGRAPH  CO.. 

Merchandising  Division, 
Woolwotth  Building, 
New  York,  N.  Y. 

1  would  like  to  be  infonoed  furtbei 
as  to  your  plans  and  policies. 

J^ame  

SiKei  

Cii>   SiJte  
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Ship  in  an  "Atlas'" 

Freight  Handlers  Prefer  It 


And  thai 


sideration. 


t  readily  (the 
.  given  them. 


i  that  your  shipments  will  receive  more  coi 
Atlas  Plywood  Packing  Cases  are  lighter  and  handled  i 
natural,  easy  holds  for  the  hands).  Of  course  prcfereni 
Truckmen,  also,  prefer  Atlas  Cases  because  they  save  their  strength.  Atla.s  Plywood 
Cases  in  bad  order  ere  almost  unknown — another  saving  in  lime  and  trouble  for  the 
freight  handler  and  truckman. 

It  is  distinctly  to  your  advantage  to  ship  in  containers  that  make  it  easier  for  those  who 
have  to  handle  them.  The  very  appearance  of  Atlas  Cases  reflects  the  quality  of  the 
goods  within  and  suggests  cate  in  handling. 

Let  us  give  you  the  facts  in  detail  about  lower  costs,  saving  in  freight  charges  and 
greater  protection  that  would  result  from  the  use  of  Atlas  Plywood  Packing  Cases  in 
your  shipping;  dt-parlment.      Write  us  TODA^  . 

Atlas  Plywood  Corp. 

PARK  SQ.  BUILDING   


BOSTON,  MASS. 


Largest  Mtiniifacturtrs  of  Box  Shooi'  in  Nnv  England 


Optimism  Is  Keynote  of 
Kennedy  Sales  Convention 

Kennedy  Sales  Force  Hears  Important  Plajis 
for  Development  of  Business  Discussed  at 
Recent  Convention  in  St.  Louis — Look  for 
Large  Business  Volume  This  Fall  and  Winter 

St.  Louis,  Mo.,  August  3.— "A  gathering  of  ga- 
gelters"  is  [he  way  Colin  E.  Kccinedy,  president' 
of  the  Colin  B.  Kennedy  Co.,  referred  to  his 
company's  salts  convenlion,  recently  lield  in 
St,  Louis,  which  proved  to  Li^.  iIi--  Tim-t  -u,- 
cessful  in  the  hislory  of  ilie  loinii.ni \ ,  Imtli  In.-. 


Half  of  Sleeper  Plant  to  New  "B"  Battery  Being 

Produce  for  Music  Master  Distributed  to  the  Trade 


Kennedy  Sales   Organization   at  Convention 
cause  of  the  enthusiasm  and  good  fi-eling  of 
the  men  and  because  of  the  favorable  outlook 
for  the  sale  of  Kennedy  receivers  iie.xf  season. 

The  Kennedy  salesmen  arc  really  factory  rep- 
rescnlalives,  who  are  trained  to  work  with  Ken- 
nedy distributors  and  dealers.  Their  duly  is 
primarily  to  create  business  for  the  distributor 
and  help  him  to  merchandise  Kennetly  sels. 

The  Kennedy  Co.  rcilize^  thai  this  is  more 
important  lhaii  merely  -elliiiL:  llic  factory  output 
and  then  leaving  it  lo  ihc  distributors  and  deal- 
er- to  'c-ll  tlu-  public. 

In  line  wiili  this  poHcy,  one  main  feature  of 
ihe  toTuentioti  was  an  extended  discussion  of 
the  Kennedy  advertising  plan  for  1925  and  1926. 
The  factory  representatives  were  surprised  at 
the  completeness  of  the  campaifjn  and  the 
knowledge  it  showed  of  the  dealers'  and  dfslrib- 
utori'  problems.  They  a^;^eed  llial  this  was  the 
most  intelligently  planned  campaign  [hat  had 
ever  been  conceived  In  llie  radio  industry. 


Music  Master  Corp.  Closes  Deal  Whereby 
Sleeper  Radio  Corp.,  New  York,  Will  Make 
New  Music  Master  Model  in  Quantities 

ritu.AiJt.i.i'HiA,  Pa.,  August  7. — The  Music  Mas- 
ter Corp.  of  this  city,  which  manufactures  llic 
well-known  Music  ^faster  Hue  of  sels,  speak- 
ers, tubes,  batteries,  etc.,  has  announced  that  it 
ha-  contracted  witli  the  Sleeper  Radio  Corp,  of 
.\'-\\  \        \vln  ri-li\  Diiire  than  one-half  Ihc  fac- 
i>)r\  L.i|''i'  i'y  "i  ilie  l-iiler  company  will  be  de- 
voted   to    the  pro- 
duction   of    one  of 
the    models    of  the 
new    Music  Master 
receiving  set.    It  is 
stated  that   this  ar- 
raTigemcnt  became 
an    absolute  neces- 
sity as  a   result  of 
the  tremendous  de- 
mand  tor   M  u  ^  i  c 
At  a  s  1  c  r  receiving 
sets,  which  has  ex- 
ceeded  all  e.\pecla- 
tions.    The  officials 
of  the   Music  Mas- 
ter Corp.  state  that 
ihey    turned    to  tlie 
Slcepcr  Radio  Corp. 
at  this  lime  because  of  the  remarkable  equip- 
ment  and   organization   of  the  Sleeper  Radio 
Corp.'s  spacious  factory. 

Ihc  Music  Master  receivers  are  now  made 
in  ten  models  and  it  is  pointed  out  that  with 
one  c.vceplion  a  noticeable  feature  of  Ihc  line 
is  Ihc  entire  absence  ol'  new  and  novel  circuits. 

In  explanation  of  this  policy  Waller  L,  Eck- 
hardt,  president  of  the  Music  Master  Corp., 
said:  "Novcily  has  pretty  well  lo.si  its  place 
in  radio.  A  year  or  two  ago  nearly  any  set 
could  find  a  ready  market  if  it  was  made  up 
of  a  new  circuit.    It  is  our  opinion  that  radii 


National  Carbon  Co.  Marketing  Improved  Bat- 
tery Which  Has  Several  Important  Features 
to  Commend  It  to  the  Trade  and  Public 

A  new  form  of  radio  "B"  batlery  differing 
fundamentally  from  the  conventional  method 
of  "W  batlery  construction  has  been  placed  on 
the  Ttiarket  by  the  National  Carbon  Co.,  maker 
of  Eveready  batteries.  This  new  "B"  bat- 
tery has  been  devised  in  order  to  utilize  all  the 
space  within  the  ballery  for  active  electricity 
producing  chemicals.  For  a  "B"  battery  of  the 
same  external  dinicnsions,  it  gives  a  greatly 
increased  zinc  surface  and  considerably  more 
active  chemical  material  contributing  to  the 
battery's  oulpul,  it  is  claimed.  By  a  patented 
and  novel  method  of  construction,  the  need  for 


Nashville  Trade  Active 

Nashville,  Tenn.,  retailers  are  planning  tie- 
ups  with  the  Tennessee  Slate  ["air,  which  will 
be  held  bclween  September  21  and  26.  'i'hi';  is 
expected  to  have  a  stimulating  efFecl  on  retail 
sales.  The  dealers  of  this  city  are  cashing  in 
on  their  aggressive  and  con.sistent  sales  pro- 
motion activities. 


now  has  just  about  all  the  circuits  it  needs. 
Therefore,  for  nearly  iwo  years  we  cmccniratcd 
the  energies  of  our  engineers  upon  the  perfec- 
tion of  circuits  which  were  already  well  devel- 
oped and  which  are  giving  a  large  measure  of 
satisfaction. 

"We  have  carried  lhi>  development  to  the 
highest  degree  and  the  tone  <iuality,  clarity  and 
selectivity  of  our  sels  in  the  hands  of  owners 
jtrove  il.  Our  sels  are  convincing  buyers  of 
Iheir  superiiirity  in  competitive  demonstralions, 
and  proving  to  us  that  the  radio  public  is  no 
longer  buying  radio  because  of  the  mechanics 
of  the  thing,  but  upon  delivered  results.  That 
is  why  we  are  concentrating  so  strongly  upon 
quality  as  opfio-i-d  to  ii;en  iui\i.lly  l-riirii  now 
on,  in  radifi.  iLr  i\  ,lI  .  .  .1  i<r  m,!  luii.ulurcrs, 
wholesalers  and  ^^I,IJ|M  ^  iniisl  In    'i|ii,ilily,'  " 


New  Eveready  "B"  Battery 
cylindrical  zinc  containers  is  eliminated,  as  well 
as  cell  to  cell  connecting  wires.  This  radical 
result  is  obtained  by  the  use  of  flat  cells,  which 
.substitute  for  the  sealing  compound  needed  lo 
separate  cylindrical  cells,  chemicals  which  con- 
tribute directly  to  ihe  battery's  output. 

riit  new  ballery  is  at  present  made  only  in 
llic  extra  large  size  designated  by  the  manu- 
facturers as  type  number  '186.  Its  sale  is  sup- 
ported by  a  nation-wide  advertising,  in  numer- 
ous trade  and  consumer  mediums,  including 
iwo-color  douhle-pagc-spread  advcrlisemenis  in 
Ihe  .Saturday  Evening  I'ost.  Already,  it  is 
staled,  some  30,000  of  the  No.  486  batteries 
have  been  distributed  through  ihe  trade  and 
have  given  satisfactory  service. 


To  Exhibit  at  Fair 

Dealers  in  Memphis,  Tenn,.  arc  making  ar- 
rangements for  exhibits  in  Ihe  Tri-Slalc  Fair 
Show.  September  26  to  October  3, 
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3  Big  Things 

Loudspeaker 


MODEL  S 


TONE — Volume — Price  —  the 
three  things  the  radio  public 
wants  first  in  a  speaker  today — all- 
in-one  in  this  original  N  &  K 
product. 

The  clear,  sweet  tone  that  has 
made  N  &  K  famous.  A  volume 
of  sound  that  fills  the  entire  room. 
A  price  so  low  as  to  be  almost  un- 
believable for  such  quality  in  a 


make  this  newest  N  &  K  speaker 
a  big  seller. 

The  space  saving  size  and 
shape,  the  really  artistic  appear- 
ance, the  "till-dircctioiiiil"  prin- 
ciple of  its  construction  are  addi- 
tional sales-clinchers. 

Display  this  speaker  early  and 
cash  in  on  N  &  K  prestige  and 
publicity.  Give  your  order  to  your 
jobber  today. 


speaker.   Those  three  things  alone 

TH.  GOLDSCHMIDT  CORPORATION 

NEUFELDT  &  KUHNKE.  DIV. 
15  William  Street  Dept.  T8 


This  Mark 
Means 
Clear  Pure  Tone 


New  York 


1 

] 
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Northern  California  Atwater  Kent  Dealers 
Hold  Annual  Convention  in  San  Francisco 

Trade  Turning  Attention  to  Fall  Sales  Promotion  Plans— Drives  on  Portables  Proved  Successful— 
W.  A.  Craven  Promoted— Features  Radio  Service  in  Unusual  Manner— Other  News 


San  Francisco.  Cal.,  August  3.— As  the  Sum- 
mer draws  to  a  close  and  the  dealers  arc  turn- 
ing their  thoughts  to  Fall  plans,  an  optimistic 
undercurrent  is  evident  throughout  the  trade. 
Those  retailers  who  make  the  most  of  their 
opportnnilies  for  business  and  do  not  stop  their 
sales  promotion  efforts  as  soon  as  the  warm 
days  arrive  have  rolled  up  satisfactory  sales 
volumes  thus  far  this  Summer  and  expectations 
for  bringing  profits  up  to  an  eminently  pleasing 
point  in  the  Fall  months  are  based  on  sound 
premises. 

Atwater  Kent  Dealers  Meet 

Northern  California  Atwalcr  Kent  dealers 
held  their  annual  convention  at  the  Hotel 
Whitcomb  on  July  24  where  the  Atwater  Kent 
line  and  the  Pooley  products  were  presented 
to  the  dealers  by  members  of  the  A.  K.  firm. 
Ernst  Ingold,  of  Ernst  Ingold,  inc.,  was  in 
charge  of  the  convention.  He  has  received 
hundreds  of  telegrams  of  congratulation  by 
members  of  the  trade  all  over  the  country  for 
his  successful  handling  of  the  meeting.  Over 
300  dealers  attended  from  northern  California 
and  as  far  south  in  the  State  as  San  Luis 
Obispo,  altogether  an  impressive  representation 
of  dealers. 

Some  of  the  most  prominent  men  in  the 
Western  radio  game  spoke  to  the  visiting  deal- 
ers, presenting  the  various  aspects  of  the  busi- 
ness from  the  retailers'  standpoint.  The  Curtis 
Publishing  Co.  presented  its  statistical  resume 
of  radio  merchandising  which  it  had  gathered 
from  all  over  the  country.  The  Atwater  Kent 
Co.  also  gave  the  results  of  a  national  survey 
made  for  them  by  a  New  York  research  com- 
pany. 

Three  novel  stunts  were  arranged  by  Mr. 
Ingold  as  special  features  of  the  convention. 
When  the  dealers  entered  the  convention  hall 
every  one  of  them  was  greeted  by  name  by  the 
girl  at  the  desk.  This  is  undoubtedly  the  first 
time  that  such  a  welcome  has  ever  been  given 
as  there  are  few  people  in  the  game  who  would 
know  the  face  and  name  of  over  three  hun- 
dred delegates.  The  Yellow  Taxi  Co.  had 
banners  of  welcome  on  all  of  its  cabs  and  each 
delegate  was  furnished  with  a  cut  rate  cab 
book  at  the  convention  hall.  A  sixteen-act  re- 
view was  put  on  during  the  dinner  hour  at  the 
Whitcomb  roof. 

Featuring  Portables 

This  year,  more  than  in  past  years  at  this 
time,  the  portable  has  come  in  for  a  large  share 
of  attention  in  the  sales  promotion  plans  of 
dealers.  Sherman,  Clay  &  Co,,  always  to  the 
front  in  aggressive  tactics,  have  been  featuriuf.' 
portable  instruments  in  some  excellent  window 
displays,  which,  needless  to  say,  attract  liI 
widespread  attention. 

Another  window  display  which  attracted  the 
attention  of  vacationists  was  one  arranged  by 
the  Wiley  B.  Allen  Co.  A  beach  stene  in 
Hawaii,  with  all  the  accessories,  made  'cm  ^ifp 
and  look.  What  is  of  more  importance,  a  fair 
number  of  sales  were  recorded  as  a  result  of 
the  display. 

W.  A.  Craven  in  New  Post 

W.  A.  Craven,  well  known  to  the  music  trade 
on  the  Pacific  Coast,  has  been  transferred  from 
the  Sacramento  branch  of  the  Wurlit/er  Co.  to 
the  management  of  the  local  branch.  Mr. 
Craven  has  held  numerous  important  positions 
with  leading  firms  on  the  Coast,  among  them 
the  Hauschildl  organization  and  Kohlcr  & 
Chase.  Miss  Catherine  Reeves,  of  the  Wurlit- 
zcr  store,  is  now  in  charge  of  the  record  depart- 
ment, where  she  was  previously  assistant. 
Sherman,  Clay  Close  Branch 

The  branch  store  of  Sherman,  Clay  &  Co., 
operated  at  the  corner  of  Seventeenth  and  Mis- 
sion streets,  has  been  closed  and  the  entire 
stock  has  been   moved  to  the   store  at  2Sl.'i 


Mission  street.  It  is  planned  to  occupy  the 
second  floor  at  the  latter  address,  as  the  estab- 
lishment is  a  bit  too  crowded  at  present.  The 
addition  of  a  sheet  music  department  at  this 
store  a  short  time  ago  has  been  instrumental 
in  further  crowding  the  premises. 

To  Erect  Own  Building 

The  Christopher  Music  Co.^  which  has  been 
forced  to  move  its  small  goods  business  into 
its  talking  machine  store,  because  a  rise  in  rent 
made  it  imperative,  are  making  plans  to  con- 
struct a  larger  and  more  modern  building  to 
house  the  business.  Arthur  E.  West,  manager, 
declares  that  while  business  has  not  been  quite 
up  to  expectations  the  outlook  is  bright  and 
he  believes  that  at  the  end  of  the  year  a  satis- 
factory sales  volume  will  have  been  recorded. 
Featuring  Service  on  Zenith  Radio 

Lee  S.  Roberts,  Inc.,  230  Post  street,  this 
city,  which  a  short  time  ago  added  the  Zenith 
radio   line,    which    it    is    now    fealiirinc    in  itt^ 


hnc  new  store,  is  building  prestige  and  business 
through  extending  service  of  an  unusual  char- 
acter. The  store  is  living  up  to  its  motto 
"Music  Service  to  San  Francisco"  by  offering 
to  inspect  and  adjust  all  Zenith  radio  sets,  re- 
gardless where  purchased,  free  of  charge.  The 
offer  was  made  to  the  public  through  an  adver- 
tisement and  the  public  was  asked  to  fill  out  a 
coupon  in  the  ad  and  send  it  in  to  the  store. 
Upon  receipt  of  these  requests  for  service  an 
expert  Zenith  radio  technician  was  immediately 
put  on  the  job.  The  purpose  of  this  was  two- 
fold, to  insure  Zenith  dealers  of  the  results  to 
which  they  are  entitled  from  the  set  and  to 
build  prestige.  This  is  a  constructive  move 
in  radio  merchandising,  placing  the  dealer  on 
the  plane  of  the  exclusive  automobile  agency 
which  operates  a  service  station  in  connection 
with  its  business. 


Memphis  Firm  Moves 

Witzman-Stuber,  Inc.,  99  N.  Second  street, 
Memphis,  Tenn.,  will  soon  move  into  their  fine 
new  quarters  in  the  Peabody  Hotel  block  on 
Union  avenue.  According  to  present  plans  the 
Second  street  store  will  also  be  retained.  The 
Brunswick  line  of  phonographs,  records  and 
Radiolas  is  handled. 


JOBBERS! 

We  manufacture  a  complete  line  of  Port- 
ables, Table  Models,  Uprights  and  Con- 
soles— also  Battery  Tables  and  Radio 
Cabinets  —  in  proven  appeal  through 
country-wide  distribution. 


We  Build  Nothing  Else 

Every  facility  in  two  large  plants  for 
volume  and  prompt  service  makes  this 
a  dependable  and  profitable  connection. 


No  Order  Too  Large 

Phonograph  Jobbers  and  Radio  Manu- 
facturers' accounts  respectfully  solicited. 


The  Wolf  Manufacturing  Industries 

(Established  1890) 
"MASTERCRAFT"  Phonographs,  Radio 
Combinations,  Radio  Cabinets 

QUINCY,  ILLINOIS 

New  York  Office:  17  West  42nd  Street 
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LAtter  the  CDeluge^ 

^iJhe  U{ainbou) 
oj'  Qualiti 


Keeping    apace  ait 
inereaiing  demand  for 
FoTTand  Speaker,  we  are  i 

our  new  factory  a 
address  —  with  pre 
duction  capacity  aimoit  fire 
times  that  of  lait  teaton. 
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Eria  Distribution  Policy 

Outlined  by  G.  A.  Pearson 

Careful  Selection  of  Dealers  and  Customer  Satis- 
faction Form  Basis  of  Policy  Announced  by 
Electrical  Research  Labs,  Chicago 

In  announcing  its  new  line  of  Erla  Circloid 
Five  receivers,  which  will  consist  of  a  De  Luxe 
Console,  De  l.ii.vc  Sl;ind;ird,  Standard  Console 
and  Standard  Modi.' I,  r.mminK  in  price  from 
$09,50  to  ?^0(l,  (Icori^^-  A.  IVarson,  president  of 


disregarded  their  moral  responsibilities  to  their 
dealers  and  left  these  dealers  with  stocks  on 
hand. 

"Radio  dealers  have  nol  yet  recovered  from 
this  blow  nnri  miirn  will  he  gun  sliy  wlicn  ihcy 
arc  solicilL-d  inr  l  .ill  Ipiisnifss,  We  will  have 
an  exchisivL  d.Mlir  i>aiii:lii?,c  based  on  justice 
and  a  square  deal,  and  it  will  bo  in  force  twelve 
months  of  each  year.  To  make  this  a  real  pro- 
tection it  will  be  necessary  to  have  the  co- 
operation of  the  distributors  and  dealers,  and 


500.000  completed  receivers  annually.  The  new 
series  will  be  known  as  the  Erla  Circloid  Five. 
This  new  type  of  receiver  has  been  made  possi- 
ble by  the  development  and  perfection  within 
laboratories  of  the  Circloid  Coil,  which 


the  proper  degrc 
dealers  and  distributors 


of  co-operation,  our 
ivill  be  selected  with 
great  discrimina- 

"They  shall  be 
-elected,  first,  with 
ihc  idea  of  perma- 
nency. We  want  Ihc 
nlliinate  buyers  of 
E  r  1  a  receivers  to 
know  that  the  deal- 
IT  from  whom  they 
liunliasc  Erla  re- 
1  L-ivurs  is  financial- 
Iv    rc>pon.>;ible,  and 


able 


to 


out 


Gcarne  A.    I'.Mrsoii   (M   tl.-sk),  |,rc(Hleiil  nf  Erin,  .iiul  J,  W 
Riinynn  Co. 

the  Electrical  Research  Laboratories,  Chicago, 
manul'iicturer  of  Erla  products,  also  made  the 
following  important  statement  regarding  the 
company's  new  sales  policy. 

"Chaos  in  the  radio  industry  must  cease. 
Dealers  must  be  itrolecicd  aqainst  the  on- 
slaughts of  the  i>riLe  luiiir  ,izid  the  fly-by-night 
gyp,  if  the  radio  indiisirv  iij  assume  its  right- 
ful place  in  the  field  of  bu.sincss.  The  only 
solution  to  this  ]ierplexing  problem  is  the  ex- 
clusive dealer  franchise  backed  by  concerns 
which  arc  financially  able  lo  make  their  con- 
tracts afford  binding  protection  for  the  dealer 
twelve  months  in  the  year  and  not  merely 
scraps  of  paper  to  be  relegated  to  the  waste 
paper  basket  at  will  when  conditions  become 
uncertain.  We  have  just  evidenced  during  the 
past  season  a  condition  which  has  had  the  most 
demoralizing  effect  upon  the  dealers.  Manu- 
facturers of  small  financial  worth  who  secured 
dealers  by  bailing  ihcm  witli  franchises  and 
protection  promises  dumped  their  stocks  over- 
night at  ridiculous  prices.    These  manufacturers 


iri-tary  of  Cnsn-i 


hi>  iiart  of  the  sale, 
which  means  abso- 
lute latisfaction  to 
lii^  customer.  These 
dealers  will  be 
chosen  by  the  di^l ribiiiors,  but  none  arc  ac- 
cepted as  deatei';  iink-'^s  i!uy  are  approved  by  us. 

"We  must  be  convinced  of  their  fair,  honest 
and  clean  mcrcliandising  methods.  Dealers  who 
can  qualify  under  our  franchise  wilt  receive  an 
ironclad  contract  on  exclusive  territory,  abso- 
lute protection  against  price  cutting  and  a 
chance  lo  make  some  real  profits  on  every  sale 
they  make.  Our  support  in  advertising  involves 
a  merchandising  and  advertising  campaign  of 
a  different  and  unique  character  which  we  have 
tried  and  proved  economically  sound  in  every 
detail,    Tlii-  plan  is  new  in  the  radio  field. 

"We  are  parliiiilarly  proud  of  the  cabinet 
designs  of  our  nuw  product,  and  the  attractive- 
ness of  these  cabinets  may  be  attributed  to  the 
fact  that  we  recently  closed  arrangments  where- 
by the  Caswell-Runyan  Co.,  the  world's  largest 
manufacturers  of  radio  cabinets  and  cedar 
chests,  was  merged  with  our  company.  Ninety- 
five  per  cent  of  our  products  arc  made  within 
our  own  plant,  and  our  complete,  up-to-date 
manufacturing    plant    enables    us    to  produce 


Erla  Circloid  Five — De  Luxe  Console 
is  a  new  system  of  radio  frequency  amplification 
resulting  in  four  marked  improvements  over 
present-day  receivers.  These  improvements,  as 
perfected  by  our  engineers,  give  greater  dis- 
tance, more  volume,  increased  selectivity  and 


,£-,£„£ 


Erla  Circloid  Five-Tube  De  Luxe  Receiver 
finer  tone  quality.    The  Erla  Circloid  Five  will 
be  the  only  receiver  which  will   be  equipped 
with  the  Circloid  Coil." 


SONORA  SPEAKERS 
CUNNINGHAM  TUBES 
PHILCO  •  •  ■  EXIDE 
RAY^.VAC  ■  BALKITEi 


GREATER  CITY 

PHONOGRAPH  COMPANN-  INC 

2V  WEST  3()TH  STRCtT  NEWYOPk'NY 


Northwest  Radio  Ass*n 

Issues  Live  Bulletin 

One  of  the  most  interesting  bulletins  issued 
by  any  trade  organization  connected  with  the 
talking  machine  field  is  the  General  Bulletin  to 
members  of  the  Northwest  Radio  Trade  Asso- 
ciation. In  view  of  the  fact  that  this  Asso- 
ciation has  adopted  an  extensive  program  of 
activities  which  it  is  busy  carrying  out  the 
Bulletin  is  replete  with  valuable  information. 
The  Radio  Trade  Tour  sponsored  by  the  As- 
sociation, complete  details  of  which  appear  in 
another  page  of  this  issue  of  The  World,  is 
announced  in  the  latest  Bulletin.  Also  there 
is  some  constructive  information  on  how  to 
choose  the  best  selling  radio  sets.  There  is  a 
directory  of  newspapers,  farm  papers  and  mag- 
azines with  circulation  in  the  Northwest,  as 
well  as  other  worth-while  data. 


New  Globe  Loud  Speaker 

REAmNf,,  Mass.,  August  7.~Thc  Globe  Phone 
Mfg.  Co.,  of  this  city,  has  announced  the  de- 
velopment of  a  new  Globe  loud  speaker  which 
is  claimed  to  be  built  on  an  entirely  new  prin- 
ciple and  which  carries  the  usual  100  per  cent 
Globe  guarantee,  which  was  described  in  a  pre- 
vious issue  of  The  World.  This  company  also 
at  the  same  time  has  placed  on  the  market  a 
new  phonograph  attachment  loud  speaker  unit 
made  to  accept  any  standard  connector  and 
which  also  has  distinctive  claims. 
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MacMillan 


for  Life 
gndDeafli 
Sfrvice 


demands 


THE  MAcMlUUAN  ARCTIC 
ASSOCIATION 


,  BU.l-OINO   BOSTON.  I 


April  191-h. 


Mr.  E. 

332  S 
Chicago 


7.  McDonald.  Jr.. 
Michigan  Avenue. 
Illinois. 


My  dear  Gene: 

I  have  had  so  much  success  and 

during  my  leoturo  should 

t>,at  I  have  decided  that  we 
::r;;h:  B:peditio„  «ith  cunmngha.  rece.v- 
ing  tubes  exclusively. 

you  «ill  therefore  please  arrange 
,„hes    per  attached  order, 
„  purchase  these  tuhe=P  ^^^^ 

and  have  it  shipped  " «iscasset. 
tor  the  tests  befora  the  saiUng 
Sincerely  yours. 


HOME  OFFICE 
182  SECOND  STREET 
SAN  FRANCISCO 


CHICAGO 
NEW  YORK 


S/nce  1915— 

Standard  for  All  Sets 
Types  C-301A  :  C-299 
C-300:  C-tl :  CU 
In  the  Orange  and  Blue  Carton 


In  that  white  and  silent 
Northland  with  itsgHst- 
ening  ice,  driving  bliz- 
zards and  endless,  relent- 
less cold,  Cunningham 
Radio  Tubes  deliver  the 
same  efficient,  well- 
rounded  service  that 
makes  them  valued  so 
highly  in  the  shelter  of 
the  American  home. 


MacMillan's 
choice  may  well 
be  yours 


f  |i|iinljr,'jti^ij|. 
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4/     ALONE  / 

"  4.507.J30 


Last  Year 

Freed-Eisemann 
proved  to  be  the 
largest  Neutro-, 
dyne  manufac-l 
turer  in  the 
world.  Study  this 
circle,  based  on 
official  figures. 


p\EALERS  who  have  seen  the  new  Freed-Eisemann 
-L^  dealer  territorial  franchise  contract  say  it  is  the 
last  word  in  dealer  protection. 

That  contract  is  backed  up  by  a  line  which  we  believe 
to  be  the  last  word  in  salahility.  It  is  based  on  a  care- 
ful analysis  of  your  market.  It  contains  no  set  with  less 
than  five  tubes.  It  has  two  Latour  receivers  at  $75  and 
$90 — a  six-tube  licensed  Neutrodyne  receiver  at  $110 
—and  more  expensive  receivers  embodying  new  ideas 
for  the  higher  priced  market. 

Every  detail  of  the  line  has  been  worked  out  from  the 
dealer's  point  of  view.  Increased  discounts  make  it  sure 
-hat  otir  dealers  will  end  the  season  with  a  profit. 

I-ost  year  Freed-Eisemann  dominated  the  Neutrodyne 
5eld.  The  official  figures  in  the  circle  tell  their  own  story. 


the  Freed-Eisemann 
proposition  assures 
even  greater  success. 

Study  it  and  see  why! 


This  year  we  intend  to  increase  this  dominance — by 
greater  values — by  an  all'inclusive  price  range — by 
bigger  discounts— and  by  doubling  last  year's  advertis- 
ing—all coupled  with  the  strongest  dealer  protective 
policy  contract  ever  known  in  radio. 

np  HE  Freed-Eisemann  franchise  is  strictly  confined 
to  a  limited  number  of  dealers  in  each  territory. 
Once  placed,  it  will  be  rigidly  adhered  to. 

You  will  not  be  in  a  position  to  make  the  wisest  selec- 
tion of  your  line  for  this  season  until  you  know  the 
details  of  the  Freed-Eisemann  policies  and  plans. 

Write  to  the  Freed'Eisemann  exclusive  territorial 
johher,  or  write  to  us  and  one  of  our  executives  tuill 
reply  personally. 


Manhattan  Bridge  Plaza,  Brooklyn,  N.  Y. 


FKEED^ 


JVlastery 
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New  I 


FE-15  — A  new  five-tube 
storage  battery  receiver 
licensed  and  manufac- 
tured under  a  group  of 
the  Latour  patents — 


NR'7— A  new  B!S-tube 
licensed  Neutrodyne'  re- 
ceiver at  a  greater  discount 
tban  berett'fore— 

$110 


FE-IS—A  new  five-tube 
selt-contained  dry  cell  re- 
ceiver.Hcensedand  manu- 
factured under  a  group  of 
the  Latour  patents— 


•Licensed  by  the  Independent  Radio  Manufacturers,  Inc.,  under  Hazeltine 
patents  Nos.  1450080,  1489228  and  1533858.  Other  patents  pending. 


The  famousModel  NR'  20, 
a  licensed  Neutrodvne 
rcceiver  encased  in  a  hand- 
some cabinet  of  striped 
mabogany — 


$175 


EISEMANN 


in  P^adio 
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Milwaukee  Trade  Planning  for  Greatly 

Increased  Activities  During  the  Fall 

Continuation   of   Good   Record    Business   Is   Oatstanding   Feature  of  the    Trade  —  Association 
Adopts  Rules  to  Combat  Evils  in  Radio  Business — News  and  Activities  of  the  Month 


Milwaukee,  Wi^;.,  August  7— Business  during 
the  month  of  July  has  not  been  particularly 
brisk,  according  to  reports  of  local  jobbers. 
In  sonic  cases  the  movement  of  talking  ma- 
chines for  July  showed  considerable  improve- 
ment over  June,  while  tiierc  are  some  instances 
where  the  demand  dropped  off  considerably. 
Radio  is  generally  quiet  and  both  jobbers  and 
dealers  arc  devoting  their  time  to  planning 
sales  campaigns  for  Fall  months.  The  record 
business  has  been  holding  up  very  well,  and 
some  dealers  report  a  steady  increase  as  the 
year  advances. 

Bright  Outlook  for  Columbia 
"Traveling  through  my  territory  during  the 
past  month,  I  found  July  business  better  than 
June  in  both  machines  and  records,"  stated 
Waller  E.  J'ugh,  Columbia  representative  in 
Wisconsin,  upper  Michigan  and  part  of  Illinois. 
"The  record  business  is  well  ahead  of  last  year, 
and  the  improved  recordings  are  responsible 
for  much  of  this  improvement.  Machines  have 
also  been  picking  up  during  the  past  month 
and  dealers  are  very  much  encouraged.  The 
improvement  is  noted  in  farming  districts  par- 
licularly,  as  farming  conditions  have  been  more 
satisfactory  [his  year,  and  there  is  more  money 
to  spend.  The  prospects  for  Fall  are  very 
good  among  my  dealers  and  it  looks  like  a 
good  season." 

Mr.  Pugh  states  that  several  dealers  have 
been  using  special  sales  campaigns  to  arouse 
interest  during  the  Summer,  incorporating  in 
the  plan  some  contest  idea  which  will  bring 
people  to  the  stores.  In  this  way  the  names 
of  many  prospects  are  secured.  One  dealer  at 
Antigo,  Wis.,  a  town  of  7.000  inhabitants,  sold 
fifteen  machines  as  a  result  of  such  a  campaign, 
and  he  had  not  seen  half  of  his  propects  up  to 
that  time. 

Trade  Optimistic,  Says  G.  K.  Purdy 
"Things  have  been  rather  quiet  during  the 
past  month,  but  dealers  seem  very  optimistic 
about  Fall  business,  particularly  the  radio  end 
of  it,"  said  G.  K,  Purdy,  manager  of  the  music 
department  of  Yahr  &  Lange,  wholesalers  in 
Wisconsin  and  Michigan  for  Sonora,  as  well  as 
Malone-Lemmon  and  Ware  neutrodyne  rcceiv- 
er*.     "Dealers  are  looking   for  great  develop- 


ments in  the  radio  business  in  the  Fall,  and 
are  anxiously  awaiting  announcements  regard- 
ing new  models." 

Fred  E.  Yahr,  of  Yahr  &  Lange,  spent  a 
week  traveling  through  and  looking  over  the 
ground  for  Fall  prospects.  During  the  last 
week  of  the  month  lie  made  a  tour  of  Michi- 
gan territory,  accompanied  by  H.  C.  Schultz, 
who  represents  Yahr  &  Lange  in  that  State. 
On  his  trip  through  Wisconsin  Mr.  Yahr  was 
accompanied  by  Ray  Reilly,  district  sales  man- 
ager for  Sonora  in  Wisconsin,  Michigan  and 
Illinois,  and  Mr.  Kcilly  also  joined  him  on 
the  Michigan  lour. 

Association  Adopts  Radio  Rules 
In  order  to  combat  some  of  the  evils  of  the 
radio  business  at  the  present  time,  members 
of  the  Wisconsin  Radio  Trade  Association 
have  adopted  a  group  of  rules  governing 
sales  and  service  on  receiving  sets.  Copies 
of  these  rules  have  been  sent  to  non-member 
dealers  with  the  suggestion  that  they  adhere 
to  them  strictly  for  the  benefit  of  the  trade. 
The  rules  include  the  following  suggestions  to 
customers:  1.  No  radio  receivers  will  be  sent 
out  on  approval,  but  we  are  ready  at  any  time 
to  make  a  demonstration  in  your  own  home  at 
such  time  as  you  may  choose.  If  necessary  to  in- 
stall antenna  equipment,  a  charge  of  $10  or 
more  covering  the  actual  cost  will  be  made,  the 
antenna  to  remain  your  property;  2.  Sets  on 
demonstration  will  be  considered  sold  if  not 
returned  within  three  days.  Antenna  equip- 
ment is  not  returnable;  3.  Any  material  on 
demonstration  not  returned  in  good  condition 
must  be  paid  for;  4.  If  a  radio  receiver  is  pur- 
chased on  the  deferred  payment  plan,  an  initial 
payment  of  at  least  twenty-five  per  cent  must 
be  made  and  a  carrying  charge;  5.  No  free 
operating  instructions  or  service  will  be  given 
on  any  receiver  after  30  days.  Any  service 
after  that  period  will  be  charged  for  at  the 
rale  of  $1.50  per  hour  and  expenses.  The 
minimum  charge  for  service  will  be  $1.50;  6.  All 
tubes  and  batteries  arc  tested  before  delivery. 
No  exchange  will  be  made,  except  for  actual 
defect  in  material,  and  such  exchanges  will  be 
made  after  replacement  to  us  by  the  manufac- 
turer himself;  7,   Don't  ask  us  for  discounts. 


Dhe  polish 
is  important 
too/ 


Thrrc  are  slilt  a  loi  of  dcalei^  who  arc  under 
the  iniijrFSiion  ihn  rlie  [>otisll  of  a  phonograph 
iiFeiile  is  aD  unimporlanl  detail.  Tllcy  Ihink, 
undoul>icdly,  that  (he  shiny  surface  is  there 
merely  10  make  tlic  needle  look  nice!    Nol  al  all! 

To  eive  perfect  rcproduclion,  eliminate  £ur< 
face  noises,  and,  by  fitting  the  record  grooves 
exactly,  have  minimum  wear  on  the  record,  the 
point  of  a  needle  must  he  ahsolulely  perfect. 
Perfect   points  are   Impo.Milile  if 


IS  not  taken  in  (he  polishinc  process.  Too  much 
polishing  in  one  place  and  not  enough  in  an- 
other will  result  in  the  point  being  lop-sided, 
curved,  or  even  flattened.  The  disastrous  ef- 
fect of  such  a  needle  on  the  record  grooves  can 
jgined — and  proved. 

packaKe   of  Olieh   and  Triielone 
ill  find  every  ulaying  point 
ibsolulely  per 


_.._^ly  he  ii 

Needles  and  j-_   _   , 

fiie'ily  polished — and  every  point  ; 


feet! 

There  is  record  sales 


Products  of  The 

GENERAL  PHONOGRAPH  CORPORATION 

OTTO  H£I  NEMAN,  Pretident 

New  York,  N 


25  WMt  4Slh  Street 


Our  goods  and  our  service  arc  worth  the  price 
we  ask;  8.  No  radio  merchandise  is  returnable 
for  credit. 

Moving  Victor  Stock 

The  greatest  activity  of  machines  in  this  ter- 
ritory has  resulted  from  the  reduction  in  prices 
on  all  Victor  models.  In  the  majority  of  cases 
a  50  ber  cent  reduction  has  been  announced 
through  extensive  newspaper  advertising,  and 
the  general  public  realizes  the  value  of  the 
offer,  judging  by  the  number  sold  since  the 
sale  was  announced. 

"Dealers  have  cleared  out  all  their  old  stock 
and  are  buying  new  merchandise  in  large 
quantities."  slated  George  Rue/,  president  of 
the  Badger  Talking  Machine  Co.,  Victor  jobber. 
"There  is  now  a  shortage  of  merchandise.  We 
haven't  a  machine  in  stock  at  the  present  time, 
and  many  of  those  we  have  ordered  have  al- 
ready been  disposed  of.  Dealers  seemed  doubt- 
ful of  the  advantage  of  taking  this  step  at  first, 
but  they  are  now  convinced  that  it  is  better 
to  clear  out  their  stocks." 

Harry  Goldsmith,  secretary  of  the  Badger 
Talking  Machine  Co.,  spent  the  last  week  of 
July  at  the  Victor  factory  in  Camden,  N.  J., 
and  Mr.  Riiez  made  the  trip  East  a  week  later 
to  attend  the  conference  of  Victor  jobbers 
held  at  that  time. 

Planning  Dealers  Convention 
David  M.  Kasson.  vice-president  of  the  Inter- 
state Sales  Co,,  stated  that  plans  were  being 
laid  for  a  good  Fall  season.  This  firm,  which 
is  distributor  in  Wisconsin  for  De  Forest  and 
Freed-Eisemann  receivers,  is  planning  to  open 
its  Fall  campaign  with  a  convention  of  deal- 
ers some  lime  about  September  1,  when  new 
models  will  be  discussed  and  suggestions  for 
Fall  trade  presented. 

Record  Sales  Gain 
The  improvement  in  the  record  business  has 
been  noted  by  many  dealers  as  well  as  jobbers. 
Hugh  M.  Holmes,  vice-president  and  sales  man- 
ager of  the  J.  B.  Bradford  Piano  Co.,  which 
features  the  Duo-Art  reproducing  line  and 
Victor  and  Brunswick  phonographs  and  rec- 
ords, reports  that  there  has  been  a  steady  in- 
crease in  the  demand  for  records  since  I  he 
first  of  the  year,  with  the  exception  of  March 
and  April,  when  the  demand  dropped  slightly. 
Chaplin  Record  Going  Big 
The  Charlie  Chaplin  record  has  been  attract- 
ing considerable  attention  among  Brunswick 
dealers,  and  special  efforts  are  being  made  to 
place  these  two  numbers  before  the  public. 
Practically  every  dealer  is  displaying  a  poster 
showing  a  picture  of  Chaplin  directing  the  or- 
chestra which  recorded  the  number  and  men- 
tioning the  names  of  the  two  songs, 
F.  W.  Carbcrry  a  Benedict 
Members  of  the  music  trade  were  interested 
to  hear  of  the  marriage  of  Frederick  W.  Car- 
berry,  vice-president  of  the  Carberry- Parker 
Co.,  home  of  the  Chickering  and  the  Victor 
line,  to  Miss  Alma  Schwanke,  a  Milwaukee  resi- 
dent. The  couple  were  married  quietly  in  Chi- 
cago. Mr.  Carberry  is  a  prominent  figure  in 
local  music  circles  in  addition  to  being  well 
known  in  the  trade. 

News  Brieflets 
Miss  Hannah  McQu^de.  head  of  the  Edison 
record  department  at  the  Flanner-Hafsoos 
Music  House,  Inc.,  has  been  taking  a  great  in- 
terest in  golf  this  Summer,  and  she  recently 
qualified  for  the  Women's  State  Golf  Tourna- 
ment. 

A  petition  in  bankruptcy  has  been  filed  in 
the  United  States  District  Court  at  Milwaukee 
by  Claude  C.  Hutson  and  William  G.  Werner, 
Milwaukee  radio  dealers  operating  under  the 
firm  name  of  the  Hutson-Ozark  Radio  Co. 

Articles  of  incorporation  have  been  filed  for 
ihe  Quinn  Bros.  Radio  Corp.,  of  Necnah.  Wis  , 
to  deal  in  radio  and  electrical  equipment  and 
supplies.  The  company  is  capitalized  at  $2.=;.- 
000,  and  incorporation  papers  were  signed  by 
Cornelius  J.  Quinn,  William  J,  Quinn  and  E. 
G.  F.  Smith. 

W,  O.  Kochler  is  the  new  radio  buyer  for 
the  Prague  Store,  of  Sheboygan,  Wis. 
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LONG  DISTANCE^ 

TRAD  e    MARK  REG. 


RADIO 


National  Advertising 

Fall-I92S 


!  REACHING  ! 


More  than  15,000,000  people 


Beginning  with  September  issues,  Zenith  will  he  featured  in 
full-page  advertisements  in  the  following  publications: 

Saturday  Evening  Post 


Country  Gentleman 
Literary  Digest 
Atlantic  Monthly 
Harper's  Magazine 


Review  of  Reviews 
Scribner's  Magazine 
World's  Work 
House  Beautiful 


The  Spur 
Radio 
Radio  Age 
Radio  News 


National  Geographic  Magazine       Country  Life  in  America 


Zenith  advertising  has  been  specially  designed  to  give  direct  selling  assistance 
to  the  Zenith  dealer.    These  are  the  headings  of  four  of  the  advertisements: 

Why  Every  Dealer  Can  Not  Handle  Zenith- 
Is  the  Zenith  Worth  Its  Price? 

Why  Zenith  Is  Here  to  Stay- 
Why  Does  the  Zenith  Cost  More? 

The  above  advertisements  will  all  be  run  this  Fall.  They  introduce  a  pouierfid  cam- 
paign of  national  advertising  which  will  continue  mthom  intamption,  the  year  round. 

Zenith  Radio  Corporation, 

Straus  Building,  Cfiicago 
THEY   COST   MORE  — BUT    THEY    DO  MORE 
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North  American  Radio  Corp.  Boice  Co.  Pushing  Music  Extensive  Drive  Under 

King  Radio  Distributor  Master  in  New  England         Way  by  Plaza  Music  Co. 


Territory  Includes  Metropolitan  New  York 
and  Portion  of  State  Extending  as  Far 
North  as  Catsldll— Dealers  Being  Selected 

The  North  American  Radio  Corp.  has  been 
appointed  exclusive  distributor  for  the  King 
quality  line  in  the  metropolitan  territory  and 
New  York  State  as  far  as  Catskill.  Thi>  new 
line  of  receiving  sets  is  manufactilred  by  King 
Quality  Products,  Inc.,  Buffalo,  N.  Y.,  and  con- 
sists of  six  models.  Three  of  these  models  list 
from  between  $75  to  $180,  and  employ  the 
King  quality  circuit  using  five  tubes.  The  oth- 
er three  models  have  a  retail  range  from  $125 
to  $250,  and  arc  also  five-tube  sets  and  employ 
the  King-Hinncrs  neutrodyne  circuit.  The  King 
line  is  divided  between  table  models  and  con- 
soles, the  consoles  containing  built-in  loud 
speakers.  In  the  $250  model  an  amplion  unit  is 
used. 

The  North  American  Radio  Corp.  is  introduc- 
ing Ihe  King  qualify  line  in  Ihe  aforemention- 
ed territory  for  the  first  time  and  is  carefully 
selecting  a  limited  number  of  dealers  as  Ihe 
production  is  purposely  limited.  It  is  extend- 
ing to  King  dealers  an  especially  attractive  ad- 
vertising proposition  in  introducing  the  line. 

The  North  American  Radio  Corp.,  which  is 
also  Music  Master  distributor  in  the  metropol- 
itan territory,  reports  big  initial  orders  on  ihe 
new  Music  Master  line  and  that  over  200  deal- 
ers in  the  territory  have  already  signed  the 
new  Music  Master  franchise. 

In  the  Farrand  speaker  line,  of  which  the 
company  is  also  a  distributor,  it  is  making  ar- 
rangements to  introduce  on  September  first  to 
its  dealers  the  new  Farrand  Junior,  which  is  a 
fourteen-inch  speaker  and  praclically  a  smaller 
edition  of  the  Farrand  speaker, 

David  F.  Goldman,  president  of  the  com- 
pany, reports  that  business  is  lining  up  well 
for  the  Fall  -eason  and  lhat  ^ales  have  gained. 


Has  Unusual  Facilities  for  Service  to  Its  Deal- 
ers— Efficient  Organization  Prepared  to  Help 
Dealers  Solve  Merchajidising  Problems 

Boston,  Mass.,  August  7. — The  large  building 
of  the  Boice  Co.,  situated  at  the  intersection  of 
Beacon  street  and  Commonwealth  avenue,  is  now 
devoted  entirely  to  the  distribution  of  Music  Mas- 
ter radio  products  exclusively.  These  facilities 
place  the  Boice  Co.  in  an  enviable  position  in  the 
rendition  of  service  to  its  clients.  Furthermore, 
the  location  of  this  building  is  advantageous  not 
only  in  serving  the  local  Boston  trade  but  also  the 
surrounding  cities  and  entire  New  England  terri- 
tory. Realizing  the  importance  of  the  proper  dis- 
play rooms  for  setting  off  the  merchandise  Ihe 
Boice  Co.  has  installed  a  particularly  attractive 
display  room  at  its  headquarters  which  will  serve 
as  an  example  to  its  many  dealers  m  Ihc  proper 
arrangement  of  their  warcrooms.  W.  S.  Boice, 
president  of  the  company,  has  also  realized  the  im- 
portance of  a  pro[>er  organization  and  has,  there- 
fore, built  up  a  sales  force  of  eight  carefully  chosen 
radio  specialty  men  to  cover  the  New  England  ter- 
ritorj'.  Each  member  of  the  staff  has  been  in- 
structed lo  co-operate  with  ihe  dealers  in  (he 
Icrrilory  they  cover. 


Company  Distributing  Supplies  of  Circulars  and 
Other  Dealer  Helps  Designed  to  Stimulate 
Sales  of  Pal  and  Regal  Portables 

The  Plaza  Music  Co,,  10  West  Twentieth 
street.  New  York  City,  mamifacturer  of  the 
Pal  portable  talking  machine,  has  forwarded 
lo  its  dealers  thousands  of  circulars  for  con- 
sumer distribution.  Most  of  these  are  to  be 
mailed  by  retailers  and  in  conjunction  with  the 
sales  drive  in  which  Pal  and  Regal  portables 
will  be  given  special  window  showings.  This 
will  be  supplemented  by  almost  continuous 
demonstration  of  the  products  on  the  sales 
counters. 

It  is  the  belief  of  the  Plaza  organization  that 
this  business  drive  during  the  next  few  weeks 
will  make  possible  the  closing  of  hundreds  of 
portable  sales  between  now  and  Labor  Day. 
The  window  display  material  furnished  gratis 
by  the  above  company  to  its  dealers  has  met 
with  widespread  approval  and  should  be  used 
effectively  during  Ihe  coming  weeks. 


Canadian  Plant  Organized 
by  Dongan  Elec.  Mfg.  Go. 

Detroit,  Mich.,  August  4.— The  Dongan  Electric 
Mfg.  Co.,  of  this  city,  well-known  manufacturer 
of  radio  transformers,  voltmeters  and  other 
radio  products,  has  announced  the  organization 
of  the  Dongan  Electric  Mfg.  Co.,  of  Canada, 
Ltd.,  with  factory  and  offices  at  WalkerviUe, 
Ont.  The  company  has  appointed  representa- 
tives in  Toronto,  Montreal  and  Winnipeg  and 
plans  are  being  made  for  an  intensive  campaign 
in  Canadian  trade. 


Launches  Sales  and  Ad 

Drive  Directed  at  Trade 

The  Micamold  Radio  Corp..  1098  Flushing  ave- 
nue, Brooklyn,  N.  Y.,  manufacturer  of  radio 
parts,  has  recently  launched  an  intensive  sales 
and  adverlising  catnpaign  with  a  view  of  popu- 
larizing its  products  throughout  the  talking 
machine  and  radio  industries.  The  company 
manufactures  a  number  of  products  which  are 
used  in  radio  receiving  sets,  among  them  being 
condensers,  fixed  rcsislers,  resister  mountings, 
and  grid  condensers.  It  has  for  a  number  of 
years  catered  to  the  requirements  of  both  pho- 
nograph and  radio  manufacturers  and  its  per- 
sonnel is  well  acquainted  with  the  needs  of 
both  industric..   


Announcing  Our  Appointment  as 

NEW  ENGLAND  DISTRIBUTOR 

for 

m 


See  four-page  ad  of 
the  Music  Master 
Corp.  on  pages  77, 
78,  79,  80,  this  issue. 


/ 

You  are  offered  a  protective  dealer  franchise  by  ^/ 

MUSIC  MASTER 

and  /^GtntUm.n: 

/     Kindly  lurnisb 

BOICE  COMPANY  / 

/   

562  Commonwealth  Ave. — 682  Beacon  Street  ^/ 

Boston,  Mass.   

/   

Telephone,  Kenmore  ,         ,  . 

*^'^f"       I  (Mail  tills  cciuiion  for  complflc  in- 

'  lormation) 
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Music  Master 
Success 

The  unusual  sucress  of  Music  Master  Corpo- 
ration is  founded  upon  the  unvarying  success 
of  our  distributors. 

Their  success,  in  turn,  is  founded  upon  the 
unusual  success  of  their  dealers. 

And  their  success,  finally,  is  founded  upon 
the  absolute  satisfaction  which  all  Music 
Master  Radio  Products  give  consumers. 

In  addition  to  quality  products,  we  back  our 
line  with  a  vast  program  of  consumer  advertis- 
ing wliich  carries  the  Music  Master  story,  not 
only  into  the  great  caters  of  population,  but 
even  into  the  smallest  hamlet. 

Tie  Up  to  Strength 

Receiving  Sets  in  10  Styles      $50  to  $460 
Reproducers  in  9  Models      $18  to  $100 

Multi-Cell  Dry  Batteries  —  Storage  Batteries 
and  Accessories 

A  Complete  Line  Under.  One  Trade  Name 

No  One  Has  Ever  Lost  Money  on  Music  Master! 

Nalionally  AHvrrli^rcl  In  9J,(10I1,000  Amcrlraiis 

tllhislc  Jn^aster  Corp®ratton 

Mtiken  nnd  Pi3iri6ii[or.,  of  Wgh  Grnde  Radio  Apparatuy 
WALTER  L,  ECKHARDT,  PrcjMtnl 
128-130  No.  imh  SIreet 
PHILADELPHIA 
Chie«80        New  York        PiClsburfh        Monlrcal,  Can. 
r.aiia.lian  Farloryi   Kiuli<-tiRr.  Onlario 


RADIO 


PRODUCTS 
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THE  entliusiastic  manner  in  whicli  the 
MUSIC  MASTER  line  lias  been  re- 
ceived promises  an  extraordinary  de- 
mand. Backed  by  our  huge  advertising 
campaign  to  93,000.000  Americans,  we 
foresee  that,  in  spite  of  the  tremendous 
output  for  which  we  have  provided,  we 
shall  be  pressed  to  our  utmost  capacity 
to  take  care  of  requirements. 

These  masterpieces  of  radio  reception 
are  offered  in  a  complete  range  of 
models  from  the  neat  cabinet  type  at 
$50  to  the  Seven-Tube.  Single  Control 
Type,  in  band  carved  Mahogany  Con- 
sole, with  drum  type  Music  Master  Re- 
producer, at  $460. 

Modern  approved  methods  of  manufac- 
ture make  each  model  comparable  to 
the  highest  types  of  art-craft  furniture 
while  scientific  designing  anil  technical 
skill  assure  the  fullest  possibilities  of 
New-Era  Radio  Reception. 


RADIO 


PRODUCTS 
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Fiddlin'  John  Carson's 

Records  Widely  Popular 

Minstrel  From  the  Mountains  of  Georgia 
Strikes  Public's  Fancy  in  Okeh  Recordings 
of  Quaint  and  Little-known  Numbers 


The  Okeli  records  by  Fiddlin'  John  Carson, 
Georgia  mountaineer  and  minstrel,  are  steadily 
growiiiy  ill  popularity.    T!ic-  ([uainl  and  little- 


Fiddlin'  John  Carson  and  Rosa  Lee  Carson 
known  mi-lodies  recorded  by  tiiis  artist  liavc 
nu't  willi  the  approval  of  the  public,  as  steadily 
inounling  sales  figures  show.  The  majority 
of  these  songs  belong  to  the  early  period  of 
pioneer  life  in  the  mountains;  many  of  the 
numbers  have  been  collected  in  ihc  hills,  and 
many  of  ihein  have  been  wriUen  by  Carson 
himself.  Tlic  fiddle  which  Fiddlin'  John  Car- 
son uses  in  making  his  records  has  seen  hard 
service  in  twcnty-lhrcc  years  of  use  in  the  Hill 
Country. 

Fiddlin'  John  Carson  has  had  an  interesting 
career.  He  is  ihe  father  of  ten  children  and 
seventeen  grandcliildren.  In  the  illustration 
he  is  shown  with  his  youngest  daughter,  Rosa 
I-.ee,  who,  by  the  way,  is  also  an  Okeh  artist, 
having  been  chosen  to  sing  some  old-time  (unes 
to  the  accompaniment  to  her  guitar.  Her  first 
selections  are  scheduled  for  early  release  by  the 
General  Phonograph  Corp.,  manufacturer  of 
Okeh  records. 

Hazeltine  Corp.  Acquires 
British  Inventor's  Patents 

Deal  Involves  British,  Canadian  and  American 
Rights  to  Inventions  of  John  Scott-Taggart 

Complete  ownership  of  the  system  of  capac- 
ity neutralization  covered  by  the  inventions  of 
John  Scott-Taggart,  the  famous  British  radio 
engineer,  has  been  acquired  by  tlie  Hazeltine 
Corp.  This  involves  13ritish,  Canadian  and 
American  patents  covering  the  claims  as  set 
forth  and  allowed  in  United  States  letters  pat- 
ent numbered  1,524,580  and  1,524,581. 

In  tlie  John  Scott-Taggart  inventions  four 
claims  are  allowed  in  the  first  patent  and  si.<c 
in  the  second. 

In  addition  to  lliese  patents,  the  Hazeltine 
Corp.  owns  all  rights  to  the  neulrodync  patents 
embodying  the  inventions  of  Professor  L.  A. 
Hazeltine.  It  also  controls  the  United  Slates 
and  Cuban  rights  and  patents  on  the  inventions 
of  Professor  Marius  C.  A.  Latour,  the  noted 
French  scientist,  through  its  ownersliip  of  a 
majority  of  stock  of  the  recL-iilly  formed  l.alour 
Corp. 


In  Bankruptcy 

Paul  W.  Whilinore,  doing  business  as  tlie 
Orange  County  Radio  Service,  Middletown,  N. 
Y,,  has  filed  a  petition  in  bankruptcy,  listing 
liabilities  of  $4,611  and  assets  of  $730. 


Stewart-Warner  Sales 

Manager  Visits  Gotham 

R.  H.  Woodford,  of  Radio  Division,  Attends 
Radio  Manufacturers'  Convention 

R.  H.  Woodford,  sales  manager  of  t.he  radio 
division  of  the  Stewart-Warner  Speedometer 
Corp.,  Chicago,  spent  several  days  in  the  New 
York  office  of  the  company  recently,  after  at- 
tending the  convention  of  the  Radio  Manufac- 
turers' Association,  in  Atlantic  City.  He  made 
a  visit  to  the  company's  distributing  points  in 
Fhiladelpliia,  Baltimore  and  Washington. 

Mr.  Woodford  was  enthusiastic  over  the 
spirit  exhibited  by  the  radio  manufacturers  at 
the  convention,  at  which  he  stated  eighty  mem- 
bers of  Ihe  association  were  present.  Speaking 
of  the  outlook  for  an  active  Fall  business,  he 
said  that  it  rests  entirely  with  the  dealers,  and 
that  an  unusual  amount  of  business  can  be  ob- 
tained if  representatives  will  only  impress  pros- 
pects that  the  present  is  the  time  to  buy.  "For 
two  or  lliree  years,"  said  Mr.  Woodford,  "the 
public  has  been  holding  off,  waiting  for  the 
'ultimate'  radio  set.    There  is  no  such  animal, 


and  it  is  up  to  the  progressive  dealer  to  dem- 
onstrate to  his  prospects  that  virtual  perfec- 
tion in  radio  receiving  sets  has  been  reached." 

Wurlitzer  Gives  $1,500,000 
Order  to  Thermiodyne  Corp. 

Prominent  Music  House  Will  Carry  Full  Line 
of  Models  in  Us  Stores  Throughout  Country 

It  was  announced  recently  by  the  Thermio- 
dyne Radio  Corp.,  New  York,  that  among  the 
orders  received  from  prominent  music  houses 
was  one  totaling  one  million  and  a  half  dollars 
from  Rudolph  Wurlit/.er  &  Co.  The  Wurlitzer 
stores  will  carry  the  full  line  of  new  Thermio- 
dyne models,  including  the  new  T  F  5  Model, 
the  T  F  6  and  its  new  cabinet  and  a  handsome 
console  model  that  has  just  made  its  first  ap- 
pearance. Special  advertising  programs  are  be- 
ing prepared  for  San  Francisco,  Los  Angeles, 
Cleveland,  Cincinnati,  Pittsburgh.  Philadelphia, 
Buffalo  and  New  York.  These  programs  will 
lie  up  with  full-page  Thermiodyne  advertising 
which  the  Thermiodyne  Radio  Corp.  believes 
will  be  of  considerable  benefit  to  dealers. 
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National  Ad  Campaign  on 
Philco  Radio  Power  Units 

"A."  "B"  and  "AB"  Radio  Power  Units  Plug  in 
on  House  Wiring  Circuit  and  Greatly  Sim- 
plify Radio  Installation  and  Operation 

Tlirei-  new  battery  pro<l«cls.  designed  to  sim- 
plily  radio  installation  and  operation,  to  l>e 
known  as  Pliilco  radio  "A,"  "B"  and  "AlV 
■socket  power  nnit^,  have  been  announced  by 
Ihc  Pliiladelijliia  Storage  Baltery  Co.  oi  I'liila- 
delpbia,  Pa.,  mannfaclurer  of  Pliiko  batterie-;, 
llie  latler  well  known  to  radio  dealers  and 
users. 

These  new  power  mirls,  it  is-  claimed,  make 
radio  operation  as  easy  as  turnini^  on  an  dcr- 


edf^e  of  electricity  can  operate  them  with  east. 

The  Pliilco  socket  power  "A"  is  a  complete 
"A"  power  unit  supplying  current  in  unlimited 
amount  for  sets  liaving  standard  ^.torage  bat- 
tery tubes  or  five  volt  tubes.  It  eliminates  dry 
battery  replacements  and  also  all  thoiigjit  about 
storage  battery  chargers.  It  is  assembled  in  an 
attractive  .'Vdani-brown  mahogany  finished  ca.sc 
and  the  only  attention  it  requires  is  the  occa- 
sional addition  of  water. 

Pliilco  socket  power  "B"  eliminates  "B"  bat- 
teries and  allows  the  owner  of  the  radio  set 
to  use  the  liouse  current  for  the  work  of  the 
"B"  battery.  The  Philco  socket  power  "B" 
eliminates  both  dry  cell  and  storage  "B"  batter- 
ies. If  rectifies  filters  and  smooths  out  house 
current  and  it  is  said  that  the  co.'^l  of  operation 
i-  a   fraction  of  a  cint   per  day.     The  Philco 


eluding  a  double  page  spread  in  colors  which 
will  appear  in  the  September  19  issue  of  the 
Saturday  Evening  Post.  Philco  dealers  re- 
ceived Initial  announcement  of  this  new  devel- 
opment in  Philco  products  llirough  the  Philco 
Retainer,  the  monthly  liouse  organ  of  the 
Pliiladelphia  Storage  Battery  Co. 


To  Tour  the  Continent 

Carl  Kronenbcrger.  head  of  the  Favorite 
Mfg.  Co.,  manufacturer  and  distributor  of  talk- 
ing machine  parts  and  accessories,  left  recent- 
ly for  Europe.  Mr.  Kronenbcrger  will  visit 
England,  France  and  Germany,  and  in  all  will 
spend  ten  weeks  in  those  countries.  Before 
his  departure,  Mr.  Kroneuberger  said  thai  the 
Summer  season  has  been  far  more  active  than 
was  anticipated.  Undoubtedly  this  Indicates 
improved  conditions  during  the  Fall.  Dealers 
and  repairmen  throughout  the  country  are 
finding  ^  demand  for  motors,  springs  and  other 
necessary  parts  and  this  is  credited  to  the  re- 
vival of  interest  in  talking  machine  records 
which  have  taken  a  sales  spurt  in  recent  weeks. 


trie  light,  as  they  provide  radio  power  direct 
from  any  socket  on  the  house  wiring  circuit. 
These  units  are  a  result  of  the  experimentation 
of  Philco  engineers  who  discovered  a  way  of 
changing  the  uneven  alternating  current  usual- 
ly used  for  house  ligliling  into  smooth  even 
direct  current  like  that  delivered  by  a  good 
storage  battery.  All  that  is  needed  is  to  press 
a  switch  on  the  Philco  power  unit,  resulting 
in  a  strong  uniform  flow  of  power  for  bolli 
"A"  and  "B"  circuits  to  operate  the  radio  set. 

Everything  about  tlie  new  Pliilco  radio  socket 
units  is  automatic.  Once  plugged  into  the 
socket  they  never  need  changing.  It  i^  ^aid 
that    any    per-on    withoul    tin    -li  l-IiI  ■■■t  knowl- 


New  Philco  Power  Units  "A,"  "B"  and  "AB" 


socket  power  "B"  is  also  assembled  in  an 
.Adani-brown  metal  case.  Used  in  conjunction 
with  the  Philco  socket  power  "A"  unit  one 
switch  does  everything,  turning  on  both  "A" 
and  "B"  power  and  providing  radio  reception. 

Philco  socket  power  "AB"  is  provided  for 
super-heterodynes  and  other  sets  having  three 
volt  dry  cell  tubes  and  is  a  combination  of  the 
"A"  and  "B"  power  units  built  into  one  case. 

The  Philadelphia  Storage  Battery  Co.  is  pre- 
paring for  a  big  demand  for  these  units.  Fol- 
lowing the  procedure  of  the  past  this  organiza- 
tion will  co-operate  with  dealers  in  merchan- 
di.siny  these  products.  A  national  advertising 
campaign    .dready    lias    been    cnJurid    info,  in- 


Fire  Damages  Music  Store 

Hahtfohu.  CuiVN,,  August  7.— A  fire  starting  in  a 
stock  of  phonograph  records  in  the  basement  of 
the  Music  Box,  at  Pearl  and  Main  streets,  re- 
cently, threatened  several  buildings  in  the  immedi- 
ate neighborhood  and  was  e.stinguished  with  much 
difficulty.  The  flames  were  confined  to  the  base- 
ment of  the  music  store,  but  the  smoke  issuing 
forth  was  so  thick  thai  two  firemen  were  overcome 
before  the  blaze  was  stopped.  The  amount  of  the 
damage  is  not  known. 


Newark  Firm  Fire-Damaged 

Damage  eslimaled  at  $5,000  was  done  by  a  re- 
cent fire  in  the  music  store  of  Mathew  D.  Gins- 
berg,   located   al    U   Belleville   avenue.  Newark 


E    take    pleasure   in    announcing  the  new,   improved  AIRO  MASTER 
5-tubc,  Tuned  Radio  Frequency  Receiver  in  a  range  of  fully  enclosed 
models,  from  the  $60.00  chest  type  to  the  $150.00  highboy  console  with 
built-in  Loud  Speaker  and  Thorola  Unit.    Complete  catalog  for  the  asking.  Our 
values  are  surprising.     Guaranteed — as  always. 

BEAUTY 
PERFORMANCE 
VALUE 

combined  in  the  new  AIRO  MASTER.  Your  jobber  can  give  you  full  details— 
or  write  to  us  direct  for  name  of  the  nearest  distributor.  Protected  territory — 
honest  value — clean  profits— right  service.    It  is  to  your  interest  to  investigate. 

Maiiitjiiclured  and  tjuarauleed  hy 


AIRO  MASTER  CORPORATION 

227-239  West  17th  St.  :  New  York,  N.  Y. 
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IT  is  a  pledge  by  one  of  the  leading  manufacturers  in  the  radio  industry,  to  a 
selected  group  of  dealers.   To  each  of  these  dealers  the  GAROD  Corporation 
pledges  carefully  planned,  active  and  generous  cooperation  to  the  end  that 
each  Authorized  GAROD  Dealer  shall  be  insured  a  permanently  successful, 
profitable  business. 


In  unmistakable  terms  it  guarantees 

1.  Territorial  protection. 

2.  Liberal  Discounts. 


3.  Security  against  depreciation  ofG.4ROD 
products  in  dealers'  stocks. 

4.  Security  against  unfair  competition 
through  any  act  of  GAROD  Corporation, 
GAROD  Distributors  or  GAROD  Dealers. 


5.  An  unusual  type  of  service  and  guaran- 
tee of  customer  satisfaction,  made  con- 
veniently available  through  Authorized 
GAROD  Distributors. 

6.  Support  for  the  GAROD  Dealers'  sales 
effort  by  a  continuous  advertising  cam- 
paign which  includes  local  newspapers, 
window  displays,  and  adequate,  effective 
consumer  sales  literature. 


The  GAROD  Dealer  is  the  leader  in  his  com- 
munity. The  GAROD  line  with  GAROD  co- 
operation, and  GAROD  advertising,  are  proven 
prestige  builders.  GAROD  RECEIVERS,  con- 
ceded by  the  most  successful  merchants  in  the 
radio  industry  to  be  the  finest  radio  products  on 
the  market,  have  a  sales  appeal  that  is  peculiarly 
their  own.  They  appeal  particularly  to  the  most 


discriminating  class  of  trade  -  the  class  that  can 
be  influenced  only  by  superlative  quality,  and 
exceptional  beauty— to  whom  price  is  secondary 
— whose  patronage  is  the  most  valuable  asset 
to  the  dealer  who  is  building  for  the  future. 

The  GAROD  line  is  complete— four-  models — 
two  entirely  new  this  season— a  model  and  a 
price  to  suit  every  buyer. 


H  a  represenlQtive  of  an  Aalhorized  Garod  Dis- 
tributor does  not  call  sliorlly  to  explain  the 
GAROD    Franchise  to  you  write  us  for  par- 


There  are  a  few  territories  in  which  Authorized 
GAROD  Distributors  have  not  yet  been  appointed. 
Jobbers  who  can  meet  GAROD  requirements  are 
invited  to  communicate  with  us. 


GAROD  CORPORATION 


Mani{f'acturers  of  tlie  Garod  Neutrodyne  Receiver 
Licensed  under  Hazeltine  Patents  l.iSO.OSO  and  l.m.ZiS 


124  Adams  Street 


Newark,  N.  J 
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REG.  U.   S.  PAT.  OFF. 


NEW  AND  MORE  VALUE 

— on  sheer  merit,  the  new  Sleeper  models  will  he  the  fastest  selling,  most  profitable  radio  sets  of  the  season 
— powerful  five-tube  tuned  radio  frequency  sets  built  to  exacting  Sleeper  specifications 
— a  novel  and  highlj'  efficient  method  of  stabilization 
— two  controls  recessed  in  silver  etched  panel 

— ^improved  reduction  gear  control  to  permit  finest  tuning  for  distant  stations 
— indirect  lighting  over  the  tuning  scales 

— the  cabinets  are  exquisite  pieces  of  furniture,  of  dark  two-loned  wood 

— thirty-five  inches  long,  eleven  inches  wide  and  eleven  inches  high  (sixteen  inches  high  with  built-in  loud  speaker). 

— by  every  standard  of  comparison,  appearance,  performance,  dependability  and   length  of   service,  THERE  ARE  NO  BETTER 

RADIO  Sets. 


Super 


RADIO 

Reception 


THE  SLEEPER  SCOUT  WITH 
CONSOLE  TABLE,  $110 

The  graceful  proportions  of  this 
combination  will  appeal  espe- 
cially to  women  buyers.  The 
table  has  a  compartment  for  "A" 
battery  and  charger  with  switch 
for  instantaneous  change  to 
charger.  A  convenient  radio  in- 
stallation that  will  harmonize 
with  the  furnishings  of  almost 
any  living  room  or  library.  A 
sure  and  fast  selling  combina- 
tion at  the  low  price  of  $110. 
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HEG,  U.  S.  PAT.  OFF. 


EXCLUSIVE  AND  MORE  PROTECTION 

— exclusive  territory  and  sak'S  rishis  are  granted  to  Authorized  Sleeper  Dealers 

—by  Ihe  first  manufacturer  of  radio  stts  lo  adopt  dealer  proicclion  as  a  permanent  sales  policy 

—our  dealers  are  protected  against  near-by  competition,  against  cut  prices  and  other  illegitimate  and  unfair  business  practices 

—by  a  plan  that  lias  been  constantly  broadened  as  experience  directed  through  a  considerable  period  of  practical  operation 

—until  it  is  now  the  safest,  fairest  and  most  profitable  plan  under  which  a  radio  retailer  can  operate  _ 

—it  offers  (1)  price  protection.  (2)  exclusive  terriiory,  (3)  fullest  co-operation  and  (4)  a  generous  expenditure  of  advertising  money 

in  the  territories  where  Sleeper  merchandise  is  for  sale 

The  Sleeper  line  is  sold  only  by  regularly  appointed  jobbers  and  enfranchised  dealers. 

The  Sleeper  franchise  is  backed  by  the  resources  of  the  Sleeper  Radio  Corporation  and  the  performance  of  its  conditions  is  assured 
by  their  rcpulalion  for  squan-  dciiling. 

Your  territory  may  be  open, 


rite  tor  literature  and  full  details  of  our  sales  plan. 


SLEEPER  RADIO  CORPORATION 


439  Washington  Avenue 


THE  SERENADER  WITH 
CONSOLE  TABLE,  $135 

Table  may  be  had  separately  al 
$35.  It  supplies  the  wanted  ele- 
ment of  convenience  that  is  in- 
creasingly demanded  by  the  pub- 
lic. No  one  could  want  a  finer 
radio  ensemble  than  the  Sere- 
nader  with  console  table.  The 
low  price  of  $135  exerts  a 
powerful  appeal. 


Long  Island  City,  New 

THE  SL^ER  MOHOTROL  TTPE  S), 


York 
sue 
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There  are  leu  different  Day-Fan 
Models  for  1925-1926.  On  this 
page  we  sboiv  only  those  of 
epecial  interest  to  the  talking 
machine  trade. 


Complete  booklet 


request. 


Daj-royal,   3-Tube,  Ouo- 
plex  Circuit,  Pre-Iogged, 
Single  Dial  Conlroi, 
8300.00 

Mahogany  Verlical  Type  De^k 
Cabinet,  Gold  OrnamenU, 
Panel  llluminsled. 


YOU  are 
to  be,  I 
bu^ine^.s.  We  ask  you  to  lest 
the  Daj-Fan  Radio  Receiver,  therefore, 
by  this  most  exacting  of  all  tests — as 
a  musical  i nst rumen t.  We  ask  you 
to  compare  i\s  sound,  not  with  the 
sound  of  other  radio  receivers,  but 
with  the  sound  of  human  speech,  with 
the  sound  of  a  symphony  orchestra, 
with  the  sound  of  a  violin,  a  cello,  a 
harp,  or  any  other  musical  instru- 
ment actually  played  in  your  presence. 
In  telling  other  people  of  the  Day- 
Fan,  we  emphasize  the  fact  thai  it  is 
single  dial  control;  that  the  numbers 
on  its  dial  are  the  same  as  newspaper 
numbers,  which  means  the  utmost  ease 
of  station  finding.  We  leli  them  of 
selectivity.  We  tell  them  of  volume, 
of  distance  range,  of  ease  of  opera- 
lion.  Hiese  things  are  all  important 
to  the  talking  machine  trade,  but 
alone  they  would  never  sell  a  radio 
out  of  your  store. 

Day-Fan  is  the  greatest  musical  in- 
strument amoug  radio  receivers. 

We  ask  thai  you  write  us  at  once 
if  you  are  inlercsled  in  lerrilorj-,  as 
all  exclusive  appointments  for  the 
coming  season  will  shortly 
pleled. 


I 


P 


1 


DaTcraft.  5-Tube.  Single  Dial 
Control,  S145.00.  Leg  Ped- 
estal, S20.00  Extra.  Com- 
plete irith  Pedestal,  $165.00 


Davgrand,   5-TuLe,  Single 
Dial  Control,  S19S.00 

Drop    From     Two    Tone  Ma- 
hogany     Cabinet     with  Room 
for  It  Batteries 


The  Dayton 
Fan  &  Motor  Co. 

Dayton,  Ohio 

For  More  Than  36  Hears 
Manufacturers  of 
High  Grade  Electrical  Apparatus 


Dnylonia,   S-Tulic,  Single 
Dial  Control,  8300.00 

Complete  with  All  Batteries 
and    Charger    but    No  Tubes. 
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Pooley  Plant  Operating  at 

Capacity  to  Meet  Demand 

National  Campaign  Includes  Use  of  Women's 
Magazines  —  Artistic  Folders  Describe  and 
Illustrate  Line  of  Artistic  Instruments 

PHiLAmvU'iiiA.  Pa.,  August  4.— Although  still 
in  Ihc  middle  of  Summer  it  lias  already  become 
iieccpsary  for  the  Pooley  Co,,  of  this  city,  to 
operate  its  large  plant  in  this  city  at  full  ca- 
pacity, due  to  the  large  volume  of  orders  al- 


THE  TALKING  MACHINE  WORLD 


83 


Pooley  Model  1320  R-2 

ready  in  hand.  In  other  years  it  lias  been 
customary  for  the  Pooley  organization  to  close 
its  factory  on  Saturdays  during  the  Summer 
months.  Orders  on  hand  this  year  have  made 
it  impractical  to  lose  tliis  time  and,  therefore, 
tlie  plant  is  working  full  capacity  six  days  a 
week. 

B.  R.  Stauffcr,  treasurer  and  general  mana- 
ger, reports  that  the  entire  line  of  Pooley  radio 
cabinets  equipped  with  Atwatcr  Kent  radio  is 
going  well.  The  Stuart  style,  known  as  model 
1320  R-2  and  illustrated  herewith,  has  proved 
one  of  the  most  popular  numbers  of  this  line. 
This  model  is  a  particnlarly  artistic  piece  of 
furniture,  incorporating  all  the  Pooley  qualities 
of  construction.  It  is  made  of  English  brown 
mahogany  or  American  walnut  with  specially 
selected  oriental  burl,  rosewood  and  walnut  in- 
lays. It  is  equipped  with  model  No.  20  Atwater 
Kent  five-tube  receiving  set  mounted  upon  the 
Pooley  patented  sliding  panel,  which  brings  all 
parts  of  the  set  into  view  as  desired.  The 
Pooley  Co.  has  issued  two  attractive  folders  foi 
dealers'  use,  in  two  colors,  eight  pages  in  size, 
giving  detailed  information  of  the  various 
models  of  the  I^oolcy  Fall  line.  One  folder  is 
devoted  to  Pooley  radio  cabinets,  covering 
models  1120  R-2,  1600  R-2.  1320  R-2,  1110  R-2. 
and    al.^^o    Pooley    radio    l.ihlc    in    l-oui^  XVI 


^tyle.  known  as  model  1400  R-1.  The  new 
Pooley  radio  phonograph  model  1500  R-3  is 
treated  in  a  separate  folder  where  the  many 
fine  points  of  this  model  arc  described  in  detail. 
As  the  lady  of  the  house  is  usually  the  one 
who  selects  the  furniture  and  as  Pooley  cabi- 
nets decidedly  take  their  place  among  fine  fur- 
niture, a  large  proportion  of  the  national  ad- 
vertising campaign  conducted  by  the  Pooley 
Co.  will  be  planned  to  interest  the  lady  of  the 
house  in  Pooley  products,  Several  women's 
magazines  have  been  included  in  the  campaign 
which  will  undoubtedly  create  a  demand  for 
Pooley  cabinets  among  the  fair  sex. 


Radio-Phono  Freight 

Rate  Decision  Postponed 

Advices  From  Washington  Indicate  That  It 
Will  Be  Hajided  Down  Before  September  10 

Washington,  D.  C,  August  6. — Decision  as  to 
the  freight  classification  to  he  given  radio  sets  and 
radio-phonographs  by  the  Interstate  Commerce 
Commission  has  again  been  postponed  and  will  be 
rendered  some  time  prior  to  September  10. 

The  question  is  one  of  much  controversy,  the 
trade  strenuously  opposing  the  classification 
suggested  by  the  carriers,  which,  it  is  claimed, 
would  materially  increase  the  expense  of  trans- 
porting radio  sets.  Hearings  were  held  before 
Examiner  Leo  J.  Flynn  some  weeks  ago.  at 
which  both  carriers  and  manufacturers  (both 
radio  and  phonograph)  presented  testimony  re- 
garding the  matter.  Later  briefs  were  present- 
ed by  both  sides,  supplementing  the  testimony, 
and  the  matter  is  now  being  studied. 


The  National  Music  Co.,  of  Hartford,  Conn., 
has  been  opened  as  a  branch  by  the  Fcinbhim 

^ru5ic  Store,  also  of  Hartford. 


Eddie  Peabody,  Banjoist, 

Now  Making  Records 

First  Popular  Numbers  on  Domino.  Regal  and 
Banner  Records  Have  Won  Wide  Favor 

Eddie  Peabody.  one  of  the  best-known  ban- 
joists  in  the  country,  is  now  making  banjo 
dance  records  for  Domino,  Regal  and  Banner 
records.  These  records  invariably  have  a 
vocal  version  by  Arthur  Fields.    The  first  re- 


New  Sonora  Automatic 

Stop  Device  Patent 

Frank  Oberst  Inventor  of  New  Device.  Patent 
for  Which  Has  Been  Assigned  to  Sonora  Co. 

Washington.  August  7.— A  patent  for  a  new  au- 
tomatic stop  device  for  phonographs  has  bci.n 
assigned  to  the  Sonora  Phonograph  Co.  by  it, 
inventor,  Frank  Oberst,  of  New  York.  Auioti),' 
the  three  claims  covered  by  the  patent  is  the 
following: 

"In  a  sound-reproducing  device  having  a 
swinging  tone  arm.  a  turntable  to  carry  records 
and  a  motor  to  revolve  said  turntable  an  auto- 
matic stop  comprising  a  pivoting  friction  mem- 
ber adapted  to  make  contact  tending  to  ro- 
tate said  friction  member  to  effective  posi- 
tion, means  traveling  with  the  tone  arm 
and  adapted  to  engage  said  pawl  to  cause  it 
to  release  said  friction  member  and  means  to 
hold  said  engaging  member  away  from  the  tone 
arm  when  the  latter  is  in  its  initial  playing  posi- 
tion." 


Eddie  Peabody 

leases  of  this  new  type  dance  records  have 
won  immediate  favor.  All  the  dealers  han- 
dling these  new  olTerings  report  unusual  activity 
and  one  retailer  sold  over  1000  of  the  Eddie 
Peabody  records  the  first  week.  The  first  of 
the  Peabody  series  included  such  widely  popu- 
lar numbers  as:  "Ukulele  Lady,"  "Collegiate," 
"Yes  Sir,  That's  My  Baby"  and  "Can  I  See 
Vou  Tonight." 

Mr.  Peabody  plans  to  offer  selections  each 
month  and  these  will  be  the  most  popular  songs 
of  the  current  period.  Under  the  arrange- 
ments with  the  manufacturers  the  records  are 
to  be  widely  exploited  and  accompanying  each 
release  will  be  a  window  display  and  other  ad- 
vertising material  attracting  consumer  interest. 


Frank   Steadman  Chartered 

Frank  Steadman.  one  of  the  pioneer  retail 
music  merchants  of  Yonkcrs,  N.  Y.,  has  been 
incorporated  under  the  laws  of  the  State  of 
New  York,  with  a  capita!  of  §60.000.  Incor- 
liorators  arc  F.  and  F.  and  F.  Steadman. 


The  Fannill  Radio  Corp..  New  York  City, 
has  been  granted  a  charter  under  the  laws;^f 

New  York  State,  with  a  capital  of  $50,000.' 


The  N«w  Diiplay  Ca4e  Holding  100  PncliKBoa  Adorled 


150%  PROFIT 

on  WALL-KANE  NEEDLES 

The  only  needle  recognized  as  the  original  lO-record 
needle,  established  for  over  ten  years,  put  up  in 
handsome  displays  that  sell  themselves. 

WALL-KANE  NEEDLE  MANUFACTURING  CO.,  i„c. 

3922  14th  Avenue  Brooklyn,  N.  Y. 

Special  prices  on 
JAZZ,  CONCERT  and  PETMECKY  NEEDLES 
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radio/ 


For  60-cycl«  115-voIt  alternating 
urrent.    Consumer  Price.  .  .$47.50 

For  25-cycle  I  I  S-volt  alternating 
Consumer  Price.  .  .$52.S0 


Philco  Socket  Power  "B' 


eliminates  "B"  Batteries 


Philco  alio  biiilda  a  complcle  lin, 
of  Philco  Drynamic  Rechargeable 
Storage  Batteries  lor  radio. 

Philco  Standard  "B  "  Battery — 
a  complete  Adam-brown,  mahog- 
any-finiflh  replacement  for  90 
volt,  o(  dry  cells, 

Con.umer  Price,  $19.85 

Philco  "A"'  Batteries  in  acid- 
tight  glass  cases — (or  dry-cell 
tubes,  $8;  6-volt  tubes,  $16. 

Philco  "A"  Batteries  in  pan 
elled    rubber    cases.    $14.85  up. 

Philco  Radio  Batteries  are  Dry- 
namic — DRY  but  CHARGED. 
Their  life  doesn't  start  until  you 
pour  in  the  electrolyte.  You 
handle  them  as  easily  as  radio 
tubes  or  Vietrola  Records. 


Thousands  of  radio  owners  have  been  asking — "Why  can't  we  use  our 
house  current  for  radio  power?  Why  can't  we  operate  our  radios  as  easily 
as  we  operate  our  electric  lights?"     Now  they  can! 

Philco  Socket  Power  "A"  and  Philco  Socket  Power  "B"  are  the 
answer.  Used  together  they  make  radio  operation  so  simple  that  a  snap 
of  one  switch  does  everything — turns  on  both  "A"  and  "B"  power  and 
turns  on  the  set.  No  more  expense  for  dry  cells.  No  more  thought  about 
battery  charging. 

Philco  Socket  Power  "B"  eliminates  both  dry  cells  and  storage  "B" 
batteries.  It  rectifies,  filters  and  smooths  out  the  house  current.  There's 
no  hum — no  distortion — no  falling  off  in  reception  as  in  aging  dry  bat- 
teries. Once  adjusted  to  a  set  it  never  needs  changing.  Cost  of  opera- 
tion less  than  %  cent  per  day. 

Philco  Socket  Power  "B"  has  other  revolutionary  features.  No  fila- 
ments in  it  to  burn  out — no  high-voltage  transformers  —  no  ground  wires 
running  to  radiators  or  waterpipes — no  moving  parts — nothing  to  get  out 
of  order.  Assembled  in  an  attractive  Adam-brown,  metal  case.  Can  be 
us£d  on  any  set. 


HADIO  A  and  B 
SOCKET  poWER 
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>Scurren 


Easy  as 
turning  on  an 
electric  li^t 


touch 
oj  ipurjimje 
does  cvmfllimif 

■—Tunis  on  both  \ 

htad  B  power  |  I 
,  — ^Tunis  on  your    li/j  I 


Phiico  Socket  Power  "AB" 

For  Radiola  Super-fleterodyne  and  other 
Beta  having  3-volt  dry-cell  tubes 


Philc. 


Sockel  Po 
of  the  "A" 


wer  -AB"  is  a  com- 
and  "B  ■  Power  UniU 

built  into  one  case  and  also  controlled 

by  one  switch.  Costs  only  one  cent  per 
day  in  average  service.  No  hum.  Re- 
ception at  it3  best  at  ail  limes.  Auto- 
matic in  operation.  A  touch  of  a  hngcr 
turns  it  on  or  off. 

For  60-cycle.  I  I  3-vo)t  alternating  current, 


For  25-cyclc.  I  I  5-volt  alien 
Consumer 


Consumer  Pnce.  $42.50 
For  60-cycle.  I  15-volt  alternating 

Philco  Socket  Power  "A" 

— eliminates  all  thought  of  battery  charging 

Philco  Socket  Power  "A"  is  a  complete  "A"  power  unit  for 
storage  battery  tube  sets.  Plugs  permanently  into  a  light  or  wall 
socket.  Eliminates  dry-battery  replacements  • —  eliminates  all  thought 
about  battery  charging. 

Snap  a  button  and  you  get  a  strong,  steady,  hum-free  flow  of 
power  while  your  set  is  in  operation.  Snap  it  again  and  your  power 
is  shut  off — your  radio  is  silent^ — -and  current  begins  gently  feeding 
back   into   the  Socket   Power   from  your  lighting  system. 

Everything  about  the  Philco  Socket  Power  "A"  Unit  is  auto- 
matic— so  simple  a  child  can  operate  it.  Requires  no  attention  what- 
ever, except  the  occasional  addition  of  water.  Assembled  in  an  at- 
tractive  Adam-brown,   mahogany-finished  case. 

You  can  buy  Philco  Socket  Power  Units — also  Philco  Radio  Bat- 
teries— from  your  Jobber  or  Wholesaler  at  standard  discounts.  Order 
ig  current,        now — or  fill  out  the  coupon  below  and  mail  to  us. 

ce.  $65.00 

ice.  $68.50        Philadelphia  Storage  Battery  Company,  Philadelphia 


RADIO  DEALERS -,^^r.- 

the  Saturday  Evening  Post  and  in  full-page  advei 
Full-page  advertisements  in  the  Saturday  Evenin 
regularly  through  the  Fall  and  Winter.  Think 
remarkable  a  product — is  bound  to  create.  Ordei 
this    coupon    and    mail    for    complete  details. 


lational  Philco  products  will  be  announced  to  the  public 
>ge  advertisement  in  color  in  the  September  1  9lh  issue  of 
-tisements  in  the  leading  newspapers  of  the  United  Slates, 
g  Post  and  large  space  in  the  newspapers  will  be  used 
of  the  demand  this  powerful  advertising — backing  so 
r  immediately  (torn  your  Wholesaler  or  Jobber,  or  fill  out 


Nai 


Town   State . 
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Mid-Summer  Sales  in  the  Cleveland  Field 

Source  of  Satisfaction  to  Live  Dealers 

Important  Topics  to  Be  Discussed  at  Forthcoming  Convention  of  Music  Merchants'  Association  of 
Ohio — Unprecedented  Demand  for  Portable  Instruments — Store  Opened  by  E.  E.  Henshey 


.  CLEvra^Ajio.  O.,  Augu 
ing  macliint's  in  iriost 
weru  very  Liooii  fur  n 
price  ^.-ilf'^  drive  lomiiKUd 
bad  a  •^limulaliiiy  i-lTecl  at 
mally    celling    niacliinus  is 
cause  of  tlic  vacation  season. 

The  sale  in  Clevelaitd  and 
matcriany  aided  by  ihe  Cleveland  Talkiii.-  Ma- 
chine Co.,  [he  local  dislribntini:  agency,  wliicli 
used  much  mail  order  iiieraturc  in  gelling  in 
direct  touch  with  retailers  in  Cleveland,  Can- 
ton. Akron,  Yonngstown.  Elyria.  Sandusky  and 
scores  of  other  smaller  places.  H,  J.  Shartle, 
head  of  Ihc  company,  iiersoiiall y  pointed  on(  to 
retailers    sell  in  y    point-    and    emphasized  the 


,1  July  sales  of  lalk- 
nf  ilie  Cleveland  slorcs 
id-.'^nmnier.  The  half- 
KUd  by  \  jctor  dealers 
I  at  a  lime  when  nor- 
•   is   ail   nphill   job  bc- 


northern  Ohic 


necessity  of  straighl-to-tlie-poini  newsi>aper  ad- 
vertising. 

.Ml  previous  records  in  sales  of  portable  ma- 
chines were  broken  by  such  dealers  as  the 
Starr  Piano  Co.,  Wolfe  Music  Co..  Wurlilzer 
Co..  William  Taylor  Son  &  Co.,  May  Co.  and 
several  of  the  leading  furniture  establishments 
which  handle  lines  of  machines  and  records. 

Henry  Dreher  Optimistic  * 

■'I  consider  the  piano  and  talking  machine 
business  a  barometer  for  the  general  condition 
of  business,"  said  Henry  Dreher,  head  of  the 
Dreher  Piano  Co.  and  president  of  the  Cleve- 
land Music  Trade  Association.  "I  would  like 
lo  add  that  during  the  past  thirty  days  we  have 
sold  more  expensive  grand  pianos  and  high- 


Ready  to  Serve  You 


THE  BUEL  DISTRIBUTING  CO. 

CLEVELAND,  OHIO 

has  taken  over  the  business  of  the  Cheney  Phonograph 
Sales  Co.  and  the  Record  Sales  Co.,  both  of  Cleveland. 

In  experience,  ability  and  knowledge  of  the  talking 
machine  industry,  the  Buel  Distributing  Co.  is  ad- 
mirably equipped  to  serve  you  well,  for  its  executives 
have  been  identified  with  this  trade  for  many  years. 
The  officers  of  the  company  are: 

Tom  R.  Buel,  President  and  Treasurer 

Edw.  B.  Lyons,  Vice-President  and 

General  Sales  Manager 

We  have  selected  a  comprehensive  high  grade  line  of 
phonograph  and  radio  products  which  we  fully  endorse 
and  guarantee,  and  for  which  we  assume  full  responsi- 
bility. You  can,  therefore,  use  our  service  with  absolute 
confidence  in  its  dependability.    Our  line  includes 


Okeh  and  Odeon  Records 
Little  Tot  Records 
Adler-Royal  Phonograph  and 
Radio  Products 

Carryola   Portable  Phono- 
graphs 

Mastercraft  Phonographs 

Honest  Quaker  Phono  Repair 
Parts 

Sleepei 


Thermiodyne  and  A  C  Day- 
ton Radio  Receiving  Sets 
Ray-o-Vac  Batteries 
Budisco  Storage  Batteries 

Dictograph  Corporation 
Products 

Balkite   Radio  Power  Units 

Cleveland  Loud  Speakers  and 
Units 

Radio 


Let  us  tell  yon  more  about  our  service 

THE  BUEL  DISTRIBUTING  COMPANY 

1965  East  66th  Street,  Cleveland 


grade  talking  machines  and  radio  sets  than  in 
any  other  July  in  a  score  of  years.  Medium 
priced  pianos  and  other  musical  instruments 
are  selling  very  slowly,  but  there  seems  to  be 
a  great  demand  for  the  expensive  instruments — 
especially  grand  pianos." 

Local  Trade  Visitors 
Harry  Franklin,  a  talking  machine  dealer  of 
Detroit,  was  a  Cleveland  visitor  July  28. 

Harry  Thomas,  representing  a  talking  ma- 
chine house  of  Pittsburgh,  was  a  Cleveland 
visitor  the  last  week  of  July.  He  said  trade 
promises  to  be  good  dtiring  the  -Fall  in  the 
Smoky  City. 

James  Glcason,  salesman  for  the  Victor  Talk- 
ing jfachine,  of  St.  Louis,  was  a  recent  Cleve- 
land visitor. 

Association  to  Discuss  Vital  Problems 
Rex  C.  Hyre,  secretary  of  the  Music  Mer- 
chants' Association  of  Ohio,  announces  that  a 
referendum  of  several  subjects  by  members  of 
the  organization  has  decided  these  six  problems 
will  be  discussed  primarily  during  the  annual 
convention  at  the  Hotel  Sinton,  Cincinnati, 
September  15  and  16: 

"The  Future  of  the  Talking  Machine"; 
"Financing  of  the  Music  Business,"  "Overhead 
Compared  to  Volume,"  "How  to  Create  and 
Secure  Trained  Piano  Salesmen  and  Musical 
Merchandise  Salesmen,"  "The  Carrying  Charge" 
and  "Bait  Advertising." 

The  carrying  charge  will  be  discussed  by 
talking  machine  dealers.  Among  other  sub- 
jects which  some  of  the  association  members 
favor  are  "The  Copyright  License  Problem" — 
now  being  enforced  against  retail  buyers  of 
sheet  music,  player  rolls  and  phonograph  rec- 
ords. Mutual  insurance,  freight  rales  of  talk- 
ing machines  and  other  musical  instruments, 
and  radio  discounts  will  also  come  in  for  their 
share  of  discussion.  Mr.  Hyre  is  busy  getting 
his  annual  "Year  Book"  for  the  convention.  The 
book  will  contain  the  officers'  reports, 

More  talking  machine  dealers  than  usual  arc 
expected  at  the  Cincinnati  convention.  A  dele- 
gation from  Cleveland— members  of  the  Music 
Club  which  supplanted  Ihe  old  Talking  Machine 
Dealers'  Association  of  Northern  Ohio— will  at- 
tend. 

Cenola  Phonograph  Popular 

The  General  Phonograph  Mfg.  Co.,  of  Elyria, 
1.^,,  reports  the  manufacturing  line  fairly  active 
for  mid-Summer.  The  little  Genola,  made  by 
this  concern,  is  popular  in  places  where  the 
cheaper  lines  of  talking  machines  are  sold.  As 
a  nursery  amusement  feature  the  Genola  holds 
a  high  place  among  toys.  A.  G.  IJcan,  presi- 
dent of  the  company,  recently  became  one  of 
the  three  principal  owners  of  the  Bishop  &  Bab- 
cock  Co.,  a  $4,000,000  soda  fountain  equipment 
manufacturing  concern  whose  main  factory  and 
sales  offices  are  in  Cleveland. 

Adler-Royal  Line  in  Favor 
The  Adler-Royal  five-tube  neutrodyne  radio- 
phonograph,  model  E,  is  finding  much  favor  in 
northern  Ohio.  Efforts  to  obtain  new  retailers 
in  this  section  are  meeting  with  apparent  good 
success.  The  Adler-Royal  models  arc  regarded 
as  e.vqiiisitc  pieces  of  cabinet  workmanship. 
Bright  Brunswick  Outlook 
The  Brunswick-Balke-Collcnder  Co.'s  Cleve- 
land office  reports  prospects  for  good  orders  for 
Brunswick  Radiolas  during  the  early  Fall 
months.  Many  orders  for  the  most  expensive 
type  of  radiolas  are  being  booked  and  dealers 
throughout  northern  Ohio  report  numerous  in- 
quiries from  prospective  purchasers  who  will  be 
in  the  market  after  the  first  of  September. 

The  Wright  Afusic  Co.'s  new  University 
Circle  store  reports  a  good  call  for  super- 
heterodyne radio  sets. 

The  Wolfe  Music  Co.'s  Jufy  sale  of  portable 
talking  machines  was  the  biggest  ever  scored 
in  a  single  month. 

Elmer  E.  Henshey  Opens  Store 
The  new  music  store  of  Elmer  E.  Henshey, 
Elyria,  O.,  is  well  supplied  with   talking  ma- 
chines and  records.     He  is  at  650  Lodi  street. 
He  formerly  managed  the  Elyria  Starr  branch. 
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A  News  Element  of  the  Music  Trade  Conventions  is  Dramati-  f^i" 

 1 

cally  Presented  to  the  General  Public  Through  The  Saturday  Eve-   i  ^  ^" ::  i''a  !«'.;:  :  '     "                '  | 

ning  Post  of  August  15th.    An  Exceptional  Opportunity  for  Local   I  I 

Tie-up  and  Demonstration  by  the  Gulbransen  Merchant.                   1^,!^  ,i  j 

^--^ 

'^1 


Those  who  stopped  in  the  hallway  to  listen  did 
not  know  that  he  was  playing  her  accompaniment 
"without  touching  the  keys! 


^HAT  morning  one  of  the  visi- 
j  tors  at  the  Music  Trades  Con- 
mion  was  playing  roll  music 
L  the  Gulbransen  Register- 
[;  Piano  with  all  the  expres- 
)n  of  a  brilliant  pianist — 
jet  [/lis  man  could  not  lell  one  note  from 
aixoiher  on  a  t'iece  of  sheet  music! 

His  audience  sat  and  listened  in  amaze- 
ment— among  them  composers,  musicians 
and  dealers  in  musical  instruments. 

It  was  a  thrilling  revelation — this  instru- 
ment on  which  can  be  played  roll  music 
with  all  the  Self-Expression — the  Personal 
Touch—the  variety  of  Tone  Volume — that 
hand-playing  has. 

Yet  thete  are-actually  thousands  of  people — people 
unable  to  read  sheet  music— who  play  the  Gulbran- 
sen easily  and  inspiringly.  And  you  can  do  the  same. 

Your  Undiscovered  Talent 

You  can  play  the  introduction  to  a  ballad  or  an  op- 
eratic aria  as  a  musician  would  play  it — lively  at  first, 
then  slowly  as  you  near  the  words,  then  pausing  for 
the  singer,  then  subduing  the  melody  to  a  whisper. 

The  vocalist  carries  the  air-  The  piano  plays  only  - 
the  accompaniment,  usually  in  the  bass  or  lower  reg- 
ister. You  can  do  this  on  the  Gulbransen,  regardless 
of  the  melody  notes  that  are  cut  in  the  roll. 

Notes  accented,  notes  subdued,  notes  sustained, 
tone  volume  varied,  and  nieiodj  notes  omitted  entirely  if 
you  wish,  leaving  these  notes  for  the  voice  or  violin. 

On  the  Gulbransen  Registering  Pinno,  you  can  ploy 
only  such  notes  as  you  choose— bass  or  melody  alone, 
or  both  together — and  play  them  Kvithyour  Touch — as 
in  playing  by  hand. 

You  can  play  a  piano  solo  correctly,  accenting  the 
melody  or  the  chords. 

You  can  play  dance  music  in  perfect  time  and  rhythm. 

There  arc  many  who  play  the  Gulbransen  excep- 
tionally well.  Who  play  accompaniments  for  noted 
artists,  but  always  by  roll  on  the  Gulbransen.  They 
piny  for  artists  who  would  not  tolerate  the  "mechani- 
cal" playing  of  ordinary  player-pianos. 

Do  you  wonder  that  the  first  time  people  play  this 


It  happened  at  the  Drake  Hotel,  Chicago 
during  the  National 
Music  Trades  Convention  in  June 

And  now  anyone  —  without  previous  training 
— can  do  the  same  at  home 

You  can  play  roll  music  on  the  Gulbransen 
Registering  Piano  with  the  same 
control  of  the  Keys  — the  same  selective  Touch 
that  a  pianist  has  in  playing  by  hand 


trained  personscooldnotplay  as  musicians  do. 

Mr.  Gulbransen  had  spent  a  life-time  in 
making  fine  musical  instruments  and  be- 
lieved there  must  be  a  way.  At  last  he  dis- 
covered it,  and  gave  it  to  the  world  in  this 
masterful  creation — the  Gulbransen  Regis- 
tering Piano. 

Thb  art,  that  enables  you  to  play  with 
the  same  expression  as  though  you  touched 
the  keys,  distinguishes  the  Gulbrarwen  Reg- 
istering Piano  from  every  player-piano  in 


beautifully  toned  instrument  they  ask,  as  was  asked  by 
scores  of  musical  folk  at  the  Drake  Hotel: 

"How  can  roll  music  be  played  on  the  Gulbransen 
equally  as  well  as  music  played  by  hand?" 

Tfie  Answer  is  Personal  Touch 

Personal  Touch— selective  touch— self-exptession— 
control  of  keys,  as  in  playing  by  hand  — that  is  the 
missing  art  that  A.  G.  Gulbtansen  contributed  to  roll 
playing. 

Hand-playing  had  it.  Player-pi, inos  did  not.  So  un- 


Price  the  Same  the  Nation  Over 

Pay  as  Convenient 

GulbrDnien  planot  ate  >old  at  chc  lamc  caih 
prkc,  frelnht  prepaid,  fhtoughout  ihe  Uniied 
Siaiea.  We  itnmp  this  price  on  ihc  back,  where 
voa  can  reid  k.  And  Gulbransen  dealers  arc  pre- 
pared ro  deliver  any  model,  Grand  oi  Upright, 
for  a  imati  cash  payment— baUnce  to  suk  the  pur- 
chaiet.  A  reasonable  allowance  will  be  made  for 
your  present  piano.  If  you  own  one. 

Four  Uprisht  Models— Communky.  HM.  Sub- 
urban, S530.  Couniry  Seat,  S61S,  White  House, 
$700;  SttttlBht  Grand,  iJ8S;  ReBktedna  Grand, 
S127S. 

PU  LB  RAN  SEN 

\J  The  Registering  Piano 


et  anyone  can  play  it — ^you,  or  the  unex- 
;ed  guests  who  drop  in  of  an  evening. 
Your  home  will  be  known  for  its  enter- 
tainment and  charm  if  you  own  a  Gulbran- 
sen—Grand  or  Upright.  And  when  alone  you  will 
always  have  the  companionship  of  music — music  you 
can  play  yourself,  to  suit  your  mood. 

FREE—coIor-iiiustraicd  Bookde  liixe 
"Your  Unsuspected  Talent — 
Its  Discovery  and  Enjoyment" 

Playing  the  Gulbransen  10  minutes  at  any  Gulbran- 
sen show  room  will  thrill  vou  with  a  realization  of  the 
glorious  times  you  can  have  at  home  with  this  instru- 
ment. Won't  you  accept  our  invitation  to  try  it! 

Only  mail  us  the  coupon  and  we'll  send  free  our 
de  luxe  color-book— "Your  Unsuspected  Talent— Its 
Discovery  and  Enjoyment"— and  the  address  of  a 
nearby  Gulbransen  show  room  where  you  can  see  and 
try  all  Gulbransen  models.  Mail  us  the  coupon  now 
before  you  forget. 


SEND  THIS  COUPON 

toGulbransen  Company,  3231  Chicago  Ave.,  Chicago 

for  Co  lot- Illustrated  Book  Dc  Luxe 
"Your  Unruspected  Talent  — Its  Discovery 
and  Enjoyment" 

Name  


AiltiTess_ 
Citj  
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Easier  to 
Sell  every 

Radio  with  a 


Sonora  Speaker 

because  — 

every  resonant 
note  musically 
wells  from  its 
seasoned  wood 
tone  chamber 
with  all  its 
original  beauty. 


DcLuxc    Speaker    willi  bal- 

onced    armature    and    mica  0*'if\ 

diaphragm  reproducing   unit  "PJU 


Standard  Speaker 
adjustable  electro  ■ 
nelic  reproducing 


$20 


THE  INSTRUMENT  OF  qUAUTY 

mor. 


CLEAR   AS  I 


Sonora  Phonograph 
Company,  Inc. 

279  Broadway         New  York  Qly 

Makers    of    Sonora    Phonugrapht,  Sonora 
Radio  Speakers,  Reproducers 
and  Sonaradios 

Expert  and  Canadian  Oislrihulor: 
C-  A.  RICHARDS,  Inc. 
279  Broadway  New  York  City 


Addition  to  the  Atwater 

Kent  Factory  Completed 

New  Plant  of  Manufacturer  of  Atwater  Kent 
Radio  Sets  Equipped  With  Most  Modern  Fa- 
cilities for  Radio  Production  Obtainable 

PiuLAnELCHiA,  Pa.,  August  4.  The  latest  ncl- 

dition  to  the  .large  factory  building  of  the  At- 
water Kent  Mfg.  Co.,  of  this  city,  has  been  en- 
tirely completed  and  is  now  occupied  by  vari- 
ous manufacturing  departments.  This  latest  ad- 
dition covers  three  acres  of  space  and  was  the 
last  remaining  unit  needed  to  complete  tlic 
architect"?  great  plans  for  this  remarkable  fac- 
tory buiidinEf. 

The  occupation  of  the  new  section  was  an 
auspicious  occasion  for  Atwater  Kent  employes. 
In  one  section  of  the  new  building  a  full-sized 
stage  had  been  erected  with  all  the  ucces.snry 
scenery  and  settings,  and  a  full  afternoon's  per- 
formance from  one  of  the  local  vaudeville 
houses  playing  a  prominent  circuit  was  given. 
Following  the  entertainment  the  employes  were 
the  guests  of  A.  Atwater  Kent,  president  of  the 
company,  at  dinner. 

The  new  addition  has  been  equipped  with 
modern  machinery  for  each  specific  purpose, 
many  pieces  of  which  were  evolved  from  the 
experience  of  machinists  in  the  Atwater  Kent 
plant. 

The  ne'w  section  of  the  Atwater  Kent  fac- 
tory has  a  basement  which  is  to  be  used  for 
storage  purposes.  As  this  big  factory,  in  spite 
of  its  tremendous  production,  is  behind  infill- 
ing its  orders  this  section  as  yet  has  not  been 
made  use  of  and  it  would  seem  from  the  heavy 
orders  being  received  daily  that  it  would  be  a 
long  time  before  it  would  be  possible  to  stock 
merchandise. 


II  Cf  FV'C  GRAPHITE  PHONO 
*  I-i  J  1-.  EL  ■     J  SPRING  LUBRICANT 


goor 


IIbIct'b  Lubricani  makcB  Ihc  Motor  tnak 
Is  prepared  in  (be  proper  cunsislcDCf.  niU 
oul,  drf  up  or  become  •lickj  or  rancid.    Remains  in 

ila  original  form  indefinilely. 
Put  up  in  1.  S,  10.  25  and  SO  pound  cans  (or  dealers 
This   lubricant    is   3I90    pul    up   in    4.ounFr    c^n^  to 
retail  at  2S  cents  eieb  under  thr  trade  name  ol 

FUR  F  K  A  NOISELESS  TALKING 
1^  ^  IV  aii  1^ MACHINE  LUBRICANT 


National  Ad  Campaign 
Launched  by  Cooper  Corp. 

"A"  and  "B"  Battery  Eliminator  Coming  in  for 
Wide  Publicity  in  National  Campaign 

The  Cooper  Corp.,  of  Cincinnati,  O,,  maim- 
facturer  of  a  device  that  delivers  both  "A"  and 
"H"  current  from  tlie  light  socket,  recently  ran 
a  full  page  advertisement  in  the  Saturday  Eve- 
ning Post.  This  is  the  first  of  a  series  of  na- 
tional  announcements    which   have   been  pre- 


DeForest  Radiation  Pre- 
venter Scores  in  Trade 

The  DeForest  Radio  Co.,  Jersey  City,  N.  J., 
is  achieving  considerable  success  in  the  intro- 
duction of  its  radiation  preventer  which  con- 
sists of  a  small  enclosed  Bakelite  case  about 
the  same  dimensions  as  an  ordinary  tube  socket 
and  which  the  company  states  not  only  pre- 
vents radiation  but  sharpens  the  tuning  of  the 
set  as  well  as  making  its  sensitivity  to  weak 
signals  fully  fifty  per  cent  greater  than  before. 
The  device,  which  is  small  and  inexpensive,  is 
applicable  to  all  types  of  oscillating  receivers. 
It  was  perfected  by  the  radio  engineers  of  the 
DeForest  Radio  Co.  under  the  personal  direc- 
tion of  Dr.  Lcc  DeForest, 


Broadcasting  Station  WMCA 
Awards  Paragon  Radio  Set 

"Tlie  Bright  Lights  of  Broadway"  is  the  ap- 
pellation under  which  Leo  Friedman,  well- 
known  music  man  and  one  of  the  directors  of 
Radio  Station  WMCA,  presents  a  midnight 
show  every  Wednesday  in  which  celebrities 
from  every  branch  of  the  amusement  world 
appear  before  the  microphone  in  the  studio 
atop  the  Hotel  McAlpin,  New  York  City.  " 
Through  the  co-operation  of  the  Adams-Mor- 
gan Co.,  Inc.  of  Upper  Montclair,  N.  J.,  sev- 
eral Paragon  receiving  sets  were  donated  to 
Mr,  Friedman,  who  has  been  conducting  vari- 
ous features  within  the  hour  of  entertainment, 
which  often  runs  into  longer  periods. 

By  special  arrangement  with  the  Western 
Union  Telegraph  Co.  for  rapid  transmission 
in  connection  with  the  program  of  July  1, 
more  than  five  thousand  contributors  sent 
telegrams,  Vincent  S,  Dejenthis,  149  Bay  13th 
street,  Drookiyn,  was  awarded  a  Paragon  set 
on  this  occasion. 


Cooper  Battery  Eliminator 
pared  in  order  to  educate  and  sell  the  Cooper 
"A"  and  "B"  to  consumers. 

The  Cooper  instrument  utilizing  the  current 
of  the  ordinary  110-volt  sixty  cycle  house 
electric  circuit,  supplants  both  "A"  and  "B" 
batteries  and  may  be  used  with  any  type  of 
radio  set  regardless  of  the  number  or  kind 
of  tubes.  Prior  [o  bringing  out  this  product 
the  Cooper  Corp,  carried  out  exhaustive  tests 
of  the  device  for  over  a  year.  With  its  first 
national  announcement  the  Cooper  "A"  and 
"B"  have  reached  quantity  production.  Among 
the  outstanding  merits  of  this  device  is  the 
absence  of  power  line  noise.  Hum  has  been 
effectively  disposed  of  by  patented  filters. 

The  installation  of  the  Cooper  "A"  and  "B" 
requires  no  special  technical  ability.  The  at- 
tachment requires  no  more  time  or  inconveni- 
ence than  used  in  making  battery  connections. 
Once  the  rheostats  arc  set  for  the  current  re- 
quirements of  a  set,  the  voltages  in  "A"  and 
"B"  circuits  remain  fixed  for  all  time,  williout 
readjustment  or  repair  ever  being  needed.  The 
operating  cost  is  low.  It  has  been  estimated 
that  the  cost  of  running  a  five-tube  set  for  a 
full  evening  would  be  five  cents. 

The  Cooper  "A"  and  "B"  is  housed  in  an 
attractive  metal  case  finished  in  crystalline 
enamel.  It  has  rubber  feel  which  permit  its 
being  placed  on  a  highly  polished  table  or  other 
wood  service  or  it  may  be  located  in  the  bat- 
tery compartment  of  the  average  radio  cabinet. 


Buys  Stock  of  Meriden  Firm 

The  entire  stock  of  the  Music  Lovers'  Shop, 
Meriden,  Conn.,  has  been  purchased  by  John 
Fcarnley,  proprietor  of  the  Ftarnley  Music 
Hou^e,  also  of  ihat  cilv. 


Unusually  brisk  business  is  featuring  the  trade 
in  Memphis,  Tenn, 


AUTOMATIC  LID  SUPPORT 

Fiuihed  in  Nickel  and  Gold 
Samples  on  rrtjuesl 


The  MoM  Dependsble  Lid  Support  on  lha  Market 

It  WalMiiIng  «t«ni 
Bloonflittf,  N,  J. 
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Who  said  the  first. 

million  was  the  hardest/ 


LITTLE  over  a  year  ago  nobody  used  a  U  RECO  Radio  Tube. 
Because  there  weren't  any. 

We  started  making  URECO  Radio  Tubes  July  15th,  1924.  Today  radio 
fans  throughout  the  country  are  using  1,175,000  U  RECOS.  We  passed 
the  million  mark  June  30th  of  this  year.  A  mighty  fast  /irst  m\\i\on\ 
And  we're  sailing  fast  on  the  second  million.  Tomorrow  there'll  be  3,500 
more  U  RECOS.  The  next  day  another  3,500  more.  That's  the  way 
they're  producing — and  se/fing.' 
Why? 

The  answer  is  built  into  the  tube — Power,  Sensitiveness,  ^taad'Up  QviaXxty. 
The  jobber  who's  in  the  business  to  stay  —  he's  the  fellow  who  lines  up 
with  URECO,  because  he  wants  to  handle  a  tube  that  will  keep  itself 
sold  and  make  new  friends  by  actual  PERFORMANCE. 
Every  URECO  Radio  Tube  carries  a  printed  guarantee  of  efficiency. 
Either  the  URECO  makes  good,  or  we  do. 


radio  tubes^ 

^^^^ 

0W  on  the 
^Million/ 


United  Radio  &  Electric  Corp. 

424  Central  Ave.,  Newark,  N.  J 
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Dealers  From  Wisconsin  and  Illinois 

View  Music  Master  Line  in  Milwaukee 

Meeting  Held  Under  the  Auspices  of  the  American  Radio  Equipment  Co.  Proves  a  Huge  Success — 
Heavy  Ordering  of  Fall  and  Winter  Stocks  Featured  the  Event— Business  Combined  With  Pleasure 


Milwaukee,  Wis.,  August  3.— One  hundred 
dealers  from  the  State  of  Wisconsin  and  north- 
crn  Illinois  assembled  at  ilie  Milwaukee  Ath- 
letic Club  in  this  city  on  Friday,  July  17,  lo 
view  the  new  line  of  radio  producls  maiuifiic- 
tured  by  the  Music  Master  Corp.,  of  riiiladel- 
phia,  Pa.  Ail  arrangement*  for  the  exhibition 
and  the  entertainment  of  tlie  visitors  were 
made  by  the  American  Radio  &  Equipment 
Co.,  449  East  Water  street,  of  this  cily.  who  are 
Music  Master  distributors  in  this  territory.  The 
exhibit  was  the  first  of  its  kind  iield  in  this  sec- 
tion of  the  Middle  West  and  C.  D.  Weeks, 
president,  and  Harry  M.  Hahn,  vice-president 
of  the  distributing  firm,  report  themselves  as 


being  well  pleased  with  ihe  number  of  dealers 
who  atlended  and  the  large  number  of  contracts 
which  were  placed  at  that  time  for  the  Fall  and 
Winter. 

The  gathering  was  opened  by  a  luncheon  al 
noon,  and  the  business  session  followed,  Mr. 
Weeks  addressed  the  rclailers,  outlining  to 
Ihcm  the  business  policy  followed  by  the  Amer- 
ican Radio  &  Equipment  Co.,  emphasizing  the 
fad  that  his  firm  confines  itself  to  a  slrictly 
wholesale  business,  crediting  the  dealer  in 
those  r.ire  in^itanccs  where  a  sale  is  made  to  a 
retail  cusiomtr.'  He  then  introduced  Fred  D. 
Williams,  Philadelphia  sales  manager  of  the 
Music   Master   Corp.,   who  outlined  the  policy 


of  his  firm  and  gave  to  the  dealers  a  graphic 
picture  of  ihe  phenomenal  growth  of  Music 
Master  products.  Three  and  one-half  years  ago 
the  Philadelphia  firm  manufactured  one  model 
loud  speaker,  and  during  the  intervening  space 
of  time  the  line  has  been  increased  until  it  now 
embraces  a  variety  of  radio  receiving  sets,  loud 
speakers,  tubes  and  batteries. 

Mr.  Williams  was  followed  by  C.  T.  Miller, 
vice-president  of  the  J.  H.  Cross  advertising 
agency,  of  Philadelphia,  advertising  counsel  ol 
the  Music  Master  Corp.  Mr.  Miller,  in  his  talk, 
dwelt  chiefly  upon  Ihe  Music  Master  advertis- 
ing campaign,  pointing  out  to  the  dealers  that 
Ihe  appropriation  is  covering  every  consumer 
publication  of  value,  and  that  Music  Master  ad- 
vertisements will  come  to  the  attention  of  every 
reading  family  in  ihe  United  States.  He  cited 
the  city  of  Milwaukee  as  an  example,  showing 
how  its  106,000  families  arc  completely  covered. 
He  also  pointed  out  the  large  number  of  bill- 
hoards  which  are  being  used  as  dealer  helps 
throughout  the  country  and  which  are  cour 
stantly  bringing  Music  Master  products  before 
Ihc  buying  public. 

The  exhibition  held  for  dealers  by  the  Amer- 
ican Radio  &  Equipment  Co.  forms  a  part  of 
an  nggrcssivc  ten  weeks'  campaign  which  this 
jobbini;  firm  has  inaugurated  on  Music  Master 
liroducts  since  the  middle  of  July,  Letters, 
window  prints  and  other  direcl  by  mail  matter 
have  bccTi  forwarded  every  week  to  dealers 
ihroughoul  the  Slate  of  Wisconsin.  Accord- 
ing to  the  e.vecutivcs  of  the  firm  the  drive  is 
meeting  witfi  splendid  results,  which  lend  lo 
instill  confidence  and  enthusiasm  in  the  trade. 

Striking  Publicity  on 

New  Jewett  Receiver 

To  Be  Distributed  Through  Authorized  Whole- 
salers to  Franchised  Dealers — Departures  in 
Design  Result  of  Wide  Experiments 

The  Jewett  radio  receiver,  the  receiving  set 
announced  recently  by  the  Jewett  Radio  & 
Phonograph  Co.,  Pontiac.  Mich.,  is  the  subject 
of  a  very  striking  color  advertisement  published 
in  this  issue  of  The  World.  The  set  is  artistic- 
ally displayed,  bringing  out  cfTec  lively  the 
beauty  of  the  cabinet  design  and  its  many  dis- 
tinctive features.  This  advertisement  also  pre- 
sents an  interesting  message  from  E.  H.  Jewell, 
president  of  the  company,  who  points  out  that 
the  Jewett  receiver  and  all  other  Jewett  prod- 
ucts will  be  sold  only  through  authorized  Jewett 
distributors.  There  will  be  approximately  fifty 
of  these  distributors  in  the  whole  country,  one 
to  each  important  trading  center.  These  dis- 
tributors will  sell  only  to  authorized  Jewett 
dealers  and  there  will  be  only  one  of  these 
dealers  lo  each  retailing  neighborhood. 

Referring  to  the  constructional  features  ol 
the  Jewett  receiver,  an  official  of  the  compan^v 
said:  "Our  set  is  a  five-tube  tuned  radio  fre- 
quency, two  radio  detector  and  two  audio.  The 
highlights  arc  concentrated  in  the  special  audio 
frequency  amplifier  system.  All  tube  noises  arc 
eliminated  and  absolutely  no  distortion  is  intr(>- 
duccd  to  the  wave  form.  The  only  current  flow- 
ing througli  the  telephone  or  loud  speaker  is 
supplied  by  the  actual  variations  in  the  lasl 
tube  plate  circuit  without  Ihe  usual  large  cur- 
rent from  the  'B'  battery. 

"The  mechanical  design  introduces  a  number 
of  departures  from  the  ordinary.  There  are 
two  controls,  one  on  either  side  of  the  panel 
with  a  voltmeter  tn  the  center.  A  novel  intro- 
ductory improvement  is  a  pilot  light  whicli 
lights  automatically  when  the  set  is  in  opera- 
tion. The  set  will  be  made  both  in  desk  and 
console  models;  the  latter  being  self  contained 
with  the  Superspeaker  built  in." 

The  Jewett  set  was  ciglttecn  months  in  proc- 
ess of  building,  and  while  it  is  the  result  of 
the  efforts  of  the  complete  engineering  staff, 
the  bulk  of  the  thought  and  work  behind  it 
is  credited  lo  Edward  H,  Clark,  one  of  Ihc  lab- 
oratory group  at  the  main  plant  at  Pontiac, 
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TT  isn't  possible  to  es- 
timate  how  big  is  the 
market  for  the  Cooper 
A-n-B.  Right  in  your 
own  community  hun- 
dreds are  ready  to  buy 
the  device  that  does  the 
work  of  A  and  B  Baiter 
ies — -without  wearing 
out  or  running  down — 
without  acid  or  noise. 
And  there  never  is  need 
for  recharging  or  re-ad' 
justing. 


Radio  never  had  a  prod' 
uA  that  held  such  timely 
interest  for  everybody, 
such  eagerness  to  buy. 

The  dealer  with  vision 
has  long  expetited  an  ef- 
ficient successor  to  radio 
batteries.  He  knows  its 
iminense  possibilities — 
Its  certain  profits. 

If  you  are  such  a  dealer 
write  to  us.  You'll  find 
a  splendid  dealer  deal. 


The  Ckx)per  Corporation.  Ciiicmrititi,  Ofiio 
Founded —  1Q04 


You  may  want 
tothinkito^^'' 


tbut&etthe  / 

T     details  now/ 
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Stocks  Being  Moved  in  the  Richmond  Field 

in  Preparation  for  Better  Fall  Business 

Drives  on  Victor  Reduced  Price  Models  Cleaning  Out  Warerooms-Corley  Co.  Appoints  New  Deal- 
ers— Pathe  Exhibit  at  Sem.-Annual  Furniture  Show  Attracts  Attention— Other  News  of  Month 

Richmond,  Va.,  August  8.— Res|Jonse  of  (lie 
Summer  trade  to  tlie  drive  of  Victor  machines  in 
this  territory  h;is  been  ni(jst  gratifying,  accord- 
ing to  dealers.  Tlic  sale,  they  say,  took  well 
from  the  start,  although  il  was  something-  new 
in  the  talking  niacliinu  line-  All  the  stores 
have  been  featuring  the  «ale,  using  window  as  , 
well  as  newspaper  advertising  space  Mberally  in 
boosting  it.  Sales  of  records  have  been  greatly 
stimulated  since  the  drive  t;ol  under  way.  busi- 
ness in  tliis  line  being  far  in  excess  of  wliat 
it  was  at  tlie  correspondinj;  |>Criud  last  year. 
Discuss  Fall  Plans 
Executives  of  'I'lic  forley  Co.,  this  city,  went 
to  Camden,  N.  J.,  early  this  month  for  a  con- 
ference Willi  executives  of  the  Victor  Co.  with 
reference  to  d  stribut Icm  i>lans  for  tlic  Fail.  In 
the  party  were  Frank  \V.  forlcv,  vicc-presidenl 
and  general  manai;cr;  l-"rnl  R.  K.i-'^siiicb,  wliolc- 
,   ^i-cretary,  and 


store    of   Die  Columhi;i 


ndles  both 


idio 


Furniture  Co..  which 
phonO(;raph  lines,  was 
some    lime    about  the 


gone  on  vacation  (rips  this  Summer  is  another 
reason  for  collections  being  below  par. 
Interesting  News  Gleanings 

Walter  D.  ^toses  &  Co.,  Victor  dealers,  re- 
cently sold  a  $7h  portable  to  a  woman  mission- 
ary returning  to  her  field  in  Japan.  In  addition 
she  bought  ?50  worth  of  records.  "  The  ma- 
chine and  records  were  expressed  to  Japan  and 
were  due  to  arrive  there  alicad  of  her. 

Radio  business  here  is  expected  to  be  greatly 
slinuilatcd  when  the  big  "ew  broadcasting  .sta- 
tion of  l.arus  Bros.,  tobacco  manufacturers,  gets 
down  lo  work.  The  station  is  being  erected  at  a 
cast  of  $125,000  and  will  be  ready  for  business 
within  the  next  month  or  two. 

Formal  opening  of  ilie   beautiful  remodeled 


scheduled    to   be  held 
middle  of  .\ugust. 

W.  T,  Davis,  special  representative  of  the 
Victor  ("o..  called  on  the  trade  here  recently. 
He  is  always  a  welcome  visitor  in  Richmond. 

Louis  F.  Gruner,  manager  of  llie  IJiggs  Music 
Co.,  has  returned  from  a  pleasant  vacation  tri]) 
to  llie  Bermudas. 


Opens  Long  Island  Branch 

A  branch  store  carrying  p-anos,  phonographs 
and  radio  has  been  opened  recently  by  Girabel 
Bros.,  New  York,  on  West  Main  street,  Falch- 
ogue,  L,  I,  Ben  Lax,  wlio  has  charge  of  the 
four  Gimbel  Bros,  stores  on  Long  Island,  is 
managing  the  branch. 


J.  Winfield  Curi 
partnership  in  the 
Lakeporl,  Cal.,  by  I 


has  been  admitted  into 
lusic  bnsiTiess  operated  in 
;  father.  J.  W,  Curry. 


sale  manager;    11,    l.    l.vdJi.ird,  m.ci 
G.  W.  Greener,  treasurer. 

Louis  L  Dunn,  of  the  wholesale  dci>arlmenl 
of  The  Corley  Co.,  has  left  for  Chicago  to  take 
a  course  at  the  factory  of  the  Cable  Piano  Co. 
He  plans  to  be  there  about  lliree  months.  His 
principal  object  in  taking  the  course  is  to  (|nahfy 
himself  in  the  piano  line.  Heretofore  he  has 
been  speciali;<iiig  in  the  talking  machine  end  of 
the  business.  The  com])any,  il  is  understood, 
plans  to  place  him  in  charge  of  one  of  its 
branch  stores  sooner  or  later  and  consec|uenily 
wants  him  lo  be  thoroughly  familiar  with 
pianos  as  well  as  phonographs.  Mr,  Dunn  is  a 
young  man  of  the  alert,  progressive  type,  and 
his  friends  believe  that  he  lias  a  big  future 
ahead  of  him  in  the  music  business. 

The  Corley  Co.  announces  the  appointment 
of  the  following  new  dealers:  Thomas  Mer- 
cantile Co.,  Bluff  City,  Va„  and  Powell  Bros., 
Boykins,  Va. 

Major  A.  Vivian,  veteran  salesman  for  The 
Corley  Co.,  went  to  New  York  the  early  part 
of  August  to  meet  Mrs.  Vivian  when  she  re- 
turned from  a  trip  abroad.  She  spent  most  of 
her  lime  overseas  visiting  relatives  in  Scotland. 
Path6  Exhibit  at  Exposition 
Goldberg  Bros,,  distributors  of  I'athc  and 
other  machines  sold  under  their  ()wn  brand,  had 
quite  an  attractive  exhibit  at  the  Scmi-.mnnal 
Furniture  Exposition  held  at  High  Piiint.  N,  C, 
recently.  LcRoy  Goldberg,  a  member  of  the 
firm,  and  C.  G.  Newman,  salesman  for  the  house, 
covering  North  Carolina  territory,  attended  llie 
exposition.  Goldberg  Bros,  report  the  appoint- 
ment in  July  of  twcnty-six  new  dealers  in  their 
territory,  which  embraces  most  of  the  South 
Atlantic  States.  Business,  they  say,  is  running 
somewhat  ahead  of  last  Summer,  being  2S  per 
cent  belter  in  some  parts  of  the  territory.  The 
bulk  of  the  trading  is  in  popular-priced  machines. 
Starr  Co.  Closing  Local  Headquarters 
The  Starr  Co.  is  closing  out  its  distributing 
office  aj  Richmond,  which  has  been  handling 
business  in  Virginia  and  West  Virginia  and  the 
two  Carnlinas.  The  office  was  in  charge  of 
H.  Wallace  CarnCr,  who  died  several  immlhs 
ago.  fiolh  pianos  and  phonographs  were  han- 
dled. Hereafter  dealers  in  the  Icrrilory  will 
order  direct  from  the  factory.  Miss  F.ieanor 
I''arisli,  secretary  lo  Mr.  Carncr,  l)a>  been  in 
charge  of  [he  Kichiimnd  office  since  his  death, 
She  is  un<lecided  as  to  her  plans  for  the  fulun 
Bright  Outlook  in  Carolinas 
Jn  the  Carolinas  farmers  have  been  f< irlnn.i I 
seasoiiablc  rains  having  pn-vaih-d  i  hnxichi'in 
the  Summer.     As  a   refill    l  In  \  .    Im.-  in- 

bacco  and  corn  crops,  ami  the  loiinn  inip  I's 
considerably  more  promising  llian  il  wa>  a  year 
ago. 

Sonic  dealers  in  Richmond  report  collections 
not  so  good  as  they  would  like  lo  sec  them. 
The  fact  that  more  people  than  ever  before  have 


Get  this  Book  at  Once 
It  Means  Real  Profit 


Sell  the  Speaker 
That  Will  Speak 
For  Itself  ! 


THE  most  helpful  and  intensive  co-operation  is 
given  dealers  who  carry  the  Bristol  line.  The 
Bristol  Prospectus,  shown  above  in  miniature,  con- 
tains the  coniplele  plan. 

Regular  Magazine  advertising,  including  ample 
space  in  Saturday  Evening  Post,  Literary  Oigeet  and 
leading  Trade  Publications,  will  reach  every  corner 
of  America.  Tlie  Bristol  hand.sonie.  large  Win- 
dow Display  in  full  color  is  a  genuinely  new  idea. 
Striking  Counter  Signs,  Beautiful  Booklets,  "Giant 
Ads"  for  windows  and  alt  dealer  helps  are  pictured 
and  described.  See  it  and  know  just  how  we  will 
help. 

Dealers  who  ore  after  quality  trade  and  quick  turn- 
overs should  stock  the  great  Bristol  Line  now!  The 
season  is  here.  This  big  Bristol  book,  page  size 
11x14  inches,  will  be  sent  you  on  application. 

Four  Bristol  Models 

Three  Horn  Type  and  Une  (.labinel  make  up  the 
Bristol  Line,  relailing  at  $15.00  to  $30.00.  Bristol 
Audiophone  Loud  Speakers  excel  in  the  reproduction 
of  the  natural  tone  quality  of  vocal  or  in-'lrumental 
music. 

The  "Voice"  of  the  Audiophone  is  not  a  mere 
'phone  unit  in  a  horn  but  a  highly  developed  electro- 
magnetic drvice.  Models  "C"  (the  "Cabinet")  and 
"S"  arc  equipped  with  the  new  Bristol  "Super  Vnit" 
which  roniuin-i  a  specially  dt-sipned  diaphragm  of 
broad  pitch  rtmjiii-  and  reproducis  with  equally  pleas- 
ing volume  and  clarity,  both  low  and  high  pitched 
notes. 

Send  for  Bulletin  :1025-BS  for  full  descriplive  malter. 


THE  BRISTOL  COMPANY 

WATERBURY,  CONN. 


Represented  by  Branches  in 
9  Principal  Cities 

ISo.'.tan:    Old  Soulh  llldu. 
riiLlailclphia.'    Wiileni-r  nidc. 
nirmliiRhnm:    Aec-Ilcrnlil  Hide. 
CtUCHKo;     Maniidnock  iUotU 
Xew  York;     111    l.ihcrly  SI, 
PltlBtMimli:     Friik  Itldc. 
Drirolt:     llciiik  IJIrfB, 
St.   Loul.s:     Itoittmitn's  Itiink  IHdR 
San  FrnnrlHi'o:    RInilo  Bide. 


-MODKI.  -S" 
Tin.    New    I  .nv    I'if  h  SiiPiiktT 
l(1iirl<    Tplvet    Miil-FlniKh   Bntip  With 
Hllvxred    ni-i-oratlon,  SSH.OO 


BRISTOL^^^*^Loud  Speaker 
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All  Factors  of  the  Trade  in  Kansas  City 

Are  Making  Extensive  Plans  for  the  Fall 

Increase  i.  Trade  Over  S.milar  Period  a  Year  Ago  and  BTTght  Fall  Outlook        f  °f 
-Portable  Instruments  Are  Favored  by  Buying  Publ.c-Jenkins    Installs  Audaks 


Kansas  Citv,  Mo-.  .August  6.— The  u.sual  sea- 
sonal condllions  arc  in  order  with  cxrclleul  Fall 
prospects.  lu]\-.  .1=  a  month,  was  slower  than 
June,  but  in  comparison  with  a  year  ago  sta- 
tistics show  an  increase  in  trade  for  this  terri- 
tory. Consequently  all  sorts  o(  plans  are  in  Che 
making  for  a  good  Fall  and  Winter. 

The  subject  of  paramount  importance  at  this 
time  is  vacations.  Two-week  periods  and  three- 
week  periods  arc  being  snatched  at  enthusias- 
tically by  employer  and  employed  alike  and 
every  sort  of  enthusiasm  comes  back  to  the 
home  ofKce  as  to  the  sizes  of  fish,  dearth  of 
ntosquitoes  and  depth  of  coals  of  tan. 

Portable  Eadio  and  Phonographs  Favored 

Portable  radio  and  phonographs  are  a  con- 
stituent part  of  luggage  of  vacationing  deal- 
ers as  well  as  their  customers,  which  appears 
to  be  the  biggest  argument  in  favor  of  the  in- 
struments.    Consequenlly  the  demand  for  — 


ords  is  great  and  tliey  arc  selling  with  an 
impetus  unknown  in  previous  July  months. 
Light  music  and  the  single  disc  Red  Seal  Vic- 
tor records  appear  to  be  the  leading  sales  items, 
price  and  dance  music  being  the  factors  in  nego- 
tiating these  sales. 

Band  Concerts  Educational 
The  programs  of  the  Kansas  City  Mmiicipal 
Band  have  been  influential  in  the  creation  of 
musical  interest  in  a  great  many  people,  for  the 
typical  audience  is  that  of  families.  Dealers  of 
the  city  are  conlident  that  the  musical  interest 
started  by  training  in  tlic  public  schools  is 
manifest  at  the  public  concerts  and  that  indi- 
rectly the  results  should  be  felt  in  the  music 
demand. 

Victor  Sales  Campaign  Successful 

The  sales  campaign  to  sell  Victrolas  as  con- 
ducted by  the  J.  W.  Jenkins  Sons  Music  Co. 
has  been  successful  for  the  period  of  several 


weeks  while  it  has  been  in  operation.  The 
city  has  been  divided  into  territories  each  one 
of  which  is  put  in  the  hands  of  a  salesman  who 
makes  a  complete  canvass  of  this  territory. 
Six  new  salesmen  have  been  taken  on  suiec 
the  plan  has  been  in  operation. 

Eight  Audaks  Installed  at  Jenkins 
The  record  department  of  Jenkins'  has  just 
installed  eight  of  the  Audak  system  booths, 
with  the  result  that  the  established  customers 
of  the  deparlmcnt  are  interested  in  the  system 
and  in  Irving  it  out  seldom  fail  to  find,  also, 
a  record-  that  thcv  cannot  do  without.  Red  Seal 
Victor  records  at  the  new  prices  are  very  good 
sellers,  while  light  popular  music  is  in  demand 
more  than  other  types  during  tlie  Summer 
months. 

Charles  A.  Rcnie,  formerly  with  space  in  the 
Smilh,  Strohber,  Barnes  Piano  Co.  store  is 
now  located  on  the  ground  floor  of  the  W.  W. 
Kimball  Go's  offices.  Mr.  Renie  has  the  ad- 
vantage of  larger  display  space  in  the  store  and 
window  fronting  Gr.and  avenue:  lie  reports  tliat 
tor  the  Summer  months  the  demand  for  the 
smaller  instruments  has  been  tremendous  with 
harmonicas  and  ukuleles  in  the  lead.  Mr.  Renic 
is  well  known  as  a  collector  of  rare  violins. 


Plaza  Music  Co.  Appointed  Wholesaler  to 

the  Music  Trade  of  Ansco  Cameras,  Etc. 

New  Distributor  Emphasizes  Value  of  Su^h  a  Product  in  Bringing  People  Into  the  Store-A  Profit- 
Building  Sideline-Sales  Drive  Under  Way  to  Introduce  Photographic  Lme 


Ansco  Photoproducts,  Inc.,  the  nationally 
known  manufacturer  of  Ansco  cameras  and 
pholograpbic  films,  has  appointed  the  Plaza 
Music  Co.,  10  West  Twentieth  street,  New  York 
City,  as  a  distributor  to  the  music  trade.  The 
Plaza  Co.  will  be  enabled  to  supply  music  re- 
tailers with  Ansco  photo-products  at  manufac- 
turer trade  prices. 

The  sales  department  of  the  Plaza  Music  Co. 
has  arranged  a  siiles  campaign  in  order  to  prop- 
erly introduce  Ansco  goods,  their  merits  and 
sales  possibilities.  A  deparlmcnt  particularly 
devoted  to  the  exploitation  of  these  products 
will  carry  out  the  details  of  the  campaign  and 
be  prepared  to  render  service  to  merchants  in- 
terested in  cameras  and  films.  Catalogs,  price 
lists  and  consumer  literature  are  available  upon 
request.  . 

The  Plaza  Co.  has  pointed  out  that  the  in- 
terest  in  photography  is  not  a   seasonal  one. 


While  it  is  true  that  the  Summer  mouths  bring 
out  the  greatest  use  of  these  products  there  is 
an  all-year-round  demand.  This  has  been  par- 
ticularly noticeable  in  recent  years,  due  to  the 
great  popularity  of  the  automobile,  which  lures 
millions  of  people  to  the  outdoors  in  all  sea- 
sons. The  public  interest  in  athletic  and  other 
events  also  is  a  means  of  creating  sales  for 
cameras  and  films.  Ansco  Photoproducts,  Inc., 
comprises  a  complete  line  of  box  and  folding 
model  cameras  the  retail  price  of  which  ranges 
from  $1  to  $75.  Some  months  ago  this  firm 
introduced  a  dollar  camera  which  has  liad  wide- 
spread popularity.  It  produces  clear  prints  in 
miniature  size  and  probably  is  the  easiest  meth- 
od of  inducing  the  average  person  to  become 
a  camera  enthusiast.  The  use  of  this  dollar 
Ansco  undoubtedly  creates  a  sale  for  larger 
models  after  a  season's  use.  The  other  oul- 
standing  features  of  the  line  include  automatic 


and  semi-automatic  Anseos  whicli  wind  the 
film.  The  film  line  of  this  company  includes 
sizes  to  fit  all  roll-film  cameras. 

The  Ansco  Co.  was  established  in  1842.  It 
holds  many  original  patents  and  its  products 
have  frequently  taken  gold  medals  at  national 
and  international  expositions.  Stocking  cameras 
and  films  by  the  talking  machine  dealer  is  an 
avenue  of  sales  and  has  already  been  profitably 
carried  out  by  many  dealers.  The  ofl^ering  of 
such  products  and  service  through  a  music  dis- 
tributor should  make  possible  an  enlargement 
of  these  activities,  bringing  many  people  into 
the  store  who  otherwise  would  not  become 
known  to  the  dealer 


Sixteen-Page  Folder 

Features  Two  Radiolas 

Radiola  dealers  are  using  to  c-xcellent  ad- 
vantage  a   very  attractive  sixteen-page  folder 


Concerning 

BURGESS 

BATTERIES 


THE  unique  position  o(  esteem  and  confidence 
occupied  by  Burgess  Radio  Batteries  is  a 
natural  development  of  the  conservative  policy 
which  has  characterized  the  manufacture,  adver- 
tising and  sale  of  Burgess  products. 
Of  interest,  perhaps,  to  the  thinking  battery  buyer 
is  the  fact  that  no  Burgess  product  is  advertised 
or  sold  until  its  merit  has  been  proven,  not  only 
by  our  own  rigid  tests,  but  also  those  of  the  fore- 
most radio  engineers,  manufacturers  and  experi- 
menters in  the  country. 

Through  friendly  criticism  and  suggestions,  to- 
gether with  extensive  research  and  engineering  by 
the  C.  F.  Burgess  Laboratories  the  efficiency  of 
Burgess  Batteries  has  increased  to  a  degree  which 
we  believe  is  not  equalled  elsewhere. 

Atk  Any  Radio  Engineer 

BURGESS  BATTERY  COMPANY 

Engineers     -     DRY  BATTERIES     -  Manufacturers 
Flashlight      -      Rad'o      -      Ignition      -  Telephone 
General  Sales  Office:  Harris  Trust  Bldg.,  Chicago 
Laboratories  and  Works:  Madison,  Wisconsin 
BRANCHES 

V  York 

Washington 

IN  CANADA 

PlAKIS:  NlAllAKA  PAMJi  AN 


Radiola 
Portable 

Siiper-HeleivJi/ms 

\'2ii 


Artistic  Radiola  Folder 
effectively  illustrated  and  featuring  the  new 
Radiola  24  and  Radiola  26.  Over  two-thirds  of 
the  space  is  devoted  to  illustrations  in  orange, 
green  and  black,  reflecting  vacation  enthusiasm 
and  its  adaptability  to  the  sale  of  these  popu- 
lar Radiolas. 


Boston  Kansas  City  MinneapoliB 

Pjltsbursh  Sii.  Lou's 


,  J.tliii 


Buys  Partner's  Interest 

DuQUESNE,  Pa.,  August  6.— Announcement  has 
been  made  recently  that  W.  F.  Allen  has  pur- 
rliascd  the  inltTcst  of  his  partner,  j.  M.  Spada, 
HI  tlie  piano  firm  of  Allen  &  Spada,  49  North 
l-irst  street.  Mr,  Spada  was  forced  to  with- 
draw from  the  business  due  lo  ill  health. 
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POWER 

Electric  Radio 


THE  ONLY  ELECTRIC  RADIO 


That  works  on  either 
AC  or  DC  House  Current 

Just  Plug-in 


NO  ATTACHMENTS 

NO  RECTIFYING  TUBES 

NO  TRACE  OF  HUM 

NO  AERIAL  OR  GROUND 

NO  TESTING  OR  BATTERY 

CHARGING 
NO  MORE  BUYING  A,  B  or  C 

BATTERIES 

The  Power  Electric  Radio 

Comprises  4  Different  Models 

The  Standard  -  Model  No.  160 
Console  Type  -  -  Model  No.  235 
Console  Type  -  Model  No.  300 
The  Phono  Radio  Panel.  Model  No.  143 

GUARANTEE 

Every  set  is  fully  guaranteed  against 
electrical  and  mechanical  defects. 


(Power  Electric  Radio  offers  the  progressive  merchant  a  new  line  of  radio  receivers, 
the  ultimate  in  Radio  Engineering.  Power  Electric  Radios  are  embodied  in  beau- 
t  ful  cabinets,  self-contained,  with  the  latest  type  built-in  loud  speakers,  acousti- 
cally perfect. 

Send  for  Literature,  Distributor  and  Dealer  Proposition 


Manufactured  b\) 


ARGUS  RADIO  CORP. 

25  West  18th  Street 

New  York,  U.  S.  A. 


THE  "POWER"  LINE  IS  DEPENDABLE 
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Pittsburgh  Talking  Machine  Dealers 

Expect  Marked  Sales  Gains  This  Fall 

Special  Drives  by  Victor  Dealers  Featured  in  Extensive  Advertising — Death  of  Clarence  M.  Sigler 
a  Shock  to  His  Many  Friends — Brunswick  Launches  Christmas  Club— Other  News 


PiTTSBUBr.M,  Pa„  Auyiist  &— The  pasl  niontli 
was  characterized  by  a  special  drive  made  by 
Victor  dealers  following  the  action  of  the  Vic- 
tor Talking  Machine  Co.  in  making  substantial 
reductions  on  all  models  oit  the  floors  of  the 
various  Victor  dealers.  The  reduction  in  prices 
was  widely  heralded  in  tlie  daily  newspapers  of 
the  Steel  City  by  the  larger  dealers  in  the  Vic- 
trola  line.  The  announcement  came  as  a  com- 
plete surprise  to  a  number  in  the  trade  and  re- 
sulted in  a  rather  sensational  rush  on  the  part 
of  buyers  to  obtain  Victrolas  at  "greatly  re- 
duced prices." 

Victor  Dealers  Stage  Drives 
Such    enterprising    and    progressive  Victor 
dealers  as  the  C  C.  Mcllor  Co..  W.  F.  Frederick 
Piano  Co..  Kaufmann  &  Baer  Co.,  Kaufmann's 
(The  Big  Store),  Boggs  &   Buhl,   Lcchner  & 
Schoenberger  Co.,  Spear  &  Co.,  Wnrlitzer  Co., 
Rosenbauni  Co.  and  the  Joseph  Home  Co.  fea- 
tured the  unusual  event  in  talking  machine  cir- 
cles by  large  advcrtiscineiiis  in  the  daily  news- 
papers  with   the   result   that   some   very  sub- 
stantial sales  were  made  for  several  days  after- 
wards.    In  keeping  with  this  special  sale  the 
demand  for  Victor  records  was  also  accentu- 
ated and  the  Red  Seal,  records  at  special  prices 
also  met  with  a  i^ery  popular  reception. 
Looking  to  Fall  for  Business  Gains 
According  to  well-informed  talking  machine 
dealers  the  talking  machine  business  has  passed 
the  low-water  mark  and  from  now  on  it  is  ex- 
pected that  there  will  be  a  marked  increase  in 
business.    With  the  passing  of  Labor  Day  there 
is  always  an  upward  trend  to  business  and  this 
is  reflected  in  a  most  gratifying  way  lo  the  talk- 
ing machine  merchants. 

Sales  of  portable  talking  machines  the  past 
few  weeks  have  continued  to  be  rather  satis- 
factory, due  to  the  fact  that  the  number  of 
campers  and  lovers  of  outdoor  life  this  Sum- 
mer have  been  greatly  augmented  over  the 
preceding  Summer. 

Death  of  Clarence  M.  Sigler 
Music   circles   here   were  shocked   over  the 
sudden  death  of  Clarence  M.  Sigler,  president 
of  the  C.  M.   Sigler  Co.,  Inc.,  Victor  dealers 
of  Harrisburp,  Pa.     Mr.  Siller  passed  away  at 


Hastings,  Mich.,  on  July  17,  aged  48  years. 
He  was  active  in  music  circles  En  Harrisburg 
for  many  years  and  later  founded  the  company 
of  which  he  was  the  executive  head  at  the  time 
of  his  death,  Martin  A.  Sigler,  a  brother,  and 
a  member  of  the  firm,  survives,  together  with 
his  widow  and  one  sister.  Interment  was  made 
at  Harrisburg. 

On  Vacation 

.■\rtliur  O.  Lcchner,  of  the  Lechner  &  Schoen- 
berger Co.,  Victor,  Edison  and  Columbia  deal- 
ers, is  spending  his  vacation  with  his  family 
at  his  cottage  at  Northeast,  Pa.,  which  is  lo- 
cated on  Lake  Erie. 
Brunswick  Christmas  Club  Plan  Announced 
Brunswick  dealers  in  the  Pittsburgh  district 
are  in  receipt  of  samples  of  a  letter  from  head- 
quarters, designed  lo  aid  in  the  sales  of  the 
Brunswick  Radiola  or  Brunswick  phonograph, 
by  means  of  a  Christmas  Cliib  plan.  This  pro- 
vides for  the  purchase  to  be  made  by  means  of 
small  weekly  payments.  Six  per  cent  interest 
will  be  paid  to  the  customer  on  all  money  de- 
posited from  July  15  to  date  upon  wliicli  deliv- 
ery is  made.  An  initial  deposit  of  50  cents  en- 
titles the  customer  lo  membership  in  the  Christ- 
mas Club  and  the  instrument  desired  can  be 
selected  at  the  convenience  of  the  patron.  The 
local  Brunswick  dealers  are  pleased  with  the 
program  as  outlined  by  the  company  and  be- 
lieve that  it  will  result  in  a  number  of  sales 
that  otherwise  would  not  haVc  been  made. 

Charles  C.  Latus,  secretary  of  the  Pittsburgh 
Piano  Merchants"  Association  and  Pittsburgh 
representative  of  the  Talking  Machine  World, 
sailed  on  July  29  on  th>  Aquitania  for  a  tour 
of  Europe. 

Warns  Against  Crooks 
"All  strangers  are  not  crooks,  but  all  crooks 
are  strangers"  is  the  warning  that  was  issued 
by  the  Retail  Credit  Men's  Association,  wlirch 
organization  has  .unoiig  its  members  a  num- 
ber of  talking  machine  dealers.  This  aclion,  on 
the  part  of  F.  A,  Caten,  secretary,  is  in  line  with  . 
his  plan  to  have  the  inembers  observe  care  in 
the  acceptance  and  handling  of  checks.  Mr. 
Caten  lias  been  quite  prompt  in  notifyini;  mer- 
chants of  the  pre-i-nci-'  uf  bad  chtik  arli-K  in 


Pittsburgh,  with  the  result  that  the  risk  of  ac- 
cepting checks  is  gradually  being  diniinislicd. 

In  this  connection,  a  few  days  ago,  a  local 
talking  machine  dealer  had  a  close  call  from  be- 
ing victiini*^cd  by  a  bad  check  artist.  About 
-I  P-  ni.  :i  ralhcr  well-diesscd  man  called  at 
(he  talking  machine  shop  in  question  and  asked 
to  be  shown  a  talking  machine.  After  a  number 
of  dcmoustralioiis  had  been  made  he  gave  an 
order  for  a  model  costing  $l.'iO  and  tendered  a- 
clicck  for  $100.  saying  he  would  make  an  initial 
payment  of  $50,  The  clerk  passed  the  order 
and  the  check  to  the  proprietor,  who,  after  a  few 
remarks  with  the  would-be  patron,  said,  "I  will 
call  up  the  bank,  as  I  do  not  know  you."  To 
this  the  man  readily  acquiesced  and  staled  that 
he  would  return  in  "ten  minutes."  A  call  at  the 
bank  over  the  telephone  elicited  the  information 
that  the  man  was  not  known  and  had  no  ac- 
count there  in  thai  name.  The  talking  machine 
dealer  is  still  wailing  for  the  man  "to  come 
back." 

W.  H.  McConnell  in  New  Post 

W.  H.  McConnell,  manager  of  the  piano  de- 
partment of  Eoggs  &  Buhl,  dealers  in  the  Victor, 
Brunswick,  Columbia  and  Cheney  phonographs, 
has  taken  over  the  talking  machine  departcncnt. 
The  former  manager,  Henry  Wood,  is  con- 
nected with  another  department  of  the  firm, 
The  piano  department  and  the  talking  machine 
department  adjoin  each  other  and  are  located 
on  the  fourth  floor  of  the  maminoth  department 
store. 


Many  Dealers  Now  Handling 
Trinity  Six  Radio  Sets 

Plan  of  Dealer  Distribution  Includes  Territorial 
Allotment  to  Selected  Merchants 

The  recent  announcemcut  by  the  Beacon 
Radio  Mfg.  Co.,  Brooklyn,  N.  Y.,  as  to  its  plans 
for  the  production  of  the  Trinity  Si.v  radio  re- 
ceiver has  met  with  the  keen  eulhnsiasm  of 
dealers  tlirongliont  the  mclropolilan  territory. 
E.  J.  Totten,  sales  manager'  of  the  company, 
has  already  appointed  a  number  of  well-known 
dealers   lo  rcyirL-^en I  ihe  liiii.v     Th^    ioinii:in y's 


Exclusively  Wholesale  Service  in  the 
PITTSBURGH  DISTRICT 


Atwater  Kent  Equipment 
Pooley  Radio  Cabinets 
Colin  B.  Kennedy  Equipment 
French  Ray-O-Vac  Batteries 
Exide  Storage  Batteries 
Gold  Seal  Homchargers 

Music  Master  Loud  Speakers 
Weston  Radio  Plugs 

Pennsylvania  Radiophones 
Brach  Antenna  Sets 


Our  Slogan 
Service— None  Better 


E 


S  E  N  B  E  C 

SWARTZ   &  BUEIIN 


909  Penn  Avenue         T.Uphone;  AUaniic  os39 

Catering  eBpecielly  10  music  dealcrt 


o. 


Pittsburgh,  Pa. 


The  Trinity  Six  Radio  Set 
-.lie-  pl.m.v  have  been  completed  and  the  Trinity 
Six  radio  receiver  will  be  sold  direct  to  deal- 
er- in  every  pari  of  the  country. 

In  a  chat  with  The  World,  Mr.  Totten,  who 
has  been  identified  with  the  talking  machine 
trade  for  fifteen  years,  stvited  that  the  Trinity 
set  will  be  sold  to  dealers  on  an  allotted  terri- 
tory basis.  This  plan  of  operation  will  give 
dealers  an  ample  opportunity  lo  take  advantage 
of  all  trade  possibilities  in  their  respective  ter- 
ritories, and  will  provide  for  intensive  sales 
clTort.  The  newspaper  campaign  to  start  in 
.September  is  now  in  process  of  preparation 
and  full  details  regarding  it  will  be  announced 
in  the  near  future. 

The  Trinity  Six  radio  receiver  is  a  six-tube 
set  listing  at  $50  every  part  of  which  is  made 
in  the  Beacon  factories.  The  Beacon  Radio 
Mfg.  Co.  is  one  of  tlic  pioneer.";  in  the  radio 
industry  and  the  radio  parts  of  the  tonipatiy 
are  in  use  the  world  over.  Only  the  raw  ma- 
le rial  itiUts  the  plant,  and  every  part  on  the 
1  riiiiiv  Sit,  including  cabinets,  is,  a  lieacoii 
jirnducl.  The  Trinity  Six  may  be  operated 
either  by  dry  cell  or  storage  batteries  and  a 
fealuf-e  of  the  set  is  the  fact  that  car  phones 
HTifi  the  loud  Speaker  may  be  used  simultanc- 
ou-ly  The  set  includes  in  its  equipment  the 
Beaiori  straight  line  condeipser,  a  product  which 

well  known  throughout  the  radio  industry. 
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Balance  Your  Sales  With  This  Nationally 
Advertised  Photographic  Line 

Cameras  and  film  combine  many  sales  advantages  that  give 
them  strong  appeal  as  music-store  merchandise.  They  attract 
a  highly  desirable  class  of  trade,  and  because  of  the  constant 
need  for  film  and  photo  finishing  increase  the  frequency  of 
customers'  calls.  A  music  store  selling  cameras  and  film  is  in 
closer  and  more  frequent  touch  with  its  customers,  and  en- 
larges their  number. 

ANSCO  CAMERAS 
ANSCO  SPEEDEX  FILM 

Ansco  cameras  comprise  a  complete  line  cf  box  and  folding  models  retailing  at  from 
$1  to  $75.  They  include  the  remarkable  little  Dollar  Ansco.  a  tested  sales  builder:  the 
famous  Ready-sets  that  require  no  experience  or  skill,  and  the  Automatic  and  Semi- 
Autbmatic  Ansco,  which  wind  the  film  themselves,  with  many  other  standard  models 
for  every  picture-taking  use.  A  finely  made  line,  liberally  advertised  and  very  easy  to 
sell, 

Ansco  Speedex  Film  is  the  film  in  the  red  box  with  the  yellow  band — the  film  with  the 
wider  exposure  range  for  clear,  bright  pictures.    Fits  all  roll-film  cameras. 

The  Plaza  Music  Company  has  been  appointed  wholesale  dis- 
tributors to  the  music-store  trade  by  Ansco  Photoproducts, 
Inc.,  and  can  supply  this  better-business  line  of  high-grade 
cameras  and  superior  picture-getting  film  at  manufacturer's 
trade  prices.  Catalog,  folder,  price  list,  and  full  details  of 
dealer  proposition  on  request. 
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Demand  for  Portables  and  Records  Is 

Outstanding  Feature  of  Cincinnati  Trade 

Business  Continues  Generally  Satisfactory — Important  Matters  Discussed  at  Sales  Convention  of 
Kodel  Radio  Corp. — Direct  Mail  Moves  Brunswick  Records — Trade  Activities  of  the  Month 


Ci.vciN.VATi,  O.,  August  S. — The  feature  of  tlie 
lalking  machine  business  just  now  is  the  fine 
demand  for  porlables  and  records.  Tlic  demand 
for  tlic  larger  and  more  expensive  types  of 
talking  machines  is  satisfactory.  Practically  all 
dealers  report  salc^  have  been  belter  in  the  last 
four  weeks  than  they  were  during  ihe  corre- 
sponding period  of  last  year. 

Kodel  Convention  a  Huge  Success 
At  the  sales  conveniion  of  the  Kodel  Radio 
Corp.  held  in  July  in  the  company'*  new  faclory 
at  507  East  Pearl  street,  Cincinnati,  President 
Clarence   E.   Ogdcn  said;   "Sellers   of  lalking 
machines  are  rapidly  beginning  lo  rcsVtze  Ihe 
possibilities   in  developing  radio  business  and 
Ihereby  increasing  their  profits.    As  a  rnle,  the 
lalking  machine  dealer  has  a   service  depart- 
ment, and  this  can  give  all  of  the  radio  serv- 
ice that  is  needed.     But  the  talking  machine 
dealer    cannot  afford    lo  handle  cheap  radio 
merchandise,  made  by  unknown  and  unreliable 
concerns."    RcpresenUlives  were  present  from 
all  parts  of  this  country  and  suvera!  came  from 
foreign    countries.     There   were    business  ses- 
sions in  the  different  days,  with  entertainment 
features  in   the   evenings.     There  was  a  visit 
lo  WKRC,  the  Kodel  broadcasting  station. 
Direct  Mail  Moves  Records 
During    the    heated    term    the  Brunswick- 
Balke-Collender    Co.    is    stimulating    its  sales 
by  means  of  direct-mail  lileralurc.     The  Vo- 
calion  records,  which  the  company  recently  ac- 
quired, are  reported  to  be  moving  splendidly. 
Mario  Chamlee.  regarded  by  some  as  the  great- 
est tenor  in  the  world,  was  a  recent  guest  of 
Stanley    Ries,    general    manager   of   the  local 
house.    The  company  reports  a  good  demand 
for  its  new  $40  portable,  in  which  are  incor- 
porated   several  improvements. 
Good  Portable  Demand  at  George  P.  Gross  Co. 

It  was  stated  at  the  store  of  the  George  P. 
Gross  Co.  that  with  them  most  of  the  demand 
haj.  been  for  portables,  for  use  of  persons 
going  into  camps  or  on  automobile  tours,  and 
there  also  has  been  a  fair  demand  for  used 
machines  of  other  types,  for  Ihc  satne  purpose. 
Soon  after  celebrating  iheir  silver  wedding  an- 
niversary in  June.  Mr.  and  Mrs.  Gross  departed 


on  a  second  honeymoon,  going  on  an  extended 
tour  of  Europe,  It  was  their  plan  lo  return  to 
Cincinnati  the  early  part  of  September,  in 
order  to  be  present  at  the  annual  convention 
of  the  Ohio  Music  Merchants'  Association, 
which  opens  the  middle  of  the  month  and  in 
which  Mr,  Gross  lakes  a  large  amount  of  in- 
terest. Among  the  cities  they  planned  to  visit 
are  Marseilles,  Genoa,  Rome,  Venice,  Milan, 
Berlin,  Strassburg,  Vienna  and  London. 
Sales  Gain  at  Baldwin  Shop 
At  ihc  Baldwin  Victrola  Shop  it  was  reported 
that  sales  have  been  larger  in  the  past  few 
weeks  than  they  were  in  the  corresponding 
period  of  the  previous  year,  and  preparations 
are  being  made  to  handle  a  big  business  in 
the  early  Fall. 

Brunswick  Shop  a  Success 
Louis  H.  Ahaus,  owner  of  the  Brunswick 
Shop,  is  proud  of  the  fact  that  he  has  had  to 
add  another  truck  to  his  delivery  equipment, 
because  of  increased  business.  He  is  proud  of 
this  because  when  he  opened  up  his  business 
about  a  year  and  one-half  ago  there  were  so 
many  predictions  that  he  could  not  succeed  at 
the  location  he  picked  out  for  his  store.  Mr. 
Ahaus  left  the  latter  part  of  July  for  a  few 
weeks'  fishing  in  Wisconsin.  Increased  sales 
of  the  Vocalion  records  are  reported  at  the 
Brunswick  Shop,  with  Other  merchandise  in 
good  demand  for  the  season. 

Milnor  Co,  to  Expand 
The  Milnor  Music  Co.,  which  deals  exten- 
sively in  talking  machines  and  records,  will 
soon  erect  a  building  on  property  adjoining  its 
store  at  36  West  Sixth  street,  giving  it  an  ad- 
ditional frontage  of  twenty-seven  feet. 
Completing  Plans  for  Ohio  Convention 
Otlo  Grau,  president  of  the  Grau  Piano  Co., 
which  carries  a  large  stock  of  lalking  machines 
in  its  Fourth  street  store,  and  also  in  its  sub- 
urban store  in  Norwood,  is  back  from  a  fish- 
ing trip  to  Sage  Lake,  Michigan.  He  and  his 
committee  are  now  completing  the  arrange- 
ments for  the  convention  of  the  Ohio  Music 
Merchants'  Association,  of  which  he  is  presi- 
denl-  This  meeting  will  be  held  in  this  city 
the  mid  III  I'   nf  S<.' plumber,  and  it  is  predicted 


Looking  for  Fall  Business  ? 


Every  Dealer  is. 
Some  know  how. 
Others  do  not  know  how. 
Thousaniis  sell  Okeh  Records. 
These  are  the  happy  Dealers, 
They  don't  have  to  look  for  Fall 
Business. 

It  will  come  wherever  there  are  Okeh 
Records. 


It  pays  to  sell  Okeh! 

Through  our  Service  you  can  suit  the 
musical  preferences  of  the  four 
corners. 

Dance,  Song,  Old-Time  Tune  and 
Race  Music;  YOU  CAN'T  BEAT 
■EM  WHEN  THEY'RE  OKEH. 


Looking  for  Fall  business,  you  say? 
Go  after  it  with  Okeh  Records 

Okeh  records  delivered  by  our  SERVICE  always  get  to  you 
in  time  for  the  big  selling.    That's  what  you  want,  isn't  it? 

STERLING  ROLL  and  RECORD  CO. 

137  West  4th  Slreel,  Cincinnati,  Ohio 


that  there  will  be  an  unusually  large  attendance 
at  the  business  sessions. 

All  of  the  interior  of  the  Grau  downtown 
establishment  has  been  redecorated  and  fine 
tapestry  panels  have  been  added  to  the  big 
show  window,  making  it  even  more  attractive 
than  before. 

Important  Columbia  Activities 
The  Columbia  Distributors'  local  branch, 
which  for  a  short  time  was  in  charge  of  W. 
F.  Pierce,  has  been  discontinued  and  all  re- 
maining stock  has  been  removed  to  the  St. 
Louis  office.  The  district  factory  branch  of 
the  Columbia  Phonograph  Co.,  which  was  re- 
cently established  here,  with  Miss  R.  Helberg 
in  charge,  on  the  fourth  floor  of  the  Western 
Methodist  Book  Concern  building,  has  moved 
to  Ihe  floor  above,  occupying  the  quarters  for- 
merly used  by  the  Columbia  Distributors.  C. 
E.  Krones  has  rejoined  the  sales  force  of  the 
Columbia  Phonograph  Co.,  and  he  now  is 
making  his  first  trip  through  Kentucky  and 
West  Virginia. 

Crosley  Distributors  Meet 
Crosley  distributors  were  entertained  here  by 
the  company  the  latter  part  of  July,  at  its  an- 
nual sales  convention.  Complete  details  of  the 
convention  appear  elsewhere  in  this  issue  of 
The  World.  Because  radio  is  now  stabilized 
as  lo  construction,  with  no  danger  of  improve- 
ments which  will  make  present  apparatus  ob- 
solete, dealers  may  now  buy  freely,  for  Fall 
demand,  it  was  pointed  out. 


Portable  Radios  Featured 

in  Latest  RCA  Window 

Window  Display  Service  Bureau  of  the  Radio 
Corp.  of  America  Supplying  Dealers  With 
Carefully  Planned  Window  Displays 

The  illustration  herewith  shows  the  latest 
window  display  which  is  being  suggested  by 


RCA  Portable  Display  Suggestion 
ihu  Window  Display  Bureau  of  the  Radio  Corp. 
of  America,  which  was  established  a  sliort  time 
ago  to  help  the  dealers  make  their  window 
displays  more  effective.  This  particular  dis- 
play is  devoted  entirely  lo  portable  radio  sets, 
taking  advantage  of  the  outdoors  lure  of  the 
Summertime.  A  plan  will  soon  be  presented 
by  the  Radio  Corp,  by  which  dealers  at  nomi- 
nal cost  can  obtain  an  unusual  scries  of  post- 
ers and  cut-outs  for  use  in  window  displays, 
according  to  an  announcement  which  has  been 
broadcast  to  the  trade. 


Super-Power  Broadcasting 

.ScHF..NECTArJY,  N.  Y.,  August  6— A  recent  experi- 
ment with  super-power  broadcasting  lo  deter- 
mine the  effect  of  its  interference  with  ordinary 
receiving  sets  tuned  for  distance  has  been  com- 
plcled  here  by  Martin  H.  Rice,  manager  of 
broadcasting  for  the  General  Electric  Co.  Mr. 
Rice  concluded  that  interference  of  the  signals 
of  the  super-power  station,  operating  with  a 
fifty-kilowatt  developmental  transmitter,  were 
easily  tuned  out  by  fans  with  ordinary  sets,  liv- 
ing within  four  miles  of  the  General  Electric 
Co.'s  station.  Many  listeners  reported  that  they 
had  successfully  tuned  out  the  powerful  local 
signals  and  had  brought  in  distant  stations  in 
Chicago  and  Cinciimati  with  good  volume  on 
their  receivers. 
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/^REAT  musical 
houses  like  Wur- 
litzer,  that  have  tested 
every  radio  receiver  on 
the  market,  are  featur- 
ing the  Blair  as  "A 
Seller  and  More  Effi- 
cient Riit/io  Receiver." 
This  should  mean  some- 
thing to  a  dealer  seek- 
ing a  line  of  radio  re- 
ceivers that  will  not 
only  safeguard,  but  ma- 
terially enhance  his  rep- 
utation as  a  dealer  in 
quality  merchandise. 


.wmi 

By^e  Foremost 


The  Original  and  Genuine 
Resistance-Coupled  Receiver 

The  Blair  is  the  only  receiver  employing  any  new 
and  vital  improvements  over  the  past  and  present  sea- 
sons' offerings.  It  eliminates  entirely  the  iron  core 
transformers  used  in  the  audio  circuits  of  other  re- 
ceivers, and  tests  prove  the  Blair's  superiority  in  tone 
faithfulness  in  reproduction  of  broadcast  programs. 

Kncased  in  a  beautiful,  genuine  t\vo-toncd  mahogany 
or  walnut  cabinet,  the  Blair  Receiver,  at  seventy-five 
dollars,  is  the  biggest  buy  in  radio.  It  will  be  the  sen- 
sation of  the  coming  season. 

We  suggest  that  responsible  dealers  write  immediately 
to  our  nearest  factory  representative  (Sec  list  herewith) 
for  full  particulars  regarding  the  Blair  franchise  on 
the  model  shown  here  and  console  types. 


370  Sixth  Ave. 


New  York  City 


A  f  T  ( m  V   It  K  F  It  K  S  K  N  T  A  T I V  K  S 

Arkiinsu!,— Williiini  _S.  RtW  Sales  Co..  aoS  E.  ITtli  St.. 


Illinois— C.  W.  Hov 


Distributing  Co., 
>s  .rVueeles.  Cul, 
,.  Brookhn 


,  111  E. 

21  E,  Van  Burcn  -SI 


'liicag-o, 


Indlnniv — C.  W.  Howe  &  Co., 
cago.  lU. 

lown— Leonard  C.  Kohn,  025  Securities  Bliip..  Onuil.ii.  Neb 
KnnNUii— Wllllnm  S.  Reid  Sules  Co.,  308  E.  ITtli  St.,  Kan- 
sas City,  Mo. 

.MnNsiiciiusctts^.  L.  Simon.  00  Corey  Hond,  Biooldine. 

atulnr — J.  1,.  Simon,  00  Corey  Road,  Brookline,  Masa. 
MIcldgun— C.  W.  Howe  &  Co.,  21  E.  Vuti  Burcn  St,,  Chi- 
cago, 111. 

MlnneHolu— L,eonard     C.     Kolin,     023     Securities  BIdg.. 
Oma.lia,  Neb. 

Missouri— Wllilam  S.  Reid  Sales  Co.,  308  E.  17th  St.,  Kan- 
sas City,  Mo. 

New  HiimpsUIro— J,  L.  Simon,  HO  Corey  Road.  Broohilne, 

Nobrnsku— Leontird  C.  IColin,  O:;,-)  ScciirHles  Bhle..  Oiii.-iha, 
Neb. 

Norlli    Dakota— Leonard  C.    Kohn,  lj2."(  SecurUles  BldK.. 
Onifihii,  Neb. 
C.  W.  Howi-  &  Co.,  21  E.  Van  Buren  St..  Kansas 


City,  Mo. 
omu~WlUiani  S.  Rolil 
KunsHH  City.  Mo 
iNland^.  L.  SIiiidii.  ■.) 
1>iikota— Leiilianl  C. 
Omuliii,  Neb. 
■  nt— J.  L.  Simon,  !I0  C 
iacton— Universal  At'ei 
Pranclaeo.  Cal. 

Howe        Co.,  21 


Ki 


I'lty,  Mo, 


Co.,  30S  E.  ITtli  St.. 


E,  Van  Buren  St., 
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Dayton  Fan  &  Motor  Co. 

Publicity  Which  Inspires 

A  New  Brochure  Called  "Day-Fanfare"  Outlines 
Company's  Products,  Policy.  Prices  and  Ex- 
tensive Publicity  Program 

Tlie  Dayton  Fan  &  Motor  (."<.,.  of  Dayton,  O., 
nianufactnrcr  of  Day-Fan  product^,  lias  ju^i 
forwarded  lo  llic  trade  a  brochure  uiidcr  tlic 
title  -Day- Fan  fare"  m  wliicli  are  outlined  llu- 
products,  tlie  policy,  prices,  reservations  as  lo 
oiillels  and  its  luiblicity  proi^-r.-iin.  It  carries 
illustrations  ..f  ihc  complete  line  of  Day-Fan 
products  Willi  fiill-paj^c  iiUis  ( rat  ions  of  its  more 
important  models,    'l  liese  half-tones  arc  repro- 


Day  Royal 


duced  most  clearly  on  a  phantom  background 
which  illustrates  the  use  of  the  sels  in  home 
and  ballroont  atmosphere. 

In  a  recent  issue  of  The  World  there  ap- 
peared announcements  from  the  Dayton  Fan 
&  Motor  Co.  as  regards  its  prices,  policy, 
dealer  and  distributor  territory.  It  should  prove 
of  interest  to  add  the  publicity  program  for  the 
season  as  outlined  by  this  contpany.  An  excerpt 
from  "Day-Fanfare"  will  best  do  this:  "Each 
part  of  the  i:ountry  has  its  own  favorite  and  all 
other  radio  sets  are  therefore  judged  in  com- 
parison with  this  favorite.  If  this  outstanding 
local  success  has  five  lubes,  then  that  section 
feels  that  a  five-lubc  set  is  necessary.  It  it  is  a 
four-tube,  then  four  tubes  become  the  standard. 
In  one  locality,  single  dial,  tone  quality,  se- 
lectivity or  any  of  a  number  of  other  charac- 


teristics may  be  the  dominant  reqiiircmonl  of  a 
successful  radio  set,  whereas  some  oilier  char- 
acteristic may  dominate  in  another  locality.  This 
is  Ihc  reason  why  any  publicity  on  radio  sets 
should  be  highly  locali/cd,  and  in  no  other  way 
ts  this  pos.sihle  to  so  hiL;h  .i  dct:rec  .is  in  h^cal 
newspaper  advertising.  The  dealer  helps  must, 
of  course,  be  of  a  general  nature  for  use  all 
over  the  country,  but  the  local  newspaper  ad- 
vertising can  be  made  to  satisfy  local  opinion 
and  it  may  be  so  controlled  and  directed  as  lo- 
be up  to  the  minute  during  the  entire  season. 


Day  Grand 


It  is  for  this  reason  that  Day-Fan  has  con- 
centrated' on  newspaper  advertising  and  on  dealers' 
helps." 

The  Dayton  Fan  &  Motor  Co.  has  available 
for  its  dealers  window  strips,  hangers,  cut-outs, 
show  cards  for  counter  and  window,  and  center- 
pieces for  the  background  of  window  display. 
Il  will  supply  a  window  trim  in  full  colors  and 
all  necessary  materials  for  window  dressing.  It 
is  pointed  out  lhat  while  it  may  not  always  be 
possible  for  the  dealer  to  give  full  window  dis- 


Daytonia 

plays  to  the  Day-Fan  products  it  is  important 
that  this  be  given  at  proper  intervals  and  par- 
ticularly with  the  opening  of  the  first  news- 
paper advertisement  in  the  dealers'  local  terri- 


tory. The  advertising  campaigns  .are  to  be  ar- 
ranged well  enough  in  advance  so  that  the 
Dayton  Fan  &  Motor  Co.  dealers  may  all  take 
part  in  a  co-operative  sales  drive. 

Besides  the  newspaper  campaigns,  trade  jour- 
nals of  proved  effectiveness  are  to  be  used.  Bill- 
board advertising  in  certain  territories  and  a 
monthly  house  organ  known  as  "The  Day-Fan 
Dial."  booklets,  pamphlets,  circulars  and  con- 
sumer literature  of  all  kinds  are  also  available. 
"Day  Fanfare"  is  most  specific  as  to  the  season's 
plans  of  the  Dayton  Fan  &  Motor  Co.  and  will 
prove  of  constructive  value  to  every  Day-Fan 
dealer. 

We  have  reproduced  herewith  three  of  the 
console  models  manufactured  by  the  Dayton 
Fan  &  Motor  Co.  which  will  give  a  good  idea 
of  the  high  quality  products  this  firm  produces, 
which  include  nine  models  in  all.  from  table 
machines  to  elaborate  floor  sets,  ranging  in 
price  from  $75  to  §300. 

Oregon  Association  Officers 
Hold  Luncheon  Meeting 

Gathering  Holds  Round-table  Discussion  of 
Various  Important  Trade  Topics— P.  S. 
Wicks,  of  St.  Paul,  Minn.,  a  Guest 

Portland,  Ore,.  August  4.— The  executives  and 
chairman  of  the  Oregon  Music  Trades  Associa- 
ation  met  at  a  luncheon  at  the  Hotel  Portland, 
July  22,  and  held  a  business  meeting,  which 
was  presided  over  by  G.  F.  Johnson,  president. 
A  round-table  discussion  of  various  questions 
of  vital  importance  to  the  industry  was  held 
P.  S.  Wicks,  of  the  P.  S.  Wicks  Piano  Co.,  St, 
Paul,  Minn.,  was  a  guest  and  when  called  upon 
responded  with  a  few  remarks,  complimenting 
the  Association  on  its  apparent  success  and  the 
interest  shown  by  the  wholesalers  and  retailers 
in  it.  Mr.  Wicks  is  in  Portland  visiting  his 
daughter  and  her  husband,  Eric  V.  Hauser, 
Jr.,  prominent  residents  of  the  city.  Those  at- 
tending the  meeting  were  G.  F.  Johnson  of  the 

G.  F.  Johnson  Piano  Co.;  Elmer  Hunt,  man- 
ager of  Sherman,  Clay  &  Co.,  wholesale;  Frank 
M.  Case,  manager  of  Sherman,  Clay  &  Co. 
retail;  B.  R.  Brassfield,  manager,  and  Frank 
Raymond,  sales  manager  of  the  Wiley  B.  Allen 
Co.;  Frank  Lucas,  of  Seiberling,  Lucas  Music 
Co.;  H.  H.  Thompson,  of  the  H.  H.  Thompson 
Piano  Co.;  Randall  Bargelt,  manager  Columbia 
wholesale;  J.  J.  Collins  of  Collins  &  Erwin; 

H.  H.  Princehouse,  of  the  McCormick  Music 
Co.;  G.  F.  Johnson  of  the  G.  F.  Johnson  Piano 
Co.;  George  E.  Hovenden,  of  the  Hovenden 
Piano  Co.;  Charles  Soule,  district  manager 
of  the  Starr  Piano  Co.;  George  Cracknell, 
manager  of  the  Conn-Portland  Co  ;  E.  B,  Hyatt 
of  the  Hyatt  Music  Co.;  A.  R.  McKinley,  man- 
ager of  Brunswick  wholesale;  Harry  Quacken- 
bush,  manager  of  the  Bush  &  Lane  Piano  Co.; 
P.  S.  Wicks,  of  St.  Paul,  and  George  Thompson, 
secretary. 


New  Music  Store  in  Miami 

Miami.  Fla.,  August  5.— John  R.  Shane  has  open- 
ed a  new  music  store  in  the  Del  Rio  Building, 
at  South  River  Drive  and  Flagler  street,  han- 
dling the  Baldwin  line  of  pianos,  phonographs, 
records  and  music  rolls.  Mr.  Shane  has  been 
a  salesman  with  one  of  the  well-known  music 
stores  here  for  the  past  seven  years,  and  is 
well  eauipped  for  making  a  success  of  his  ven- 
ture ill  business  for  himself. 


Has  Capital  of  $100,000 

The  Girard  Mfg.  Co.  of  Wilmington,  Del., 
was  recently  incorporated  with  a  capital  stock 
of  $100.flOn  for  the  purpose  of  making  phono- 
graphs. 

The  "Music  Box,"  talking  .machine  store  of 
f-Tariford,  Conn.,  recently  suffered  a  heavy  loss 
from  fire. 


PET   O  FONE 

MADE  IN  V.  S.  A. 

A  real  portable  talking  machine 


UISTBIBl'TOKS 

Pet  O  Fone  Is  bound  to 
be  a  big  seller  this  year 
—the  demand  is  already 
great.  Good  proposition 
open  In  your  territory. 


TO  RETAIL  AT  $12 

UauBl  Trade  Diicouals 

The  Pet  O  Fone  is  a  sturdy  little 
talking  machine — no  larger  than  a 
camera,  and  as  easy  to  carry.  It 
has  a  good  motor  that  will  last; 
and  its  tone  is  roost  pleasing.  See 
it  and  hear  it  and  be  convinced. 


DEALERS 
A  display  of  Pet  O  Fones 
will  create  sales  —  and 
demonatraUona  will  In- 
crease them.  Quick  sales 
and  large  profits  are  wait- 
ing for  you. 


black,  rtc 
fabricoid. 


PET  O  FONE  MFG.  CO.,  557  BROADWAY,  NEW  YORK 
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The  Public  Decides 


In  a  country  like  ours,  the  piiliHc  is  really  the  court  o£  last  resort.  Sound 
Inisiness  policies  and  action  must,  therefore,  be  influenced  by  public  opinion.  But 
public  opinion  is  not  always  properly  understood  or  rightly  judged. 

The  popularity  of  radio  had  reached  a  point  where  an  impression  was 
created  that  the  public  was  losing  interest  in  Victrolas,  and  would  no  longer 
buy  them  in  large  quantities.  Many  Victor  dealers  accepted  this  impression  as 
a  fact.    Some  were  even  prepared  to  liquidate  and  go  nut  of  business. 

Necessity  has  always  been  the  niollu-i-  i>t  iTm  nlinn.  To  meet  the  necessity 
of  restoring  what  appeared  to  be  a  lost  intLitst  in  X'ictrolas,  invention  has  pro- 
duced a  marvelous,  new  instrument — the  greatest  ;nKance  in  the  history  of  the 
industry.  To  prepare  the  market  for  the  m-w  line,  e.xisiing  stijcks  of  present 
type  Victrolas  were  offered  the  public  at  greatly  reduced  prices. 

You,  Mr.  Victor  Dealer,  know  the  result.  Stocks  on  hand  were  imme- 
diately sold  out  and  so  great  and  insistent  is  the  demand  for  more  that  immense 
factory  and  wholesale  stocks  are  already  heavily  oversold. 

Public  opinion  was  put  to  the  test  and  has  rendered  its  verdict.  The  people 
still  want  \'ictri>las  and  the  privilege  of  selecting  their  own  artists  and  pro- 
grams free  from  static  nr  interference.  Tlie  X  ictor  factory  and  its  distributors 
are  now  wondering  how  to  meet  the  trenu  luluu^  iii.-mand.  while  dealers  who 
were  loaded  a  month  ago  with  imaginary  ^iirplu-  .ire  now  fortifying  against  a 
certain  shortage. 

With  Blackman,  it  is,  as  always,  a  case  of  taking  care  of  our  regular  trade, 
so  that  all  who  co-operate  may  participate.  We  have  given  an  opportunity  to 
all  our  dealers  to  offset  their  losses  on  inventory  In-  supplying  them  with  new 
stock  on  a  profitable  basis. 

Nothing  succeeds  like  success.   Success  is  seldom 
accomplished  without  first  overcoming  obstacles.  The 
road  to  success  with  a  revived  Victrola  business  is 
%I^fN.  before  you,  Mr.  Victor  Dealer,  and  Blackman  is  ready 

to  help  you  travel  it.  Let  us  now  capitalize  the  les- 
sons of  past  history  and  proceed  to  make  new  historj'. 

J.  NKWCOMB  BL.\CKM./\N. 
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duces 


Model  7— The  original  Ptinstiehl  5-Tube  Over- 
tone Receiverwhose  proven  performance  justifies 
yourcon6dencc  in  any  radio  equipment  beating  the 
Pfenstiehl  name.  Price  $l-jO,00  (less  accessories). 


Model  S— A  low  priced  2-Dial  5-Tube 
Receiving  Se[.  Ptansiiehl  quality  through- 
out. Price  $85.00  llcss  accessories). 


I AST  year  Ptanstiehl  perfected  the  Overtone  Receiver— an 
U  accomplishment  of  the  first  importance,  which  radio 
engineers  had  vainly  attempted  hitherto.  He  did  so  by  ehmi- 
Dating  all  clashing  of  radio  energy  inside  the  set,  thereby 
insuring  a  smooth,  forward  flow  of  the  radio  stream  from 
circuit  to  circuit.  The  super  vibrations  of  radio  energy  are 
thus  kept  intact,  exaaly  as  received,  and  there  is  no  blurring 
or  marring  of  the  resulting  ovenones  which  bring  out  the 
beauty  of  voice  and  music. 

This  year  he  went  a  step  funher.  He  still  further  protected  the 
overtones  by  an  overtone  loudspeaker  inbuilt  and  sympathetically 
adjusted  to  the  receiver  itself.  Modulation  is  made  perfect.  Even 
through  a  detached  speaker  the  tone  was  far  superior  to  any  other 
obtainable  in  long  distance  reception.  Now  it  is  supreme. 

Single  Dial  More  Efficient 
Than  Any  Multiple  Control 

His  single  dial  control  immeasurably  simplifies  radio.  It  will  give  it 
a  new  popularity  with  the  great  mass  of  home  users  who  are  inex- 
pert and  dislike  complicated  tuning.  It  has  been  made  possible  by 
the  very  same  mastery  of  radio  energy  in  and  between  circuits 
which  perfected  overtone  reception.  With  no  leakage  of  energy  to 
disturb  the  elearical  characteristic  of  the  radio  stream  on  its  way 
through  each  circuit,  there  are  no  inequalities.  Each  circuit  is 
electrically  like  every  other.  They  can  all  be  tuned  bv  one  turn  of  the 
Pfanstieh!  triple  unit  condenser. 

Without  the  simple,  equalized  circuit  of  the  Pfanstiehl  system,  no 
efficient  one  dial  control  is  possible  in  a  radio  frequency  set.  Stray 
energy  and  the  devices  employed  to  neutralize  it  create  inequalities 
in  the  circuits  which  then  require  separate  tuning. 

It  thus  becomes  apparent  how  important  an  advance  Pfanstiehl 
made  in  simplifying  the  radio  frequency  circuit  and  eliminating  all 
compensating  or  neutralizing  devices.  It  made  possible  perfect  over- 
tone reception,  simple  and  dependable  operation  and  now — single 
dial  control. 

The  PfanSiiehl  Line 
Embraces  Five  New  Models 

They  range  in  price  from  $85  to  $450,  with  intervening  models  at 
$135,  $155.  $200.  All  but  the  lowest  priced  are  overtone  receivers. 
The  $85  cabinet  model  has  as  clear  and  beautiful  a  tone  as  can  be 


MODEL8C—Two.dial  5-Tube  Receiving  Set, 
demountable  from  console  stand,  permiidng 
use  on  floor  or  table.  Ovenone  speaker  built 
in.  Price  $135.00  (less  tubes  and  baiteriesl. 
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Single  Dial 

6 -Tube  Overtone  Receiver 


With  Translucent 
Station  Finder 

produced  by  any  other  long  distance  receiver,  second  to  none  but 
the  overtone  icself,  and  it  has  a  two  dial  control.  In  console  form 
with  inbuilt  loudspeaker,  the  price  is  $135. 

The  overtone  receiver  in  cabinet  form  may  be  had  with  or  with- 
out loudspeaker  at  $200  and  $155  respectively.  In  console  form 
the  price  is  §450. 

The  console  is  entirely  unique.  It  is  the  completest  assembly  of 
radio  equipment  ever  brought  together  in  compact  and  unified  form. 

A  single  panel  drop  door  conceals  the  interior  when  closed. 
When  open,  the  drop  door  slides  back  into  a  groove  and  serves  as 
a  desk.  A  surprisingly  simple  arrangement.  A  handsome  piece  of 
furniture,  of  Stream  line  grace  and  simpliciry,  made  in  duo  tone 
black  walnut. 

oAn  Unique  Feature — 
Illuminated  Station  Finder 

An  unique  feature  of  the  overtone  panel  in  all  models  is  the  illu- 
minated station  finder  disc  which  revolves  with  the  tuning  knoband 
registers  in  actual  wave-lengths  rather  than  in  arbitrary  numbers. 
The  disc  is  concealed  except  fot  a  small  opening  in  the  panel  where 
the  wave-length  appears,  the  disc  being  translucent  and  illuminated 
from  behind.  Extremely  convenient;  enables  tuning  to  be  done  in  the 
dark;  shows  whether  power  is  on  or  off;  adds  a  brilliant  touch  to 
the  panel  assembly.  Panel  is  of  wood,  five  ply  construction,  finished 
like  rest  of  cabinet.  Much  handsomer  than  bakelitc  or  rubber.  Control 
and  volume  dials  of  inlaid  wood.  All  exposed  metal  parts  gold  plated. 


oAn  Exclusive  Franchise 

The  Pfanstiehl  line  is  sold  through  exclusive  dealers  and 
jobbers  who  are  thus  ptotected  against  unfair  competition 
and  price  cutting.  Whatever  good-will  the  dealer  or 
jobber  builds  up  for  Pfanstiehl  is  his  own.  He  enjoys 
a  liberal  profit  and  is  expected  in  return  to  push  the 
line  aggressively  with  the  cooperation  of  the  maker. 


For  further  detaib,  address 

PFANSTIEHL    RADIO  COMPANY 

11  South  La  Salle  Street,  Chicago,  Illinob 


Model  10C—Acompletc6-Tube Single-dial  Con- 
sole ReceivetwiihOvertoneSpeaker.Conicol  Board, 
Batterj' Charger  and  companmenrs  for  Battery  built 
in.  Price  S-150.C0  (less  tubes  and  batteries). 


Model  10  —  An  Overtone  Single-dial  6-Tube 
Receiving  Set.  Price$155.00  (less  accessories). 
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MONDIAL 

Radio's  Greatest  Sensation/ 


Revolutionizing  Radio  Operation 


The  radio  business  is  now  ready  for  stabilization.  You  dealers  who  have 
gone  through  the  worry  and  grief  of  "radio  troubles"  have  a  solution  in 

NO-DIAL  Receivers. 


FOR  NO-DIAL  Receivers  are  just  what 
their  name  implies.  Dials  on  sets  are 
now  old-fashioned  and  obsolete. 

The  public  has  been  begging  for  a  simple  set 
to  operate.  Now  you  can  give  it  to  them. 
Merely  rotating  the  cover  brings  in  station 
after  station,  at  its  own  particular  point  on 
the  visible  station  record,  far  and  near — loud 
and  clear. 

Tube  for  tube,  the  NO-DIAL  recognizes  no 
superior,  and  on  test  it  has  out-performed 
many  higher  priced  receivers.  For  fine  vol- 
ume, clarity  of  tone  and  long  range  NO- 
DIAL  excels. 


WHY  A  NO-DIAL  FRANCHISE  IS 
SO  VALUABLE 

An  extensive  advertising  campaign  in  all  the 
leading  magazines  and  metropolitan  news- 
papers is  being  released,  starting  with  Sep- 
tember issues.  Big,  dominant  NO-DIAL 
messages  will  be  carried  into  millions  of 
homes  to  real  prospects  who  have  been  wait- 
ing for  SIMPLICITY  in  radio  such  as  NO- 
DIAL  offers. 

Furthermore  we  are  providing  a  close  pro- 
tective policy  that  will  insure  sales  protec- 
tion, and  eliminate  unfair  trade  practices. 
Finally  we  are  behind  every  dealer,  backing 
him  up  with  our  tremendous  organization, 
dealer  helps,  etc..  insuring  him  of  success. 


THE  HOilE  "F  M> 
Licr'iscd  under  litack'n 
iiiid  Halcnls  Pcndiiia.  H 
So.  1014002. 


The  Ohio  Stamping  and  Engineering  Company 
Dayton,  Ohio,  U.  S.  A. 


Fill  out  the  coupfjH  and  make  application  for 
a  NO-DIAL  franchise  today. 


Tlie  Oliio  Stamping  &  Etiyineeriiig  Co., 

Dayton.  Ohio.  Dcpl.  F8. 

Gentlemen: 

Send  mc  all  the  details  regardine  a  NO-DIAL  FUAN- 
CHISE. 

NAME   

ADDRESS   

CITY    STATE  
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Hornless  Loud  Speaker  fn       s;x^      u  — 

Be  Introduced  to  Trade  ^''^earf^eld" 

  lo  irade  Is  Introduced  to  Trade 

William  H,  Vidor,  Maplcwood,  N   7  l„v,„t„,.   

of  New  Type  of  Radio  Loud  Speaker  "'S'  New  Six- 

Glass  Enclosed  Receiver 


An  entirely  new  type  of  hornless  lond  speaker 
w.ll  slionly  be  introduced  in  the  radio  llcid  Tli,. 
product  IS  named  ijie  Gloria  and  is  tile  in 


25t  tlie 


glass 


N.  J. 


Gloria  Loud  Speaker 
of  William  H.  Vidor,  of  Maplcwood, 
The  product  is  of  most  attractive  design'mount- 
ed  on  a  metal  stand  suitable  for  placing  on  the 
table  or  other  places  in  the  home.  The  speaker 
consists  of  an  elliptical  gun  metal  hoop  held 
in  a  vertical  plane  by  a  heavy  base.  At  the 
centre  of  the  top  of  the  hoop  is  a  housing 
for  the  unit.  The  stylus  of  the  unit  drops  down 
from  the  housing  and  on  its  end  is  suspended 
the  vibrating  surface  centrally  located  with  re- 
spect to  the  hoop.  There  are  some  novel  prin- 
ciples used  in  the  designing  of  this  product 
and  the  laboratory  tests  which  it  has  passed 
have  met  with  the  approval  of  both  radio  and 
acoustical  engineers. 


Ihe  Sherman  Radio  Mfg,  Corp.,  New  York 
Lily  recently  introduced  a  si.K-tube  set.  known 
as  the  ■  Clearfield."  Besides  having  a  circuit 
"irrying  some  late  developments  in  radio  re- 
ception the  set  makes  its  first  impression 
Ihroiigli  the  fact  that  it  is  housed  in  a  plate  glass 
cibinct.  This  allows  the  set  lo  be  operated 
>  I'h  the  internal  mechanism  always  in  view  of 
the  operator.  The  base  of  the  cabinet  is  of 
mahogany  with  wood  carvings. 

riie  manufacturers  state  that  the  inter 
set  has  aroused  since  its  introduction  ha 
exceeded    the   expectations.     The  -plate 
cabinet  has  met  with  widespread  approval 

1  he  manufacturers  of  the  "Clearfield,"  the 
Sherman  Radio  Mfg.  Corp.,  plans  both  national 
and  local  advertising  campaigns  lo  create  fur- 
Uier  interest  in  the  set.  The  company  has  asso- 
rialed  with  it  some  well-known  radio  engineers, 
and  ,„  addition  the  „,her  officials  of  the  com- 
pany are  radio  pioneers  who  have  had  experi- 
ence m  both  ihe  retail  and  manufacturing  de- 
partments.. 

Besides  its  standard  sales  policy  and  its  dis- 
tribution guarantees  the  company  also  extends 
a  guarantee  to  the  consumer  which  allows  au- 
thorized dealers  to  sell  the  Clearfield  De  Lu.xe, 
unconditionally,  that  the  product  will  meet  every 
claim  made  for  it  or  the  purchase  price  will  be 
refunded  in  full. 


Harry  Cohen  Appointed 

Wall-Kane  Co.  Secretary 

Son  of  President  N,  Cohen,  of  the  Wall-Kane 
Needle  Mfg.  Co.,  Also  General  Manager 

N.  Cohen,  president  of  the  Wall-Kane  Needle 
Mlg.  Co.,  Brooklyn,  New  York,  has  announced 
the  appointment  ol  H.-irry  C„h,..„  ,,s  sccretar. 


Hank's  Music  Shop  recently  opened  at  132 
Jones  street,  San  Francisco,  Cal, 


Buys  Old  Music  Business 

The  music  store  of  Buckingham  &  Moak 
ULica.  N.  Y.,  in  existence  for  the  past  104  years, 
was  recently  taken  over  by  Charles  Henry  Sam- 
bahno.  The  establishment  is  located  at  119 
Genesee  street 


Harry  Cohen 
and  general  manager  of  the  Wall-Kane  Co. 
Harry  Cohen  is  the  youngest  son  of  President 
Cohen  and  prior  to  his  appointment  to  this 
important  position  had  given  more  than  satis- 
factory evidence  to  his  father  of  his  well-de- 
veloped sales  ability.  The  new  Wall-Kane  gen- 
eral sales  manager  recently  made  his  initial  trip 
throughout  the  trade,  visiting  dealers  in  South- 
ern territory.  As  a  result  of  this  trip  many  sub- 
stantial orders  were  received  from  the  South. 
Mr.  Cohen  will  soon  leave  on  a  trip  throueh 
the    Northern  territory- 


EMPIRE  UNIVERSAL  TONE  ARMS  AND  REPRODUCERS 


Excel  !□  Every  Important  Feature 

It  is  an  acknowledged  fact  that  the 
tone  ai-m  and  reproducer  are  the 
most  vitally  important  parts  of  a 
phonograph. 

With  no  other  equipment  can  you 
bring  out  the  clearness  and  sweet- 
ness of  tone  that  E]\'IPIRE  wiil 
accompUsh.  And  it  "is  tone  quahty 
and  excellence  of  reproduction  that 
make  one  phonograph  better  than 
another,  and  make  it  sell  in  greater 


Empire  Radio  Phono  Tone  Arm 


EMPIRE  "  Tone  Arms  and 
Reproducers  are  made  for  all 
types  of  phonographs,  from 
the  portables  to  the  big,  hand- 
some cabinet  machines  and 
the  combination  Radio  and 
Phonograph. 

Order  a  sample  arm  and  test 
it  out.  It  will  win  you  on 
merit  only.  Our  prices  are 
low  and  quality  second  to 
none, 


EMPIRE  PHONO  PARTS  COMPANY     2261  East  Hth  St.,  Cleveland,  0. 

EstablUhed  in  1914  W.  J.  McNAMARA,  President 
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1925-26  A-G  Dayton  Sets 

Introduced  to  the  Trade 

A-C  Electrical  Mfg.  Co.  Has  Completed  Exten- 
sive Advertising  Plans  in  Connection  With 
Marketing  Its  New  Fall  Line 

The  A-C  Electrical  Mfg.  Co.,  of  Daylon.  O., 
which  introduced  its  line  of  radio  receivers  to 
the  talking  machine  trade  during  the  1924  sea- 
son and  which  created  widespread  coniinent 
with  its  "Phono  Set  Model,"  now  anr>ounces  its 
1925-26  models.  This  includes  a  new  console 
model  known  as  XL-15.  It  carries  a  standard 
A-C  Dayton  receiver  with  built-in  loud  speaker 
with  compartments  for  "A"  and  "E"  batteries, 


DISTRIBUTORS  WANTED 

Prominent  manufacturer  about  to  engage  in  the  manufacture  of  radio  Itit  radio 
set  and  loud  speaker  wants  financially  responsible  exclusive  distributors. 
The  set  has  exceptional  quality  and  individuality. 
The  loud  speaker  is  without  question  the  best  on  the  market. 

Price  and  quality  will  be  maintained  and  exclusive  territory  given  distributors 
ana  dealers. 

^"^t^o,"^-^^!)"!"^  V^J"?.''^  ^^^'^^'^  ^"'^  financial  responsibility,  etc..  to 

Box  1521,  Talking  Machine  World.  383  Madison  Ave.,  New  York 


graph,  both  radio  and  records  being  available 
at  all  times.  In  regard  to  marketing  this  prod- 
uct the  sales  department  of  the  A-C  Electrical 
Mfg.  Co.  says:  "The  installation  of  otir  phono 
sets  in  phonographs  now  in  the  homes  of  the 
country  saves  not  only  the  cost  of  a  loud  speak- 
er and  the  price  of  cabinet  or  stand,  but  places 
the  combination  in  the  home  at  a  comparatively 
low  cost  and  conserves  the  space  necessary  fot 
the  instruments  in  the  living  or  other  rooms  of 
the  purchaser.  The  fact  that  there  arc  over 
ten  million  phonographs  in  the  homes  of  the 
United  States  makes  the  market  for  this  phono 
set  exceptionally  large  and  responsive." 

The  A-C  Dayton  receivers  are  engineered  by 
R.  S.  Copp,  one  of  America's  foremost  radio 
engineers.  They  carry  some  exclusive  patented 
features  all  of  which  have  proved  their  merit  in 
both  laboratory  tests  and  in  months  of  use  by 
consumers. 

The  advertising  and  sales  plans  of  the  A-C 
Electrical  Mfg.  Co.  for  the  season  have  been 
arranged  and  thtj  d.'t..iK   arc   available  to  its 


I'avorable  comment  was  made  as  to  their  suc- 
cess in  carrying  out  house  to  house  canvass 
and  a  mail  order  business  through  the  introduc- 
tion of  the  Phono  Set  to  present  owners  of  both 
upright  and  console  model  talking  machines. 


A-C  Phono  Set  Model  Installed 
with  a  lining  of  asphaltum  in  the  "A"  battery 
compartment  so  that  acids  or  fumes  cannot  af- 
fect the  other  equipment.  The  cabinet  is  of  ma- 
hogany, has  two-tone  finish  and  its  size  is 
adaptable  for  both  large  and  small  homes. 
■  Another  important  model  is  XL-IO.  This 
table  model  comes  in  both  mahogany  two-tone 
finish  and  in  plate  glass  cabinet,  operating  on 
either  dry  cell  or  storage  tattery.  The  glass 
enclosed  model  makes  a  particularly  attractive 
counter  or  window  display.  It  is  a  valuable 
aid  in  increasing  interest  and  hastening  sales. 

The  A-C  Dayton  Phono  Sets  can  be  installed 
in  either  the  upright  or_  console  phonographs. 
It  is  a  complete  five-tube  receiver  and  is  gen- 
erally placed  in  the  record  compartment  of  up- 
right phonographs  and  lends  itself  readily  to 
other  positions  in  the  console  type.  Its  use 
does  not  impair  the  operation  of  the  phono- 


The  Man  Behind  "Pete  Dale 
and  His  Ukulele"  Records 

It  is  not  generally  known  that  "Pete"  Dale, 
who  recently  signed  a  contract  to  record  ex- 
clusively for  the  Columbia  Phonograph  Co., 
Inc.,  is  Peter  Dale  Wimbrow,  of  Whaleyville, 
Md.,  whose  family  have  been  pioneers  in  that 
section  and  are  well  known  for  their  interest 
in  the  Petey  Manufacturing  Co.  Pete  Dale  is 
popular  throughout  the  Peninsula  from  Wil- 
mington, Del.,  to  Cape  Charles,  Va.,  and  he  is 
remembered  by  residents  of  that  section  as  one 
of  the  most  capable  performers  in  amateur 
theatricals.  Mr.  Dale  is  billed  by  Columbia 
as  "Pete  Dale  and  His  Ukulele,"  and  he  is  the 
proud  possessor  of  a  specially  constructed  uku- 
lele which  he  uses  to  accompany  himself  while 
singing  the  songs  he  has  composed.  Mr.  Dale's 
voice  is  particularly  adaptable  to  the  type  of 
songs  he  sings  and  his  first  Columbia  record. 
"Black  Sheep  Blues"  and  "So  Long,  North— I'm 
Headin'  South,"  has  been  very  favorably  re- 
ceived by  the  trade. 


presei 
trade. 


A-C  XL-15 

outlets  or  interested  members  of  the 
The  Summer  campaign  inaugurated  in 
April  in  which  the  Phono  Set  was  featured  pro- 
duced an  active  demand  for  this  particular  prod- 
uct in  recent  months.  The  company  has  re- 
ceived numerous  letters  from  retailers  in  which 


Plaza  Music  Co.  Soon  to 
Announce  Line  of  Radio 

The  Plaza  Music  Co.  will  shortly  announce 
a  complete  line  of  radio  products.  This  will 
include  panels  for  talking  machines,  loud  speak- 
ers of  several  designs,  radio  receiving  sets  in 
table  and  console  models  and  in  phonograph 
and  radio  combination  as  well  as  separate  cabi- 
nets. 

The  catalog  and  supplementary  publicity  ma- 
terial for  the  introduction  of  these  new  radio 
products  to  be  presented  by  the  Plaza  Co.  will 
shortly  be  forwarded  to  the  trade  and  samples 
of  the  various  products  will  closely  follow. 


E.  M.  Streich,  Merrill,  Wis.,  dealer,  is  re- 
modeling his  store  this  Summer,  He  features 
DeForest  and  Freed-Eisemann  lines. 


Van  Veen  Wareroom  Equipment 

 WORKMANSHIP  

The  workmanship  that  has  been  put  into  Van  Veen  wareroom  equipment  is  apparent  in 
the  fm.shed  product.  Each  part  carefully  selected  for  its  fitness  and  carefully  matched 
and  joined  has  produced  wareroom  equipment  that  represents  the  best  in  the  woodworking  art. 
Not^vithstanding  the  quality,  experience  and  workmanship  to  be  found  in  Van  Veen  enuin- 
ment  through  concentration  in  this  field  we  are  able  to  offer  itat  an  unusually  attractive  price. 

IVrile  for  details  and  catalog 


VAN  VEEN  &  COMPANY,  Inc. 


413-417  East  109th  Street,  New  York  City 


>  Lehigh  5324  •  4540 
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AT/^d  i  1 1  Teletone  Cabinet  Speafc 

^  fC'W/  #  All  Wood  Construction 

Inside— Spruce       Outside— Walnut 

New  DESIGN   (Drum  Shape) 
New   PRINCIPLE   (See  illustration) 

New  ORGANIZATION 

(General  F.  T.  Mines,  Chairman) 

General  Frank  T.  Mines,  Director 
of  the  United  States  Veterans  Bu- 
reau, is  Chairman  of  the  Board, 
the  chief  executive,  responsible  for 
carrying  out  Teletone  Corpora- 
tion's policy— which  is  one  of  strict 
co-operation  with  the  Jobber,  and 
protection  of  the  dealer  against 
price  cutters. 


binel  Speaker  pleases  ihe 
s  Ihe  eye  ivilli  ilj  appearance, 
vilh  i(s  price.  Bcaulifully  finis 
15  iriches  high  and  is  only  3^ 
me  piece  o(  furnilure.  tils  on  top  of 
any  31^-inch  space. 


ith  i 


iJ  pli— . 
h" 


the  $' 


3250 

R.:ai\>  to 


NOW  IS  THE  TIME  TO  GET  THE 

TELETONE  Vranchisel 


rOBBERS  are  urged  to  write,  or  wire 
us  at  once  for  details  of  the  Teletone 
Franchise,  which  includes  a  guaran- 
teed advertising  campaign  over 
the  local  dealer's  name  and 
address. 


New  Principle 
in  So  u  n  d 
Wav9  Con- 
duclioti  and 
Amplific 

 iflling  from  the  Tclclone  Unit  "A"  is  amplified 

irifice  "B"  until  il  rcaclivs  llw  conducUiig  area  "C"  lu/rt 
inducted  lo  ibe  point  of  greatest  amplification  "D". 

nslruclion  of  the  Tiletone  is  of  seasoned  spruce,  the  same  Kood 

  -  — hence  the  sBieet  resonant  tones  of  Teletone  IValnut  Cabinet 

— □/(  aiaod  construction. 

Teletone  gives  jjqh  clarity  of  lone,  large  volume,  and 

Teletone  is  an  acoustical  achievement  that  ihe  trade  and  public  are  quickly 
and  huvlng. 


high 
claiming— 


Advise  when  you  wish  to  see 
Teletone  Representative 


TEL^SlE/^RPcgiiTIDN 


449-453  WEST  42nd  ST. 
NEW  YORK  CITY 
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Intensive  Drives  on  Talking  MachinerbJ 

Toledo  Retailers  Result  in  Big  Sales 


August  IS,  1925 


.  - — -  .   ~  ~  -~  "'t* 


Toledo,   O,  August  S.-Perhaps  never  in  the 
history  of  the  local  phonograph  industry  has  a 
Situation  paralleled  the  present  one.    Not  alone 
have  Victor  prices  been  cut  in  half,  but  other 
machines  have  in  most  instances  been  reduced 
to  meet  the  competition.     Hence,  sales  plans 
and   promotion  wort  have  been   greatly  cur. 
tailed  if  not  entirely  suspended  for  the  present. 
What  the  effect  on  future  buying  will  be  re- 
mains to  be  seen.    However,  dealers  arc  selling 
a  swath  of  machines  for  immediate  delivery. 
Taking  Advantage  of  Victor  Price  Cut 
The  Lion   Store  Music   Rooms,  Victor  and 
Brunswick  dealer,  is  taking  full  advantage  of 
the  Victor  SO  per  cent  price  reduction  to  cor- 
ral a  large  talking  machine  volume.  Manager 
Lawson  S.  Talbert  stated  big  newspaper  ads  are 
being  relied  upon  to  bring  prospects  as  well  as 
new  faces  into  the  store,  hence  more  than  a 
score  of  machines  are  being  delivered  every  day 
The  house  has  ordered  large  lots  from  jobbers' 
stocks  several  times  since  the  cut  went  into 
effect. 

Harry  J.  Reeves,  manager  of  the  radio  depart- 
ment, is  vacationing  at  Clarks  Lake,  Mich 
Plans  are  formulating  for  handling  the  largest 
radio  trade  in  the  history  of  the  store  this  Fall 
Zenith,  Atwater  Kent,  Radiola  and  Kennedv 
sets  are  dealt  in. 

Radio  Association  Officers  Elected 
The  Toledo  Radio  Trades  Association  was 
organized  recently  with  a  membership  of  about 
thirty-five  retail  radio  merchants.    The  follow- 
ing officers  were  elected:  Hub  Kuebler  presi- 
dent, Kuebler  Radio  Co.;  Harry  J.  Reeves,  vice- 
president.  Lion  Store;  Harold  Miehls,  secretary; 
Frank  Morrison,  assistant  secretary,  and  Edgar 
A.  Kopf,  treasurer,  J.  W.  Greene  Co.  Meetings 
will  be  held  monthly  at  which  matters  pertinent 
to  the  industry  will  be  taken  up.    At  the  first 
meeting,  which  was  held  in  the  rooms  of  the 
Retail  Credit  Association,  terms  were  discussed 
and     certain     recommendations     were  made. 
Among  them,  25  per  cent  down  payment  on 
sets  priced  at  over  $100  and  33"^  per  cent  on 
sets  under  ?I00.    Thirty  days'  free  service  to  be 
rendered  with  each  outfit,  after  that  $1.50  per 
hour  will  be  charged.     Length  of  demonstra- 
tions,  two  good  nights.    As  soon  as  the  organ- 


ization  IS  functioning  smoothly  jobbers  and 
manufacturers  in  this  vicinity  will  be  invited  to 
join.  The  Association  will  actively  support  the 
coming  radio  show  here. 

To  Tic  Up  With  County  Fairs 
At  the  J.  W.  Greene  Co.  plans  are  maturing 
lor  participating  in  several  county  fairs  in  this 
section,  which  will  begin  their  season  about 
the  middle  of  August.  Displays  and  demonstra- 
tions at  these  events  are  excellent  advertising 
mediums,  E.  A.  Kopf,  manager,  stated     It  is 
reported  here  that  it  is  already  becoming  diffi. 
cult  to  purchase  a  full  assortment  of  Victor 
models.    The  three  lines  dealt  in  by  the  house, 
Brunswick  Victor  and  Cheney,  have  each  prof- 
ited in  a  sales  way  through  the  general  price 
slaslL    In  tact,  the  department  is  cleaning  house 
by  offering  discontinued  and  obsolete  models  of 
all  makes  at  a  figure  to  induce  buying  The 
entire  prospect  list  was  solicited  by  mail  and 
urged  to  buy  while  the  price  is  low  and  the 
slock  fairly  complete. 

J.  Harold  Beat,  Dorothy  Macllheny  and  Ja- 
cob Beat  are  vacationing  at  Michigan  Summer 
resorts.  E.  A.  Kopf  will  motor  East  for  two 
weeks.  He  will  visit  the  Victor  factory  on  the 
trip. 

Grinnell  Bros.  Co-operating  With  Trade 
Grinncll  Bros.,  who  control  the  Victor  job- 
bing situation  in  Michigan  and  operate  a  large 
retail  music  house  here,  are  apparently  endeav- 
oring to  help  their  dealers  unload  present  stocks 
with  minimum  loss.  The  house  is  carrying  on 
an  aggressive  merchandising  policy  but  is  not 
employing  circus  methods  to  accomplish  sales 
results. 

Harold  Roth  and  Percy  Thomas  are  new 
members  of  the  sales  staff  here.  Henry  Stucke 
general  manager,  and  Doane  Vinson,  sales  man- 
ager, have  returned  from  Michigan  vacation 
trips,  which  were  greatly  enjoyed. 

Adds  Brunswick  Line 
The  Whitney-Blaine-Wildermuth  Co.  has 
added  the  Brunswick  Radiola  to  its  line  of 
radios  and  ph.inographs  which  is  one  of  the 
most  complete  in  the  city  and  embraces  Zenith 
Atwater  Kent,  and  other  products.  Fred  Stew- 
art IS  manager  of  the  department.  W.  V.  Wolf 
IS  a  new  member  of  the  sales  force.    The  house 


Fast  W orkers  for  You! 


'pHESE  two  instruments  can  accomplish  more  in 
building  up  customer  acceptance  of  your  depend- 

S  i  radio  prod- 

ucts on  the  market. 

Model  489  Radio  Table  Voltmeter  prolongs  the  life 
orofitble"'""/''*'  "fi^.^r"  e=t  steadier'^d  more 
■•A"  2id°R''  bT"'*'  '•«'  value  of  both 

in,  ^  tv.    J'  1   !u"''''  simple  watch, 

mg  of  the  dial,  the  operation  of  the  set  at  proper 
voltage  and  turns  dissatisfied  customers  into  Sg' 
time  radio  enthusiasts.  ^ 

IhL^tZ  1""^',°  ^'"^  f"''"  '=s'"'  known 
notf K  hMfset  to  loud  speaker  and  it  can 

now  be  sold  at  only  sixty  cents. 

For  your  own  frofi:  wrile  for  "IVeslo,, 
Radio  Instruments"  today 

WESTON  ELECTRICAL  INSTRUMENT  CORP. 


190  Weston  Avenue 


Newark,  N.  J. 


WESTON 

Timeers  since  JSS8 


IS  plugging  portables  among  the  cottagers  along 
the  lake  near  llic  city.    The  Peter  Pan  small 
machine  was  added  rccciitl.v.    Record  sales  are 
gratifying  considering  (he  season  of  the  year, 
according  to  Henry  C.  Wilderinuth,  Ireasii'rcr.  ' 
Exhibit  at  Pood  Show 
The  Cable  Piano  Co.  is  taking  part  in  the 
Summer   Pood  Show  by  e.-thibiting  Victrolas 
Brnnswicks  and  Radiolas.    Audak  record  dem- 
onstrating machines   are  used   by  the  house 
Chas.  Hickman  and  Wni.  Birmingham  are  now 
members  of  the  sales  staflf  here. 

FrazcUe  Co.  Pushing  Portables 
The  Frazelle  Piano  Co.  is  plugging  portables 
through  canvassers,  newspapers  and  distinctive 
window  displays.  Pal,  Columbia,  Lyon  &  Healy 
and  Pet-O-Fone  models  are  featured.  The 
bonora  is  given  more  than  ordinary  prominence 
on  account  of  the  seasonable  dealer  tie-up  which 
the  factory  is  fostering,  Frank  H.  Frazellc  re- 
ported. The  Zenith  radio  was  taken  on  recent- 
ly by  the  house-it  will  be  given  a  special 
demonstration  room  where  concerts  will  be  ' 
arranged  later  on. 

Columbia  Activities 
11    ■^T','^""""'  <:°''""''ia  representative  for 
the  Toledo  territory,  is  attending  a  special  sales 
me«ing  at  the  Columbia  branch  office  in  Clove. 

Carl  Kramicr  in  the  future  will  cover  south- 
"n  Ohio  and  West  Virginia  with  the  Columbia 
hnc.    He  is  well  known  in  the  trade 

Janetto  Furniss,  formerly  with  the  Columbia 
Ponograph  Co.,  is  now  managing  the  C  C 
Baker,  Rich  avenue,  music  store,  Columbus,  O. 
Mr.  Baker  ,s  vacationing  at  Lost  Lake,  Canada 
The  Home  Furniture  Co..  Toledo,  is  doing  a 
big  business  with  Art  Gillham's  record.  "You 
O'Connr,  ^""f  f""'  "^"rning"  by  Kitty 

°g    and  Ted   ,  C-'^Wa  record- 

ing, and  -Ted  Lewis's  new  disc.  "I  Miss  My 
Swiss.  Miss  Gertrude  Hoflstatter,  in  charge 
of  records  IS  spending  her  vacation  in  Chicago 
Pushes  Records  Through  Window  DispUy's 
A.  B.  Saner  Music  Co.,  Lorain.  O..  Columbia 
deale,^  depends  for  its  business  success  upon 
he  windows.  Hence  Sauer  trims  them  with 
an  eye  to  sales.  He  plugs  one  number  at  a  iTmc 
and  works  it  hard.  Recently  Ted  Lewis's  "Aha" 
was  used-the  title  was  painted  all  over  the 
window  and  store  front  and  played  over  and 

S^  Th  ,'  Se^ley's  disc.  "Yes 

Sir.  That  s  My  Baby"  was  pushed,  he  had  Mrs 
Seeleys  son  a,  the  store.  This  week  "China 
G.  IS  the  record  feature.  A  large  China  fig" 
IS  the  window  attraction  which  is  drawing  atlei,! 
on   to   the  disc.     Through   this  method  "e 

new  nn'mb""""  ■"'rchase  the 

new  numbers  every  week,  Mr.  Sauer  stated. 
Brief  but  Interesting 
At  the  Goosman  Piano  Co.  record  sales  are 

on  the  climb.  Columbia  and  Starr  phonograph 
..  e  featured.  Miss  Ruth  Winkelman  is  now  i^ 
charge  of  records  and  music  rolls 

The  United  Music  Store,  according  to  Harry 
L  Wasserman.  proprietor,  is-experiencing  a  c"n- 
Young  folk'™"  °,'  '"^  trade. 

JZl         ,        ^"^'"^  !"  quantities. 

e  dom  are  less  than  two  or  three  selections 
sold  to  a  person.  The  foreigner  is  taking  ad- 
vantage of  the  reduction  in  price  to  satisfy 
li.s  desire  for  machine  ownership  ' 


Drop  in  Radiotron  Prices 

An  important  reduction  in  the  price  of  the 
Radiotrons  made  by  the  Radio  Corp.  of  Amer- 
ica  went  into  effect  the  first  of  this  month. 
Radiotrons.  styles  WD-11.  WD-12  UV-199  IJV 
200  and  UV-201.  are  now  retailing  «  $250 
1  hi.s  move  is  indicative  of  the  company's  policy 
of  lowering  the  cost  of  radio  replacements 
whenever  possible.  In  order  to  insure  the  dealer 
and  save  him  any  loss  from  the  stock  on  hand 
merchandising  credits  arc  being  extended  io 
dealers  for  the  Radiotrons  purchased  during  the 
month  of  July. 


facFaddcn  St  Co.,  Philadelphia.  Pa.,  havi 
i.      been  incorporated  to  deal  in  radio. 
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Mutual  Sales  Continue  to  Mount! 


No.  6  radio  arm  wiih  No.  4 


reproducer 


A  genuine  High  Quality  combination  which 
sells  at  a  truly  reasonable  price. 


No.  4  radio  arm  with  No.  4  reproducer 

A    phonograph    today  is    not  complete 

unless  combined  with  a  radio  combina- 
tion tone  arm. 


By  using  these  outfits  you  are  assured  of  perfect  interpretation  of 
both  the  phonograph  and  radio  reproduction! 


ADJUSTABLE  UNIT 


NON-ADJUSTABLE  UNIT 


Greatly  increased  space  and  pro- 
duction facilities  giiarantee  you 
prompt  service. 

Jobbers  ;  Write  today  for  our 
exclusive  propositions. 


Hear  the  Mutual  Units  in  side-by-side  comparisons  with  other  units  and  be  con- 
vinced of  its  merits. 

Address  our  Executive  Office  at 
149-151  Lafayette  Street  New  York  City 


rCanodlon  Acraa  Screw  &  Ganr, 

Induilrloi  Urildni.  5.  A  

DISTRIBUTOK-S       Taro  4  Dinner  Mulic  CO  

flrtliur  Brand  «,  Ca  

LshaclolDh  Hardwora  Co  


1  SI.  nnd  Wmhlnglon  -Ave.,  SI. 
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Retail  Dealers  in  Twin  Cities  Making 

Early  Plajis^rTheir  Fall  Activities 

^nl^T  .°^'"rf^'^  Satisfactory-Dealers  Pleased  With  Fine  Adler-Royal  Window  Display- 
Brunswick  Salesmen  and  Managers  Hear  Talk  by  T.  C.  McKelvey.  Brunswick  Reprlentad^e 


Minneapolis  and  St.  Paul.  August  ?.— Music 
dealers  here  are  already  casting  up  accounts 
for  the  Summer  and  making  prophecies  for  the 
Fall.  Trade  visitors  from  the  East  have  been 
few,  but  with  the  vacation  season  at  its  height 
there  have  been  quite  a  number  of  Northwest 
dealers  in  the  Twin  Cities. 

E.  R.  Dyer,  president  of  the  Metropolitan 
Music  Co.,  is  in  the  East.  He  will  visit  rela- 
tives at  Oak  Bluffs,  Mass.,  and  go  from  there 
to  New  York  and  other  seaboard  points.  H.  H, 
Witstruck  reports  business  very  satisfactory. 
The  piano  sales  are  ahead  of  last  year  and  the 
sheet  music  department  is  going  strong.  The 
company  has  cleaned  out  its  stock  of  Victrolas 
in  preparation  for  the  new  models.  Manager 
Simon,  of  the  sheet  music  department,  is  in 
Mille  Lacs  on  his  vacation,  and  Mr.  Witstruck 
plans  to  leave  for  the  North  as  soon  as  Mr. 
Dyer  returns. 

Mr.  Sayward,  of  the  Aeolian  Co.,  was  in  the 
Twin  Cities  on  his  way  back  to  New  York 
after  an  extended  trip  through  the  Middle  West- 
ern States. 

Mr.  Jewett,  of  the  Starr  Piano  Co.,  was  also 
a  visitor  here.  Manager  Hoch,  of  the  Cheney 
Co.,  has  just  returned  from  a  company  confer- 
ence in  Chicago.  He  says  the  Cheney  Co.  has 
enjoyed  a  remarkable  business,  and  up  to  the 
time  of  the  price  war  was  100  per  cent  over 
other  yearSi  Mr.'  Hoch  is  very  optimistic  over 
the  prospects  for  the  Fall. 

The  Adier-Royal  Co.  is  making  a  very  attrac- 
tive window  display  and  the  dealers  are  highly 
pleased  with  the  attention  it  has  received.  Mr. 
Warren,  of  the  Sprague- Warren  Co.,  Adler- 
Royal  distributor,  is  on  a  trip  through  Michi- 


gan and  Wisconsin.  A  number  of  new  accounts 
were  opened  in  July.  Waiter  Lanipros,  an  Ad- 
ler-Royal  dealer.  St.  Petersburgh,  was  a  visitor. 

Mrs.  Helen  D.  Beggs.  manager  of  the  Colum- 
bia Co.,  is  on  her  vacation  in  northern  Minne- 
sota. Mr.  Gunyo  says  that  the  new  electrically 
recorded  records  are  having  big  sales  and  the 
record  business   generally  is  excellent. 

Edison  business  is  good  and  J.  Unger  says 
the  salesmen  on  the  road  arc  sending  Ln  very 
satisfactory  reports. 

The  Howard-Farwell  Co.  reports  an  excellent 
record  business  with  pianos  holding  their  own. 
The  stock  of  Victrolas  is  sold  out  and  the  com- 
pany will  stock  the  new  lines.  G.  A.  Skomars, 
manager  of  the  company,  expects  to  go  North 
the  middle  of  August. 

W.  S.  Collins,  of  the  Cable  Piano  Co.,  has 
gone  to  Boston  to  meet  Mrs.  Collins,  who  has 
just  returned  from  a  tour  of  Europe.  -She 
was  accompanied  by  Mrs.  Arthur  Helriegci, 
whose  husband  is  manager  of  the  St.  Paul 
branch  of  the  Cable  Co, 

T.  C.  McKelvey,  special  Brunswick  represen- 
tative, met  sixty  Brunswick  retail  managers  and 
their  sales  forces  of  the  Twin  Cities  on  the 
evening  of  July  27.  His  talk  on  constructive 
sales  efforts  was  very  well  received  by  his  audi- 
ence. He  illustrated  his  remarks  with  phono- 
graph and  radio  demonstration. 

Lew  Miller,  who  for  some  time  has  been  the 
Brunswick  representative  in  Montana,  has  gone 
to  Florida.  No  one  has  yet  been  appointed  In  his 
place.  W.  C.  Hutchings,  Chicago  assistant  sales 
manager  of  the  Brunswick  Co.,  with  Mrs. 
Hutchings,  passed  through  the  Twin  Cities  on 
their  way  to  Glacier  Park  . 


Brunswick  reports  fine  sales  returns  on 
Charlie  Chaplin's  new  record.  Abe  Lyman's 
California  Orchestra,  which  played  the  record 
with  Charlie  as  guest  conductor,  is  expected  in 
Alinneapolis  next  month.  Both  numbers  on  the 
record  are  featured  in  Chaplin's  new  film,  "The 
Gold  Rush." 

Brunswick  business  is  excellent,  says  "Doc" 
O'Neill,  with  collections  unusually  good. 

H.  M.  Hershey,  Brunswick  dealer  of  Litch- 
field, is  ill  at  the  Swedish  Hospital  in  Min- 
neapolis. 


R.  E.  Thompson  Secures 

Right  to  New  Speaker 

R.  E.  Thompson,  the  well-known  radio  engi- 
neer, announces  that  the  R.  E.  Thompson  Mfg. 
Co..  of  which  he  is  president,  has  been  licensed 
to  manufacture  the  cone  type  of  speaker  under 
■  the  Lektophone  Corp.  patents.  The  Thompson 
Co,  will  use  the  cone  principle  for  an  enclosed 
speaker  in  a  new  compact  set  known  as  the 
Thompson  Minuet  model. 

Tlie  Thompson  Co.,  which  is  well  known 
throughout  the  trade  for  its  Thompson  neutro- 
dyne  receiving  sets,  Thompson  horn  speaker, 
and  the  new  Fuller  speaker  in  attractive  cabi- 
net form,  now  has  speaker  products  meeting  the 
tastes  of  various  radio  enthusiasts  which  can 
be  exploited  in  conjunction  with  the  Thompson 
sets.  Mr.  Thompson  pointed  out  that  the  Lek- 
tophone Corp.  has  kept  the  manufacturing  re- 
quirements of  licensees  up  to  a  very  high  stand- 
ard and  has  turned  down  innumerable  applica- 
tions for  such  '  licenses. 


Hazeltine  Dividend  Declared 

The  Hazeltine  Corp.,  of  New  York,  on  Au- 
gust 1,  declared  a  dividend  of  twenty-five  cents 
a  share  on  the  capital  stock,  paj-able  August 
24  to  stockholders  of  record  August  4. 


THE  NATURAL  VOICE  TONE 

Only  One  Phonograph  Produces  It — 

"THE   NATURAL  VOICE" 


No  matter  how  complete  your  line  is  this  marvel 


ous  machine  will  bring  you  new  busine 


THE  MOTOR  — Noiselessly  perfect- 
fully  warranted  for  two  years. 

ANNOUNCING 

The  Natural  Voice  Loud  Speaker.  The 
tone  is  pure  and  clear,  with  plenty  of 
volume. 

JOBBERS — Write  us  today  for  our 
proposition  and  catalogue.  Your  ter- 
ritory may  be  open. 

'The  Natural  Voice  Phonograph  and 
the  Natural  Voice  Loud  Speaker  are  a 
great  combination." 

Natural  Voice  Talking  Machine  Co. 

ONEIDA,  NEW  YORK 
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THE  GYPSY  MODEL  can  be 
had  in  Black,  Brown,  Blue, 
Griien,  Gray  and  Spanish. 

THE  ARISTOCRAT  comes 
in  two  toned  Blue,  Gray  and 

THE  DE  LUXE  ARISTO. 
CRAT  in  Black,  Shark  Grain 
.ind  Genuine  Pig  Skin. 


PRICES:  GYPSY  MODEL, 
List  Price  $25.00.  Far  West 
and  South  $27.50. 

THE  ARISTOCRAT,  List 
Price  $30.00.  Far  West  and 
South  $32.50. 

THE  DELUXE  ARISTO. 
CRAT,  List  Price  $45.00.  Far 
West  and  South  $50.00. 


■\  Genuine  Du  Pont  Fabrikoid.Embo.scd 

Aristocref 


Genuine 
Leather-Sewed 
Edges 


Be  Luxe  y4r/sfoci-af 


Vmeors  of  Policy 

CASWELL  pioneered  the  idea  of  a  sales  policy  built  on  fair,  equitable 
lines  that  would  protect  and  assist  both  jobber  and  dealer. 

This  policy  was  not  forced  upon  CaswelL  It  was  formulated  when  the 
company  began  and  it  has  been  adhered  to  ever  since.  Now,  through 
its  effectiveness  in  stabilizing  volume  business  and  profit  for  jobbers 
and  dealers  it  is  becoming  one  of  the  beacon-lights  of  the  industry. 

In  addition  to  Caswell's  well  defined  policy,  this  company  also  set  a 
new  standard  of  tone  and  quality  in  the  portable  phonograph  field. 

The  jobber  who  stocks  the  Caswell  Line  knows  that  he  is  being  pro- 
tected from  cheap  competition  and  is  receiving  the  regular— and  only 
scale  of  discounts. 

The  dealer  who  ties  up  his  future  with  the  Caswell  Line  knows  that 
he  is  getting  quality  — quality,  from  the  genuine  Du  Pont  Fabrikoid  cov- 
ering to  the  Heineman  motor;  that  the  instruments  possess  matchless 
tone,  and  that  he  is  protected  from  the  fly-by-night,  business- wrecking 
methods  of  itinerant,  one-night-stand  merchants. 

All  these  factors  of  profit  and  permanency  are  yours  with  the  Caswell 
Line.  Why  tread  the  path  of  doubtful  quality  and  doubtful  methods 
when  the  safe,  sane,  way  to  permanent  profit  is  open  to  you  with 
Caswell?  Write  for  the  story  of  how  Caswell  is  putting  the  portable 
phonograph  business  on  a  right  basis. 

(asWeUJI^an  u/acturiry 


PORTABLE  PHONOGRAPHS  <9^DISTINCnON 


MILWAUKEE,  WIS. 


ST.  PAUL  AVE. 
AIIOT';  STREET 


Western  Sales  Office :  Oakland  Tribune  Tower,  Oakland,  Cat. 


r 


106 


THE  TALKING  MACHINE  WORLD 


August  15,  1925 


Catering  to  Music  Lovers  Builds  Profits 

Repeat  Sales  to  Customers  Are  the  Basis  of  Good  Merchandising 
— People  Who  Have  Real  Liking  for  Music  Are  Worth  Cultivating 


The  appctitp  for  music  is  like  the  appetile 
for  tobacco;  il  grow*  by  what  it  fei'ds  upon. 
There  is  no  sucli  tliint,'  as  satiir.ition  willi  mu- 
sic to  the  music-lover  who  has  acquired  that 
appreciation  and  understanding  which  comes 
from  familiarity  with  Ihe  choicest  of  the  prod- 
ucts of  musical  art.  A  music-lover,  one  may 
say  with  complete  confidence,  never  gets  too 
much  music  and  never  feels  that  his  or  her 
collection,  in  whatever  form,  is  too  big  or  even 
big  enough. 

Whatever  guesses  there  may  be  about  I  he 
ways  of  consumers,  there  is  no  need  to  make 
any  guess-work  about  the  above  truth.  No  fact 
is  more  certain  than  the  fact  that  he  or  she 
who  loves  music  desires  always  more  of  it,  is 
never  satisfied  with  a  mere  little  bit  of  it,  and 
invariably  buys  of  it  as  liberally  as  opportunity 
presents  and  purse  allows. 

The  Uniaied  Want 
I  say  "as  liberally  as  opportunity  presents  and 
purse  allows";  and  the  statement  is  made  ad- 
visedly. The  retail  talking  machine  business 
ought  to  be  blamed,  for  it  Is  blamable  without 
doubt,  because  to  this  day  there  remain  thou- 
sands of  men  and  women  with  more  or  less 
knowledge  of  musical  art,  with  some  little  skill 
in  playing  or  in  singing,  or  with  at  least  the  de- 
sire to  hear  all  the  artistic  music  available,  who 
yet  are  unable  to  satisfy  their  desires.  Thou- 
sands of  them  are  far  away  from  the  centers 
of  musical  performance. 

Not  only  is  this  so,  but  there  are  other  thou- 
sands able  to  attend  concerts  and  recitals, 
whose  appetite  for  good  music  cannot  be  sat- 
isfied with  mere  weekly  visits  to  concert  hall  or 
opera  house.  For  the  appetite  for  music,  once 
it  is  aroused,  is  very  similar  in  its  effects  to 
the  appetite  for  dancing;  the  more  one  has, 
the  more  one  wants. 

Set  Doubts  at  Rest 
Considerations  like  these,  so  obviously  sound, 
set  one's  mind  quickly  at  rest  when  doubts 
are  suggested  as  to  the  future  of  the  phono- 
graph business.  The  plain  and  simple  truth  is 
that  neither  recording  nor  reproduction  have 
yet  been  brought  to  measure  up  eitlier  to  the 
level  of  public  taste  or  to  the  mechanical  pos- 
sibilities of  tin-  apparatus.     For  many  y;-ars  we 


Hermann  Thorens 

5te.  Croix,  Switzerland 

Manufacturer  of  Europe's  Most 
Celebrated  Swiss  Phonograph 
Motors 


There  has  always  been  a  steady 
demand  for  Thorens  phonograph 
motors.  We  are  able  to  deliver 
ihe  famous  Thorens  specially  de- 
ii^ni'd  portable  phonograph  mrj- 
inrs,  m  c|uanlily. 

W  nil-  tor  descriptive  matter  ami 
prices  on  portable  motor  num- 
bers. .56  single-spring  motor, 
24BC   and  28BC  double-spring 

motor. 


L.H.JUNOD&CO. 

104  Fiith  Ave.  New  York 

Sole  AgenU  for  the  U.  S.  A. 
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liave  been  content  with  forms  of  apparatus  in- 
volving the  production  of  frictional  resistance 
lo  an  extent  fatal  to  satisfactory  musical  re- 
sults. Now  it  is  announced  that  great  and  even 
radical  improvements  are  on  the  way,  that  the 
direct-contact  mechanical  methods  of  the  past 
are  to  be  swept  aside,  and  that  distortion  or 
contracted  intensity  arc  to  be  things  of  the 
past. 

Well  and  good,  however  it  may  turn  out  in 
the  end;  but  whatever  else  happens,  let  the 
dealer  and  the  salesman  clearly  understand 
that  the  real  question  is  as  to  the  soundness 
of  the  principle  on  which  Ihe  phonograph  trade 
has  been  built  up. 

Safe  and  Sound 
The  principle  is  sound.  The  talking  machine 
record  is  not  only  safe  but  certain.  It  is  as 
much  a  staple  to-day  as  is  the  violin.  It  is  ab- 
solutely essential  to  music-loving  people  of  to- 
day because  it  alone  can  preserve  forever  the 
finest  work  of  the  finest  artists,  done  under 
lest  conditions,  that  is  to  say,  done  under  con- 
ditions which  cannot  be  approached  in  casual 
performance.  The  record  and  the  talking  ma- 
chine of  course  arc  crude  and  imperfect  still; 
but  improvement  is  possible  and  practicable  to 
an  extent  hardly  dreamed  of  by  most  men;  and 
if  only  such  improvement  does  continue,  even 
though  slowly,  the  commercial  future  of  the 
phonograph  business  is  completely  safe. 

Meanwhik  thi.-  market  for  good  records  is  as 
great  as  ever.  I'he  talking  machines  already  in 
existence  number  millions.  Hardly  one  of  them 
has  a  sufficiently  large  library  of  records  at- 
tached to  it.  Few  owners  possess  as  many  as 
one  hundred  records.  Yet  the  appetite  for  good 
music  is  greater  than  ever.  Thousands  of  mu- 
sic lovers  all  over  the  country  have  talking 
machines,  with  only  a  few  records  and  those 
badly  chosen.  Among  these  thousands  every 
dealer  in  the  land  can  find  choice  prospects  for 
the  sale  of  fine  albums  containing  complete 
sets  of  musical  works,  of  fine  violin  and  piano 
solos,  of  notable  orchestra  overtures  and  fan- 
tasies; and,  in  line,  of  all  the  many  wonderful 
items  in  the  catalogs  which  to-day  so  many 
dealers  seem  to  think  ought  either  to  sell  them- 
selves or  else  to  be  ignored  altogether. 

When  one  hears  a  dealer  say,  as  I  heard  only 
.1  rcw  dayE.  ago,  "those  who  want  'highbrow' 
^(ufT  will  call  in  and  ask  for  it;  the  others  don't 
know  and  don't  care,"  one  feels  inclined  to  ask 
what  i>  the  matter  with  some  men's  thinking. 
How  is  it  possible,  one  asks,  to  be  so  stupid 
or  so  blind.'*  How  is  it  possible  that  a  man 
should  be  willing  to  sit  down  in  a  store  with 
,1  whole  community  of  musical  talent  and  ap- 
Ijrcciation  around  him  and  wonder  why  he  is 
not  making  money? 

How  Is  It  Possible—? 
Have  sucli  men  ever  stopped  to  think  that 
all  sorts  of  agencies  are  working  for  their  bene- 
fit, without  charge,  every  day  in  the  year' 
Have  they  stopped  to  realize  that  the  public 
schools  arc  teaching  music  to  all,  by  foriinn;^ 
hands,  glee  clubs  and  orchestras,  and  so  -^  iiiiil.' 
children  in  t\cry  street,  almost  in  cverj  iinii-.  , 
started  on  the  road  to  music  appreciation  ami 
often  on  the  road  to  professional  or  amatcut 
musicianship?  Have  tliey  ever  stopped  to  think 
of  tlie  open-air  concerts,  the  open-air  municipal 
opera,  the  amateur  bands,  the  amateur  choral 
societies?  Have  they  even  considered  that  ra- 
dio is  working  for  them  too,  that  when  it  gives 
good  music  it  is  virtually  inviting  the  talking 
machine  dealer  to  go  in  with  his  records  and 
show  music  lovers  how  much  they  need  them 
In  a  word,  have  they  ever  stopped  to  think  ai 
all  about  the  matter? 

At  home  my  family  and  I  rejoice  in  tlie  po;- 


session  of  a  player-piano,  a  talking  machine. 
600  music  rolls,  about  600  talking  machine  rec- 
ords and  a  nice  radio  receiving  set.  We 
can  hear  all  that  radio  can  give  us,  and  we  do 
hear  it,  gladly.  Docs  that  satisfy?  Of  course 
not!  We  use  our  talking  machine  and  our 
player-piano  too.  Why?  Because  we  want 
what  we  want  when  we  want  it;  and  we  have 
rolls  and  records  to  enable  us  to  satisfy  our 
desires.  Is  not  this  just  as  much  true  of  thou- 
sands of  others?  Indeed,  are  not  those  dealers 
who  recognize  and  build  on  these  truths,  sell- 
ing records — yes  and  machines  too— successful- 
ly and  satisfactorily?  Yes,  they  are!  This  busi- 
ness of  ours  needs  thinking,  good,  cool,  sober 
thinking;  more  than  it  needs  anything  else  in 
the  wide  world. 


Gets  Some  Fine  Publicity 

The  New  York  Album  &  Card  Co.,  New 
York  City,  manufacturer  of  the  Nyaccoflcx 
radio  receiving  sets,  recently  received  a  fine 
piece  of  free  publicity  on  its  Nyacco  R  P-I, 
which  is  a  portable  radio  phonograph  combina- 
tion. In  order  to  reach  campers  and  tourists 
the  New  York  Album  &  Card  Co.  included  in 
its  national  advertising  campaign  the  "Motor 
Camper  and  Tourist".  In  a  recent  issue  the 
front  cover  depicted  an  automobile  camping 
scene  around  a  fire  and  it  so  happened  that  in- 
cluded in  the  drawing  was  the  Nyacco  R  P-1 
providing  the  entertainment  for  the  evening. 
This  model  has  proved  an  exceptionally  good 
sales  number  during  the  Summer  months  and 
it  would  seem  that  its  popularity  would  continue 
straight  through  the  season  ahead. 

The  popularity  of  the  combination  talking  ma- 
chine and  radio  has  led  the  New  York  Album  & 
Card  Co.  to  make  a  special  drive  during  the 
coming  months  on  Nyaccoflex  panels. 


Turner  Music  Co.  Chartered 

The  Turner  Music  Co.,  Tampa,  Fla.,  was  re- 
cently incorporated  with  a  capital  stock  of 
$330,000  preferred  and  $170,000  common  stock. 
The  Turner  Music  Co.  operates  a  chain  of  re- 
tail stores  in  Florida,  and  is  one  of  the  leading 
retail  houses  in  the  South. 

The  Le  Roy  Music  Co.,  Paducah,  Ky.,  recent- 
ly suffered  a  loss  of  about  $S,000  from  fire. 
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Cohoes  Envelope  Co.,  Inc. 


Sales  Office 
N.  Y.  and  Vicinity 
342  MADISON  AVE. 
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A  Good  Reputation 
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Successful  dealers  and  Manufacturers  owe 
their  prosperity  chiefly  to  their  reputations. 
While  it  is  certain  that  the  Dealer's  best  ad- 
vertisement is  the  satisfied  customer  so  is  it 
true  that  the  dissatisfied  customer  is  his  great- 
est peril.  The  disgruntled  buyer  will  judge  the 
Dealer's  entire  stock  by  one  inferior  article 
and  will  pass  his  opinion  on  to  others. 

T 
h 

e 

F 
I 
R 

S 
T 

Appreciating  that  confidence  is  the  basis 
of  all  Trade  and  that  confidence  is  earned 
through  long  and  satisfactory  performance 
our  policy  has  always  been  to  employ  the 
highest  type  of  labor  and  to  use  the  best 
materials  obtainable. 
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W^e  know  that  the  substantial  Dealer 
wants  and  recognizes  Quality  and  we  have 
unbounded  faith  in  the  continued  buying  by 
the  Public  of  real  high  grade  Talking  Ma- 
chines. 
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SILENT  MOTORS  represent  the  high- 
est quality  of  Talking  Machine  Motors  and 
insure  the  Dealer  of  his  customers'  satisfaction 
and  good  will.    Dealers  who  want  the  best 
insist  on  SILENT  MOTORS. 

THE  SILENT  MOTOR  CORPORATION 

321.323-325  DEAN  STREET                                               BROOKLYN,  N.  V. 
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Price  Reducdon  in  Talking  Machines 

Boosts  Sales  in  All  Lines  in  St.  Louis 

^'S-^'/j'"^'"' J''^'*  ^'^^^  Affect  Normal  Talking  Machi 

lumbia  Phonograph  Co.,  Inc.,  Establishes  Factory  Branch- 
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St.  Lolms, 


i  come  out 
;  instruments 


,  Mo.,  August  S.— The  reduction  in  Vic- 
tor prices  has  tended  to  stimulate  retail  talking 
machine  sales.    For  one  thing,  the  competitors 
have   been   called  upon   to   try   to  keep  their 
prospects  from  being  stampeded.    They  .say  that 
m  the  case  of  those  who  are  planning  to  buy 
high-grade  machines  they  have   been   able  to 
hold  them  steady,  at  least,  until  the  now  Vic- 
tors come  out,  when  it  will  be  the  best  sales- 
man and  the  best  machine  that  will  win,  witl> 
prices  on  an  even  keel.    It  is  believed  by  many 
dealers  that  most  of  the  buying  now  is  by  those 
who  have  had  cheap  machines  and  that  tlie  sales 
will  not  affect  the  normal  demand  for  high- 
class  machines  when  the  new  model) 
and  that  the  market  will  absorb  thi 
with  advantage  to  all  concerned. 

Columbia  Co.  Opens  Factory  Branch 
The   Columbia   Phonograph   Co.  now  has  a 
factory  established  at  1213  Pine  street,  in  the 
building  formerly  occupied  by  the  Artophone 
Corp.     It  is  under  the  management  of  P.  S. 
Kantner.  formerly  in  charge  of  the  Kansas  City 
branch,  who  will  hereafter  have  charge  of  both 
branches.     Each  will  be  a  complete  unit  and 
in  each  will  be  carried  complete  lines  of  phono- 
graphs and  records.    George  L.  Fuhri  will  be 
city  man  for  St.  Louis  and  F.  H.  Brandt  will 
cover  the  territory  assigned  to  the  St.  Louis 
branch,  southern  Illinois,  part  of  Indiana,  west- 
ern Kentucky  and  Tennessee,  eastern  Missouri 
and  Arkansas.    W.  V.  Ockenden  will  be  local 
manager  at  Kansas  City  and  cover  the  territory 
of  Nebraska,  Kansas,  Oklahoma,  eastern  Ar- 
kansas, eastern  Missouri   and   southern  Iowa. 
C  C.  Embry  will  be  city  man  at  Kansas  City. 
The  Kansas  City  branch  is  to  be  moved  from 
2006  Wyandotte  street  to  the  Kansas  City  Life 
Building,  804   and  806   Grand  avenue,   in  the 
heart  of  the  retail  music  district,  which  will 
enable  it  to  give  dealers  better  service.  Man- 
ager Kantner  announces   that  in  spite  of  the 
upset  conditions  July  showed  a  very  good  in- 
crease over  May  and  June  in  both  machines  and 
records.      In  phonographs  the  greatest  effort 
has  been  put  behind  the  Harmony  console,  and 
Mr.   Kantner  says  that  in  spite  of  price  cuts 
on  other  machines  there  have  been  good  sales 


Business  —  Co- 
New  Post  for  Miss  Golda  Airy 


at  regular  prices,  while  the  new  records  are 
being  received  with  enthusiasm  by  the  dealers. 
A.  G.  Bolts,  formerly  in  charge  of  the  office  and 
credits  at  Kansas  City,  has  been  brought  to 
St.  Louis  to  take  charge  of  the  office  and  cred- 
its here. 

W.  H.  Fowler,  manager  of  the  Bungalow 
Music  House,  Taylorviile.  III.,  was  here  last 
week  and  arranged  to  take  on  the  complete  line 
of  Columbia  phonographs  and  records. 

Miss  Golda  Airy  in  New  Post 
There  is  grief  at  the  Koerber-Brenner  estab- 
lishment and  among  St.  Louis  Victor  dealers 
over  the  loss  of  Miss   Golda  Airy,  who  has 
worked  herself  out  of  a  St.  Louis  job  by  being 
so  good  that  they  want  her  at  Camden.  For 
five  years  she  has  been  with  the  Koerber-Bren- 
ner Co.,  coming  here  from  Dcs   Moines,  la., 
where  she  had  charge  of  the  music  department 
of  the  Chase-West  Furniture  Co.    Most  of  the 
tmie  here  she  has  been  handling  the  dealers' 
promotional   department,   and   there   is    not  a 
Victor  dealer   in   St.  Louis  but  who  has  de- 
rived advantage  from  her  efficiency  and  energy. 
She  is  taking  a  month's  vacation  now  and  will 
leave  August  10  for  Camden  and  will  take  up 
August  15  her  new  duties  as  assistant  to  Mrs. 
Frances  E.  Clark,  director  of  the  educational 
department. 

Columbia  Distributors  Busy 
C.  R.  Salmon,  general  manager  of  the  Co- 
lumbia Distributors,  has  returned  from  a  visit 
to  the  company's  branches  at  Cincinnati  and 
New  Orleans  and  also  from  a  business  trip  to 
Chicago.  He  announces  that  the  Distributors 
have  had  an  excellent  business  during  the  past 
month  on  portables,  consoles  and  upright  mod- 
els at  special  reduced  prices.  Attractive  new 
console  models  are  promised  for  the  Fall, 

The  change  in  the  St.  Louis  Columbia  situ- 
ation, consisting  in  terminating  the  arrangement 
with  the  Columbia  Distributors  and  the  open- 
ing of  a  factory  branch,  has  culminated  in  suit 
being  filed  in  the  Circuit  Court  by  the  Colum- 
bia Distributors,  Inc.,  against  the  Columbia 
Phonograph  Co.  for  alleged  violation  of  con- 
tract. The  Distributors  Co.,  which  has  been 
located    for  some    time  at    1327  Pine 


will  continue  in  business,  other  nationally 
known  lines  being  featured. 

Artophone  Corp.  Completing  Organization 
The  Artophone  Corp.,  with  which  the  Whole- 
sale Musical  Supply  Co.  was  recently  consoli- 
dated, is  perfecting  its  selling  organization  under 
the  new  conditions.  R.  G.  Craig,  of  Memphis, 
Tenn.,  formerly  in  charge  of  the  music  de- 
partment of  the  Bry-Block  Co.,  will  travel  in 
the  Tennessee  and  Kentucky  territory,  with 
headquarters  at  Memphis.  Cliff  Rogers,  for- 
merly in  business  for  himself  at  Springlield, 
Mo.,  will  travel  in  Missouri  and  Arkansas,  with 
headquarters  at  Springfield.  Louis  Marks,  for- 
merly with  the  Adler-Royal  Phonograph  Co., 
Louisville,  Ky.,  will  cover  southern  Illinois  and 
Indiana,  with  headquarters  at  St.  Louis.  Tlic 
Artophone  Co.  has  taken  on  the  Adier-Royal 
line  of  phonographs  and  is  building  up  its  line 
of  small  merchandise. 
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All  models  sold  with  a 
10  day  u.Titten  guarantee 

OTHER  MODELS 
RETAIL  AT 
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Model  S-2M  Detector  53,00 

Model  S-700  Special  Oscillator, 
Detector,  AmplifierandPouer 
TubeforallMulti-TubeKis  .57,00 
3  volt—lllO  amp.  Miniature  Base 

Model  S*00  Det.  AmpI  $3.00 

5  toll— 1 6/100  amp.  Standard  Base 
Model  S-!6(X)Der.  AmpI,  Osc.  .  i^.CO 


Talk  about 
popularity! 

Schickerling  tubes  have  simply  stampeded 
the  tube  market.  These  are  the  ONLY  tubes 
with  the  4th  element — the  triangular  plates 
that  eliminate  distortion  and  tube  noises,  so 
that  D.X.  stations  can  be  heard  moreclearly. 
Sell  Schickerling  tubes  with  your  radio  sets. 
They  make  a  good  set  better,  keep  your  cus- 
tomers "sold",  and  are  decidedly  profitable! 

Write  or  icire  today  for  dealers'  terms 

SCHICKERLING  PRODUCTS  CORP. 

Executive  Offices  and  Factory:  401-407  Mulbcrrv  St.,  Newark.  N.  J. 
Chicago  Sales  Offiee; 
Consumers  Gas  Building,  220  South  State  ScrcM 
Philadelphia  Sales  Office: 
Jeffcreon  Buitding,  lOlS  Chestnut  Street 
Auihoriiet)  Phonograph  Distribmor-Dealer  ■ 
RUDOLPH  WURLITZER  CO..  1 20  West  4Zt.d  St..  New  York  City 
Mail  orders  filled  from  Nenark  factory  or  nearest  branch  office 

SCHICKERUNG 

RADIO  TUBES 

Wiffi  Che  S/ayillzaiff  IHa^^utar  PUites 


Brief  but  Interesting 

E.  E,  Fay,  vice-president  of  the  Fay-Buchanan 
Music  Co.,  has  returned  from  a  Southern  trip. 
He  reports  a  good  demand  for  the  line  of  fifty- 
cent  Gennett  records,  new  series,  which  came 
out  May  1. 

R.  S.  Peer,  head  of  the  record  department 
of  the  General  Phonograph  Co.,  New  York, 
was  here  recently,  returning  East  from  a  trip 
through  the  West  and  South. 

Mrs.  Hazel  McCommons  has  been  employed 
by  the  Columbia  Distributors  as  secretary  to 
General  Manager  Salmon. 

_H.  G.  Koerber,  president,  and  E.  C.  Ranch, 
vice-president.  Koerber-Brenner  Co.,  have  gone 
to  Camden,  N.  ;.,  to  attend  a  conference  of 
Victor  jobbers. 

Frank  Horning,  manager  of  the  Stix,  Baer 
&  Fuller  talking  machine  department,  and  his 
wife,  are  spending  a  month  at  Atlantic  City. 

J.  H.  Bennett,  branch  manager  of  the  Bruns- 
wick Co.,  has  returned  from  a  vacation  trip.  E. 
F.  Stevens,  Jr.,  has  gone  on  a  vacation  trip  to 
Chicago  and  Michigan. 

R.  F.  Novy,  for  the  past  six  years  with  the 
Brunswick  St.  Louis  establishment,  has  re- 
signed. Miss  Marie  Compton,  of  the  Wurlitzer 
talking  machine  department,  is  spending  a  two 
weeks'  vacation  at  Memphis,  Tenn. 

J.  B.  Moran,  manager  of  the  Wurlitzer  Co., 
has  returned  from  a  trip  to  Cincinnati,  O. 

Miss  Birdie  Crane,  of  the  Lehman  Piano  Co., 
has  returned  from  a  trip  to  Colorado. 

Mrs.  Catherine  Hake,  greeter  at  the  store  of 
the  Baldwin  Co.,  was  married  recently  to  W.  L. 
Hinton,  manager  of  the  Mid-West  Auto  Travel 
Agency,  and  will  give  up  her  position  soon. 

Mrs.  A.  S.  Engelmann.  Miss  Mabel  Stone 
and  Miss  Marie  Bresslcr,  of  the  Kieselhorst 
Piano  Co.  talking  machine  department,  have 
been  away  on  vacations. 

John  P.  Costello,  manager  of  the  Lehman 
Piano  Co.,  will  leave  August  15  for  a  vacation 
trip  to  Buffalo  and  Canada. 

Miss  Viola  Keisker,  of  the  Aeolian  Co.,  has 
been  spending  a  three  weeks'  vacation  in  Cali- 
fornia. Miss  Dorothy  Williams  has  returned 
from  a  motor  trip  to  Chicago. 


Working  to  Improve  Radio 
Broadcasting  Programs 

Minneapolis,  Minn.,  August  5.— The  North- 
west Radio  Trade  Association  recently  appoint- 
ed a  committee  who  will  keep  in  close  touch 
with  the  broadcasting  situation  in  the  North* 
west.  This  committee  will  take  whatever  steps 
are  possible  to  improve  the  quality  of  the 
broadcast  programs  and  it  is  soliciting  sugges- 
tions from  the  general  radio  public  as  to  ways 
and  means  of  securing  the  desired  end. 


Store  Changes  Hands 

The  Eagle  Rock  Music  Co.,  2144  Colorado 
Boulevard,  Glendale,  Cal.,  has  been  purchased 
by  William  G,  Bode.  A  complete  line  of  music 
goods  is  handled. 
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FRESHMAN  MASTER  "B" 

BATTERY  ELIMINATOR 

rrical  construction. 


The  Master    B    ,s  approximately  6  inches  square  and  weighs  but  7U 

f^^^t'  'I  ^^^"^'^^       "^^'y  Srai'X^d  black  metal.  Pluc? 

mto_any  eleclr.c  hgh  socket  ot  110  to  120  volts,  A.  C.-and  rectifies  if  nf^ 


 '■S'li  aui.Kci  ui   liu  CO  J^U  VI 

D.  C— costing  less  than  one-tenth  of  a  cent 


per  hour  to  operate 


A  ONE  PIECE  CONSOLE 

Model  S-F-7 

This  new  and  improved  Freshman  Masterpiece  Receiver  is  encased  in  a 

l3  sneaker  nJTe  f  'f'""''  ^f^  '^^t  "  "<""»"^  =  wonderful  built-in 
oud  speaker  of  great  volume  and  superb  tone.   In  the  lower  compartments 

w"e\eing'v!Lle."°"'  <^>'"S^^'.  ™'  » 

This  massive  console  model  of  conservative  and  stately  appearance  will  at- 
raet  more  attention,  displayed  in  your  window,  together  with  our  d  play 
signs,  than  any  other  radio  outfit  on  the  market.  It  is  just  what  people 
want  for  their  homes-in  these  radio  days  of  progress  and  refinement 


MODEL  A.C. 


^20 

MODFX  D.C. 
$17.50 


cNew  and  Improvccl 

preshmam 

SaSTERPIKe 


MODEL  5-F-( 
The  Perfect  Receiver 
Genuine  solid  mahocaii\ 
Slopinj;  panel. 


^49 


^csc  mockls  ^ 
arc  equipped  with  ^ 
ffic  new  Straight  line  ^ 
Wavelength  Ihwbss  units 


MODEL  :a-.:, 
Full  throated  loud  speaker 
Duilt-in.    Genuine  mahog- 
any.   A  tremendous  value. 


$60 


FR.4NKLIN  CONSOLE 
Genuine  mahogany,  every 
tiling  self-contained.  Th( 
most    beantifnl  radio 
the  market. 


The  new  Freshman  Masterpiece  straight 
line  wave  length  condenser  with  vernier  at- 
tachment, illustrated  here,  assures  hair-line 
selectivity  and  sharper  tuning.  It  permits 
one  to  tune  in  the  station  wanted  without 
mterference  over  the  entire  wave  length 
range. 

This  is  merely  one  exclusive  feature  of 
the  new  and  improved  Freshman  Master- 
piece 5  Tube  Tuned  Radio  Frequency  Cir- 
cuit, which  has  been  scientifically  perfected 
and  each  and  every  single  part  strengthened 
and  co-ordinated. 


1^  rite  to  either  of  our  of- 
fires  lor  complete  literature 
illustrating  and  describing 
'lite  balance  of  our  teonder- 
lul  line. 


CS"5iFre*h™an  fo.lnc. 

f.?S?"**AN  BUILDING 

CHICACO  OPPICF    327  S.LA  "  -i 


on 
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Two  New  Music  Master 

Distributors  Appointed 

American  Furniture  Co..  El  Paso.  Tex.,  and  O. 
D.  Tucker  &  Co.,  Little  Rock.  Ark..  Now 
Music  Master  Wholesalers— Good  Outlook 

Kansas  Citv.  Mo..  August  5.— The  American 
Furniture  Co..  of  El  Paso.  Tex.,  and  O.  D. 
Tucker  &  Co.,  of  Little  Rock,  Ark.,  have  been 
appointed  distributors  for  the  Music  Master 
radio  line  in  their  respective  territories,  accord- 
ing to  A.  A.  Trostler,  Western  sales  manager 
of  the  Music  Master  Corp.,  with  headquarters 
in  this  city. 

Mr.  Trostler,  who  is  well  known  to  the  talk- 
ing machine  trade,  during  the  latter  part  of 
last  month  attended  a  sales  conference  at  Little 
Rock  where,  he  states,  he  found  a  great  deal 
of  enthusiasm  over  the  outlook,  wliich,  insofar 
as  the  Music  Master  line  is  concerned  in  the 
Western  territory,  is  extremely  bright  at  this 


Crosley  Radio  Corp.  to 
Limit  Number  of  Franchises 

Extensive  Survey  of  Retail  Field  Being  Made 
to  Secure  Only  Reputable  Representation 

Cincinnati,  0,.  August  4.— The  Crosley  Radio 
Corp.  recently  announced  its  new  sales  plan, 
whereby  the  selling  of  the  Crosley  radio  re- 
ceivers will  be  in  the  hands  of  none  but  rep- 
utable merchants.  An  extensive  survey  of  con- 
ditions in  the  retail  radio  field  is  being  made 
by  Crosley  representatives  and  the  franchise  to 
represent  the  Crosley  line  is  being  granted  to 
substantial  business  firms  only.  The  number  of 
franchises  to  be  granted  is  limited.  In  this 
manner  it  is  planned  to  make  the  possession  of 
a  Crosley  franchise  a  more  valuable  possession 
to  those  dealers  fortunate  enough  to  be  chosen 
as  an  "Authorized  Crosley  Sales  and  Service 
Station." 


Mu-Rad 
Triplex 

3  Tube— Dry  Cell 
Receiver 


$ 


75 


ADVANTAGES  that  ordinarily 
cost  twice  the  price  of  the  Mu- 
Rad  Triplex  Receiver.  That's  value — 
value  that  speeds  turnover,  increases 
profits,  and  builds  good-itnll. 

Four-tube  efficiency  with  only  3 
tubes.  Sweeps  the  continent.  Can  be 
logged;  highly  selective.  Most  con- 
veniently portable ;  all  batteries  con- 
tained inside  the  handsome  mahogany 
cabinet. 

Plenty  of  "cheap"  sets  but  the  Mu- 
Rod  Triplex  Receiver  is  the  quality 
product  of  a  quality  manufacturer, 
selling  at  a  popular  price. 


Other  dealers  have  had  to  repeatedly 
reorder  their  stock  of  this  receiver  to 
keep  up  with  demand.  You're  miss- 
ing some  valuable  business. 

IVrite  for  details  of  the  Mu-Rad 
Dealer  Policy  NOW 

Mu-R^D  L/ibor/itories.Inc. 

813  Fifth /!vE  /IsburyPj^rk.  New  Jersey 


Many  Radio  Shows  During 

Remainder  of  the  Year 

Among  the   Radio  Shows  scheduled  during 
the  remainder  of  Summer  and  Fall  in  iiiipor- 
;ilics  throughout  the  country  are  the  fol- 


low 

.\uyusi  22  2B— Third  A.uuial  I'.icific  Kadio  Exi>ubitioJ.. 
Civic  Audiiorium,  Sail  !■  ranciico.  Pacific  Kadio  Trade 
.Association,  yOi  Mission  slrcul,  San  l-"randsco. 

Sepicmber  i  12 — Tliird  Annual  Nalioiial  Radio  Exposi- 
lioii,  .Ambassador  Auditorium,   Loa  Angeles,  aus|jict:s  Ka- 
Southern   California.     Carl  A. 
ci.il    Esclianfic     Uuildins,  Loi 


Attention 

RADIO  MAMFACTU8ERS 


Iiive  j-iiu  sonirDUnK  In  tlio  Radio  line 
hut  you  wiint  pul  over  cUher  lii  New 
ork  City  (Mi-tropolllun  District— w  Well 
u'liidcMt — Now  York  City  propor,  Brooklyn 
-Long  iNtniid — .lpr,*c>- — Bronx  nnd  West- 
lii'filoD  or  in  CtiicOKO  and  Milwnul^ro. 


Wv  arc  In 
radio  nnd 
llnr  tliroucli 
Victor  JoUhcrN. 


puHitlon  lo 


1  the 


ivci  t 


L  he  c 


,  who  call 
I  hundred 
ISC  rrcdit 
ot  ny-by- 


I,  all  live  wl 
icilding  Jobitom  nnd  s< 
iHd  muNlcnl  donlors 
ifckcd  O.K.  nnd  nr 
niKht  drniers. 
Wc  uro  aUo  In  a  position  lo  ohinin  un- 
limited nublicity  for  your  lino. 
\\v  were  tlio  flrst  to  hcII  tho  Hotrls  on 
tiic  idea  at  Radio,  havlns  sold  the  Fiitnoiis 
Biltmoro  Hotel  lo  Now  York  City  who 
purchased  imd  nro  now  uslnK  twonly-flve 
of  tlio  radio  sotH  In  their  suites. 


If  1 


't  put  yo 
nlrkol. 


r  lint 


I  don' 


MAURICE  RADIO  CORPORATION 


^■.■\.<^mhrr  IJ-19— Naiioiial  Radio  Exposition.  Gran,] 
Ci-iilriil  I'ahitp.  American  Kadio  Ejiposition  Company, 
^22  l-iul,  nvuiuc,  Votii  City. 

SEplembet  14-19— Second  Annual  Radio  World's  Fair, 
JiSth  Field  -Artillery  Armory.  iWw  York  Cily.  Radio 
World's  Fair,  Times  Building,  New  York  City, 

September  H-i!» — Pitisburgti  Radio  Show,  Motor  Square 
Garden  (postponed  from  January  IS).  J,  A.  Simpson, 
■120  Bessemer  Building,  Pittsburgh. 

September  M  19— Winnipeg,  Canada,  Radio  Show. 
Royal  .Alexandra  Hotel.  Auspices  Associated  Radio  of 
Canada.  C.  W.  Wilcox,  manaBcr,  204  King  street  Easi, 
Toronto,  Canada. 

September  21-2(i— Oinaba  Radio  Trade  Exposition,  City 
Auditorium.  -  Auspices  Omaba  Radio  Trade  Association. 
H.  R.  Edwards,  president,  care  McGraw  Company,  Omaha, 
Neb. 

September  28-Oclober  J — National  Radio  Exposition, 
.American  Exposition  Palace,  Chicago,  440  South  Dear- 
born  street,  Chicago. 

September  28-October  3— Calgary,  Alta.  Canada  Radio 
Show.  Memorial  Hall.  C-  W.  Wilcox,  manager,  204 
Kin({  slrecl,  Toronto,  Canada. 

October  3-10— Philadelphia  Radio  Exposition.  Arena. 
Auspices  Philadelphia  Radio  Jobbers  and  Public  Ledger. 
G.  B.  BodenholT,  manager.  Public  Ledger  Building,  Phila- 
delphia. 

UcLobcr  5-10— Second  Annual  Northwest  Radio  Exposi- 
iion.  -Auditorium,  St.  Paul.  H.  H.  Cory,  secretary, 
ilS   Tribune  Annex,  iIinneapoli=,  Minn. 

Uciober  51 1  — Washington,  Radio  Show  and  Conven- 
liun,  R.  N,  Craig.  Secretary,  Room  233,  Woodward  Build- 
ing, Washington, 

(Jciober  12-17— Boston  Radio  Show.  Mechanics"  Halt 
Sheldon  Fairbanks,  manager,  209  Massachusetts  avenue, 
Boston. 

October  J2-17— The  Southwest  National  Radio  Exposi- 
lion.  Coliseum,  Radio  Trades  -Association,  T.  P.  Con- 
vey, manager,  737  Frisco  Building. 

October  12-17 — Second  Annual  Montreal  Show.  Wind- 
sor Hotel,  C.  W.  Wilcox,  manager,  204  King  street  East, 
Toronto. 

October  17-2-1— Brooklyn  Radio  Show,  Twenty-third 
Regiment  Armory.  Joseph  O'Malley,  I1S7  Allanlic  avenue, 
Brooklyn. 

October  19  25— Second  Annual  Cincinnaii  Radio  Expo- 
sition. -Music  Hall,  G.  B.  Bodenboff,  manager,  care 
Cincinnati  Enquirer. 

November  2.7— Second  Annual  Toronto  Radio  Show. 
King  Edward  Hotel.  C.  W.  Wilcox,  manager,  204  King 
street  East,  Toronto. 

November  3-8— Detroit  Radio  Show-  Arena  Gardens, 
Auspices  Radio  Trade  Association  of  Michigan.  Genrgt 
W.  Russell,  manager,  lOJ  West  Atwater  street,  Detroit.' 
Mich. 

-November  9-15 — Milwaukee  Radio  Exposition.  Livic 
Auditorium.  Sidney  Neu,  chairman,  Julius  Andrac  & 
San..   Milwaukee,  Wis, 

November  7-1 5— Cleveland  Radio  Show.  Public  Hall, 
C-  B.  Bodenhoff.  manager.  2091  Baxlefly  avenue.  Lake- 
wood,  Ohio. 

November  17-22— Fourth  Annu.il  Chicago  Radio  Exposi- 
tion, Coliseum.  Herrmann  &  Kerr  Exposition,  Cort  The- 
atre BuiWingi  Chicago. 


New  Battery  Charger  Is 
Announced  by  Interstate  Go. 

The  Interstate  Electric  Co.,  4339  Duncan  ave- 
nue, St.  Louis,  Mo.,  recently  announced  a  new 
addition  to  its  line  of  battery  chargers  in  (lie 
form  of  a  product  designated  as  the  Twin  Bulb 
Handy  Charger.  In  the  initial  announcement  to 
tiie  trade  the  manu- 
facturer states  that  the 
new  charger  is  abso- 
lutely quiet  in  opera- 
tion and  that  it  charges 
efficiently  and  at  a  fast 
rate.  It  charges  both 
"A"  and  "B"  batterie? 
and  will  charge  "B" 
batteries  24,  48,  72,  96, 
120  voltage  in  series. 
It    employs     the  ad- 

T  ■    n  11.  vauced  "push-pull" 

Twin  Bulb  Charger        -    ■  ,  ■        .  , 

principle,    using  both 

halves  of  the  A  C  wave. 

In  the  Twin-Bulb  charger  no  moving  part-;, 
liquids  or  vibrators  of  any  kind  are  used  anil 
thus  adjustments,  corrosions  and  sticking 
troubles  arc  eliminated.  The  charger  is  fully 
enclosed  in  a  beautiful  mahogany  finished  case, 
with  a  nickeled  handle  and  nickel  trim  ammeter, 
and  in  its  design  it  is  devised  to  harmonize  with 
the  finest  radio  equipment. 

The  charger  weighs  seventeen  pounds  and 
will  retail  for  $17,00  without  the  bulbs.  Ease 
of  operation  is  an  outstanding  advantage  of  the 
new  Interstate  charger,  according  to  the  manu- 
facturer, as  the  battery  need  not  be  discon- 
nected from  the  receiving  set  and  operating  is 
merely  a  matter  of  throwing  a  switch. 


A  branch  of  the  Burton  Music  Co.,  West  Palm 
Beach,  Fia,,  has  been  opened  in  the  Ingram 
Arcade,  Hollywood,  Fla, 


BEL-CANTO  PRODUCTS 

Superior  in  Material,  Workmanship  and 
Performance.  Bel-Canto  Adjustable  Loud 
Speakers,  with  massive,  mahogany-finish  cab- 
inet, at  $17,50.  Goose-Neck  Fibre  Horns,  at 
SIO.OO  and  $15,00.  Loud  Speaker  Units, 
patented  Flexible  Reed  Tone  Chamber.  The 
Bel-Canto  Recording  Dial,  $2,00.  With  mag- 
nifxinp  gla^s  $2.50. 

BEL -CANTO  RADIO  &  TEL.  EQUIPMENT  CO.,  INC. 
672  Broadway  New  York  City 

Nitimialtr  diilribBt>il  %i  Btker-Soilb  Co..  loc. 
Home  Office;  715  Call  BldB.,  San  Francisco,  Cal. 
Branches  in  Los  Angeles,  Cal.;  Portland,  Ore.; 
Seattle.  Wash,;  Vancouver,  B.  C:  Salt  Lake  City. 
Utah;  Denver.  Colo.;  Chicago.  III.;  Buffalo.  N.  Y.; 
New  York  City 
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Watch  for  the 
Crosley  PUP ! 

^^Ifs  a  Sky  Terrier^^ 


THE  CROSLEV  RADIO  CORPORAIION 

CINCINNATI,  OHIO 
POWEL  CKOSLEY,  Jr.,  Presidei.I 
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Sales  of  Talking  Machines  Increase  in 

Buffalo  as  Dealers  Stage  Big  Drives 

Reduction  in  Prices  of  Certain  Instniments  Has  Awakened  the  Dealer  and  Public.  Says  Leading 
Wholesaler— Record  Portable  Summer  Business  Draws  to  a  Close— Trade  Is  Optimistic 
Buffalo,  N. 


Y,,  August   7.— What  seemed  to 
have  been  a  buyers'  strike  in  the  talking  ma- 
chine trade  here  has  been  broken  by  an  un- 
precedented volume  of  business  done  since  the 
announcement  of  tlie  reduced  prices  on  Vic- 
trolas.    "Value  of  action  of  tlic  Victor  Co.  is 
fourfold,"  said  Curtis  N.  Andrews,  Victor  job- 
ber.    "It   has   stimulated  sluggish   sales  to  a 
degree  that  a  month  or  so  ago  was  unthought 
of.    It  has  awakened  ihe  dealer  who  had  al- 
lowed himself  to  get  into  a  pessimistic  frame 
of  mind,  stirred  him  to  some  real  action,  and 
through  the  great  volume  of  business  in  Vic- 
trolas,  he  has  secured  a  vast  throng  of  new 
record  customers.    It  has  turned  whal  was  ap- 
parently a  dealer's  loss  into  a  profit  that,  had 
not  this  action  of  the  Victor  Co.  been  taken, 
the  dealer  could  not  have  known.    Scores  of 
dealers  in  this  territory  cleared  their  floors  of 
Slock,  and  oversold  to  such  an  extent  that  they 
made  up  for  losses  in  a  few  days,  and  through 
new  orders  were  able  to  make  a  profit  that 
scored  above  any  previous^  month  of  the  year. 
Buying  at  the  reduced  price  of  the  jobber,  the 
dealer  makes  up  for  the  loss  sustained  through 
sales  made  of  stock  he  had  on  hand." 

Mr,  Andrews  told  of  one  dealer  in  [he  city, 
who  operates  a  comparatively  small  store,  sell- 
ing 104  Victrolas  in  one  day.  On  the  follow- 
ing day  he  sold  56,  and  the  two  succeeding 
days  50  and  35  instruments  were  sold. 

O.  L.  Neal,  of  the  Buffalo  Talking  Machine 
Co.,  also  cited  a  number  of  incidents  of  where 
the  dealer  had  made  a  good  "cleaning"  on 
the  new  price  rate.  He  told  of  one  dealer 
who  had  become  quite  pessimistic  through 
dull  conditions  in  the  trade  early  in  the  sea- 
son, and  who  had  done  such  a  tremendous  bus- 
iness since  the  new  price  became  effective, 
that  he  has  taken  an  altogether  new  view  of 
the  proposition.  "I  am  thoroughly  convinced," 
he  said,  "that  the  Victrola  is  still  in  the  pub- 
lic mind,  and  buying  was  simply  a  matter  of 
time."  This  dealer  is  now  one  of  the  most 
optimistic  in  the  trade. 

A  good  portable  Brunswick  business  has 
kept  the  local  distributing  office  in  a  very  opti- 
mistic frame  of  mind.     It  has  been  a  record 


Summer  in  the  sale  of  portable  Brunswicks. 
Record  sales  have  been  good  also. 

C.  O.  E.  Ciirtiss  is  planning  a  big  Fall  season 
for  the  Brunswick  Radiola.  He  started  his  cam- 
paign the  first  of  this  month.  Mr.  Curtiss  has 
secured  a  great  volume  of  new  business  through 
a  gift  method,  that  is,  presenting  customers  who 
have  made  purchases  of  a  certain  amount  with 
picture  theatre  tickets.  He  has  also  stimulated 
his  record  business  through  a  15c  offer  for  old 
records. 

Harry  G.  Russell  has  been  made  manager  oi 
the  J.  N.  Adam  &  Co.  Music  Store.  He  was 
formerly  manager  of  the  phonograph  and  radio 
department  of  the  Outlet  Co.,  of  Providence. 


Mr.  Russell  was  for  some  time  salesman  for 
the  Victor  Talking  Machine  Co.  He  comes  to 
the  Adam  store  highly  rcconnncnded,  He  has 
planned  an  exploitation  on  records  for  the 
month  of  August.  The  store  is  also  doing  a 
remarkable  Victor  business. 

Floyd  Barber,  Kenmore  dealer,  has  been 
elected  president  of  the  Kenmore  Business 
Men's  Association. 

M.  O,  Grinnell,  of  the  Buffalo  Talking  Ma- 
chine Co.,  has  returned  from  his  vacation  with 
relatives  in  the  southern  part  of  the  State.  He 
made  a  tour  of  western  New  York  and  eastern 
Pennsylvania,  visiting  dealers  of  the  territory, 
and  found  them  in  a  very  optimistic  frame  of 
mind  concerning  early  Fall  and  Winter  bus- 
iness. 

The  Brunswick  Music  Shoppe,  Main  street, 
will  be  repaid  for  a  radio  set  which  was  stolen 
by  a  former  employe.  He  was  arrested  and 
sentenced  to  make  restitution,  and  serve  a  year 
in  Auburn  prison. 


"B"  Battery  Eliminator 

Announced  by  Martin  Go. 


Ci.EVF-LA.Ni»,  O.,  .A.ugust  5,— The  Glenn  L,  Martin 
Co..   of  this   city,   manufacturer  of   llie  well- 
dio-equipped 


Brunswick  Artists  Bid 
Marie  Dressier  Bon  Voyage 

When  Marie  Dressier,  famous  comedienne, 
motion  picture  and  vaudeville  artist,  sailed  on 


known 

Afartin  Aircraft,  has 
announced  a  "B"  bat- 
tery eliminator,  which 
will  be  known  as  the 
"Aero  B"  and  which 
was  perfected  by  the 
company's  engineers 
after  a  long  period 
of  research  and  in- 
vestigation. Since 
1909  the  Glenn  L. 
Martin  Co.  has  been 
building  aircraft  for 
the  United  States 
Army,  Navy  and  Post 
Office  departments.  A 
large  portion  of  this 
aircraft  has  been  ra- 
dio-equipped and  the 

company's      entrance  Carl  Kenton's  Orchestra  at  the  Pie: 

mto  the  radio  field  will  undoubtedly  be  of  keen 
interest  to  the  trade. 


The  Radio  Temple  of  Music,  Paterson, 
as  recently  granted  a  charter  of  incorpoi 


N,  I. 
ation. 


"HIS  MASTElft  VOICE" 


It  has  always  been  the  policy  of  this  house  to  build  ''good  will"  by  rendering  a  service 
that  is  at  all  times  dependable  and  cooperative. 

The  number  of  Victor  dealers  we  are  now  serving  regularly,  and  who  depend  upon  us 
for  their  supply,  is  constantly  increasing. 
There  must  be  a  reason  for  their  preference. 

This  not  only  applies  to  local  and  nearby  dealers,  but  many  at  more  distant  points 
find  our  service  dependable.   Our  shipping  facilities  out  of  Buffalo  are  unexcelled. 
Try  us  and  be  convinced. 


CURTIS 

SERVICE 

cANi 


BurrALO.N  f 


N.  ANDREWS 

Victor  Distributor 

Exclusively  Wholesale 

Court  &  Pearl  Sts. 
BUFFALO,  N.Y. 


BUFFALO. N  V 


the  S.  S.  "Paris"  reccnliy  there  was  a  crowd 
assembled  at  the  dock  to  bid  her  bon  voyage 
which  included  members  of  the  American 
Woman's  Association  and  Carl  Fenton's  Bruns- 
wick Recording  Orchestra.  As  Miss  Dressier 
stepped  from  the  elevator  at  the  French  Line 
pier  the  Brunswick  artists  played  "Little  Miss 
Robinson  Crusoe." 


Bosch  Magneto  Earnings 

The  report  of  the  American  Bosch  Magneto 
Corp.  for  the  first  half  year  shows  net  income 
of  5241,895  after  interest  and  depreciation,  but 
before  Federal  ta,\es,  equivalent  to  $1.75  a  share 
On  138,266  shares  of  no  par  stock.  This  com- 
pares with  $176,980,  or  $1.84  a  share,  on  96,000 
shares  outstanding  in  the  first  half  of  1924. 

Net  income  for  the  quarter  ended  June  30 
was  $165,263  before  Federal  taxes,  equivalent  to 
$1.19  a  share  and  comparing  with  $76,632,  or  55 
cents  a  share  in  the  corresponding  quarter  of 
1924. 


G.  L.  Price  on  Vacation 

Clarence  L.  Price,  of  the  Silas  E.  Pearsall 
Co.,  radio  distributor.  New  York,  is  spending  a 
month  in  the  Maine  woods  where  he  is  plying  a 
busy  rod,  luring  the  elusive  trout  from  their 
streams.  He  is  accompanied  by  Mrs.  Price 
and  their  two  daughters. 


The  Meyer  Music  Store,  Kalamazoo,  Mich., 
handling  Gulbransen  pianos,  talking  machines 
and  other  musical  instruments,  has  moved  to 
larger  quarters  on  Main  street,  Growing  busi- 
ness made  the  move  necessary. 
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—  here's  a  record  never 
before  equalled  in  Radio 
Merchandising 


In  less  than  four  weeks'  time,  after 
the  announcement  of  the  David  Grimes 
new  selling  policy,  notwithstanding  the  so- 
called  "off  season,"  there  have  been 
established  retail  connections  from  coast 
to  coast. 


Every  live  Dealer  not  yet  acquainted  with  this  most  interesting 
of  all  Radio  propositions,  will  be  quick,  to  investigate  what  is 
behind  this  unusual  record.  First  of  till,  and  of  Great  Impor- 
tance to  the  Dealer  is  that  the 

Radio 

represents  a  very  decided  step  forward  in  Radio  development. 

Next  and  of  still  greater  importance,  is  that  the  dealer  enjoys 
both  the  wholesaler's  and  retailer's  profit. 

He  gets  all  there  is  in  it  over  the  manufacturer's  price.  In 
other  words  he  enjoys  the  attractive  return  of 

40,  10  &  2% 
DISCOUNT 

To  all  of  this  add  to  your  consideration  this  irresistible  fact — 
that  the  David  Grimes  Radio  will  be  backed  by  one  of  the  most 
intensive  advertising  campaigns  ever  launched  in  the  musical 
instrument  field. 

If  you  are  not  in  on  the  Grimes  franchise,  you  may  yet  acquire 
the  exclusive  agency  in  your  community. 

JFrite  today  jar  our  propositio?i 

DAVID  GRIMES,  Inc. 

Strand  Theatre  Bldg.      1571  Broadway,  N.  Y.  C. 
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Artone  Portables  Are  Boon 
to  MacMiilan  in  the  North 

Artone  Portables  Thought  Lost  UntU  Mac- 
Miilan Radios  That  They  Had  Been  Received 
and  Are  "Life  Savers"  for  Explorers 

As  mentioned  in  a  recent  issue  of  The  World, 
Arlone  portable  phonographs,  manufactured  by 
the  Berg  Auto  Trunk  &  Specialty  Co.,  Long 
Ibbnd  City,  New  York,  formed  part  of  the  equip- 
ment carried  by  Commander  Donald  B,  MacMii- 
lan on  the  North  Pole  Expedition,  wliich  started 
from  Boston  on  June  17.  Several  Artone  port- 
ables were  delivered  to  the  MacMiilan  Expedi- 
tion at  the  Charlestown  Navy  Yard,  Boston,  but 
later  advices  received  by  E.  R.  Manning,  sales 
n>.-in;igL-r  of  the  Berg  Auto  Trunk  &  Specialty 
(.o..  seemed  to  indicate  that  the  portables  had 
been  lost  in  transit  and  had  not  been  delivered 
in  lime  to  start  on  the  North  Pole  trip. 
Among  Mr.  Manning's  close  personal  friends 


operator  at  Arlington  Heights,  Cliicago.  This 
operator  is  a  member  of  the  American  Radio 
Relay  League  and  the  radiogram  signed  by 
Coniniander  McDonald  read  as  follows:  "Ar- 
lone phonographs  received.  Life  savers.  Thank 
Manning."  Judging  from  this  radiogram  Artone 
portables  are  proving  an  important  factor  in  the 
daily  activities  of  the  members  of  the  MacMiilan 
E.tpedition  and  Mr.  Manning  is  awaiting  with 
keen  inceresl  ihc  return  of  Commander  McDon- 
ald in  order  to  ascertain  just  how  the  phono- 
graphs were  used  on  the  perilous  trip  to  the 
frozen  wastes  of  the  far  North. 


Jackie  Googan  Now 

Cameo  Recording  Artist 

Popular  Juvenile  Motion  Picture  Star  Making 
Series  of  Boy  Scout  Records  for  Cameo  Rec- 
ord Corp, — First  Records  Released 

The  Cameo  Record  Corp.,  New  York  City, 
inamifaclurer  of  popular  priced  records  of  the 
same  name  and  which  is  also  the  producer  of 


THE  AMERICAN  RADIO  RELAY  LEAGUE 

-I  "  HADIO  J  AH   N  ' 

RADIOGRAM  ISiS 


Uilc&sa,  111. 


Radiogram  From  MacMiilan  Arctic  Expedition 
is  H.  H.  Roemer,  director  of  sales  promotion  of  Mr.  Nimcow 
the  Zenith  Radio  Corp.,  and  Mr.  Manning  ad- 
vised him  of  the  non-receipt  of  the  Artone  port- 
ables, asking  for  his  suggestion  as  to  the  best 
way  of  locating  the  missing  instruments.  Mr. 
Roemer  suggested  that  radio  messages  be  broad- 
cast for  a  period  of  five  days  to  Commander 
Eugene  F.  McDonald,  Jr.,  on  the  S.  S.  "Peary," 
who  is  second  in  command  of  the  MacMiilan 
Expedition,  and  who,  as  president  of  the  Zenith 
Radio  Corp.,  is  one  of  the  foremost  radio  exec- 
utives in  the  country.  The  Zenith  broadcasting 
station  WJAZ  sent  out  these  messages  on  five 
successive  nights,  and  on  one  of  these  occasions 
the  laboratory  broadcasted  the  message  direct 
to  Commander  McDonald  on  board  the  S.  S. 
"Peary"  addressing  him  at  Etah,  Greenland, 
where  the  Expedition  is  making  its  base  head- 
quarters. 

To  the  keen  delight  of  both  Mr.  Manning  and 
Mr,  Roemer  a  radiogram  in  response  to  these 
messages  was  picked  up  by  an  amateur  radio 


Farewell  Dinner  Tendered 
M.  Nimcowitz  by  Friends 

Morris  Nimcowil?,  proprietor  of  the  Morris 
Music  Shops,  New  York,  is  among  the  fortu- 
nate members  of  the  trade  who  are  vacationing 
m  Europe.  Mr.  Nimcowitz,  accompanied  by  his 
wife  and  two  children,  recently  sailed  for  a 
three  months'  tour  of  the  Continent.  Sailing 

  together  with  the 

popular  talking  ma- 
chine  dealer  was 
I  Harry    Wills,  lead- 

ing    conlLMider  for 
n7  the  heavyweight 

championship  of  the 
7"™  world,  who  has  been 

a  friend  of  Mr.  Nim- 
Ml  cowitz's    for  many 

  years.      Before  the 

sailing  date  arrived, 
a  dinner  in  honor  of 
Mr.  Nimcowitz  was 
given  by  his  em- 
ployes and  friends 
at  the  Arras  Inn, 
New  York.  The 
 ,  event  was  a  com- 
plete surprise 
and   was   ably   supervised  by 


IT 


OoKuidar  S.r.usEtoutd  Jr., 
StP««r7  JTA  vV.ap 

ait  drssOlasd 


Joseph  Fishew.  general  manager  of  the  Morris 
stores,  assisted  by  David  Siebner,  manager  of 
the  Lenox  branch.  O.  P.  Graffen,  of  the  Whole- 
sale Radio  Equipment  Co.,  was  toastmaster. 


Dalrymple-Mishler  Corp. 
Succeeds  Dalrymple-Whitney 


Jackie  Coogan 
the  "Otlicial  Boy  Scout  Records,"  now  an- 
nounces the  first  of  a  series  of  Scout  records 
by  Jackie  Coogan,  the  well-known  motion  pic- 
ture star.  The  numbers  are  "I  Want  to  Be  a 
Boy  Scout"  and  "How  to  Spell  Boy  Scout."  It 
is  understood  that  the  Cameo  Co.  will  have 
other  records  by  this  same  artist  during  the 
coming  months. 

The  Jackie  Coogan  records  will  be  widely  fea- 
tured by  the  manufacturers  and  will  be  ex- 
ploited through  national  and  local  advertising. 
The  interest  in  these  selections  by  Boy  Scouts 
should  aid  the  sale  of  the  other  Scout  records 
that  are  available.  All  of  the  Cameo  records 
of  this  type  have  the  olHcial  sanction  of  the 
American  Boy  Scouts. 


The  Dalrymple-Mishler  Radio  Corp.,  New 
York,  has  announced  that  it  has  succeeded  to 
the  business  of  the  Dalrymple-Whitney  Radio 
Corp.  as  metropolitan  distributors  of  Music 
Master  and  other  well-known  radio  products. 
This  change  in  name  followed  closely  the  elec- 
tion of  Robert  J.  Mishler  as  secretary  and  treas- 
urer of  the  company.  The  officers  of  the  Dal- 
rymple-Mishler Radio  Corp.  are:  Aaron  Dal- 
rymple,  president,  and  Robert  J.  Mishler,  sec- 
retary and  treasurer. 


Have  You  Seen  This  Man? 

A  request  has  been  received  by  The  Talk- 
ing Machine  World  from  J.  D.  Marvin,  Jr.,  as- 
sistant manager  of  the  Tulsa  Music  Shop,  Tulsa, 
Okla.,  for  information  concerning  the  where- 
abouts of  Robert  E.  Dale,  formerly  employed 
by  the  Tulsa  Shop,  who,  it  is  alleged,  disap- 
peared with  a  Ford  truck  and  musical  instru- 
ments belonging  to  t!ic  company.  Information 
should  be  forwarded  to  the  sheriff  of  Tulsa 
County,  Okla. 


John  F.  Davidson,  Rutherford,  N.  J-,  writes:  "Following  is  a  list  of 
70  stations  I  heard  in  two  weeks  on  my  Resas  Tone-A-Dyne  Receiver 
between  8:00  and  11:00  P.  M.  All  of  these  stations  were  received  while 
New  York  stations  were  broadcasting  yet  there  was  no  interference." 

Included  in  this  are  stations  in  Montreal,  Ottawa,  Nebraska  and 
Georgia. 

Some  record!  Yet  no  better  than  any  one  should  be  able  to  do  under 
similar  conditions. 

In  performance  the  Resas  Tonc-A-Dyne  S-tube  Receiver  is  unequalled 
even  by  sets  selling  for  twice  the  price. 


In  appearance,  loa,  the  Resas  compares  favorably  with  high-priced 
sets.  It  has  a  handsomely  finished  solid  Mahogany  cabinet,  26^^"x8^^"x 
9j<j,"  with  genuine  bakelite  panel  and  dials  Tone  Modulator  permits 
controlling  volume  and  tone.   Is  fully  guaranteed. 

Dealers  everywhere  report  the  Resas  one  of  their  biggest  sellers. 

Write  for  booklet  and  special  low  prices. 

RESAS .  In.c. 


112  Chambers  Street 


New  York  City 
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EAGLE 

iCncurye  OIL  7n&tiBy^^e^4£4£iify> 

ilfCAV  Models- 
Superlatives  and  adjectives  are  not  adequate  to  describe 

THE  NEW  EAGLE  RECEIVERS 

In  APPEARANCE,  PERFORMANCE  and  STABILITY 
THEY  HAVE  NO  PEER 

Write  for  our  beautiful  booklet  entitled 

Radio  At  Its  Best 

From  Ub  descriptive,  illustrated  pages  you  can  select  models  most  adaptable  lo  your  trade 
Our  distributors  will  sliow  models  after  AUGUST  10,  1925 

Oia  Policies 

€1  A.  careful  selecliuii  anil  limited  a|)|ioiiilmenl  of  JeaUTS— thereby  niakiiif!  a  fL-mured  Eagle 
Camimian  nnifimble  li>  yon.  .    ^  ^      ,,  i   ■  i- 

e|  Proibi.  tion  in  bnrniony  with  quality,  wliioh  sets  a  Smmlaril  of  Excellencn  on  each  nidi- 

'f'A'!so^"anil'seri)icc  Com/Mien,  the  comhination  of  which  insures  against  a  depreciation 

%  rWeekirBruadcasl  nf  Takmlcd  Arlisls  who  furnish  QUALITY  Enlorlainrnml.  under  Uie 
title  of  EAGLE  Neulrndym-  Trio  from  station  IVEAF.  New  V  ork  City. 


Tlw  Tnidi'-Mmk  'I'liul  Iff  7  '-^^^jr:  - 

Stands  fur  Dealer  Co-  | 

operation  and  Profits  %^         K.VI)I0  C01'<^'''^\.. 


Ask  Any 
Eagle 
Dealer 


Ea^le  Radio  Cbmpang 


l6fiOYDEN  PLACE, 


NEVJARK 
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Sales  of  $500,000,000  Plans  Fall  Sales  Drive 

Are  Expected  for  Radio  on  "Ful-Wave"  Charger 

Extensive  Advertising  and  Publicity  Campaign 
to  Be  Launched  by  the  Liberty  Electric  Corp, 


Copper  and  Brass  Research  Body  Estimates  5,- 
000,000  Sets  in  Service  at  End  of  1925 — Public 
Interest  Gaining — Industry  Has  Grown  From 
$50,000,000  in  Value  in  1922,  Says  Review 


The  rctai:  value  of  radio  receiving  sets  and 
parts  to  be  sold  in  1925  is  estimated  at  $500.- 
000.000,  compared  with  a  value  of  $50,000,000 
for  sets  sold  in  1922,  according  to  a  survey  of 
the  radio  industry  just  completed  by  the  Copper 
and  Brass  Research  Association.  In  1922.  it  is 
pointed  out.  there  were  hardly  100,000  radio  sets 
in  use.  In  1923  the  number  had  increased  to 
2.000,000  and  by  the  close  of  this  year  it  is  esti- 
mated that  5,000.000  sets  will  be  in  service.  These 
figures  illustrate  the  remarkable  expansion  in 
the  radio  industry  during  the  past  four  years. 

Public  interest  in  radio  has  gained  rapidly  and 
apparently  has  continued  unabated,  according  to 
the  Association.  Only  a  year  ago  the  demand 
was  far  in  excess  of  the  manufacturers'  ability 
to  supply.  At  that  time  home-made  sets  ex- 
ceeded the  factory-made,  and  there  was  a  cor- 
respondingly large  retail  market  for  radio  parts. 
The  last  year  has  seen  the  beginning  of  stabil- 
ization in  the  industry.  The  trend  is  now  away 
from  the  home-made  set  toward  the  set  pur- 
chased as  a  complete  unit. 

The  present  rate  of  manufacture,  according  to  products 
the  survey,  indicates  that  1925  production  will  which  hii 
be  2,000.000  sets,  in  which  the  consumption  of 
copper  and  brass  will  be  about  7.500,000  pounds. 
These  metals  are  used  for  aerials,  ground  con- 
nections, coils,  condensers,  lube  sockets,  panels 
and  miscellaneous  parts. 

Radio,  it  is  added,  now  appears  to  be  as  uni- 
versal in  Its  appeal  and  as  much  a  necessity  as 
the  automobile,  so  there  is  no  reason  to  look 
for  any  falling  off  in  sales  in  the  next  few  years. 
The  radio  purchaser  is  not  only  a  good  cus- 
tomer for  lubes,  batteries,  plugs,  jacks  and 
other  parts,  but  almost  generally  he  is  ready, 
after  using  a  set  for  a  year  or  two,  to  scrap  it 
and  replace  it  with  another  which  has  a  more 
stylish  cabinet  or  a  newer  "hook-up"  or  more 
lubes. 


The  Einselen  Music  Co.,  San  Francisco,  Cal., 
has  moved  its  principal  store  to  the  downtown 
section  and  has  discontinued  its  branch  at  3285 
Mission  street.  The  new  location  is  excellent 
and  good  business  is  expected. 


The  Liberty  Electric  Corp..  342  Madison  ave- 
nue, New  York  City,  iiiaiinfacturer  of  the  "Ful- 
Wave"  batlery  charter,  built  especially  for  radio 
use.  has  arranged  a  Fall  sales  program,  which 
assures  an  active  demand  tor  battery  chargers 
for  "P"ul-Wave"  dealers.  These  plans  include  an 
intensive  advertising  and  publicity  campaign. 
The  Liberty  Corp.'s  products  are  in  two  models, 
"A-B"  charger  "A"  and  "B"  storage  batteries 
sinmltancously,  a  feature  of  this  charger  which 
has  met  with  widespread  approval,  'Ihe  model 
"A"  charges  "A"  storage  batteries  only.  Its 
compact  shape,  its  portable  size  and  the  speed 
Willi  which  it  charges  batteries  has  given  the 
"Ful-Wave"  product  an  entry  into  many  music 
stores  throughout  the  country  which  previously 
felt  that  battery  chargers  were  a  difficult  item 
to  handle. 

According  to  E.  P.  Knapp,  the  sales  manager 
of  the  Liberty  Electric  Corp..  the  "Ful-Wave" 
charger,  besides  its  merit,  has  won  its  earliest 
recognition  from  the  fact  that  it  is  backed  by 
the  manufacturer's  full  guarantee.    Mr.  Knapp 
states  that  this  has  appealed  particularly  to  the 
talking  machine  dealer  who  wants  to  handle 
)f  the  highest  class  and  goods  behind 
establishment  can  stand. 
Both   the  Silas   E.  Pearsall  Co.  and  H.  B. 
Shontz  Co..  Inc.,  of  New  York  City,  who  are 
Eastern  distributors  of  the  "Ful-Wave"  battery 
chargers,  have  found  the  talking  machine  dealer 
enthusiastic  over  llie  sale  of  the  product.  Since 
it  was  introduced  in  Eastern  territory  at  the  ra- 
dio shows  last  Fall  the  "Ful-Wave"  charger  has 
steadily  increased  in  popularity.     Plans  for  a 
heavy  increase  in  the  demand  for  this  product 
during  the  coming  Fall  season  have  been  ar- 
ranged and  the  Liberty  Electric  Corp.'s  factory 
will    be    enabled    to    make   prompt  deliveries 
throughout  the  coming  months. 

The  "Ful-Wave"  battery,  besides  being  intro- 
duced to  the  consumer  through  newspapers,  ra- 
dio publications  and  consumer  literature,  has 
also  been  fretjucntly  presented  to  radio  set  own- 
ers by  a  series  of  broadcasting  talks  by  H.  B. 
Shontz.  These  talks  brought  hundreds  of  in- 
quiries to  retail  establishments  and  as.sisled  in 
making  many  initial  sales  of  the  "Ful-Wave" 
product. 


MICA 
DIAPHRAGMS 

Immediate  delivery — all  sizes 
Send  for  free  samples  and  prices 
All   Mica  Products 

INTERNATIONAL  MICA  CO. 

BarCssi  PHILADELPHIA,  PA.  Fik,^."'"''pmifl. 


According  to  the  distributors,  the  talking  m.i- 
chine  dealer  during  the  Fall  will  get  his  full 
share  of  battery  charger  sales.  The  dealers,  it  i-; 
said,  realize  that  the  sale  of  a  simple  device  for 
recharging  batteries  will  be  active;  that  there 
is  a  permanent  demand  for  such  a  product  and 
that  the  sale  not  only  means  giving  service  to 
the  radio  owners  to  whom  the  dealer  sold  the 
receiving  set,  but  assures  the  merchant  of  an 
added  profit  that  would  not  otherwise  be  pro- 
cured. 


Stromberg-Carlson  Long  in 
Voice  Transmission  Field 

Manufacturer  of  Voice  Transmission  and  Voice 
Reception  Apparatus  Over  Thirty  Years — 
Radio  Sets  Among  the  Leaders  in  Trade 


The  Stromberg-Carlson  Telephone 
which  is  now  a  le.Tilini;  iii;iniil.'ii  lun- 
receivers,  is  one  of  Mir  ihmm'-i  r-  i 


^^fg.  Co.. 

'  of  radio 
■  field  for 


Wasted  Bi^i^ 


tXZHY  use  up  a  lot  of  useful  energy 
*  *  selling  a  customer  a  bunch  of  ex- 
cellent records  and  then  send  him  out  of 
the  store  with  a  package  of  inferior 
needles  that  are  going  10  ruin  those  rec- 
ords? Your  energy  is  wasted — and 
future  record  sales  to  that  customer  are 
jeopardized. 

Protect  your  customers  and  the  growth 
of  your  record  sales  by  selling  needles 
of  proven  quality.  In  other  words,  sell 
only 


25  Weit  45tfa  Street 


Product*  of  the 

GENERAL  PHONOGRAPH  CORPORATION 


OTTO  HEINEMAN,  President 


New  York  City 


Stromberg-Carlson  Switchboard 
I  In-  iiianuf.n  luri'  of  voice  transmission  and 
miLf  r(;c(;iitinii  ;i|)|j;iralus,  having  been  engaged 
111  this  bii-iiic-^  over  thirty  years.  In  spite  of 
ihe  fact  thai  its  radio  business  reaches  large 
prupuriions  the  Stromberg-Carlson  Co.'s  other 
products,  sucli  as  telephone  apparatus,  cables, 
supplies,  etc,  represent  approximately  80  per 
cent  of  the  output. 

'I  he  accompanying  illustration  shows  a  Strom- 
berg-Carlson switchboard  which  has  been  in- 
stalled in  Ihe  offices  of  the  Mueller  Co,,  manu- 
facturer of  bathroom  fixtures,  Decatur,  III.  It  is 
such  organizations  as  the  Mueller  Co.,  who  de- 
sire high  class  products,  together  with  big  tele- 
phone public  utilities,  who  consume  approxi- 
irialely  80  per  cent  of  the  products  made  by 
llie  company. 


Incorporation 

The  K.  L.  King  Music  House,  Fort  Dodge,  la., 
was  recently  incorporated  at  Des  Moines  to 
deal  in  musical  instruments,  with  a  capital  stock 
of  $25,000. 
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CONCERT  GRAND  MODEL 


Covered    witli    rich    rcprodiic-    '-'ST  PRICE 
lion   of   beaiilifiil  haml-toolcd 
leather.     Overhanging  cnrvc 
lop.    Dimt'iisions  16' .  s  UK''. 


$35 


STUDIO  MODEL 


Covered   with   rich   reproduce   1 1ST  PRICE 
tion  of    heaiiliful  hand-toolt-d 
leailitT.    Round  cdnf, 
design.  Dimensions 


$25 


THAT  combination  in  loud  speakers  for  which  the 
radio  public  has  been  waiting;  namely,  volume  plus 
richness  of  tone  is  now  available  in  the  Berg  Artonc 
Cabinet  Speaker,  equipped  with  a  patented  super-unit 
which,  in  competitive  tests  with  42  other  units,  was  the 
unanimous  choice  of  five  recognized  acoustical  experts. 

Ten  Day  Free  Try-Out  Offer 

Order  one  or  both  models  of  tlit  ArtoiK-  Cabinet 
Speaker  at  the  list  prices  here  quoted,  less  40%.  Try 
them  out;  display  and  demonstrate  them.  It*,  after  10 
days,  you  do  not  feel  that  they  will  sell,  return  them 
to  us  collect  and  your  money  will  be  refunded. 

BERG  AUTO  TRUNK  &  SPECIALTY  CO.,  Inc. 

and  Makors  of  Fine  Cases  For  20  Years" 
LONG  ISLAND  CITY  NEW  YORK 

(New  York  Cily  Showrooms,  .15.1  Fifth  Av 


Tbe  Why  and    How    of  Artone 
Volume  oad  Tone 

Tlie  .-Xrlune  aniphfying  hoin  or 
lone  chamber  is  consinicted  of  .i 
si)ecial  iion-melallic,  non-vibralin;; 
composition  scienlifically  mouldi-il 
under  great  pressure.  This  pre- 
vents any  reduction  in  sound  vol- 
and  eliminates  all  interfering 
due  to  nielallic  contacts 
and  tune  chamher  vihratlnns. 


Cabinet  Speaker5 
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BRASS 
TONE  ARM 

for 

RADIO 

and 

PHONOGRAPHS 


Speakertube  Tone 
Arm  available  for 
all  loud  speaker  at- 
tachments in  radio 
cabinets 


No.  3 
Portables    for  high 
quality  tone  at  a  low 

price 


No.  4 
Universal    full  size 
Priced  for  quick 
turnove  r  s.  Good 
volume — clear  tone 


No.  5 
High  Class  Univer- 
sal.   Latest  model. 
Acoustically  perfect 
for  finest  machines 


Tone  Arms  and  Sound  Boxes  and  All 
Parts  for  These  Products  in  Raw  or 
Finished  State 

AH   Globe  Products  are  Manufactured 
in  Entirety  From  Raw  Material  to  the 
Finished  State,  on  the  Premises.  The 
Savings  Assure  Low  Quotations 


"Specialitta  in  Plating  and  Finishing" 

75-77  Wiothrop  St.  Newark,  N.  J. 


Indianapolis  Retailers  Optimistic  as 

Favorable  Factors  Create  Better  Demand 

Cooler  Weather  and  Reduction  in  Prices  Result  in  Marked  Stimulation  of  Record  and  Machine 
Buying — -Victor  Dealers  Clearing  Their  Floors  of  Instruments — News  of  the  Month 


Indianapous,  Ind.,  August  5. — Talking  ma- 
chine  ,  sales  hnvc  shown  an  impetus  the  Istter 
part  of  July  due  to  several  reasons.  First,  the 
unusually  cold  weatlier  for  this  time  of  year, 
wliich  has  driven  the  trade  to  tlie  confines  of 
iheir  lionies  and  thus  an  added  interest  in  rec- 
ords, and  secondly,  the  "One-Half  Price"  sale 
that  Victor  dealers  have  been  conducting  the 
past  two  weeks. 

Victor  dealers  report  that  sucli  a  sale  has 
aided  not  only  tlie  obsolete  models,  but  aug- 
mented the  sale  of  their  latest  models  as  well. 
Likewise,  dealers  have  been  able  to  push  record 
sales  to  their  advantage.  Optimism  pervades 
the  outlook  for  the  late  Summer  and  Fall  busi- 
ness. A  number  of  the  Victor  dealers  are  closing 
out  tlicir  stock  of  single-face  Red  Seal  records, 
with  a  greater  demand  evident.  This  is  partic- 
ularly noted  at  the  Indianapolis  Music  House 
and  the  Pearson  Piano  Co. 

Miss  Minnie  Springer,  manager  of  the  talk- 
ing machine  department  of  the  L.  S.  Ayres 
Department  Store,  reports  that  record  sales 
are  comfortably  ahead  of  last  year.    The  Car- 


ryola,  Victor  and  Brunswick  portables  have 
moved  especially  well  the  past  month  at  tliis 
store. 

"The  Edison  line  at  the  Indianapolis  Music 
House  has  been  moving  well  the  past  month, 
and  from  present  indications  will  better  their 
last  year's  record,"  states  Hal.  P,  Shearer, 
president. 

Much  interest  has  been  created  among  radio 
enthusiasts  in  this  territory  by  WFBM  radio 
broadcasting  station,  which  is  operated  by 
the  Merchants  Heat  and  Light  Co.  This  is 
tlic  only  broadcasting  station  in  Indianapolis 
and  it  has  greatly  helped  the  radio  dealers  in 
this  territory.  Thomas  C.  Polk,  director,  an- 
nounced July  29  that  WFBM  radio  broad- 
casting station  will  be  closed  during  the  month 
of  August.  Reports  indicate  that  WFBM  has 
been  heard  in  forty-four  States  and  in  Canada, 
Mexico  and  Cuba,  and  Belfast,  Ireland. 

Visitors  in  this  territory  the  past  week  in- 
cluded Mr,  Wilson,  of  the  Chicago  Talking 
Machine  Co.,  and  Mr.  Reynolds,  of  the  Bruns- 
wick Talking  Macliine  Co. 


Gould  Storage  Battery  Co. 
Announces  New  "Unipower" 

New  Unit  Provides  Continuous  "A"  Power  and 
Automatically  Replenishes  Itself — Eliminates 
Need  of  Charging  Batteries 

The  Gould  Storage  Battery  Co.,  New  York, 
has  announced  that  the  new  Gould  Unipower  is 
now  ready  for  delivery.    This  newest  develop- 
ment of  the  Gould  Storage  Battery  Co.  is  said 
to   provide    continuous,   unfailing   "A"  power 
from  a  single  compact  unit  that  automatically 
replenishes  itself.    The  Gould  Unipower  is  an 
"A"  battery  wliich  is  plugged  into  any  socket 
in  the  house  wiring  system.    It  is  particularly 
unique  in  this  respect — when  the  radio  set  is  on 
the  house  current  is  off  and  when  the  set  is  off 
Unipower  is   automatically   replenishing  itself 
from  the  house  current.    It  entirely  eliminates 
all  thought  of  charging  storage  batteries  and 
the  only  attention  wliich  it  requires  it  the  occa- 
onal  addition  of  water.    The  compactness  of 
the  Unipower  allows  it  to  be  installed  in  cabinet 
els  with  limited  battery  space. 
The  Gould  Unipower  is  well  known  in  radio 
ircles  and  this  new  addition  to  the  line  has 
been  presented  in  time  for  Gould  dealers  to  reap 
benefit  througliout  the  entire  Fall  season. 
The  radio  set  owner  is  being  apprised  of  this 
new  development  in  "A"  batteries  through  an 
intensive  national   advertising  campaign  using 
the  Saturday  Evening  Post  and  several  radio 
publications.     This  will  undoubtedly  arouse  a 
ubstantial  interest  in  and  demand  for  the  Gould 
Unipower  and  Gould  dealers  are  energetically 
getting  ready  to  satisfy  this  demand.  The  Gould 
-Storage   Battery  Co,   has  adopted  the  slogan 
"Every  owner  of  a  multi-tube  radio  set  is  a 
logical   prospect   for  Gould  Unipower."  This 
sualizes   the   wide  field  in  which  the  Gould 
dealer  may  operate. 


Work  Nights  to  Meet  Demand 

A.  P.  Frangipane.  secretary  of  the  Mutual 
Phono  Parts  Mfg.  Co.,  New  York  City,  re- 
ports that  night  work  has  been  in  effect  at  the 
factory  of  the  company  for  some  time.  The 
steadily  increasing  Fall  demand  for  Mutual  tone 
arms  and  sound  boxes  has  made  this  necessary. 
Several  improvements  and  enlargements  have 
been  made  to  the  Mutual  factory  which  have 
permitted  increased  production,  but  in  order 
to  fill  orders  it  is  necessary  that  overtime  be 
in  effect  at  least  for  the  balance  of  the  year. 


Amplion  Corp.  Officials 

on  European  Business  Trip 

S.  B.  Trainer,  President,  and  W.  H,  Lynas,  Vice- 
President,  to  Collect  Data  on  Radio  Products, 
Including  Amphion  Speakers,  in  Europe 

S.  E.  Trainer,  president  of  the  Amplion  Corp. 
of  America,  and  W.  H  Lynas,  vice-president  of 
the  company  and  commercial  manager  of  Alfred 
Graham  &  Co.,  manufacturers  of  the  Amplion 
loud  speakers,  of  London,  England,  sailed  re- 
cently for  Europe,  where  they  plan  to  spend  a 
number  of  weeks. 

The  purpose  of  the  trip  is  to  collect  data  and 
information  regarding  radio  products  generally, 
and  Amplion  speakers  in  particular.  The  Am- 
plion Corp.  has  companies  all  over  the  world 
and  it  is  the  purpose  of  Mr.  Trainer  and  Mr. 
Lynas  to  confer  with  the  parent  company  on 
ways  and  means  to  facilitate  the  co-operation 
between  the  manufacturer  and  the  branches. 
Considerable  time  will  be  spent  at  the  com- 
panj''s  branches  at  Brussels,  Belgium,  a.s  well 
as  at  the  Amplion  factory  and  plant  in  Paris. 
The  trip  will  also  include  a  visit  to  Italy  for  a 
survey  of  the  Amplion  market  in  that  country. 

The  Amplion  Corp.  of  America  lias  extensive 
plans  under  way  for  a  sales  and  advertising  cam- 
paign to  begin  in  the  latter  part  of  August. 
Among  the  Amplion  products  to  be  advertised 
for  distribution  among  the  phonograph  trade 
are  four  different  models  of  loud  speakers,  the 
Dragon,  a  wooden  horn;  the  Junior  De  Luxe, 
also  a  wooden  horn;  the  Junior  model,  metal 
horn,  and  the  Dragonfly,  metal  liorn.  Two 
phonograph  units  will  also  be  vigorously  pushed 
in  America,  consisting  of  the  concert  and  stand- 
ard types,  Mr.  Trainer  and  Mr,  Lynas  both  ex- 
pect to  arrive  in  this  country  in  time  to  super- 
vise the  Amplion  campaign.  With  the  interest- 
ing data  which  they  will  have  on  conditions  in 
the  foreign  radio  market,  both  will  be  in  an  ex- 
cellent position  to  direct  the  sales  and  advertis- 
ing campaign  of  the  company  in  this  country. 


Victor  Co.  to  Exhibit 

Judging  from  the  fact  that  more  than  two 
million  square  feet  of  space  has  already  been 
reserved  for  the  Scsqui-Centennial  International 
Exposition,  which  is  to  be  held  in  Philadelphia 
next  year,  the  industrial  exposition,  the  first 
since  the  war,  will  be  a  decided  success.  Among 
the  concerns  who  have  already  reserved  space 
is  the  Victor  Co.,  Camden,  N,  J. 
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In  Recognition  of  the 
Reputable  Radio  Retailer 


FEDERAL  would  be  remiss  in 
its  obligation  to  the  repu- 
table radio  retailers  throughout 
the  country  if  it  failed  to  make 
this  public  acknowledgment  of 
its  indebtedness  to  them  for  the 
assistance  they  have  given  in 
upholding  the  "standards  of  ex- 
cellence" in  radio  reception. 

With  its  quarter- century  expe- 
rience as  the  leading  manufac- 
turer of  electrical  communica- 
tion devices.Federal  entered  the 
field  of  radio  with  very  definite 
standards,  but  with  equally  defi- 
nite misgivings.  It  saw  an  un- 
knowing public  grabbing  at  the 
super- superlative  claims  made 
by  manufacturers  of  lesser  re- 
sponsibility and  it  was  forced  to 
ask  itself  whether  there  was  suf- 
ficient stability  in  the  retail  out- 
lets to  justify  the  manufacture 
of  radio  equipment  in  keeping 
with  Federal's  standards  of  man- 
ufacturing integrity. 


let  it  he  said  ♦  .  . 


In  recognition  of  the  reputable 
radio  retailer  let  it  be  said  that 
Federal  has  come  through  these 
first  years  of  radio  manufacture 
with  flying  colors.  The  good 
work  of  these  reputable  radio 
merchants  has  brought  about  an 
ever  increasing  public  apprecia- 
tion of  Federal's  standards  and 
Federal  equipment. 

And  no  wFederal  Retailers  stand 
ready  to  reap  the  reward  of  their 
adherence  to  these  higher  ideals. 
The  pubHc  has  sobered.  In  the 
approaching  season,  superlative 
claims  will  not  lure  buyers  from 
(jrot'oble  performance.  The  new 
Federal  set,  backed  by  the  Fed- 
eral iron-clad  performance  guar- 
antee will  stand  out  like  the 
Rock  of  Gibralterinthisnewera 
of  more  conservative  consumer 
purchasing. 

As  promised,  Federal  offers  local 
leadership  to  the  reputable  radio 
retailer. 


FEDERAL   TELEPHONE  MANUFACTURING  CORP. 
BUFFALO,  N.  Y. 


^^ndardRADIO 
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Successful  Demonstration 
of  Kellogg  Radio  Receiver 

Recently  Introduced  Product  of  Kellogg 
Switchboard  &  Supply  Co.  Shown  Under  Aus- 
pices of  D.  F.  Boley  &  Co..  in  New  York 

The  Kellogg  Wave  MasUr  r.idio  receiver, 
the  latest  product  of  Uie  Kcllogy  Switchboard 
&  Supply  Co.,  of  Chicago,  was  demonstrated 
recently  under  the  auspices  of  D.  F.  Boley  & 
Co.,  1440  Broadway,  New  Vork,  Eastern  repre- 
sentative-, of  the  comp.iny.    Tlie  denionjtralion 


the  dealers  through  a  comprehensive  plan  of 
sales  co-operation  and  a  publicity  campaign  now 
in  process  of  preparation.  Mr.  Boley  is  well 
known  throughout  the  electrical  trade  and  the 
members  of  his  organization  are  paying  particu- 
lar attention  to  the  appointment  of  Kellogg 
Wave  Master  dealers  in  the  talking  machine 
trade.  It  is  planned  lo  give  dealers  an  allotted 
territory  tliat  will  provide  for  expansion  and 
development  and  which  will  enable  the  retailers 
to  derive  the  full  benefits  of  their  sales  and 
publicity  work. 

Among  the  other  products  made  by  the  Kel- 
logg Switchboard  &  Supply  Co.  arc  the  Sym- 
phony reproducer,  audio  transformers,  radio 
transformers,  rheostats,  condensers,  head  sets, 
plugs  and  other  parts.  For  many  years  this 
company  has  been  one  of  the  world's  largest 
manufacturers  of  iclaphone  equipment,  and  the 
organization  is  therefore  admirably  equipped 
to  nianiifacture  and  market  a  radio  set. 


Kellogg  Wave  Master  Radio 
was  very  successful  and  there  is  every  reason 
to  believe  that  the  Kellogg  Wave  Master  re- 
ceiver will  attain  the  same  degree  of  popularity 
accorded  the  telephone  and  radio  products  made 
for  many  years  by  the  Kellogg  Switchboard 
&  Supply  Co. 

The    Kellogg    Wave    Master   is   a  five-lube 
tuned  radio  frequency  receiver  with  only  one 
selector  dial  and  a  zoning  system  for  tuning 
that  has  niel  with  the  enthusiastic  praise  and 
approval  of  the  dealers  who  have  listened  to 
the  new  set.  It  is  stated  that  in  the  Kellogg 
Wave  Afastcr  there  are  available  approximately 
sixty  degrees  of  movement  for  each  forty  meters 
in  the  broadcast  wave  length.     As  there  arc 
nine  wave  zones   of  forty  meters  each  there 
are   appro.vimately   540  degrees    of  movement 
resulting  in  a  considerably  less  critical  position- 
ing of  the  tuning  dial  than  exists  where  only 
160  degrees  of  movement  are  available.  The 
demonstration  of  the  set  served  to  introduce 
its  many  exclusive  features  to  excellent  advan- 
tage, particularly  its  selectivity,  lone  quality  and 
simplicity  of  operation.     The  cabinet  work  is 
exceptionally   fine  and   the   dealers   who  have 
placed  initial  orders  for  the  product  are  plan- 
ning to  feature  the  Wave  Master  extensively  in 
their  advertising  campaigns  this  Fall. 

It  was  stated  by  D.  F.  Boley,  head  of  the 
company  bearing  his  name,  that  Kellogg  Wave 
ilaster  receivers  would  be  marketed  direct  to 


Urges  That  Radio  Displays 
Be  Made  at  County  Fairs 

Such  Affairs  Afford  Unusual  Opportunity  for 
Placing  Radio  Properly  Before  the  Farmer. 
Says  Radio  Corporation  of  America 

In  order  to  emphasize  to  the  music  merchant, 
handling  radio  in  the  smaller  cities,  the  im- 
portance of  capitalizing  the  County  Fair  as  a 
sales  outlet  during  the  Summer,  a  broadside  has 
just  been  issued  by  the  Radio  Corp.  of  America 
to  R.  C.  A.  jobbers  and  dealers.  The  sugges- 
tion is  made  that  with  over  fifty  million  people 
residing  on  farms  or  making  their  abode  in  the 
rural  sections  of  the  country,  the  farm  market 
offers  splendid  field  for  exploitation. 

The  broadside  contains  numerous  suggestions 
for  attracting  attention  to  the  radio  booth  at 
the  County  Fair,  which  are  practicable  to  any 
merchant,  regardless  of  the  limitations  he  im- 
poses on  himself  in  the  way  of  publicity  expen- 
ditures. 


Opens  Branch 

The  Di.xie  Music  Co.,  has  opened  a  branch 
store  at  434  North  Miami  avenue,  Miami,  Fla., 
with  H.  B.  Parker  as  manager. 


Saul  Karantz  recently  opened  a  new  music 
store  at  411  South  Boots  avenue,  Marion,  Ind. 


A  specialty  of  New  York 
Distributing  Division  IS 
SERVICE;  so  concentrated 
on  to  give  every  order  im- 
mediate shipment. 

New  York  Distributing 
Division  gives  details  for 
becoming  an  OKeh  Dealer 
upon  request. 

General  Phonograph  Corporation 

New  York  Distributing  Division 
15-17  West  18th  Street  New  York  City 


Revenues  Under  Postal 

Rates  Gain  $9,000,000 

Gain  in  Postal  Earnings  Expected  to  Supply 
Salary  Increases  of  Postal  Employes 

WASHiNcroN,  D.  C,  AugusI  3. — Revenues  re- 
ceived under  the  new  postal  rates  during  June 
were  approxintately  $9,000,000  greater  than 
those  obtained  in  the  same  month  a  year  ago 
UTider  the  old  rates,  and  this  fact  brought  into 
question  to-day  the  accuracy  of  the  prediction 
made  recently  by  Postmaster  General  New,  that 
a  deficit  of  '?40,000,000  a  year  would  be  faced 
by  the  Post  Office  Department  under  the  new 
rates. 

Mr.  New  met  this  situation  with  the  state- 
Tucnt  the  large  increase  in  June  was  accounted 
for  by  various  developments  which  probably 
would  not  apply  lo  all  months,  and  that  ap- 
parently it  was  too  early  to  form  an  accurate 
opinion. 

The  new  rales,  which  went  into  effect  April 
\$.  1925,  were  adopted  by  the  last  Congress  to 
supply  revenues  to  meet  an  annual  salary  in- 
crease of  about  $68,000,000  granted  to  the  postal 
employes.  For  May,  the  first  test  month,  the 
new  rates  produced  about  $3,000,000  in  excess 
of  the  revenue  for  the  same  month  last  year 
under  the  old  rates.  If  this  ratio  were  kept  up 
throughout  the  year  it  was  obvious  that  the 
salary  increases  of  $68,000,000  would  not  be 
met, 

Following  the  poor  showing  in  May,  Mr.  New 
suggested  there  would  be  a  deficit  of  about 
$40,000,000  for  the  year.  His  suggestion  caused 
a  deal  of  talk  in  political  circles  and  demands 
for  further  rate  increases.  When  the  returns 
for  June  began  to  come  in,  however,  the  picture 
was  changed.  The  figures  showed  that  total 
computed  revenue  from  all  sources  for  June  of 
this  year  was  $51,809,901,  as  compared  with  $42,- 
770,451  in  June,  1924,  a  clear  gain  of  more  than 
$9,000,000.  The  figures  for  May  of  this  year 
were  $50,530,501,  as  against  §47,117,065. 

May  and  June  are  not  record  months  in  the 
matter  of  business  done,  but  combined  they 
showed  an  increase  under  the  new  rates  of 
approximately  $12,5011,000  in  revenue  over  the 
same  two  months  a  year  ago.  On  this  basis 
some  of  those  who  questioned  Mr.  Ncw's 
earlier  estimate  of  a  $40,000,000  annual  deficit 
contend  that  the  new  rates  actually  will  pro- 
vide the  $68,000,000  needed  for  salary  increases 
and  leave  the  Post  Office  Department  a  com- 
fortable surplus  rather  than  a  deficit. 


Visitors  Admire  the  Big 

Stromberg-Carlson  Plant 

Rochester,  N.  Y.,  August  5.— During  the  past 
few  weeks  the  Stromberg-Carlson  Telephone 
Mfg.  Co.  has  entertained  quite  a  few  visitors 
from  New  York,  including  Herbert  A.  Brcnnan, 
Gross-Brennan,  Inc.,  the  company's  Eastern  rep- 
resentatives; Hugh  C.  Ernst,  manager  of  the 
John  Wanamakcr  radio  and  talking  machine  de- 
partments in  New  York;  Harry  Davega,  of  the 
Davega  stores.  New  York;  S.  Shearn,  one  of 
the  most  successful  New  York  radio  dealers, 
and  Ralph  Austrian,  vice-president  of  R.  B. 
Rose  &  Co.  These  visitors  were  given  an  op- 
portunity to  inspect  the  first  wing  of  the  new 
Stromberg-Carlson  factory,  which  is  one  of  Ihe 
finest  industrial  plants  in  New  York  Slate.  The 
total  area  of  Ihc  new  plant  when  completed  will 
be  280,000  square  feet  to  be  used  for  the  produc- 
tion of  Slronibcrg-Carlson  radio  products  and 
telephone  equipment.  There  is  a  parking  space 
for  more  than  300  automobiles  belonging  to  the 
employes,  a  baseball  diamond  and  other  con- 
veniences for  the  employes'  organization.  A 
mammoth  electric  sign  iliuminaled  at  night  at- 
tracts the  attention  of  thousands  upon  thou- 
sands of  travelers  on  the  New  York  Central 
Railroad,  for  the  plant  faces  the  main  line  of 
this  road. 
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To  the  DYMAC  Line  of  Guaranteed  Radio  Products 

We  Add  jj^e  DYMAC  Selecto  Five 

The  DYMAC  Selecto  Five  represents  a  new  and  improved  prin- 
ciple in  set  construction. 

A  receiver  you  can  offer  your  customers  with  this 
assurance— that  it  will  out-perform  any  other  set  on 
the  market  under  the  same  reception  conditions. 

It  is  NOT  an  assembled  set,  but  is  made  exclusively  of  DYMAC 
parts  which  already  have  established  a  national  reputation  for 
quality  construction,  adaptability  and  dependable  performance. 
Encased  in  a  handsome  mahogany  cabinet  finished  in  waliiut, 
with  ebony  panels,  the  DYMAC  set  is  a  thing  of  beauty  that 
harmonizes  with  any  interior. 

The  DYMAC  Selecto  Five  represents  the  outstanding  sales 
opportunity  in  radio  this  season.  Feature  it— build  the  sale  of 
the  DYMAC  Line  around  it— profit  by  the  permanent  good 
will  already  gained  for  the  DYMAC  name. 

.T-i  e    c  t        1:1. .n  -i.n  .i-ill  m-tnt  a      Evcrv  set  owner  needs  headphones  for  tun- 

SvifXc  Y°oad  &aLr  who  f  w  de  raSee!  ing  d[..an>  s.arions.  Th.  .on.-.es.ed. .  li.h,- 
?e"«S.oSa.ilrandcV".Va"el.ri.v  iiave'u      weigh.  DYMAC  Type  G  He.d.e..  l-nnB  a. 

a  w?de  sairiaii  The  DYMAC      S5.00.  is  iu.t  che  thin,  for  you  to  .ell  w.ih 

Speaker  now  its ts  a.  $8  Jo!  the  D™AC  Selceto  F.ye  and  Loud  Speaker. 


..(h  improved   

ow  price  [o  meet  popular 
Jcniand.  2200  or  3000  ohms 
IS  preferred.         Lisi,  $3.00 


DYMAC  Vernier  Dial 
Same  as  cn  DYMAC  Selecto 
Five  Receiver.  Provision  for  borh 
coarse  and  fine  Uining,  4"  dia- 
meter; vernier  ratio  12  to  1. 
Easily  mounted  on  an>  condenser. 
Adds  much  to  the  performance 
and  appearance  of  qny  set. 

List.  n.5o 

Olhcr  DYMAC  Acctssoiics  and  Patis 

Loud  Spenkcr  Unit,  }5.00 
Audio  Frequcncv  Transformers, 

$2.50  CO  S4.00 
Soldcrins  Set  (standard).  $2.50 
Sub-panel  Socket,  7Sc 
Jacks,  5(icto90c 


ELECTRICAL  PRODUCTS  MFG.  CO. 

Providence,  Rhode  Island 
New  York  Office :  Metropolitan  Tower 
Export  Office  :  Ad.  Auriema,  Inc.,  1 16  Broad  Street,  N.  Y.  City 


DYMAC     glV^ff.°7l.-F'^;,o?y  Sales  Co. 

T7  Boston— Hastings  Elec.SalcJ  Co. 

taCtOry  Washington— W.  Lester  Baker 

C    J    _  Atlanta — Barnes  &.  Co. 

bales  Minneapolis— Twin  Cirv  Radio 

.  ,  Sales  Co. 

Agents  St.  Louis— H.  F.  Bisbee  Co. 


Kansas  City— Wm.  S.  Reid  Sales  Co. 
Denvct — Schmidt  Sales  Co. 
Omaha — Leonard  Kohn 
Fort  Worth— C.  B.  Savage  ^ 
Seattle  -Fred  L.^Tomlinaon  Co. 
San  Francisco — ,. 

ban?o"u«°e"  B.C.-John  E.  T.  Y.wd.U 


Ajfi  nearest  Faciory  Sale 
line  of  DYMAC  Qui 


Agent  for  catalog  of  complete 
anteed  Radio  Equipnurnt. 


EVERY 


PRODUCT 


^  GUARANTEED  FOR  ONE  YEAR  ^ 
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SAALJr. 

The  Eame  in  every  respect 
OS  the  Saal  Soft  Speaker  ex- 
cept it  is  smaller.  Measures 
16'^  in.  instead  of21!j  in. 
in  height. 

*20 


The  Saal  Soft  SpeakerUnit 
Is  of  the  floaliag  armature 
type  exclusive  with  tbe 
iDOst  eKpe_nsiv_e  reproduc- 

with  any  volume,  and  cap- 
not  be  harmed  or  "blasted" 
by  the  loudest  receiver.  It 
will  not  break  down  with 
the  longest  or  roost  con- 
stant use.  All  I  ' 


THOSE  who  have  objected  to  loud 
speakers  because  of  their  harshness 
will  welcome  the  Saal  Soft  Speaker. 
It  has  no  blare,  no  blast,  no  metallic 
ring.  It  is  not  a  trumpet.  It  is  a  faith- 
ful reproducer  of  radio  programs.  It 
comhims  volume,  wtth  a  velvet  tone. 
It  removes  the  objection  to  loud 
speakers. 

The  Saal  is  properly  constructed  for 
the  accurate  reproduction  of  sound.  It 
is  not  straight-necked  like  a  trumpet. 
The  goose-neck  is  curved  like  a  saxo- 
phone, the  most  melodious  of  all  instru- 
ments. From  the  reproducing  unit  to 
the  edge  of  the  bell  is  one  unbroken 
taper  —  one  even,  unbroken  enlarge- 
ment of  sound.  The  neck  is  of  alumi- 
num, a  porous  and  non-vibrant  metal 
with  no  tinny  ring.  The  bell  is  of  gen- 


SIPIEAIKIER 

uine  Bakelite,  the  most  perfect  and 
resonant  of  aU  radio  materials.  There 
is  no  wood,  no  tin,  no  composition.  It 
has  nothing  to  warp,  crack,  or  deteri- 
orate. It  will  last  indefinitely. 

The  basis  of  Saal  volume  with  tone 
quality  is  the  reproducing  unit  de- 
scribed to  the  left.  In  appearance  the 
Saal,  with  its  large  black  bell,  black  stip- 
pled throat  and  graceful  lines,  is  the 
aristocrat  of  horns.  Also  furnished 
with  a  brown  bell  and  gold  or  silver 
stippled  throat  at  $5  extra. 

The  Saal  Soft  Speaker  is  manufac- 
tured by  a  company  long  experienced 
in  the  music  business.  It  will  be  thor- 
oughly advertised  throughout  the 
season.  A  large  plant  insures  prompt 
delivery.  Order  from  your  jobber. 
Jobbers  write  to  us. 


-alur 


phraetn— no  rubber  gaskets 
— nothing  to  deteriorate  or 
wear  out-  This  unit  is  used 
as  standard  equipment  by 
many  leading  manufactur- 
ers of  line  radio  receivers 
in  built-in  reptoducers. 


SIPIEAIKIEIRL 


Volume  with  Tone  Quality 

Manufactured  and  guaranteed  by  H.  G.  SAAL  COMPANY,  1800  Montrose  Ave.,  Chicago,  IlL 
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Aggressive  Tactics  of  Mid-West  Dealers 

Result  in  Very  Satisfactory  Retail  Sales 

Soundness  of  the  Industry  Emphasized  During  Last  Four  Weeks  and  All  Branches  of  Trade  Arc 
m  Good  Condition  for  Fall  Drives— Portables  Lead  in  Sales— Trade  Activities  of  Month 


Chicago.  III.,  August  7.— The  four  weeks' 
period,  extending  from  July  15  to  August  15. 
is  generally  considered  n  "between  season" 
period,  a  time  when  business  in  general  is  at  a 
low  ebb.  and  all  lines  of  merciiandisc  move 
at  a  slow  rate.  A  phase  of  business  which  is 
particularly  sensiUvc  to  varying  economic  con- 
ditions would  naturally  be  expected  to  suffer 
seriously  during  such  a  period,  and  both  the 
phonograph  and  radio  industries  are  usually 
placed  in  that  category. 

However,  a  survey  of  all  three  divisions  of 
both  induslric?.  the  manufacturing,  distributinj;; 
and  retailing,  reveals  the  gratifying  fact  I  ha  I, 
despite  predictions  and  expectations,  neither 
branch  is  experiencing  a  serious  depression.  Re- 
tail talking  machine  merchants  throughout  the 
Middle  West  are  taking  advantage  of  the  so- 
called  dull  period  to  clear  their  stocks,  are  ad- 
vertising quite  extensively,  and  the  results  have 
been  in  the  majority  of  cases  very  good.  The 
reduction  in  price  of  all  models  of  Viclrolas 
has  served  to  bring  about  an  increased  inter- 
est on  the  part  of  the  consuming  public,  and 
dealers  in  the  Central  West  report  steady  sales 
and  an  expectation  of  clearance  of  all  old  Vic- 
tor machines  by  the  end  of  tlie  next  four  weeks. 
The  Phonograph  and  Record  Situation 

Tlic  portable  phonograph  slill  continues  to 
cling  to  its  tenacious  hold  on  the  lop  position 
in  the  sales  column,  as  far  as  the  number  of 
phonograph  sales  is  concerned.  Both  the  manu- 
facturers and  dealers  in  portable  phonographs 
are  planning  to  continue  the  splendid  record 
made  during  the  Summer  months  throughout 
the  Fall  and  Winter,  stressing  the  advantages 
and  possibilities  of  the  smaller  machines  for 
use  in  compact  homes  and  apartments  of  the 
present  day. 

It  is  an  interesting  commentary  on  the  results 
which  can  be  achieved  through  the  use  of  ag- 
gressive and  energetic  sales  methods  when  it 
is  noted  that  a  prominent  phonograph  manu- 
facturer in  Chicago  has  hcen  shipping  1,000  ma- 
chines a  week  since  July  IS,  This  statement  was 
made  by  the  head  of  the  company  after  a  care- 
ful ■  tally  of  the  company's  shipping  receipls. 
Tliis  company  has  been  cslabli.-ihcd  for  a  num- 


ber of  years,  maintains  a  competent  sales  or- 
ganization and  goes  after  business  day  in  and 
day  out  without  taking  the  lime  to  enter  com- 
plaints and  laments  as  to  the  business  situa- 
tion. 

The  majority  of  dealers  report  July  and  the 
first  part  of  August  as  liaving  brought  grati- 
fying returns  on  record  sales.  The  exception- 
ally fine  classical  recordings  offered  in  tlie  form 
of  libraries,  the  many  refinements  which  have 
come  about  in  (he  mechanics  of  recording,  arc 
given  as  two  outstanding  causes,  and  a  number 
of  retailers  advance  as  a  very  logical  reason 
the  fact  that  the  Middle  West  is  rapidly  ap- 
proaching a  healthy  economic  condition.  This 
situation,  sensed  in  a  season  ordinarily  con- 
sidered dull  in  every  sense  of  the  word,  would 
appear  to  be  the  vanguard  of  a  prosperous 
Fall  and  Winter, 

Optimism  and  Confidence  Predominate 

The  demand  for  radio  receiving  sets,  repro- 
ducers and  accessories  has  been  gratifying,  and 
the  trade  is  looking  forward  to  the  approach- 
ing season  with  optimism  and  confidence.  A 
number  of  leading  radio  manufacturers,  usu- 
ally in  conjunction  with  their  territorial  distrib- 
utors, have  held  conferences  witii  dealers  in 
practically  every  section  of  the  Middle  West, 
outlining  to  the  retail  merchants  the  policies  to 
be  followed,  and  the  aid  and  co-operation  to  be 
extended  by  the  manufacturer.  At  these  con- 
ferences the  new  tines  of  merchandise  have 
been  displayed  and  the  initial  orders  placed  by 
dealers  have  been  both  great  in  number  and 
substantial  in  amount.  The  radio  industry,  in 
its  distribution  plan,  appears  to  be  automatically 
cutting  down  the  number  of  retail  outlets  and 
confining  itself. to  several  well-defined  and  es- 
tablished channels,  among  the  foremost  of 
which  is  the  music  trade. 

The  present  season  is  marked  by  the  (entrance 
of  several  new  figures  into  the  radio  manu- 
facturing field,  and  by  a  number  of  firms,  al- 
ready established,  laying  especially  heavy  stress 
upon  the  miiiic  nicrclianl  as  one  of  (heir  strong- 
est outlets.  Refine  men  t,s  in  cabinet  design,  sim- 
plicity of  operation,  selectivity  and  ton.il  ([ual- 
ity  appear  to  be  llie  qualities  upon  which  ciu- 


pliasis  is  to  be  placed  in  the  marketing  of  radio 
receiving  sets,  while  the  reproducers  are  en- 
hanced by  a  number  of  improvements,  both  in 
the  design  of  tlie  product  and  in  the  quality 
of  the  instrument's  tone, 

A  Move  for  Standardization 
Tone  arm,  radio  loud  speaker  and  cabinet 
and  loud  speaker  unit  manufacturers  in  ihe 
Middle  West  are  paying  considerable  alteii- 
lion  to  a  problem  of  manufacture  which  bids 
to  awaken  interest  of  a  national  character  in 
the  radio  and  talking  machine  fields.  A  number 
of  manufacturers  of  all  three  divisions  listed 
above  have  received  communications  from  the 
trade,  citing  instances  where  the  loud  speaker 
unit  would  not  fit  the  tone  arm  connection 
or  the  reproducer  connection.  The  matter  was 
brought  up  for  discussion  at  the  July  meeting 
of  the  Phonograph  Manufacturers'  National  As- 
sociation, and  the  consensus  of  opinion  indi- 
cated that  a  standard  size  would  be  set,  and 
manufacturers  urged  to  adhere  to  it  in  order 
to  give  satisfaction  and  minimum  trouble  to 
purchasers. 

The  size  specified  at  the  Association  meeting 
is  seven  hundred  and  six  one-thousandths  of  an 
inch  diameter.  The  secretary  of  the  organ- 
ization. Henry  A,  Otis,  was  authorized  to  advise 
the  trade  press  of  the  movement,  and  to  com- 
municate with  all  parties  concerned,  urging  ad- 
herence to  the  standard  size  mentioned  above. 
Standardization  of  size  in  connections  will  aid 
in  simplifying  distribution  problems,  for  it  will 
aid  the  dealer  to  move  his  stocks  quickly,  and 
will  avoid  embarrassment  on  his  part,  and  the 
subsequent  dissatisfaction  with  the  product. 
Visitors  to  Gulbransen  Co.  Plant 

A  number  of  visitors  have  stopped  off  at  Chi- 
cago recently  and  visited  the  large  plant  of  the 
Gulbransen  Co..  manufacturer  of  registering 
pianos.  Among  the  visitors  was  Milo  Barrett, 
of  the  Frazellc  Piano  Co.,  Toledo.  O.,  who  re- 
turned from  a  two  months"  vacation  in  Cali- 
fornia, where  he  attended  the  Shrine  conven- 
tion. Other  visitors  who  made  the  trip  through 
the  Gulbransen  plant  during  the  month  of  July 
were  J.  A,  Rix  and  son,  Ralph,  of  the  Rix  Fur- 
niture &  Undertaking  Co..  Big  Spring.  Lamesa. 
Lubbock,  Tex,,  and  M.  Baron,  of  the  Shecter 
Music  Co.,  Cumberland,  Md, 

WJAZ  on  Broadcasting  Tour 

The   portable   broadcasting   st.it ton,  W1.'\Z. 
owned  and  operated  by~the  Zenith  Radio  Corp., 
nf  Chicago,  now  on  a  broadcasliny  tour  from 
tt  '•iiliiiifii  on  /'iij/t'  124) 


^^^^^^^^  ^^^^^^n^^^^^^^^^^^^^^^^^^^ 

Scotf ord  Tonearm  and  Superior  Reproducer 

eMonufac lured  under  pmcnH  of  Louis  K.  Scoltord.  Plnyi  all  maVes  of  recordi, 
Fomous  for  toni!— without  the  usual  niotntlic  sharpness  and  withoui  the  scroich, 
Slandord  IcnSthS'/i  inches  center  of  hose  lo  ncodlepoint— con  bo  mode  [o  ordur 
lonfior  or  shorter.  Base  openinft  2  inches  dinmoler. 

Supplied  lo  monufaciuiv 


The  Superior  Spring  Balanced  Lid  Support 

(au;h  of  one  flnfler  lifts  or  cloics  tt>e  tiJ  whi^h  Hops,  baUncod,  Dt  any  poml 
sired,  Doesnol  warp  lid,  Noiseleai  in  opomtion.  The iimplosi spritvft  DBtoncB 
idL— ond  eosicsi  lo  install,  Cnn  be  mode  lo  lit  nny  lypu  oiid  wei&ht  of  lid. 
Furnished  compleic  wiih  osoutihcon  plolu  and  all  neei-jsary  siirswi, 
1  of  hifth-grade  phonograph 


cobinela  in  itie  Onilod  Stoles  and  all  foreifin  countries 
Snmples  sunt  anywhcri;  foi-  tnal 


LoiM  quancicy  Prices  quoted  on  applies 


Fine  quality  Nickel  and  Gold  Plate  finisht 

BARNHART  BROTHERS  &  SPINDLER  ^"pSSS-iSiKr  MONROE  &  ThroQP  Sts.,  CHICAGO 
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lown  to  town  on  its  way  lo  llie  Pacific  Coast, 
recently  climbed  to  the  summit  of  Pikes  Peak 
and  broadcast  two  separate  concerls — a  general 
concert  at  ten  o'clock  in  the  evening  and  an 
attempt  at  one  o'clock  in  Ihe  morning  to  send 
messages  to  the  MacMillan  Arctic  expedition 
which  is  now  nearing  the  most  northerly  in- 
habited point  in  the  \\*orld,  Elali,  Greenland. 

A  series  of  tests  have  been  made  by  this 
portable  broadcasting  station  on  its  tour,  and 
it  has  proved  the  practicability  of  transporting 
a  station,  without  dismantling,  as  a  complete 
installation  constantly  in  readiness  for  instant 
use.  It  has  proved  the  worth  of  portable  broad- 
casting apparatus  in  time  of  disaster,  when  or- 
dinary means  of  communication  are  completely 
cut  off,  and  proving  that  connections  with  the 
outside  world  can  be  re-established  with  even 
greater  efficiency. 

WJAZ,  in  its  cross-country  tour,  will  contin- 
ue to  conduct  its  tests  and  experiments  on  the 
conditions  which  prevent  consistent  reception 
of  Eastern  stations  by  Pacific  Coast  listeners. 
Tests  will  be  made  while  the  station  is  in  the 
Rocky  Mountains  which  may  aid  in  solving  the 
various  theories  regarding  the  interference 
existing  on  both  sides  of  the  large  mountain 
range. 

Prominent  Jobbers  Renew  Acquaintances 

Several  prominent  Victor  jobbers  from  the 
Western  and  Northwestern  sections  of  the 
United  Stales  passed  through  Chicago  during 
Ihe  last  few  days  in  July  enroute  to  the  con- 
ference held  at  the  headquarters  of  the  Victor 
Co..  at  Camden,  N.  J.,  the  first  week  in  .August. 
Many  of  them  stopped  off  in  Chicago  to  renew 
acquaintances  and  to  visit  friends  in  the  trade, 
and  among  those  who  called  at  the  headquarters 
of  Lyon  &  Healy  and  other  stores  along  Music 
Row  were  Charles  Bennett,  secretary  and  man- 
ager of  George  C.  Beckwith  Co.,  Minneapolis, 
Minn.,  Victor  jobbers  in  Minnesota  and  North 
Dakota,  and  L.  W.  Sturdevant,  manager  of 
the  radio  department  of  Sherman,  Clay  &  Co., 
San  Francisco,  Cal.,  prominent  Victor  Coast 
distributors. 

Vacationing  in  the  Woods 
Walter  P.  Roche,  director  of  Lyon  &  Healy, 
and  manager  of  the  retail  division  of  that  firm, 
is  spending  his  vacation  at  Sayner  Lake,  in 
northern  Wisconsin,  He  has  as  his  compan- 
ions, AVilliam  P.  Walsh,  of  the  piano  depart- 
ment of  Lyon  &  Healy,  and  W.  Fickey.  traffic 
manager  of  the  firm.    The  three  arc  "roughing 
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"TU-  WAY" 

Now 


PLUG 


60c. 


In  CanRdK — Cirtu  Radio  Co..  I 


The  original  plug  for  satisfactorily  tak- 
ing more  than  one  head  set  (or  head  set 
and  loud  speaker). 

The  majority  of  set  owners  are  pros- 
pects for  "TV-WAY"  plugs.  Sell  lliem 
the  best  and  make  friends  as  well  as 
^A.  Timnio.      Satisfied  customcrs. 


Any  jobber  tan  supply 


11  rtlc   us  for  itifonnaliou 
on  other  Carter  Radio 
producis 


it"  in  (he  north  woods  and  advise  their  friends 
that  they  are  coming  back  shortly  to  commence 
a  Fall  and  Winter  sales  program  in  a  two-fisted 
manner. 

Grigsby-Grunow-Hinds  Co.  Starts  Big  Drive 
The  Grigsby-Grunow-Hinds  Co.,  4,S,14  Armi- 
lac;e   ;i venue,   this    ci'y,   m^uiiifactnrer  of  radio 


Listening  to  the  G-G-H  WG-10  Model 

music  trade  distribution.  Several  weeks  ago 
an  attractive  four-page  pamphlet  was  mailed  to 
the  trade  throughout  the  United  States  showing 
the  complete  line  of  Grigsby-Grunow-Hinds  re- 
producers and  descriptions  and  prices  of  each 
model.  The  last  two  pages  of  the  folder  were 
devoted  to  enthusiastic  reports  from  over  three 
hundred  jobbers  of  the  tests  which  they  had 
made  with  the  new  G-G-H  Majestic  reproducer 
and  also  a  number  of  testimonials  which  the 
firm  received  from  dealers  in  all  parts  of  the 
United  States. 

The  G-G-H  reproducers  are  manufactured  in 
solid  DuPont  Pyralin,  under  a  direct  license 
both  for  the  use  of  the  trade-mark  "Pyralin" 
and  patents  pending.     The  manufacturers  state 


Repair  Parts 

For  All  and  Every  Motor 
That  Was  Ever  Maonfactured 


We  can  supply  any  part.  The  largest  and  most 
complete  assortment  of  repair  parts  in  the 
United  States — on  hand,  for  old,  obsolete  and 
present-day  motors.  If  your  order  cannot  be 
filled  from  stock,  we  will  make  it  up  special. 

Special  prices  on  main  springs,  governor 
springs,  micas,  repair  parts,  motore,  tone  arms, 
steel  needles,  etc..  in  quantity  lots. 

Expert  repairing  on  all  makes  of  phonog  aphe 
and  motors. 


227-229  W.  WASHINGTON  ST.  CHICAGO.  ILI- 
Drancbee:  288^  OraHot  Ave,  netrolt.  Mich.  ll'l  NIihIIpI 


that  the  natural  period  of  vibration  of  Pyralin 
is  so  low  as  not  to  be  able  to  produce  a  sound 
and  therefore  cannot  impress  a  false  note  upon 
that  set  up  by  the  diaphragm. 

Another  feature  of  G-G-H  reproducers  is  the 
constant  tension  diaphragm  of  "Stannfer"  Al- 
loy. This  diaphragin  is  said  to  have  the  es- 
sential clastic  properties  to  respond  instantane- 
ously to  the  delicate  variations  in  the  reproduc- 
ing circuit,  thus  eliminating  harshness  and 
adulterated  reproduction, 

G-G-H  Majestic  reproducers  are  furnished  in 
a  number  of  models  at  a  very  attractive  range 
in  price.  The  line  is  composed  of  models  WG- 
10,  in  ebony  finish,  WG-20,  in  shell  mahogany, 
WG-40,  in  Japanese  pearl;  WG-50,  in  mother  of 
pearl;  BG-Ilaby  Grand,  of  DuPont  Pryalin,  and 
model  BT  portable  Baby  Grand,  This  portable 
speaker  is  designed  especially  to  fill  the  demand 
of  auto  tourists,  campers  and  picnickers  for  a 
reproducer  which  is  practically  unbreakable. 
Model  BT  portable  is  furnished  complete  with 
a  traveling  case  of  Fabrikoid, 

Big  Gulbransen  Publicity  Campaign 

These  are  busy  days  in  the  advertising  de- 
partment of  the  Gulbransen  Co.,  which  is  under 
the  direction  of  Walter  Kiehn,  While  the 
Gulbransen  national  advertising  program  con- 
tinues steadily  throughout  the  year  there 
is  always  extra  activity  in  connection  with 
the  Fall  schedules  particularly  on  account  of 
the  agricultural  advertising  which  starts  in 
at  that  period  of  the  year.  It  is  rumored 
that  not  only  will  the  usual  amount  of  ad- 
vertising for  the  Gulbransen  be  done  this 
Fall,  but  that  plans  are  afoot  to  increase  it 
materially.  It  is  understood  the  schedules  are 
being  enlarged  and  that  new  mediums  will  be 
added  to  the  extensive  Gulbransen  advertising 
program.  A  full  announcement  of  the  com- 
pany's advertising  plans  for  the  Fall  will  prob- 
ably be  ready  in  the  very  near  future. 

Portables  Featured  by  Lyon  &  Healy 

The  display  windows  of  Lyon  &  Healy,  prom- 
inent music  house  located  at  the  corner  of 
Wabash  avenue  and  Jackson  boulevard,  held 
out  a  beckoning  hand  to  Chicago  citizens  gen- 
erally and  especially  those  planning  their  Sum- 
mer vacations  during  the  latter  part  of  July. 
The  large  corner  window  and  the  one  adjacent 
to  it  on  Jackson  boulevard  were  entirely  de- 
voted to  portable  phonographs  and  portable  ra- 
dios, and  the  display  was  one  of  the  most 
artistic  and  striking  to  be  seen  in  this  city  for 
some  time. 

The  small  window  contained  a  number  of 
Caswell  Gypsy  portable  phonographs  finished 
in  a  variety  of  colors,  in  addition  to  Operadio 
and  Nyaccofiex  portable  radio  receiving  sets. 
The  background  was  composed  of  silk  hang- 
ings of  a  light  green  hue,  supported  by  vari- 
colored pillars  and  a  golden  archway. 

The  spacious  corner  display  window  was  a 
reproduction  of  a  mountain  glen,  with  a  young 
man  and  girl,  dressed  in  hiking  suits,  listening 
to  music  from  the  outside  world  with  an 
Operadio  portable  receiving  set.  The  young 
man  was  seated  upon  a  tree  stump,  while  the 
girl  sal  in  front  of  the  set,  listening  with  rapl 
attention.  The  reproduction  of  the  mountain 
glen  attained  a  high  degree  of  realism,  for  llie 
per.!:3  appeared  to  rise  to  great  heights,  and 
{Continued  on  {"afje  126) 
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The  Jewel  Reproducers  and  Tone  Arms 


SPECIFICATIONS  NO.  2. 

Write  For  Our  New  Quantity  Prices 


Jewel  Tone  Attachment 
for  the  Victor 


Jewel  Tone  Needle  Equip- 
ment for  the  New  Edison 


Showing  Jewel  Needle  Equipment  in  fO'. 
Victor  and  all  lateral  cut  Records 
Edison  Phonograph 


Quickly  and  easily  attached  to  the  gooseneck  in 
place  of  the  regular  Victor  soundbox. 

The  Jewel  Tone 
Mute 

A  Jewel  invention  built  in 
the  reproducer,  that  controls 
the  volume  of  sound  at  its 
source  and  functions  in  such 
a  way  that  the  length  of 
the  vibrations  are  minutely 
regulated  and  the  tone  re- 
duced without  interference  with  clear  articula- 
tion. Operated  by  means  of  a  thumb  screw  in- 
stantly adjustable  and  practically  fool  proof. 


A  perfectly  balanced  reproducer  which  can  be 
inserted  in  a  few  moments  in  place  of  the  regu- 
lar Edison  reproducer. 

The  Jewel  Tone  Auto- 
matic Stop 


Strong  and  substantial  in  construction.  Easily 
installed.  No  parts  to  attach  that  damage  or 
deface  the  tone  arm.  The  simplest,  most  effi- 
cient, most  positive  stop  ever  devised. 


THE  JEWEL  PHONOPARTS  CO. 

150-160  Whiting  St.,  Chicago,  111. 
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were  covered  with  ferns,  moss,  flowers,  and 
miniature  pine  trees.  A  subdued  ligliting 
sclieme  shed  a  soft  pink  glow  on  the  snow- 
capped mountain  peaks,  giving  the  iuiprcssion 
of  a  beautiful  sunset. 

The  window  was  constantly  the  center  of  an 
interested  group  of  pedestrians,  and  its  arrange- 
ment and  artistic  effects  have  been  the  cause 
of  many  favorable  comments. 

Samuels  Now  Vice-President  Vitanola  Co. 

News  of  considerable  importance  reached  ihc 
trade  about  the  middle  of  July  wlicn  the  an- 


L,  C,  Samuels 
nouncement  was  made  from  the  executive  of- 
fices of  the  Vitanola  Talking  Machine  Co,,  666 
Lake  Shore  Drive,  Chicago,  111.,  to  the  effect 
that  Leon  C.  Samuels  had  accepted  Ihe  position 
of  vice-president  and  sales  manager. 

It  is  interesting  lo  note  in  this  connection 
that  Mr.  Samuels  was  the  first  salesman  in  the 
Vitanola  organization  at  the  time  of  the  forma- 
tion of  the  firm  in  1915.  Prior  to  that  time,  Mr. 
Samuels  had  been  engaged  in  retail  furniture 
sales  work.  From  the  outset  Mr.  Samuels  made 
rapid  progress  with  the  Vitanola  products  and 
succeeded  in  building  up  a  following  in  the 
trade  which  he  has  continued  to  hold. 

In  1920  Mr.  Samuels  resigned  from  the  Vita- 
nola organization,  but  still  remained  in  the 
wholesale  phonograph  field.  For  Ihc  past  few 
years  he  has  represented  the  Vincennes  Phono- 
graph Co.,  Vincennes,  Ind..  as  distributor,  main- 
taining  his   headquarters   in    Chicago,   and  in 


January  he  was  elected  vice-president  of  the 
firm. 

Mr.  Samuels  actively  took  charge  of  his  du- 
ties with  the  Vitanola  Talking  Machine  Co.  on 
July  13,  and  he  has  spent  a  considerable  share 
of  his  time  in  covering  the  Middle  West  terri- 
tory, where  he  achieved  an  outstanding  success. 
Since  the  death  of  Samuel  S.  Schiff,  president 
of  the  Vitanola  Talking  Machine  Co,,  M.  S. 
SchifT,  who  succeeded  him,  has  been  on  the 
alert  for  a  sales  executive  who  could  ably  fill 
the  position  of  the  deceased  firm  head,  and  he 
believes  that  he  has  secured  such  an  executive 
in  ^fr.  Samuels.  During  the  past  few  weeks, 
both  Mr.  Samuels  and  the  Vitanola  Talking  Ma- 
chine Co.  have  received  nnincrous  congratula- 
tions from  members  of  the  trade,  and  Mr,  Sam- 
uels is  starting  his  new  work  with  the  well 
wishes  of  a  large  following  of  friends  and  busi- 
ness associates. 

Rddio  Dealers  Institute  Radio  Week 
Plans  are  going  forward  by  the  Radio  Deal- 
ers Association  of  America  for  a  Radio  Week 
to  be  held  in  the  Mississippi  Valley  the  week 
of  September  28,  during  the  tenure  of  the  Radio 
Exposition,  which  is  scheduled  to  be  held  in 
Chicago  at  that  time.  In  connection  with  Radio 
Week  the  following  resolutions  were  adopted: 

Whereas,  the  season  for  the  sale  of  radio 
merchandise  in  the  mid-West  States  starts  six 
weeks  later  than  on  the  Atlantic  Coast; 

And  whereas,  we  believe  this  is  due  in  a  large 
measure  to  the  lack  of  proper  support  of  the 
manufacturers  in  exploiting  their  merchandise 
in  the  Mississippi  Valley; 

And  whereas,  we  have  been  reliably  informed 
that  the  Radio  Exposition  held  during  the 
month  of  September  in  New  York  City  proved 
to  be  a  great  stimulus  to  the  sale  of  radio  equip- 
ment; 

Therefore  be  it  resolved,  that  we  designate 
the  week  of  September  28  as  Radio  Week  and 
furnish  each  one  of  our  members  a  suitable  an- 
nouncement card  to  display  in  the  members' 
stores  and  display  windows  during  the  month 
of  September  calling  attention  to  Radio  Week; 

And  be  it  further  resolved,  that  the  secretary 
be  instructed  to  write  all  manufacturers  advis- 
ing them  of  the  dates  of  Radio  Week  and  re- 
quest the  manufacturers  to  lend  their  fullest 
co-operation  in  all  their  advertising,  including 
proper  educational  demonstration  in  the  Na- 
tional Radio  Exposition  to  be  held  in  Chicago 
the  week  of  September  28; 

And  be  it  further  resolved,  that  we  will  recip- 
rocate whenever  possible  and  stock  the  mer- 
chandise of  all  manufacturers  who  co-operate 
with  us  in  making  Radio  Week  a  success; 


And  be  it  further  resolved,  that  a  copy  of 
these  resolutions  be  mailed  to  every  manufac- 
turer of  radio  sets  or  other  equipment  and  to 
the  thousands  of  dealers  who  should  assist  in 
putting  over  Radio  Week. 

KSL  on  the  Air  From  Salt  Lake  City 

On  September  1  a  new  radio  station,  to  be 
known  as  KSL,  will  be  on  the  air,  broadcasting 
from  Salt  Lake  City,  Utah.  The  station  will 
be  operated  by  the  Utah  Radio  Service  Corp., 
of  Salt  Lake  City. 

According  to  Henry  Forster,  sales  manager 
of  the  Utah  Radio  Products  Co.,  1421  South 
Michigan  avenue,  Chicago,  111.,  recently  re- 
turned from  a  four  weeks'  business  trip  to  the 
firm's  headquarters  in  Salt  Lake  City,  the  new 
station  will  have  such  stars  on  the  opening  night 
as  Louise  Yates,  vocalist,  in  addition  to  the 
mighty  Mormon  Tabernacle  pipe  organ,  the 
largest  in  the  United  States.  KSL  is  a  1,000 
watt  station  and  the  opening  program  will  be 
relayed  throughout  the  United  States.  Pro- 
grams will  be  broadcast  one  or  two  nights  each 
week,  consisting  of  organ  recitals,  choruses 
from  the  Mormon  Tabernacle  and  other  fine 
talent. 

Attractive  Vitanola  Literature  Just  Issued 

The  Vitanola  Talking  Machine  Co.,  666  Lake 
Shore  Drive,  this  city,  mailed  to  the  trade  a 
few  days  ago  a  very  attractive  circular  show- 
ing a  number  of  their  talking  machines  in  up- 
right and  console  models  and  also  two  rad'o 
tables  recently  introduced  by  the  firm. 

The  first  page  of  the  folder  is  devoted  to  an 
editorial  under  the  head  of  "Who  Brought  the 
Phonograph  Business  Back  to  Life?"  It  deals 
with  the  fact  that  the  public  has  begun  to  real- 
ise that  nothing  can  take  Ihc  place  of  the  pho- 
nograph, since  it  gives  you  any  kind  of  music 
or  oral  entertainment  when  you  want  it,  regard- 
less of  time  or  weather  conditions.  Another 
thought  contained  in  the  article  is  the  fact  that 
the  only  reason  phonograph  sales  suffered  with 
the  advent  of  radio  and  did  not  revive  as  soon 
as  should  have  been  the  case,  was  because  the 
manufacturers  and  dealers  themselves  did  not 
see  that  both  the  phonograph  and  radio  de- 
served a  rightful  place  in  the  scheme  of  things, 
one  complementing  the  other. 

Florida  Visitor  to  Gulbransen  Plant 

B,  T.  Safford,  piano  tuner  for  Harwood  & 
Wilson,  Gulbransen  dealers  in  West  Palm 
Beach,  Fla.,  visited  the  factory  of  the  Gulbran- 
sen Co.,  manufacturers  of  Gulbransen  register- 
ing pianos,  the  last  week  of  July.  Mr.  Safford 
is  a  piano  man  of  long  experience,  having 
spent  forty  years  in  tuning  instruments.  He 
(Coiiliiiucd  Oil  I'atjc  128) 


Phonog;raphs 


and 

Radio-Phonograph  Combinations 

The  illustration  shows  one  of  many  late  models  of  our  line,  which  has  been  re-de- 
signed, right  up  to  the  minute,  with  especial  reference  to  the  Radio-Phonograph 
Combination,  destined  to  be  the  standard  household  unit.   Characterized  by 

Beauty  of  Design,  Finish  and  Tonal  Quality 

These  instruments  are  produced  in  all  the  popular  finishes  and  styles,  including 
Uprights,  Consoles  and  Wall  Cabinets,  and  our  facilities  enable  us  to  make  prompt 
deliveries  and  most  attractive  trade  prices.  Catalog  and  price  list  mailed  on  re- 
quest. 

Excel  phonograph  manufacturing  company 

402-414  West  Erie  Street  Chicago,  Illinois 
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Music  of  Quality 

Always  heard  on 

Records 

Everybody  buys  them 


Consolidated  Talking  Machine  Co. 

227-229  W.  Washington  St.,  Chicago,  111. 
Branches: 

2957  Gratiot  Avenue,  Detroit,  Mich.  1121  Nicollet  Avenue,  Minneapolis,  Minn. 
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A  Better  Fibre  Needle  Cotter  for  Leit  Money 


1647-51  Wolfram  St.  CHICAGO,  ILU 


came  to  Chicapo  to  visit  his  son,  and  in  tfie 
course  of  his  trip  made  stops  at  Jacksonville, 
Atlanta,  and  Cleveland. 

Oro-Tone  Co.  Forces  Enjoy  Delightful  Picnic 
The  members  of  both  llie  sale,-;  and  the  manu- 
facturing divisions  of  the  Oro-Tone  Co.,  prom- 
inent Chicago  tone  arm  manufacturer,  threw 
their  business  cares  to  the  winds  on  Friday, 
July  17.  and  spent  the  day  picnicking-  at  Dia- 
mond Lake,  III.  A  motor  bus  and  automobiles 
conveyed  the  entire  force  to  the  resort  where 
the  day  was  spent  in  dancing,  bathing,  boating 
and  other  sports.  A  feature  of  the  program 
was  a  number  of  races  for  which  attractive 
prizes  were  offered.  Committees  chosen  from 
the  entire  staff  had  charge  of  the  arrangements 
for  the  outing  and  the  day  will  be  one  long 
remembered  by  Oro-Tonc  iiiiployes. 

Music  Master  Dealers  Hear  Addresses 

A  new  note  was  sounded  on  the  evening  of 
July  22  at  a  meeting  held  at  the  Congress  Hotel 
in  the  movement  to  stabilize  retail  radio  con- 
ditions in  Chicago.  Fred  D.  Williams,  general 
sales  manager  of  tiie  Music  Master  Corp.,  Phila- 
delphia. Pa.,  addressed  a  gatliering  of  the  lead- 
ing radio  retailers  and  jobbers  of  Chicago  on 
the  all-important  subject  of  retail  radio  mer- 
chandising. "Conditions  have  brought  out  ilie 
necessity  for  all  retailers  to  study  their  market," 


f/iid  ^(^.  Williams,  "to  find  out  what  their  own 
Ir.-nUi  pr.ibh'nis  are,  and  then  apply  old-time 
triid  ;ukI  |iro\ed  methods  by  which  all  impor- 
lant  concerns  have  progressed  in  times  past." 

C,  T.  Miller,  vice-president  of  the  J.  H.  Cross 
Advertising  Co.,  Philadelphia,  Pa.,  advertising 
counsel  of  the  Music  Master  Corp.,  clearly 
demonstrated  the  tremendous  value  of  advertis- 
ing in  the  matter  of  rapid  turiiover  of  dealers' 
stocks.  He  also  took  up  the  matter  of  adver- 
tising and  its  connection  with  the  sales  plan 
of  any  retail  dealer,  showing  how  it  assists  him 
to  reach  and  hold  his  own  customers. 

After  dinner  there  was  a  first  showing  of  the 
complete  line  of  Music  Master  products. 

C.  F.  Baer  Injured  in  Fall  From  Horse 
C.  F.  Baer,  manager  of  the  Chicago  branch 
of  the  Columbia  Phonograph  Co.,  Inc.,  suf- 
fered a  broken  leg  several  weeks  ago  when  he 
was  thrown  from  the  back  of  a  horse  at  An- 
tioch.  III.,  3  Summer  resort  near  Chicago.  Mr. 
Baer  spent  three  weeks  in  the  hospital  and  i> 
now  convalescing  at  his  home  in  Chicago,  His 
many  friends  in  the  trade  will  be  glad  to  learn 
that  his  condition  is  steadily  improving  and 
that  he  will  soon  be  back  at  his  desk. 
Columbia  Artists  Returning  East 
Ford  Rush  and  Glenn  Rowell.  Columbia  rec- 
ord artists  and  radio  stars,  have  started  on  their 
homeward  journey  from  the  Pacific  Coast, 
where  they  have  been  broadcasting  from  the 
principal  radio  stations.  They  are  traveling  by 
motor,  visiting  the  principal  cities  and  broad- 
casting nightly,  and  will  reach  Chicago  about 
.August  15. 

Harry  Alter  Baseball  Club  Scores 
Teamwork  has  been  found  to  be  a  winning 
factor  in  either  the  world  of  sport  or  business, 
and  the  tact  that  every  member  of  the  Harry 
Alter  &  Co.  organization,  prominent  Cliicago 
radio  jobbers,  is  keyed  up  to  getting  orders  out 
on  lime  has  been  a  great  help  in  making  the 
Harry  Alter  baseball  nine  a  wonder  of  team- 
work.    The  club  shown  in   the  accompanying 


THE  PERFECT  REPRODOCEB  j 

Tone  loud  and  plensinf;  i 
Black— 22.50.  SheLI-2S,00 

American  Electric  Company 

StBto  «nd  64lb  St..  CHICAGO 


photograph,  besides  being  a  contender  for  the 
championship  in  the  radio  jobbing  field,  is  also 
a  member  of  the  Northwest  Manufacturers 
League  of  Chicago.     Every  -Saturday  afternoon 


Harry  Alter  Baseball  Club 


the  Harry  .\lter  sluggers  mingle  with  the  best 
of  them  on  some  local  baseball  lot. 

Inaugurate  the  "Klassic  Korner" 
In  the  July  issue  of  its  monthly  bulletin  the 
Guibransen  Co.,  manufacturer  of  the  Gulbran- 
sen  Registering  piano,  inaugurated  a  new  de- 
partment known  as  "Klassic  Korner."  In  this 
column  the  Story  of  one  of  the  Klassics  will 
be  published  each  month  in  order  to  increase 
the  interest  in  the  number  when  it  is  played 
on  the  Guibransen  Registering  piano.  The  first 
number  to  be  reviewed  is  Chopin's  "Minute 
(CoiiliiiuccI  oil  I'iUic  1311)  


Radio  Consoles 

Combine  highest  quality  cabinet  work 
with  the  latest  developments  in  Wall  Con- 
soles. 

The  Console  shown  here  is  made  of  Butt 
Walnut  with  matched  panels  in  duo-tone 
finish.    Loud  speaker  and  unit  included. 

The  Excello  Line  includes  all  types  of 
cabinets  from  small  table  type  to  Wall 
Console  type  illustrated. 

Write  for  complete  catalog 
sent  free  on  request 

Excello  Products  Corporation 

4824  W.  16th  St.,  Cicero,  III. 
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IF  YOU  WILL  TAKE  THE  TIME  TO  EXAMINE  CRITICALLY  A 

UNITED  ENCLOSED  MOTOR 

for  the  purpose  of  comparison,  the  superiority  of  UNITED  design  and  work- 
manship will  instantly  be  apparent  to  you. 

In  designing  the  UNITED  MOTOR  our  engineers  did  not  follow  the  "beaten 
path,"  but  taking  advantage  of  the  oversights  made  in  previous  designs  (old 
style  open  type  motors  without  provision  for  proper  lubrication)  they  enclosed 
the  working  parts  of  the  motor  in  an  air-tight,  dust-proof  case.  This  construction 
keeps  out  dust,  dirt,  slivers,  saw  dust,  needles,  etc.,  during  the  process  of  installing 
the  motor  in  the  cabinet  and  afterward. 

A  good  phonograph  motor  must  not  only  run  evenly  when  it  is  new,  but  it  must 
continue  to  run  that  way  during  the  life  of  the  motor.  If  a  motor  is  permitted  to 
collect  dust,  lint,  etc.,  it  cannot  run  smoothly.  Not  only  that,  but  it  is  absolutely 
essential  that  the  motor  run  without  noise.  Enclosing  the  working  parts  in  an 
air-tight,  sound-proof  case  eliminates  all  these  possibilities.  Further,  UNITED 
engineers,  taking  advantage  of  the  mistakes  of  others,  provided  an  oiling  system 
that  keeps  just  the  right  amount  of  oil  on  the  working  parts  at  all  times. 

These  are  but  two  of  the  exclusive  features  in  UNITED  Motors.  There  are  many 
others.  All  in  all,  the  originality  of  design  and  the  perfection  in  workmanship 
make  the  UNITED  Motor 


The  REAL  QUALITY  MOTOR 


UNITED  MANUFACTURING  AND  DISTRIBUTING  CO. 

9705  Cottage  Grove  Avenue,  Chieago,  Illinois,  U.  S.  A. 
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Waltz,"  whicli  is  described  most  interestingly 
by  T.  W.  Perkins,  Gulbraiisen  salesman  in  IIH- 
noLS,  who  is  ihe  editor  of  the  new  department. 
Jack  Kapp  Enjoyed  Southern  Trip 
Jack  Kapp,  manager  of  the  record  depart- 
ment of  the  Chicago  brancli  of  tlie  Columbia 
PItonograph  Co..  Inc..  spent  two  weeks  dnring 
July  on  a  pleasure  trip  through  the  South. 
Mt.  Kapp  visited  a  number  of  the  cities  in 
Florida,  including  Miami,  and  also  spent  several 
days  in  Havana,  Cuba.  While  his  trip  was 
mainly  a  vacation,  he  took  the  time  to  glance 
over  the  phonograph  situation  in  Florida  and 
reports  that  the  talking  machine  business  is 
keeping  up  with  the  fast  pace  which  is  being 
set  in  other  lines  of  commercial  activity  in 
the  boom  State. 

Jewell  Portable  Phonographs  Popular 
The    present    season    for    portable  phono- 
graphs has  been  very  gratifying  to  the  Jewell 
Phonoparts   Co.,  of  Chicago,  according  to  A. 
H.  Davis,  sales  manager,  who  states  that  the 


Jewell  portable  phonograph  has  enjoyed  a  good 
demand  throughout  the  Summer.  During  the 
coTirse  of  a  chat  with  The  World  representa- 
tive, Mr.  Davis  said  that  the  Jnly  sales  figures 
were  considerably  ahead  of  those  for  June 
and  that  his  firm  was  well  satisfied  with  the 
amount  of  business  transacted  on  this  popu- 
lar Jewell  product. 

Gulbransen  Saturday  Evening  Post  Publicity 

The  national  advertising  campaign  of  the 
Gulbransen  Co.  continues  with  striking  force, 
bringinif  its  message  of  Gulbransen  registering 
pianos  before  the  public  at  frequent  and  regular 
intervals.  In  the  Saturday  Evening  Post,  issue 
of  July  18,  a  handsome  full  page  advertisement 
appeared,  featuring  the  registering  grand,  and 
telling  in  an  effective  and  convincing  fashion, 
the  superior  quality  and  performance  of  the 
instrument.  The  illustration  shows  a  young 
man  seated  at  the  registering  grand  piano,  and 
the  heading  of  the  advertisement  carries  out 
the  main  thought  in  these  words  "The  First 


Grand  That  Plays  Roll  Music  With  Your  Own 
Expression." 
Tlie  advertisement  points  out  a  way  for  Sat- 
■urday  Evening  Post  readers  to  obtain  infor- 
mation regarding  the  various  Gulbransen 
models,  by  sending  a  coupon  printed  in  the 


One  of  the  Artistic  Gulbransen  Ads 


lowL-r  right  hand  corner  of  the  page.  National 
prices  of  the  complete  Gulbransen  line  are  also 
listed.  The  advertisement  is  one  which  is 
being  successfully  used  locally  by  Gulbransen 
dealers   throughout  the  country. 

Spent  Vacation  in  West 
William  Tures,  representative  of  the  Jewell 
Phonoparts  Co.,  Chicago,  portable  phonograph 
and  tone  arm  manufacturer,  spent  a  three 
weeks'  vacation  in  the  West  during  the  month 
of  July.  During  his  trip  Mr.  Tures  visited. 
Yellowstone  Park,  Rocky  -Mountain  National 
Park,  climbed  Pikes  Peak  and  visited  other 
places  of  interest  in  that  part  of  the  country. 

A.  H.  Davi;!,  sales  manager  of  the  Jewell  or- 
ganization, is  at  present  spending  his  vacation 
in  northern  Wisconsin  on  a  motor  trip. 
John  Casagrande  on  Business  Trip 
John  Casagrande,  vice-president  of  the  Cas- 
well Mfg.  Co.,  Milwaukee,  manufacturer  of 
Caswell  Aristocrat  and  Gypsy  portable  phono- 
graphs, spent  the  second  week  of  July  on  a 
business  trip  thr6ugh~  the  East.  He  visited 
Toledo,  Detroit,  and  several  other  important 
trade  centers  during  his  eastern  swing. 
U.  J.  Herrmann  Off  to  New  York 
U.  J.  Herrmann,  manager  of  the  annual  radio 
sliow.  which  will  be  held  in  November  in  the 
Coliseum,  left  Chicago  last  week  for  New  York 
City,  where  he  will  spend  Hie  next  four  weeks 
in  preparation  for  the  second  annual  Radio 
World's  Fair,  of  which  he  is  also  the  managing 
director.  The  exposition  will  be  held  from  Sep- 
tember 14  to  the  I9th  in  the  2S8th  Field 
Artillery  Armory,  Ihe  largest  building  of  its 
kind  in 'the  world. 

To  Do  a  Wholesale  Business 
O.  G.  Thomas  &  Co.,  218  South  Wabash  ave- 
nue, Chicago,  has  been  incorporated  in  Illinois 
with  a  capital  slock  of  $15,000,  for  the  purpose 
of  buying  and  selling  at  wholesale  all  kinds  of 
musical  instruments  and  radio  sets.  The  incor- 
porators are  O.  G.  Thomas,  Glen  F.  McMahon 
and  Cliarles  H.  Warner. 

Unique  Use  of  Broadcasting  Studio 
A  reversal  of  the  attitude  exhibited  by  many 
theatrical  managers  when  radio  first  rose  in 
popularity  is  shown  by  the  action  being  taken 
by  Balaban  &  Katz,  prominent  Chicago  motion 
picture  theatre  magnates.  An  elaborately 
equipped  radio  broadcasting  studio,  placed  in 
full  view  of  the  audience,  is  one  of  the  unique 
features  of  the  new  Uptown  theatre,  being  built 
by  this  firm  at  Broadway  and  Lawrence  avenue, 
Movie  patrons  will  be  given  an  opportunity  to 
sec  the  radio  artists  as  they  broadcast  through 
(Conlii,u>?(l  tni  pmjc  131) 
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The  Balkite  Battery  Charger  is  today 
the  most  popular  charger  on  the  mar- 
ket. It  is  the  only  charger  commonly 
used  while  the  set  is  in  operation. 
Balkite  "B"  II  is  also  well  known.  It 
replaces  "B"  batteries  entirely  and 
supplies  plate  current  from  the  light 
socket. 

We  now  announce  the  Balkite  Trickle 
Charger  at  $10.  This  low-rate  charger  is 
especially  adapted  to  use  with  sets  of  rela- 
tively low  "A  '  current  requirements — any 
dry  cell  set  and  storage  battery  sets  with  few 
tubes.  Owners  of  dry  cell  sets  can  now  make 
a  very  compact  and  economical  installation 
with  a  Balkite  Trickle  Charger  and  a  low 
capacity  storage  battery  of  the  type  offered 
by  battery  manufacturers  this  fall. 

We  also  announce  the  new  Balkite  "B" 
at  $35.  This  new  model  will  serve  sets  of 
five  tubes  and  less.  It  fits  in  your  present 
"B"  battery  compartment. 

'ISlpiseless — *2\^o  bulbs — Permanent 

All  Balkite  Radio  Power  Units  are  entirely 
noiseless  in  operation.  They  have  no  mov- 
ing parts,  no  bulbs,  and  nothing  to  adjust, 
break  or  get  out  of  order.  Each  is  a  perma- 
nent piece  of  equipment  with  nothing  to 
replace.  They  require  no  other  attention 
than  the  infrequent  addition  of  water.  They 
require  no  changes  or  additions  to  your  set. 

Manufactured  by 
FANSTEEL  PRODUCTS  COMPANY,  Inc. 
North  Chicago,  Illmois 
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Station  WEBH.  According  to  the  announce- 
ment of  Balaban  &  Katz,  the  estabiishmcnt  of 
the  radio  studio  as  a  part  of  the  theatre  is  due 
to  "the  theatres  taking  cognizance  of  the  valne 
of  radio  to  help  sell  tickets." 

Gulbransen  Co.  Makes  Interesting  Exhibit 

Tlie  Gulbransen  Co.,  of  Chicago,  111.,  manu- 
facturer of  Gulbransen  registering  pianos,  main- 
tained a  complete  exhibit  of  its  various  models 
at  Ihc  convention  of  the  National  Association 
of  Piano  Tuners,  which  was  held  August  3  to  6 
in  Detroit.  The  display,  which  was  located  in 
Room  1332,  Statler  Hotel,  was  under  the  super- 
vision of  H.  A.  Stewart,  sales  manager  of  the 
Gulbransen  Co. 

M.  B.  Witter,  salesman  for  the  Gulbransen 
Co.  in  the  Stale  of  Michigan,  assisted  Mr. 
Stewart.  Mr.  Witter,  in  addition  to  being  a 
salesman  with  both  wholesale  and  retail  expe- 
rience, is  also  well  versed  in  matters  rclatinf; 
to  construction  and  piano  tuning. 

Zinke  Co.  to  Sell  Entire  Mohawk  Line 

Annouiicciiient  is  made  by  the  Mohawk  Elec- 
tric Corp.  of  Chicago  that  it  lias  recently  com- 
pleted arrangements  with  the  Zinke  Co.  of 
Chicago  to  sell  the  entire  line  of  Mohawk  prod- 
ucts. The  Zinke  Co.,  which  lias  been  estalj- 
lished  for  20  years,  will  maintain  its  policy  of 
selling  through  the  jobber  Mohawk  receiving 
sets  and  Mohawk  parts.  An  extensive  selling 
campaign  is  planned  for  the  sale  of  the  Mo- 
hawk one-dial  receiving  sets. 

The  World  and  Its  "Pulling"  Power 

The  following  interesting  letter,  a  real  tribute 
to  the  "pullirtg"  power  of  advertising  in  The 
World,  has  been  received  by  the  Tonofone  Co., 
this  city,  manufacturer  of  phonograph  needles: 
Ha,bkv  C  I-"wiek 
Monongah,  W.  Va, 

July  17,  1925. 

The  Tonofone  Co., 
Chicaeo,  111. 

Well,  "Feller"  Citiiens:— It  appears  lliat  Ihc  older  a 
man  gets.  Ihc  more  bother  and  worrisome  he  becomes.  I 
used  to  be  in  Ihe  game  as  a  dealer  and  gave  same  up 
about  twelve  years  ago,  but  .im  al  heart  yet  a  Cull-blooded 
"listener"  to  real  good  nnisic  of  llie  "eaiined"  variety. 

I  am  past  f.l  now  and  my  licaring  is  somewhat  impaired, 
Consentienlly,  I  am  always  on  the  lookout  for  a  help  such 
as  a  Neenle  Io  give  louder  tones,  etc.  Having  heei. 
one  of  Ihe  "constant  readers"  of  thai  good  old  Talking 
Machine  World  ever  since  ils  birth  about  twenty  years 
or  more,  I  am  alw.iys  hiphly  pleased  to  sit  in  my  old 
I  "howdy"  to  one  and  all  of  the  old  timers. 
■  has  advertised  in  same  for  several  years 
im  simply  introducing  myself  .is  a  prob- 
able customer  for  .1  mess  of  your  needles,  providinR  they 
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The  Oro-Tone 
Junior  No.  250 

Height,  7V2  inches;  Width,  W/i  inches; 
Length,  IS  inches;  Weifiht,  IS  pounds. 

Produced  for  the  Merchant  who 

Desires  to  Give  His  Trade  Quality  ,^^^__=„=.^^_™^ 
Throughout.  'MiUl     "  ^SSecord, 

CABINET  CONSTRUCTION— Body  construction  of  l-i  inch  stock.  Dovetailed 
comers.  3/g  inch  veneer  top  and  bottom  panels.  Glued  and  nailed  throughout  and 
covered  with  a  durable  waterproof  leatherette  material, 

MOTOR — American  manufactured,  housed  in  cast  frame  to  insure  perfect  alignment 
and  withstand  rough  handling,  single  spring,  easy  winding,  plays  two  sides  of  a  ten- 
inch  lateral  cut  record  or  more  than  one  side  of  an  Edison  record  at  one  winding. 
TONE  ARM  IS  NOT  REMOVED  when  lid  is  closed.    Ready  to  play  in  five  seconds. 
Convenience  itself. 

Order  Sample  on  Ten  Days  Approval. 

The  Oro-Tone  Co.,        Chicago,  V.  S.  A. 

PACIFIC  MUSIC  CO.,  DittributoT 

137  Turk  St..  Sun  FraDcltco.  Cal. 


X  is  reduced  from  $250  to  $175,  while  Model  XII 
was  formerly  sold  for  $300,  now  $275. 

New  House  on  Chicago's  Music  Row 

Chicago's  Music  Row  received  a  new  addi- 
tion on  August  1,  when  thi;  retail  Store  of 
C.  H.  Taylor  &  Co.  opened  at  228  South  Wabash 
avenue.  This  firm,  which  recently  completed 
its  third  year,  was  formerly  located  at  218 
South  Wabash  avenue,  and  in  order  to  accom- 
modate the  increasing  business,  the  larger  space 
was  taken.  It  now  includes  a  retail  store  on 
the  main  floor,  stockrooms  in  the  basement 
and  offices  on  the  second  floor  balcony. 

C.  H.  Taylor  &  Co.,  of  which  C.  H.  Taylor 
is  president  and  general  manager,  will  handle 
three  grades  of  straight  and  combination  model 
phonographs,  the  Lortay,  Rolyat  and  Taylor, 
and  three  grades  of  upright  and  grand  pianos, 
straight  and  registering,  under  the  same  names. 
In  addition,  Ludwig  &  Ludwig  drums,  Deagan 


xylophones,  Lortay,  Rolyat  and  Taylor  wood 
instruments,  violins  and  other  musical  merchan- 
dise will  be  carried-  The  firm  will  conduct  both 
a  wholesale  and  a  retail  business,  having  the 
exclusive  distribution  rights  in  Holton  band  in- 
struments, and  Harmony  five,  six,  seven  and 
eight  tube  radio  receiving  sets,  manufactured 
by  the  Harmony  Radio  Corp.,  of  Chicago. 

The  display  window  of  the  store  was  very 
attractively  arranged  for  the  opening,  contain- 
ing specimens  of  each  line  carried,  and  large 
photographs  of  famous  artists  and  orchestras 
using  the  various  instruments. 

In  fact,  the  window  was  so  attractive  that 
within  two  days  after  the  opening  date  thugs 
broke  the  glass  and  departed  with  a  number  of 
valuable  brass  instruments.  Chicago  daily  news- 
papers devoted  considerable  space  to  the  bur- 
glary, one  publication  running  a  cartooi 
( Co nliimcd  on  fagf  132) 


,  of  the 


-  was  acquainted  wi'ii  i.-,  '<•< 
an  he  said  about  Ihe  record  side  of  [h-: 
queslion.  and  one  and  all  belong  to  the  red  seal  family,  su 
maybe  this  will  give  you  some  idea  what  is  ivhat  and 
if  applicable  lo  function  with  your  Tonofone  needles. 

1  cannot  locate  same  in  this  billy  country  of  our  Sl.He, 
and  perhaps  if  yon  do  not  wish  lo  make  a  sale  direct,  then 
you  could  let  me  have  the  name  of  a  dealer  tli.i-.e  liy  wh.i 
can  connect,  etc,    Willi  best  wishes  lo  your  c.i.np.niv,  I  am. 
Very  truly, 

II.  (  ,  r>urr. 
Important  New  Oro  Tone  Products 

The  Oro-Tone  Co..  tune  arm  maiHifaclurer, 
1000  George  street,  this  city,  introduced  to  the 
trade  about  two  weeks  ago  a  new  radio  tone- 
arm,  designated  as  No.  70.  The  new  product 
is  of  the  throw-back  style,  with  the  usual  con- 
cealed radio  connection,  and  plays  all  records. 
When  not  in  use  a  cap  covers  the  opening 
which  connects  with  the  radio  unit.  The  con- 
nection for  radio  is  of  standard  size,  namely, 
seven  hundred  and  eight  one-thousandths,  phis 
or  minus  one  one-thousandth  of  an  inch.  Hie 
new  radio  tone  arm,  which  is  cast  and  molded 
in  the  recently  enlarged  Oro-Tone  plant,  will 
accept  any  one  of  several  styles  of  reproducers 
manufactured  by  the  Oro-Tone  Co. 

Another  new  product  which  was  placed  on  the 
market  August  1  is  a  new  Oro-Tone  Hghtweight 
reproducer  equipped  with  a  face  guard. 

Downward  Revision  of  Prices 

The  Mohawk  Electric  Corp.  o(  ihis  city  has 
announced  a  revision  downward  of  prices  on  it^ 
line  of  receiving  .sets.  The  Model  VA,  now 
known  as  Model  100,  is  priced  at  $100.  Model 


BROADCASTER  CORPORATION  ANNOUNCES  A 

SPECIAL 


tlODEL  A  BADIO  CABINET 
Walnut  or  Mahoiony 

Priced  Very  Low  to  Feature  For  a  Summer  Sale 
The  Broadcaster  Corporation 

2414.2420  W.  Cullerlon  St.   Chicago.  HI. 
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local  police  force  diligently  searching  for  a 
burglar  band  of  musicians. 

J.  F.  Ditzell  on  Vacation 
John  F.  Ditzell,  manager  of  the'record  sales 
department  of  the  Bninswick-Balke-Collender 
Co.,  left  on  August  1  for  an  extended  vacation 
in  the  West,  He  pl.'nnncd  to  visit  a  number 
of  cities  and  places  of  interest  on  the  Pacific 
Coast  and  will  return  to  his  desk  in  Chicago 
about  the  middle  of  September. 

New  Music  House  Organized 
A  new  music  house,  known  as  O.  G.  Thomas 
&  Co.,  was  recently  organized  in  this  city  and 
is  now  located  at  218  South  Wabash  avenue,  on 
the  second  floor.  This  most  recent  addition  to 
Music  Row  will  conduct  a  national  business  of 
both  wholesale  and  retail  character. 

The  firm  will  carry  a  complete  line  of  musi- 
cal merchandise,  including  talking  machine  and 
radio  combination  instruments.  Harmony  five- 
tube  radio  receiving  sets,  pianos,  Holton  band 
instruments.  Weymann  banjos,  a  full  line  of  Dea- 


gan  merchandise,  Ludwig  &  Ludwig  drum.s,  etc. 

O.  G.  Thomas  &  Co.  will  conduct  a  series 
of  musical  programs  in  the  settlement  districts 
and  orphan  asylums  of  Chicago  by  means  of 
which  the  poverty  stricken  will  hear  and  enjoy 
entertainment  which  they  otherwise  could  not 
obtain.  Orchestras  will  be  organized  and  con- 
tests be  held  among  the  poor  children  of  the 
city  and  the  State  of  Illinois,  the  winners  to 
be  given  a  musical  education  by  music  instruc- 
tors free  of  charge.  The  plan  will  be  placed 
in  operation  this  Fall,  and  O.  G.  Thomas  & 
Co.  will  have  the  aid  and  co-operation  of  Chi- 
cago newspapers,  the  Kiwanis  Club  and  similar 
civic  and  fraternal  organizations. 

O.  G.  Thomas,  president  of  the  firm,  has 
been  connected  for  some  time  with  both  the 
New  York  and  Chicago  Wurlitzer  offices,  in 
the  advertising  and  mail  order  departments,  and 
has  spent  a  total  of  twelve  years  in  the  music 
industry.  His  associates  in  the  new  firm  are 
Glen  McMahon,  secretary,  and  Charles  H.  Wag- 


USED  ALL  OVER  THE  WORLD 


There  Is  a  Reason 


A  Blood  Tone  Arm  on  your  Phono- 
graph assures  you  the  best.  The 
natural  tone  reproduction  insures  the 
sale  of  your  cabinet. 

Dealers  Demand  Them 

BLOOD  TONE  ARM  CO. 

BAY  CITY,  MICHIGAN 

Central  West  Distributor,  BLOOD  TONE  ARM  CO..  222  W.  Madison  St.,  Cliicago 
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Rob't  Devlin  Establishes 

Many  Eria  Distributors 

Robert  Devlin,  general  sales  manager  of  the 
Electrical  Research  Laboratories,  2500  Cottage 
Grove  avenue,  Chicago,  returned  to  the  firm's 
headquarters  on  August  6,  after  having  made 
a  swing  through  the  middle  West  and  South, 
in  the  interests  of  the  Erla  organization.  He 
visited  Omaha  and  Minneapolis,  establishing 
distributors  in  both  cities,  and  also  spent  some 
time  with  the  Erla  distributor  in  Memphis, 
Tenn.  The  trip  was  made  with  the  idea  of 
giving  the  distributors  the  advantage  of  close 
co-operation  of  the  Erla  organization,  and  to 
aid  them  in  launching  their  Fall  sale  programs. 

Mr.  DevHn,  who  became  associated  with  the 
Electrical  Research  Laboratories  about  the 
middle  of  April,  in  the  position  of  general  man- 
ager of  sales,  has  brought  to  the  organization 
a  fund  of  merchandising  knowledge,  gleaned 
from  years  of  experience  in  many  phases  of 
business.  In  the  past  he  has  been  associated 
with  such  prominent  sales  organizations  as  the 
Columbia  Phonograph  Co.,  and  the  Charles  H, 
Fuller  Co.,  advertising  agency. 

During  the  course  of  an  interview  with  Tlie 
World  representative,  Mr.  Devlin  stated  that 
his  firm  expected,  and  was  laying  plans  for,  a 
Fall  and  Winter  radio  business  whose  figures 
would  exceed  greatly  those  of  past  seasons. 
"We  have  adopted,"  he  continued,  "a  con- 
structive merchandising  program  which  h 
bound  to  produce  results,  and  if  we  are  to  be- 
lieve outside  authorities  consulted,  Erla  radio 
receiving  sets  represent  phenomenal  values," 

ner,  treasurer,  a  musician  of  some  prominence. 
Carl  D.  Boyd  Again  at  His  Desk 
Carl  D.  Boyd,  radio  sales  manager  of  the 
French  Battery  Co.,  11  So.  Des  Plaines  street, 
spent  the  last  two  weeks  of  July  at  Mikana, 
a  resort  in  the  northern  part  of  Wisconsin.  He 
returned  to  his  headquarters  early  in  August. 
Another  Example  of  Zenith  Dealer  Enterprise 
Pursuant  with  its  policy  of  offering  the  dealer 
maximum  co-operation  and  aid  in  moving  mer- 
chandise, the  Zenith  Radio  Corp.,  of  Chicago, 
manufacturer  of  Zenith  radio  receiving  sets, 
announced  shortly  after  the  middle  of  July  a 
plan  whereby  Zenith  dealers  may  own  their 
own  newspapers.  By  means  of  this  scheme 
an  eight-page  newspaper  is  mailed  by  the  deal- 
er on  the  first  of  each  month  to  his  customer 
and  prospect  lists,  containing  late  news  of  hap- 
penings in  the  radio  world,  and  particularly  at 
this  time,  of  the  MacMillan  Arctic  expedition. 

The  Zenith  dealer  newspaper  allows  for  the 
name  of  the  dealer  exclusively  at  the  head  of 
page  one,  and  one  entire  column  is  reserved 
on  the  front  page  for  copy  which  the  dealer 
will  prepare,  dealing  with  any  subject  whicli 
lie  may  elect.  On  the  back  page  of  the  publica- 
tion will  appear  a  full-page  Zenith  advertise- 
ment, the  dealer's  name  appearing  at  the  bot- 
tom. The  editing  of  the  newspaper  will  be  in 
liie  hands  of  the  Zenith  Radio  Corp. 

Zenith  executives,  in  commenting  upon  the 
new  dealer  publication,  state  that  it  will  stand 
out  exclusively  as  the  dealer's  own  newspaper, 
eliminate  confusion  in  the  customer's  mind,  and 
advertise  the  dealer's  name  and  place  of  busi- 
ness only,  popularizing  it  in  the  community. 
The  plan  evidently  is  proving  successful,  for 
by  August  1  over  four  hundred  Zenith  dealers 
had  taken  advantage  of  the  opportunity,  and 
it  is  expected  that  by  October  1  over  one-half 
million  |>eople  will  receive  the  Zenith  paper. 
Gulbransen  Business  Shows  Gain 
riii;  month  of  July  showed  an  increase  in 
I  lie  total  sales  of  Gulbransen  player-pianos 
compared  with  the  same  period  of  last  year. 
It  was  announced  last  month  that  June  showed 
.1  40  per  cent  increase  over  1924  and  while 
July  shows  a  smaller  percentage  of  advance,  the 
evidence  is  convincing  that  there  is  a  sharp  up- 
ward trend  in  demand. 
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Two  Models 


that  certainly  received  their  share 
of  the  Play  at  both  the  Grand 
Rapids  and  Chicago  Furniture  Show. 

DID  YOU  SEE  THEM? 


A  Line  from  you 
Mr.  Dealer  will 
bring  further  in- 
formation  as  well 
The  Bordeaux  illustrations  of 

Genuine  Walnut  with  other    Models  tO 

Rosewood  trim- 
mings. Loud  speak-  you  immediately. 

ing  unit  and  horn  en- 
closed; wilt  house 
any  type  Radio 
Panel.  34"  wide. 
52"  high,  15"  deep. 


The  most  attractively 
priced  High  Grade 
Cabinet  hne  on  the 
Market. 


Diamond  Mahogany  or  Butt  Wal 
nut.  Loud  speaking  unit  and 
horn  enclosed ;  will  house  prac- 
tically   any   make    radio  panel. 


RADIO  MASTER  CORP.  OF  AMERICA 


A   WARD  INDUSTRY 
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New  Stewart- Warner  Broadcasting  Studio, 
WBBM,  Excites  Wide  Interest  Among  Fans 

Formal  Opening  of  Studio  Marked  by  Broadcasting  of  Special  Program  by  Leading  Artists  in 
Radio  World— Station  Is  Super-Power  Type— Wide  Publicity  Featured  Initial  Program 


Chicago,  III.,  August  5. — The  opening  ol 
the  Stewart- Warner  broadcasling  studio. 
WBBM,  on  Saturday  evening,  August  1,  excited 
an  unusual  amount  of  attention  and  interest  on 
the  part  of  the  listening  public,  the  broadcasting 
fraternity  and  the  radio  trade  in  general.  The 
studio,  which  was  designed  and  constructed  by 
the  Stewart-Warner  Speedometer  Corp.,  1S26 
Diversey  Parkway,  manufacturer  of  the  Slew- 
art-Warner  radio  ensemble,  will  be  operated  by 
that  firm,  broadcasting  programs  every  night 
except  Sunday.  Upon  that  day  a  ten  dance 
concert  will  be  placed  on  the  air  between  four 
and  six  o'clock  in  the  afternoon. 

WBBM  is  a  3,500-watt  super-power  station, 
operated  by  remote  control,  with  a  wave  length 
of  226  meters.  The  studio,  located  on  the  first 
floor  of  the  Stewart-Warner  office  building,  is 
constructed  of  sound-proof  Celotex.  and  so  de- 
signed as  to  be  sanitary,  cool  and  to  prevent 
echo  and  sound  rebound.  The  designers,  fol- 
lowing the  newest  procedure  in  studio  con- 
struction, entirely  omitted  the  use  of  drapes, 
such  a  precaution  not  being  necessary,  accord- 
ing to  the  latest  acoustical  developments. 

The  studio  windows  are  of  stained  glass  be- 
hind which  glow  concealed  lights  shedding  a 
rosy  glow  over  the  room.  The  walls  are  em- 
bellished with  artistic  plaques  and  wall  lamps, 
and  an  Egyptian  motif  is  carried  out  in  both 
the  ceiling  and  upper  part  of  the  walls.  An- 
nouncer Nate  Caldwell  will  sit  nightly  at 
a  beautiful  walnut  desk,  an  exact  reproduction 
of  that  which  graced  the  study  of  George 
Washington  in  the  White  House. 

The  same  artistry  which  distinguishes  the 
studio  itself  is  exemplified  in  the  furnishings 
and  arrangement  of  the  reception  room.  In 
one  corner  stands  the  Stewart-Warner  high- 
boy receiving  set,  model  320,  finished  in  light 
walnut.  From  its  concealed  loud  speaker, 
guests  may  listen  to  the  artists  in  the  next 
room,  while  they  watch  the  entire  process  of 
broadcasting  through  a  large  window.  The  re- 
ception room  is  finished  in  Italian  style,  one 
wall  being  covered  with  beautiful  printed  drapes 


of  blue  and  gold.  Tables  with  green  marble 
tops  and  carved  walnut  chairs  finished  in  needle 
point  upholstery  carry  the  decorative  scheme 
still  further.  Both  the  guest  room  and  the 
studio  are  ventilated  by  a  powerful  suction  fan, 
placed  over  the  entrance,  which  changes  the 
air  completely  every  two  minutes. 

The  musical  instriiments  which  equip  the 
studio  are  among  the  finest  obtainable,  and  in- 
clude two  Baldwin  special  broadcasting  grand 
pianos,  and  a  Wurlitzer  harp.  Radio  authori- 
ties, upon  viewing  the  studio  for  the  first  time 
during  the  opening  program,  were  unanimous 
in  their  praise  of  the  furnishings,  design  and 
construction,  and  pronounce  it  one  of  the  finest 
and  most  complete  in  the  country.  The  artists 
were  delighted  with  the  facilities  at  their  dis- 
posal and  several  stated  WBBM  to  be  the  most 
comfortable  studio  in  which  they  had  ap- 
peared. 

The  list  of  stars  who  stepped  before  the  mi- 
crophone in  the  opening  program,  which  lasted 
from  9:31)  Saturday  evening  until  2:30  Sunday 
morning,  reads  like  "Who's  Who"  in  the  broad- 
casting world.  A  partial  list  follows:  Principals 
from  the  Chicago  Concert  Co.,  the  Duncan  Sis- 
ters, Victor  record  artists  and  stars  of  "Topsy 


and  Eva,"  musical  comedy  success,  Paul  Ash 
and  Hi,  Gang,  Brunswick  record  artists,  now 
apjiuaring  at  McVickers  Theatre;  Jerry  Sulli- 
van, WQJ"  aimounccr;  Johnny  Black,  writer  of 
'■Dardanella";  Herbert  Miiitz,  Charles  Erbslein, 
Harry  Geise.  Jack  Nelson,  George  Hay,  "tlic 
solemn  old  judge"  of  WLS;  J.  D.  Lampe,  direc- 
tor of  the  Trianon  Orchestra;  Langdon 
brothers,  record  artists;  Ted  Fiorito  and  Dan 
Russo,  of  the  Oriole  Orchestra,  Brunswick  rec- 
ord organisation,  and  the  Alamo  Orchestra, 
of  the  Alamo  Cafe. 

Stewart-Warner  officials  were  besieged  with 
requests  for  admittance  days  in  advance  of  the 
opening  night,  and  were  unable  to  favor  all  of 
those  wlio  wished  to  obtain  a  glimpse  of  the 
studio  and  the  stars  as  they  went  on  the  air. 
Over  300  guests  were  present  during  the  five- 
hour  program,  and  a  large  tumibcr  were  neces- 
sarily Lnrncd  away  at  the  door. 

An  unusual  feature  of  Stewart-Warner  pro- 
grams in  tlie  future  will  be  the  broadcasting 
of  a  quartet,  composed  of  four  young  men 
who  sang  in  the  glee  club  of  Knox  College, 
Galesburg,  III.,  during  the  four  years  of  their 
college  life.  They  are  now  all  employed  in 
the  Stewart-Warner  office,  and  will  be  on  the 
air  within  a  few  days. 

The  daily  newspapers  of  Chicago,  in  their 
radio  sections,  devoted  space  to  the  opening 
program  of  WBBM,  listing  the  stars  to  be 
heard.  The  public  was  also  advised  of  the  ad- 
vent of  WBBM  through  advertisements,  giving 
the  wave  length,  the  names  of  the  entertainers 
and  the  hour  of  the  program. 


Vital  Problems  Receive  Attention  at 

Meeting  of  Phonograph  Manufacturers 

Establishment  of  Credit  Bureau,  Freight  Rates  and  Constructive  Advertising  Program  Come  Up 
for  Discussion,  Among  Other  Important  Matters,  at  Sixth  Meeting  of  Association  in  Chicago 


Chicac-o,  III.,  August  5. — The  sixth  meeting  of 
the  Phonograph  Manufacturers'  National  As- 
sociation, held  on  the  evening  of  July  21,  in 
the  Furniture  Club,  American  Furniture  Mart, 
666  Lake  Shore  Drive,  this  city,  was  marked 
by  a  lively  discussion  of  a  number  of  the  prob- 
lems confronting  the  organization,  including 
the  establishing  of  a  credit  bureau,  freight  rates 
and  a  constructive  advertising  program.  The 
meeting,  which  was  marked  by  a  good  attend- 
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TheHany  Alter  Co. 

Ogden  at  Carroll  Ave..   Chicago,  111. 


ancc,  started  as  usual,  with  a  dinner  at  seven 
o'clock,  the   business- session  following. 
Address  on  the  Value  of  Signs 

M,  C.  SchilT,  prt-sideiit  of  the  Association, 
opened  the  meeting  with  a  few  introductory  re- 
marks, dwelling  chiefly  on  the  work  and  aims 
of  the  organization,  and  the  situation  in  the 
phonograph  industry  in  general.  He  then  in- 
troduced 1.  W.  VVoolf,  of  the  Steinau  Co., 
Louisville,  Ky.,  manufacturer  of  advertising 
signs.  Mr.  Woolf  addressed  the  Association 
members  on  the  value  and  various  uses  of 
embossed  signs  and  cards  in  advertising  and 
display  and  offered  two  designs,  as  his  sugges- 
tion, to  be  used  in  conjunction  with  the  Asso- 
ciation slogan.  A  general  discussion  followed, 
(h'.iliiiLi  wiili  thf  various  methods  by  which 
Mil  ii  l  ould  be  used  to  advantage  by  the 

jih.miiyr.iiili  dealer  in  linking  his  merchandise 
with  the  symbol  of  the  Manufacturers'  Asso- 
cialioii.  The  matter  was  referred  lo  a  commit- 
tee appointed  by  the  chairman,  consisting  of 
S.  A.  Ribolla.  F.  A.  Wolf,  F.  X.  Shettler,  M. 
C  SchitT  and  H.  A.  Otis. 

Henry  A  Otis,  secretary,  read  to  the  mem- 
bers a  letter  received  from  The  Talking  Ma- 
chine and  Radio  Men,  New  York  City,  contain- 
ing a  resolution  adopted  by  this  organization 
regarding  trade  policies.  The  resolution  was 
adopted  and  incorporated  in  the  Association 
minutes. 

New  Members  Admitted 
The  Carryola  Co.  of  America,  Milwaukee, 
Wis.,  portable  phonograph  manufacturers,  and 
the  Oro-Tone  Co.,  Chicago,  III,,  tone  arm 
manufacturers,  were  admitted  to  membership 
in  the  Association. 

A  vote  of  thanks  and  appreciation  was  ex- 
tended by  the  association  to  the  trade  press  for 
the  co-opuralion  which  it  has  given  tlie  organi- 
zation since  its  founding,  both  in  the  publica- 
tion of  articles  concerning  the  meelini.'S  and 
work  of  I  lie  Association,  and  the  donalion  of 
space  for  co-operative  Association  advertising. 
{Continued  on  page  136) 
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Who  brought  the  Phonograph 
business  back  to  life? 


Long  Before  3.  famous  advertising  man  thought  up  the  slogan 
"Say  It  With  Flowers"  people  were  doing  so.  Long  before  an 
equally  famous  advertising  man  so  aptly  expressed  in  the  words 

"When  and  What  You  Want" 

the  outstanding  characteristics  of  the  phonograph,  people  had  begun 
to  realize  from  experience  that  nothing  could  take  the  place  of  this 
universal  instrument — the  only  musical  instrument  of  which  it  can 
be  said  that  it  is  a  piano,  a  violin  or  a  complete  orchestra,  rendering 
perfect  music  as  your  whim  dictates. 

The  only  reason  sales  which  dropped  off  with  the  advent  of 
the  radio  did  not  revive  sooner  was  because  manufacturers  and  deal- 
ers themselves  did  not  immediately  see  that  BOTH  the  phonograph 
and  the  radio  have  important  places  in  the  American  home,  one  com- 
plementing the  other. 

When  the  phonograph  business  was  at  its  worst  last  February, 
Vitanola  doubled  advertising  and  sales  effort.  And  it  brought 
results.  Our  dealers  and  other  manufacturers  took  courage  also 
and  began  to  double  their  sales  and  ad\'ertising  efforts,  and  then 
the  public  began  to  respond.  The  phonograph  business  is  getting 
back  where  it  belongs — in  front. 

We  are  modestly  proud  of  the  fact  that  we  did  not  help  alone 

with    inspiration,   and   bv  example, 

A  De  Luxe  Model.    A  Real  Masterpiece.        ,  ,  ill'  l,„ 

Marvelous  Tone.  but  by   off CHUg  Salable  merchan- 

dise at  a  price  that  made  it  possible 
for  the  dealer  to  get  behind  it  with 
the  right  sales  and  ad\ertising  effort 
and  still  make  a  substantial  profit. 

This  is  our  policy— to  be  of  real 
help  to  the  dealer  and  it  is  outstanding 
value  such  as  that  herewith  which  has 
helped  to  give  us  this  reputation. 

Send  your  order  today  for  a  half 
dozen  of  this  number.     The  public 

FiniSrai    Brown  malioganv  or  «'aln„t.  rCSPOnSC,  at   thc   priCC   \OU   wlW    bc  ablc 

E>iposcd  rarts;    Nick.-l  plauil.  r        ^       •>  r  . 


No.  510  List  Price  $165.00 
Dimensions:  Heiglit  55";  Width  40";  Deptl: 


YouK       QQ  to  make,  will  surprise  you. 

VITANOLA  TALKING  MACHINE  COMPANY 

American  Furniture  Mart  Building  r-'Tjif  K  r-n    TT  T 

666  LAKE  SHORE  DRIVE  GHIOAOU,  ILL. 
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FROM  OUR  CHICAGO  HEADQUARTERS— (Continued  from  page  134) 


At  a  prcvioiip  meeting  tlic  suggestion  was 
made  by  Otto  Heineman  of  the '  establishment 
of  a  credit  bureau,  and  this  question  was  again 
brought  before  the  body  for  general  discussion. 
The  consensus  of  opinion  seemed  to  indicate 
that  there  is  both  a  need  and  a  desire  for  just 
such  a  department,  and  the  matter  was  refer- 
red to  a  committee  empowered  to  act  immedi- 
ately toward  that  end.  E.  Cleraetsen,  L.  E. 
Casagrande,  M.  C.  Schiff,  and  Henry  A.  Otis 
form  the  committee. 

The  subject  of  classification  of  articles  in 
freight  rulings  made  by  Association  members 
was  then  raised  for  discussion  and  it  was  unan- 
imously agreed  that  both  the  classification 
and  the  minimum  weight  of  carloads  were  un- 
fair to  the  phonograph  industry.  A  commit- 
tee consisting  of  F,  D,  Mclntyre,  A.  Peterson, 
M.  C.  Schiff  and  Henry  A.  Otis  was  appointed 
to  prepare  a  statement  showing  the  facts  of 
the  case  and  to  present  them  to  the  proper 
railway  officials  for  consideration. 
Advocate  Standard  Sized  Radio  Speaker  Units 
The  attention  of  the  members  was  called  to 
tlie  fact  that  a  large  number  of  rndio  loud 
speaker  units,  as  they  are  now  man u fact u reel, 
do  not  fit  talking  machine  tone  arms.  It  was 
recommended  by  the  Association  that  all  tone 
arm  manufacturers  adhere  to  a  standard  radio 
connection  size,  which  shall  be  seven  hundred 
and  six  one-thousandtlis  of  an  inch,  inside  di- 
mensions. Adherence  to  this  size  will  aid  in 
standardizing  both  the  manufacture  of  tone 
arms  and  radio  loud  speaker  units,  and  it  is 
hoped  that  all  radio  units  will,  in  due  time,  be 
made  to  fit  the  connection  size  given  above. 
The  secretary  was  instructed  to  publish  these 
facts  in  the  trade  journals,  to  request  the  dealer 
to  insist  upon  the  established  dimensions,  and 
to  notify  other  interested  parties. 

Before  the  meeting  was  adjourned,  President 
M.  C.  Schiff  delivered  a  few  closing  remarks,  in 
which  he  mentioned  the  active  interest  which 
is  being  evidenced  by  the  Association  members, 
and  the  progress  which  is  being  made.  He 
stated  his  belief  that  the  July  meeting  was 
one  of  the  best  held  thus  far,  and  that  it  was 
his  hope  that  each  and  every  member  would 
co-operate  to  the  best  of  his  ability  to  carry 
out  the  work  undertaken. 

The  next  meeting  of  the  Association  will  be 
held  on  Tuesday,  August  18. 

Among  Those  Present 
The    companies    represented    at    the  July 


meeting  follow:  \'Liariola  Talking  Machine  Co., 
Chicago,  M.  C.  Schiff,  Robert  Illing;  Anton 
Clemetsen  Co.,  Cliica.^o,  E.' CIcnictsen ;  United 
Mfg.  &  Distributing;  Co.,  Chicag..,  -F,  F.  Paul, 
L.  J.  Mraz;  Wolf  Mi'g.  lndl|Str^c^,  Quincy,  1)1., 
F.  A.  Wolf;  Excel  Phonograph  Mfg,  Co.,  Chi- 
cago, A.  Peterson,  Roy  Nordluiul;  Eureka 
Talking  Machine  Co..  Chicago,  Jacob  Seids- 
cher;  Carryola  Co.  of  America,  Milwaukee, 
Wis.,  T.  E.  Bullard;  Plymouth  Radio  &  Phono- 
graph Co.,  Plymouth,  Wis,,  F.  D,  Mclntyre; 
Blood  Tone  Arm  Co.,  Bay  City,  Mich,,  Oscar 
Kloer.  Wm.  Rache;  Caswell  Mfg.  Co.,  Milwau- 
kee, Wis.,  L.  B.  Casagrande,  John  Casagrande; 
General  Phonograph  Corp.  of  Illinois.  S.  A, 
Ribolla;  Vinccnnes  Phonograph  Co,,  Vinccn- 
ncs,  Ind.,  J.  S.  Watters;  E.  Toman  Co.,  Chi- 
cago, M.  Toman;  and  The  Talking  Machine 
World,  Leonard  P.  Canty. 

Visiting  manufacturers  included  the  Krasco 
Mfg.  Co.,  of  Elkhart,  Indiana,  represented  by 
Mcrwin  F.  Ashley,  and  the  Steinau  Co.,  Louis- 
ville, Ky.,  represented  by  L  W.  Wootf. 


C.  A.  Englebeck  Becomes 

Zenith  Director  of  Sales 

One  of  the  Livest  Individuals  in  Radio  Field — 
Important  Addition  to  the  Executive  Forces 
of  the  Zenith  Radio  Corporation 

C.  A.  Englebeck,  director  of  sales  of  the 
Zenith  Radio  Corp.,  Chicago,  manufacturer 
of  Zenith  radio  receiving  sets,  is  reputed  to 
be  one  of  the  livest  individuals  in  the  sales  di- 
vision of  the  radio  industry.  He  has  brought 
to  tfie  Zenith  sales  organization  a  vast  amount 
of  experience,  as  for  many  years  he  was  a 
prominent  figure  in  the  automobile  industry, 
having  been  connected  with  the  Cadillac  Motor 
Co.,  and  with  the  Peerless  Motor  Car  Co.,  as 
manager  of  the  Peerless  Chicago  office. 

The  word  "alibi"  has  not  yet  been  found  in 
the  Englebeck  vocabulary.  When  a  situation 
arises  in  the  field  which  requires  enthusiastic 
.'•ales  stimulus,  C.  A.  Englebeck  is  on  his  way 
to  the  field  of  action  in  less  time  than  it  takes 
to  tell. 

In  his  official  position,  Mr.  Englebeck  super- 
vises the  execution  of  the  Zenith  firm's  sales 
policies,  acting  in  an  advisory  capacity.  His 
appointment  to  this  prominent  post  is  but 
another  evidence  of  the  sound  basis  upon  which 


50:  DISCOUNT 


TotheDealer 

ON  THE  NEW 

Aurora  3 


Counterbalanced  Radio  Receiver 


A  new  idea  in  radio  merchandising  whej-eby  tlie  dealer  receives  a  discount  of  50% 
— the  usual  jobber's  discount.  The  "Aurora  3"  is  a  3-tube  counterbalanced  cir- 
cuit, and  is  sold  direct  from  manufacturer  to  the  dealer.  It  em- 
bodies highest  quality  standard  parts,  with  a  handsome  cabinet 
finished  in  two-fone  walnut.  In  tone,  selectivity  and  distance  it 
produces  better  results  than  many  hijj^h-priced  5-tube  sets,  and 
distortion  is  absolutely  eltniinak-d. 


List  Price 

$60 

Dealers'  Price 

$30 


AURORA  INCORPORATED,  "a:-  Aurora,  III. 


the  construction  and  policy  of  the  Zenith  lirni 
i>  buili.  With  E.  F.  McDonald,  president,  whose 
acL:v.liL'.-;  and  abilities  as  an  executive  are  too 
well  known  to  be  recounted  here,  Thos.  Pletch- 
i-r,  vice-president,  and  one  of  the  best  known 
liyiires  in  the  music  industry — a  man  of  dy- 
namic personality  and  merchandising  ability; 
S.  1,  Marks,  treasurer,  who  came  to  the  Zenith 
cryanization  with  an  outstanding  record  as  a 
financial  e.xecutive  and  wliose  careful  manage- 
ment of  Zenith's  financial  affairs  has  placed 
them  among  the  highest  rated  in  the  industry; 
N.  A.  Fegeu,  secretary  and  sales  manager,  who 
for  years  has  pursued  this  aggressive  station  in 
merchandising  after  giving  up  a  legal  practice 
a;  an  able  attorney;  H.  H.  Roemer,  whose  sales 
promotional  ideas  have  so  frequently  aroused 
spontaneous  dealer  interest  in  the  field,  and  C. 
LSrinson,  advertising  manager,  who  for  twenty 
years  held  a  similar  position  with  one  of  the 
country's  largest  manufacturers,  and  whose 
knowledge  of  advertising  includes  not  only  the 
merchandising  but  the  mechanical  angle,  the 
Zenith  Radio  Corporation  stands  an  assembled 
i;roup  of  highly  speciali;;ed,  capable  executives. 


H.  G. 


Saal  Go.  Introducing 
the  Saal  Soft  Speaker 


The  Line  Includes  Two  Models  Highly  Spoken 
of — Publicity  Campaign  Outlined 

H.  G.  Saal  Co.,  1800  Montrose  avenue,  Chi- 
cago, is  announcing  to  the  trade  its  new  repro- 
ducers, known  as  Saal  Soft  Speakers.  The  line 
includes  two  models,  the  Saal  Soft  Speaker, 
which  lists  at  $25.00,  and  the  Saal  Jr.,  at  $20.00, 
a  reproducer  which  is  the  same  in  every  respect 
as  the  larger  model,  except  in  height. 

The  bell  of  the  Saal  Soft  Speaker  is  com- 
posed of  Bakelite,  and  the  neck  is  of  aluminum, 
there  being  neither  tin,  wood  nor  composition 
used  in  the  manufacture  of  the  product.  The 
bell  is  finished  in  black,  with  a  black  crackle 
throat,  although  a  brown  belt  finished  with  a 
gold  or  striped  throat  may  also  be  procured. 
The  manufacturer  states  that  the  Soft  Speaker 
brings  both  volume  and  tonal  quality,  faith- 
fully reproducing  all  sounds  with  no  blare  oi 
metallic  ring. 

The  Saal  Soft  Speaker  unit,  used  in  built-in 
reproducers  by  a  number  of  radio  manufac- 
turers, contains  no  springs  or  rubber  gaskets. 
The  diaphragm  is  connected  to  the  armature  by 
:\  pin  which  pushes  and  pulls  the  diaphragm 
in  a  precise  movement,  reproducing  all  con- 
sonants and  overtones. 

H.  G.  Saal  Co.,  by-the-way,  recently  placed 
in  the  hands  of  its  factory  representatives  a  few 
days  ago  a  very  handsome  advertising  port- 
folio, containing  a  complete  outline  of  the 
firm's  comprehensive  advertising  campaign  now 
in  progress.  The  Saal  Soft  Speaker  will  be 
forcefully  presented  to  the  trade  and  to  the 
public  the  campaign  including  radio  and  trade 
publications,  newspapers  and  sales  promotion 
to  the  dealer.  A  list  of  the  publications  used, 
together  with  each  piece  of  advertising  copy 
and  sales  promotion  material,  is  also  con- 
tained in  the  manual. 

The  Saal  portfolio  has  been  prepared  to  en- 
nble  the  firm's  representatives  to  put  the  ad- 
vertising program  before  the  jobbers,  showing 
ihcni  in  concrete  form  that  the  manufacturer 
has  spared  no  effort  in  co-operating  with  them 
in  attracting  the  retailer  and  the  consumer 
public. 

In  that  section  of  the  portfolio  which  follows 
the  reproduction  of  trade  journal  and  newspa- 
per advertisements  are  found  the  various  pieces 
of  literature  available  on  the  Saal  Soft  Speaker. 
The  last  isvii  pages  of  the  manual  are  devoted 
lu  piclures  of  various  depHrtmenls  of  the  H.  G. 
,S;ial  Co,  factory,  showing  the  process  of  manit- 
fiifliirc  wliicli  brings  lo  the  hade  tiic  completed 
reproducer.  The  portfolio  was  prepared  by 
the  John  H.  Dunham  Co.,  Tribune  Tower,  Chi- 
cago, advertising  counsel  of  the  H,  G.  Saal  Co. 
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Made  in  Salt  Lake  City 

SPEAKS 

FOR 

ITSELF 

C  MADE  OF  HARD  BUBBEB  ) 


The  Utah  Loud  Speaker 


(A)  THE  UTAH  STAND- 
ARD. Horn  is  tni.hed  in 
f.  rick  aemi-dull  black 
Morocco  leather  finish; 
H-inch  bell;  weighl    I  I  14 

Price  $25.00. 


(B)  THE  UTAH  SUPER- 
FLEX.  The  Supcr-Flei 
has  a  tone  chamber  equal 
to  that  ol  the  usual  horn 
type.  Stands  but  B</z 
inches  high  by  6  wide.  Fin- 
ished in  a  harmonious 
brown-  Weight  3  pounds. 
Packed  1  in  a  carton,  12 
$14.00. 


(E)  Thi 


the  Sup 


America's  su- 
preme loud  speak- 
er. The  best  loud 
speaker  manufac- 
tured in  the  United 
States  today.  Not 
one  of  the  best — 
but  the  best — or 
your  money  back. 

We  are  manufacturers 
— not  assemblers 

UTAH  Radio  Products  Co. 

14Z7  S.  Michigan  Ave. 
CHICAGO 


-Sot 


(C)  THE  UTAH  SUPf^EME. 
Finished  in  a  soft  antique  ma- 
hogany, designed  to  please 
both  eye  and  ear.  Measures 
lOI/i  %  8  X  7i'2-  Weight  8 
pounds.  Packed  I  in  a  car- 
ton, 3  in  a  case.  Price  $23.00. 


(D)  THE  UTAH  PHONO- 
SPEAKER.  Handsomely  fin- 
ished in  black  rubber.  Fur- 
nished with  base  to  rest  on 
turntable  of  talking  machine, 
or  without.  Price,  with  stand, 
$10.00.  Without  stand,  $9.50. 


See  Us  at  the  Radio  World's  Fair  Show^  New  York 

September  14*19 
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oul  llic  usual  lapse  in  Iiours  of  time,  another 
yet  nnrtccoinpltslicd  dcinonstratioii. 

On  (lie  appointed  evening  a  nnmber  of  Zeniili 
officials,  gnests,  representatives  of  llie  Chicago 
Ticwspapers  and  Associated  Press  reporters 
gathered  in  the  little  shack  known  as  Zenitli 
experimental  station  9XN,  in  Arlington 
Heights,  forty  miles  front  Chicago,  S.  I.  Marks, 
treasurer  of  the  Zenith  organization,  acquainted 
the  newspaper  men  with  the  purpose  of  the 
meeting,  asking  each  reporter  to  draft  a  set 
of  questions.  To  prove  that  no  prearranged 
Hst  would  be  sent  back  and  forth,  the  reporters' 
nnes lions  were  broadcast  ;ind  MacMillan  and 
McDonald  were  exiiccl>,d  to  iinswcr,  hive  qnes- 
lions  were  s;enl,  and  the  record  was  made  on 
the  first  qnestion  of  twenty  minutes  from  the 
starling  time  to  the  niiiuile.ihe  hist  word  of 
the  reply  was  received  on  the  receiver.     Il  is 


Zenith  Triumphs  in  Attempt  to  Com- 
municate With  MacMillan  Expedition 

Donald  B.  MacMillan,  Intrepid  Arctic  Explorer,  and  E.  F.  McDonald,  President  of  Zenith  Radio 
Corp.,  Heard  at  the  Zenith  Experimental  Station  Near  Chicago — Later  Musical  Program  Planned 

Chicago,  1m..,  Angusl  6. — Radio  history  was  re- 
cently made  in  Chicago  by  the  Zenith  Hadio 
C'orp.,  manufacturer  of  Zenith  radio  rcocivinp 
sets,  when  the  voices  of  Commander  Donald  B. 
MacMillan  and  Commander  E,  F.  McDonald, 
Jr.,  president  of  the  Zenith  Radio  Corp.,  were 
distinctly  heard  at  two  different  times  during 
the  first  week  in  August. 

At  the  time  communication  was  established 
the  exploring  expedition  was  located  at  El.ih, 
Greenland,  appro.ximately  3,700  miles  from  Chi- 
cago and  but  twelve  degrees  removed  from 
the  North  Pole. 

On  Thursday,    Inly  Zeiiilli    slntion  9XN 

picked  up  the  AfaiMilLm  An  lii  i  .■.  pedilion  sla- 
tion  WAP,  on  hoard  th^  S.S.  l\ary.  The  ex- 
plorers radioed  9XN  and  all  am;iteurs  operat- 
ing 40  meter  Zenith-Reinartz  circuits  to  stand 
by  at  10  p.  m-,  Central  standard  time  on  Satur- 
day night,  August  1,  when  they  would  attempt 
to  broadcast  a  talk  by  MacMillan,  musicale  by 
the  personnel  and  Esquimo  songs  in  their  native 
tongue.  The  press  of  the  country  and  the 
higher  powered  broadcasting  stations  notified 
the  public  of  the  amazing  event,  and  at  the 
appointed  time  both  amateurs  and  the  Zenith 
experimental  station  9XN  with  its  two  opera- 
tors stood  by  and  waited.  WAP  sent  out  the 
CQ  call,  signalling  their  going  on  the  air. 
and  faintly  came  the  voices  of  McDonald  and 
MacMillan,  gradually  increasing  in  volume,  un- 
til, within  one-half  hour,  the  -Arctic  voices  were 
as  clear  and  distinguishable  as  continental  sta- 
tions. Music  and  songs  were  reproduced  with 
such  faithfulness  as  to  make  even  the  hardened 
operators  stand  aghast.  Radio  had  penetrated 
the  Auroral  bands,  a  feat  heretofore  never  ac- 
complished during  the  long  six  months  of  Artie 
daylight. 

Commander  McDonald  radioed  the  Zenith  of- 
fices in  Chicago  on  Sunday,  August  2,  stating 
that  the  concert  was  heard  not  only  by  people 
in  the  United  States,  but  also  in  London,  Eng- 
land. His  enthusiasm  rose  to  such  heigfiis  at 
the  corroboration  of  his  predicted  word  thai 
he  radioed  to  the  effect  that  on  Monday  night, 
August  3,  at  11:30  p.  in.  an  effort  would  be  made 
to  establish  a  conversation  back  and  forth  with- 


iiitcrcsting  to  note  in  this  connection  that  a 
message  by  code  is  not  only  made  up  of  words, 
but  of  each  letter  in  a  word,  and  each  letter  i*^ 
composed  of  a  series  of  dots  and  dashes,  and 
is  necessarilv  a  very  nnich  slower  rnelliod  llian 
ordinary  siu'coh,  Il  was  expected  to  complete 
tclcphonir  conminnitation,  but  a  heavy  snow- 
storm had  temporarily  disabled  Commander 
McDonald's  ijistrument. 

The  demonstration  was  so  successful  that 
other  communications  passed  back  and  forth 
between  WAP  and  9XN.  arranging  for  a  test 
whereby  the  MacMillan  music,  voices  and  Es- 
quimo songs  will  be  received  on  the  Zenith 
Rcinartz  circuit  within  ^0  days.  By  a  process  of 
relaying  and  broadcasting  from  the  new  Zenith 
sending  station,  any  standard  receiving  set 
which  can  reach  Chicago  will  be  able  to  listen 
to  the  explorers. 

Among  those  present  at  Station  9XN  on  Au- 
gust 3  were  Mr.  and  Mrs.  H.  H.  Roemer,  Mr. 
and  Mrs.  S.  I.  Marks,  Carl  Hassel,  engineer 
of  the  Zenith  Radio  Corp.;  C.  E.  Gustafsen, 
radio  operator  of  Station  9XN;  H.  A.  Main- 
hart,  radio  engineer  of  Station  9XN,  and  rep- 
resentatives of  the  press.   


Akron-Canton  Trade  Optimistic  as  the 

Mid-Summer  Retail  Demand  Continues 

Akron  Centennial  Celebration  Emphasized  in  Window  Display  Tie-Ups  of  Live  Dealers— Bruns- 
wick Artists  in  Local  Engagement— Successful  Drives  on  Portable  Instruments  —  Month's  News 

Akron-Canton,  O.,  .August  7.— Mid-Summer 
finds  (he  Akron-Canton  district  talking  machine 
trade  as  a  whole  in  a  more  satisfied  and  opti- 
mistic state  of  mind  than  it  has  been  in  many 
months,  and  if  anything,  there  has  been  a  slight 
change  for  the  better  in  the  local  situation.  In 
Canton  the  trade  has  been  very  slow  for  many 
weeks,  but  Akron  dealers  say  their  business 
has  held  up  remarkably  for  Summer  months. 
Portables  continue  to  maintain  the  leadership 
in  the  sales  column.  Records  during  the  past 
reveral  weeks  have  moved  slowly. 

Akron  talking  machine  dealers  stressed  in 
their  window  displays  the  importance  of  the 
.Akron  Centennial  Celebration  recently  ob- 
ser\'ed.  In  a  large  industrial  parade  many  of 
the  music  firms  had  floats  and  all  gave  over 
window  space  to  exploitation. 

Herb  Wiedoeft  and  His  Cinderella  Roof 
Urunswick  Recording  Orchestra  has  opened  a 
month's  engagement  at  Moonlight  Ballroom  at 


For  Playing  All 
Needle  Records 
on  the  Edison 
Diamond  Disc 


Height  atljublment 
jou  to  opernte  tho  fi-E  the  N 
ri!eiilnr  EdiKOn  Reprodui 


NICKEL    ORO-TONE  No.  5-E  'oS,V,z°A 

$6.00  Usual  Discounts  to  Dealers  $7.50 

WITHOUT  QUESTION  OR  DOUBT  the  No.  5-E  is  the  most  perfect  equipment 
made  for  playing  all  needle  records  on  the  New  Edison. 

ATTACH  IN  ONE  SECOND— Swing  it  over  and  lower  on  the  record  with  the  oper- 
ating lever  just  the  same  as  when  using  the  Edison  reproducer  and  the  Edison  record. 

TONE  QUALITY— Deep,  rich  and  powerful.  You  will  be  pleased  with  both  the  vol- 
ume and  quality  of  tone. 

AUTOMATIC  SELF-ADJUSTING  REPRODUCER—Nothing  to  get  out  of  order. 
Compression  spring  S  is  compressed  by  plunger  P  when  pivot  screws  X  are  seated, 
which  insures  a  perfect  flexible  adjustment  at  all  times. 

Ask  Your  Edison  Jobber  or  Send  for  Sample  on  30  Days  Approval 

The  Oro-Tone  Co. 

1000  1010  George  Street  Chicago,  U.  S.  A. 


Meyers  Lake  Park,  it  being  the  longest  stop  on 
his  Summer  tour  since  leaving  California. 
Wiedoeft  is  now  on  his  way  to  the  West,  and 
will  play  a  number  of  dates  en  route.  Bruns- 
wick dealers  are  making  the  best  of  the  engage- 
ment and  are  stressing  his  records. 

The  D.  W.  Lerch  Co..  one  of  the  oldest  talk- 
ing machine  and  music  stores  in  the  Canton 
district,  looks  forward  to  a  big  Fall  trade. 

The  George  C.  Wille  Co.,  D.  W.  Lerch  Co., 
Strassncr-Custer  Music  Co.,  and  the  Alford  & 
Fryar  Piano  Co.  have  been  making  a  special  ■ 
drive  the  past  month  on  portable  talking  ma- 
chines. .Ml  these  stores  have  been  giving  con- 
siderable space  to  display  portables.  • 

The  Yahrling-Rayner  Music  Co.,  Youngstown, 
O.,  placed  a  grand  piano  and  a  talking  ma- 
chine in  the  Perfect  Home,  built  and  furnished 
by  Youngstown  concerns  in  an  exclusive  resi- 
dence section  recently. 

The  talking  machine  department  of  the  M. 
O'Neil  Co.,  large  Akron  department  store,  re- 
ported Thursday,  July  30.  sales  were  tlie 
heaviest  on  record  at  this  store  in  some  time. 
Like  all  other  sections  of  the  big  store  the 
talking  machine   department  offered  specials. 

Emanuel  C.  Marcourt  has  been  named  man- 
ager of  the  Canton  store  of  the  Globe  Piano 
Co.,  with  headquarters  in  Cleveland.  Marcourt 
has  been  with  the  Globe  organization  for  the 
past  four  years  and  was  sent  to  Canton  when 
the  local  branch  was  opened  about  a  year  ago. 

The  Axelrod  Music  Co.,  Cherry  avenue,  S.  E., 
Canton,  has  taken  on  the  Sonora  line. 

The  C.  L.  Arnold  Music  Co.  plans  to  vacate 
its  location  in  the  Ohio  Merchants  Building, 
and  will  locate  at  319  East  Main  street,  Mas- 
sillon,  it  is  announced.  In  the  new  location 
this  firm  will  have  considerably  more  floor 
space  to  devote  to  talking  machines  and 
records. 

The  Superior  Music  Parlors,  retail  distribu- 
tor for  the  Akron  district  of  Starr  phonographs 
and  Gennett  records,  has  quit  business,  and  has 
given  up  its  location  at  91  South  Howard  street, 

C.  J.  Duncan,  Massillon,  for  the  past  two 
years  president  of  the  Ohio  Retail  Jewelers' 
Association,  resigned  at  the  annual  meeting  of 
the  Association,  held  recently  at  Cedar  Point. 
Mr.  Dunian  for  many  years  has  merchandised 
the  Victor  line  in  his  combination  jewelry  and 
music  store  on  East  Main  street. 

George  C.  Willc,  head  of  the  George  C.  Wille 
Music  Co.,  Canton,  has  been  installed  as  presi- 
dent of  the  Canton  Lions  Club. 
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I^DIO 


h  DE-LUXE 


A  Step  Ahead  in  APPEARANCE! 

Beauty— backed  by  Performance 

/t  CABINET  of  heavy  plate  glass  on  a  richly  modeled  base— a 
set  as  distinctive  among  radios  as  a  Rolls-Royce  among  cars. 

Six  tubes,  operating  on  a  principle  that  is  basically  correct,  reproduc- 
ing the  broadcast  program  with  absolute  fidelity  and  purity  of  TONE. 

The  CLEARFIELD  is  winning  a  place  for  itself  wherever  it  is  shown. 
Its  appearance  invites  a  test— the  test  insures  a  sale. 

THE  CIRCUIT 

is  the  newest  development  in  radio.  Six  tubes,  employing  Tuned 
Radio   Frequency    with    Resistance    Coupled  Amplification. 

Dealers  and  Dislrihulors  of  the  heller  me  are  itwiled  to  write  for  further  details. 

SHERMAN  RADIO  MANUFACTURING  CORP. 


112  Trinity  Place 


New  York 
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Sleeper  Corp.  Announces 

1925-26  Radio  Models 

Advertising  Campa  ign  on  New  Sets  to  Cover 
National  Mediums  as  Well  as  Newspapers  in 
Local  Territories  of  Jobbers  and  Dealers 

The  Sleeper  Radio  Corp.,  Long  Island  City, 
manufacturer  of  radio  receiving  sets,  in  a  letter 
addressed  to  the  company's  jobbers  by  John  J. 
West,  sales  manager  of  the  company,  recently 
announced  its  new  models  for  the  season  of 
I92S-26. 

The  letter  says  in  part:  "For  months  now 
we  have  been  working  to  develop  a  line  of  sets 
that  should  be  the  biggest  dollar  value  ever  of- 
fered, and  a  line  that  will  meet  the  public's  idea 
of  what  they  want,  not  only  in  price,  but  in  ap- 
pearance, in  size,  in  number  of  tubes  and  in 
performance.  Tlie  line  will  consist  of  tlic 
Sleeper  Monotrol  t\pe  54.  whicli  will  be  con- 


A  Sound  Investment.  That's  just 
what  this  horn  is  in  the  true  sense 
of  the  word. 

A  speaker  that  fills  the  need  of  everj-  dealer  for  a  quick  selling, 
quality  article— of  every  owner  who  wants  a  real  speaker  with 
clarity,  volume  and  efficiency,  at  a  low  price.  Hca\'y  cast 
aluminum  throat  eliminates  all  raucous  "noise,"  and  preserves 
original  brilliance  of  tone  of  voice  or  instrument.  Complete,  at 
$16  retail.  Horn  and  base  sold -without  unit,  if  desired.  Order 
a  sample  today. 

LAKESIDE  SUPPLY  COMPANY 
73  W.  Van  Buren  St.  Chicago.  III. 


available  to  our  jobbers  and  dealers  for  sale  to 
the  consumer.  The  table  gives  tlie  various  mod- 
els in  effect  a  console  appearance. 

"Restricted  jobbers'  territories  and  protected 
dealers  will  again  be  our  sales  policy,  a  policy, 
by  the  way,  iutroduccd  to  the  radio  industry'  by 
this  organization,  and  perfected  over  a  consid- 
erable period  of  practical  operation." 

Afr.  West,  in  commcnling  further  on  Ihe  new 
line,  said;  "The  features  which  we  have  em- 
bodied in  our  new  models  are  the  result  of  an 
exhaustive  survey  among  both  the  dealers  and 
jobbers  with  an  idea  of  determining  exactly 
what  tlic  public  desires  in  a  radio  receiving  set. 
We  have  taken  into  consideration  all  those 
things  which  may  be  thought  desirable  by  the 
consumer,  in  appearance,  price,  number  of  tubes 
employed,  etc.  We  feci  that  in  the  new  line  we 
have  arrived  at  the  nearest  possible  point  to 
producing  a  set  and  various  models  which  will 
sell  most  readily.  An  extensive  advertising 
campaign  is  planned  in  newspapers  in  territo- 
ries covered  by  our  distributors  and  dealers, 
trade  paper  announcements,  window  displays 
and  other  sales  helps,  with  national  magazines 
being  considered  for  the  latter  part  of  the  sea- 


Sleeper  Serenader  Model 
ttnued,  as  we  find  there  is  still  a  brisk  demand 
for  this  four-tube  inverse  duplex  set.  The  price 
will  remain  the  same.  There  will  be  three  ad- 
ditional models.  All  will  employ  the  same  basic 
circuit.  The  sets  will  be  five-tube,  employing 
tuned  radio  frequency  and  two  stages  of  audio 
and  two  of  radio  frequency  amplification.  They 
will  operate  with  two  controls  over  calibrated 
wave  leng-th  scales.  A  middle  panel  opens  out- 
ward to  permit  easy  access  for  inspecting  and 
servicing, 

"The  three  models  will  fae  known  as  the 
Scout,  the  Serenader  and  the  Super-Sympho- 
netic.  The  Scout,  the  lowest  priced  set,  is  in  a 
cabinet  of  dark  wood,  35  inches  long,  11  inches 
deep  and  11  inches  high.  There  is  a  compart- 
ment for  B  batteries.  Dials  and  trimmings  are 
dull  silver.  This  set  is  built  and  designed  espe- 
cially to  meet  the  demands  of  those  consumers 
who  require  the  best  in  value  at  a  comparatively 
low  price.  The  Serenader,  a  medium-priced  set, 
has  a  built-in  loud  speaker  and  is  contained  in 
a  dark  wood  cabinet,  its  dimensions  being 
slightly  greater  than  those  of  the  Scout.  The 
Super- Symphonetic  is  the  highest  priced  set  in 
the  line.  It  contains  many  features  in  appear- 
ance and  design  which  we  feel  should  allow  it 
to  take  its  place  beside  the  best  in  radio  receiv- 
ing sets.  A  specially  designed  table  containing 
compartments  for  A  and  B  batteries,  chargers, 
etc.,   with   switches   to  operate   them,  will  be 


Kimberley  Phonograph  Go. 
in  the  Hands  of  a  Receiver 

Senator  Morgan  F.  Larson  Appointed  Tempo- 
rary Receiver  by  the  Court — Hearing  Will 
Take  Place  on  August  18 

Trenton,  N.  J.,  August  4. — State  Senator  Mor- 
gan F.  Larson,  of  Perth  Amboy,  was  appointed 
to-day  temporary  receiver  of  the  Kimberley  Pho- 
nograph Co.,  of  Elizabeth  and  Perth  Amboy,  by 
Vice-Chancellor  Buchanan  and  a  restraining  or- 
der was  issued  preventing  both  the  company 
and  its  officers  from  carrying  on  the  business. 
The  Court  set  August  18  as  the  date  for  the 
company  to  show  cause  why  the  receivership 
should  not  be  made  permanent.  Consent  of  the 
alleged  insolvent  corporation  was  obtained  to 
the  appointment  of  the  receiver. 

Frieda  Iscnberg,  holder  of  a  majority  of  the 
capital  stock  of  1,UOO  shares,  brought  the  ac- 
tion. She  listed  the  assets  of  the  company  as 
$227,000  and  its  liabilities  as  $367,000. 


Secure  Long  Lease 

C.  H.  Taylor  &  Co.,  Chicago,  111.,  have  taken 
a  long  lease  on  the  building  at  228  South  Wa- 
bash avenue. 


PHONOGRAPH  CASES 

RADIO  CASES 
Reinforced  3-ply  Veneer 

The  Standard  Case  for  Talking 
Machines  and  Radio  Sets 

figure    on    your  requirements 

Goldsboro,  N.  C. 


Let 


MADE  BY 

PLYWOOD  CORPORATION, 

MilU  in  Va.,  N.  C.  and  S.  C. 


Garod  Corp.  Makes  Public 
Policy  for  1925-26  Season 

Lawrence    Gardner,    President    of  Company, 
Outlines  New   Dealer  Franchise  Contract 

The  Garod  Corp.,  Newark,  N.  J,,  manufac- 
turer of  Garod  neutrodyne  radio  receiving  sets, 
recently  announced  through  Lawrence  Gard- 
ner, president  of  the  company,  its  plans  for  the 
season  of  1925-26.  The  company  makes  a  si- 
nmltaneous  announcement  on  its  new  dealer 
franchise  contract,  and  the  line  whicli  it  will  of- 
fer for  the  coming  season.  At  the  same  time, 
the  extensive  advertising  plans  of  the  Garod 
Corp.  arc  being  made  public. 

In  discussing  the  new  dealer  franchise  con- 
tract and  line  of  radio  receiving  sets,  Mr.  Gard- 
ner, of  the  Garod  Corp.,  said:  "The  Garod 
franchise  is,  in  our  minds,  a  business  insurance 
policy  issued  to  the  dealer.  It  is  in  no  way 
binding  on  the  dealer  from  the  standpoint  of 
requiring  him  to  stock  a  certain  quantity  of 
merchandise,  but,  on  the  other  hand,  it  allows 
him  a  maximum  of  security  with  a  minimum  of 
risk.  It  is  in  reality  our  pledge  to  a  selected 
group  of  dealers,  which  gives  the  dealer  ter- 
ritorial protection,  liberal  discounts,  security 
against  depreciation  of  Garod  products,  a  shield 
against  unfair  competition,  an  unusual  type  of 
service  and  guarantee  of  customer  satisfaction, 
full  co-operation  on  the  pari  of  the  distributor 
or  manufacturer  with  the  dealer  and  support 
of  dealers'  sales  effort  by  a  continuous  adver- 
tising campaign,  which  includes  local  news- 
papers, window  displays  and  adequate,  effective, 
consumer  sales  literature. 

"The  line  of  Garod  radio  receiving  sets  will 
consist  of  four  models,  all  of  which  will  be  of 
the  highest  quality  in  design  and  construction. 
Of  the  four  models,  two  will  be  entirely  new 
this  season  and  they  wilt  cover  a  range  of 
price  to  meet  the  requirements  of  every  buyer. 
We  will  continue  to  manufacture  the  Garod  V, 
which  met  willi  such  popularity  among  the 
radio  public  during  the  past  season.  However, 
we  have  made  certain  changes  and  refinements 
which  will  make  this  set  even  more  efficient 
than  previously.  The  new  models  will  embody 
numerous  features  which  we  feel  sure  will  meet 
with  the  greatest  approval  among  both  the 
trade  and  consumers. 

"Our  advertising  plans  are  of  the  most  com- 
prehensive nature.  Every  dollar  of  Garod's 
advertising  appropriation,  exclusive  of  window 
display  and  dealer  help  material,  will  be  ex- 
pended in  intensive  newspaper  advertising  in 
every  cily  in  which  Garod  distribution  war- 
rants such  effort." 


Developing  Fine  Business 

in  Cleveland  Territory 


CliarU's  K.  S-iuut'' 
Cleveland,  O,,  who  rC] 
iie  battery  charger,  tli 
Corp.,  Eureka  lube, 


r,    942    Prospect  avenue, 
^resents  the  FanstccI  balk- 
United  Radio  &  Electric 
lid  other  radio  specialties. 


  of   I  he    busy    men    in    this  territory. 

Through  his  indefatigable  efTorts  a  very  fine 
line  of  business  is  being  developed  for  the  vari- 
ous interests  which  he  represents. 
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Howmati^  Portable^WouldYouliketDseU? 


IF  they  are  Carryola  Masters,  you  can 
8p1I  about  as  many  ae  you  like.  It's 
entirely  up  to  you.  One  Milwaukee 
dealer  designed  an  attractive  Carryola 
Window—and  sold  a  thousand  dollars' 
worth  in  one  week!  Not  a  particularly 
good  city.  Not  an  exceptionally  fine  loni- 
tion.  But^ — 

Any  live  dealer -who  will  push  the  Carryola 
Master  will  make  money.  No  portable 
sells  so  easily — but  youVe  got  to  let  people 
know  you  have  'em. 

The  Carryola  Master  ofTers  greater  value — 
finer  performance — more  selling  points.  It 
is  etrongly  built  for  practical  usage.  It  is 
attractive.  It  is  light  to  carry  and  easy  to 
operate.  And  it  is  priced  right.  Every 
Carryola  sale  is  a  profitable,  worth-while 


sale  to  any  dealer.  And  anyone  can  afford 
a  Carryola. 

No  other  portable  has  the  well-known 
Add-A-Tone  Reproducer,  giving  big  instru- 


Giiaranlca 
Witii  every  Ciirryola  Mnsler  eo<^s  a  \VltlTTE^ 
GuAiiANTEE  thnl  unless  it  coinplclely  and 
uncondilionully  satisfies,  it  may  be  rc-sliipped 
at  the  end  of  ten  daya  and  all  charges  will 
be  eniicelled.  We  will  even  pay  the  return 
shipping  charge.  This  giinrantcc  clinunates 
all  risk. 


nieiit  lone  and  vi>hime  from  a  little  ma- 
chine. That's  one  of  its  best  selling  fea- 
tures. Customers  are  agreeably  surprised 
at  its  wonderful  richness  of  tone,  its  clear- 
ness and  the  carrying  power  of  its  iiuisic. 


It  is  equipped  with  an  exceptionally  quiet 
motor^ — you  caunot  hear  it — and  is  guar- 
anteed to  play  two  records  without  rewind- 
ing.   It  plays  any  size  or  make  of  record. 

There  are  many  other  fine  selUng-features 
to  tlie  Carryola  itself.  Furthermore,  we 
lielp  you  sell  them.  Our  attractive  win- 
dow cards  and  streamers  and  our  colored, 
illustrated  folders,  all  help  to  make  sales. 
We  furnish  this  material  FREE — on 
request. 

ITri/G  noiv  to  your  jobber  asking  for 
details  and  prices.  If  he  cant  tell  you, 
H'rite  directly  to  us  and  ive'll  put  you  in 
touch  tiith  one  who  can.  Become  one  of 
the  ninnv  dealers  who  are  making  a  big 
thing  out  of  Carryolas.  Write  your  jobber 
today. 


Cmuctola  (2)mpanyo/ America. 

647  Clinton  Street  Milwaukee,Wisconsin 
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Is  Your  Name 

If  it  is,  any  Gypsy  Fortune  Teller  could  predict  with  cer- 
tainty that  a  short,  dark-haired  man  with  glasses  is  right  now 
on  his  way  to  make  you  a  mighty  advantageous  proposition  on 
his  two  new  Radios. 

partment  Stores  throughout  the  United 
States  on  a  plan  that  has  proved  ex- 
tremely profitable  to  every  dealer  who 
has  had  exclusive  rights  on  his  products. 

Mr.  Wolper  now  announces  his  en- 
trance into  the  Radio  field -with  two  new 
Radio  Receivers  manufactured  to  retail 
at  prices  that  will  stifle  all  competition. 

High-class  sets — both  of  them — ^^made 
by  one  of  the  biggest  manufacturers  in 
the  United  States. 

One — equipped  with  built-in  Loud 
Speaker,  large  90-amp.,  6-volt  Sturges 
Storage  Battery,  2  large  45-volt  "B"  Bat- 
teries, Aerial  Equipment,  and  5  201-A 
genuine  RCA  Tubes — all  complete — to 
retail  at  $99. 


HARRY  B.  WOLPER  IS  THE  MAN 
President  of  H.  B,  Wolper  &  Company, 
Inc.,  Manufacturers  of  the  Nightingale 


Phonograph,  Mr.  Wolper  for  the  past 
five  years  has  been  merchandising 
phonographs  by  exclusive  sales  in  De- 


CITY        STATE  NAME 

Brooklyn  N.  Y..  ..Frederick  Loeser  &  Co..  Inc. 

Chicago  Ill  The  Fair.  Inc. 

Philadelphia.  Pa  N-  Snellenburg  &  Co. 

Detroit  Mich.. .  J.  L.  Hudson  Company 

Detroit  Mich.. .  Crowley,  Milner  &  Co.,  Inc. 

Cleveland ...  Ohio ..  .The  Wra.  Taylor  Son  &  Co. 

Baltimore  Md  Stewart  &  Co..  Inc. 

Pittsburgh  Pa..  . . .  .Kaufmann  &  Baer  Company 


CITY        STATE  NAME 

Los  Angeles. .  (Jalif  Piatt  Music  Company 

Los  Angeles.  .CnliL. ,  .Barker  Bro.s.,  Inc. 

Buffalo  N.  Y...  J.N.Adams 

San  Francisco  .Calif.. .  The  Emporium,  Inc. 
San  Francisco  .Calif.. .  .Kohler  &  Chase.  Inc. 
Washington. .  .D.  C. .  .S.  Kann  Sons  Co. 

Newark  N.  J.   .  L.  Bamberger  &  Co..  Inc. 

Cincinnati ....  Ohio ...  S,  H,  Pough 


CITY         ST.4TE  NAME 

New  Orleans.. La  Maison-Blanchc  Co. 

Minneapolis. .  Mtnn.. .  The  Dayton  Company 

Kansas  City. .  .Mo  The  Jones  Store  Company 

Seattle  Wash..  Standard  Furniture  Company 

Indianapolis.  .Ind  L.  S.  Ayres  &  Co.,  Inc. 

Rochester. . . .  N.  Y.. .  .Sibley,  Lindsay  &  Curr  Co. 

Portland  Oregon  .Lipman,  Wolfe  &  Co.,  Inc. 

Portland  Oregon  .Meier  &  Frank  Co. 


If  your  name  is  listed  above — WAIT! 


The  H.  B.  Wolper  Co. 

1819  Broadway 
New  York  City 
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Listed  Below? 

If  it  isn't,  write  immediately  to  the  address  below,  and  ask 
the  Secretary  of  the  short,  dark-haired  man  what  it's  all  about. 
If  you  want  to  show  a  tremendous  increase  over  last  year, 
write  or  wire  —  at  once. 


-a  splendid  instrument  of 
also  fully  equipped — to 


The  other- 
different  type 
retail  at  $79. 

Both  of  these  Radios  will  sell  in 
tremendous  volume — and  will  stay  sold. 
They  have  genuine  merit.  Comparative 
demonstrations  prove  it. 

These  new  sets  will  be  backed  by  a 
national  advertising  campaign  involving 
thousands  of  dollars,  including  double 
spreads  in  the  Saturday  Evening  Post, 
to  which  you  can  tie  up  your  local  ad- 
vertising. 

WAIT!  It  will  pay  you  to  wait  until 
Mr.  Wolper  sees  you.  If  your  name 
isn't  on  the  list  below,  write  or  wire. 
Ask  him  to  stop  off  and  see  you.  His 
proposition  will  suit  you  right  down  to 
the  ground.  Only  one  dealer  in  a  town! 
No  price-cutting!  No  cut-throat  com- 
petition! You  have  the  exclusive  agency! 


And  Harry  B.  Wolper  can  show  you 
how  to  make  big  money  in  Radio — just 
as  he  showed  his  many  dealers  how  to 
reap  unprecedented  profits  in  phono- 
graphs. 


This  is  your  opportunity, 
you  going  to  do  about  it? 


=«79 


What  are 


CITY 
Providence 
Columbus. , 
Louisville. 
St.  Paul.... 
Oakland . . . 

Akron  

Omaha  

Birniinghaii 


.K.  I.. 
.Ohio. 
-Ky... 
.  Miim. 
,  Calif. 


.Ni-1>., 
,'\la.. 


IE  jNAME 

..J.Suinuela&Bros.,  W. 

..The  F.  &R.  Lazarus  Co. 
. .  Kaufman-Slraus  Co. 

, ,  Golden  Rule,  Inc. 
,.  Kohler-Chase.Inc. 

..ThcM.  O'NeilCo. 

. .  J.  L.  Brandeis  &  Soi 


.Lo' 


man,  Joseph  &  Loch,  Iiii 


(;ITY 

New  Haver 
Mi-m|»ius.. 
S:jn  Aiitoni 
Dallas.  ... 
Dayloii. . . 

Albany  

Spokane.. 


STATE  NAME 
...N.  Y.... Hunter's,  Inc. 
. , .  Conn. . .  Shartenherg  &  Robinson  Co. 
. . .  Tenu. . .  B.  Lowenstein  &  Bros.,  Inc. 

, . .  Tex  San  Antonio  Music  <  lo. 

. .  .Tex  Sanger  Bros.,  Inc. 

, . .  Oliio . .  .The  Rike-Kuniler  Company 
. . . N.  Y.. . . \V.  M.  Whitney  &  Co.,  Inc. 
.,  .Wash..  .Tnll  &  Gibbs,  Inc. 


CITY         STATE  NAME 

Dululh.  Minn.. .  Anderson  Bros. 

Tacoma  Wash. . .  L.  Schoenfeld  &  Sons 

Erie  Pa  Erie  Dry  Goods  Company 

Schenectady.N.  Y..  ..The  Carl  Company 

Canton  .Ohio. . .  Wm.  C.  Zollinger  &  Co. 

Fort  Wayne.  Ind  Wolf  &  Dessauer  Co. 

Peoria  Ill   Block  SKuhl 

Harrisburg.  .Pa  Troup  Bros. 

Sioux  City. .  .Iowa. .  .Davidson  Bros.  Company 


If  your  name  isn't  listed  above  — WRITE! 

The  H.  B.  Wolper  Co. 


1819  Broadway 


New  York  City 
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Special  Drive  on  Machines  at  Reduced 

Prices  Stimulates  Activity  in  Baltimore 

Appearance  of  Columbia  Artist  Increases  Sales  of  His  Records— Radio  Exhibit  and  Demonstra- 
tion Draw  Crowds— Many  Dealers  Add  Lines— Other  Trade  Activities  of  the  Month 

Uie  demonstration  and  presided  at  t!ic  dinner 
which  preceded  the  show. 

Mr.  Andrews  announced  that  the  quota  of 
Fada  contracts  allotted  to  Baltimore  had  al- 
ready been  faken  up  and  that  the  same  situation 
apph'cd  to  the  Croslcy  and  Magnavox,  both  of 
whicli  now  operate  under  a  limited  number  of 


Baltimore,  Md.,  Aujrust  6.— Conditions  in  the 
laliving  niacliine  trade  in  iliis  territory  arc  ac- 
tive, to  say  the  least.  With  the  special  sale 
of  Victor  talking  niacinncs  and  records,  the 
stores  of  most  dealers  bear  a  close  resem- 
blance to  the  period  immediately  preceding  the 
t  hrislmas  period,  crowds  going  over  stacks  of 
records,  filling  in  their  music  libraries  with 
records  selling  at  the  bargain  prices  which  pre- 
vail. It  is  not  to  be  supposed,  however,  that 
the  sale  merchandise  is  the  only  stock  that  is 
moving.  Columbia  dealers  report  that  there  has 
been  an  unusually  heavy  demand  for  records, 
particularly  of  the  dance  variety.  Radio  also 
is  beginning  to  show  signs  of  new  life,  and 
preparations  for  the  Second  Annual  Radio  Show 
are  going  forward  rapidly,  with  unusual  fea- 
tures being  arranged.  The  exhibition,  which  is 
being  participated  in  by  manufacturers,  jobbers 
and  dealers,  will  be  held  the  week  of  Septem- 
ber 28  to  October  3. 

Artist's  Appearance  Creates  Record  Sales 
Dealers  in  this  territory  were  favored  this 
month  by  ihe  appearance  of  Art  Gillham,  the 
"Whispering  Pianist,"  Columbia  recording  artist, 
who  broadcast  from  Washington  on  August  3 
and  from  Baltimore  on  the  following  night. 
Gillham.  whose  records  are  very  popular  in  this 
territory,  called  on  a  number  of  dealers  in  both 
cities.  His  appearance  was  featured  by  news- 
papers in  both  cities  and  record  sales  showed  a 
large  increase. 

Radio  Exhibition  and  Demonstration 
A  radio  exhibition  and  demonstration  was 
held  at  the  Fifth  Regiment  Armor}'  on  August 
J  under  the  auspices  of  the  Columbia  Whole- 
salers, Inc.,  at  which  representatives  of  the 
Fada,  Crosley,  Burgess,  Magnavox  and  Philco 
storage  battery  factories  were  present  and  pre- 
sented the  new  models  and  explained  new  plans 
for  co-operation  with  the  dealer.  The  demon- 
stration of  the  "A"  and  "B"  battery  eliminator, 
which  is  causing  so  much  interest  in  the  trade, 
was  greatly  appreciated  by  the  large  number  of 
dealers  wfio  attended.  L.  L.  Andrews,  who  had 
just  reiiirnt-d  from  a  trip  to  New  York,  where 
he  conferrtd  with  various  radio  executives  on 
plans  for  llie  coming  season,  was  in  charge  of 


dealers  in  each  territory,  and  that  his  proposi- 
tion had  been  found  to  work  out  to  the  best 
interests  of  both  the  dealer  and  the  manu- 
facturer. Mr.  Andrews  also  said  radio  sales  for 
July  showed  a  gratifying  increase  over  the  cor- 
responding period  of  1924  and  that  the  outlook 
for  Fall  and  Winter  business  was  exceptionally 
good. 

Signing  Up  Many  New  Columbia  Dealers 
W.  H.  Swarlz,  of  the  Columbia  Wholesalers, 
Inc.,  spent  a  couple  of  weeks  this  month  on  the 
eastern  shore  of  Maryland  and  Virginia  and 
reports  signing  up  a  number  of  Columbia  and 
radio  accounts.  Mr.  Swartz  declared  shipments 
of  both  machines  and  records  last  month 
increased  42  per  cent  over  July,  1924.  "This 
is  very  gratifying  following  the  47  per  cent 
increase  in  April,  23  per  cent  in  May  and  40 
per  cent  in  June,"  he  said,  "and  is  just  another 
example  of  the  exceedingly  staple  business  now 
coming  to  Columbia,  due  to  progressivcness  and 
big  dealer  discounts." 

New  dealers  qualified  by  Columbia  during  the 
past  month  include  W.  E,  Jones,  Cape  Charles, 
Va.;  Long  &  Short,  Federalsburg,  Md.;  Perry 
Music  Shop,  Sanford.  N.  C;  Reynolds  Music 
Shop,  Covington,  Va.;  Grundy  Furniture  Co., 
Grundy,  Va.,  and  L.  C.  Cobb,  Elm  City,  N.  C. 

Mr.  Shinberger,  proprietor  of  the  Ideal  Mu- 
sic Shop,  1300  Seventh  street,  Washington, 
D.  C,  has  written  to  the  Columbia  Co.  sug- 
gesting that  Ethel  Walters,  the  famous  negro 
song  bird,  make  some  Jewish  folk  songs  rec- 
ords, which  he  predicts  would  prove  one  of  the 
biggest  sellers,  promising  to  sell  500  of  them 
himself  (he  first  week  they  are  on  sale. 

In  New  Home 
The  Oriole  department  store  and  the  Reiner- 
Lehman  furniture  and  music  store,  which  were 
recently  consolidated,  occupy  a  beautiful  new 
building,   and    the  nmsic   department  together 


COLUMBIA 

"The  Best  in  Music" 

The  name  "Columbia"  stands  for  the  best  in 
music.     The  list  of  Columbia   New  Process 
Records  includes  the  recently  issued  series  of 
Musical  Masterworks  (album  sets  of  complete 
symphonies,   recorded  in  Europe  by  famous 
orchestras,  conducted  by  men  of  world-wide 
reputation);  the  popular  "hits"  of  the  day; 
foreign  records  in  all  important  Ifuiguages;  race 
records  by  race  stars;  "fiddle"  records  by  the 
artists  who  are  in  demand.     The  best  to  be 
had  in  music. 


Let  Us  Serve  You  ! 


ColumtiaWliolej 


L  L.Andrews       —  Wm.HSwartz 

Exclusively  Wholes  ale 

205  W  Camden  St..     Baltimore,  Md 
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with  other  departments  has  been  greatly  en- 
larged. 

Columbia  Portables  Going  Strong 
Columbia  portables  are  still  going  strong,  ac- 
cording to  Mr.  Swartz,  vice-president  of  Colum- 
bia Wholesalers,  who  said  they  have  been  over- 
sold on  this  type  of  machine  for  the  past  two 
months  and  that  sales  of  the  12-iiich  Columbia 
Glee  Club  records  have  been  unusually  big, 
"We  have  also  just  completed  the  destruction 
of  45,000  unsalable  records  taken  in  on  the  last 
quarterly  10  per  cent  return  privilege,"  he  said, 
"and  this  has  further  helped  the  retail  dealer 
by  giving  him  more  space  in  which  to  display 
and  store  the  records  that  arc  selling." 
On  Vacation 
H.  H.  Sheldon,  Baltimore  and  Washington 
representative  of  the  Brunswick  Co.,  accom- 
panied by  Frank  Espey,  the  Virginia  repre- 
sentative, is  making  a  motor  tour  of  New  Eng- 
land and  will  stop  at  his  home  in  Rhode  Island 
on  his  way  back.  M.  M.  Kuhn,  of  North  Caro- 
lina, is  also  on  his  vacation. 

A.  N.  Calais,  North  Carolina  representative 
of  the  Columbia  wholesalers,  and  H.  W.  But- 
ton, Virginia  representative  of  the  company, 
stopped  off  in  Baltimore  this  month  on  their 
way  home  from  vacations.  The  former  spent 
his  vacation  in  Florida  while  the  latter,  who  is 
a  major  in  the  reserve  officers  corps,  put  in  his 
vacation  at  Camp  Meade. 

J.  S.  Leland.  who  formerly  represented  the 
Brunswick  in  North  Carolina,  has  taken  over 
the  management  of  the  Brunswick  department 
of  Little,  Lowery  &  Co.,  Charlotte,  N.  C. 


Banquet  to  Introduce  New 
Stromberg-Garlson  Models 

At  Waldorf-Astoria.  August  28 — New  Models 
Excite  Enthusiasm  —  Gross-Brennan.  Inc., 
Tells  of  Big  Summer  Sales 

Herbert  A.  Brennan,  of  Gross-Brennan,  Inc.. 
342  Madison  avenue,  New  York,  Eastern  distrib- 
utors for  the  Stromberg-Carlson  Telephone  Mfg. 
Co.,  spent  several  days  recently  at  the  company's 
mammoth  factories  in  Rochester.  While  there 
Mr.  Brennan  inspected  for  the  first  time  the 
new  Stromberg-Carlson  neutrodyne  models  for 
the  1925-26  season.  In  a  chat  with  The  World, 
Mr.  Brennan  commented  most  enthusiastically 
upon  the  new  line,  stating  that  it  provides 
every  desirable  feature  for  achieving  an  out- 
standing success. 

In  order  to  properly  introduce  the  Stromberg- 
Carlson  1925-26  models  to  the  New  York  trade, 
a  banquet  will  be  given  by  the  company  in  the 
Waldorf-Astoria  hotel  on  August  28.  Gross- 
Brennan,  Inc.,  is  co-operating  with  the  Strom- 
berg-Carlson executives  in  arranging  a  pro- 
gram that  will  undoubtedly  prove  most  inter- 
esting to  the  dealers,  and  a  capacity  attendance 
is  expected.  The  dinner  will  be  held  in  the 
Astor  Gallery  of  the  hotel  and  the  program 
provides  for  a  distinctive  form  of  entertain- 
ment. 

Mr.  Brennan  states  that  his  company's  sales 
during  July  were  fifty  per -cent  greater  than 
June  and  he  attributes  this  remarkable  record 
for  a  Summer  month  to  the  Stromberg-Carlson 
price  guarantee  and  the  fact  that  the  popular 
IB  model  will  be  continued  in  the  1925-26  line. 
-Brennan,  Inc.,  has  maintained  its  sales 
ntatt  during  the  entire  Summer,  and,  in 
every  member  of  the  sales  organization 
rt'orked  throughout  the  Summer  months 
nt  taking  any  vacations. 
II  Jrjiirdan,  formerly  sales  manager  of  the 
.il  I'ruducts  Distributing  Co.  and  previous- 
infilcd  with  the  Musical  Instrument  Sales 
liii>  joined  the  Gross-Brennan  staff  and 
over  one  of  the  territories  in  New  York. 


Gro?s 
staff  ; 
fact, 


The  Radio  Temple  of  Music,  Patcrson,  N.  J., 
was  recently  granted  a  charter  of  incorporation 
under  the  laws  of  the  State  of  New  Jersey. 
The  firm  is  capitalized  at  $100,000. 
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Quality  Sells  Them 
—Not  Price 

I  EALERS  who  are  staying  in  business  this  fall  and  new  ones 
who  are  coming  in  know  all  about  the  results  of  selling 
"leaders"  at  cut  prices.  Such  "leaders"  always  lead  to  the 
demoralization  of  the  market  and  sometimes  to  the  sheriff's 
seal  on  the  door. 

Several  jobbers  know  this  too.  That  is  why  more  and  more  of 
the  better  dealers  and  jobbers  are  asking  for  Brightson  True  Blue 
Tubes,  the  only  radio  tubes  which  have  a  real  list  price.  George  E. 
Brightson  was  the  pioneer  in  price  protection  and  stock  rebates  to 
offset  price  reduction. 


Ten  Day  Return  Privilege 
Sixty  Day  Guarantee 

"The  Squarest  Selling  Policy  in  Radio"  per- 
mits consumers  to  return  True  Blue  Tubes  in 
10  days  if  they  don't  think  they  are  the  most 
money  can  buy.  And— to  return  any  True 
Blue  Tubes  for  replacement  which  develop  a 
mechanical  defect  within  60  days. 


Exclusive  Features  of 
True  Blue  Tubes 

1.  Interchangeably  uniform. 

2.  Noiseless,  non-microphonic. 

3.  Richest  appearing  Tubes, 

4.  Handsomely  safety  cased. 

5.  Finest  materials  inside  and  out. 

6.  6-volt  results  from  3-volt  sockets. 

(H'illi  I-'o',<>cr  Plus  sloratjL-  hiillery  lyh' 

7.  Qearest  tone  from  6-volt  sockets, 

(f(7//f  Stniidard  Tyf-c  I 


The  Biggest  Holiday  Sellers  in  Radio  Will  Be 
Brightson  True  Blue  Tubes 


Standard  type  arc  cased  singly  or  3  and  5  in  a  set.c 
Power  Plus  lyjic  are  cased  singly  or  in  sets  of  3,  6**^ 
and  8  for  standard  tlirc-e-lnbc  sets  or  siiper-lietero- 
dynt'S.    I'ricc  for  cither  type  


3!? 


BRIGHTSON  LABORATORIES 

Waldorf  Astoria  Hotel,  New  York  City,N.Y. 

For  Information  Write  Our  Nearest  Representative 


Phllaat-lphia  Office: 
SO  North  Eleventh  St, 
Philadelphia,  Pa. 
Jersey  City  Representative: 
Triofl  Sales  Co..  TrusI  Co.  of  N.  J.  Bldg., 
Jersey   City,    N.  J. 
New  England  Reprosentatlve: 
Wm.  C.  Cakes,  832  Park  Square  Bldg., 
Boalon,  Mass, 
Chicago  Representative: 
YounK,  Lorlah  &  Randall 
eOS  South  Michigan  Ave,  Chlcaeo,  111. 
Detroit  Representative; 
A.  G.  Schultl, 
2831  GraHot  Ave.,  Detroit,  Mich. 


Milwaukee  Representative: 
Yahr  &  Lange, 
207  E.  Water  SL,  Mllwaakee,  Wis. 


Minneapolis  Representative: 
WlUlBms  Hardware  Co., 
100  Second  Avenue,  Minneapolis, 


St.  Louis  Representative: 
Brown  &  Hall  Supply  Co., 
1514  Pine  Street,  St.  Louis,  M 


i 

; 
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True 
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Toronto  Concerns  Secure  Important  Rights 

in  Canada  for  the  Distribution  of  Radio 

J.  M.  Greene  Music  Co..  Ltd  ,  Now  Sole  Day-Fan  Distributor  in  Canada— Caswell  Portable  Pho- 
nographs to  Be  Distributed  by  Whaley,  Royce  &  Co.,  Ltd. — Other  Activities  of  the  Month 


TosoNTO,  OxT.,  August  5— J.  M-  Greene  Music 
Co..  Ltd.,  Peterboro.  Ont.,  a  firm  of  over  twenty 
years'  standing  in  the  trade  and  with  a  number 
of  chain  stores  in  various  eastern  Ontario  ren- 
ters, have  been  appointed  sole  distribulors  for 
the  Province  of  Ontario  for  Day-Fan  radio  sets. 
In  order  to  take  better  care  of  the  trade  an 
office  has  been  opened  in  Toronto  for  distribut- 
ing purposes, 

R.  G.  Thompson,  George  M.  Gallingcr,  and 
Emil  A.  F.  May,  all  of  Ottawa,  Ont.,  have  just 
secured  patents  for  Canada  for  a  new  non-set 
automatic  stop  for  phonographs. 

A.  B.  Pollock,  president  of  Pollock-Welker, 
Ltd.,  Kitchener,  Ont.,  manufacturers  of  the 
Helycon  line  of  phonograph  motors,  tone  arms 
and  reproducers,  sailed  recently  from  Montreal 
for  Europe  with  the  British  Empire  Exhibition 
at  Wembley  as  his  first  objective. 

Canadian  Brandes,  Ltd.,  has  changed  ifs  dis- 
tributing policy  whereby  the  Canadian  Wesl- 
inghouse  Co.,  Ltd,,  Hamilton,  Ont.,  becomes  its 
sole  distributor  in  Canada.  It  also  announced 
a  broader  line  of  products. 

E.  E.  Trent,  in  charge  of  the  sales  promotion 
work  of  Burndept  of  Canada,  Ltd.,  Canadian 
distributor  of  Amplion  loud  speakers  and  other 
radio  lines,  left  this  month  on  a  two-months 
business  and  pleasure  trip  to  Great  Britain  and 
the  Continent. 

The  Canadian  Brandes,  Ltd.,  has  taken  out  a 
Canadian  patent  protecting  a  new  electromag* 
netic  loud  speaker. 

The  Portovox,  manufactured  by  Pollock- 
Welker,  Ltd.,  Kitchener,  Ont.,  which  is  designed 
to  make  the  sound-proof  room  unnecesary  for 
record  demonstration,  is  being  demanded  in 
England. 

Among  the  new  radio  patents  announced  at 
Ottawa  is  one  covering  a  radio  amplifier  in  the 
name  of  the  Music  Master  Corp.,  assignee  of 
Walter  L.  Eckhardt,  both  of  Philadelphia. 

The  Hamilton  is  the  name  of  a  new  Canadian- 
■□ade  loud  speaker,  manufactured  b}'  tlie  engi- 
neering stafT  of  the  Dominion  Electric  Protec- 
tion Co.,  Toronto,  The  National  Sales  &  Dis- 
tributing Co.,  Ltd,,  a  subsidiary  of  the  com- 
pany, is  the  distributor  of  this  radio  repro- 
ducer. 

John  G.  Casagrande,  vice-president  of  (lie 
Caswell  Mfg.  Co.,  Milwaukee,  on  his  recent 
visit  to  Canada,  completed  arrangements  where- 
by Whaiey,  Koyce  it  Co.,  Ltd.,  the  old-estab- 
lished and  well-known  music  and  musical  mer- 
chandise house,  will  act  as  Canadian  distributor 
of  Caswell  portable  phonographs. 

One  of  the  first  devices  designed  to  ehiuinate 
static  and  other  interference  has  bc-en  plaiud 


on  the  market  by  the  Eastern  Radio  Mfg.  Co,. 
370  Bay  street.    It  is  known  as  the  Statichokc. 

Another  large  radio  manufacturin.u  and  dis- 
tributing company  lias  been  formed  in  Tornnto. 
It  is  known  as  the  Standard  Radio  Mfg.  Co.. 
Ltd.,  and  has  taken  over  the  radio  assets  of 
the  Canadian  Independent  Telephone  Co.  The 
plant  to  be  used  will  be  the  former  factory  of 
the  Independent  Telephone  Co.  T.  P.  Rogers 
is  the  manager.  This  company  has  recently  ac- 
quired and  now  owns  alt  of  the  Dc  Forest  radio 
patents  in  Canada.  It  also  is  sole  distributor 
for  the  Rogers  Radio  Co.  of  Toronto,  which 
owns  the  McCullough  A.  C.  tube  patents  in 
Canada,  which  tubes  eliminate  the  necessity 
of  the  storage  or  "A"  batteries. 

Roy  S.  Dunn,  of  the  Zenith  Radio  Corp., 
Chicago,  is  calling  upon  the  leading  radio  deal- 
ers, covering  the  more  important  cities  of 
Canada. 

Joe  St,  Mars,  Winnipeg,  Man.,  has  been  ap- 
pointed Canadian  representative  for  King  Radio 
sets. 

Q  R  S  Music  Co.  of  Canada,  Ltd.,  Toronto, 
has  taken  over  for  the  Provinces  of  Ontario  and 
Quebec  the  selling  rights  of  the  Standard  Radio 
Manufacturing  Co.  of  Canada,  which  now  con- 
trols all  the  De  Forest  radio  patents  in  Canada. 
Under  the  direction  of  Messrs.  F.  A.  and  B.  A. 
Trestrail,  success  is  already  assured  with  this 
combination  of  merchandising  organizations. 

Following  the  announcement  of  Victor  Talk- 
ing Machine  Co.  of  Canada,  Ltd.,  of  a  tempo- 
rary reduction  of  twenty  cents  in  the  retail  prices 
of  all  Victor  records  except  Red  Seals  (which 
were  placed  on  sale  June  20  to  July  8)  the 
Victor  dealers  of  Toronto  recently  held  a  meet- 
ing to  consider  tlie  proposition.  As  an  outcome 
of  this  meeting  the  Toronto  Victor  Retail  Deal- 
ers' Association  was  formed,  with  Geo.  E.  Grif- 
fiths, Parkdale  Parlors,  chairman,  and  Clifle 
Cowan,  Cowan's  Music  Store,  864  College  street, 
secretary. 

At  a  recent  meeting  Edgar  M.  Berliner,  presi- 
dent of  the  Victor  Talking  Machine  Co.,  Ltd., 
addressed  the  dealers  present  at  some  length, 
and,  we  are  given  to  understand,  assured  the 
dealers  that  their  interest  would  be  taken  care 
of  by  the  company. 

Charles  Kirke,  proprietor  of  the  Charles 
Kirke  Music  Co.,  Ltd.,  Ottawa,  Ont.,  has  re- 
cently returned  from  a  visit  to  New  York,  and 
in  commenting  upon  his  trip  to  the  big  city 
stated  he  found  that  there  is  a  revival  of  inter- 
est in  phonographs  and  records  in  and  around 
New  York.  A  considerable  portion  of  the  re- 
vived phonograph  business  in  New  York  City 
is  with  the  foreigners  of  substantial  means,  he 


pays,  and  there  was  a  large  demand  for  records 
in  German,  Spanish,  Italian,  French,  and  other 
hniguages.  as  well  as  classical  instrumental 
n  umbers. 

Each  month  sees  public  acceptance  of  Bruns- 
wick records  increasing  in  more  and  more  over- 
whelming proportions.  For  example  an  increase 
of  15  per  cent  over-  1924  and  an  increase  of 
45  per  cent  over  1923  for  the  first  five  months 
of  this  year  arc  figures  that  show  Brunswick 
records  are  growing  in  popularity  all  the  time. 


Talking  Machine  Springs 
and  Repair  Parts 


NONE  BETTER  IN  QUALITY 


NONE  LOWER  IN  PRICE 


THE  RENE  MANUFACTURING  CO. 

MONTVALE,  NEW  JERSEY 


Brisk  Record  Sales  Mark 
Month  in  Montreal  Field 

Reductions  in  the  Prices  of  Records  Have  a 
Stimulating  Effect  on  Sales— Window  Dis- 
plays and  Other  Promotion  Efforts  Help 

Montreal,  Can.,  August  7. — "Exchange  your 
piano  for  a  radio  which  will  be  accepted  in  full 
payment  or  cash  difference  on  piano  taken  in 
trade  for  a  new  radio  set  of  the  latest  and  best 
makes,"  is  a  recent  advertisement  of  Layton 
Bros,.  Ltd.,  who  have  built  up  a  large  follow^mg 
in  radio  lines.  They  recently  devoted  consider- 
able newspaper  publicity  announcing  the  ar- 
rival of  the  new  Radiota  super-heterodyne  port- 
able manufactured  by  the  Radio  Corp.  of  Amer- 
ica, which,  is  very  popular  here. 

Victor  Talking  Machine  Co,  of  Canada,  Ltd., 
from  June  20  to  July  8  offered  all  ten-inch 
double-sided  seventy-five-cent  His  Master's 
Voice  Victor  records,  including  the  latest  hits 
by  the  most  popular  artists,  reduced  for  four- 
teen days  only  to  fifty-five  cents.  All  other 
records  in  the  present  Victor  catalog  (excepting 
Red  Seals)  were  also  reduced  twenty  cents  a 
record  for  the  same  period, 

The  Compo  Co.,  Ltd,,  Lachine,  maker  of 
Apex  records,  ran  a  special  Summer  sale  ol 
Apex  records  ten-inch  double  sided  for  two 
weeks  June  22  until  July  4,  in  which  they  re- 
duced the  price  of  these  records  to  fifty-five 
cents  each. 

AH  Columbia  dealers  report  splendid  sales  of 
record  No.  S0013-D  twelve-inch,  "Adeste  Fidel- 
es,"  on  which  are  recorded  5000  voices  on  the 
one  record. 

His  Master's  Voice  Victor  dealers  report  an 
appreciative  response  to  the  Victor  records 
made  by  a  new  process  recently  released. 

H.  A.  Bemister,  the  Montreal  phonograph 
supply  and  accessory  jobber  of  many  years  con- 
nection with  the  trade,  has  sold  his  business 
to  A.  Patenaude,  of  the  Berlina  Phonograph. 
Ltd.,  153  St.  Catherine  street.  East,  Montreal. 
Under  that  name  Mr.  Patenaude  will  carry  on 
as  Canadian  representative  of  Everybody's 
Talking  Machine  Co.,  Philadelphia,  the  well- 
known  "Honest  Quaker"  main  spring  and 
phonograph  supply  house. 

Charles  Culross,  Aeolian-Vocalion  distributor, 
states  that  classic  records  of  this  make  are  his 
biggest  sellers,  next  in  order  being  operatic 
selections. 

C.  W.  Lindsay,  Ltd.,  East  End,  St.  Catherine 
street  store,  is  featuring  Columbia  records  with 
attractive  window  displays  and  printed  matter, 
cut-outs,  etc.,  all  of  which  have  a  tendency  to 
boost  the  sale  of  this  record. 

Noticing  a  group  of  patients  standing  out- 
side the  Institution  for  the  Blind,  holding  a  big 
Union  Jack,  Field  Marshal  Earl  Haig,  when 
visiting  Montreal  the  past  week,  caused  his 
chaufTeur  to  turn  back  so  that  he  might  greet 
the  patients  and  shake  hands  with  them.  Prom- 
inent among  them  being  Philip  li.  Layton, 
president  of  the  Institution,  and  head  of  the 
well-known  phonograph  and  radio  firm  of 
Layton  Bros.,  Ltd, 
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E.  P.  Huyler  Allen  Now         Sleeper  Radio  Corp, 

Shamrock  Sales  Manager        Appoints  Canadian  Jobber 


Assumed  Important-  Post  With-  Newark,  N.  J„ 
Manufacturer  of  Radio  Parts  on  August  I 

E.  P.  Huyler  Allen,  formerly  goneral  <a]os 
s,  Inc.,  and  one  of  liie 
in  liiu  radio  industry, 
nianagt-r  of  llic  Sliam- 
J.  Mr.  Allen  a^- 
Auyujl  1,  and  flit-  rc- 


nianayer  of  IDavid  Gri 
most  popular  cxeculivu^ 
has  been  appointed  salo! 
rock  Mfg.  Co..  Newark 
sumcd  Ills  new  duties  o 


E,  P.  H.  Allen 
work   ,irk'   alre.idy  ;i 
'■^  uiiiionnced  Ijv  lii 


Mr.  \llri 


and  i 


no  inlroiUiLlion  lo  eitlier  the 
^  ni:n  lull,,-  or  .radio  iruhi.slries,  for  he  is 
1  llu'  veu-ran>  nf  llic  ],ln.i,n:.^rai>h  Irad^.-, 
I  receni  years  li;i>  i  ■  .in  ■  lU  la  I  ■  .1  In-  ii,iivl- 
ties  ill  the  radio  induslry.  A  ki.m  ,uid  c.i|,a- 
ble  sales  execiilive,  iMr.  Allen  luinibers  aiiKing 
his  personal  friends  jobbers  and  dealers  from 
coast  to  coasi  in  both  industries,  and  his 
1  ho  rough  knowledge  of  incrchaiulising  as  ap- 
plied to  phonograph  and  radio  products  will 
undoubtedly  enable  him  to  attain  a  pleasing 
success  in  his  new  work, 

The  Shamrock  Mfg.  Co.  has  for  a  number  of 
years  made  a  complete  line  of  radio  parts  and 
is  generally  recogni^icd  as  one  of  liie  leaders 
in  this  particular  phase  of  the  industry,  and 
through  the  knowledge  that  the  company  has 
obtained  in  niakiny  these  parts,  it  is  exception- 
ally well  tpialitied  to  produce  a  coniplele  radio 
set  of  merit.  Mr.  Allen  stales  that  the  com- 
pany's radio  receiver  will  represent  something 
entirely  new  in  radio  development,  and  the 
product  will  be  sold  through  johher.s. 


The  Adams  Music  Co.,  Fort  Worth.  Texas, 
was  recently  incorporated  with  a  capital  stock 
of  $20,001). 


British-American  Mfg.  Co.,  Ltd.,  of  Toronto, 
Appointed  Distributor  for  Dominion  of  Canada 

The  Sleeper  Radio  Corp.,  Long  Island  City, 
N,  Y.,  has  appointed  the  British-American  Mfg. 
Co.,  Ltd.,  Toronto,  Canada,  distributor  for  the 
Dominion  of  Canada.  The  activities  of  the  new 
member  to  the  ever  increasing  Sleeper  organ- 
J^ation  will  be  carried  on  under  the  persona) 
direction  of  W.  N".  DeFoe.  Mr.  DeFoc  is  well 
and  favorably  known  in  radio  trade  circles 
throughout  Caiiada. 

The  British-American  Co.  will  merchandise 
the  Sleeper  line  under  the  original  franchise  plan 
which  was  started  by  the  Sleeper  Corp.  upon  its 
entry  into  the  radio  field  a  few  years  ago.  That 
this  plan  of  merchandising  is  popular  in  Canada 
is  .^howri  by  the  fact  that  the  British-American 
Co.  has  literally  been  swamped  with  requests  for 
franchises  from  talking  machine  dealers  since 
taking  on  the  Sleeper  line. 


A. 


H.  Grebe  &  Go.  Move 
Their  Executive  Offices 


A.  H.  Grebe  &  Co.,  Inc..  of  Richmond  Hill, 
N.  v.,  manufacturers  of  the  Grebe  Synchm- 
phase"  receiving  sets,  have  announced  the  re- 
moval of  iheir  sates  and  executive  offices  to 
Steinway  Hall,  109  West  Fifty-seventh  street. 
Telephone  connections  have  been  installed  and 
the  new  Grebe  number  has  been  made  Circle 
O.i.lO.  The  l.Trge  manufacturing  plant  of  the 
comiiany  and  broadcasting  station  WAHG  re- 
main in  Richmond  Hill. 

The  removal  of  the  sales  and  executive  of- 
fices to  the  prominent  location,  described 
above,  will  undoubtedly  prove  well  worth  while 
in  the  efficient  conduct  of  the  large  business 
transacted  by  this  company. 


Open  Branch  Store 

The  Davis,  Burkham  &  Tyler  Co.,  music  mer- 
chants, recently  opened  a  branch  store  at  334 
Thirty-second  street,  Bellairc,  O.,  carrying  a 
conipli'U-  line  of  nmsical  in-^trunietUs. 


The  Gilbert-Keator  Corp. 
Announces  Complete  Line 

Has  a  Great  Assemblage  of  Nationally  Known- 
Radio  Products  Selected  With   Great  Car& 

The  Gilbert-Keator  Corp.,  I3S  Fifth  avenue,. 
New  York  City,  wholesale  distributor  of  na- 
tionally known  radio  equipment,,  announces  ifs 
complete  line  of  products  for  the  Fall  season.. 

Its  radio  merchandise  has  been  selected-  with, 
great  care  and  under  an  arrangement  that  estab- 
lishes for  the  1925-26  season  the  prices  and  sales 
policy  by  which  its  retailers  are  assured  defi- 
nite protection  on  territory,  definite  protection 
on  price  reductions  and  definite  protection  on 
obsolete  equipment. 

All  of  the  products  are  backed  by  national 
and  newspaper  advertising  and  only  such  firms 
have  been  selected  as  can  give  quota  deliveries 
during  lire  Fall,  The  products  include  the  De- 
Forest  Radio  Co.,  Federal  Telegraph  Co.,  Roi- 
ster radio,  Miessner  Electric  Co.,  Cunningham 
Tubes,  Brandes  Headsets  and  Talkers,  Utah 
Loud  Speakers,  Timmons  Battery  Eliminators, 
Bright  Star  Batteries,  Gilbert-Keator  Storage 
Batteries,  Balkite  Charger  and  Power  Units, 
Eagle  Battery  Chargers  and  Weston  Pings. 


Southern  Sonera  Dealer 
Has  Fine  DeHvery  System 

One  of  the  most  enterprising  dealers  served 
by  James  K.  Polk,  Inc.,  Sonora  distributor,  is 

the    I- 1  >  *  \\  nri  li  V    &    I  .c-ir   Furniture  Co.,  of  Fort 


Remo  Corp.  Introduces 

Novelty  to  the  Trade 

Meridf.n,  Conn.,  August  8— The  Renio  Corp., 
of  this  city,  manufacturer  of  the  Remo  trumpet, 
a  radio  loud  speaker,  and  also  a  cabinet  radio 
speaker,  has  introduced  a  novelty  to  the  trade. 
It  is  called  the  Remolitcr  and  is  a  cigar  and 
pipe  lighter  which  operates  on  the  regular  110- 
volt  A.  C.  or  D.  C.  electric  light  circuit.  It  is 
finished  in  oxidized  silver  with  silk  cord  and  is 
designed  to  provide  an  attractive  ornament  or 
paper  weight  for  the  desk. 


Foxworthy  &  Lee's  Truck 
Myers,  F'la.  This  concern  is  an  exclusive  So- 
nora dealer, and  in  its  delivery  department  uses 
three  trucks,  featuring  the  famous  Sonora  trade- 
mark. One  of  these  trucks,  shown  in  the  ac- 
companying illustration,  will  give  some  idea  of 
the  elTectivencss  of  this  delivery  system. 


N.  Goldfinger  at  Lake  George 

N.  Goldfinger,  popular  member  of  the  metro- 
politan talking  machine  trade,  who  has  been 
severely  ill  for  some  time,  is  rapidly  recover- 
ing at  Lake  George,  Mr.  Goldfinger  will  re- 
main for  the  entire  Summer  at  Lake  George, 
and  will  then  proceed  to  Wiliiwood,  N.  i.,  about 
the  first  of  September, 


KIMBALL  PHONOGRAPHS 

Are  being  furnished  in  Car-load 
lots  to  several  of  the  leading  mer- 
chants throughout  the  country. 

Ask  about  Kimball  Sales  Plan  if  you  are  interested 
in  real  profits 

W.  W.  KIMBALL  CO,    EsUblisted  ISS?    3O6  So.  W>b.!h  Atc,  Chicago 


Mnkcrs  o(  lilmbnll  Phi>iioj.'rniilitt,  1 


s.  Plpo  Oreana,  MuhIc  Rolls. 
ICpprodurliis:  Rulltt. 
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the  /i^w^Unipower 

Continuous,unfailmg  'Apower^from  a  single 
compa(^  unit  that  automatically  replenishes  itself 


THE  Gould  Storage  Battery  Company  has 
perfected  an  "A"  power  plant  which  will 
be  the  talk  of  radio  fans  this  Fall.  It  is 
already  the  talk  of  radio  engineers,  of  prominent 
set  manufacturers,  and  has  the  enthusiastic  ap- 
proval of  the  trade. 

For  the  first  time,  the  radio  owner  will  have 
complete,  continuous  "A"  power  supply  in  a 
single  compact  unit  always  at  M  voltage  and 
completely  controlled  by  a  master  switch  which 
operates  both  radio  set  and  Unipower— and  all 
this  at  an  operating  cost  of  a  few  cents  a  month. 

For  the  first  time  owners  of  R.  C.  A.  super- 
heterodynes and  other  cabinet  sets  with  limited 
battery  space  will  have  a  permanent  "A"  battery 
supply  which  can  be  put  inside  the  cabinet. 

Unipower  is  now  in  the  hands  of  your  jobber. 
He  is  ready  to  fiU  orders  for  immediate  delivery. 

There  is  a  nice  profit  for  you  on  Unipower.  The 
potential  market  runs  into  the  millions.  Every 
owner  of  a  multi-tube  radio  set  is  a  ripe  prospect 
for  Unipower,  for  now  there  is  no  excuse  for  "A" 
battery  expense  and  inconvenience. 

The  7  important  features 
of  Unipower 

I.  Unique  convenience — Unipower  banishes 
dry  cell  renewals  and  charging  of  storage  batteries. 
-After  installation  Unipower  requires  no  attention 
except  the  occasional  addition  of  water. 

2..  Superlative  reception — Unipower  gives  con- 
tinuous, unfailing  "A"  power  of  highest  quality. 
No  hum,  no  noise,  no  fluctuation  in  voltage. 

3.  Qoes  inside  the  cabinet — ^Because  of  its  com- 
pactness and  patented  gas-tight  cover,  Unipower 


Unipower 

Off  when  it's  on  — On  when  it's  off 


is  the  only  complete  "A"  power  unit  that  can  be 
safely  installed  inside  set  cabinets. 

4.  Definite  economy— Compared  with  dry  cell 
operation  or  the  expense  and  inconvenience  of 
having  storage  batteries  charged,  Unipower  pays 
for  itself  over  and  over  again.  The  operating  cost 
is  but  a  few  cents  a  month.  No  tubes,  bulbs, 
lamps  or  working  parts  that  require  frequent  and 
expensive  replacement. 

5.  Master  controf  switch — Unipower  s  master 
control  switch  operates  both  the  radio  set  and 
Unipower.  This  switch  connects  Unipower  to 
the  house  current  and  the  radio  set.  When  the 
radio  set  is  on,  the  house  current  is  off — when 
the  set  is  off,  the  house  current  is  on. 

6.  Charging  unit— Unipower  contains  a  BaUdte 
charging  unit  of  special  design.  The  Gould  Storage 
Battery  Company  possesses  the  exclusive  rights 
to  this  special  charger  when  used  \mth  a  battery 
in  a  single  unit  such  as  Unipower. 

7.  Automatic  Cut-off— It  is  impossible  to 
damage  Unipower  through  the  failure  to  add 
water  when  necessary.  When  this  happens,  the 
charger  automatically  cuts  off  and  prevents  harm 
to  the  battery  unit. 

Gould  Storage  Battery  Co.,  Inc.,  250  Park  Ave., 
New  York;  Chicago,  Kansas  City,  San  Francisco. 


Unipower  is  supplied  in 
two  models  for  60  cycle, 
110-125  volt  A.  C.  The 
four  volt  type  is  for  UV- 
199  tubes  or  equivalent 
and  retails  for  ?35;  the  six 
volt,  for  UV20I  -A  tubes 
or  equivalent,  retails  for 
^40.  (West  of  Rockies, 
prices  are  slightly  higher) 
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Dealers  in  the  Quaker  City  Stage  Big 

Sales  Drives  and  Clear  Decks  for  Fall 


stvTTl!' P^^^^'.-^'^'l'^''^  Unusual  Activity  as  Dealers  Get  in  Back  of  Machines  With  Inten- 
sive Sales  Promot,on  Efforts-Displays  of  New  Models  Interest  Dealers-Other  News  of  Month 


Philadelphia.  Pa..  August  8--Tho»gh  the  out- 
standing factor  in  the  trade  that  stimulated  an 
otherwise  sluggish  market  of  n.id-Summer  trend 
was  the  price  cut  in  Victor  machines,  the  deal- 
ers handling  other  makes  than  those  which 
comprise  these  nationally  known  brands  bene- 
fited by  similar  interest  in  their  products 
through  awakened  public  interest  brought 
about  in  the  cxploilation  and  wide  publicity 
given  the  Victrola  price  concessions. 

Records,  too,  were  subjected  to  a  material 
stride  in  sales  as  a  result  of  the  buying  move- 
ment for  the  Victor  and  other  makes  of  ma- 
chines. Red  Seal  records  particularly  were  in 
demand  although  the  popular  favorites  in  vocal 
and  instrumental  selections  were  maintaining.' 
fairly  active  levels  throughout  the  July  month. 

So  broadly  scattered  and  urgent  was  the  de- 
mand for  the  Victrolas  under  the  recent  dis- 
counting plan   that   the   local  distributors,  the 
Philadelphia  Victor  Distributors.  Inc.,  835  Arch 
street,  and  H.  A.  Weyinann  &  Son.  Inc.,  1108 
Chestnut  street,  were  obliged  to  double  the  em- 
ployment forces  and  to  keep  shipping  and  pack- 
ing_  departments  working  on  a  night  and  day 
basis  in  order  to  meet  the  requirements  of  the 
retailers.     These   distributors    barely  received 
their  shipments  from   the  factory  before  they 
were  obliged  to  send  them  on  the  way  to  the 
retailers  throughout  the  State  territory  coming 
under  their  jurisdiclion  or  the  city  trade.  Many 
of  the  department  stores  made  special  offerings 
and  attractive  terms  to  dispose  of  the  Victrolas 
and  met  with  generous  patronage  from  the  pub- 
lic and  it  was  to  take  care  of  these  pressing 
demands  that  the  wholesalers  were  obliged  to 
maintain  e.xtra  help  and  working  hours  in  order 
to  speed  up  shipments. 

Everybody's  T.  M.  Co,  Buys  Building 
Outstanding  in  the  month's  trade  event-  w.^- 


the  expansion  of  the  business  of  the  nationally 
known    manufacturer    of    tlic    Honest  Quaker 
Main     Springs     and     accessories     dealer,  ihc 
Everybody's  Talking  Machine  Co.,  and  its  pur- 
chase of  the  home  that  it  now  occupies.  With 
the  pnrchase  of  its  own  home  at  the  price  of 
$100,000  the  firm  becomes  owner  of  an  attractive 
and  modern  building  with  three  stories  and  a 
large  basement  devoted  to  ils  own  use.  Eslab- 
hshed  for  more  llian  eleven  years.  Everybody's 
has  occupied  the  present  quarters  for  the  past 
four  years  and  only  recently  reconstructed  the 
■structure    into   a   modern   home,  redecorating 
both  interior  and  exterior  as  well  as  remodel- 
ing the  building.    The  successful  business  which 
has  been  built  up  by  the  broadly  distributed 
market  for  the  Honest  Quaker  main  springs  and 
the   Uniantohc   needles   and  other  accessories 
and  repair  parts  manufactured  by  Ihe  firm  has 
further  been  extended  by  the  entrance  of  the 
firm  into  the  wholesale  record  distribution  field 
and  within  the  past  month  the  radio  market. 
Through  arrangements  given  in  detail  in  an- 
other part  of  this  issue  of  The  World  with  the 
Adler  Mfg.  Co.,  Everybody's  Talking  Machine 
Co.  becomes  the  local  distributor  of  the  Adler- 
Royal  phonograph  and  radio  combinations. 

Among  the  models  that  now  are  being  fea- 
tured for  the  Fall  are  the  four  newest  additions 
just  out  and  including  the  two  wall  models  to 
retail  at  $125,  made  in  Match  Burl  walnut  cab- 
inets and  two  Period  styles  combination  phono- 
graph and  radio  Wail  types,  retailing  at  ?22S. 
Manager  Robert  Harris,  who  looks  after  the 
Eastern  District,  attended  the  recent  confer- 
ence at  headquarters  in  New  York  when  it  wa.s 
announced  that  the  Adicr  Mfg.  Co.  would  in 
the  future  distribute  its  products  through  whole- 
sale dealers.  Wiih  the  change  in  Ihe  local 
icrrifory  Manager  Harris  join^  thu  Everybody's 


GUARANTEE  PORTABLE 

RETAILS  FOR  $25.00 

Each  and  every  machine 
guaranteed  unconditionally. 

SPECIFICATIONS: 

1.  tci'l*ne  I.i!ulbcr  Case. 

1.  Standard  lleJni^niun  Molor. 

3.  riuyt.  Two  10"  Records. 

4.  Stuiidurd  Taper  Tone  Arm. 

5.  Bp^laUy  Loud  Reproducer. 
G.  Uovlcc  for  Carryine  RecordH. 

7.  Machine  Play  13"  Records. 

i.  PutenteU  "Non-8piIl"  Needle  Cup. 

B.  Blie  HVi"  X  X  7%". 

to.  H>lghs  lbs. 


Costs  you  $10.50 


GUARANTEE  TALKING  MACHINE  SUPPLY  CO. 

109  N.  Tenth  Street  PHILADELPHIA 
Write  for  our  latest  Main  Springj  f  -~~ 


Co.  as  salc.-i  promoter  for  the  .'\dler-Royal  ma- 
chines and  radio.  Other  products  which  re- 
cently have  been  acquired  by  the  Everybody's 
Co.  are  the  wholesale  distribution  of  the  Odcon 
and  Okeh  records  and  it  is  in  conjunction  with 
this  record  department  that  the  Adier-Royal 
products  will  be  carried,  under  the  managcmcnl 
of  Paul  Green. 

Display  New  Magnavox  and  De  Forest  Models 

The  new  models  of  the  Magnavox  and  Dc 
Forest  radios  are  now  ready  for  trade  distribu- 
tion and  are  on  display  at  the  headquarters  of 
the  Girard  Phonograph  Co.,  the  local  distribu- 
tor. Broad  and  Wallace  streets.  The  Girard 
Co.,  also  distributor  of  the  Edison  phonographs 
and  records,  sent  out  invitations  to  all  the 
dealers  and  prospective  retailers  of  the  Mag- 
navox and  De  Forest,  to  visit  the  local  display 
rooms  for  an  advance  showing  of  the  new 
types  during  the  month.  In  response  to  the 
invitations  hundreds  of  dealers  in  Ihc  eastern 
Pennsylvania  and  south  Jersey  territory  called 
at  the  Girard  Co.'s  newly  acquired  quarters, 
making  their  Fall  selections,  with  enthusiastic 
approval  of  the  attractive  models  that  will  be 
featured. 

Penn  Co.  Issues  Radio  Catalog 
A  complete  radio  catalog  is  being  issued  for 
the  Fall  by  the  Penn  Phonograph  Co.,  913  Arch 
street,  and  is  now  being  circulated  among  Ihc 
retailers.    It  shows  the  various  types  of  radio 
and  accessories  handled  by  the  local  distribu- 
tors of  the  Jcwctt,  Fada  and  Zenith  radios  and 
outlines  (he  policies  of  Ihe  manufacturers  dur- 
ing the  coming  season  with  their  co-operative 
efforts  in  behalf  of  the  dealers  with  regard  to 
retail  distribution.     There  are  eighteen  differ- 
ent   type   sets   and   forty   accessories.     H.  F. 
Miller,  of  the  firm,  is  touring  Maine.  Waltei 
Grau  is  traveling  western  Pennsylvania  for  the 
company,  having  joined  the  forces  during  the 
month.    He  formerly  was  identified  with  sever- 
al well-known  radio  manufacturers  and  has  a 
large    circle    of    acquaintances    in    the  trade. 
Oliver  Ayer.  factory  representative  for  the  F. 
A.  D.  Andrea  Co.,  has  removed  to  Philadelphia 
with  his  family  and  will,  during  his  residence 
here,  co-operate  with  the  dealers  handling  the 
l-ada  radio  franchise   in   Ihe  sales  promotion 
and  technical  adjusiment  of  these  makes. 
Takes  Over  Victor  Shop 
Having  taken   over  the   Broad   and  Snyder 
avenue  store   of  the  Linton   chain   of  Victor 
talking    machine    stores.    Louis    P.  Morsback 
celebrated  ihe  opening  under  the  new  manage- 
'i.enl  by  a  house  warming  and  cntertainmeni 
program  m  which  many  trade  associates  and 
prominent    citizens    participated.      Under  the 
Morsback  regime  the  Broad  and  Snyder  avenue 
More  was  transformed  into  a  first-class  neigh- 
borhood establishment  carrying  a  complete  line 
of  musical  merchandise  in  addition  to  the  Vic- 
tor.    On   Ihc   opening  occasion,  July  27  the 
store  was  decorated  with  floral  garlands'  and 
an  enure  day  given  over  to  the  entertainment 
of  hundreds  of  friends  and  patrons  who  called 
to  congraiulale  Ihe  new  owner  on  his  second 
business  venture.    In  the  evening  of  ihe  open- 
ing date  the  firm  was  host  to  the  Union  Re- 
I'liblic  Club.     The  store  will  be  managed  by 
William  Elton,  formerly  with  the  Linton  Co. 
Plans  to  Add  to  Lines 
Another    talking    machine    accessory  dealer 
and    manufacturer    of    the    Good    Luck  Main 
Spring    is    contemplating    branching   out  into 
oihi  r  hiKk  iliaii  those  now  carried.    He  is  Leo 
M.iH,,  head  of  the   National  Talking  Machine 
Sni'pl.v    Co.,   103  North   Ninth   street  and  123 
Nniili    lenth  street.     For  the  purpose   of  in- 
M.>ti^;.iliiig   the  po.ssibiIities  of  other  lines  of 
I'lusical   merchandise   he  will  visit   the  many- 
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factiircrs  of  musical  instruments  in  New  York 
during  the  coming  month  with  a  view  to  add- 
ing to  his  stock  hrass  and  string  inusical  in- 
struments and  otlicr  lines. 

William  Heinemann  in  New  Post 
The  Frankford  avenue  Store  of  tlic  Linton 
Co.  is  now  under  the  management  of  William 
Heinemann,  who  several  years  ago  was  con- 
nected with  the  Linton  firm  in  a  sales  capacity. 
Manager  Heinemann  is  a  noted  cornetist  and 
is  connected  with  prominent  orchestras  in  the 
city. 

Leading  Firms  Add  Guarantee  Portable 

There  has  been  a  decided  increase  in  the  de- 
mand for  talking  machine  repair  parts,  accord- 
ing to  the  records  of  the  Guarantee  Talking 
Machine  Supply  Co.,  of  whicli  William  Post- 
ncr  is  head.  The  demand  /or  Guarantee  port- 
ables continues  to  hold  at  tlie  early  Summer 
levels  and  numerous  portables  are  being  ship- 
ped to  all  parts  of  the  country.  Among  some 
of    the    larger    trade    houses    that    added  the 
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THE  TRADE  IN  PHILADELPHIA  AND  LOCALITY— (Continued  from  page  150) 

Robert  Harris  Appointed  to 
Important  Everybody's  Post 

Placed  in  Charge  of  Wholesale  Adler-Royal 
Department  for  Which  Philadelphia  Concern 
Has  Become  a  Distributor 


Guarantee  portable  during  the  month  were  llie 
Ginibel  and  Wanamaker  department  stores,  the 
Sfarr  Piano  Co.,  New  York,  and  the  Hech  Eros. 
Department  Store,  Baltimore. 

To  Install  Radio  Department 

The  repair  plant  in  the  Carson  Talking  Ma- 
chine Repair  Shop  has  been  extended  and  addi- 
tional equipment  installed  for  the  repairing  of 
talking  machines,  for  the  trade  and  public.  An- 
other room  was  added,  providing  double  space, 
Harry  Carson,  head  of  the  firm,  will  add  radio 
to  the  business  during  the  coming  season  and 
is  now  preparing  for  stocking  these  new  lines. 
Tile  radio  business  will  be  conducted  along 
Willi  the  repair  shop. 

Completes  Successful  Trip 

Irvin  R.  Epstan,  of  the  J.  A.  Fischer  Co., 
of  this  city,  manufacturer  of  Valley  Forge  main 
springs  and  a  complete  line  of  talking  machine 
repair  material,  recently  completed  a  successful 
trip  through  New  York  State  In  the  interest  of 
the  Valley  Forge  line.  Upon  the  completion 
of  this  trip  Mr.  Epstan  left  on  a  vacation  from 
which  he  expects  to  return  well  fitted  to  make 
the  coming  season  a  banner  one_ 

Advance  Notice  of  New  Victrolas 

H.  A.  Weyinann  &  Son,  Inc.,  wholesale  Victor 
distributor  of  this  city,  made  early  announce- 
ment to  its  dealers  of  the  new  type  of  Victro- 
las to  be  ready  in  the  Fall,  which,  the  Weymann 
letter  stated,  would  be  revolutionnry  in  the  full 
sense  of  the  word.  A  suggestion  was  made  that 
tlie  present  stocks  be  moved  and  moved  (|uickly 
and  several  helpful  suggestions  were  given  for 
the  furtherance  of  this  plan. 

L.  W.  Evart  Talks  on  Good  Will  Building 

As  the  various  products  of  the  Philadelphia 
Badge  Co.,  of  this  city,  manufacturer  of  the 
Velvaloid  record  cleaner,  are  of  the  novelty 
advertising  kind,  this  company  has  given  much 
attention  to  the  subject  of  building  good  will 
through  this  form  of  publicity. 

In  speaking  of  this  particular  feature  of  ad- 
vertising, L.  W.  Evart,  sales  manager  of  the 
company,  stated:  "It  is  surprising  how  little 
value  the  average  retailer  places  in  this  really 
prominent  part  of  a  successful  business.  Not 
so  many  years  ago  the  mercliaiit  who  was  at  all 
prominent  in  his  line  depended  a  great  deal 
on  good  will.  He  made  it  a  point  to  come  in 
personal  contact  with  as  many  of  his  customers 
as  possible.  He  shook  them  by  the  hand  when 
leaving  and  nearly  always  presented  them  with 
some  little  token  bearing  his  advertising.  Some- 


PHn.A[)tLi'HiA,  Pa,,  August  6.— Everybody's 
Talking  Machine  Co.,  of  this  city,  which  was 
appointed  a  distributor  of  the  Adler-Royal  prod- 
ucts made  by  tli'e^Adler  Mfg.  Co.,  New  York 
City,  has  announced  the  appointment  of  Robert 
Harris  to  take  charge  of  this  department,  Mr. 
Harris  was  formerly  Eastern  district  manager 
for  the  Adler  Mfg.  Co.  and  is  a  thorough  sales 
executive  in  addition  to  having  an  intimate 
knowledge  of  Adler-Royal  products.  S,  Fin- 
grudt,  treasurer  of  the  company,  stated  that 
Mr.  Harris  has  become  permanently  associated 
with  the  Everybody's  Co.  and  will  give  his  full 
attention  to  the  distribution  of  Adier-Roya! 
products, 

Paul  Green,  who  has  been  associated  with 
the  organization  for  some  time,  has  been  ap- 
pointed in  charge  of  the  Okeh  and  Odeon  record 
distributing  department. 

S.  Fingrudt  and  Philip  Grabuski,  president 
of  the  company,  are  continuing  their  stay  at 
Atlantic  City  and  during  the  Summer  months 
have  entertained  many  of  their  out-of-town  cus- 
tomers at  this  famous  resort. 

The  principal  business  of  the  company,  which 
consists  of  Honest  Quaker  main  springs  and 
talking  machine  repair  parts,  is  growing  as  the 
season  advances  and  every  indication  points 
toward  an  exceptionally  good  Fall  season. 

thing  useful  and  attractive  that  would  keep  him 
fresh  in  mind.  It  might  have  been  a  pair  of 
suspenders  with  a  suit  of  clothes  or  a  little 
package  of  crackers  from  the  grocer,  but  it  was 
good  safe  advertising. 

"Some  time  ago  I  personally  saw  a  merchant, 
whose  name  is  the  embodiment  of  success,  es- 
cort a  feeble  old  lady  from  the  entrance  of  his 
store  where  he  often  stood,  through  that  floor 
to  the  elevators  up  four  stories  to  the  notion 
counter,  chatting  with  her  all  the  time  and 
leaving  her  with  her  sweet  tired  face  wreathed 
in  smiles.  She  made  a  twenty-five  cent  pur- 
chase. Do  you  think  she  forgot  that  man  when 
she  left.  You  bet  she  did  not  and  never  would. 
( Co'itiiiut'il  uii  I'agc  1.S2  ) 


A  Victrola 

for 

Fifteen  Dollars 

A  good  machine  to  feature 
in  the  summer  time 


Every  sale  of  a  Victrola  No.  1-1  increases  your 
Victor  Record  business  and  furnishes  a  prospect 
for  a  cabinet  type  Victrola. 

We  are  prepared  to  make  immediate  delivery 
of  this  type. 

H.  A.WEYMANN  &  SONjNC. 

1108  Chestnut  Street  -  Philadelphia,  Pa. 
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If  you  break  down  sales  resistance  50%  of  a  sale 
is  consummated.  GOOD  WILL  helps  to  do  this. 

Velvaloid  Record  Cleaoers  Create  Good  Will 

Order  for  the  fall.  Every  little  bit  helps.  The  Cheapest 
and  Best  GOOD  WILL  advertising  you  ever  invested  in. 
A  trial  will  prove  it. 

i:iualer's  ati  beautifully  imprinted  On  the  Pyralin  top  as 
hi  wants  it.    The  cleaning  surface  is  Pyle  Plush  in  as- 
vnried  shades. 
Order  direct  or  thru  your  jobber.  A  sample  for  the  asking 

PHILADELPHIA  BADGE  CO.,  Minofactaren  &  Exporter! 

942  Market  Street  Philadelphia,  V.  S.  A. 


bia  dealers,  broadcast  by  displays  in  windows, 
newspaper  campaigns  and  other  publicity  chan- 
nels, Die  appearance  of  tlie  artist  botli  in  Phil- 
.idelphia  and  Harrisbnr^  with  excellent  rewards 
in  increased  sales  for  the  records  of  the  Gill- 
liain  selections.  Late  releases  of  llie  Colnnibia 
have  been  big  sellers  and  have  some  very  at- 
tractive and  sales-pulling  numbers.  The  John 
T.  Scopes  Trial  and  a  tie-up  on  a  discourse  of 
Evolution,  the  Death  of  Floyd  Coll  ins,  with  a 
company  of  lecturers  and  exhibits  entourage, 
making  the  rounds  of  the  cities,  showing  how 
Collins  met  his  dcalli,  and  like  current  sub- 
jects have  been  among  the  Columbia  group  of 
best  sellers  throughout  the  local  Icrrilory. 


"In  these  times  of  high  pressure  and  forced 
draft  these  little  courtesies  and  attentions  are 
sadly  lacking.  I  honestly  believe  the  merchant 
who  will  go  back  a  few  years  and  incorporate 
some  of  the  then  successful  details  of  personal 
contact  with  modern  methods  will  be  well  re- 
paid." 

As  the  Fall  season  progresses  the  Philadel- 
phia Badge  Co.  reports  that  the  demand  for 
Velvaloid  record  cleaners  is  increasing  propor- 
tionately and  that  the  popularity  of  this  method 
of  good  will  advertising  has  reached  all  parts 
of  not  only  this  country  but  the  entire  world. 
Foreign  shipments  are  reported  as  entirely 
gratifying  and  local  retailers  are  already  send- 
ing in  their  orders  for  holiday  trade. 

Takes  Over  New  Factory 
The  H.  H.  Eby  Mfg.  Co.,  of  this  city,  man- 
ufacturer of  Eby  binding  posts,  has  taken  pos- 
session of  its  new  factory  at  4710.  Stenton  ave- 
nue. The  company  also  announces  that  due  to 
patents  controlled  by  them  the  Marshall-Ger- 
ken  Co.,  of  Toledo,  O.,  has  discontinued  the 
manufacture  or  sale  of  binding  posts. 

Burt  Bros.  Busy 
Burt  Bros,,  Inc.,  well-known  furniture  manu- 
facturing house  of  this  city,  and  manufacturers 
of  a  line  of  radio  cabinets,  report  Fall  de 
mands  have  already  been  substantially  mani- 
fested, and  C.  H.  Burt  announces  that  in  prepa- 
ration for  the  big  season  expected  he  will  short- 
ly introduce  several  new  models  to  the  trade. 
Guarantee  Talking  Machine  Supply  Co.  Rushed 
"One  of  the  biggest  portable  years  we  have 
ever  experienced"  is  the  way  William  H.  Pos- 
ner,  of  the  Guarantee  Talking  Machine  Supply 
Co.,  of  this  city,  describes  business  at  the  pres- 
ent time  Although  the  demand  for  talking 
machine  repair  parts  continues  good  the  busi- 


ness done  in  Guarantee  portables  has  been  phe- 
nomenal. It  is  very  likely  that  this  company 
will  shortly  announce  a  new  product  of  interest 
for  the  Winter  months. 

Feature  Chaplin's  Record 
With  the  release  of  the  new  Charlie  Chaplin 
records  of  "Sing  a  Song"  and  "With  You,  Dear," 
which  were  featured  on  August  I  by  the  Bruns- 
wick Co.,  local  branch,  40  North  Sixth  street, 
the  Philadelphia  trade  made  extensive  prepara- 
tion to  tie  up  with  the  simultaneous  appearance 
of  the  newest  of  Chaplin  Films  displayed  at 
local  movie  houses.  Window  displays,  an- 
nouncements and  other  means  of  reaching  the 
public  were  resorted  to  and  the  theatre  lobby 
exhibitions  and  exploitation  were  helpful  in 
bringing  about  better  sales. 

Pushing  Cheney-Radio 
For  the  Fall  trade  the  Cheney  Sales  Corp. 
is  making  a  drive  on  Ihe  radio  combined  witli 
the  Cheney  phonograph  and  the  special  line 
handled  by  the  company  in  radios — the  Recep- 
trad  and  Thermiodyne.  These  are  to  be  featured 
extensively  this  Fall  and  in  estimation  of  the 
coming  season  by  advance  sales  they  have  been 
Tiiost  favorably  indicative  of  a  broadly  dis- 
tributed market  for  the  Cheney  products.  Mod- 
el 108,  in  the  console  type  with  the  combined 
five-tube  radio  set,  with  indoor  and  outdoor 
aerials,  is  among  the  most  popular  of  the 
.Autumn  models  and  will  prove  a  strong  seller 
from  all  indications. 

Big  Columbia  Record  Drive 
When  Art  Gillham,  the  Whispering  Pianist, 
made  his  bow  to  the  Philadelphians  over  the 
radio,  on  August  1,  the  Columbia  Phonograph 
Co.  was  very  much  on  the  job  with  a  broadly 
advertised  tic-up  with  the  records  by  this  artist. 
Manager  Heath,  in  co-operalion  with  the  Colum- 


Ray  H.  Manson  Making 

Important  Visit  to  Europe 

Promoting  the  Scde  of  Stromberg-Carlson 
Radio  Apparatus  Throughout  British  Empire 

Ray  H.  Manson,  chief  engineer  of  the  Strom- 
berg-Carlson  Telephone  Manufacturing  Co., 
Rochester,  N.  V.,  manufacturer  of  Stromberg- 
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Ray  H.  Manson 
Carlson  neutrodyne  products  and  telephone  ap- 
paratus, is  now  in  Europe  with  his  family.  Mr. 
Manson  sailed  several  weeks  ago,  arriving  in 
Liverpool  on  July  U,  and  will  probably  stay 
abroad  for  the  Summer. 

Mr.  Manson's  object  in  going  to  Europe  was 
for  the  purpose  of  promoting  the  sale  of  Slrom- 
berg-Carlson  radio  apparatus  throughout  the 
British  Empire,  and  judging  from  the  success 
of  his  trip  to  date  his  visit  abroad  was  well 
worth  while.  Mr.  Manson  has  a  host  of  friends 
in  the  radio  industry,  both  here  and  in  Europe, 
for  he  is  recognized  generally  as  one  of  the 
foremost  engineer-  in  the  radio  industry. 


F.  A.  D.  Andrea,  Inc.,  Has 
Display  of  New  Models 

One  of  llic  interesting  happenings  in  the  ra- 
dio field  ill  New  \'ork  this  past  month  was  the 
display  of  Fada  furniture  models  of  radio  re- 
ceivers made  by  F.  A.  D.  Andrea,  Inc.,  New 
York,  at  the  Hotel  Commodore,  which  started 
on  August  10,  and  is  in  progres.s  as  this  issue 
of  The  World  goes  to  press.  The  exhibition 
was  open  each  day  from  10  a.  m.  until  10  p.  m., 
and  a  great  many  dealers  from  tlie  metropolitan 
district  and  nearby  cities  found  an  opportunity 
to  inspect  the  new  models  of  I'.ida  sets,  which 
are  most  artistic  in  design  and  distinctive  in 
character.  The  entire  Fada  line  was  displayed 
with  the  Nculrolcltc,  the  featured  model.  This 
new  model  is  a  five-tube  radio  frequency  re- 
ceiver embodying  the  neutrodyne  principle,  li- 
censed under  the  Hazcttine  palonls. 


Incorporation 

The  Vibro  Piano  &  Insinimeiu  Co.,  Liberty, 
N.  Y.,  was  recently  incorporated  al  Albany  with 
a  capital  stock  of  $250,000,  Tlie  incorporators 
are  H.  Beck,  S.  Scheraga  and  A,  Vredenburgh. 
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With  this  line — 

Make  More  Money  from  Radio 


The  A-C  UA¥- 
JON  flwiw  Sel 
coiiv^rli  frticlii-al- 
ly  any  phan  o- 
ijm^h.  L-onsoli-  or 
labinct  model  into 
a  dual  itsc  inslrii- 
iiiciit  in  less  llwn 
an  lioiir.  Hern  is 
slioit'n  the  Phono 


Sel 


rabi 


fhonogroU,. 


A-C  ELECTRICAL 
MFG.  CO. 


Please  send  nic  full  jirices  ami 
discounts  on  the  1925-26  A-C 
DAYTON  line.  Also  mil  my 
name  on  the  mailing  list  to 
receive  information  concerning 
your  complete  sellinti  jilaii  for 
this  season. 


The  merchant  who  is  stocked  with  the 
1925-26  A-C  DAYTON  line  is  pre- 
pared to  realize  the  utmost  from  radio 
the  coming  season. 

He  has,  first  of  all,  an  established  re- 
ceiver, proven  by  performance.  He  is 
prepared  to  reach  the  whole  market — 
the  farmer  or  the  city  dweller — the 
man  who  wants  performance  or  the 
inan  who  wants  a  handsome  instrument 
— the  man  who  can  afford  the  best  or 
the  man  who  can  pay  the  least.  He 


can  carry  the  full  line — for  with  four 
models  he  can  meet  any  normal  de- 
mand for  complete  radio  performance 
without  carrying  an  overburdening  in- 
ventory. 

More  than  that,  he  has  a  line  of  main- 
tained price,  and  complete  protection 
against  cut  prices  as  a  result  of  stock 
dumping  in  his  cominunity.  Those 
prices,  ranging  from  $95  to  $185 
(slightly  higher  west  of  Denver), 
cover  thoroughly  the  field  of  greatest 
demand — the  medium  price  field. 


If  you  look  upon  radio  as  a  means  of  building  a 
permanently  profitable  business — send  in  the  cou- 
pon today  1 

The  A-C  Electrical  Manufacturing  Company 

DAYTON,  OHIO 
Makers  of  Electrical  Devices  for  more  than  twenty  years 

A-C  DAYTON 

"for   the   man    who   believes   his   own  ears'' 


il'llen  writing  A-C  Eleetrieal  Mill.  Co.,  [.tec 
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— this  is  the  slogan  adopted  by 
Phonograph  Manufacturers  National  Association 


Officers  and  Directors 
M.  C.  ScHiFF,  Prcsidcnl 

Vitanola  Talking  Machine  Co..  Chi- 

cagro  \ 
Otto  Heineman,  Vicc-PrcsidenI 

General  Phon.  Corp..  New  York 
F.  A.  Wolf.  Vice-President 

Wolf  Manufacturinc  Industries, 

Quincy.  Illinois 
Franklin  B.  Ward,  Vice-President 

Radio  Master  Corp.,  Bay  Cily,  ^Iicl^ 
J-  S.  Waiters 

Vincenncs  Phonograph  Co.. 

Vincenncs,  Indiana 

F.  D.  MCINT^'RE 

Plymouth  Radio  and  Phonograph  Co.. 

Plymouth.  Wis. 
L.  B.  Casacrande 

Caswell  Mfg.  Co..  Milwaukee,  Wis. 
S.  A.  Ribolla,  Treasurer 

General  Phonograph  Corporation  of 

Illinois,  Chicago 
Henby  a.  Otis,  Secretary 

Chairmen  of  Committees 

Pliblicity,  F.  X.  Shettler 

Perkins  Phonograph  Co.,  Chicago 

Woodworking  Industries 
Axel  Nordlund 

Excel  Phono.  Mfg.  Co..  Chicago 
Motor  Industries,  Leslie  Gordon 

H,  G.  Saal  and  Co.,  Chicago 
Tone  Arms,  Leigh  Hunt 

Oro  Tone  Company,  Chicago 
Portables,  D.  T.  Allen 

Carryola  Company  of  America, 

Milwaukee,  Wis. 
Standardization  of  Materials 

Anton  Clemetsen 

Anton  Clemetsen  &  Co..  Chicago. 

F.  F.  Paul.  United  Mfg.  and  Distrib- 
uting Co.,  Chicago 
Membership,  W.  J.  McNamaba 

Empire  Phonograph  Parts  Co., 

Cleveland,  Ohio 
Credit,  Audits  and  Costs 

V.  Clemenson 

S31-839  N.  Wood  Street,  Chicago 


Founded  February  19, 1925 

To  stimulate  consumer  de- 
mand for  the  phonograph  by 
bringing  to  the  public  a  true 
appreciation  of  its  value  as 
an  instrument  of  entertain- 
ment and  education. 

To  formulate  a  plan  of  co- 
operative national  advertis- 
ing. 

To  foster  the  interests  of  its 
members  by  the  establish- 
ment of  trade  standards. 

To  establish  and  maintain 
uniformity  and  certainty  in 
the  customs  and  commercial 
usages  of  the  industry. 

To  promote  a  more  enlarged 
and  friendly  intercou  rse 
among  those  engaged  in  the 
industry. 


To  the  Dealer: 

Ho  you  think  tlic  clnssifications  on 
your  trcight  sliipinciit^  arc  ri;;lit  when 
compared  with  siiiu'i.'tr  connnodrtics? 
Join  with  us  in  trying  to  get  your 
rights. 

Have  you  in  the  vise  of  tone  arms 
and  radio  loud  speakers  had  difficulty 
in  getting  the  parts  to  inteniieniber? 
Write  your  manufacturers  to  make 
this  part  to  fit  706/1000  diameter. 
Let  this  be  the  standard.  Use  no 
other. 

What  can  this  Association  do  for 
you  ? 

Are  you  in  favor  of  our  suggestion 
for  a  slogan  and  advertising? 

Let  us  all  co-operate  in  the  intcri 
of  the  PHONOGRAPH. 

Write  our  Secretarj'  today. 


Our  Members: 

Do  you  know  them?  Over  50^ 
of  the  total  number  of  ^L^^ufactu 
ers  of  Phonographs,  making  1,0( 
machines  per  day,  not  includiu 
portables,  are  members. 

These  factories  are  complete  i 
their  equipment.  Employes  expet 
enced  by  long  training  build  t\ 
products. 

Their  merchandise  is  up-to-date  i 
design  as  well  as  quality. 
Ask  our  Secretary  for  a  list. 


1 


All  manufacturers  are  cordially  invited  to  attend  any  meeting  held  the  third  Tuesday  o 
each  month.    A  dinner  at  6.00  P.  M.  in  the  Furniture  Club  of  America's  Rooms  on  the  17tl 
floor  of  the  American  Furniture  Mart  Building,  666  Lake  Shore  Drive,  Chicago. 
•>, 

^  Address  all  correspondence  to  the  Secretary,  HENRY  A.  OTIS,  500  Diversey  Parkway 
Ghicago,  Illinois,  Telephone  Lakevicw  7680. 

Manufacturers  of  Phonographs,  Portables,  Phonograph  Cabinets,  Motors,  Tone  Arm: 

and  Records  are  eligible. 
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JOHN  M.WILSON, Mana^. 

324-\VASHINGTON  ST.,BO,UON,MASS 


ifiOSTON 


^ENGLAND 


Improvement  in  Business  in  the  New 

England  Territory  Encourages  Trade 

Drives  on  Machines  at  Reduced  Prices  Partly  Responsible  for  Stimulation  of  Sales-All  Lines  Feel 
Betterment— Popularity  of  Phonograph-Radio  Models-Trade  Activities  of  the  Month 

Uiat  Herman  Flciscliman,  of  tlic  sales  slatT,  has 
been  kept  inside  to  assist  in  getting  orders  on 
their  way.  Mr.  Shoemaker  al  lliis  writing  is 
over  at  the  factory  conferring  with  Victor  offi- 
cials relative  to  future  deliveries. 

Joe  Burke  Home  From  South 
Joe  Burke,  of  the  Musical  Supply  &  Equip- 
ment Co.,  jobber  for  the  Sonora,  has  returned 
from  liis  several  weeks'  trip  South,  during  wliich 
time  he  got  as  far  as  Havana,  Cuba,  and  vis- 
ited a  number  of  places  in  Florida,  on  the  East 
coast  especially.  Mr.  Burke  reports  business 
in  all  departments  a  little  ahead  of  last  year 
at  this  time.  He  says  that  especially  is  the 
Music  Master  proposition  going  well  and  there 
are  a  number  of  new  accounts  to  carry  this 
line. 

Vocalion  Hall  Stages  Victor  Drive 

Vocalion  Hall  has  been  advertising  a  spe- 
cial sate  of  Victroias  and  Vocalions,  "one-half 
price  while  they  last,"  at  its  headquarters  at 
190  Boylslon  street,  this  city,  and  the  sale  has 
been  quite  satisfactory  to  Manager  Kirk  J. 
ColTriTi,  who.  by  the  by.  spent  his  vacaiion 
around  southern  New  Hampshire,  where  he 
found  the  fishing  unusually  good.  So,  between 
fishing  and  talking  machine  sales,  his  catches 
this  season  have  been  much  to  his  liking. 
Sailors  Become  "Talker"  Merchants 
Here's  another  interesting  bit  of  talking  ma- 
chine news,  which  does  not  concern  any  spe- 
cial company  but  is  of  general  interest,  espe- 
cially to  those  that  happen  to  be  doing  business 
here.  Al  the  Quincy  shipyards  there  are  two 
battleships  froTu  the  Argentine.  The  crew  and 
possibly  some  of  the  officers  apparently  know 
a  good  thing  when  they  see  it  viewed  com- 
mercially, and  they  have  hit  upon  talking  nia- 
chines  as  something  they  can  turn  an  honest 
penny  on.    Consequently  the  men  of  these  two 


UuSTO.v,  Mass.,  Au-jusl  7.— Business  in  the  talk- 
ing m;icliine  line  has  shown  some  improvement 
this  monlh,  due  in  large  measure,  no  doubt, 
lo  the  favorable  prices  al  which  goods  were 
offered  to  the  public.  The  Victor  cut,  which 
hnd  a  widcsprc^id  elfccl  in  llic  trade,  was  taken 
advanlagc  of  very  liberally  and  the  reduced 
price  of  Vocalion  records  also  played  a  big 
part  in  stimulating  trade.  Similarly  there  was  a 
notable  mark-down  in  the  price  of  machines  as 
advertised  by  a  number  of  merchants.  Many 
of  these  machines  came  into  tlie  dealers'  hands 
in  lieu  of  cash  and  they  were  accordingly  of- 
fered to  the  public  at  attractive  figures.  So, 
take  it  all  in  all,  the  July  business  averaged 
pretty  well  on  the  whole.  Not  much  is  looked 
for  during  the  current  montli,  usually  one  of 
the  worst  of  the  year;  but  there  is  a  general 
feeling  that  September  will  start  in  fairly  well, 
presaging  a  brisk  Fall  trade. 

Strong  Demand  for  Brunswick  Radiola 
The  Brun.swick  Radiola  is  going  rather 
strong,  all  things  considered,  and  Manager 
Harry  Spencer  is  well  pleased  al  the  turn  af- 
fairs have  taken,  for  one  learns  at  the  Kingston 
street  headquarters  that  the  July  business  was 
far  ahead  of  what  it  was  i-n  June  and  the  latter 
was  not  such  a  very  bad  month,  either.  Ap- 
ropos of  the  Brunswick  business  it  is  of  spe- 
cial interest  that  there  was  a  meeting  of  twenty 
of  the  largest  New  England  jobbers  at  the 
Brunswick  headquarters  a  few  days  ago  and 
there  was  a  unanimity  of  opinion  that  it  was  the 
best  course  lo  stand  pat  on  the  question  of 
prices  and  not  let  down  the  bars.  The  dealers 
went  even  further  aiid  adopted  a  resolution 
which  has  already  been  sent  lo  the  Brunswick 
home  office  in  Chicago,  deprecating  any  move 
to  cut  prices  to  meet  competition,  and  urging 
that  the  present  list  prices  be  maintained  for 
the  present  at  least. 

Many  Vocalion  Dealers  Appointed 
Relative  to  the  Vocalion  business  for  which 
the  Brunswick  now  has  the  New  Engl.ind  fioUi, 
it  is  stated  that  this  business  has  more  tlum 
doubled  and  at  the  present  time  ihero  are  fifty 
additional  dealers  handling  this  line,  all  of 
whom  are  quite  enthusiastic  over  the  new  prop- 
osition. 

Improving  New  Home 

Henry  Shoemaker,  manager  of  the  Eastern 
Talking  Machine  Co..  has  finally  got  his  coun- 
try home  at  Scituate,  which  he  purchased  in 
the  Spring,  ready  for  occupancy,  and  on  Au- 
gust 1  he  and  Mrs.  Shoemaker  took  possession. 
From  now  oTi  it  will  be  their  all-liie-year-round 
home.  The  hou^c,  which  has  a  good  location 
and  was  of  fine  old-fashioned  type,  has  been 
considerably  renovated,  repainted  and  repapered 
lliroughout  and  is  now  one  of  the  most  at- 
tractive places  in  that  part  of  the  town. 
Victor  Price  Cut  Booms  Demand 
Manager  Shoemaker  says  the  new  order  of 
things  in  re  the  cut  in  prices  of  Victor  record^ 
has  found  a  tremendous  response  everywhere 
among  dealers,  whu  in  Uirn  reiiorl  inslnnnTs 
taking  wide  advantage  of  ihe  ru  w  ih  Ii  r^.,  Tlu' 
sales  are  reported  lo  hr  «,i>  l)i>iuid  ivinilj- 
tion  and  only  a  few  (bi\  s  ,i||rr  llu-  .uinouni  r- 
iiienl  madi'  by  the  Viilor  early  in  July  Ih.-  rf- 
feels  of  Ihr  (lit  )„.,iine  noticeable,  iuui  Mr. 
Shoe  maker  -^ly^  lh;il  he  has  had  dilhi  ulty  in 
gelling  enough  goods  from  the  faclory.  So 
biisy  has  the  Eastern's  headquarters  here  been 


sliips,  with  Ihcir  eyes  open  for  bargains  in  ma- 
chines and  records,  have  bought  any  number 
of  them  and  expect  to  h:ivc  no  difficulty  what- 
ever in  disposing  of  the  goods  when  they  pet 
back  home.  One  of  Ihe  lucky  dealers  who  has 
profited  lo  perhaps  the  grealcst  extent  is  the 
Quincy  store  of  Henry  J..  Kiiicaide  &  Co,  who 
has  sent  a  great  many  ontfils  to  these  battle- 
ships and  it  is  said  there  are  several  hundred 
on  the  ships  wlncli  the  "gobs"  will  sell  as  soon 
as  they  get  home. 

Plays  Host  to  Radio  Jobbers 

Frank  Reichmann,  president  of  the  F.  A. 
Reichmann  Corp.,  played  llie  honored  role  of 
host  lately  at  a  luncheon  at  the  Adams  House 
given  to  twenty  of  Boston's  largest  radio  job- 
bers. The  occasion  was  Mr.  Reichmann's  op- 
portunity for  getting  acquainted  with  the  local 
trade.  Jame.-i  Ago.  the  local  distributor  for 
Thorola  products,  arranged  the  luncheon.  In 
his  talk  to  the  jobbers  Mr.  Reichmann  slated 
that  the  "horn  type"  has  clearly  demonstrated 
that  it  is  the  most  popular  speaker,  and  that  the 
new  Thorola  horns  will  be  constructed  of  Bake- 
lile  and  will  be  identified  by  a  gold  band  around 
the  throat.  There  are  three  separate  research 
laboratories,  he  said,  one  for  the  development 
of  loud  speakers,  another  the  chemical  labora- 
tory for  the  improvement  of  equipment  from  a 
chemical  standpoint,  and  the  third  the  radio 
laboratory  for  the  development  and  improve- 
ment of  parts  and  circuits  for  radio  broadcast 
receivers. 

Home  From  Victor  Conference 

Robert  S.  Steinert,  of  35  Arch  street,  whose 
establishment  as  well  as  the  store  in  Boylston 
street  is  still  handling  Victor  goods  at  retail, 
is  back  from  Camden,  N,  J.,  where  he  went  to 
confer  with  the  Victor  officials.  John  Mahoney, 
of  the  retail  sales  force  at  this  store,  is  back 
on  the  job  after  a  five  weeks'  vacation  spent  al 
Green  Harbor,  Me.  P.  B.  White,  also  of  the 
sales  force,  spent  his  vacation  at  Waterboro, 
Me.  Thomas  Kelleher.  of  the  financial  depart- 
ment, making  his  headquarters  at  the  Boylston 
street  Steinert  store,  has  started  on  his  vaca- 
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To  the  New  England  Radio 
Trade: — 

The  Fifth  Annual  Boston  Radio  Exposition  will  be  held  in  Mechanics 
Building,  Boston,  the  week  of  October  12th. 

This  IS  the  occasion  when  the  manufacturers  of  the  nation  have  an 
opportunity  to  set  forth  for  your  convenient  inspection  their  products  and 
to  outline  their  policies. 

Manufacturers  who  do  this  expend  time  and  money  to  save  you  time 
and  money  in  selecting-  lines. 

In  addition,  these  manufacturers  stimulate  radio  interest  in  New  Eng- 
land.    That  brings  sales  for  you. 

Thus,  these  manufacturers  are  supporting  you  and  deserve  your  first 
consideration  and,  if  products  warrant,  your  orders.  They'll  see  you  at 
the  show. 

SHELDON  FAIRBANKS,  Director 

BOSTON  RADIO  EXPOSITION 

209  Massachusetts  Ave.,  Boston 
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lion,  ami  l-rank  Balclelli,  of  the  rcl.iii  depart- 
ment of  the  same  store,  also  Icfl  (o-day  for  a 
few  weeks. 

Add  to  Sales  Organization 
Two  new  ^alcsdieii  added  to  iMaii.i^rer  Biirki'- 
staff  are  Dan  Lyncli.  formerly  a  Brunswick 
dealer,  whose  territory  will  be  caslcrn  Afassa- 
chiisetts,  and  .1.  F.  Qurnn,  who  will  have  Con- 
necticut and  be  resident  manager  with  head- 
Cjiiarlers  at  New  Haven. 

On  Vacation 
Piatt  Spencer,  of  the  Brunswick,  whose  terri- 
tory is  most  of  New  England,  is  taking  his 
vacation  in  "week-ends"  at  his  family's  Sumntcr 
home  at  Nantasket.  Later  in  the  season  he 
will  spend  a  week  in  New  York  Cily.  where  he 
has  many  friends.  Elmer  C.  Nelson,  of  Ihe 
Brunswick  staff,  spent  a  week  at  Lake  Sterlini:, 
up  near  Worcester. 

FaJl  Injures  Harry  Spencer 
Harry  Spencer,  manager  of  the  Brunswick's 
New  England  headquarters,  met  with  a  rather 
painful  accident  a  few  weeks  ayo  when  lie 
slipped  in  such  a  way  as  to  break  a  small  bone 
in  one  of  his  feet,  which  was  the  means  of  con- 
fining him  to  his  bed  for  several  days.  He  is 
now  able  to  get  to  his  office,  however, 

M  r.  Woods ide.  of  the  Woodsidc  Vocalion 
Co.,  of  Portland,  Me,,  wa-  a  Boston  caller  a 
few  days  ai;o,  and  lie  reports  that  the  Vocalion 
line        \io\n-^  well  in  hi-  territory. 

Encouraging  Columbia  Sales. 
William  I'.irks,  .\'ew  Lngland  manager  of  the 
Columbia  Co.,  spent  several  days  over  in  New 
York  the  latter  part  of  July  conferring  with 
the  company  officials  relative  to  the  Fall  busi- 
ness. The  Columbia  record  business  in  particu- 
lar is  making  marked  headway  throughout  New 
England  and  July  is  reported  to  have  shown 
a  surprising  increase  in  sales.  As  for  ma- 
chines there  has  been  an  encouraging  demand 
for  the  more  popular  types. 

Louis  Sterling,  who  is  now  chairman  of  the 
board  of  directors  of  the  Columbia  Co.,  and 
now  making  his  headquarters  in  New  York, 
whither  he  came  some  lime  ago  from  London, 
plans  to  come  over  to  Boston  in  the  near  fu- 
ture. Just  now  he  is  concentrating  on  the 
plans  for  the  immediate  future  for  the  company, 
for  he  is  one  nf  the  men  who  sec  a  good  sea- 
son ahead  and  is  laying  his  plans  accordingly. 
H.  J.  Magnant  a  Visitor 
A  Boston  caller  at  the  Columbia  headquar- 
ters a  while  ago  was  H.  J.  Magnant,  of  New 
Bedford,  who  is  now  handling  the  French- 
Canadian  releases  of  the  Apex  Record  Co.  He 


good 


For  The  Man  Who 
Wants  Business 

Of  course  you  know 
merchandise  brings  good  sales 
And  we  know  from 

OKiCvRccords 

you  do  have  good  sales ! 

Why  not  take  an  inventory  of  your  stock? 

Judge  our  records  by  sending  for  the  latest  Okeh  Catalog. 

The  contents  of  this  book  speak  for  the  Quality  of  Okeh. 

The  ne.\t  step  is  to  become  an  Okeh  Dealer. 

From  this  step  grow  good  sales. 

General  Phonograph  Corporation  of  New  England 

12h  Summer  Street,  Boston  Mass. 


reports  a  heavy  call  for  these  records  amonv- 
the  French- Canadian  population  of  his  home 
city. 

W.  A.  Harvey  Sails  for  HoUand 
Winthrop  A.  Harvey,  of  the  C.  C.  Harvey 
Co,,  sailed  for  Holland  on  August  1  via  the 
New  Amsterdam  and  will  be  away  until  the 
middle  of  September.  He  is  accompanied  by 
his  wife  and  daughter  and  several  weeks  of 
their  time  will  be  spent  in  Holland. 

Francis  T.  White,  manager  of  the  talking 
machine  department  of  the  C.  C.  Harvey  Co., 
has  returned  from  his  fortnight's  vacation  spent 
-.^'ith  his  family  at  Cape  Cod. 


Consolidates  Its  Business 


The  Christoppc  Music  Co.,  Sai 
Cal.,  has  combined  its  retail  an 
business  at  2392  Alission  street. 


Francisco,  , 
wholesale 


A  branch  of  the  Rudolph  Wurlitzer  Co.  was 
recently  opened  at  425  Lincoln  Wav,  La  Forte, 
Ind. 


Hamburg  Bros.  Offering 

Head  Set  to  the  Trade 

PiTisiuimiH.  P.\.,.  August  6.— Hamburg  Bros., 
of  this  city,  manufacturers  of  Pennsylvania 
harmonised  head  sets  and  the  new  Pennsyl 
vania  loud  speakers,  are  energetically  develop- 
ing the  talking  machine  trade  for  the  coming 
season.  The  Pennsylvania  line  of  head  sets 
and  speakers  has  already  made  a  reputation 
and,  based  upon  the  popularity  of  the  line  in  the 
past,  Haiiiburg  Bros,  are  looking  forward  to 
an  exceptional  Fall  season.  Two  models  of  the 
Pennsylvania  head  sets  are  being  presented,  as 
well  as  two  models  of  the  Pennsylvania  loud 
speakers.  Type  "AA"  is  described  as  a  semi- 
gooseneck  speaker.  Type  "G"  is  of  the  regu- 
lar gooseneck  style.  Many  individual  and 
distinctive  claims  arc  being  made  for  the  Penn- 
sylvania line  and  Hamburg  Bros,  are  placing 
samples  on  memo  to  demonstrate  these  claims. 

A  campaign  in  general  magazines  and  news- 
papers has  been  entered  into,  together  with  a 
number  of  dealer  displays. 


VICTOR  and  RADIOLA 


A  combination  of  leaders  that  insures  a  tremendous 
opportunity  for  business  building  for  all  Victor  Dealers 
this  Fall  and  Winter.  This  is  the  time  for  preparation  and 
Ditson- Victor  Service  will  prove  invaluable  to  that  end. 


VICTOR  EXCLUSIVELY 


OLIVER  DITSON  CO.  CHAS.  H.  DITSON  &  CO. 

BOSTON  NEW  YORK 


August  15,  1925 


THE   TALKING   MACHINE  WORLD 


157 


Valuable  Sales  Hints 

in  Leedy  Drum  Topics 

Live  House  Organ  of  the  Leedy  Mfg.  Co.,  of 
Indianapolis,  Ind.,  Contains  Much  That  Is 
Interesting  to  the  Retail  Merchant 

One  of  the  livcsl  and  most  valuable  house 
organs  in  the  music  trade,  from  the  standpoint 
of  Ihe  talking  machine  dealer,  is  Leedy  Drum 
Topics,  issued  by  the  Leedy  Mfg.  Co.,  of  In- 
dianapolis, Ind,  The  recent  issue,  which  has  jusi 
come  to  hand,  contains  some  especially  thought- 
provoking  data.  Through  this  issue  are  scat- 
tered photographs  of  the  various  departments 
of  the  Leedy  plant,  showing  also  the  various 
processes  the  drums  are  put  through  before  the 
product  is  completed  for  shipment.  Beneath 
each  photograph  is  some  text  which  describes 
the  process,  giving  dealers  information  which 
can  be  used  to  advantage  in  sales  promotion. 
In  addition  there  arc  brief,  meaty  paragraphs 
of  merchandising  and  personal  interest. 


Adds  Musical  Merchandise 

Barrier  Bros.,  operating  a  tlepartment  store 
in  Lubbock,  Tex.,  will  soon  open  a  completely 
equipped  and  stocked  musical  merchandise  de- 
partment, according  to  an  announcement  re- 
cently made.  Band  and  orchestra  instruments 
will  be  featured  and  it  is  planned  to  institute 
an  aggressive  drive  for  business. 


Visits  H.  N.  White  Plant 

Alonzo  Leach,  Des  Moines,  la..  King  dealer, 
has  returned  from  a  visit  to  the  H.  N.  White 
Co.'s  plant  in  Cleveland.  Mr.  Leach,  in  com- 
menting on  his  trip,  says:  "I  knew  King's  were 
good  but  I  had  never  quite  realized  or  appreci- 
ated the  work  Hiat  makes  lliciii  so  good.  \\'<- 
are  doing  a  good  volume  on  the  line,  and  ii  i- 
steadily  growing." 


Dealers  Aided  by  the 

Mitchell  Bros.,  Banjoists 

Vaudeville  Artists,  Users  of  Vegaphones.  Stim- 
ulate Demand  for  Instruments,  by  Their  Ap- 
pearances— Dealers  Tie  Up  Effectively 

Boston,  Mass.,  August  7.— Music  dealers 
throughout  the  country  have  been  aided  appre- 
ciably by  the  appearances  in  their  localities  of 
the  Mitchell  Brothers,  who  have  achieved  na- 
tional prominence  as  banjo  artists,  according  to  using  to  demonstrate  Vega  instruments,  are  un- 
William    Nelson,    advertising   manager    of    the      usually  popular. 


Vega  Co.,  manufacturer  of  Vegaphone  banjos, 
the  instruments  used  by  the  Mitchells. 

When  the  Mitchells  arrive  in  town  they  im- 
luodiately  win  the  approval  of  all  those  inter- 
ested in  the  banjo  and  when  it  is  discovered 
lliat  they  are  using  Vegaphones  the  local  Vega 
agent  finds  that  he  begins  to  receive  more  calls 
for  Vegas. 

The  Mitchell  Brothers  have  attained  national 
fame  through  their  Victor  records  and  appear- 
ances in  the  Keith  theatres  throughout  the 
country.    Their  records,  which  Vega  dealers  are 


Kansas  City  Music  Co. 

Boosting  the  King  Line 

L.  L.  Fox,  of  the  H.  N.  White  Co.,  reports 
that  the  Kansas  City  Music  Co.,  1212  McGee 
street,  Kansas  City.  Mo.,  King  dealer,  ha? 
moved  into  much  larger  quarters  at  1109  Wal- 
nut street.  Sid  Blood,  president  of  the  com- 
pany, states  business  is  exceptionally  good  for 
the  time  of  year.  "We  arc  having  a  run  on 
King  Sousaphoncs,  as  well  as  trumpcis,  and 
trombones.  Saxophone  business  is  not  so  good. 
We  are  going  after  business  in  the  small  coun- 
try towns,  as  we  have  our  equipped  truck,  car- 
rying all  the  King  line,  to  supply  the  needs  of 
our  customers,"  he  declared.  W.  Edwards  has 
charge  of  outside  sales. 


The  B.  B.  Todd  Co.  Adds 
Buescher  Instrument  Line 

PurLAitiiLPHi.A,  P..\..  .August  7.— The  B.  B.  Tudd 
Co.,  of  this  city,  recently  secured  the  agency 
for  Buescher  band  instruments.  This  estab- 
lishment carries  the  Martin  line  of  instruments 
and  it  will  now  carry,  in  addition,  the  full 
line  of  the  various  types  of  band  instruments 
made  by  the  Buescher  Band  Instrument  Co., 
Elkhart,  Ind.  The  musical  instrument  depart- 
ment of  this  firm  was  installed  but  recently, 
and  since  its  inception  it  has  made  rapid  strides 
and  has  been  materially  expanded. 


'payment Sales 

if  KIN<^ 


LEASE 
I  t^eMus'ic  Shop 


Sand  lastrumentS 


HAVEN'T  you  sometimes  said  "We 
don't  handle  band  instruments" 
when  some  customer  inquired  about  a 
saxophone,  etc.,  just  because  of  the  diffi- 
culties in  selling  on  time  payments? 

With  the  new  plan  for  financing  pay- 
ment sales  which  we  can  now  offer  to 
"King"  dealers,  this  obstacle  is  removed. 
You  can  have  a  small-goods  band  instru- 
ment department  without  tying  up  any 
capital;  and  what  is  most  attractive,  dis- 
pose of  your  teases  without  sacrificing  a 
cent  of  profit.  The  difference  between 
our  published  cash  and  payment  prices 
will  cover  the  cost  of  financing  so  you 
receive  the  full  list  price. 

This  financing  plan  is  clearly  explained 
in  a  folder  now  ready  for  distribution. 
There  is  no  red  tape  or  complicated  ac- 
counting connected  with  it,  and  the  plan 
is  available  to  every  dealer  selling  "King" 
Instruments.  If  this  plan  will  be  of  serv- 
ice to  you  we'll  gladly  send  one  of  the 
folders  upon  receipt  of  your  request. 

If  you  are  interested  in  this  plan  and  in 
the  exclusive  agency  for  "King"  Instru- 
ments clip  out  and  mail  thecoupon  below. 

THE  H.  N.  WHITE  CO. 

5215-66  Superior  Ave.  Cleveland,  Ohio 

Manu/uciurcTj  of 

"KING"  BAND  INSTRUMENTS 


SEND  COUPON 
FOR  BOOKLETS.' 


THE  H.  N.WHITE  CO.,62I5-66Supcrior  Avc.Clev 
Gentlemen  :  Kindlv  stud  the  booklets  checked  -. 

D  Finn  of  FiniincingPnyment  Sales. 

b  Exclusive  Agency  foe  King  Inslruments. 
Wc  (do)  (do  not)  handle  band  [nitrumenii 
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flOHNEft 

W  THE  WORLD'S  BESJ^SsSS^ 


Give  a  thought  now  to  your  Fall  Hohner  Harmonica  stock- 
Order  enough  to  take  care  of  your  share  of  the  nation  wide 
demand  created  by  Hohner. 

Wrilt  us  /or  our  "Big  Business  Builders" 

M.    HOHNER  114-116  East  16th  Street 

New  York  City 


nnr,'^fJ?,ti°°"^^^  "WnRDED  Finsr  PRIZE  /\T  THE  PANnMH- 
PaClflC  INTERNKTIONnt  EXPOSITION  SaN  FRnNC/SCO  ISIS" 


King  Band  Instruments 

Sell  Well  in  Southwest 

L.  L.  Fox,  General  Sales  Representative.  Re- 
turns From  Extensive  Trip  With  Favorable 
Report  of  Conditions  Throughout  Territory 

Cleveland,  O.,  August  5.— The  band  instrument 
business  throughout  the  Southwest  continues 
highly  satisfactory,  accordin;;  to  L.  I..  Fox,  sales 
representative  of  the  H.  N.  While  Co..  manufac- 
turer of  King  band  instniinents.  who  recently 
returned  from  an  e>ctcnsivc  trip,  visiting  dealers 
in  that  district,  Mr.  Fox  reports  a  fine  demand 
for  King  band  instruments,  attributing  it  to 
the  favorable  crop  conditions.  Saxophones  con- 
tinue high  in  public  favor,  with  the  King  Sousa- 
phoncs  and  "Saxcllos"  also  enjoying  great  pop- 
ularil  V, 


Uses  Vega  Banjo 

Anthony  Collucr.  banjoisi,  formerly  with  the 
Sam  Lanin  Orchestra  and  who  is  now  connected 
with  Vincent  Lopez  and  His  Orcftcslra,  uses 
the  Vega  banjo,  and  upon  joining  the  world- 
famous  Lopez  aggregation,  purchased  another 
banjo  from  the  well-known  Boston  firm. 


M.  Hohner  to  Award  Prizes 
to  Winners  of  Contest 

Winners  of  the  Harmonica  Contest  Being  Con- 
ducted by  the  Cleveland  Press  Will  Receive 
Valuable  Prizes  of  Harmonicas,  Etc. 

Cleveland,  O..  August  6.— M.  Hohner,  Inc. 
New  York,  is  awarding  prizes  to  the  winners 
of  the  harmonica  contest  being  conducled  by 
the  Cleveland  Press  and  will  give  some  of  its 
best  harmonicas  to  the  victors.  In  addition  to 
the  instruments,  U.  Hohner.  Inc..  will  also  give 
gold,  silver  and  bronze  medals  to  the  three  rank- 
ing harmonica  players  in  the  contest. 

If  a  harmonica  band  can  be  organized  the 
same  firm  is_  willing  to  donate  three  dozen 
Marine  Rand  instruments,  but  the  band  must 
be  a  champion  harmonica  organization.  Jack 
Davis.  Pittsburgh  champion,  has  been  entertain- 
ing radio  fans  by  broadcasting  tunes  from  his 
"mouth  organ."  Several  new  entrants  were  re- 
ported tins  week  by  A.  O.  Anderson,  in  charge 
of  the  recreational  department  of  the  Cleveland 
Board  of  Education.  One  Cleveland  school  has 
entered  eighty  boys  and  girls. 

Bob  Gage  is  conducting  the  big  contest  for 
the  Press  and  hundreds  of  new  contestants  are 


registered  almost  daily  from  every  section  of 
the  city.  Musical  instrument  dealers  in  the 
city  are  featuring  harmonicas  in  their  window 
displays  and  sales  of  these  "mouth  organs"  are 
greatly  on  the  increase. 


Who  Is  Making  The  Dealer  Profit  in  Drums? 

fi.Xlfi^  Dealer 

You  arc  primarily  interested  in  profits.  Not  a  "paper" 
profit  nor  profits  that  you  think  you  may  get  but  actual 
dollars  that  swell  the  cash  box  totals. 
If  you  want  such  profits  to  be  yours.  If  you  want  the 
continued  patronage  of  the  professional  player.  If  you 
want  the  new  business  of  the  drum  performer  in  the 
home,  the  school  and  the  playground,  then  we  ask  you  to 
invesiigate  the  profit  performance  of  the  Ludwig  line. 

Send  for  full  details  and  prices  noiv. 

LUDWIG  &  LUDWIG 

World's  Foremost  and  Largest  Makers  of  Drums  and 

Drum  Accessories 
1611  NO.  LINCOLN  STREET  CHICAGO,  ILL. 


Planning  Fifth  Annual 

Canadian  Band  Contest 

Several  Hundred  Organizations  of  the  Domin- 
ion Expected  to  Compete  for  Prizes  at  Tour- 
nament in  Toronto  in  September 

Toronto,  Can.,  August  6.— The  fifth  annual  Ca- 
nadian band  contest  will  be  held  early  in  Sep- 
tember, when  several  hundred  bands  represent- 
ing every  province  in  the  Dominion  will  com- 
pete for  prizes  aggregating  over  §4,000.  There 
will  be  three  classes,  the  first  open  to  bands  of 
not  over  forty  instrumentalists  from  Toronto, 
Hamilton,  Ottawa,  London,  St.  Catharines, 
Winnipeg,  Montreal  and  St.  John.  This  is  class 
A,  and  the  bands  will  compete  for  first  prize  of 
$1,000  and  the  "Musical  Canada"  shield;  second 
prize,  $500;  third  prize,  $350.  The  selection 
played  will  be  "Capriccio  Espagnol."  by  Rim- 
sky-Korsakow. 

Class  B  is  open  to  bands  with  a  maximum  of 
thirty  members,  from  towns  to  be  selected  by 
the  committee.  The  first  three  prizes  will  be 
$600,  $300,  and  $200,  and  the  selection  will  be 
"Golden  Dragon,"  by  Karl  King. 

Class  C,  with  a  maximum  of  twenty  members, 
includes  boys'  bands  with  an  age  limit  of 
twenty.  Prizes,  $300.  $200,  and  $100.  and  the 
test  piece  will  be  Sullivan's  "Operatic  Gems." 

The  committee  in  charge  includes  ].  S-  Atkin- 
son, director  of  the  Canadian  Bureau  for  the 
Advancement  of  Music;  D.  A.  Carey,  American 
Federation  of  Musicians;  J,  E.  Jarott,  president 
of  the  Toronto  Union;  A.  L.  Robertson,  of 
Musical  Canada;  C.  F.  Thicle,  president  On- 
tario Band  Association,  and  J.  Andrew  Wiggins, 
well-known  Toronto  bandmaster. 


Leedy  Products  in  Demand 

Boston.  Mass.,  August  7.— The  products  of  the 
Leedy  Mfg.  Co.,  Indianapolis,  Ind.,  makers  of 
drums  and  drummers'  accessories,  are  enjoy- 
ing an  unusually  good  demand  Ihroughoul  this 
territory.  The  "floating  head"  snare  drum  and 
the  Leedy  lympani  are  in  particular  proving 
popular  with  musical  organizations.  Charles 
Seibert,  assistant  sales  manager  of  Ihc  Leedy 
Mfg.  Co.,  was  a  recent  visitor  to  the  trade  in 
connection  with  his  New  Eni^-land  lour. 


George  CrackncM,  band  organizer  and  leader, 
was  recently  appointed  general  manager  of  the 
Conn  Portland  Co.,  which  succeeded  the  Mc- 
Dougall-Conn  Co, 
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Send  for  these  Catalogues 

No.  56  Entirely  devoted 

to  Weymann  Banjos 
No.  57  Other  Weymann 
string  instruments 

Address  Dept  W 

H.  A.  WEYMANN  &  SON,  Inc. 

1108  Chestnut  Street        Philadelphia.  Pa. 


Jack  Lundin,  Well-known 
Banjoist,  a  Ludwig  Booster 

Many  Famous  Artists  Throughout  the  Country 
Regularly  Using  Ludwig  &  Ludwig  Instru- 
ments in  Their  Professional  Capacity 

Among  (he  many  leading  artists  in  all  parts 
of  the  country  who  are  boosters  for  instruments 
made  by  Ludwig  &  Ludwig,  manufacturers  of 
drums  and  banjos,  is  Jack  Lundin,  oiir  of  ilic 


jack  Lundin 


most  prominent  banjoisls  of  Chicago,  111,  Re- 
cently Mr.  Lundin  purchased  a  Liidwiy  Ambas- 
sador model  banjo  from  Win.  Lewis  S:  Sons, 
225  South  Wabash  avenue,  Chicago,  wlio  are 
featuring  tlic  Ludwig  line.  Mr.  Lnndin,  besides 
being  a  prominent  banjoist,  is  the  author  of 
Lundin's  Method  for  Tenor  Banjo  Playing,  and 
other  books  on  tenor  chord  playing.  He  uses 
the  Ludwig  instrument  for  teaching  and-  other 
professional  playing.  He  is  now  with  Verne 
Buck's  Dance  Orchestra  at  the  Wilshore  Dance 
Pavilion.  He -was  formerly  connected  with  the 
Victor- Benson    Recording  Orchcslra. 

Hohner  Harmonica  Receives 
Publicity  in  News  of  Day 

Gift  of  Harmonica  From  President  Coolidge 
to  Youth  Who  Calls  to  Exchange  Greetings 
Featured  in  Newspapers  Throughout  Country 

Appreciation  of  liis  thonghtfulness  and  the 
gift  of  a  Hohner  harmonica  was  the  reward  of 
James  G.  Walker,  Jr.,  who  because  his  birtliday 
fell  on  the  same  day  its  that  of  the  President 
of  the  coLinlry  and  of  the  country  itself,  the 
l'"ourtli  of  July,  felt  that  it  was  l)nt  right  that 
lie  should  cxchani;'C  birthday  greetings  with  the 
Chief  E.xecutive.  Not  only  did  Master  Walker 
achieve  his  object  of  exchanging  greetings  with 
the  President,  but  he  has  tiie  distinction  of  re- 
ceiving a  Hohner  harmonica  as  a  birthday  gift 
from  President  Coolidge.  Acting  upon  an  im- 
pulse of  his  own,  the  youngster  set  forth  on 
the  morning  of  the  triple  birtliday  for  the 
White  Court,  as  the  Summer  White  House  at 
Swampscott  is  known,  armed  with  a  letter  of 
congratulation  to  the  Prcsiilent  ami  a  bar  of 
chocolate  as  a  birthday  gift. 

Arriving  at  the  entrance  to  Ihe  grounds  he 
was  stopped  by  the  guards,  but  after  listening 
to  his  story  they  took  his  letter  and  gift  and 
sent  them  in  to  the  President,  the  boy  returning 
liome  disappointed  al  not  seeing  the  Chief  Ex- 
ecutive. The  President  was  so  impressed,  bow- 
ever,  with  the  boy's  thonghtfulness  that  he  dis- 
patched one  of  the  White  House  limousines  lo 
the  youngster's  home  and  bad  him  driven  back. 

The  President  met  the  delighted  yonngslur 
on  the  porch  of  the  White  Court  and  Ihey  ex- 
changed greetings  and  birthday  congratulations. 


the  President  thanking  him  for  the  gift  of  choc- 
olate and  the  letter.  "Have  yon  a  harmonica?" 
suddenly  demanded  the  President.  "Yes,"  re- 
plied the  boy,  "but  I  could  use  another,"  he 
added,  boylilce. 

President  Coolidge's  hands  had  been  clasped 
behind  his  back  and  at  this  point  lie  brought 
them  forth  revealing  a  shiny  new  Hohner  Auto- 
valve  harmonica  which  he  presented  to  his 
youthful  friend  and  the  latter  immediately  de- 
liglited  the  President  by  playing  "America" 
upon  it  with  considerable  skill. 

Small  Goods  Trade  in 

Buffalo  Territory  Brisk 

liLTJTALO,  N.  Y.,  August  7.— During  Ihe  past  two 
months  small  instrument  sales,  pacticularly 
those  of  ukuleles,  have  led  in  the  music  .stores 
in  this  lerrilory.  A.  W.  Bastedo,  conducting  a 
chain  of  stores  in  small  instruments,  said  that 
from  the  middle  of  July  a  good  volume  of 
sales  in  all  line.>;  has  been  noticeable.  The  de- 
mand is  greatest  for  the  higher  grade  ukuleles 
and  banjos. 

Floyd  F.  fiarbcr,  Keninorc  dealer,  is  also 
doing  a  good  trade  in  ukuleles.  He  st;itOs  that 
the  brisk  demand  of  the  past  three  weeks 
cauglit  him  unawares  and  he  had  to  place  many 
s|>ecial    orders    for    instruments    of    the  better 


Wolf's  Music  Store  Opened 

Huesclier  instruments,  Vega  and  Weymann 
banjos  and  a  complete  line  of  accessories  are 
handled  in  the  new  musical  instrument  store 
opened  by  Mrs,  Josef  Wnlf,  under  the  name  of 
Wolf's  Music  Store.  The  establishment  is 
housed  in  tlie  building  in  which  is  located 
Wolf's  Conservatory  of  Music,  conducted  by 
Mr.  Wolf.  Mrs.  Wolf  is  the  .lister  of  Stephen 
Cznkor,  artist-manager  of  Hardman,  Peck  & 
Co.,  manufacturer  of  Hardman  pianos,  which 
operates  one  of  the  finest  warerooms  on  Fifth 
avenue.  New  York  City. 


A  harmonica  orchestra,  composed  of  twenty- 
three  boys,  all  of  whom  play  Hohner  harmoni- 
cas, is  now  a  feature  of  the  musical  activities 
of  the  New  York  Hebrew  Orphan  A.syhim. 


New  Retail  Musical  Mer- 
chandise Company  Formed 

O.  G.  Thomas  Co.  Will  Conduct  General  Re- 
tail Business,  Featuring  the  Ludwig  &  Lud- 
wig Drums  and  Other  Well-known  Lines 

Chicago,  III,,  August  0.— The  O.  G.  Thomas 
Co.  was  recently  formed  here  to  retail  musical 
merchandise,  occupying  quarters  at  218  South 
Wabash  avenue  in  the  store  formerly  occupied 
by  C.  H.  Taylor  &  Co.,  wholesalers  of  small 
goods.  The  Thomas  concern  is  comprised  of 
O-  G.  Thomas,  formerly  with  the  Rudolph 
Wnrlitzer  Co.;  Charles  Wagner,  a  prominent 
local  musician,  and  Glen  McMahon.  Among 
the  lines  already  arranged  for  are  the  Ludwig 
&  Ludwig  drums  and  a  line  of  band  inslru- 
mcTits. 


The  Oldest  and 
Largest  Musical 
Merchandise  House 
IN  America 


Exclusively  Wholesale 

ESTABLISHED  1634 

C.BRVJVO  §-SOiV,lNC. 

351-53FourthAve,Ne¥YorkCity 
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Unusually  Heavy  Demand 
for  Armour  &  Co.  Strings 

Factory  Working  Overtime  to  Meet  Volume  of 
Orders — Popularity  of  Stringed  Instruments 
Responsible  for  Exceptional  Activity 

Chicago,  III.,  August  5. — Armoiir  &  Co.,  manu- 
facturers of  music  strings,  report  an  exception- 
ally strong  demand  for  the  products  manufac- 
tured by  the  company.  The  popularity  of 
stringed  instruments  during  the  Summer  months 
and  the  demand  for  Fall  slocks  have  taxed  the 
factory  to  capacity  output. 

"The  factory  has  been  working  overtime  for 
the  past  three  weeks,"  says  H.  O.  Gable,  man- 
ager of  the  string  department,  "in  order  to  meet 
the  demand  this  Summer.  We  are  experienc- 
ing one  of  the  busiest  periods  in  the  history  of 
the  department  and.  according  to  present  indi- 
cations, will  be  in  the  same  position  for  the 
balance  of  the  year.  The  many  stringed  in- 
struments now  in  use  which  need  string  re- 
placements from  time  to  time  as  well  as  the 
large  number  of  new  instruments  being  bouglit 
continually  offer  a  very  large  field  for  the  sale 
of  music  strings,  which  the  dealer  has  found 
adds  a  good  cash  profit  to  his  musical  mer- 
chandise department. 

'■.Armour  .-trings  have  stood  the  tt-.-^t  for  years 


and  every  day  we  receive  enthusiastic  letters  of 
approval  from  particular  nsers  among  teachers 
and  concert  artists.  We  have  just  issued  a  lil- 
llc  folder  for  the  dealer  which  describes  certain 
features  found  in  Armour  strings." 


Vega  Go.  Awarded  Patent 

Boston'.  Mass.,  Angnsi  4. — The  Vega  Co.,  of 
this  city,  has  been  notified  by  the  authorities 
of  tlie  patent  office  that  the  patent  covering 
Vegaphone  construction  has  been  approved  and 
awarded.  Carl  W.  Nelson,  president  of  the 
Vega  Co.,  some  time  ago  made  formal  appli- 
cation for  a  patent  on  the  Vegaphone  construc- 
tion which  is  used  in  all  the  higher  priced  ban- 
jos made  by  the  company.  It  is  stated  that  this 
construction  contains  many  individual  and  dis- 
tinctive parts.  The  Vegaphone  banjo  is  now 
produced  in  four  models. 


Gash  Prizes  for  Contest 

Des  Moines,  1a.,  August  5. — Cash  prizes  anvjuni- 
ing  to  $700  will  be  awarded  as  prizes  in  tlie 
first  annual  school  band  contest  which  will  be 
a  feature  of  the  Iowa  Stale  Fair  this  year.  The 
awards  are  divided  as  follows:  $300  for  first 
place,  ?20l)  for  second.  $100  for  third  and  $50 
each  for  fourth  and  fifth. 


British  Music  Trade  Inter- 
ested in  Harmonica's  Favor 

One  of  Leading  Music  Trade  Journals  Com- 
ments Editorially  on  Growth  of  Interest  in 
Harmonica  in  This  Country 

The  phenomenal  success  which  has  rewarded 
the  efforts  of  M.  Hohner,  Inc.,  in  its  active 
campaign  on  behalf  of  the  harmonica  has  been 
the  subject  of  much  discussion  among  the  mem- 
bers of  the  music  trades  in  England.  The  Brit- 
ish dealers  have  watched  the  progress  of  the 
campaign  with  much  interest.  An  indication  of 
this  interest  is  shown  in  the  fact  that  the  Music 
Trades  Review,  a  London  trade  journal,  de- 
voted much  space  to  an  editorial,  "The  Cult  of 
the  Mouth  Organ,"  commenting  on  the  head- 
way which  the  harmonica  has  made  in  this 
country  during  the  past  couple  of  years. 

Seiberling-Lucas  Music 

Go.  Sponsors  Orchestra 

Buescher   Equipped   Aggregation,  Given  Start 
by  Music  House,  Gives  Store  Concert 

Portland,  Ore.,  August  1.— A  concert  that  filled 
the  Seiberling-Lucas  Music  Co.  store,  at  141 
Fourth  street,  was  given  recently  by  the  Dwight 
Johnson  Strollers,  who  are  leaving  Portland 
for  San  Francisco,  where  they  have  entered  into 
a  contract  with  the  St,  Francis  Hotel  of  that 
city.  The  concert  was  a  complimentary  affair 
and  the  main  floor,  mezzanine  and  lobby  were 
filled  to  capacity. 

These  musicians  came  from  the  Oregon  Agri- 
cultural College  about  three  years  ago  and 
since  they  came  to  Portland  have  been  spon- 
sored by  the  Seiberling-Lucas  Music  Co.  Their 
first  engagement  in  Portland  was  with  the 
Broadway  Dance  Hall  and  later  they  were  en- 
gaged by  the  Multnomah  Hotel  as  dance  orches- 
tra. The  management  of  Seiberling-Lucas  soon 
discovered  the  ability  of  these  young  musicians 
and  took  them  under  its  wing  and  it  goes  with- 
out saying  that  they  were  soon  an  exclusive 
Buescher  organization. 

Seiberling-Lucas  can  be  proud  of  this,  the 
second  orchestra  that  they  have  started  on  the 
road  to  national  fame,  as  it  was  largely  through 
the  efforts  of  this  firm  that  the  George  Olsen 
Orchestra  got  its  start  to  public  attention. 

As  with  the  Olsen  aggregation.  The  Strollers 
were  put  on  the  air  first  under  the  auspices  of 
the  Seiberling-Lucas  Music  Co.  and  later  their 
playing  was  broadcast  by  the  Oregonian  Sta- 
tion KGW,  from  the  Indian  Grill  of  the  Mult- 
nomah Hotel. 

Attractive  Landay  Display 

A  synchronization  of  eye  and  ear  appeal  re- 
cently featured  a  display  of  ukuleles,  stringed 
instruments  and  saxophones  at  Landay  Hall, 
New  York.  Ukuleles  were  the  featured  instru- 
ments and  they  were  attractively  shown  amid 
a  profusion  of  Hawaiian  Icis.  A  hand-painted 
drum  outfit  carried  out  the  general  scheme. 
What  attracted  passers-by,  however,  was  the 
continuous  playing  of  the  record  "Ukulele 
Lady,"  the  music  of  which  is  of  the  weird  Ha- 
waiian type,  with  ukuleles  playing  a  prominent 
part.  All  in  all,  the  display  was  exceedingly 
successful  and  resulted  in  many  sales  of  both 
ukuleles  and  records. 


Attractive  Vegaphone  Display 

An  attractive  display  of  a  gold-plated  artist 
model  Vegaphone  was  recently  on  view  in  the 
windows  of  the  Wurlitzer  establishment  on 
i'orty-second  street,  New  York.  Thousands  of 
passersby  were  attracted  to  the  display  and  the 
resultant  demand  for  the  instrument  was  most 
gratifying. 


EVERY 

DEALER 

will  want  a  copy  of  the 

NEW  CATALOG  "N" 

(Out  Now) 


Ninety-six  pages 
Two  hundred  and  fifty  photographs 
Thirty  new  instruments 


All  about  the  New Professional  Floating 
Head  Snare  Drum 

Send  a  postal  for  yours  to-day — Mailed  free 
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IN  THE  MUSICAL  MERCHANDISE  FIELD — (Continued  from  page  160) 


Eye-Arresting  Window  Displays  of  Musical 
Merchandise  Pave  the  Way  to  Big  Profits 

Small  Goods  Lend  Themselves  to  Window  Displays  That  Are  Certain  to  Attract  Attention- 
Publicity  Is  a  Vital  Necessity  in  Bringing  These  Products  to  the  Notice  of  Prospects 


Musical  merchandise  in  the  talking  machine 
store  at  present  is  proving  a  distinctly  worlli- 
while  investment.  First,  the  department  occu- 
pies sucli  small  space  that  it  is  often  placed 
ill  a  part  of  tlie  store  that  represents  waste; 
second,  (lie  investment  is  small,  as  is  the  slock, 
and  third,  lurnover  is  rapid  because  the  dealer 
can  con  line  lii-  slock  lo  instrnmeiits  that  are 


Eye-Arresting  O.  K.  Houck  Display 

in  jiopuhir  dumaiul.  However,  even  with  all 
these  adv.inlai^u^  the  small  goods  section  will 
nol  be  as  prot^l.iblc  as  it  might  be  made  if 
the  riglu  kind  of  mercliaiidising  methods  are 
ntilizcd.  Merchandising  of  the  intelligent  kind 
is  the  basis  of  all  lasling  success  regardless 
of  the  salability  and  popularity  of  the  product. 
The  first  step  in  mercliandisinft  is  to  let  the 


public  know  whal  you  handle  and  than  the 
window  display  there  is  no  belter  and  chea|)er 
way  of  doing  this.  Unfortunately,  compara- 
tively few  talking  nhiclnne  dealers  do  this  in 
connection  with  their  nmsical  merchandise. 
The  usual  procedure  is  to  place  a  few  instru- 
ments ill  llie  window  in  which  a  talking  ma- 
chine is  the  center  of  attraction.  Naturally, 
the  small  goods  do  not  get  the  attention  they 
should  under  these  conditions  and,  of  course, 
Ihis  has  an  effect  on  sales. 

Ihe  dealer  who  devotes  an  entire  window  to 
nmsical  merchandise  will  not  regret  it,  espe- 
cially, at  this  season  when  these  small  musical 
instrmnents  are  so  popular.  An  illur-tration  of 
the  most  cITcclive  type  of  small  goods  window 
is  shown  herewith.  It  is  a  window  arranged 
by  the  O.  K.  Houck  Piano  Co.,  of  Little  Rock, 
Ark.,  which  attracted  wide  attention  in  llial 
city.  As  will  be  seen,  llic  display  is  not 
crowded;  every  instrument  stands  out  in  an 
allenlion-compelling  manner  which  is  bound  to 
turn  the  Ihongbts  of  passers-by  to  musical  in- 
slrumenls.  The  merit  of  the  line  featured  is 
subtly  brought  oul  by  pictures  of  many  well- 
known  orchestras  which  arc  equipped  with  in- 
struments of  this  make.  The  miniature  stage  at 
the  right  and  the  single  instrument  on  the 
platform  on  the  left,  logelber  willi  the  center 
group,  combine  to  make  a  display  which  is  both 
forceful  and  attractive,  and  that  is  certain  to 
draw  the  attention  of  the  public. 


Silver  Bell" 
Banjos 


Send  for  Illustrated  Book 

The  Bacon  BanioCo.Jnc. 

GROTON  CONN. 


Banjoist's  Broadcasting 

Creates  Consumer  Demand 

May  Singhi  Breen,  Well  Known  to  Radio  Lis- 
teners, Gives  Store  Concerts,  Stimulating  the 
Sales  of  Retail  Dealers 

May  Singhi  Breen,  who  has  become  very  well 
known  through  her  broadcasting  aclivities,  play- 
ing the  llacm  banjo,  lias  proved  of  great  as- 
sistance to  dealers  in  helping  them  demonstrate 
the  Hacon  instrument.  The  Landay  Bros,  and 
Dilson  stores,  Bacon  agents,  have  sponsored 
concerts  al  their  stores  at  which  Miss  Breen 
appeared  and  the  resultant  demand  for  the 
Itacon  banjos  was  most  gratifying  in  each  in 
stance. 

David  1..  Hay,  general  manager  of  ibe  Bacon 
Banjo  Co..  Inc.,  Groton.  Conn.,  manufacturer  of 
Ihrsc  insumuL'nts.  reports  that  the  influx  of 
orilers  lias  made  it  necessary  to  reopen  the  fac- 
tory to  its  full  capacity.  A  partial  shutdown  for 
necessary  repairs  had  been  made,  but  business 
continued  lo  iiicri'.i.^c  lo  such  a  dei^ree 
Mr.  Day  was  coiui)eiled  lo  issue  orderi 
for  complete  produclion  schedules. 


Large  Sales  of  Ukuleles 

The  Knight-Campbell  Music  Co.,  Cheyenne, 
VVyo.,  reports  large  sales  of  ukuleles  and  small 
instruments.  There  has  also  been  an  unusual 
demand  for  saxoiiliones  and  trumpets. 


Patents  Tuning  Device 

A  patent  was  recently  granted  Murray  A. 
Stover,  Rialto,  Cal,,  for  an  auxiliary  tuning 
device  for  violins.  The  invention  is  an  im- 
provement on  t!u'  ordinary  E-slring  adjuster. 


Bacon  Banjo  Co.  Busy 
Supplying  Demands  for  Fall 

Ghoton,  Conx.,  August  6. — Fall  orders  are  al- 
ready being  received  at  the  headquarters  of  the 
Bacon  Banjo  Co.,  Inc.,  of  this  city  in  a  quan- 
tity and  volume  that  would  indicate  that  it  will 
not  be  long  before  the  manufacturing  facilities 
of  the  company  will  become  taxed.  David  L. 
Day,  general  manager,  reports  the  recent  sale  of 
nine  No,  6  Ne  Plus  Ultra  Silver  Bell  banjos. 
This  is  the  de  luxe  model  of  the  line.  This 
would  tend  lo  show  a  decided  quality  note  in 
Fall  buying.  The  manufacturing  facilities  at 
the  large  Bacon  factory  in  this  city  are  greater 
than  ever  before,  but  nevertheless  it  would  seem 
that  overtime  will  be  necessary  before  long  to 
take  care  of  demands. 

Fred  J.  Bacon,  president  of  the  company,  re- 
lumed from  his  vacation,  spent  in  a  hunting 
expedition  in  the  Laurentian  Mountains  of 
Canada,  feeling  greatly  benefited  and  ready  to 
do  his  share  in  the  big  Fall  season  which  he 
confiilcntly  expects. 


that 
calling 


Boys'  Band  Tournament 

Just  as  The  World  is  going  to  press,  the  sec- 
ond annual  lournanient  for  the  boys"  bands  of 
New  York,  comlucled  by  Edwin  Franko  Gold- 
man, baiiil  leader,  and  sijonsored  by  ihe  Asso- 
ciated Musical  Instriimcnl  Dealers  of  New 
York,  is  gelling  under  way.  Yesterday,  August 
14,  tliese  ijaiuls,  comijosed  of  boys  under  seven- 
teen years  of  age  and  living  williiu  fifty  miles 
of  New  York,  competed.  Ten  well-known  mu- 
sicians acted  as  judges. 


of 


ical  mer- 


II 


Edward  I'etll,  n 
chandise  depai  lim  i 
dcparlmeiil  store,  I '.ivciiiM.rt ,  l.i  ,  h,is  organized 
a  banjo  club  to  be  known  as  the  Tri-City  Banjo 
Club,  The  club  iilicady  has  scvculceii  active 
members. 
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ment that  will  bring  the  better  class  of  musical  trade  to  your  store. 

Assortment  costs  you   $51.75 
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Active  Demand  for  All  Lines  in  the  Los 

Angeles  Territory  Creates  Optimism 

Satisfactory  Business  Results  in  Feeling  That  This  Fall  Will  Be  Unusually  Prosperous  From  the 
Trade  Standpoint— R ad iola  Brings  Aid  to  Quake  Sufferers— Crowds  Attend  Concerts 


Los  AMitLT.s.  (\\L.,  -\iii;u>i  4.— riu  i.ilKiiii^  m,i- 
chine  trade  ill  tlii?.  c\iy  .nul  viLiii]l>  \>c<n 
unusually  aciivf,  dm.  in  h.rm'  c.iii,  ii  i-  trno, 
to  Ihc  spcciril  sale  o!  \  icior  tiilkiii^:  rii.uliinL> 
and  records,  but  it  is  noi  lo  be  ?iipi)Oscd  tliai 
only   bary.iin  mcrcliniidise   slijired    in  the 

general  activity.  Columbia  and  H  runs  wick 
dealers  report  that  the  month  conipiired  iii'jsi 
favorably  with  the  preceding  month,  and  witli 
tli<;  sanic  period  of  last  year.  Rctord^  have 
been  in  yreal  demand,  pnrticuhirly  dance  se- 
k-ctions.  Tlic  Western  Music  'I'rade--  conxcn- 
tion.  which  was  held  here  liic  lalUr  p;irt  of 
June,  where  a  frank  and  open  discussion  of  the 
problems  of  the  irade  was  indulged  in  and  llic 
various  viewptiinis  of  the  leading,'  liyurcs  in  (lie 
trade  acted  as  a  stimulus  lo  dealers  .mil  ihey 
all  express  the  fecliu),'  tlial  the  convention  was 
successful,  viewed  from  alt  anules. 

Radio  Set  Helps  in  Santa  Barbara  Quake 
Interest  in  radio,  which  for  a  lime  was  more 
or  less  dormant,  is  ai^ain  l)eLng  aroused  and  the 


How  the  Super-Het  Was  Utilized 

consensus  of  r.pinicm  of  dealers  i^  lliat  ihc  Fall 
demand  will  exceed  anyliiLng  yet  experienced 
by  the  trade.    The  value  and  desirability  of  ihe 


radio  receiver  was  never  belter  demonstrated 
ilian  during  Ihc  period  following  the  Santa 
IJarbara  eartliquakc  when  leicphonc  and  lele- 
grapl)  lines  were  laid  low  and  communication 
willi  the  outer  world  was  shut  off.  A  radio 
transmitter  was  secured  and  a  Radiola  Super- 
Heierodyne  set  up  and  not  only  were  dispatches 
rcgardiny  conditions  in  the  city  sent  out  but 
suKyestions,  medical  help  and  other  advices 
were  received  by  the  operators  over  the  instru- 
ment. The  accompanying  photograph  shows 
the  manner  in  which  the  instrument  was  set 
up,  guarded  by  sailors  and  willi  the  Red  Cross 
in  charge. 

Resolutions  Adopted  at  Convention 
The  resolutions  drafted  by  the  Resolutions 
Committee  of  the  Western  Music  Trades  Con- 
vention, and  adopted  by  the  meeting,  arc  heartily 
concurred  in  by  the  leading  dealers.  The  reso- 
lutions which  have  application  to  the  talking  ma- 
chine and  radio  trade  are: 

1.  That  it  is  the  sense  of  this  Convention 
that  due  to  the  increase  of  overhead  costs  and 
to  the  greater  expenses  incurred  by  all  mer- 
chants in  the  conducting  of  their  business,  a 
d'-si  ounl  of  not  less  than  50  per  cent  is  abso- 
hitrlv   I's^fiitial  to  present  and  future  success. 

2  I  li.i'  kiTi^e  sums  of  money  would  be  saved 
111  Wr-icrn  and  Pacific  Coast  music  merchants 
)iv  Ihe  .;-i:ib!i.Onncnt  of  a  Central  Traffic  Hu- 

3,  That  in  order  to  save  overhead  expense 
and  lo  lend  dignity  to  the  profession,  as  well  as 
Ihc  trade,  we  recommend  that  no  commissions 
on  ihe  sale  of  goods  shall  be  paid  to  any  per- 
sons other  than  Ihose  regularly  employed  as 

Abe  Lyman  Orchestra  to  Play  in  Vaudeville 

Abe  Lyman  and  His  Cocoanut  Grove  Or- 
chestra, Brunswick  artists,  whose  popularity 
with  dance  lovers  in  this  city,  where  they  have 


been  playing  at  Ihe  .'Vmbassador  Hotel,  has 
materially  stiniulalcd  the  sale  of  their  record- 
ings, recently  started  on  a  five-week  tour  of 
the  vaudeville  theatres  in  the  West,  playing  llic 
Orphcuni  circuit. 

Symphony  Concerts  Attract  Crowds 

The  symphony  concerts  held  at  the  Bowl 
continue  to  attract  large  crowds  of  music  lovers 
and  the  series  has  had  an  undoubted  effect  in 
influencing  the  public  to  give  more  interest  lo 
the  better  class  of  music.  Among  llie  famous 
artists  scheduled  to  appear  this  month  is  Ru- 
dolph Ganz,  Brunswick  recording  artist. 
Service  Boosts  Radiola  Sales 

The  Wilshire  Radio  Co.,  of  this  city,  Radiola 
dealer,  is   giving  ils  clients  maximum  service 


Wilshire  Radio  Co. 
and  keeping  them  100  per  cent  sold  on  their 
sets.  Jack  Dent,  owner  of  this  successful  es- 
tablishment, is  a  firm  believer  in  making  every 
buyer  a  booster  of  the  product  purchased  and 
service  calls  are  made  regularly  to  keep  every 
set  sold  in  perfect  order. 

P.  Herman  Beck  in  Important  New  Post 

P.  Herman  Beck,  who  for  the  past  ten  years 
has  been  an  active  and  able  member  of  the 
Piatt  Music  Co.'s, staffs  has  been  appointed  gen- 
eral manager  of  the  company,  succeeding  Leon- 
ard Davis,  resigned.  Beginning  as  manager  of 
the  phonograph  departincnl,  Mr.  Beck  has  ad- 
vanced steadily  by  reason  of  his  marked  ability 
and  untiring  efforts  to  the  important  posilion 
which  he  has  just  assumed. 

Radio  for  Tuberculosis  Patients 

The  County  Board  of  Supervisors  recently 
authorized  the  expenditure  of  a  large  sum  of 
money  to  be  used  to  purchase  radio  receivers 
lo  be  placed  in  each  ward  of  the  (  Hive  \  iew 
Sanatorium,  the  county  home  for  ^hul-in  lu- 
bercular  patients.  The  value  of  the  radio  in 
keeping  sucii  patients  contented  and  its  effect 
in  taking  their  minds  from  their  own  troubles 
cannot  be  estimated. 

Popular  Recording  Stars  at  Orpheum 

The  appearance  at  ihe  Orphtum  Theatre  of 
Jane  Green,  popular  singer  and  Victor  artist, 
and  Isham  Jones  and  His  Brunswick  Recording 
Orchestra  during  the  latter  part  of  last  month 
had  the  elTect  of  increasing  sales  of  records 
made  by  these  artists. 

Pathe  Popularity  Growing 

The  West  Coast  Phonograph  &  Record  Co., 
Pathe  distributor,  with  lieadquarters  in  ibis  city, 
has  enjoyed  a  satisfactory  business  during  the 
past  month.  Pathe  records  arc  proving  popu- 
lar with  dealers  and  ihe  public,  as  evidenced  by 
the  sleadily  increasing  sales.  'Jliis  is  especially 
irue  of  ClifT  Edwards  and  Lee  Morse  records, 
which  have  been  in  heavy  demand. 


C.  R.  Van  Sant  was  recently  appointed  man- 
ager of  the  Macon.  Ga.,  branch  of  ihe  Cable  Co, 
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[  Phenomenal  Song  Tie- Up  with  the  Sensational 

\  Newspaper  Story 

FQOTLCDSE 


Sequel  io  "The  Flapper  Wife 


The  most  intensive  and  thorough  pubHcity  campaign  ever  con- 
ceived for  a  popular  song  is  now  under  way  on  "FOOTLOOSE."  issued 
in  conjunction  with  the  serial  story  of  the  same  title  running  in  hundreds 
of  papers  in  all  sections  of  the  country. 

EIGHT  HUNDRED  NEWSPAPERS  ARE  PROMOTING 
THE  SONG  through  every  available  publicity  medium.  Radio,  Theatres, 
Dance  Halls,  Vaudeville  and  Photoplay  Houses  and  Music  Stores  will 
tie  up.  Special  newspaper  articles,  illustrations  and  thematics  will  ap- 
pear daily  in  local  papers.  Nothing  will  be  left  undone  to  make  "FOOT- 
LOOSE" the  biggest  selling  song  hit  published. 

Don't  fail  to  tie  up  with  this  wonderful  campaign.  Feature  the 
Song  and  Record  with  a  big  display. 

lA  Sam  Fox  FublicaHon  J 

Paul  ^Vhitem  aiv 

Victor  Becord 

19720 

WiifiVceal  Rch'ain  6y 
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^--—^  A  SamFoxPublicatioiv  2 1 


This  foreign  novelty  is  the  reigning  craze  of  all  Europe.  Twenty 
thousand  orchestras  are  starting  a  drive  on  it.  Clever,  catchy  and  en- 
tirely different, — it  is  a  genuine  rarity! 

Its  funny  fox  trot  strains  will  sweep  this  country  with  tremendous 
popularity  and  "OGO-POGO"  is  sure  to  be  the  outstanding  success  of 
the  Fall  and  Winter  Seasons. 
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800  Newspapers  to  Be  Used  in  i| 
Link-up  With  "Footloose" 

New  Sam  Fox  Publication  Takes  Title  From  New  Story,  a  Sequel  to  '  The  Flapper 
Wife"— Song  to  Be  Featured  in  Connection  With  Serial  in  Campaign 
More  Varied  and  Larger  Than  Its  Predecessor 
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IMMQLLiyMUSI 


Songs  Based  on  Topics  of  the  Day  Are 

Rarely  Landed  in  the  Popular  Hit  Class 

Publishers  Deluged  With  Numbers  Based  on  the  Recent  Evolution  Trial  but  Fight  Shy  of  Them 
—The  Things  That  Make  the  Success  of  a  Number  Are  Broad  Fundamental  Themes 


We  suppose  tliere  must  have  been  as  many 
a5  a  liundrcd,  presumably  popular,  songs 
submitted  to  publishers  on  the  recent  evolution 
trial  held  in  Dayton,  Tenn.  So  far  as  can  be 
discerned  none  of  these  was  accepted  and  this 
is  indeed  fortunate.  No  topical  song  based 
upon  the  news  of  the  day,  catastrophes  or 
similar  events  ever  amounts  to  much.  Popular 
publishers  know  this  only  too  well  and  no 
matter  how  meritorious  the  offering  they  gen- 
erally steer  clear  of  such  publications. 

We  did  have  several  cross-word  puzzle  songs 
and  the  justification  in  this  instance  seemingly 
was  the  lengthy  popularity  of  the  craze,  The 
songs  had  merit  and  some  money  was 
placed  behind  them,  but  they  achieved  nothing 
like  the  popularity  one  would  think  was  pos- 
sible from  such  widespread  publicity. 

The  nearest  any  one  in  recent  years  came 
to  having  an  unusual  topical  hit  was  the  Jack 
Mills  number  "Tliey  Needed  a  Song  Bird  in 
Heaven  So  God  Took  Caruso  Away,"  which 
was  said  to  have  sold  over  600,000  copies. 

All  the  King  Tut  songs  were  also-rans.  None 
of  them  were  able  to  cash  in  on  the  interna- 
tional publicity  of  the  historical  events  with 
which  they  were  supposed  to  be  connected. 
Other  instances  of  similar  failures  might  be 
mentioned, 

A  season  ago  we  had  one  or  two  songs  re- 
lated lo  the  comic  strips  of  the  daily  papers. 
The  best  of  these  was  "Barney  Google,"  which 
arose  quickly  and  died  the  same  way.  But  it 
did  have  an  active  life  for  a  short  period. 
Probably  its  melody  with  a  comedy  lyric  of 
a  different  caliber  would  have  achieved  just 
about  as  much  popularity.  So  the  full  meas- 
ure of  credit  cannot  be  given  to  the  cartoons 
which  were  the  inspiration. 

In  a  recent  issue  of  The  Antidote,  of  Thom- 
son &  Co.,  9  Murray  street,  New  York  City, 
originators  of  artistic  printing,  an  article  ap- 
peared under  the  caption  "Topical  Advertising" 
and  much  of  the  material  therein  applies  to 
popular  songs.  Popular  songs  are  after  all  an 
advertising  proposition.  Publishers  of  popular 
songs  are  really  in  the  greatest  of  all  advertis- 
ing businesses.  They  sell  their  wares  by  public 
rendition  either  vocally  or  inslrumentally. 
Nothing  can  be  more  direct  lo  the  consumer, 

In  the  article  "Topical  Advertising"  it  states: 
"There  is  a  small  and  highly  sophisticated  sec- 


tion of  the  public  to  which  topical  advertising 
appeals  but  the  masses  arc  apparently  un- 
touched by  fads  and  furors.  It  was  estimat- 
ed that  only  I  per  cent  of  the  public  was  in- 
terested in  King  Tut  and  in  an  investigation  in 
which  the  investigators  acted  as  eavesdroppers, 
in  a  four-hour  period,  only  one  allusion  was 
made  to  King  Tut.  This  was  by  a  pair  look- 
ing in  the  shop  window  in  which  the  husband 
asked  while  viewing  a  cartoon  'What  Docs 
Tut  and  Amen  mean?'  Stray  conversations 
were  heard  in  street  cars,  theatre  lobbies, 
courts,  waiting  rooms,  department  stores  and 
on  street  corners,  and  the  above  question  was 
all  that  could  be  gained  in  the  snooping. 

"What  then  does  interest  them?  It  is  the 
timeless  things,  not  the  timely.  Love,  food, 
money,  weather,  youth,  age,  rent,  babies,  sick- 
ness, games,  dress,  land,  animals  and  color." 


Of  particular  interest  to  music  publishers,  com- 
posers and  lyricists  are  mother,  sweetheart, 
sorrow,  joy  and  home.  These  things,  by  the 
way,  are  the  sure  fires  of  popular  songdom  and 
the  old  heads  of  the  song  writing  game  stick 
pretty  closely  to  mother  and  sweetheart  and 
lo  the  old  homestead,  with  Dixie  interpretation 
now  and  then,  or  a  song  related  to  some  par- 
ticular State,  which  on  analysis  will  be  found 
to  be  basically  a  mother  or  home  song.  The 
rules  after  all  are  not  so  many.  Taking  these 
things  with  a  lyric  of  heart  interest  and  a 
melody  which  can  carry  some  of  the  burden, 
there  is  not  so  much  gamble. 

It  is  when  the  writer  or  publisher  tries  to 
pioneer  in  a  new  avenue  heartaches  and  losses 
come.  The  e.-cceptions,  of  course,  are  the 
comedy  songs.  These,  however,  have  a  com- 
paratively short  life.  Some  of  them  may  take 
down  the  house  in  a  musical  show  and  not  get 
a  ripple  on  a  music  counter. 

So  the  real  business  houses  of  the  popular 
publishing  field  avoid  the  passing  manias.  They 
stick  to  the  more  permanent  things  and  leave 
the  transient  subjects  for  the  novice  for  'hu- 
man wants  are  much  the  same  yesterday,  to- 
morrow and  always. 


Ghappell-Harms  Issues 

Many  New  Ballads 

Numbers  Typical  of  the  High  Standard  of  Ex- 
cellence Musically  for  Which  This  Publish- 
ing House  Is  Nationally  Noted 

Chappell-Harms,  Inc.,  has  just  released  a  new 
series  of  ballads  of  the  type  which  has  made 
that  catalog  one  of  the  most  important  to  the 
singer  as  well  as  to  the  trade.  Particularly 
worth  mentioning  are  two  new  numbers  by 
Hadyn  Wood,  "The  Valley  of  Roses,"  words 
by  J.  Anthony  McDonald,  and  "I  Look  Into 
Your  Garden,"  words  by  Charles  Wilmott.  An- 
other important  contribution  is  "By  My  Fire- 
side," words  by  Howard  Johnston,  the  well- 
known  lyricist,  and  music  by  Gitz  Rice,  who  will 
best  be  called  to  memory  by  mentioning  his 
"Dear  Old  Pal  of  Mine."  This  new  song  is  in 
simple  style  with  words  that  should  have  wide- 
spread appeal.  There  is  also  "If  You  Were  the 
Only  Girl,"  words  by  Clifford  Grey  and  music  by 
Nat  D.  Ayer.  This  can  be  sung  cither  as  a 
solo  or  duet  and  in  both  forms  will  be  intro- 
duced in  vaudeville.  The  publishers  have  given 
the  number  a  very  attractive  title  page  and  a 
display  of  the  title  pages  in  conjunction  with  its 
public  exploitation  should  make  it  a  ready 
seller. 


Other  new  songs  in  this  new  list  of  releases 
are  "Tlie  Mother's  Heart,"  music  of  which  is 
by  Robert  Coningsby  Clarke;  "Through  Peace 
to  Light,"  a  sacred  song  with  words  by  Ade- 
laide Proctor,  music  by  James  Hayden  Morris; 
and  "Love's  Just  A  Flower,"  words  by  Clifford 
Grey  and  music  by  Virgilio  Ranzato.  In  the  list 
there  is  also  Hermann  Lohr's  latest  number 
"Oh,  For  the  Wings  of  A  Swallow"  and  a  new 
offering  by  J.  Keirn  Brennan  called  "Some- 
body's Garden"  for  which  Werner  Janssen  has 
contributed  the  music. 


Popular  New  Feist  Songs 

Leo  Feist,  Inc.,  has  two  songs  which  are  prov- 
ing as  important  in  trade  circles  as  successes  in 
more  active  seasons.  These  are  "Pal  of  My 
Cradle  Days,"  and  the  new  novelty  "I  Miss  My 
Swiss."  This  latter  number  is  successful  both 
in  song  and  dance  form  and  should  reach  its 
greatest   height   of   sales  early   in  September. 


New  Berlin  Mother  Song 

"Silver  Head,"  which  recently  appeared  in  the 
catalog  of  Irving  Berlin,  Inc.,  was  written  by 
James  Brockman,  Vincent  Lopez  and  Joseph 
Nussbaum.  The  number  is  a  mother  song  with 
some  quite  original  words  and  likely  to  be 
highly  successful. 


L.  Lawrence  Weberfe  New  Musical  Comedy 
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Above  Songs  fEATuBEP  By  Orchestra  And  Vaudeville  Acts  From  Coast  To  Coast 

IRVING  BERLIN  INC.,     I G07  Broadway,  New  York 


Walter  Douglas  Returns 

From  European  Capitals 

Sales  Manager  of  Waterson,  Berlin  &  Snyder 
Gives  a  Most  Interesting  Report  of  the  Pop- 
ularity of  American  Compositions 

Walter  Douglas,  sales  manager  of  Waterson, 
Berlin  &  Snyder,  returned  recenlly  to  New 
York  following  a  ten  weeks'  trip  touring  llie 
capitals  of  Europe.  Mr.  Douglas  viewed  every 
phase  of  music  activities  on  the  other  side,  par- 
ticularly those  relating  to  the  exploitation  of 
popular  songs,  roils  and  records. 

His  trip  was  most  interesting  as  everywhere 
the  American  popular  song,  and  this  includes 
the  British  Isles,  France.  Belgium  and  Ger- 
many, is  a  predominating  factor  in  the  music;il 
life  of  those  nations.  This  is  so  true  that  lie 
found  publishing  and  distribution  sources  eager 
to  close  arrangements  for  American  prints. 

In  speaking  of  European  musical  conditions 
Mr,  Douglas  said:  "While  it  is  true  the  Amer- 
ican popular  song  is  a  big  factor  in  the  musicd 
life  of  European  countries  the  credit  for  tin 
situation  can  be  given  to  the  popularitj'*  of  ili 
American  fox-trot.  American  dance  orcliesir.i 
tions  have  a  rhythm  that  seemingly  cannot  In 
duplicated  by  European  arrangers.  Americ.ui 
dance  arrangement';  arc  always  given  first  prtl- 
crcnce. 


"If  any  one  doubts  the  predominating  posi- 
tion of  American  publications  a  few  examples 
will  serve  to  enlighten  him.  For  instance,  a 
well-known  Munich  sculptor  produced  a  bust 
of  AIcK  Hyde,  an  American  orchestra  leader 
who  plays  exclusively  for  the  Deutchcn  Gmnia- 


Chappell- Harms 
Ballad  Successes 


A  Brawn  Bird  Singing 
In  The  Garden  of  Tomorrow 
Land  of  Might-Have-Been 
Love's  First  Kiss 
My  Thoughts  of  You 
One  Little  Bream  of  Love 
Smile  Through  Your  Tears 
Someday,  In  Somebody's  Eyes 
Some  Bay  You  Will  Miss  Me 
Song  of  Songs 
Sweetest  Call 

There's  a  Song  In  My  Heart 

Sweet  Navarre 

What  a  Wonderful  World 
It  Would  Be 


Walter  Douglas 

I>honc  Co..  and  this  lias  l>ccn  pliiccd  in  tlic  H/ill 
of  Fame  alongside  of  the  busts  of  Wagner  and 
Sirauss.  Visitors  are  given  a  pamphlet  upon 
viewing  Hyde's  bust  telling  of  his  activities 
rfnd  prominence. 

"In  France  Billy  Henley  and  Billy  Arnold, 
both  Americans,  arc  among  the  outstanding 
orchestra  leaders  of  that  country.  Their  musical 
tombinalions  are  in  demand  for  m.my  functions 
and  they  play  in  Ihc  gayest  places  of  Paris. 

"In  England  Dcbroy  Somers  and  .His  Or- 
plicans  arc  the  official  broadcasting  band  for 
the  British  Broadcasting  Society.  In  this  man- 
ner they  have  national  influence  in  propagating 
American  dance  selections. 

"American  publications  should  continue  their 
presfMit  pnimlariiy  for  many  seasons.  Certainly 
]nu-^  ,i.  ilii'  fox-trot  holds  sway.  There  are 
no  iniln  alioris  that  the  fox-trot  will  wane  in 
prjpuiarily  in  tins  country  and  neither  arc  there 
any  in  Europe." 


"Glory,  Glory,  Glory" 

"Glory,  Glory,  Glory"  (I  Want  to  Be  Glori- 
fied), the  song  by  Dan  Walker,  which  is  the 
feature  number  in  the  "Grand  Street  Foliiesi"  is 
said  to  l»u  based  upon  Negro  spirituals.  What- 
ever its  basis  it  is  certainly  a  hit.  It  has  been 
described  as  a  "Broadway  spiritual  tinted  blue," 
but  that  does  not  give  the  number  enough  scope. 
It  is  really  bigger  than  Broadway.  The  Edward 
B.  Marks  Music  Co.  is  the  publisher  of  this 
number,  which  is  enjoying  a  steadily  strengthen- 
ing demand. 


New  Feist  Dance  Folio 

to  Be  Ready  This  Month 

Every  Title  in  New  Book  Also  Carries  Ukulele 
Arrangement — Many  Outstanding  Numbers 
Are  Included  in  Book 

The  new  Feist  Dance  Folio  No.  9  will  be 
ready  August  15.  Besides  the  collection  of 
popular  fo.x-trots.  waltzes  and  other  arrange- 
ments, tlic  coming  issue  will  be  noted  for  the 
fact  that  every  title  appears  with  ukulele  ac- 
lompanimcnt.  There  will  be  two  successes 
from  recent  musical  shows,  namely  "Desert 
Isle"  from  "My  Girl,"  and  "Mercenary  Mary" 
from  the  show  of  the  same  name.  Among  the 
outstanding  numbers  will  be  "O  Kalharina," 
"No  Wonder,"  "I'll  See  You  In  My  Dreams," 
"Will  Vou  Remember  Me,"  "Rock  A  Bye  Baby 
Days,"  "Doo  Wacka  Doo,"  "Haunting  Melody," 
and  other  attractive  offerings.  The  advance 
orders  on  this  new  Feist  folio  arc  already  large 
and  most  of  these  have  arrived  without  the 
purchasers'  knowledge  of  the  contents. 

In  conjunction  with  the  release  of  this  new 
dance  folio,  Leo  Feist,  Inc.,  is  also  offering 
to  the  trade  a  new  edition  of  "Good  Old 
Timers."  This  publication  now  contains  uku- 
lele accompaniment  wliicli  should  further  add 
to  its  popularity.  Special  display  material  is 
available  for  dealers'  use,  including  extra  title 
pages,  window  hangers  and  similar  publicity  * 
matter. 


New  Prize  Contest 

for  Chamber  Music 

Musical  Fund  Society  of  Philadelphia  Offers 
Series  of  Large  Cash  Prizes  for  Compositions 
of  This  Character 

The  Musical  Fund  Society,  Philadelphia's  old- 
est musical  organization,  has  decided  to  offer 
$10,000  in  prizes  for  the  three  best  compositions 
of  chamber  music.  The  first  prize  is  $5,000, 
the  second  is  $3,000  and  the  third  is  $2,000. 

The  contest  is  limited  to  compositions  of 
chamber  music  for  from  three  to  six  instru- 
ments. The  piano  tnay  be  used  as  one  of  the 
instruments,  but  compositions,  including  vocal 
parts,  will  not  be  considered. 

Any  composer  may  submit  more  than  one 
composition  and  may  be  awarded  more  than 
one  prize.  One  unique  feature  of  the  com- 
petition is  that  any  composer  may  submit  com- 
positions for  first  prize  only,  that  is,  if  he  elects 
to  do  this  and  the  composition  be  not  awarded 
the  principal  prize,  it  may  be  withdrawn  from 
consideration  for  the  second  or  third  prizes. 
This  fact,  however,  must  be  stated  when  the 
composition  or  compositions  are  submitted. 

Ample  time  wilt  be  allowed  to  composers  to 
prepare  their  works  for  this  competition,  as 
the  contest  will  not  close  until  December  31 
1927. 
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How  the  Dealers  Can  Cash  in  on  Sales 

From  Publishers'  Exploitation  Work 


BECAUSE 
OF  YOU* 

^  Sentimental  Balled 
With  A  Wonderful 

Fox-  Trot  Rhijthim/ 


An  Example  of  the  Way  the  Cleveland  Dealers 
ick  Representative  in  That  City, 

Dealers  tfirougliout  tlic  counlry  who  are 
anxious  lo  get  the  most  out  of  popular 
sales  must  walch  the  local  billing  of  their 
vaudeville  theatres,  and,  if  possible,  feature  the 
songs  that  are  most  programmed.  The  same 
holds  true  for  the  musical  presentations  at  their 
local  photoplay  houses.  Bolli  methods  of  ex- 
ploiting songs  create  sales  and  properly  hook- 


A  Dealer's  Window  Tie-up 
ing  up  with  vaudeville  headhners  and  the  photo- 
play musical   presentations  will   increase  that 
volume  of  business. 

It  has  never  been  decided  which  of  these  two 
methods  of  giving  publicity  to  a  song  produces 
the  most  sales  and  probably  such  a  decision  will 
never  be  reached,  For  the  song  itself  and  the 
type  of  rendition  arc  both  important  influences. 
One  method  migiit  produce  unusual  results  with 
a  particular  song  and  then  not  do  the  same 
thing  for  a  number  of  like  caliber. 

One  thing  is  certain  and  that  is  that  in  the 
long  run  a  vocal  rendition  will  produce  larger 
results  more  often  than  any  other  type  of  pub- 
licity. The  old  saying  that  "the  song  is  the 
thing"  has  more  than  a  little  truth  in  it.  Prop- 
erly presented  a  meritorious  song  has  loo  often 
produced  sales  to  leave  any  question  of  doubt. 

The  belief  in  vocal  renditions  is  the  reason 
for  the  numerous  branch  offices  of  popular  pub- 
lishers. There  probably  would  be  no  necessity 
for  as  many  of  these  if  exploitation  was  to  be 
left  to  the  orchestra  rendition.  Most  of  such 
work  could  with  little  difliculty  be  carried  on 
with  good  results  through  the  main  olTicc.  The 
branch  ofTice,  however.  Is  able  to  place  singers 
in  photoplay  houses,  often  In  vaudeville  the- 
atres and  other  large  gathering  places.  This 
is  work  that  could  not  be  efficiently  carried  on, 
if  at  all,  for  instance,  from  the  New  York  offices. 

That  the  branch  office  is  important  was  never 
more  aptly  demonstrated  than  the  recent  ap- 
pearance of  Harry  Bloom  at  Loew's  Regent 
Theatre,  in  Cleveland,  O.  Mr.  Bloom  is  the 
Cleveland  representative  for  Jerome  H.  Remick 
&  Co.  and  he  appeared  at  the  Loew  Tlieatre  in 
"a  song  cycle"  with  the  Regent  Concert  Or- 


Featured  the  Appearance  of  Harry  Bloom,  Rem- 
at  Loew's  Regent  Theatre  There 

chestra.  He  was  billed  as  the  feature  attrac- 
tion and  he  introduced  such  Remick  numbers 
as  "Don't  Bring  Lulu,"  "Isn't  She  the  Sweetest 
Thing."  "By  the  Light  of  the  Stars,"  as  well  as 
"Swance  Butterfly."  The  picture  shown  during 
the  same  week  was  "The  Little  French  Girl," 
with  Alice  Joyce  and  Neil  Hamilton.  The  man- 
agement of  the  Loew  Theatre,  however,  thought 
the  Bloom  appearance  was  the  more  important 
of  the  two. 

In  conjunction  with  Mr.  Bloom's  appearance 
at  Loew's  Regent  Theatre  a  number  of  dealers 
throughout  the  city  of  Cleveland  featured  the 
above  Remick  numbers  on  their  counters  and 
in  window  displays.  Among  the  most  elTcctivc 
of  these  displays  was  that  of  the  Pomeroy 
Store,  a  reproduction  of  which  is  herewith 
shown.  The  management  reported  that  througli 
this  display  and  Mr.  Bloom's  featured  appear- 
ance at  the  theatre  the  combination  resulted  in 
a  substantial  business  on  these  prints  during 
the  week. 


Effect  of  Price  Increases 

on  Sales  of  Sheet  Music 

Under  modern  conditions  popular  numbers 
jump  into  swift  popularity.  The  radio,  the 
18,000  photoplay  houses,  the  weekly  and  month- 
ly record  releases  and  the  wealth  of  dance  or- 
chestras playing  daily  close  to  a  hundred  popular 
.•icleclions  create  a  quick  demand,  so  much  so 
that  with  a  novelty  fox-trot  no  matter  how 
meritorious,  it  is  almost  impossible  to  get  what 
would  be  considered  the  maximum  amount  of 
sales  in  the  short  time  conditions  allow  before 
its  popularity  wanes.  Then  it  must  make  room 
for  some  other  good  selection  of  the  moment. 
Tlie  ballads,  of  course,  still  have  a  longer  sale 
and  publishers  in  order  to  operate  a  profitable 
business  must  have  some  ballads  in  order  to 
give  some  permanency  to  their  business. 

The  same  organizations  and  the  same  costs 
arc  necessary  to  put  over  these  quick  successes 
lliat  were  found  advisable  and  proftlable  in  what 
could  be  considered  a  slower  era  of  exploitation. 
In  fact,  the  quick  movement  of  the  goods  re- 
quires more  intensive  activities.  Therefore,  de- 
spite the  curtailment  of  sales  in  popular  num- 
bers particularly  of  novelties  and  many  of  the 
fox-trots,  the  cost  of  exploitation  remains  as 
high  as  ever,  if  not  higher,  considering  that  the 
personnel,  as  in  all  other  industries,  is  com- 
pensated at  present-day  wage  figures.  It  has 
been  found  necessary  by  several  organizations, 
therefore,  lo  increase  the  wholesale  cost 
slightly.  These  advances  have  been  in  effect  for 
some  time. 


Cliff  Edwards  Signs  With 
Robbins-Engel  Exclusively 

"Ukulele  Ike,"  Known  All  Over  the  Country  for 
Work  With  That  Instrument,  to  Publish 
Through  This  Well-known  House 

Herewith  is  presented  tlie  duke  of  all  ukists — 
Ukulele  Ike— christened  Cliff  Edwards.  He  is 
portrayed  being  congratulated  by  his  publisher, 


Ukulele  Ike  (Chff  Edwards)  and  Harry  Engel 
Harry  Engel,  of  Robbins-Engel,  Inc.,  after  he 
had  placed  his  signature  lo  a  contract  granting 
that  firm  the  exclusive  publishing  rights  to  all 
his  ukulele  compositions  from  now  on.  A  large 
advance  cash  consideration  was  involved  in  the 
deal. 

The  Robbins-Engel  firm  is  publishing  Ukulele 
Ike's  (Cliff  Edwards')  two  novelty  folios,  enti- 
tled "Ukulele  Ike's  Comic  Songs  for  the  Ukulele." 
The  response,  from  trade  and  public  alike,  on 
this  book  has  been  heavy  and  the  publishers 
plan  to  release,  shortly,  a  series  of  sequels  to 
his  initial  effusions. 

Together  with  Edwards'  publications,  the 
Robbins-Engel,  Inc.,  control  the  output  in  the 
ukulele  line  of  Hank  Linet,  one  of  the  most 
famous  of  comedy  ukulele  song  writers.  "Hank's 
One  Hour  Course  in  Ukulele  Playing,"  "Hank's 
Comic  Camp  Songs  for  the  Ukulele,"  "Hank's 
College  Ditties"  and  "Hank's  Songs  of  the 
Sunny  South"  comprise  the  edition.  W.  C. 
Handy's  famous  "Comic  Blues  for  the  Ukulele" 
is  likewise  a  Robbins- Engel  issue. 

Taken  altogether  the  new  arrangement  is 
one  that  must  work  advantageously  to  all  con- 
cerned. 


New  Berlin  Numbers 

Among  the  new  songs  added  to  the  catalog 
of  Irving  Berlin,  Inc..  arc  "Cecilia,"  "Say  Ara- 
bella," and  "One  Smile,"  A  campaign  on  these 
mnnbcrs  Ii.ts  been  arranged  and  all  of  them  are 
lo  be  introduced  in  vaudeville  and  on  the  dance 
floors.  Tiicse  three  songs  closely  follow  the 
release  of  "Sonya"  (Yup  Alay  Yup).  and  "Silver 
Head."  both  of  which  have  shown  indications 
of  being  important  additions. 
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H.  B.  Wolper  Go.  Enters  the 
Radio  Manufacturing  Field 

Making  a  Product  Built  Especially  for  Depart- 
ment Store  Distribution — Head  of  .Company 
is  Well  Knovm  in  the  Phonograph  Field 

An  announcement  of  great  importance  to  the 
radio  trade  is  the  entrance  of  the  H.  E.  Wol- 
per Co.  into  the  radio  manufacturing  field. 
This  organization,  of  which  Harry  Wolper  is 
the  head,  is  well  known  to  the  music  trade  as 
the  manufacturer  of  Nightingale  phonographs, 
which  were  distributed  to  the  consumer  through 
department  stores.  The  Wolper  company  is 
now  devoting  all  its  facilities  to  the  production 
of  a  complete  line  of  radio  receivers,  the  first 
model  to  be  released  being  the  Wolper  R.F.-5, 
especially  built  for  department  store  distribu- 
tion. The  Wolper  line  of  receivers  is  being 
made  by  one  of  the  largest  manufacturers  in 
the  country  with  factories  in  Poughkeepsie, 
North  Tonawanda   Jamaica  and  Brooklyn.  Due 


to  the  fact  that  the  manufacturing  plants  are 
all  located  in  New  York  State,  Mr.  Wolper  has 
removed  liis  hca<[quartcrs  from  Chicago  to  New 
York  City,  and  he  maintains  offices  at  1819 
Broadway. 

The  Wolper  R.F.-S  is  extremely  moderately 
l>riccd  and  will  he  sold  by  department  stores, 
completely  equipped  with  tubes,  batteries  and 
:i  cabinet  containing  a  built-in  loud  speaker. 
The  cabinets  which  will  enclose  the  sets  are 
made  by  one  of  the  largest  manufacturers  in 
I  lie  country  which  has  gained  a  wide  reputa- 
tion as  a  maker  of  fine  piano  cases.  The  cab- 
rnels  will  contain  a  built-in  loud  speaker  with 
a  horn  of  spruce  wood  and  ample  space  is  pro- 
vided for  both  the  "A"  and  "B"  batteries.  Or- 
ders have  already  been  placed  for  20.000  cabi- 
nets of  one  model. 

Since  1914  Harry  Wolper  has  been  manufac- 
turing phonographs  for  department  store  dis- 
tribution and  his  wide  knowledge  of  depart- 
ment store  merchandising  made  evident  to  him 
the  need  of  a  radio  receiver  which  could  be 
^old  at  a  reasonable  figure  as  a  complete  unit, 


'Master  of  Mot-able  flltisic' 

Sell  the 
best  in 
New 
J  ersey 


Telephone  o 
Address 


DISTRIBUTORS 

A.  0.  BRT9MAN  CO  m  Tremont  St.,  Boslor,  Ma... 

GENEnAi,  PHONOGHAPH  COUP.  ...10  Weal  ISth  St.,  New  York  N  Y 

81I.AS  E.  PEAnSAI.1.  CO  10  EmI  38lh  St.,  New  York!  N  t' 

E.  M.  iniSON  S-  SON  n  Lntayette  St.,  Newark,  N.  J. 

EVBRTBODT-S  TAI.RINO  MACHINE  CO.,  INC..  810  Arch  St.,  Phlla  Pa. 

iBOQfoiS  SALES  COUP  Franklin  St..  Buffalo  N  Y 

JAMES  COWAN  CO  18  We.t  Broad  St.,  Rlehmond.  Va. 

ATLANTA  S.ILES  CO  30  Cono  St.,  Atlanta,  Oa. 

ItELKNAP  HAKUIVARE  4  MFG.  CO. ...Ill  E.  Main  St.,  Louisville,  Ky 

STERLING  ROLL  it  RECORD  CO  137  We.t  4th  St.,  ClnclnnaU,  O 

OHIO  MCSICAL  SALES  CO  1747  Chester  Ave..  Cleveland,  O. 

C.  L.  MARSHALL  CO...  r,u  Grlswold  St.,  Detroit,  Mich 

TARG  &  DI.NNER  MCSIC  CO  220  West  Randolph  St.,  Chicago  111 

EDIVABD  G.  HOCH  CO  27  No.  4th  St.,  Minneapolis,  Minn 

MA,IESTIC  MCSIC  SHOP  16  South  7th  St.,  Minneapolis,  Minn 

RENIER  MUSIC  HOCSE  545  Main  St.,  DubUQue,  Iowa 

SCHMELZER  CO  2015  Grand  St..  Kansas  City,  Mo. 

OARL  FLOniNE  514  Charles  Bids.,  Denver,  Colo. 


OUTING  TALKING  MACHINE  CO.,  Inc.,  Mt.  Kisco,  N.  Y. 

Export  Department 
No.  44  Whitehall  Street,  New  York  City,  N.  Y.,  U.  S.  A. 

Cable  Address  "OUTING"  New  York 

Canadian  Dl.lrlbalors :  B.  S.  IVILLIAMS  1  SONS  CO..  LTD.,  Toronto,   Il  lnnlpe,;,  Montreal. 


E.  M.  Wilson  &  Son 

Tel.  Marliel  0300 

11  Lafayette  St.  Newark.  N.  J. 

New  Jersey  Outing  Distributor 

fully  equipped.  Backed  by  this  knowledge  he 
has  made  an  intensive  study  of  the  radio  sit- 
uation and  the  Wolper  R.F.-5  is  the  result, 
which,  he  feels  confident,  supplies  the  needed 
receiver. 

Mr.  Wolper  is  most  optimistic  over  the  radio 
outlook  for  the  Fall  and  stated  to  The  World 
that  the  immense  organization  behind  the 
Wolper  company  will  manufacture  more  than 
200,000  radio  sets  for  Fall  use  and  he  feels  that 
this  number  will  be  quickly  sold,  as  the  demand 
is  certain  to  be  great.  In  giving  his  reasons  for 
)iis  optimism,  Mr.  Wolper  states: 

"I  believe  that  tbe  radio  industry  is  but  in 
its  infancy  and  that  we  are  destined  to  enjoy 
a  tremendous  volume  of  sales  this  Fall.  When 
it  is  taken  into  consideration  that  there  are  ap- 
proximately 9.000.000  phonographs  distributed 
throughout  the  country,  it  can  easily  be  seen 
that  no  matter  how  great  the  volume  of  pro- 
duction of  radio  sets,  it  will  take  from  three 
to  five  years  at  least  to  begin  to  catch  up  with 
the  demand." 

Mr.  Wolper  left  New  York  the  first  week  of 
this  month  for  an  extended  trip  which  will 
take  him  from  coast  to  coast  visiting  the  trade 
and  demonstrating  the  Wolper  R.F.-5.  He  con- 
templates being  away  about  two  months. 


Atlanta  Stewart- Warner 
Branch  Lining  Up  Dealers 

Many  Applications  for  Franchise  Being  Re- 
ceived—E.  N.  Upshaw  in  Charge  of  Radio  Sales 

Atlanta,  Ga.,  August  7.— The  Radio  Sales  Di- 
vision Of  the  local  Stewart- Warner  Producls 
Service  Station  has  been  unusually  successful  in 
lining  up  representative  dealers  who  desire  to 
receive  the  Stewart- Warner  franchise.  H.  G. 
Jones  and  Jack  Horner,  sales  representatives, 
have  been  busy  visiting  dealers  and  have  turned 
in  applications  from  dealers  in  Greenwood  S 
C:  Shelby,  N.  C;  Lcnior,  N.  C;  Granite  Falls, 
N.  C.;  Chattanooga,  Tenn.,  and  Tuscaloosa,  Ala. 

E.  N.  Upshaw,  who  for  many  years  was  in 
charge  of  the  wholesale  Victor  department  of 
one  of  the  leading  talking  machine  distributors 
111  the  Soulh,  is  in  charge  of  llie  radio  sales  di- 
vision and  he  has  been  calling  on  talking  m.v 
chine  dealers  within  a  hundred-mile  radius  ex- 
plaining the  Stewart-Warner  line,  laying  'par- 
ticular emphasis  upon  the  service  which  will  be 
given  dealers.  He  will  maintain  a  policy  of 
thoroughly  inslructiuE  and  training  dealers. 

Cunningham  Tubes  Reduced 

An  important  reduction  in  the  price  of  Cun- 
ngham  tubes  went  into  effect  on  August  1 
when  all  lubes  were  lowered  to  list  at  $2.50 
each.  Arrangements  have  been  made  to  pro- 
tect dealers  who  have  purchased  tubes  during 
Ihe  month  of  July  and  jobbers  will  receive  a 
credit  for  every  tube  shipped  them  from  July  1 
to  July  31. 


Amusi  15,  1925  THE  TALKING  MACHINE   WORLD  167 


TONE  ARM  CO. 

1926  SPEAKEROLA  ^ 


The  DEALERS  THAT 
ARE  SELLING  SPEAK- 
EROLAS  know  that  their 
customers  appreciate  these 
beautifully  finished  Cabinet 
Speakers  because  they  har- 
monize with  the  customary 
furnishings  of  a  room  and 
have  the  modulated  tone 
quality  most  desirable  for 
the  home. 


SPEAKEROLA  [Model  DJ 

1  5"  wide,  8"  deep,  9  J/j"  high 

List  $17.50  Price 


The  BLOOD  TONE  ARM  COR- 
PORATION build  this  entire  product. 
Lumber  from  their  own  timberlands, 
made  up  in  their  own  cabinet  shops, 
mstal  parts  stamped  and  machined  in 
their   own   machine   shops,   plated  in 
their  own  vats,   and  parts  assembled 
and  tested  in  their  radio  laboratories. 
SPEAKEROLA    [Model    B]     jhis  is  why  this  high  grade  product 
95/2"  wide,  7 1/2"  deep,  8"  high      comes  to  you  at  a  new  standard  of 
List  $  I  2  50   Price  moderate  prices  never  before  known. 


The  DEALERS  THAT 
ARE  SELLING  SPEAK- 
EROLAS  know  that  they 
profit  more  through  the 
handling  of  the  complete 
line  of  SPEAKEROLAS. 
because  the  range  of  prices 
is  such  as  to  meet  the  de- 
mands of  all  purchasers. 


SPEAKEROLA  [Model  C] 

lOJ/j-  wide.  IQI/2"  deep,  S^"  high 

List  $15.00  Price 


Order  from  your  jobber.    If  he  can't  supply  you  write  direct  to 


BLOOD  TONE  ARM  CO.       -       Bay  City,  Michigan 

Chicago  Distributor,  BLOOD  TONE  ARM  CO,,  222  W.  Madison  St.,  Chicago,  III. 


Packard  Music  House  Sets 

a  New  Business  Record 

Special  Advertising  Campaign  Covering  Two 
Weeks  Brings  Greatest  Volume  of  Business 
in  the  History  of  the  Company 

Fort  Wa-yne,  Inu.,  August  4.— Ainniig  the  re- 
tailers whf)  found  the  special  sale  of  Vii:trolas 
to  be  .1  most  timely  business  move  was  tlie 
Packard  Music  House  of  this  city  wliicli,  in 
order  to  stimulate  business,  used  htrgc  space 
in  ihc  local  newspapers  bcgimiing  on  July  20 
and  running  for  two  weeks  to  feature  reductions 
in  both  pianos  and  talking  machine*.  At  the 
outset  the  inducement  on  Victrolas  was  that 
they  could  be  bad  without  any  down  payment 
and  tlien  came  the  special  offer  whieli  the  com- 
pany capitalized  most  sueeessfully  in  iU  subse- 
quent announei'inenls. 

Il  is  significant  liial  ;illliough  during  the  first 
week  a  number  of  Victrolas  were  sold  at  a  loss 
to  the  company,  it  was  found  necessary  to  rc- 


Ijkiiiy.li  llic  stock  at  the  special  discount  with 
the  result  that  the  sale  as  a  whole  on  machines 
represented  a  nice  profit.  The  entire  business 
for  tlie  two  weeks'  sale  represented  a  larger 
volume  than  for  any  similar  period  in  the  his- 
tory of  the  firm.  Two  English  and  one  Ger- 
man paper  were  used  in  the  advertising  cam- 
paign and  several  thousand  circulars  were  also 
distributed. 

J.  F.  Watters  of  Vincennes 
Fame  Pays  Visit  to  New  York 

J.  R  Wallers,  president  of  the  Vincennes 
Phonograph  Co.,  Vincennes,  Ind,,  manufacturer 
of  Kivoli  phonographs  and  Rivoli  phonograph 
and  radio  combinations,  was  a  visitor  to  New 
Vork  last  week  making  his  headquarters  at  the 
New  York  offices  of  the  company,  105  West 
Fortieth  street,  which  are  under  tlie  direction  of 
M.  A.  Carpell,  one  of  the  veterans  of  the  phono- 
graph industry.  In  a  dial  witli  The  World  Mr. 
Walters  stated  that  his  company  had  been  del- 


ing an  exceptionally  fine  business  the  past  lew 
months  showing  a  substantial  increase  over  last 
year  and  running  far  ahead  of  all  expectations. 
Mr.  Watters  visited  New  York  to  show  for  the 
first  lime  the  new  Rivoli  phonograph  combina- 
tion De  Luxe  which  is  a  beautiful  Highboy 
instrument  |i;trlit-iilarly  adaptable  for  the  use 
of  the  Atwatir  Kent  model  ten.  This  instru- 
ment has  been  very  well  received  by  those  mem- 
bers of  the  trade  to  whom  it  has  been  shown 
and  Mr,  Watters  is  bookini/  substantial  orders 
for  early  delivery. 

In  New  Post 

A.  C.  Bosshardt,  connected  for  some  time 
with  the  Hotel  Commodore  branch  of  Davega, 
Inc.,  has  re-ii;ncd  to  accept  the  position  of 
inan,iux.T  of  ihi-  talkiuf;  machine  arid  radio  de- 
part mint-  ul    11  IT/.,   Inc.,  Terrc  Haute,  Ind. 

The  Kansas  City  Music  Co.,  Kansas  City, 
Mo.,  has  been  incorporated  with  an  authorized 
capital  of  $25,000. 
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The  Profitable 


MARWOL  JEWEL 


Phis  live-lube  tuned  mdio  freguenc 
receiver  with  bakclile  panels  and  dia 
and  io»-los3  parts  is  dusiKncd  for  20i-, 


opanv     finish  tabiiicl 

of  beauty  and  out- 
ivitl  make  this  one  of 


$39^ 


O  *^  . 


MARWOL  A-1 


With  its  refinements  and  improvements 
the  MarwoJ  A-1  for  the  Fall  season 
promises  to  even  exceed  its  success  of 
last  season.  Five-lube  tuned  radio  fre- 
quency. May  be  used  with  201-A  tubes 
or  UV-199  lubes  with  adapters.  Bake- 
bte  panels^nd  dials  ii-iih  low-loss  pans. 


«55 


.00 


MARWOL  TABLE  CONSOLE 


Her 


1  that 


ill  I 


profitable  sell 

uni(.    May  be  

UV-199  tubes  with 

;  parts,  bakelite  panel 


_  enclosed  loud 
tuned  to  the  receivinp 
:d  with  201-A  tubes  or 


The  f 


mah-Jt 


$75^ 


The  Complete  Line  of 
Priced  Moderately  and 
Business  Policy  and 


THE  new  Marwol  line  is  sensational  in 
the  opportunity  that  it  offers  jobbers 
and  dealers  for  safe,  sure  profits  dur- 
ing the  coming  year.  Dollar  for  dollar,  the 
Marwol  line  offers  the  greatest  value  in 
radio  receivers  today.  The  Jewel  Model 
(illustrated)  at  $39.50  will  out-perform 
anything  in  its  class.  And  this  holds  true 
of  every  number  in  the  Marwol  line. 

The  Marwol  line  embodies  the  same  rigid 
standard  of  quality  that  has  made  Marwol 
such  a  successful,  profitable  selling  line  in 
the  past.  It  includes  14  different  numbers 
— Cabinet  t)'pe  receivers,  Console  type  re- 
ceivers. Receivers  with  Enclosed  Loud 
Speakers,  Phonograph  Panels,  Knock 
Down  Sets,  and  Loud  Speakers.  There  is 
a  receiver  suitable  for  every  type  of  cus- 
tomer and  every  size  of  income. 

But  of  even  more  importance  to  jobbers  and 
dealers  than  the  receiver  itself,  is  the  Com- 
pany behind  the  receiver — its  policy,  its 
financial  stability.  Marwol  jobbers  and  deal- 


MARWOL  RADIO 


546-548  BROADWAY, 


MARWOL  LOUD  SPEAKER 


K.  8.  BYBD  CO. 
331  No.  llfh  St. 
Philuilclphiu.  Pii, 


THE  BAHSOOK  CO. 
S3  IV.  JacltNOn  Blvd. 
Chicago,  III, 


REPRESENTED  BY 


In  Ncliriihkn,  Kiinsiis, 
nnil  Missouri 
.r.  F.  MEVN 
40(1  Muluul  BldK. 
Kansas  City,  Mo. 


In  Miclilean  and  Oiiio 
ni/NGAN-STEIlNFIBI,I> 
•ir>  NorMi  Deurliorn  81. 
ChlciiEo,  111. 


In  MlnnoKOln,   No.  DuIk 
So.  Diikota 
C,  X.  8.  HOLMEI 
ritK  BoNlon  Blocli 
Minneapolis,  Minn 


This 


;  beautiful  cabinet  loud  speaker 
iKi    Its    superior    tone    and  unusual 
ilunic  is  desiKned  in  accordance  with 
;  ni-west  acoustic  principles.    It  takes 
-..e  hifili  and  low  scales  just  as  beauti- 
fully as  lie  middle  range  with  abso- 
lute purity  of  reproduction. 


»20^o  iLYou  Can't  Go  IV, 


rong 
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MARWOL  Line 


High  Quality  Receivers, 
Backed  By  Sound 
Forceful  Advertising 


ers  remember  from  the  hectic  times  during 
the  past  year  how  thoroughly  Marvvol 
stands  behind  them  in  price  maintenance, 
mailing  good  on  their  iron-clad  guarantee, 
and  in  prompt  deliveries. 

To  permit  immediate  deliveries  during  even 
the  peak  selling  season  Marwol  has  just 
opened  another  big  factory  with  over  25,000 
sq.  ft.  of  floor  space.  New  and  modern  ma- 
chinery has  been  installed  which  is  respon- 
sible for  the  new  low  prices  as  well  as  imme- 
diate shipping  facilities. 

This  year  added  cooperation  will  be  given 
jobbers  and  dealers  through  a  big  advertis- 
ing campaign  to  consumers  in  the  Saturday 
Evening  Post,  other  magazines  and  news- 
papers. Generous  trade  helps,  including 
folders,  circulars,  display  cards,  mats  and 
electros,^  will  be  given  free  to  Marwol  deal- 
ers and  jobbers. 

Write  for  catalog  and  full  descriptive  mat- 
ter today.    Don't  miss  Your  opportunity. 


CORPORATION 

NEW  YORK  CITY 


In  Novuitn,  Arliona,  Ti'> 
ArkanHUB,    MisNiNNippi,  T 
ncsHcc,  I.oultiluna 
I.  D,  TUTTLB  CO. 
Commerce  81, 
Dalian,  Tcxak 

In  Colurndo,  WyomlnB.  N 
Mexico,  niontann,  IJtiili 
JACK  HUKSCII  CO. 
1844  Stout  St. 
Denver,  Colo. 


REPRESENTED  BY 


K.  T.  CAUK 
000  Sprnciio  St. 
Spnkaiio,  WuhIi. 


In  Ciilltorniti 
MARSHANIt  SALES  CO. 
020  Iiisurniico  I^xcliunKc  Itldir. 
Los  Aneelctt,  Calif. 


In  OrDgoii,  WnNlUneon 
0.  E.  GAY 
lOG  LowntiaHiD  8t. 
Fortland,  Ore. 


MARWOL  "SIX' 


The  MARWOL  "SIX"  [s  Ihe  revohi- 
lionary  receiver  af  ihe  season.  Six-tube 
rtsisl.mci  coupled  .ininlificalion.  fives 
exccnhonal  nower  nnd  the  most  perfctT 
rcprotJuctLon  of  lone  possible.  The  cahi- 
net  IS  bcaiilifuL  imrlcd  walnm.  The 
dials  arc  spccini  micromcler  vernier  <lc- 


100 


MARWOL  CONSOLE  COMBINATION 


Tlie  MARWOL  table  console  in  com- 
bination with  a  Rcnuinc  mahocany  table 
to  match  rIvcs  you  the  opnortunily  of 
selling  a  console  model  which  your  cuv 
tomers  may  purchase  in  two  parts. 
Complete,  Ihe  tnbic  console  and  table 
will  be  an  ornament  in  any  home.  It 
was  designed  by  one  of  the  foremost 
fiirnilurc  desiRiiers  in  Ihe  connlry. 
Room  for  all  batl.?rie3  and  charEcr. 


With   the  Marwol  Line-^ 


MARWOL  CONSOLE  GRAND 

elluiIlt^  Iwo-lone  nialiocnny  Hour 


$130:00 
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c-sl  record  sells  at  approximately  ninety  cents. 

"As  a  result  of  tlie  public's  appreciiilion  of 
tlic  true  market  value  of  the  record  abroad, 
every  factor  of  the  industry  is  enjoying  a 
healthy,    prosperous    business.  Manufacturers, 


Louis  Sterling  Expresses  Pleasure 

With  the  Progress  of  the  Columbia  Co. 

Chairman  of  Columbia  Directorate  Finds  Excellent  Conditions  Prevailing  on  Return  From  Eu- 
rope— Columbia  Co.  in  England  Forty  Per  Cent  Ahead  for  First  Quarter  of  1925 

Louis  Sterling,  chairman  of  Ihe  Board  of 
Hirectors  of  the  Columbia  Phonograph  Co., 
Inc.,  and  managing  director  of  the  Columbia 
Graphoplione  Co.,  Ltd.,  of  London,  arrived  re- 
cently on  the  "Majestic,"  after  spending  sev- 
eral months  abroad  in  the  interests  of  the  Lon- 
don company.  Mr.  Sterling,  who  is  recog- 
nized generally  as  one  of  the  foremost  execu- 
tives in  the  world,  is  planning  to  spend  prac- 
tically al!  of  the  remainder  of  1925  in  New 
York,  working  in  close  co-operation  with  the 
Columbia  executives  in  this  country. 

Regarding  general  business  conditions  abroad 
Mr.  Sterling,  in  a  ciiat  with  The  World,  said: 
"Our  business  in  Europe  is  simply  wonderful, 
and  on  June  4  of  this  year,  the  Columbia  Graph- 
ophone  Co.,  Ltd.,  declared  a  forty  per  cent  div- 
idend, payable  in  cash.  Our  fiscal  year  ended 
on  March  31,  and  the  sales  for  the  first  quarter 
of  the  new  year  were  forty  per  cent  ahead  of 
the  corresponding  period  of  last  year.  I  at- 
tribute a  considerable  part  of  this  activity  to 
the  fact  that  in  Europe  the  cheap  record  has 
not  secured  any  foothold.  Records  are  regard- 
ed throughout  Europe  as  a  semi-luxury  and  the 
public,  as  a  whole,  appreciates  the  fact  that 
they  are  produced  under  heavy  expense  and 
that,  therefore,  a  fair-sized  gross  profit  must 
enter  into  their  sale.  In  view  of  this  condi- 
tion it  is  not  surprising  to  note  that  the  cheap 
record  selling  in  England  at  sixty  cents  retail 
is  not  meeting  with  a  very  large  sale,  whereas 
the  popular  record  retailing  at  seventy-five 
cents  is  meeting  with  a  tremendous  sale,  easily 
more  than  double  the  sale  of  the  sixty-cent 
record.  In  Germany  the  cheapest  record  re- 
tails at  ninety  cents;  in  Spain  the  lowest  price 
record  retails  at  $1.10,  and  in  Italy  the  cheap- 


parlnient  of  our  manufacturing  organization  ui 
this  country.  We  have  completed  plans  to 
make  better  records  than  we  have  ever  pro- 
duced before  and  we  are  succeeding  in  this  am- 
bition. The  record  trade  is  steadily  moving 
upward  and  our  sales  for  July  showed  a  ma- 
tiriai  increase  over  June  with  August  to  date 
very  satisfactory, 

"What  is  needed  most  in  the  phonograph  in- 
dustry at  the  present  time  is  confidence  in  the 
industry  itself  and  I  believe  that  in  a  compara- 
tively short  while  chaos  wilt  be  entirely  elimi- 
nated and  the  trade  will  be  normally  prosper- 
ous. All  of  the  conditions  through  which  the 
American  phonograph  industry  is  passing  at  the 
present  time  were  faced  by  European  manu- 
facturers a  few  years  ago  and  in  fact  the  prob- 
lems in  Europe  were  far  more  perplexing  and 
discouraging  than  those  we  are  now  confront- 
ing here.  However,  the  European  industry 
passed  through  this  crisis  safely  and  success- 
fully with  every  factor  of  the  industry  now  in 
excellent  shape.  I  see  no  reason  why  we 
should  not  do  likewise  over  here  if  only  a  feel- 
ing of  confidence  will  prevail  throughout  the 
various  branches  of  this  great  industry." 


Louis  Sterling 

distributors  and  retailers  are  sharing  in  this 
pro^iperity  and  the  public  in  turn  is  securing  an 
excellent  product  backed  up  by  efficient,  satis- 
factory service. 

"Upon  my  return  to  this  country,  I  am  de- 
lighted to  find  vast  improvements  in  every  de- 


Atwater  Kent  Go.  Sends 
Out  Copies  of  National  Ads 

Philadelphia,  Pa.,  August  7. — As  one  part  of 
the  many  sales  aids  which  the  Atwater  Kent 
Mfg.  Co.,  of  this  city,  is  providing  for  its  deal- 
ers, the  company  has  recently  sent  out  a  giant 
print  of  an  Atwater  Kent  page  ad  in  colors, 
which  is  appearing  in  seven  different  magazines 
during  July  and  August. 

Through  the  combined  tremendous  circula- 
tion of  these  magazines  this  advertisement  will 
become  familiar  in  a  large  majority  of  homes 
throughout  the  entire  country.  It  is  suggested 
that  the  dealer  display  this  large  colored  print 
in  his  warcrooms  or  window  to  secure  the  best 
results. 


RIVOLI  RADELUXE 


The  final  analysis  of  Combined  Radio 
and  Phonograph,  particularly  adapted  for  Model  10 

ATWATER  KENT  RADIO  SET 

or  any  other  Radio  Receiver  up  to  10x32  inch  panel 

IS  NOW  READY  FOR  DELIVERY ! 


ViNCENNEs  Phonograph  Company 

VINCENNES,  INDIANA 

New  York  Office  Philadelphia  Office 
806  Tilden  Bldg. 

105  West  40th  St.  31  De  Long  Bldg. 

M.  A.  CARPELL,  Manager  ALFRED  H.  HAAG,  Manager 
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lincoln 
Records  I 

have  been 
reduced  to 

Retail  at 


They  sold  fast  at  fifty      they'll  fairly  fly'at  the  new  price 

No  change  in  the  quality — simply  a  revision  in  the  price. 
Every  record  is  a  ten  inch  double  disc  containing  the 
latest  hits  recorded  by  the  foremost  artists. 

Let  us  put  you  in  on  this  proposition. 

The  Lincoln  is  a  product  of  the 

Cameo  Record  Corp. 

249  West  34th  St.,  New  York,  N.  Y. 
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Freed-Eisemann  Radio  Corp. 
Announces  Production  Plans 

Two  of  Its  New  Models  Will  Employ  Tuned 
Radio  Frequency — Will  Continue  Manufac- 
ture of  Neutrodyne  Sets— Philip  V.  D.  Stem's 
Remarks  on  New  and  Varied  Fall  Line 

The  Freed-Eisemann  Radio  Corp.,  Brookivii, 
N.  Y.,  manufacturer  of  Freed-Eisemann  radio 
receiving  sets,  recently  announced  the  comple- 
tion of  plans  and  the  starting  on  production 
o;  its  new  line  for  the  season  of  1925-26. 

An  interesting  announcement  in  connection 
wilh  the  new  line  is  that  two  of  the  new  models 


:h  met  wilh  such  popularity  during  the  past 
s  has  previously  been  announced, 
will  be  retained  as  an  integral  part  of  the  new 
line.  The  new  receivers  which  arc  now  being 
produced  as  part  of  the  line  have  incorporated 
ill  llieni  features  which  go  towards  rounding 
out  .1  full  and  complete  line  of  radio  receiving 
.siU  lo  tneet  the  rtqniremcnts  of  every  type  of 
radio  buyer  that  mav  at  pioscnt  c.vist," 


Announce  Appointment  of 
Thermiodyne  Distributors 


O.  Giles,  sah 
Radio  Corp., 


de^k  1 


Model  FE  18 
dyne  sets  and  thus  be  in  a  position  lo  otTer  the 
trade  two  types  of  radio  sets.  The  Freed-Eise- 
mann line  will  range  in  price  from  a  low-priced 
set,  which  may  be  purchased  by  those  consum- 
ers who  are  desirous  of  obtaining  a  good  set 
at  a  reasonable  figure,  to  the  higher-priced  sets 
listing  at  close  to  the  two-hundred-dollar  mark. 

In  commenting  on  the  new  Freed-Eisemann 
line,  Philip  V.  D.  Stern,  advertising  manager 
oi  the  company,  said:  "Large  orders  have  been 
received  from  all  parts  of  the  country  and 
abroad  for  the  new  models  which  have  just 
been  announced.  The  line  is  varied,  not  only 
in  relation  to  both  tuned  radio  frequency  and 
neutrodyne  circuits,  and  in  price,  but  also  as 
far  as  the  use  of  dry  cells  and  storage  batteries 
being  employed  in  the  various  sets  is  con- 
cerned. The  cabinet  desigii  allows  in  some 
cases  for  battery  and  charger  space  so  that 
both  may  be  concealed.     The  N-R  20  mode], 


Model  FE  15 
manufactured  by  the  Freed-Eisemann  Corp.  will 
employ  tuned  radio  frequency.'  This  is  a  de- 
parture from  the  company's  manufacturing 
plan,  as  up  to  this  year  it  manufactured  neutro- 
dyne receivers  exclusively.  The  company  "will, 
however,  continue  llie  ni;inufacture  of  neutro- 


s  manager  ol  the  Thcrrnio- 
Ne w  York,  rcturnoil  to  his 
a  very  ■^uecc'sful  and  inter- 
..tin,-  \\\'hru  ir,|,  Whilr  In  Chicago  Mr. 
(  ..|.  lit  M.ii.iiru  t,..i-  vMlli  II.Lrry  D.  Schoenwald. 
m.iii.iL'v.-  ol  (In.  nnni,ii„iMiL  officer  in  th.U 
city,  closed  arrangement-.  wliLnby  Mu  follow 
iii.L;  companies  will  (li-lrili\ii>-  Tin  riiiiiid>  ii' 
products  in  Chicago  territory  W'akein  &  Mi 
Laughlin,  Motor  Car  Supply  Co.,  Tay  Saici 
Co.,  and  the  National  Radio  Co.  This  jobbri 
representation  ijivcs  Thermiodyne  distribution 
in  the  electrical,  automotive,  talking  macliiii*. 
and   radio   industries  respectively. 

At  Wichita,  Kansas,  llie  Auto  Equipment  Co 
was  appointed  a  Tliermiodyne  distributor,  cov- 
ering most  of  Kansas,  Oklahoma  and  Panhan- 
dle, Texas.  The  .\uto  Cycle  Supply  Co.  of 
Utica,  N.  Y.,  will  distribute  Thermiodyne  prod- 
ucts in  Utica,  Syracuse  and  the  natural  terri- 
tory served  by  these  two  cities.  Oilier  recent 
Thermiodyne  distributor  appointnienls  are  the 
Auto  &  Cycle  Co.,  Buffalo,  N.  Y.;  Jn.stns  & 
Parker.  Coiumbus.  O,;  Badger  Radio  Co.,  Mil- 
waukee, Wis.,  and  Goldfus  Bros.,  Minneapolis 
and  St.  Paul,  Miim. 


Some  Reasons  Why  the 

Zenith  Radiogram  Grows 

In  the  current  issue  of  the  Zenith  Radiogram, 
a  "pep"  publication  issued  by  the  Zenith  Radio 
Corp.,  of  Chicago,  to  its  dealer  and  distributor 
trade,  a  short  editorial  on  page  four  clearly  dis- 
closes the  aggressiveness  and  individuality  of 
H.  H.  Roeujer,  director  of  sales  promotion, 
which  has  characterized  him  as  one  of  the  most 
active  men  in  the  sales  division  of  the  radio 
industry.  The  article  reads  as  follows: 
"Watch  Your  Step! 
"Someone  asked: — 'What  is  wrong  when  one 
dealer  says  "business  is  rotten"  and  another 
dealer  says  "business  is  fine?"  In  the  next  is- 
sue of  Radfogram  1  am  going  to  load  up  both 
barrels  with  the  rocksall  of  raw-boned  truth — 
and  I'm  going  lo  shoot  four  ways  from  Sunday. 
I  have  fell  this  'call'  for  months — but  the  big 
chief  has  each  time  backed  me  up  in  the  corner 
and  shouted,  'steady— old  man,  steady.'  But, 


he's  somewhere  up  around  the  North  Pole  by 
now  and  while  shootin's  good,  believe  me,  I 
sure  am  going  to  shoot. 

"Shortly  I  am  going  to  bury  myself  in  the 
wilds  of  some  hitherto  unknown  spot  in  this 
great  U.  S,  A.  and  for  two  solid  wrecks  I  am 
going  to  feed  up  on  dripping  raw  meat  gar- 
nished with  poison  ivy  until  I  see  red  and  itch 
for  action.  And  I'm  coming  back  hard-boiled 
clean  through  and  full  of  liellfire  and  brimstone. 
If  you  miss  reading  your  ne.xt  Radiogram  you'll 
probably  be  the  only  friend  I  have  left." 

The  Zenith  Radiogram  differs  materially  from 
the  average  run  of  house  organs  in  lhal  it  is 
profusely  illustrated,  as  wolf  n-  in  H-  -^i  lection 
of  articles,  coiiimeiit  and  dir.ii'  r  im  «  -  iti  iiis  in 


H.  ti.  Koemer 
which  Mr.  Roemer  never  fails  to  ";pot"  a  real 
sales  point  and  drive  it  home  to  the  trade,  which 
has  found  the  Radiogram  a  veritable  monthly 
sales  manual. 

The  booklet  was  originally  planned  to  con- 
tain eight  pages  and  to  be  distributed  to  a  list 
of  3,000  dealers.  The  second  issue,  it  is  under- 
slood,  required  twelve  pages  and  the  circulation 
list  increased  to  6,000.  The  demand  for  the 
Radiogram  has  since  so  increased  that  it  now 
reaches  the  hands  of  dealers'  salesmen  and  sales 
clerks,  until  the  current  issue  includes  sixteen 
pages,  and  the  mailing  list  has  reached  8,000. 
The  publication  is  not  sent  out  as  general  litera- 
ture, but  is  mailed  only  upon  the  demand  of 
the  dealer. 


Herbert  Hoover  to  Speak 

At  the  second  annual  banquet  of  the  radio 
industries,  to  be  held  at  the  Hotel  Commo- 
dore, on  September  16,  Secretary  of  Commerce 
Herbert  Hoover  will  be  present  and  will  de- 
liver a  talk  of  interest  to  all  radio  enthusiasts. 
This  is  but  one  of  the  many  features  arranged 
for  the  occasion,  all  of  which  will  be  broadcast 
through  a  chain  of  stations. 


/     Exact  Size  of  The  New 

til 

Plays  All 
Records 


No.  50  ORO  TONE 
Arm  and  Reproducer 

A  Real  Portable  Arm  at  a  Low  Price 
Send  for  Sample  on  Approval 
THE  ORO-TONE  COMPANY  1000-1010  George  St.,  Chicago,  U.  S.  A. 
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Better  because  its  Practical 


The  Greatest 
Loud  Speaker 
Value  Today 

Considered  only  as 
a  piece  o£  furniture 
or  only  as  a  loud- 
speaker (he  Console 
Master  Speaker  is 
worth  the  money. 
But  as  a  combined 
cabinet  and  speaker 
it  is  the  j^reatest  loud- 
speaker value  today. 
The  loudspeaker  is 
concealed  behind  the 
silk  covered  grill  and 
has  a  beautiful  natu- 
ral tone  of  great  vol- 
ume. 


Retail  Price  $49.50 


mplete  with  Loudei 
(Adjualable  Unit» 


The  Console  Master  Speaker 

with  the  openinR  front,  sliowing  the  cx- 
ceptioiinlly  spacious  battery  compartment, 
which  will  ho'.d  an  "A"  battery,  a  charger, 
and  2  dry  or  wet  "B"  batteries,  besides  ihc 
bnill-in  loiukpcakcr. 


The 
Console 
Master 
Speaker 

for  any  Radio  Set 


An  Unusual 
and  Exclusive 
Feature 

The  Console 
Master  Speaker  with 
a  front  that  may  be 
opened  to  give  con- 
venient and  quick  ac- 
cess to  batteries  and 
speaker.  This  is  our 
own  exclusive  origi- 
nation, and  strong 
patent  claims  protect 
it. 

In  2-tone  mahog- 
any or  walnut. 

Either  way  a  beau- 
tiful piece  of  furni- 
ture. 


The  Console  Master  Speaker 

showing  the  from  let  down,  allowiiiK  con- 
venien!  and  quick  access  lo  batteries  and 
si>i.;tki.-r,  n:.in^v  the  front  as  a  shelf  or  Iray, 


THE  MOST  PRACTICAL  CONSOLE  SPEAKER 

Just  a  pull  of  the  handle  and  ALL  the  batteries,  charger, 
and  loud  speaker  unit  are  within  immediate  reach. 

ORDER  FROM  YOUR  JOBBER  FULL  TRADE  DISCOUNTS 


CONSOLE  MASTER  SPEAKER  CO. 

15  East  40th  Street,  New  York 
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Detroit  Is  Proving  a 
Busy  Spot  These  Days 

Outlook  for  Fall  ExceUent  in  All  Lines— O.  F. 
Jester's  New  Post— L.  J.  Naber  Is  Columbia 
Manager— Vigorous  Sales  Drive  Under  Way 


Detroit,  Mich.,  August  7.— Talking  machine 
business  in  Detroit  is  holding  up  very  well  for 
the  Summer,  showing  a  slight  increase  each 
week  over  the  same  one  of  last  year.  Console 
models  seem  to  have  the  preference  both  in  the 
straight  talking  machine  as  well  as  the  combina- 
tion outfit.  As  for  records,  they  are  also  show- 
ing an  increase  over  last  year. 

Detroit  to-day  is  enjoying  the  greatest  pros- 
perity in  its  entire  history.  There  are  more 
people  employed  than  ever  before;  and  the  out- 
look is  good  for  tlie  remainder  of  the  year. 

All  the  Victor  dealers  for  the  past  week  have 
been  advertising  one-half  off  on  their  Victor 
stock  of  talking  machines,  and  the  reduction  has 
stimulated  considerable  business.  The  reason 
for  the  reduction,  of  course,  is  the  fact  that 
dealers  want  to  get  rid  of  their  present  stock 
in  order  to  make  room  for  the  new  Victor  mod- 
els shortly  to  make  their  appearance. 

A  prominent  downtown  dealer  to-day  told  The 
World  representative  that  "it  is  to  be  regretted 
that  dealers  do  not  locally  get  a  standard  scale 
of  allowances  on  trade-ins."    He  remarked  that 
"every  day  we  have  people  ask  us  what  we  will 
allow  and  when  we  tell  them  they  answer  that 
they   can   get  more   some  other   place.  We 
tell  them  to  go  right   ahead  and  deal  there 
because  we  can't  afford  to  do  it  on  our  mer- 
chandise.    I   feel  that  allowing  more  than  a 
trade-in  is  worth  only  retards  the  whole  talking 
machine  industry,"  he  continued.    "People  sim- 
ply work  the  dealers  for  the  best  allowance  they 
can  get.     It  would  be  such  an  easy  matter  if 
dealers  would  get  together  locally  and  co-oper- 
ate on  this  matter.    We  should  have  a  regular 
scale  for  allowances  and  we  should  all  quote 
the  same  and  take  our  chances  on   who  gels 
the  sale.   We  would  all  be  better  off  in  the  long 
run.    It  is  more  essential  that  we  do  something 
now    along    co-operative    lines    on    account  of 
the  new  combination  machines — and  it  seems 
that  at  least  60  per  cent  of  the  people  who  come 
in  to  buy  want  a  trade-in  proposition." 

C.  O.  LeBaron,  East  Jefferson  avenue  dealer, 
Detroit,  reports  that  he  is  having  the  best  Sum- 
mer business  in  his  history.  He  has  had  some 
nice  cash  business.  He  handles,  among  other 
lines,  the  Columbia  and  is  certainly  enthusiastic 
about  the  new  Columbia  records.  "Just  keep 
your  eye  on  Columbia  because  we  have  people 
come  in  every  day  who  won't  have  anything 
else,"  he  declared.  "The  Columbia  record  is 
certainly  making  a  bit  hit  and  getting  more 
popular  every  day." 

Grinnell  Bros.,  the  J.  L.  Hudson  Music  Store 
and  the  Edison  Shop,  are  closed  on  Saturdav 


Jerco  Invisible  Stop  Hinge 

Should  be  on  every  phonograph 
and  radio  cabinet:  because  of  its 
special  features.  Write  for  a  sample 
and  quantity  price. 

Jerco  Products  Are  Good 

Pat.  Applied  For 

JOSEPH  E.  RUDELL  CO.,  Inc. 

144  Chambers  Street  New  York,  N.  \. 


afteri 


oon,  which  lias  stimulated  a  liUle  extra 
business  for  tlic  other  downtown  stores  during 
the  closed  period.  It  is  the  first  time  that  Grin- 
nell Bros,  closed  their  Woodward  avenue  store 
—their  other  stores  are  open  as  usual  on  Satur- 
day afternoon  and  evenings. 

R.  B.  Ailing,  of  the  Edison  Shop,  reports 
that  business  is  very  satisfactory  and  consider- 
ably ahead  of  last  year.  Mr.  Ailing  has  been 
advertising  consistently  all  year.  The  Edison 
Shop  handles  the  DeForest  line  of  radios  and 
it  has  proved  a  big  seller,  although  Mr.  Ailing 
say-s  that  the  bulk  of  the  store  sales  have  been 
on  the  Edison  phonograph,  without  the  radio 
attachment. 

Sam  Lind,  of  the  S.  E.  Lind  Co.,  handling 
the  Royal  line,  says  he  has  a  good  year  so 
far,  has  opened  many  new  accounts  and  looks 
for  excellent  business  during  September,  Oc- 
tober and  November,  and  has  prepared  for  the 
rush  with  the  largest  stock  he  has  ever  carried. 

There  has  been  quite  a  good  business  this 
Summer  on  the  portable  phonographs.  We 
notice  this  week  quite  a  number  of  window 
displaj's. 

L.  J.  Naber  Managing  Columbia  Detroit  Branch 

Lawrence  J.  Naber,  who  some  years  ago  was 
manager  of  the  record  department  of  the  Co- 
lumbia Cincinnati  branch  and  more  recently 
connected  with  the  Sterling  Roll  &  Record  Qo.. 
has  been  appointed  manager  of  the  newly 
established  Columbia  Detroit  headquarters.  Mr 
Naber  assumed  control  July  1.  and  his  experi- 
ence in  the  trade  and  his  wide  circle  of  friends  , 
among  dealers  fit  him  for  his  new  position. 

Oden  F.  Jester  in  New  Post  < 
Oden  F.  Jester,  well  known  throughout  the  ' 
phonograph  industry  in  the  East,  is  sales  man- 
ager of  the  local  wholesale  radio  division  of 
Stewart-Warner,  with  headquarters  at  7321 
Woodward  avenue.  Mr.  Jester  is  attaining  very 
pleasing  success  in  his  new  work  and  Stewart- 
Warner  dealers  are  being  established  in  the 
leading  trade  centers  in  this  territory.  For  a 
period  of  three  years  Mr.  Jester  was  district 
manager  for  Brunswick,  at  Philadelphia,  and 
for  six  years  had  been  associated  with  the  Co- 
lumbia Phonograph  Co.,  in  Philadelphia  and 
Baltimore  territories.  He  resigned  from  the 
Hrun^wick  organization  to  take  charge  of  the 


Columbia  Detroit  branch,  joining  Stewart- 
Warner  recently.  He  is  thoroughly  experi- 
enced in  the  merchandising  of  phonograph 
products  and  he  is  utilizing  this  experience  to 
excellent  advantage  in  connection  with  his 
Stewart- Warner  activities. 


Rushes  Orders  for  Atw^ater 
Kent  Set  by  Airplane 

Magneto  &  Machine  Co.,  Baltimore  Distributor, 
Spares  No  Effort  to  Give  Service 

Baltimore,  Ma,  August  7.— An  exemplification 
of  service  and  "satisfying  the  customer"  is  to 
be  found  in  a  recent  experience  of  the  Mag- 
neto &  Machine  Co.,  Atwater  Kent  distributor. 


I-  M-iryla 
JuH  Hull,  01  .Magneto 

Advater  Kent  Radio 
of  this  city.  A  certain  distant  manufacturer 
wanted  an  Atwater  Kent  model  20,  and  he 
wanted  it  in  a  hurry.  The  time  was  short,  but 
George  E.  Hull,  vice-president  of  the  Magneto 
&  Machine  Co..  quickly  solved  the  problem. 
The  set  was  placed  in  an  airplane  and  without 
regard  for  traffic  cops  or  "stop"  and  "go"  sig- 
nals, the  delivery  was  made  in  record  time. 

Making  sales  is  often  a  matter  of  making 
friends,  and  making  friends  is  often  a  matter 
of  service.  It  is  logical  to  suppose  that  the 
recipient  of  this  service  will  not  forget  it  and 
will  pass  the  good  word  along,  and  the  value 
of  good  will  can  never  he  overestimated.  It  is 
3  point  always  worth  considering. 


HERE  IT  IS! 

The  last  word  in  Phonographs.  The  Minnelli  Tone  Arm, 
a  new  invention  that  revolutionizes  the  entire  industry. 

The  Minnelli  Tone  Arm  can  be  placed  on  any  kind  of  machine 
either  small  or  large.  The  Minnelli  Tone  Arm  can  also  be  placed 
on  a  table,  wr.tmg  desk,  or  any  place  that  you  wish,  for  it  has  a 
motor  to  turn  the  records.  After  placing  the  Minnelli  Tone  Arm 
you  can  obtain  the  best  and  the  softest  tone  you  have  ever  heard 
Better  information  can  be  obtained  by  writing.  We  are  interested 
in  both  dealers  and  manufacturers,  or  will  entertain  a  proposition  for 
the  purchase  of  this  invention  outright. 

Complete  samples  will  be  sent  to  any  part  of  the  United  Stales  for  $10.00. 

MINNELLI  PHONOGRAPH  CO.,  Inc.  Pittston,  Pa. 
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WaEtiui  Console  Cabinti 
bulk  in  loud  ipeaker,  cndostd 
loop  roinied  by  a.  knob  on  the 
pane]  and  ample  slic  compaii- 
cnent  for  all  balicilca. 
Uit  Price,  Including  loop  and 
Loud  Speaker,  bu(  with-  i" 


:-$275 


Tabic  Model 

of  thi  PritJi  Sliaighl  Eight 
A  two-ione  inlnld.  Mahogany 
Cabinet  with  batlery  compari- 
menii  on  caehiide.  Equipped 
wirh  patcnied  collapslDle  all 
bukellte,  low  loss  loop. 
Lljt  pttec,  cDTnplete  with  loop, 

Si".*""'.""":  |i65 


I 


straightM  eight 


-an  efght  tube,  loop  operated  receiver 
having  unexcelled  distance  getting 
ability 

THE  Priess  Straight  Eight  was  built  and  de- 
signed primarily  for  great  distance  reception. 

A  new  patented  principle  in  radio  design  is  used 
that  gives  the  Priess  Straight  Eight  a  greater  en- 
ergy amplification  before  the  detector  that  has 
not  been  equalled  by  any  other  set. 

Here  are  the  distinctive  Priess  features  that  offer 
Priess  dealers  no  class  competition:  

—  Loop  operated, 
— Eight  tubes, 

—  5  stages  of  radio  frequency,  before  the  detector, 
—Single  mning  control  with  visable  wave  length 

indicator  graduated  in  one  meter  divisions, 

—Tunes  in  a  station  only  on  one  point- 
no  harmonics, 

—No  locally  manu/actured  static /rom  oscillating 
tubes, 

— Sensitivity  control, 
I      — Volume  control, 

— One  control  for  ftlament  and  cutting  in  or  out 
audio  stages, 

— Enclosed  loop  in  console  models  operates  byUrtob 
on  panel. 


The  Priess  sales  policy  gives  full  and  complete 
dealer  protection  against  unfair  competition,  price 
cutting,  price  reduction,  and  dumping  surplus  stock 
on  the  market  which,  together  with  our  liberal 
dealer  discount,  insures  real,  legitimate  profits. 

The  loop  operated  Priess  Straight  Eight  permits 
you  to  sell  the  lightening  shy  prospect;  to  sell  the 
antenna  forbidden  apartment  dwellers;  to  sell  on 
demonstration  while  your  competitor  is  erecting 
the  antenna  that  consumers  consider  a  nuisance. 


Write  or  wire  us  immediately  for  dealer  reservation  so  that  tve  may  arrange  the 
earliest  possthle  demonstration  of  this  uwider  set  by  our  jobber  in  your  territory. 
As  we  are  limiting  our  dealer  franchises  according  to  the  size  of  trading  areas, 
we  suggest  thai  you  act  immediately. 


PRIESS  MAMO  COMPOMATIOM 

693  5R.OADWAY     SUSS      NEW  YOR.K,N,Y. 
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Big  Demand  for  Gennett 
Records  of  William  J.  Bryan 

Passing  of  Famous  Orator  Results  in  Wide 
spread  Demand  for  the  Gennett  Recordings 
of  His  Political  and  Religious  Orations 

(  11,-n-        T      .  '.— Hull  the  passing 

uf  Will.am  .Icnnmgi  Bry.in.  dealers  from  all 
Jluarters  report  a  stead,!,-  i„creasi„B  demand  for 
1.1S  bennett  records  iviiicli  ivere  made  some  time 
ago  and  to  meet  this  situation  the  Gennett  rec- 
ord division  of  the  Starr  Piano  Co.  is  planning 
an  extensive  campaign  for  the  sale  of  these 
exclusive  recordings. 

Speaking  of  Mr.  Er.ran,  the  sales  depart- 
iient  of  the  Gennc.t  Record  division  of  the 
Starr  Co.  had  the  following  to  say; 

"Whelher  or  not  all  agreed  ivith  the  political 
or  religious  beliefs  of  William  Jennings  Bryan 
at  least  there  is  no  dispute  that  he  will  ahvaj  s 
be  remembered  for  his  magnetic  oratory.  Fu- 
:ure  generations  and  many  of  tlie  present  who 
could  not  have  the  privilege  of  sitting  nndcr 
I'le  spell  of  that  magic  voice  can  still  gel  much 
.-if  Its  beauty  and  charm  from  the  phonograph 
..-cords  which  he  recorded  for  Gennett  records. 

"For  one  so  much  in  the  public  eye,  Mr.  Bryan 
i.-as  strangely  reluctant  to  have  his  voice  re- 
corded," said  Harry  Gennett,  president  of  the 
Starr  Piano  Co,  which  makes  the  Gennett  rec- 
ords, when  interviewed  regarding  it  and  further 
stated: 

"Lieutenant  Martin,  one  of  the  salesmen  for 
Gennett  records,  was,  during  the  war  in  com- 
mand of  the  Sylph,  which  took  President  Wil- 
son and  his  Cabinet  on  frequent  trips  on  the 
l'.i|omac  and  elsewhere.     He  became  well  ac- 
■  luamted  with  members  of  the  ofBcial  family  and 
"1  Ihis  way  a  warm  friendship  sprung  up  be- 
lu-;cn  h.m  and  Mr.  Brj-an.     Often  they  talked 
ol  making  phonograph  records  of  the  "Cross  of 
Gold"  speech,  but  Jfr.  Bryan  always  refused. 
However,  after  much  urging  and  many  refusals 
he  finally  consented  on  the  express  "condition 
that  if  in  his  opinion  the  record  did  not  fairly 
represent  his  voice  at  in  best  the-  w.-,uld  aot 
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be  distributed.  This  was  agreed  to  and  a  date 
set  %vhen  Mr.  Bryan  came  to  Richmond,  Ind., 
to  the  Gennett  recording  laboratory.  He  spent 
two  days  making  these  records,  listening  to 
Ihcm  and  going  over  and  remaking  them  until 
he  was  satisfied  that  they  were  just  right.  His 
whole  heart  was  in  the  work  and  he  spoke  with 
all  the  fire  and  vigor  that  had  earned  for  him 


The  Late  Wm 


the  sobriquet  of  "The  Boy  Orator  of  the  Platte 

His  "Cross  of  Gold"  speech,  the  outburst  of 
oratory  by  which  he  sprang  into  fame  in  a 
flash,  and  his  "Ideal  Republic"  are  the  only 
records  of  a  political  nature  which  he  mad.^ 
The  others,  religious  in  character,  arc  "The 
Twent.v-third   Psalm,"  "The  Lord's  Prayer,"  Im. 


Bryan  in  Gennett  Studio  Making  His  Famous  Records 


Stewart- Warner  Radio 

Popular  in  St.  Louis  Field 


mortality"  and  "The  Virgin  Birth."  This  last  is  of 
particular  interest  just  now  and  gives  in  his  own 
words  and  voice  his  best  reasons  for  his  own 
stand  on  fundamentalism.  The  evolution  trial 
at  Dayton  and  the  sudden  stilling  of  Mr.  Bry- 
an's voice  have  especially  created  a  tremendous 
demand  for  his  "Virgin  Birth"  record. 


St.  1.0UIS,  lifo,  August  6,-^H. 
-ales  manager  of  the  Stewart-W, 


Bisbcc.  radio 
Products 


Service  Station,  of  Ihis  city,  3206  Locust  boule- 
vard, returiicil  rccenlly  iroin  a  very  successful 
trip  to  the  northwestern  territory  of  Illinois 
where  he  signed  a  large  number  of  dealer 
franchises  calling  for  the  immediate  shipments 
of  Stewart-Warner  radio  products.  The  radio 
division  at  St.  Louis  is  anticipating  a  very 
large  Fall  and  Winlcr  business,  inquiries  being 
received  for  dealer  franchises  from  all  of  the 
leading  cities  in  the  territory.  The  total  num- 
ber of  sets  already  secured  by  the  St.  Louis 
branch  is  25  per  cent  of  its  yearly  quota  which 
was  set  aside  by  the  factory,  and  judging  from 
ail  indications  the  St.  Louis  radio  division  of 
Stewa-t-Warncr  will  not  only  make  this  quota 
but  will  go  far  ahead  of  it. 


Large  Attendance  Expected 
at  Association  Outing 

.All  arrangements  for  the  annual  outing  of  the 
falking  Machine  and  Radio  Men,  Inc.,  which  is 
lo  be  held  at  Bear  Mountain  on  Wednesday 
September  2,  have  been  completed  and  judging 
by  the  manner  in  which  tickets  have  been  re- 
quested the  event  will  be  one  of  the  most  suc- 
cessful ever  Md  The  ouling  starts  with  a  boat 
nde  up  the  Hudson  as  far  as  Bear  Mountain. 
Daiicing  will  be  indulged  in  aboard  ship.  From 
the  landing  buses  will  take  the  party  to  the  pic- 
nic grounds  where  dinner  will  be  served.  Ath- 
letic games,  with  the  baseball  games  as  the  out- 
..n  iiig  feature,  will  then  come  up  for  the 
ioiis„l„„ti„„  of  the  participants. 


MUSICAL  Important  Personnel  Changes 

mm-  — 

WENT 
CASES 


death  of  ^rid  "-D™  '»  'he 

diath  of  Sheldon  Petersen  of  the  Leo  J.  Mey- 
berg  Co-,  distributor  of  RCA  products,  a  re- 
appointment  of  executives  has  been  announced 
A.  H.  Meyer  is  now  general  manager  of  sales 
with  headquarters  at  Los  Angefes;  J  "w 
Thompson,  sales  manager  for  northern  Califor 
ma  at  San  Francisco  and  L  I  Tann-in  ^ 
an.  sales  manager  for  northeri' C^Ea:""'- 
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Nebraska-Buick  Co.  Radio 
Conference  a  Big  Success 

Five  Hundred  Dealers  Hear  Addresses  and 
View  Zenith,  Music  Master  and  Thompson 
Radios  and  Gould  Batteries 

Lincoln,  Ned.,  August  7.-Five  luiiidred  dealers 
■xni  members  of  their  sales  organizations  at- 
tended the  conference  of  the  Nebraska-Buick 
Aiito  Co,,  distributor  of  Zenith,  Music  MasLor 
and  Thompson  radio  line<,  and  Gonld  storai^e 
l-attcH.-s.  at  Ihc  headquarter,  of  thi-  coni|.;niy 
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ager  of  the  R.  E.  Tlionii)son  Mig.  Co.,  wlio 
lalked  on  llic  merchandising  field  for  speakers 
and  reproducers.  An  inleresting  address  was 
made  by  L.  A.  Dunn,  from  the  Chicago  head- 
quarters of  the  Zenith  Radio  Corp.,  describing 
(lie  struggles  of  Commander  Donald  B.  Mac- 
Millan  in  carrying  on  his  important  explora- 
lions.  He  also  told  how  he  (Dunn)  phoned 
from  Cliicago  just  in  time  to  get  in  on  the 
two-way  conversation  with  the  MacMilhin  ex- 
pedition in  Greenland,  via  land  wire  and  short 
wave  Rcinnrt;:  Zenitli  set. 

A  1,1  Ik  wliirli  ini|.rfs';i'<|  those  present  willi 
ill..-    uidr    li.'l.l   for    radio   was  that   of  C.  A. 


tliis   city  on 


Left 

riiompson  MfgTco.,-  C.  A."  lilTumt-^rt 
in  its  new  six-story  building 
July  30  and  31. 

In  addition  to  complete  exhibits  of  the  new 
lines  of  the  manufacturers  represented  by  the 
Nebraska-Buick  Co.,  which  were  enthusiasti- 
cally viewed,  tliere  were  a  number  of  interest- 
ing and  constructive  addresses.  Among  the 
speakers  was  R.  W.  Porter,  general  sales  man- 


Baumgart,  editor  of  Successful  Farming,  Des 
Moines,  la.,  who  gave  the  results  of  a  survey 
showing  the  number  of  radio  receivers  owned 
by  farmers  in  Nebraska  and  the  types  in  use. 

C.  L.  Carper,  head  of  the  Nebraska-Buick 
Co.'s  radio  department,  was  toastmaster  and 
entertainment  manager,  and  he  filled  this  post 
to  the  satisfaction  of  all  concerned. 


Clayton  Irwin,  Jr.,  General 
Manager  of  Radio  Fair 

In  Charge  of  Organization  Sponsoring  Radio 
World's  Fair  in  New  York  and  Chicago 

Clayton  Irwin,  Jr.,  has  been  appointed  gen- 
eral manager  of   the  Radio   World's   Fair  of 


Mr.  Irwin  is  well  known  in  the  radio  industry 
and  is  generally  recognized  as  one  of  the  keen- 
est publicity  and  advertising  executives  in  this 
held. 

Mr.  Irwin  organized  the  radio  department  of 
the  Brooklyn  Daily  Eagle,  which  was  an  out- 
standing success,  and  inaugurated  broadcasting 
in  a  special  studio  in  the  Eagle  building,  in  co- 
operation with  station  WAHG.  He  was  later 
drafted  by  the  Conde  Nasi  pubhcations  to  han- 
dle radio  advertising,  and  in  his  various  adver- 
tising activities  came  in  close  contact  with  U.  J. 
Herrmann,  managing  director  of  the  Radio 
World's  Fair.  Following  tlic  recent  death  of 
James  F.  Kerr,  Mr.  Herrmann's  partner  and 
associate,  Mr.  Irwin  was  appointed  to  the  im- 
portant post  of  general  manager  of  the  Radio 
World's  Fair.  He  is  now  working  day  and 
niyht  in  connection  with  the  details  for  the 
New  York  Show  in  September,  and  the  results 
cf  liis  activities  to  date  are  far  beyond  all  c.\- 
IH  1,-fations. 


Clayton  Irwin,  Jr. 
New  York  and  Chicago,  which  is  sponsoring 
the  Radio  World's  Fair  to  be  held  next  month 
at  the  258th  Field  Artillery  Armory,  New  York, 
and  the  Fourth  Annual  Chicago  Radio  Show 
m    the    Coliseum    to    be    held    in  Nov 


mbcr, 


ROYALFONE  LOUDSPEAKER  UNITS 

fire  tofiliial  parts  of  phonoeraph  aixlea.  Your  ouh- 
r^;Vi«'"«,m  "m  ^^''J*'?,",'**  chance  to   hook  up 

[,H  1  „J^'.Vn,?''^  '5'^'"^.  "nachlno.  Writ©  for  de- 
talla  on  units  and  headsets. 

ROYAL  ELECTRICAL  LABORATORIES 
NEWARK,  NEW  JERSEY  DEPT.  T.  W. 


Enthusiastic  Over  New 

Miessner  Radio  Receiver 

Gilbert-Kcator  Corp,,  US  Fifth  avenue,  New 
York  City,  distributor  of  radio  products,  is 
enthusiastic  over  the  Miessner  Radio  Corp.'s 
new  set  which  is  operated  by  electric  light  cir- 
cuit. Before  accepting  this  product  for  dis- 
tribution it  was  put  through  a  series  of  tests 
in  the  home  and  has  been  operated  frequently 
in  the  warerooms  of  the  Gilbcrt-Keator  Corp. 
The  company  announces  that  it  does  eliminate 
extraneous  noises,  it  needs  neither  tubes  nor 
liquid  for  rectification,  there  is  no  overheating 
and  under  a  great  many  icsts  tiie  tubes  do  not 
deteriorate  more  than  through  use  by  ordi- 
nary battery.  It  has  a  built-in  loud  speaker, 
cord  and  plug  and  with  the  tubes  the  entire 
equipment  is  delivered  without  accessories. 


G.  O.  Knight  Co.  (chartered 

The  C.  O.  Knight  Co,,  Williston,  N.  D.,  has 
been  granted  a  charter  to  deal  in  musical  instru- 
ments with  a  capital  stock  of  $25,000. 


<    MODEL  O.T.  tr  iSw'r;, 


THEY  SEE 


Li8tPrice 


THEY  HEAR 
THEY  BUY 

Artone  Portables  are  superbly  toned  phono- 
graphs, high  class  musical  instruments  in 
beautiful  cases  of  genuine  DuPont  Fabri- 
koid.  m  shades  of  Walnut,  Brown  Ma- 
hogany and  Grey,  and  embossed  with  rich 
reproductions  of  beautiful  hand-tooled 
leather  The  hardware  is  of  solid  brass 
throughout,  heavily  nickeh-.l, 

TEN  DAY  FREE  TRIAL 

We  will  ship  the  Artone  at  the  list  price 
less  40  per  cent.  If,  after  a  lO-dav  ap^ 
praisal,  you  do  not  feel  that  they  will  sell 
readily  and  make  you  substantial  profiis. 
return  to  us  coll.ct 

,  Berg  Anfo  Trunk  &  Specially  Co.,  Inc. 

C  "Designers  and  Mak-crs  of  Fine  Cases 

lor  21)  Years" 
ONG  ISLAND  CITV  NEW  YORK 

New  York  City  Showrooms,  353  Fifth  Ave. 


MODEL  R.  E. 

a.    ririii:nslon3;  Ull  tiv 
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DIGNITY 


The  various  liousings  of  the  NEW- 
PORT line — cut  sales  resistance  to  a 
minimum.  We  have  coupled  mechan- 
ical perfection  with  the  richest  of  cab- 
inet work  throughout  our  entire  line. 
The  Newport  Hne  adds  dignity,  mitJt 
profit,  to  your  business. 

Distributors  and  deilers 


Since  its  inception  one  year  ago 
NEWPORT  has  developed  with  no 
startling  changes  to  its  present  produc- 
tion of  seven  different  models  ranging 
from  four  to  eight  tube  instruments  in 
a  variety  of  furniture  designs  appealini^ 
to  any  taste. 

ishing  further  information  addrpss 


lort^^dio  Co 

iSO  West  S-fliS/rcct. 
WewJork  City 

The  IVewport  is  a  Good  Receii  er,  Built  in  a  Piece  of  Fine  Fui 


New  Kolster  Radio  Line 
to  Make  Bow  in  September 

Federal  Tel.  Co.  of  California  Getting  Behind 
Product  With  Extensive  Advertising  Cam- 
paign— Many  Dealer  Helps  Available 

On  or  about  the  first  of  September  there  will 
be  introduced  to  the  trade  the  Kolster  line  of 
radio  receivers  manufactured  by  the  Federal 
Telegraph  Co.  of  California,  and  from  all  ad- 
vance indications  Kolster  receivers  will  imme- 
diately take  their  place  as  one  of  the  leaders 
of  the  industry.  The  line  includes  four  models, 
two  of  which  are  six-tube  sets  with  dual  con- 
trol, and  two  eight-tube  sets,  single  control. 
Illustrations  of  these  sets  appear  in  an  adver- 
tisement in  another  section  of  The  World. 
Despite  the  fact  that  no  sets  have  yet  been  re- 
leased for  distribution  and  only  sample  sets 
have  been  sent  out  from  the  factories,  75  per 
cent  of  the  distribution  outlet  has  been  arranged 
and  letters  and  wires  are  constantly  being  re- 
ceived at  the  Merchandising  Division,  Wool- 
worth  Building,  New  York,  from  dealers  inquir- 
ing as  to  when  the  sets  will  be  available. 

The  policy  to  be  pursued  by  the  company  is 
of  complete  protection  to  both  dealers  and  job- 
bers, including  territorial  and  price  protection 
and  also  protection  against  obsolescence  of 
models.  Included  in  the  dealer  contract  is  a 
clause  which  gives  the  dealer  patent  protection. 
The  sets  are  guaranteed  for  a  year  and  will  be 
shipped  in  specially  constructed  sealed  cases 
and  no  dealer  will  be  allowed  to  break  the  seal 
until  he  has  been  thoroughly  instructed  as  to 
how  to  uncrate  the  set  without  causing  damage. 
Until  this  time  ai-rives  the  jobber  or  the  service 
department  of  the  company  will  render  this 
service. 

To  stimulate  consumer  demand  an  extensive 


advertising  campaign  has  been  planned  which 
includes  six  double-page  spreads  in  the  Satur- 
day Evening  Post,  the  first  of  which  will  appear 
on  September  12.  The  remaining  five  will  be 
used  before  the  close  of  the  year.  A  direct 
mail  series  of  letters  to  dealers  informing  them 
of  new  developments  will  also  be  carried  on. 


A  publicity  department  is  being  organized  to 
keep  newspapers  and  the  trade  fully  informed 
of  Kolster  progress.  An  attractive  outlay  of  con- 
sumer literature  has  been  prepared  and  window 
and  store  displays  and  posters,  consistent  with 
the  quality  of  the  Kolster  line,  arc  in  the  course 
of  preparation. 


Adler  Manufacturing  Co.  Announces 

the  Appointment  of  New  Distributors 

Important  New  Distributing  Outlets  Include  Silas  E.  Pearsall  Co.;  Artophone  Corp.;  W.  E.  Fuet- 
terer  Battery  &  Supply  Co.,  and  Julius  Andrae  &  Sons  Co. 

organization  will  present  effectively  to  the  met- 
ropolitan dealers. 

The  Artophone  Corp.,  of  St.  Louis  and  Kansas 
City,  will  handle  the  Adler-Royal  line  of  phono- 
graphs and  radio-phonograph  combinations  with 
the  radio  equipment,  while  the  W.  E.  Fuetterer 
Battery  &  Supply  Co.  will  handle  the  entire 
line  of  Adler-Royal  radio  sets,  radio  speakers 
and  radio-equipped  combinations.  In  this  man* 
ner  the  entire  Adler-Royal  line  will  have  excep- 
tionally fine  distribution  in  this  important  terri- 
tory. 

Tfie  Julius  Andrae  &  Sons  Co..  of  Milwaukee, 
has  for  a  number  of  years  been  a  very  success- 
ful distributor  of  radio  products,  and  Sidney 
Neu,  manager  of  the  company's  radio  depart- 
ment, is  planning  to  devote  a  considerable  part 
of  his  sales  promotion  plans  to  the  Adler-Royal 
product.  Mr.  Neu  is  now  preparing  the  details 
of  an  intensive  sales  campaign  which  will  be 
ready  for  the  trade  in  a  few  weeks. 


Lambert  Friedl,  vice-president  and  general 
sales  manager  of  the  Adler  Manufacturing  Co., 
manufacturer  of  Adler-Royal  phonographs  and 
radio  products,  has  announced  the  appointment 
of  a  number  of  distributors  for  these  popular 
lines,  including  the  following;  Silas  E.  Pear- 
sal!  Co.,  New  York;  Artophone  Corp.,  St.  Louis, 
and  Kansas  City,  Mo.;  W.  E.  Fuetterer  Battery 
&  Supply  Co.,  St.  Louis,  Mo.,  and  the  Julius 
Andrae  &  Sons  Co..  Milwaukee. 

The  Silas  E.  Pearsall  Co.,  which  will  distri- 
bute the  complete  Adler-Royal  line,  needs  no 
introduction  to  the  dealers  in  metropolitan  ter- 
ritory, for  it  is  one  of  the  best-known  wholesale 
organizations  in  the  East.  For  many  years  it 
was  a  distributor  of  Victor  products  and  during 
1925  the  company's  activities  in  the  distribution 
of  radio  products  have  earned  for  this  organiza- 
tion a  foremost  position  in  the  ranks  of  radio 
distributors.  Lloyd  L.  Spencer,  general  man- 
ager of  the  Silas  E.  Pearsall  Co.,  is  keenly  en- 
thusiastic regarding  the  sales  possibilities  for 
Adler-Royal  products  in  metropolitan  territory 
and  he  is  particularly  pleased  with  the  sales 
and  merchandising  policies  of  the  Adler  Mfg. 
Co.  The  new  Adler-Royal  line  possesses  many 
distinctive  features  which  Mr.  Spencer  and  his 


C.  T.  McKelvey,  special  representative  of  the 
Brunswick  Co.,  recently  visited  the  Portland, 
Ore.,  territory  and  gave  an  interesting  talk  on 
salesmanship  to  Brunswick  dealers,  featuring 
the  appeal  of  the  Brunswick  Radiola. 


MINERVA  "ELITE"  CONSOLETTE  MODEL 
Less  Tubes  or  Batteries— S125,00 


MINERVA  RADIO 

The  1926  MINERVA  models  are  ready.  The  line  is  complete, 
representing  a  variety  of  styles  and  a  range  of  prices  to  meet  the 
requirements  of  every  buyer. 

Advancement  and  refinement  are  emphasized  throughout  in  ma- 
terial, design  and  construction.  Appearance  and  performance 
are  the  winning  sales  features  of  Minerva  radio  receiving  sets. 
In  addition  to  the  "ELITE"  herein  illustrated,  the  Minerva  line 
includes  "DISTANTIA"  SGD.OO  sets  without  speakers,  console 
"GRAND"  models  with  speaker  at  $225.00  and  the  "SEREN- 
ADE" with  speaker  at  $175.00. 

For  information  regarding  exclusive  territory  franchite  write 

MINERVA  RADIO  CO. 

827  Irving  Park  Blvd.  Chicago,  III, 
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Here  are  a  few  things  that 

Premier  Dealers  can  count  on — 


Premier  did  not  and  never  wilt  "dump"  stocks  on  the 
market,  or  do  anything  that  will  permit  such  fatal 
price-cutting  as  that  which  injured  so  many  good 
dealers  last  year.  Premier  has  plenty  of  financial 
backing.  It  can  carry  its  own  surplus  stocks  without 
resorting  to  "dumping."  THIS  ASSURANCE  PRO- 
TECTS DEALERS'  PROFITS. 

Your  neighboring  dealer  will  not  be  selling  Premier 
sets.  We  do  not  believe  in  "wildcat"  selling.  The 
Premier  franchise  is  valuable.  An  exclusive  fran- 
chise keeps  one  Premier  dealer  from  competing  with 
another  Premier  dealer  in  the  same  community. 
THIS  PROTECTS  DEALERS'  PROFITS. 


A  discount  that  is  somewhat  more  generous  than 
others  is  allowed  because  dealers  buy  direct  from  us 
or  through  territorial  sales  agents.  THIS  GIVES 
DEALERS  A  BETTER  PROFIT. 

A  demonstration  of  a  Premier  set  usually  means  a 
sale.  Dignity  of  the  cabinet  design,  an  uncommonly 
clear  tone  that  always  arouses  interest,  and  volume 
reception  on  loop  are  three  points  that  keep  sales 
moving  briskly  along.  THIS  MAKES  THE  DEAL- 
ER'S STOCK  TURN  QUICKLY. 

If  you  are  the  kind  of  a  dealer  who  wants  to  deal 
with  our  kind  of  company,  we  want  to  hear  from  you. 


Premier  7-B  Table  Type  Receiving  Set 


Console  and  Table  Models 

Price  range 

$100.00    $160.00    $290.00  $350.00 


The  Premier  Radio  Corporation 

Defiance,  Ohio 


Service  Means  Selling  a 

Buyer  the  Right  Product 

Joseph  Stantley,  Sales  Manager  of  Continental 
Radio  &  Elec.  Corp.,  Makes  Some  Interest- 
ing Remarks  on  Subject  of  Radio  Servicing 

In  a  discussion  on  ihe  question  of  the  proper 
servicing  of  radjo  receivers,  Joseph  Stantley, 
sales  manager  and  secretary  of  the  Continental 
Radio  &  Electric  Corp.,  New  York,  gave  some 


sold.  Educating  salesmen  does  not  mean  send- 
ing them  to  school  or  spending  time  and  money. 
It  means  that  you,  as  a  man  who  knows  how 
to  sell  to  the  trade,  should  give  a  few  talks 
to  your  salesmen.  Make  up  a  chart  giving  the 
fundamentals  upon  which  your  line  of  receivers 
should  be  sold.  For  instance,  if  a  customer 
comes  in  and  asks  about  some  set  which  you 
are  selling,  it  is  the  duty  of  your  salesman  to 
try  to  find  out  just  what  his  prospective  buyer 
has  in  mind,  his  location,  where  he  intends  to 
use  his  set,  whether  he  needs  a  portable  which 
can  be  used  either  at  home  or  out-of-doors,  in 
other  words,  just  spend  a  few  minutes  having  a 
radio  chat.  The  object  of  this  talk  is  to  allow 
the  salesman  time  enough  to  bring  his  own 
mind  and  ideas  to  a  point  where  they  are  simi- 
lar to  those  of  the  buyer.  Now  with  plenty  of 
ground  to  talk  on,  tlie  salesman  can  approach 
his  prospect  with  correct  advice.  And  right  here 
is  where  your  chart  and  fundamentals  concern- 
ing the  sale  of  various  receivers  you  handle 
comes  in  handy.  If  you  are  handling  a  com- 
prehensive line  it  is  extremely  easy  for  the 
salesman  to  suggest  the  right  set.  During  all 
this   talk  and  preparation   in    selling   there  is 


no  call  for  technical  knowledge — in  fact,  it  is 
a  poor  salesman  who  attempts  to  burden  any- 
one with  long  names,  etc. 

"If  the  customer  does  not  care  for  the  set 
which  has  been  suggested,  it  is  far  better  not  to 
sell  than  offer  some  receiver  which  will  only 
bring  trouble  and  unsatisfactory  results.  Re- 
member every  unsatis5ed  customer  comes  back 
with  a  kick — it  costs  money,  time,  sales  and 
good  reputation. 

"The  real  value  in  selling  a  prospect  the 
right  set  is  to  eliminate  trouble  or  what  the 
public  call  service.  That  is,  a  man  buys  a  set 
and  he  gets  service  for  so  long.  He  buys  with 
the  assurance  that  if  it  does  not  work  or  he  has 
trouble  the  dealer's  serv^ice  will  make  it  right. 
Right  here  is  where  service  from  your  sales- 
man in  the  store  eliminates  after-servicing, 
which  always  costs  money  and  time.  Sell  the 
right  receiver  to  the  right  buyer  and  you  have 
made  a  lifelong  friend  better  than  any  adver- 
tising or  publicity  could  ever  be  worth."^ 


The  K.  L.  King  Music  House,  of  Fort  Dodge, 
la.,  was   recently  incorporated  with  a  capital 

stock  of  %2':^.my 


Joseph  Stantley 
interesting  views  on  lliu  .■■nbjoct.  "Service," 
states  Mr.  Stantley,  "does  not  mean  extra  work 
— it  means  selling  a  buyer  the  right  product."  In 
explaining  this  expression,  Mr.  Stanley  makes 
clear  that  the  proper  time  to  start  service  is 
not  when  a  customer  complains  about  the  ineffi- 
ciency of  the  set  which  he  has  purchased  but 
before  a  sale  has  been  completed.  He  blasts 
the  theory  held  by  many  that  it  is  necessary  to 
have  a  technical  knowledge  of  radio  to  properly 
merchandise  sets.    In  part,  Mr.  Stantley  says: 

"The  average  salesman  in  a  phonograph  store 
can  be  educated  to  sell  radio  so  that  it  stays 


The  Kameraphone  Deluxe 

The  Smallest  Real 
Phonograph 

Jobbers'  territory  open 


KAMERAPHONE  CORP. 
OF  AMERICA 

Formerlij  Specialty  Trading  Co. 

547  Broadway  New  York 
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Handsome  New  Ofl&ces 

Occupied  by  Pathex,  Inc. 

Completely  Equipped  Headquarters  Located  at 
35  West  45th  St..  New  York— Pathex  Makes 
E;g  Hit  With  Public  and  Trade 

Tile  »cu'  oftites  prepared  for  Patiiex,  Inc.,  at 
l!ie  headquarters  of  the  company.  35  West 
Forty-fifth  street,  liave  now  been  completed  and 
occupied,  llie  executives  and  ofhce  force  of 
the  company  having  occupied  temporary  quar- 
ters on  the  second  floor  of  the  building  until 
space  on  the  fourth  floor  could  be  remodeled 
to  meet  the  particular  needs  of  the  company. 
■  The  new  offices  occupy  the  entire  fourth  floor 
of  the  building,  and  as  one  steps  from  the  ele- 
vator it  is  to  enter  a  spacious  lobby  where  is 
located  the  information  desk,  together  with  a 
special  showcase  in  which  are  displayed  attrac- 
tively all  the  Pathex  products,  including  tlie 
camera,  the  projector,  the  film  rolls,  etc.  To 
the  left  along  a  passageway  are  the  private  of- 


fices of  Henry  C  Brown,  vice-president  of  the 
company,  and  the  other  executives,  as  well  as 
the  general  offices,  while  to  ihe  right  of  the 
passage  is  an  attractively  arranged  projecting 
room  for  demonstration  of  the  Pathex. 

Another  large  projection  room  with  enclosed 
fireproof  booth,  etc.,  is  also  provided  for  the 
showing  of  filnis  of  the  regular  size  from  which 
may  be  selected  subjects  to  be  reduced  and 
introduced  into  the  general  Pathex  library.  Am- 
ple space  for  the  shipping  and  extension  de- 
partments, etc.,  is  available  in  the  rear  of  the 
loft,  where  an  abundance  of  natural  light  is  avail- 
able, A  feature  of  Mr.  Brown's  office  that  will 
interest  visitors  is  an  inmiense  moosehead  with 
great  antlers  that  hangs  on  the  wall  as  a 
memento  of  Mr.  Brown's  huniing  experiences  in 
Canada,  that  gentleman  enjoying  a  wide  repu- 
tation as  a  successful  Nimrod. 

Just  now  the  headquarters  of  Pathe,  Inc., 
are  the  scene  of  great  activity,  for  the  company 
has  been  practically  snowed  under  with  the  or- 
ders that  have  come  in  as  a  result  of  the  initial 
campaign,  which  covered  a  number  of  Eastern 


5lMlK]Tl[glHlH|KiMIlllL? 


Are  You  from  Missouri? 


Let  Us  Send  Samples  on  Memo.  Test 
Them  Yourself.  Then  if  You  Think 
They're  Not  All  We  Claim,  Ship  Them 
Back.     It  Won't  Cost  You  a  Cent! 

We  arc  doing  everything  we  can  to  take  the  "bunk" 
out  of  radio.  If  you're  tired  listening  to  high-sound- 
ing claims,  if  you  have  been  disappointed  on  lines 
you  have  stocked,  let  us  ship  j'ou  samples  of  the 
famous  PENN'SYL\"ANI.\  Head-Sets  and  Speakers 
on  memo  invoice  subject  to  return  at  our  expense. 
Trj-  them  out  under  any  and  all  conditions.  Put 
them  lo  any  test.  Examine  ihem  carefully  for  sensi- 
tivity, clarity,  accuracy,  and  quality  of  materials  and 
construction.    Then  if  you  don'l  say  thai 

Pennsylvania 
Harmonized  Head  Sets 

and  the  New 
Pennsylvania  Speakers 

excel  many  of  tlie  highest  priced  instruments  on  the 
market,  pack  'em  up  and  send  'em  back,  charges  col- 
lect We  are  quite  willing-  for  the  PENNSYLVANIA 
llne.to  stand  on  its  merits.  Thousands  of  pleased  users 
have  testJfled  to  thc-ir  exceptional  performance;  their 
verdict  has  always  been  favorable;  and  we  are  sure 
yours  and  your  customers'  will  be  the  same. 

The  P'innsj'lvanfa  Harmonized  Head-Set  is  a  seientiflc 
instrument  of  precision— an  all-quality  head-set  from 
headband  to  cord.  Its  everlasting  elliciency  Is  a  fea- 
ture that  has  won  (he  countrywide  endorsement  of 
the  radio  public.  Tj'pe  L.-32,  with  genuine  mahogany 
bakelite  exterior  and  genuine  leather  headbands,  lists 
at  $5.00. 


The  New 
voice  and 
able  cle.'ii 
furnished 
feature  t) 
tically  pt 


Tf-T 


peakers  reproduce  the  human 
nd  or  orchestra  with  remark- 
\f-ss.  Type  AA  and  Type  G. 
■  juducing  unit  with  adjustable 
.  liminatea  distortion.  Acous- 
.'iitractive  Jn  appearance. 


WE  HEJ,P  YOU  SELL 


A  campaign  in  general  maj^aztnes  and  nowfipnpcrs,  to- 
gether with  dealer  dlsptnys,  is  being  prepared  to  make 
PENNSYI.VANI.4  Radio  I'roducif,  more  popular  t.lmn 
ever.  No  effort  will  be  spared  to  help  deiilerN  turn 
over  Ihelr  stuck  ut  ix  goud  prollt.  Hook  up  wllli  the 
PENXSYI.VANI.4  Une  NOW  1  Voii  will  never  du 
belter. 


Write  for  attractive  proposition 

HAMBURG  BROS. 

460  Seventh  Ave.  Pittsburgh,  Pa. 


Type  E-25  Pennsj-lvanla  Harmonized  ^ 
Head-Set.  Slightly  heavier  construe-  S 
tlon  than  Tj-pe  B-20.    Same  hieh  qual- 


Type  AA  Pennsyl- 
vania Seml-Goose- 
netk  Speaker.  Ad- 
justable. 510.00  list. 
Type  A.  non-ad- 
justable, so-00  list. 
Height.  2-t  in.  Bell. 
32  in. 


Type  G  Pennsyl' , 
vanla  Gooseneck] 
Speaker.  Adjus- 
table. $13.50  list 
Height.  24  in.  Bell, 
14  in. 


States  and  resulted  in  the  launching  of  the  new 
product  with  a  rush.  Co-operative  advertising 
campaigns  in  which  the  company  and  its  dealers 
look  part  presented  the  Pathe--^  to  the  public 
in  a  manner  that  could  not  be  resisted  and  the 
volume  of  business  that  has  resulted  surprised 
even  those  back  of  the  product.  Plans  are  now 
being  completed  for  similar  campaigns  in  other 
sections  of  the  country,  where  adequate  retail 
representation  is  rapidly  being  developed. 

A  factor  tliat  has  greatly  pleased  the  Pathex 
executives  has  been  the  success  met  with  by 
laymen  in  getting  satisfactory  pictures  with  tlie 
Patlie.x;  camera.  The  results  with  the  outfit  in 
the  hands  of  the  public,  as  indicated  by  the  films 
that  have  been  returned  to  the  company  for 
development,  have  been  close  to  100  per  cent 
successful,  and  many  of  the  films  have  been 
remarkable  for  their  clearness  and  accuracy. 
This  is  accepted  as  the  final  test  of  the  value 
of  the  Pathex  product. 


Has  Completed  Important 

Store  Installation 

The  Zimmerman-Bitter  Construction  Co., 
New  York,  installer  of  equipment  in  talking 
machine  stores,  has  recently  completed  several 
installations  in  the  metropolitan  district,  among 
lliem  being  the  Greeley  Music  Shop,  Thirty- 
fourth  street  and  Eighth  avenue.  New  York; 
the  Morris  Music  Shop,  1306  Fordham  Road. 
New  York,  and  Landay  Hall  at  Forty-second 
street  and  Sixth  avenue,  for  which  installation 
a  contract  has  been  signed. 

In  commenting  on  the  latest  work  under- 
taken by  his  company,  Aaron  Bitter  said:  "The 
installation  for  the  Greeley  Music  Shop  is  the 
fourth  which  we  have  completed  for  this  com- 
pany and  consists  of  twelve  hearing  rooms, 
record  racks,  a  completely  equipped  piano  de- 
partment, musical  instrument  and  sheet  music 
cases  and  showrooms  for  the  display  of  talk- 
ing machines  and  other  musical  instruments. 
The  work  done  by  us  for  the  Morris  Music 
Shop  consisted  of  the  complete  remodeling  of 
the  store,  installation  of  elevators  for  piano  de- 
partment, three  completely  equipped  Ampico 
rooms,  radio  showrooms,  phonograph  show- 
rooms and  the  redecorating  of  the  entire  prem- 
ises. The  new  installation  which  we  have  con- 
tracted for  is  in  addition  to  the  work  already 
done  by  us  on  Landay  Hall,  the  latest  of  Lan- 
day Bros,  stores.  This  installation  was  made 
necessary  by  the  greatly  increased  business 
which  has  been  enjoyed  by  Landay  Bros,  at 
this  location.  It  consists  of  additional  equip- 
ment for  the  entire  store  and  will  be  completed 
in  the  near  future." 


Mutzbar  Go.  Buys  Gherington 

Milwaukee,  Wis.,  August  6. — The  Willard  N. 
Mutzbar  Co.,  well-known  jobber  of  phono- 
graph, motors,  tone  arms,  attachments,  needles 
and  supplies,  has  purchased  the  entire  stock  of 
the  Cherington  Co.,  of  Waukegan,  III.,  maker 
of  Cherington  Ironelad  and  Waukegan  phono- 
graph motors.  The  Mutzbar  Co.  is,  therefore, 
in  a  position  to  give  prompt  service  on  all  re- 
pair parts  for  these  motors  and  is  also  supply- 
ing parts  for  the  machines  formerly  made  by 
the  Milwaukee  Talking  Machine  Co.  under  the 
trade  names  of  Dalion,  Pcrfectrola  and  otiiers. 


Gennett  Sales  Show  Increase 

The  Gennett  record  division  of  the  Starr 
Piano  Co.,  New  York,  reports  that  the  volume 
of  record  sales  for  July  doubled  that  of  the 
preceding  month  and  the  indications  for  August 
arc  that  this  figure  will  be  at  least  maintained 
and  probably  exceeded.  While  the  greatest  in- 
crea.'ie  was  noted  in  foreign  language  record- 
ings, the  entire  catalog  shared  in  the  increased 
sales  with  tlie  two  new  releases  of  Welsh  rec- 
ords selling  parlicularly  well  in  the  mining  dis- 
tricts of  Pennsylvania  and  West  Virginia. 
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Have  You  the  Energy 

for  Volume  Business? 

Practice  has  proved  that  nearly  every  demonstration  in  the  home  sells 
a  Thermiodyne. 

Home  demonstration!    That's  the  key  to  volume  business. 

But  when  you  send  men  or  women  out  to  canvass  the  hemes  and 
arrange  for  demonstration,  back  them  up  with 

The  FamouS/Master  Control 


T11ER3II0DVNB— Jlodel  CTFO— 
CONSOLC  Dli  LUXE 
Moilel  TFO,  enclosed  In  Console  Cab- 
inet of  genuine  Walnut,  witli  bullt-ln 
Loud  Speakei-.  and  with  space  for  Bat- 
teries and  Charger.  All  etiulpinent 
concealed.  No  wires  required  for  local 
stations. 

Price  (without  accessories)  ... 

Rocky  Mountain  and  Coast  States. §300 


Master  Control  Radio  built  on  same 
successful  principles  ris  TFU.  Piienoni- 
cnal  selectivity,  dlstanee-gettlng  abil- 
ity and  tone  ciuallty.  Two  Stages  of 
Thermionic  Frequency,  Detector  and 
two  Stnfjea  of  Audio  Frequency.  Mas- 
ter Control,  Outdoor  Antenna.  Fln- 
Islied  In  duo-tone  Walnut. 

Price  (without  accessories)  SlOO 

Bocky  Mountain  and  Coast  States.5110 


The  moment  women  see  Thermiodyne's 
wonderful  Master  Control  and  understand  that 
all  they  need  do  is  turn  it  just  half-way  around 
to  bring  in  instantly,  in  rapid  succession,  each 
and  every  station  on  the  air — they  are  interested. 

The  moment  any  prospective  purchaser  of 
radio  hears  Thermiodyne  in  his  or  her  own 
home,  Thermiodyne  is  wanted. 

Our  advertising  in  the  great  national  maga- 
zines; our  advertising  in  your  local  newspapers, 
in  which  we  co-operate;  our  merchandising 
policy;  our  trade-in  and  time-payment  plans — 
back  you  to  the  limit. 

And  now  with  so  many  stations  on  the  air, 
Tliermiodyne's  super-selectivity  brings  Thermi- 
odyne into  its  own  and 

This  Is  Thermiodyne  Year 

People  no  longer  tolerate  squeals,  howls, 
distortions.  They  want. natural,  resonant,  mel- 
low tones.  They  get  them  with  Thermiodyne 
and  they  get  them  imtantly. 

Thermiodyne  has  everything  to 
insure  success  to  the  energetic  mer- 
chant. Beautiful  models  rightly 
priced;  trade-in  plans;  time-payment 
plans  that  do  not  eat  into  your  cap- 
ital at  all;  vigorous,  convincing  ad- 
vertising; and  best  of  all — perform- 
ance that  challenges  any  set  at  any 
price — anywhere,  at  any  time. 

If  you  want  to  do  a  real  radio 
business,  tie  up  to  Thermiodyne. 


Handsome.  well-constructed  Table, 
with  built-in  Loud  Speaker,  speaker 
unit  and  liorn  concealed  by  open  grille. 
Ample  room  for  Batteries  and  Charg- 
er. Genuine  Walnut  finished  to  match 
Model  TFU. 

Price  of  Speaker  Table  . .  SOO 

Rocky  Mountain  and  Coast  States.  S65 


THERMIOHTNE— Model  TF6— SIX  TUBES 

Powerful,  smooth-worklnc  Instrument,  with  Three  Stages 
of  Thermionic  Frequenev  before  Delvctur,  Dftector  and 
Two  Stages  of  Audio  Frequency.  Muster  Control.  Indoor 
or  Outdoor  Antenna.  Genulni.-  Walnut  Cabinet  with  in- 
terior compartment  for  "B"  Battury. 

Price  (without  accessories)  Sl'iO 

Rooky  Mountain  and  Coast  States  SICO 


THERMIODYNE   RADIO  CORPORATION 

1819  Broadway,  New  York 
Canadian  Sales  Office:    Dominion  Thermiodyne  Radio,  Ltd.,  425  Phillips  Place,  Montreal,  Quebec 
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LET  ME 
LINGER 
LONGER  IN 
YOURARMS 

A  fascinating  Ibxiyot 
hy  Cliff  Friejid 
and  Abel  Baer 
Writers  of 

"'JUNE  NIGHT 


*You  '  Caji:t     Go     Wron^     With    Any   ^FEIST'  Son^" 


New  Gennett  Recordings 

Two  recordings  by  leading  Geniiott  record 
artists  are  scheduled  for  release  the  latter  part 
of  this  month  and  judging  by  the  popularity  of 
these  artists  in  the  past  and  from  the  quality  of 
the  new  records,  they  should  botiv  prove  excel- 
lent sellers.  The  first  is  "Innisfail,"  coupled 
with  "My  New  Shoes,"  both  played  by  Frank 
Quinn.  and  "The  Little  Rosewood  Casket"  and 
"The  New  River  Train,"  sung  by  Vernon  Dal- 
hart,  accompanying  himself  on  the  banjo  and 
harmonica. 


To  Manufacture  Portables 

The  Portable  Music  Co.  has  secured  a  factory 
at  Seneca  Falls,  N.  Y.,  where  it  will  engage  in 
the  manufacture  of  portable  radio  receivers  and 
talking  machines. 


Maurice,  Inc.,  Develops 

Plan  of  Distribution 

G.  C.  Dahlbender  Outlines  Company's  Policy 
of  Dealer  Selection  and  Giving  of  Territorial 
Rights  to  Houses  of  Repute 

Engaged  in  the  radio  business  since  the  in- 
ception of  broadcasting,  Maurice,  Inc.,  New 
York,  specializing  as  manufacturers'  represent- 
ative and  general  distributor  of  radio  prod- 
ucts, has  built  up  a  selling  organization  that  is 
exceptionally  well  equipped  to  render  service 
to  dealers.  The  company  represents  in  New 
York  and  Chicago,  where  branch  offices  are 
maintained,  manufacturers  of  reputation  and 
standing,  acting  as  a  connecting  link  between 
the  manufacturer,  his  distributors  and  dealers. 
The  company  has  launched  an  extensive  sales 
and  advertising  campaign  throughout  the  talk- 


Dealers 


Compare  these  amazing  prices — 
then  write  immediately 


Below  are  shown  two  receivers  in  Erla's  phenomenal  new  line. 
Note  especially  the  prices,  then  write  at  once  for  full  information 
of  the  revolutionary  Erla  franchise. 

Five  Great  Advantages  to  Dealers  Who  Qualify 

Every  dealer  who  can  qualify  to  represent  this  extraordinary  line 
will  profit  by  five  distinct  advantages:  (1)  A  new  revolutionary 
type  of  receiver  that  outdistances  all  competitors;  (2)  stability  of 
line  made  by  merger  of  two  great  manufacturing  organizations; 
(3)  a  consumer  price  lower  than  that  of  other  quality  receivers 
because  95  per  cent  parts,  including  cabinets,  are  made 
in  our  own  factories;  (4)  a  revolutionary  sales  plan 
which  gives  complete  protcclion  in  territory;  (5)  gigan- 
tic advertising  campaign — magazine  and  newspaper — 
which  embodies  unique  plan  that  furnishes  dealer  with 
leads. 

Write  or  wire  today  for  particulars.  Give  brief  busi- 
ness history  of  yourself  and  references.  Your  letter 
will  be  held  in  strictest  confidence. 

ELECTRICAL  RESEARCH  LABORATORIES 

2500  Cottage  Grove  Avenue,  Dept    198.  Chicago,  111. 


De  Luxe  Console 


Qua, 


Huguenot  finish.  Supreme 
excellence  in  materials 
and  construction  liiroughout. 
Built-in  horn  and  loud 
speaker.  Complete  excepUng 
tuJies  and  accessonea, 
S142.S0.  Standard  Console 
of  identical  design,  in  two- 
tone  dark  walnut,  $113.50. 
Pacific  Coast  prices  $150  and 
$119  respectively. 


ing  machine  industry  with  a  view  to  promotmg 
the  marketing  of  radio  products. 

The  company  has  developed  an  interesting 
plan  which  provides  for  the  limiting  of  the 
number  of  distributors  and  dealers  on  a  terri- 
torial basis.  G.  C.  Dahlbender,  sales  manager 
of  the  New  York  office,  who  introduced  radio 
into  hotels  for  the  use  of  guests,  gives  his  views 
regarding  distribution  as  follows: 

"If  a  line  is  to  be  sold  through  jobbers  in  the 
metropolitan  district,  for  instance,  we  believe 
in  establishing  about  three  jobbers  in  New  York 
City,  one  in  Brooklyn  and  one  in  Newark,  who, 
for  efficiency's  sake,  should  have  a  combined  trav- 
eling force  of  from  twenty-five  to  twenty-eight 
men.  The  two  jobber  salesmen  from  the  New 
York  office  of  Maurice,  Inc.,  after  lining  up  the 
jobbers,  accompany  their  salesmen  over  the  ter- 
ritory, and  having  a  thorough  knowledge  of  the 
manufacturer's  line,  aid  materially  in  placing  it 
direct  with  the  dealers. 

"After  a  line  has  been  placed  with  a  sufficient 
number  of  dealers  through  the  co-operation  of 
the  jobber  "salesmen,  the  work  is  turned  over 
to  three  specially  trained  men  who  call  on  the 
dealers  regularly  in  the  interests  of  this  par- 
ticular line  and  have  any  orders  filled  direct 
through  the  jobber,  who  is  thus  relieved  of 
much  responsibility, 

"In  cases  where  the  manufacturer  desires 
to  deal  direct  with  the  retail  trade,  territory  is 
divided  into  definite  districts." 


New  Soft  Tone  Steel  Needle 

The  Victor  Talking  Machine  Co.  has  an- 
nounced the  perfection  of  a  new  soft  tone  steel 
needle  that  will  be  placed  on  the  market  early 
in  the  Fall.  The  new  product  is  said  to  give 
the  same  excellent  results  as  the  company's 
other  steel  needle  but  with  modified  volume  and 
is  particularly  desirable  for  use  in  apartments 
where  clear  but  subdued  reproduction  is  desired. 


Some  Winnipeg  Brieflets 

Winnipeg,  Man.,  August  8. — At  the  recent 
Winnipeg  Trade  Exposition  and  Summer  Show, 
Farquhar  &  Shaw  and  the  Winnipeg  Piano  Co., 
made  a  fine  showing  of  Brunswick  records. 

The  Phonola  Co.  of  Canada  is  now  occupying 
its  new  store  at  358  Portage  avenue,  which  is 
the  last  word  in  modern  equipment  and  layout. 

J.  W,  Kelly,  president  of  the  J.  J.  McLean 
Co.,  Ltd..  this  city,  was  a  recent  visitor  to 
Toronto,  and  was  entertained  by  Victor  B. 
Hodges,  sales  manager  of  the  Brunswick- 
Co,,  of  Canada.  Ltd.,  at  the  Lakcview  Golf  Club. 

Joe  St.  Mars,  this  city,  has  been  appointed 
Canadian  representative  for  King  radio  sets. 


A  new  store,  "The  Music  Shop,"  was  recently 
opened  at  409  Liberty  street.  Savannah,  Ga., 
under  the  management  of  W.  B.  Jackson.  The 
Edison  line  is  featured. 
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Talking  Machine  Men  Confer  Latest  Summary  of  Exports 
With  Radio  Jobbers'  Ass'n        and  Imports  of  "Talkers" 


Committees  Meet  and  Adopt  Declaration  of 
Principles— Committees  Appointed  to  Meet 
Regularly  and  Sales  Policies  Explained— 
Stewart-Warner  Sets  Displayed 

The  regular  monthly  meeting  of  the  Talking 
Machine  and  Radio  Men,  Inc.,  New  York,  was 
held  on  Wednesday,  August  12,  at  the  Cafe 
Boulevard.  The  feature  of  the  meeting,  which 
was  well  attended,  was  tlie  display  of  tht- 
Stewart-Warner  line  of  radio  receivers  and  a 
talk  on  the  sale  and  distribution  policies  of  the 
Stewart- Warner  Speedometer  Corp.  Final  ar- 
rangements for  the  annual  outing  to  be  held 
were  made  and  Sol  Lazarus,  chairman  of  the  en- 
tertainment committee,  stated  that  the  demand 
for  tickets  indicated  a  record-breaking  crowd 
would  be  in  attendance. 

At  the  meeting  an  interesting  report  was  sub- 
mitted by  Irwin  Kurtz,  president  of  the  Asso- 
ciation, regarding  a  recent  meeting  of  the 
Executive  Committee  which  coTiferred  with 
three  representatives  of  the  Radio  Jobbers'  As- 
sociation of  New  York,  consisting  of  Messrs. 
Ingraham,  Gross  and  Morris  of  the  Times  Ap- 
pliance Co.,  Gross-Brennan.  Inc.,  and  the 
Greater  City  Phonograph  Co.,  respectively.  It 
was  decided  to  recommend  certain  changes  in 
the  declaration  of  principles  regarding  the  radio 
industry  which  were  outlined  at  a  meeting  of 
the  Talking  Machine  &  Radio  Men,  Inc.,  held 
several  months  ago.  These  changes  were 
adopted  and  the  declaration  of  principles  ac- 
cepted in  its  final  shape. 

It  was  also  decided  that  a  permanent  com- 
mittee representing  The  Talking  Machine  & 
Radio  Men,  Inc.,  should  be  appointed  to  confer 
with  a  permanent  committee  representing  the 
radio  jobbers  so  that  a  clearing  house  of  ideas 
might  be  definitely  established,  A  standard  set 
of  trade-in  prices  on  all  standard  radio  sets 
will  be  submitted  to  the  members  of  the  As- 
sociation very  shortly,  and  this  movement  will 
mean  an  important  step  in  the  merchandising 
of  radio  products.  At  the  meeting  Mr.  Kurtz 
was  congratulated  upon  the  fact  that  he  had 
been  nominated  by  the  Republican  Party  for 
the  post  of  City  Jiidge  covering  Manhattan  and 
Bronx  districts. 


TKor  speaker  Lamp 
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THOR  Radio  Division 

OF  THE 

GOLDEN  GATE 
BRASS  MANUFACTURING  CO. 
1239-1243  SUTTER  STREET 
SAN  FRANCISCO 


Figures  on  Exports  and  Imports  of  Talking 
Machines  and  Records  for  the  Twelve  Months 
Ending  June  Constitute  Interesting  Reading 

Washington,  D.  C,  August  8.— In  the  summary 
of  exports  and  imports  of  the  commerce  of  the 
United  Stales  for  the  months  of  May  and  June, 
1925  (liic  lateM  period  tor  whicli  it  has  been 
compiled),  the  following  are  tlic  figures  bear- 
ing on  talking  machines  and  records. 

The  dutiabli;  imports  of  talking  machines  and 
parts  during  May,  1925,  amounted  in  value  to 
$42,644,  as  compared  with  $28,698  worth  which 
were  imported  during  tlie  same  period  of  1924. 
The  eleven  n>onths'  total  ending  May,  1925. 
showed  importations  valued  at  $419,480,  as 
compared  with  $529,350  wortli  of  talking  ma- 
chines and  parts  in  the  same  period  of  1924. 

Talking  machines  to  the  number  of  6,805, 
valued  at  $188,222,  were  exported  in  May,  1925, 
as  compared  with  7,020  talking  machines  valued 
at  $235,819,  sent  abroad  in  the  same  period  of 
1924.  The  eleven  months'  total  showed  that  we 
exported  67,324  talking  machines,  valued  at 
$2,271,190,  as  against  64,403  talking  machines, 
valued  at  $2,'517,I29,  in  1924. 

The  total  exports  of  records  and  supplies  for 
May.  1925,  were  valued  at  $150,916,  as  compared 
-with  $187,541  in  May,  1924,  The  eleven  months 
ending  May.  1925,  show  records  and  accessories 
exported  valued  at  $1,558,560,  as  compared  with 
$1,425,069  in  1924. 

The  countries  to  which  these  instruments 
were  sent  during  May  and  their  values  were 
as  follows:  France,  $2,597;  United  Kingdom, 
$10,266;  other  Europe,  $6,210;  Canada,  $12,219; 
Central  America,  $10,967;  Mexico,  $14,956; 
Cuba,  $15,727;  Argentina,  $9,653;  Chile,  $6,569; 
Peru,  $3,867;  other  South  America,  $30,905; 
China,  $4,696;  Japan,  $7,855;  Philippine  Islands, 
$11,686;  Australia.  $23,736;  New  Zealand,  $6,094; 
other  countries,  $10,217. 

Exports  and  Imports  for  June 
'I'he  dutiable  imports  of  talking  machines  and 
parts  during  June,  1925,  amounted  in  value  to 
$38,865,  as  compared  with  $33,549  worth  which 
were  imported  during  the  same  period  of  1924. 
The  twelve  months'  total  ending  June,  1925, 
showed  importations  valued  at  $458,345,  as  com- 
pared with  $562,905  worth  of  talking  machines 
and  parts  in  the  same  period  of  1924. 

Talking  machines  to  the  number  of  7,040, 
valued  at  $187,969,  were  exported  in  June,  1925, 
as  compared  with  6,398  talking  machines  valued 
at  $281,542,  sent  abroad  in  the  same  period  of 
1924.  The  twelve  months'  total  showed  that 
we  exported  74,364  talking  machines,  valued  at 
$2,459,159,  as  against  70,442  talking  machines, 
valued  at  $2,749,787,  in  1924. 

The  total  exports  of  records  and  supplies  for 
June,  1925,  were  valued  at  $128,723,  as  com- 
pared with  $151,811  in  June,  1924.  The  twelve 
months,  ending  June,  1925,  show  records  and 
accessories  exported  valued  at  $1,687,283,  as 
compared  with  $1,576,880  in  1924. 

The  countries  to  which  these  instruments 
were  sent  during  June  and  their  values  were  as 
follows:  France,  $2,493;  United  Kingdom, 
$6,546;  other  Europe,  $7,245;  Canada,  $10,065; 
Central  America,  $8,945;  Mexico,  $27,735;  Cuba, 
$5,741;  Argentina,  $12,473;  Chile,  $3,794;  Peru, 
$2,112;  other  South  America,  $35,127;  China. 
$3,703;  Japan,  $2,201;  PhiUppine  Islands,  $7,020; 
Australia,  $36,008;  New  Zealand,  $8,500;  other 
countrie.s,  $8,171. 


Southern 
Victor  Wholesalers 


The  Portsmouth  Music  Shop,  Portsmouth, 
Va.,  was  recently  incorporated  at  Roanoke,  Va 


COTTON  FLOCKS 

Air  floaicd.  »i\  injurious  foreiKn  matter  eliminsted 
for 

Record  and  Radio  M&DBf&ctnriog 

THE  PECKHAM  MFG.  CO.  "NUrw^NT' 


P^a  d  I  o 

Choose 
your  partner 


OUT  of  a  year — closing  with 
plunder  selling — the  indus- 
try emerges,  stripped  of  its 
swaddling  clothes — and  now  looks 
forward   to   a  more  settled,  stable 


You,  Mr.  Dealer,  are  sure  to  look 
far  beneath  surface  claims  before 
making  a  Radio  connection. 

Before  you  choose  your  partner  in 
the  radio  business  you  have  a  right 
to  secure  exact  information  as  to  fun- 
damental business  policies. 

Let  Fada  say  then — 

We  are  committed  definitely  to  the 
policy  of  Selective  Distribution,  be- 
cause we  believe  it  will  help  estab- 
lish a  stable,  permanent  growth  in 
the  Radio  Industry. 

Exclusive  dealer  Franchise  Certifi- 
cates are  now  being  issued  to  suc- 
cessful "applicants  who  pass  the  re- 
quirements of  our  wholesale  distribu- 
tors and  our  own  organization. 

If  you  believe  in  Radio  standards  of 
performance  by  which  the  public 
must  finally  learn  and  judge  the  vast 
differences  between  claims  and  per- 
formances in  Radio  reception 

— if  you  believe  in  actual  demonstra- 
tion through  intensive  co-operative 
selling  and  comprehensive  advertis- 
ing plans 

— if  you  believe  in  "make-good" 
service  to  your  customers  who  have 
faith  in  you  and  your  product 

— if  you  feel  that  deferred  payment 
plans  rest  upon  a  stable  price  policy, 
then  we  believe,  in  all  candor  and 
honesty,  you  should  wire  or  write  us 
for  the  name  of  our  Distributor  in 
your  territory  and  for  our  proposi- 
tion. 

Tomorrow  may  be  too  late — wire  us 
today  for  information  on  your  town. 

F.  A.  D.  ANDREA,  INC. 

CHICAGO  NEW  YORK  SAN  FRANCISCO 

Fada  Radio.  Ltd.,  Toronto  ,  ,    ,  . 

Fada  Radio.  Lid..  London 

mnuhciurcrs  ./  TUNED  RADIO  FRE- 
QUENCV  receivers  asmii  the  lughh  rfficicnt 
NEUTRODYNE  principte. 
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WORLD'S  CLASSIFIED  ADVERTISING 

Any  mcmher  of  the  trade  may  forward  to  this  office  a  "Situation"  advertisement 
intended  for  this  Department  to  occupy  a  space  of  four  lines,  agate  measure,  and  it  will 
be  inserted  free.  Replies  will  also  be  forwarded  without  cost.  Additional  space  will 
be  at  the  rate  of  25c.  per  line.  If  bold  faced  type  is  desired  the  cost  of  same  will  be 
25c.  per  line.    Rates  for  all  other  classes  of  advertising  on  application. 


DISTRICT  SALES  MANAGERS  WANTED 

Experienced  in  establishin.c;  sales 
agencies  and  developing  large  ov.^aniza- 
tions.  Opportunity  witli  nationally 
known  radio  manufacturer  for  a  few 
men  to  handle  profitable  territories  now 
open.  Direct  sales  and  radio  merchan- 
dising experience  desirable,  also  ability 
to  organize  practically  virgin  territories, 
similar  to  otliers  now  producing  sub- 
stantial returns.  This  proposition  will 
appeal  to  sales  executives  accustomed  to 
financing  their  own  operations  and 
earning  upward  of  $10,000  a  j'ear  in 
commissions.  Please  apply  by  letter 
only.  AH  information  given  will  be 
held  strictly  confidential. 

H.  C.  COOLEY. 

300  Madison  Ave.,  New  York  City 


SALESMEN  FOR  PHONOGRAPH 
AND  RADIO  CABINETS 

A  iiiaii  kiiuwn  to  ilie  trade  can  make  ihi^ 
a  big  proposition.  At  start  commission  basis; 
drawing  account  later.  Write  full  details. 
Charniaphonc  Co..  Pulaski,  N.  Y. 


REPAIR  PARTS  FOR  THE 

Cherington,  Ironclad  and  Waukegan  phnno- 
grapli  motors  can  now  be  secured  from 
WILLj\RD  N.  MUTZBAR  CO, 
709  Wells  Si.,  Milwaukee.  Wis, 


SPRIIVGlS 

VICTOR 

1  ■4''x.022xl7'.  bent  eacli  end  No.  05-13  $.57 

l2"x.022xI8'  0"  marine  enda  No.  3014  .57 

iy"x.022xl7'  bent  arbor  No.  53G2  .5(1 

lV4"x.022xl3'  bent  arbor  No.  5423  .43 

J"i"x.022x9'  bent  arbor  No.  5427  .38 

l>4"x.022xSI',  bent  each  end  No.  0542  ,38 

l"x.020xl3'  C"  marine  ends  No.  2141  .35 

l"x.020.'U5'  marine  ends  No.  3335  .38 

l"x.020xlS'  bent  arbor  No.  5361  .39 

l"x.020xl5',  bent  at  each  end  No.  C540  .30 

COLUMBIA 

l"x.028xl6'  crimp  arbor,  new  style.No.  20009  ,61 

I"x.n28xl0'  Universal  No.  2951  .32 

l"x.62Sxll'  Universal  No.  2051  .36 

l"x.030xll'  hook  ends  ^0 

l"xU'  lor  motor  No.  1  No.  1219  .31 

HEINEMAN 

l"x.025xl2'  motors,  Nos.  33  &  77  35 

1  3/16"x.020xl9'.  also  Path6  70 

I  3/10"x.  020x17'   No.  4  .60 

SAAt-SH-VERTONE 

l''x.027xl0'.  rectangular  hole  No.  144  .SO 

J"x.027xl3',  rectaneiilar  hole  No.  145  .45 

l''x.027xIS',  rectangular  hole  No.  140  .53 

Terms,  2%  cash  with  order, 

TIILKINI5  MACHINE  SUPPLY  CO.,  P)IRKRIDGE,N.J. 

Compl'-'te  catalogue  on  request 


WE  BUY  FOR  CASH 

Complete  phonograph  and   record  stacks. 
Pay  higlie-st  prices, 
GUARANTEE  SALES  CO. 
109  N.  10th  St.  Dspi.  W.  PhiladeljiliJa 


WANTED  TO  PURCHASE 

at  reasonable  price,  six  used  Audak . 
demonstrating-  machines. 

THE  GOLDSMITH  COMPANY, 
25  East  State  St.,  Columbus,  O. 


WILL  BUY  RECORD  PLANT 

Foreign  firm  ivishes  lo  buy  complete  plant  in 
good  condition  for  making  records,  capacity  SOO 
a  day.  Address  "Box  1517."  care  The  Talking 
Machine  World,  3S3  Madison  Ave.,  New  York 
City. 


WILL  PAY  CASH 

For  twcnty*five  or  fifty  new  phonographs. 
These  phonographs  must  be  at  a  bargain. 
Do  not  write  unless  you  have  a  real  propo- 
sition. 

EAST  TEXAS  PHONOGRAPH  CO.. 
1071/2   E.  Erwin   St„  Tyler,  Texas 


POSITION  WANTED— Manager,  30  years 
old,  married,  10  years'  experience,  wishes  con- 
nection with  up-to-date  phonograph  and  radio 
shop.  Can  install  radio  sets  department  for 
those  contemplating  such.  Complete  knowledge 
of  all  details  of  the  business.  I  can  increase 
your  business  with  the  proper  co-operation. 
Prefer  within  radius  of  100  miles  New  York 
City.  Address  "Box  1524."  care  The  Talking 
Machine  World,  383  Madison  avenue,  New 
York  City. 

WANTED— Salesmen.  Distributor  of  one  of 
the  leading  sets  on  market  has  openings  for 
two  outside  men  to  cover  New  England  and 
Manhattan- Brooklyn  territories.  Radio  expe- 
rience and  knowledge  of  the  territory  necessary. 
Address  "Box  1526,"  care  The  Talking  Machine 
World,  383  Madison  avenue,  New  York  City. 


POSITION  WANTED— Recording  expert  over  twenty 
years'  experience  wUh  his  own  outfit  is  open  for  engage- 
ment. Address  "Pox  I523,''  The  Talking  Machine  World, 
383  Madison  Avenue.  New  York  City. 


WANTED— Well-known  Eastern  representa- 
tive for  prominent  manufacturer  of  radio  prod- 
ucts, has  excellent  opportunity  for  aggressive 
salesman  who  has  covered  phonograph  and 
radio  trades,  Brooklyn  territory  open  with' 
first-class  proposition  for  the  right  man.  Ad- 
dress "Box  1525,  care  The  Talking  Machine 
World.  383  Madison  avenue,  New  York  City. 


also 


"^'a'lking'"  Ma- 


POSITION     WANTED— Experienced  wholesale 
salesman   wishes   to  make  connection   with  reliable 
company    after    August    1.     Reference    first  class, 
"dress    "Box    1522."    care    The    Talking    Machine  W 
383  Madison  Avenue,  New  York  City. 


Thomas  A.  Edison  Issues  Important 

Statement  on  Maintenance  of  Prices 

Stability  the  Keynote  of  Announcement — Prices  of  Phonographs  and  Records  to  Remain  the 
Same  —  Discoimts  Will  Not  Be  Changed— Will  Not  Enter  Radio  Field 

An  announcement  of  great  importance  to  Edi- 
son dealers  was  made  on  August  8  by  Thoraas 
A.  Edison  regarding  the  continuance  of  the 
policies  of  the  Musical  Phonograph  Division  of 
Thomas  A.  Edison,  Inc.  The  statement, 
which  was  personally  signed  by  Thomas  A. 
Edison,  was  headed  with  the  caption  "Stabil- 
ity" and  read  as  follows: 

"^Ve  are  ^lad  to  be  able  to  announce: 


They  arc  final,  and  you  are  safe  in  planning  for 
your  Fall  business  accordingly. 

Thomas  A.  Edison." 


"1.  That  there  will  be  no  change  this  year 
in  the  list  price  of  Edison  disc  phonographs  or 
records; 

"2.  That  there  will  be  no  change  this  year  in 
this  company's  policy  in  regard  to  discounts; 

"3.  That  we  do  not  contemplate  entering  the 
radio  field. 

"These  decisions  have  been  reached  after 
carefully  considering  the  best  interests  ot  all 


Sleeper  at  Canadian  Show 

The  British  American  Manufacturing  Co., 
Ltd.,  Toronto,  Canada,  distributor  of  the  prod- 
ucts of  the  Sleeper  Radio  Corp.,  announces  that 
it  will  exhibit  the  full  Sleeper  line  of  radio  re- 
ceivers at  the  forthcoming  Industrial  Canadian 
Nationa!  Exhibition  at  Booth  17A.  Since 
taking  on  the  Sleeper  line  the  British  American 
Mfg.  Co.  has  received  many  applications  for 
the  Sleeper  franchise  and  a  busy  Fall  and  Win- 
ter trade  is  looked  for. 


RADIO  LOUD  SPEAKER  UNIT 

SUPREME  IN  TONAL  QUALITY 

Eliminates  All  Metallic  and  Nasal  Tones 
Low  Notes  As  Well  As  High  Notes  Perfectly  Reproduced 


Write  for  Samples  and  Prices 

FLETCHER  -  WICKES  COMPANY 


116-122  West  Illinois  Street 


Chicago,  Illiaois 
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FIIDOPEAN  HEADQUARTER] 


W.  LIONEL  STURDY  MANAGER 


British  Trade  Now  Preparing  for  the 

Normal  Autumn  Business  Activities 

Excellent  Condition  of  Gramophone  Trade  During  Summer  Serves  to   Stimulate  Confidence — 
Laying  Plans  for  Revived  Wireless  Trade — News  Happenings  of  the  Month 


London,  Eng.,  August  3.— Taking  everything 
into  consideration,  tlie  gramophone  trade  has 
been  sliowing  a  very  satisfactory  degree  of  ac- 
tivity during  the  Summer  season,  and  with  the 
hot  months  passing  by  there  appears  to  be 
a  pleasing  amount  of  consideration  given  by 
both  manufacturers  and  traders  to  preparations 
for  Autumn  business. 

Even  in  the  field  of  wireless,  which  is  so 
closely  associated  with  our  own  trade  in  many 
respects,  there  is  a  tendency  towards  increased 
activity  after  a  rather  dull  period,  which  seems 
to  be  considered  natural  for  the  hot  months. 
This  activity  is  largely  concerned  with  the  lay- 
ing of  plans  for  the  resumption  of  business  on 
a  normal  basis  just  as  soon  as  cool  weather 
serves  to  end  the  holiday  season  and  bring  the 
public  once  again  indoors. 

A  factor  that  is  calculated  to  have  a  distinct 
effect  in  developing  confidence  in  Autumn  and 
Winter  business  has  been  the  success  of  the  ef- 
forts of  the  Government  in  the  handling  of  the 
coal  situation  through  the  granting  of  a  sub- 
stantial subsidy.  There  was  naturally  consider- 
able disquietude  in  business  when  there  existed 
a  prospect  that  there  would  be  a  general  strike 
of  miners  and  a  cutting  off  of  the  bulk  of  the 
coal  supply.    With  this  danger  removed  even  at 


considerable  cost,  industry  has  the  assurance 
that  it  can  proceed  without  difficulty. 

William  Manson  to  New  Zealand 

The  British  trade  has  learned  with  consider- 
able regret  of  the  resignation  of  William  Man- 
son  as  manager  of  British  sales  for  the  Gramo- 
phone Co.,  it  being  understood  that  he  plans 
to  go  to  New  Zealand.  Mr.  Manson's  pleasing 
personality  will  be  sadly  missed,  particularly  by 
the  dealers  to  whom  his  knowledge  of  business 
conditions  proved  of  marked  assistance  on  many 
occasions.  The  successor  of  Mr.  Manson  has 
not  been  definitely  announced. 

Louis  Sterling  to  America 

Louis  Sterling,  managing  director  of  the  Co- 
lumbia Co.,  has  returned  to  look  after  the  Co- 
lumbia interests  in  the  United  States  which 
were  recently  taken  over  by  the  British  com- 
pany. Mr.  Sterling's  great  success  here  leads 
his  friends  to  believe  that  under  his  direction 
the  affairs  of  the  American  company  will  be 
developed  along  distinctly  progressive  and 
profitable  lines.  Just  how  long  Mr.  Sterling 
will  remain  on  the  other  side  is  a  matter  for 
conjecture,  as  he  will  have  much  to  do  while 
away.  Anyway,  he  will  be  greatly  missed  by 
the  trade  here  by  reason  of  his  great  interest 
and   personal    participation    in    everything  that 


has  hcliicci  to  promote  the  cause  of  music  in 
Great  Britain. 

Gramophone  Dealers'  Association  Active 
The  Gramophone  Dealers'  Association  has 
become  an  active  force  in  the  British  trade  and 
although  the  organization  has  not  accomplished 
all  that  certain  trade  members  feel  should  be 
done  to  promote  the  welfare  of  the  industry, 
the  progress  already  made  appears  to  be  dis- 
tinctly satisfying.  The  latest  meeting  of  the 
committee  in  charge  of  the  affairs  of  the  asso- 
ciation was  held  at  the  offices  of  the  Federation 
on  July  16  and  other  meetings  will  be  held  fre- 
quently in  the  future. 

Still  Improving  Gramophone 
That  there  is  still  a  great  amount  of  public 
interest  in  the  further  development  of  the 
gramophone  as  a  reproducing  instrument  was 
emphasized  recently  when  a  prominent  trade 
member  in  addressing  the  Musical  .Association 
of  the  University  of  London  advised  them  that 
there  would  soon  be  placed  on  the  market  the 
invention  of  an  amateur  whereby  for  a  small 
sum  it  will  be  possible  for  every  gramophone 
owner  to  improve  the  reproduction  of  his  in- 
strument to  a  marked  degree.  Consideration 
must  be  given  of  course  to  the  fact  that  these 
revolutionary  devices  show  their  heads  fre- 
quently although  they  do  not  always  accomplish 
what  is  claimed  for  them.  The  point  in  mind, 
however,  is  that  the  public  still  takes  its  gramo- 
phones seriously. 

Sterling's  Appeal  Brings  Response 
The  appeal  made  by  Louis  Sterling  at  the 
(C.-'„n'nn,-<!  nn  Nuir  186) 


I™  SENSATIONAL 

is  the  only  word  to  apply  when  talking  of  the  success  of  the  Pixie  Grippa  all  over 
the  world.    You  can't  get  away  from  facts.   Our  Mail  week  by  week  adds  fresh  orders 
and  repeats  from  every  quarter  of  the  Globe.     Our  Testimonial  Dossier  is  wonderful 
reading.     It  all  means  that  Pixie  Grippas  get  right  ahead  of  all  other  small  Portable 
'        Talking  iVIachines  on  sheer  merit  for  really  powerful  Tone  Quality,    Downright  Fool- 
proof design  and  unbeatable  workmanship.    It's  a  big  Gramophone  in  a  small  box. 
Not  an  "assembled"  contraption.     Every  part  our  own  exclusive  manufacture. 
World's  patent  and  registrations  pending.    Plays  all  12  inch  records. 
Made  to  suit  every  known  Market. 

SHIPPING  PRICES: 

(Minimum  order  4  machines.    Packed  free  our  Factory.)   Available  where 
territory  not  already  closed.    Canada  and  Australia  excepted. 

In  fine  Leatherette  Case,  Weatherproof   $8.00  gold 

•'    Solid  Oak  Case.  Weatherproof   8.75  " 

■•     "    English  Cowhide  Case.  Weatherproof   10.50 

"    "    Teak  Case,  Insect  proof  •,   H-^S 

"     ■'    Andaman  Padouk  Case,  Insect  proof   12.75 

Sole  Licensees  and  Manufacturers 


PEROPHONE,  Ltd.,  76-78  City  Road 


Cables  Perowood 


LONDON, ENGLAND 


Bentleys  Code 
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FROM  OUR  EUROPEAN  HEADQUARTERS — (Continued  from  page  185) 


POINTS  ABOUT  SPRINGS  No.  2 

One  of  the  most  important  things  to  be  watched  in  the 
best  of  spring  stee!  is  the  uneven  temper.  As  a  coil  of 
spring  steel  may  be  anything  up  to  a  hundred  yards  in 
length,  you  will  realize  that  it  is  extremely  difficult  to  get 
every  bit  of  it  just  right.  There  may  be  one  or  two  odd 
places  where  the  temper  is  too  high,  and,  therefore,  liable 
to  snap;  or  too  low,  in  which  case  it  is  too  weak.  To 
prevent  any  faulty  springs  from  reaching  you,  each  one 
must  be  tested  individually  as  in  the  case  of  "Vulcan." 

USE  VULCAN 


MAINSPRINGS  l^I^m 


'BEST  IN  THE  LONG  RUN" 


SHEFFIELD 
ENGLAND 


meeting  of  the  Gramophone  Dealers'  Associa- 
tion at  Llandudno  in  May.  in  behalf  of  the 
benevolent  fund,  has  brought  a  surprising  re- 
sponse from  many  directions.  One  of  the  latest 
contributors  is  H.  J.  Cullum,  who  sent  to  the 
fund  a  check  for  £10  on  account  of  royalties 
received  on  a  song  "Harlequin  and  Columbine," 
which  was  awarded  the  prize  offered  by  Keatley 
Moore  at  the  Folkestone  convention. 

Protection  Against  the  New  Pirates 
The  gramophone  trade  as  a  whole  is  strongly 
behind  what  is  termed  the  Dramatic  and  Musi- 
cal Performers'  Protection  Bill  which  is  de- 
signed to  prohibit  under  adequate  penalties  the 
making  of  unauthorized  gramophone  records 
from  musical  programs  broadcast  by  wireless. 
At  the  outset  it  was  believed  in  some  quarters 
that  the  situation  was  not  sufficiently  serious 
to  warrant  really  earnest  attention  but  investi- 


gation has  revealed  that  unless  the  activities  of 
this  class  of  pirates  are  checked  tliey  promise 
to  become,  through  development,  a  real  menace. 
The  Parliamentary  authorities  appear  to  con- 
sider very  favorably  the  argument  that  an  in- 
dustry employing  a  capita!  of  well  over 
£3,500,000  is  entitled  to  protection. 

Duophone  Syndicate,  Ltd,,  to  Move 
It  is  reported  that  the  Duophone  Syndicate, 
which  recently  embarked  upon  an  energetic  and 
it  may  be  said  successful  sales  campaign,  will 
shortly  move  its  business  headquarters  from 
Queen  Victoria  St.,  E.  C,  to  larger  premises  at 
18  Savile  Row  VJ-,  In  addition  to  its  other 
products,  the  syndicate  will  in  the  near  future 
place  on  the  market  a  new  record,  the  details 
of  which  will  be  made  public  shortly. 

The  British  Music  Society 
The  office  of  the  British  Music  Society  is  now 


located  in  the  same  premises  with  the  Federation 
at  117-123  Great  Portland  street.  London,  and  it 
is  believed  that  through  the  medium  of  this  joint 
location  the  existing  relations  between  the  So- 
ciety and  the  Federation  will  be  greatly 
strengthened  to  the  advantage  of  all  interests. 
New  Gems  Among  Columbia  Records 
The  Columbia  Co.  continues  to  add  interest- 
ing and  valuable  selections  to  all  its  various 
groups  of  records,  among  the  latest  successful 
recordings  being  the  "Liebestod"  from  "Tristan 
and  Isolde,"  splendidly  rendered  by  Bruno  Wal-. 
ter  and  the  Philharmonic  Orchestra,  and  the 
Overture  from  "Hansel  and  Gretcl,"  as  played 
by  the  Queen's  Hall  Light  Orchestra  under  the 
baton  of  Frank  Bridge.  These  are  only  two  of 
the  many  good  things  that  have  recently  made 
their  appearance  in  the  Columbia  list,  which 
iConlhmcd  on  pnge  1S8) 


THE  OUTSTANDING  ACHIEVEMENT  IN  PORTABLE  GRAMOPHONES 
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Registered  Trade  Mark  No  4S590S 

PORTABLE  GRAMOPHONE 

Fitted  with  SWISS  Worm  Gear  Motors,  supplied  in 
Solid  Oak,  Real  English  Cowhide,  and  Washable  Art 
Leather  Cloth. 

LIST  PRICES 

Oak  or  Leatherette  (any  color)  Single  Spring  Motor    $25.00 

Oak  or  Leatherette  (any  color)  Double  Spring  Motor    27.50 

Covered   Real   English   Cowhide    (handstitched)   Single  Sp.  Motor  30.00 
Covered   Real   English   Cowhide    (handstitched)  Double  Sp.  Motor  32.50 
Far  West  $2.50  Extra.     Packed  in  cases  of  24  instruments  or 
half  cases  of  12  instruments  assorted. 
Specimen  instrument  in  cowhide  with  double  spring  motor  will  be  foiwarded 
on  receipt  of  banker's  draft  for  .$15.00. 
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THE  PORTABLE  GRAMOPHONE  COMPANY,  Ltd. 

Manufacturers  and  Merchants 
Albion  Works,  Albion  Street  KINGS  CROSS,  LONDON,  N.  L,  (ENGLAND) 


August  15,  1925 


THE  TALKING  MACHINE  WORLD 


187 


Special  Announcement  toU.  K.  and  Colonial  Buyers 


HOMOCHORD 
RECORDS 


REFLECT 


VALUES 


True  tone  is  the  outcome  of  perfect  recording- 
Perfect  recording  is  reflected  in  the  sure  test  of 
the  piano— Homochord  piano  recordings  repre- 
sent an  amazing  degree  of  fidelity  hitherto 
thought  impossible  of  achievement.  All  pre- 
conceived notions  have  been  knocked  on  the 
head  and  we  can  truthfully  aver  that  the  difficult 
tones  of  the  piano  have  at  last  been  musically 
photographed  on  Homochord  Records.  This 
standard  of  tone  perfection  is  the  result  of  a  new 
system  of  recording  adopted  in  our  laboratories 
which  goes  to  insure  a  definite  100  per  cent  de- 
gree of  fidelity  in  all  HOMOCHORD 
RECORDS. 

BRING 
TRUE  MUSIC 

to  the 

HOME 


Coloniai  aoJ  Foreign  Traders  Should 
Write  for  a  Special  Sales  Proposition 


Regular  monthly  iaauf  go  to  swell 
our    6ig    and  up-to-dal*  catalogue 


THE  BRITISH  HOMOPHONE  CO. 


19  City  Road 


London,  E.  C,  England 


Chosen  Solely  for  Reproduction 


Perfect  Syticopation 
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FROM  OUR  EUROPEAN  HEADQUARTERS— (Continued  from  page  186) 


also  includes  some  timely  offerings  from"  the 
current  theatrical  successes. 

Traveling  Representative  for  Federation 
On  Sc-pleniber  1,  the  Federation  of  British 
Music  Industry  will  Start  a  traveling  representa- 
tive on  his  first  tour  of  the  trade  of  the  United 
Kingdom.  The  representative  will  place  his 
services  at  the  disposal  of  every  dealer  in  the 
country  and  will  be  in  a  position  to  offer  helpful 


advice  and  assist  in  solving  various  business 
problems  and  at  the  same  time  gather  mucli 
valuable  information  in  behalf  of  the  Federation 
whereby  it  may  keep  in  closer  touch  with  the 
affairs  of  the  dealer. 

New  Posters  of  "His  Master's  Voice"  Artists 

"His  Master's  Voice"  dealers  have  been  quick 
to  lake  advantage  of  tlie  opportimity  for  secur- 
ing and  using  copies  of  the  new  artists'  posters 


that  liave  been  prepared  and  issued  by  that  com- 
pany and  wliicli  represent  a  distinct  improve- 
ment over  tlie  pliologiaphic  posters  lierctofore 
used.  Portraits  of  a  great  majority  of  the  lead- 
ing artists  are  now  available  in  the  new  posters 
which  measure  15>:12J^  inches,  and  they  are 
beginning  to  be  seen  in  the  shops  and  show 
windows  of  numerous  dealers.  They  make 
quite  an  attractive  feature. 


Excellent  Industrial  Situation  in 

Utah  Presages  Good  Future  Business 

So  Much  Money  in  Sight  That  Bankers  Are  Beginning  to  Preach  Conservation — Cupid  Active  in 
John  Elliot  Clark  Co.  Ranks— Many  New  Vocalion  Record  Dealers  Appointed 

Salt  Lake  City,  Utah,  August  7.— The  talking 

machine  business  is  quiet  now,  but  not  quieter 

than  normal  for  the  time  of  year.    We  are  now 

in   a  distinctly  betwecn-season  period.  Port- 
able phonographs   have  sold  well  this  year. 
The  industrial  situation  is  excellent,  and  the 

outlook  for  the  Fall  and  early  Winter  is  so 

good  that   the    Bankers'  Association   of  Utah 

fears  the   people   may   embark   on   a  spending 

orgy.  So  the  Association  has  announced  Au- 
gust 9  as  Conservation  Sunday.  Speakers  will 
tell  church  congregations  and  others  that  the 
bumper  crops  and  the  unusually  good  indus- 
trial situation  generally  should  not  cause  them 
to  lose  their  heads  and  throw  money  around 
too  freely,  if  we  may  use  the  vernacular  in 
telling  of  the  meetings.  It  is  said  that  the 
time-payment  plan  of  purchase — so  popular 
here  to-day — is  going  to  be  attacked.  Consider- 
able business  is  done  by  phonograph  concerns 
on  this  basis.  But  no  one  in  the  field  is  worry- 
ing about  what  the  representatives  of  the  bank- 
ers' association  will  S2.y.  Special  days  for  this 
and  that  are  so  common  now  that  no  one  pays 
any,  or  very  little,  attention  to  them  any  more. 

John  Elliot  Clark,  head  ot  the  John  Elliol 
Clark   Co..    Victor  deal.;r  and  di'^tribntor,  had 


an  interesting  window  the  other  day  advertis- 
ing a  new  fox-trot.  The  attraction  consisted  of 
some  pretty  little  baby  foxes  from  a  local  sil- 
ver fox  farm  who  reposed  in  a  specially  pre- 
pared section  of  the  south  window.  This  com- 
pany will  move  to  its  new  home  at  121  South 
Main  street  at  an  early  date.  The  new  store 
will  be  larger  and  more  convenient  in  every 
way,  while  the  location  will  be  excellent. 

The  management  of  the  John  Elliot  Clark 
Co.  received  a  shock  recently  when  they  learned 
that  no  less  than  three  of  their  employes  had 
married  overnight,  two  girls  and  one  male  mem- 
ber of  the  force,  the  gentleman  marrying  one 
of  the  lady  members  of  the  staff.  After  the 
shock  congratulations  were  profuse. 

Beth  Ericson,  chief  of  the  phonograph  edu- 
cational department  of  the  Consolidated  Music 
Co.,  is  enjoying  a  vacation  in  southern  Utah, 
Miss  Ericson  was  formerly  with  the  John  El- 
liot Clark  Co. 

Ah'in  A,  Beesley,  manager  of  the  Beesley 
Afusic  Co.,  is  back  from  a  trip  to  Fish  Lake  in 
southern  Utah,  which  he  took  with  some  Boy 
Scouts. 

John  Elliot  Cl.-=.rk  i.s  on  a  trip  in  the  East  at 


thi 


B  runs  wick  phonograph  and  record  sales  in 
the  Intermoimtain  States  show  a  healthy  in- 
crease thus  far  this  year  over  1924.  While 
Radiola  sales  are  a  little  off,  due  to  the  season 
of  the  year,  the  phonograph  business  has  shown 
a  decided  increase.  Brunswick  dealers  of  Salt 
Lake  City  and  Ogden  report  a  continued  heavj' 
demand  for  Ray  Miller's  Brunswick  record  of 
"Moonlight  and  Roses,"  No.  2866. 

The  Vocalion  record  at  55  cents  is  gaining 
wide  demand  in  this  section  and  many  dealers 
arc  taking  the  Vocalion  record  agency.  The 
local  Brunswick  office  reports  the  following  Vo- 
calion dealers  appointed  during  the  past  week: 
Daynes  Beebe  Music  Co.,  Utah  Music  Co., 
Glen  Bros.'  Roberts  Piano  Co.,  of  Salt  Lake 
City;  Jones  Music  Store,  Glen  Bros.'  Roberts 
Piano  Co.,  of  Ogden,  Utah;  Globe  Music  Co., 
Bates  Furniture  &  Music  Co.,  Provo,  Utah; 
Dee's  Jewelry  Co.,  American  Fork,  Utah;  Peo- 
ple's Co-operative  Inst.,  of  Lehi,  Utah;  Elko 
Music  Co.,  Elko,  Nev;  T.  C.  Martin  Music  Co., 
Bruce  Music  Co.,  of  Pocatello,  Idaho;  Logan 
Music  Co.,  Twin  Falls,  Idaho;  Drake  Furni- 
ture Co.,  Filer,  Idaho;  Buhl  Furniture  House, 
Buhl,  Idaho;  Drake  Drug  Co.,  Nampa,  Idaho; 
Peckham  Furniture  Co.,  Caldwell,  Idaho;  Pop- 
ma  Music  Co.,  Boise,  Idaho;  Kuglers,  Blackfoot, 
Idaho,  and  Lindburg  Books  Store  of  Idaho 
Falls,  Idaho. 

Representative  Perry  has  just  returned  from  a 
short  trip  in  the  Idaho  territory  where  he  pre- 
dicts good  business  for  Fall.  Branch  Manager 
Spralt   i'^  on  a  v:ication   trip  in   fa?tcrn  Utah. 
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LATEST  PATENTS  „ 
RELATING  TO  lALKING 


RECORDS 


Washington,  D.  C,  August  8— Talking  Ma* 
chine.  Carl  F.  Hjerpe,  Jamestown,  N.  Y. 
Patent  No,  1,537,045. 

This  invention  relates  to  improvements  in 
talking  machines  and  more  particularly  to  the 
type  of  machine  provided  with  a  plurality  of 
amplifiers. 

One  object  of  this  invention  is  to  provide  a 
talking  machine  equipped  with  two  inverted  am- 
plifiers connected  to  each  side  of  a  specially 
constructed  sound  box,  llie  structure  of  the  am- 
plifiers including  movable  parts  so  that  two  in- 
dependent motions,  horizontal  and  vertical,  will 
be  made  with  the  same  ease  as  with  one  ampli- 
fier, while  at  the  same  time  the  sound  channels 
or  sound  passages  in  both  amplifiers  are  con- 
tinuous and  lead  independently  of  each  other, 
one  from  each  side  of  the  sound  box  to  the 
moutlis  of  the  amplifiers. 

Fig.  1  is  a  front  elevation  of  the  talking  ma- 
chine embodying  one  form  of  the  improved 
construction,  partly  in  section.  Fig.  2  is  a  trans- 
verse sectional  view  of  the  machine  illustrated 
in  Fig.  1.  Fig.  3  is  a  plan  view  thereof  with  the 
coyer  removed.  Fig.  4  is  an  enlarged  sectional 
view  taken  along  line  A — 4  of  Fig.  3.    Fig.  S  is 


the  two  tone  arms  arc  fastened,  one  ori  each 
side  of  the  pivot  block,  two  projections  on  each 
side  being  formed  to  guide  the  tone  arms  into 
position  and  Fig.  16  is  a  front  view  on  a  smaller 
scale  of  the  pivot  block. 

Phonograph  Needle.  Henry  A.  Brassard. 
Cleveland,  O.,  assignor  of  one-half  to  Thomas 
J.  Dugan,  same  place. 

The  present  invention  relates  to  a  needle  in- 
tended for  use  in  the  reproduction  of  sound  in 


provide  a  novel,  artistic  and  useful  article  for 
the  purpose  had  in  view. 

Another  object  is  to  provide  an  attractive 
loud  speaker  which,  while  pleasing  to  the  eye 
is  characterized  by  a  mellowness  of  tone  here- 
tofore unattainable. 


an  enlarged  sectional  view  taken  along  the  line 
S— 5  of  Figs.  3  and  4.  Fig.  6  is  a  plan  view 
partly  in  section  of  the  two  tone  arms,  elbows, 
sound  tubes,  sound  box  and  pivot  block.  Fig. 
7  is  a  sectional  view  taken  along  line  7—7  of 
Fig.  6.  Fig.  S  is  a  side  view  of  the  plates  which 
hold  the  elbows  together.  "Fig.  9  is  a  side  view 
of  the  damper  in  each  sound  tube.  Fig.  10  is 
a  similar  view  of  the  damper  taken  at  right 
angles  to  Fig.  9.  Fig.  11  is  a  sectional  fragmen- 
tary view  of  the  sound  tube,  showing  the  dam- 
per inside  of  the  sound  tube.  Fig.  12  is  a  plan 
view  of  a  short  piece  of  tubing  with  a  semi- 
circular notch  in  the  upper  side,  said  tubing 
forming  a  sleeve  on  the  sound  tubes.  Fig.  13 
is  a  plan  view  of  the  sound  tube  with  the  tubing 
or  sleeve  of  Fig.  12  withdrawn,  showing  the 
long  notch  into  which  the  knob  on  the  damper 
passes  and  also  the  shoulder  against  which  the 
short  tubing  of  Fig.  12  fits  when  the  damper  is 
in  place  as  shown  in  Fig.  11.  Fig.  14  is  a  plan 
view  of  the  sound  tube  showing  the  short  tub- 
ing of  Fig.  12  in  place  on  the  sound  tube,  the 
damper  being  omitted.  Fig.  IS  is  a  side  view 
on  a  smaller  scale  of  the  pivot  block  to  which 

Herald-S 

IjLOUD  SPEAKER 

HERALD  ELECTRIC  CO.,  Inc.    $1  J 

29  E«st  End  Avenu.  New  York  M.^^ 


connection  with  a  phonograph  record-  The  ob- 
ject is  to  provide  a  needle  which  will  transmit 
the  vibrations  which  the  needle  receives  from 
traveling  over  the  phonograph  record  to  the 
sound  producer  in  such  a  fashion  that  these  vi- 
brations arc  undampened  and  free  so  that  the 
subsequent  vibrations  of  the  air  produced  by 
the  sound  bo.t  are  clear,  sharp  and  distinct  and 
convey  the  modulations  and  resonance  of  the 
voice  or  instrument,  which  originally  produced 
the  record. 

Reference  should  be  had  to  the  accompanying 
drawings  in  which  Fig.  1  shows  in  perspective 
a  phonograph  needle  embodying  the  present  in- 
vention; Fig.  2  is  a  longitudinal  sectional  eleva- 
tion of  a  needle  and  Fig.  3  is  a  transverse  sec- 
tion on  the  line  A — A  of  Fig.  2. 

Phonograph.  Harold  J.  Kaye,  New  York. 
Patent  No.  1,537,171. 

The  present  invention  relates  to  an  improve- 
ment in  phonographs,  one  object  being  to  pro- 
vide a  construction  which  may  be  embodied  in  a 
relatively  small  and  compact  device  easily  trans- 
ported from  place  to  place.  It  is  also  contem- 
plated that  a  phonograph  construction  embody- 
ing the  improvements  can  be  made  at  relatively 
low  cost  without  in  any  respect  sacrificing  the 
tone  quality.  In  addition  to  those  features 
which  have  to  do  more  particularly  with  the 
problem  of  reducing  the  size  of  the  instrument, 
there  are  incorporated  other  improvements 
which  may  be  utilized  upon  instruments  regard- 
less of  their  size  or  o£  their  cost  of  production. 

Fig.  1  is  a  view  in  perspective.  Fig,  2,  a  sim- 
ilar view  with  a  portion  of  the  casing  broken 


away  to  expose  the  interior  and  showing  the 
parts  dismounted  and  packed  for  transporta- 
tion. Fig.  3,  a  fragmentary  view  showing  in  de- 
tail the  construction  of  the  turntable.  Fig.  4, 
a  fragmentary  view  in  vertical  section  of  the 
turntable.  Fig.  5,  a  fragmentary  view  in  verti- 
cal section  illustrating  the  universal  joint  con- 
nection between  the  tone  arm  and  the  horn. 
Fig.  6,  a  modified  form  of  turntable  construc- 
tion, and  Fig.  7,  a  vertical  section  of  said  modi- 
fied form  of  turntable. 

Loud  Speaker.  Joseph  A.  Rayder.  Philadel- 
phia, Pa.    Patent  No.  1.524,673. 

This  invention  relates  to  loud  speakers  and 
has  more  particular  references  to  devices  of 
the  character  to  be  employed  in  connection  with 
radio  apparatus,  the   primary  object  being  to 


The  accompanying  drawing  is  a  sectional  ele- 
vation of  a  loud  speaker  for  radio  sets  conven- 
tionally embodying  this  invention. 

Motor  Winding  Handle  for  Phonographs. 
Jacob  Zitzerman,  Brooklvn,  N.  Y.  Patent  No. 
1,539,710. 

This  invention  relates  to  phonographs  and 
has  particular  reference  to  a  means  for  winding 
the  spring  motor  thereof. 

The  outstanding  object  of  the  present  inven- 


tion resides  in  the  provision  of  means  for  hous- 
ing and  concealing  the  winding  handle  of  a 
phonograph  within  the  confines  of  the  cabinet, 
whereby  to  eliminate  the  unsightly  appearance 
of  the  handle  which,  under  present  construc- 
tions, protrudes  from  one  side  of  the  cabinet, 
and  furthermore  to  eliminate  the'  handle  as  an 
obstruction  which  prevents  the  placing  of  the 
cabinet  close  to  a  wall  or  other  objects. 

More  specifically  the  invention  contemplates 
a  winding  handle  which  is  especially  designed 
for  use  in  connection  with  a  phonograph  hav- 
ing a  triangular  shaped  cabinet  adapted  to  fit 
in  the  corner  of  a  room. 

As  a  still  further  object  the  invention  con- 
templates a  motor  winding  handle  for  phono- 
graphs which  does  not  materially  increasc^thc 
cost  of  manufacture  of  the  machine.  ^ 

Figure  1  is  a  perspective  view  of  a  phono- 
graph equipped  with  a  winding  handle  con- 
structed in  accordance  with  the  invention. 
Fig.  2  is  an  enlarged  horizontal  sectional  view 
therethrough.  Fig.  3  is  a  fragmentary  vertical 
sectional  view  taken  approximately  on  the  line 
indicated  at  3 — 3  of  Fig.  2. 


TEST  IT. 

OUR  VICTOR 

Record  Service 

has  a  reputatioo  for  efficiency. 
Suppof  e  you  try  it 

E.  F.  DRXX)P  &  SONS  CO. 

1300  G.  STREET.  WASHINGTON.  D.C. 
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Victor  Talking  Machine  Go. 

LIST  FOR  JULY  31 
15488  In   the   Wee  Uule  Home  I  Love  (Jobnslone- 

 Richard  Crooks  JO 

The  Green  Hills  of  Ireland  (Shields-Del  RicRo), 
icon  T,      .     ,,-    -  Richard  Crooks  10 

ASAS9  By  the  Mississippi  (Rosnmonde-Davis), 

c  ,  Olive  Kliue-Elsie  Maker  JO 

lOfiaa  -X'^"^  (Kahn-Fionto)   Elsie  Baker  10 

19684  The  Runau^iy  Tram  Vernon  Dalhart  10 

Ihe  Chain  Gang  bong   Vernon  Dalhnri  10 

Ida— I  Do   jaiic  Green  10 

>r,.,o        .     INSTRUMENTAL  KECORDS 

19678  Mother  MacKree   Jesse  Crawford  10 

infn-)  S'"'^''- ^'""'v^''*  Among  the  Gold.Jessc  Crawford  10 
19702  YearninR  (Just  for  You)  Victor  Salon  Orch.  10 

Vk'hen  Vou  and  I  Were  Seventeen. 

"    Viclor  Salon  Orcli-  10 

,  DANCE  RECORDS 

196S6  In  ihe  Heart  of  Hawaii— Walti. 

Hilo  Haivairan  Orcli.  10 

Wy  Honolulu  Dre.im  Girl— (Walli, 

19708  Cross   Words   Between    Sw«'t°e  ^In^'M^-^^Fox" 

„ ''■ot,  Jan  Garber  and  His  Orcb.  10 

Who  Loved  You  Best  ?— Fox-troi. 

Jan  Garber  and  His  Orch.  10 
19707  My  Sweetie  Turned  Me  Down— Fox- trot. 

„  Insiruniental  Novelty  Orch.  10 

One  Smile— Fox-trot, 

Instrumental  Novelty  Orch.  10 
19705  The  Melody  That  Made  You  Mine. Frank  Banla  10 

My  Sugar   Frank  Bania  10 

RED  SEAL  RECORDS 
1094  Indiana  Dawn  tRoos-Zamecnlk) .Frances  Aida  ZO 
Please  Keep  Cm  of  My  Dreams  (Bayes-Max- 

„  well)   Frances  Alda  lU 

109j  Shepherd's  Hey  {Grainger).  .Ossip  Gahrilowitsch  10 
Passepied  (From  "Le  Roi  s'amuse")  (DeJibes). 

O&sip  Gabrilowitscb  10 
1096  Good-by,  Marie  (Mennella-Dc  Curtis), 

Beniamino  GiKii  10 
Come,  Love.  With  Me  (Falbo-Carncvali), 
,„    „  Beniamino  Gigli  10 

63O6  Fra  Diavolo — Overture,  Part  I  (Auber), 

A.  Hertz  and  Sao  Francisco  Symphony  Orcli.  12 
Fra  Diavolo — Overture,  Fart  II  (Auber), 

A.  Hertz  and  San  Francisco  Symphony  Ordi.  12 
1093  Legend  of  the  Canyon  (Cadman)  .Friiz  Kreisler  10 
Caprice  Antique  (Balogb-F.  Ki  '  '  ' 


Paul  WhileiiKin  ,i.id  His  Orth 
FEATURE  RECORD 
6  Cliaiison  Arabe   (From  "Scheherazade")  (Rim- 
sky -Korsakow-Arr.  Kreisler) — Violin  Solo. 

Fritz  Kreisler 

Chanson    Indoiie — A    Sonjt    of    India  (From 
■■Sadko")  (Rimsk-y-Korsakow)— Violin  Solo. 


■  Krc 


Frilz 


10 


1085  Ah!  Sweet  Mystery  of  Love  (Youiik  Herbert), 

Hulda  Lasbanska  10 
Sweet  Little  Baby  of  Mine  (Dcnnee), 

Hulda  Lashanska  10 
FEATURE  RECORDS 
6277  The  Rosary  (Rogt^rs-Nevin), 

Ernestine  Schumann-Heink  12 
Old  Folks  al  Home  (Swanee  River)  (Siepben  C. 

Foster)   Ernestine  Schumann-Heink  12 

35625  Midsummer  Night's  Dream — Overture  (Mendels- 
sohn)  Viclor  Orch.  12 

Prelude   in    C   Sharp    Minor    (Op.    3.    No.  2) 

(RaclunaninofF)   Victor  Orch.  12 

LIST  FOR  AUGUST  7 
19712  I  Wonder  if  We'll  Ever  Meet  Again,  Dear  Old 

Gal  of  Mine   Tommy  Lyman  10 

Montmarlre  Rose   Tommy    Lyman  10 

19174  The  Prisoner's  Song- Waltz. 

International  Novelty  Orch.  lO 
After  the  Ball— Waltz, 

Iniemational  Novelty  Orch.  10 
19710  Row!    Row!   Rosie— Fox-trot, 

George  Olsen  and  His  Music  10 
Say.  Arabella — Fox-troi, 

George  Olsen  and  His  Music  10 
FEATURE  RECORD 
929  Quiereme  Mucho  (Serenata  Criolla)   (Love  Me 

Deeply)- (Roig)— In  Spanish  Tito  Schipa  10 

A  la  orilla  de  un  nalmar   (Beside  the  Palms) 

(Ponce)— In  Spanish  Tiio  Schipa  10 

LIST  FOR   AUGUST  14 

19718  I  Miss  My  Swiss  The  Happiness  Boys  10 

As  a  Porcupine  Pines  for  Its  Pork, 

The  Happiness  Boys  10 

19719  Indian  Dawn— Fox- 1  rot. 

Paul  Whiteman  and  His  Orch.  10 
Ogo  Pogo — Fox- trot, 

Paul  Whili 

19720  Footloose— Fox- trot, 

Paul  Wbileman  and  His  Orch.  10 
Sine  Loo — Fox-lrol, 

Paul  Whiteman  and  His  Orch.  10 

19721  Sonya— Fox-trot.  .Paul  Wbileman  and  His  Orcb.  10 

Got   No  Time— Fox-lrot, 


Columbia  Phono.  Co.,  Inc. 

DANCE  MUSIC 

406-  D  I    Miss    My    Swiss— Fox- fro  I. 
Ted  Lewis  and  His  Band  10 

MargucrUc— Fox-trot.  .Ted  Lewis  and  His  Band  10 
■116-D  Say,  Arabella— Fo.t- trot, 

Angry— Fox-trot   Ted  Lewis  aiid  His  Band  10 

4(1S-D  Are  Vou  Sorry  ?— Fox- irot, 

Paul  Specht  and  His  Orch.  10 
Smile  All  the  While— Fox- trot, 

Paul  Specht  and  His  Orch.  10 

407-  D  Are  They  Pickin'  on  Your  Baby— Fox- trot. 
The  Georgians  10 

Charleston  Baby  0'  Mine — Fox-lrot, 
„  „  "The  Georgians  10 

403-D  Got  No  Time- Fox-lrot....The  Little  Ramblers  10 
Look  Who's  Here!— Fox-trot, 

The  Little  Ramblers  10 

413-D  Ukulele  Lady— FoN-trol, 

Harry  Besei^s  Syncopators  10 
On  a  Niglil  Like  This— > ox-trot, 

Harry-  Reser's  Syncopators  10 
401-D  Wait'll  It's  Moonlight— Fox-trot. 

Ace  Brigode  and  His  14  Virginians  10 
Make  Those  Naughty  Eves  Behave — Fox-trot, 

Ace  Brigode  and  His  14  Virginians  10 
41  >D  I  Want  a  Lovable  Baby  (From  "George  White's 
Scandals")— Fox-trot  {Dir.  W.  C.  Polla), 

The  Clover  Gardens  Orcb.  10 
Give  Us  the  Charleston  (From  "George  White's 
Scandals") — Fox-lrot  (Dir.  W.  C  Polla). 

The  Clover  Gardens  Orch.  10 
4i-l-D  Summer  Nigbls— Fox-lrot, 

Sam  Lanin  and  His  Roseland  Orch.  10 
If  I  Had  a  Girl  Like  Vou— Fox-trot, 

Sara  Lanin  and  His  Roseland  Orch,  10 
VOCAL  MUSIC 
41i-D  Row,  Row,  Rosie!— Comedian,  with  Orch.  Ac- 

comp  Eddie  Cantor  JO 

The  Farmer  Took  Another  Load  Awayl  Hayl 
Hay! — Tetior  and  Baritone  Duet,  with  Orch. 

Accomp  Billy  Tones-Ernest  Hare  10 

1II-D  Smile  All  the  mile. 

The  Whisperine  Pianist  (Art  Gillham)  10 
Angry... The  mispering  Pianist  (Art  Gillham)  10 
410-D  1  Misa  My  Swiss— Tenor  and  Baritone  Duet. 

with  Orch.  Accomp... Billy  Jones-Ernest  Hare  10 
Collegiate— Tenor  and  Baritone  Duet,  with  Orch. 

Accomp  Billy  Jones-Ernest  Hare  10 

402-D  Black  Sheep  Blues— Vocal, 

"Pete"  Dale  and  His  Ukulele  10 
So  Long  North,  I'm  Headin'  South— Vocal. 

"Pete"  Dale  and  His  Ukulele  10 
-I04-D  Save    Your    Sorrow    (For    To-morrow)— Male 

Guitar  Accomp  Riley  Pucketl  10 

Take  Me  Back,  Marguerite— Tenor  Solo,  witb 

Guitar  Accomp  Riley  Pucketl  10 

40S-D  Let    Me    Call    You    Sweetheart— Vocal,  with 

Guitar  Accomp  Riley  Pucbett  10 

Silver  Threads  Among   the  Gold— Vocal,  with 

Guitar  Accomp  Riley  Puckett  10 

INSTRUMENTAL  MUSIC 
■109-D  Ukulele  Ladj-— Fox -trot ;  Banjo  Solo,  with  Piano 

Accomp  Harry  Heser  10 

Ilcebe  Jeebes — Shimmy  One-step;   Banjo  Solo, 

with  Piano  Accomp  Harry  Reser  10 

418-D  Dreamy    Nights    in  Honolulu— Waltz ;  Steel 
Guitar  Novelty;  Guitar  Accomp., 

John  Paaluhi-Frank  Ferera  10 
The  Farmer's  Dream — Guitar  Solo. .Frank  Ferera  10 
SACRED  MUSIC 
417-D  We  Are  Going  Down  the  Valley— Baritone  Solo. 

with   Orch.  .Accomp  Homer  A.  Rodeheaver  in 

Is  My  Name   Written  There?- Baritone  Solo, 
with  Orch.  Accomp. ..  .Homer  A.  Rodeheaver 


1  and  His  Orch.  10 


Brunswick  Records 

10208  Daddy  (Leinon-Behrend)- Baritone,  with  Orch.. 

John  Charles  Tliom 
Little  Motber  of  Mine  (Brown-Burleifth) — Bari- 
tone, with  Orch  John  Charles  Thorn 

15091  Traumerei     (Reverie)     (Schumann)— Symphony 
Orchestra:  Wikolai  Sokolofi,  Conductor. 

Cleveland  Ore 
Slavonic  Dance,  No.  3  (Dvorak)— Symphony  Or- 


=918  Jfisso 


clKitr,i;  Nikolai  Sokoloff,  Conductor, 

Cleveland  Occli, 
500(16  Ave    Mari.i  (Schubert-Wilhelmj)— Violin  Solo; 

Pianoforte  by  Andre  Benoisi  Albert  Spalding 

On  WuiKS  of  Song  (Mendelssohn)- Violin  Solo: 

Pianoforte  by  Andre  Benoist  Alhert  Spalding 

2S31  Hawaiian  Memories  (Costelio-Heagney)— iWaltz. 

for  Dancing   Casilewood  Marimba  Band 

A   Waltz  in   the   Moonliglil  (Solman-Parish)— 
Waltz,  for  Dancing  ...Casilewood  Marimba  Band 

2915  Let  Me  Linger  Lonwcr  in  Your  Arms  (Friend- 

Baer)— Fox- trot,    for  Dancing. Isham  Jones'  Orch. 
Ida— I  Do   (Giis  Knhn-IsUam  Jones)— Fox- (rot, 
for  Dancing   Ishnm  Jones"  Orcb. 

2916  Ev'rj-lhing  Is  Hotsy  Tolsy  Now  (Mc Hugh-Mills) 

— Fox-trot,    for    Dancing;    Vocal    Chorus  by 
Clyde  Lucas, 

Herb  Wiedocfl's  Cinderella  Roof  Orch. 
He's   Just    a    Horn-Tootin'    Fool  (Davis-Busse- 
Goinian)  — Fox-lrol,  for  Dancing. 

Herb  Wiedoeft's  Cinderella  Roof  Orch, 

2917  Esiu.liaiilina  (Waldleufel)— Spanish  Waltz;  Ac- 

cordion Solo   Mario  Perry 

Verona  (Pieiro)— Waltz ;  Accordion  Solo. 

Mario  Perry 

Waltz  (Shannon- Logan), 

Hawaiian  Players— Palakiko-Paalubi 
'Till  We  Meet  Again  (Egan- Whiting), 

Hawaiian  Players— Palakiko-Paaluhi 
2-J2I}  Tell  Mother  I'll  Be  There  (Fillmore)- Baritone, 

with  Orcb  Homer  Rodeheaver 

Meet  Mother  in  the  Skies  (Nickle)— Baritone. 

with  Orch  Homer  Rodeheaver 

2922  Pal  of  My   Cradle   Days  (Monigomery-Pianta- 

dosi)— Tenor,  with  Orch  Frank  Munii 

Ev'ry  One  Home  Is  Asking  for  Vou  (Kabn-Don-" 
aldsoii)— Tenor,  witb  Piano,  Violin  and  'Cello. 

Frank  Muiiu 

2924  Many,    Many    Years    Ago    (Sheppard) — Tenor. 

with  Violin  and  Guitar  Vernon  Dalhart 

Afler  the  Ball  (Harris)— Tenor,  with  Violin  and 
Guitar   Vernon  Dalhart 

2925  Alone    at    Last  (Kahn-Fiorito)— Fox-trot,  for 

Dancing;  with  Vocal  Chorus. Carl  Fenton's  Orcb. 
Say.     Arabella     ( K  ah  n  ■  Fiorilo)— Fox-trot.-  for 
Dancing;  with  Vocal  Chorus. Carl  Fenton's  Orch. 
2901  Homeland  (From  "Louie  the  14lh")  (■Wimperis- 
Roraberg) — Male  Chorus,  with  Orch., 

Brunswick  Male  Chorus 
Serenade    (From    "Sliident    Prince    in  Hcidcl- 
herg")  (Donnelly-Romberg)— Male  Chorus, 

with  Orchestra   Brunswick  Male  Chorus 

2927  The  Dyinc  Girl's  Message- Tenor,  with  Violin. 

Viola  and  Guitar   Vernon  Dalhart 

Many  Times  I've  Wandered — Tenor,  with  Vio- 
lin, Viola  and  Guitar  Vernon  Dalbarl 

2913  Collegiate  (Bonx-Jaffe)— Shimmy   Fox-trot,  for 

Dancing;  witb  Vocal  Refrain, Carl  Fenton's  Orch. 
Sweet  Georgia  Brown  (Bernie-Casey-Pinkard) — 
—Charleston;  Fox-trot,  for  Dancing, 

Isham  Jones'  Orcb. 
2912  Sing  a   Song  (Charlie  Chaplin)— Fox-trot,  for 
Dancing;    Vocal    Chorus  by    Charles  Kaley; 
Cbarlie  Chaplin,  Guest  Conductor, 

Abe  Lyman's  California  Orch. 
With  You,  Dear,  in  Bombay  (Charlie  Chaplin) 
-Fox-trot,    for    Dancing;    Charlie  Chaplin, 

Guest  Conductor  Abe  Lyman's  California  Orch. 

2906  Isn't  She  the  Sweetest  Thing  (Kahn-Donaldson) 

—Voice  and  Guitar   Nick  Lucas 

By  the  Light  of  the  Stars  (Litlle-Sizemore-Shay) 

— Voice  and  Guitar   Nick  Lucas 

2910  Why  Do  I  Love  Vou  (From  "Tell  Me  More") 
(De  Sylva-Gershwin) — Fox-trot,  for  Dancing, 

Bennie  Krueger's  Orcb. 
Tell    Me    More    (Intro.    "Kickin'    Ibe  Clouds 
Away")  (From  "TeU  Me  More")  (De  Sylv.v 
Gersbwin) — Fo.>;-trol.  for  Dancing, 

Bennie  Krueger's  Orcb, 


Edison  Disc  Records 

ALREADY  RELEASED 
SPECIALS 

80835  Give   Your  Heart   in   Tune-Time    (From  "Sky 
High")  (Grey-Aiteridee-Herbert). 

Herbert  Soman's  Salon  Orch. 
In  Shadowland  (Lewis-Young-Brooks-Ahlerl). 

Herbert  Soman's  Salon  Orcb. 
SIS76  Let  It  Rain,  Let  It  Pour,  I'll  Be  in  Virginia  in 
the  Morning  (Friend-Donaldson), 

Arthur  Hall-John  Ryan 
Just  a  Bundle  of  gunshlne  (Drew-Spencer), 

Arthur  Hall-John  Ryan 
51558  When  I  Gel  Back  Again  tae  Bonnie  Scotland 
(Harry  l..auder), 

Guy  Hunter,  th,:  Blind  Entertainer 


^WOILDNT' 
LOVE  YOU* 

FOX  TKOr 

Bemy  Davis  W 
,.Joe  BurkeS  New , 
Hit/ 


^YOUGOTW 
KNOW  HOW'^ 

FOXTROT 

^  ANew  Comedy  Idea^ 

,^Gu£  Kai/J  Walter^ 
Donaldson 


^OF  EVERYTHING^ 
BUT  YOU" 

A  Great  Fox  Trot  ballad 
^Mi  a  Faxujatiig  Rlnthny 
ISHAM 


''WANT  YOU' 
[ALL  FOR  ME1 

J  Popular  Ballad 

(FOXTROT) 

CHESTEfi  COHN 
.MARK  FlSHELIVj 
^NED  MILLER 


KINKY" 
KIDS 

PARADE' 

FOX  TROT  . 

NgwI  BifBszentl  J^veu  ^ 

%  GUS  KAHN 
^WALTER.  DONALDSON  - 
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ADVANCE  RECORD  BULLETINS  FOR  SEPTEMBER— (Continued  from  page  190) 


It' 


57022 
S8023 


Fine  TliinR  to  SinR  (UiuIit  CocEiranc), 

Guy  Huiiltr,  tlit-  lilind  Enlcrtaiiier 
The  Farmer  Took  Another  Load  Away!  Hayl 
Hayl  (Lcslic-O'Flytin-Vinccnt), 

Billy  Joiies-Ernest  Ilarc,  Tlic  Hapiiincss  Boys 
The  King  Isn't  Hint;  Any  More  (Leslie-Monaco), 

Al  Bernard,  (he  Boy  From  Dixie 
When  I  Look  Back  und  Think  of  You  (Richard 

Howard)   Waller  Scanbn  and  Chorus 

Old  Dos  Tray  (Stephen  C.  Foster), 

Waller  Scanlan  and  Chorus 

WalkinR  Walcr— Reel. 

Allen  Sis5on,  Champion  Fiddler  of  Tennessee 
The  Rocky  Eoad  to  Dublin — Reel. 

Allen  Sisson,  Champion  Fiddler  of  Tennessee 
Hawaiian  Love  (Helzel-Lopes). 

Waikiki  Hawaiian  Oreh. 
While  Hawaiiaji  Stars  Are  GlearainR  (Roxanne 

Hampton)   Waikiki  Hawaiian  Orch. 

Indian  Love  Call  (From  "Rose  Marie")  (Har- 
bach-Hammerstcin,  H-Friml), 

Frederick  Kinsley  on  Midracr-Losh  Pipe  Orfian 
A  Wallz  in  Ihe  iroonHghl  and   You  (Parish- 
Solman), 

Fredcriek  Kinsley  on  Midmer-Ej3sh  Pipe  Oman 
Broken  Busied  Blues  (Dowell-Troy). 

Noble  Sissle-Eubie  Blake 
You  Ought  lo  Know  (Sissle-Blake), 

rjoble  Sissle-Eobic  Blake 
By  the  Waters  of  Minnetonka  (Cava n ass-Lieu- 

ranee)   Helen  Davis 

SiuK  Me  to  Sleep  (Grecne-BinBham), 

Christine  Miller 

Tosca— Selection  No.  1  (Puccioi). 

Atnerican  Concert  Orch. 
Tosca— Selection  No.  2  (Puccini). 

American  Concert  Orch. 

FLASHES 

Sweet  Georgia  Brown  (A  Charleston  Swing) 
(Bernie-Pinkard'Casey)— Fox-troi, 

Tennessee  Happy  Boys 
Oh,  Mawl  Oh,  Pawl  Isn't  She  the  Sweciesi 
ThinK  (Kahn-Donaldsou)*-Fox-troI, 

Folia's  Clover  Gardens  Orch. 
Nantucket  Nan— Fox-trot  (Breau-OHver-Hueslon). 

Billy  Wynne's  Greenwich  Villafie  Inn  Ordi. 
In  the  Purple  Twilight  (Percy  Wenrich)— Fox- 

irot   -  Tennessee  Happy  Boys 

Stop  Flirting  (Sloane-Tarbox)— Fox-trot, 

Jos.  Knechfs  Waldorf-Astoria  Orch. 
I  Wonder  Where  We've  Met  Before  (Knccht- 

Tobias)   Jos.  Knetch's  Waldorf-Astoria  Orch. 

Colk-Eiale      (Lew      Brown-Jaffe-Bonx)— Novel  ly 

Fox-trot,  with  Vocal  Chorus. .  .Golden  Gale  Orch. 
Steppin'  in  Society  (Gerber-Akst) — Fox-troi. 

Billy  Wynne's  Greenwich  Village  Inn  Orch. 
Funny  (Yoell-Anderson)— Waltz, 

Jack  Slillman's  Orch. 
Day  Dreaming  (Burlnett-Coburn  Coveny) — Wallz, 

Jack  Stillman's  Orch. 
I  Miss  My  Swiss  (My  Swiss  Misses  Me)  (From 
Balieffs    "Chauve    Souris")  (Gilbcrt-Baer)- 
Fox-trot,  wilh  Vocal  Chorus  by  Arthur  Hall. 

Tennessee  Happy  Boys 
Just  a  Lillle  Drink  (Byron  Gay)— Fox- 1  rot,  with 
Vocal  Chorus  by  Bud  Kennedy. 

Tennessee  Happy  Boys 
Madeira  (Kalmar-Ruby-Jerome)— Fox-lrot. 

I'olla's  Clover  Gardens  Orch. 
Save  Vont  Sorrow  (For  To-morrow)  (De  Sylva- 

Sherman)  Fox-iro  I, 

PoUa's  Clover  Gardens  Orch. 
Beside  a  Silv'ry  Stream  (Black-Morel)- Fox-lrot, 

I'olla's  Clover  Gardens  Orch. 
One   Smile   (Johnson-Biho-Coopcr) — Fox-trot, 

Polla's  Clover  Gardens  Orch. 
GENERAL  GROUP 
Ecco  ridentc   in   cielo    (Dawn,   wilh    her  rosy 
man(lc)~Barbierc  di   Siviglia  (Rossini)- In  . 

Italian   -.■■.J"!?  Mojica 

Mi    par    d'    udire    ancora— Pescatori    di  Perlc 

(Bizei)— In  Italian   Jose  Mojica 

GERMAN 

Harre  meine  Scele   The  Anon  Quarlet 

Naher   mcin  Colt,  zii  Dir  Tlie  Arion  Uuarlet 

FRENCH  CANADIAN 
Eiivoyons  d'   1'    Avanl   Nos   GensI    (Lets  Go 
Ahead,  Boysl)    (Hartn  d'Amedee  Trcmblny), 

Charles  Marehand 
Dans    le    petit    hois    de    Tail    (Harm  d'Oscar 

O'Brien)  Charles  Marehand 

Les  Noms  Canadiens  {Canadian  Names)  (M.  P. 

Dupaione,   P.S.S.)  Charles  ^T,^rchi^lld 

La    Grand    D'Mandc    (Maurice  Morissel-Oscir 

O'Brien)   Oiarlcs  Marchund 

Dans  lous  les  cantons  (Harm,  d"  Oscar  O'Brien), 

Charles  Marehand 
(a)  J'  ai  c'  t'  epaule  qui  m'branle;  (b)  On 
Va-t-y    'n   avoir   du   plaisir    (Harm.  d'Oscar 

O'Brien)   Charles  Marehand 

SPANISH 

Cual  palida  eslrella.  (As  the  Pale  Star)  (Bclis- 
ario  de  Jesus  Garcia)  Jose  Mojica 


El  Nopal  (The  Cactus)    (Guillermo  Ross-Mario  ^ 

Talavcra)   Jose  Mojica 

600-18  Tc  he  de  Querer  (I  Shall  Love  You)  (Alfonso 

Esparza  Oleo)   Jose  Mojica 

Morcna   Mia    (My   Brunnetle)    (Armando  Vil- 

larrcal)   Jose  Mojica 

fiOO^Q  Secrelo  Elerno  (Eternal  Secret)   (Rojas  Cantu- 

Jose  Perches  Enriquez)   Jose  Mojica 

Lejos   de   li    (Far   From    Thee)    (Manuel  M. 

Ponce)   Jose  Mojics 

60OS0  Alliva  (Proud)  (Jose  Caslellot,  Jr.-A.  De  Rocca), 

Jose  Mojica 

Peregrina  (Wandering  Girl)  (Luis  Rosado  Vega- 

Rieardo  Palmerin)   Jose  Mojica 

riOOSl  Amar  y  Sufrir   (Love  and  Sorrow)    (Lui  " 


la) 


Marehiia  el  Alma   (My  Weary  Soul)    (il.  M. 


Edison  Blue  Amberol  Records 

4981  Walking  Walcr— Reel. 

Allen  Sisson.  Champion  Fiddler  of  Tennessee 

S008  Christoto    Coliunbo    (Thought  the   World  Was 

Round-o)  Billy  Jones  and  Chorus 

5013  Many,  Many  Years  Ago — Singing.  Violin  and 

Guilar   Vernon  Dalhart  &  Co. 

501S  The  Time  Will  Come— Singing.  Harmonica.  Fid- 
dle and  Guitar   Vernon  Dalhart  &  Co. 

5021  Hawaiian  Love   Waikiki  Hawaiian  Orch. 

5022  While  Hawaiian  Stars  Arc  Gleaming. 

Waikiki  Hawaiian  Orch. 

5023  Ah-Hal — Fox-trot,  wilh  Vocal  Chorus  by  Bud 

Kennedy, 

Henri  Gcndron  and  His  Strand  Roof  Orch. 
S03S  Pango  Pango  Maid— Fox-trot, 

Hilly  Wynne's  Greenwich  Village  Inn  Orch. 


Odeon  Records 


3165  Rigoletto,  Scl 
Kigolel 


,  Orch. 


ded  in  Europe) 
1.  Part  I, 
Dajos   Bcia  at 
Selection,  Part  II, 

Dajos  Bela  and   His  Orch.  12 
3166  Lc  Cygnc  (The  Swan)— Violin  Solo  with  Piano 

Accomp  Dajos  Bela  12 

Gavotte,    Op.  2 — Violin    Solo   with    Piano  Ac- 
comp Dajos  Bela  12 

31ii7  Melodies  Edith  Lorand  and  Her  Orch.  12 

Japanese  Lantern  Dance,  ^  , 

Edith  Lorand  and  Her  Orch.  12 
3164  Goiterdammerung    (The    Dusk   of   the   Gods) — 
Siegfried's  Rhine  Journey,  Pari  I 

Odeon  Symphony  Orch.. 
Eduard  Morikc  Conducting  12 
Goiterdammerung    (The   Dusk   of   the  Gods)— 
Siegfried's  Rhine  Journey,  Part  II 

Odeon  Symphony  Orch., 
Eduard  Morikc  Conducting  12 


Okeh  Records 


(August  S[)c 


als) 


40413 
40412 


DANCE  RECORDS 
)  Wild  Jazi— Fox-trot,  „     ,  «  ,. 

jimmie  Joy's  St.  Aniliony  Hold  Orch. 
Be  Yourself— Fox-trot, 

Jimmie  Joy's  St.  Anthony  Hotel  Orch. 
7  That's  All  There  Is,   There  Ain't  No  More— 
Fox-trot,  wilh  Vocal  Chorus  by  Rex  Newman, 
Louis  Forh.'jtein's  Royal  Syncopators 
Down  and  Out  Blues — Fox-trot, 

Louis  Forhstein's  Royal  Syncopators 
\  By  the  Light  of  Ihe  Stars— Fox-lrot  wilh  Vocal 

Chorus  by  Bruce  Wallace  Tickle  Toe  Ten 

Just    a    Little  Drink — Fox-trot    wilh  Vocal 

Chorus  by  Billy  Jones  Tickle  Toe  Ten 

Don't  Bring  Lulu— Fox-lrot. .  .Okeh  Syncopators 

Arabella— Fox- trot  Okeh  Syncopators 

Ukulele  Lady— Fox-trot  The  Melody  Sheika 

Hong    Kong    Dream    Girl— Fox-lrot, 

The  Red  Hotlcrs 
Honey,   I'm  in   Love  Wilh  You   (from  "Mer- 
cenary Mary") — Fox-trot. .. -The  Goofiis  Five 
Yes   Sir.   That's   My   Baby — Fox-lrot. 

The  Goofus  Five 
VOCAL  RECORDS 
The  Bargee— West  Indian  Vocal  with  Accomp. 

I.y  Cole  Ja/z  Trio  Sam  Manning 

M.'il.L-l  (See  What  You've  Done)— West  Indian 
Vocal  with  Accomp-  by  Cole  Jazz  Trio, 

Sam  Manning 

Sweet  Willie — West  Indian  Vocal  wilh  Accomp. 

by  Cole  Jazz  Trio  Sam  Manning 

Camilla  (When  You  Go,  Please  Come  BacH— 

West  Indian  Vocal  with  Accomp.  by  Cole 

Jazr.  Trio  Sam  Manning 

Rowl   Rowl  Rosie— Tenor  Solo  with  Novelty 

Accomp.  by  the  Bow-Wowa  Billy  Jones 


As  a  Porcupine  Pines  for  lis  Pork  (That's 
How  I  Pine  for  You)— Tenor-Barilone  Duet 
(Billy    Jones-Erncsl    Hare)    with  Orch., 

Happiness  Boys  10 
SACRED  RECORDS 
40-115  The  Old  Rugged  Cross— B a  ti lone- Contralto  Duet 
vviih  Accomp-  by  Justin  Ring's  Quiniet  wilh 
Celesle.  .Homer  A.  Rodeheaver- Virginia  Ashcr  10 
Love  Led   Him   lo  Calvary— Baritone-ConlraHo 
Duel  with  Accomp.  by  Justin  Ring's  Quintel 
with  Chimes, 

Homer  A.  Rodeheaver-Virginia  Asher  10 
40407  Whiter  Than-  Snow— Sacred  Vocal, 

The  Jenkins  Family  10 
That  Old,  Old  Story- Sacred  Vocal, 

The  Jenkins  Family  10 
OLD-TIME  TUNE  RECORDS 
40416  Just    As   the    Sun   Went   Down — Singing  with 

Guitar  Accomp  Blind  "Andy"  10 

Break  the  News  to  Mother — Singing  vrith  Guitar 

Accomp  Blind  "And^"  -"^ 

40411  The  Honest  Farmer— Fiddling  and  Sinc^T", 

Fiddlin!  -jonn  Carson  10 
There's    a    Hard    Time    Co  mi  n;— Fiddling  and 

Singing   Fiddlm'  John  Carson  10 

iOiOS  The  Lightning  Express— Singing  with  Autoharp 

and  Harmonica   Ernest  V.  Stoneman  10 

Jack  and  Joe— Singing  with  Autoharp  and  Har- 
monica  Ernest  V.  Stoneman  10 

RACE  RECORDS 
822J  I  Ain'l  Got  Nobody  (and  Nobody  Cares  for  Me) 
—Contralto    Solo    with    Organ    Accomp.  by 

Clarence  Williams   Virginia  Listen  10 

Black  Sheep  Blues— Contralto  Solo  with  Organ 
Accomp.  by  Clarence  Williams- 
Virginia  Listen  10 

8224  If  You  Can't  Bring  It  You've  Got  lo  Send  It— 

Baritone-Conlrallo  Duet  with  Piano  Accomp. 
by  Clarence  Williams. -Butierbeans  and  Susie  10 
I'll  Put  Vou  Under  the  Jail — Baritone-fjjntrolto 
Duet  with  Piano  Accomp.  by  Qarence  Will- 
iams  Butterbeans  and  Susie  10 

8225  Morning  Dove  Blues — Fox-lrot, 

Thomas'  Musde  Shoab  Devils  10 
Wash  Woman  Blues — Fox-trot, 

Thomas'  Muscle  Shoals  Devils  10 
82&S  Poor  Me  Blues — Contralto  Solo  with  Guilar  and 
Banjo  Accomp.  by  Sylvester  Weaver, 

Sara  Martin  10 
Some  Blues  (No  Name  Blues)— -Contralto  Solo 

with  Piano  Accomp  .Sara  Martin  10 

DANCE  RECORDS 
40410  Look  Who's  Here!— Fox- trot, 

Fred  "Sugar"  Hall  and  His  Sugar  Babies  10 
My  Sugar — Fox-trot, 

Fred  "Sugar"  Hall  and  His  Sugar  Babies  10 
40405  Oh,  How  I  Miss  You  To -Night— Waltz  with  Vi- 
braphone Bells  and  Xylophone  by  Joe  Green, 

Le  Petit  Salon  Orch.  10 
Rose  of  the  Evening — Waltz  with  Vibraphone 
Bells  and  Xylophone  by  Joe  Green. 

Le  Petit  Salon  Orch.  10 
40347  Sometime  When  You're  Alone — Fox-trot, 

Papalia  and  His  Orch,  10 
Cross-Word  Mama  You're  FuzEling  Me — Fox- 
lrot   Papalia  and  His  Orch. 

40386  Oh,  That  Sweet  in  Suite  16 — Fox-trot  with  Sin^. 

ing  Chorus.  .        .  * 

Vick  Myers  Atlanta  Melody  Artists 
Sweet   Man  Blues — Fox-lrot, 

Vick  Myers  Atlanta  Melody  ArtisU 

40387  Florida— Fox-trot  The  Melody  Sheiks 

Steppin'  in  Society — Fox-trot. 

The  Melody  Sheiks 
40383  Memphis  Bound — Fox-trot,  ^  _ 

Jimmie  Joy's  St.  Anthony  Hotel  Orch. 
Riverboal  Shuffle— Fox- trot. 

Jimmie  Joy's  St.  Anthony  Hotel  Orch. 
40392  The  World  Is  Such  a  Lonesome  Place  (Since  I 
Lost  You)— Waltz, 

Louis  Forbstein's  Royal  Syncopators 
Some    Day    We'll    Meet    Again— Fox-lrot  with 
Vocal  Chorus  by  Rex  Newman, 

Louis  Forhstein's  Royal  Syncopators 
40337  Peculiar— Fox-lrot, 

Brownlee's  Orch.  of  New  Orieans 
Dirty    Rag— Fox-lrot.  „  , 

Bro^vnlee's  Oreh.  of  New  Orleans 
VOCAL  RECORDS 

40401  Because  of  You— Uarilone  with  Taro-Patch  Ac- 

comp Richard  B.  Gilbert 

Mielity  Blue— Baritone  with  Taro-Patch  Accomp.. 
^  Richard  B.  Gilbert 

40402  Why  Couldn't   H  Be  Poor  Utile  Mef— Tenor 

with  Ukulele   Harry  Robinson 

If  I  Never  See  You  As  Long  As  I  Live  (That'll 
Even  Be  Too  Soon)— Tenor  wilh  Ukulele, 

Harr>-  Robinson 

40399  CollcRiate— Tenor-Baritone    Duel    with  Ukulele 
and  Guitar  Accomp,, 

Charles  Sargent-Burt  Lewis 
The  Farmer  Took  Anotlicr  Load  Awayl  Hay! 
Hayl — ^Tenor-Baritone     Duet    with  Ukulele. 
iConlinued  on  page  192) 


10 


10 


10 


10 


192 


THE   TALKING  MACHINE  WORLD 


^gy^^i:!gLEgggg_g^LETINS  FOR  SEPTEMBER-(ConBnued  from  page  191) 


August  15,  1925 


'J  Cto.    

«39«  y„„fas  a~..  tor  5t?i?Bf riStuh 

Til  H?,  I  Vou  (S 

tone  with   Taro-l'alch  Accomp., 

40397  \V='re  Goiui,  Have  "   ^^fh'f  GUberi 

— Tenor-Baritone 

W'OH-S, 

Chri,'!jSf'''?1  Jo'iM-Emest  Hare) 

«3«  Pa,  j-sf =?,;|f  .^^si-at "^ssorg 

Justin    Binss   Quaitci    and  Celeste, 

Bruce  Wallace 
j\ccorap.    liy  Jiisliu 
Wallace 

40406  Daddy,  ComT 

md  Banjo  Accomit.,  ' 

,  Cogert  and  M(,uo  (The  Human  Jazz  Band) 
■  Torsy  Noiv — Novelty  Duet 
■      "    ■  --  1], 

Jiizj  Band) 

40390  Safe  in  the  Amis  of  J^^us-iineing  ,vill,  Organ 

4040S  The   Lops  Eared    Mule-Autoharp,  Harmonica 
and  F  ddle  Ernest  V.  Sloneman-Emmet  Lundy 
^'°':^,,^V'"''^^0,tl—Autah^rp,   Harmonica  and 

40403  Love  We  While  I  An.  Living— Si  aging  with  Har- 

Guitar  Accomp  Henry  Wbilter  ' 

—Singing  with  Harmonica 

 Henry  Wliiltcr  J 

iiig   with    Banjo  Accomp., 


( Kali  11- Fiorilo)— Waltz,   for  Dnr 
Miam" 


5  Only    a    Weaver   of   Dreams  (Hl 
for  Dancing;   Vocal  Chorus  by 

Dreamy' Caroiiua'  Mo' 
for  Dancing;  Voc; 


■Wallz, 
Kauf- 

Miami  Marimba  Band 
(Lloyd-Schmidt)— Waltz, 
aionis  by  Irving  Kauf- 


Dea 


Three   

Fox-trol,  for  D; 


fv'ay  (Zin 


.  ..Minni 


Away    From  You 

Ring's  Quintet  and  Ccl«,t-. . . .  j,, 
NOVELTY  RECORD 


EvVythmg  Is  „^  ,>i...— »uv 

with  piano  Accomp.  by  Fred  HaU, 
Cogert  and  Moi ' 


in-Tafl) — Shimmy 
"H--y"^  iJeyers  and  His  Ordi- 
(Gordon-Meyers)— Shimmy 
„  Fot-trol,  for  Dancing.  .Vic  Meyers  and  His  Orcb 

15058  Pal  of  My  Cradle  Days  (Monlgomery-Piantadosi) 

— I'ox-lrol.  lor  Dancing  Tuxedo  Orch. 

^^ff  J''"    Dances  {McHugh-Dubin-McCon- 
uellj — Fox-rrol,   for  Dancing   Tuxedo  Ori-b 

15059  I,ish  Keel  ("Green  Gtoi-es  of  Erin")— Piano 

Violin  and  Fiuie   McNamara  'Xrio 

Higlilaiid  Schottische  Medley  {■•Love,  Will  You 
Marry  Me."  "Green  Grow  the  Rushes,  O")— 

,=o^f,      P'^no.  Viphn  and  Flute  McNamara  Trio 

150G0  West    of    the    Great    Divide  (Whiting-Ball)— 

Ti      ,7','^'"V9"^-,  ^"'"B  Kaufman 

^''^    Mcio<iy   Thai   Made    You   Mine  (Friend- 

i-n,-i  rc  ^^'ii"  '^^^^  ^"''"C  Kaufman 

liOOl  If    You    Hadn't    Gone    Away  (Brown-Rose- 

Henderson)— Tenor,  with  Ordi., .Irving  Kaufman 
Ei,;ery  One  Home  Is  Asking  for  Vou  (Kahn- 
T  Eonaldsoti)- Tenor,  with  Orch..  .Irving  Kaufman 
1S062  Isn't  She  the  Sweetest  Thing  (Kahn-Donaldson) 

— Vocal   Duet,   with  Guitar  E.irl-Bell 

-''         (Kahn-Whiling)- Vocal  Duet. 

Earl-Bi 


W-573;   Y  Deryn  I 


W-S736  Hobcd  O  Hilio 


FOREIGN 
WELSH 
-Welsh  Folk  Song— 


-Welsh   Folk  Song- 


DACW  Ngha: 


—Welsh  Fonk  Song- 
ad  I— \Vclsh  Folk  Song- 


Ivor  Foster 


,  ,  Foster 
t  Council  Ted  Hopkins 


S-5726  Port. 


The  Urban  Dis 

The  Welsh  Ser^   

SPANISH 
Janrique — Marcha, 

Banda  Militar  Gcnnetl 
Del  Carcelero— Paso  Doblc. 

Banda  Militar  Gennetl 
Mexicanos — Arr,    by  Felipe 

Orquesla  Gcnnett  Mexicana 
.no  (Jaime  Nuno), 
„    .  Banda  Militar  Gennelt 

(J.  Daniel  Zuniga) — One-step. 

Tomas  Pardusco  y  su  orqucsta 
pel  ^Serruclio^^  (De  la  Rcvista  "La 

II  11        ...Ortiucsta  Mariana 

SO.Orqucsta  Mariani 
"  "    "Las  Hijas 


S-3079  U  Gunrdia  de 


S-307S  Aires  Nacionali 

Hinino  Nacional  Mi 


with  Gtiitar 
IS063  Watermelon  ; 

Southern  w'hi 


tbe  Vine- Voici 


(3ood-Byt.  Old 
and  Gi ■ 
40404  Gambling 


}  Nobody's  Businesi— Singing 
Tbe  Sheriff  Sale— Singing  ■ 


Land  Norris 
vith  GuLlar  Accomp., 
Charles  Nabell 
ilh  Guitar  Accomp., 
Charles  Naheli 
Singing  with  Gui 


1506S  Milt 


15033  Old  Ship  of  Zio 


40393  Floyd  Collins  in  Sand  Ca' 

Accomp.    ..  r.Blind  "Andy 

The  Country  Church  Yard— Singing  with  Guitai 

Accomp.   .-.Blind  "Andy" 

INSTRUMENTAL  RECORD  ^ 
,.,.„  „  (Recorded  in  Europe) 

40400  Song  of  the  Volga  Boatmen  (Russian  Folksong) 
_  Edith  _Lprand  and  Her  Orch! 


Slenka  Razic 


and  the  Princess 

 Edith  Lorand  and  Hei 

BAND  RECORD 


Decree— Marc 
T-  "  ?r-    .     .   w  A"""^*  Temple  Shrine  Band 
Jim  Chan^Ts  March, 

v  .  ™, -■^'^'■''^  Temple  Shrine  Band 
^     .  RACE  RECORDS 

S220  Death  House  Blues— Contralto  Solo  with  Piano 
Accomp.  by  Clarence  Williams, 

Nobody's  Blues  But  Mine— Conirafto"solo''?v1°h 
Piano   Accomp.   by   Clarence  Williams, 
o-j^i  i-i      -  ^  Margaret  Johnson 

3221  Dancing  Blues-Fox-trot  with  Vocal  Chorus  by 

Cora  Gray  Clifford's  Louisville  Jug  Band 

I  Don  t  Want  You  Blues — Fox-trot  with  Vocal 

Chorus  by  Cora  Gray, 
^                           Clifford's  Louis(-ille  Jug  Band 
8222  Fish  Tail  Dance — Contralto  Solo  with  Piano  Ac- 
comp. by  Hersal  Thomas  Hociel  Thomas  : 

Worried  Down  With  the  Blues— Contralto  Solo 

with  Piano  Accomp.  by  Hcrsal  Thomas, 
TT  J        ,  Hociel  Thomas  1 

8219  Hydrant  Love  (Turn  It  On,  Shut  It  Off)— Bari- 
tone-Contralto Duet  with   Piano  Accomp.  by 

Clarence  Williams  Biitlerbcans  and  Susie  I 

Brown  Skin  Gal— Baritone-Contralto  Duct  with 
Piano  Accomp.  by  Clarence  Williams. 

 „       „   _   _  Butterbeans  and  Susie  1 

S218  Papa-De-Da-Da— Contralto  Solo  with  Piano  Ac- 
comp. by  Clarence  Williams. .  .Virginia  Lision  1 
lou  Can  Dip  Your  Bread  in  My  Gravy.  But 
You  Can't  Hare  None  of  My  Chops— Contralto 
Solo  with  Piano  and  Mandolin  Accomp.. 

S2I7  I  Woke  Up  Cold  in  Hand— Fox- tJJit^w"th  ^omI  ^' 
Chorus  by  Floyd  Campbell. 
„         „  Chas.  Creath's  Jazz- 0- Maniacs  II 

My  Daddy  Rocks  Me  (With  One  Steady  Roll) 
— Fox-trot  with  Vocal  Chorus  by  Floyd  Camp- 

„,  ,   Ghas.    Creath's  Jazz-O -.Maniacs  1( 

8216  Blue  Feelm'  Blues— Violin  Solo  with  Piano  Ac- 

comp.  by  Clarence  Williams.  .. E.  L.  Coleman  1( 
Sleet  String  Bines— Novelly. .  .Inslrumenlai  Trio  K 


..Uncle    Dave  Macon 
:  Coon — Voice  and  Guilnr. 
,         ^  „  Sid  Harkreader 

tr  t  Jovs.  (Roppolo-Mares-Morton)— Fox- 

maT-Cba-Cali"E',"^  "iJlue's'  *  "(Ro^erL') -Foxtrot"'''" 

.  {'i^  Dancing  The  Tennessee  To'oters 

I  Miss  My  Swiss  (My  Swiss  iMiss  Misses  Me) 

(G.lbert-Baer)— Voice  and  Ukulele. Ukulele  Hughes 
The  Farmer  Took  Another  Load  Away!  Hayl 
Hay       (Ltshe-O'Flynn-Vinceni)— Voice  and 

Ukulele  .   Ukulele  Hughes 

-■-  lion- Vocal  Duel,  with  Banjo, 
r„j  ^    ,  ^""^'^  Dave  Macon-Sid  Harkreader 

Old   Dan  Tucker— Voice  and  Banjo, 
If     1.   >  Uncle  Dave  Macon 

1J046  My  Redeemer    (Bliss-Granahan) — Voice.  Guitar 
and  Mouth  Harp  (Tbe  Blind  Musician  of  the 

Smoky  Mountains)   George  Rcneau 

We  re   Floating  Down   the  Stream   of  Time  

Voice,  Guitar  and  Mouth  Harp   (The  Blind 
r  the  Smoky  Mountains). 

,  MEXICAN  RECORDS 

13064  Los    Dos    Rosas  (Palmcrin)—Bambuco— Tenor, 

 Jose  Moriche  with  The  Castilians 

I  Dulce  Sucno  (Cancion  Mexicana) 
r,    with  Orch. 

itnz-c  c  ^  Jose  Moriche  witli  The  Castilians 

15065  Su  Mama.  Tuvo  La  Culpa  (Cancion  Mexicana) 
Oleo— Ten— 

Palomita  Blanc 
wiih  Orch-... 
15070  Jar.lbe  Tapalio 
(Baile  Nacion 


Las  N: 

Feri.i  de  lai   ,  . . 

S-S727  Mi  Amorcito  fF.  Canaro)- Taj 

Shimmy  Del  Amor  (De  la  Ri.   

c  CTic  w*"*^!,  l''af«'"")...  .. Tomas  Pardusco  y  su  orquesla 
S-572S  Ya  Aparecio  La  Cadena — Fox-trot, 

_     ,  _  Los  Toreros  Musicos 

c  c-^^  Bombctos— Fox-trot   Los  Toreros  Musicos 

S-S/32  Besos  y  Clavelcs  (C.  J.  Moya)— Pasodoble-One- 

siep   Tomas  Pardusco  y  su 

Las  Vendedoras  de  Besos  (Las  Cano^as) 
la  Revista  "La  Feria  de  las  Hermosas") 
Teres) — Fox-lroi.  .Tomas  Perdusco  y  su 

S-S733  Titina— Fox-trot   Harry  Reser  y  su 

Si-La-Do — One-step. .Tomas  Pardusco  y  su 
S-5734  Las  Jardineras  (De  la  Rcvista  "La  Feria  di 
las  Hemiosaa")    (B.  Teres) — Fox-trot, 


El  Cari: 


(Anto 


s  ParduEce 


Salvl 


Musician  t 


.vith  Orch.. 
Todo^Fue  ei 


Domino  Records 


DANCE  RECORDS 

3535  I  Miss  My  Swiss— Fox- trot. 

„.  _.  _,  Golden  Gale  Dance  Orch. 
tJ  Fi— Fox-trot   Hollywood  Dance  Orch. 

3536  If  I  Had  a  Giri  Like  You— Fox-lrot, 

-   .,.      ^  Sam  Lanin's  Dance  Orch. 

feci  ha— Fox-trot   Lou  Gold's  Dance  Orclu 

3j37  Sonya— Fox-trot   Lou  Gold's  Dance  Orch. 

Wanling  You— Fox-trot  Hollywood  Dance  Orch. 

Tired  of  Everything  But  You— Fox-trot, 

Imperial  Dance  Orch. 
..^.Sam  Lanin's  Dance  Orch, 


3838  I'n 


with  Orch.. 

Jose  Moriche  wiih  The  CasliJians 


tEoler 
..Jose  ^ 
(Mexic 
il  Mcxic 


la). 


,,.               .      .  Vocalion  Concert  Band 

Himno    Nacional   Meccano    (Mexican  National 
i,-*'"^^^^    y-  '^'""''>  Vocalion  Concert  Band 

15071  Besos    Dc    Noclie    (H.    Abend  rot h )— Fox- 1 rot. 

lor  -Dancing   The  Castilians 

Marina  (Mary)  (Everardo  Concha  B.)— Danzon 
icoT^  -c.       Dancing   .\lonzo  Or«h. 

15072  Eleonor  (A.  Chantner)— Fox-lrot,  for  Dancing. 

■n        ,     T^.  ^  ,     ^  Tbe  Castilians 

Ravando  El  Sol  (Sunbeam)   (Everardo  Concha 

B.) — Danzon.   for  Dancing  Alonzo  Orel. 

<^ER^IAN  RECORDS 
0906S  Puppen    Walzer     (Waliz    of    the  Manikins) 
(Bayer) — Kapellmei';'"     Ct^m     lit;.  c=;„., 
Kunstlerkapellc  . . 
Naclrtfalter  Walj 

(Strauss)— Kapelli  ....  ^^,„^, 

„  Kunstlerkapellc   Vom  Hotel  Adlon.  Berlin 

9071  Zwei  Kleine  Scbmutzige  Handc— 1  Teil  (Kemp- 
ncr)— German  Couplet, 
7     ■  t'l  -         L    J"-"  'V^reau.  Klavier  Begleitung 
Zwei  Kleine  Schmutzjge  Handc— 2  Teil  (Kemp- 
ner). — German  Couplet. 

JEWISh"^^^"'  Beglcitung 
13028  A  Hcim  in   Palestina  (Gilrod-Sandler)- Tenor, 

with  Orch  Aaron  Lebedeff 

Die    Nur    Die    Alem  (Gilrod-Sandler)- Tenor, 
with  Orch  Aaron  Lebedeff 


^[arguerite — F_ 
3539  Save  Your  Sorrow'VoV 'fo- 

c  „     n      >,r  „,  Lanin's  Dance  Orch. 

Some  Day  We'll  Meet  Again— Fox- trot, 

Ernie  Golden  and  His  Orch. 
... Hollywood  Dance  Orch. 
ella'  to  Do) — Fox-trot, 
Golden  Gate  Dance  Orch. 
To-night- Fox-trot. 
T    .  Ti  ■  ,     ,  ^         Golden  Gale  Dance  Orch. 

ic,  J."    X,  Me— Fox-trol. Hollywood  Dance  Oreh. 

3542  Got  No  Tine— Fox-lrol. Ernie  Golden  and  His  Orch. 
Let  Me  Linger  in  Your  Arms— Fox -trot. 

„  ,  „  EDDIE  PEABODY  BANJo' r'e'S'rd's"" 

3543  Oh,  Say,  Zaa  I  See  You  To-night— Vocal  Chorus 

by  Arthur  Fields  Eddie  Peabody 

Vr,    Q.r    That's  My   Baby— Vocal   Chorus  by 

 Eddie  Peabody 

by  Arthur  Fields, 

Eddie  Peabody 
by  Arthur  Fields. 

Eddie  Peabody 


35-11  Oh,  Say.  Can  I  Sec  You 


Ukulele  Lady— Vocal  Choi 

_         POPULAR  VOCAL  records"' 
3545  Are  You  Sorry— Tenor  Solo,  with   Orch.  Ac- 
comp.    Arthur  Hall 

On   the   Sunny    Side   of    Life— Baritone  Solo, 

"  ■     Accomp  Arthur  Fields 

e  Duct,  with  Piano  Accomp., 


Hat 


Vocalion  Records 

21016  I'll     Tell     the     Sunshine  (Lockton-Forsier)  

Tenor,  with  Orch  Colin  O'More 

I   Look  Into   Your  Garden    (Wlmott-Wood) — 
Tenor,  with  Orcb  Colin  O'More 

15048  When  Eyes  of  Blue  Are  Fooling  You  (Clare- 

Monaco) — Fox-trot,  for  Dancing, 
^.    ,        Ben  Bemie  and  His  Hotel  Roosevelt  Orch. 
Gigolette  (WiJlncr-Lehar)- Fox-trot,  for  Dancing. 
..A.,  r      „  -Q^Tai^  and  His  Hotel  Roosevelt  Orch- 

15047  Let  Me  Linger  Longer  in  Your  Arms  (Friend- 
Baer) — Fox-trot,  for  Dancing. 

Ben  Bemie  and  His  Hotel  Roosevelt  Orch. 
Because  of  You  (Hirsch-Fiorilo) — Fox-trot  for 
Dancing. 

r«  „  T,  Bernie  and  His  Hotel  Roosevelt  Orch. 

15049  I'm   Tired   of  Everything   But  You    (Jones)  — 

Fox-trot,  for  Dancing., Ben  Selvin  and  His  Orch. 
Desert    Isle    (From    "My    Girl")  (Thompson- 
Archer) — Fox-trot,  for  Dancing, 

Ben  Selvin  and  His  Orch. 

15050  Sleeping    Beauty's    Wedding    ( Ringle- Rhode) — 

Fox-lrot,  for  Dancine-. 

The  Ambassadors,  Dir.  of  Louis  Katzman 
Mpntmarlre  Rose  (Lyman) — Fox  trot,  for  Danc- 
ing The  Ambassadors,  Dir.  of  Louis  Kaizroan 

15051  Too  Bad.  Jiml  (FuJler-Hooper) — Blues  Fox-trot, 

for  Dancing;  Banjo.  Piano  and  Clarinet:  with 
Oarinet  Solo  by  Bob  Fuller. .  .Three  Jolly  Miners 
Black  Cat  Blues  (Tuller-Hooper)- Bucket  Stomp, 
for  Dancing;  Banjo.  Piano  and  Clarinet;  with 
Oarinet  Solo  by  Bob  Fuller. .  .Three  Jolly  Miners 
15053  Pearl  of  Hawaii  (Parish-Herbert)- Waltz. 

Dreamy  Night?  in  Honoiuiu  (Hampton)— Waltz. 

Hawaiian  I'l.^y..'r^p3Iala's  ITauaiians 
Dreamy  Nights " 


Gennett  Lateral  Records 

DANCE  RECORDS 
3069  The  Call  of  the  South  (Eeriin)— Fox-ti 


Hong  Kong  Drea 
Elegtef 


(Mas 


trot 


Wally  Erickson'i 
1  Girl  (Springer-E 
..Wally  Erickson's 
Iro,  Pilgrim's  Cbc 
. .  Willie 


let)— Fox- 


Coliseum  Orch. 
rus)  (Wag- 
Creager's  Orch. 


Willie  Creager's  Orch. 
lain)    (Van  Loan- 

 Blue  Beaver  Orch. 

ire  Fooling  Yoo  (Clare- 

 Blue  Beaver  Orch. 

)— Waltz. .Blue  Beaver  Orch, 
{ Hi  rsch-Little)— Fox-trot, 
tion  by  Chic  Sawyer. 
Tom  Griselle  and  His  Orch. 
3033  Say.  Arabella  (Kahn-Fioriio). 

^  Original  Indiana  Five 

Cuckoo  (Rietz)   Original  Indiana  Five 

LATEST  SONG  HITS 
Sorry  (Davis-Ager)— Orch.  Accomp,, 

Tremaine  Bros. 


3030  Some    Day    (We'll  Me( 

Hoch)- Fo.,-trot   

When  Eyes  of  Blue  Ai 
Monaco)— Fox-lrot  .. 
3081  Funny  (Anders 
Slop  Your  Tick 

with  Voc-il  Inlerpolat 


3546  Collegiate— Male  Dui 

What  Do  They  Do  in  Those  Beauty  ParfoVs'?— 

-  Solo,  with  Orch.  Accomp  Billy  Jones 

3a47  Every  One  Home  Is  Asking  for  You— Baritone 

Solo,  with  Orch.  Accomp  Arthur  Fields 

Hello,  Little  Giri  of  My  Dreams— Tenor  Solo, 

with  Orch.  Accomp   FranJtlvn  Baur 

3S48  Yes.    Sir.   That's  My  Babj^Male   Duel  with 

Piano    Accomp  Hall-Ryan 

Every  Little  While- Male  Duet,  with  Piano  Ac- 
comp Hall-Rvan 

NOVELTY  VOCAL  RECORDS 
34j9  After  the  Ball— Tenor  Solo,  with  Novelty  Ac- 

comp.  Vernon  Dalharl 

In  a  Mansion  of  Aching  Hearts — ^Tenor  Solo, 

^'o^'i^lty  Accomp  Vernon  Dalliart 

3s50  The  Runaway  Train— Tenor  Solo,  with  Novelty 

Accomp.    Vernon  Dalharl 

Casey  Jones — Tenor    Solo,    with    Novelty  Ac- 
comp Vernon  Dalhart 

HAWAIIAN  GUITARS 
3551  Cielito  Lindo— Duel,  with  Hawaiian  Guitars. 

„,       ,       „  Ferera-Poaluki 
Ihu  Okamoku— Duel,  with  Hawaiian  Guitars 


Fere 


i-Poaluki 


Lincoln  Records 


3073  ; 


Rose  of  the 


(Gr.- 


Don't  Forcel  You'll  Ru, 

city  Ballad   

BAND  RECORDS 
5738  Mas-sachus^tts'  Pride— March  and  Oi 


ilund-Pianiadoj  ,, 

Wilson  Harper 
v)— Novelty  Ballad. 
Razaf,  llic  Melody  Man 
Day  by  Day— Nnv- 
"      f,  the  Melody  Man 


Pa  I 


Lie 


.  Ma'll's  Band 
.  Malfs  Band 


Havvaiijn  I'U 
liOS4  Prisoner's  Song  (Massey)— 


-Palal. 


5  H3\ 


_    J  (Herberl)   Li. 

OLD-TIME  MOUNTAIN 
I  The  Litlle  Rosewood  Casket— Tenor. Vernon  Dalhart 

The  New  River  Train— Tenor  Vernon  Dalhart 

IRISH  RECORDS 
I  Braes  of  Mar-Highland  Strathspey  (Intro.  "Tie 
the  Bonnet"  and  "Coming  From  the  Races") 

— Highland  Strathspey   The  Four  Provinces 

Irish  Barn  Dance   The  Four  Provinces 


DANCE  RECORDS 

2365  Marguerite — Fox-iroi  Johnson's   Dance  Orch 

Comin"   Home— Fox-trot,   with    Vocal  Refrain, 

Lincoln  Dance  Orcb. 

2366  Arc  You  Sorry? — Fox-trot  Dale's  Dance  Orch 

Carolina   Sweetheart   Walt^— Waltz. 

Lane's  Dance  Orch. 

2367  Because  of  You  (The  Worid  Is  Mine)— Fox-trol, 

Lincoln  Dance  Orch. 

Monlmarire  Rose — Fox-trol, 

Lou  Gold  and  His  Orch. 
236S  Say  Arabella  (What's  a  "Fella"  to  Do)— Fox- 
trot The  Carolincrs 

I  Wonder  Where  We've  Met  Before- Fox-lrot, 

Joseph  Knecht's  Waldorf-Astoria  Dance  Orch. 

2369  When  Eyes  of  Blue  Are  Fooling  You— Fox-trot, 

Sam  Lanin's  Dance  Orch. 
Hong  Kong  Dream  Girl — Fox-lrot, 

Lane's  Dance  Orch. 

2370  On  a  Night  Like  This— Fox-lrot, 

Lou  Gold  and  Hia  Orch. 
Who  Loved  You  Best?— Fox-lrot, 

Sam  Lanin's  Dance  Orcb. 

2371  C:olIefiiatc— Fox-lrot  The  Centre  Boys 

Yes  Sir!  That's  My  Baby— Fox-lrot  with  Vocal 

Refrain   University  Sextette 
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VOCAL  RECORDS 
2363  Coiiiiri'  Moiiic: — Vocal  willi  Ufcc  .  Glorin  Ctti 

Yes    Sir!     IL.ifs    iMy    Haby— Voc^l    iviUi  Ukc. 

Gloria  Ccer 
'JiKhi— Vocal 


2364  Oh,    Uo„.  I 

Uuitar  and  Viulir 
Undor.Lualli     lIk:  V 


Voc 


.  .Glor 


ivilli 


-Qu.ir 


l-Llliu 


.  .Gloria  Gee 


2373  WondL-ring- 


I'vc 


Blue  Dandies 
CAII  ALonrd  lor  Honit 

t-ltllLta     W.[|l  UkL-, 

The  Blue  Dandies 

-leiior  Solo  Ray  Hnmillon 

My  S«-te[hfart  Sally — Tenor  Solo, 

Ray  Hamilion 


STANDARD  KliCORD 
2374  The  Chain  Gang  Song— Itnor  Solo  with  Har- 

monicT  and  Cuilar  Acconi[i  VL-rnon  iJalhart 

In   Mil-  BaeB^e..-  Coach  Ahead— Ttnor  Solo  ivith 
Viohii  and  Guil:ir  AcconirJ  VurJion  Dalhart 


Banner  Records 


156-1  • 


Your 


Som 


1  Lani 


;  UanCL  Orch. 


1565  Soi.j: 
Wan  1 1 

1566  Oh.  S 


Wt'll  Mc- 

Eriuc  Golden  and  His  Orcii. 

»^-'rol   -..Lou  Gold's  Dance  Orch. 

Voii— Fox-lrot  Hollywood  Dance  Orch. 

an  I  See  YcjiL  To-nighl — FoX-trot, 

Golden  Gale  Dance  Orch. 

.  J"^'  Think  of  Me— Fox-lrot. Hollywood  Dance  Orch, 

1567  I'm  Tired  of  Everytliinfi  But  i'ou— Fox. trot, 

.       ^  Imperial  Dance  Orcb. 

,c;d  nl=''eueri(e— Fox- trot   ....Sam  Lanin's  Dance  Orch. 

1568  Alone  at  Last— !■  ox- 1 rot  Hollywood  Dance  Orcti. 

Say.  Arabella  (What's  a  Fella  to  Do)— Fox-trot 

1569  I  Miss  My  Sw.s^  -  "^''^ 


L.olden  Gat 
.Mollyiv 


Dance  Orch. 
od  Dance  Orch. 


lS;i  Cot  No  Tim 
Let  Me  Lin 


Lanin's  Dance  Orch, 
I  Gold's  Dance  Orch. 
and  His  Orch. 

c  Orcb, 


-Fo 

1  Dam 


EDDIE  PEABODY  BANJO  RECORDS 

1572  Colleyiate— Vocal  Churns  l.y  Arthur  Fields, 

E'idie  Feaiiody 
Ukulele  Lady— Vocal  Chorus  by  Arthur  Fiel,Js, 

1573  Oh,  Say,  Can  I  See  You  To-niMht— Vofal'ciio^ui''"'^* 

by  Arthur  Fields   Eddie  Pcabody 

Yes,    Sir.  That's   My  Baby— Vocal  Chorus  by 

Artiinr  Fields   Eddie  Peabodv 

POPULAR  VOCAL  RECORDS 

1574  Yes.    Sir,   That's   My   Baby— Male   Duet,  with 

Piano  Accomp  Hall-Ryan 

Every    Little  While- Male    Duet,    with  Piano 
„Accomp  Hall-Ryan 

1575  Every  One  Home  Is  Askinn  for  You— Baritone 

Solo,  witli  Orch.  Accomp  Arthur  Fields 

Hello,  Little  Girl  of  My  Dn;anis— Tenor  Solo, 
with  Orch.  Accomp  Franklyn  Baur 

1576  Collegiate— Male  Duel,  with  Piano  Aceoc 


What  Do  They  Do  in  Those  Beauty  Parlors 
Tenor  Solo,  with  Orch.  Accomp  Uillj 

1577  Arc   Vou   Sorry— Tenor  Solo,    with  Orch.  , 

conip  ^\rtlii 

NOVELTY  VOCAL  RECORDS 

1578  After  tbc  Ball— Tenor  Solo,   with  Novdhv  . 

On  _  Ibc  _'Sunny    Side  '  of'  'Lii'V— ljariio\^c'**  So 


In  : 


'lib   Orch,  Acc 
Mai  " 


I  of  A. 

with  Novelty  Accomp  

1S80  The  Rnnaway  Train— Tenor  Solo, 

Acconip  .'. . 

C.iscy    Jones— Tenor    Solo,  with 

■  HAWAIIAN'  GUIT.ARS 
1579  Ciebio  Lindo— Dnet,  «-i(h  Hawaiia. 


s— Tenor  Solo. 

 Vernon  Dalharl 

Q,  with  No  veil  V 
 Vernon  Dalbart 


Ihu  Okamoku — Duet, 


I'ith  Hai 


Regal  Records 

986-1  Oh.  Say,   Can  I  See   You  To-nifhl— Fox-troC 

Golden  Gate  Dance  Orch. 

Just  Think  of  Mc^Fox-lrol. Hollywood  Dance  Orch. 

986S  Spnya— Fo.x-irot   Lou  Gold's  Dance  Orcli. 

c     I''--F'>-^-'rot  Hollywood  Dance  Orel.. 

9800  Save  Your  Sorrow  for  To-raorrow — Fox-trot. 

„  Sam  Lanin's  Dance  Orch. 

Q!,,7  ^^Y^""',',*-— f"^-'"'  Sam  Unin's  Dance  Orcli. 

9867  I  Miss  Jly  Swiss — Fox-trot, 

Golden  Gale  Dance  Ordi- 
r,o,n  Wanting  You — Fox-trot  Hollywood  Dance  Orch. 

9868  Cecilia— Fox-trot   Lou  Gold's  Dance  Oreh, 

Alone  at  Last — Fox-lrol  Hollywood  Dance  Orch. 

9369  If  I  Had  .-i  Girl  Like  Vou— Fox-lrot, 

-       ,    ,  ,   Sam  Lanin's  Dance  Orcb. 

Say,  Arabella  (Whal's  a  Fella'  lo  Do)— Fox-trot, 

9870  I'm  Tired  of  Everyihint:  llli'l'' Vou— Fox'^l''rot'' 
Some  Day  We'll  Meet  A«.in-F^x7t^;'..^''"" 

9871  Let  Me  Linger  Longer  if  yLP  Arms-Fo.^t^^t?"''' 

^,    „..        ^  Imperial  Dance  Orcli. 

Got  No  Time^Fox-lrot. Ernie  Golden  and  His  Orcb. 
EDDIE  PEABODY  BANJO  JtECORDS 

9872  Collugiaie- Vocal  Cliorus  by  Arthur  Fields, 
,„,,,,  ,  Eddie  Pcabody 
Ukulele  Lady— Vocal  Chorus  by  Arthur  Fields, 

9873  Oh,  Say,  Can  I  See  Vou  Ta-nigbt-Voif^ho^ru?""^ 

by  Arthur  Fields   Eddie  Peabody 

Yes,    Sir.   That's  My  Baby— Vocal   Chorus  by 

Arthur  Fields   Eddie  Pcabody 

POPULAR  VOCAL  RECORDS 

9874  Collegiale— Male  Duet,  with  Piano  Accomo., 

On  the  Sunny  Side  of  Life-Baritone  Solo^wkh""" 
.  Accnn'P-    •  Arthur  Fields 

9875  Are  You   Sorry— Tenor   Solo,   with   Orch  Ae- 

,  c,""'!).   Arthur  Hall 

Hello.  Little  Girl  of  My  Dreams— Tenor  Solo 
tr^""''  9^'^^-  Accomp  Franklyn  Baur 

9876  Yes.    Sir,   That's  My    Baby— Male    Duet,  wilh 

Piano  Accomp.  Hall-Ryan 

Every  Little  While— Male  Duct,  wilh  Piano  Ac- 
comp Hall-Rvan 

9877  Evcrv  One  Home  Is  Asking  for  You— Baritone 

Solo,  with  Orch.  Accomp  Arthur  Fields 

What  Do  They  Do  in  Those  Beauty  Pflrlors- 

lenor  Solo,  wilh  Orch.  Accomp  ..Billv  Tones 

NOVELTY  VOCAL  RECORDS 

9878  The  Runaway  Train- Tenor  Solo,  with  Novelty 

Accomp.    Vernon  Dnlhart 

Caacy  Jones— Tenor  Solo,  Novelly  Accomp., 

Vernon  Dalhart 
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CONSTRUCTIVE  ARTICLES  IN  THIS 
I  ISSUE  OF  THE  WORLD 

I  Ready  Reference  for  Salesmen,  Dealers  and  Department  Heads 

iffliiiffiniiimtmMannmimimmtjniinnmimmiiiiiinM 


This  Fall   Will  Bring   Big  Business 

—BUT   4 

Service  Turns  Transients  Into  Cus- 
tomers   8 

Ready  for  What  the  Future  Promises        1  0 

Making  the  Portable  a  Business  Asset       I  0 

The  Instalment  Plan  of  Selling  on 

Trial    10 

The  Service  Problem  Must  Be  Met 

— Not   Dodged    11 

The  Significance  of  Improved  Record 

Demand   II 

Plans  for  Getting  Close  to  the  Buy- 
ing Public    II 

Northwest  Radio  Trades'  Associa- 
tion Sponsors  Educational  Tour 
for  Dealers   12 

County  Fairs  Pay  Dividend  to  F.  L. 

Patty    14 

Hitting  the  High  Spots  in  Radio  Sell- 
ing   16 

Noteworthy  Conference  of  Victor 
Co.  Wholesalers  Held  at  Camden 
Factory   18 

Donen  Profits  by  Ability  to  Make 

Friends   19 

Turnover  and   Its  Relation  to  Net 

Profit    20 

Some  Profit- Winning  Sales  Wrinkles  24 

Reducing    Profit-Killing  Collection 

Costs    26 

Eliminating  the  Radio  Free  Trial  Sys- 
tem   28 

Service  and  Personal  Touch  In  Deal- 
ing With  Pubhc  That  Won  Suc- 
cess for  Jedlickas   30 

Importance  of  Service  in  Radio  Re- 
tailing   32 

Service  of  High  Type  Wins  for  Okul- 

ski  Bros   38 

Special      Hotel      Concert  Brings 

"Talker"  Publicity   42 

Interesting  Analysis  of  Merits  of  "A" 
Dry  Cell  for  Use  in  Radio  Re- 
ceivers   43 


Series  of  Edison  Tone  Tests  in  Atlan- 
tic City  Drawing  Interested 
Crowds  

Annual  Convention  of  Crosley  Dis- 
tributors  50-5  1 

Featuring  the  Musical  Possibilities  of 
the  Talking  Machine  

Dealers  From  Wisconsin  and  Illinois 
View  Music  Master  Line  in  Mil- 


46 


62 


Catering 

to  Music 

Lovers  Builds 

Profits 

List  of 

Important 

Radio  Shows 

Schedu 

ied  During 

Remainder  of 

Year 

90 
106 

110 

Analysis  of  Radio  Situation  Indicates 

Sales  of  $5,000,000    116 

Aggressive  Tactics  of  Mid-West 
Dealers  Result  in  Satisfactory  Re- 
tail Sales  123-132 

New  Stewart  Warner  Broadcasting 
Studio,  WBBM.  Excites  Wide  In- 
terest Among  Fans   134 

Vital  Problems  Receive  Attention  at 
Meeting  of  Phonograph  Manufac- 
turers   134 

Zenith  Radio  Station  Triumphs  by 
Communicating  With  MacMillan 
Expedition    138 

Dealers  in  the  Quaker  City  Stage  Big 
Sales  Drives  and  Clear  Decks  for 
Fall  150-152 

Improvement  in  Business  in  the  New 
England  Territory  Encourages 
Trade   155-156 

News    Happenings    in    the  Musical 

Merchandise  Field  157-161 

News  Gleanings  From  the  World  of 

Music   163-165 

How  the  Dealers  Can  Cash  in  on 
Sales  From  Publishers'  Exploita- 
Uon  Work    165 

Latest  Patents  Relating  to  Talking 

Machines  and   Records   189 

Advance  Lists  of  Talking  Machine 

Records  for  September  190-193 


CORRESPONDENCE  FROM  LEADING  CITIES 

San  Francisco,  67 — Milwaukee,  74 — Cleveland,  86 — Richmond,  91 — Kansas  City,  92 
— Pittsburgh,  94 — Cincinnati,  96 — Toledo,  102 — Minneapolis  and  St.  Paul,  104 — St. 
Louis,  I  98— Buffalo,  1  1  2— Indianapolis.  I  I  8— Chicago.  123-1  38— Akron-Canton. 
138 — Baltimore,  144 — Canada,  146 — Philadelphia.  150-152 — Boston,  155-156— Los 
Angeles.   162 — Detroit.  174 — Salt  Lake  City.  188 — News  from  The  World's  European 

Office,  185-188. 


'),S79  After  the  Ball— Tenor  Solo,  wiih  Novelly  Ac- 
comp Vernon  Dalharl 

In  a  Mansion  of  AcliiuR  Hearts— Tenor  Solo, 

with  Noveltv  Accomn  Vernon  Dalhart 

HAWAIIAN  GUITARS 
9SS0  Cielilo  Liiido— Duel,  wilh  Haiviian  Cuilars. 

Fetera-Poaluici 
Ihu  Okamoku— Duel,  wilh  Hawaiian  Guitars. 

Fere  ra-Poaluki 


Cameo  Records 

DANCE  RECORDS 

754  Mareucritc- FoN-trol.l'aul  Van  Loan  and  His  Oreh. 
I  Wonder  Wlicrc  We've  Mel  Before- Fox-lrot, 

Jos.  Knccbl's  Waldorf-Astoria  Dance  Orch. 

755  When  Eyes  of  Blue  Arc  Fooling  You— Fo.>i.irot, 

Broadway  Broadcasters 
Coinin'  Home — Fox-trot,  with  Vocal  Refrain. 

Bob  Harine  and  His  Orcli. 

756  Are  You  Sorry  f— Fox-lrot ,  Bob  H.iriiif;  and  His  Orcb. 
Smile  All  the  Wbik—  

r.,1,1  \  .1.  I  .  ,.,  i-iis  Orch. 

757  Because  of  You  i  I  bt-  I     M  i-       I  ...s-trol. 

|:..!.   11  ..■ii.    ■;.  I  liis  Orcb. 
Wild  Rose— Fox-iri.l,  .  .  .         ll.m.K  ,,i„l  His  Orch. 

758  I  Can't  Realize  (Voii  Lnvc  Mt)— i'ux  trol, 

Paul  Van  Loan  and  His  Orch. 
Who  Loved   Vou  Besl?— Fox-trot, 

Broadway  Broadcasters 

759  Say  Arabella  C\Vlint's  a  "Fella"  to  Do)— Fojc-trot, 

Lou  Gold  .md  His  Orcb, 
Hong  Kong  Dream  Girl—Fox-trot, 


Bob  Haring  and  Hi;  Orch, 
760  On  a   Nisbt   Like  Tbi?— Fo.t-irot. 

Lon  Gold  anJ  H\i  Orch- 
And  I  Believed  in  Vou— Waliz, 

Jos.  Knccht's  Waldorf-Astoria  Dance  Orch. 
VOCAL  RECORDS 
701  Yes  Sir.  That's  My  Baby— Vocal,  wilh  Uke, 

Gloria  Geer 

Underneath  Ihe  Yum-Vum  Tree— Vocal,  wilh  Uke 

Gloria  Geer 

7(i3  Wondcrine— Tenor  Solo  \Villiara  Robyn 

Madeira— Tenor  Solo  William  Robyn 

7o3  "Loud  Speakin'  Papa"  < You'd  Better  Speak 
Easy  to  Me) — Comedy  Sonc,  with  Uke, 

Ukulele  Bailey  (Webb  Hahne) 
I'm   Gonna  Let   the  Bumble  Bee  Be — Comedy 
Sons,  witb  Uke  Ukulele  Bailey  (Webb  Hahne) 

764  Collegiate— Quartet-Blues  with  Uke. The  Blue  Dandies 
Sleppin'  in  Society — Quartet-Blues  with  Uke, 

The  Blue  Dandies 

765  Some    Day    (We'll    Meet    Again)- Duet  with 

Piano  Accomp  Hoclt-Jerome 

It's  Just  That  Feeling  for  Home— Duet,  wilh 

Piano  Accomj)  Hock-Jerome 

743  Oh  Mr.  Cave  Man  Won't  You  Bring  Mv  Good 
Bniit  Mama  Back  to  Me— Duet,  with  like  Ac- 
comp S.ili  and  Pepper 

Look  What  You're  Missing  Wasting  Time— Duet, 

with  Uke  Accomp  Salt  and  Pepper 

STANDARD  RECORD 
7C6  The  Chain  Gang  Song— Tenor  Solo,  with  Hai^ 

raonica  and  Guilar  Accomp  ..Vernon  Dalhart 

In  the  Baggage  Coach  Ahead — Tenor  Solo,  with 
Violin  and  Guitar  Accomp  Vernon  Dalhart 
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A.-C.   Electrical    Co   15.1 

Adier  Mfg.  Co   39 

-Airo  Master  Corp   S2 

Alter  &  Co.,  M.irry    134 

Alio    Mfg.    Co   128 

American  Electric  Co   128 

American  Mica   Works    3S 

American  Radio  E\positioii  Co   SI 
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THE  CAROLE AN 

I  Black  Walnul  conirail) 
witli  rich  blade  ehony  aiiplique. 
Doanof  Beryl  Walaui  with  Marque- 
iric  paneb  of  bonwood  ebony  aad 
M'ikback  walnut.  34>i  in.  b{sli. 
■I3M  in.  wide.  24  in.  deep.  Elecirie. 
riouble  r. 
Album*, 


$600 


CMENElf 


»  "  >J.(   ''l  -Jf 

5  i — , 

1 

.  -  1 

The  Master  Phonograph 

The  most  perfect  music-reproducing  instrument 

When  buyers  of  phonographs 
are  discriminating 

Merchants  who  are  selling  The  Cheney  are  discovering 
In  the  present  highly  competitive  market  that  The  Cheney 
possesses  outstanding  selling  advantages. 

Its  superior  tone  quality  is  acknowledged.  A  wide  range 
of  beautiful  cabinets  meets  any  price  requirement.  Its  sell- 
ing points  can  be  duplicated  by  no  other  phonograph. 

As  a  result,  The  Cheney  makes  sales  which  otherwise 
would  be  lost,  it  commands  a  high  average  sale  price,  brings 
increased  business  and  increased  profits.  Ask  us  for  de- 
tails and  prices  on  The  Cheney  line. 

CHENEY  TALKING  MACHINE  COMPANY  -  CHICAGO 
Made  comfitete  in  our  own  factories  at  Grand  Rapids^  Michigan 


m 


Early    English  Model- 
120,     American  Walnut  staine 
to  an  EngliBh   finish.  Expose 
mel«I    parts    plalct    in  Rnmn 
gold.     Six  r 
Alburn.    .  . 


$250 


Tlie     Sirisbury  —  Style 
Atier  the  work  of  Sheraton 
Shearer.      In  Mahnpi" 
Wnlnut.      Exposed  met; 

 $200 

Uri  Apfly  of  Ikf  FCoekUi  Only 


1'bc  Uui;lcinKbain  made  in  boili 
mnhnttany  and  walnut.  I.cngib, 
inches:  ilepih,  19^  inches;  bcighl, 
42  inches.  Etiuipped  with  two 
resonaiors.  PUys  aU  recordi.  With 
eleclric  motor,  %36S.         (C^l  C 


The  Melbourne,  made  in  dull- 
rubbed  Biltmore  mabog^y-  Lecicth, 
43  inches;  depth,  21  inches; 
height,  idii  inche*.  Equipped 
two  resonaioii,  electric  nioioi 
reproducera.     Record  al- 


tvro 


$575 


♦  ♦  ♦  and  when  the  lights  come  on, 


fortune  to  beoomg 
an  EdisoD  DealCT^ 
ftsk  Dcaiest  EdisoB 


SIGNOR  FRISCOE,  famous  xylophonist  of  the  "big  time"  vaudeville 
circuit,  gives  a  striking  demonstration  of  the  New  Edison. 

After  his  overture,  he  steps  forward  and  says:  "By  special  permission 
of  Mr.  Thomas  A.  Edison.  1  shall  play  in  direct  comparison  with  my 
Edison  records  on  the  New  Edison  Phonograph.  See  if  you  can 
detect  the  slightest  difference  between  my  own  performance  and 
Mr.  Edison's  Re-Creation." 

Signor  Friscoe  begins  to  play.  No  phonograph  is  visible.  Gradually 
the  lights  are  dimmed,  until  nothing  can  be  seen  but  the  glowing  tip 
of  his  cigar.  Suddenly  a  brilliant  Hash  of  light  almost  blinds  the 
audience.  Then,  gradually,  the  lights  come  on. 

As  they  grow  brighter  and  brighter,  a  living-room  is  seen,  with  Signor 
Friscoe  in  a  cozy  easy  chair,  enjoying  the  Edison  Re-Creation  of  his 
own  playing.  He  steps  down  again  to  the  xylophone  and  plays  a  few 
bars— there  is  no  difference. 

Conclusive  proof  that  the  New  Edison  actually  does  bring  the  eurtist 
to  your  own  living-room  in  alt  save  physical  presence! 

THOMAS  A.  EDISON,  Inc.»  Orange,  New  Jersey 


Jobbers  of  the  New  Edison,  Edison  Records,  the  Edison  Diamond 
Amberola  and  Blue  Amberol  Records 


CALIFOBIflA 


COLORADO 

I>.nver — Edison  Phonosraph  Dlstrlbut- 


CICOKOIA 
AUantA — PhoDOimtihes.    I  ni.' 

(  tiUtiXf — EdUon  PhoD&crni' 
uting  Co. 


MASSACHrSKTTS 
Bodtorv— Pardee-EIIenberser  Co. 

iver  Johnson  Sporting  Goods  Co. 
(AmberolK  only). 

JflCHIGAN 

Ptlrolt— Phonograph  Co.  of  HetroM. 

MINNESOTA 

Mlnn»iK>ll»— Laurence  H.  Luck^r. 

MISSOCBI 

11  1*  City— Edieon  Pi.onograph  JAs- 
inbuUnir  Co, 

.^L.  LoiUa— 8iIvw«tone  Music  Co. 

KOITTANA 

Helena — HontimA  Phono^aph  Co. 


NKW  JKB8EV 
Orange— Edison  Thonoirraph  Diatrlbut- 
Ingr  Co. 

NEW  TORK 
Albany — American  Phonograph  Co. 
Ncw  York  CU>— .1.   F.   Binckmitn  & 

Sod  (Amberola  only). 
Syracuse — W.  D,  Andrews  Co.  (Ani- 

berola  onlyj, 

OHIO 

Cleveland — Tho  Phonograph  Co. 

PRNS'STLVANIA 
Philadelphia — GIrard  Phonograph  Co. 
PKtflburgh— Burbn  Phonograph  Co. 
Wllllaniapon— W.  A.  Myers. 

RHODE  ISLAND 
Provlden*^*— J.    A.    Foster   Co,  (Am- 


XBXA8 

D.illae— Texai>.01(>alioma  Phono«n-iiph 


CTAB 

OsdefH-PfQudfit  Sporting  Goo<ls  Co. 


VIROINIA 

Richmond— The  C.  B.  Hayt»- 


CANADA 
fit.  John— W.  ir.  Thornt  &  Co..  I.td. 
Toronto— R.  S,  WtlUatna  *  Sona  Co.. 
Ltd. 

Vancouver— Kent  Piano  Co..  Ltd. 
Winnipeg- R.  S.  WllUamfl  A  Son*  Co  . 


Ltd. 

Babmn  Broe.  (Ambfrroln 


inlyl. 


VOL.  XXI.  NO.  9 


^  ^or dealers^ 
pmanufachims 


Published  Each  Month  by  Edward  Lyman  Bill,  Inc.,  at  383  IVladison  Ave.,  New  York,  Sept.  IS,  1925 


"'^dio  is  Profitable  with  'Brunswick  ^^diolas" 

Brunswick  Phonographs 
Brunswick  Radiolas 
Brunswick  Records 


I'he  Sign  ofCMusical  Trestige 


PHONOGRAPHS    •    RECORDS   •  RADIOLAS 


■)  U.B.e.Co.  191C 


Entered  ■•  Kcond-daM  nutter  May  3,  tPOS,  aX  tkt  post  office  at  New  York.  N.  Y..  under  the  wl  of  Conama  of  Harck  9.  It79i 


THE  TALKING  MACHINE  WORLD 


Renaissance  Period 

HIGHBOY  PHONOGRAPHS 

RADIOS  and  O 

1             illustrated  on  j 

DMBlNAliOINS 

bages  100  and  101 

1       are  sold  by  these  exclusive  Sonora  distributors 

1          Baltimore  Phonograph  Dist.  Co. 

1                   422  North  Howard  St.,  Baltimore,  Md. 

The  New  England  Phonograph  Dist.  Co. 
221  Columbus  Avenue,  Boston,  Mass. 

1          The  Commercial  Associates 

1                   475  Colyton  St.,  Los  Angeles,  Cal. 

The  Ohio  Musical  Sales  Co. 

1747  Chester  Avenue,  Cleveland,  Ohio 

II          Doerr,  Andrews  &.  Doerr 
1                   Minneapolis,  Minn. 

1          Gibson-Snow  Co.,  Inc. 
1                 Syracuse,  N.  Y. 

1          Greater  City  Phonograph  Co.,  Inc. 
V                 234  West  39th  Street,  New  York,  N.  Y. 

i          Kiefer-Stewart  Company 
1                   Indianapolis,  Ind. 

1          The  Kohler  Distributing  Co. 

1                   63-67  Minna  Street,  San  Francisco,  Cal. 

Pennsylvania  Phonograph  Dist.  Co. 
1015  Chestnut  Street,  Philadelphia,  Pa. 
405  Wabash  Building,  Pittsburgh,  Pa. 

James  K.  Polk,  Inc. 

181  Whitehall  Street,  Atlanta,  Ga. 

C.  D.  Smith  Drug  Company 

St.  Joseph,  Mo. 

Southern  Drug  Company 
Houston,  Texas 

Strevell-Paterson  Hardware  Co. 
Salt  Lake  City,  Utah 

1          Long  Island  Phonograph  Co. 

1                   68  Thirty-fourth  Street,  Brooklyn,  N.  Y. 

The  Tay  Sales  Company 

6  North  Franklin  Street,  Chicago,  lU. 

1          Moore-Bird  &  Company 

1                   1720  Wazee  Street,  Denver,  Colo.  * 

Yahr  &.  Lange 
Milwaukee,  Wis. 

1                                                                                                                     CLEAR  AS  A    BCLL  ^^H^^ 

[            SONORA  PHONOGRAPH  COMPANY,  Inc. 

279  Broadway,  New  York 
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A.  W.  Rhinow  Now  With 

Federal  Telegraph  Go. 

Announcement  Made  of  Connection  of  A.  W. 
Rhinow,  Prominent  in  Talking  Machine  and 
Radio  Trades,  With  Merchandising  Division 
of  Kolster  Radio— Headquarters  in  New  York 

Congratulations  from  many  sources  were  ex- 
tended recently  to  Arthur  W.  Rliinow,  upon  tlie 
announcement  o£  his  association  with  the  Fed- 
eral Telegraph  Co.  in  the  interest  of  Kolster  radio. 
During  the  many  years  in  which  Mr.  Rhinow 
has  been  connected  with  llie  phonograpli  and 
radio  fields,  both  in  a  manufacturing  and  wliole- 
sale  way,  he  has  accumulated  a  wealth  of 
knowledge  and  experience  tliat  hts  him  extraor- 
dinarily well  for  his  new  post. 

Mr.  Rhinow  spent  the  past  four  years  with 
the  Girard  Phonograpli  Co.  of  Philadelphia, 
well-known  phonograph  and  radio  distributor, 
for  whom  he  was  assistant  general  manager. 
Prior  to  that  time  he  was  associated  for  eight 
years  with  the  Edison  Laboratories  at  Orange, 
N.  J.,  where  he  acted  as  special  assistant  to  the 
late  William  Maxwell  and  helped  to  shape  many 
of  the  merchandising  policies  which  attracted 
such  wide  attention  for  a  time  in  the  phono- 
graph industry. 

Although  the  announcement  did  not  say 
what  Mr.  Riiinow's  new  duties  with  the  Fed- 
eral Telegraph  Co.  are,  it  is  understood  that  for 
one  thing  he  will  set  about  to  create  imme- 
diately a  publicity  bureau  upon  an  elaborate 
scale.  Aside  from  that,  he  will  make  his  home 
at  the  New  York  office  in  the  Woolworth  Build- 
ing, and  for  the  time  being  absorb  a  portion  of 
the  multifarious  duties  attendant  upon  the 
launching  of  a  new  product. 


Geo.  P.  Hough  Appointed 

Garryola  Sales  Manager 

Will  Make  Headquarters  at  Company's  Execu- 
tive Offices  in  Milwaukee — Identified  With 
the  Industry  for  a  Number  of  Years 

Donald  T.  Allen,  vice-president  of  the  Garry- 
ola Co.  of  America,  Milwaukee,  Wis.,  manufac- 
turer of  Carryola  portables,  announced  this 
week  the  appointment  of  Geo.  P.  Hough  as 
sales  manager  of  the  company  with  headquar- 
ters at  the  executive  oflices.  Mr.  Hough  has 
already  assumed  his  new  duties  and  is  proving 
a  valuable  assistant  to  Mr.  Alien  in  co-operat- 


Demonstrate  Panatrope  at 
Brunswick  Branches  Soon 

Letter  to  Dealers  Sent  Out  by  Vice-President 
Deutsch  Tells  of  New  Instrument  to  Be 
Shown  at  Branches  Around  September  IS 

The  Brunswick  Panatrope,  new  reproducing 
instrument  developed  jointly  by  the  Brunswick- 
Balke-Coliender  Co.,  in  co-operation  with  the 
Radio  Corp.  of  America,  the  General  Electric 
Co.,  and  the  Westinghouse  Electric  &  Mfg.  Co., 
was  formally  aimounced  to  Brunswick  dealers 
in  a  communication  from  the  office  of  P.  L. 
Deutsch,  vice-president  of  the  Brunswick  organ- 
ization, on  August  IS.  In  referring  to  the 
Panatrope,  Mr.  Deutsch  stated  that  it  is  so 
basically  different  from  any  reproducing  instru- 
ment known  to  tlic  trade  to-day  that  it  is  im- 
possible to  adequately  describe  its  musical  per- 
formance in  the  letter. 

In  line  with  the  Brunswick  policy  of  extend- 
ing advance  informanton  to  its  dealers,  the  firm 
is  making  arrangements  for  suitable  introduc- 
tory demonstrations  at  all  branch  organization 
headquarters  on  or  about  September  IS.  The 
Brunswick  officials  established  this  introductory 
date  so  that  dealers  might  anticipate  the  dem- 
onstration and  lay  their  plans  accordingly. 

In  commenting  on  the  value  of  the  Panatrope, 
the  letter  reads,  in  part:  "The  vital  importance 
of  the  Panatrope  from  our  mutual  standpoints 
makes  it  absolutely  essential  that  this  plan  of 
introduction  be  followed  closely  to  avoid  Ihe 
possibility  of  disappointments  in  supply  which 
otherwise  might  arise. 

"We  believe  that  the  new  reproducing  instru- 
ment will  provide  merchandising  opportunities 
heretofore  undreamed  of  by  the  trade," 
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George  P.  Hough 
ing  witli  the  company's  clientele  in  the  develop- 
ment of  Carryola  business. 

Geo,  P.  Hough  has  been  identified  with  the 
phonograph  industry  for  a  number  of  years, 
having  previously  been  sales  manager  of  West- 
phono,  Inc.,  manufacturing  portable  phono- 
graphs. In  this  capacity  he  visited  phonograph 
dealers  throughout  the  country  and  gained  an 
intimate  knowledge  of  the  portable  phonograph 
business  which  will  undoubtedly  enable  him  to 
attain  pleasing  success  in  his  new  work.  The 
Carryola  Co.  is  making  phenomenal  progress 
in  the  marketing  of  Carryola  portables  and  un- 
der Mr.  Allen's  direction  sales  have  increased 
tremendously  the  past  year.  Mr.  Hougli's  ap- 
pointment as  sales  manager  will  enable  Mr. 
Allen  to  carry  out  important  executive  plans 
which  he  has  been  working  upon  for  some  time 
past. 


Musical  Products  Co.  Is 

Exclusive  Federal  Jobber 

To  Distribute  Products  of  Federal  Radio  Corp. 
Exclusively  in  New  York,  Brooklyn,  Long 
Island  and  Northern  New  Jersey  Territory 

Announcement  has  recently  been  made  by  the 
Musical  Products  Distributing  Co.,  Inc.,  New 
York,  distributor  of  Pooiey-Atwater  Kent  radio 
receivers,  Cunningham  tubes,  Eveready  bat- 
teries and  other  radio  products,  by  B.  D.  Colen, 
president  of  the  company,  of  its  appointment 
as  exclusive  distributor  in  New  York,  Brook- 
lyn, Long  Island  and  northern  New  Jersey,  for 
the  Federal  Radio  Corp.,  Buffalo,  N.  Y.,  manu- 
facturer of  Federal  radio  receiving  sets. 

In  commenting  on  his  company's  appoint- 
ment as  distributor  for  the  Federal  Radio  Corp., 
Mr.  Cohen  said:  "We  have  always  distributed 
the  products  of  the  Federal  Co.  in  the  metropol- 
itan territory,  but,  however,  wc  were  limited  in 
our  scope  as  we  were  not  an  exclusive  distribu- 
tor for  the  company.  We  cannot  help  but  feel 
that  our  appointment  by  Federal  to  handle  its 
new  line  in  the  metropolitan  territory,  which 
includes  northern  New  Jersey,  Brooklyn  and 
Long  Island,  as  well  as  New  York  City,  is  in 
ihc  nature  of  a  recognition  by  the  company  of 
our  ability  to  merchandise  and  handle  the  line 
advantageously. 

"We  are  particularly  pleased  at  being  able  to 
offer  dealers  in  the  territory  the  opportunity  of 
handling  the  new  Federal  line.  It  is  in  our 
minds  most  comprehensive  and  complete,  both 
in  the  various  models  and  range  of  prices,  as 
well  as  in  appearance  and  ease  of  operation. 

"The  sales  plan  for  the  new  Federal  line  wilt 
include  the  appointment  of  a  limited  and  re- 
stricted number  of  dealers  in  the  various  terri- 
tories. Thus  each  dealer  will  be  protected 
against  competition  in  his  locality." 

The  Musical  Products  Dist.  Co.  has  secured 
space  at  the  forthcoming  radio  exposition  and 
hopes,  in  connection  with  the  rest  of  its  prod- 
ucts, to  be  able  to  exhibit  the  new  Federal  line 
in  its  booth. 


F.  L.  Fritchey  and  J.  H. 
Kellar  With  Buel  Dist.  Go. 

Cleveland,  O.,  September  8.— The  Buel  Distrib- 
uting Co.,  of  this  city,  wholesaler  of  musical 
and  radio  merchandise,  announced  this  week  the 
appointment  of  J.  H.  Kellar  and  Frank  L. 
Fritchey  as  members  of  the  company's  sales 
ort;nni:^;ition.  Mr,  Kellar.  who  will  travel 
e.islern  Ohio,  was  formerly  a  representative  of 
the  Cheney  Phonograph  Sales  Co.,  which  was 
iibsorhcd  by  the  Buel  organization,  and  prior 
to  that  was  associated  with  the  Music  Master 
Corp.,  Pittsburgh,  Pa,  Mr.  Fritchey  until  re- 
cently traveled  in  western  Ohio  for  the  Perry 
B.  Whitsit  Co.,  Victor  jobber  at  Columbus,  O., 
and  some  years  ago  traveled  through  the  same 
territory  for  Thomas  A.  Edison,  Inc.  He  has 
been  identified  with  the  industry  for  nearly 
twenty  years  and  is  very  popular  in  Ohio. 


Three  New  Music  Master 

Distributors  Appointed 

Kansas  Citv,  Mo.,  Sept.  8.— A.  A.  Trostler, 
who  looks  after  the  interests  of  the  Music  Mas- 
ter Corp.  in  this  section  of  the  country,  reports 
the  appointment  of  three  new  distributors  for 
llie  Music  Master  product,  namely,  the  Rocky 
Mountain  Radio  Corp.,  Denver,  Col.;  Artophone 
Co,,  St.  Louis,  Mo.;  and  the  Electric  Appliance 
Co.,  Dallas,  Tex. 


New  Gennett  Recording  Star 

Buddy  Lee,  vaudeville  artist,  recently  con- 
tracted to  record  for  Gennett  records,  and  his 
first  recordings,  "Oh,  Say,  Can  I  See  You  To- 
night," coupled  with  "If  I  Had  My  Way  About 
My  Sweetie,"  are  making  a  big  hit  with  the 
trade.  Mr.  Lee  sings  to  his  own  accompani- 
ment on  the  ukulele.  His  second  recording, 
"Want  a  Little  Lovin'"  and  "Some  Other  Bird 
Whistled  a  Tune,"  will  be  released  shortly. 


Se«  tt£ond  /oil  paf«  /or  /ml«  o/  ArXitXa  of  InUresl  in  Ait  i 


Okulski  Bros.  Incorporated 

The  Okulski  Bros,  Piano  Co..  Passaic,  N.  J  , 
was  recently  incorporated  at  Trenton,  to  deal 
in  pianos  and  talking  machines  with  a  capital 
stock  of  $50,000.  The  incorporators  are:  Chester 
J.,  Alfred  J.,  Benjamin  J.  and  F.  P.  Okulski. 
of  The  World 
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Where  the  Retail  Trade  Stands  This  Fall 

Early  Start  of  Fall  Sales  Promotion  Drives  Is  Vital— Improve- 
ments in  Products  Give  Trade  Strong  Talking  Points  to  Exploit 


Fall — and  better  business,  according  to  the 
"profits"— are  in  the  offing.  That  the  "profits" 
are  correct  is  a  practical  certainty,  for,  in  this 
business  at  least,  the  cooler  weather  brings  with 
it  a  greater  tendency  on  the  part  of  the  public 
to  buy  talking  machines,  records,  radio  and 
other  musical  merchandise.  By  the  time  this 
issue  of  The  World  reaches  the  trade  the  vaca- 
tion season  will  be  definitely  over  and  the  pub- 
lic wiil  once  again  have  resumed  the  routine 
of  every-day  life.  In  short,  the  stage  will  be 
set  for  the  dealers'  sales  promotion  campaigns. 

With  new  and  improved  models  of  talking 
machines  and  radio  and  with  records  of  a  qual- 
ity which  never  before  have  been  available  to 
the  public  the  trade  has  new  and  stronger  talk- 
ing points,  which,  properly  developed,  should 
be  instrumental  in  creating  much  business.  Bui 
it  all  depends  on  the  dealer.  The  "sitter"  will, 
as  usual,  merely  sit  and  sigh;  the  "doer"  will 
be  up  and  doing — and  reaping  the  profits.  The 
fact  that  the  public  will  buy  does  not  mean 
very  much  for  the  lazy,  short-sighted  retailer 
or  salesman.  They  will  have  to  be  content 
with  the  crumbs  which  through  some  mischance 
slip  through  the  fingers  of  the  active,  aggressive 
dealer  who  plans  his  sales  promotion  campaign 
as  the  army  general  plans  the  movement  of  his 
troops.  Business  certainly  should  register  a 
marked  improvement  during  the  next  few 
months,  but  the  dealer  who  wants  to  get  his 
share  of  the  "sales  harvest"  will  have  to  meet 
it  half  way.  The  live  wire  will;  the  sloth  will 
not. 

With  the  retail  trade  in  a  stronger  position 
than  ever  before  in  its  history  to  present  to 


the  public  new  and  improved  products  at  prices 
that  are  certain  to  interest  many  who  have  held 
off  buying,  and  the  vast  army  of  people  who 
want  "something  better,"  the  Fall  offers  a  won- 
derful opportunity  for  bringing  up  sales  volumes 
to  a  satisfactory  point  if  the  dealer  does  his 
^>hare  by  bringing  his  line  to  public  attention. 


While  all  indications  point  to 
a  marked  revival  in  the  retail 
business  during  the  next  few 
months,  the  success  of  in- 
dividual retailers  is  controlled 
largely  by  other  factors  which 
are  emphasized  in  the  accom- 
panying article  

Now  is  the  time  to  get  after  those  prospects 
who  have  been  "waiting  for  something  better"; 
now  is  the  time  to  stage  that  advertising  cam- 
paign; now  is  also  the  time  to  think  of  direct 
mail  as  a  sales  stimulating  force;  of  window 
displays  which  will  bring  the  merit  of  the 
lines  handled  home  to  the  passing  public  in  a 
way  that  will  leave  no  room  for  doubt  as  to  the 
wisdom  of  "buying  now." 

Advertising  is,  of  course,  the  medium  through 
which  the  trade  reaches  the  public  and  for  that 
reason  this  part  of  the  sales  drive  should  be 
planned  with  the  greatest  care.  Of  equal  im- 
portance to  planning  is  timeliness.  Don't  wait 
until  your  competitor  has  the  edge  on  you  bj 
starting  a  business-getting  campaign  while  you 


arc  merely  thinking  about  it.  Business  is  a  race 
and  the  one  who  crosses  the  line  first  wins. 
Remember  every  sale  made  by  the  other  fellow 
means  one  potential  sale  lost  to  you.  And  the 
fact  that  business  has  not  been  of  "rush"  char- 
acter lately  should  not  delay  the  start  of  the 
Fall  drive  now.  Money  must  be  spent  to  make 
money  and  it  can  be  spent  most  effectively  in 
advertising. 

The  writer  recently  asked  a  dealer  how  busi- 
ness was  and  whether  he,  the  dealer,  was  doing 
anything  to  stimulate  sales.  Here  is  the  answer: 
"Business  isn't  so  good.  In  fact  it  has  been 
so  slow  the  past  few  months  that  we  have 
eliminated  all  sales  promotion  work.  We  will 
start  again  this  Fall  when  conditions  improve." 

Contrast  that  with  one  of  the  leading  dealers 
ill  Paterson,  N.  J.,  who  spends  between  seven 
and  fourteen  thousand  dollars  a  year  in  adver- 
tising and  other  sales  promotion  work,  especial- 
ly in  view  of  the  fact  that  the  latter  does  a 
tremendous  business  the  year  around,  regard- 
less of  weather  or  season. 

Is  not  this  an  indication  that  the  stale  of  busi- 
ness depends  largely  on  the  dealer  and  is  it  not 
an  argument  in  favor  of  really  getting  in  back 
of  the  merchandise  you  handle?  And  what  bet- 
ter time  can  be  selected  to  really  make  a  serious 
effort  to  move  merchandise  than  right  now, 
when  the  public  is  receptive  to  what  the  dealer 
lias  to  offer?  Make  the  most  of  the  improve- 
ments in  the  lines  you  handle  by  bringing  them 
before  the  buying  public.  The  momentum  of  an 
early  start  should  make  itself  felt  through  the 
Fall,  especially  the  holiday.s,  and  early  Winter 
to  the  first  of  the  new  year. 


NYACCOFLEX        There  Is  a  Big  Demand  for  This 


Portable  Radio  Phonograph  Combination 

R.  P.  1 


WE 
MAKE  IT 


LIST 


LESS  USUAL  DISCOUNTS 


YOU 
PREPARE 
FOR  BIG 
DEMAND 


Radio  Panels 

for 

Console  Phonographs 


Dealers,  write  your  jobber  for  details,  or  address 


R.  P.  3 

3-tube  reflex  loudspeaker 
volume,  distance  selectivity 
panel:  I  0x1  4 

Lisl  $45.00 


R.  P.  S 

5 -tube  tuned  radio  fre- 
quency receiver.  Two 
sizes:     I4K2XI7  3/16  or 

15  3/16x1678 

LUt  $65.00 


New  York  Album  &  Card  Co.,  Inc. 


23-25  Lispenard  Street,  New  York 
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C2L^,,T^,,HrIc         THE  BRUNSWICK-BALKE-COLLENDER  CO. 

U  OnAyt  U>VI/V\Jt\  623-633  SO   WABASH  AVENUE 

PHONOGRAPHS  CHICAGO 

August  25,  1925. 

TO  THE  TRADE: 

It  is  with  great  and  Just  pride  that 
we  announce  to  you  the  BRUNSWICK  PANATROPE  —  The 
New  Reproducing  Instrument. 

This  remarkable  new  product  is  the 
Joint  development  of  Brunswick  in  cooperation  with 
The  Radio  Corporation  of  America,  General  Electric 
Co.,  and  Westlnghouse  Electric  &  Manufacturing  Co., 

The  PANATROPE  is  so  basically  different 
from  any  reproducing  instrument  known  to  the  Trade 
today  that  it  would  be  impossible  to  adequately 
describe  its  musical  performance, in  this  letter. 

In  line  with  our  policy  of  extending 
advance  information  to  Brunswick  Dealers,  we  will, 
therefore,  arrange  suitable  introductory  demonstrations 
at  all  Branch  Organization  Headquarters,  on  or  about 
September  Fifteenth. 

We  are  establishing  this  introductory 
date  purposely  so  that  our  Dealer  Cooperators  may 
anticipate  a  demonstratidn,  and,  accordingly,  make 
their  plans. 

The  vital  importance  of  the  PANATROPE 
from  our  mutual  standpoints  makes  it  absolutely  essential 
that  this  plan  of  introduction  be  followed  closely  to 
avoid  the  possibility  of  disappointments  in  supply  which 
otherwise  might  arise. 

We  believe  that  the  New  Reproducing 
Instrument  will  provide  merchandising  opportunities 
heretofore  undreamed  of  by  the  Trade. 

CQoperatively  yours, 

THE  BRUNSWICK- BALKE-COLLENDER  CO. 


VICE-PRESIDENT. 
PLD  EM 
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Hadio  (abinets  by  Donehue 


i 


iniiimimiii 


f 


Retail  Pi  •ices 
oMaintained 

tJERE'3  proven  profit  for  you.  The  Adapto 
^  Radio  Cabinet  retail  price  has  been  main- 
tained by  our  Jobbers  and  dealers  against  today's 
price  cutting!  Standardized  In  price — not  a  "bar- 
rain  sale"  product— It  assures  a  definite  stand- 
ardized profit. 

Protected  patented  features,  combined  with  the 
very  finest  workmanship,  make  the  Adapto  an 
easy  seller.  Adapto  Cabinets  accommodate  any 
radio  receiver  having  a  dial  panel  not  iareer  than 
10^  In.  high  and  31^  in.  wide.  Equipped  with 
compartment  for  enclosing  batteries,  battery 
charger,  and  especially  designed  horn.  Made  In 
mahogany  and  walnut.  Price,  jllO.  West  or 
Rocky  Mountains,  $120. 

DISTRIBUTED  BV 

Capitol   Dlitj-ibuting  Company,  Inc.  New  York  City 

Stanley  &  Patterwn.  Inc  New  York  City 

Bunalo    Radlophont    Company   BuflulD,  N.  Y. 

G.  J.  Scedman  AutDmotirs  &  Radio  Co.,  Inc. .Bmokiyn.  N.  Y. 

H.  Steinert  &  Soni   Boilon,  f'" 

Coilinpt   &  Company  


E.  M. 


rnonoprapti  Co.. 
I  &  Huiinet.  Inc.. 
>  &  HugRci.  Inc... 


   N.  J. 

 Newark.  N.  J. 

..  .Philadciphia,  Pa. 
..  P^ilBdFlpIllI.  Pa. 

 Pltttbumh.  Pi. 

 Bailimore.  Md. 

..Waihlngton.  D.  C. 

 Richmond,  Va. 

...Wheeling.  W.  Va. 

 Chajiotte,  N.  C. 

 LDUiiYliiB.  Ky. 

 Toledo,  Ohio 

 Colombui,  Qhio 


C.   B.   Hayoea  C«., 
Earle  Rogcn  " 
AmeHcan  Hd 

Harblton  S.  L-  ,  , 

Eleclrlc  Power  &  Mainlei 
Caop«r  Hubber  Co.. 

._  J.  Bantlin  Co    .„  „„.„ 

Eaitem  Auto  Supply  Co   Detroit, 'Mich 

The  Schmelier  Comeafiy  Kan»a«  City,  Mo 

Langitadl-Meytr  Co  Applelon,  Wit 

"  "Buntie   Hdwa.  Co  Omalia.  Neb. 

E.  Radio  SffYice  Co  Tulia.  Okla. 

Snodgraii  Radio  Co  Fort  Wortti,  Tex. 

d    Electrlo    Company  Ogden,  Utsft 

.  Ronitadt  Company  Tucion  Arfz. 

CoMt  Radio  Sopply  Co  San  Fraoefwo,  Cal. 

Hwbert  C.  Hon  ...Seattl^  W«ih. 

I>£AI,EBB 
Write  your  neaj-est  Distributor  or  us 
direct. 

DI8TRIBCTORS 
Some  profitable  territory  Is  «till  open. 

L.  R.  DONEHUE  CO.,  Inc. 

306  State  St.,  Perth  Amboy,  N.  J. 


THE  AVON  HODEL  ADAPTO— iLio 
wtUi  loud  eptt^Lez  onlt.  concealed 
bom.  uiil  •culcrped  to  ccclo«e  tnnry- 
UJju  ndlo — Id  mibofacy  and  wal- 
DUC.      Prtce.    teS.      WmI    or  Bocky 


W.  L.  Eckhardt  Returns 

From  Vacation  in  Europe 

Popular  Executive  of  Music  Master  Corp.  Vis- 
ited Capitals  of  Continental  Countries — Used 
Aeroplane  for  Rapid  Transit 

Walter  L.  Eckliardt,  president  of  the  Music: 
Master  Corp.,  Philadelphia,  Pa.,  arrived  back 
at  Music  Master  headquarters  on  Saturday, 
August  8,  after  a  vacation  spent  in  Europe.  Mr. 
Eckhardt  was  accompanied  by  Mrs.  Eckhardt 
and  their  youngest  son.  Mr.  Eckliardt  is  one 
of  the  most  popular  executives  in  talking  ma- 
chine and  radio  circles  and  is  equally  popular 
with  the  co-workers  and  employes  in  his  own 
organization.  Accordingly  he  was  given  a  royal 
welcome. 

Due  to  the  concentration  which  Mr.  Eck- 
hardt has  given  to  the  building  of  the  Music 
Master  Corp.  this  constitutes  the  first  real  va- 
cation he  lias  enjoyed  in  many  years.  Although 
his  time  was  limited,  Mr.  Eckhardt  visited  the 
capitals  of  most  of  the  European  countries. 
This  was  made  possible  tlirough  the  fact  that 
he  and  his  family  traveled  from  point  to  point 
by  aeroplane,  using  one  of  the  famous  Areo 
Lloyd  Air  Cruisers.  As  his  vacation  was  en- 
tirely given  over  to  pleasure,  Mr.  Eckhardt  did 
not  make  an  exhaustive  survey  of  radio  condi- 
tions abroad.  However,  as  he  fairly  lives  in 
radio  he  naturally  observed  conditions.  It  was 
Mr.  Eckhardt's  impression  that  the  United 
States  is  far  advanced  over  the  European  coun- 
tries in  both  the  construction  and  merchandis- 
ing of  radio. 

Immediately  upon  his  return  he  plunged  right 
into  the  activities  of  the  Music  Master  Corp. 
and  is  already  at  work  directing  the  affairs  of 
the  organization  into  one  of  the  biggest  sea- 
sons in  its  history. 


Two  New  Distributors  Are 
Appointed  by  Sleeper  Corp. 

Announcement  Made  by  Gordon  C.  Sleeper  of 
the  Appointment  of  Langstadt-Meyer  Co.  and 
Duluth  Electrical  Supply  Co.  as  Jobbers 

The  appointment  of  the  Langstadt-Meyer  Co., 
of  Appleton,  Wis.,  as  wholesale  distributor  in 
northern  Wisconsin  and  the  northern  peninsula 
of  Michigan  and  the  Dulutli  Electrical  Supply 
Co.,  of  Duluth,  Minn.,  as  distributors  in  Min- 
nesota, eastern  North  and  South  Dakota  and 
northern  Wisconsin,  was  recently  announced 
by  Gordon  C.  Sleeper,  president  of  the  Sleeper 
Radio  Corp.,  Long  Island  City,  New  York,  man- 
iilacturer  of  Sleeper  radio  receiving  sets.  In, 
commenting  on  the  appointment  of  these  two 
companies  as  distributors  of  Sleeper  products, 
Mr.  Sleeper  said,  "The  Langstadt-Meyer  Co. 
has  been  well  known  throughout  the  territory 
for  many  years.  It  is  enthusiastic  concerning 
the  new  Sleeper  models  and  predicts  a  brisk  de- 
mand throughout  its  sales  district.  Our  ap- 
pointment of  the  Duluth  Electrical  Supply  Co. 
came  after  a  visit  to  our  factory  here  in  the 
East  by  W.  M.  Hogan,  general  manager  of  the} 
company.  After  Mr.  Hogan  had  examined  and 
become  very  familiar  with  the  new  Sleeper  mod- 
els, the  appointment  of  his  company  as  distrib- 
utors in  the  territory  was  made." 

The  Sleeper  i^adio  Corp.  has  recently  in- 
creased its  manufacturing  space  approximately 
60  per  cent.  The  new  space  has  been  taken  in 
a  new  building  near  the  company's  present 
factory  at  Washington  and  Sixth  avenues,  Long 
Island  City.  The  company  announces  that  this 
increase  of  space  was  made  necessary  in  order 
to  meet  the  heavy  demand  for  its  products. 


General  James  G.  Harboard,  president  of 
the  Radio  Corporation  of  America,  will  address 
the  members  of  the  Advertising  Club,  New 
York,  at  a  noon-day  luncheon  on  September  16, 
on  the  subject  "The  Relation  of  Radio  to  the 
Farmer,"    WJZ  will  broadcast  the  address. 


Buel  Distributing  Company 
Has  Wide  and  Varied  Line 

Carries  Big  Assortment  of  Talking  Machines, 
Records  and  Parts,  Radio  Sets  and  Acces- 
sories— Extensive  Advertising  Campaign 

Cleveland,  O.,  September  10.— The  Buel  Dis- 
tributing Co.,  of  this  city,  which  was  recently 
formed  as  a  wholesaler  of  musical  and  radio 
merchandise,  is  moving  ahead  with  tremendous 
strides,  and  the  officers  of  the  company  have 
made  arrangements  whereby  this  concern  will 
represent  many  important  lines  in  this  territory. 
In  the  musical  field  Ihe  following  lines  will  be 
handled:  Adlcr-Royal  and  Mastercraft  phono- 
graphs and  Carryola  portables,  Okeh  and 
Odeon  records.  Little  Tot  records.  Honest 
Quaker  main  springs  and  parts,  Okeh  and 
Tructonc  needles  and  Peerless  albums,  all  well 
known  products. 

In  the  radio  field  the  following  products  will 
be  handled  in  this  territory  by  the  Buel  organ- 
ization: Adler-Royal,  A-C  Dayton,  Sleeper  and 
Thermiodyne  receiving  sets,  Dictograph  speak- 
ers, head  sets  and  phone  units.  Ray-O-Vac  dry 
batteries,  Budisco  storage  batteries,  Balkite 
chargers  and  eliminators  and  Magnatron  tubes. 

Tom  R.  Buel,  president  and  treasurer  of  the 
Buel  Distributing  Co.,  and  Edward  B,  Lyons, 
vice-president  and  general  sales  manager,  stated 
this  week  thai  they  had  completed  plans 
whereby  their  company  would  be  represented  in 
the  September  issue  of  The  Talking  Machine 
World  with  the  most  striking  and  pretentious 
advertisement  ever  used  by  any  jobber  in  the 
talking  machine  field.  Both  Mr.  Buel  and  Mr. 
Lyons  are  planning  to  attend  the  annual  con- 
vention of  the  Ohio  Music  Merchants'  Associa- 
tion to  be  held  in  Cincinnati  next  week,  and 
it  is  expected  that  their  advertisement  in  The 
World  will  be  centers  of  attraction  among  the 
dealers  who  are  expected  to  attend  this  con- 


Charles  V.  Logwood  Made 

Chief  Radio  Engineer 

Electrical  Products  Mfg.  Co.  Announces  Ap- 
pointment of  Well-known  Radio  Engineer  and 
Inventor  as  Chief  of  Radio  Division 

Providence,  R.  I,,  September  8.— The  Electrical 
Products  Mfg.  Co.,  of  this  city,  manufacturer 
of  Dymac  Selecto  Five  receiving  sets,  Dymac 
loud  speakers,  head  sets  and  radio  parts,  has 
announced,  effective  September  1,  the  appoint- 
ment of  Charles  V.  Logwood,  as  chief  engineer 
of  the  radio  division  of  the  company. 

Mr.  Logwood  has  contributed  much  to  the 
development  of  radio  in  the  past.  As  early  as 
the  latter  part  of  1903  he  became  associated 
with  the  development  of  radio  telephony.  Later 
he  became  identified  with  the  Poulsen  Wireless 
Telephone  Co.,  which  seventeen  years  ago  had 
its  system  in  use  by  three  broadcasting  stations 
in  this  country.  In  1911  Mr.  Logwood  invented 
a  rotating  ticker  which  was  later  supplanted  by 
the  ultra  audion  jointly  patented  by  Mr.  Log- 
wood and  Dr.  Lee  dc  Forest,  and  which  was 
said  to  be  very  similar  to  E.  H.  Armstrong's 
method. 

It  is  stated  that  the  audio  amplifier  which  ■ 
is  now  known  to  every  radio  fan  was  discovered 
independently  by  Mr.  Logwood  and  put  into 
actual  operation  in  the  Spring  of  I9I2,  although 
Dr.  de  Fore.'^t  had  experienced  as  early  as 
1907.  He  then  became  associated  with  Dr.  Lee 
de  Forest  and  their  joint  inventions  in  ampli- 
fier circuits  and  their  many  successful  oscillat- 
ing and  modulating  circuits  are  recognized  the 
world  over,  Mr.  Logwood  was  chief  assistant 
to  Dr.  de  Forest  from  1911  to  1921.  Mr.  Log- 
wood brings  with  him  to  the  Electrical  Prod- 
ucts Mfg.  Co.  a  wealth  of  experience  and  will 
no  doubt  develop  many  new  ideas  of  his  own 
in  this  field  in  the  advancement  of  the  products 
of  Ihe  Electrical  Products  Mfg.  Co. 
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Friendly,  Modern 
Merchandising  Policy 

back  of  ^Bnmmich^  Products 

makes  greater  profits 
for  all  progressive  dealers 


THE  Brunswick  line  is  selling  today  —  consistent,  steady  fall-profit 
business  —  at  a  time  when  the  phonograph  industry  as  a  whole 
is  beset  by  price  cuts,  slumps  and  threatened  loss  of  business.  However, 
Brunswick  products  continue  in  strong  public  demand.  The  consis- 
tent friendly  cooperation  between  Dealers  and  Manufacturer  has  much 
to  do  with  the  position  of  the  Brunswick  produas  in  the  trade  today. 

Rapidly  approaching  is  the  date  of  introduction  of  the  new  Bruns- 
wick Panatrope  ...  a  new  reproducing  instrument  that  widens,  almost 
without  limit,  the  scope  of  the  music  dealer. 

Whicn  heralds  the  greatest  era  in  the  industry  ...  an  era  which  Bruns- 
wick Dealers  —  operating  under  Brunswick's  equitable  and  practical 
sales  policy — will  dominate,  to  their  greater  profit  and  influence. 

oAgain,  and  truly,  Brunswick  is  making  musical  history! 


THE  BRUNSWICK. BALKE.COLLENDER  CO. 

ManufuctutcrJ— EjtiiWijKtJ  1S4S 

GENERAL  OFFICES:  CHICAGO 
Branches  in  aU  Principal  Citici         New  York  Office;  799  Seventh  Avenue 
THE  BRUNSWICK-BALKE-COLLENDER  CO.  OF  CANADA.  Ud. 
Main  OfScei>:  3S6  Bay  St.,  Toronto        Branche.  at  Montreal.  WinnliicR,  Calsarv.  VancoueeT 


"T^e  Sign  qfCMiisical  'Prestige 


PHONOGRAPHS 


RADIOLAS 

i,>  B  B.  C.C 
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Traces  90  Per  Cent  Sales  Gain  to  Service 

International  Phonograph  Co.  Has  a  Plan  of  Giving  Service  and 
Follow-Up  That  Is  a  Winner— An  Efficient  Stock  Record  System 


In  analyzing  the  policies  aiid  practices  fc.U 
lowed  by  a  successful  establishment,  it  is  some- 
times possible  to  pick  out  one  dominant  factor 
and  safely  state  that  it  is.  in  a  large  measure, 
responsible  for  the  success  of  the  house.  Lo- 
cation, aggressive  sales  policies,  lack  of  compe- 
tition, and  the  keeping  up  of  an  efficient  credit 
and  collection  department  all  have  played  thcii 
share  in  the  building  of  successful  retail  talking 
machine  establishments,  but  it  is  doubtful  if 
any  one  factor  ha';  played  as  important  a  pari 
as  that  of  service. 

How  Service  Adds  90  Per  Cent  to  Sales 
It  is  to  service  that  the  International  Phono- 
graph Co.,  New  York,  owes  much  of  the  suc- 
cess which  it  has  had  for  the  twenty-two  years 
in  which  it  has  sold  talking  machines  while  lo- 
cated on  the  lower  East  Side  of  New  York. 
George  Sklar,  general  sales  manager  of  the 
company,  when  asked  point  blank  to  what  he 
attributed  the  success  of  the  company  stated 
that  more  than  anything  else  the  policy  of  giv- 
mg  free  service  to  a  purchaser  of  an  instrumenl 
is  responsible.  To  keep  this  service  at  Ihc 
highest  possible  notch,  a  repair  department  of 
experts,  who  arc  at  the  call  of  customers  at  all 
times,  is  maintained.  In  proof  of  his  assertion 
that  service  more  than  any  other  factor  is  re- 
sponsible for  the  large  volume  of  business  done, 
Mr.  Sklar  points  out  that  90  per  cent  of  the 
sales  made  on  the  floor  arc  to  customers  who 
have  come  to  the  store  from  all  parts  of  the 
city  upon  the  recommendation  of  their  friends. 

Again,  when  this  establishment  added  radio 
and  made  a  success  of  it,  it  was  to  talking 
machine  customers  that  the  sales  department 
looked  for  business  and  a  check-up  reveals  thai 
90  per  cent  of  the  radio  sales  were  to  former 
talking  machine  purchasers.  A  proportionately 
large  percentage  of  piano  sales  are  made  to  the 
same  clientele. 

As  the  great  bulk  of  llie  customers  of  the 
store  are  people  in  moderate  circumstances, 
fully  99  per  cent  of  the  business  done  is  on  the 
instalment  basis.  When  these  accounts  are 
paid  up,  a  salesman  from  the  store  calls  at  the 
home  of  the  customer  and  presents  the  bill  of 
sale,  thanks  the  customer  for  his  patronage  and 
inquires  as  to  whether  he  is  interested  in 
either  radio,  piano  or  some  other  musical  instru- 
ment. The  amount  of  business  done  through 
this  act  of  contact  reaches  a  large  figure. 
Making  Good  Use  of  Prospect  File 
It  is  but  natural  that  witli  such  n  high  sland- 
'"'rd  of  service  the  other  angle;  of  the  sales  force 


arc  taken  care  of  in  an  equally  workmanlike 
fashion.  The  prospect  file,  as  an  example.  The 
name  and  address  of  everyone  entering  the 
store  are  taken  and  should  they  fail  to  purchase 
the  instrument  in  which  they  are  interested,  the 
name  and  address  are  placed  on  a  filing  card 
which  is  kept  alphabetically.  A  duplicate  card 
is  also  made  out  and  given  to  one  of  the  sales 
force  who  calls  at  the  prospect's  home.  This 


card  with  the  salesman's  report  is  then  placed 
in  a  file  which  is  kept  by  dates.  If  after  the 
first  call  no  date  is  made  with  the  prospect  to 
call  at  the  store,  the  card  is  placed  ten  days 
ahead  for  another  call  to  be  made.  This  follow- 
»p  rarely  fails  lu  secure  results.  When  a  date 
is  made  for  the  prospect  to  visit  the  store,  a 
salesman  calls  at  the  appointed  time  and  accom- 
panies Ihc  prospect,  making  the  trip  in  a  taxi- 
cab  if  the  distance  warrants  it.  This  is  another 
angle  of  service  which  is  always  appreciated. 
Extensive  Canvassing 
House-to-house  canvassing  over  a  radius  of 
150  miles  is  one  of  the  features  of  the  store  and 
this  method  of  selling  accounts  for  between 
60  and  70  per  cent  of  the  total  volume  of  busi- 
ness done  during  the  Summer  and  early  Fall 
months.  Two  crews  of  canvassers,  each  under 
the  direction  of  a  crew  manager,  cover  this  wide 
territory  all  through  the  year,  making  the  trips 
in  large  trucks  carrying  a  variety  of  models  of 
talking  machines  and  radio.     WhiU'  ii  is  true- 


that  the  cost  of  this  method  of  selling  is  much 
greater  than  other  methods,  it  has  the  advan- 
tage, in  addition  to  the  profil  made,  of  keeping 
the  sales  force  intact  and  the  slock  moving. 
Efficient  Stock  Record  System 
Tlie  method  of  keeping  a  close  check  on  stock 
is  most  interesting.     Each  of  the  members  of 
the  sales  force  has  especial   responsibility  for 
some  angle  of  the  business  and  each  of  them 
makes  Ins  report  on  that  phase  of  the  business 
to  the  general  manager,  Mr.   Sklar.     He  has 
evolved  a  system  of  keeping  track  of  the  mer- 
chandise that  is  practically  self-explanatory  and 
can  hardly  he  hettered.     It  consists  of  a  two- 
card  system,  both  of  which  arc  made  out  on 
receipt  of  any  merchandise  and  which  contains 
a  full  description  of  the  instruiiient,  including 
the  make,  style,  finish,  serial  number  and  the 
address  of  llie  warehouse  in  which  it  is  stored. 
One  of  these  cards  is  given  to  the  office  depart- 
ment, the  other  is  retained  by  the  sales  man- 
ager who  keeps  these  cards  under  lock  and  key. 
When  a  sale  is  made  the  card  perlaining  to  the 
Lnstriniicnt  is  taken  out  by  (he  sales  manager 
and  attached  to  the  delivery  receipt,  which  has 
been  signed  by  the  customer  and  turned  over 
to  the  oflice  force  for  filing  witli  the  duplicate 
card.    It  can  be  readily  seen  that  this  system 
provides  for  a  double  check-up  of  the  stock  and 
allows  of  no  dishonesty  or  loss  of  merchandise. 

The  management  of  the  record  department, 
under  the  direction  of  Jack  Alickc,  is  on  a  par 
with  the  rest  of  the  sales  methods.  It  is  one 
of  the  most  complete  record  departments  in 
lower  New  York,  with  a  stock  of  more  than 
10,000  records.  The  complete  Victor  Red  Seal 
catalog  is  carried  and  a  large  stock  of  Jewish, 
Russian,  Italian,  Greek  and  Armenian  records. 
A  mailing  list  of  7,000  is  kept  and  the  record 
supplements  arc  sent  out  regularly.  Many  cus- 
tomers who  purchased  their  instruments  at  the 
International  during  the  twenty  odd  years  of 
its  existence  and  have  since  moved  to  other 
States  continue  to  send  prepaid  orders  and 
though  not  a  feature  of  Ihc  store,  a  rather  large 
record  business  is  done  by  mail. 


Opens  Branch  in  El  Dorado 

A  new  branch  of  the  Bensberg  Music  Shop 
was  recently  opened  at  West  Main  and  Cleve- 
land streets.  El  Dorado,  Ark.,  recently.  This 
concern  has  stores  in  Camden  and  Fordyce  and 
carries  a  full  line  01  musical  instruments  at  all 


Times  have  changed  in  the  Record  Business 

Old   fashioned,  profit-absorbing  sales  methods 
are  going  rapidly  into  discard 

Wanamaker,  Lyon  &  Healy,  A.  Hospe  &  Co.,  Grinnell  Bros.,  Baldwin 
Piano  Co.  and  a  great  many  other  prominent  concerns  have  adjusted 
their  sales  methods  to  meet  the  changed  conditions  by  adopting 

The  Audak  System 

The  modern  method  <if  demonttratin^  and  scllini>  rccorJs 

Without    the    Use   of  Booths 

Dealers  place  at  many  as  six  Audak  units  in  space  formerly  occupied  by  one  hnolh.    There  arc 
Audak  models  to  suit  each  particular  need.     Write  for  full  information. 

The  Audak  unit  illustrated  supplied  complete,  ready  for  use  upon  removal  from  crate 


AUDAK  CO.  -  565  Fifth  Avenue  -  NEW  YORK,  N.  Y. 
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No.  602  Receiver,  Drawing 
Room  Model.  Finished  in 
American  Walnut;  built-in 
Loud  Speaker;  space  for  "A", 
"B"  and  "C"  baiieries  also  lor 
baiiery  charger;  6-[ube;  lotally 
shielded;  dual  control.  Equip- 
ped with  volimeter.  Price  $340. 


Stromber^-Carlson/ 

again  sets  Radio's  Standards 

of  Sensitivity, 
Tone  Purity,  Selectivity  and 
Beauty  of  Design 

The  new  6-tube,  dual  control,  Stromberg-Carl- 
son  Receivers,  with  three  totally  shielded  stages  of 
radio  frequency  and  detector,  a  volt  meter  and 
perfected  audio  amplifier,  revolutionizes  even 
Stromberg -Carlson  standards  of  owners'  results. 

The  table  and  floor  cabinets  in  which  this 
advanced  example  of  radio  engineering  is  con- 
tained, set  new  standards  for  radio  even  if 
regarded  wholly  as  "Fine  Furniture." 

Other  Stromberg -Carlson  models,  with  their 
celebrated  range  and  tonal  beauty,  have  been 
perfected  along  the  lines  of  the  most  advanced 
engineering  principles  and  are  being  retained  at 
full  former  prices,  making  a  complete  quality  line. 

Stromherg-Carlson  policies,  which  have 
estahlished  radio  merchandising  stand- 
ards, remain  in  as  full  force  as  ever. 


Stromberg- Carlson  Telephone  Mfg.  Co., 

Rochester,  N.Y. 


No.  eOlTableModel;  6-tube; 
totally  shielded;  dual  control; 
equipped  with  voltmeter;  takes 
new  tube  bases;  operates  either 
horn  or  cone  type  loud  speaker; 
perlected  audio  amplifier.  Ma- 
hogany finish.  Price  $210. 


No.  1  Type  Table  Model; 
5-lube;  shipped  arranged  lor 
five  201-A  type  tubes,  also  can 
be  arranged  lor  UX-112  type 
power  tube  and  135  volt  "B" 
Battery  lor  second  stage  of  au- 
dio frequency  amplifier.  Has 
antenna  coupling  switch;  also 
key  for  switching  from  first  to 
second  audio  irequency  am- 
plifier. Mahogany  finish.  Price 
$180. 


on 


Makers  of  voice  transmission  and  voice  receptiori  apparatus  for  niorc  than  thirty  years 
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The  Necessity  of  Real  Merchandising  Effort 
/~<HEERING  will  not  sell  goods  any  more  than  it  will  elect  prcsi- 
V-^  dents,  governors  or  mayors,  for  it  happens  that  cheering 
requires  only  a  bit  of  vocal  effort  without  expense  of  money  or 
energy.  This  point  is  to  be  borne  in  mind  in  connection  with  ihe 
marketing  of  the  various  new  products  in  the  talking  machine  and 
radio  field  which  have  been  and  will  be  put  on  the  market  this  Fall. 
The  new  products  in  most  cases  have  been  received  with  great 
acclaim  by  the  dealers,  but  their  enthusiasm,  even  coupled  with  the 
merits  of  the  new  products  themselves,  will  not  move  the  goods 
unless  some  real  merchandising  effort  is  expended. 

We  hear  a  great  deal  of  comment  regarding  the  sellers'  market 
with  the  public  clamoring  for  goods  in  greater  quantities  than  can 
be  produced  and  the  general  feeling  is  that  any  industry  is  sitting 
pretty  when  this  condition  exists.  It  is  a  moot  question,  however, 
as  to  whether  the  sellers'  market  does  not  do  more  harm  than 
good  in  the  long  run.  The  talking  machine  had  its  years  when 
demand  far  exceeded  production  and  it  appears,  frankly,  that  be- 
cause of  this  condition  selling  astuteness  was  lost  when  there  was 
a  change  in  market  conditions  and  intensive  merchandising  was 
required. 

For  the  past  year  or  two  the  radio  enjoyed  a  sellers'  market 
and  we  have  witnessed  the  effects  in  the  poor  merchandising 
methods,  or  rather  lack  of  them,  that  existed  in  the  early  days  of 
the  industry,  with  all  the  thought  of  the  manufacturers  going  into 
the  matter  of  increasing  production  rather  than  to  that  of  selling. 
It  took  a  quieting  down  of  the  market  to  make  possible  the  estab- 
lishment of  sound  merchandising  policies,  making  for  permanency 
and  getting  away  from  the  get-rich-quick  methods  that  had  existed 
largely  because  there  was  not  time  to  give  to  adjustments. 

This  Fall  there  exists  in  a  large  measure  the  buyers'  markel, 
so  far  as  both  talking  machines  and  radio  receivers  are  concerned' 
and  the  dealers  will  be  able  to  approach  this  market  with  lines  of 
instruments  strongly  exploited  by  the  manufacturers  and  calculated 
to  break  down  sales  resistance.  It  means,  however,  that  the  time  is 
past  when  either  radio  receivers  or  talking  machines  will  be  bought 
in  large  quantities  voluntarily  by  the  public.    On  the  contrary,  they 


will  have  to  be  sold  and  it  depends  on  how  they  are  sold  to  know 
just  how  profitable  the  results  will  be. 

It  IS  not  on  uncommon  thing  to  run  across  a  dealer  who  com- 
ments enthusiastically  regarding  a  new  line  of  talking  machines  or 
records  or  of  radio  receivers  and  states  frankly  that  he  is  waiting 
for  the  demand  that  is  sure  to  come  for  the  new  product.  It  is  this 
attitude  that  is  largely  responsible  for  many  of  the  ills  of  the  trade 
to  date;  the  attitude  of  waiting  for  business  to  come  back.  Those 
who  have  not  waited  for  business  but  have  gone  after  it  may  not 
have  broken  the  world's  record  for  volume,  but  they  have  certainly 
had  the  least  complaint  to  make.  Some  of  them  have  even  made 
house-cleaning  sales  profitable  ventures  tlirough  energy  and  intel- 
ligent effort- 

In  the  months  to  come  there  will  be  offered  to  the  retailers  of 
this  trade  great  opportunity  for  placing  new  and  improved  products 
in  the  homes  of  the  public,  but  it  rests  entirely  with  the  individual 
dealer  to  just  how  great  an  extent  that  opportunity  will  be  capital- 
ized. He  will  be  able  to  offer  to  the  public,  and  have  offered  for 
him  by  the  manufacturer,  new  sound-producing  and  reproducing 
mediums  that  are  little  short  of  remarkable,  but  if  the  watchful" 
waiting  attitude  is  pursued,  he  is  going  to  do  little  more  business 
with  the  new  product  than  he  did  with  the  old. 

The  manufacturers  in  most  cases  have  done,  and  are  doing, 
their  part  in  the  planning  and  carrying  out  of  profitable  selling 
campaigns,  and  in  the  majority  of  cases  have  announced  plans  for 
limiting  retail  distribution  to  franchised  dealers  with  a  view  to 
insuring  territorial  restrictions  that  will  give  to  each  retailer  an 
opportunity  to  build  up  and  maintain  for  himself  a  profitable  volume 
of  trade.  It  remains  with  the  retailer  whether  the  manufacturers' 
efforts  in  developing  his  line  and  his  sales  system  will  prove  worth 
while  from  the  standpoint  of  increased  retail  sales  volume. 

Conclusions  From  Recent  Freight  Decision 
T~'HAT  it  pays  for  industries  to  put  forth  organized  effort  for 
1  their  own  protection  has  been  exemplified  in  the  case  of  the 
new  freight  classifications  on  radio  receiving  sets  and  on  radios 
and  talking  machines  combined,  for  it  is  due  to  the  resistance 
offered  by  both  the  talking  machine  and  radio  trade  to  the  demand 
of  the  carriers  that  the  Interstate  Commerce  Commission  saw  fit  to 
give  proper  and  fair  consideration  to  the  matter. 

It  is  true  that  the  new  classifications  do  not  represent  100  per 
cent  victory  for  the  trades  interested,  but  they  received  more  than 
an  even  break,  as,  for  instance,  in  the  refusal  of  the  Commission  to 
increase  rates  on  radio  sets  and  talking  machines  combined  or  to 
provide  the  higher  classifications  for  accessories  and  for  radio  out- 
fits themselves,  in  the  belief  that  the  accessories  were  actually  a  part 
of  the  complete  instrument. 

Although  the  trade  has  been  saved  many  thousands  of  dollars 
through  the  fight  against  increased  rates  carried  on  by  the  Music 
Industries  Chamber  of  Commerce  and  representatives  of  talking 
machine  and  radio  manufacturers,  as  well  as  the  radio  trade  asso- 
ciations, it  is  unfortunate  that  there  is  not  more  general  interest 
shown  in  the  matter  on  the  part  of  the  retail  trade  at  large  In- 
creased freight  rates  are  not  something  that  interests  the  manufac- 
turer alone,  for  in  many  cases  they  are  paid  directly  by  the  dealer 
and  even  when  the  manufacturer  actually  pays  them  on  an  adjust- 
ment basis  It  represents  a  direct  charge  against  the  goods  and  must 
be  absorbed  in  the  wholesale  price. 

This  question  of  freight  rates  is  one  to  be  watched  carefully 
in  every  hne  of  industry,  for  there  are  continual  efforts  being  made 
to  change  classifications  and  increase  charges  on  one  pretext  or 
another.    Constant  watchfulness  means  dollars  saved 


New  Era  in  the  Talking  Machine  Industry 

TTHOSE  members  of  the  trade  who  are  directly  interested  in  the 
I  development  of  the  talking  machine,  and  they  are  many  are 
beginning  to  wonder  just  what  the  future  holds  in  store  for  the 
industry  in  the  matter  of  improved  recording  processes  and  repro- 
ducing media,  for  the  past  few  months  have  brought  about  such 
startling  innovations  that  there  have  been  opened  up  entirely  new 
prospects  for  the  industry. 

Where  are  those  who  a  few  years  ago  were  inclined  to  believe 
that  the  talking  machine  and  its  accompanying  records  had  come 
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dose  to  reach.ng  ,he,r  final  stage  of  development  and  U,at  wlnle 
there  wou  d  naturally  be  minor  improvements  here  and  .here  the 
prospects  for  any  radical  ehanges  were  slim?   I,  is  true  that  to  the 

ments  that  are  to  be  offered  to  the  publie  this  Fall,  but  there  are 
many  others  that  are  due  directly  to  the  research  and  ingenui  y 
talking  machme  engmeers. 

future  of  the  talkmg  machine  trade  should  find  much  reason  for 
renewed  courage  m  this  attitude  of  the  manufacturers  who  have 
sufficent  fa.th  m  the  future  to  make  heavy  investments  in  the  pro- 
duction of  musical  instruments  that  without  question  will  have  a 
strong  appeal  to  the  buying  public.  This  Fall  may  be  accepted  a, 
marking  an  entirely  new  era  in  the  talking  machine  industry. 

Steady  Improvement  in  Demand  for  Records 

/-\NE  of  the  best  signs  as  an  indication  of  conditions  and  pros- 
^  pects  in  the  talking  machine  field  is  found  in  the  steady 
improvement  in  record  business  in  most  localities  thus  far  this  year 
which  has  totaled  a  volume  month  by  month  greater  than  that  for 
the  corresponding  period  of  1924. 

This  growth  of  record  business  indicates  two  important  things - 
first,  that  those  who  have  talking  machines  have  not  in  any  sense 
deserted  them  entirely,  but  are  using  them  steadily  for  entertain- 
ment purposes,  and,  secondly,  that  there  have  been  a  substantial 
number  of  new  converts  to  the  talking  machine,  who  have  bought 
instruments  and  are  building  up  record  libraries,  for  it  must  be 
admitted  that  when  records  are  bought  they  are  bought  to  be  played 
and  the  only  medium  for  their  reproduction  is  the  talking  machine. 

It  IS  noticeable  that  in  this  steadily  growing  demand  for  records 
there  is  a  strong  leaning  toward  selections  of  music  of  the  better 
class,  which  may  be  ascribed  to  a  number  of  causes,  among  them 
the  practice  of  giving  better  attention  each  week  to  one  or  two 
high-class  records  in  the  regular  catalog;  secondly,  substantial  price 
reduction  on  records  of  the  better  sort,  and,  thirdly,  the  influence 
of  radio,  which  it  is  conceded  awakens  a  desire  in  the  hearer  to 
have  a  permanent  record  of  the  various  selections  heard  at  intervals 
over  the  air. 

This  record  demand  is  a  healthy  sign,  for  the  record  business 
is  considered  largely  the  fundamental  feature  of  the  talking  machine 
trade.  In  the  earliest  days  of  the  industry  the  fact  was  recognized 
that  although  only  one  machine  might  be  sold  to  a  customer,  the  real 
meat  of  the  business  was  in  the  constant  record  sales  to  that  same 
customer,  representing  a  total  amount  often  several  times  the  value 
of  the  instrument  purchased. 
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Mapping  Out  the  Sales  Campaign  for  Radio 

THE  passing  of  the  Summer  months,  with  their  electrical  storms 
and  static  and  their  humidity,  removes  from  the  field  of  the 
radio  merchant  the  bugbear  of  poor  Summer  reception,  although, 
when  all  is  said  and  done,  the  owner  of  a  radio  receiver  in  any 
large  center  under  present-day  conditions  has  been  able  to  enjoy 
most  acceptable  programs  with  little  or  no  interference  ninety 
per  cent  of  the  time. 


Now  with  the  coming  of  Fall  there  is  nothing  to  interfere  with 
the  dealer  who  is  really  interested  in  radio,  mapping  out  sales 
campaigns  that  %vill  keep  him  in  contact  with  all  his  prospects,  in- 
cluding those  who  hesitated  because  of  the  coming  of  Summer, 
and  those,  perhaps  in  greater  number,  who  have  been  waiting  to 
see  the  new  things  in  radio  before  making  a  final  decision. 

The  coming  Fall  will  see  the  average  retailer,  particularly  if  ■ 
he  has  been  in  the  trade  for  a  season  or  two,  better  equipped  than 
ever  to  handle  his  radio  department  intelligently  and  profitably. 
If  he  has  watched  the  experiences  of  others  and  gained  anything 
from  his  own  experience  he  will  have  the  service  problem  pretty 
nearly  solved  so  far  as  the  local  situation  is  concerned.  He  will 
have  his  stock  arranged  both  for  display  and  demonstration  in  an 
efficient  manner,  and  he  will  be  able  to  offer  to  his  clientele  new 
receivers  that  will  embody  a  sufficient  number  of  important  features 
10  give  them  a  genuine  sales  appeal. 

Dealers  nowadays  are  not  inclined  to  stock  radio  on  the  old 
hit  and  miss  plan,  but  are  beginning  to  differentiate  between  the 
different  types  of  circuits  and  are  balancing  their  lines.  This 
gives  an  opportunity  for  more  intelligent  sellijig,  in  short,  quicker 
turnover. 

Radio  has  apparently  settled  down  to  be  a  stable  industi7. 
for  although  there  are  many  matters  which  still  require  adjust- 
ment the  chief  difficulty  seems  to  have  been  overcome,  which  means 
that  the  distributors  and  dealer  in  radio  products  can  look  to 
the  future  with  no  small  degree  of  confidence. 


Where  Too  Much  Help  May  Be  Harmful 

OOME  years  ago  the  business  men  of  the  country  were  much 
"J  perturbed  over  what  they  termed  the  "paternal"  attitude  of 
the  Government  in  its  efforts  to  tell  business  men  what  they  should 
or  should  not  do  or  at  least  to  suggest  the  best  means  for  developing 
and  handling  trade.  It  was  felt  at  the  time,  and  perhaps  rightly, 
that  if  the  Government  concerned  itself  with  the  passing  of  appro- 
priate legislation  and  enforcing  that  legislation  it  would  best  serve 
the  purpose  of  its  creation. 

To-day  there  seems  to  be  a  distinct  change  in  this  attitude  to- 
ward Government  help  or  interference,  as  the  case  may.be,  and 
each  week  almost  we  hear  of  the  establishment  of  some  new  Bureau 
in  Washington  most  frequently  under  the  auspices  of  the  Depart- 
ment of  Commerce  to  solve  problems  for  the  business  man  and 
make  his  road  smoother.  We  have  seen  the  inauguration  of  the 
Standardization  Bureau,  which  unquestionably  has  done  much  good. 
We  have  witnessed  the  efforts  of  Secretary  Hoover  to  clear  up  the 
question  as  to  the  rights  of  trade  associations.  The  big  question, 
however,  is  that  of  how  far  the  Government  should  go  in  aiding 
business  and  whether  or  not  industry  is  not  getting  to  a  point 
where  in  many  cases  it  is  content  to  allow  Government  departments 
to  do  those  things  which  by  right  each  division  of  business  should 
do  for  itself. 

There  is  such  a  thing  as  too  much  help,  which,  through  en- 
couraging the  individual  or  the  industry  to  seek  outside  support, 
makes  for  weakness.  There  should  be  a  distinct  line  of  demarca- 
tion between  what  industry  should  accomplish  and  what  the  Govern- 
ment should  do  for  it.  m 


RADIO  CABINETS  PHONOGRAPH 

Quality  Cabinets  on  a  Quantity  Basis 

Your  inquiries  will  receive  prompt  attention. 

QUALITY  SER  VICE  PRICE 

JORDAN   CABINET  CORPORATION 


Telephone  SUNSET  { 


EnWAUD  u.  JoilDAN,  JR.,  Presijeni  First  Avenue  and  56th  Street 

Brooklyn,  N.  Y. 

For  thirty  years  the  name  Jordan  has  stood  for  quality  in  cabinet  work 
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Important  Policy  Program  Announced  by 

Columbia  Phonograph  Co.  Benefits  Trade 

Policy  Outlined  by  W.  C.  Fuhri.  Vice-President  and  General  Sales  Manager,  Gives  Details  as  to 
New  Recordings.  Record  Return  Privileges  and  Advertising  Allowance 


The  Columbia  record  policy  for  the  coming 
season  was  outlined  to  Columbia  dealers  re- 
cently in  a  very  important  Idler  over  tlic  signa- 
ture of  W.  C.  Fuhri,  vice-president  and  general 
sales  manager  of  the  Columbia  Phonograph  Co., 
Inc.  This  letter,  setting  forth  the  fundamental 
features  of  the  Columbia  record  policy  for  the 
coming  season,  reflects  the  consideration  and  at- 
tenlion  that  is  being  accorded  the  dealers"  prob- 
lems by  Columbia  executives.  The  directing 
beads  of  the  Columbia  business  comprise  exec- 
utives who  are  thoroughly  familiar  with  mer- 
chandising conditions  in  the  phonograph  indus- 
try and  through  their  knowledge  of  the  trade 
they  arc  in  a  position  to  give  the  dealers  excep- 
tional co-operation  in  outlining  a  policy  that  will 
prove  of  benefit  to  every  factor  of  the  trade. 
The  letter  to  Columbia  dealers  announcing  the 
new  record  policy  read  as  follows: 

"In  the  present  unsettled  condition  prevail- 
ing in  the  phonograph  industry,  we  realize  that 
to  restore  confidence  and  to  assure  to  Columbia 
dealers  a  profitable  business,  the  Columbia  Co. 
can  assist  more  than  in  any  way,  in  the  adop- 
tion of  a  policy  which  will  protect  the  dealer 
and  restore  to  him  his  peace  of  mind  on  the 
two  main  points  on  which  the  trade  is  constant- 
ly in  doubt.  We  refer  to  the  fear  of  list 
price  reductions — ^which  result  in  losses  to  deal- 
ers, and  overstocking— which  keep  the  dealer's 
profits  on  his  shelves.  To  our  efforts  to  correct 
the  above  conditions  we  add  generous  trade 
discounts  and  substantia]  assistance  in  advertis- 
ing Columbia  products. 

"Our  entire  record  manufacture  has  been  re- 
newed and  improved  to  the  end  that  we  are 
now  confident  we  are  producing  records  superior 
in  quality  to  any  record  manufactured  to-day. 


The  public  has  recognized  the  wonderful  im- 
provement in  both  recording  and  manufaclur 
ing  methods  employed  by  Columbia  and  our 
dealers  have  been  generous  in  their  expressions 
of  appreciation  of  our  new  quality  record  prod- 
uct. Everyone  who  hears  the  New  Process 
Columbia  records  is  immediately  struck  with 
the  quality  of  tone,  volume  and  clarity  and  tlie 
wonderful  smooth  surface. 

"New  Prices  and  New  Labels.  From  now  on, 
all  records  manufactured  by  Columbia  will  be 
of  this  new  quality  and  will  be  identiBed  by  new 
labels  as  follows:  75  cents  10-inch  and  $1.25 
12-inch  (a  new  black  and  gold  label).  Our  For- 
eign or  International  Language  Scries,  75  cents 
10-inch  and  $1.25  12-inch  (a  new  green  and  gold 
label  of  the  same  design).  $1.00  10-inch  and 
$1,50  12-inch  (blue  and  gold  label  of  similar  de- 
sign). $1.25  10-inch  and  $2.00  12-inch  (purple 
and  gold  label  same  design). 

"Return  Privilege.  Dealers  may  return  Colum- 
bia records  every  three  months  to  an  amoimt 
equal  to  10  per  cent  of  the  dealer's  net  pur- 
chases of  Columbia  records  in  the  three  months' 
period,  Wc  urge  dealers  to  take  full  advantage 
of  this  liberal  offer.  It  removes  alt  uncertainty 
regarding  your  record  stock  and  avoids  all  the 
expense  incident  to  keeping  overstock  records 
for  long  periods  awaiting  the  announcement  of 
a  cut-out  exchange. 

"Advertising  Allowances.  Until  further  notice 
Columbia  will  pay  without  limit  50  per  cent  of 
the  net  cost  of  all  advertising  inserted  by  Co- 
lumbia dealers  in  newspapers  in  their  vicinity, 
provided  the  copy  exclusively  features  Columbia 
records  at  list  prices  bearing  the  new  Columbia 
labels  only.  All  the  dealer  need  do  is  to  place 
the  advertising  as  above,  then  after  he  ha?  paid 


the  bill,  send  the  receipted  bill  to  our  branch  or 
jobber  from  whom  he  purchased  his  Columbia 
product  with  a  copy  of  the  advertisement.  The 
dealer  will  at  once  receive  the  company's  check, 
or  credit  memorandum  for  50  per  cent  of  the 
bill.  You  may  not  deduct  the  amount  from  your 
account.  No  such  deductions  will  be  allowed 
under  any  circumstances.  We  are  positive  that 
you  need  only  attract  customers  to  your  store, 
as  sales  will  surely  follow  any  hearing  of  new 
Columbia  records.  We  urge  you  to  take  full  ad- 
vantage of  this  unprecedented  offer  of  financial 
assistance  in  advertising  Columbia  records  and 
directing  the  public  to  your  store. 

"Guarantee.  Wc  giiarantee  all  Columbia  deal- 
ers a  full  rebate  in  records,  on  all  new  Colum- 
bia label  records  should  we  reduce  list  prices 
on  these  records;  that  is,  the  black,  green,  blue 
and  purple  label  records  with  gold  lettering  as 
described  above,  before  May  1,  1926, 

"We  believe  wc  have  covered  every  point  of 
vital  interest  to  Columbia  dealers  and  in  a  way 
which  will  convince  them  of  our  full  apprecia- 
tion of  their  problems  and  in  a  manner  which 
cannot  help  but  be  highly  satisfactory.  We  sum 
up  as  follows: 

"1.  Highest  quality;  2.  10  per  cent  record  re- 
turn privilege;  3.  50  per  cent  advertising  allow- 
ance without  limit  on  newspaper  advertising  of 
exclusive  Columbia  new  label  records;  4.  Guar- 
antee against  list  price  reductions  up  to  May  1, 
1926,  on  new  label  records." 


New  Store  in  Olean,  N.  Y. 

The  Capitol  Store,  Olean,  N.  Y,,  rcccnlly 
added  a  music  department  and  a  program  of 
musical  entertainment  served  to  inaugurate  the 
inception  of  the  new  department.  Local  vocal- 
ists and  instrumentalists  were  engaged  to  en- 
tertain those  attending  the  opening  ceremonies. 
A  full  stock  of  musical  instruments  is  carried. 

Geo.  Cracknell  has  been  appointed  manager 
of  the  Conn-Portland  Co.,  of  Portland.  Ore. 


PEERLESS  ART  MISSION  ALBUMS 


The  new  Peerless  10  and  12-inch  Art  Mission  Album  has  won 
recognition,  overnight,  as  being  the  finest  product  of  the  album 
maker's  art.    There  is  good  profit  in  it,  too. 

Peerless  Art  Mission  combines  an  Album  of  great  attractiveness, 
of  exceptional  durability — and  at  an  extremely  low  price.  Beauti- 
fully embossed  and  gold  stamped  cover. 


PEERLESS  RECORD  CARRYING  CASE 

IS   THE   PORTABLE'S  COMPANION 

Every  portable  sale  should  include  a  Peerless  Record  Carrying  Case.  Each  carrying  case 
also  induces  the  sale  of  more  records.  Encourage  record  sales  with  Peerless  Record  Car- 
rying Cases. 


Exclusive  metropolitan  distributors  for  the  new  beautiful  and  educational 
"PICTORIAL  RECORDS"  for  children. 


PEERLESS  ALBUM  COMPANY 

RHI1_    RA.VIS,  President 

636-638  BROADWAY,   NEW  YORK 


WALTER  S.  GRAY  CO.,  P.ciKe  Co..l  Reprsiei 
Ssn  Franciicoand  Lot  Antelei 


L.  W.  HOUGH,  146  M«i 
Boiton,  M*ii 
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A  miniature  ref-roduclion  of  the  new 
Everybod^s  India  stock  catalog,  the 
greatest  of  its  kind  ever  issued  in  the 
talking  machine  industry.  It  is 
Printed  throughout  in  sepia  ink,  and 
illustrates  and  describes  all  the  many 
talking  machine  parts  and  accessories 
that  we  sell. 

Should  one  need  a  "dictionary"  of 
parts  and  accessories,  he  need  go 
no  further  than  this  new  catalog,  for 
everything  in  a  phonograph  is  de- 
scribed in  detail. 

Handsomely  bound  and  equipped 
with  hanger  strop.  Sent  in  special 
cardboard  mailing  carton,  postage 
prepaid.  Mail  in  your  business  card 
no7v  for  a  copy. 


REPUTATION 

]HPLRE  is  no  element  in  business  of  such 
NSllfflil  streng:th  and  yet  so  intangible  as  repu- 
tSSs^M  tation.  Achie\  ement  follows  endeavor 
with  the  same  regularity  as  desire  precedes 
the  act,  so  that  a  succession  of  well  handled 
orders  gi\es  our  customer  the  opinion  that 
Everybody's  Service  is  operating  for  him. 

Week  after  week,  and  month  after  month, 
the  flow  of  orders  from  dealers  here  and  abroad 
are  handled  with  celerity  and  efficiency,  and  it 
frequently  happens  that  hundreds  of  orders 
are  received  in  a  year  from  just  one  customer. 
These  orders  call  for  phonograph  parts  of  all 
kinds,  styles  and  sizes  for  today's  phonographs 
and  for  the  hundreds  of  obsolete  models,  as 
well  as  for  tone  arms,  sound  boxes,  motors, 
needles  and  other  accessories  produced  under 
the  Quaker  trade-mark. 

To  one  unfamiliar  with  the  workings  of  our  expert 
organization  and  the  modern  methods  of  handling  such 
a  vast  detail,  it  appears  as  a  marvelous  feat  to  handle  such 
a  volume  of  business  without  complaints.  But  our  repu- 
tation for  quickness,  fair  dealing  and  prompt  shipments 
are  at  stake  with  every  order — no  matter  how  large  or 
small — and  the  success  of  handling  your  order  alone, 
gives  you  your  opinion  of  Everybody's  Service.  Your 
good  will  is  one  of  our  fondest  possessions,  and  everything 
we  can  do  is  done  to  enhance  your  opinion.  Also  we 
operate  from  what  we  believe  is  the  greatest  storehouse  of 
phonograph  parts  and  accessories — Everybody's  Building 
— which  we  recently  purchased  to  insure  a  continuity  of 
this  service. 


Makers  of  Hont>nt  Quaker  Main  Springs 
A  Comolete  Line  o/  Talking  Machine  Repair  Materials 
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Turning  Foreign  Records  Into  Real  Cash 

Starting  a  Foreign  Record  Department  and  Making  It  a  Success 
— How  Live  Retailers  Are  Profiting  Through  Foreign  Records 


(The  World  has  been  asked  l>y  dealers  from  time  to 
time  how  to  go  about  starling  a  foreign  record  depart- 
ment— how  lo  select  the  record  alock,  prevent  orerJoading 
and  last  but  not  least  how  lo  reach  (he  foreign  people  in 
the  community  who  micbt  he  con.'.tdercd  ptospecls.  In 
the  following  article  an  attempt  is  made  to  outline  in  a 
general  ivay  how  to  start  the  department  and  the  methods 
of  several  successful  dealers  arc  given  to  concretely  illus- 
trate the  best  forms  of  sales  promotion. — Editor.) 

Many  talking  machine  dealers  have  been  seri- 
ously thinking  of  starting  a  foreign  record  de- 
partment but  they  have  hesitated  for  various 
reasons,  among  them  being  fear  of  stocking 
unsalable  records  through  ignorance  of  the  field, 
what  foreign  language  records  to  Itandle  and 
just  how  to  go  about  creating  a  demand.  The 
considerations  involved  in  opening  such  a  de- 
partment, however,  can  be  easily  and  simply 
solved  in  the  following  manner: 

Analyze  your  c^mmunily  xiiith  relation  lo  the 
number  of  foreign-born  residents  of  various 
nationalities  residing  therein. 

Start  the  department  by  handling  the  records  of 
the. nationalities  represented  by  the  largest  number 
of  foreign-born  residents. 

Secure  the  latest  foreign  language  record  lists 
of  the  company  whose  products  you  handle.  Then 
go  lo  several  of  the  leading  members  in  the  see- 
lions  of  the  city  in  which  live  the  people  you  desire 
to  make  patrons  and  ask  them  lo  go  over  the  list 
and  select  those  which  are  most  popular  with  their 
countrymen. 

Make  your  first  order  small  in  number  of  each 
record  but  complete  in  scope  of  numbers  which 
are  popular. 

A  department  started  along  the  lines  outlined 
above  has  the  advantage  of  keeping  down  the 
investment  of  the  dealer,  eliminating  the  danger 
of  loss  through  dead  stock  and  at  the  same  time 
giving  the  dealer  a  stock  which  is  complete 
enough  to  meet  the  potential  demand. 

How  Barbieri  Builds  Sales   

D.  Barbieri  &  Brc,  of  VVaterbury,  Conn.,  are 
one  of  the  most  successful  firms  catering  to  the 
foreign-born  in  that  section  of  the  State.  A 
large  foreign  record  business  has  been  built  up 
by  going  after  sales.  For  example,  canvassing 
has  been  found  most  effective  in  selling  records. 
D.  Barbieri  himself  gets  out  among  his  cus- 
tomers and  prospects  and  sells.  In  addition 
several  men  are  employed  in  outside  sales 
work.  Holidays  especially  are  tremendous  sales 
boosters,  as  on  these  days  the  foreign-born 
people  make  merry.  Wine  and  song  are  the 
order  on  these  days  and  this  enterprising  dealer 
takes  advantage  of  this  to  make  vigorous  drives 
for  record  and  machine  business  several  weeks 
in  advance  of  each  holiday.  What  the  results 
are  is  indicated  by  the  fact  that  during  the  past 
year  approximately  300  talking  machines  and 
many  thousands  of  records  have  been  sold. 
"Among  the  foreign-born  people,"  says  Mr. 
Barbieri,  "one  sale  leads  to  another.  For  in- 
stance, recenily  I  sold  a  talking  machine  to  one 
Italian  family  and  as  a  result  of  that  sale  I  have 
sold  four  instruments  in  that  one  tenement. 
Most  sales  are  closed  at  night,  for  the  reason 


that  at  this  time  llic  entire  family  is  at  home. 
This  is  also  a  good  time  lo  get  busy  to  sell 
records.  Of  the  greatest  importance  is  the  type 
of  salesman  employed.  The  salesman,  if  possi- 
ble, should  be  of  the  same  nationality  as  the 
people  he  is  trying  to  secure  as  customers.  If 
this  is  not  possible  at  least  employ  a  man  or 
woman  who  is  sympathetic  towards  the  foreign- 
born  or  who  is  prepared  to  study  these  people 
with  a  view  to  gaining  their  confidence  and 
good  will.  Once  a  salesman  or  dealer  gains  the 
friendship  of  a  foreign-born  prospect  he  will  be 
the  only  one  in  his  line  to  do  business  with  that 
individual.  Also  the  news  will  spread  and 
friends  of  the  patron  also  will  visit  his  store  to 
buy.  Another  important  point  is  the  need  for 
the  dealer  sending  out  supplements  and  adver- 
tising in  the  foreign  language  papers,  if  there 
are  any  in  his  community. 

Record  Stock  Numbers  70,000 
James  K.  O'Dca,  one  of  the  most  successful 
talking  machine  dealers  in  the  State  of  New 
Jersey,  who  operates  stores  in  Paterson  and 
Passaic,  N.  J.,  also  lias  built  up  an  extremely 
large  foreign  record  business.  Mr.  O'Dea  be- 
lieves that  a  complete  foreign  language  record 
stock  is  the  only  way  to  build  up  a  reallj 
lucrative  business  among  the  foreign-born.  A 
stock  of  foreign  language  records  numbering 
close  to  70,000  and  representing  forty-eight  lan- 
guages or  dialects  is  handled.  On  a  counter 
are  the  record  supplements  of  the  foreign  rec- 
ords handled  so  that  customers  can  select  the 
catalog  in  which  they  are  interested  with  a 
minimum  of  trouble.  At  the  present  time 
approximately  SO  per  cent  of  the  store's  busi- 
ness consists  of  foreign  language  record  sales 
Manager  Pulis,  of  the  Paterson  store,  in  com- 
menting on  this  angle  of  the  business,  states 
that  courtesy  and  knowledge  of  the  catalog 
have  been  responsible  for  this  large  business. 
He  also  pointed  out  that  many  dealers  fail  in 
their  attempts  to  build  up  this  branch  of  their 
business  through  ignorance  of  the  dialects 
which  comprise  several  of  the  leading  foreign 
languages.  For  instance,  a  Neapolitan  Italian 
regards  a  Sicilian  language  record,  if  not  with 
actual  distaste,  at  least  with  complete  indiffer- 
ence. He  would  not  buy  such  a  record  under 
any  circumstances.  The  dealer  and  his  sales 
force  should  acquaint  themselves  with  the  cata- 
logs as  well  as  these  differences  in  the  various 
dialects. 

Likewise,  the  foreign  language  catalogs  con- 
tain many  musical  gems  of  universal  appeal- 
.^n  instance  of  this  is  "Cielito  Lindo"  whicfi 
was  listed  for  a  long  time  as  a  foreign  language 
recording.  It  became  so  popular,  however,  that 
a  short  time  ago  it  was  released  by  most  of  the 
leading  record  companies  in  their  regular 
catalogs. 

Profitable  Field,  Says  J.  P.  Duffy 

"The  foreign  language  record  field  is  one  that 
is  often  neglected  by  dealers  who  feel  that  it  is 
not  profitable  or  that  it  is  not  worthy  of  culti- 


vation." says  J.  P.  Duffy,  advertising  manager 
of  the  Columbia  Phonograph  Co.,  Inc.  "Such  a 
feeling  is  untrue — and  unprofitable,  because  it 
causes  the  loss  of  many  sales  that  would  mate- 
rially increase  the  dealer's  revenue  and  lead  to 
many  additional  sales  of  records  in  the  English 
language.  It  has  been  truly  said  that  cosmo- 
politan America  offers  an  unliYnited  .f^elti  for 
selling  to  foreign-born  people,  Tliis  is  particu- 
larly true  of  phonograph  record  selling  because 
the  records  are  made  in  the  native  tongue  of 
the  customer  and  with,  those  instruments  with 
which  he  or  she  is  most  familiar. 

"The  Columbia  Co.,  with  whose  methods,  ol 
course,  I  am  most  familiar,  has  made  special 
efforts  to  give  the  foreign-born  record  buyers 
their  native  music  as  it  would  be  heard  and 
played  in  their  own  countries.  Special  record- 
ing expeditions  have  been  sent  out  to  far  coun- 
tries to  insure  accurate  reproduction  of  native 
selections.  These  expeditions,  in  addition  to 
visiting  European  countries,  have  traveled  to 
China,  Siam,  Java,  etc.,  to  secure  suitable  mate- 
rial for  records,  thus  giving  the  dealer  some- 
thing worthwhile  on  which  to  concentrate  his 
selling  effort," 

An  Interesting  Experiment 
An  exceedingly  interesting  sidelight  on  the 
foreign  language  record  business  is  given  by 
Dan  DesFoldes,  sales  manager  of  the  foreign 
record  department  of  the  Columbia  Phonograph 
Co.,  Inc.,  following  a  trip  to  dealers  in  many 
parts  of  the  country.    He  says: 

"During  my  recent  trip  over  the  country  I 
met  the  unique  experience  of  playing  a  few 
instrumental  records  to  dealers  of  as  many  as 
nine  different  nationalities.  Each  one  of  these 
dealers  claimed  that  the  records  are  of  his  par- 
ticular nationality.  The  answer  is  that  the 
selections  contained  in  these  records  arc  so  well 
known  to  every  race  and  nationality  in  Europe 
that  all  the  dealers  were  right  by  claiming  them 
lo  be  of  their  country. 

"One  of  the  leading  phonograph  dealers  in 
Washington,  D.  C,  who  occupies  a  very  busy 
corner,  hearing  these  records,  decided  to  put  in 
a  full  line  of  foreign  instrumental  selections, 
which  will  be  used  exclusively  on  the  "broad- 
caster" (outside  horn).  This  American  dealer 
recognized  some  of  the  melodies  of  these  rec- 
ords and  claims  since  that  his  purely  American 
trade  is  asking  constantly  for  more  of  this  type 
of  records." 


A.  Levine  With  RCA  Jobber 

A.  Levine,  formerly  connected  with  E.  Blout, 
Inc.,  Victor  wholesale  department,  recently 
joined  the  staff  of  the  National  Light  &  Elec- 
tric Co.,  New  York  distributor  of  the  radio 
products  of  the  Radio  Corp.  of  America.  Mr. 
Levine  will  deal  exclusively  with  the  music 
trade  and  his  familiarity  with  the  trade  and  his 
wide  acquaintance  will  prove  of  great  as- 
sistance in  his  new  connection. 


STARR  PIANOS     STARR  PHONOGRAPHS 
GENNETT  RECORDS 

Represent  the  Hiqhest  cJttainmtnt  in  cMusical  QVorth 

9;^e  STARR  PIANO  COMPANY 

Established  l872  Richmond.  Indiana 
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Model  Twenty 

A  new  one-dial  Kennedy  combining 
simplest  operation  with  accurate  con- 
trol All  broadcast  stations  conveni- 
ently separated  from  one  end  of  the 
dial  to  the  other.  Lists  at  Sgo.oo. 
without  accessories.  Sliglitl'-  higher 
west  of  the  Roc\ies. 


Royal  Sixteen 

A  completely  self<ontained  set. 
including  superb  reproducer  w\lh 
full-throated  tone  diamber.  all 
butlt-in.  i.is«dt5i3s.oo  (with- 
out accessories).  SlighllyhiglieT 
uiest  of  the  Roel[iej. 


'?00  OOO 


Model  Fifteen 

The  outstanding  pi^fiirmcr  in  (fir 
radtofield.Onlytwoduilsfor  tun- 
ing. Highly  selective,  with  tone 
pure,  natural  and  hfeUlie.  Price 
Si30.oo  (without  accessories) 
Slightlybighcr  westofiheRock'es. 


Royal  Speaker 

Model  Six-Thirty 

A  console  speal{er  deluxe  enelojed 
iTt  mahogany  cabinet  wtih  beauii- 
fully  grilled  front.  Lists  at  S40.00. 
SligJiilyJiigliCT-  toest  of  the  Roclfies. 


Spe 


leakers 

Embodies  the  same  rcproduciiifi 
uRiE  used  in  ifie  Kennedy  Royal 
Sbeal{er.  Two  sizes.  Model  Six- 
Ten,  13  in.  bell,  $20.00.  Model 
Six-Twenty,  is  in.  bell.Sii.oo. 
Slightly hrgJiff  wesCof  the  Rocliies. 


I     Colin  D,  Kennedy  ConpORATlON, 
1019  Locust  St,,  St.  Lou:s,  Mo, 

Toil  tniiy  jeiuJ  particulars  of  the 
Kennedy  Protecti\>e  Dealer  Franchise 


Kennedy  iuie. 


Music  Dealers  are  Flocking  to  this 
Highly  Attractive  Radio  Line 

Music  dealers !  Model  Twenty  is  the  latest  addition  to  the  famous 
Kennedy  line.  It's  a  real  seller — combines  royal  radio  reproduction 
with  one  dial  and  accurate  control  r  r  r  This  new  5-tube  receiver  fea 
lures  a  special  Kennedy  development.  Its  5 "  dial  is  so  arranged  that 
all  stations  are  conveniently  separated  over  the  entire  scale,  even 
those  whose  wave  lengths  are  ordinarily  "jammed"  together.  This 
feature,  added  to  its  high  selectivity,  makes  Model  Twenty  the  ideal 
instrument  to  operate  and  the  ideal  instrument  to  sell. 

Model  Twenty  is  every  inch  a  Kennedy — designed,  engineered  and 
manufactured  to  those  high  standards  that  make  all  Kennedy  recei- 
vers stay  sold  and  free  from  "come-backs"  or  excessive  service. 

Real  Protection  for  You  in  the  Kennedy  Franchise 

The  Kennedy  Dealer  Protective  Fran- 
chise offers  every  radio  dealer  a  real  work- 
ing goal.  It  grants  him  exclusive  sales 
privileges  in  his  own  community — pro- 
tects him  against  encroachment,  unfair 
competition,  overlapping,  dumping. 


"gyp"  practices  and  other  evils  that 
have  menaced  the  radio  trade. 

Get  full  details  on  the  Kennedy  Protec- 
tive Dealer  Franchise,  take  the  road  to 
permanent  radio  success. 


COLIN  B.  KENNEDY  CORP. 


2019  LOCUST  ST. 


ST.  LOUIS,  MO- 


Ofie  ^oijaltii       ^ 'J^adio 
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Effect  of  Broadcasting  on  Radio  Industry 


Broadcasting  Has 
Popularity — Will 


The  success  of  Ihc  entire  radio  business,  so 
far  as  it  concerns  the  manufaclurc  and  dislri- 
bution  of  receiving  instruments,  depends  entire- 
ly upon  the  maintenance  and  development  of 
radio  broadcasting.  It  was  the  estabhshment 
of  broadcasting  stations  that  was  responsible 
for  the  new  industry  and  its  future  is  depend- 
ent entirely  upon  what  the  broadcasters  offer 
and  how  they  offer  it. 

There  are  those  wlio,  in  the  earlj'  days,  were 
a  bit  pessimistic  as  to  just  how  long  broa<l- 
casting  stations  would  operate  or  Just  how  long 
they  would  continue  to  give  programs  suffi- 
ciently interesting  to  warrant  the  purchase  of 
receiving  instruments  costing  several  hundred 
dollars  in  cerlain  cases,  for  the  purpose  of 
hearing  those  programs.  This  feeling  fortunate- 
ly has  to  all  intents  and  purposes  disappeared, 
and  there  is  a  general  belief  well  established  in 
fact,  that  broadcasting  in  one  form  or  another 
is  now  a  permanent  institution,  and  that  tlie 
future  holds  sufficient  promise  in  that  direction 
to  insure  public  radio  interest  for  an  indefinite 
period  to  come. 

Responsible  for  Improvements 
The  broadcasting  interests  themselves  deserve 
full  credit  for  improvements  in  methods  that 
have  served  to  stabilize  radio  reception  to  a 
degree  little  dreamed  of  onlj-  a  few  years  ago- 
While  there  have  unciucstionably  been  many 
improvements  made  in  the  means  for  recep- 
tion, it  would  seem  thai  a  full  proportion  of  tlie 
credit  is  to  be  given  to  those  who  have  put  on 
the  air  worth-while  programs  and  improved  ap- 
paratus to  a  point  wliere  these  programs  can  be 
received  with  practically  no  interference,  and 
with  a  minimum  of  uncertainty. 

It  is  due  to  the  broadcasters  that  Summer- 
time radio  is  possible,  for  it  has  been  found 
that  if  sufficient  power  is  used  in  the  station, 
nmch  can  be  done  to  overcome  hot  weather 
difficulties  such  as  static,  and  insure  clear  re- 
ception under  average  conditions.  Not  that 
static  has  been  entirely  overcome,  for  probably 
it  never  will  be,  but  at  least  high  power  has  liad 
the  effect  of  minimizing  the  disturbance,  and 


Been  Important  Factor  in  Development  of  Radio 
Also  Determine  Future  Growth  of  the  Industry 


By  H.  W.  Brittain 

often,  in  tlie  case  of  local  ^stations,  eliminating 
it  almost  entirely. 

Worthwhile  Programs  Have  Counted 
Anotlier  most  important  factor  has  been  the 
development  of  the  idea  of  broadcasting  wortli- 
whilc  programs  througli  from  a  half  dozen  to 
a  dozen  or  more  different  stations,  tlicrcby 
blanketing  at  least  half  the   country  and  cn- 


Maintenance  and  continual 
improvement  of  radio  broad- 
casting programs  are  neces- 
sary if  the  industry  is  to  grow 
in  the  future  as  it  has  in  the 
past.  Radio  sets  are  purchased 
for  one  reason  only  —  to 
tune  in  on  the  broadcast  pro- 
gram. The  programs  have 
made  radio  desirable,  and  bet- 
ter "air  entertainment"  means 
more  sales  for  the  live  retailer. 


abliiig  the  radio  owner  to  enjoy  the  full  met- 
ropolitan program  from  his  own  local  station 
with  a  clarity  difficult  in  distant  reception. 

Not  so  long  ago  the  voice  of  the  President 
of  the  United  States  was  carried  throughout 
the  country  in  this  manner,  with  the  result  that 
millions  of  radio  fans  heard  his  remarks  through 
their  local  stations  as  clearly  as  though  it  were 
in  the  next  room.  Other  programs  of  a  purely 
entertainment  character  have  been,  and  are 
being,  sent  out  through  chains  of  stations  and 
it  is  llie  general  belief  that  this  practice  will 
grow  to  a  point  where  the  buyer  of  a  receiving 
set  may  demand  distance-getting  qualities 
simply  for  the  novelty  of  hearing  broadcast 
programs  from  two  or  three  thousand  miles 
away,  but  witfiout  any  actual  need  for  distance 
reception  in  order  to  enjoy  first-class  enter- 
tainment. 


Have  You  A  Genola  in  Your  Toy  Shop? 

It's  a  great  little  money  maker — a  child's  phonograph 
retailing  at  $5.00 — that  plays  all  flat  records  up  to  10 
inch  size  with  the  clear  reproduction  of  a  large  machine. 
It  is  bright  and  appealing  in  appearance  and  makes  a 
hit  with  both  parents  and  children. 

The  Genola  stands  but  7'/2  inches  high.  Then  to  retail 
at  $10.00,  there  is  The  Baby  Cabinet,  standing  17  inches 
high  and  which  is  a  delightful  piece  of  nursery  furniture 
as  well  as  a  splendid  little  talking  machine. 

Order  Samples  Today 

THE  GENERAL  PHONOGRAPH  MANUFAQURING  CO. 

Elyrla,  Otilo. 


It  is  difficult  to  say  just  what  the  future  of 
broadcasting  liolds  for  the  public,  but  it  is  grati- 
fying to  note  that  broadcasting  interests  are 
constantly  at  work  in  Liic  development  of  their 
particular  department  of  the  radio  industry. 
The  number  of  new  stations  is  increasing  stead- 
ily, to  a  degree  that  has  actually  brought  forth 
protest  from  those  who  liave  found  that  even 
tlie  best  receivers  are  not  sufficiently  selective 
to  pick  out  the  various  programs  clearly,  espe- 
cially in  the  lower  wave  lengths. 

In  addition  to  the  practice  of  linking  up  sev- 
eral stations  for  definite  programs  there  are 
being  carried  out  numerous  experiments  in  cou- 
nection  with  the  use  of  super-power  in  broad- 
casting. One  station  not  long  ago,  WGY  of 
Schenectady,  went  on  the  air  witli  a  power  of 
50,000  watts,  in  some  experimental  broadcasting 
after  regular  stations  had  signed  off.  This 
broadcasting  was  heard  on  crystal  sets  thou- 
sands of  miles  away,  although  there  is  some 
question  as  to  the  advisabililj'  of  permitting 
llie  use  of  sucli  high  power  owing  to  the  danger 
of  blanketing  completely  tlie  broadcasting  of 
normally  powered  stations  within  a  radius  of 
some  hundreds  of  miles. 

Covering  the  Continent  Effectively 
As  a  matter  of  fact,  however,  several  of  the 
larger  broadcasting  interests  have  made  definite 
arrangements  for  the  building  of  super-power 
stations  to  span  llie  country  at  definite  inter- 
vals so  that  the  entire  United  States  can  be 
blanketed.  It  is  understood  that  a  way  will  be 
found  for  the  use  of  this  high  power  without 
interfering  with  local  reception  from  lower 
power  stations,  but  whatever  the  final  result  may 
be  it  is  interesting  to  learn  in  the  interests  of 
the  manufacturer  and  distributor  of  radio  sets 
that  the  question  of  belter  broadcasting  is  not 
simply  being  discussed  in  theory.  Millions  of 
dollars  are  being  spent  in  e.vperimental  work 
looking  to  the  improvement  of  broadcasting, 
and  this  in  itself  would  seem  to  indicate  that 
the  permanence  of  broadcasting  is  insured,  at 
least  so  far  as  can  be  determined  at  present. 


Vitullo  &  Ulisse  Open  New 
Home  With  Celebration 

Utica,  N.  v.,  September  5. — The  formal  open- 
ing of  the  new  music  store  of  Vitullo  &  Ulisse 
in  the  Defiosa  building,  668  Bleecker  street,  was 
lield  recently  with  appropriate  ceremonies. 
During  the  evening  dancing  was  enjoyed  on  the 
block  in  front  of  the  establishment,  to  music 
provided  by  the  store.  Floral  greetings  of 
congratulation  were  received  from  tlie  Columbia 
Phonograph  Co.,  the  Victor  Talking  Machine 
Co.,  the  Andrews  Co.  of  Syracuse  and  C.  Bruno 
&  Sons,  New  York.  The  Columbia  and  Victor 
lines  are  featured  and  the  Buescher  line  of 
band  instruments  is  also  carried.  Pianos  and 
sheet  music  departments  are  also  well  equipped. 
The  firm  of  Vitullo  &  Ulisse  has  been  in  ex- 
istence for  ten  years  and  has  made  rapid  strides 
in  reaching  the  position  of  one  of  the  leading 
music  houses  in  this  vicinity.  The  new  store, 
which  is  larger  and  more  centrally  located  than 
the  former  location,  is  also  belter  equipped  to 
serve  the  ever-growing  clientele  of  this  success- 
ful concern. 


Recently  Incorporated 

llii-  MItii  liriilMrj.'  Co.  was  recently  incorpo- 
i.itiil  .,\  \ll.,tiiv  lo  deal  in  musical  instruments 
Willi  ,1  i..i|.il;il  ..I  $10,000.  The  incorporators 
are  M.  and  A.  (joldsniith  and  M,  Minchenberg. 


Septemdeii  15.  1925 


THE  TALKING   MACHINE  WORLD 


17 


last--  a  cabinet  speaker 

that  equals  the  tone  and 
k  volume  cf  the  best  horns/ 


A CABINET  SPEAKER  that  reproduces  piano  tone 
—every  note  of  it— with  perfect  fidelity.  That 
makes  the  human  speaking  voice  sound  as  easy  and 
natural  as  it  really  is.  All  this— and  more— is  now 
available  in  the  new  Brandes  Cabinet. 
It  is  smart.  Made  of  mahogany  in  the  popular  brown 
finish.  It  is  adjustable.  And  it  has  the  same  remarkable 
unit  as  the  new  Brandes  horn  speaker — Type  H. 
The  same  volume,  clarity,  reality.  It's  the  cabinet  for 
which  music  dealers  have  been  waiting.  Just  hear  it! 


Brandes  speaker- 
Type  H  — gives  new  res- 
onance and  mellow- 
ness to  the  low  register, 
new  clarified  lightness 
to  the  high.  A  graceful, 
simple,  antique'finish- 
ed  horn.  And  adjust- 
$18 


If  you  sell  a  phonograph  and  a  radio 
set— sell  'em  this  attachment,  too.  It 
has  the  same  unit  as  the  Type  H 
speaker  andthe cabinet.  Its  perform- 
ance is  Umited  only  by  the  quality  of 
the  phonograph  horn.  Furnished  with 
attachment  to  fit  all  phonographs.$10 


e  »vest  of  the  Rocfties  and  in  Canada 


Brandes 

Experts  in  radio  acoustics  since  IQO^ 


©  102S  Bfiinrlcs  Producrs,  iiic. 
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Zenith  Arctic  Publicity  T.  F.  Fay  Will  Represent 

of  Historic  Importance  Broadcaster  in  the  East 


Window  Hanger  Reproduction  of  Radiogram 
Received  From  MacMiUan  Arctic  Expedition 
and  Transmitted  to  San  Francisco  by  Tele- 
graphic Process  Featured  by  Dealers 

A  few  days  ago  tlie  Zenith  Radio  Corp.,  man- 
ufacturer of  Zcnitli  radio  receiving  sets,  Chi- 
cago, placed  in  the  hands  of  its  dealers  a 
window  hanger  of  an  unsnal  type  and  one  cer- 
tainly capable  of  attracting  the  attention  of  the 
pedestrian.  The  hanger  was  a  reproduction  of 
a  radiogram  received  from  the  MacMillan  Arctic 
expedition  and  a  photograph  transmitted  by  the 
new  telephotographic  process  from  Chicago  to 
San  Francisco  in  less  than  one  hour. 

Commander  E.  F.  McDonald,  president  of  the 
Zenith  Radio  Corp.,  and  second  in  command 
on  the  expedition,  wliile  at  Etah,  Greenland, 
sent  a  radiogram  greeting  to  the  Zenith  ex- 
perimental station  9XN,  near  Chicago,  to  be 
relayed  to  San  Francisco.  The  message  reached 
the  Zenith  offices,  in  Chicago's  loop  district, 
at  5:00  p.  m..  and  executives  of  the  firm  decided 
that  a  photograph  of  McDonald  and  MacMil- 
lan should  accompany  the  radiogram.  Ac- 
cordingly, at  S:30  the  photograph  was  pasted 
to  the  radiogram,  and  sent  to  the  telephoto- 
graphic studio,  where  it  was  placed  before  the 
transmitting  apparatus  and  the  power  applied. 
Simultaneously,  the  connected  instrument  in 
San  Francisco  responded,  and  in  less  than  one 
hour  the  San  Francisco  studio  delivered  to  Lee 
Roberts,  Zenith  San  Francisco  representative, 
a  finished  print  of  the  original. 

The  Arctic  expedition  is  expected  to  return 
to  the  United  States  around  October  1,  landing 
at  Boston,  Mass.,  after  a  hazardous  and  history- 
making  exploration  which  consumed  a  period 
of  over  three  months. 


Buel  Dist.  Go.  Appointed 

Adler-Royal  Distributor 

Popular  Wholesale  Organization  Will  Distribute 
Adler  Mfg.  Co.  Products  in  Northern  Ohio 

Lambert  Friedl,  vice-president  and  general 
sales  manager  of  the  Adler  Mfg.  Co.,  announces 
the  appointment  of  the  Buel  Distributing  Co., 
Cleveland,  O.,  as  Adler-Royal  distributor  for 
northern  Ohio.  The  appointment  forms  the 
culmination  of  a  series  of  conferences  between 
the  Adler-Royal  and  Buel  executives. 

In  commenting  on  the  acquisition  of  the  Buel 
Distributing  Co.,  Mr.  Friedl  expresses  satisfac- 
tion with  the  splendid  alignment  of  Adler-Royal 
national  distribution,  which  includes  twenty- 
four  distributors  of  tlic  highest  caliber. 

Ed.  B.  Lyons,  of  the  Buel  organization,  states 
that  he  is  more  than  pleased  with  the  new 
connection  and  says  that  his  organization  is 
already  pushing  the  Adler-Royal  line. 


Will  Cover  New  York,  Pennsylvania,  New 
Hampshire  and  Vermont  Territory  as  Man- 
ager With  Headquarters  in  Syracuse 

The  Broadcaster  Corp.,  2414  W.  Cullerton 
street,  Chicago,  manufacturer  of  phonograph'- 
and  radio  combination  instruments,  announced 
several  days  ago  the  appointment  of  John  F, 
Fay  as  Eastern  sales  managL-r.  Mr.  Fay  will 
have   charge   of  the   territory   including  New 


J.  F.  Fay 

York,  Pennsylvania,  New  Hampshire  and  Ver- 
mont and  will  make  his  headquarters  at  509 
West  Onondaga  street,  Syracuse,  N,  Y.  He  is 
well  known  in  the  trade  in  the  Eastern  territory, 
having  been  active  in  the  phonograph  industrj 
for  the  past  fifteen  years,  and  has  occupied  the 
position  of  Eastern  sales  rcpresentatLVf  of  llic 
Broadcaster  Corp.  for  the  past  three  years  and 
his  many  dealer  friends  will  be  glad  to  learn  of 
his  new  position  of  Broadcaster  Eastern  sales 
manager. 


Celebrity  and  Race  Cat- 
alogs Issued  by  Columbia 

The  Columbia  Phonograph  Co.,  Inc.  New 
York,  recently  distributed  to  its  trade  two  new 
catalogs,  one  devoted  to  tlic  Columbia  celeb- 
rity records,  limiting  the  recordings  of  the  Co- 
lumbia series  of  Musical  Masterworks  and  the 
recordings  of  concert  and  operatic  music.  The 
titles  of  the  recordings  are  listed  under  an 
alphabetical  index  of  artists  and  also  under 
an  index  of  titles  and  the  name  of  the  com- 


poser. Brief  resumes  of  the  compositions  and 
biographies  of  the  artists  are  also  contained 
in   the  catalog. 

The  second  catalog  is  devoted  to  the  Co- 
lumbia race  records,  the  latest  blues  made  by 
Columbia  colored  stars.  Illustrations  of  the 
artists  and  brief  write-ups  of  their  abilities  are 
contained  in  addition  to  listings  of  records. 


Atwater  Kent  Broadside 

Outlines  Ad.  Campaign 

Widespread  Advertising  Campaign  in  National 
Magazines.  Farm  Papers  and  Newspapers 
WiU  Carry  the  Message  of  Atwater  Kent 

A  broadside  of  particularly  large  proportions 
upon  the  subject  of  Atwater  Kent  radio  adver- 
tising has  recently  been  issued  by  the  Atwatci 
Kent  Mfg.  Co..  of  Philadelphia,  Pa.  This  broad- 
side printed  in  three  colors  is  entitled  "Millions 
will  see  it"  and  it  is  sub-headed  "The  most 
powerful  radio  advertising  story  ever  told." 

This  tremendous  advertising  campaign  is  ex- 
pected to  reach  millions  of  homes  throughout 
the  country.  The  Atwater  Kent  message  is  be- 
ing told  through  national  magazines,  farm  pa- 
pers, trade  papers,  newspapers,  billboards, 
broadcasting  and  dealers.  After  treating  upon 
"how  the  story  is  being  told,"  the  reason  "why 
the  story  is  being  told"  is  given  to  the  dealer 
as  "as  you  profit  we  profit."  The  detailed  in- 
formation under  each  heading  visualizes  the 
wide  scope  and  penetration  of  this  campaign. 
In  twenty-eight  general  magazines  the  total  cir- 
culation will  be  16.000,000.  Among  these  maga- 
zines are  included  a  number  of  women's  maga- 
zines with  more  than  5,000,000  circulation,  thus 
showing  that  the  lady  of  the  house  will  un- 
doubtedly have  much  to  say  throughout  the 
future  as  to  what  radio  set  is  going  to  be 
bought.  Thirty-three  farm  papers  are  being 
used  reaching  more  than  6,000,000  farm  homes 

Atwater  Kent  advertising  will  appear  in  hun- 
dreds of  newspapers  in  hundreds  of  cities  and 
towns.  Distributors  are  backing  the  appropria- 
tion of  the  parent  concern  in  this  newspaper 
adveriising,  which  is  in  the  nature  of  a  co- 
operative campaign  in  dominant  space.  The 
dealer  is  urged  to  add  his  own  efforts  in  the 
local  newspaper  to  tic  up  with  this  publicity. 

The  company  was  among  the  first  radio  man- 
ufacturers to  use  billboards.  Starting  this 
month,  4,345  Atwater  Kent  billboards  and  post- 
ers are  blanketing  the  country  in  182  cities  and 
towns.  The  broadcasting  needs  no  comment 
as  it  has  become  familiar  to  every  owner  of  a 
radio  set  throughout  the  entire  country  and 
under  the  subject  of  dealer  helps  practically 
every  known  help  is  being  provided.  The  back 
page  of  this  folder  depicts  the  complete  At- 
water Kent  line. 


A  new  music  store  has  been  opened  at  Cham- 
bersburg.  Pa.,  by  F.  R,  Robertson  of  Gettys- 
burg.   A  full  line  is  carried. 


National  Record  Albums 

are 

Good  Albums 


NEW  PORTABLE  ALBUM 


Nationally  known  because  they 
give  real  satisfaction. 

They  require  less  selling  effort. 
Made  to  contain  all  makes  of 
disc  records  including  Edison, 

Write  for  our  litt  of  192S 
ttylet  and  price* 


NATIONAL  PUBLISHING  CO.,  239  S.  Am«ric«ii  St,  PHILADELPHIA,  PA. 


THE  PERFECT  PLAN 
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WeVe  Broadened  Out  I 


HERE  is  a  fact  we  want  to  register  with  every  musical 
and  radio  dealer  in  Northern  Ohio.  This  organiza- 
tion has  really  broadened  out.  We  are  eqviipped  to  serve 
e\'ery  dealer  in  our  territory-  in  a  bigger  and  broader  way 
than  ever  before,  and  the  musical  and  radio  merchandise  with 
which  we  can  now  supply  you  is  of  unquestioned  merit,  with 
established  consumer  approval  and  acceptance. 

From  an  organization  that  originally  wholesaled  only  phono- 
graphs and  records,  we  hax  e  broadened  and  expanded  into 
one  that  is  ready  to  capably  care  for  your  musical  and  radio 
needs  in  a  manner^  and  with  a  promptness,  that  will  make 
your  association  with  us  decidedly  pleasant  and  profitable. 

These  are  the  lines  we  distribute 


Musical 


PHONOGRAPHS 
Adler  Royal 
Mastercraft 
Carryola  Portable 


RECORDS 

Okeli  and  Odeon 
Little  Tot 


MAIN  SPRINGS 

and  PARTS 
Honest  Quaker 


Radio 


RECEIVING 
SETS 

Ailler  Royal 
A-C  Dayton 
Sleeper 
Tliermiodyne 


RADIO  TABLES 
Adler  Royal 
Mastereraft 
Sleeper 
Tliermiodyne 


SPEAKERS 
Dictojjrapll 


.NEEDLES 
Okeh 
Truetone 


ALBUMS 
Peerless 


HEAD  SETS  and 
PHONO  UNITS      DRY  A  and  B 
BATTERIES 


Dietograpli 


Ray-O-Vac 


STORAGE 
BATTERIES 
Biidisco 


CHARGERS  and 
ELIMINATORS 
Biilkite 


TUBES 

Magnatron 


RADIO 

ACCESSORIES 


The  BUEL  DISTRIBUTING  CO, 

TOM  R.  BUEL,  President  and  Treas.  ED.  B.  LYONS,  Vice-Pres.  and  Gen'l  Sales  Mgr. 

Wholesalers  of  Musical  and  Radio  Merchandise 

1965  EAST  66th  STREET  Telephone  Randolph  7041  CLEVELAND,  OHIO 
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Spanish  Gothic — Model  90 
Height  35-i"n.,   Width  44-ir,., 
Dei>lh  26.111. 
A    phonograph    of    ulmost  quality. 

capacity.    Amomaiic  Slop. 
In  higlilr  figufed  Americnn  Walnut 
or   Sfahoe^ny.     Gold   plated  metal 
fittings   Saoo 


Pergolesi— Model  20 
Phonograph  designed  to  permii  in- 
slallation    of    any    slandard  radio 

Guaranteed  motor.  Aiilomalic  slop. 
In  Mahogany  or  Walnut.  Nickel 
plated  melal  fittings    .    .    .  5125 


Radio-Phonograph  Console 
Cabriole— Model  10 

Heiqht  34'i-f"..  IVidtb  mi-in.. 
Depth  21-in. 
High  quality  Adler-Royal  Phono- 
graph. Switchover  from  radio  (o 
phonograph  —  no  adjuftments  re- 
quired- In  Walnut  or  Mahogany. 
Wilh  Adler-Royal  five  luhc  Neutro- 

dyne  radio  set  and  unit  .  . 
LcEs  tubes  and  batteries. 


Pho: 


1=1)  . 


lallalio 


Si2r, 


Rndio-Phonograph  Console 

Elizabethan— Model  50 
Height  34^1.1..  Width  30-in.. 
Depth  2l  in. 
High    quality    AdlerHoyal  Phono- 
graph.    Switchover   from    radio  to 
phonograph   —   no    adjuetmcnt  re- 
quired!   In  Walnut  or  Mahogany. 
With  Adler-Royal  five-tube  Neulro- 
dync  radio  set  and  unit    .  $3^3 
Less  tubes  and  batteries. 
Pbonograph  only  (for  installation  of 
any  st-andard  panel)  .    .    .  CITA 


Adler-Royal 

A  Most  Valuable  Dealer  Connection 


Before  becoming  Adler-Royal  distribu- 
tors we  investigated  the  radio  and  phono- 
graph field  with  extreme  care,  and  we  are 
thoroughly  satisfied  that  this  line  offers 
dealers  an  extremely  sound  opportunity 
for  profit. 

The  Adler-Royal  proposition  is  founded 
on  the  recognition  that  radio  should  not 
compete  with  the  phonograph,  but  should 
enable  the  dealer  to  make  a  larger  success! 

"Radio  made  a  true  ally 
of  the  phonograph" 

The  Adler-Royal  dealer  enjoys  all  the 
benefit  of  selling  the  line  which  first 
bridged  the  gap  between  these  two  great 
industries. 

Study  the  Adler-Royal  Models  here 
shown  and  see  how  perfect  the  radio- 
phonograph  alliance  has  been  made. 

And  the  selling  policy  is  worthy  the 
quality  of  the  Adler-Royal  line! 

JF c  will  be  pleased  to  send  our 
representative  to  explain  the  Adler- 
Royal  proposition  to  dealers  in  our 
territory.  Only  a  few  franchises 
are  still  available. 

BUEL  DISTRIBUTING  COMPANY 

Wholesalers  of  Musical  and  Radio  Merchandise 

1965  E.  66th  Street,  Cleveland,  Ohio 
Distributors  for 

ADLER-ROYAL 

Pho7iograph  and  Radio 


The  Adler-Royal  line  in- 
cludes radio  adaptable 
Phonographs,  Radio- 
Phonograph  Combina- 
lions,  Radio  Sets,  and 
Radio  Speakers  to  meet 
every  quality  demand, 

Due  to  long  manufac- 
turing experience,  and 
most  efficient  produc- 
tion, Adler-Royal  models 
represent  the  utmost  in 
value. 

Note  their  superior  sala- 
bility  through  beautiful 
design  and  exquisite 
workmanship. 


Mod.'!  liJiJ 
rily  of  receiving 
made' 


vi(h^  iic.iutilu!  appi-ar 


idded,  no 
Doi-5 


horn.  Correct  principles  of  sound 
reproduction  as  dtveloped  by  ytars 
of  phonograph  manufacture  arc  cm- 

In  Walnut  or  Mahogany  .  iZ5 


Radio-Phonograph  Highboy 
Model  F 

Height  50^S-^^.,  Widlh-U  in., 
Depth  iUi-iri. 
Highest  quality  Adicr-Royal  Phono- 
graph   supplied    wiili    or  without 
Adlcr-Roynl    five    lube  Nculrodync 
Radio.     In  Walnut    iviih  Kirdscyc 
Maple  .Hid  striped  Wslnlil  overlays. 
With  NciHrodjTic  set  and  unit  53-10 
Lc5!  tubes  and  batteries, 
l^ot  m^t.illiiion  of  set  and  unit  . 


Radio  Highboy— Model  E 

Hcujht  53-fM.,  Width  3l-in., 
Depth  19-i'n. 
Wilh  built-in  speaker  and  amp 
lattery  space.  Sliding  drawer  civi 
.iccessihility  to  radio  set.  In  liu 
Walnut  «ilh  Birdscyc  Maple  ovc 
lays. 

Willi  Adicr-Royal  fivc-tiibe  Neutr. 

dyne  r.i(lia  set  and  unit  ,  5^-1 
Less  tubes  and  batteries. 
Cabinet    only    (for    installation  c 


Neutrodyne  Radio  Scl 
Model  199 
c-lubc  Neutrodyne  «c(,  dry  cell 
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The  Finest  Portable  Made 


[ARRijOLA  Master 


After  studying  the  portable  market  from  every  angle — testing  the  many  different  machines  of- 
fered— carefully  investigating  the  factory  and  organization  behind  each — we  have  reached  the  con- 
clusion that  beyond  doubt  the  CARRYOLA  MASTER  offers  our  dealers  the  ultimate  in  portable 
value  and  the  best  merchandising  proposition  to  be  had. 

We  believe  that  the  CARRYOLA  MASTER  cannot  be  equalled  in— 

1.  Sturdy  Mechanical  Construction — eliminating  after-sale  grief 
and  customer  complaints. 

2.  Appealing  Eye  Value — making  the  Master  the  easiest  selling 
portable  on  the  market. 

3.  Merchandising  Helps  —  including  window  cards,  pamphlets, 
window  streamers,  counter  displays,  etc.,  etc. 

4.  Merchandise  Guarantee — the  strongest  ever  written  by  a  port- 
able manufacturer — complete  satisfaction  for  dealer  and  cus- 
tomer. 4 

5.  Organization  Behind  Product — a  large  strongly  financed  cor- 
poration whose  reputation  for  service  and  merchandise  is 
unequalled  in  its  field. 

To  the  manufacturer's  strong  guarantee  we  add  ours— IF  FOR  ANY  REASON  UNSATIS- 
FACTORY RETURNABLE  WITH  ALL  CHARGES  CANCELLED. 

We  are  pleased  to  announce  our  appointment  as  e.\clusive  distributors  of  Carryola  products  for 
northern  Ohio.  We  will  carry  at  all  times  a  large  stock  of  Carryolas  in  all  styles  and  colors 
and  can  make  immediate  shipment  of  your  requirements. 

Let  us  show  you  how  you  can  build  a  Carryola  business  to  be  an  appreciable  part  of  your  yearly 
sales  and  remember  that  every  Carryola  sale  means  the  sale  of  at  least  si.x  records  ami  a  new 
record  customer  whose  value  to  you  is  cumulative. 

BUEL  DISTRIBUTING  COMPANY 

holesaiers  of  Musical  and  Radio  Merchandise 
1965  EAST  66th  STREET  CLEVELAND.  OHIO 

Norlhern  Ohio  Distributors  for  Carryola  Products 
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And  Now— The  DICTOGRAND  POWER-SIX 

Another  Dictograph  Achievement 


Single  dial  control.  Operating  on  110  volt  AC  60  cycle 
current.  No  acid  rectifier.  Uses  2  R.C.A.  "Rectron"  tubes 
and  6  R.C.A.  UV-199  tubes.    Price  without  tubes  $225 


Distributed  by 

BUEL  DISTRIBUTING  COMPANY 

Wholesalers  of  Radio  and  Musical  Merchandise 

1965  EAST  66th  STREET,  CLEVELAND,  OHIO 
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IT  is  with  sincere  pride  that  we  devote  a  full  page 
of  this  splendid  display  to  one  of  the  most  popular 
lines  in  the  phonograph  industry. 

HONEST  QUAKER  to-day  represents  more  than  a 
well  known  symbol  or  trade  mark.  It  is  a  by-word 
which  so  nobly  represents  an  organization  in  Phila- 
delphia that  during  the  past  eleven  years  has  given  the 
entire  phonograph  industry  real  honest-to-goodness 
Service  on  Replacement  Material. 

We're  certainly  proud  to  have  the  distribution  of 
HONEST  QUAKER  Main  Springs  and  Repair 
Materials  in  the  territory  we  hope  to  faithfully  serve. 
To  us  it  shall  mean  more  than  the  mere  shipping  of 
your  orders  for  replacement  parts  and  HONEST 
QUAKER  Main  Springs. 

We  are  going  to  maintain  the  most  enviable  reputation 
earned  by  the  Makers  of  HONEST  QUAKER  prod- 
ucts by  giving  our  dealers  the  kind  of  Service  they  have 
received  in  the  past  and  which  they  so  nobly  deserve 
in  the  future.  To  maintain  this  standard  of  Service  we 
have  on  hand  a  complete  stock  of  HONEST  QUAKER 
Main  Springs  and  Repair  Materials.  Try  Us  On  Your 
Next  Order! 


Buel  Distributing  Co. 

Wholesalers  of  Musical  and  Radio  Merchandise 

1965  East  66th  Street,  Cleveland,  O. 


Distributors  o(  HONEST  QUAKER  Main  Springs  and  Repair  Material 
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FRENCH  RAY-O-VAC 
No.  9303 

The  most  i.'cononiic.il  :u\<\ 
sati.sfaOnry  vi;rtic\il  battery 
for  nutlliplf  liibc  sets  using 
iiuirc  lliaii  15  milliam]itrcs. 
22^.  2  ;ui<l  45  volt  t;<iis.  Si>:<- 
.^.i/ih"  -x  4  1/16"  N  7. Mil 


FRENCH  RAY-O-VAC 
No.  231R 
This  41  .  voli  "C"  h.utfry  is 
also  adjust^hli;  lo  \  '/2  ami  ^ 
volts.  Size  4"  x  V/i"  x  2Ji". 


FRENCH  RAY-O-VAC 
No.  1211 

For  "A"  Circuits  1 1 j  \<<\i^. 
single  cell.  -Also  in  2  and  ^ 
cell  uniis. 


FRENCH  RAY-O-VAC 
No.  2301 

Oti  sets  tis-iuf;  n.)!  i.ver  15  iiiilli- 
amperes,  ihis  45  v<.ilt  [attc 
give  satis  facdiry  service  for  a 
great  many  hours.  Voltage  ad- 
justment WA.  IS.  19'/:.,  21,  221^ 
and  45.    Si^c  .v  x  Ji/.". 


ill 


FRENCH  RAY-O-VAC 
No.  2303 

I\'r  vt-rticd  lypu  s-.-l-  rLtjiiiring  a 
l;ir;ji.'  i  i  \  111  -rn,"ill  -iiacc,  this 
Irm-ry  1-  rco  a.nii.  n.|.  <I  She 
X'  N  7\'i,"  i',^'.  45  volt  with 
ZZf/z  volt  tap. 


GOOD  BATTERIES 

Make  a  Good  Set  Better 


Manj'  thousands  of  set  owners  have  proven  to 
their  own  satisfaction  that  French  Ray-O-Vacs 
will  give  clearer  signals,  purer  tone,  and  many 
extra  hours  of  good  service. 

Stock  the  Full  Line  of  French  Ray-0-  Vacs 

It  pays  to  handle  French  Ray-O-Vacs.  Stock 
the  full  line  of  eleven  models  and  you'll  have  a 
battery  to  fit  the  demand  of  every  customer.  You'll 
be  making  out  cash  slips  instead  of  explaining  why 
you  can't  give  him  what  he  wants. 

French  Ray-O-Vacs  make  repeat  sales,  too. 
They're  built  right,  they  give  thoroughly  satis- 
factory service,  they're  nationally  advertised.  They 
make  money  for  you. 

Investigate  the  attractive  proposition  we  have 
for  music  dealers. 


FRENCH  RAY-O-VAC 
No.  2153 

rtical  ly|n/  with  ;anu-  capacity 
I  srrvic-  as  2151.  Iiul  22J4  %'iilts 


FRENCH  RAY-0  VAC 
No.  2151 
Adjustable  voltage  16^,  IS,  19J^, 
21,  and  22i/j  and  will  give  long 
dependable  service  on  sets  using 
up  lo  15  milliampercs  current. 
Size  fiW'  ^  41/16"  X  3  1/16". 


The 


Buel  Distributing 
Company^ 


Wholesalers  of  Musical  and 
Radio  Merchandise 


1965  East  66th  Street 
CLEVELAND,  OHIO 
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Licensed  Okeli  Dealers  are  making 
money. 

The  license  is  for  the  re-sale  of  rec- 
ords only.  Therefore,  large  capital  is 
not  necessary. 

Licensed  OUeh  Dealers  will  under- 
stand and  appreciate  the  definite  pol- 
icy of  the  manufacturers. 

Okeh  Records  are  for  everybod)'- 
Besides  the  latest  popular  American 
vocal,  instrumental,  dance  and  nov- 
elty, there  are  records  in  all  foreign 
languages,  and  recordings  hy  inter- 
nationally famous  artists  imported 
from  Europe  and  sold  under  the 
Odeon  Label. 

The  prestige  of  OUeh  Records  is  the 
result  of  a  thorough  understanding  of 
the  kind  of  records  the  customers 
wnnt. 

If  you  will  take  a  moment  to  consider 
many  phonographs  in  your  terri- 
(iiry  yi'U  cannot  help  hut  be  impressed 
with  the  possibility  for  the  sale  of 
(.)keh  Records. 

Miiny  dealers  have  secured  an  Okeh 
License  .-iiid  art-  making  money  from 
ihf  sale  of  records, 

W'l-ite  lo  us  today  for  our  proposition. 


The  Buel  Distributing  Co. 


WholcMalers  of  Musical  and  Radii 
Merchandise 

1965  East  66th  Street 
CLEVELAND,  OHIO 
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The  New 


Models 


Five  Tube  Tuned  Radio  Frequency  Sets  Built  of 
Finest  Materials  to  Exacting  Sleeper  Standards 

Sold  only  through  Authorized  Sleeper  Dealers 


SLEEPER 
SEHENADER 


mo 


deservL-fJIy  the  fastest  sdling  s=t  of  the 
r,'"l  L  -I  handsome,  finely  aji|joinle<i  set 
has  a  bu.l.-,n  loud  s„eaker  of  «c.piionally 
l'"'^.  ,  fSreeabk  tonal  quality.  The  panel 
s  of  metal  wilh  grained  dark  wood  finish  to 
harmon.ie  vv.th  the  cabinet.  H  is  etclied  in 
silver  Controls  and  tuning  scales  are  re- 
cessed in  panel  and  arc  indirectly  lighted  from 
above.  Improved  gear  reduction  permits  finest 
tuning  Panel  opens  outward  for  easy  servic- 
ing. The  best  material,  assembled  with  pair  - 
taking  precision,  forms  the  -—^-a 


SLEIiI'HK 
SCOUT 


$75 


THE  SLEEPER  «R  1  Or 

SUPER-SYMPHONETIC  "^lOO 
with  Console  Table 


Sei.i,  this  Sl-I  with  ilie  ulniosi  assurance  iLal  it 
will  Elay  sold  and  completely  satisfy  those  who 
demand  much  for  little  money.  They  will  gel 
just  that  in  the  Seoul.  Powerful,  selective 
and  of  excellent  lone.  Substantially  built, 
rugged  and  dcpcndabk.  Metal  panel  opens 
outward,  affording  access  for  tjuick  and  inex- 
pensive servicing.  Panel  [b  etched  in  silver. 
Loud  speaker  conneclj  to  binding  posts  in  the 
rear  of  set.  Tuning  scales  and  controls  are 
recessed  in  panel.  Improved  gear  reduction 
perniils  finest  tuning.  A  low  jiriced  set,  finely 
huill  of  best  materials.    Guaranteed  by  Sleeper. 


WiiE.-)  the  inquiry  is  for  (he  superlatively  fine 
r.-iftio   ensemble,  your  logical  answer  will  be 
r-S>;m  phonetic    with    Console  Table, 
of  this  combination  is  apnar- 


'irabilily  . 
I...     i\'o  amount  oi  money  can  buy 
alisfying  and  at  the  same  time  a  mo 

land    for    il.    especially    during  Ihe" 


SLBHPkK  S;i  -3C 

SERENADEK  "'^lOO 
with  Console  Table 

HE  picture  tells  the  slory.  Thcle 
:Ucr  radio  Set.  And  this  console  tabi 
ie^  Ihe  wanted  element  of  £oiii-cnkiice  \ 
L-rgaiinvly  demanded   by   the  public. 

b...  not    lake   justifiable  pride 


taneous  change  to 
any  of  ihe  new  S 
arately  at  $35.00. 


THE  SLEEPER 
SUPER-SYMPHONETIC 


P^^'j'''^'*.*'- j''^"!.'','?''^'"  -especially    for  the 

holiday  trade.  Tins  sel  is  sure  to  find  quick  favor 
among  Ihe  vast  number  of  Christmas  buyers 
of  radio.  It  employs  the  same  powerful  circuit 
used    m    the    Scout   and    the   Serenader.  but 


clabura 


Ther 


.  built-i 


panel   that  opens 
old  gold.     A  hinijt 
irols  when  the  -ci 


r.balonced  hinged 
and  trimmings  of 


SLEEPER  «1  1  A 
SCOUT  ^IW 
with  Console  Table 

KE  graceful  proportions  of  this  combination 
■peal  especially  to  women  buyers.  The  table 
s  a  compartment  for  "A"  ballery  and  one 
r  charKei 


.  char 
I  installatio 


1  that 


vill  1 


Distributed  by 

BUEL  DISTRIBUTING  COMPANY 

Wholesalers  of  Musical  and  Radio  Merchandise 
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Thi 


IS  IS 


Year! 


THERMIODYNE— Model  TF&— SIX  TUBES 

Powerful,  stnootli- working  inslrument.  witli 
Tlirce  Staecs  of  Tlicrmionic  Frequency  before 
(ititcctor.  Detector,  and  Two  Stages  of  Audio 
Frequency.  Master  Control.  Indoor  or  Out- 
door Antenna.  Genuine  Walnut  Cabinet  with 
interior  compartment  for  "B"  Battery. 

Price  (without  accessories)  $150 

Rocky  Mountain  and  Cn.ist  Slaleg.  SlPO 


People  are  buying  Thermiodyne 

1.  Becaiiae  tinthing  like  Tliermioilyne  has  ever  been  seen  or  heard  before. 

2.  Because  tlie  famous  Master  Control  makes  instantaneous  appeal.  It  is  a 
revelation  to  hear  dozens  of  stations  glide  in  and  out,  each  in  its  proper 
place,  as  fast  as  the  knob  is  turned. 

i.  Because  Thermiodyne  uses— instead  of  a  neutralized  circuit— an  entirely 
new  principle  in  radio  that  eliminates  squealing,  howling,  or  distortion, 
and  converts  metallic  harshness  into  pure-toned  melody. 

4.  Because  in  addition  to  these  revolutionizing  features  there  is  a  selectivity, 
distance-gelling  aliility,  clarity,  tone  quality,  and  smoothness  of  perform- 
ance that  make  Thermiodyne's  superiority  incontestable. 

5.  Because  one  careful  competitive  demonstration  is  convincing — -Thermio- 
dyne's performance  cannot  he  equalled  by  any  other  receiver  at  any  price. 


NOW  that  the  pxihlic  is  tiiroitgh  fool- 
ing with  inferior  radio  sets  and  tol- 
erating only  casual  and  occasional 
radio  reception,  the  neiv  THERMIO- 
DYNE'S dav  has  come  and  this  is  THER- 
MIODYNE Year. 

There  is  no  squealing  or  howling  .from  THER- 
MIODYNE. Nn  internal  noises  are  audible — 
THERMIODYNE  delivers  accurately  and  only 
that  which  is  transmitted  to  it  through  the 
broadcast  channel. 

But  THERMIODYNE'S  Master  Control,  more 
than  any  other  one  THERMIODYNE  fealure. 
has  given  THERMIODYNE  its  immediate  and 
established  poptilarity  wherever  introduced. 
Its  Aladdin-like  action  is  almost  "imcanny"  and 
holds  the  listener  spellbound  as  station  after  sta- 
tion, each  in  its  proper  place,  is  brought  in  and 
tuned  out  as  the  Master  Control  travels  through 
its  magic  half  circle. 

TKrougb  Magazines,  Newspapers,  Circulars  and  Folders, 
tlic  merits  of  Tliemiiodync  ore  being  einphasized  lo 
ibe  people  of  prnclirally  every  city,  town  and  village 
in  the  United  Slalcs. 

Double-page  spreads  in  tlie  Saturday  Evening  Post  witb 
its  two  and  a  lialf  million  circulation,  and  a  reader 
intercut  several  limes  tbui,  arc  tbe  backbone  of  tlie 
National  Tbermiodync  Campaign. 

Tic  Up  10  the  New  THERMIODYNE— Cash  In  on  Thvr- 
miodync's  Big  Advertising  Campaign  and  Get  Your 
Share  of  THERMIODYNE  Sales  Profits.  Let  Vs  Hear 
From  YOV. 


THERMIODYNE— Model  CTF6 
—CONSOLE  DE  LUXE 

Model  TF6,  enclosed  in  Console 
Cabinet  of  Rcnninc  Walnut,  with 
built-in  Loud  Speaker,  and  with 
■ipace  for  Batteries  and  Charger. 
All  etjuipment  concealed.  No  wires 
required  for  local  ^t.itions. 
Price  (without  Tubes  or  Batteries) 
$275 

Rocky  Mounl.iin  .ind  Coast  States,  $390 


Get  your  share  of  the  Profits 

Dealers  arc  inVited  lo  get  in  touch  with  us  at  once.   Stake  out  your  terri- 
tory before  your  competitor  gets  it!    Make  your  application  today! 
Send  far  Catalogue  lUusiraiing  and  Describing  Thermiodyne  Rndio 
Sets.  Speaker  Table,  Console  de  Luxe  and  Loud  Speakers. 

BUEL  DISTRIBUTING  CO. 

Wholesalers  of  Musical  and  Radio  Merchandise 

1965  EAST  66th  STREET 
CLEVELAND,  OHIO 


Dealers  are  selling 
Thermiodyne 

1.  Because  we  maintain  a  sound  merchan- 
dising policy — we  assign  exclusive  ter- 
ritory to  every  dealer. 

2.  Because  a  cash  advertising  appropria- 
tion is  made  for  local  newspaper  ad- 
vertising to  each  and  every  exclusive 
Thermiodyne  dealer. 

3.  Because  every  Thermiodyne  is  hacked 
with  a  written  guarantee  and  the  manu- 
facturer stands  behind  every  guarantee 
without  alibis  or  excuses. 

4.  Because  we  help  you  develop  sales  vol- 
ume; establish  a  sound  partial  pay- 
ment plan;  and  assist  you  in  your  ad- 
vertising in  a  dozen  different  ways. 


THERMIODYNE— Model  TF5— 
FIVE  TUBES 
Master  Control  Radio  built  on  same  principle 
as  TF6.  Phenomenal  selectivity,  di^lance-gct- 
tinR  ability  and  tone  qiialitv.  Two  Stages  of 
Thermionic  Frequcncv,  Detector,  and  Two 
Stages  of  Audio  Frequency.  Master  Control. 
Outdoor  Antenna.  Finished  in  duo-tone  Wal- 
nut, 

Price  (without  accessories),  SlOO 
Rocky  Mountain  .iiid  Consi  Sl.nc.  SI  10 


The  Talking  Machuie  World,  Nciv  York,  September  15,  1925 


DEALERS! 

"MASTERCRAFT" 
PHONOGRAPHS— RADIO  CABINETS— 

Built  by  the  WOLF  MANUFACTURING  INDUSTRIES  (Established 
1890) — at  Quincy,  Illinois  — are  products  of  compelling  advantage  in 
Quality,  Profit,  Price,  Economy,  Beauty,  Design,  Utility  and  Year-'round 
Selection  and  Variety. 


MODEL  121 — RADIO  CABINE. 
Loud  Speaker  Hom  Built  in  with  Remo 

able  9'b  X  28  34  Mounting  Board. 
Height,  46  in.  Width,  35  in.  Depth,  14 


MODEL  105— RADIO  ADAPTED 
Height,  33  in.    Width,  32  in. 


Conviction  and  proof  of  the 
foregoing  is  yours  for  the 
asking  —  thru  our  fran- 
chised  distributor — in  your 
locality  —  who  carries  a 
complete  stock  —  affording 
prompt  and  efficient  ser- 
vice. 


Insist  on  "Mastercraft" 
products — for  "He  profits 
most  wfio  serves  best." 


MODEL  62 
Height,  44  in.  Width,  18 
Depth,  20  in. 


MODEL  170— RADIO  CABINET 
28  in.  High.       Top,  14  in.  x  30  i 
Interior  Shelf,  11  in.  x  26  in. 
Compartment,  11  in.  High. 


The  Buel  Distributing  Company 

Wholesalers  of  IMusical  and  Radio  Merchandise 
EXCLUSIVE  IHASTERCRAFT  WHOLESALERS  FOR  NORTHERN  OHIO 

1965  East  66th  Street 
CLEVELAND 
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Saleswoman  Gives  Hints  on  Retail  Selling 

Mrs-  F.  L.  Reeder,  Manager  of  San  Antonio,  Tex.,  Department. 
Draws  on  Long  Sales  Experience  for  Pointers  on  Salesmanship 


'i'liere  are  many  men  and  women  who  mean 
well,  who  actually  intend  to  put  the  best  into 
their  work  that  is  in  them;  but  there  are  very 
few  who  are  never  satisfied  with  their  efforts, 
but  are  continually  on  tlic  alert  for  some  plan 
or  some  metliod  which  will  help  them  lo  be- 
come better  sales  people.  Mrs.  F.  L.  Reeder, 
who  is  manager  of  the  phonograph  and  record 
department  of  the  King  Furniture  Co.,  of  San 
Antonio,  Tex.,  is  a  person  of  this  cliaracter. 

"Since  I  have  had  charge  of  this  depart- 
ment," Mrs.  Reeder  explained,  "I  have  always 
endeavored  lo  sliow  my  customers  that  I  ap- 
preciate their  business.  This  has  been  a  big 
help  in  getting  new  business  through  their 
recommendations.  Only  recently  we  closed  for 
the  first  time  at  one  o'clock  on  Saturday  after- 
noon. This  was  a  thing  which  we  announced, 
and  supposed  tiiat  everyone  knew  about,  but 
there  were  a  few  of  my  customers  who  had 
formed  the  habit  of  coming  in  on  Saturday 
afternoons,  and  selecting  new  records.  These 
came  down  as  usual  on  this  afternoon,  only  to 
find  that  the  store  was  closed, 

"We  carry  the  Columbia  line  of  phonographs 
and  records,  and  we  feel  that  we  have  worked 
up  a  very  nice  business  in  this  class;  but  we 
did  not  know  how  much  our  customers  appre- 
liated  our  efforts  until  the  following  Monday 
morning  when  some  of  them  came  in  and  in- 
formed us  that  they  had  missed  us  on  the  pre- 
vious Saturday  afternoon.  There  were  so  many 
of  these  people,  as  we  learned  later,  that  we 
decided  it  would  be  best  to  send  them  all  a 
letter,  expressing  our  appreciation  of  waiting 
for  us  instead  of  seeking  another  store. 

"I  have  found  that  it  will  help  business  more 
if  you  give  a  little  time  to  the  study  of  your 
product  and  the  study  of  your  sales  canvass 
from  time  to  time.  I  hunt  for  all  the  plans  I 
can  find  which  will  help  me  to  give  better  serv- 
ice to  the  customer  I  have,  or  will  help  mc 
bring  in  new  faces,  and  sell  more  goods. 
Ideas  From  Trade  Journals 
"I  think  there  is  a  great  need  for  the  people 
who   sell   phonographs   and   records    to  study 


By  B.  C.  Reber 

their  stock  more.  The  trade  journals  are 
always  full  of  articles  on  selling  and  merchan- 
dising which  contain  good  points  which  can  be 
applied  lo  each  individual  business.  Some  of 
tiiese  can  be  used  as  they  are  given,  while  others 
give  only  the  idea,  the  rest  of  which  must  be 
worked  out  lo  suit  the  individual  store  or  de- 
partment and  the  conditions  obtaining  locally. 


Mrs.  Reeder.  manager  oi  the 
phonograph  and  record  de- 
partment of  the  King  Furni- 
ture Co.,  has  been  connected 
with  the  retail  sales  field  for 
many  years  and  she  speaks  as 
an  authority.  She  expresses 
some  thoughts  on  trade  jour- 
nals, record  selling,  advertis- 
ing, etc.,  which  are  worthy  of 
thoughtful  reading  by  retail 
dealers  and  their  salesmen. 


"By  getting  these  periodicals  when  they  come 
out  and  studying  them  carefully,  I  have  been 
able  to  glean  a  lot  of  ideas  which  have  helped 
me  in  building  up  the  business,  or  in  making  my 
sales  canvass  better. 

"We  have  worked  up  a  very  good  trade 
among  the  colored  people  by  featuring  the 
'blues.'  This  class  of  music  is  always  popular 
among  these  people  and  we  have  taken  advan- 
tage of  this  opportunity  by  getting  in  these  hits 
for  them. 

Featuring  Single  Records 
"Another  thing  that  I  have  found  that  is  of 
benefit  in  keeping  up  the  business  is  to  feature 
one  record  at  a  time.  If  you  try  to  stress  too 
many  records,  the  public  becomes  confused  and 
don't  know  which  they  want.  On  the  other 
hand  if  only  one  record  is  featured,  an  instan- 
taneous demand  for  it  is  created  and  a  good 


sale  results.-  We  have  had  to  wire  for  repeat 
orders  several  times  through  this  plan. 

'"We  do  this  by  taking  one  of  the  many 
popular  tunes  which  come  in  with  the  new 
selections.  Then,  having  chosen  the  one  record 
which  we  intend  to  feature,  we  place  a  heavy 
order  on  this  record  alone,  also  requesting 
special  advertising  matter.  Across  the  windows 
wc  paste  streamers  announcing  tliis  one  record. 
We  have  a  phonograph  in  the  entrance  of  the 
store  playing  this  one  tune.  Everywhere  we 
feature  this  record  and,  as  a  result,  we  create  a 
big  demand  which  soon  wipes  out  our  entire 
stock.  And  this  demand  does  not  stop  with  the 
single  record,  but  continues  on  through  the 
other  new  selections. 

■'The  big  thing  that  results  from  this  plan 
is  the  fact  that  by  featuring  the  one  record, 
the  people  are  brought  info  the  store.  They  see 
the  streamers  across  the  windows,  and  they 
hear  the  tune  on  the  machine  in  the  entrance. 
It  catches  their  fancy,  and  they  come  in  to  hear 
it  better  in  one  of  the  booths. 

"Once  they  come  into  the  store,  that  is  our 
cue  to  get  busy  and  sell  them.  We  not  only 
show  them  the  one  record  for  which  they  ask, 
but  wc  also  show  them  the  entire  list  of  new 
records,  giving  them  the  lot  and  letting  them 
play  them  all,  picking  out  those  they  admire. 

"We  believe  that  this  gets  better  results  than 
by  trying  to  stress  every  new  record  that  comes 
ill.  People  arc  attracted  by  one  catchy  tune 
played  over  and  over  more  than  would  be  pos- 
sible if  the  record  was  changed  every  little 
while.  The  same  people  passing  the  store  soon 
arc  attracted  by  the  tune  and  wish  to  hear  it 
better,  or  inquire  the  name. 

Effective  Advertising 

"To  do  this,  it  brings  them  into  the  store. 
There  is  where  the  selling  starts.  The  stream- 
ers and  the  music  are  only  means  of  advertising, 
and  are  used  to  get  people  to  come  in.  Then, 
when  they  respond,  it  is  up  to  the  sales  person 
to  see  that  a  proper  demonstration  is  made.  It 
is  an  opportunity  to  not  only  show  those  people 
the  one  article  in  which  they  are  interested, 
but  it  is  an  opportunity  to  show  them  any  new 
models  which  have  come  in,  any  other  records 
which  might  strike  their  fancy,  and  any  other 
things  which  will  make  a  sale.  It  is  an  op- 
portunity to  be  taken  advantage  of. 

Too  Low  Terms  Kill  Prestige 

"We  are  strong  for  price  maintenance.  We 
have  tried  to  sell  on  low  terms  and  we  find  it 
is  neither  profitable  nor  reliable.  It  cheapens 
ihe  products  and  it  cheapens  the  store.  Also, 
instead  of  bringing  in  a  class  of  people  whom 
we  would  be  glad  to  accept  as  customers,  it 
generally  steers  in  a  group  who  have  little  or 
no  credit  and  who  are  unable  to  own  and"  enjoy 
a  real  machine,  ^ 

"Our  experience  has  sliown  that  the  people 
who  want  a  machine  are  also  people  who  have 
backbone  enough  to  get  it  and  meet  the  pay- 
ments, people  whp  have  to  be  drawn  into  a 
store  on  a  dollar  payment  arc  not  generally 
people  who  are  big  enough  to  keep  up  |the  in- 
stalments during  the  long  period  of  I'nionths 
which  must  necessarily  follow."  '  ■ 

Mrs.  Reeder  has  bec-ti  connected  ^with  the 
department  of  which  ^h.'  if  imw  nia-iiager  for 
"tnore  than  six  years.  Mi.'  hi  u.m  .if  a  clerk, 
learning  the  rudiments  oi  >elliiii;  and  meeting 
people.  Later,  siic  was  givwn  bigger  and  bet- 
ter positions,  and,  two  years  ago,  she  waS 
given  full  charge  of  the  department,  as  well  as 
other  duties.  Here  is  a  well-earned  success. 
It  is  one  which  has  been  accomplished  by  harp 
work  and  profit-giving  service.  It  is  one  whicli 
can  be  read  with  profit-  I 
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Record  System  for  the  Credit  Department 

Filing  Credit  Data — Simple  Record  System  of  Phone  Calls  and 
Letters  —  Keying  Collection  Letters  —  Other  Valuable  Pointers 


In  order  that  credit  and  collection  work  in 
the  retail  music  store  may  be  organized  on  an 
efficient  basis,  the  first  duty  should  be  lo  place 
the  work  in  the  hands  of  a  responsible  employe 
who  should  have  sole  charge  of  credits. 

Such  a  credit  department  should  be  equipped 
with  a  card  file  in  which  to  record  the  custo- 
mers' credit  standing  and  paying  habits.  The 
filing  systems  to  be  described  in  this  article 
have  been  installed  at  hardly  any  cost  by  rep- 


home  address,  occupation,  whether  married,  real 
estate  and  other  personal  property  and  in  whose 
name  the  real  estate  is  recorded,  etc. 

In  the  margin  on  the  right  hand  side  of  the 
card  are  filled  in  notations  of  the  various  credit 
reports  on  the  credit  customer's  standing.  Re- 
ports from  the  following  agencies  are  recorded: 
The  retail  credit  men's  company,  a  co-operative 
credit  checking  organization  usually  maintained 
by  local  merchants;  Dun's  and  Bradstreet's;  the 


Forms  for  Use  in  the 
resentative  firms,  and,  with  a  few  modifications, 
can  be  adopted  by  the  average  music  store. 
Suitable  Record  Systems 

The  simplest  practice  in  filing  credit  infor- 
mation is  to  paste  the  customer's  account  in  a 
folder,  and  to  transcribe  the  important  facts 
on  the  face  of  this  folder.  The  folder  thus 
becomes  a  filing  card.  In  the  lower  right  hand 
corner  of  the  face  of  this  folder  sufficient  space 
is  reserved  to  note  what  methods  in  collecting 
the  account  have  been  pursued,  such  as  letters 
sent,  telephone  calls  and  personal  collections, 
with  dates  and  other  notations. 

Another  practice  is  to  transcribe  the  facts 
from  the  account  or  lease  onto  a  small  filing 
card,  size  three  inches  by  five  inches  (Fig.  1). 
Both  are  then  filed  separately.  Throughout  the 
collection  process  the  employe  in  charge  has 
but  to  refer  to  the  card  for  any  information 
relative  to  the  account.  On  this  card  you 
simply  jot  down  the  name,  business  address  and 


Collection  Department 
report  of  the  dealer's  own  investigator.    In  the 
right  hand  corner  are  stated  the  terms  on  which 
the  instrument  has  been  sold,  together  with 
the  facts  of  the  lease. 

On  the  reverse  side  of  this  card  are  recorded 
the  payments  made  and  dates  on  which  they 
are  paid,  as  well  as  the  collection  methods  em- 
ployed to  secure  them. 

All  letters  sent  to  the  customer  during  the 
collection  process,  and  letters  received  from 
that  customer,  are  filed  separately,  but  dates  of 
such  letters  are  noted  on  the  card,  so  the  orig- 
inal letters  can  be  referred  to  quickly. 
Two-Card  System 

Another  record  system  involves  filing  two 
cards  to  every  account.  On  one  card  is  kept 
a  record  of  the  lease,  notations  of  his  credit 
standing  from  credit  checking  agencies  as  well 
as  reports  by  the  dealer's  own  investigator,  a 
notation  of  how  the  customer  pays,  etc.  Special 
space   is  reserved  for  remarks   relative  to  the 


A   Revelation  In  Sound  Reproduction 

The    ADD-A-TQME    stands  for  the 
highest  quality  in  tone  reproduction. 
Turn  your  old  phonograph  into 
a  new  one  with  an  ADD'ATONE 


UNIQUE  REF"RODUCXIOrSf 
32  LJnion  Square,  INJ.  Y. 


CO. 


casL'.  This  card  is  filed  as  a  sort  of  perma- 
nent record  of  customers  who  have  purchased 
and  is  a  valuable  asset  to  ihe  selling  depart- 
ment. To  facilitate  matters,  this  card  may  be 
of  several  colors,  usually  four  colors.  For  in- 
stance, a  while  card  may  mean  that  the  cus- 
tomer is  average  pay;  a  yellow  card,  that  he 
pays  very  promptly;  a  red  card  would  signify 
delinquency;  orange,  that  he  is  very  slow  in 
paying  bills.  Of  course,  the  color  system  is 
arbitrary.  (Fig.  2).  The  second  card  is  for  a 
record  of  the  customer's  paying  habits  as  well 
as  a  record  of  the  collection  methods  used. 

The  reader  will  also  note  that  at  the  bottom 
of  this  card  (Fig.  3)  are  thirty-one  numbers. 
These  represent  the  thirty-one  days  in  the 
month.  The  use  of  these  numbers  is  explained 
as  follows;  When  you  plan  that  on  a  certain 
day  of  the  month,  say  on  the  fifteenth,  a  letter 
should  be  addressed  to  the  customer  in  reference 
to  overdue  payment,  a  signal  of  a  certain  color 
is  clasped  to  the  edge  of  the  card  at  No.  15. 
If  tlie  signal  is  of  a  red  color,  then  it  would 
niean,  according  to  the  color  arrangement,  thai 
on  the  fifteenth  of  the  month  the  clerk  should 
writf  a  collection  letter  to  that  customer.  Like- 
wise, a  yellow  !jiynal  clasped  at  that  date  may 
merui  that  on  that  date  the  customer  should  be 
called  on  the  telephone.  If  the  signal  is  bliic, 
it  may  signify  that  on  that  day  a  collector 
should  call  on  the  customer,  etc. 

Another  thing  that  will  be  noticed  is  that  the 
names  are  written  on  the  lower  ends  of  the 
cards.  This  is  for  the  reason  that  these  two 
cards  are  filed  in  a  flat  metal  drawer.  Where 
tiie  cards  are  filed  upright  in  a  boxed  cabinet, 
the  position  of  the  names  and  numbers  is  of 
course  reversed.  This  card  is  illustrated  by  Fig. 
4.  On  this  card  is  noted  the  date  of  pur- 
chase, the  credits  and  the  balance  due.  Under 
"Phone"  are  noted  briefly  the  dates  when  cus- 
tomer was  called  on  the  telephone  and  what 
results  were  obtained.  The  top  line  is  numbered 
with  the  days  of  the  month,  for  the  purpose 
already  described.  An  interesting  feature  about 
the  use  of  this  card  is  that  only  those  accounts 
due  or  overdue  are  noted,  other  accounts,  which 
the  custom'ers  have  paid  up  in  accordance  with 
terms,  being  recorded  only  on  the  ledger  page. 
Keeping  Tab  on  Letters 
Every  establishment  has  its  own  set  of  form 
collection  letters.  These  vary  from  two  to  five 
in  a  set,  sent  at  intervals  of  once  a  week  or 
twice  a  month.  After  a  collection  letter  is  sent 
out,  the  fact  is  noted  on  the  record  card  as 
above  described.  This  makes  it  necessary  to 
key  the  letters,  making  possible  the  notations 
on  the  record  card  by  means  of  symbols.  Thus 
under  the  heading,  "Letters  Written,"  is  jotted 
down,  "a"  to  indicate  the  letter  sent  out  in  the 
particular  case  on  a  certain  date.  For  that  rea- 
son, the  letters  in  a  series  of  five  form  letters 
will  be  labeled  consecutively  a,  b,  c,  d  and  e. 

Every  dictated  letter  usually  contains 
at  the  lower  left-hand  corner  a  symbol 
to  indicate  the  person  who  dictated  and  the  per- 
son to  whom  the  letter  was  dictated.  Thus, 
WAJ/MT  signifies  that  W.  A.  Jones  dictated 
to  Mary  Thomas.  In  place  of  the  initials  M.  T. 
you  can  substitute  the  initial  "A,"  which  would 
signify  that  the  letter  is  the  first  of  the  series. 

Thus,  WAJ/D  would  signify  that  the  letter  is 
the  fourth  in  the  series.  Therefore,  if  you  desire 
to  indicate  on  the  card  that  on  September  1, 
1924,  the  customer  was  sent  the  fourth  letter  of 
the  series  you  simply  jot  down  9/1/24/D,  In 
like  manner  you  may  have  a  set  of  letters  used 
for  special  occasions  in  the  collection  process. 
These  you  can  initial  EXA,  EXB,  EXC,  etc. 
These  would  signify:  first  letter  in  the  extra 
series;  second  letter,  third  letter,  etc. 
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It  is  Indexed! 

Easy  and  quick  to  find  the  part  you 
want  at  your  finger  tips. 

100  pages  —  the  largest  Hne  of  talking 
machine  repair  material  in  existence. 

Merchandise  accurately  described. 
New  tools  for  the  repairman. 
Many  other  features. 

It's  all  in  our  catalog  (just  issued)  and 
will  rapidly  become  the  standard 
reference  book  of  the  Talking  Machine 
Trade  of  the  World. 

A  copy  for  the  asking 
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Four  New  Columbia  Artists' 
Records  Released  to  Trade 

Ross  Gorman  and  His  Orchestra.  Columbia 
Salon  Orchestra.  Get  Happy  Band  and  Moran 
and  Feldkamp  Signed  by  Columbia  Co. 

Ross  Gorman  and  His  Earl  Carroll  Orclicslra. 
Ijie  Columbia  Salon  Orchestra,  the  Get  Happy 
all  new  and 


Band  and  Moran  and  Feldkai 


Ross  Gorman  and  the  Instruments  He  Play 
txduanu  l^uluniliia  rLcord  artists,  make  llieir 
initial  bow  to  the  record  buying  public  with  the 
current  releases  of  Columbia  records.  The 
Ross  Gorman  Orchestra,  althoueh  in  existence 
but  a  comparatively  short  time,  has  become 
known  to  many  thousands  through  its  radio 
broadcastings  and  through  being  the  star  attrac- 
tion in  Earl  Carroll's  Vanities,  one  of  the  hits 
on  Broadway.  Ross  Gorman  is  well  known  to 
dance  and  music  lovers  through  his  former  con- 
nection with  the  Paul  Whiteman  orchestra,  for 


wliich  he  played  first  saxophone.  Every  man 
in  the  Gorman  aggregation  is  a  star  performer 
and  each  one  is  capable  of  conducting  his  own 
orchestra.  Miff  Mole,  trombonist,  formerly 
with  tlie  Original  Memphis  Five,  is  one  of  the 
featured  artists.  The  first  recording  by  this 
orchestra  couples  "Oh  Boy,  What  a  Girl"  and 
"You  Forgot  to  Remember."  After  the  close 
of  the  Vanities,  the  Gorman  orchestra  will  stay 
on  Broadway  as  the  feature  of  a  supper  club 
which  Earl  Carroll  contemplates  opening. 

The  Columbia  Sa- 
lon   Orchestra  has 
been  recruited  under 
the  direction  of  Rob- 
ert   Hood  Bowers, 
musical  director  of 
the   Columbia  Pho- 
nograph Co.,  to  re- 
cord concert  music 
and  s  e  m  i-classical 
selections  in 
concert  style.  The 
first  recording  cou- 
ples   "In  Shadow- 
land"  and  "The 
World   Is   Such  a 
Lonesome  Place." 
The  Get  Happy 
Band,  a  real  jazz  or- 
chestra of  the  "hot" 
variety,  gives  as  its 
initial    offerings  to 
Columbia  record 
fans,  "Harlem's  Ara- 


by"  and  "Junk  Bucket  Blues."  Moran  and  Feld- 
kamp, vaudeville  artists  with  a  wide  following, 
have  recorded  "Nola"  and  "Classicana."  piano 
duels,  to  mark  their  debut  under  the  Columbia 
banner.  This  type  of  music  has  been  proving 
very  popular  with  Columbia  record  buyers. 


Fred  Hall,  Columbia  dealer  of  Warren,  O., 
who  is  an  aeroplane  pilot,  recently  helped  re- 
store the  hearing:  of  a  boy  who  had  been  deaf 
for  two  years  by  a  5,600  foot  drop  in  a  plane. 


C.  H.  Sambaiino  Gives 

Views  on  Advertising 

Recently  Appointed  President  of  Buckingham 
&  Moak,  lOO-Year-Old  Utica  House,  Demon- 
strates the  Value  of  Persistent  Publicity 

UriCA,  N.  v.,  September  S,— "1  ant  a  firm  believer 
ill  persistent,  systematized  and  spacious  adver- 
tising in  local  newspapers,"  declared  Charles  H. 
Sambaiino,  who  recently  became  president  of 
Buckingham  &  Moak,  Victor  dealers  of  this 
city,  on  the  occasion  of  the  celebration  of  the 
completion  of  a  century  in  business. 

"During  one  week  this  Summer  I  used  news- 
paper space  in  llie  local  papers  to  the  extent 
of  one  full  page  of  six  columns  on  Tuesday, 
Wednesday,  Thursday  and  Sunday,  in  an  exten- 
sive drive  on  talking  machines.  During  this 
drive  I  experienced  one  difficulty.  I  could  not 
secure  a  sufficient  quantity  of  high-priced  ma- 
chines to  meet  the  demand.  Within  the  week  * 
in  this  store  more  than  200  machines— all  high- 
priced — were  sold  on  short  terms,  the  sale  on 
no  one  day  being  less  than  thirty  instruments." 

Before  associating  himself  with  Buckingham 
&  Moak  Mr.  Sambaiino  was  manager  of  the 
talking  machine  department  of  Bamberger's  de- 
partment store  in  Newark,  N.  J.  He  has  been 
connected  with  the  talking  machine  trade  for 
many  years  and  he  has  a  wide  knowledge  of 
merchandising.  His  present  connection  is  with 
one  of  the  oldest  music  houses  in  the  country. 
As  has  been  mentioned  Buckingham  &  Moak 
have  this  year  passed  the  century  mark  as  local 
retailers,  enjoying  substantial  growth  during 
this  long  period  and  at  present  ranking  as  one 
of  the  leading  concerns  devoted  to  lite  sale  of 
musical  instruments  in  the  State. 


The  Radio  Grand  Corp.,  New  York,  was  re- 
cently incorporated  at  Albany  with  a  capital 
stock  of  $10,000.  The  incorporators  are  B.  J. 
Greenbaum,  M.  W.  Weintraub  and  L.  W. 
Graham. 


"*NQwYorks  Leading  'Radio  House' 


THE  SYMBOL  OF  SERVICE 


You  want  bigger  profits  —  sell  Radiolas 


Distributors  for 


Wholesale  only 


Radiola  26 


In  selling  merchandise,  radio  or  whatever  it  may 
be  it  takes  no  more  effort  to  sell  a  good  product 
than  it  does  a  poor  product. 

You  protect  your  reputation,  future  sales  and 
make  more  business  with  bigger  profits. 
The  RADIOLA  line  of  receivers,  manufactured 
by  the  R.C.A.,  is  standard.  The  demand  is  con- 
sistent because  of  favorable  public  opinion. 
Now  is  the  time  to  stock  the  RADIOLA  26  and 
Semi-Portable  RADIOLA  'SUPER  HET"  for 
fall  sales. 

We  are  able  to  give  you  immediate  service.  How 
many  can  you  use? 


iliiiJit^ 


Radiola  Super  Heterodyne 


CONTINENTAL  RADIO  &  ELECTRIC  CORPN. 


Fifteen  Warren  Street 
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RADIO  CORPORATION  OF  AMERICA 
(l/Innounces 
a  SeleSlive  Dealer  T^olicy 

RCA  herewith  announces  its  selective  dealer  policy,  to  become  effec- 
tive January  3,  1926.  This  policy  has  been  most  carefully  developed  with  a 
twofold  purpose  in  view  — to  benefit  dealers  by  offering  an  individual 
franchise  and  to  protect  the  public  in  their  purchases  of  RCA  merchandise. 

Dealers  will  be  chosen  upon  the  basis  of  active  business  in  Radiolas,  Radiola 
Loudspeakers,  and  RCA  accessories  during  the  months  of  September, 
October,  November  and  December  1925. 

So  that  RCA  may  select  its  dealers  on  the  basis  of  public  preference,  we  are 
asking  all  our  distributors  to  begin  the  preparation  of  a  list  of  their  dealers 
and  to  keep  records  of  their  purchases,  credit  and  servicing  performance, 
individually  —  furnishing  us  such  records  complete,  from  September  1  to 
December  31,  1925. 

Upon  the  basis  of  such  preliminary  evidence  of  public  choice  and  satisfac- 
tion, RCA  will  issue  Authorized  Dealer  signs. 

Our  dealer  distribution  will  be  confined  to  those  who  maintain  a  definite 
servicing  policy  on  RADIOLAS,  RADIOTRONS,  RADIOLA  LOUDSPEAKERS 
and  RCA  accessories.  Public  acceptance  of  the  prices  at  which  we  advertise 
these  products  permits  the  dealer  a  profit  that  is  sufficient  to  warrant  a 
liberal  and  expert  servicing  policy  with  moderate  charges. 

The  RCA  franchise  will  be  a  valuable  franchise.  The  number  of  dealers 
will  be  limited  mainly  on  the  basis  of  the  service  given  to  the  public,  but 
also  with  a  frank  recognition  of  the  fact  that  RCA  Authorized  Dealers  should 
have  opportunities  for  profitable  volume.  We  want  to  create  a  permanent 
business  for  them  because  it  is  the  only  way  in  which  they  can  serve  the  public. 

The  full  strength  of  the  vast  national  advertising  program  of  RCA  will  be 
continuously  behind  its  Authorized  Dealers. 

Public  demand  and  interest  in  Radiolas,  Radiotrons  and  Radiola  Loud- 
speakers and  RCA  accessories  supported  by  our  national  advertising,  has 
now  reached  a  point  where  it  insures  to  our  selected  dealers,  not  alone  a 
large  turnover,  but  a  profit  as  well. 

Read  the  following  pages  for  an  important  announcements    Then  write 
to  the  nearest  RCA  distributor  for  descriptive  bulletin  and  catalog. 
Radio  Corporation  of  America 

Chicago  New  York         San  Fmncisco 

®Radtotron 

AN  RCA  PRODUCT 
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RCA  Now 


New  Radiolas:  featuring  volume, 
tone  quality,  complete  A.  C.  op- 
eration and  Dry  Battery  opera- 
tion of  volume  in  excess  of  Stor- 
age Battery  operation. 


This  fall  marlis  the  announcement  hy  RCA 
of  new  Radiotrons,  of  improved  Super' 
Heterodynes,  and  revolutionary  netv  Loud' 
speakers.  It  marks  another  step,  too,  in 
loivering  the  cost  of  radio  to  the  public.  These 
five  pages  of  summary  are  a  brief  outline  of 
a  coming  season  of  tremeruious  selling. 


Radiola  30 


New  RCA  eight-tube  Super-Heterodyne 
complete  and  self-contained  in  console 
cabinet,  embodying  new  RCA  special 
Cone  Loudspeaker.  Provides  complete  op- 
eration from  1 1 0  volt  60  cycle  A.  C.  light- 
ing circuit,  requiring  no  batteries.  Extraor- 
dinary volume  and  perfection  of  tone. 


Supreme  selectivity  and  super-sensitive- 
ness. Thegoal  towardswhich  engineers,the 
trade,  and  the  public  have  been  looking 
since  the  advent  of  radio  broadcasting. 

List  price,  complete  with  all  necessary  Ra- 
diotrons and  Rectrons    ....  $575.00 


Radiola  Super- VIll 


The  standard  RCA  six-tube  Super-Heter- 
odyne in  upright  cabinet  with  self-enclosed 
loop  and  famous  RCA  Doublette  Loud- 


speaker. List  price,  including  5  Radiotrons 
UV-199, 1  Radiotron  UX-UO  and  Adap- 
ter UR-556   $340.00 


Radiola  28 


"Jefferson  desk"  type  new  RCA  uni-con- 
trol,  eight-tube  Super-Heterodyne  with 
attached  loop.  As  dry  battery  operated 
receiver,  gives  volume  in  excess  of  that 
obtainable  from  storage  battery  operated 
receivers.  Space  inside  cabinet  for  all  dry 
batteries. 

If  used  with  Radiola  Loudspeaker  Model 


104.  Radiola  28  operates  completely  from 
theA.C.lightingcircuit,eliminating  all  bat- 
teries. Tuning  mechanism  consists  of  new 
RCA  uni-control  system  employing  "straight 
line"  frequency  condensers  giving  equal 
spacing  of  all  stations  on  tuning  scale- 
List  price,  including  7  Radiotrons  UX-199, 
1  Radiotron  UV-877  and  1  Radiotron 
UX'120   $260.00 


Radiola  26 


The  universally  popular  portable  six-tube 
Super-Heterodyne  provided  with  extra 
battery  cabinet  for  home  use.  Adapted  to 
either  loop  or  antenna  operation.  Has 


built-in  loudspeaker,  self-contained  loop 
and  space  for  all  necessary  batteries. 
List  price,  including  6   Radiotrons  UV- 
199    $225.00 


Radiola  25 


New  RCA  six- tube,  uni-control  Super- 
Heterodyne,  table  type  with  attached  loop. 
Dry  battery  operated  with  space  in  cabinet 
for  all  necessary  batteries.  If  used  in  con- 
junction with  Radiola  Loudspeaker  Model 
104,  Radiola  25  operates  from  110  volt  60 
cycle  A.  C.  ligh  ting  circuit,  requiring  no  bat- 


teries. Tuning  mechanism  consists  of  new 
RCA  uni-control  system  employing 
"straight  line"frequency condensers  giving 
equal  spacing  of  all  stations  on  tuning  scale. 
List  price,  including  five  Radiotrons  UX- 
199,  1  Radiotron  UV-877  and  1  Radiotron 
UX.120  $165.00 
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ey^Binounces 


Important 

No.  I:  Trade  Protection:  Where  prices 
are  reduced,  dealers  and  distrib- 
utors are  protected. 

No.  2:  Deliveries:  Of  the  new  models, 
some  are  ready  for  immediate 
delivery.  For  the  rest,  orders  will 
be  accepted,  and  deliveries  made 
as  production  goes  fonvard. 


Established  leaders 
at  new  low  prices 

(JJrade  VroteCtetL) 


Radiola  Super-Heterodyne  (semi-portable) 

The  popular  seller  of  the  RCA  Super-  ing  Radiotron  UX-120.  Over  150,000 

Heterodyne  group.   Standard  six-tube  sold  to  date. 

Super-Heterodyne  which  will  gain  new  ,  .        .      i  *  - 

popularity  when  fitted  with  new  amplify.  ^ist  price,  less  accessories  .   .  .  $116.0O 


Radiola  20 


A  new  pacemaker  for  radio  receivers  of 
the  five-tube  type.  New  RCA  uni-control, 
tuned  radio  frequency  receiver  of  balanced 
type  with  variable  regeneration.  An  an- 
tenna set  which,  when  dry  battery  opera- 
ted, gives  volume  considerably  in  excess  of 
that  obtainable  from  storage  battery  op- 
erated receivers  in  this  class.    Ease  of 


manipulation,  sensitivity,  selectivity  and 
quality  of  reproduction  are  outstanding 
features.  Operates  with  relatively  short 
aerial. 

List  price,  less  accessories  .  .  $I02>50 
List  price,  packed  with  4  Radiotrons  UX- 
199  and  1  Radiotron  UX-120  .  .$115-00 


Radiola  Ill-a 


The  popular  price  leader  among  RCA  Ra- 
diolas.  Over  100,000  sold  to  date.  A  four- 
tube  Radiola  which  exceeds  the  perform- 
ance of  many  five-tube  sets.  Equipped 
with  Balanced  Amplifier  for  high  quality 
reproduction. 


List  price,  less  accessories  ,  .  .  .  $35*00 
List  price,  packed  with  4  Radiotrons  WD- 

1 1  and  headphones  $49-50 

List  price,  packed  with  4  Radiotrons  WD- 
1 1,  headphones  and  Radiola  Loudspeaker 
Model  UZ-1325   $67-50 


Radiola  111 


A  receiver  big  in  performance  and  low  in 
price.  Over  200,000  sold  to  date.  Now  sold 
at  a  price  within  reach  of  all.  A  two-tube 
Radiola  of  extraordinary  performance. 


List  price,  less  accessories  ....  $15*00 

List  price,  packed  with  2  Radiotrons  WD- 
1 1  and  headphones  $24.50 


Radiola  Balanced  Amplifier 


Increases  the  loudspeaker  volume  of  any 
type  of  radio  receiver.  Added  to  Radiola 
III,  constitutes  a  four-tube  Radiola  giving 
same  performance  as  Radiola  Hl-a. 


List  price,  less  Radiotrons  . 


.  $18.00 


List  price,  packed  with  2  Radiotrons  WD- 
11  $23.00 
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New  Developments  in  Loudspeakers 

Radiola  Loudspeaker  Model  104 

The  outstanding  loudspeaker  develop-  volt  60  cycle  A.  C.  circuit,  and  when  used 
ment  in  the  radio  art,  built  on  an  entirely  with  Radiola  25  or  Radiola  2S,  supplies 
new  principle.  Reproduces  orchestra,  band,  plate,  grid,  and  filament  voltages  for  oper- 
pipe  organ  and  other  musical  instruments  ation  of  complete  radio  set  as  well  as  loud- 
with  volume  equal  to  the  original  at  the  speaker,  thus  replacing  all  batteries.  May 
broadcasting  studio,  with  acoustical  fidel-  be  connected  to  first  audio  stage  of  any 
ity  hitherto  unattained.  Gives  amazingly  radio  receiver,  but  its  capabilities  are  par- 
accurate  voice  reproduction.  Volume  of  ticularly  realized  with  RCA  Radiolas. 
reproduction  can  be  varied  from  mini- 
mum to  maximum  without  impairment  List  price,  including  all  Radiotrons  and 
of  quality.   Operates  directly  from  a  UO  Rectrons  $Z4S-00 

Radiola  Loudspeaker  Model  102 
A  new  RCA,  A.  C.  operated  Cone  Loud-  stage  of  broadcast  receivers  and  particular- 
speaker  equipped  with  rectifier-amplifier  ly  for  use  in  conjunction  with  RCA  Ra- 
unit  for  operation  from  60  cycle,  1 10  volt  diolas.  Operated  by  new  super-power 
A.C. lighting  circuit.  Has  same  tone  quality  amplifier  tube,  RadiotronUX-ZlOandnew 
as  Model  104  and  provides  volume  far  in  Rectron  UX-216-B. 
excess  of  existing  types  of  loudspeakers.  List  price,  including  Radiotrons  and  Rec- 
Recommended  for  connection  to  firstaudio  tron  $140.00 

Radiola  Loudspeaker  Model  100 

New  RCA  special  Cone  built  on  the  new  output  circuit  of  broadcast  receivers.  Par- 
principle,  achieving  new  clarity  of  tone  ticularly  recommended  for  Radiolas  20, 
and  a  far  wider  tone  range  than  existing  ~5  and  28,  dry  battery  operated, 
types.   Designed  for  direct  connection  to  List  price   $35.00 

Radiola  Loudspeaker  Model  UZ-1325 
The  RCA  standard  of  the  horn  type,  uni-       diaphragm.  Requires  no  external  batteries 
versally  commented  upon  as  providing       for  additional  amplification, 
clearest  reproduction  of  horn  types  of  loud- 
speakers.  Equipped  with  an  adjustable        List  price  $18.00 

A.  C.  Rectifier-amplifier 

RCA  Uni-Rectron  Model  AP-93S 
Rectifier-power  amplifier  unit— same  as       tained  from  new  RCA  super-power  ampli- 
that  supplied  with  Model  102  Loudspeak-       fying  tube,  Radiotron  UX-210. 
er.  May  be  used  for  operation  of  any  type 

of  loudspeaker  from  60  cycle,  110  volt  List  price,  complete  with  Radiotron  UX- 
A.C.  lighting  circuit.  Amplification  ob-       210  and  Rectron  UX-216-B  .  .  $10S.OO 

"B"  Battery  Eliminators 

RCA  Duo-Rectron  Model  AP-937 
America's  first  "B"  battery  eliminator  de-       lamp,  Radiotron  UX.874,  this  model  pro- 
signed  to  supply  plate  voltage  to  any  type       vides  uniform  voltage  at  all  current  outputs 
of  radio  broadcast  receiver  using  any  t>'pe       from  minimum  to  maximum.  Operates 
of  tube  up  to  ten  Radiotrons  201-A.  Sup-       detector  as  well  as  amplifier  tubes  from 

plies  platevoltages  at  225^,45,90  and  135  u  '  ?°  f^"',''  ^O""-".  A.C. 

.    hum  completely  eliminated 

volts  with  maximum  current  output  at  50  i  ;„  nrirs  R,  j  '  .       i  t->^ 

_.„.  -«        ,  mJ^A    ,  „      price,  with  Radiotron  UX-874  and 

milliamperes.  Through  use  of  RCA  glow  Rectron  UX.213  $65.00 

Radiola 
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Three  new  power  amplifying  tubes 

for  increase  of  volume 
and  quality  of  reproduction 


Radiotron  UX-120 

New  RCA  dry  battery  power  amplifier       provides  volume  double  that  obtainable 

tube  which,  when  connected  to  last  audio        from  UV-201-A  tubes. 

stage  of  a  dry  battery  operated  receiver,        List  $2>50 

Radiotron  UX-112 

New  RCA  storage  battery  power  amplifier  ume  in  storage  battery  operated  receivers, 
tube  for  improvement  of  quality  and  vol-       List  $6.50 

Radiotron  UX-210 

New  RCA  super-power  amplifying  tube  plifiers.Themostpowerful  audio  frequency 
designedforuseinA.C.operatedpoweram-       amplifyingtubeonthemarket.  List. $9.00 

♦     ♦  ♦ 

The  standard  RCA  Radiotrons  you  now  sell— some  equipped 
with  the  new  RCA  standard  "UX"  base— 

Radiotton    WD-11  $2.50 

Radiotron    WD- 12  $2*50  Two  new  RCA  Rectrons — rectifier  tubes 

Radiotron  'WX-12  $2.50  for  use  in  "B"  battery  eliminators  and  de. 

Radiotron    UV-199  $2.50  vices  serving  similar  functions. 

Radiotron  *UX-199  $2.50  ,     .  ,.,  "mv     u   ^      :  ■  i 

D    1.  „  TT.TT-.-.  — A    UA    or    WA    titoe  broviUcs  precisely 

Radiotron    UV-200   $2.50  /  l  .    j-  "inn, 

D  J.  _    ttvi  same  pertommnce  as  the  conesbondtng  UV 

Radiotron  ^UX-200   $2.50  'Mv/n>>  .  l    -l       i     l        l  ■     -  l 

Radiotron    UV-201-A   $2.50  "  .  ^°    '"t  '""^  ''^ 

Radiotron  •UX-201-A   S2.S0  "^"'S" 

Rectron  UX-213 

New  RCA  full-wave  rectifier  using  input       current  output  of  65  milliamperes. 
voltages  up  to  220  per  plate.    Provides       List  $7*00 

Rectron  UX-216-B 

New  RCA  half-wave  rectifying  tube  for  550,  with  current  output  of  65  milliam- 
use  in  "B"  battery  eliminators  and  similar  pares. 

devices.    Operates  at  plate  voltages  up  to       List  $7-50 

^Radiotron 
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PrditMrnimg  Sates  tinkles 

How  Live  Dealer  Moved  Stock  of  30.000  Foreign  Language  Records  in  a  Month— Store-Door  Play- 
ing Increases  Record  Sales— Timely  Tie-Up  Moves   Merchandise  —  Store  Auditorium  Draws 
Potential  Customers  and  Interests  Them  in  Talking  Machines  and  Records 


There  have  appeared  in  ihc  cohimns  of  The 
Talking    Machine    World    many    articles  and 
slones  nrying  talking  niacliinc  dealers  to  pay 
particular  ^tliriition  to  the  bnilding  up  of  their 
forergn  record  business  and  examples  and  illus- 
l  rat  ions   liavc   been   given  showing  how  some 
dealers  found  a  consistent  all  year  round  busi- 
ness running  into  large  figures  from  this  class 
of  trade.    It  has  been  shown  that  to  the  foreign- 
born  the  talking  machine  is  still  the  chief  form 
of  home  entertainment  and  it  is  an  accepted  fact 
that  the  majority  of  the  people  born  and  raised 
in  foreign  countries  arc  almost  without  excep- 
tion natural  music  lovers.    An  iTitercsting  exam- 
ple of  how  one  dealer  who  has  one  of  if  not  tlic 
largest   clientele   of  foreign-born   customers  in 
New  York  City  cashed  in  on  the  sale  of  single- 
faced  Victor  records,  proves  the  contention  tliat 
the  catering  to  ihc  foreign  trade  not  only  for 
the   recordings   of   the   miisic   of  their  native 
lands,  but  also  for  the  sale  of  the  better  types 
of  music  is  one  of  the  most  profitable  angles 
of  the  talking  machine  business,    W.  H.  Tyler, 
manager  of  the  talking  machine  department  of 
the  New  York  Band  Instrument  Co,,  upon  the 
announcement  of  the  reduction  in  price  of  the 
single  faced  records,  immediately  sensed  the  ap- 
peal that  this  sale  would  have  for  his  custom- 
ers, placed  orders  with  various  Victor  jobbers 
for  tens  of  thousands  of  selected  records  from 
the  single-faced  catalog.     In   all,   he  received 
approximately    40.000    records    in    addition  to 
those  which  he  had  in  stock.    Through  adver- 
tising in  the  foreign  language  newspapers  and 
through    store    and    window    displays,  calling 
attention   to   the  unprecedented  bargains,  this 
store  sold  upwards  of  30,000  of  these  records 
within  the  first  month  of  the  sale  and  the  buy- 
ing is  still  active.    On  several  days,  principally 
Saturdays,   the   record    sales   have  overtopped 
the  $1,000  mark.    When  it  is  taken  into  con- 
sideration  that   these  records  were   nearly  all 
purchased  from  jobbers  at  the  reduced  rate  it 
can  be  ^een  that  (he  lowering  of  price  which 


many  dealers  considered  would  represent  a  loss 
to  Ihcin  has  liirTicd  out  for  the  New  York  l!;uiil 
instrunieiit  Co.  to  bi.'  an  ojjiiorlunity  nf  adiilnL: 
considerably  to  ils  volume  of  sales.  An  cn.iml- 
plc  of  enterprise  wortit  recording! 


There  arc  a  great  number  of  talking  machine 
dealers,  primarily  those  situated  in  business  sec- 
tions and  in  sections  where  a  large  percentage 
of  foreign-born  reside,  who  have  found  the  con- 
tinuous playing  of  records  at  the  door  of  the 
store  an  invaluable  aid  in  the  stinmlatioii  of 
record  sales  and  in  drawitig  people  into  the 
store.  While  this  practice  has  existed  practi- 
cally since  [he  lirsl  <lays  of  the  talking  machine 
Iratlc,  there  has  been  a  tendency  of  late  to  de- 
part from  the  playing  of  current  releases  and 
instead  to.  pick  some  immbcr  from  the  foreign 
record  catalog,  soTne  selection  with  a  universal 
appeal  and  to  play  this  number  for  days  and 
even  weeks  at  a  lime.  That  this  practice  is 
successful  in  achieving  one  of  its  objects, 
namely,  the  stimulation  of  record  sales,  cannot 
be  doubted.  There  appeared  recently  in  The 
World  an  article  regarding  the  New  York 
Band  Instrument  Co.,  which  told  how  this 
establishment  had  sold  some  15,000  of  a  selec- 
tion from  the  Russian  Victor  catalog  over  a 
period  of  three  or  four  months  and  this  phe- 
nomenal total  was  attributable  directly  to  the 
store-door  playing  of  the  record.  At  the  pres- 
ent time,  or  rather  during  the  past  month,  five 
or  six  Okeh  record  dealers  have  been  playing  a 
number  from  the  Okeh  Italian  record  catalog 
at  the  doors  of  their  stores  and  Norman  Smith, 
manager  of  the  Distributing  Division  of  the 
General  Phonograph  Corp.,  states  that  each  of 
these  dealers  is  selling  in  the  neighborhood  of 
200  of  the  selection  each  week.  It  is  still  within 
the  memory  of  all  how  "Cielito  Lindo,"  which 
was  in  the  foreign  language  catalog  for  a  num- 
ber of  years,  was  discovered  to  be  a  particularly 
pleasing  dance  tune,  was  re-issued  in  modern 
dance  time  and  proved  to  be  one  of  the  best 


RUMPET 


Have  You  Heard  It  ? 

If  not  read  offer  below ! 

Every  radio  fan  will  be  surprised  and  delighted 
with  this  loudspeaker.  It  produces  the  high  and 
low  notes  without  distortion  with  true  and  clear 
reproduction.  Il  also  has  plenty  of  volume.  Ac- 
knowledges no  superior  at  any  price.  Hand- 
somely finished  in  crystal  black  with  grained  ma- 
hogany bell  and  antique  silver  detail. 
Retails  for  $25.00 

The  Remola  Concert  Cabinet 

Produces  the  same  beautiful  tone  as  the  Trumpet. 
A  tine  mahogany  finished  cabinet  of  just  the  right 


The  Rcmo  Trumpet 


Offer— Both  of  these  instruments  will  be  sent  to 
you  on  10  days'  free  trial  through  your  regular 
jobber.  We  are  willing  to  do  this  so  that  you 
may  hear  them. 

The  REMO  CORP.  rS'S'^.: 


sellers  of  all  current  releases.  For  a  lime  the 
vlrains  of  this  selection  could  be  heard  from 
the  doorways  of  nearly  every  dealer  who  fol- 
lowed this  practice.  So  it  is  evident  that  the 
jilan  of  playing  these  foreign  language  record- 
ings has  undoubted  merit  and  sales  value.  The 
remaining  point,  however,  is  that  many  dealers 
do  not  take  full  advantage  of  this  sales  help. 
They  sell  records — yes,  but  they  fail  to  follow 
nj)  ilieir  advantage  and  having  succeeded  in  get- 
ling  the  customer  in  a  buying  frame  of  mind, 
ilii  >■  --houkl  endeavor  to  sell  other  records  with 
;i  ^illlliar  appeal.  Some  dealers  in  fact  go  to 
the  e.\tcnt  of  having  a  number  of  the  record 
which  is  being  played  wrapped  in  envelopes  for 
insUint  sale.  This  method,  while  estimable  in 
ihc  case  of  a  dealer  situated  near  a  railroad  sta- 
tion, where  a  customer  is  rushing  for  a  train  and 
caimot  delay,  militates  against  the  average 
dealer,  who  should  take  the  opportunity  of  put- 
ting across  his  sales  talk,  and  informing  the 
customer  of  the  many  hidden  gems  in  the  rec- 
ord catalog  and  sell  not  only  a  record  but  sev- 
eral. The  moral:  Follow  up  each  advantage  to 
the  limit.  Why  be  satisfied  with  a  small  profit 
when  a  few  words  iTiight  mean  a  much  larger 
sale,  or,  It's  hard  enough  to  get  a  customer  into 
the  store,  why  let  him  get  away? 

iS 

One  of  the  most  effective  and  unusual  tie-ups 
with  a  local  current  event  to  stimulate  the  sale 
of  a  single  record  was  recently  put  into  effect 
by  the  Consolidated  Music  Co.,  Salt  Lake  City, 
Utah.  The  record  in  question  was  "Just  a  Little 
Drink"  and  the  manner  of  securing  publicity 
and  stimulating  sales  was  worked  by  the  Con- 
solidated establishment  in  this  manner:  A 
local  firm  was  placing  on  the  market  a  new 
brand  of  ginger  ale  and  the  music  store  made 
arrangements  with  the  firm  to  co-operate  to  the 
mutual  advantage  of  both.  A  completely 
equipped  bar  was  placed  in  the  store  window 
with  the  bottling  company's  line  of  soft  drinks 
occupying  the  places  of  honor.  The  atmosphere 
of  the  gone  but  not  forgotten  saloon  was  evi- 
dent in  the  fittings  which  went  to  make  up  the 
display.  At  the  end  of  the  window  was  a  talk- 
ing machine  and  records  with  appropriate  signs 
calling  attention  to  the  record,  "Just  a  Little 
Drink."  Advertising  in  the  local  papers  was 
used  and  streamers  on  the  windows  and  trucks 
used  by  the  store  also  attracted  considerable 
attention.  After  considerable  interest  had  been 
built  up  a  newspaper  advertisement  invited  the 
public  to  the  store  where  ginger  ale  would  be 
served  free  and  where  everyone  heard  the  rec- 
ord of  "Just  a  Little  Drink."  Local  theatres 
.ind  neighborhood  stores  which  sold  the  ginger 
.do  joined  in  the  tie-up  and  the  result  to  the 
music  dealer  was  the  sale  of  many  hundreds  of 
the  record. 

^  a' 

Information  reaching  The  World  would  indi- 
cate that  a  great  many  talking  machine  and 
radio  dealers  throughout  the  country  find  that  a 
comfortable  listening  auditorium  is  of  great 
value  in  developing  their  sales.  One  dealer  has 
been  able  to  attract  to  his  store  from  fifty  to 
seventy-five  people  who  are  residing  in  the 
locality,  and  their  interest  in  the  products  han- 
dled by  the  dealer  has  been  greatly  stimulated — 
so  much  so  that  a  great  many  orders  for  talk- 
ing machines  and  radio  have  been  booked. 

Dealers  who  have  devoted  the  space  and  time 
to  (his  kind  of  sales  promotion  find  it  profitable; 
moreover,  it  has  engendered  a  spirit  of  ncigh- 
borlipiess  which  has  been  productive  of  good 
re-.nl(=  in  a  business  way  for  the  dealer.  It  has 
-il-o  helped  to  acquaint  these  people  with  the 
exact  class  of  goods  v.'hich  the  dealers  handle, 
and  which  conld  not  be  brought  to  the  atten- 
tion of  the  locality  other  than  through  advertis- 
ing. This  does  not  mean  that  advertising  should 
be  neglected  or  overlooked,  for  in  several  in- 
stances dealers  have  used  the  daily  papers  as 
a  means  of  acquainting  the  people  of  their 
locality  with  the  fact  that  they  want  them  to 
\isit  the  store  and  hear  the  talking  machine  or 
radio  concerts. 
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"And  his  business 
is  still  growing" 


In  Philadelphia,  Mr.  C.  H.  Burger 
has  built  up  an  excellent  business  han- 
dling Eveready  Radio  Batteries.  More- 
over, the  satisfying  service  Eveready 
Batteries  render  his  customers  creates 
a  good-will  that  reflects  itself  in  in- 
creased business  in  other  items. 

Mr.  Burger  says:  "My  success  has 
been  due  to  carrying  standard-quality 
radio  requirements.  I  have  been  selling 
and  recommending  Eveready  Radio 
*B'  Batteries  ever  since  I  have  been  in 
the  retail  radio  business,  and  am  now 
selling,  on  an  average,  600  to  800  'B' 
Batteries  and  800  dry  cells  per  month. 
And  the  business  Is  still  yroiviiuj.  which 
is  due  to  Eveready  quality,  national 
advertising  and  service," 

Eveready  Radio  Batteries  have 
practically  unlimited  sales  possibilities. 


National  magazine  and  newspaper  ad- 
vertising builds  up  a  demand  for  the 
Eveready  brand,  and  the  high  standards 
of  workmanship  and  materials  behind 
every  Eveready  Battery  make  repeat 
sales  inevitable. 

Dealers  everywhere  find  It  profitable 
to  handle  Eveready  Radio  Batteries, 
especially  when  liberal  use  is  made  of 
Eveready   window   display  material. 

Remember  that  when  you  dress  an 
Eveready  window  you  tie  up  with  a 
tremendous  national  advertising  cam- 
paign. 

Ask  your  jobber. 

Manufactured  and  ijuaranteed  by 

NATIONAL  CARBON  COMPANY,  Inc. 
New  York  San  Francisco 

Atlaiit.1     Chicigo     D.illas     Kadsas  City  Pittsburgh 
Caiindian  Naliynal  Carboii  Co,,  Liniilcd,  Toronto,  Ontario 


EVEREADY 

Radio  Batteries 

-they  last  longer 


EVBRBADV  HOUR  HVI^RY  TUKSOAY  ol  8  P,  M. 
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Leading  Distributors  in  Various  Parts  of 

Country  Secure  Adler-Royal  Franchises 

Appointment  of  Many  Distributors  in  Strategic  Trade  Centers  Is  in  Line  With  Recently  An- 
nounced Policy  of  Adler  Mfg.  Co.  to  Distribute  Its  Products  Through  Wholesalers 

The  Adlcr  Mfg.  Co.,  of  Louisville,  Ky.,  man- 
ufacturer of  tlic  Adlcr-Royal  line  of  phono- 
graphs and  radio,  has  recently  completed  ar- 
rang:emcnts  for  llie  distribution  of  its  hne  to 
the  retail  trade  by  the  appointment  of  a  num- 
ber of  prominent  jobbers  in  various  important 
trade  centers  throughout  the  country.  This 
move  is  in  line  with  the  recently  announced 
policy  of  the  company  to  establish  Adler-Royal 
wholesalers  instead  of  distributing  direct  to  the 
retail  trade  as  has  been  the  policy  heretofore. 
Among  the  new  Adler-Royal  distributors  is 

the  A.  C.  Erisman  Co.,  of  Boston.    This  is  one 

of  the  best-known  houses  in  the  New  England 

talking  machine  trade,  having  been  a  distributor 

of  talking  machine   products  in  that  territory 

for  many  years.    Arthur  Erisman,  head  of  this 
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concern,  is  making  plans  in  his  usual  aggressive 
manner  in  the  interest  of  the  new  line. 

The  Adlcr  Mfg.  Co.  now  has  two  distributors 
covering  the  New  England  territory,  for  just 
prior  to  tlie  announcement  of  the  appointment 
of  the  A.  C.  Erisman  Co.,  the  Lewis  Electrical 
Supply  Co.,  which  lias  an  enviable  reputation  in 
the  electrical  and  radio  merchandising  fields, 
was  added  to  the  distributors  featuring  the  Ad- 
Icr-Royal.  The  Lewis  Electrical  Supply  Co, 
has  eighteen  salesmen  covering  all  of  New  Eng- 
land with  the  exception  of  Connecticut.  The 
company  is  headed  by  Edwin  C.  Lewis,  its 
founder,  who  has  surrounded  himself  with  an 
exceptionally  high-class  organization.  Lawrence 
Ellis,  sales  manager,  has  been  connected  with 
the  firm  for  five  years  and  has  had  wide  radio 
merchandising  experience.  R,  W.  Waldron, 
office  manager  and  purchasing  agent,  has  had 
twelve  years'  experience  with  radio  in  the  U,  S. 
Navy  and  various  commercial  posts,  J.  R. 
Downey  has  been  for  many  years  in  charge  of 
the  service  department  and  his  expressions  of 
enthusiasm  regarding  Adler-Royal  products  arc 
based  on  wide  technical  knowledge  of  radio. 

The  Iroquois  Sales  Co..  of  Buffalo,  a 
distributor  of  talking  machine  products  in  West- 
ern New  York  for  a  number  of  years  and  is 
known  to  the  entire  trade  in  that  territory, 
also  has  taken  on  the  distributing  franchise  of 
the  Adler-Royal.  This  company  is  under  the 
efficient  direction  of  F.  D.  Clare,  whose  able 
management  is  reflected  in  the  importance  of 
the  company  as  a  distributor. 


L.  A.  Wooley,  Inc..  also  of  Buffalo,  has  taken 
on  the  Adler-Royal  Hue  as  a  distributor  for  the 
Western  New  York  territory,  and  plans  in  the 
interest  of  the  new  connecflon  include  intensive 
advertising  and  sales  promotion  work.  Wooley, 
Inc.,  has  a  long  and  successful  history  in  the 
electrical  and  radio  industries  in  and  around 
Buffalo. 

The  Consolidated  Talking  Machine  Co.,  of 
Cliicago,  which  is  well  known  in  that  territory  as 
a  distributor  of  Okeh  records  and  other  stand- 
ard lines  of  phonograph  products,  is  another 
new  distributor,  Immediately  following  its  ap- 
pointment the  Consolidated  Co,  embarked  on 
plans  for  an  extensive  campaign  in  the  interest 
of  the  Adler-Royal  line,  E.  A.  Fearn,  president 
of  the  company,  has  a  thorough  knowledge  of 
the  trade,  its  problems  and  the  merchandising 
of  talking  machines  and  radio  and  he  has  built 
up  an  organization  of  splendid  efficiency. 

The  Electric  Appliance  Co.,  of  New  Orleans; 
Radio  Specialty  Co,,  of  St.  Petersburg.  Fla.; 
E.  E.  Forbes  &  Sons  Piano  Co.,  of  Birmingham, 
Ala,;  C.  A.  Buschcr  Co..  of  Kansas  City.  Mo., 
and  the  W.  M.  Dutton  Co.,  of  Hastings,  Nebr, 
all  eminent  firms  in  their  cities,  also  have  se- 
cured the  Adler-Royal  franchise  in  their  respec- 
tive territories. 

"The  manner  in  which  distributors  of  the 
highest  type  are  seizing  upon  the  Adler-Royal 
proposition,"  states  Lambert  Friedl,  vice-presi- 
dent and  general  sales  manager  of  the  Adler 
Mfg.  Co.,  of  Louisville,  Ky.,  and  New  York, 
"forms  a  source  of  intense  pride  and  gratifica- 
tion in  our  business.  It  certainly  speaks  worlds 
for  the  desirability  of  the  Adler-Royal  line  when 
it  is  realized  that,  in  scarcely  a  -month's  time 
since  we  offered  it  to  distributors,  over  twenty 
of  the  very  highest  type  have  taken  it  on.  Long 
before  the  coming  selling  season  gets  under  way 
we  will  have  reported  a  number  of  others." 


Conditional  Sales  Law 

Now  in  Pennsylvania 

Seven  Other  States.  Including  New  York,  Have 
Similar  Statutes — Aids  Retail  Merchants  Who 
Do  Business  on  the  Instalment  Plan 

Hakkisdurg,  Pa.,  September  3. — An  act  covering 
conditional  sales,  and  one  which  will  make  uni- 
form the  law  passed  by  the  192S  Legislature 
went  into  effect  on  September  1.  This  measure 
is  of  great  importance  and  value  to  dealers  sell- 
ing on  instalments. 

Uniform  conditional  sales  acts,  as  recom- 
mended by  the  National  Conference  of  Com- 
missioners on  Uniform  State  Laws,  have  now 
been  enacted  in  Alaska,  Arizona,  Delaware,  New 
Jersey,  New  York,  South  Dakota,  Wisconsin 
and  West  Virginia. 

This  act  repeals  the  act  of  June  7,  1915,  and 
all  other  acts  or  parts  of  acts  inconsistent 
with  this  new  one. 

"Conditional  sale"  in  the  act  is  defined  as 
"any  contract  for  the  sale  of  goods  under  which 
possession  is  delivered  to  the  buyer  and  the 
property  in  the  goods  is  to  vest  in  the  buyer 
;it  A  subsequent  lime  upon  the  payment  of  pari 
or  all  of  the  price,  or  upon  the  performance  of 
.Liiy  other  condition  or  the  happening  of  any 
contingency. 

"Buyer  means  the  person  who  buys  the  goods 
covered  by  the  conditional  sale,  or  any  legal 
successor  in  interest  of  such  person, 

"Filing  district  means  the  subdivision  of  the 
State   in   which   conditional   sale   contracts  or 


copies  thereof  are  required  by  this  act  to  be 
filed," 

Other  sections  of  the  act  are  classified  under 
such  sections  as  Conditional  Sale  of  Goods  for 
Resale,  Waiver  of  Statutory  Protection,  Rights 
of  Parties  When  There  Is  No  Resale,  Election 
of  Remedies,  Rccovfry  of  Part  Payments,  etc. 


Sigman  Lehrman  Returns  to 
General  Phonograph  Corp. 

A  number  of  changes  in  the  selling  organiza- 
tion of  the  distributing  division  of  the  General 
Phonograph  Corp.,  New  York,  will  go  into  ef- 
fect during  the  coming  week.  Sigman  Lehrman, 
who  was  formerly  connected  with  this  organi- 
zation but  who  has  been  more  recently  with 
Everybody's  Talking  Machine  Co.,  Philadelphia, 
returns  to  the  General  Phonograph  Corp.,  and 
will  cover  the  New  Jersey  territory,  succeeding 
C.  A.  Klebart,  who  will  cover  the  Brooklyn 
territory.  These  changes  are  caused  by  the 
resignation  of  P.  F.  Armitage,  who  plans  to  en- 
gage in  the  real  estate  business  in  Florida. 


Edison  Phonograph  Chosen 

The  William  and  Mary  console  model  of  the 
new  Edison  phonograph  has  been  chosen  as  the 
most  fitting  instrument  to  be  placed  in  the 
Home  Beautiful  which  is  being  erected  and 
outfitted  by  the  Sherman  Democrat,  the  lead- 
ing newspaper  of  Sherman,  Texas.  The  instru- 
ment was  supplied  by  Linn  Bros.,  local  Edison 
dealers. 


CONSTANTLY  INCREASING  SALES 

are  teetifyins  lo  the  superior  nuullfy  of  our 

COTTON  FLOCKS  FOR  PHONOGRAPH  RECORDS 

STEP  INTO  I-INE  WITH  THF  IIKYF.RH  OF  "QCALITr" 
CLAREMONX  WASXE    MFG.  CO.,  Claremont,  N.  H. 
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TRINITY  SIX 

Exclusive  Franchise 
Gives  to  Dealers 


1 


The'  privilege  of  ordering  vjhat 
■  you  need  ui/ieii  you  need  it,  and 
getting  immediate  shipments. 


Protection, 
»  dealer,  from 
your  locality. 


^ax  exclusi% 
competition  i 


3 We  guarantee  not  to  reduce 
•  prices,  assuring  you  a  liberal, 
permament  profit. 

4 We  guarantee  not  to  obsolete 
•  model-s. 

5 Territorial  NEWSPAPER  adver- 
•  tising  and  dealer  sales  helps. 

6 The  abiUty  to  sell  ac  $50  a  set 
•  that  your  competitors  cannot 
duplicate  for  anything  near  the 
price. 

//  you  would  like  to  be  the 
TRINITY  DEALER  in  youv 
locality,  ask  us  for  details. 


rky  do  it? 

invariable  question  that  greets 
showing  ^« TRINITY  SIX 

""DEACON  BUILT"  is  the  only  possible  answer!  The 
JLJ  Beacon  Radio  Manufacturing  Company  is  the 
Broadcast  Receiver  Division  of  the  world's  largest 
radio  parts  plant. 

Trinity  Six  is  the  first  "one- profit"  radio  receiver 
yet  built.  You  do  not  pay  a  single  extra  profit  on 
any  variable  condenser,  coil,  panel,  cabinet,  nut, 
boh  y  or  screw  in  TRINITY  Six.  Only  raw  materials 
such  as  powdered  raw  bakelite,  brass,  aluminum, 
wire  and  lumber  for  cabinets  enter  the  Beacon 


factory. 

ONLY 


ONE  SALES  PROFIT 


Sold  from  Factory  to  Dealer 

There  is  no  jobber's  mark-up.  You  pay  only  one 
sales  profit.  But  that  is  only  half  the  story  of  TRINITY 
Six  quality,  performance  and  value. 

Trinity  Six  is  also  "the  hrst  production-engineered 
radio  receiver  yet  built."  To  duplicate  TRINITY  Six 
requires  duplicating  the  Beacon  factory  first.  Bea- 
con's revolutionary  methods  of  chassis  construction 
—  eliminating  dozens  of  hand-soldering  operations, 
with  their  possibilities  of  electrical  trouble  and  pro- 
hibitive labor  costs  —  called  for  the  designing,  rout- 
ing and  placing  of  hundreds  of  thousands  of  dollars 
worth  of  special  machinery. 


Learn  Hon)  Future  Receivers 

Will  Be  Buiit 

See  Trinity  Six  at  the  Radio  Exhibition 
at  Grand  Central  Palace,  New  York,  Sep- 
tember 12th  to  19th  ,  or  ask  us  for  details. 


BEACON  RADIO  MFG.  CO.,  Inc. 

(firoodcatl  Receicer  Division) 

323  Berry  Street  Brooklyn,  N.  Y. 
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Radio  Stability  Depends  on  Sound  Credit 

Growing-  Industrial  Structure  of  Radio  Depends  for  Its  Future 
Development  on  Increasing  Soundness  of  Credit.  Rightly  Used 
By  John  J.  Reilly 


Theoretically  and  in  llic  abslract,  radio  k^redils 
are  no  different  from  the  credits  of  any  otiicr  in- 
dustry. Credit  is  credit  from  any  standpoint; 
its  basic  principles  are  interwoven  into  the 
structure  of  modern  industry;  it  is  synonymous 
with  every  development  and  expansion,  and 
may  be  termed,  quite  correctly,  tlic  lubricant  of 
trade.  Practically  and  concretely,  however,  and 
especially  in  its  application  to  radio  develop- 
ment and  activity,  credit  is  and  must  be  con- 
sidered a  most  potent  factor,  not  only  in  con* 
nection  witli  radio's  ultimate  position  as  an  in- 
dustry, but  particularly  in  its  relation  lo  the 
soundness  of  the  foundation  on  which  tlie  radio 
industrial  structure  is  being  fashioned. 

Need  for  Sound  Credits 
Radio  credits  should  be,  and  very  rapidly 
are,  becoming  as  sound  as  the  credits  of  any 
other  of  the  world's  businesses.  Few  who  have 
had  an  opportunity  of  marking  the  somewhat 
hectic  progress  of  radio  during  the  past  sev- 
eral years  have  doubted  that  if  radio  is  even- 
tually to  survive,  rear  itself  from  the  chaotic 
condition  into  which  it  has  drifted,  and  prove, 
as  its  enthusiasts  and  well-wishers  hope,  a 
sound  brick  in  the  foundation  of  the  nation's 
humanizing  development,  its  credit  functionings 
must  be  most  closely  watched,  more  minutely 
analyzed,  and  surrounded  with  every  safeguard 
possible  to  modern  credit  granting  and  modern 
credit  experience. 

Credit,  fundamentally,  is  a  cycle.  Tlie  manu- 
facturer's activities  are  quite  logically  determin- 
ed by  the  activities  of  his  outlets,  and  if  these 
outlets  be  principally  and  basically  credit  sound, 
the  cycle  will  run  an  even  and  true  course,  its 
component  parts  smoothly  and  closely  inter- 
locking. Analyzed  closely,  the  manufacturer's 
credits  are  in  reality  little  better  than  the  re- 
tailer's, for  if  the  retailer  grants  haphazard 
credit,  with  the  resultant  tie-up  in  his  receiva-  . 
bles,  the  consequent  check  in  progress  reverts 
right  back,  from  him  to  and  through-  the  job- 
ber, to  the  manufacturer  and  so  to  the  base  of 
supply. 

Unhappily,  in  the  more  or  less  stressed  devel- 
opment of  radio,  the  soundness  and  seriousness 
of  staple  credit  granting  have  often  been  over- 
looked. The  results  of  loose  credits  are  star- 
ing from  the  pages  of  many  an  account  re- 
ceivable, clouding  to  a  great  extent  the  splen- 
did progress  already  made  in  the  industry,  and 
stultifying  and  jeopardizing  its  further  expan- 
sion and  sound  economic  growth.  And  if  con- 
tinued in  much  longer,  this  practice  will  have 
such  a  far-reaching  effect        radio  de\  i  lopment 


that 'for  years  to  come  the  entire  industry  will 
be  struggling  to  free  itself  from  the  handicap. 
Danger  of  the  "Gyp" 
As  every  manufacturer  and  every  jobber 
knows,  there  are  now,  and  have  been,  in  radio, 
individuals  who  have  absolutely  no  right  to  be 
m  it  from  .niy  business  standpoint.  Business 


The  Credit  Manager  of  the 
Jewett  Radio  &  Phonograph 
Co.,  the  writer  oi  this  informa- 
tive article,  has  rriade  an  ex- 
tensive study  of  the  influence 
of  credit  on  industrial  success 
and  his  analysis  of  the  situation 
obtaining  in  the  radio  field  is 
thought-provoking,  especially 
in  view  of  the  chaos  through 
which  the  industry  has  passed. 


ethics,  pride  of  achievement,  bulldiny  for  a  fu- 
ture, confidence,  and  working  for  the  good  of 
the  industry  have  not  been,  are  nut,  and  proba- 
bly never  will  be,  considered  in  their  activities. 
Such  individuals  care  not  whether  the  ship 
sinks  or  floats  eventually,  so  long  as  they 
achieve  their  frankly  selfish  and  mercenary  pur- 
poses while  the  craft  still  slays  upright. 

And  the  part  that  credit  granting  has  played 
in  such  activity  is  apparent.  The  "gyp"  is  un- 
questionably a  radical  offshoot  of  such  pro- 
cedure. With  his  cash  buying  power,  and  as- 
surance of  prompt  remittance,  he  has  wormed 
his  insidious  way  into  the  radio  structure,  pan- 
dered to,  quite  frankly,  by  many  distributing 
outlets  as  unethical  as  himself.  His  philosophy 
of  business,  if  he  ever  had  one,  was,  and  still 
is,  not  co-operative  and  uplifting  development, 
but  individual,  selfish  and  personal  temporary 
advancement  and  fleeting  financial  gain.  The 
reaction  from  such  activity  has  been  tremen- 
dous; quality  and  price  maintenance  have  been 
victimized,  and  thrown  to  the  winds.  Having 
no  stability  tliemselves  they  cared  not  for  the 
stability  of  the  industry,  their  cut-throating, 
radical  methods  sapping  and  undermining  the 
very  foundation  of  the  growing  radio  structure 
with  the  result  that  confidence,  on  which  every 
business  is  builded,  and  which,  after  all,  is  the 
keystone  in   the  advancement  and  success  of 


any  operation,  while  it  has  not  been  shattered 
irrevocably,  unquestionably  has  been  beclouded 
and  surrounded  with  an  atmosphere  of  doubt 
and  uncertainty  which  has  reached  right  down 
10  the  ultimate  buying  public.  Public  confi- 
dence in  radio  is  still  sound— it  may  apparently 
have  received  a  blow,  and  in  many  quarters  a 
staggering  one,  which  has  had  a  tendency  to 
retard  its  purchasing  power,  but  there  is  no 
question  but  what,  with  the  concerted  action 
of  the  forces  in  radio  who  are  working  for  its 
betterment  and  ultimate  success,  confidence  in 
ihe  buying  public  is  being  rapidly  restored,  and 
in  its  ultimate  position  radio  will  be  on  a 
sounder  and  surer  and  more  lasting  founda 
tion. 

Has  credit  had  any  part  in  this  condition? 
Most  certainly.  Had  the  grantors  of  radio 
credit  surrounded  themselves  and  their  credit 
granting  with  even  the  usual  safeguards  in 
cident  to  the  proper  granting  of  credit  in  any 
industry,  with  the  paramount  thought  of  se- 
lecting only  those  outlets  which  they  felt  as- 
sured would  work,  not  alone  for  the  present, 
biit  the  future  stability  and  uplift  of  radio, 
many  of  the  evils  which  are  before  us  to-day 
would  at  least  be  minimized  or  quite  probably 
not  exist  at  all.  And  the  stigma  of  guilt  rests 
not  alone  on  the  distributing  outlets,  but  unfor- 
tunately lurks  right  at  the  door  of  many  a  man- 
ufacturer. Overproduction,  reckless  and 
thoughtless  gauging  of  the  market,  inflated 
prices,  preferencial  discounts  and  the  final  de- 
bacle or  unloading  in  bulk  are  unhappy  chapters 
in  recent  radio  history. 

Wrongly  Used  Credit 
And  where  has  credit  functioned  in  such  a 
program,  or  has  it  functioned  at  all?  It  has 
undoubtedly  functioned  but  it  has  been  most 
selfishly,  most  injudiciously  and,  in  many  cases, 
most  disastrously  used.  For  confidence  begets 
confidence — and  without  a  sound  objective  we 
are  shooting  at  the  stars.  Sound  credit  coupled 
with  sound  merchandising  is  the  solution  of  the 
radio  problem.  Because  the  golden  eggs  from 
the  Radio  Goose  have  been  so  easy  to  pick  up 
gives  no  reason  to  believe  that  the  Goose  may 
never  die.  The  safeguards  of  the  Goose's  life 
arc  the  safeguards  of  the  Goose's  credit.  It 
is  axiomatic  that  results  are  relative  to  their 
efforts.  If  what  you  put  in  it  does  not  tend  to 
the  soundness  of  a  proposition,  what  you  get 
out  will,  quite  naturally,  be  tainted  with  the 
unsoundness  of  the  idea.  The  lesson  for  those 
watching  radio  credits  is  self-evident.  Volume 
(Continued  on  page  34) 


THE  GAROD  FRANCHISE 

IS  a  Business  Insurance  Policy  for  the  Dealer 

In  unmistakable  tprms  it  guarantees: — 


GAROD  V 
completf  line  of  acci-hnorlen,  liicluding: 

BURGESS  BATTEBiES  CUNNINGHAM  TUBES 

BALKITE  CHARGERS  BRISTOL  SPEAKERS 

BALKITB  B  ELIMINATORS  FROST  PHONES  &  SPEAKERS 
BRACH  ANTENNA  SETS  WESTON  PLUGS 

BELDON  CABLES  aod  ANTENNA  WIRE 


1.  Territorial  protection. 

2.  Liberal  Discounts. 

3.  Security  against  depreciation  of 
GAROD  products  in  dealers' 
stocks. 

4.  Security  against  unfair  competi- 
tion through  any  act  of  GAROD 
Corporation,  GAROD  Distrib- 
utors or  GAROD  Dealers. 


5.  An  unusual  type  of  service  and 
guarantee  of  customer  satisfac- 
tion, made  conveniently  avail- 
able through  Authorized 
GAROD  Distributors. 

6.  Support  for  the  GAROD  Deal- 
ers' sales  effort  by  a  continuous 
advertising  campaign  whicit  in- 
cludes local  newspapers,  win- 
dotv  displays,  and  adequate, 
effective  consumer  sales  litera- 
ture. 


12  LAFAYETTE  ST. 


E.  M.  WILSON  &  SON 

Tel.  Marhot  0300 

Exclusive  N.  J.  Distributors 


NEWARK,  N.  J 


SEPTEMIlElt  15,  1925 
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PROCEEDING,  step  by  step, 
along  the  path  of  deliberate 
and  consistent  progress,  the 
Jewett  Radio  ^  Phonograph 
Company  now  offers  a  Receiver 
reflecting,  m  its  every  detail, 
that  originality  and  close  ap' 
proach  to  perfection  which  you 
have  so  thoroughly  enjoyed  in 
the  Jewett  Superspeaker. 


Deliveries  are  being  made 
to  pre'arranged  schedule. 
Distribution  is  through 
wholesalers  and  retailers 
who  are  under  direct  con' 
tract,  with  full  territorial 
protection. 


JEWETT  RADIO  &  PHONOGRAPH  COMPANY 

5660  Telegraph  Road         -  •  •         Pontiac,  Michigan 
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New  Distributor  of  Day- 
Fan  Products  in  New  York 

Noyes  Electrical  Supply  Corp.  Made  Exclusive 
Metropolitan  Distributor  of  Dayton  Fan  & 
Motor  Co.  Radio  Sets 

The  Noyes  Electrical  Supply  Corp.,  33  Park 
Place,  New  York,  has  been  appointed  exclusive 
metropolitan  New  York  distributor  for  Dav- 
Fan  products,  according  to  an  announcement 
recently  made  by  Charles  Lawson.  vice- 
president  of  the  Dayton  Fan  &  Motor  Co.,  of 
Dayton,  O.,  manufacturer  of  Day-Fan  radio  re- 
ceiving sets.  The  territory  consists  of  New 
York  City,  Brookiyii,  Long  Island,  Staten 
Island,  the  Bronx,  and  as  far  north  of  New 
York  City  as  Kingston  and  Connecticut. 

In  commenting  on  the  appointment  of  the 
Noyes  Electrical  Supply  Corp.  as  a  distributor 
for  the  company,  Mr.  Lawson  said,  "We  realize 


tlie  advantage  of  exclusive  distribution  in  our 
various  territories  and  the  appointment  of  an 
exclusive  metropolitan  distributor  is  the  result 
of  this  recognition.  The  company  is  well 
known  in  the  electrical  field  and  radio  Industry 
and  is  well  equipped  lo  handle  our  products, 
with  coiiiplilf  sat  is  fad  ion  to  all  concerned. 
t.")ur  franchise  ]ilaii  includes  a  division  of  ihc 
territory  in  so  far  as  dealers  are  concerned,  by 
our  distributor  so  that  each  dealer  is  so  situated 
as  to  be  able  to  serve  himself  and  the  local 
trade  to  the  best  advantage." 

Plans  are  at  present  under  way  for  the  addi- 
tion of  salesmen  to  the  force  of  the  Noyes  Elec- 
trical Supply  Corp.  in  order  to  handle  Day- 
Fan  products  in  the  territory.  Associated  with 
Harry  Cashmore,  president  of  the  company,  as 
officers,  are  J.  R.  Edds,  vice-president;  J.  A. 
Obermaier,  secretary,  and  E.  D.  Eogert,  cashier, 
all  of  whom  are  well  known  to  the  radio  indus- 
try, having  been  associated  with  the  company 
over  a  considerable  period  of  time. 


Radio  Stability  Depends 

on  Soundness  of  Credit 


How  W  ould  You  Want  These 
8  Questions  Answered? 


^tN  behalf  of  sounder  radio  business,  we  insist  • 
/  — for  our  own  interests  as  distributors  and 
for  our  dealers — ^that  a  radio  manufacturer 
should  be  able  to  give  satisfactory  answersi  to 
each  of  these  8  dealer  questions: 

1.  Is  the  product  technically  correct — to  insure 
permanent  customer  satisfaction? 

2.  Is  the  manufacturing  company  in  business  to 
stay? 

3.  .  Can  the  manufacturer  extend  patent  pro- 

tection to  his  trade? 
4-    Will  he  popularize  the  product  by  sound  and 
adequate  advertising? 

5.  Will  he  give  his  product  a  full  and  workable 
guarantee? 

6.  Will  he  protect  his  trade  against  sudden 
price  changes  in  his  product? 

7.  Will  he  protect  his  trade  on  obsolete 
machines  when  he  brings  out  new  models? 

8.  Will  he  make  distributor  and  limited  dealer 
agreements  to  protect  his  trade  against  un- 
fair territorial  and  neighborhood  competition^? 

Because — 

KoLSTER  Radio 

has  answered  each  of  these  questions 
fuily,  completely  and  effectively,  we  have 
taken  over  this  splendid  new  set  for 
distribution  in  Metropolitan  New  York, 

De  Forest  and  Brandes 

These  companies  also  adhere  to  a  policy  that  in- 
.   sures  sounder  radio  business — and  we  continue 
to  represent  them  throughout  our  territory. 

We  Want  Your  Support  for  a  Sounder  Radio  Industry 


GILBERT  -  KEATOR 

CORPORATION 

Distrib  Htors  for  ^detropolitan  Netf  Yorh  and  Vicinity 
135  Fifth  Avenue  Phone:  Ashland  2291 


(Coiiliiuu'cl  from  fngc  32) 
sliouUl  never  be  stressed  at  llie  expense  of 
sound  credit.  An  industry  with  liie  splendid 
possibilities  of  radio  sliould  be  fonnded  on  a 
credit  struclure  of  unquestioned  stability.  The 
day  of  the  shoestring  radio  merchant  is  gone. 
The  day  when  the  buying  public  will  buy  any- 
thing labeled  "radio"  is  also  gone.  Money,  now, 
will  be  spent  judiciously  and  with  forethought 
for  quality.  And  radio  is  rapidly  and  surely 
and  happily  winning  the  general  favor  of  the 
great  womanly  buying  power  of  the  nation. 
In  the  realm  of  fine  furniture  where  radio  is 
now  seeking  a  foothold  the  purchasing  power 
of  the  nation's  mothers,  wives  and  daughters 
has  been,  is,  and  always  will  be  felt, 
y  As  a  rule  this  great  womanly  buying  power 
buys  quality;  attuned  to  the  finer  things  of  life, 
through  the  development  of  tlie  centuries  wom- 
ankind's attraction  to  quality  is  instinctive.  She 
purchases  bargains,  yes,  but  analytically,  usual 
ly  only  when  quality  is  paramount. 

Broadcasting  with  its  tremendous  possibilities 
will  do  much  to  stabilize  radio.  Its  influencf 
on  radio  credits  will  be  as  reactionary  as  the 
plane  of  the  industry  rises,  and  broadcastinj; 
will  play  a  most  prominent  part  in  lifting  the 
plane.  Quality  will  be  more  of  a  watchword 
fhan  ever  before,  and  in  this  quality  will  be  re- 
flected tlie  entire  activities  of  the  industry. 
Credit  Controls  Progress 
Credit,  after  all,  is  but  a  synonym  tor  prog 
rcss.  Without  credit  there  could'  be  little  or 
lasting  progress,  and  as  credit  is  basic  confi- 
dence, progress  accordingly  is  founded  on  con 
fidence.  What  the  radio  industry  needs  to-day 
is,  primarily,  confidence.  Confidence  amon^ 
those  who  have  faith  in  radio,  confidence  among 
its  builders,  confidence  among  its  mercliandisers, 
confidence  among  its  distributors,  confidence 
among  the  great  radio  buying  market,  and 
courageous  confidence  among  its  credit  grantors. 

Radio  is  now  passing  through  the  cleansing 
fires  of  readjustment  and  reorganization.  As  is 
tfie  law  of  life,  the  survival  of  the  fittest  will 
prevail,  and  the  fittest  will  achieve  their  ideals  - 
only  by  close  adherence  to  the  principles  under- 
lying every  success.  Antagonism,  distrust  and 
selfishness  are  to  be  forever  thrown  into  the 
discard  if  radio  is  to  survive.  And  it  is  too 
potent  a  factor  for  the  uplift  and  happiness  of 
the  world's  life  to  have  its  possibilities  counter- 
acted by  any  small-minded  deterrent.  We  of  the 
radio  industry  who  have  thought  well  enough 
of  it  to  put  into  it  our  fortunes  will  not  readily 
stand  idly  by  and  note  its  progress  halted.  We 
also  will  not  stand  by  and  see  the  industry 
jeopardized  by  unwarranted,  hazardous,  and  un- 
sound credit  practices.  We  are  on  the  eve  of 
tremendous  possibilities  in  radio.  The  eyes  of 
the  world  are  to-day  more  than  ever  centered 
on  it.  Eyes  probably  in  many  quarters  a  bit 
questioning,  but  eyes  which  are  nevertheless 
quite  optimistic  and  willing  and  anxious  to  see 
the  silver  lining  in  the  cloud.  Radio  is  not  only 
here  to  stay,  but  is  here  to  become  an  integral 
and  necessary  part  of  world  activity.  And  its 
very  life,  with  its  broadening,  humanitarian  in- 
fluence, is  so  closely  and  irrevocably  allied  with 
stable  progress  and  confidence  that  sound 
credit  on  which  the  final  successful  completion 
of  the  industrial  struclure  is  predicated  must 
necessarily  be  a  vita]  determining  factor  in  the 
realization  of  the  radio  industry's  ultimate  suc- 


Plan  Okeh  Public  Recording 

The  General  Phonograph  Corp.,  New  York, 
manufacturer  of  Okeh  records,  is  planning  a 
public  recording  demonstration  at  the  Rose- 
land  ballroom  on  September  30.  Fred  Hall  and 
His  Roseland  Orchestra,  Okeh  artists,  will  make 
a  recording  of  some  popular  selection  before 
the  assembled  dancers. 


The  Talking  Machine  World,  New  York,  September  15,  1925 


COLUMBIA 

Columbia  has  ample  evidence 
that  the  demand  for  phono- 
graph records  is  increasing  and 
that  a  still  greater  demand  can 
be  created.  Let  the  Columbia 
salesman  tell  you  how ! 


COLUMBIA  PHONOGRAPH  COMPANY 
1819  Broadway  New  York 
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A  Triumph 
In  Better  Interpretation 

No.  50013.D       ADESTE  FIDELES 
12  in.  $1.25  JOHN  PEEL 


Whatever  the  hit,  song  or  symphony,  its  success 
is  limited  by  the  interpretation. 

When  we  say  that  Columbia's  interpretations 
are  better  than  anything  now  available  to  the 
music-loving  public,  we  mean  that  more  thought, 
study  and  experience  have  gone  into  their 
making. 

Which  means  that  the  amazing  recordings  now 
being  offered  by  Columbia  (of  which  the  above 
is  a  splendid  example)  are  not  merely  the  best 
in  current  music,  but  that  the  records  from  which 
the  public  may  hear  them  are  great  records. 

COLUMBIA  PHONOGRAPH  COMPANY 
1819  Broadway  New  York 


COLUMBIA 
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For  the  Occasional  Record-Buyer 


Your  regular  customers  know  all  about  the 
merits  of  Columbia  Records  —  that's  why  they 
keep  buying. 

How  about  the  occasional  record  purchaser? 
Why  not  do  some  work  with  him?  Right  now 
there  never  was  a  better  time  to  do  some  demon- 
strating of  an  educational  nature. 

Record  selling  is  purely  a  repeat  proposition. 
Dealers  who  can  spot  the  occasional  customer 
and  turn  him  into  a  repeater  are  building  future 
profits. 

And  Columbia  Records  are  wonderful  records 
for  this  very  purpose ! 

How  many  of  your  customers  have  never  really 
heard  their  own  phonographs? 


COLUMBIA  PHONOGRAPH  COMPANY 
1819  Broadway  New  York 


COLUMBIA 
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COLUMBIA 


Write  the  Columbia  branch  or  dis- 
tributor in  your  territory  for  full  in- 
formation on  the  new  Columbia  line 

ATLANTA,  CA.,  561  WHITEHALL  STREET 
NEW  ORLEANS,  LA.,  519  CANAL  STREET 
BOSTOH,  MASS.,  1000  WASHINGTON  STREET 
CHICAGO,  ILL..  m-iAO  S.  WABASH  AVENUE 
CLEVELAND.  OHIO,  1825  E.  EIGHTEENTH  STREET 
CINCINNATI,  OHIO,  ROOM  A2,  222  W.  FOURTH  STREET 
DALLAS,  TEXAS,  2000  NORTH  LAMAR  STREET 
KANSAS  CITY,  MO.,  2006  WYANDOTTE  STREET 
ST.  LOUIS,  MO.,  121J  PINE  STREET 
LOS  ANGELES,  CAL.,  809  S.  LOS  ANGELES  STREET 
NEW  YORK  CITY,  121  W.  TWENTIETH  STREET 
PHILADELPHIA,  PA.,  40  N.  SIXTH  STREET 
PITTSBURGH,  PA.,  632  DUQUESNE  WAY 
SAN  FRANCISCO,  CAL.,  345  BRYANT  STREET 
BUFFALO,  N.  Y.,  700  MAIN  STREET 
DETROIT,  MICH..  439  E.  FORT  STREET 
MINNEAPOLIS,  MINN.,  18  N.  THIRD  STREET 
SEATTLE,    WASH.,   911    WESTERN  AVENUE 
COLUMBIA    WHOLESALERS,  Inc.. 

205  w.  camden  street,  baltimore,  md. 
tampa  hardware  co.,  tampa,  fla. 
columbia  stores  co  . 

1608  glenarm  avenue,  denver,  colo 

221  s.  w.  temple,  salt  lake  city,  utah 
w.  w.  kimball  co., 

Chicago  il?""^  ^^^^  Jackson  blvd.. 


COH  MItlA  FHONOGKAPH  CO.,  Ltd., 
22  West  Front  Strei't 


Toronto 
York 
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Columbia  Celebrity  Series  of  Records  by 

Famous  Artists  Announced  to  Trade 

Records  by  Great  Artists  of  International  Fame  Made  by  the  Columbia  Phonograph  Co.  Inc 
Now  Available  to  the  Public  at  Prices  That  Appeal-Special  Two-for-One  Exchange  Plan 
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The  Colmnbia  Celebrity  Scries  of  records 
was  formally  announced  to  Columbia  dealers 
rc-CL-ntly  by  W.  C.  Fuliri.  general  sales  manager 
of  the  Columbia  Phonograph  Co..  Inc.  For 
many  years  Columbia  Symphony  Series  records 
liave  enjoyed  tremendous  popularity  and  the  re- 
cent addition  of  the  Master  Works  Scries  of 
Fine  Arts  recordings  has  made  this  library  of 
vast  importance  to  music  lovers  everywhere. 
The  Cohunbia  Celebrity  Series  records  will 
comprise  recordings  by  famous  artists  that  are 
assured  of  permanent  popularity  with  the  music- 
loving  public,  and,  of  course,  the  complete  li- 
brary of  Master  WorI<s  Series  is  included  in 
this  new  Scries.  Mr.  Fuhri's  announcement  to 
Columbia  dealers  read  as  follows: 

"Columbia's  tremendous  catalog  of  records 
by  great  artists  has  been  revised  through  a  sift- 
ing process  which  had  for  its  object  the  re- 
tention of  only  such  records  as  are  assured 
of  long  life  and  continuous  public  appeal.  We 
have  carefully  examined  every  recording  and 
have  saved  only  the  best.  All  of  these  ;  ecords 
are  of  new  manufacture  under  the  Columbia 
new  process— all  bear  the  new  distinctive  Co- 
lumbia label  and  while  many  selections  previous- 
ly in  our  catalog  have  been  retained,  some  of 
them  have  been  recoupled,  and  the  entire  cata- 
log is  made  up  of  records,  selections  and  artists, 
of  which  we  are  justly  proud.  The  new  library 
will  be  termed  'Celebrity  Series  Records.' 
^  •'These  records  by  great  artists  of  Interna- 
tional fame  arc  now  obtainable  at  popular 
prices  as  follows:  black  label  10-inch,  75  cents; 
black  label,  12-inch,  $1.25;  blue  label,  lO-inch. 
$1.00;  blue  label,  12-inch,  $1.50;  purple  label,  10- 
inch,  $1.25:  purple  label,  12-inch,  $2,00. 


"All  celebrity  records  are  double  disc  and  all 
features  of  the  record  policy  announced  recent- 
ly apply  to  Celebrity  Series  as  well  as  all  other 
new  label  records,  as  follows:  I.  10  per  cent 
record  return  privilege;  2.  SO  per  cent  advertis- 
ing allowance  without  limit  on  exclusive  Colum- 
bia new  label  record  newspaper  advertising; 
3.  Guarantee  against  list  price  reduction  up  to 
May  1,  1926,  on  new  label  records. 

"A  Two-for-One  E.>cchange,  To  relieve  Co- 
lumbia dealers  of  their  old  stock  of  Symphony 
Series  Columbia  records,  or  of  any  Columbia 
records  they  desire  to  exchange,  we  offer  the 
following  special  return  proposition:  Columbia 
dealers  may  return  from  their  stock  any  un- 
damaged Columbia  records  at  full  list  prices, 
provided  they  order  records -selected  from  our 
new  Celebrity  record  catalog  only,  at  list  prices, 
to  an  amount  twice  the  value  of  the  total  list 
price  of  the  records  returned.  This  order  must 
clearly  be  understood  to  apply  only  on  the  pur- 
chase of  Celebrity  Series  Columbia  records,  in- 
cluding tlie  Master  Works  Scries  of  Columbia 
records." 


McGormack's  New  Home 

John  McCormack,  the  famous  Irish  tenor  and 
Victor  artist,  has  just  bought  a  beautiful  home 
in  Ireland  to  which  he  will  retire  when  -lie 
reaches  the  age  of  fifty— leaving  about  nine 
years  more  to  delight  the  public  with  his  mar- 
velous vocal  gifts.  His  home  is  located  in  the 
picturesque  Curragh  of  Kildare.  Mr.  McCor- 
mack and  his  family  are  now  spending  their 
vacation  in  Ireland,  occupying  the  Esher  home 
of  Lord  D'Abernon. 


Gaulin  Bros,  to  Distribute 

Valley  Forge  Products 

Buffalo  Firm  Completes  Arrangements  to  Be- 
come Wholesalers  of  Line  of  Replacement 
Materials  for  Western  New  York  Territory 

Buffalo,  N.  Y.,  September  9.-Gaulin  Bros.,  of 
this  city,  have  just  announced  that  they  have 
completed  arrangements  whereby  they  are  to 
become  distributors  of  Valley  Forge  main 
springs  and  replacement  materials.  An  inten- 
sive sales  program  has  been  mapped  out  and 
it  has  been  decided  to  have  Fred  J.  Gaulin 
call  on  all  the  trade  in  this  territory  in  the  in- 
terests of  Valley  Forge  products.  M.  A.  Gau- 
lin will  continue  as  director  of  sales  and  in 
view  of  his  past  experience  big  things  are 
looked  for. 


Radio  Exports  Show  Large 
Increase  Over  Last  Year 

That  the  United  States  is  assuming  the  posi- 
tion of  leadership  in  radio  manufacturing  is  evi- 
denced by  the  fact  that  exports  of  radio  mer- 
chandise for  the  first  six  months  of  1925  totaled 
$4,068,442  as  against  $1,826,246  for  the  similar 
period  of  1924  and  $6,030,914  for  the  year  ended 
December  31,  1924.  During  the  first  three 
months  of  the  year  shipments  of  radio  appa- 
ratus from  American  ports  were  destined  to 
sevcnly-five  foreign  countries. 


Rexco  Corp.  Chartered 

The  Rexco  Corp.,  New  York,  was  recently 
incorporated  to  deal  in  radio  merchandise  with 
a  capital  stock  of  200  shares  of  stock  with  a 
par  value  of  $10,  and  200  shares  of  common 
stock  with  no  par  value.  The  Incorporators  are 
I.  F.  Siegler,  A.  N.  Feinberg  and  W.  R.  Light- 
foot. 


Uses  Ihepull  k,Cmrentmtk/fofi?/ 


Radio  Battery  Chargers 


FACTS  ABOUT 
FUL-WAVE 

: — The  only  charger 
that  charges  A  and 
96  volts  of  B  batter- 
ies at  the  same  time. 

—  Uses  the  Full  elec- 
tric wave  to  charge 
almost  in  half  time. 

— More  economical  to 
operate. 

—Requires  no  water, 
chemicals  or  main- 


id  jnsi 


-Needs 


-Quiet  in 
—Cannot  blow  fuses. 
—Not  affected  by  jolts 

or  jars. 
—Cannot  overheat. 
—Foolproof.   It  is 

scaled  at  the  factory. 
—Absolute  guarantee 

printed  on  each 

charger. 


Illustrating  Model  A  for 
"A"  Batteries  only 

Model  A-B  for  "A"  and  "B"  Batteries 
Charges  A&B  Batteries  simultaneoiwily 
$9900 


A  better  Charger  Backed 
by  a  powerful  sales  policy 

More  charger  sales  and  profits  for  YOU 
There  is  no  charger  made  today —  so 
simple,  so  efficient,  so  satisfactory,  so  full 
of  sensible  selling  points.  Study  the  facts 
and  see  for  yourself. 

Back  of  FUL-WAVE  is  a  powerful  sales 
and  advertising  policy  that  will  help  you 
sell  more  chargers  to  your  trade.  Every 
radio  owner  is  a  prospect.  We  will  help 
you  make  him  a  profitable  customer. 

Jobbers,  Retailers 
write  for  full  details 


Liberty  Electric  C01\Pq/^NwY0I\K- 342  Madison  Ave  NewYorK 
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NOW- 

a  Farrand  Speaker 
at  a  Popular price 


Even  with  production  capacity  at  its 
maximum  it  is  doubtful  whetlner  wc 
will  be  able  to  fully  meet  the  demand 
for  the  Farrand  Speaker  Junior  Wc 
therefore  urge  you  to — 

Get  in  touch  *wUh  your  Distributor 
AT  ONCE  to  insure  early  delivery. 


Farrand  scores  again !  The  inventive  and 
manufacturing  ingenuity  which  pro- 
duced the  famous  Farrand  Speaker,  now 
brings  this  matchless  quality  of  radio 
reproduction  within  the  means  of  all. 

Think  of  it — a  Farrand  Speaker  to  retail 
at  only  $16.50!  Can  you  picture  the  tre- 
mendous demand  for  it?  Can  you 
sense  the  limitless  possibilities  it  offers 
for  retailing  profit  and  volume  ?  Unques- 
tionably, the  Farrand  Speaker  Junior  is 
the  greatest  "buy"  ever  offered  the  re- 
tailer of  radio. 


Get  in  touch  with  Your  Distributor 


THE  TALKING  MACHINE  WORLD 


Though  smaller  in  size,  the 
Farrand  Speaker  Junior  embodies 
all  the  features  of  design  and  con. 
struction  which  distinguish  its 
famous  big  brother — its  only  rival  in 
quality  and  performance. 

And  remember,  "the  ear  says  Bf/yi" 
whenever  a  Farrand  Speaker  is 
demonstrated. 


FARRAND  MFG.  CO.,  Inc. 

Thompson  Ave.  at  Court  Street 
LONG  ISLAND  CITY,  N.  Y. 


N/lounted  on  fl  disrinctive  bronze  base,  artis- 
tically designed — sharply  contrasting  the  ugli- 
ness of  a  horn — the  Farrand  Speaker  Junior 
appeals  to  the  Eye  as  well  as  to  the  Ear.  Its 
cone  measures,  approximately,  14  inches. 


NOW  to  Insure  Early  Deliver 
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Witches'  Revels  and  Special  Sales  Drives 

Halloween  Is  a  Time  of  Parties  of  all  Kinds — It  Is  Also  the 
Time  When  Dealers  Can  Cash  in  on  Sales  Promotion  Campaigns 
By  Wm.  Bliss  Stoddard 


Hallowetn  parties,  whether  public  or  private, 
call  for  plenty  of  music  to  furnish  entertain- 
ment, so  it  will  soon  be  the  time  for  the  dealer 
in  talking  machines  to  bring  his  lines  to  the 
front.  One  excellent  selling  argument  that  will 
find  particular  favor  with  the  young  folks  is 
that  a  phonograph  will  play  mechanically. 
Everybody  wants  to  dance,  and  it  is  often  difK- 
cult  to  find  a  musician — whereas  a  phonograph 
will  play  all  evening  and  give  everybody  a 
chance  to  dance.  An  instrument  of  this  kind 
and  a  supply  of  appropriate  records  will  go  a 
long  way  towards  making  a  successful  juvenile 
party— as  it  can  be  used  as  music  for  the  games, 
and  later  in  the  form  of  monologues  and  songs 
to  furnish  entertainment.  The  appeal  to  the 
eye  is  the  quickest  of  all  and  a  display  that 
brings  out  the  idea  of  a  Halloween  party  will 
be  sure  to  result  in  many  sales. 

Frederick  &  Nelson's  Striking  Windows 
Frederick  &  Nelson,  Seattle,  Wash.,  had  com- 
panion windows  along  this  line,  suggesting 
music  for  both  juvenile  and  adult  parties.  Both 
had  simulated  stone  walls  for  a  background, 
and  were  floored  with  black  mats  on  which 
witches  and  black  cats  were  outlined  in  orange. 
In  the  children's  window  there  was  a  big  corn 
shock  with  lighted  jack  o'lanterns  at  the  base. 
A  number  of  children,  in  crepe  paper  costumes 
of  black,  orange,  yellow  and  green,  were  danc- 
ing around  it,  and  in  one  corner  was  a  phono- 
graph in  operation.  On  top  of  it  was  the  papier- 
mache  figure  of  a  witch  which  spun  rapidly 
around  as  the  record  revolved.  On  the  wall 
of  the  adult  window  was  a  big  yellow  moon, 
with  a  black  fez  set  rakishly  on  one  side  of  his 
head.  A  table  at  one  side  was  covered  with  a 
black  cloth  and  on  it  was  a  miniature  gnarled 
tree,  with  a  black  cat  perched  upon  it.  A  long 
narrow  table  held  a  number  of  records  set  in 
racks,  and  these  were  being  examined  by  a 
young  woman  in  carnival  costume  of  black  and 
orange,  while  at  the  end  draped  in  long  stream- 
ers of  black  and  gold  and  set  off  with  paper 
pumpkin  blossom ?   wzii  a  phono i^raph,  with  a 


black  cat  perched  on  the  revolving  record,  a 
touch  of  movement  which  caught  the  attention 
of  the  public. 
Helped  to  Sell  Records  for  Wiley  B.  Allen. 

A  window  that  instantly  suggested  the  pur- 
chase of  records  for  Halloween  was  arranged 
by  tlie  Wiley  E.  Allien  Co.,  San  Francisco,  Cal. 
The  \v;i!l  ^va^  of  yillow,  with  broad  strips  of 

Every  holiday  gives  the  re- 
tailer who  is  alive  to  sales 
opportunities  a  chance  to  do 
considerable  extra  business  in 
phonographs,  records,  etc. 
Special  drives  have  been  found 
most  effective  to  bring  about 
this  desirable  result.  The  ac- 
companying article  tells  how 
several  dealers  cashed  in  in  a 
big  way  through  pre-holiday 
sales  promotion  drives.   .   .  . 

black  paper.  In  ihc  center  rear  was  a  big 
orange  half  moon,  in  which  were  silhouetted 
two  lean  black  cats  lacing  each  other.  A  tripod 
was  formed  of  gnarled  branches,  from  which 
hung  a  dark  green  jack  o'lantern,  while  from 
the  top  of  the  tripod  strips  of  orange  and  black 
paper  ran  to  the  four  corners  of  the  room. 
Broad  strips  of  orange  paper  on  which  black 
owls  were  stamped  stretched  across  the  floor 
and  on  this  were  strewn  carnival  symbols — 
horns,  paper  hats,  and  confetti,  together  with  a 
number  of.  records,  both  in  racks  and  on  the 
floor.  On  a  gilded  easel  was  a  large  orange 
card  lettered  in  black,  with  a  black  witch  in  the 
corner,  the  card  reading,  "For  a  Jolly  Hallow- 
een Party,"  while  below,  at  a  flat  rate  of  75c, 
were  listed  a  number  of  records  for  dancing  or 
entertainment. 

Window  That  Had  the  Carnival  Spirit 
WVrlein^,  New  Orleans,  Ln.,  h^iil  a  lame  win- 


The  Sensation 
of  the  year! 

A  new  source  of  profit,  a 
new  source  of  business. 
Complete  outiit  retails  for 
$97.50. 

The  sooner  you  sell  Pathex, 
the  sooner  your  new  profits 
will  begin. 


dow  that  caught  the  true  carnival  spirit  of  All 
Saints'  Eve,  A  triple  window  space,  thrown  into 
one,  was  used.  In  the  center  background,  on  a 
divan  covered  with  rich  Oriental  rugs,  was  a 
life  size  reclining  figure,  holding  a  cluster  of 
gay  balloons,  while  a  big  owl  was  perched  on 
the  back  of  the  divan.  A  spotlight  over  the  top 
of  the  window  focused  its  rays  directly  on  this 
model.  At  her  feet  was  a  portable  phonograph, 
;ind  at  her  head  was  one  of  the  cabinet  variety. 
From  the  ceiling  to  the  floor  there  descended 
a  shower  of  serpentines,  giving  a  rainbow  elTect, 
while  the  floor  was  thickly  covered  with  con- 
fetti. Scattered  all  through  the  window  were 
grotesque  figures  of  cardboard  resembling  the 
brownies  which  were  so  popular  a  generation 
ago.  The  body  of  each  was  a  phonograph  rec- 
ord, while  they  had  pipestcm  arms  and  legs  and 
cardboard  heads  of  every  nationality.  Each 
bore  in  his  hand  two  balloons  of  green  and 
orange,  while  on  the  black  records  were  printed 
in  orange  colors  the  names — most  of  the  selec- 
tions being  modern  dance  numbers,  or  frag- 
ments from  the  operas. 

How  Sherman,  Clay  &  Co.  Put  It  Over 
Sherman  Clay  &  Co.,  Portland,  Ore.,  worke<l 
out  an  idea  that  brought  them  much  profit. 
They  ran  an  ad  showing  a  children's  party  with 
one  of  them  dressed  as  a  witch,  while  in  the 
foreground  stood  a  Victrola,  the  ad  being  cap- 
tioned: 

A  VICTSOLA  FOR  HALLOWEEN 
Why  not  a  Halloween  partv  for  tht  liltle  folks 
on  All  Saints'  Eve.  witli  reireshmtnls,  'n  music, 
n  everything? 

A  VICTROLA  WaLL  FURNISH  JUST  THE 
RIGHT  MUSIC 
Come  in,  pick-  out  just  (he  right  one  for  this 
jolly  Halloweeii  party.  Ask  us,  if  you  wish,  for 
suRgeslions  about  ihe  merriest  records  for  chil- 
dren for  the  occasion. 

Their  big  window  brought  out  the  idea  even 
more  distinctly  It  showed  a  drawing  room  ar- 
ranged for  a  Halloween  party.  Ropes  of  black 
and  orange  paper  were  criscrossed  about  the 
ceiling  while  on  the  wall  were  black  panels  with 
witches  and  cats  in  orange,  and  orange  panels 
with  the  same  symbols  silhouetted  in  black. 
Cornstalks  were  arranged  in  the  corners  and 
suspended  from  the  ceiling  by  threads  were  a 
half  dozen  jack  o'lanterns.  At  one  end  was  a 
table  covered  with  a  crepe  cloth  showing  the 
Halloween  symbols,  and  around  it  were  gath- 
ered three  children.  At  the  other  side  stood  the 
small  host,  welcoming  a  little  guest,  while  in 
the  center  rear  another  boy  wa5  placing  a  rec- 
ord on  a  juvenile  phonograph.  All  of  the  chil- 
dren were  dressed  in  carnival  costumes.  A 
card  down  front  suggested;  "Let  the  Juvenile 
Phonograph  Furnish  Music  for  the  Children's 
Halloween  Party." 

There  was  a  section  of  the  main  floor  devoted 
to  the  juvenile  models,  and  for  several  weeks 
previous  to  Halloween  this  was  decorated  in 
orange  and  black,  with  cornstalks  and  pump- 
kins— and  this  gay  trimming  attracted  the  atten- 
tion of  all  who  entered,  and  was  responsible 
for  the  sale  of  many  juvenile  records. 


PATHEX,  Inc., 


A  Snbsidiary  of 
PATHE  EXCHANGE,  Inc. 


35W.45thSt.,N.Y. 


Stewart- Warner  Folder 

An  attractive  four-page  folder  for  dealer  dis- 
tribution was  recently  prepared  by  the  Stewart- 
Warner  Speedometer  Corp.,  to  describe  the 
Stewart-Warner  line  of  radio  products.  Cap- 
tioned "Stewart- Warner — the  first  complete 
radio  ensemble,"  the  folder  contains  a  descrip- 
tion of  the  line  and  bears  illustrations  of  model 
.•05.  ,inil  scenes  depicting  the  radio  receiver 
ill  llir  home,  serving  its  purpose  of  entertain- 
im  111  .iml  instruction.  Space  is  provided  on 
I  he  bark  cover  for  the  dealer's  imprint. 
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New  Jewett  Broadcasting  Station  Opened 

With  a  Brilliant  and  Lengthy  Program 

Station  WJR.  of  Jewett  Radio  &  Phonograph  Co.,  Makes  Debut  With  Ten-Hour  Program— Con- 
trol Station  in  Pontiac  and  Studio  in  Detroit— Dedicatory  Address  by  E.  H.  Jewett 

The  inaugural  program  wliicli  formally  put  'You  who  are  listening,'  it  is  primarily  a  bn.si- 
the  new  3.000  watt  radio  broadcasting  station,  ness.  And  I  am  talking  to  yon  a*;  a  business 
WJR.  of  the  Jewett  Radio  and  Phonograph  Co.,  man. 

"WJR  repre.=enls  the  accomplishment  of  a 
conviction  long  held  by  our  company  that  it  is 
Ihe  duty  of  ihc  radio  industry  to  provide  meth- 
ods and  talent  for  broadcasting.  Ever  since  we 
began  tlie  manufacture  of  radio  apparatus  we 
have  been  of  such  a  belief.  We  laid  the  plans 
for  WJR  long  ago,  and  if  they  have  seemed 
to  take  a  long  time  to  carry  out,  it  has  only 


broadcasting,  because  it  is  the  only  kind  that 
can  create  and  hold  a  large  audience.  As  for 
programs,  we  have  engaged  directors  of  experi- 
ence and  competence  second  to  none,  and  have 
given  them  carte  blanche  to  secure  men  and 


Edward  H.  Jewett 
at  Pontiac.  Mich.,  on  the-  air  wa^  held  nn  the 
fifteenth  of  last  month.  The  station,  wiiich  h 
one  of  the  finest  and  most  powerful  in  (he  conn- 
try,  is  located  in  Pontiac  at  the  company's  plant 
and  the  studio  is  atop  the  Eook-Cadi!lac  Hotel 
in  Detroit,  thirty  miles  away.  The  inaugural 
program,  which  lasted  a  full  ten  hours,  was  the 
result  of  weeks  of  careful  planning  and  prepara- 
tion and  included  a  variety  of  musical  offerings, 
entertainment  and  addresses  of  wide  appeal. 
The  program  lasted  from  7  p.  m.  until  3  o'clock 
in  the  morning. 

Edward  H.  Jewett,  president  of  the  Jewell 
Radio  &  Phonograph  Co.,  made  the  dedicatory 
address,  setting  forth  the  aims  and  ideals  which 
were  responsible  for  the  new  station.  He  said 
in  part; 

"Radio  is  usually  referred  lo  as  an  art  or  a 
science.  It  is  both  of  these,  but  as  it  affects 
the  great  majority  of  the  public,  which  means 


The  Book-Cadillac  Hotel,  Doerolt,  WlUch  Hoqgos 
aialn  Studloti  of  W.JB 

been  because  it  lakes  a  longer  time  to  do  some- 
thing well  than  it  does  to  do  a  superficial  job. 

"Let  me  remind  you  again  that  I  am  speaking 
from  the  one  viewpoint  I  know  best— that  of 
the  business  mail — and  when  I  use  the  word 
'ideal'  I  do  so  in  the  most  practical  sense.  We 
believe  in  quality  products,  because  Ihcy  repre- 
sent the  most  profitable  manufacturing  practice, 
and  for  the  same  reason  we  believe  in  quality 


Braruh  Sales  Ojfices: 


Chicago,  IIL        Grand  Rapide,Mich.  Milwaukee,  Wis. 
CincinjQali,  O.     Hieh  Point,  N.  C.     Seattle.  Wash. 
Detroit,  Mich.     Indisnapolii,  Ind.      SbebofSiui,  Wia. 
BTBmvillc,  lad,  Jamestoivn,  N.  Y.      St.  Loui«,  Mo. 
Lob  Aogelci,  CaL 


I^ockford 

Hardware 

Hinges,  locks,  butts,  lid  sup- 
ports, catches,  screws,  knobs, 
fall  supports,  stop  hinges  — 
vou  can  fill  your  every  hard- 
ware need  from  the  complete 
Rockford  Line  of  Hardware 
for  pianos,  phonographs  and 
radio  cabinets.  Our  special  96- 
page  catalog  illustrates  and  de- 
scribes more  than  300  itemsj 
it  will  give  you  valuable  ideas 
for  bettering  cabinet  work  and 
lowering  costs.  Write  for  it 
today. 

^^ational  took  Co,, 
fipckford^llL 


U'liirc    \1  Jit    Is  I.o.'iiU'il 

women  of  the  .highest  talent.  We  believe  the 
public  to  be  possessed  of  a  catholic  taste,  an 
a-ll-emb racing  desire,  and  we  propose  to  meet  it. 
Music  of  all  the  best  kinds,  from  the  classics 
to  jazz  and  vice  versa;  sports  especially,  for  wc 
believe  in  sports  and  feel  the  public  wants  them 
via  the  radio  as  much  as  they  enjoy  reading 
about  them  in  the  newspapers;  educational  pro- 
grams on  subjects  of  popular  interest — these 
and  many,  many  other  features  that  lend  them- 
selves to  broadcasting  WJR  will  have. 

"There  is  no  doubt  about  the  public's  having 


WJR  From  the  Outside,  Showinc   rh,    -r.  .  i  T..n..r, 

300  Feet  In  HoIrI,! 
purchased  a  terrible  lot  of  junk  in  the  past 
years,  believing  of  course  that  they  were  buying 
reliable  apparatus.  It  has  not  given  them  any 
satisfaction,  and  it  certainly  has  done  the  radio 
industry  harm.  The  remedy  is  in  your  own 
hands.  Be  sure  to  go  to  a  dealer  you  have 
confidence  in  and  then  add  the  caution  of  com- 
parison. Gear  your  actions  to  what  you  heai 
demonstrated,  not  to  what  you  are  promised. 
1  am  sure  that  if  any  one  of  you  were  out  to 
l>urchase  a  trotting  horse,  for  example,  and  the 
seller  said  the  horse  could  make  a  mile  in  two 
minutes  flat,  you  would  not  make  the  purchase 
on  such  hearsay.  More  likely  you  would  say, 
'Is  that  so?  Let's  see  the  horse  do  it.' 

"Approach  your  radio  purchases  the  same 
way.  Remember  that  you  are  buying  some- 
thing you  will  want  for  a  long  lime  and  apply 
that  thought  to  the  measure  of  what  you  spend. 

"it  has  been  a  great  pleasure  for  me  to  repre- 
sent Ihe  Jewett  Radio  &  Phonograph  Co.  to- 
night at  this  inaugural  of  WJR.  As  you  will 
hear  frequently,  wc  have  arranged  with  the  De- 
troit Free  Press  for  a  division  of  time  on  the 
wave  length  of  517  meters." 

The  flood  of  congratulatory  messages  received 
during  and  after  the  program  indicated  how  en- 
thusiastic was  the  reception  of  the  powerful  ad- 
dition to  the  broadcasting  stations.  The  sta- 
tion is  a  triumph  of  radio  engineering,  repre- 
senting the  last  word  in  super-power  radio  con- 
^Iruction  design.  The  antenna  towers  rise  200 
feet  above  the  top  of  the  Eook-Cadillac  Hotel. 
The  transmitter  weighs  thirteen  tons  and  the 
appointments  of  the  studio  arc  the  last  word  in 
modern  layout. 
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Bright  Red 
Bright  Blue 
Bright  Green 
Maroon 
Dark  Blue 
Dark  Green 
Tan  or  Black 


Leatherette  Case 


These  bright  colors  bring  unequal ed  sales  of 


P  ORTAB  JLE 

The  color  attracts:  the  quality  sells!  Enjoy  the  thrill  that  comes  when  you  place 
this  bright-colored,  handsome  machine  in  your  window— and  it  brings  an  instant 
response  from  purchasers. 

ORDER  FROM  ONE  OF  THE  PfCk  Vftm  •» 

FOLLOWING  DISTRIBUTORS  »«*'*^«r*»l|T 

.    , ,  COlOlf 

or  direct  from  us —  _ 

-..Kx.  P.„.    .sx  w.„e,..,  s,.      ^  o^^f  «  sample 

CHICAGO  Lyon  &  Healy,  Wabnsh  Ave.  and  Jackson  Blvil. 

Cheney  Talking  Machine  Co.,  24  N.  Wabash  Ave, 
Consolidated  Talking  Machine  Co..  227-220  W.  Washington  St.  ^  i  m/^ 

CINCINNATI  Columbia  Distributors,  Inc.,  22-f  W.  4th  St.  \  S       W  1^  IXllUT 

CLEVELAND  Record  Sales  Co.,  1005  E.  flCth  St.  ^  *  B 

DBTROIT  Consolidated  Talking  Machine  Co..  2B57  Gratiot  Ave.  ^27*50 

KANSAS  CITY  Artophone  Corp.,  804  Grand  Ave. 

MINNEAPOLIS  Consolidated  Talking  Machine  Co..  1121  Nicollet  Ave.  — — — ^™ 

NEW  ORLEANS  Junius  Hart  Piano  House.  123  Carondelet  St. 

Columbia.  Distributors,  Inc.,  517  Canal  St.  1*1  1  1 

NEW  YORK  CITY  General  Phonograph  Corp..  15  W.  18th  St.  Q  Q  £  J  Q  ^  ^  ^  Q 

PORTLAND.  ORIS  u  D.  Heater.  357  Ankeny  St. 

PUTNAM,  CONN  Prank  R.  Wltman  Phonograpli  Supply  Co.  T&lkill^  ^^SlChillC 

RICHMOND,  VA  Richmond  Hardware  Co.,  101  S.  14th  SI. 

SAN  FRANCISCO  L.  D.  Heater  Co.,  420  Ninth  Ave. 

227-29  West  Washington  St. 

ST.  LOUIS  Colunibiu  Distributors,  Inc..  1327  Pine  St.  CHicao'O 

Wholesale  Musical  Supply  Co..  208  N.  17th  St.  V^HH-OS"* 
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Selling  the  Phonograph  as  an  Art  Product 

Getting  Phonographs  and  Radios  Into  the  Homes  of  the  EHte  Is 
a  Problem  Worth  Solving — How  the  Brunswick  Salon  Succeeded 


In  every  large  city  throiigiiout  the  country 
and  in  many  of  the  smaller  ones  arc  exclusive 
residential  sections  whicli  apparently  are  im- 
mune to  the  efforts  of  the  talking  machine  deal- 
er to  make  a  sufficiently  forceful  impression  to 
gain  the  patronage  of  those  who  live  in  them. 
Tlie  outside  salesman  has  practically  no  chance 
of  reaching  the  wealthy  prospect  and  the  usual 
form  of  direct  njail  is  equally  ineffective.  Be- 
cause of  the  fact  that  these  people,  who  repre- 
sent the  "society"  of  the  community,  arc  in  a 
position  to  purcliase  the  bc^t  types  of  instru- 
ments and  to  pay  cash  and  also  for  the  reason 
that  experience  shows  when  tliey  buy  records 
they  order  in  bulk,  llicir  patronage  is:  very  de- 
sirable and  profitable.  The  important  question 
is:  How  can  the  dealer  secure  the  patronage  of 
this  class  of  people? 

How  the  Brunswick  Salon  Does  It 
That  precisely  is  the  problem  which  has  been 
solved  in  a  most  satisfactory  manner  by  the 
Brunswick  Salon  of  Fifth  avenue,  opened  a  few 
months  ago  in  New  York's  most  exclusive  shop- 
ping center,  at  Fifty-third  street.  The  idea  in 
back  of  this  establishment  is  to  cater  to  the 
wealthy  and  exclusive  people  who  reside  in 
the  city  as  well  as  people  of  this  class  who 
visit  the  metropolis.  When  it  is  considered  that 
within  a  month,  shor.tly  after  the  formal  open- 
ing of  the  showrooms,  thirty  expensive  art 
models  were  sold,  totaling  many  thousands  of 
dollars  in  business,  and  that  90  per  cent  of  these 
sales  were  for  cash,  the  success  of  the  venture 
cannot  be  questioned.  Furthermore,  these  sales 
included  shipments  not  only  to  residents  of  New 
York  City  but  to  people  residing  in  all  sections 
of  the  country. 


Tlie  first  step,  and  a  most  important  one,  is 
to  make  the  store  itself  distinctive.  The  in- 
terior arrangement  must  be  in  harmony  with 
the  purpose  of  the  business.  In  the  case  of  the 
Brunswick  Salon  no  expense  has  been  spared 
to  create  the  atmosphere  of  luxury,  which  was 
deemed  necessary.  The  warerooms  are  among 
the  most  elaborate  in  the  East.  As  one  enters 
the  store  he  finds  himself  in  a  reception  room. 
Here  is  a  book  which  visitors  may  sign.  The 
names  thus  obtained  are  used  as  a  mailing  list 
to  which  is  sent  the  unusual  and  artistic  litera- 
ture which  the  Brunswick  Salon  occasionally 
sends  out.  Back  of  the  reception  room  is 
another  large  room  where  arc  displayed  several 
beautiful  art  model  phonographs.  The  instru- 
ments are  not  merely  shoved  against  the  wall. 
They  are  placed  as  the  center  of  a  harmonious 
group  of  furniture.  In  this  room  also  there  are 
tapestry-covered  chairs  for  the  comfort  of  vis- 
itors. Other  rooms  are  accessible  from  the 
main  floor  and  in  these  also  single  phonographs 
are  displayed  in  artistic  surroundings. 

Reaching  the  Right  People 
An  important  avenue  of  sales  for  the  Bruns- 
wick Salon  is  through  interior  decorators.  The 
house  has  sold  several  decorating  firms  on  the 
quality  of  the  Brunswick,  with  the  result  that 
these  art  models  are  being  recommended  for 
installation  in  exclusive  homes. 

As  has  been  mentioned,  the  Brunswick  Salon 
occasionally  sends  out  literature  of  high  artistic 
merit.  In  New  York  there  is  what  is  known  as 
the  Park  Avenue  Association.  The  members 
of  this  Association  number  about  8,500  of  the 
wealthy  people  who  reside  on  Park  Avenue, 
all  of  whom  receive  the  literature  of  this  house. 


Another  clever  stunt,  which  is  proving  un- 
usually effective  in  bringing  visitors  to  New 
York  City  into  the  store,  has  been  put  in  effect. 
In  several  of  the  leading  hotels  in  each  room 
a  card  of  invitation  to  visit  the  Salon  is  placed. 
When  a  guest  leaves  and  before  another  guest 
secures  the  room  the  card  of  invitation  is 
placed  where  it  can  not  fail  to  be  seen.  These 
invitations  have  already  proved  their  worth, 
several  sales  being  traced  directly  to  them.  One 
sale  consisted  of  an  expensive  art  model  to  a 
lady  from  Denver. 

What  the  Brunswick  Salon  of  Fifth  avenue 
has  done  dealers  in  other  communities  can  do 
with  equal  effectiveness.  The  important  con- 
sideration is  setting  the  stage,  and  where  the 
dealer  has  a  favorable  location  this  should  not 
be  very  difficult  or  expensive.  The  point  to 
remember  is  that  the  methods  which  are  ef- 
fective when  applied  to  the  masses  will  not 
work  with  this  class  of  prospects.  The  appeal 
must  be  along  different  lines.  Price  must  be 
forgotten  for  the  reason  that  these  purchasers 
do  not  consider  the  cost  when  purchasing  some- 
thing which  they  desire.  Artistry  of  design  and 
fidelity  of  reproduction  arc  of  the  utmost  im- 
portance. In  short  the  dealer  must  sell  "art" 
in  its  truest  sense. 


Bensberg  Opens  Branch 

The  Bensberg  Music  Shop  has  just  opened 
attractive  quarters  at  West  Main  and  Cleveland 
streets.  El  Dorado,  Ark.  This  concern  also 
has  stores  at  present  in  Camden  and  Fordyce. 
A  very  complete  line  of  musical  instruments  of 
all  kinds  is  being  carried. 


Talking  Machine  'Tone^' 
and  Talking  Machine 

''Volume'' 
Now  Linked  to  Radio! 


HAVE  you  heard  radio  with  full  loud  speaker  volume?  Probably— but  have 
you  heard  this  volume  with  the  same  clearness  and  fidelity  of  tone  and 
pitch  you  get  from  a  good  talking  machine  record  ? 

The  new  "double  volume"  Dulce-Tone  Radio  Talking  Machine  speaker  has 
this  remarkable  combination!  Hear  it.  Test  the  new  Dulce-Tone  against  your 
loud  speaker  with  the  best  tone— then  against  your  loud  speaker  with  the  great- 
est volume  !  Such  a  test  will  prove  conclusively  the  profit-building  sales  possi- 
bilities of  this  new  improved  instrument.   Order  a  Sample  Today. 

THE  TEAGLE  COMPANY,  1125  OREGON  AVENUE,  CLEVELAND.  OHIO 


The  new  "Double 
Volume"  Universal 
Model  Vulce'Tone 
Utilizes  the  full  tone 
and  volume  of  each 
and  every  individual 
make  of  talkinu 
machine. 


Dulce-Cone 

Radio  Talking  Machine  Speaker 
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^  ft  Trade  Mark  ^\ 


Pat  Pendinq    »     /  fi 


.ELIMINATED 


You  and  Y  our  Customers 
ave  Been  Waiting  for  This 

A  perfected  current  supply  unit  at  a  reasonable 
price.  About  the  size  of  the  old  storage  battery  alone, 
yet  takes  care  of  the  entire  "A"  and  "B"  current  supply 
for  from  one  to  eight  5-volt,  V4  ampere  tubes.  Also 
separate  terminals  for  No.  199  type  tubes. 

Maintains  tubes  at  their  highest  efficiency.  Longer 
distance,  greater  volume.  Just  plug  into  A.  C.  house 
lighting  circuit. 

No  hum  or  noises.  Costs  an  average  of  half  cent 
an  hour.  All  complete,  ready  to  operate,  including 
tubes,  $57.50. 

Specifications;  Cabinet  handsomely  finished  in  a 
rich  mahogany  tint  crystallized  lacquer.  Compact: 
11  in.  by  8  in.  by  7  in.  Weight  35  lbs.  net.  Complete 
with  extension  cord  and  attachment  plug.  Model 
AB-1  is  designed  for  use  on  circuits  from  100-120  volts 
alternating  current,  50  to  133  cycles. 


Retail 
Price 


$4750 


Without 
Tubes 


GRIGSBY  ^  GRUNOW  ^  HINDS  ^  CO. 

4558  Armitage  Avenue,  CHICAGO 
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Washington  Radio  Show 
to  Take  Place  This  Month 

Second  Annual  Exposition  an  Assured  Success 
— Convention  Hall  Will  Have  Seating  Capac- 
ity of  3.000— Educational  Exhibits  a  Feature 


Washington,  D.  C,  September  8.— The  second 
^iinnal  W;isliingtoii  Radio  Show,  which  is  to  he 
held         Convention   Hall  during   the   week  of 


Directors  of  Washington  Radio  Show 
Sciflcmlur  Jf>  to  <_>ctijhcr  4,  uiuiur  Uic  auspices 
of  the  Wasliiiigtoii  Radio  Merchants  Associ- 
ation, Inc.,  will  have  a  seating  capacity  of  3,000, 
located  about  tlic  balcony  of  tlie  hall  so  that 
visitors  after  viewing  the  exhibits  can  sit  at 
case  and  enjoy  the  entertainment  features. 

The  educational  exhibits  of  tUc  Radio  Corp. 
of  America,  the  Army  and  Navy  departments 
will  occupy  2,800  square  feel  of  floor  space. 
Applications  for  space  for  exhibits  have  poured 
in  with  such  rapidity  that  the  exposition  is 
certain  to  be  a  huge  success.  The  board  of  di- 
rectors of  the  local  association,  consisting  of 
Abe  Dresner;  Fred  Huber,  Frank  Chase,  R. 
N.  Cragg  and  N.  N.  Wallack,  whose  photo- 
graph appears  herewith,  are  promoting  the  show 
and  all  details  arc  being  arranged  imder  their 
dircclion. 


Export  Department  Launched 
by  Grosley  Radio  Corp. 

Eugene  W.  Conant  in  Charge  of  New  Depart- 
ment Which  Is  Under  the  Direction  of  Walter 
B,  Fulghum,  Sales  Manager  of  the  Company 

Towel  Croslcy,  Jr.,  president  of  the  Crosley 
Radio  Corp.,  has  inaugurated  an  export  depart- 
ment with  Eugene  W.  Conant  in  charge.  This 
department  is  under  the  direction  of  Walter  B. 
Fulghum,  sales  manager,  with  headquarters  in 
Cincinnati.  Mr.  Conant  has  had  18  years'  ex- 
perience in  the  foreign  trade  field  and  spent  12 
years  of  that  time  in  Central  and  South  America 
and  in  the  West  Indies  and  Europe.  He  speaks 
Spanish,  French,  Portuguese  and  English. 

As  an  indication  of  the  immediate  popularity 
of  radio  broadcasting  in  the  land  of  cherry  blos- 
soms, one  jobbing  house  in  Tokyo,  Japan, 
ordered  an  entire  freight  car  load  of  Crosley 
radio  receivers  shipped  by  fast  boat.  The  letter 
accompanying  the  order  told  of  the  successful 
tests  made  with  the  Crosley  equipment  and  of 
the  great  demand  for  low-price  receivers,  such 
as  have  been  made  for  the  last  four  years  in 
the.  Cincinnati  plants.  Crosley  radios  have  been 
sent  to  nearly  every  country  in  the  world  and 
are  in  use  from  the  Arctic  lands  to  tropical 
Africa  and  the  Canal  Zone. 


Chaplin  Record  Display 

During  the  showing  of  the  latest  Chaplin  pic- 
ture, "The  Gold  Rush,"  at  the  Mark  Strand 
Theatre,  New  York,  the  Brunswick  Co.  secured 
exceptionally  good  publicity  through  the  lavish 
display  of  posters  in  the  lobby  and  foyers  of 
the  theatre,  announcing  the  Brunswick  record- 
ing of  Chaplin's  own  compositions,  "Sing  a 
Song"  and  "Will  You,  Dear,"  "In  Bontbay,"  br>tli 
played  by  Abe  Lyman's  Orchestra,  conducted 
by  Charlie  Chaphn  himself. 


Emphasizes  Stability  of 
Columbia  Phonograph  Prices 

W,  C.  Fuhri,  General  Sales  Manager  of  Com- 
pany, Outhnes  Important  Policy  of  Co-opera- 
tion in  Letter  to  Branch  Managers 

The  Columbia  Phonograph  Co.'s  policy  as  to 
phonograph  prices  is  set  forth  in  a  letter  for- 
warded recently  to  Columbia  branch  managers 
by  W.  C.  Fuhri,  general  sales  manager  of  the 
company,  Mr.  Fuhri  heads  his  letter  "Stability 
of  Phonograph  Prices."  and  in  his  communica- 
tion to  the  managers  outlines  a  plan  and  policy 
of  co-opcralion  that  cannot  fail  to  meet  with 
an  enthusiastic  response  from  Columbia  dealers. 
Mr.  Fuhri's  letter  to  Columbia  branch  managers 
regarding  this  important  and  vital  trade  policy 
reads  as  follows: 

"There  may  be  uncertainty  in  the  minds  of 
dealers  as  to  the  stability  of  our  present  phono- 
graph prices,  and  we  therefore  authorize  you  to 
give  assurance  to  those  dealers  who  purchase 
phonographs  now  that  should  the  dealer's  price 
in  your  territory  on  any  present  Columbia 
models  be  reduced  below  our  present  net  prices, 
we  will  give  full  rebate  (in  Columbia  merchan- 
dise —  records  or  phonographs)  covering  any 
Columbia  instruments  which  the  dealer  has 
purchased  from  this  date,  irrespective  of 
whether  he  has  sold  them  or  not. 

"We  beg  to  advise  further  that  wc  have  no 
intention  of  quoting  to  the  public  a  lower  list 
price  on  Columbia  phonographs  than  is  now 
.shown  in  our  present  phonograph  catalog." 


New  York  Firm  Bankrupt 

The  schedule  filed  by  the  Joffe-GIlberl  Co., 
New  York,  distributor  of  radio  merchandise,  re- 
cently placed  ill  bankruptcy,  listed  liabilities  of 
$30,925  and  assets  of  $5,4U,  the  main  items 
being  stock.  $3,241,  and  outstanding  accounts 
$1,437. 


EMPIRE  UNIVERSAL  TONE  ARMS  AND  REPRODUCERS 


Excel  In  Every  Important  Feature 


It  is  an  acknowledged  fact  that  the 
lone  arm  and  reproducer  are  the 
most  vitally  important  parts  of  a 
phonograph. 

With  no  other  equipment  can  you 
bring  out  the  clearness  and  sweet- 
ness of  tone  that  EMPIRE  will 
accompHsh.  And  it  is  tone  quality 
and  excellence  of  reproduction  that 
make  one  phonograph  better  than 
another,  and  make  it  sell  in  greater 
volume. 


Empire  Radio  Phono  Tone  Ar 


lOMPIRE  Tone  Arms  and 
Reproducers  are  made  for  all 
types  of  phonographs,  from 
the  portables  to  the  big,  hand- 
some cabinet  machines  and 
the  combination  Ivadio  and 
r'honograph. 

Order  a  sample  arm  and  Ic-^i 
i[  out.  It  will  win  you  on 
merit  only.  Our  prices  are 
low  and  quality  second  to 
none. 

EMPIRE  PHONO  PARTS  COMPANY     2261  East  14th  St.,  Cleveland,  0. 

EslabliBhed  in  1914  W.  J.  McNAMARA.  President 
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The 


line 


Made  in  Salt  Lake  City 


SPEAKS 

FDR 

ITSELF 

f  MADE  OF  HARD  BUBBEB  ) 


A  GUARANTEED  LINE 


OF 


LOUD  SPEAKERS 

Utah  Speakers  are  guaranteed  to  be 
the  best  made.  Our  unqualified  guar- 
antee proves  this.  They  are  supreme 
for  radio  reception.  Utah  users  are 
our  best  boosters.  When  you  sell  the 
Utah  line  you  give  your  customers  the 
best  and  back  it  up  with  our  guarantee. 


We  are  manufacturers 
not  assemblers 


Watch  for  opening  announcement  of  the  new  Broadcasting 
Station  K.  S.  L.,  Salt  Lake  City,  opened  by  Utah  Radio 
Service  Corporation. 


UTAH  RADIO  PRODUCTS  CO. 

1427  So.  Michigan  Ave. 
CHICAGO  ILLINOIS 
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The 


Utah  SuperSlex 


The  Super-Flex  has  a  tone 
chamber  equal  to  that  of  the  usual 
horn  type.  Stands  but  81/2  inches 
high  by  6  wide.  Finished  in  a  har- 
monious brown.  Weight  3  lbs. 
Packed  1  in  a  carton,  1 2  in  a 
crate. 

Price  $I4.00 


Utah  Supreme 


line 


SPEAKS 


FOR 


ITSELF 

I  MADE  OF  HARD  RUBBER  ) 


Utah  Standard 


THE 
SUPER-FLEX 
PRINCIPLE 


Deflection  of  sound  as  shown 
gives  wonderful  tone  and  vol- 
ume from  a  small  tone  cham- 
ber. 


Horn  is  finished  in  a  rich  semi- 
dull  black  Morocco  leather  finish; 
I  4-inch  bell;  weight  I  I  Yi  pounds. 
Packed  I  to  a  carton. 

Price  $25.00 


^^^-^^fvjC      Utah  Phonospeaker 


Finished  in  a  soft  antique  mahogany,  de- 
signed to  please  both  eye  and  ear.  Measures 
10/2  X  8  X  71/2-  Weight  8  pounds.  Packed 
1  in  a  carton,  3  in  a  crate. 

Price  $25*00 


Handsomely  finished  in  black  rubber. 
Furnished  with  base  to  rest  on  turntable  of 
talking  machine,  or  without. 

Price  with  Stand  $10.00 
Price  without  Stand  $9'50 


UTAH  RADIO  PRODUCTS  CO. 

1427  So.  Michigan  Ave. 
CHICAGO  ILLINOIS 
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Knowledge  Is  the  Basis  of  Radio  Selling 

Salesmen  Should  Have  Sufficient  Information  Regarding  Tech- 
nical Aspects  of  Radio  to  Deliver  an  Intelligent  Sales  Talk 
By  Thos.  J.  Parsons 


The  advice  given  by  manufacturers  and  tlicir 
sales  managers  to  dealers  tliat  modern  radio 
receivers  be  sold  from  outside  the  case  and  that 
the  less  said  about  the  technical  features  of  the 
construction  the  better  is  sound  and  logical. 
But  as  is  the  case  with  all  rules  this,  too,  has 
its  exceptions,  for  the  dealer  and  his  salesmen 
should  of  necessity  possess  some  knowledge  of 
the  construction  of  the  set  and  how  it  operates, 
not  only  to  satisfy  tlic  customer  with  a  smatter- 
ing of  radio  knowledge,  but  to  get  the  best  re- 
sults. 

Ordinarily  speaking,  the  talking  machine 
dealer  handling  a  set  that  is  known  to  the  pub- 
lic through  national  and  local  advertising  can 
center  his  sales  talk  on  clear  reproduction  and 
volume,  and  under  certain  conditions  distance- 
getting  qualities.  There  comes  a  time,  how- 
ever, when  the  customer  may  inquire  as  to  the 
ratio  of  the  transformers,  or  the  particular  ad- 
vantages of  radio  frequency,  or  perhaps  the 
relative  value  of  various  tubes  in  improving 
reception. 

A  Case  in  Point 

As  a  case  in  point,  there  is  a  substantial  per- 
centage of  radio  buyers  who,  for  one  reason  or 
another,  prefer  sets  that  may  be  operated  on 
dry  batteries  to  those  that  require  storage  bat- 
teries despite  the  advantages  that  under  many 
conditions  can  be  ascribed  to  the  latter.  Per- 
haps the  careless  handling  of  tiie  storage  bat- 
tery has  spoiled  a  rug  or  table  cover  or  per- 
haps an  inferior  charger  has  caused  trouble  and 
the  customer  seeks  an  operating  current  that 
requires  simply  a  hookup  even  though  It  may 
prove  slightly  more  expensive  in  (he  long  run. 

There  are,  of  course,  dozens  of  first-class  re- 
ceivers designed  particularly  for  use  with  dry 
cell  tubes,  and  it  is  a  simple  matter  to  demon- 
strate the  operation  of  such  sets,  but  there  are 
other  receivers  which  are  designed  primarily 
to  operate  on  storage  battery  tubes  for  the  ad- 
ditional power  and  volume  found  in  such  tubes. 
When  it  happens  that  the  customer  favors  the 
set  designed  for  storage  battery  use,  but  still 


clings  10  liis  dry  baltcry  ideas,  the  dealer  is 
likely  to  face  trouble  unless  he  knows  what  he 
is  talking  about  when  he  suggests  tubes  lhal 
may  be  used  in  the  set  to  get  suitable  results 
on  dry  battery  current. 

A  Cause  of  Customer  Dissatisfaction 
More  than  one  dissatisfied  customer  has  been 
crentod  through  the  fact  that  in  order  to  effect 
a  sale  dealers  and  salesmen  have  assured  him 
that  the  standard  types  of  six-volt  storage  bat- 
tery .tubes  could  be  operated  on  dry  cells  to 
the  number  of  four  or  eight  connected  in  scries 
or  in  parallel  units  of  four  each.  The  dealer 
neglects  to  tell  the  customer  that  while  good 
results  may  be  obtained  when  the  dry  cells  are 
new  and  most  of  the  tubes  are  of  the  quarter 
ampere  type  they  consume  a  volume  of  current 
that  runs  dry  cells  down  in  short  order.  The 
result  is  that  the  cost  of  frequent  replacement 
discourages  the  owner,  and  either  brings  him 
back  seeking  satisfaction  or  causes  him  to  cease 
the  regular  use  of  his  radio  and  condemn  the 
set  he  has  bought. 

Importance  of  Using  the  Right  Batteries 
While  not  all  radio  receivers  may  be  operated 
satisfactorily  on  dry  cells  a  great  majority  of 
them  are  so  built  that  they  will  give  satisfac- 
tory results  if  proper  dry  cells  are  used,  as  for 
instance  the  three-volt  U.  V.  199,  C.  299  or  D. 
V.  3,  all  of  them  designed  to  operate  on  a  .06 
ampere  current  consumption.  It  will  be  seen 
that  whereas  storage  battery  tubes  using  .25 
amperes  of  current  will  wear  out  dry  batteries 
in  twenty  or  twenty-five  operating  hours  or  at 
least  reduce  their  power  to  a  point  where  re- 
ception is  unsatisfactory,  the  types  of  tubes  men- 
tioned, and  there  are  others  in  the  same  cate- 
gory, use  less  than  a  quarter  as  much  current 
and  therefore  permit  of  100  or  more  hours  of 
continuous  use  before  the  dry  cells  need  be 
replaced.  When  small  tubes  of  the  U.  V.  199  type 
arc  used  in  standard  sockets  it  is  necessary  to 
provide  an  adaptor  for  each  lube,  but  the  ex- 
pense for  these  is  small  and  they  becotne  a 
permanent  part  of  the  equipment. 


The  use  of  copper  dry  battery  tubes  Is  not 
only  important  from  the  matter  of  economy  in 
batteries  and  proper  results,  but  can  also  be 
put  to  advantage  in  persuading  a  prospect  to 
buy  a  set  which  he  feels  is  a  little  beyond  his 
means  when  equipped  with  the  usual  storage 
battery,  charger,  etc.  With  the  proper  under- 
standing of  tubes,  the  dealer  can  offer  the  same 
outfit,  dry  cell  operated,  at  a  price  frequently 
from  $25  to  §40  lower  than  that  asked  for  stor- 
age battery  equipment.  This  means  that  the 
sale  can  thus  be  saved  and  that  as  the  cus- 
tomer becomes  more  familiar  with  radio  and 
more  enthusiastic  he  is  more  than  likely  to 
prove  a  prospect  for  a  storage  battery,  a 
charger  and  tubes  that  will  give  him  greater 
power  of  reception  and  in  the  long  run  usually 
greater  economy  in  operation. 

No  Need  for  Great  Technical  Knowledge 
It  does  not  require  a  great  amount  of  tech- 
nical knowledge  for  the  dealer  to  be  able  to  in- 
form the  customer  correctly  as  to  the  proper 
tubes  or  rheostats  to  be  used  in  his  set.  It  is 
assumed  that  the  circuit  itself  is  factory  as- 
sembled and  complete  and  is  backed  by  the 
guarantee  of  the  manufacturer.  If  the  dealer 
knows  the  whys  and  wherefores  of  the  conden- 
sers, fixed  and  variable,  the  coils  and  the  trans- 
formers, it  will  probably  help  him  some  to  talk 
intelligently  to  the  radiowise  prospect.  As  to 
tubes,  however,  how  they  operate  and  what 
they  are  designed  to  accomplish,  the  dealer  or 
his  salesman  should  be  thoroughly  familiar,  as 
a  means  of  protection  to  his  customer. 


The  New  Improved 

PET   O  FONE 

MADE  IN  ir.  S.  A. 

with  One  Piece  Turntable 

TO  RETAIL  AT  $12 


b\  Trade  G 

m 

Pet  O  Fone  is  a  real  portable  talking  machine.  Camera  size.  Camera 
shape.  New  one-piece  turntable.  Good  motor  and  loud,  clear  tone.  Pet 
O  Fone  is  an  all-year-round  seller. 

Distrihulors  and  Dealers  write: 

PET  O  FONE  MFG.  CO.,  557  BROADWAY.  NEW  YORK 


Trade  Opportunities  in 

the  Farming  Sections 

This  Constitutes  the  Basis  of  Interesting  and 
Timely  Broadside  Issued  by  Atwater  Kent  Co. 

The  Atwater  Kent  Mfg.  Co.  recently  sent  to 
its  dealers  a  broadside  prepared  to  show  the 
large  market  which  is  awaiting  the  live  radio 
dealer  in  the  farming  sections  of  the  country. 
In  a  brief  but  comprehensive  manner,  facts  are 
set  down  for  the  benefit  of  dealers,  showing  that 
there  are  millions  of  prospects  awaiting  the 
dealer,  prospects  to  whom  radio  would  not  only 
prove  a  means  of  entertainment  but  who  need 
radio  as  an  adjunct  to  their  business.  The 
broadside  is  captioned  "Like  a  ticker  to  a  broker 
is  the  radio  to  the  farmer.  It  may  be  only  fun 
to  us.  but  the  farmer  needs  it  in  his  business." 

As  an  instance  of  the  manner  in  which  At- 
water Kent  is  driving  home  to  its  dealers  the 
big  field  that  is  awaiting  them  in  farniing  com- 
munities, the  following  few  sentences  may  be 
quoted;  "If  only  those  farmers  with  net  an- 
nual incomes  of  $2,000  or  more  are  prospects 
for  radio  there  are  2.000,000  prospects." 

"If  only  half  the  farmers  who  own  automo- 
biles are  prospects  for  radio,  there  are  more 
than  2,000,000  prospects." 

"If  only  half  the  farmers  who  own  phono- 
graphs are  prospects  for  radio  there  are  more 
than  2,000,000  prospects." 

Attractively  illustrated  and  replete  with  sell- 
ing arguments,  the  broadside  should  prove  of 
inestimable  value  to  dealers  who  put  it  to  use. 


In  Bankruptcy 

A  petition  in  bankruptcy  was  recently  filed 
against  the  Kardon  Products  Co,.  New  York, 
manufacturer  of  radio  apparatus.  Liabilities 
were  listed  at  approximately  $30,000  and  assets 
at  $3,000. 
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Startling!  Revolutionary!  These 


$1000 

Grand  Prize 

Pedigreed  Puppies  and 
Larger  Crosley  Radios 
as  Monthly  Awards 

Who  will  send  Croslcj-  the 
best  verified  report  of  recep- 
tion with  a  one  lube  radio 
between   Sentember    1st  and 


Sl.OOO  priie  for  the  best  re- 
port lor  the  entire  period.  A 
real  live  peciigreed  puppy 
each  month  as  first  monthly 
priie  and  larger  Crosley 
radio  sets  as  other  prizes. 


what  set 


where  you 


>pto., 


.  atl 


n'fied. 


home  built. 

Judges  may  ask  for  affida 

Full  delails  of  the  contest 
and  entry  cards  are  packcii 
with  each  Crosley  Pup  or 
may  be  obtained  from  any 
Crosley  dealer  or  upon  appli- 
cation to  The  Croslev  Radi.i 
Corporation,  Cincinnati,  Ohio 
Try  for  the  priii 


like. 


ofter 


icmber!       The  Crosley 


selec 


It"" 


u.id  It  bait'ery  ^blocit,  one 
WD  12  tube,  a  pair  of  head 
phones  and  antenna.  Other 
similar  one-lube  Croslev  re- 
ceivers bring  in  stations 
from  coast  to  coast,  with  fre- 
Qtient  reports  of  trans- 
atlantic reception  in  the 
United  States. 


Crosley  is  the  world's  largest 
builder  of  radio  sets  and  has 
built  up  a  tremendous  volume 
by  offering  the  highest  qual- 
ity receiving  sets  at  the  lowest 
prices.  More  than  a  million 
satisfied  users  are  the  strong- 
est testimonial  of  Crosley 
quality,  simplicity,  durability 
and  value. 


A  Qenuine  Armstrong 

Regenerative  double  circuit  receiver 


Radio,  with  all  its  romance,  knows  no 
more  magic  name  than  Crosley. 
From  the  time  that  Powel  Crosley.  Jr., 
first  enabled  millions  to  build  their  own 
sets  by  offering-  parts  at  a  fraction  of  ex- 
isting prices— down  to  the  present  day, 
radio  progress  and  Crosley  achievements 
have  gone  hand  in  hand.  Now  Crosley 
annonnces  not  only  vital  improvements 
m  radio  performance — but  in  the  Crosley 
"PUP"  offers  this  finer  performance  at 
the  lowest  price  in  radio  histo^)^ 
This  compact,  efficient  receiver  is  a  de- 
velopment of  the  famous  Croslev  one 
tube  set,  with  which  Leonard  \\'eeks 
of  Minot,  N.  D..  heard  the  MacIMillan 
Polar  expedition  while  the  rest  of  Amer- 
ica listened  in  \-ain. 

The  employment  of  the  double  circuit 
not  only  reduces  radiation  to  a  minimnm. 
but  radically  improves  selectivity.  If  can 
be  tuned  through  local  stations  more 
readily.     Under  average  conditions,  its 


radius,  with  head  phones,  is  1500  miles 
or  more. 

You  can  use  the  "PUP"  to  check  the  per- 
formance of  your  larger  set;  to  entertain 
the  youngster  whose  curious  fingers  can- 
not resist  the  lure  of  dials  and  switches; 
to  install  in  the  maid's  room,  or  even  in 
your  office— for  the  air  is  full  each  day. 
You  can  take  it  on  canoe  trips,  picnics, 
outings,  and  on  your  business  journeys 
—for  it's  only  half  the  size  of  a  shoe  box. 
Engineered  and  built  to  the  strictest 
standards  of  Crosley  quality,  this  genu- 
ine long  distance  set  can  be  offered  at  the 
ph  enomenal 
price  of  $9.75 
only  because 
of  its  sim- 
plicity and 
C  r  o  s  1  e  y '  s 
t  r  emendous 
manufactur- 
ing facilities. 


J'^'J  t"  All  Prices  West  of  Rocky  Mountains 

rojU\  mai,,if.,^iur^.,   which  are  licensed  under  /Irmstrona  U.  S. 

I  (o  SfiO.OO  wilkout 


,113,149 


■c.-d  f 


Crosley  owns  and  operates  W  L  W 
first    remote    control  super-power 
broadcasting  station. 
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new  developments  of  Powel  Crosleyy  Jn 


3  Tubes  Do  the  Work  of  5  ioi  These  New 
SUPER-TRIRDYNS! 

You  have  not  heard  the  perfection  of  radio  reception  until 
you  have  listened  to  these  two  new  Super-Trirdyns.  There  is 
no  radiation.  Distant  stations  come  in  clear  and  sharp  on  the 
loud  speaker  and  can  be  accurately  logged.  Offered  in  solid 
mahogany  cabinets  of  exquisite  beauty  and  design. 

De  Luxe  Combhiatioii 

At  the  extreme  riglit  sketched  in  outline  is  the  new  Super-Trirdyn 
Special  De  Luxe  Combination.  It  consists  of  a  handsome  solid  ma- 
hogany table,  the  Super-Trirdyn  Special  (batteries  self-contained) 
and  the  Musicone  De  Luxe.  Sold  separately  if  desired.  Table  $25. 
Musicone  $27.50.    Combination  $112.50. 

Other  CROSLEY  RADIOS  for  Every  Pocketbook 


In  the  Crosley  one  tube  set,  one 
tube  does  the  work  of  three,  mak- 
ing possible  the  enjoyment  of  real 
long  distance  reception  with  dry 
batteries.  Model  50,  without  ac- 
cessories. $14.50.  Model  50  Port- 
able, without  accessories,  $16.00. 

More  than  150.000  Crosley  two 
tube  Si's  have  been  made  and 
SOLD  in  less  than  two  years. 
Local  and  nearby  stations  on 
loud  speaker  always  and  distance 
up  to  1500  miles  under  average 


conditions.  Model  51,  without 
accessories,  $18.50.  Model  51 
Portable,  without  accessories, 
$23.50. 

The  Crosley  three  tube  sets  em- 
body the  Armstrong  regenerative 
circuit  and  two  stages  of  audio 
frequency  amplification.  Distant 
stations  come  in  on  the  Musicone 
with  exceptional  clearness  and 
volume.  Model  52,  without  ac- 
cessories. $27.50.  Model  52.  Port- 
able, without  accessories,  $32.50. 


Better  Performance— Bigger  Values 


The  new  low  priced  models 
shown  below  represent-  radical 
improvements  in  selectivity,  per- 
formance, appearance  and  value. 
More  selective  control  and  im- 
proved receptivity  have  been 
achieved  by  the  use  of  the  new 
worm  type  tickler,  the  new  Cros- 
ley vernier  plate  condenser  and 
the  double  circuit. 


Radiation  is  thus  reduced  to  a 
minimum.  Both  are  genuine 
Armstrong  regenerative  circuits, 
the  51  with  one  stage  of  audio 
frequency  amplification;  the.  52 
with  two.  Both  are  true  long 
range  receivers — easy  to  tune, 
easy  to  enjoy,  and  easy  to  pay 
for. 


New  2  Tube  51 

Special  De  Luxe 
Beautifully  finished  inaliogany  calj- 
iiicl—slopinK  p.incl.  new  style  con- 
trols— engraved  incial  dials— cabinet 
will  hold  all  necessary  dry  cell  bat- 
fcries.    Priced  without  : 


New  3  Tube  52 

Special  Do  Luxe 

Exouisilely  finished  mahogany  cah- 
inel  of  latest  design.  Popular  sloji- 
ing  panel,  new  style  controls  nml 
art  metal  dials.  Cabinet  will  hold 
all  necessary  dry  cell  batteries. 
Priced  without  accessories. 


Crosley  Musicones 

Rapidly  Replacing  Other  Types  of 
Loud  Speahers 

The  Crosley  Musicone  reproduces  the 
full  tonal  range  of  the  human  voice 
and  music  without  distortion,  over 
tones,  or  chattering.  It  requires  no 
adjustments  nor  additional  batteries. 
Listen  to  the  Crosley  Musicone  once 
—and  you  will  never  be  satisfied  with 

the  best  loud  speak-   

er    yon    have   ever   | -|  ,50 
heard.    Covered  by         I  / 
basic  patents.  Price       J-  S 

The  Musicone  De  Luxe 

The  Musicone  has  been  artisticall)' 
combined  with  a  clock  case  of  beauti- 
ful mahogany  with  a  grilled  screen. 
Price  of  Musicone  ^2T  50 
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See  the  Crosley  line  at  your  dealers 
or  wrile  for  full  descriptive  catalog. 


so 


THE  TALKING  MACHINE  WORLD 


SEPTFMnER  15.  1925 


Complete  List 

and 

Odanv 

Distribu  tors 


WALTER  S.  GRAY  COMPANY 
926  Midway  Place,  Los  Angeles,  Calif. 

WALTER  S.  GRAY  COMPANY 
1054  Mission  St.,  San  Francisco,  Calif. 
L.  D.  HEATER 
357  Ankeny  St.,  Portland.  Ore. 

TEXAS  RADIO  SALES  COMPANY 
2005  Main  St.,  Dallas.  Texas 

JUNIUS  HART  PIANO  HOUSE,  LTD. 
123  Carondelet  St..  New  Orleans,  La. 

CONSOLIDATED   TALKING  MA- 
CHINE COMPANY 
1121  Nicollet  Ave.,  Minneapolis,  Minn. 

JAMES  K.  POLK,  INC. 
181  Whitehall  St.,  Atlanta,  Ga. 

THfi  ARTOPHONE  CORPORATION 

1103  Olive  St..  St.  Louis,  Mo. 
THE  ARTOPHONE  CORPORATION 
804  Grand  Ave,,  Kansas  City,  Mo, 

CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
227  W.  Washington  St.,  Chicago,  111. 

CONSOLIDATED  TALKING  MA- 
CHINE  COMPANY 
2957  Gratiot  Ave.,  Detroit,  Mich, 
BUEL    DISTRIBUTING  COMPANY 
1965  E.  66th  St.,  Cleveland,  Ohio 

STERLING  ROLL  AND  RECORD 
COMPANY 
137  W.  4th  SL,  Cincinnati,  Ohio 

PHONOLA  CO.,  LTD.,  OF  CANADA 
Elmira,  Ont.,  Canada 
IROQUOIS  SALES  CORPORATION 
210  Franklin  St.,  Buffalo,  N.  Y. 
EVERYBODY'S  TALKING  MACHINE 
COMPANY 
810  Arch  St..  Philadelphia,  Pa. 
GENERAL    PHONOGRAPH  CORPO- 
RATION OF  NEW  ENGLAND 
126  Summer  St.,  Boston,  Mass, 

GENERAL  PHONOGRAPH  CORP.. 
(New  York  Distributing  Division) 
15  W.  18th  St.,  New  York  City 
JAMES  COWAN  COMPANY 
18  West  Broad  St.,  Richmond.  Va. 


Northwest  Trade  Tour  Brings 
Million-Dollar  Business 

Aftermath  of  Unique  Association  Experiment 
Interesting  and  Valuable — Important  Data  on 
Radio  Business,  Past  and  Future,  Secured 


The  trade  tour  sponsored  by  the  Nortluvest 
Radio  Trade  Association,  a  complete  account 
of  which  appeared  in  the  last  issue  of  Tlie 
World,  was  a  marked  success,  the  aftermath 
of  the  tour  being  as  interesting  as  the  cvcnl 
was  valuable  as  an  experiment.  The  tour, 
whicli  was  held  for  the  purpose  of  educating 
the  retail  trade  to  better  methods  of  mer- 
chandising and  for  the  display  of  the  latest 
radio  products  of  leading  manufacturers,  was 
far  more  successful  than  was  anticipated,  and 
this  from  every  standpoint.  Conferences  and 
displays  were  held  in  Duluth,  Minn.;  Grand 
Forks  and  Fargo,  N.  D.;  Aberdeen  and  Sioux 
Falls,  S.  D.  One  result  of  the  experiment  was 
ihe  addition  of  more  than  100  new  members  to 
(he  Association,  with  prospects  of  many  more 
bccocning  members  in  the  Fall. 

Another  surprising  result  of  the  tour,  which 
was  originally  intended  for  building  good  will 
and  educational  purposes,  was  tiie  placing  of 
business  by  the  dealers  for  radio  products  ag- 
gregating over  a  million  dollars  in  value. 

J,  O.  Maland,  official  statistician  of  the  Asso- 
ciation, who  was  present  at  each  meeting,  col- 
lected much  valuable  data.  At  the  end  of  the 
tour  he  made  public  the  following  interesting 
figures; 

Radio  sales  this  year  will  be  290  per  cent 
of  last  year's  sales,  or  190  per  cent  increase. 
This  means  that  almost  three  times  the  amount 
of  radio  will  be  sold  in  the  Northwest  this  year 
over  last  year.     This  tremendous  increase  is 

ccounted  for  by  the  immensely  increased  inter- 

st  of  the  public  in  radio,  its  acceptance  of  the 
fact  that  radio  is  here  to  stay  and  is  not  only 
a  fad,  and  the  big  increase  in  the  prosperity  of 
the  Northwest  in  the  last  two  years.  The  dates 
of  the  beginning  of  the  radio  busi^tess  in  the 
,'arious  states  visited  was  very  interesting.  For 
tistance,  in  North  Dakota  the  following  per- 
rentages  were  obtained: 

Business  starting  August  1 — 20  per  cent. 

Business  starting  September  1 — 30  per  cent. 

Business  starting  October  1 — 37  per  cent. 

Business  starting  November  1 — 13  per  cent. 

While  in  South  Dakota  it  was  as  follows: 

Business  beginning  August  1 — 33  per  cent. 

Business  beginning  September  1 — 55  per  cent. 

Business  beginning  October  1 — 12  per  cent. 

Mr.  Maland  states  that  the  reason  for  the 
eason  beginning  earlier  in  Soutii  Dakota  is  that 
the  Southern  State  threshes  its  grain  crop  and 
arkets  its  live  stock  earlier  than  the  Northern 
State.  The  average  for  the  entire  tour  was  as 
follows: 

Business  beginning  August  1 — 25  per  cent. 
Business  beginning  September  1 — 44  per  cent. 
Business  beginning  October  1 — 30  per  cent. 
In  fact  so  successful  was  the  event  that  the 
;sociation  is  planning  to  hold  a  similar  tour 
of  the   Northwest   the  first   week  of  August. 
1926.    The  next  event,  however,  will  be  on  a 
much  larger  scale.    Instead  of  chartering  only 
private  car  an  entire  special  train  will  be 
red  for  the  exhibits  and  those  making  the 
lour.    This  trip,  it  is  planned,  will  consume  ten 
lays,  and  at  each  point  an  auditorium  will  be 
ngaged  to  hold  the  meetings. 


MICA 
DIAPHRAGMS 

^  bjolutcly   Guaranteed  Perfect 

Wc  get  Ihe  best  India  Mica  direnly. 

We  supply  Ihe  largest  Phonograph  Manu- 

faaurera. 

Ask  for  our  quotations  and  samples  before 
placing  your  order. 

American  Mica  Works 

47  West  St.  New  York 


R.  J.  Mueller  Is  Manager  of 
Columbia  Cleveland  Branch 

Succeeds  S.  S.  Larmon,  Who  Resigned  to  Enter 
Another  Line  of  Business 

W.  C.  Fuhri,  general  sales  manager  of  the 
Columbia  Phonograph  Co.,  Inc.,  New  York 
City,  announced  last  week  that  S.  S.  Larmo]i, 
manager  of  the  Cleveland  branch  of  the  com- 
pany, had  resigned  to  accept  a  position  in  an- 
other line  of  business.  Mr.  Larmon,  who  had 
been  with  the  company  for  a  number  of  years, 
had  done  considerable  constructive  work  of 
high  order,  and  he  takes  with  him  the  esteem 
and  regard  of  his  associates  and  the  officials  of 
the  company. 

He  is  succeeded  by  R.  J.  Mueller,  who  has 
been  assistant  manager  of  the  Cleveland  branch 
for  some  time.  Mr.  Mueller's  experience  in  the 
phonograph  business,  together  with  his  knowl- 
edge of  dealer  requirements,  will  enable  him 
to  capably  handle  his  new  work. 


Marie  Morrisey  Believes 
in  Making  America  Musical 

Marie  Morrisey,  the  famous  contralto,  whose 
Brunswick  recordings  are  so  widely  popular, 
was  recently  the  subject  of  a  very  interesting 
interview  prepared  by  Clay  Smith,  in  whicli 
Miss  Morrisey  paid  tribute  to  the  importance  of 
the  phonograph  as  a  factor  in  the  advancement 
of  good  music.  She  moreover  discussed  at 
length  the  future  of  American  music,  and  be- 
lieves that  we  should  have  a  national  conserva- 
tory located  either  in  Chicago  or  New  York  to 
insure  America  taking  its  proper  place  in  the 
musical  world,  Marie  Morrisey,  by  the  way,  in 
private  life  is  the  wife  of  Roy  J.  Keith,  who  is 
well  and  favorably  known  in  the  talking 
macliiue  iiidiisiry. 


Varney  Electrical  Supply 

Go.  Covers  Big  Territory 

iNPiANAi'OLis,  IXD.,  September  7.— The  Varney 
Electrical  Supply  Co.,  Radio  Corp.  of  America 
distributor  in  this  territory,  is  one  of  the  best- 
known  distributing  houses  in  this  territory.  Es- 
tablished in  1890  this  concern  has  branched  oul 
and  now  covers  a  territory  comprising  about 
two-thirds  of  the  State  of  Indiana,  a  portion  of 
western  and  .soulhern  Ohio,  a  section  of  eastern 
and  southern  Illinois,  all  of  Kentucky,  a  large 
part  of  Tennessee  and  sections  of  Louisiana 
and  Alabama.  All  in  all.  about  three  hundred 
dealers  are  served  by  lliis  enterprising  dis- 
irihiilor  of  Radiolas. 


Victor  Co.  Adds  to  Forces 

The  working  forces  of  the  Victor  Co.,  Cam- 
den, N.  J.,  have  been  augmented  by  about  1.500 
■ing  the  past  month  or  so.  The  total  number 
V  employed  is  more  than  4,500.  At  the  time  of 
this  writing  additional  men  are  being  taken  on 
the  rate  of  about  100  per  day,  and  by  the 
end  of  this  mo.'Mi  it  is  expected  that  the  Victor 
working  forces  will  once  again  be  about  normal 
or  about  8,000. 


Albert  Spalding  to  Europe 

Albert  Spalding,  the  famous  American  violin- 
ist and  Edison  artist,  sails  for  Europe  on  the 
Homeric  September  24  for  a  concert  tour  of 
Europe  extending  until  next  December.  He 
will  play  In  Berlin  with  noted  orchestras,  in 
Paris,  Amsterdam,  The  Hague  and  other  promi- 
nent centers,  returning  to  America  around  the 
end  of  the  year.  As  usual  he  will  be  accom- 
panied by  Andre  Benoist,  his  accompanist  of 
many  years. 


The  Talkiiif/  Machwe  World,  Neto  York,  September  15,  1925 


St  OKeh  catalog 


Fourteen  Weeks 
Till  Christmas 

Now  is  the  time  for  Dealers  to  go  af- 
ter the  profits  that  will  come  from  sell- 
ing Okeh  Records  this  Fall  and  Christ- 
mas Season. 

Okeh  Records  still  maintain  supremacy 
in  recording  the  kind  of  entertainment 
record  buyers  want. 
Okeh  Records  enter  another  season 
with  a  still  greater  following  of  record 
buyers  who  know  and  demand  the 
truetone  quality  of  Okeh  Records. 

Dealers  who  get  an  Okeh  Dealer 
License  and  get  after  the  record  sales 
now,  will  make  money  this  season. 

Write  for  our  Licensed  Okeh  Dealer 
Proposition. 


a  jWerrp 


for  the 


OKeh  Dealer 


GENERAL  PHONOGRAPH  CORPORATION 

OTTO  HEINEMAN,  President 

25  West  45th  Street  New  York  City 
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No-Dial  Radio  Receiver 

Is  Unique  in  Construction 

Ohio  Stamping  &  Engineering  Co.  Receives 
Many  Tributes  From  Trade  and  Users  Re- 
garding the  Merit  of  Its  New  Product 

UavtuN',  O.,  Scpttmber  7.— The  Ohio  Slamping 
&  Eni;ini;L-ri[ig  Co.  rt-cenlty  atinoiniced  tlie  iii- 
irodiTclLori  of  the  No-Dial  radio  receiver,  a 
new  set  whicli  is  remarkably  nni<|iie  in  construc- 
tion and  possesses  yreat  simplicity  of  design 
and  opi.-raliori.  The  instrument  lias  neither  dial 
nor  knob,  yet  it  fulhlls  all  requirements  of  sen- 
sitivity, selectivity,  volume  and  tone  quality." 

The  No-Dial  receiver,  having  no  need  for  a 
panel,  is  circular  in  shape  and  is  quite  compact^ 
It  is  tuned  by  simply  rotating  the  cover  of  the 
receiver,  a  feahire  which  should  prove  of  help 
lo  novices  in  radio  because  of  tlie  extreme  sim- 
plicity with  which  tliey  can  bring  in  stations. 
This  method  of  tuning  is  made  possible  by  ad- 
justing the  variable  condensers  from  one  shaft. 
This  necessitates  the  careful  matching  and  test- 
ing of  all  parts  in  the  assembling  of  a  set  and 
consequently  tlie  ultimate  purchaser  of  a  No- 
Dial  set  receives  an  instrument  of  the  highest 
quality. 

Another  feature  of  the  No-Dial  receiver  is 
that  a  portion  of  the  rotating  cover  is  utilized 
as  a  station  register  on  whicli  the  call  letters 
of  stations  may  be  recorded  at  the  exact  point 
where  they  will  always  be  received.  This  fea- 
ture will  add  greatly  to  the  ease  of  bringing 
in  stations  and  will  do  away  with  the  keeping 
of  a  log  book  wiiicli  is  so  easily  misplaced  and 
lost.  The  No-Dial,  in  tests,  has  received  sta- 
tions from  Coast  to  Coast  witli  loud  speaker 
volume  and  fine  tonal  .quality. 

No-Dial  sets  are  made  in  two  models,  a  five- 
tube  set,  a  combination  of  tuned  radio  fre- 
quency and  resistance  coupling,  covering  the 
entire  ■  present  band  of  wave-lengths,  and  a 
four-tube  set,  having  transformer  coupled  audio 
nplification.    Tliey  are  finished  in  mahogany 


brown  cry.'stalline.  matching  the  most  beautiful 
loud  speakers  and  harmonizing  with  distinctive 
furniture  in  any  home.  The  crystalline  finish 
IS  easily  cleansed  and  is  not  readily  scratched 


Helps  Dealers  to  Tie-Up 
With  School  Season  Opening 

The  Kadio  Corp.  of  America  has  distributed 
lo  its  dealers  umi.=iual  window  display  material 
featuring  tie-ups  with  educational  interests,  now 
uppermost  in  the  public  mind  with  the  opening 
of  the  school  season.  A  special  poster  ilhis- 
trates  school  days  as  related  lo  Radiolas  and, 
in  addition,  some  clever  slogans  regarding  the 
addition  of  the  word  "Radiola"  to  the  three  R's 
are  also  featured. 


E.  G.  Rockwood  Resigns 

H.  C.  Cox,  president  of  the  Columbia  Pho- 
nograph Co.,  Inc.,  New  York  City,  announced 
recently  that  E.  C.  Rockwood,  who  has  been 
general  credit  manager  of  that  organization 
for  some  time  past,  had  resigned.  His  many 
friends  in  the  talking  machine  field  will  share 
in  the  regret  expressed  by  his  business  asso- 
ciates at  his  withdrawal  from  the  field. 

Future  work  of  the  general  credit  department 
will  be  handled  through  the  treasurer's  office 
under  tlie  direction  of  F.  J.  Ames,  who  has 
also  been  connected  with  the  Columbia  Pho- 
nograph Co.  for  many  years. 


Dealers  Meet  in  Portland 

P0HT1.AND,  Ori;-,  September  3.— Gus  Mayer, 
special  representative  of  the  Victor  Co.,  Cam- 
den, N.  J,,  was  a  recent  visitor  to  this  city,  and 
while  here  arranged  a  meeting  of  Victor  dealers 
and  their  employes  in  the  Hotel  Portland. 
Constructive  talks  on  salesmanship  featured  the 
event. 


International  Radio  Show 

to  Be  Along  New  Lines 

Exposition  to  Be  Held  in  New  York  in  1926 
Will  Be  Devoted  to  Interests  of  General  Pub- 
lic Rather  Than  a  Display  of  Sets 

A  new  type  of  radio  industry  exposition,  the 
International  Radio  Exposition,  will  be  held 
111  New  York  early  next  year  under  the  man- 
agement of  Calvin  Harris,  publicity  director  of 
the  Second  World's  Fair  and  the  Fourth  Annual 
Chicago  Radio  Show.  The  dates  will  be  Jan- 
uary 25  to  30,  1926,  but  the  location  has  not  yet 
been  selected.  The  exposition  will  not  be  a 
trade  show  in  its  usual  sense  but  will  be  de- 
voted to  the  interests  of  the  general  public. 
There  will  be  but  twelve  manufacturers'  ex- 
hibits, the  principal  attractions  to  be  a  series 
of  demonstrations  enlisting  the  services  of 
famous  people  and  the  use  of  new  and  startling 
inventions..  Four-fifths  of  the  floor  space  will 
be  turned  into  a  properly  arranged  amphitheatre 
where  different  programs  will  be  staged  each 
afternoon  and  evening. 

While  the  booth  space  is  to  be  limited,  prac- 
tically every  set  and  set  apparatus  will  be  dem- 
onstrated during  the  daily  experiments  by  ex- 
perts employed  by  the  exposition  directors.  All 
these  sets  and  parts  will  be  purchased  outright 
by  the  Program  Committee  from  retail  dealers 
and  the  manufacturers  will  not  be  asked  to  give 
or  loan  apparatus. 

Following  the  New  York  show,  the  exposition 
will  probably  be  taken  on  a  tour  of  this  coun- 
try. It  is  likely  that  this  will  be  followed  by 
a  European  tour.  Mr.  Harris  is  well  known  as 
a  trade  show  promoter  and  will  probably  score 
big  with  his  1926  offering. 


W.  O.  Koehler  is  the  new  radio  buyer  for 
the  Prange  Department  Store,  of  Sheboygan, 
Wis.  He  is  a  widely  known  and  capable  mer- 
chandiser. 


Bristol  Advertising  Has  Something  NEW 

TO  HELP  THE  DEALER  SELL 

WHEN  a  dealer  carries  the  Bristol  Line  of  Loud  Speakers  he  may  be  sure  of  this, 
—lie  will  he  hacked  by  a  thorough  advertising  campaign  widi  many  unique  fea- 
tures. The  Bristol  Company  takes  a  keen  interest  in  its  dealers'  success  and  its 
advertising  provides  a  concentrated  service  that  will  promote  sales. 

NEW  "PROGRAM  WINDOW  SIGN" 
A  full  colored,  three-panel  window  or  table 
display  40  inches  long  and  24  inches  high, 
embodying  a  unique  blackboard  on  which 
with  chalk  you  may  each  day  call  attention  to 
some  notable  broadcast  event  or  make  some 
special  radio  accessory  oflfering.  Nothing  like 
it  has  ever  been  offered  in  Radio. 
BOOKLETS-FOLDERS— COUNTER-SIGNS 
A  Iiandsome  colored  booklet,  "How  to 
Select  Your  Loud  Speaker"  fully  explaining 
the  science  and  mechanics  of  the  different 
Loud  Speaker  parts  is  a  mark  of  absorbing 
interest  to  the  prospective  buyer.  Folders 
and  striking  counter  signs  will  make  up  con- 
vincing sales  helps,  wliile  Giant  Advertise- 
ments for  window  stickers  will  be  of  great 
interest  to  passers-by. 


NATIONAL  MAGAZINES 

The  Saturday  Evening  Post  and  Literary 
Digest  have  been  selected  as  the  key  maga- 
zines to  carry  the  Bristol  story  of  "True 
Tonal  Quality"  to  millions  of  people. 

TRADE  AND  RADIO  PUBLICATIONS 

Tbe  Bristol  message  is  also  carried  regu- 
larly in  the  Trade  Papers  and  Radio  Publica- 
tions. It  will  reach  over  900,000  Radio  Fans, 
all  of  whom  are 
interested  i  n 
anytliing  which 
improves  Radio, 


Represented  by  Brauches 
in  9  Principal  Cities 


DEALERS— SEND  FOR  THIS  PROSPECTUS 

An  inlercsting  book,  telling  the  whole  story  of  Bristol  advertising  for  192S- 
26,  will  be  sent  on  application.  Dealers  who  are  afier  quality  trade  and  quick 
turnovers  should  stock  the  Bristol  Line.    (Address  Radio  Division,  B.  S.) 


Boston:  Old  South  Bldg. 
Philadelphia:  Widener  Bldg. 
Birniingliani:  Age-Herald  Bldg. 
Chicago:  Monadnock  Bldg. 
New  York:  U-t  Liberty  Si. 
i'iltsburgh:  Frick  Bldg. 
Detroit;  Book  Bldg. 
St.  Louis:  Boatman's  Bank  Bldg. 
Sun  Francisco:  Rialto  Bldg. 


BRISTOL^^^^^Loud  Speaker 

THE  BRISTOL  COMPANY— WATERBURY.  CONN. 
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Atwate  r  Kent 

RADIO 


Di 


Dealers,  did  you  know— 

THAT  the  farmers  of  the  country  have  set 
down  in  writing  their  preference  for  Atwater 
Kent  Radioi* 

The  Meredith  Publications  and  the  Capper 
Publications  recently  as  Iced  the  farmers:  "What 
make  of  radio  set  do  you  expect  to  buy?"  In 
the  answers  Atwater  Kent  was  FIRST. 

1  f  you  have  prospects  in  rural  districts,  there's 
a  tip  for  you. 


'balers  have  been  telling  us  what  they  most 
like  about  Atwater  Kent. 

"This  sums  it  up,"  one  of  them  said:  "  We  send  the  sets 
to  our  customers'  homes  without  opening  the  boxes. 
We  know  they're  all  right.  'Inspected'  means  inspected 
when  Atwater  Kent  says  it." 

Other  dealers  gave  similar  testimony.  Although  we 
advise  all  of  them  to  open  the  boxes  and  make  sure 
there  has  been  no  accident  in  transportation,  it  is 
gratifying  to  know  that  they  regard  it  as  unnecessary. 

The  word  "Inspected"  on  the  pink  tag  attached 
to  the  bottom  of  every  Atwater  Kent  set  is  a  certifi- 
cate of  character.  It  means  that  every  set  has  been 
subjected  to  no  less  than  140  gauge  and  physical  in 
spections  and  nineteen  electrical  tests.  All  along  the 
line  of  manufacture  the  smallest  defect  is  a  death 
warrant. 

Even  after  the  "final"  inspection  we  are  constantly 
picking  Receivers  from  the  finished  array  and  test- 
ing them  again. 
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Atwater  Kent 

RADIO 


Visitors  at  the  factory  sometimes  think 
we're  too  fussy.  That  we  regard  as  a  compli- 
ment. Every  dealer  knows  that  "fussiness"  at 
the  plant  relieves  the  customer  from  fussing 
in  the  home,  and  makes  Atwater  Kent  Radio 
easy  to  sell. 

"It  is  notour  fault  that  we  sell  most  of  that  make," 
a  dealer  told  us.  "The  people  take  them  away. 
Atwater  Kent  Radio  has  a  good  name,  fastened 
to  the  people's  mind  with  the  glue  of  quality." 

_  We  believe  in  being  fussy  and  shall  con- 
tinue to  be. 

IVrite  for  ilhistraied  booklet  telling  the 
eomplete  story  of  Atwater  Kent  Raelio. 

ATWATER  KENT  MANUFACTURING  COMPANY 

A.  Al'waler  Kent,  I'reiideiil 
4725  WissAHicKON  Avenue    ■    Philadelphia,  Pennsylvania 


Every  ThuvsAay  Night — the  potential  audience 

of  the  Atwater  Kent  Radio  Artists,  who  broadcast  from 
ten  stations  every  Thursday  evening  from  9  to  10 
(Eastern  Standard  Time)  is  estimated  at  more  than 
10,000,000.  These  are  the  stations: 


WEAF  jV^ff  York 

wjAR  Providence 

WEEi  .......  Besioii 

WFI  ....  Philadelphia 

WCCO  .  Mitirieapo/is-Sl.Paiil 


wcAE  Piltsburgh 

WCR    Buffalo 

wwj    Detroit 

WSAI  Ciiiiitinati 

woe   Davenport 


Modtl  24.  withi 


Model  20.  C. 

dinif  bancrv  cable, 
k'ithout  tubus,  S80. 


Model  20,  v/ithouc  ttibee,  S80. 


Model  10,  mcluding  baiterv  cabl<^  but 
without  tubes,  $80. 


Prices  slightly  higher  /rom  the  Rocliies  Weic,  and  in  Canada 
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•  Isn  t  trv» 

I  Mti  «xqu""5  .      t-^uiV     \    i,oje  home  is 


Wiage  o/ 

Vrt  and  Ingenuity 


a  gat 


Diti  >ou  5ee  t/iis  advertisement  in  the 
Saturday  Evening  Post  of  August  22 
—and  September  Qood  Housekeep' 
ing  out  September  ist?  It  features  the 
popular  Model  i6oo-R'2. 


This  appears  in  lite  Saturday  Eve- 
ning  Post  of  Septamkcr  5.  S/ioic  it  in 
your  window  to  let  people  know  you 
have  the  Pooley  Une. 


Tc 


THE  two  chief  things  we 
could  do  to  make  Pooley 
an  extra  good  line  for  you  to 
sell  were,  first,  to  give  you  mer- 
chandise of  unusual  saleability. 
Pooley  Radio  Cabinets  and 
Radio  Phonographs  with  At- 
water  Kent  Radio  will  appeal 
strongly  to  the  public.  Your 
orders  show  that  you  agree 
with  us. 

The  second  was  to  tell  your 
possible  customers  about  the 
Pooley  models  through  nation- 
al advertising.  Here  are  the  first 
advertisements.  Note  where 
and  when  they  appear  and 
watch  for  them.  They  will  be 
followed  by  many  more  in  close 


Pooley  Radio. 
Phonograph 

-<-ModeI  1500-R-3 


brown  mahog: 
duoionc  finish. 
Hcighc  50'.  width 
30'.  depih  18'. 
Equipped  wiih  At- 
waier  Kent  5-tubc 
Model  20  Compaci 
Set;  built-in  Pooley 
floa  ring  hotn;  Pooley 
phonograph  in  am- 
piilying  chamber. 
Price  compleic.  less 
tubes  and  baiieries- 

^295 


Console  Model  I400-R-1 

Uula- XVI  Style.  Enslish  bro 
hogony  duotonc  iinish. 
Height  31!/,  width  31'.  depth  isk'- 
Accommodates  any  Atwaier  Kent  Set. 
Space  rorwt.iBli'xlO!!". 
Pricr.  less  Set,  tubes  nnd  bntierits- 
$75 


Septemder  15,  1925 


THE  TALKING  MACHINE  WORLD 


SS 


'TOOLEY 

RADIO   CABINETS  ] 

nvitli  I 

^  Atwater  Kent  ^ 

RADIO 


IS  are  now 
nationally 
advertised 


succession  in  the  same  publica- 
tions. The  very  best  possible 
thing  you  can  do  is  to  tell  your 
prospects  that  you  have  the 
Pooley  models  we  are  telling 
them  about.  We  can  supply 
mats  or  electros  of  newspaper 
advertisements  you  can  use— 
at  once. 

Have  you  estimated  your  po- 
tential sales— and  protected 
yourself  on  deliveries?  If  not, 
get  in  touch  with  your  Pooley 
distributor  promptly.  It  may 
soon  be  too  late. 

In  case  you  don't  know  the 
Pooley  distributor  in  your 
territory,  write  us  direct. 

THE  POOLEY  COMPANY 

1604  Indiana  Avenue     Philadelphia,  U.S.A. 


Model  1320-R-2 

aganj— special 


Heighi  5a'.',  widlh  29'4-,  depth  15^°. 
Equipped  ivitli  Model  20  Anvater  Kent 


The  /irsc  of  a  series  of  unustial  radio  ad' 
vertisements  to  appear  monthly  in  Vogue, 
Vanity  Fair,  and  House  &l  Qardcn  be- 
ginning September  issues-  Pooley  cabinets 
in  special  settings  designed  by  notable  in- 
terior  decorators,  to  appeal  to  the  wealthy 
high-class  market. 


Model  llIO.R-2 

Coblnci  is  the  satne 
as  Model  ]120-R-2 

with  Modc1''][f  At. 
tenter  Kent  5.  tube 
open  leceivlng  Set. 
Price  complete,  less 
cubes  and  Latteries— 

^220 
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POSSIBILITIES  a 


ILi.i 


-Til  is 


,      ,-„.-„.-    "he  fifly-tliird  of  a  series  of 

.,by  Wilham  Braid  White  devoted  to  the  various 
interesting  opportunities  wliich  prevail  in  the  domain  of 
education  for  the  retailer  of  tallcing  machines.  The  subject 
IS  one  of  gTea_t  interest  and  we  commend  these  articles  to 
the  cottsideration  of  all  who  arc  devoting  attention  lo  Ihc 

fafg^aehlner'"^'""^  °'         """""  """"""""  °^ 

Appeal  of  Musical  Gems 

It  IS  not  enoiigh  to  have  a  good  thing  to  sell. 
More  than  that  even  is  it  to  have  a  way  of  sell- 
ing it.     One  must  know  what  to  say  to  the 
buying  public;  and  also  how  to  say  it.  The 
first  talking  machine  makers  had  to  persuade 
the    public    that    their   discs    and  reproducers 
could  give  satisfactory  music,  and  they  hit  upon 
the  sublimely  simple  but  extremely  courageous 
idea  of  going  to  the  very  best  names  in  the 
musical  world  and  offering  them  advantageous 
terms  if  they  would  only  consent  to  have  their 
voices,  their  violin  or  their  piano  playing  re- 
corded.   Since  operatic  stars,  under  the  accept- 
ed system  of  giving  opera,  have  always  obtained 
an  immense  and  undue  amount  of  praise  and 
puffery,   and   consequently   have   always  been 
known  by  name  to  thousands  who  have  never 
heard,  and  probably  n6ver  will  hear,  them  sing 
in  the  flesh,  their  voices  furnished  the  obvious 
foundation.    A  library  of  records  was,  therefore, 
formed  from  the  singing  of  these  men  and  wo- 
men; and  with   the  formation  of  that  library 
tlie  prosperity  of  the  talking  machine  business 
may  be  said  to  have  begun. 

Caruso 

Compton  McKenzie  the  other  day,  in  London, 
said  that  it  was  Caruso  who  made  the  popu- 
larity of  the  gramophone,  as  the  phonograph 
or  talking  machine  is  called  overseas.  He  said, 
in  effect,  that  because  Caruso  lent  himself 
willingly  to  the  then  new  idea  of  recording 
and  reproducing  the  singing  of  an  artist,  be- 
cause he  was  willing  to  take  the  necessary 
amount  of  trouble  to  learn  the  technique  of 
the  recording  artist  (no  mean  technique  either), 
because  he  put  himself  into  the  operation  as  a 
matter  of  business  as  .  well'  as  of  art.  and  not 
at  all  as  a  matter  of  condescension,  his  record- 
ings were  marvelously  successful,  even  consider- 
ing the  crudeness  of  the  recorder's  apparatus  in 
those  days.     It  was  the  success  of  these  re- 


cordings which  built  up  llic  wide  and  deep 
foundation  of  the  lalking  inachine  business. 

Allowing  for  some  sligltt  exaggeration,  these 
statements  are  substantially  correct.  However, 
indeed,  we  distribute  the  praise  among  tlie 
artists  who  contributed  to  the  general  result, 
the  fact  remains  that  the  talking  machine  had 
to  be  sold  to  the  people,  and  the  method  of 
selling  through  the  use  of  great,  or  at  least 
greatly  advertised,  musical  names,  carried  the 
business  through  that  critical  period  during 
which  technical  methods  of  recording  were 
being  slowly  perfected  and  afforded  it  Ihc  ma- 
terial support  needed  to  build  it  up  into  in- 
dependent strength. 

Now  while  this  precisely  was  going  on,  the 
taste  of  the  public  was  being  educated  by  a 
parallel  process.  So  that  in  due  course  it  be- 
came necessary  to  fill  an  aroused  demand  for 
instrumental  music.  Little  by  little,  and  with 
almost  excessive  caution,  violin  solos,  then  piano 
solos,  then  small  ensembles,  were  brought  in. 
and  in  time  tentative  attempts  were  made  to 
produce  records  of  full  orchestras.  The  musi- 
cal persons  and  organizations  chosen  to  exhibit 
their  prowess  upon  the  disc  were  eminent  and 
they  played  artistically  eminent  music;  so  that 
by  degrees  the  taste  of  the  public  became  edu- 
cated to  a  point  where  satisfaction  began  to 
depend  upon  more  than  mere  snippets  of  com- 
plete works,  upon  more  than  detached  arias 
from  operas,  in  fact  upon  the  music  itself  as  an 
expression  of  artistic  thought,  and  not  upon  it 
as  a  mere  vehicle  for  exhibiting  the  technical 
virtuosity  of  a  singer  or  player. 

Are  Dealers  Awake? 
Now  this  is  something  that  every  dealer 
ought  to  realize.  The  manufacturers  are  awake 
to  the  situation.  They  have  found  that  the  pub- 
lic of  to-day  is  not  interested  half  so  much  in 
the  name  of  a  singer  or  of  a  player  as  in  the 
name  of  the  music  played  or  sung.  They  have 
found  that  the  American  people  arc  getting  to 
know  something  about  music,  and  in  their  own 
peculiar  way  are  turning  their  knowledge  to  ac- 
count. They  have  found  that  there  is  a  demand 
for  records  of  more  varied  kinds.  They  have 
found  that  the  public  will  pay  for  records  of 
'cello  playing,  of  clarinet,  of  French  horn,  of 
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<^cw  and  Improved 


5  Tube  Tuned  Radio  Frequency  Receivers 
Sold  direct  to  selected  dealers— one  dealer  only  in  towns  of  less 
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string  quartet,  of  oboe,  of  flute  playing.  They 
have  found  that  there  is  a  market,  still  unde- 
veloped, but  obviously  existent,  for  full,  uncen- 
sored  and  uncut  records  of  performance  by  the 
great  orchestras  of  the  day.  They  have  found 
that  a  light  opera  can  be  produced  complete 
on  records,  and  will  sell;  and  they  are  serious- 
ly occupied  with  the  thought  of  producing  the 
standard  operas  in  the  same  way.  In  a  word, 
the  manufacturers  have  learned  that  the  selling 
possibilities  of  the  record  are  as  unlimited  as  is 
the  whole  great  field  of  music;  and  they  are  not 
asking  too  much  when  they  ask  the  dealers  to 
back  them  up  in  proving  that  this  fact  is  nol 
only  a  fact,  but  a  practical  fact  too. 

The  point  is  tliat  lo-day  the  record  catalogs 
embody  a  wealth  of  music  for  every  taste,  for 
every  capacity  and  for  every  degree  of  educa- 
tion. And  the  particular  thesis  of  this  article 
is  that  dealers  should  specially  develop  the  in- 
terest of  their  communities  in  all  these  less 
familiar  types.  The  talking  machine  shows 
some  of  its  finest  features  in  the  reproduction 
of  band  and  orchestra  music.  Curiously 
enough,  nothing  is  less  familiar  to  the  trade  in 
general,  so  it  seems,  than  that  a  good  talking 
machine  to-day  brings  out  the  instrumental 
colorings  and  the  whole  background  too,  of  a 
well  recorded  orchestral  score  with  a  fidelity 
which  would  have  set  the  recorders  crazy  with 
joy  twenty  years  ago.  Dealers  still  content 
themselves  with  publishing  lists  of  records 
taken  from  monthly  bulletins,  without  making 
the  slightest  attempt  to  exploit  some  of  the  more 
unusual  and  out-of-the-ordinary  performances. 
Some  of  the  most  interesting  records  lo  be  found 
are  of  cornet,  horn,  clarinet,  oboe,  flute,  harp 
and  'cello.  Some  of  the  most  attractive  are  re- 
cordings by  concert  bands.  Some  of  the  most 
magnificent  are  the  work  of  American  and  for- 
eign symphonic  orchestras.  All  these  things 
are  available;  and  yet  the  cry  is  raised  that 
there  is  nothing  new  to  sell. 

The  musical  possibilities  of  the  talking  ma- 
chine have  hardly  been  touched  so  far,  judging 
from  the  preliminary  announcements  of  the 
Brunswick  Co.  and  the  Victor  Co.  No  matter 
what  is  done  in  the  future  through  improve- 
ments in  reproduction,  the  fact  remains  that 
here  and  now  there  is  an  immense,  almost  an 
unlimited,  wealth  of  salable  attractive  record 
material  whose  possibilities  are  only  awaiting 
exploitation. 

Let  us  develop  the  musical  possibilities  of 
what  we  have  and  then  we  shall  be  in  belter 
shape  to  deal  with  future  improvements  as 
these  come. 


Phil  Ravis  Finds  Normal 
Record  Demand  on  Trip 

Phil  Ravis,  president  of  the  Peerless  Albmn 
Co.,  638  Broadway,  New  York  City,  manufac- 
turer of  the  Peerless  Album  record  carrying 
cases  and  other  accessories,  recently  returned 
from  a  trip  through  Mid-West  territory.  Mr. 
Ravis  upon  his  return  stated  that  he  found  the 
record  business  everywhere  to  be  quite  normal. 
The  activity  in  record  sales  was  so  pronounced 
that  it  came  as  a  surprise  to  many  retailers.  He 
said  that  everywhere  he  heard  predictions  that 
Fall  record  sales  would  be  far  above  those  of 
last  season. 

The  Peerless  Album  Co,,  which  is  also  a  dis- 
tributor for  Pictorial  records,  manufactured  by 
the  New  Record  Corp.,  has  found  a  most  active 
demand  for  its  new  children's  album  of  unbreak- 
able records.  These  are  multi-colored  litho- 
graphed base  records  with  transparent  playing 
surface.  The  album  includes  such  numbers  as 
"Mother  Goose."  "Animal  Series"  and  "Child 
Life  of  Christ." 
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RetailPnce 


In  the  Far  West 
and  South 


IVhat  This  Dealer  Did  You  Can  Do/ 


There's  no  magic  about  it.  A  good  loca- 
tion, yes!  But  probably  no  better  than 
yours.  A  better  value  for  the  price — 
absolutely!  The  Carryola  Master  has  no 
equals.  But  probably  no  better  display 
ability  or  sales  experience  than  you,  your- 
self, can  bring  into  play. 

Perhaps  you  are  one  of  those  dealers  who 
iiave  always  looked  on  a  portable  as  an 
outing  proposition — nothing  more.  It's 
that — and  a  lot  more.  It  i& — if  bandied 
right — a  splendid  selling  item.  There's  a 
liig  demand  for  good  portables.  There's 
a  big  demand  for  Carryola  Masters.  You 
can  do  as  well  as  the  Ortli  Company  if 
you  care  to  do  what  they  did.  It's  a  ques- 
tion of  proper  stocks — colorful,  dominant 
display— and,  inside,  a  little  knowledge  of 


the  many,  real  selling  points  to  the  Carry- 
ola Master. 


Guarantee 
With  every  Carryola  Master  goes  a  Written 
Guarantee  that  unless  it  completely  and 
unconditionally  sntisfies,  it  may  he  re-shipped 
at  the  end  of  ten  days  and  all  charges  will 
he  cancelled.  We  will  even  pay  the  return 
shipping  charge.  This  guarantee  eliminates 
all  risk. 


The  Carryola  Master  is  the  only  portable 
with  the  well-known  Add-A-Tone  repro- 
ducer, which  gives  a  tone  of  exceedingly 
fine  quality,  rich  and  clear.  Volume  will 
compare  favorably  with  any  cabinet  ma- 


chine. It  is  equipped  with  an  exception- 
ally quiet  motor— absolutely  noiseless 
when  records  are  being  played.  Finished 
in  beautiful  Dupont  Fabrikoid  cover  with 
nickelled  fittings.  Holds  15  records.  Plays 
records  of  any  size  or  make.  Good  mate- 
rials^— good  assembly — good  inspection. 

The  Carryola  Master  has  been  so  remark- 
ably successful  because  it  contains  more 
actual  value  for  the  money  in  every  re- 
spect. Better  materials;  better  perform- 
ance; fine  appearance;  reasonable  price. 

//  you  want  to  know  more  about  the  Carry- 
ola Master,  write  us  for  details.  Put  your- 
self in  line  to  profit  through  this  remark- 
able little  machine.   Pio  obligation.  Write 


Careyola  Gdmpanyo/ America 


647  Clinton  Street 


MUwa  ukee,  Wisconsin 
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Plans  for  Wisconsin  Radio       Strong  Trade  Support  for 
Exposition  Nearly  Completed      Irwin  Kurtz  for  City  Judge 


Practically  All  Booth  Spaces  Reserved— Com- 
prehensive Program  Prepared— Indications 
Point  to  Huge  Success  of  the  Event 


Nearly  all  anaiiecnicnts  liave  been  coiiipl,;tcd 
for  Ihe  Tliird  Wisconsin  Radio  E.vposilion  lo 
be  held  in  the  Milwaulccc  Auditorium.  Novem- 
ber n  to  15.  inclusive.    "Every  indication  at  the 
present  time  predicts  a  wondcrtnl  success  for 
the  exposition,"  reports  N.  C.  Bccrend,  business 
nianager  of  the  Wisconsin  Radio  Trade  Asso- 
cration,  promoters  of  the  sliow.    "Nearly  all  of 
the  ninety-six  booth  spaces  in  the  main  arena 
of  the  Auditorium  have  been  reserved,  and  it 
looks  as  if  we  will  have  to  utilize  every  bit  of 
space  in  Walker  and  Kilbourn  halls  to  provide 
for  late  reservations.     Not  only  are  the  local 
radio  distributors  and  dealers  manifesting  in- 
tense interest  in  the  show,  but  the  manufactur- 
ers are  coming  through  with  reservations  for 
individual  booths  in  addition   to  being  repre- 
sented in   the   booths  of  the   distributors  and 
dealers. 

The  first  convention  of  radio  dealers  to  he 
held  in  conjunction  with  a  radio  show  in  the 
United  States  will  be  held  at  the  Third  Wis- 
consin Radio  Exposition.  The  days  for  (he  con- 
vention are  Friday  and  Saturday  of  the  exposi- 
tion week. 

"From  a  trade  standpoint,  the  convention  of 
radio  dealers  will  be  the  most  importani  fealure 
of  the  sliow,"  says  Mr.  Eecrend.  "The  purpose 
of  the  convention  will  be  to  educate  the  radio 
dealers  of  Wiscon?in  in  better  business  methods 
and  their  particular  relation  to  merchandising, 
salesmanship,  adverlisin^  and  finance." 

The  conveniion  committee  consists  of  the  fol- 
lowing; W.  C.  Klugc.  Julius  Andrae  &  Sons 
Co,,  chairman;  W.  H.  Roth,  Radio  Specialty 
Co.;  F.  H.  Suter,  Shadbolt  &  Boyd  Iron  Co."; 
Harry  M.  Hahn,  American  Radio  &  Equipment 
Co.;  V.  H.  Maurer,  Badger  Radio  Co.,  and  N.  C, 
Beerend.  business  manager,  all  of  Milwaukee. 

Additional  features  on  the  convention  pro- 
gram are  a  stage  entertainment  for  the  dealers 
in  [he  sky  room  of  the  Plankinton  Hotel  on 
Friday  night,  and  a  talk  on  organization  by 
Phil  Grau,  organization  expert. 


Members  of  Talking  Machine  and  Radio  Men, 
Inc.,  Organize  Strong  Committee  to  Support 
Candidacy  of  the  President  of  That  Body 


A  .strong  campaign  has  been  launched  in  local 
talking  macliinc  and  trade  circles  in  support  of 
the  candidacy  of  Irwin  Kurtz  for  Judge  of  the 
Ccty  Court  on  the  Republican  ticket,  it  being 
felt  that  the  trade  itself  may  regard  as  an  honor 
the  selection  of  one  of  its  members  for  this 
post,  (o  say  nothing  of  the  belief  that  in  the 
selection  of  Mr.  Kurtz  the  Republican  Party 
has  selected  a  mighty  good  man  for  the  job. 
The  Judgeship  is  for  a  period  of  ten  years  and 
carries  with  it  a  "salary  of  $12,000  annually 

Mr.  Kurtz  is  a  New  Yorker  by  birth,  and  al- 
though circumstances  made  it  necessary  for  hint 
to  seek  employment  after  his  graduation  from 
public  school,  he  had  ambitions  to  become  a 
lawyer  and  after  working  during  the  dav  he 
-■studied  law  at  night  in  the  New  York  Law 
School,  being  admitted  to  the  bar  in  1906 

During  the  period  of  the  war  Mr.  K^ti-, 
served  with  distinction  as  chairman  of  on.^  ,V 
-  the  local  draft  boards,  and  collected  and  di-;- 
bursed  over  ?10.000  for  the  benefit  of  the  fan-i- 
hcs  of  soldiers  in  his  district  who  needed  help 
For  years  he  has  been  an  active  figure  in  poli- 
tics, is  counsel  for  the  Harlem  Board  of  Com- 
merce, and  has  the  distinction,  it  is  said,  of  bei-g 
one  of  the  few  who  have  out-shouted  Mayor 
Hylan  in  fiery  Board  of  Estimate  meetings. 

How  Mr.  Kurtz  has  worked  for  the  Talking 
Machine  and  Radio  Men,  Inc..  for  which  or- 
ganization he  is  now  serving  his  fifth  term  of 
service,  is  too  generally  known  to  require  any 
elaboration,  and  that  body  is  back  of  him  to  a 
man  in  support  of  his  candidacy.  At  the  August 
meeting  of  the  Association,  a  Trade  Campaign 
Committee  was  organized  with  about  two  score 
prominent  men  of  the  industry  as  members,  and 
with  Lloyd  L.  Spencer  as  chairman,  and  Bryan 
R.  Foster,  campaign  manager.  Members  of  the 
trade  will  be  asked  to  support  Mr.  Kurtz  re- 
gardless of  party  affiliations  or  their  attitude 
towards  other  candidates. 


Unique  Radio  Receiver, 
"The  Minuet,"  Makes  Bow 

R,  E,  Thompson  Mfg,  Co,'s  New  Product  Is 
Radical  Departure  in  Radio  Receiving  Set 
Design— IWay  Be  Used  as  a  Portable 

One  of  the  newest  products  of  the  R,  E, 
Thompson  Mfg,  Co,  is  a  unique  radio  receiver 
known  as  "The  Atinuct,"  It  is  designed  pur 
posely  to  serve  the  rciuirements  of  those  who 


The  Parks  Music  House,  Louisiana.  Mo.,  re- 
ports exceptional  success  in  moving  merchan- 
dise  in  the  recent  Victor  reduced  price  sale. 


W.  W.  Grant,  Ltd..  Calgary,  Alta,,  has  been 
granted  a  Dominion  of  Canada  charter  with  a 
capitalization  of  $300,000.  The  company  has 
been  formed  to  engage  in  the  manufacture  of 
radio  sets. 


"The  Minuet" 
desire  broadcasting  entertainment  with  the  leasl 
possible  exertion  and  in  the  simplest  manner 
The  appearance  of  "The  Minuet"  is  most  striking. 
It  IS  housed  in  a  round  or  circular  cabinet  with 
battery  compartments,  a  five-tube  receiver  unit 
and  contains  a  cone  type  speaker.  The  cabinel' 
stands  mi  inches  in  diameter,  2iys  inches  high 
and  10;,^  inches  deep.  Around  the  periphert 
or  circumference  of  the  cone  is  a  large  scal'e 
which  indicates  the  tuning  positions  operated 
by  a  knob  or  handle  which  when,  moved  tunes 
all  the  circuits  of  the  receiver  simultaneouslv 
Ihe  set  is  completely  self-contained,  dry  bat- 
teries, cone  type  speaker,  all  in  one  unit  with 
a  single  tuning  control. 

The  Thompson  Co.  also  has  available  a  car- 
rying case  for  this  model,  which  makes  this  in- 
strument an  ideal  portable  receiver 


Radio  Specialties  Dominate 


i  Dealer  Should        W  illinii,  a  Full  Representation  of  the  BRACK  Lin 
They  Are  Always  Ready  Sellers 


BRACH 
AERIAL  OUTFITS 

—complete   equipment   for  antenna   in   one  sale- 
cutting  out  all  trouble  of  selecting  parts-satisfying 
the   customer  —  saving    dealers'  time 
—  increasing  prolits 


BRACH  SHOCK-PROOF  RADIO  PLUG 


Siig?^?eSiSd'b;'^s!.<f'sss[s:rri„^^t^™^no'^ut""^^ 


Manufactured  by 


Trade  Supplied  by  Jobbers  Everyivhere 

L.  S.  BRACH  MFG.  CO.,  Newark,  N. 


Baltimore  Atwater  Kent 

Dealers  Inspect  New  Line 

Magneto  &   Machine  Co.,  Local  Distributor, 
Has  Gathering  of  Dealer  Organization 

BALttMOHE.  .\I„„  September  S,-Over  one  hun- 
dred Atwater  Kent  dealers  attended  the  recent 
dealer  meeting  of  the  Magneto  &  Machine  Co 
Atwater  Kent  distributors  here. 

The  complete  line  of -Atwater  Kent  receiving 
set,  and  radio  speakers  was  on  display,  and 
Tol""uT  """"'"""Sly  "f  the  opinion  that 
f-.^  will  be  the  greatest  sales  year  that  radio 
has  ever  enjoyed. 

Among  the  speakers  was  D,  M,  Bauer  of 
the  Atwater  Kent  Mfg,  Co,,  who  outlined  the 
-Vwater  Kent  sales  plans  and  policies.  He  was 
followed  by  L.  A.  Charbonnier.  service  man- 
ager  of  the  Atwater  Kent  Mfg.  Co  Mr  Char 
bonnier  told  of  the  various  servicing  methods 
that  could  be  used  by  the  dealer  and  reviewed 
nie  Atwater  Kent  service  policy  for  1925 

H.  G.  Canda.  of  Barton,  Durstine  &  Osijorn, 
New  iork  City,  advertising  agency,  explained 
the  advertising  schedule  for  the  vear  and 
showed  what  a  tremendous  selling  force  is 
being  put  behind  the  Atwater  Kent  line. 

Daniel  M.  Broad,  credit  nianager  of  the  In- 
lernational  Phonograph  Co.,  New  York  re- 
cently returned  from  a  most  enjoyable  vaca- 
tion spent  at  Liberty,  N.  Y.  Mr,  Broad  spent 
part  of  the  Suititncr  in  the  Rockaways, 
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One  Profit 

— or  Many? 


|VERY  time  you  sell  a  phonograph,  you 
are  sure  of  one  profit,  at  least;  the  one 
which  the  sale  itself  brings  you.  But 
what  about  the  many  profits  that  you  expect 
from  your  new  customer  in  the  form  of  rec- 
ords, needle  and  other  sales?  Are  you  sure  of 
them? 

The  answer  rests  alone  with  the  motor  enclosed 
in  the  phonograph. 

If  the  motor  is  dependable — carefully  con- 
structed for  perfect  performance — the  sale  of 
that  phonograph  means  future  profits.  If  it  is 
soon  to  develop  noises,  become  erratic,  and 
finally,  always  be  in  need  of  costly  repairs, 
that  motor  breeds  bad  business. 

It  will  make  a  dissatisfied  customer;  cause  con- 
tinual customer  complaint;  create  a  bad  im- 
pression of  you  and  your  establishment.  It  will 
kill  your  customer's  interest  in  the  machine. 
That  means  a  total  loss  of  the  record,  needle 
and  sundry  sales  which  would  ordinarily  be 
yours. 

If  you  would  get  all  of  the  profits,  be  sure,  first 
of  all,  that  the  motors  in  your  phonographs  are 
sturdily  built  to  give  steadfast,  easy  and  noise- 
less operation  made  possible  only  by  superior 
design,  expert  construction,  and  the  use  of 
highest  quality  materials. 

You  can  obtain  a  motor  embodying  all  of  these 
vitally  important  qualities,  if  you  will  insist, 
as  thousands  of  other  dealers  are  insisting, 
that  the  phonographs  you  sell  be  equipped  with 


HEINEMAN  QUAUTY  MOTORS 

A  Product  of  the 

General  Phonograph  Corporation 


OTTO  HEINEMAN.  ftt 


25  West  45th  Street 


New  York,  N.  Y. 
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How  a  Live  Covington,  Ky.,  Dealer  Cut 

Radio  Service  by  Intelligent  Selling 

Better  Methods  ot  Merchandising  Resulted  in  Drop  ol  Service  to  Seven  Calls  in  Four  Months  and 
I'lacing  the  Department  on  Profitable  Easis- 


S9 


liave 


-An  Article  by  Walter  T.  Williams 


"Soon  iiflcr  1  had  added  radio  lo  my  stock 
I  was  coiifrotitcd  by  llie  problem  of  s'ltvIcc," 
explained  Edward  P.  Cooper,  who  lias  had  lui- 
iisual  success  in  the  merchandising  of  talking 
machines  in  his  store  in  Covington,  Ky, 

"Like  others,"  continued  Mr.  Cooper,  "I  had 
made  service  a  selling  point,  gnarantcciMg  it  for 
one  year,  and  as  a  result  it  was  not  long  until 
there  was  so  much  of  this  work  that  either  I 
or  my  assistant  had  to  attend  to  soEiie  of  it 
at  night.  1  coiisidercd  the  employment  of  a 
special  service  man,  but  a  little  figuring  showed 
me  that  my  radio  bnsincss  was  not  large  enongh 
(o  permit  that. 

Eliminating  Service  at  Time  of  Sale 
"After  pondering  the  matter  several  days  an 
idea  came  to  me.  'Why  not  take  steps  to 
make  so  much  service  unnecessary?'  I  asked 
myself.  Then,  in  order  to  find  out  why  there 
were  so  many  requests  for  service  I  tabulated 
them  in  a  manner  that  would  show  the  causes. 
A  study  of  the  table  showed  that  practically 
all  of  the  troubles  of  my  radio  customers  were 
of  a  nature  that  made  it  possible  to  forestall 
them  in  the  store,  at  the  time  of  the  sale  of 
the  goods.  In  other  words,  I  planned  to  re- 
move the  service  problem,  rather  than  to  seek 
a  solution. 

Only  Seven  Service  Calls  in  Four  Months 
"I  thereupon  bought  all  necessary  radio  test- 
ing apparatus,  including  a  tube  tester.  After 
that,  all  of  the  tubes,  batteries  and  so  forth 
were  tested  before  they  left  the  store.  This 
removed  our  problem  completely,  and  practical- 
ly removed  the  necessity  of  night  work.  In  the 
four  months  that  followed  wc  only  had  seven 
service  calls,  which  is  less  than  an  average  of 
one  call  each  two  weeks." 


Mr.  Cooper  carries  all  kinds  of  radio,  but  lie 
features  the  Atwater  Kent.  He  stimulates  jiis 
bnsincss  by  means  of  catchy  newspaper  adver- 
tisements and  direct-mail  literature.  Being  on 
a  busy  street,  he  pays  particular  attention  to 
his  show  window  displays. 

Uncrowded  Displays  Best 

"Experience  has  taught  me  that  with  the 
radio  a  crowded  show  window  does  not  pro- 
duce the  best  results,"  he  said.  "For  this  reason 
I  only  place  in  view  one  or  two  pieces  of  ap- 
paratus, without  any  'scenery'  to  distract  the 
attention  of  people  who  stop.  This  makes  it 
easy  to  change  the  display  daily,  so  if  the 
passer-by  does  not  see  a  thing  that  attracts 
him  one  day  he  will  see  it  some  other  time." 
Buyers  Are  More  Discriminating 

Mr.  Cooper  is  of  the  opinion  that  the  day 
has  passed  when  people  will  buy  radio  mer- 
chandise at  "any  old  place  where  it  is  offered." 
Buyers  are  beginning  to  discriminate,  he  said, 
and  go  to  a  seller  who  has  a  thorough  know- 
ledge of  radio  and  who  is  a  reputable  business 
man.  As  with  the  other  goods  in  the  store, 
outside  canvassing  is  not  done,  other  than  to 
follow  up  inquiries  that  have  been  received. 

'We  stress  the  idea  of  absence  of  necessity 
of  service,  rather  than  to  parade  the  fact  that 
we  give  service  night  and  day,"  stated  Mr. 
Cooper.  "As  a  matter  of  fact,  too  much  talk 
about  service  is  unwise,  because  it  amounts  to 
telling  the  prospective  customer  that  you  know 
he  is  going  to  have  trouble,  and  therefore  you 
have  made  preparations  to  take  care  of  it  when 
it  comes.  Our  experience  has  proved  lo  us  that 
radio  trouble  has  been  taken  too  much  as  a 
^natter  of  course  and  a  necessary  evil.  Wc 
know  that  it  is  not  a  necessary  evil,  because  wc 


reduced  our  trouble  calls  almost  to  zero. 
1  am  firm  in  the  belief  that  it  is  better  to  take 
care  of  the.  purchaser  in  advance  by  forestal- 
ling trouble  than  it  is  to  leave  the  customer  in 
a  position  where  he  will  h;ivc  trouble,  and  take 
care  of  him  afterward." 


Resas,  Inc.,  Is  Now  in 

Larger  Gotham  Quarters 

Resas,  Inc.,  New  York,  mannfacturcr  of  the 
Rcsas  Tone-a-Dync  radio  receiving  sets,  re- 
cently announced  through  T.  F.  Foley,  presi- 
dent of  the  company,  that  it  has  moved  to  new 
and  larger  Cjuartcrs  at  556  West  Fifty-second 
street.  New  York. 

The  move  was  made  necessary  on  account 
of  the  greatly  increased  business  which  we  have 
been  enjoying  during  the  past  year  and  due  to 
the  fact  that  onr  production  plans  for  the  pres- 
ent season  could  not  be  carried  out  in  the  space 
which  we  previously  occupied,"  said  Mr.  Foley. 
"With  the  greatly  increased  floor  space  and  im- 
I'jrovcd  factory  facilities  which  we  now  possess 
we  will  be  enabled  to  more  adequately  meet  tiie 
demands  for  Resas  receivers.  The  requirement 
of  llie  trade  for  the  coming  season  will  be  met 
by  prompt  deliveries  and  from  ail  indications 
the  season  should  be  a  most  satisfactory  one." 


Neiser  Bros.  Open  New  Store 

Neiscr  Bros..  Inc.,  Wilkes-Barre,  Pa.,  re- 
cently opened  its  new  and  larger  store  at  47-49 
Soutii  Main  street  with  appropriate  ceremonies. 
On  the  evening  of  opening  a  musical  program 
was  given  with  Guy  Hall's  Orchestra  as  fea- 
tured artists.  A  complete  stock  of  talking  ma- 
chines, pianos  and  other  musical  instruments  arc 
carried. 


The  Carpow  Radio  Panel  Corp..  New  York, 
recently  changed  its  name  to  the  Carpow  Com- 
position Corp. 


]^DIO 


$115  List 

THE  CIRCUIT 

Six  tube,  tuned  radio  frequency,  resistance  coupled  amplification. 
BEAUTY  BACKED  BY  PERFORMANCE 

We  h«i'e  a  highly  l)ritfitable  proposition  for  better  deal 


DE'LUXE 

An  Easy  Set  to  Sell 
That  Pays  You  A 
Handsome  Profit 

A  SIX  TUBE  SET  In  A 
Rich  Plate  Qlass  Cabinet 

new  and  distinctive  cabinet 
effect  that  is  attracting  widespread 
attention  and  interest.  Its  original 
and  beautiful  appearance  sells  it  on 
sight.  Its  fine  performance  keeps  it 
SOLD.  The  plate  glass  cabinet,  finest 
of  low  loss  materials,  insures  a  new 
purity  of  tone. 


nd  distribtttors.  Write 


SHERMAN  RADIO  MANUFACTURING  CORP.,  112  Trinity  Place,  New  York 
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A  Selling  Policy  Made  By 

3  333 


Model  305 


Only  One 

Stewart -Warner Dealer 
In  Each  Locality 

You  get  ALL  the  profit,  because  there  are  no  other 
dealers  handhng  Stewart-Warner  Radio  in  your  locality. 
No  possibility  of  a  drug  store  around  the  corner  selling  the 
same  line,  or  some  other  store  across  the  street  "stepping  in" 
on  a  share  of  your  profits.  You  are  absolutely  protected. 

You  will  receive  full  benefit  from  the  extensive  national 
advertising  program  soon  to  appear.  It  will  make  a  "beaten 
path"  to  your  door-help  build  your  success.  Are  you  going 
to  pass  up  this  opportunity  to  get  in  on  the  ground  floor? 
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I^adio  DealersThemselves 

It  Guarantees  Profit -Protection -Permanence 


RADIO  dealers  are  responsible  for  our 
,  new  plan  of  selling  radio.  Our  plan 
was  actually  made  by  the  dealers  them- 
selves, according  to  their  own  statements 
of  what  they  required  to  achieve  success 
— to  obtain  their  full  share  of  protection 
and  profits — to  build  a  permanent,  pros- 
perous radio  business. 

Stewart-Warner  Matched-Unit  Radio  is 
a  wonderful  line — complete  in  every  de- 
tail—that carries  plenty  of  prestige  for  the 
dealer.  Stewart-Warner  Merchandise  is 
always  like  this. 

But,  what  is  equally  as  important,  we  have 
a  "dealer-made"  plan  to  merchandise  our 
radio— a  plan  that  could  not  be  made  to 
suit  your  needs  better,  had  you  made  it 
yourself 

"Gyp  dealers"  are  barred.  There  will  be 
no  "bargains"  in  Stewart- Warner  Radio. 

"Counterfeit"  dealers  simply  do  not  exist. 
No  individuals  can  buy  Stewart- Warner 
Radio  at  dealers'  prices. 

Our  method  of  distribution  makes  it  pos- 
sible for  us  to  offer  you  everything  you 
have  hoped  for. 


We  have  no  jobbers.  We  have  our  own 
central  distribution  stations— g6  all  over 
the  world— 62  m  the  United  States  and 
Canada.  They  are  direct  factory  branches 
under  the  Stewart- Warner  name.  When 
we  say,  "do,"  they  do— when  we  say 
"don't,"  they  don't.  No  other  radio  man- 
ufacturer has  such  absolute  control  of  his 
distributors. 

There  is  already  a  great  demand  for  Stew- 
art-Warner Matched-Unit  Radio.  How 
much  greater  will  this  demand  be  when 
we  have  broadcasted  to  the  world  the 
superiorities  of  our  wonderful  units? 

The  demand  which  our  advertising  will 
create  can  only  be  satisfied  at  one  place — 
in  your  store.  Purchasers  of  Stewart- War- 
ner Radio  will  come  to  you  to  buy. 

Prestige,  Profit,  Protection  and  Permanence 
in  the  radio  business  is  yours,  through  our 
"dealer-made"  plan  of  radio  merchandising. 
Fill  in  the  coupon  below,  and  we  will 
have  our  representative  call  and  explain 
its  advantages  to  you. 

STEWART-WARNER  SPEEDOMETER 
CORPORATION 


INSTRUMENTS 


TUBES  REPRODUCERS 

COPYRIGHT  1925  BY  S.W.S.COH'N. 


ACCESSORIES 


A  Mode!  to  fill  Every  Desire 
A  Price  to  fit  Every  Purse 


Radio  Division 

Stewarr. Warner  Speedometer  Corporation 
1S24  Diversev  Pitwy..  Chicaso.  U.S.A. 

Gcntlenten: — !  want  to  be  considered  in  . 
Dealership  and  to  discuss  ilic  details  with  \ 


Addre 
City_ 


r  representative. 
Date- 
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Tone  Quality  and  Woman's  Influence  Are 

Dominating  Factors  in  Radio  Selling 

nee  bales  and  Tells  How  the  Sonora  Co.'s  New  Models  Were  Designed  With  This  in  View 


September  15.  1925 


Wilh  the  development  of  radio  from  an  ,„- 
incRte  incchanicai  device  into  a  musical  instru- 
iticnt,  the  woman's  influence  plays  sn  important 
P<irt  jn  the  purchase  of  each  radio  set.  When 
.the  phonographs  first  came  out  they  were  not 


grapli  lover— hoth  to  Afadanie's  eye  and  'his'  car 
—for  each  of  our  highboy  phonographs  is  radio 
adapted.  To  make  a  complete  Sonora  combina- 
tion, wc  have  designed  our  regular  model  'C 
five-tube,  tone  quality  set  into  a  stand-sized 
panel  that  may  be  easily  placed  within.  By 
doing  this  a  complete  combination  phonograph 
and  radio  is  achieved— yet  it  does  not  make  tiie 
selection  of  the  Sonora  panel  obligatory  on  the 
part  of  Ihe  purchaser,  for  Sonora  highboys  are 
di^SLgned  to  accommodate  most  standard-sized 
panels. 

"This  feature  enables  the  dealer  to  get  a  tre- 
mendous turnover  on  a  very  limited  invcslment, 
for  he  can  combine  with  a  Sonora  phonograpli' 
any  radio  panel  which  the  customer  may  desire 

"In  speaking  of  radio,  there  will  be  two  great 
classes   into   which   radio  will   be   placed— the 


Sonora  Hampden  Highboy  Closed 
to  say  the  least,  things  that  would  please  any- 
one's aesthetic  sense,  but  after  thev  became 
more  perfected,  cabinet  work  played  an  im- 
portant part— and  so,  too,  did  the  woman's  opin- 
ion in  the  purchasing  of  a  phonograph. 

"In  designing  our  radio  line  and  new  phono- 
graph line,  too,  we  have  carefully  considered 
Madame.  The  new  highboys,  both  radio  and 
phonograph  combinations,  will  make  an  irresis- 
tible appeal  to  her  inherent  love  of  beauty,  for 
the  artful  decoration  of  the  Renaissance  period 
IS  mgeniously  effected  through  the  wood  carv- 
ers' skill.  Yet  the  line  treatment  of  these 
models  is  so  simple  that  it  will  be  harmonious 
wuh  the  appointments  of  the  average  home. 

"Our  new  highboy  phonographs  will  appeal 
to  the  radio  enthusiast  as  well  as  the  phono- 


Sonora  Plymouth  Highboy 
The  new  models  which  the  Sonora  Phono- 
graph Co.,  Inc.,  has  brought  out  to  conform  to 
the  ideals  outlined  by  Mr.  Goodman  include 
the  Hampden  Highboy,  a  Renaissance  period 
model  of  great  beauty,  demonstrating  the  wood 
carver's  skill  and  furnishing  a  fine  example  of 
the  cabinet  maker's  art.  This  model  contains 
a  sliding  drawer  in  which  is  enclosed  the  radio 
panel. 


The  Hampden  Highboy  Open 
distance  group  and  the  tone  quality  class.  Tone 
quality  will  be  the  dominant  feature  of  all 
Sonora  advertising,  because  even  though  the 
Sonora  set  is  exceptional  in  securing  distance, 
we  realize  that  there  is  just  one  dominating 
idea  that  we  can  get  into  the  consciousness  of 
the  consumer  and  that  idea  will  be  tone  quality. 
The  tone  quality  class  is  a  fast  growing  one 
and  it  is  the  group  which  will  naturally  look  to 
the  music  dealer  for  its  radio  requirements  for 
It  buys  its  radio  as  a  musical  instrument." 


FULL  LINE  of  HARDWARE 

For  Radios  and  Phonographs 


H.  A.  GUDEN  CO.,  Inc. 

227  CANAL  STREET  NEW  YORK,  N.  Y. 


Sonora  Highboy  With  Receiving  Set 
The  Sonora  Highboy  with  radio  receiving 
set  also  is  an  extremely  handsome  piece  o(  fur- 
niture, and  the  third  model,  the  Plymouth  High- 
boy, a  radio  adapted  Sonora  phonograph,  is  de- 
signed for  use  with  either  a  Sonora  five-tube 
Model  C  receiving  panel  or  any  other  standard 
sized  radio  set. 


New  Ted  Lewis  Record 

Columbia  record  tans  who  preferred  the  "hot" 
type  of  ninsic  which  the  Ted  1-ewis  Jazz  Band 
formerly  played  rather  than  that  of  the  "flash" 
variety,  to  which  his  recent  releases  have  be- 
longed, will  welcome  the  latest  Lewis  release 
which  couples  "Tin  Roof  Blues"  and  "Milenberg 
lilucs."  Jazz,  as  only  Ted  Lewis  and  his  boys 
render  it,  is  the  keynote  of  both  recordings. 

Stanley  Soule,  of  Soulc  Bros.  Music  House, 
l^rlland.  Ore.,  is  receiving  the  congratulations 
of  his  many  friends  on  the  arrival  of  a  baby 
boy,  Stanley,  Jn 
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THE  GYPSY  MODEL  can  be 
had  in  Black.  Brown.  Blue, 
Green,  Gray  and  Spanish. 
THE  ARISTOCRAT  comes 
in  two  toned  Blue,  Gray  and 
Ivory. 

THE  DE  LUXE  ARISTO- 
CRAT in  Black,  Shark  Grain 
and  Genuine  Pig  Skin. 


nulne  Du  Pont  Pabrikoid  Embossed 


De  Luxe  Aristocrai 


Aristocrat 


PRICES:  GYPSY  MODEL, 
List  Price  $25.00.  Far  West 
and  South  $27.00. 

THE  ARISTOCRAT,  List 
Price  $30.00.  Far  West  and 
South  $3 2.5a 

THE  DELUXE  ARISTO- 
CRAT,  List  Price  $45.00.  Far 
West  and  South  $50.00. 


VionQQTS  ofVollCY 

CASWELL  pioneered  the  idea  of  a  sales  policy  built  on  fair,  equitable 
lines  that  would  protect  and  assist  both  jobber  and  dealer. 

This  poiicy  was  not  forced  upon  Caswell.  It  was  formulated  when  the 
company  began  and  it  has  been  adhered  to  ever  since.  Now,  through 
its  effectiveness  in  stabilizing  volume  business  and  profit  for  jobbers 
and  dealers  it  is  becoming  one  of  the  beacon-lights  of  the  industry. 

In  addition  lo  Caswell's  well  defined  policy,  this  company  also  set  a 
new  standard  of  tone  and  quality  in  the  portable  phonograph  field. 

The  jobber  who  stocks  the  Caswell  Line  knows  that  he  is  being  pro- 
tected from  cheap  competition  and  is  receiving  the  regular — and  only 
scale  of  discounts. 

The  dealer  who  ties  up  his  future  with  the  Caswell  Line  knows  that 
he  is  getting  quality  — quality,  from  the  genuine  Du  Pont  Fabrikoid  cov- 
ering to  the  Heineman  motor;  that  the  instruments  possess  matchless 
tone,  and  that  he  is  protected  from  the  fly-by-night,  business-wrecking 
methods  of  itinerant,  one-night-stand  merchants. 

All  these  factors  of  profit  and  permanency  are  yours  with  the  Caswell 
Line.  Why  tread  the  path  of  doubtful  quality  and  doubtful  methods 
when  the  safe,  sane,  way  to  permanent  profit  is  open  to  you  with 
Caswell?  Write  for  the  story  of  how  Caswell  is  putting  the  portable 
phonograph  business  on  a  right  basis. 

(asWeUJ^an  ufaciuriry  0. 


PORTABLE  PHONOGRAPHS  cS^DISTINCTlON 


AULWAI]KEE,W1S. 
U.S.A. 


ST.  PAUL  AVE. 
AT  low  STREET 


Western  Sales  Office :  Oakland  Tribune  Tower,  Oakland,  CaL 


r 
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New  Types  of  Radiotrons  and  Rectrons 

Introduced  by  the  Radio  Corp,  of  America 

^''^'°SdL?"''"p''  f'P'^'^fy         AuS^:^;e^y  Amplification-Do  Not  Supersede  standard 
Radiotrons-Rectrons  Intended  for  Use  in  B  Battery  Eliminators  and  Similar  Devices 


:  15,  192i 


The  Radio  Corporation  of  America  recently 
announced  tlie  introduction  of  three  new  types 
of  Radiotrons  designed  especially  for  audio-fre- 
quency amplification  and  two  new  types  of  rec- 
tifier tubes  to  be  marketed  under  the  trade- 
name "Rectron,"  the  latter  intended  for  use  in 
"B''  battery  eliminators  and  other  similar 
devices  for  obtaining  filament  grid  and  plate 
voltages  from  A.C  lighting  circuits,  on  which 
deliveries  commenced  September  1. 

The  new  Radiotrons  and  Rectrons  were  de- 


As  an  audio-amplifier,  UX-112  occupies  a  posi- 
tion midway  between  the  dry  battery  power 
amplifier.  UX-120,  and  the  A.C.  power  amplifier, 
UX.210. 

"Radiotron  UX-210  is  a  super-power  ampli- 
fying tube  of  exceptional  merit  designed  to 
produce  loud  speaker  volume  considerably  in 
excess  of  that  obtainable  with  present  types  of 
tubes  and  to  give  undistorted  output  at  such 
volume.  UX-210  may  be  employed  in  the  last 
audio  stage  of  existing  types  of  receivers  pro-. 


development  which  will  be  employed  in  the  new 

rectifier-amplifier  units  for  the  operation  of  high 

power  loud  speakers. 

"Rect  ron   UX-213  is  a   double-way  rectifier 

giving  outputs  of  approximately  50  milliamperes. 

■'Radiotron  UX-874,  UV-876.  UV-877— This 
group  of  tubes  are  of  a  special  type  for  regula- 
tion of  line  voltage,  plate  voltage  and  for  pro- 
tection of  the  plate  circuits  in  certain  new  ad- 
ditions to  the  Radiola  line  which  will  be  made 
known  in  the  near  future,  according  to  the 
announcement. 


Boys^Read  How  C.  C.  Baker 
Gleaned  Up  Lost  Lake,  Wis. 


CoLUMBtJS,  O.,  Sept.  3.— Just  to 
ere  are  some  music  trade  men  i 


prove  that 
3  can  catch 


New  Lin 


signed  for  specified  uses  resulting  from  new 
developments  in  the  radio  art.  None  of  these 
tubes  supersede  the  present  five  standard  types 
of  Radiotrons.  They  do,  however,  occupy  spe- 
cial fields  of  usage  as  set  forth  in  greater  tech- 
nical detail  below: 

"Radiotron  UX-120  is  a  new  dry  battery  am- 
plifier tube  designed  to  provide  increased  loud 
speaker  volume  and  improved  quality  of  repro- 
duction from  dry  battery  operated  sets.  UX- 
120,  when  used  in  the  last  audio  stage  of  dry 
battery  operated  receivers  and  connected  to  a 
loud  speaker  such  as  the  UZ-1325  or  other  types 
of  similar  or  preferably  of  lower  impedance, 
provides  loud  speaker  volume  double  that  ob- 
tainable with  the  UV-20I.A  lube  used  under 
the  same  conditions.  Through  the  use  of  a 
special  adapter,  shortly  to  be  put  on  sale,  UX- 
120  may  be  employed  in  the  last  audio  stage  of 
RCA  Super  Heterodyne  and  Super  VIII  and 
other  sets  using  the  UV-199  tube. 

"Radiotron  UX-112  has  been  developed  to 
meet  a  demand  for  increased  loud  speaker  vol- 
ume and  improved  quality  of  reproduction  from 
radio  sets  operated  by  storage  batteries,  where 
UV-201-A  is  now  used  in  the  last  audio  stage. 


le  of  Radiotrons  Now  Being  Manufactured  by  the  Radio  Corporation  of  America 
rom    new      iiiAfr]    tKt.  nynnn-  Ci  ^  _.   i      .  .  ..         .  . 


vided  the  proper  filament  grid  and  plate  volt- 
ages are  applied.  Radiotron  UX-210  is  a  power 
tube  of  exceptional  long  life  and  of  such  char- 


One  of  the  "Rectron"  Group 
acteristics  that  it  may  also  be  used  for  amat 
radio  transmission. 

■'Rectron  UX-216-B  is  a  high  power 
milliampere  output,  single-wave  rectifier,  a 
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fish  on  their  vacation,  C.  C.  Baker,  Victor  and 
Columbia  dealer  of  this  city,  had  a  picture  taken 
of  himself  with  a  35-pound  tiger  muskellunge, 
which  he  caught  during  a  several  weeks'  fishing 
trip  at  Lost  Lake,  Wis.,  60  miles  north  of  Rhein- 
lander.  The  big  catch  was  made  while  he,  with 
several  other  men  from  his  camp,  was  casting 
from  a  boat.  It  was  about  fifteen  minutes  after 
the  musky  struck.  Baker  says,  before  he  was 
able  to  land  it  in  the  boat  and  then  he  had  to 
employ  the  aid  of  a  revolver. 

He  also  landed  more  than  100  more  muskel- 
lunge and  10  small-mouthed  bass  of  a  total 
weight  of  37  pounds,  in  one  day's  catch.  As 
soon  as  the  big  musky  along  with  Baker's  sec- 
ond largest  catch  is  mounted  he  plans  to  display 
them  in  the  window  of  his  music  store  at  123 
South  High  street. 

Baker  is  fostering  a  movement  which  has  for 
its  purpose  the  establishment  at  Lost  Lake 
which  is  in  the  center  of  2,000  beautiful  lakes,  of 
a  music  merchants'  colony.  He  has  already 
interested  several  of  his  fellow  tradesmen.  The 
resort  is  in  charge  of  Ed.  Gale,  one  of  the  best 
known  men  in  the  north  woods,  and  is  a  fisher- 
man's paradise. 


Wuebben   Record  Albums 
are  indestructible 

They  are  manufactured  on  methods  of  construc- 
tion which  are  protected  by  the  Patent  Laws. 
It  IS  impossible  for  the  records  to  drop  out. 

Ask  for  our  illustrated  prospectuses  and  price  lists 

Wuebben  Gesellschaft,  m.  b.  E,  Kochstrasse  60,  Berlin  SW.  68 
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Reaching  3  out  of  5  Homes  in  the 
United  States  With  Gulbransen 
National  Advertising! 

A  greater  volume  of  Gulbransen  National  Advertising 
will  be  done  in  September,  October,  November  and  Decem- 
ber, 1925,  than  at  any  time  in  the  history  of  the  Gulbran- 
sen Company. 

New  mediums,  and  in  some  cases  larger  space  in  old 
mediums,  will  be  used;  millions  more  homes  will  be 
reached. 

13,810,899  magazines  will  carry  Gulbransen  National 
Advertising  every  month.  The  newspaper  field  in  15  large 
cities  will  be  invaded,  increasing  the  Gulbransen  demand 
not  only  in  those  cities,  but  in  large  surrounding  commu- 
nities and  in  entire  states.  New  agricultural  mediums 
have  been  added  to  the  list. 

The  piano  trade  has  never  experienced  as  extensive  and 
well  -  developed  an  advertising  campaign  as  will  be  wit- 
nessed this  fall  when  Gulbransen  copy  appears  in  the 
leading  magazines  and  newspapers  of  the  country. 

Gulbransen  cooperative  local  advertising  continues, 
new  selling  plans  are  ready,  the  list  of  dealers'  helps  has 
been  augmented.  In  every  department  of  Gulbransen  ac- 
tivity there  has  been  extension  and  improvement — in  Na- 
tional advertising  coverage,  in  local  advertising  and  sell- 
ing plans  and  in  store  helps. 

A  12-page  brochure  has  been  ' 

prepared  fully  setting  forth  the  | 

details  of  the  Gulbransen  adver-  ' 

tising  program  for  this  fall.    It  ] 

should  be  in  the  hands  of  every  | 

progressive    music    merchant.  ' 

Send  for  your  copy  today.  | 


I    GULBRANSEN  COMPANY.  Chicago. 

Please  send  us  new  12-page  brochure  showing  ad- 
■ertising  calendar  for  balance  of  1925. 


City  and  .Sl.li 


nULBRANSEN 

V^The  Hegistering  Piano 
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Ship  in  an  "Atlas" 

Diamonds  in  Lead  Settings? 


You  don't  put  dia 

most  people  don't.  Yet  some  manufaci 
in  ordinary  lumber  boxes. 

Give  your  goods  protection  in  keeping  ' 
character  of  the  contents. 
Allaa    Plywood    Packing   Cases   make  a 
tion.     Each   end,  side,    top  and  bottom 
plywood  without  cracks  or  knot  holes, 
construction  has  given  Atlas  Cases  greate: 
adc  possible  the  carrying  of  heavier  loai 


■  rubber  boots  i 


■-  to  ship  the 
tfith  their  quality.     Let  the 


;  stockings.  At  iea.st 
■  high-grade  products 


Save  money 
Pocking  C.s 


the  saving  of  % 


r  suggest  the 

better  appearance  and  give  maximum  protec- 
ia  formed  of  one  whole  piece  of  cross-banded 
Dusl,  dirt  or  moisture  cannot  enter.  Scientific 
power  of  resistance  to  shocks  and  strains  and 
r  loads  with  perfect  safety.  Yet  this  same  construc- 
ght  so  that  freight  bills  are  greatly  reduced, 
rhe  best  possible  protection  by  using  Atlas  Plywood 


Atlas  Plywood  Corp. 

PARK  SQ.  BUILDING  BOSTON,  MASS. 

Largest  Manufacturers  of  Box  Shook  in  Nnu  England 


Complete  New  Radio  Line 
Announced  by  Shamrock  Co. 

One  and  Two-Dial  Table  and  Console  Models 
Now  Being  Marketed  by  Prominent  Manufac- 
turer—Herman Rose,  President,  Outlines 
the  Comprehensive  Policy  of  the  Company 

The  Shamrock  Mfg.  Co.,  of  Newark,  N.  J., 
maker  of  the  well-known  Shamrock  two  and 
three-tube  reflex  kits  and  other  standard  radio 
parts,  announces  a  complete  line  of  one  and 
two-dial  table  and  console  model  radio  receiv- 
ing sets.  Its  new  products  will  be  si.-c-tube 
super-tuned  self-balanced  radio  frequency  cir- 
cuits. A  unique  feature  of  its  products  is  the 
fact  that  the  Shamrock  engineers  have  made 
these  new  sets  available  with  either  one  or  two- 
dial  conlrol.  The  one-dial  control  carries  some 
perfections  wliich  are  important  attributes  for 
unified  synchronization. 

President  Rose's  Timely  Remarks 
The  Shamrock  products  are  to  be  marketed 
along  the  lines  of  the  highest  standard  busi- 
ness practice.  Herman  Rose,  president  of  the 
company,  who  has  guided  its  destinies  success- 
fully since  the  earliest  days  of  radio,  says: 

"In  formulating  our  marketing  plans  for  the 
new  Shamrock  line  of  super-tuned  six-tube  sets, 
we  have  been  governed  by  our  past  experience 
in  merchandising  thousands  of  two  and  three- 
tube   kits,   hundreds    of   thousands   of  quality 
standard  radio  parts,  and  a  thorough  study  of 
the  needs  of  both  the  trade  and  the  millions  of 
prospects  who   have   yet   lo   be   converted  to 
radio!  The  Shamrock  products  in  the  past  have 
never  been  allied  with  any  glutting-of-llie-mar- 
ket,  and  its  aftermath  of  price-slashing  orgies, 
nor   have   we  been   lax  in  protecting   the  in- 
tegrity of  dealer  territory,  nor  can  it  be  said 
that  Shamrock  has  in  any  way  been  a  pariy 
to  some  of  the  practices  that  have  brought  onlj 
chaotic  unstability  to  the  entire  trade.  Si»iim- 
rock  dealers  have,  and  will  continue  to  have, 
complete    protection    guaranteed    ihetn    in    I  lie 
Shamrock  selling  franchise;  exclusive  territory, 
no  overloading,  a  rigid  policy  of  price  main- 
tenance, definitely  established  discounts,  (lie  full 
sales-stimulating   benefits    of   a  constructively 
planned  national  and  localized  advertising  cam- 
paign, and  the  complete  services  of  highly  in- 
dividualized co-operation  in  any  problem  per- 
ta-  ling  to  tlie  selling  of  the  Shamrock  supcr- 
si'  line. 

Shamrock  Advertising 

"We  have  planned  a  huge  advertising  cam- 
paign," said  Mr.  Rose,  "which  will  include  a 
compelling  series  of  Sliamrock  advertisements 
in  the  Saturday  Evening  Post;  we  have  a  news- 
paper schedule  calling  for  a  consistent  bringing 
of  the  Shamrock  line  before  millions  of  pros- 
pects in  practically  every  large  and  sizable 
city  in  the  country. 

"The   Shamrock  super-six  line  will  also  be 


featured  at  the  New  York,  Chicago,  San  I'Van- 
cLsco,  and  other  radio  shows. 

"Special  booklets,  mailing  pieces  for  pros- 
pects, special  newspaper  copy,  and  other  dealer 
selling  helps  have  been  developed  to  help  the 
Shamrock  dealer  reap  real  radio  profits  for  the 
Fall  and  Winter  selling  season." 

E.  P.  H.  Allen  Directing  Sales 
E.  P.  H.  Allien,  formerly  general  sales  man- 
ager of  David  Grimes,  Inc.,  and  late  of  the 
Radio  Corp.  of  America,  has  recently  headed 
the  Shamrock  sales  organization  of  the  new 
Shamrock  super-tuned  six  line.  Mr.  Allen  en- 
joys a  national  reputation  in  both  the  electrical 
and  the  music  trade  industries.  Jobbing  ter- 
ritories have  already  been  taken  up  by  many 
of  the  leading  houses  throughout  the  country, 
for  both  the  enviable  reputation  of  the  company 
and  the  present  performance  of  the  new  super- 
tuned  six  have  met  with  the  universal  approval 
of  the  trade. 

The  Shamrock  line  includes  a  console  grand. 
"Special  Shamrock  Consolette"  and  the  "Sham- 
rock De  Luxe  Table  Model."  All  three  models 
are  made  with  the  Shamrock  new  one-dial  per- 
fected control  and  with  the  standard  two-dial 
panel.  Thus  the  company  is  sponsoring  six 
units  of  sale  with  a  wide  range  of  models  and 
choice  of  dial  control.  The  cabinet  work  of 
the  Shamrock  products  is  finished  with  great 
care  and  refinement  of  design  will  add  to  the 
decorative  environment  of  both  the  home  and 
showroom.  The  "Grand  Console"  and  "Special 
Consolette"  like  all  other  models  are  satin  fin- 
ished walnut  in  two-tone  efl'ects.  They  have 
built-in  sound  chambers  with  all  batteries  and 
wiring  self-contained.  These  Shamrock  products 
are  marketed  at  moderate  prices  and  with  the 
De  Luxe  Table  Model  give  a  range  of  prices 
to  meet  various  tastes. 

The  Shamrock  executive  offices  and  factory 
are  located  at  196  Waverly  avenue,  Newark, 
N.  J.— a  modern  factory  building  with  excellent 
shipping^faciUties  including  a  private  railroad 
sidmg.  The  production  schedule  iias  been  ar- 
ranged to  satisfy  a  continually  increasing  de- 
mand. 


Pushing  Valley  Forge 

Products  in  the  South 

BALTiMoiiE,  M],.,  Scijltmbcr  9.— William  Braitcr- 
iiian,  of  llic  Brailfrman-Fcddor  Co.,  tills  tily 
distributor  of  Valii-y  Forge  main  springs,  has 
just  returned  from  an  extensive  trip  tlirougli 
llie  Soulli,  and  reports  that  business  was  ex- 
ceptionally good.  Mr.  Braitcrman  has  traveled 
the  South  for  years  and  the  trip  just  completed 
resulted  in  his  renewing  the  many  business  ac- 
<iuaintanccs  he  has  not  seen  for  the  several 
years  of  ilis  inactivity  on  the  road.  William 
Feddor,  general  sales  manager,  has  under  him 
an  efficient  organization,  and,  although  new  in 
the  talking  machine  field,  is  making  rapid 
strides. 


Live  Radio  Distributors' 
Fine  Literature  Aids  Sales 

Ludwig  Hommel  &  Co.,  R.  C.  A.  Wholesalers 
of  Pittsburgh,  Distributing  Musical  Literature 
to  Their  Dealer  Clientele 

PmsBORCH,  Pa.,  September  1.— Ludivig  Hommel 
&  Co.,  distributors  of  radio  equipment  and  sup- 
plies, of  this  city,  have  given  much  attention  to 
the  subject  of  dealer  literature.  One  of  the 
most  popular  catalogs  in  the  trade  is  "Hom- 
inel's  Encyclopedia  of  Radio  Apparatus."  A 
particular  convenience  of  this  catalog  is  the 
alphabetical  arrangement  of  the  various  prod- 
ucts distributed,  all  products  being  listed  under 
their  proper  alphabetical  headings,  such  as 
adapters,  batteries,  cabinets,  etc. 

Ludwig  Hommel  &  Co.  are  distributors  of 
RCA  and  other  well-known  receiving  sets  and 
also  feature  an  extensive  line  of  accessories  and 
parts.  Accordingly,  the  catalog  has  reached  an 
impressive  size,  but  through  its  convenient  ar- 
rangement may  be  readily  and  quickly  referred 
to  by  the  dealer.  Another  feature  of  the  En- 
cyclopedia is  the  printing  of  list  prices  with  a 
key  to  the  dealers'  discounts.  The  catalog  is 
opened  with  an  interesting  foreword  signed  by 
Ludwig  Hommel,  president  of  the  company, 
which  is  followed  by  a  clear  statement  of  the 
policy  of  the  house. 

In  addition  to  the  "Encyclopedia  of  Radio 
Apparatus"  which  is  published  at  frequent  in- 
tervals, Ludwig  Hommel  &  Co,  under  the  di- 
rection of  their  advertising  manager,  M.  Lip- 
man,  have  produced  from  time  to  time  attractive 
foltlers  and  broadsides  in  attractive  colors.  One 
entitled  "How  About  Your  Jobber"  interest- 
ingly analyzes  the  important  points  in  the  se- 
lection of  a  jobber.  Another  under  the  caption 
of  "The  House  of  Hommel,"  in  addition  to  a 
description  of  the  service  rendered  by  Ludwig 
Hommel  &  Co.,  visualizes  the  personnel  of  this 
large  organization.  The  Hommel  building,  to- 
gether with  the  delivery  truck  and  service  cars, 
is  also  featured  in  this  folder.  In  another 
folder  window  and  interior  views  of  the  building 
arc  shown  with  a  statement  that  "Dealer  service 
built  this  business."  An  important  point  that  is 
featured  in  all  Hommel  publicity  is  the  fact 
that  Ludwig  Hommel  &  Co.  arc  not  only  an 
organization  of  radio  specialists  but  that  they 
are  exclusively  wholesalers. 


Humes  Co.  Opens  Branch 

Columbus.  Ga.,  September  .S.^Tbe  Humes 
Music  Co.,  of  this  city,  recently  opened  a  branch 
store  at  Albany,  Ga.,  where  a  complete  line  of 
the  talking  machines,  pianos,  musical  merchan- 
dise and  sheet  music  carried  by  the  firm  will  be 
-sold.  The  new  establishment  is  located  at  the 
Elks'  Hall  and  is  under  the  management  of  C. 
.S.  Waddell,  who  has  been  connected  with  the 
Humes  firm  for  a  number  of  years. 


The  Talking  Machine  World,  N.-w  York,  September  15,  1925 
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Every  I  torn  De- 
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PAL  AND  REGAL 
PORTABLES  IN 
MAHOGANY  FINISH 

NEW  MODELS  NOW 
READY  FOR  DELIVERY 


The  numerous  and  persistent  calls 
for  wood  cabinet  portables  have 
prompted  the  Plaza  Music  Co.  to  add 
a  mahogany  finished  PAL  and  a  ma- 
hogany finistied  REGAL  to  their 
line  of  Portable  Phonographs.  These 
will  cost  no  more  than  the  regular 
fabrikoid  finished  models. 

Now  that  the  Summer  and  Oiit-of- 
Door  Season  is  over  there  is  a  new 
and  greater  opportunity  in  the  Fall 
and  Winter  portable  phonograph 
trade.  More  than  ever  people  are 
buying  portables  for  home  use,  and 
in  this  (here  is  nothing  that  will 
harmonize  better  and  will  please  the 
customer  more  than  the  PAL  or 
REGAL  mahogany  finished  Portable 
Phonographs. 


TREMENDOUS  SALES 
IN  UKULELES  RE- 
PORTED BY  PLAZA 


DEMAND 
CONTINUES 
UNABATED 

Ukuleles,  Banjo 
Ukes,  etc.,  were 
never  more  popular 
than  now.  With 
the  holiday  season 
coming,  sales  will  be 
greater  than  ever. 
To  take  care  of  this 
big  demand.  Plaza 
is  now  carrying  a 
complete  line  of 
these  instruments, 
each  item  represent- 
ing remarkable 
value.  Be  sure  to 
write  for  a  complete 
catalog. 


Write  for  Plaza's  catalog  of 
phonograph  accessories. 


PLAZA  OFFERS  IMPORTANT 
NEW  LINES  TO  MUSIC  DEALERS 


The  Plaza  Music  Company  here  introduces  to  its  thousands  of 
friends  in  the  trade  several  new  items  which  according  to  the 
opinions  of  those  music  dealers,  who  have  already  seen  them,  have 
all  the  appearances  of  becoming  big  sellers,  as  is  traditional  with  all 
Plaza  Products. 

Due  to  the  lack  of  space,  the  descriptions  given  on  this  page  are 
necessarily  brief,  but  Plaza  Music  Company  shall  be  glad  to  send 
complete  details  on  any  of  these  items  upon  request. 


PLAZA  ENTERS  THE 
FIELD  OF  RADIO  WITH 


For  Full  Details 
See  Following  Pages 


LIHLE  TOT'S  NURS- 
ERY TUNE  RECORDS 

SONGS,  GAMES  AND 
STORIES  FOR  KmDIES 

The  big  selling  season  for  the  Juve- 
nile liecords  is  now  practically  here 
and  alert  music  dealers  all  over  the 
country  are  already  featuring  these 
records  in  their  stores. 
The  two  fastest  selling  Kiddie  Rec- 
ords in  the  field  arc,  of  course,  the 
LITTLE  TOT'S  and  PLAYTIME 
Records. 

The  LITTLE  TOT'S  Records 
come  in  books  containing  four  7-inch 
double-faced  records,  complete  with 
colored  picture  and  verse  cards  re- 
tailing at  $1.00.  The  individual 
PLAYTIME  Records,  attractively 
put  up  in  colored  illustrated  covers, 
but  without  the  picture  and  verse 
cards,  retail  at  15c  each.  Both  of 
these  Kiddie  Records  are  proven 
profit  pullers. 


Plaza  offers  quality  phonograph 
needles  at  attractive  prices. 


"PLAniME"  NEW 
KIDDIES  CABINET 
PHONOGRAPH 

Because  of  the  excellent  appearance, 
its  fine  proportions,  attractive  finish, 
and  its  remarkably  low  price, 
"PLAYTIME,"  the  new  cabinet- 
model  Kiddie  Phonograph,  is  certain 
to  be  an  enormous  seller  in  music 
stores.  The  list  price  of  $12.50  makes 
every  home  in  which  there  are  chil- 
dren a  real  prospect  for  this  instru- 
ment. 

The  cabinet  is  17"xll"xl0",  fin- 
ished in  ivory  white,  with  a  pretty 
kiddie  design  on  the  front  door.  Of 
sturdy  construction  throughout,  this 
instrument  reproduces  every  size  of 
record,  from  the  small  Nursery  Disc 
to  the  large  regular  10-inch  records. 


The  LITTLE  TOT'S  table  model 
phonograph  which  retails  at  $10.00 
will  as  usual  come  in  for  a  Eood 
share  of  the  Fall  business.  This 
model  is  finished  and  decorated  simi- 
lar to  the  PLAYTIME  Cabinet 
Model. 


Plaza  ships  sheet  music  orders 
the  same  day  they  are  received. 


KOMP ACT 
NEW  CAMERA-SIZE 
PHONOGRAPH  TO 
RETAIL  AT  $12.50 

NOTHING  TO  REMOVE, 
COMES  READY  TO  PLAY 


KOMPACT,  a  new  camera-size 
portable  phonograph  which  the 
Fla^a  Music  Company  has  now 
placed  on  the  market,  is  a  remark- 
able step  forward  in  this  tyi>e  of  in- 
strument. When  setting  up  the  in- 
strument for  use,  there  are  no  parts 
to  remove,  and  none  to  attach. 
KOMPACT  comes  ready-to-play, 
and  thus  eliminates  the  one  big  objec- 
tion which  has  heretofore  been  held 
against  this  convenient  style  of  port- 
able phonograph. 

The  KOMPACT  is  the  lowest  price 
camera-size  portable  phonograph  in 
the  field.  It  is  a  REAL  Phonograph 
in  every  sense  of  the  word.  It 
possesses  tone  quality  and  volume  of 
sound  equal  to  any  portable  phono- 
graph on  the  market. 


CAMERA  DEPT. 
HIGHLY  PROFITABLE 
TO  MUSIC  STORES 


Tliousands  of  music  siorcs  all  over  the 
cnuiiiry  have  found  a  Camera  Departtneot 
highly  profitable,  not  only  because  of  the 
steady  all-year-'round  income  from  the  sale 
of  films  and  cameras,  but  because  of  the 
extra  Ir.ide  which  they  get  for  their  staple 
lines  from  the    '  '  —  '   -    -' - 

Camera  Accessories. 

Furthermore,  a 
Camera  De- 
pnrlmeiK  teadj 
to    h  :i  I  a  n  c  e 
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Qhe  PLAZA  MUSIC  CQ 
enters  the  field  of 

RADIO 


Again,  this  time  in  Radio,  the 
Plaza  Music  Company  establishes 
a  new  standard  of  value  in  mu- 
sical merchandise. 

In  FINE- ARTS  Receiving  Sets  and  Con- 
soles  you  are  offered  a  Radio  line  of  su- 
perb quality.  Perfect  efficiency,  simple 
in  operation — tone  that  is  clear  as  a  bell 
— plus  the  added  quality  of  cabinets  ex- 
quisite in  their  grace  and  beauty — furni- 
ture settings  that  harmonize  with  the 
finest  of  home  interiors. 

With  the  complete  series  of  models, 
ranging  in  price  from  $35  to  $175,  you 
can  fill  every  requirement  of  those  who 
prefer  the  low  priced  set,  as  well  as  pur- 
chasers who  seek  only  the  finest  of  fur- 
niture art  with  their  Radio. 

And  always,  you  have  the  assurance  that 
in  FINE- ARTS  you  are  giving  your  pub- 
lic the  greatest  radio  values  their  money 
can  buy. 

Unquestionably,  FINE- ARTS  offers  the 
music  merchant  a  real  opportunity  for 
building  a  permanent  and  profitable 
Radio  Business. 


RADIO  DIVISION 

PLAZA    MUSIC  COMPANY 
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Model  R-4 

$125  List 


Complete  Receivers 

AU  models  are  equipped  with  the  standard,  guaranteed, 
FINE-ARTS  five  tube  tuned  Radio  Frequency  Receiver. 
The  panel  design  is  new— of  an  appearance  that  be- 
speaks fine  workmanship  and  quality. 


In  , 


Model  R-l  $35  Retail 

ill   size  sloping   front   cabinet,    finished  i 


duo-tone 


Model  R-2  $50  RetaU 

Contained  in  a  sloping  front  cabinet,  finished  in  a  rich  mahoffany. 
Completely  equipped  with  a  loud  speaker  and  unit. 

Model  R-3  $85  Retail 

Contained  in  a  beautiful,   futl  aiie  console  cabinet,  equipped  with  loud 
i^baltery  and  charger  compartment,  etc.     Finiihed  in  duo- 


ith 


lahogany. 

Model  R.4  $125  Retail 

Encased  in  a  hifihboy  cabinet  of  excellent  proportions,  equipped  w 
loud  spealter,  unit,  battery  and  charger  comparlmeni,  etc.  Finished 
duo-tone  mahogany  or  duo-lone  walnut. 

Model  R.5  $150  Retail 

Encaaed  in  a  beautiful  highboy  of  imposing  design  and  dimensions, 
equipped  with  loud  speaker,  unit,  battery  and  charger  compartment,  etc. 
Finished  in  duo-tone  burl  walnut  or  diamond  laid  mahogany  veneer  with 
marquetry    inlay    across    top  rail. 

Model  P.R-1  $175  Retail 

The  perfect  Radio  and  Phonograph  Combination  encased  in  a  cabinet  of 
duo-tone  burl  walnut,  or  duo-tone  diamond  laid  mahogany  veneer  with 
marguetry  inlay  acros.s  top  rail.  Complete  with  phonograph  motor,  com- 
I  and  phonograph  (one  arm,  loud  speaker,  unit,  battery  and 


ishcd  i 


;  mahogany  i 


Cabinets  for  Standard  Sets 

Following,  we  are  listing  FINE-ARTS  Radio  Cabinets 
completely  equipped  with  loud  speaker,  battery  and 
charger  compartments,  but  not  including  the  Radio 
Receiver,  nor  the  loud  speaker  unit. 

Model  C-1  $60  Retail 

Same  cabinet  as  illustrated  in  model  R-3,  Will  accommodate  Atwater 
Kent  Compact  and  similar  size  receivers.    In  duo-tone  mahogany  only. 

Model  C.2  $85  Retail 

Same  cabinet  as  illuMr.ited  in  Model  R-4.  Will  accommodate  Atwater 
Kent  Compact  and  similar  size  receivers.    In  duo-tone  mahogany  only. 

Model  C-3  $110  Retail 

Same  cabinet  as  illustrated  in  model  R-S.  Will  accommodate  Receiver  up 
to:  30  inches  long,  lOJi  inchc?  high,  and  IS  inches  deep,  Finished  in 
duo-tone  walnut  or  duo-tone  mahogany. 

Model  P.R-2  $125  Retail 

Tk.  u:..-.       ■■'--rated  in  Model  P-R-1.  Complct 

ion  Radio  and  Phonograph  tone 


walni 


ind^comblni 


In  due 


Model  T-1 

:onsolc  speaker  with  a  .ipecially  constructed  horn  and  unit,  Equipped 
-  wood  fibre  amplifying  chamber  which  gives  remarkable  volume  and 
iductinn.    Handsomely  finished  in  a  rich  duo-lone  mahogany. 

;cceiver,  36  inches  long,  and  eighteen  inches  deep. 


.vilh 


Will  accommodate  s 


Comttlete  details  of  our  attractive  discount  schedide  will 
be  given  on  application.    Write  for  them  today. 

10  West  9.0'^  St,  Mw%rk 


Model  P-R-1 

Phonograph  and  Radio  CombLoation 


Model  R.3 

85  List 
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DEALERS  who  are  selling  3  for  $1  records 
are  making  real  profits.  Three  years  of 
ever  increasing  sales  prove  conclusively  that 
the  public  will  no  longer  pay  more  than  35c 
each  for  popular  song  and  dance  hit  records. 


s  in 


BANNER  (black)  and  DOMINO  (red)  rec- 
ords are  the  outstanding  leaders  in  the  35c 
record  field.  They  are  by  far  the  biggest 
sellers  all  over  the  country. 

The  earliest  releases  of  the  latest  song  and 
dance  hits  together  with  the  fact  that  the 
recordings  are  made  by  the  foremost  artists 
and  orchestras  in  the  country,  account  for 
the  popularity  of  Banner  and  Domino  rec- 
ords among  the  trade. 

See  department  of  Advance  Record  Bulletins  of  October  Releases 

Let  us  send  you  a  S2S  assortment  of  either  Banner  or  Domino 
to  start  a  3  for  SI  Record  Department 


10  West  20th  Street,  New  York 


UTTLC  TOTS^ 
(l£CO((OS 

iioncjS.GamcsSloricsforK'ddies 


LITTLE  TOTS'  RECORDS 


include  ONLY  a  complete  series  of 
standard  Nursery  Rhymes  of  songs 
and  games  which  all  kiddies  love — 
and  want. 

This  assures  continuous  sales,  and 
absolute  turnover  of  ALL  your  stock 
of  these  wonderful  juvenile  records. 

There  are  no  "specials"  in  LITTLE 
TOTS'  RECORDS— every  record  is  a 
proven  seller,  for  they  are  the  same 
familiar  rhymes  and  games  which 
have  passed  from  generation  to  gen- 
eration. 

Prepare  now  for  the  big  fall  demand 
by  ordering  your  supply  at  once. 


8 Selections  on  four  7"  double-*^ 
faced  records,  complete  with  I 
verse  cards  and  alhnm 


Individual  Records 


25*i 

mih  piciure//M 

and  Terse 
cards 


REGAL  RECORD  CO. 

20 West  20JiSt.NewYork 
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Lack  of  Standardization  of  Wave  Lengths 

Retarding  theRadio^Progress  of  Europe 
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Ray  H.  ^^j^-'  ^^^^^  f  "^"-/"  of  the  Stron^berg-Cadson  Tel.  Mfg.  Co., 

Has  Just  Returned  From  Abroad,  Analyzes  the  Radio  Situation  in  Europe 


The  universal  use  of  plug-in  type  coils,  the 
laclc  of  multi-tube  receivers  and  the  great 
abundance  of  crystal  receivers  are  the  outstand- 
ing causes  of  the  general  backwardness  of  Eu- 
ropean radio  noted  by  the  American  fan  who 
visits  England,  France  and  Belgium,  according 
to  Ray  H.  Manson,  chief  engineer  and  a  direc- 


Undcr  tilt  TraiisnliUiiid  AiUeiina  of  This  Famous  Sl.ilioii 
tor  of  the  Stromberg-Carlson  Telephone  Manu- 
facturing Co.,  Rochester,  N.  Y.,  who  has  just 
returned  from  a  tour  of  these  countries  for  the 
purpose  of  studying  radio  conditions  in  Europe. 

In  commenting  upon  these  differences,  Mr. 
Manson  said:  "The  real  reason  why  tlie  old 
style  plug-in  coils  are  still  used  abroad  is  be- 
cause the  radio  industry  there  is  not  yet  stand- 
ardized to  a  point  where  but  one  universal 
wave  band  is  used.  Several  of  the  most  power- 
ful stations  are  operating  on  waves  ranging 
around  1,600  meters,  while  others  use  the  300 
to  500  meter  bands  as  in  this  country.  Ob- 


AMBASSADOR 

Solid  Mahogany  SPEAKER 


A  SENSATION! 

This  is  a  real  piece  of  furniture,  being 
made  in  dark,  rich  mahogany  with  a  Ducco 
finish.  The  patented  double  reflex  princi- 
ple of  sound  is  used,  giving  perfect  repro- 
duction of  music  and  voice. 

CONSIGNED 
Ambassador  Loud  Speakers  and  Head- 
Phones  arc  consigned  to  picked  phono- 
Krapli  and  music  dealers. 

Ambassador  Speakers,  list   $20.00 

Dealer's  price  under  plan  9.69 

Ambassador  head-phones,  3,000  ohms, 
one-year  guarantee.  List  price,  $3,98. 
Dealer's   price  under  plan,  $2,00. 

Write  tor  I'orlkulars. 
AMHASSADOIt  SALES  COMPANY 
108  Greonwlcb  St.,  New  York 
 ago  W.  BladlBon  Bt..  Chicago  


viously  in  order  to  cover  both  bands  plug-in 
coils  must  be  used. 

'■The  lack  of  multi-tube  sets  in  Europe  is 
not  because  tliey  are  unpopular  but  because  the 
tax  on  radio  sets  and  the  high  cost  of  radio 
material  make  the  possession  of  a  fine  radio 
receiver  almost  an  impossibility.  The  great 
majority  of  sets  seen  in  the  countries  I  visited 
were  one  and  two-valve  receivers.  Once  in  a 
while  a  three-tube  set  was  found.  Almost  all 
of  the  sets  found  in  homes  have  been  construct- 
ed by  the  owners." 

In  explanation  for  the  thousands  of  crystal 
sets  found  in  operation,  Mr.  Manson  said,  "The 
crystal  receiver  is  in  great  favor  in  England 
especially  because  of  its  economy  and  also  be- 
cause the  great  station  at  Daventry  affords  crys- 
tal set  reception  from  as  far  away  as  fifty 
mites." 

Another  factor  that  lends  to  complicate  the 
development  of  radio  abroad  is  the  great  variety 
of  tubes  on  the  market  there,  he.  states.  Visit- 
ing one  of  the  radio  dealers  in  England,  he 
found  that  there  were  at  least  four  main  man 
ufacturers  of  tubes,  each  of  whom  put  out  a 
special  tube  for  use  as  radio  amplifier,  another 
for  detector,  and  still  a  third  for  audio  ampli- 
fier, making  at  least  twelve  different  types  from 
wliich  the  novice  is  obliged  to  choose. 

In  Antwerp  Mr.  Manson  found  that  in  that 
city  the  only  real  radio  entertainment  available 
was  that  from  stations  operating  in  the  vicinity 
of  1,600  meters,  because  of  the  great  number  of 
ships  coming  and  going  out  of  tlie  harbor  which 
caused  great  interference  with  the  broadcast 
band  of  300  to  500  meters. 

Summing  up,  Mr.  Manson  said,  "The  coun- 
tries I  visited  are  as  a  whole  far  behind  America 
in  radio  development,  not  so  much  in  transmis- 
sion as  in  reception,  due,  of  course,  to  the  pro- 
hibitive cost  of  building  and  maintaining  a  multi- 
tube  receiver.  This  condition  can  be  traced  to 
the  unsettled  economic  conditions  at  present 
existing  in  all  European  countries.  However, 
as  conditions  there  readjust  themselves,  as  I 
feel  they  will  before  long,  I  look  to  Europe  as  a 
most  fertile  field  for  American-made  radio 
products." 


Radio  Music  for  Movies 

An  experiment  to  determine  the  feasibility  of 
supplying  metropolitan  music  for  feature 
moving  pictures  shown  simultaneously  in  dif- 
ferent cities  recently  proved  a  success  w-hcn  the 
film  "Siegfried"  was  shown  at  Eriarcliff  Lodge, 
Briarcliff  Manor,  N.  Y.,  and  the  music  for  the 
latter  half  of  the  picture  was  broadcast  by 
Station  WJY  from  the  Century  Theatre,  New 
York,  where  the  main  presentation  of  the  film 
was  made.  Reception  was  exceedingly  fine  and 
the  synchronization  was  perfect. 

This  success  opens  the  possibility  of  sup- 
plying films  running  simultaneously  in  small 
towns  with  music  played  by  famous  orchestras 
in  the  metropolitan  district  and  other  large 
cities. 


Increase  in  Capital 

The  McPhilbeen  Radio  Corp.,  Jamaica,  N.  Y., 
recently  increased  its  capital  stock  from  750 
shares  at  $100  each  to  1000  shares  of  common 
stock  of  no  par  value  and  700  shares  at  $100 
per  share, 


Tom  Burke,  of  the  Musical  Supply  &  Equip- 
ment Co.,  Boston,  visited  Canada,  dividing  his 
time  between  Montreal  and  Quebec,  and,  of 
course,  taking  a  trip  on  the  St.  Lawrence 
River.  Ray  Burke  enjoyed  a  short  trip  to  the 
White  Mountains  as  a  part  of  his  vacation  but 
is  now  back  on  the  job. 


Don'h 
Miss 
Seeing! 

POWER 

ELECTRIC  RADIOS 

46 


AT 
BOOTH 


GRAND  CENTRAL  PALACE 
National  Radio  Exposition 
SEPTEMBER  12-19 
Power  Electric  Radio 

The  Only  Electric  Radio 

USING  NO  ATTACHMENTS 
Work,  on  A  C  or  D  C  Currenl 

Entirely  Self-Contained 

NO  BATTERIES 

NO  RECTIFYING  TUBES 
NO  TRACE  OF  HUM 
NO  TESTING  OR 

BATTERY  CHARGING 
NO  MORE  BUYING  A,  B 

OR  C  BATTERIES 


POWER  ELECTRIC  RADIO 

Comprises  4  different  models 

The  Power  Line  Offers 

to  the  progressive  merchant  a 
new  line  of  radio  receiving  sets. 
The  ultimate  achievement  in 
Radio  Engineering.  Built  in 
beautiful  cabinets,  self  -  con- 
tained, with  the  latest  type  built- 
in  loud  speakers,  which  makes 
POWER  performance  acousti- 
cally perfect. 

Send  for  Literature,  Distributor 
and  Dealer  Proimsition- 

MANUFACTURED  BY 

ARGUS  RADIO  CORP. 

25  West  18th  Street 
New  York  City 


The  "Power" 
Line  is 


Dependable 
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"Harmony"  Popular  Priced  Record  Is 

Announced  by  Columbia  Phonograph  Go. 

W.*C.  Fuhri,  General  Sales  Manager  of  the  Company,  States  That  Record  Is  Designed  to  Meet 
Extensive  Demand  for  a  Medium  Priced  Record  of  High  Quality — First  List  Wide  in  Scope 

The  Columbia  Phonograph  Co.,  Inc..  iias  an- 
nounced the  production  of  the  "Harmony"  rec- 
ord which  will  list  at  fifty  cents  east  of  the 
Rocky  Mountains  and  fifty-five  cents  west  of 
the  Rocky  Mountains.  The  company  refers  to 
this  new  record  as  "A  Quality  Record  at  a  Pop- 
ular Price"  and  in  a  letter  to  Columbia  dealers 
W.  C.  Fuhri,  general  sales  manager  of  the  Co- 
lumbia Phonograph  Co.,  Inc.,  commented  as  fol- 
lows regarding  the  manufacture  of  Harmony 
records: 

"In  order  to  meet  the  extensive  popular  de- 
mand for  a  medium  priced  record  of  high  qual- 
ity, we  present  the  Harmony  record. 

"This  record  is  manufactured  from  the  best 
materials,   has    an    extremely   smooth  surface, 


bears  an  attractive  and  distinctive  label  and  will 
be  kept  up-to-date  by  the  monthly  or  more  fre- 
quent issue  of  all  the  latest  dance  and  popular 
song  selections  of  the  day.  Further  than  that, 
we  will  allow  the  records  to  speak  for  them- 
selves. Suitable  printed  matter  will  be  supplied 
in  limited  quantity. 

"The  list  price  printed  on  the  label  of  the 
Harmony  record  is  50  cents  east  of  the  Rocky 
Mountains  and  55  cents  west  of  the  Rocky 
Mountains.  We  believe  it  will  be  the  best  record 
on  the  market  at  the  price  and  we  are  giving 
Columbia  dealers  a  real  chance  for  profit. 

"The  price  to  dealers  is  23  cents  per  record — 
F.  O.  B.  Bridgeport,  Conn.,  in  minimum  quan- 
tities of  ten  of  a  number,  or  minimum  orders 


Distant  or  nearby  stations  as  clearly  as  if  they  were  in  the  next  room!  Tone  and 
Volume  controlled  at  will  by  means  of  the  Resas  exclusive  Tone  Modulator  I  These 
always  have  been  the  big  features  of  the  Resas  Tone-A-Dyne, 

This  year's  models  not  only  retain  the  same  excellent  circuit  and  superior  poonts  of 
last  year,  but  also  have  many  added  features,  which  make  the  Resas  easily  the  best  buy 
of  the  year. 

Dealers  can  find  no  more  satisfactory  or  profitable  line,  as  the  hundreds  of  Resas  deal- 
ers already  know. 

New  Resas  Tone-A-Dyne  De  Luxe 

A  5-tube  set  o(  proven  merit  and  unequaleiJ  tone.  Ttie 
exclusive  Tone  Modulator  Is  a  feature.  All  the  latest  Im- 
provements are  built  In,  fiucb  as  the  straight  line  fre- 
quency condenser,  which,  with  simple  tuning,  permits 
greater  ease  of  opcraHon,  as  the  broadiasHBg  stations 
ere  distributed  evenly  over  the  entire  dial.  This  feature 
has  heretofore  been  used  only  In  sets  selling  around  S200. 
The  finest  materials  obtainable  are  used  In  this  model. 
Each  set  is  a  laboratory  product. 


Cabinet:  length, 
height,  8";  deptli,  9". 
liogany  finish,   artistic  de- 
sign.   .  -  -  ' 


New  Resas  Compact  Tone-A-Dyne 

Smaller  than  the  de  Luxe  model,  but  having  many  of  the 
same  superior  features  Including  the  popular  Tone  Modu- 
lator, three  matched  tuning  controls,  one  filament  con- 
trol for  all  five  tubes  and  a  filament  switch  lo  turn  set 
on  or  ofl.  A  5-tube  set  artistically  designed  and  care- 
fully constructed.  Will  prove  s  popular  setter  this 
season. 


Jobbe, 


\nd  Dealera:  Writ*  today  for 
xcltiaiv  proposition. 


Cablne 

height,  8";  depth, 
hogany  flnUh,  a 
sign,   


556  West  52nd  St.,  New  York  City 


of  200  records.  The  price  F.  O.  B.  branches  or 
jobbers'  establishments  is  25  cents  per  record 
for  dealers  east  of  the  Rocky  Mountains  and 
27  cents  per  record  for  dealers  west  of  the 
Rocky  Mountains.  You  may  send  your  order 
to  the  nearest  Columbia  branch  or  jobber  and 
take  advantage  of  the  convenience  of  securing 
your  supply  direct  from  the  distributor  nearest 
to  you,  or  you  may  have  your  shipments  sent 
direct  from  our  factory  at  the'  lower  price. 

"We  feel  confident  that  these  records  will 
prove  very  popular  with  the  big  public  who 
desire  a  moderate  priced  uprto-the-minute  ar- 
ticle. Prices  quoted  to  Columbia  dealers  should 
prove  an  attractive  proposition.  It  is  truly  a 
quality  record  at  a  popular  price." 

The  first  list  of  Harmony  records  includes 
up-to-date  dance  and  vocal  selections  as  well 
as  sacred,  band,  Hawaiian  and  novelty  numbers. 
The  popularity  of  the  numbers  in  the  dance  and 
vocal  repertoire  is  indicated  by  the  following 
recordings:  "I  Miss  My  Swiss."  "Are  You 
Sorry,"  "Collegiate,"  "Yes,  Sir.  That's  My 
Baby,"  etc.  The  first  announcement  to  Colum- 
bia dealers  regarding  Harmony  records  has  been 
more  enthusiaslic  than  ever  anticipated,  and  it 
is  expected  that  the  new  library  will  meet  with 
unqualified  success. 


H.  A,  Guden  Co.  to  Move 
to  New  Home  in  October 

Increased  Demand  for  Cabinet  Hardware  From 
Phonograph  and  Radio  Manufacturers  Made 
Move  Necessary 

Announcement  has  recently  been  made  by  the 
H.  A.  Guden  Co.,  New  York,  manufacturer  and 
sales  agent  of  cabinet  hardware,  through  H.  A, 
Guden,  president  of  the  company,  concerning 
plans  for  the  removal  to  new  and  larger  quarters. 
The  company  will,  on  or  about  the  first  of  Oc- 
tober, be  located  at  87  Walker  street.  New 
Vork.  It  will  occupy  three  floors  and  store 
space  iit  this  address.  The  location  is  excep- 
tionally accessible,  being  in  the  center  of  busi- 
ness activities,  between  Broadway  and  Lafay- 
ette street,  and  in  the  heart  of  the  lower  Man- 
liattan  manufacturing  district. 

"This  move  has  been  made  necessary  due  to 
the  fact  that  through  our  greatly  increased 
business,  the  old  quarters  which  we  occupy  have 
proved  to  be  entirely  too  small  for  us,"  said 
Mr.  Guden,  in  discussing  the  move.  "The  fact 
that  not  only  is  the  phonograph  industry  using 
cabinet  hardware  more  than  ever  before,  but 
that  radio  manufacturers  are  now  employing  it 
extensively  in  the  higher  development  of  cabinet 
work  and  design  for  radio  receiving  sets,  has 
increased  the  demand  considerably.  It  is  neces- 
sary to-day  to  contain  certain  types  of  musical 
instruments  in  attractive  and  well-designed  cab- 
inets so  that  they  will  grace  the  home  as  fine 
pieces  of  furniture.  The  tendency  among  man- 
ufacturers has  been  to  meet  this  demand,  and 
we  in  consequence  have  felt  the  effect  in  a 
greatly  increased  volume  of  business.  We  feel 
that  in  our  new  building  we  will  bt;  in  a  posi- 
tion to  serve  the  trade  to  the  best  possible  ad- 
vantage. With  our  increased  space  and  central 
location  we  look  forward  to  an  exceptionally 
good  business  for  the  coming  year." 


H.  W.  Robbins  Is  Vitanola 

Eastern  Representative 

The  Vitanola  Talking  Machine  Co.,  665  Lake 
-Shore  Drive,  Chicago,  recently  announced  the 
appointment  of  Harry  W.  Robbins  as  Eastern 
representative.  Mr.  Robbins  maintains  his 
headquarters  at  30  West  Fifteenth  street,  New 
York  City,  and  will  have  charge  of  New  York 
State  and  the  New  England  territory.  The  ap- 
pointment was  made  by  L.  C,  Samuels,  vice- 
president  of  the  Vitanola  Co.,  while  in  the  East. 
Mr.  Robbins  is  well  known  in  the  music  trade, 
as  he  has  been  engaged  in  the  phonograph 
business  for  a  number  of  years.  His  merchan- 
dising experience  has  been  extensive. 
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— It  is  built  to  last  for  years. 

—It  charges  any  make  and 
size  of  storage  battery:  radio 
"A"andautobatteries,and"B" 
batteries  (as  high  as  96  volts 
in  series). 

—It  is  simpler  just  two  clips 
and  a  plug  for  the  house 
current. 

—  It  makes  no  disturbing 
noise. 

—  It  can't  blow  out  Radiotrons 
if  battery  is  left  hooked  to  set 
while  charging. 

— It  causes  no  radio  interfer- 
ence.   

Two  amf)crc  Tungar  (East 
of  the  Rockies)       List  $i8 

60  cycles — 110  vohs 


ody  knows 
the  Tungai 

'^and  every  Storage  batteri 
needs  the  Tangiv  ^ 


WHEN  a  music  dealer  sells  a  radio  set,  he 
sells  music — and  his  important  selling 
point  is  tone  quality.  Because  tone  quality  de- 
pends very  much  on  keeping  the  batteries 
charged,  it  is  important  to  sell  a  Tungar  with 
every  storage  battery  set.  That  is  one  reason — 
and  the  dealer  has  another;  the  good  profit  on 
the  Tungar. 

A  dealer  proud  of  his  reputation,  can  stake 
that  reputation  on  his  claims  when  he  backs 
the  prestige  of  the  Tungar.  And  his  word  of 
recommendation  is  the  one  straw  needed  to 
complete  the  sale. 

Tu  n0a r 


REG.  U.S.  PAT.  OFF. 


BATTERY  CHARGER 


Tungar — a  registered  trBdemark—is  found  only  on  the 
genuine.  Look  for  it  on  the  name  plate. 


Write  for  sales  helps  and  distributor's  address. 


GENERAL  ELECTRIC 


GENERAL  ELECTRIC  COMPANY 


MERCHANDISE  DIVISION 


BRIDGEPORT,  CONNECTICUT 
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Complete  Line  of  Radio  Receiving  Sets 

to  Be  Marketed  by  the  Plaza  Music  Co. 

Manufacturer  of  Pal  Portable  Talking  Machines  and  Other  Products  Well  Known  to  Trade  and 
Public  Celebrates  Its  Sixteenth  Anniversary  by  Announcing  Its  Entrance  Into  the  Radio  Field 


The  Plaza  Music  Co.,  the  well-known  manu- 
facturer of  Pal  portables,  Banner  and  Domino 
records,  and  distributor  of  Ansco  cameras  and 
other  musical  merchandise  for  the  modern  talk- 
ing machine  store,  now  announces  a  full  line 
of  radio  receiving  sets. 

In  conjunction  with  its  radio  announcement 


the  same  time  first  introduced  its  Pal  portable. 
Tills  product  has  increased  in  importance  and 
sales  each  season  and  is  now  one  of  the  out- 
standing talking  machine  products. 

It  was  the  officers  of  this  company  also 
who  conceived  the  idea  of  "Little  Tot"  rec- 
ords and  for  ihc  past  few  seasons  they  have  ob- 


torious  products,  can  probably  credit  the  bulk 
of  its  success  to  its  intensive  advertising  cam- 
paigns, covering  numerous  channels,  and  to  the 
publicity  and  service  departments  for  the  retail- 
er. This  latter  includes  many  sales  helps  such 
as  window  displays,  cut-outs,  hangers,  multi- 
colored siyns,  consumer  literature,  etc. 

Apart  from  its  advertising  on  a  large  scale, 
often  using  newspaper-space  in  various  localities, 
the  Plaza  Music  Co.  for  over  a  decade  has 
used  The  Talking  Machine  World  in  its  mes- 
sages to  the  talking  machine  retailer.  It  has 
in  its  files  records  showing  that  a  large  export 
business  has  been  built  up,  covering  all  parts 


No.  1— H.  Germain,  C.  J.  Kronberg,  Miss  Gertrude  Cheadle 


the  Plaza  Music  Co.  has  pointed  out  that  it 
celebrating  its   si.xteenth  anniversary.  Earlier 
this  year  tlie  Plaza  Co.  took  over  an  entire 
floor   in    the   abutting  building   to   its  former 
plant  and  its  quarters  include  space  in  10-12-14- 


tained  widespread  distribution  with  the  "Little 
Tot"  records  and  albums.  First  introduced  as 
seasonable  merchandise  for  the  holidays  its  im- 
portance has  steadily  grown  and  there  is  now 
a  healthy  all-year  demand  for  these  goods. 

The  officers  of  the  company  have  all  been 
with  the  concern  since  its  inception  and  its  co- 
workers in  the  executive  branches  pride  them- 
selves on  the  long  period  they  have  been  with 
the  company.  They  include  H.  Germain,  execu- 
tive  director   and   treasurer;   C.   J.  Kronberg, 


Sol  Kronberg,    No.  3— Emil  Schenkel 

of  the  globe,  through  original  inquiries  re- 
ceived from  its  Talking  Machine  World  adver- 
tising. 

There  are  shown  herewith  a  number  of  re- 
productions of  some  of  the  executive  offices  in 
the  Plaza  Co.'s  new  home,  as  well  as  several 
views  of  its  manufacturing  and  sales  depart- 
ments. They,  however,  can  only  give  an  im- 
pression of  the  new  Plaza  quarters  and  its  many 
activities. 


Reception  Foyer  and  Display  Room 
16-18-20     Wesl     Twentieth     street     and  runs 
through   to    Nineteenth   street   with  entrances 
and  elevator  service  through  either  street. 

Since  its  organization  si.xteen  years  ago  the 
Plaza  Music  Co.  has  contributed  each  season 
important  and  timely  products  for  the  music 
merchant.  Originally  the  business  started  as  a 
sheet  music  distributing  house.  This  was  close- 
ly followed  by  the  addition  of  valuable  acces- 
sories for  the  music  store.  With  the  advent  of 
the  talking  machine  the  Plaza  Co.  became  im- 
portant manufacturers  of  talking  machines, 
.^fter  the  inflation  period  of  1920  the  Plaza  Co. 
saw  the  great  need  of  popular  priced  records 
and  produced  the  Banner  record  catalog,  close- 
ly followed  by  the  Domino  series,  both  of 
which  are  having  wide  sales  to-day.  Sensing 
the  future  of  the  portable  talking  machine  and 
the  great  demand  that  would  accrue  for  such 
instruments  in  coming  years,  the  Plaza  Co.  at 


Celebrates  45th  Anniversary 

Denvlr,  Col.,  September  7. — The  Boot  Music 
Co.,  the  second  oldest  music  store  in  this  city, 
recently  celebrated  its  forty-fifth  anniversary, 
having  been  founded  in  1880  by  Frederick  Boot, 


Billing  Department 
president;  Sol  Kronberg,  vice-president  and  ex- 
port manager;  H.  J.  Neu,  manager  of  record  de- 
partment; Gertrude  Cheadle,  manager  phono- 
graph "  and  accessories  department.  Emil 
Schenkel  for  a  number  of  years  was  advertising 
manager  of  the  company  and  has  now  taken 
over  the  radio  activities  for  the  concern,  and 
L.  J.  Weil,  advertising  department.  Jerry 
Vogel,  who  is  in  charge  of  the  sheet  music  de- 
partment of  the  company,  started  his  associ- 
ation on  the  first  day  the  company  opened  its 
doors. 

The  Plaza  Co.,  besides  giving  the  trade  meri- 


Pal  Assembling  Room 
father  of  the  present  proprietor,  Albert  J.  Boot, 
Sr.  Victor  talking  machines  and  Holton  band 
instruments  are  featured.  The  repair  depart- 
ment of  this  aggressive  establishment  is  one  of 
the  most  complete  in  the  entire  Western  ter- 
ritory. 


PHONOGRAPH  CASES 

RADIO  CASES 
Reinforced  3-pIy  Veneer 

The  Standard  Case  for  Talking 
Machines  and  Radio  Sets 

Let    a*    figure    on    your  requiremtnlM 

MADE  BY 

PLYWOOD  CORPORATION,       Goldsboro,  N.  C. 

Mill*  in  V«.,  N.  C.  and  S.  C. 


Broadcast  Voices  of  Dead 

The  British  Droadcasting  Co.,  London,  re- 
cently broadcast,  a  program  of  the  recordings 
of  dead  celebrities — Theodore  Roosevelt,  Ade- 
lina  Patti,  Sir  Beerbohm  Tree  and  other  promi- 
nent personages.  Talking  machine  records 
were  used  for  the  broadcast  program. 


The  Pettingell-Andrews  Co.,  RCA  distributor, 
recently  opened  a  branch  oflfice  in  Portland, 
Me.  A  complete  line  of  Radiolas,  Radiotrons 
and  loud  speakers  are  carried  in  the  new  estab- 
lishment. 
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FULL  SPEED  AHEAD! 


CREATION  of  a  new  era  in  talking  machine  entertain- 
ment in  the  home  is  made  certain  by  the  new  products 
shortly  to  be  introduced  by  the  Victor  Talking  Machine 
Company.  Only  a  brief  time  remains  in  which  Victor  dealers 
may  prepare  to  present  to  the  public  the  most  colossal  advance- 
ment in  reproduction  of  all  musical  sound  that  has  ever  been 
attained. 

In  realism,  in  volume  and  in  duration  of  the  selection, 
nothing  to  resemble  or  even  approach  the  new  Victor  products 
has  ever  been  seen  in  this  industry.  It  is  the  supreme  new 
value,  new  interest  and  new  serviceability  in  the  new  line  for 
which  we  most  earnestly  urge  all  Victor  dealers  to  prepare. 
Dismiss  from  your  minds  all  previous  standards  of  excellence, 
all  past  proofs  of  performance- in  the  phonograph  business. 
Remember  that  when  the  new  goods  show  themselves  to  be  of 
astounding  improvement  to  you,  how  much  more  striking  will 
be  their  effect  upon  the  public! 

A  new  vogue  in  talking  machine  ownership  and  usage  will 
sweep  the  country  with  the  introduction  of  the  new  line.  What 
the  appearance  of  console  types  did  for  the  established  indus- 
try that  had  sold  upright  machines  for  fifteen  years,  what  the 
moderate-priced  closed  car  did  to  revive  the  automobile  trade, 
what  the  manufacture  of  popular-priced  period  furniture  did 
for  the  homefurnishings  business,  the  new  Victor  line  is  going 
to  do  for  the  Victor  business. 

Millions  of  persons  are  going  to  be  introduced  to  a  style 
and  perfection  of  Victor  talking  machine  entertainment  that 
is  destined  to  re-crown  the  instrument  as  MONARCH  OF  ALL 
HOME  ENTERTAINMENT.  All  the  impulses  of  claiming  the 
best,  and  buying  it  lavishly,  that  lie  dormant  in  the  American 
public  will  be  awakened.  In  this  flood  of  new  business,  every 
alert  Victor  dealer  will  participate  to  the  extent  that  he  equals 
the  opportunity  before  him. 

Are  YOU  ready  for  the- fall  of  the  barrier? 


ASK  YOUR  JOBBER 

C.  BRUNO  &  SON,  Inc. 

351-353  Fourth  Avenue  New  York 

"Victor  Distributors  to  the  Dealer  Only" 
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BRASS 
TONE  ARM 

for 

RADIO 

and 

PHONOGRAPHS 


Speakertube  Tone 
Arm  available  for 
all  loud  speaker  at- 
tachments in  radio 
cabinets 


Tone  Arms  and  Sound  Boxes  and  All 
Parts  for  These  Products  in  Raw  or 
Finished  State 

All  Globe  Products  are  Manufactured 
in  Entirety  From  Raw  Material  to  the 
Finished  State,  on  the  Premises.  The 
Savings  Assure  Low  Quotations 


All  kinds  of  Plating.  Poliahing  and 
Finishing  for  the  Trade. 


75-77  WiDthrop  St.  Newark,  N.  J. 


Gulbransen  Announces  Its 
Fall  Advertising  Campaign 

Thirty-seven  Mediums  to  Be  Used  Reaching  a 
Total  of  13,810,899  Homes,  or  Three  Out  of 
Every  Five  Families — An  Imposing  Showing 

Chicago,  Idl..  September  8,— The  Fall  advertis- 
ing campaign  which  has  just  been  announced  by 
Ihe  Gulbransen  Co.  will  bring  the  Gulbransen 
name  to  three  out  of  five  families  every  montit 
of  the  year.  This  campaign  has  reached  13.- 
810,«99  homes  during  the  last  four  months  of 
fills  year,  setting  a  new  record  for  the  Gulbran- 
sen Co. 

The  company  is  already  recognized  as  one  of 
the  leading  advertisers  of  the  industry  as  shown 
by  impartial  surveys  made  by  the  Curtis  Pub- 
hshing  Co.  and  other  similar  organizations. 
With  the  increase  in  the  Fall  campaign,  the 
curve  of  Gulbransen  leadership  will  rise  to  a  new 
point.  In  most  of  the  publications,  full-page 
space  will  be  used,  making  this  campaign,  with- 
out question,  the  biggest  one  of  its  kind  ever 
used  in  the  piano  industry. 

This  is  not  an  isolated  campaign,  but  merely 
an  expansion,  for  the  best  months  of  the  year, 
of  the  regular  Gulbransen  national  advertising 
program.  All  of  the  cumulative  effect  of  Gul- 
bransen advertising  published  monthly  without 
a  break  for  the  past  eight  years  backs  up  this 
extra  advertising  In  the  last  four  months.  The 
names  of  a  number  of  new  mediums  are  to  be 
found  on  the  Gulbransen  advertising  list  for 
this  Fall,  including  Munsey's,  Argosy,  All-Story, 
Flynn's  Magazine,  Adventure,  Short  Stories, 
Frontier,  Everybody's,  Sea  Story,  Love  Story. 
Popular.  Top  Notch,  Complete  Story,  Ainslee's, 
Western  Story.  Detective  Story  and  Sport  Story. 
In  the  agricultural  field  Holland's  Magazine  is 
a  new  one. 

In  the  newspaper  field  the  additions  to  the 
list  include  New  York  American,  Boston  Adver- 
tiser, San  Francisco  Examiner,  Los  Angeles 
Examiner,  Washington  Herald,  Atlanta  Ameri- 
can, Seattle  Post  Intelligencer,  Milwaukee  Sen- 
tinel, and  Sunday  Telegram,  Rochester  Ameri- 
can, Detroit  Times,  Syracuse  American,  Fort 
Worth  Record,  Baltimore  American  and  San 
Antonio  Light. 

One  of  the  outstanding  insertions  of  the  Fall 
campaign  will  be  a  full-page,  four-color  adver- 
tisement in  the  American  Weekly  of  Sunday, 
December  6,  being  the  group  of  newspapers 
mentioned  in  the  preceding  paragraph.  The 
selling  value  of  this,  coming  early  in  December, 
one  of  the  best  piano  buying  periods  of  the 
year,  cannot  be  overestimated. 

The  Saturday  Evening  Post  continues  to  be 
the  leading  medium  used,  with  a  full  page  each 
month  to  tell  its  story  to  the  regular  Saturday 
Evening  Post  group  of  2,500,000  families,  while 
other  leading  mediums  will  also  continue  to 
carry  the  story. 

In  accordance  \vith  the  regular  policy  of  Gul- 
bransen Co.  the  advertising  copy  used  will  be 
of  a  convincing  selling  nature,  full  information 
of  the  product,  what  it  does  musically  and  how 
it  can  be  bought.  It  will  have  the  usual  sell- 
ing appeal  that  can  be  linked  up  with  local  ad- 
vertising bv  the  dealer. 


Keeps  Dealers  Informed 

R,  A.  Forbes,  manager  of  sales  and  merchan- 
dise of  the  Victor  Talking  Machine  Co.,  Cam- 
den, N.  J.,  recently  sent  a  very  interesting  let- 
ter to  the  trade  giving  information  regarding 
the  line  of  talking  machines  and  radio  com- 
binations as  well  as  new  types  of  records  which 
will  be  placed  on  the  market  by  the  Victor  Co. 
this  Fall.  This  policy  of  keeping  in  touch  with 
the  trade  will  be  continued. 


The  recent  annual  outing  of  Sherman,  Clay 
&  Co.,  wholesale  and  retail,  at  Riverlot  Park, 
Portland,  Ore.,  was  a  great  success.  More  than 
100  employes  and  their  families  and  friends 
enjoyed  the  sports  and  other  features. 


R.  E.  Thompson  Marketing 
New  Cabinet  Type  Speaker 

Invented  by  Dr.  Leonard  F.  Fuller,  Vice-presi- 
dent of  the  Company,  and  Will  Be  Known  as 
the  Thompson-Fuller  Speaker 

In  addition  to  the  Thompson  bell  type  speak- 
er the  R.  E.  Thompson  Mfg.  Co.,  manufacturer 
of  neutrodyne  receivers,  has  developed  and 
placed  upon  the  market  a  cabinet  type  speaker. 


Dr.  Leonard  F,  Fuller 


It  is  known  as  the  Thompson-Fuller  speaker, 
having  been  designed  by  Dr.  Leonard  F.  Fuller, 
vice-president  and  chief  engineer  of  the  Thomp- 
son Co.  The  Thompson- Fuller  cabinet  speaker 
is  enclosed  in  a  mahogany  cabinet  with  most  at- 
tractive screened  grill. 

Dr.  Leonard  F.  Fuller,  designer  of  this  new- 
est R.  E.  Thompson  product,  is  a  scientist,  en- 
gineer and  executive  whose  experience  covers 
many  years  in  the  industry.  His  designs  are 
to  be  found  in  many  of  the  most  important 
radio  stations  throughout  the  world,  including 
a  majority  of  the  high-powered  stations  of  the 
American  Navy.  Dr.  Fuller  is  the  designer  of 
the  largest  single  transmitter  in  the  world,  the 
1,000,000-watt  station  of  the  French  Government 
at  Bordeaux. 

The  Thompson-Fuller  speaker  is  adjustable 
to  any  type  of  vacuum  tube  receiver  regardless 
of  number  of  tubes.  It  is  highly  sensitive,  pick- 
ing up  the  faintest  signals,  and  gives  results  on 
distance  reception  with  equal  quality  as  that 
received  from  local  stations.  It  passes  all  known 
acoustical  tests  and  is  free  from  squeals  and 
blurs  under  all  operating  conditions. 


Incorporation 

H.  B.  Alderman,  Buffalo,  N.  Y.,  was  recently 
incorporated  to  manufacture  wireless  instru- 
ments with  a  capital  stock  of  SOO  shares  of  pre- 
ferred stock  at  $100  per  share  and  500  shares  of 
common  stock  of  no  par  value.  H.  B.  and  F, 
W.  Alderman  and  H.  I.  Merwin  arc  the  incor- 
porators. 


The  Horner  Piano  Co.,  Evanston,  111.,  has 
moved  to  new  quarters  at  Sherman  avenue  and 
Grove  street.    The  move  was  made  necessary 

by  a  sicndily  prowing  bu^-ine^^.  


Monthly  Popular  Releases 

ITALIANSTYLE 

Records  and  Player-Piano  Rolls 

REPRODUCING  SELECTED  ITALIAN  POPULAR 
SONGS.  OPERATIC  and  DANCES 
Distributed  by 

ITALIAN  BOOK  CO. 

145-147  Mulberry  St.  Now  York,  N.  Y. 

CATALOGUES   SENT  ON  REQUEST 
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pmpare 

the  actual  shipments! 


Ill  August,  1924  we  shipped  a 
record-breaking  number  of  sets — 

This  August  we  actually  shipped 
more  than  four  times  as  many! 

o  o  o 

Our  dealers  tell  us  that  the  rea 
sons  for  their  buying  enthusiasm 
are: 

"THE  NEW  VALUES"— 

(A  new  six-tube  licensed  Neu 
trodyne  at  $110; anew  five  tube 
Latour  Receiver  at  $75  00;  and 
two  other  quick  selling  new 
models  at  higher  prices.) 


"BIGGER  PROEIT  MARGIN"- 
(Greater  discounts  than  ever 
before.) 

"REAL  DEALER 

PROTECTION"— 
(An  iron-bound  contract  direct 
with  the  manufacturer  through 
the  wholesaler.") 

O  6  • 

It  is  important  that  you  should 
get  the  details  of  the  Ereed 
Eisemann  proposition ! 

Write  to  the  Freed  Eisemann 
exclusive  territorial  jobber,  or 
write  to  us  and  one  of  our  ex- 
ecutives will  reply  personally. 


MANHATTAN  BRIDGE  PLAZA,  BROOKLYN,  N,  Y. 


FREED -EISEMANN 

MASTERY     IN  RADIO 
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Early  Fall  Demand  Creates  Optimism  in 

Milwaukee  and  Surrounding  Territory 


Dealers  Eagerly  Await  New  Talking  Machine  a: 
Year  in  History — Stage  Radio  Week — Impo 


nd  Radio  Models— Promises  to  Be  Biggest  Radio 
rtant  Dealers'  Meetings— Exhibits  at  Fairs 


Milwaukee.  Wis..  September  7— Bolh  phono- 
graph and  radio  jobbbers  in  this  city  state  that 
business  is  beginning  to  open  tip  for  Fall,  and 
everyone  is  very  enthusiastic  about  prospects 
for  the  season.  In  phonographs  business  lias 
been  showing  some  improvement  and  local  job- 
bers are  awaiting  the  arrival  of  new  Fall  mod- 
els with  considerable  interest,  as  many  dealers 
are  holding  off  somewhat  on  orders  until  the 
new  models  are  on  display.  Radio  has  started 
out  exceptionally  well,  and  the  general  opinion 
is  that  this  will  be  the  biggest  season  radio  has 
ever  seen. 

"Radio  Week"  Opens  Season 
Through  the  efforts  of  the  Wisconsin  Radio 
Trade  Association,  both  jobbers  and  dealers  in 
Milwaukee  and  other  parts  of  Wisconsin  fea- 
tured the  last  week  of  August  as  "Radio  Week." 
This  period  was  to  mark  the  opening  of  the 
radio  .reason  this  year,  and  jobbers  state  that 
the  publicity  obtained  through  advertising  and 
window  displays  will  undoubtedly  encourage 
earlier  buying  on  the  part  of  the  general  pub- 
lic. Special  window  cards  and  streamers  were 
distributed  by  the  Association  to  its  members, 
and  several  other  means  of  featuring  the  week 
were  used.  David  M.  Kasson,  vice-president  of 
the  Interstate  Sales  Co.,  which  features  Freed- 
Eisemann  and  De  Forest  sets,  and  treasurer  of 
the  Wisconsin  Radio  Trade  Association,  gave  a 
talk  on  "Radio  Week"  over  the  School  of  En- 
gineering station,  WSOE. 

Enthusiastic  Over  New  Sonora 
"I  am  very  enthusiastic  about  the  new  Sonora 
receiving  set,  and  we  have  already  placed  orders 
for  delivery  up  to  next  February,"  stated  Fred 
E.  Yahr,  of  Yahr  &  Lange,  Sonora  wholesalers 
in  Wisconsin  and  Michigan.  "During  the  past 
month  I  have  made  trips  through  both  Wis- 
consin and  Michigan  territory  and  I  have  found 
conditions  very  good,  except  in  some  northern 
communities  where  dry  weather  has  affected  the 
crops,  I  am  anticipating  a  very  good  season." 
S.  O.  Martin  Addresses  Sonora  Dealers 
Invitations  were  sent  out  to  about  300  Sonora 
dealers  in  Wisconsin  and  upper  Michigan  for  a 
dealers'  conference  held  September  1.  New 
models  were  on  display,  and  several  enthusiastic'| 
talks  on  the  prospects  for  the  coming  season' 


were  given  by  S.  O.  Martin,  president  of  ihe 
Sonora  Phonograph  Co.,  and  F.  V.  Goodman, 
general  sales  manager.  The  meeting  opened 
witli  a  general  discussion  in  the  morning,  which 
was  followed  by  luncheon  at  the  Milwaukee 
Athletic  Club.  Demonstrations  of  the  new 
lines  and  addresses  by  Sonora  officials  followed 
tlic  luncheon. 

David  M.  Kasson  Optimistic 

"Business  has  been  picking  up,  and  the  out- 
look for  Fall  is  excellent,"  stated  David  M.  Kas- 
son, vice-president  of  the  Interstate  Sales  Co., 
distributor  for  Freed-Eisemann  and  De  Forest. 
"We  held  a  big  meeting  of  Freed-Eisemann 
dealers  here  recently  and  Ihc  general  optimistic 
note  which  prevailed  at  the  meeting  bodes  well 
for  tiie  radio  industry  in  this  territory." 
Alex  Eiseraann  Addresses  Dealers 

More  than  100  Wisconsin  dealers  were  enler- 
tained  by  the  Interstate  Co.  on  October  20  at  a 
banquet  in  honor  of  Alex  Eisemann,  treasurer 
of  the  Freed  Eisemann  Radio  Corp.  The  ban- 
quet was  held  in  the  Elizabethan  room  of  the 
Milwaukee  Athletic  Club,  which  was  attractively 
decorated  for  the  occasion.  An  address  on  mer- 
chandising policies  and  the  practical  future  of 
radio  was  delivered  by  Mr.  Eisemann,  following 
the  banquet.  Paul  Cornell,  of  a  well-known 
Eastern  advertising  company,  discussed  in  de- 
tail the  advertising  appropriation  of  the  Freed- 
Eisemann  Corp.  and  displayed  some  beau- 
tiful double-page,  multi-colored  advertising. 
Merchandising  in  general  was.  discussed  by 
Marx  Max,  musical  merchandising  manager  of 
Gimbel  Bros,  department  store  in  New  York 
City.  Harry  Goldsmith,  secretary  of  the  Badger 
Talking  Machine  Co.,  spoke  on  Freed-Eisemann 
policies.  Mr.  Kasson  presided  over  the  meet- 
ing as  toastmastcr.  Following  these  addresses, 
a  number  of  prominent  Wisconsin  dealers  spoke 
on  their  experiences  with  Freed-Eisemann.  All 
agreed  tliat  a  very  prosperous  season  was  ahead 
of  them.  Mr.  Kasson  plans  to  attend  the  New 
York  radio  show  this  month. 

Expects  Busy  Fall 

"Prospects  for  the  Fall  are  very  bright,"  de- 
clared Harry  Goldsmith,  secretary  of  the 
Badger  Talking  Machine  Co..  Victor  jobber. 
"Crop  conditions   throughout  this   section  are 


For  your  sets- 

the  tube  that  took  l>lew  York  and 
Philadelphia  by  Storm 


Retail  Price 

S-40tK)-S  volt.  Standard  Base. 


Ail  models  sold  with  a  10 
fiay  -written  guarantee 

OTHER  MODELS  SELL  AT 
3  coll— SHOO  amo.  MMaiufc  Bait 

Model  S-81M  Det-Ampl  2.S0 

5  oi/(— amp.  Slandoid  Boir 

Uodel  5-200  Detector  2.50 

Model  S-4W0  Det-Ampl  ...  2J50 
Model  S-700  Power  Tube...  5.00 

3  colt—IIIOomp.  MMaluriBou: 

Model  S-WO  Det.-Ampl  2.50 

/Vi  cof/— amp.  Standard  Bate 

Model  S-300  Det-Ampl  2.50 

5  oolt—161  lOOamp.  Standard  Bust 
Model  S-1600  Det.-Ampl   AM 


Equip  your  sets  with  the  tubes 
that  eliminate  rushing, sputter- 
ing tube  noises  by  nieans  of  tri- 
angular stabilizing  plates — an 
exclusive  Schickerling  feature. 

Try  Schickerling  tubes  in 
comparison  with  any  others  — 
note  the  big  difference  in  tone 


and  volume.  Sturdy, long-lived 
and  so  sensitive  that  far-off' 
stations  come  in  with  bell-like 
clearness. 

Greater  consumer  satisfac- 
tion and  quicker  sales  come 
with  the  use  of  Schickerling 
tubes.  A  ^reat  improvement .' 


fVrite  or  wire  for'our  infi^resting  ilpalcrs  proposition 
that  insures  legitimate  profits. 

SCHICKERLING  PRODUCTS  CORPORATION 

ExecMllvc  OITicta  and  Faaory:  401-407  Mulbcrrv  Strcci,  Newark,  N.J 
Neu  Yo.fc  OjS«>-- 

Knickcrboefcer  Buildine.  Brondwa>- &  «nd  St.       Jewelers  Building,  36  W,47th  St, 
Havemcyer  Building,  CortUndi  and  Church  Sts. 
PKUudelphia  O/ficc:  Jefferson  Building.  1015  Chestnut  Street 

SCHICKERLING 

RADIO  TUBES 

Wi//i  Ihe  SlabUiiin4  Th'an^ular  P/otes 
Mad  Orders  filled  from  our  I^eumrk  factory 


remarkable,  and  nothing  can  stop  a  big  Fall." 

Mr.  Goldsmith  stated  that  plans  were  being 
developed  for  dealer  conferences  as  soon  as  the 
new  Victor  models  were  received  but  that  the 
dates  had  not  yet  been  set. 

Pushing  Music  Master 

"We  have  been  way  ahead  of  our  schedule 
for  the  past  month,  and  Fall  business  promises 
to  be  exceptionally  good,"  stated  Harry  Hahn, 
of  the  American  Radio  &  Equipment  Co..  which 
is  featuring  the  Music  Master  and  Magnavox 
lines.  "We  are  meeting  with  considerable  suc- 
cess by  advocating  making  radio  a  twelve 
months"  business,  and  to  this  end  we  are  keep- 
ing in  touch  with  our  dealers  by  mail  at  least 
every  ten  days."  The  American  Radio  &  Equip- 
ment Co.  was  the  first  local  firm  to  hold  a  con- 
'ference  of  dealers,  having  brought  together 
their.  Music  Master  dealers  last  July.  Since 
then  the  company  has  been  working  on  a  ten 
weeks'  sales  campaign  on  the  Music  Master 
line,  which  has  been  helping  to  boost  sales. 

In  order  to  keep  an  exact  record  of  dealers 
who  have  been  calling  at  the  offices  of  the  com- 
pany, this  firm  has  started  a  guest  book  and  all 
visitors  are  requested  to  register.  Those  whose 
names  appear  for  the  first  three  days  include 
H.  J.  Meyer,  of  Plymouth,  Wi.s.;  A,  L.  Pitz- 
schler,  Theresa;  E.  W.  Tucker,  North  Prairie; 
Harry  Neuman,  Lake  Geneva;  W.  Tomlinson, 
Kenosha;  and  Leo  Hobbins,  Green  Bay. 
Many  Bnmswick  Exhibits  at  Fairs 

"During  the  past  month  I  have  been  visiting 
dealers  who  had  displays  at  the  county  fairs 
around  the  State,  and  I  have  been  very  well 
satisfied  with  the  results  they  are  getting,"  said 
Carl  Lovejoy,  local  representative  of  the 
Brunswick  Co.  "Most  of  them  have  been  hold- 
ing some  sort  of  a  contest  with  a  Brunswick 
phonograph  or  Brunswick  Radiola  as  the 
prize,  and  they  ^  have  been  doing  very 
well.  Brunswick- Radiolas  have  been  moving 
better  during  the  past  month  as  dealers  find 
conditions  more  favorable  for  selling  them. 
Fall  business  is  beginning  to  open  up  fine." 

Mr,  Lovejoy  states  that  the  record  business 
has  been  holding  up  remarkably  well,  with  a 
variety  of  popular  numbers  in  great  demand. 

Mr.  Lovejoy  made  a  trip  to  Chicago  at  the 
end  of  August  to  secure  further  information  on 
deliveries  of  the  new  Panatrope  which  is  being 
manufactured  by  Brunswick,  and  states  that  spe- 
cial plans  for  introducing  this  model  will  be 
made  as  soon  as,  deliveries  are  assured. 

Ordering  for  Fall 

"Radio  is  opening  up  very  early  this  year," 
reported  A.  J.  Raetz,  manager  of  the  Radio 
Corp.  of  Wisconsin,  which  features  the  Pathe 
line.  "We  have  orders  on  file  far  in  excess  of 
last  year  to  be  delivered  as  soon  as  new  models 
are  received.  Business  at  the  beginning  of  Sep- 
tember is  about  equal  to  what  we  were  doing  in 
October  last  year. 

Atwater  Kent  Conclave  a  Success 

"Business  has  been  very  good  wilh  us,  and 
we  are  about  four  weeks  ahead  of  last  year  on 
our  orders,"  said  Ralph  Miller,  secretary-treas- 
urer of  the  Radio  Specially  Co.,  which  features 
Atwater  Kent. 

About  150  Atwater  Kent  dealers  attended  the 
dealers'  conference  held  by  the  Radio  Specialty 
Co.  at  the  Milwaukee  Athletic  Club.  The  con- 
ference opened  in  the  early  part  of  the  after- 
noon, August  28,  and  clcsed  with  a  banquet  that 
evening.  According  to  Mr.  Miller,  dealers  were 
very  much  pleaded  with  the  meeting  and  ex- 
pressed enthusiastic  opinions  concerning  the  fu- 
ture of  radio. 

R.  F.  Davis,  sales  manager  for  the  Atwater 
Kent  Co.,  Philadelphia,  was  one  of  the  principal 
speakers  at  the  meeting,  outlining  the  policies 
and  explaining  the  merchandise  featured  by  this 
company.  Martin  J.  Polikoff  spoke  on  Pooley 
cabinets,  and  Ben  Duffy,  of  a  prominent  Eastern 
advertising  firm,  presented  some  new  ideas  on 
radio  advertising.  Other  representatives  of  the 
Atwater  Kent  Co.  to  attend  the  meeting  were 
Robert  Wheeler,  Hayes  Clark  and  T.  W.  Mac- 
Dowell.  The  meeting  was  in  charge  of  Leo 
Nohl, 
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A  Victor  Victory 

A  true  sportsman  dots  not  expect  to  win  always.  Many  victories,  culminating 
in  supremacy,  are  often  productive  of  laxitv.  indifference  or  over-confidence.  It 
h  true  in  social  life  and  particularly  so  in  business.  Fortunately,  the  law  of  com- 
pensation and  other  uncontrollable  factors  keep  us  on  our  mettle. 

As  a  great  modern  business  organization  does  not  depend  upon  one  man  or 
group  of  men,  reorganization,  injection  of  new  ideas,  new  inventions,  and  the 
adoption  of  other  modem  means  at  times  become  necessary,  to  maintain  leadership. 

Recently  it  became  apparent  that  the  Talking  Machine  industry  must  re- 
awaken and  reclaim  the  buying  interest  of  the  public  or  soon  relinquish  its  proud 
supremacy  in  tlie  field  of  home  entertainment.  The  theatre,  the  dance  hall,  the 
automobile  and  lately  the  radio  have  challenged  the  Victrola  and  it  seemed  to 
be  playing  a  losing  game,  but  the  crisis  has  been  met  and  passed.  The  game  is 
never  lost  until  it  is  over,  and  now  the  Victor  Company  have  scored  and  will 
win.   This  Victory  will  become  unquestionably  apparent  within  a  very  short  time. 

Victor  goodwill  has  made  possible  the  marketing  (jf  millions  of  Victrola:?  with 
a  success  beyond  the  most  optimistic  expectations.  The  way  is  paved  for  the 
introduction  of  a  new  Victrola,  embodying  improvements  in  recording  and  repro- 
ducing of  sound,  revolutionary  beyond  all  former  conceptions  of  Talking  Machine 
tone  and  the  commercial  possibilities  of  the  product. 

We  are  nut  overlooking  the  wonderful  advances  that  are  being  made  in 
Radio  this  year,  and  we  will  make  available  to  our  dealers  the  best  in  Radio. 

Anv  attempt  to  describe  adequately  the  new  Victor  product  we  will  offer 
our  dealers  this  Fall  would  be  futile.  Mr.  Victor 
IJealer.  you  must  see  and  hear  the  new  instrument,  if 
you  would  be  convinced.  Have  your  enthusiasm 
aroused  and  a  most  profitable  future  made  apparent  by 
letting  us  give  you  a  demonstration  of  the  iicu-  Ortho- 
<tl^f^  phonic  \'ictrola  and  the  tmv  Victor  Record. 

1.  NI-:VVCOMB  BLACKMAN. 
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STRAND  PRICES 

Gigantic  Purchase  by  the 
Player-Tone  Talliing  Machine  Co. 

We  have  purchased  the  complete  stock 
of  Strand  Phonographs  and  Radio  Cab- 
inets and  offer  these  splendid  quality 
instruments  at  50%  off  former  list  prices 


Write  or  wire  for  NEW  net  trade  prices  on  large  or 
small  quantities.    Special  prices  on  carload  lots. 


Player-Tone  Talking  Machine  Company 

632  Grant  Street  Pittsburgh,  Pa. 

Eastern  Representative:  CEORCE  W.  LYLE 
Showrooms  and  Offices,  95  Madison  Avenue,  New  York  City 
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REDUCED  50% 


STRAND  MODEL  l(i 
Width,  44  III.;  Depth.  2ri'-S  In.; 

Height,  Siyi  in. 
Fomicr  LIhI  Price,  JliSii  SIOC 
New  lAat  Prii'o  IfiO 


E 
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STRAND  MODEL.  40 
Width,  42  In.;  Deutli,  2S'i  in.;  Hyit'ht,  in, 

Fomier  List  Prlc-,  S-Joli  S4AA 
S-.-W  T.l^t  Pricp   lUU 


.^i^glMIIIIIIIIIII— iiiLiifllllll 


STR.\.ND  MOllE':!, 
Wldtli,  3G  In.;  Depth,  2i  in:  Hfifhl,  :U  In. 
Former  List  Prli-i',  S££0 
Now  I,lNt  Prico  W£aWU 
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STRAND  MODEL  20 
Width.  ;!S  In.;  Depth,  21  in.;  Heigiit.  34  In. 
Foiiniii-  List  Price,  SITfi  SC 
Ni-w  I,l>t  PrliM*   
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Radio 
Receiver 


Selectivity  means  more 
with  the  Valleytone 

—more  sales  for  the  dealer,  because  more  satisfaction  for  the  user 


Appearance 

The  Valleytone  is  mounted  in 
a  ^olit^  walnut  cabinet  fin- 
ished in  two  tones  with  inlaid 
gold  strijie.  Grained  and  en- 
graved bakclite  panel,  trimmed 
in  sold. 

Console  Models 

The  X'alleytone  may  be  ob- 
tained in  a  beautiful  console 
model.  A  special  Valley  table 
as  shown  above  with  built-in 
loud  speaker  may  also  be  pro- 
cured for  the  Valleytone. 


The  Valleytone  5-Tiibe  Radio  Receiver  l»  extremely  selective.  It  lias 
no  trouble  separating  stations  on  wave  lengths  only  four  or  five  meters  apart, 
whether  distant  or  local  stations.  The  l-'allcy  Toroidal  Coils  make  this 
selectivity  possible.  I 

In  addition,  the  Valleytone  has  a  balanced  tone.  The  pulcntial  balance 
method  of  suppressing  oscillation  makes  the  tone  of  this  set  clear,  mellow 
and  free  from  the  howls  and  squeaks  which  have  been  the  plague  of  radio. 

Radio  receiving  sets  are  bought  for  these  two  qualities.  These  qualities 
are  the  measure  of  success,  of  results.  .4nd  results  are  what  buyers  want. 

Sell  results.  Sell  satisfaction.  Sell  the  kind  of  radio  performance  that 
Mr.  and  Mrs.  John  J.  Public  want.    Sell  the  Valleytone. 

Consult  your  jobber  or  write  us  for  the  full  story  of  the  Valleytone 
5-Tube  Radio  Receiving  Set.  We  are  telling  that  story  to  millions  this  year 
in  magazine  and  newspaper  advertising,  and  we  are  looking  for  good  dealers 
to  profit  with  us  on  this  better  radio  receiver. 

VALLEY  ELECTRIC  CO        Radio  Division  ST.  LOUIS,  U.S.A. 

B'Giulict  in  Pn>u-it(\l  Cities 

Volley 
Battery  CborS.n 


Valleytoi 
Radio  Rccei 


Valley 
B-niiminalc 


The  Valley 
Battery  Charger 

The  \  alley  Battery  Charter  is 
the  only  charger  needed  for  all 
radio  batteries:  6-volt  A  bat- 
teries ;  24,  48,  72  or  96  volt  13 
batteries;  and  2-volt  batteries. 
Correct  6-amperc  charging 
rate.    Safe.    Quick.  Eci 


The  Valley 
B  ■  E  1  i  m  i  n  a  t  o  r 

The  \a.\\cy  B-EHmin;it.,r  i-- 
made  for  recti  vinf;  sets 
from  one  to  eipht  tubes.  It 
costs  less  at  llie  start  than  wii 
B  balteries  and  less  in  the  \«n-^ 
run  than  dry  cells,  too.  Much 
more  satisfactory  than  either. 


Valley  Electric 
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Interstate  Commerce  Commission  Issues 

Freight  Schedules  on  Radio  Receivers 

Take  Effect  in  Official  Southern  and  W^stl^r^^r:;^ Carload  Lots-Refuses  Approval  on 
Proposed  Increases  on  Radio  Sets  and  Talking  Machines  Combined 
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Washington,  D.  C,  September  8.— The 
Interstate  Commerce  Commission  has  ap- 
proved schedules  proposed  by  the  railroads  on 
radio  receiving  sets,  in  carloads,  in  official 
Southern  and  Western  territory,  which  would 
result  in  increased  freight  charges,  but  has  re- 
fused approval  of  the  proposed  increases  on 
talking  machines  and  radio  sets  combined,  in 
carloads,  and  has  ordered  the  carriers  to  file 
new  schedules  which  will  be  in  accordance  with 
this  decision. 

The  schedules  were  originally  filed  to  become 
effective  February  10.  last,  but  were  suspended 
upon  protest  by  the  Music  Industries  Chamber 
of  Commerce,  the  Radio  Corporation  of  Amer- 
ica and  other  radio  and  phonograph  manufac- 
turers, who  claimed  the  proposed  rates  were 
too  high  to  be  justified. 

On  account  of  the  comparatively  recent  de- 
velopment of  radio  receiving  sets,  specific  pro- 
vision has  not  heretofore  been  made  for  them 
in  freight  classifications.  The  railroads  admit- 
(cd  during  the  hearings  that  they  are  electrical 
appliances,  which,  when  not  otherwise  specifi- 
cally rated,  arc  rated  first  class  in  less  than 
carloads  and  third  class,  with  a  flat  minimum 
of  30,000  pounds,  in  carloads.  Radio  loud 
speakers  are  specifically  rated  \'A  times  first 
class  in  less  than  carloads  and  second  class, 
minimum  12,000  pounds,  in  carloads.  Specific 
provision  is  likewise  made  for  radio' tubes,  at 
double  first  class  in  less  than  carloads  and  first 
class,  minimum  14.000  pounds,  in  carloads. 

The  music  and  radio  industries  hold  the  opin- 
ion that  under  the  classification  ratings  now  in 
effect  radio  sets  are  subject  to  the  ratings  pro- 
vided for  electrical  appliances.  The  railroads 
concurred  in  this  view,  except  in  the  case 
of  sets  equipped  with  loud  speakers  or  tubes 
or  both;  where  these  parts  are  included 
in  a  set  they  contended  that  the  whole 
constitutes  an  electrical  appliance  combined 
with  tubes  or  with  a  loud  speaker,  as  the  case 
may  be.  and  that  under  the  rules  relating  to 
combination  articles  or  differently  classed 
articles  in  the  same  package  the  applicable  rat- 
ing is  that  provided  for  the  highest-classed  arti- 
cle in  the  combination  or  package.  The  com- 
mission holds  that  the  industries'  interpretation 
of  the  existing  provisions  is  correct  and  that 
where  a  set  is  designed  for  the  reception  of 
tubes  or  a  loud  speaker  or  both  and  those  parts, 
or  either  of  them,  are  shipped  with  the  set, 
whether  installed  or  separately  packed,  the 
whole  constitutes  a  single  electrical  appliance 
and  must  be  rated  as  such. 

In  the  absence  of  specific  provision  in  the 
classification  for  talking  machines  and  radio 
sets  combined,  they  have  been  rated  under  the 
combination-article  rule  as  a  talking  machine 
and  an  electrical  appliance  combined.  Talking 
machines  are  rated  first  class,  in  less  than  car- 
loads, and  second  class,  minimum  16,000  pounds, 
in  carloads.  Less-than-carload  shipments  of 
talking  machines  and  electrical  appliances  arc 
rated  the  same,  first  class,  but  carload  shipments 
of  talking  machines  are  classed  higher  than  car- 
load shipments  of  electrical  appliances.  Ac- 
cordingly, under  the  combination-article  rule 
the  ratings  on  talking  machines  and  radio  sets 
combined  arc  first  class  in  less  than  carloads, 
and  second  class,  minimum  16,000  pounds,  in 
carloads. 

By  the  schedules  filed  by  the  railroads  they 
proposed  to  establish  Icss-than-carload  ratings 
on  radio  sets  and  talking  machines  and  radio 
sets  combined  of  lyj  times  first  class  in  the  offi- 
cial and  Western  territories  and  double  first 
class  in  the  Southern  territory;  and  a  uniform 
carload  rating  on  both  articles  of  second  class, 
minimum  20,000  pounds.  On  carload  shipments 
of  radio  sets  it  was  proposed  to  increase  the 


rating  from  third  to  second  class,  with  a  reduc- 
tion in  the  minimum  from  a  flat  minimum  ol 
30,000  pounds  to  a  graduated  minimum  of  20.000 
pounds,  according  to  the  size  of  the  car  used. 
On  carload  shipments  of  talking  machines  and 
radio  sets  combined  it'was  proposed  to  continue 
the  rating  of  second  class,  but  to  increase  the 
minimum  from  16,000  to  20,000  pounds.  - 

During  the  course  of  hearings  before  Exam- 
iner Flynn,  a  great  mass  of  evidence  was  intro- 
duced showing  the  weights  and  values  of  the 
two  classes  of  shipments  and  their  comparison 
with  other  commodities  taking  various  rates. 
Much  evidence  was  introduced  relative  to  ihe 
recency  and  development  of  radio  and  the  vari- 
ous uses  to  which  it  is  put. 

The  railroads  claimed  that  the  installation  of 
a  radio  set  in  a  talking  machine  substantially 
increases  the  value  without  materially  increas- 
ing the  weight.  They  admitted  that  the  values 
of  the  more  expensive  and  elaborate  types  of 
talking  machines  may  equal  or  exceed  the 
values  of  some  types  of  machines  equipped  with 
radio  sets,  but  contended  that  average  condi- 
tions must  be  considered  in  determining  classi- 
fication ratings.  They  claimed  that  the  existing 
ratings  on  talking  machines  are  too  low  in  view 
of  the  development  in  the  models  of  such 
machines  since  the  ratings  on  talking  machines 
were  originally  established  at  which  time  they 
were  small,  compact  and  portable  and  much 
heavier  per  cubic  foot  than  the  present  types. 

The  music  industries  claimed  that  the  pro- 
posed minimum  of  20,000  pounds  on  talking 
machines  with  radio  sets  combined  cannot  be 
loaded  in  a  36-foot  car.  The  roads  did  not  in- 
sist that  the  proposed  minimum  can  be  loaded 
but  contended  that  the  proposed  rating  of  sec- 
ond class  was  reasonable  only  when  applied 
with  a  minimum  of  not  less  than  20,000  pounds. 
The  commission,  however,  has  consistently  re- 
fused to  approve  a  minimum  weight  which  it  is 
impossible  to  load,  and  refused  to  do  so  in  this 
case. 

In  its  decision  the  commission  approved  the 
proposed  ratings  on  radio  sets  except  to  the  ex- 
lent  that  the  less-than-carload  rating  proposed 
in  Southern  territory  should  not  exceed  1 
times  first  class,  disapproving  the  double  first 
class  rate  asked.  It  also  approves  the  proposed 
ratings  on  talking  machines  and  phonograph 
rates  combined,  in  less  than  Carloads,  with  the 
same  exception.  The  proposed  ratings  on  talk- 
ing machines  and  radio  sets  combined,  in  car- 
loads, however,  is  disapproved  as  it  provides  for 
a  minimum  weight  which  cannot  be  loaded. 

The  carriers  are  instructed  to  cancel  the  orig- 
inal schedules  on  or  before  September  19,  next, 
and  file  new  schedules  complying  with  the  com- 
mission',s  findings. 


and  thus  to  place  myself  in  a  position  where  I 
would  be  able  to  co-operate  with  them  more 
readily,  due  to  an  intimate  knowledge  of  their 
particular  problems.  I  have  always  felt  that  not 
only  should  a  manufacturer  of  parts  and  acces- 
sories which  go  to  make  a  complete  phono- 
graph turn  out  the  best  possible  product,  but 
he  should  also  give  his  customers  the  utmost 
in  service  and  co-operation  towards  making 
their  problems  simpler  and  more  easily  solved. 
This  has  been  our  policy  since  our  cslablish- 
mcnl  in  business,  and  I  feel  that  it  has  been 
justified,  as  the  business  has  increased  in  vol- 
ume year  after  year," 


Finds  West  and  Mid-West 
Trade  Enjoying  Good  Demand 

Herman  Segal,  president  of  the  Unique  Re- 
production Co.,  New  York,  manufacturer  of 
Add-A-Tonc  sound  boxes  and  reproducers,  for 
use  in  cabinet  phonographs  and  portables,  re- 
cently returned  from  an  extensive  trip  through 
the  West  and  Middle  West,  Mr.  Segal  took 
this  trip  in  the  interest  of  business  and  visited 
the  factories  of  several  large  manufacturers 
with  whom  he  is  doing  business. 

In  discussing  conditions  as  he  saw  them  dur- 
ing his  trip,  Mr,  Segal  said:  "The  manufaclurers 
whom  I  interviewed  all  seemed  to  be  enjoying 
a  good  volume  of  business  and  look  forward 
eagerly  to  an  exceptionally  good  Fall  trade. 
The  purpose  of  my  trip  was  to  familiarize  my- 
self with  the  production  problems  which  were 
confronting  the  firms  for  whom  I  manufacture 


Ohio  Sales  Go.  Chartered 

Papers  of  incorporation  have  been  filed  re- 
cently by  the  Ohio  Musical  Sales  Co.,  of  Cleve- 
land. H.  M.  Deering,  J.  C,  Logue,  and  Dorr  E. 
Warner  are  the  incorporators.  The  concern 
has  an  authorized  capital  stock  of  $100,000. 


oJlll  foryou  ! 

A  GOOD  TUBE  ffg^ 

Produced  by  a  responsible 
org;anization,    who    know  py^^^' 

Unusual  profit— ripd  pol-  vV'"^ 
icy,  local  and  national  ad- 
vertising-. 

A  sensible  guarantee — each 
tube  serial  numbered. 
At  the  public  demand  re- 
tail price  $2.00  each— all 

TYPES.  $2.00 

CuiDd4.  2.73 

 DISTRIBUTORS  

HlDpcc-Slat..  Aulo    D«  Mein.i  Rown   Talking   Mathine. Bo.lgJ, 

3™'   Cidar  RBprUi  Bait.  Hub  Wheel  C*  Banimurt 

Radio  Oenkfi  Co. San  Franclieo  CrcFe  Auto  Sun.  Co  Buflalo 

Wditefn   Llflhl  Co..LMAngcle.  H.   0.   Tnyror   Co...  .isulIiiK. 

Franklin  Elet.  Sup.  Co.Phllo.    Hnmhuro  Broi   pmibunm 

Kexitono  Radio  Dlit.  Co.Phlla.  Reynold)   Radio  Co  Denver 

Allcntown    Radio  Co.Alienlo-n    Suir-Foinler  Co  SynicuM 

Goodlin  Auto  Co.,  South  Bend    Ed.  J.  GimIz  Co  Clncfnnatt 

Fort  Wajino  Iron  Co,  Ft.  Wayne    Elgin    Rndlo   Corp  Elgin 

Swanion    Elec.    Co. , ,  Evint>lii«  Ailierta  Radio  Co.  Albcrla.  Can. 

SUPERTRON  MFG.  CO. 

HOBOKEN,  N.  J. 

Eiport  DlvWon,  220  Broadnsi-,  N.  T.  CUp 

■  Factory  Brandies  "  

CHICAGO  31  E.  Van  Buren  Strut 

ATLANTA  Georgia  Savlngi  Bank  BIdg. 

DALLAS   200Si,i  Commeree  Strrcl 

PHILADELPHIA   353  No.  4in  Street 

PHILADELPHIA  3S3  No.  Jth  Street 

INDIANAPOLIS  19  Areado 

MINNEAPOLIS  22%  So.  4th  Street 

KANSAS  CITY  .410  Eait  Nth  Street 

DENVER  IMI    Stout  Street 

SAN    FRANCISCO  Riaito  BIdg. 

Exfiibiling  at 
[RATIONAL  RADIO  EXPOSITION 
Grand  Cftlral  Palace 
Sept.  12-19 

SUPERTRON 
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Kolster  Radio  Opens  New 

Divisional  Sales  0£Bces 

Local  Sales  Headquarters  at  Boston,  Washing- 
ton, Chicago  and  San  Francisco  Now  Operat- 
ing—Close Contact  With  Trade  Assured 

Four  new  divisional  sales  offices  in  all,  located 
in  Boston,  Washington,  D.  C,  Chicago  and  San 
Francisco,  have  been  opened  by  the  Federal 
Telegraph  Co.,  according  to  an  announcement 
just  made  to  the  trade.  All  four  offices  are  in 
the  hands  of  men  well  known  in  the  radio  bus- 
iness. 

W.  A.  Hendrickson  has  been  appointed  man- 
ager of  the  Boston  office,  located  in  the  Rice 
Building,  from  which  he  will  cover  the  New 
England  States. 

W.  A.  Eaton  is  in  charge  at  Washington, 
D.  C,  with  offices  in  the  Munsey  Building, 
where  he  will  hold  forth  over  the  Eastern  sec- 
tion of  the  country.  South  to  include  Florida 
and  West  to  Ohio. 

H.  F.  Tideman,  manager  of  the  Chicago  of- 
fice, at  33  South  Clinton  street,  that  city,  is  cov- 
ering the  mid-Western  States  West  to  the  Rocky 
Mountains. 

G.  L.  Sfannard  is  manager  of  the  San  Fran- 
cisco office,  located  in  the  Hobart  Building, 
which  are  the  home  offices  of  the  Federal  Tele- 
graph Co.  of  California,  and  will  cover  the  Pa- 
cific Coast. 

New  York  State,  northern  New  Jersey,  and 
the  metropolitan  district  have  been  reserved  for 
the  New  York  office  in  the  Woolworth  Build- 
ing, which  is  merchandising  headquarters  for 
Kolster  radio. 

It  is  the  intention  of  thfe  Federal  Telegraph 
Co.  to  give  the  fullest  measure  of  protection 
and  support  to  established  Kolster  radio  dis- 
tributors and  dealers,  and  through  these  divis- 
ional sales  offices  to  maintain  close  contact 
with  the  trade  in  general  in  their  respective  re- 
gions. 


Zenith  Expert  in  New  Orleans 

New  Orleans,  La,,  September  7. — Rudolph  Todd, 
who  qualified  as  an  expert  at  the  Zenith  Radio 
School,  Chicago,  has  been  added  lo  the  staff 
of  Woodward,  Wight  &  Co.,  one  of  the  most 
extensive  distributors  of  radio  instruments  and 
supplies  in  the  South. 

The  concern  is  distributing  "The  Voice  in  the 
Air,"  a  36-page  radio  catalog  of  their  own  com- 
pilation, and  has  announced  copies  of  the  book- 
let will  be  sent  to  any  radio  dealer  on  applica- 
tion. 


Opens  New  Store 

C.  Durkee  recently  opened  a  new  music  store 
in  the  Baker  Building  on  Superior  street,  AI- 
man,  Mich. 


Valley  Electric  Co.  Intro- 
duces Valleytone  Receiver 

New  Creation  Has  Many  Novel  Features— Also 
Makes  Eliminator  and  Battery  Charger 

The  Valley  Electric  Co.,  3157  Kings  Highway, 
St.  Louis,  Mo.,  manufacturer  of  the  Valley  bat- 
tery charger,  has  introduced  to  the  trade  a  radio 
receiving  set,  known  as  the  Valleytone  receiver. 
Handsome  folders  illustrated  in  gold  and  brown 
have  been  mailed  to  dealers  showing  the  set, 
which  is  a  five-tube  model  with  radio  frequency 
circuit.  By  means  of  a  patented  appliance, 
termed  the  "Polenlial  balance  method  for  sup- 
pressing oscillation,"  a  small  coil  is  placed  upon 
the  doughnut  coil,  preventing  the  set  from  go- 
ing into  oscillation,  and  producing  pure  tone, 
with  both  range  and  selectivity. 

The  Valleytone  is  finished  in  two-lone  walnut, 
with  gold  inlay  on  the  top  and  sides.  The  panel 
is  of  bakelite.  with  vernier  adjustment  on  the 
gold-trimmed  and  lettered  dials.  The  set,  which 
was  placed  upon  the  market  about  two  months 
ago,  lists  for  $115,00. 

A  "B"  battery  eliminator  has  also  been  per- 
fected and  introduced  by  the  Valley  Electric 
Co.,  listing  at  $30.00.  It  is  attached  to  any  light 
socket,  and  provides  an  even,  steady  source  of 
current.  The  controls  are  adjustable,  allowing 
the  operator  to  obtain  clear  distinct  reproduc- 
tion by  regulating  to  exactly  the  right  voltage. 
The  manufacturer  states  that  the  Valley  elim- 
inator may  be  operated  at  a  cost  of  about  one- 
tenth  of  a  cent  an  hour. 

The  Valley  battery  charger,  perhaps  the  old- 
est and  best  known  of  the  Valley  radio  prod- 
ucts, having  been  on  the  market  for  a  consider- 
able length  of  time,  is  presented  this  season 
with  several  improvements.  It  is  furnished 
with  an  engraved  and  grained  bakelite  panel, 
with  a  moulded  glass  lop  designed  to  make  it 
tamper-proof  and  to  enhance  its  appearance. 
Rubber  feet  underneath  the  charger  protect  pol- 
ished surfaces.    The  charger  lists  for  $19.50. 

Atwater  Kent  to  Exhibit 

at  Gotham  Radio  Shows 

During  the  two  radio  expositions  to  be  held 
in  New  York  City  during  the  middle  of  Sep- 
tember, the  Atwater  Kent  Mfg.  Co.,  Philadel- 
phia, Pa-,  will  establish  headquarters  at  the 
Commodore  Hotel.  They  will  exhibit  at  the 
Fourth  Annual  Radio  Exposition  which  opens 
at  noon  on  September  12  at  the  Grand  Central 
Palace  and  also  at  the  2S8th  Field  Artillery 
Armory,  Kingsbridge  Road  and  Jerome  avenue. 
New  York,  where  the  Annual  Radio  World's 
Fair  will  be  opened  at  7:00  p.  m.  on  Monday, 
September  14. 

It  is  announced  that  the  complete  line  of  At- 
water Kent  receiving  sets  and  radio  speakers 
will  be  exhibited  at  both  these  shows  and  the 


company  is  extending  a  cordial  invitation  to 
visit  the  displays  at  both  the  Armory  and 
Palace. 

Install  Stromberg-Carlson 
Switchboard  at  Kodak  Park 

The  Stromberg-Carlson  Telephone  Mfg.  Co., 
of  Rochester,  N.  Y..  manufacturer  of  a  line  ol 
radio  receiving  sets  which  have  become  tre- 
mendously popular  among  discriminating  radio 
fans,  has  built  up  its  present  fine  reputation  over 
a  period  of  thirty  years  engaged  in  the  manu- 


Stromberg-Carlson  Installation 


facture  of  telephone  apparatus,  cables  and  sup- 
plies. Radio  is  the  most  recent  branch  of  activ- 
ity engaged  in  by  this  firm.  The  concern  has 
made  installations  of  its  switchboards  and  other 
apparatus  in  some  of  the  largest  factories  and 
commercial  structures  in  the  country.  Among 
the  most  recent  was  the  installation  of  a  new 
switchboard  at  the  Kodak  Park  plant  of  the 
Eastman  Kodak  Co..  Rochester,  N.  Y..  which 
is  considered  one  of  the  largest  private  branch 
exchanges  in  this  section. 

Radio  at  Sesqui-Gentennial 

Arrangements  have  been  completed  whereby 
a  mammoth  radio  educational  exhibit  will  be 
held  at  the  Sesqui-Centennial  International  Ex- 
position to  be  held  in  Philadelphia  from  June  to 
September  of  1926.  Over  50,000  square  feet  of 
floor  space  have  been  allotted  to  the  radio  in- 
dustry, this  space  to  be  located  in  the  Libera! 
Arts  Palace,  the  most  beautiful  building  planned 
for  the  exposition.  The  exhibit  will  portray  the 
development  of  radio  from  both  the  technical 
and  artistic  standpoints.  Many  leading  radio 
manufacturers  have  already  reserved  space  at 
the  exposition. 


Opens  Repair  Department 

Canton,  0..  September  !;.— Announcement  is 
made  by  the  Home  Music  Co.  of  the  opening  of 
an  up-to-date  repair  department,  for  the  repair 
of  all  makes  of  talking  machines  and  radios.  The 
new  department  has  been  installed  to  the  rear 
of  the  store.  The  Home  Music  Co.  is  one  of 
Canton's  newest  and  most  attractive  retail 
music  stores. 


The  New  Minnelli  Portable 

This  newest  portable  is  equipped  with  the  Minnelli 
tone  arm  with  its  many  high  qualities  of  tone  reproduc- 
tion. This  tone  arm  which  is  reproducer  and  amplifier 
combined  is  readily  detached  which  allows  the  ma- 
chine to  be  built  compactly. 

Well  equipped  and  finished  the  Minnelli  portable 
enables  you  to  sell  a  portable  that  is  different  from  all 
others. 

Send  today  for  full  details  and  dealers'  prices. 


MINNELLI  PHONOGRAPH  CO.,  Inc. 


Pittston,  Pa. 


Why  Music  Master? 

The  Company  and  Its  Products 
Are  Thoroughly  Dependable 

The  name.  Music  Master,  is  the  most  inspiring 
name  in  the  whole  field  of  radio. 

Such  inspiration  arises  only  from  proven  depend- 
ability— dependahility  of  both  the  Company  and  its 
Products. 

The  fact  that  no  one  has  ever  lost  money  on 
Music  Master  is  enough  to  convince  the  most  cautious 
businessman  that 

Music  Master  products  more  than  matcli  the  catalog 
descriptions  of  them:  that 

Music  Master  merchandising  policies  protect  deal- 
ers from  shelf-warmers,  price-cuttings  and  model 
changes:   and  that 

Music  Master  is  financially  and  morally  sound. 

Tie  up  to  Strength 

Receiving  Sets  in  10  Styles      $50  to  $460 
Reproducers  in  9  Models      $18  to  $100 

Multi-Cell  Dry  Batteries  —  Storage  Batteries 
and  Accessories 

A  Complete  Line  Under  One  Trade  Name 
Muiic  Master  Products  Are  Money  Makers 

fUksJc  ilDasler  Corporatton 

Mnkprr:  nnd  Distributors  of  High-Gradc  Radio  ApparatUM 
WALTER  h.  ECKHARDT.  President 
PHILADELPHIA 
128-130  No.  lOlh  Street 
Canadian  Factory:   Kilchener,  Ontario 
Chicago        New  York        Pinsburgh        Montreal,  Can. 
93,000,000  Americans  Are  Reading  tlic  Music  Master  Slory! 
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Garryola  Flapper  Portable 
Introduced  to  the  Trade 

Unique  Case  Is  a  Feature  of  Latest  Portable 
Being  Marketed  by  the  Carryola  Co.  of 
America — Dealers  Interested  in  New  Product 

The  Carryola  Co.  of  America,  Milwaukee, 
Wis.,  manufacturer  of  the  well-known  Carryola 
Master  portable  plionograph,  has  introduced  a 


Carryola  Flapper  Open 
new  model  which  is  called  the  "Carryola  Flap- 
per," The  case  resembles  a  hat  box,  trimmed 
off  at  the  hinged  end  so  that  it  will  stand  up- 
riglit,  and  the  effect  is  unusually  pleasing. 
Closed,  the  Flapper  looks  like  a  Deluxe  band- 
box, in  handsome  Dupont  Fabrikoid  or  grained 
imitation  leather,  with  tan  edging  and  nickeled 


Carryola  Flapper  Closed 
hasps  and  lock.  A  convenient  and  sturdy  han- 
dle gives  it  real  portability.  Open,  the  Carry- 
ola Flapper  becomes  a  talking  machine  in  a 
novel  setting  with  very  attractive  lines.  The 
lid  tips  back,  disclosing  a  lining  of  cretonne 
and  a  pocket  that  will  hold  fifteen  ten-inch 
records. 

The  same  playing  features  that  distinguish 
the  Carryola  Master  are  found  in  the  Flapper, 
including  the  Add-A-Tone  reproducer,  the  quiet 
motor,  nickeled  fittings,  throw  back  tone  arm 
and  others.  It  also  has  the  same  tonal  volume 
and  quality  of  lone,  and,  in  fact,  is  practically 
the  same  instrument  in  a  different  dress.  The 
weight  is  the  same,  as  are  also  the  over-all 
dimensions,  and  the  price  remains  the  same  as 
the  Carryola  Master. 

Donald  T.  Allen,  vice-president  of  the  com- 
pany, states  thai  the  appeal  of  the  Carryola 
Flapper  is  frankly  feminine  and  that  while  men 
will  undoubtedly  prefer  the  Carryola  with  its 
maximum  simplicity,  the  women  will  probably 
select  the  Carryola  Flapper  for  its  style  and 
distinctiveness.  Mr.  Allen  reports  a  lively  in- 
terest in  the  new  product  with  the  dealers  keen- 
ly enthusiastic  as  to  its  sates  possibilities.  The 
company  is  anticipating  a  very  active  demand 
for  the  Carryola  Flapper  and  factory  facilities 
are  being  prepared  accordingly. 

A  Time  Waster 

It  would  be  well  if  the  dealer  and  his  sales- 
men in  conducting  the  radio  department  would 
avoid  the  radio  "bug"  who  spends  half  the  day 
arguing  the  merits  and  demerits  of  some  triv- 
iality with  anyone  willing  to  listen.  There's 
no  profit  in  it  and  the  time  wasted  can  be  put 
10  better  use  in  energetically  going  after  real, 
live  prospects. 


Limited  Free  Radio  Service  and  Charge 

Thereafter  Solves  Luscher's  Problem 

"Buy  the  Set  You  Service  the  Least"  Is  the  Advice  of  H.  Olsen,  Radio  Expert  of  Luscher's  Music 
Store,  in  New  York,  as  the  Best  Answer  to  the  Elimmation  of  Profit-Killing  Service 

"An  ounce  of  prevention  is  worth  a  pound  of 
cure"  might  well  be  used  to  describe  the  sys- 
tem by  which  Luscher's  Music  Store,  New  York, 
solves  the  problem  of  radio  servicing.  This 
establishment  has,  for  the  past  couple  of  years, 
been  retailing  radio  merchandise  with  success 
and  has  been  exceptionally  successful  in  avoid- 
ing that  bugaboo  of  many  dealers,  the  high  cost 
of  service.  In  fact,  H.  Olsen,  radio  expert,  who 
is  associated  with  the  store  in  conducting  the 
radio  department,  slates  that  in  the  past  year 
the  number  of  service  calls  can  be  counted  on 
Ihe  fingers  of  one  hand.  Mr.  Olsen  is  well 
qualified  to  discuss  the  problem  of  radio  servic- 
ing, having  for  a  great  number  of  years  been 
interested  in  radio  and  having  a  thorough 
knowledge  of  his  subject. 

"This  store."  states  Mr.  Olsen,  "in  selling  a 
radio  set,  guarantees  free  service  for  thirty  days 
and  following  that  a  charge  is  made  for  each 
Lime  a  man  is  called  to  inspect  or  go  over  a  set. 
In  other  words,  if  a  customer  calls  on  us  for 
every  one  of  the  thirty  days  following  the  pur- 
chase we  cheerfully  call  and  render  every  as- 
sistance, After  that  lime  we  bill  them,  usually 
a  dollar  for  an  ordinary  complaint  or  if  the 
servicing  requires  much  time  a  charge  in  pro- 
portion to  the  time  required  is  'made.  At 
least  that  is  our  plan— during  the  past  year, 
however,  we  have  had  only  about  four  or  five 
service  calls  and  these  were,  with  one  excep- 
tion, simply  minor  adjustments," 

Asked  how  this  remarkable  record  was  possi- 
ble when  so  many  dealers  were  besieged  by 
calls  for  service,  Mr,  Olsen  summed  the  answer 
in  a  few  words,  "Buy  the  set  you  service  the 
least,"  and  then  went  on  to  explain  the  store's 
policy  of  slocking  instruments. 

"Before  any  make  or  type  of  radio  receiver 
is  accepted  from  manufacturer  or  wholesaler  for 
sale  to  our  customers  it  must  meet  certain  re- 
quirements. In  the  first  place,  we  know  our 
buying  clientele  and  realize  that  for  the  greater 
part  they  are  people  in  moderate  circumstances 
and  are  novices  in  radio,  knowing  little  or  noth- 
ing regarding  the  operation  of  a  receiver.  There- 
fore, the  two  points  which  we  take  into  consid- 
eration before  stocking  a  line  of  receivers  are 
simplicity  of  operation  and  quality. 


"When  we  accept  a  set  on  approval  it  is  sent 
to  my  workshop  and  is  gone  over  thoroughly. 
I  have  a  series  of  mirrors  rigged  up  by  which 
each  part  of  the  inside  of  a  set  can  be  looked 
over,  not  only  for  general  workmanship  but  for 
each  detail,  the  wiring,  small  parts,  and  all  must 
stand  Up.  In  this  section  {the  Bronx)  the  aver- 
age buyer  of  a  radio  set  purchases  it  not  as  a 
fad  or  toy  but  as  a  part  of  the  home's  furnish- 
ings and  as  he  would  buy  an  ice  box  or  other 
article  of  furniture  for  a  lifetime's  use.  They 
buy  radio,  not  for  a  year  or  so  but  for  con- 
tinued use,  and  we  help  them  to  secure  lliis 
result  to  the  best  of  our  ability  and  give  them 
an  honest  dollar's  worth  for  their  dollar.  Be- 
cause of  this,  we  feel  that  it  is  essential  that 
each  part  must  be  up  to  par. 

"Following  this  inspection,  I  next  bring  the 
set  to  my  home  and  try  it  for  accuracy  in 
tuning  and  seeing  that  it  brings  in  stations 
clearly.  I  do  not  base  my  findings  on  my  own 
experience  as  I  have  had  much  more  practice 
with  radio  than  has  the  average  buyer,  so  I 
request  my  wife  to  try  the  set  at  various  in- 
tervals and  we  compare  results.  Should  the  re- 
ceiver stand  up  to  these  requirements  and  give 
satisfaction  we  feel  that  we  are  justified  in  of- 
fering it  to  our  trade,  I  believe  that  it  is  this 
angle  of  buying  radio  apparatus  that  has,  in  our 
case,  obviated  the  necessity  of  having  to  give 
unnecessary  service." 

Naturally,  the  care  taken  in  stocking  radio 
merchandise  is  also  used  in  installing  the  sets  in 
the  homes  of  customers  and  proper  instruction  is 
given  all  buyers  in  the  use  of  the  instruments 
purchased. 


New  Aerial  for  Grebe  &  Go. 

A  new  lattice-work  tower  104  feet  over  the 
factory  roof  is  being  erected  by  A.  H.  Grebe 
&  Co.,  Richmond  Hill,  N.  Y.,  manufacturers  of 
the  Grebe  Synclirophrase  radio  receivers.  This 
will  form  the  third  leg  of  a  triangular  set  of 
antennae  and  when  the  three  aerials  are  in 
place  it  is  planned  to  broadcast  simultaneously 
from  WAHG,  WBOQ  and  perhaps  under  the 
call  letters  of  one  of  the  other  stations  owned 
by  the  company. 


THANK  YOU ! 

The  response  to  the  new 
Music  Master  line  has  been 
wonderful  —  exceeding  even 
our  highest  expectations. 
Our  hearty,  sincere  appreci- 
ation is  extended  to  our  many 
dealer  friends  for  llieir  en- 
thusiasm and  co-operation.  We 
know  that  the  Music  Master 
line  will  more  than  fulfill 
their  expectations, 


Metropolitan 
{New  York) 
Distributors 


p  ASiTH  AMERICAN  RADIO  CORP. 

^   **Just  above  the  circle,  but  altnars  on  the  Square" 

^  1845  BROADWAY,  near  60lh  St.  Q 
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Continued  Good  Demand  for  All  Lines 

in  Cleveland  Presages  Busy  Fall  Trade 

Panatrope,  New  Bi-unswick  Instrument,  Creating   Wide  Interest  in  the  Trade — Preparations  for 
Cleveland  Radio  Show  Maturing— R.  C.  A.  Exhibit  at  State  Fair— Other  Important  Activities 


Cleveland,  O.,  September  8— Qeveland  phono- 
graph fans  and  dealers  alike  are  much  inter- 
ested in  the  Panatrope,  the  new  sound  repro- 
ducing instrument  announced  by  the  Brunswick 
Co.,  in  New  York,  August  15.  Already  many 
inquiries  are  being  received  by  Cleveland 
Brunswick  dealers  regarding  the  Panatrope  and 
records.  Some  music  merchants  who  feature 
Brunswick  phonographs  and  Brunswick  Radio- 
las  have  already  booked  orders  for  the  new 
records,  which  will  play  for  more  than  half  an 
hour.  Inquiries  from  small  dealers  in  the 
country  are  also  being  made  of  the  Cleveland 
branch  of  the  Brunswick  Co. 

September  promises*  to  be  a  good  month  for 
talking  machine  dealers  in  northern  Ohio.  The 
last  two  weeks  of  August  brought  fair  sales  of 
machines.  Portables  are  still  much  wanted. 
Latest  releases  of  records  by  standard  talking 
machine  companies  have  had  a  good  call.  H.  J. 
Shartle,  head  of  the  Cleveland  Talking  Machine 
Co.,  Victor  distributor,  is  still  bombarding  the 
trade  and  others  with  mail  order  literature  to 
aid  retailers. 

To  Report  on  Radio  Discounts 
A  special  committee  appointed  several 
months  ago  by  Otto  C.  Grau,  president  of  the 
Ohio  Music  Merchants'  Association,  will  report 
at  the  September  15  convention  in  Cincinnati 
on  a  survey  made  of  radio  manufacturers  rel- 
ative to  their  attitude  in  giving  proper  discounts 
to  music  retailers,  E.  C.  McMahon,  of  Youngs- 
town,  is  chairman,  and  Omer  E.  VVesterfield,  of 
Grenville,  and  Dan  E.  Baunibaugh,  manager 
of  the  talking  machine  and  radio  section  of  the 
May  Co..  of  Cleveland,  are  mepibers  of  the 
committee. 

Featuring  the  Kameraphone 
The  Robert  L.  White  Music  Co.,  the  Old  Ar- 
cade, is  making  quite  a  hit  by  featuring  products 
of   the    Kameraphone    Corp.   of  America,  547 
Broadway.  New  York.    Mr.  White  offers  these 
little  portable  talking  machines  at  nearly  half 
price,  featuring  them  in  window  displays  and 
sales  room.    They  are  sold  as  low  as  $9.75. 
Expects  Busy  Season 
W.  J.  McNamara.  of  the  Empire  Phono  Parts 
Co.,  2261    East   Fourteenth   street,  expects  to 


book  a  lot  of  new  orders  during  the  next  month. 
Business,  he  said,  during  the  first  half  of  Au- 
gust, showed  many  signs  of  reviving.  The  firm 
makes  tone  arms  and  reproducers. 

Preparing  for  Radio  Shovif 
James  H.  Lanyon.  of  Lanyon  &  Brown, 
publicity  directors  of  the  Cleveland  Radio  Show 
in  the  Public  Hall  for  nine  days,  beginning  No- 
vember 27,  reports  that  about  $5,000  worth  of 
exhibit  space  has  been  sold  to  Cleveland  con- 
cerns, aside  from  that  contracted  for  by  a  New 
York  booking  agency.  The  Cleveland  concerns 
include  the  May  Co.,  William  Taylor  Son  & 
Co.,  Dreher  Piano  Co.,  Cleveland  Talking  Ma- 
cliine  Co,,  Buescher's  Victrola  Store,  Edison 
Phonograph  Co.,  and  several  radio  distributing 
and  manufacturing  concerns.  A  feature  of  the 
show  will  be  the  transmission  of  pictures  from 
one  end  of  the  Public  Hall  to  the  other  by  the 
radio  process.  It  is  expected  that  the  Victor 
Co.  will  exhibit  its  latest  combination  of  pho- 
nograph and  radio.  Warren  R.  Cox,  vice-chair- 
man and  general  manager  of  the  Radio  Appa- 
ratus Co.,  is  working  out  plans  for  several  radio 
stars  to  appear.  Herman  Lesser,  of  H.  Lesser 
&  Co.,  is  chairman  of  the  publicity  committee, 
and  R.  C.^Sidnell,  head  of  the  radio  section  of 
the  M.  &  M.  Co.,  will  have  charge  of  decora- 
tions. 

Harry  R.  Valentine,  vice-president  of  the 
Dreher  Piano  Co.,  is  a  member  of  the  com- 
mittee which  is  working  out  plans  for  the  show. 
R.  C.  A,  Exhibit  Scores 

A  $200,000  radio  exhibit  was  made  at  the  Ohio 
State  Fair,  which  opened  in  Columbus  August 
3  and  ran  a  week.  The  most  interesting  feature 
was  the  exhibit  made  by  the  Radio  Corp.  of 
America  in  connection  with  the  Erner-Hopkins 
Co.,  of  Columbus,  and  C.  V.  Truax,  general  man- 
ager of  the  fair.  Captain  R.  H.  Rangar,  who 
transmitted  tlie  first  photos  sent  from  Europe 
to  America  by  radio,  directed  the  picture  send- 
ing part  of  the  exhibit.  The  exhibit  equipment 
included  a  portable  broadcasting  station  and 
studio,  owned  by  the  Radio  Corporation  of 
America.  Francis  M.  Robinson,  field  secretary 
and  program  director  of  the  corporation, 
booked   talent   for   the   broadcasting  features. 


Ten  RAY-O-VACS 
/or  Every  Radio  Use 

It  pays  to  handle  French  Ray-O-Vacs.  Stock  the 
full  line  of  ten  models  and  you'll  have  a  battery 
to  fit  the  demand  of  every  customer.  You'll  be 
making  out  cash  slips  instead  of  explaining  why 
you  can't  give  him  what  he  wants. 

French  Ray-O-Vacs  make  repeat  sales,  too. 
They're  built  right,  they  give  thoroughly  satisfac- 
tory service,  they're  nationally  advertised.  They 
make  money  for  you. 

FRENCH  BATTERY  COMPANY,  Madison,  Wisconsin 


ArmNTA        DALLAS        KANSAS  CITY  CMICAC 

FRENCH 


MICA 
DIAPHRAGMS 

Immediate  delivery — all  sizes  I 
Send  for  free  samples  and  prices 
All  Mica  Products 

INTERNATIONAL  MICA  CO. 

Ba''dna"°i3S  PHILADELPHIA,  PA.  Fiia.K,'"  Phii«. 


The  portable  station  transmitter  had  a  wave 
length  of  800  miles.  Other  radio  exhibits  in- 
cluded German  wireless  field  sets,  captured 
during  the  world  war  by  Americans;  army  and 
navy  sets;  French  and  British  radio  equipment, 
apparatus  in  use  twenty-five  years  ago;  a  weldei 
of  radio  tubes  and  other  devices.  Fred  Rieg, 
transportation  manager;  H.  Mitchell,  engineer; 
G.  H.  Clark,  manager  of  the  exposition  divi- 
sion, and  Miss  Amy  Clark  represented  the  cor- 
poration at  the  fair.  The  show  was  purely  ed- 
ucational, according  to  L.  R,  Krumm,  of  the 
Erner-Hopkins  concern. 

Drive  on  Cheney 
Dan  E.  Baumbaugh.  manager  of  the  radio 
and  talking  machine  section  of  the  May  depart- 
ment store,  Cleveland,  recently  launched  a  sales 
drive  on  Cheney  phonographs.  The  firm  ob- 
tained an  unusually  large  stock  of  all  types  of 
Cheney  machines  direct  from  the  Grand  Rapids, 
Mich.,  factory.  Whole  pages  of  newspaper  ad- 
vertisements were  used  to  announce  the  sale 
and  Mr.  Baumbaugh  said  a  record  breaker  was 
made  in  sales  during  the  first  few  days. 

Now  a  Freed-Eisemann  Distributor 
The  Haas  Electric  Sales  Co..  512  Huron 
Road,  announces  it  has  been  made  exclusive  dis- 
tributor for  this  territory  for  Freed-Eisemann 
radio  sets  and  equipment.  The  firm's  territory 
includes  northern  Ohio  and  northwest  Pennsyl- 
vania. One  dealer  only  will  be  appointed  in 
cities  of  less  than  25,000  population. 

Ed.  B.  Lyons,  vice-president  and  sales  man- 
ager of  the  Buel  Distributing  Co.,  which  took 
over  business  formerly  done  by  the  Cheney 
Phonograph  Sales  Co.  and  the  Record  Sales 
Co.,  and  is  located  at  1965  East  Sixty-sixth 
street,  Cleveland,  reports  a  good  business  in 
Adler-Royal  phonographs  and  radio  products 
during  the  first  twenty  days  of  August.  This 
firm  is  also  scoring  on  Okeh  and  Odeon  records. 

Max  L.  Haas,  of  the  Haas  Electric  Sales  Co., 
will  head  the  contest  committee  and  L.  C. 
Baldwin,  radio  sales  manager  for  the  Willard 
Storage  Battery  Co.,  is  in  general  charge  of 
arrangements. 

News  Brieflets 

Harry  Van  Ness,  representing  the  Radio 
Corp.  of  America,  was  a  recent  visitor. 

"Tom"  R.  Buell,  head  of  the  Buell  Distrib- 
uting Co.,  is  back  after  a  look  around  over  the 
northern  Ohio  retail  field  and  reports  good  bus- 
iness prospects  in  sight.  Cheney  phonographs, 
he  said,  are  going  better  than  ever. 

S.  S.  Larmon,  manager  of  the  Cleveland 
branch  of  the  Columbia  Co.,  is  a  new  member 
of  the  Music  Merchants'  Association  of  Ohio. 

Herman  Wolfe,  head  of  the  Wolfe  Music  Co., 
of  Cleveland,  is  back  from  a  Chicago  trip.  This 
firm  scored  big  on  Victor  talking  machines  dur- 
ing August. 

The  Sam  Fox  Publishing  Co.,  which  main- 
tains offices  in  Cleveland  and  New  York,  is  get- 
ting considerable  local  publicity  out  of  its  latest 
hit,  "Footloose."  It  seems  to  be  as  big  a  win- 
ner as  "The  Flapper  Wife."  The  Victor  Talk- 
ing Machine  Co.'s  record  release  of  the  song 
rendered  by  Billy  Murray  is  having  a  large  call. 

The  Starr  Piano  Co.,  in  its  Huron  road  store, 
attracted  much"  attention  by  an  unusual  display 
of  Gennett  phonograph  records. 


RAYOVAC 

liadio'sdest'Ballenes 


A  branch  of  the  E.  M.  Curry  Music  Co.,  of 
Alfus,  Okla.,  has  been  opened  in  Tipton  with  a 
full  line  of  music  goods. 
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new  leader 

in  the  Phono^afk  industnL 


Adler-Roy.il  Radio-Phonogi 
Highboy— Model  F 


The  firSt  to  produce  phonographs  which  kept  pace  with 
up-to-the-minute  furniture  styles.  Ever  since  pho- 
nographs were  built  into  cabinets,  the  styles  of 
others  have  trailed  many  months,  and  even  years, 
behind  those  oi  furniture,  resulting  in  heavy 
losses  in  unsalable  merchandise. 

For  instance,  t  lie  delightful  Spanish  period  motifs  in  ihesrandjrd  line  of 
Adlcr-Royalarcanexdusive  feature  giving  Adier-Royal  dealers  a  wider 
range  of  appeal  to  the  furniture  lover  than  other  dealers  have  enjoyed, 

The  first  to  carry  a  full  piano  finish.  This  factor  has  been 
of  material  assistance  in  moving  Adler-Royal 
instruments  in  direct  competition  with  other 
standard  makes  less  appealing  to  the  eye. 

The  firU  to  combine  tone  volume  with  exquisite  tone 
quality:  thereby  producing  a  genuine  musical 
instrument  of  marked  superiority. 

The  firU  {and  only)  manufacturer  to  back  the  superiority  of 
its  product  with  a ^/'c^^i^rguarantee. 

The  firfi  to  make  radio  a  true  ally  of  the  phonograph.  For 
more  than  a  year  our  dealers  have  had  a  complete 
line  of  Adler-Royal-made  radio  receiving  sets, 
speakers  and  radio  phonograph  combinations  to 
add  to  their  stock  of  phonographs. 

The  firSt  to  build  and  market  a  complete  line  of  radio 
adapted  phonographs  —  which  all  others  have 
now  followed. 


HONOGRAPH  DEALERS,  almost  without 

exception,  feel  that  new  and  aggres- 
sive leadership  is  essential  to  progress  in 
the  industry.  True  leadership  can  only  come 
to  the  manufacturer  who  best  serves  the  dealers, 
and  through  them,  the  public.  Adier-Royal 
may  jusdy  claim  the  position  of  leadership  in 
the  phonograph  industry,  in  addition  to  its 
present  commanding  position  in  radio. 


THE  PRECEDING  are  only  a  few  of  the  achievements 
of  Adler-Royal  which  entitle  it  to  leadership  in  the 
industry.  New  blood,  new  ideas,  new  thinking,  have  pro- 
duced vital  innovations  in  many  direaions. 

Adler-Royal  instruments  are  today  fully  up  to  the 
minute  in  mechanical  and  attistic  quality.  Unimportant 
mechanical  changes  in  competing  product  will  doubtless 
develop  from  time  to  time,  but  we  do  not  anticipate  any 
so-called  revolutionary  results,  for  this  season  at  least.  When 
the  phonograph  is  improved  in  any  importapt  way,  it  will 
probably  be  an  Adler-Royal  improvement. 

Stabilized  val/ie  which  will  be  permanently  maintained 
is  assured  the  Adler-Royal  line,  and  out  dealers  may  de- 
pend upon  this.  Faith  in  its  future  leadership  in  the  industry 
is  shown  by  an  early  planned  produaion  schedule  which 
will  insure  adequate  supplies  of  instruments  throughout 
the  present  selling  season. 

Adler-Royal  has  the  vast  resoiu-ces,  facilities  and  orga- 
nization to  maintain  leadership,  and  to  produce  a  superior 
line  of  phonographs  which  have  already  proved  their  easy 
and  profitable  salability. 

Our  production  will  continue  to  be  merchandised  in  a 
clean  and  wholesome  manner,  and  we  guarantee  complete 
protection  to  our  dealers  through  storm  and  stress — in 
good  weather  and  bad. 


T^resident 


ADLER  MANUFACTURING  COMPANY 
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ROYAL 

Phonographs 


Spanish  Gothi<>-Model  90 

Htiglx^yin.j  \rid'644-i'!..  Deplh26-in. 
A  phonograph  of  utmosr  quality.  Guat- 
atiteed  moior  of  six  record  capacity. 
Auiomatic  Stop. 

In  highly  figured  Amciiciin  WalDui  or 
Mihocanv.  Gold  plated  metal  finings. 

S200 


Marie  Antoinecte— Model  60 

Hiis/^i  3-1!  t      .  Width  38-iil..  Diplb  21-in. 
Phonograph  designed  to  pennit  installa- 
tion ofany  standard  radio  panel. 
Guaraniced  motor  of  sii  record  capacity. 
Automatic  stop. 

In  highly  figured  American  WaJoui  ot 
Mahogany.  Gold  plated  metal  fittings. 

SI90 


Pergolesi— Model  20 

H.isil34!-'i-in.,  Widlhi6-ia.,  Diplbli-. 


Guaranteed  motor.  Automatic  si 
In  highly  figured  American  Walnut 
Mahogany,  Nickel  plated  racial  fitlin 


Andover — Model  5 
Hci$bl54-w.,  Width 32^.-ia..  Dipth2l-i<i. 
Phonograph  designed  lo  peimitinsolla- 
tioD  of  any  standard  radio  panel. 
Guaranteed  motor.  Automatic  stop, 
lo  Mahogany  or  Walnut.  Nickel  plated 
metal  finings   S9S 


S^^^^LAMBERT  HUE  PI. 


ADLER-ROYAL 

the  established  value  in  the 


lACK  OF  THE  Adlcr-Royal  line  stands  a  most  efficient 
factory  and  organization  insuring  exceptional  stability 

  as  well  as  satisfactory  service. 

The  Adler  Manufacturing  Company,  Inc.,  has  been  building 
high  quality  music  producing  and  reproducing  instruments  for 
nearly  thirty  years,  during  which  time  it  acquired  every  facility 
requisite  for  success  in  the  Radio  and  Phonograph  fields. 

All  who  visit  the  Adler  plant  are  quick  to  note  the  high 
average  of  skill  among  the  large  force  of  workers,  and  their 
real  interest  in  maintaining  the  exceptional  quality  always 
identified  with  Adler  products. 

On  the  executive  side,  Adlci-Royal  manufacturing  and 
selling  policies  are  administered  by  men  of  unusual  experience 
and  proven  capacity.  Their  record  of  achievement  during  the 
most  difficult  period  in  the  history  of  the  phonograph  industry 
is  the  best  guarantee  for  the  future  of  all  associated  with 
Adler-Royal  products. 

Inspection  of  the  various  models  shown  on  this  and  the 
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two  following  pages  reveal  a  Radio  and  far  in  the  lead  of  all  competition. 

Phonograph  linewhich  possess  obvious  Adler-Royal  values  satisfy  the  most 

salability,  remarkable  completeness,  exacting  customers — and  the  discounts 

and  a  distinctive  character  placing  it  are  extremely  liberal. 


IN  KEEPING  with  the  quality  of  Adler-Royal  models  is 
the  sales  poliqf  and  comprehensive  national  advertising 
schedule  on  which  this  line  is  placed  in  the  better  class 
retail  store.  An  Adler-Royal  franchise  is  something  siihstantial 
— a  real  pledge  of  cooperation. 


Our  franchise  assures  every  dealer 
against  loss  through  price  changes,  of 
Adler-Royal  products  which  gives  him 
definite  territory,  and  which  stands 
behind  him  day  by  day  with  valuable 
advertising  and  selling  assistance.  A 


number  of  excellent  retail  territories  are 
still  open.  On  request  we  will  be 
pleased  to  state  the  qualifications  re- 
quired of  dealer  applicants  and  also  give 
further  details  of  what  an  Adler-Royal 
franchise  offers  yon. 


where  Adler-Royal  Phonogr.ipii  inj  R.idio  models  are  produced.  These  facrories  have 
always  been  devored  ro  rhe  manufacture  of  musical  instruments — theii 
facilities  for  high  quality  cahhiet  work  are  also  unexcelled. 


Combinations 


Elizabethan— Model  50 
Heig/it }4ii-ill.,  Vidlb  }(i-in.,  Dip/ii2t-'ii. 

lUdio-PhonoEraph  Console.  Hijjh  qual- 
ity Adlcr-RoyafPhonogripli.  Switchover 
ftom  ridio  (O  phonOKraph— no  adjuii- 
meiit  (tquieed.  In  Walnut  or  Mahosiny. 
With  Adlet-Rord  five- tube  Neuttodync 
■      ■  S325 


.[ilUi 


Sl7i 


Spanish — Model  30 

Hiigbl 34yfin..  Wiillbi6-in..Dipib21 
Rjdio 


S  Adler 


J  pbo. 


raph- 


mcnis  rcquLitd.  In  Walnut  or  Mihogan 
With  Adler-Royal  five-tube  Ncucrodyne 

[>dio  iei  and  UDLt  $300 

Phonoaraph  onlv  (for  instdlation  of  any 
iiiUiduJ  panel!  $150 


Alii 


mbiiiiilioiis  prind  willioui 
lubes  or  balltries 


Adler-Royal  Radio  Speaker 
Model  100 
Tor  5iipi.rK>ri(v  of  receiving  rclulu  with 
bfju[iful  jnpojratii;e  added,  no  beiicr 
chuict  cjti  be  madi;.  Doci  away  entirely 
wiih  (he  unsightly  horn.  Correct  princi- 
ples of  sound  repioduCTion  a  developed 
bv  ye.irs  of  phonoKtapb  manufaciurc  arc 

In  Walnut  or  Mahosany    .    .    .  $2S 
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Radio  Highboy— Model  E 
J j-w.,  WiJii  ^yin..  Dcplh  l9-in. 
With  buili-in  speaker  and  ample  bincn'  jpjce. 
SlidioK  dfawercive)  accessibilicy  lo  radio  sei.  In 
Burl  Walnut  wiih  Bird^yc  Maple  overlays. 
With  AdIecRoyal  l^ve-nibc  Neutrodyne  radio  set 
S240 


Obin 


radio  i< 


jtoJtai. 


mdacd 
$125 


Radio  Highboy— Model  H 

HilshlASM-ia.,  tt-'iJih SSii-in.,  DtPih  ni-i-w. 
Wirh  built-in  ipeakci  and  ample  battery  ipace. 
Sliding  drawer  gives  accctsibiliiy  lo  radio  set.  In 
Burl  Walnut. 

With  Adier-Royal  iivc-iubc  Neutrodyne  radio  set 

""^   S2ZS 

Cabinet  only  (for  i/ntallaiiun  ofany  standard  radio 
.       .  $110 


Neutrodyne  Radio  Set— Model  199 

and  Console  Speaker— Model  200 
This  combination  mafces  a  most  desirable  radio 
installation,  Betf/  modrh  also  sold siparaiily. 
Five-iubc  Neutrodyne  Radio  Set  and  Console 

Speaker,  as  illustrated  ....  S17S 

Radio  Set  only   $125 

Console  Spe-aker  only       ....  $50 

All  imlnnmnh  l>fii,J  u:'tho»l  lutis  cr  balling, 


ADLER-ROYAL 

Phono^^aph  mid  Radio 

■HE  most  desirable  features  of  Phonograph  and 
Radio  enjoyment  are  combined  in  the  Adler-Royal 
line.  With  Adlcr-Royal  models  in  stock  the  dealer 
has  every  favorable  condition  to  do  a  maximum  business 
at  a  worthwhile  profit.  Write  today  for  details  of  our 
dealer  proposition.       adler  manufacturing  company,  inc. 

881  BROADWAY,  NEW  YORK  CITY 

S7flCtOTie,T.-  LOUIS\'lLLH,  KY. 


Radio-Phonograph  Highboy 
Model  F 
Hiigbl i^M-ln..  \fiJthS6-in.,  Dipli  2l}i- 
Highest  qualicy  Adler-Royal  Phonogr; 
supplied  with  or  without  AdIcf-RoyaJ 
tub«  Neutrodyne  Radio,  In  Walnut  with 
Birdlcyc  Maple  and  striped  Walnut  overlays. 
With  Neutrodyne  set  and  unii    .    .  $340 
For  installation  of  set  and  unit    .    .  S22S 
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Quality  and  Selectivity 

Basis  of  Radio  Salability 

David  Grimes,  Chief  Engineer  of  David  Grimes, 
Inc.,  Says  Quality  Is  Deciding  Factor  in 
Selection  of  Radio  Receivers  by  Public 

David  Grimes,  the  well-known  radio  technician 
and  writer  and  chief  engineer  of  David  Grimes, 
Inc.,  manufacturer  of  Inverse  Duplex  receivers, 
states  that  it  is  tlie  general  opinion  in  radio 
circles  that  radio  set  building  at  home  by  the 


David  Grimes 
laymen  has  passed.  That  is.  in  so  far  as  any 
volume  of  home-built  sets  affect  the  market  for 
manufactured  goods.  Mr.  Grimes  can  speak 
authoritatively  on  this  phase  of  the  radio  busi- 
ness for  two  reasons,  one,  in  that  he  has  been 
actively  engaged  in  the  manufacture  of  com- 
plete instruments  for  the  past  few  seasons  and. 
secondly,  through  his  relationship  as  a  contrib- 
uting editor  on  various  radio  consumer  publi- 
cations, 

"People  who  have  still  to  buy  their  first  set 
will  be  more  favorably  impressed  with  radio 
provided  only  good  quality  and  noise-free  music 
is  permitted  to  reach  their  ears  from  the  radio 
.ipeaker."  he  points  out.  "Such  results  are  usu- 
ally obtained  only  from  manufactured  sets  in 
which  the  designers  have  taken  into  considera- 
tion not  only  the  merits  of  the  various  compo- 
nents which  enter  into  its  make-up  but  also 
down  to  the  smallest  details  of  construction. 
A  squawking,  squeaking  and  distorted  set  or 
one  that  lacks  in  selectivity  could  not  possibly 
leave  a  favorable  impression  on  the  listener. 
Although  he  might  remark  on  tlie  wonders  of 
radio,  his  inward  opinion  would  be  that  the  time 
is  not  ripe  for  him  to  invest. 

"The  quality  manufactured  set  everywhere 
available  to-day  gives  the  proper  first  impres- 
sion to  the  radio  prospect.  This  was  not  al- 
ways so  with  the  home-manufactured  outfit. 
The  products  that  will  meet  with  the  approval 
of  the  great  unsold  public  arc  the  instruments 
that  will  give  tone  quality  and  selectivity.  The 
first  to  sell  the  receiver  as  a  musical  instrument 
and  the  second  to  give  satisfactory  results." 

Rafaelo  Diaz  and  Felix 

Salmond,  Columbia  Artists 

Two  new  artists  of  high  caliber  and  interna- 
tional repute  recently  signed  contracts  to  record 
exclusively  for  Columbia  records.  They  are 
Rafaelo  Diaz,  tenor  of  the  Metropolitan  Opera 
Co.,  who  is  held  to  be  one  of  the  most  promis- 
ing'and  highly  esteemed  of  the  younger  tenors, 
and  Felix  Salmond,  English  violin-cellist,  who 
has  a  world-wide  following  through  his  many 
appearances  as  soloist  with  famous  symphony 
orchestras  in  all  lands.  The  first  Columbia  re- 
cordings of  these  famous  artists  will  be  an- 
nounced sliortly. 


New  Fall  Victor  Line 

Subject  of  Letter  to  Trade 

Instruments  Declared  to  Embody  Several  "New 
and  Startling  Discoveries"  —  Line  Includes 
New  Electric  Pick-up  Machine 

The  Victor  Talking  Machine  Co.  over  the 
signature  of  Roy  A.  Forbes,  manager  of  sales 
and  merchandise,  has  sent  out  to  the  trade  a 
letter  referring  to  the  new  instrument  to  be 
offered  by  that  company  in  the  near  future 
The  letter  reads  in  part: 

"At  our  recent  conference  with  our  distribu- 
tors we  demonstrated  to  Llieni  the  new  line 
which  we  will  place  on  the  market  this  Fall. 

"This  line  of  instruments  represents  an  en- 
tirely new  development  in  the  art  of  tone  re- 
production and  is  in  itself  enougli  to  give  the 
Victor  dealer  every  confidence  as  to  the  future 
of  his  business.  These  instruments,  embody- 
ing new  and  startling  discoveries,  can  be  mar- 
keted at  a  price  range  that  brings  them  within 
the  reach  of  all, 

"In  addition  to  this,  we  are  going  to  market 
also  this  Fall  what  is  known  as  an  electric 
pick-up  machine,  which  means  a  talking  ma- 
chine wherein  the  tone  is  amplified  by  the  aid 
of  vacuum  tubes.  This  machine  will  not  in  any 
way  compete  with  the  other  line  as  it  will- oc- 
cupy a  distinct  field. 

"We  also  expect  to  place  in  your  hands  as 
quickly  as  possible  the  very  last  word  in  talk- 
ing machine  and  radio  combinations.  This  com- 
bination we  can  assure  you  will  far  outstrip 
anything  at  present  on  the  market. 

"We  are  presenting  to  the  public  through  you 
the  greatest  line  of  talking  machines  and  talk- 
ing machine  and  radio  combinations  that  has 
ever  been  offered.  With  these  facts  in  mind 
we  feel  sure  that  you  will  be  ready  to  face 
the  future  with  the  feeling  that  you  are  going 
to  realize  further  substantial  dividends  on  the 
years  and  investment  which  you  have  put  into 
the  business.      Could  any  prospect  be  more 


pleasing  to  the  talking  machine  dealer  than 
this? 

"We  take  pleasure  in  pointing  out  to  you  that 
we  have  spent  and  are  spending  vast  sums  in 
preparing  this  new  line  of  instruments.  We 
do  not  think  it  out  of  place,  also,  to  point  out 
that  only  the  Victor  Co.,  of  all  talking  ma- 
chine manufacturers,  is  in  a  position  to  do  this 
work   in  the  complete   and  perfect  way  that 
the  marketing  of  quality  products  demands. 
"Very  truly  yonrs, 
"Victor  Talking  Machine  Co., 
"Roy  a.  Forbes. 
"Manager  of  Sales  and  Merchandise." 


D.  M.  Bauer  Made  Atwater 
Kent  Advertising  Manager 

pHn.Aiii-;Li'i[iA.  Pa.,  Seijtcinber  S— The  Atwater 
Kent  Mfg.  Co.,  of  this  city,  manufacturer  of 
Ihe  well-known  Atwater  Kent  line  of  receiving 
s<_'ts  and  loud  speakers,  has  announced  the  ap- 
pointment of  D.  M.  Bauer  as  advertising  man- 
ager of  the  company.  Mr.  Bauer  was  formerly 
a  district  sales  manager  of  the  Atwater  Kent 
Co.  and  in  that  important  position  so  distin- 
guished himself  that  he  became  the  logical  can- 
didate for  the  promotion  to  the  important  post 
of  advertising  manager  of  this  great  organiza- 

F.  W.  Kulicke,  who  has  been  with  the  At- 
water Kent  Mfg.  Co.  for  over  nine  years,  re- 
cently resigned  as  advertising  manager  to  be- 
come associated  with  the  Budd  Wheel  Co.  of 
Philadelphia  and  Detroit. 


Demand  for  Special  Record 

A  recent  Columbia  release,  "William  Jen- 
nings Bryan's  Last  Fight,"  recorded  by  Vernon 
Dalhart,  to  his  own  accompaniment,  is  selling 
exceptionally  well,  especially  in  the  South  and 
throughout  the  regions  where  the  late  Com- 
moner was  most  active. 


Priced  to  Sell  Fast! 


Pivot  base,  ball 
bearing  swinging 
elbow,  tone  arm 
combined  with  a 
scientifically  con- 
structed repro- 
ducer. Write  for 
samples  today. 


Our  NEW  non-adjustable  unit  of  the 
same  superior  quality  as  our  adjustable 
one.  Remarkable  units  for  volume,  ac- 
curate reproduction  and  mellow  tones. 

Write  today  for  our  exclusive  proposition 

Address  our  Executive  Office  at 
149-151  Lafayette  Street        New  York  City 


ShanleKiri  Hordwan 


1J09  King  SI.,  Weit.  Toninlo,  Can. 
-  Idfrai  110,  MeHco  CItv.  H-'-~ 
W.  RnndolpFi  St.,  Chlc»Bo 
16IB  Vine  SL,  CIncinnall. 
mhlnolon   Ave..   St.  Loull. 
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THE  CONCERT  GRAND,  List  price  $180. 
The  lanious  Thompson  C-lube  Neutrodyne  wilh 
reserve  power  for  distant  stations.  Uses  either 
dry  or  storage  battery  tubes.  Two-tone  ma- 
hogany cabinet,  ivith  dry  battery  comparimcnt. 


THE  PARLOR  GRAND.  List  price  SMS. 
The  standard  set  of  the  Thompson  line,  A 
S-tube  Neulrodyne  in  an  artistic  sloping  two- 
tone  mahogany  cabinet.  Uses  dry  or  storage 
battery  tubes.  Great  distance,  clarity 
and  volume  of  tone. 


THE    GRANDETTE.     List   price  S12S 
5-tobc  Thompson  Neulrodyne.  the  same  as 
Parlor  Grand,  but  in  a  vertical 
mahogany  cabinet. 


THE  THOMPSON-FULLER 
List  price  $35.  A  special  speaker  repr 
both  the  deep  tones  as  well  as  the  hi 
closed  in  a  beautiful  mahogany  cabin 
type  which  will  grate  any  living-roor 
limited  capacity  for  tonal  volumi 
without  distortion. 


THE  THOMPSON 
SPEAKER.  List 
price  $28.  The 
standard  by  which 
all  other  speakers 
are  slill  judged. 
Employs  a  special 
cone  -  shaped  dia- 
phragm with  large 
composite  hortt.  Six 
other  special 


THE  MINUET,  Apart- 
ment  House  Special.  List 
price  SISO.  A  new  con- 
ception of  the  Thompson 
designers  as  to  the  form 
a  self-contained  dry  bat- 
tery  set  should  take.  Cir- 
cular in  shape,  of  beauti- 
ful mahogany,  the  from 
in  itself  comprising  the 


speaker,  bull 


Control 
rcuits 
i-indi- 


cating  dial  ihr< 
the  ordinary  size.  A 
5-tube  radio  unit  using 
sell-coniained    dry  bat- 

suits  in  distance,  clarity 
and  tonal  volume  here- 
tofore  attained  only  with 
the  larger  storage 
battery  sets. 


CDOCDPSOD 
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of  the  seven  seas  use 
Thompson-huilt  radio  apparatus 


When  one  designs  and  manufactures 
radio  apparatus  to  be  used  by  sailors 
on  the  seas,  soldiers  on  the  field  of 
battle  and  operators  in  submarines 
and  aeroplanes — whei'e  life  and  safety 
depend  on  faithful  performance  of 
radio — the  idea  of  dependable  quality 
is  never  subordinated  to  price. 

Perhaps  this  influence  on  the  lab- 
oratory and  engineering  staffs  of  the 
R.  E.  Thompson  Manufacturing  Com- 
pany, which  has  produced  some  116. 
different  types  of  apparatus,  is  the 
main  reason  why  Thompson  Home 
Receivers  perform  with  dependability. 

Today  there  are  in  use  millions  of 
radio  receivers  sponsored  by  manufac- 
turers or  assemblers  who  are  as  new 
to  this  difficult  industry  as  broadcast- 
ing itself.  Many  of  these  sets  will  be 
unsponsored  when  inexperience  has 
taken  its  toll.    Between  theory  and 


practice  there  is  a  vast  gap  that  no 
manufacturer  can  cross  save  over  the 
bridge  of  experience. 

It  is  significant  that  three  of  the  five 
Thompson  models  offered  this  fall  are 
exactly  the  same  ones  that  were  so 
popular  last  winter — and  they  bear 
the  same  prices.  Their  superiority  is 
so  great  that  they  enter  their  second 
year  undisturbed.  These  three  receiv- 
ers, with  the  two  ultra-modern  ones 
just  added  to  the  line,  give  the 
Thompson  dealer  the  commanding 
position  in  his  locality. 

Be  a  Thompson  dealer.  Enjoy 
absolute  confidence  in  the  sets  you 
sell.  Know  real  stability  in  radio. 
Write  us  for  complete  information. 
R.  E.  Thompson  Manufacturing  Co., 
30  Church  Street,  New  York  City. 

Prices  slightly  higher  west  of  the 
Rocky  Mountains  and  in  Canada. 


SUPER  -  THOMPSON  DUO- 
TONE  CONSOLE.  List  price 
$360.  A  5-tube  special  Neutro- 
dyne  with  single  master  control, 
large  Queen  Anne  console  cab- 
inet, with  space  for  all  batteries 
or  battery  eliminator.  Includes 
the  newly  developed  Thompson 
Duo-Tone  sound  -  reproducing 
system,  comprising  both  spe- 
cially designed  bass  and  treble 
tone  speakers,  built  in  and  oper- 
ating together  as  desired,  cre- 
ating both  sound  perspective 
and  a  range  of  tonal  reproduc- 
tion never  heretofore  attained. 
The  greatest  contribution  to 
sound  recreation  realism  since 
broadcasting  began. 


RADIO 
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Albany  Firm  Appointed  George  H.  Bliss  Resigns 

Kolster  Radio  Distributor       to  Enter  Real  Estate  Field 


Electrica]  Supply  &  Equipment  Co..  Prominent 
Jobber.  Popular  With  Up-State  Trade,  Plans 
Building  of  a  Strong  Dealer  Representation 

Albany,  N.  Y.,  September  10. — Appoinlmcju  o£ 
tlie  Electrical  Supply  &  Equipment  Co.,  of  this 
city,  as  exclusive  distributor  for  Kolster  radio, 
jusi  announced  by  tlic  Federal  Telegraph  Co., 
has  met  with  keen  interest  among  dealers  in 
New  York  State.  The  Albany  distributor,  who 
;iUo  maintains  branches  at  Buffalo  and  Elmira, 
is  highly  popular  among  the  radio  trade,  and 
llie  announcement  of  its  association  with  Kol- 
ster radio  has  brought  many  letters  from  deal- 
ers requesting  detailed  information. 

Under  the  plan  of  limited  dealer  represcnla- 
lion,  based  upon  population,  as  set  forth  in  the 
policies  outlined  for  the  sale  of  Kolster  radio 
by  the  Federal  Telegraph  Co.,  representatives 
of  the  Electrical  Supply  &  Equipment  Co,  will 
start  out  at  once  to  visit  the  better  class  of  deal- 
ers in  the  territory,  and  discuss  the  Kolster  ra- 
dio proposition  with  Ihem  from  the  standpoint 
of  permanence  and  the  upbuilding  of  a  staunch 
and  reliable  dealership  organization. 


Sterchi  Bros.  New  Quarters 
Opened  in  Bristol,  Va. 

Large  and  Well-Equipped  Music  Department 
a  Feature  of  the  New  Store — Given  a  Promi- 
nent Location — Many  Novel  Features 

Bristol,  Va.,  August  15. — The  remodeled  quar- 
ters of  the  Sterchi  Bros.  Furniture  Co.,  at  710- 
714  West  State  street,  have  been  formally 
opened  to  the  public  this  week,  featuring  a 
large  music  department.  The  latter  is  situated 
at  the  right  of  the  entrance,  the  front  of  the 
department  being  given  over  to  the  display  of 
pianos,  with  phonographs  and  demonstration 
rooms  in  the  rear.  The  new  building  is  thor- 
oughly modern  and  incorporates  many  novel 
features,  which  add  to  the  better  display  of 
the  stock. 


The  Waicone  Radio  Mfg.  Co.,  New  York  City, 
was  recently  incorporated  at  Albany  with  a 
capital  stock  of  $10,000.  The  incorporators  arc 
H.  Weedenbautn,  M.  J.  Kanin  and  G.  Weiss, 


Vice-president  and  Manager  of  Eastern  Division 
of  United  States  Music  Co.  Succeeded  in  New 
York  by  J.  W.  "Mace"  Wale 

George  H.  (Jack)  Bliss,  for  the  past  three 
and  one-half  years  vice-president  and  manager 
of  the  Eastern  division  of  the  United  States 
Music  Co..  Chicago,  with  headquarters  in  New 
York,  recently  announced  his  resignation  from 
that  company  in  order  to  accept  an  unusual 
opportunity  to  enter  the  real  estate  business 
with  a  group  of  Westchester  County  men  who 
have  large  holdings  both  in  Westchester  and 
Florida, 

II  was  but  natural  that  Mr.  Bliss  should  feel 
deep  regret  in  leaving  the  trade  with  which  he 
has  been  associated  for  seventeen  years.  He 
started  in  the  music  roll  industry  as  manager  of 
the  music  roll  department  of  the  Baldwin 
Piano  Co.,  in  St.  Louis,  in  1908,  and  two  years 
later  entered  the  employ  of  the  United  States 
Music  Co.,  as  wholesale  traveler,  being  the  first 
man  to  travel  continuously  and  exclusively  in 
the  interest  of  music  rolls. 

In  1914  Mr.  Bliss  joined  the  Melville  Clark 
Piano  Co.  to  promote  the  sales  of  Q  R  S  rolls, 
and  a  year  later  came  to  New  York  to  establish 
an  Eastern  branch  of  that  company.  In  1922  he 
became  vice-president  and  manager  of  the  Con- 
solidated Music  Corp.,  which  comprised  some 
of  the  leading  popular  publishers  in  the  field. 

In  January,  1922,  Mr.  BHss  returned  to  the 
United  States  Music  Co.  and  established  a  New 
York  branch  of  that  company,  the  unqualified 
success  of  which  is  generally  recognized  in  the 
industry, 

Mr.  Bliss  will  be  succeeded  as  manager  of 
the  Eastern  division  of  the  United  States  Music 
Co.  by  J.  W.  "Mace"  Wale,  the  dean  of  the 
Eastern  sales  force. 

Arthur  A.  Friestedt,  president  of  the  United 
States  Music  Co.,  said  in  connection  with  Mr. 
Bliss'  resignation: 

"Mr.  Bliss  is  leaving  us  with  the  well  wishes 
of  our  entire  organization  and  it  is  my  per- 
sonal pleasure  to  commend  the  inestimable 
services  which  he  has  rendered  in  establishing 
our  Eastern  division  in  the  highest  possible 
terms. 

"He  will  be  succeeded  by  J.  W.  'Mace'  Wale, 
whom  he  was  privileged  to  choose  and  who 


Yes,  there  is  a  Difference 
in  Talking  Machine  Felts 

HOW  shall  a  talking  machine  manufacturer,  who  seeks  the  utmost 
quality  in  turntable  felts,  make  the  right  choice? 
"Felt  ie  felt,"  you  say.    Not  so!   Turntable  felt  of  different  makes 
may  look  alike,  but  there  is  a  wide  variance  in  quality. 

It  is  easy  to  skimp  in  the  quality  of  wool.  And  it  is  easier  still  to 
skimp  in  the  felting  process.  The  life  and  strength  of  the  wool  will  be  lost 
if  the  work  be  handled  by  any  but  the  most  skilled  experts. 

How,  then,  shall  you  know.   This  is  the  safe  and  sure  way: 

Try  "AMERICAN"— it's  the  standard 

Durability  is  inbred  in  American  Felt  Company's  felts.  In  quahty  of 
raw  material  and  quality  of  workmanship  they  are  unequalled.  And  to 
insure  longer  service,  all  our  felts  are  now  protected  against  ravages  of 
moths.    This  is  done  during  the  process  of  manufacture — not  after. 

The  constantly  growing  preference  of  talking  machine  manufacturers 
for  these  good  felts  is  the  best  proof  of  their  worth! 

Write  our  nearest  office  for  quotations.  Experienced  felt  men  there 
are  ready  and  eager  to  serve  you. 

AMERICAN  FELT  COMPANY 

213  Congress  St.,  Boston  114  E.  13th  Street,  New  York  City 

325  So.  Market  Street,  Chicago 


has  been  associated  with  our  Eastern  sales  or- 
ganization since  its  inception. 

"Mr.  Wale  will  assume  his  larger  responsi- 
bilities with  the  advantage  of  many  trade 
friendships  and  years  of  experience  in  this  field 
and  our  utmost  confidence  in  his  ability  lo  con- 
tinue the  splendid  record  of  Mr.  Bliss." 

On  Wednesday  evening,  August  19,  the  em- 
ployes of  the  New  York  Division  of  the  U.  S. 
Music  Co.  attended  a  banquet  to  their  retiring 
vice-president  and  manager,  George  H.  Bliss, 
the  afl'air  being  held  at  the  Cafe  Boulevard.  A 
set  of  resolutions  were  presented  to  Mr.  Bliss, 
following  which  he  introduced  the  new  manager, 
J.  W.  Wale. 


Sterling  Radio  Co.  Now 

in  Spacious  New  Building 

Sterling  Radio  Co.,  Kolster  Distributor,  Occu- 
pies  14,000  Square  Feet  in  Three-story  Build- 
ing Devoted  Exclusively  to  Radio 

St.  Loujs,  Mo.,  September  8.— Invitations  to 
visit  the  spacious  new  home  of  the  Sterling  Ra- 
dio Co.,  Kolster  distributor,  located  at  1515 
Grand  avenue,  have  been  mailed  to  all  of  the 
company's  dealers  and  friends. 

The  new  three-story  building,  just  completed, 
consists  of  14,000  square  feet  of  floor  space, 
which  shall  be  devoted  exclusively  to  the  whole- 
sale radio  business. 

In  an  official  announcement  of  the  opening 
sent  to  the  Federal  Telegraph  Co.,  manufactur- 
er of  Kolster  radio,  G.  C.  Bonlig,  of  the  Ster- 
ling Radio  Co.,  said:  "With  these  improved  fa- 
cilities at  our  command,  we  are  confident  of  be- 
ing able  to  give  Sterling  dealers  better  service 
and  consequently  enhance  the  value  of  Kolster 
radio  in  the  'Heart  of  America'  territory," 


New  Audio  Transformer  Is 
Offered  by  King  Products 

BuFFAiA  N,  Y.,  September  7.— King  Quality 
J'roducts,  Inc..  is  offering  a  new  audio  fre- 
quency transformer 
embodying  special 
core  and  winding 
features  designed  to 
improve  both  vol- 
ume and  quality  of 
reception  which  has 
attracted  much  at- 
tention. The  com- 
pany's technical  de- 
scriplion  of  the  new 
product  follows: 
"The  core  is  built 
King  Audio  Transformer  up  of  7/1000-inch 
^lock  of  laminated  silicon  steel.  These  lamina- 
tions or  sections  number  about  172.  The  core  has 
approximately  twice  the  cross-section  area  of  the 
ordinary  amplifying  transformer  core,  thereby 
covering  a  broader  band  of  frequencies  and  in- 
cluding all  of  those  found  in  the  speaking  and 
musical  range.  This  results  in  full,  faithful  re- 
production of  tone  without  distortion.  The  coil 
leads  are  brought  out  in  such  a  way  that  they 
do  not  come  close  to  the  core,  thereby  prevent- 
ing leakage  and  short  circuits.  The  core  wind- 
ing ratio  of  2^^  to  1  was  chosen  as  producing 
the  best  and  most  consistent  results.  The  low 
distribiited  capacity  and  the  AC  impedance  are 
of  the  proper  value  to  match  the  average  stand- 
ard tube.  Core  and  coil  arc  shielded  lo  elim- 
inate magnetic  interaction  and  prevent  distor- 
tion and  howling.  Binding  posts  are  made  with 
a  square  base  so  that  the  leads  will  not  be 
twisted  ofT.  The  finish  is  black  enamel  with 
a  brown  top.  Over-all  dimensions  are  3}^  inches 
liigh,  2^  inches  wide  and  l-H  inches  deep." 


"Music"  was  the  theme  of  a  recent  talk  be- 
fore The  Fine  Arts  Club.  Portland,  Ore.,  by  G. 
F.  Johnson,  of  the  G.  F.  Johnson  Piano  Co.,  and 
president  of  the  Oregon  Music  Trades  Ass'n. 
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SILENT  S.  S.  MOTOR 


is  based  upon  the  knowledge  of  the  important  facts  confront- 
ing the  dealer. 

FIRST:  Competition  is  unusually  intense  and  the  deal- 
er must  be  doubly  certain  that  the  article  he  sells  stays  sold 
and  produces  a  satisfied  customer. 

SECONp:  The  buyer  of  today  is  not  "Penny  wise  and 
dollar  foolish,"  but  fully  appreciates  that  utility  and  satisfac- 
tion are  found  only  in  high  quality  merchandise. 

THIRD:  Many  dealers  sell  talking  machines  on  the  in- 
stallmerit  plan  and  a  defective  motor  in  a  sale  of  this  kind 
results  in  expensive  service,  the  loss  of  record  sales  and  final- 
ly the  return  of  the  machine  by  the  thoroughly  dissatisfied 
customer.  t 

FOURTH  :  The  average  buyer  knows  practically  noth- 
ing nor  cares  to  learn  about  the  mechanism  of  his  phono- 
graph. In  view  of  this  fact  the  motor  must  give  perfect  per- 
formance from  the  time  of  the  sale. 

SILENT  MOTORS  are  intelligently  designed  and  con- 
structed of  the  finest  materials,  to  give  long  and  perfect 
service. 


MODEL  S.  S. 
The  Standard  Portable  Motor 


(jiiarinUeed  to  play  in  excess  of  2  records.  Regulator  within  the 
motor  and  foolproof.  The  true  running  of  the  governor  and 
rigidity  of  turntable  shaft  assured  through  patented  adjustable 
features.    Absolutely  silent  in  -loind  and  operation. 


The  Silent 


THE  SILENT  MOTOR  CORPORATION 

321-323-325  DEAN  STREET  BROOKLYN.  N.  Y. 
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The  New 

Simple,  Sensitive,  Selective 
The  Magnavox  Single  Dial 


MAGNA  vox  75 
Five  tube  tuned  radio  frc- 
quency  set.  Buitt'iii  MaR- 
navox  Loud  Speaker;  cn- 
cIoscG  all  batteries.  Anistic 
mahoeanv  cabinet,  hand 
rubbed  finish.  Price,  wich- 


*200 


MAGNAVOX  25 
Table  model,  Mannav. 
BuiJt-in  Loud  Speaker,  c 


STANDARD 
CALIBRATION 


$145 


Last  year  Magnavox  introduced  the  single  dial  control  to 
the  Radio  world. 

This  year  the  Magnavox  single  dial  is  perfected. 

Simple,  of  course— a  flick  of  the  fingers  makes  you  master  of  the  air— 
Sensitii;e— Factory  tuned  with  the  Magnavox  tuning  meter,  1000 
times  more  sensitive  than  the  human  ear.  No  muhiple  dial  control 
can  equal  it  for  fine  tuning-no  human  fingers  can  adjust  a  series  of 
dials  to  the  exact  unison  of  the  Magnavox  circuits  which  are  forever 
in  perfect  resonance. 

Seiectii/e— If  you  know  the  wave  length  of  a  station,  turn  your  Ma^. 
navox  dial  to  that  length— and  there  it  is.  The  New  Magnavox  tunes 
through  the  big,  powerful  stations  when  right  under  them— the  New 
Magnavox  circuit  and  the  Torodial  R.  F.  transformers  do  the  trick. 
Small  Selling  Cost— And  for  demonstrations— the  Magnavox  single 
dial  tuning  will  enable  your  prospects  to  do  their  own  demonstrating 
and  each  one  of  your  salesmen  to  make  three  and  four  times  as  many 
house  demonstrations  as  ever  he  did  before— and  so  treble  and 
quadruple  his  sales. 

The  New  Magnavox  is  a  set  you  can  sell  with  utmost  confidence, 
knowing  that  any  amateur,  a  child,  a  woman,  can  operate  it  with 
complete  satisfaction. 


MAGNAVOX  JUNIOR 
Same  circuit  as  Magnavox 
75.  A  compact,  portable 


$85 


M  Wi  i\  10 


*110 
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Jf/kCNAVOK 

1^    mKm   The  most  advanced  feature  in  Radio 

The  Magnavox  Receiver  Units 


MAGNAVOX  M.20 
Cabinet  Loud  Speaker 
Espccinllv  ad.ipied  for  use 
wiih  MaRnnvox  Model  10 
Radio  BcecivinB  Set.  Price 
of  the  M-ZO  CnbinclModcI 
tncludiny  cord  and  pluK  is 


*25 


NEW  MAGNAVOX 
Anli'Noiic  Tube 
The  Mnc 


xnampllfvinK  lube. 

$2-50 


Here  is  the  greatest  advance  in  Radio  development  yet 
achieved — All  Magnavox  Receiver  Units  on  all  Magnavox 
models  are  interchangeable.  Figure  out  what  that  means  to 
you  in  making  service  easy.  Service!  Why  service  with 
Magnavox  is  instant,  complete,  everything  it  should  be.  A 
new  Unit  slipped  into  place— the  old  Unit  fixed  up  at  leisure. 
Then  think  of  this — 

No  Magnavox  set  can  ever  become  obsolete — If,  through 
constant  research  we  can  better  the  Magnavox  circuit  next 
year— a  change  in  Units  only  is  all  your  customers  will  need 
to  bring  their  Magnavox  right  up  to  date. 

This  advertisement  has  listed  but  two  of  the  many 
outstanding  features  of  the  New  Magnavox— the 
set  which  will  make  radio  history  this  year. 

Backed  by  powerful,  consistent,  large  space  adver- 
tising and  a  unique  dealer  policy,  those  fortunate 
enough  to  secure  a  Magnavox  franchise  will  un- 
doubtedly make  the  coming  season  the  most  profit- 
able in  their  history. 

Write,  or  better  still,  wire  at  once  for  particulars. 

THE   MAGNAVOX  COMPANY 


MAGNAVOX  M-3 
Loud  Speaker 
MnHnavoK  Loud  SpcoVcn 

tial  to  perfcci  reproduc- 
lion.  The  M-3  baa  a  IS 
inchbclL  Price 


1315  So.  Michigan  Ave.,  Chicat^o 


OAKLAND.  CALIFORNIA 


130  West  42nd  Street,  New  York 
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Selective  Dealer  Distribution  Plan  Is 

Announced  by  the  Radio  Corp.  of  America 

New  Merchandising  Plan  Founded  on  Principle  of  Trade   Prosperity  Through  Service  —  Most 
Progressive  Dealers  to  Handle  R.  C,  A.  Line— Will  Be  Backed  by  Full  Co-operation 


A  new  mercliaiidisiiig  plan  founded  on  the 
principle    that    the    retail    radio    business  will 
prosper  in  proportion  to  the  service  rendered 
to  the  public  has  been  announced  to  the  trade 
by  E.  E.  Bucher,  general  sales  manager  of  the 
RCA.    The  plan  is  designed  to  protect  the  pub- 
lic against  misrepresentations  of  the  unscrupu- 
lous "here  to-day,  gone  to-morrow"  dealer,  and 
requests  honest  and  intelligent  representation  so 
that  not  only  the  public  but  dealers  and  jobbers 
also  will  reap  the  full  benefit  of  such  representa- 
tion.   This  new  merchandising  plan  known  as 
the  Selective  Dealer  Plan  involves  specific  per- 
formance on  the  part  of  the  dealer  in  accord- 
ance with  certain  standards  which  the  RCA  has 
set  up  based  on  public  demand.     The  dealer 
must  strictly  adhere  to  these  standards  in  order 
to  receive  recognition.     This  recognition  will 
be  evidenced  by  the  display  in  the  dealer's  shop 
of  the  RCA  "Authorized  Dealer  Sign"  which 
carries  with  it  the  valuable  RCA  franchise.  The 
plan  requires  that  to  be  eligible  for  selection 
as  an  RCA  registered  dealer,  a  firm  must  have 
established  and   must  maintain   a  satisfactory 
volume  of  business  and  above  all  must  service 
that  volume  adequately  in  addition  to  meeting 
the  credit  requirements  of  the  plan. 

The  announcement  of  the  new  policy  to  RCA 
jobbers  reads  in  part  as  follows: 

"The  RCA  herewith  announces  its  selective 
dealer  policy  to  become  effective  January  23, 
1926,  at  which  time  records  of  dealer  perform- 
ance and  service  to  the  public  will  be  ample  for 
the  purpose  of  selection  and  the  RCA  author- 
ized dealer  signs  will  be  ready. 

Letting  the  Public  Select  RCA  Dealers 
"In  the  Saturday  Evening  Post  of  May  30,  the 
RCA  clearly  outlined  its  policy  towards  its  dis- 
tributors as  follows: 

"  "WLik  the  number  of  wholesale  distributors  is  lim- 
ited, the  RCA  has  felt  that  no  artificial  restraint  should  be 
placed  upon  the  flow  of  its  merchandise  through  retail 
outlets,  espedally  when  radio  sets  are  in  such  spontaneous 
and  universal  demand. 

"  'In  this  way  it  is  believed  that  the  public  itself  wi 
select  the  stores  where  it  is  desirable  to  have  Radiola; 
Hadiotrons  and  Radiola  accessories  always  in  stock. 

'"By  selecting  its  own  dealers,  the  public  will  aid  in 
dustry  in  the  much  discussed  task  of  reducing  the  cos 
of  distribution. 


'  'It 


'ill  piv 


honest    and  reliable 


dealers  whose  interest  in  (fie  customer  docs  not  sloji  with 
(he  riiiying  of  (he  cash  register  after  sale  is  made. 

"The  full  strength  of  the  advertising  program 
of  the  RCA  will  be  continuously  behind  its 
aulhorized  dealers,  and  corroborated  complaints 
from  customers  that  dealers  are  misrepresent- 
ing our  products,  failing  to  give  proper  service 
lo  the  public  with  reasonable  charges,  or  mak- 
ing fraudulent  representations  to  the  public,  will 
bo  sufficient  reason  for  withdrawing  the  valuable 
franchise. 

"It  will  be  a  valuable  franchise.  The  number 
will  be  limited  mainly  on  the  basis  of  the 
service  given  to  tlie  public,  but  also  with  a 
frank  recognition  of  the  fact  that  Authorized 
RCA  Dealers  should  have  opportunities  for 
profitable  volume.  Wc  want  to  create  a  profit- 
able permanent  business  for  them  because  it  is 
the  only  way  in  which  they  can  serve  the  public. 

"It  is  quite  clear  (o  us,  from  the  mail,  the 
press  and  individual  expressions,  that  the  pub- 
lic looks  to'the  Radio  Corporation  of  America 
to  protect  it  from  dealers  who  are  here  to-day 
and  gone  to-morrow;  who  sell  a  radio  set  and 
then  lose  interest  in  it;  or  who,  when  called 
upon  for  a  simple  readjustment  of  a  screw,  or 
a  wire,  or  a  tube,  either  deliberately,  or  through 
sheer  stupidity,  put  the  whole  set  awry. 

"It  is  because  the  very  essence  of  our  dealer 
policy  comes  from  the  public  and  is  designed  to 
fulfill  our  responsibility  to  the  public  and  to  the 
dealers  who  jvill  be  our  permanent  representa- 
tives, that  we  feel  free  in  asking  your  complete 
and  loyal  co-operation. 

Responsibilities  of  Distributors 
"Just  as  we  feel  it  essential  to  have  as  au- 
thorized dealers  only  those  who  will  serve  their 
customers  with  a  sense  of  responsibility,  so  we 
will  limit  the  number  of  distributors  to  those 
who  best  serve  the  dealers  in  their  own  trading 
zone. 

"Just  as  the  volume  done  by  a  dealer  will  be 
evidence  of  public  preference  when  checked 
against  his  service,  so  the  volume  done  by  a  dis- 
tributor will  hereafter  be  checked  against  his 
service  to  his  own  dealers  in  his  own  normal 
trading  area.  We  suggest  and  recommend  to 
all  our  distributors  that  they  sell  Radiolas  and 
Radioia  accessories  to  our  authorized  dealers. 


Sendingf  him  home  —  happy  1 


gVERY  time  your  customer  goes  home  with  a 
package  o(  good  needles— one  hundred  good 
little  steel  reasons  (or  happiness  go  with  bim. 
He's  happy  and  satisfied. 

Phonograph  dealers  all  over  the  country,  Jim 
Smith  from  Boston,  George  Brown  from  Kala- 
mazoo, and  Jack  Green  of  Los  Angeles,  are  fast 
learning  the  secret  of  sattsfylng  customers. 

Sell  your  customers  a  good  record— o(  course— 
that's  Important— but  complete  the  Job. 

A  word  to  the  wise  is  sufficient— SELL 


Product!  of  the 

GENERAL  PHONOGRAPH  CORPORATION 

25  West  45tti  Street  OTTO  HEINEMAN,  Preaident 


New  York  City 


and  to  our  authorized  dealers  only;  and  we 
further  suggest  and  recommend  that  they  sell 
to  those  in  their  own  normal  trading  area  and 
within  such  area  only,  so  that  they  can  render 
the  merchandising  service  we  expect  them  to 
render  to  such  dealers. 

"Our  dealers,  in  turn,  will  be  confined  to  those 
who  maintain,  a  definite  servicing  policy  on 
Radiolas  and  Radiola  accessories.  Public  ac- 
ceptance of  the  prices  at  which  we  advertise 
Radiolas  and  Radiola  accessories  permits  a 
dealer  a  profit  that  is  sufficient  to  warrant  a 
liberal  and  expert  servicing  policy  with  moder- 
ate charges.  Dealers  failing  to  render  service 
to  the  purchasers  of  Radiolas  and  Radiola  ac- 
cessories will  not  be  authorized  RCA  dealers. 

"Service,  volume  and  credit  will  be  the  three 
tests  in  determining  the  RCA  authorized  deal- 
ers. This  selective  dealer  plan  does  not  apply 
to  the  sale  of  Radiotrons.  Radiotrons  are  more 
in  the  nature  of  a  commodity  than  a  specialty, 
and  mere  convenience  in  purchasing  becomes 
the  important  factor.  AH  RCA  dealers  will,  of 
course,  be  authorized  as  well  to  sell  Radiotrons, 
but  the  value  of  their  franchise  will  lie  in  their 
exclusive  right  to  sell  and  service  the  profitable 
and  well-established  line  of  Radiolas  and  Radi- 
ola accessories  such  as  loud-speaker  and  power 
units. 

Details  of  Plan 

"So  that  RCA  may  select  its  dealers  on  the 
basis  of  public  preference,  as  shown  by  concen- 
tration of  purchases,  we  are  asking  all  our  dis- 
tributors to  begin  the  preparation  of  a  list  of 
their  dealers  and  to  keep  records  of  their  pur- 
dhases,  credit  performance  and  servicing  repu- 
tation, individually,  furnishing  us  such  records 
complete  from  September  I  to  December  31 
192S. 

"Upon  the  basis  of  such  preliminary  evidence 
of  public  choice  and  satisfaction,  RCA  will  is- 
sue authorized  dealer  signs  reading  as  follows: 
RCA  AUTHORIZED  DEALER 
The  presence  of  this  sign  in  a  dealer's  shop  indi- 
cates  our  faith   in   the   dealer's   willingness  and 
ability  lo  serve  patrons  of  our  products,  as  they 
are  entitled  to  be  served.    This  sign  is  our  prop- 
erty and  will  be  withdrawn  from  any  dealer  whom 
we  find  to  be  misrepresenting  RCA  products  to 


the  public 

RADIO  CORPORATION  OF  AMERICA 
Radiolas,  Radiotbons  and  Radiola  Accessories 
Produced  only  by  RCA 

"The  major  test  to  be  made  to  determine  the 
eligibility  of  a  dealer  for  one  of  these  signs  is 
a  vital  test,  and  after  December  31,  1925,  there 
will  be  rigid  adherence  to  it.  This  test  is 
whether  the  dealer  gives  expert  and  honest 
service  to  his  customers  on  RCA  products.  If 
the  dealer's  interest  in  his  customers  ends  with 
the  sale  over  the  counter,  he  will  not  be  eligible 
for  the  RCA  dealer  franchise.  Where  his 
service  assures  the  final  satisfaction  of  the  cus- 
tomer, after  the  set  is  installed,  the  evidence 
will  be  regarded  as  satisfactory  assurance  that 
such  a  dealer  not  only  will  remain  in  business 
but  will  develop  volume. 

"The  dealers  who  have  rendered  service  to 
the  public  on  Radiolas,  Radiotrons  and  Radiola 
accessories  have  mainly  been  favored  by  the 
public  with  its  purchases;  and  the  Radio  Cor- 
poration of  America  herewith  requests  of  its 
distributors  that  they  keep  records  and  furnish 
to  us  a  list  of  their  dealers,  with  the  following 
information  filled  out  on  forms  which  we  will 
furnish. 

"After   January,    1926,    distributors    will  be 
asked  to  furnish  volume,  credit  and  service  re- 
ports (volume  by  the  number  of  sets  and  loud 
speakers  sold)  at  stated  periods,  or  at  least 
once  every  six  months. 
What  the  Franchise  Will  Mean  to  Dealers 
"The  aulhorized  dealer  sign  of  RCA  will  rep- 
resent a  real  franchise,  backed  by  the  entire 
advertising  program   of  RCA.     Beginning  in 
January,  1926,  the  public  will  be  advised  of  the 
policy  adopted   by  the  Radio   Corporation  of 
America,  and  will  be  requested  to  co-operate  by 
buying  Radiolas  and  Radiola  accessories  from 
only  authorized  RCA  dealers.    That  there  will 
(Coiilinued  on  paij,:  91) 


The  Taikviq  Machhic  W'nrld,  New  Ynrk,  Scftlcmhc 

OMICAL 

Size  and  Price 


dTKOXG  In  volume.  iMcar  in 
tone.  Sends  sound  out  evenly 
In  Jill  dlrocUonK.  Economical  of 
KPiice.  Populnr  in  price.  S12.50 
complete.  Bulk  of  a  acienllllcal- 
!y  made  material,  burtex,  wlilcli 
dL'stroys  r.il.sc  tone  vibration. 
-ViljiiKtahlc — meeting  all  local 
iicuustic  contlll.lons.  Finlslied  In 
mottled  blju'k.  !l  Inclie.i  high, 
II inch  square  base.  Piicked 
12  to  llie  carton,  with  sales  helps 


LAVISH  in  VOLUME 


.■  \yiK-  N  &  K  Loud- 
it  taken  ofl"  liis  l\H 
il  ii>nc  llial  ptmrs  out 
the  N  &  K  Model 
iiistriunciit  iipnii 


WHEN  you  demonsliatu  tliis 
speaker  the  customer  is  ;tl 
with  tliL-  vohinic  nf  clear,  11,1 
of  this  modest  little  i[isiriimeni. 
S  Lotidspcakcr  is  in  rtalily  a  music 
which  sound  waves  piay  in  (jcrEcct  hai 

For  years  N'  &  K  have  been  at  work  to  produce  a 
speaker  that  should  retain  the  wonderful  distinctness  for 
which  the  N  &  K  Phones  are  famous,  and  yet  have  snfli- 
cient  volume  to  please  those  who  like  their  music  hy  the 
"roomful."    'I'hey  have  smu-ccdcd  here. 


And  have  also  thrown  in  a  great  big  plus— POPULAIi 
PRICE. 

Retailing  at  ?12.50  this  ingenious  loudspeaker  is  going 
to  meel  the  biggest  field  of  demand  that  any  single  speaker 
has  yet  been  able  to  satisfy.  For  it  appeals  to  eye,  car  and 
pocketbook  equally.  It  appeals  to  just  the  class  of  trade 
you  cater  to.  And  you  arc  losing  money  or  failing  to 
make  rightful  profits  if  you  are  not  now  displaying  this 
new  N  &  K  Model  S  Loudspeaker.  Ask  your  jobber.  If 
he  is  not  yet  supplied,  notify  us,  and  we  will  lake  imme- 
diate action  to  see  that  your  customers'  needs  are  met. 


The  New 


Imported 


MODEL  S 


NEUFELDT  &  KUHNKE  DIV. 

Th.  Goldschmidt  Corp. 
Dept.  T9,  15  William  St.,  New  York,  N.  Y. 
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Selective  Dealer  Plan 
Announced  by  Radio  Corp. 

{Continued  from  page  90) 
be  an  amplo  number  of  dealers  tlirouglioul  tlic 
counlry-dcalcrs  who  want  to  assoeiale  (licm- 
sclves  with  radio  leadership  and  a  firm  merchan- 
dising policy  designed  solely  in  the  public  in- 
terest—needs no  argument. 

"With  the  agreement  among  our  research  and 
cngmeeriug  departments  that  the  super-hetero- 
dyne principle  completes  the  foundation  for  all 
future  developments  of  Radiolas,  and  with  pub- 
lic preferences  more  clearly  established,  the 
Radio  Corporation  of  America  feels  that  the 
next  step  is  to  give  public  identity  to  its  dis- 
tribution organi'/ation. 

Distributor  Co-operation 
■'Carrying  ont  this  program,  so  that  it  will 
be,  in  practice  as  in  its  intent,  in  the  public 
interest,  requires  the  whole-hearted  co-operation 
of  every  distributor  of  RCA  in  this  plan  RCA 
cannot  make  an  intelligent  selection  of  dealers 
unless  the  distributors  assist  in  furnishing  data 
as  to  the  extent  to  which  Radiolas,  Radiotrons 
and  Radiola  accessories  are  being  sold  to  indi- 
vidual dealers.  And  against  these  volume  fig- 
ures our  own  sales  force  in  the  field  will  report 
whether  a  servicing  policy  is  consistently  em- 
ployed by  the  dealers  to  whom  the  authorized 
dealer  sign  has  been  loaned.  Tlie  sign  will  re- 
main the  property  of  the  Radio  Corporation  of 
America  and  will  be  its  assurance  to  the  public 
that  the  dealer  holding  it  is  reliable  and  render- 
ing the  service  required. 

"In  order  to  vindicate  the  public  pledge  of 
which  this  authorized  dealer  sign  is  the  symbol. 
It  will  be  obviously  necessary  for  our  distribu- 
tors to  work  closely  with  RCA  dealers,  edu- 
cating them  in  the  selling  and  servicing  features, 
co-operating  with  them  in  newspaper  advertise- 
ments, aiding  them  in  the  display  of  RCA  win- 
dow trims,  and  explaining  to  them  the  advan- 
tages of  the  RCA  time-payment  plan,  and  giving 
Ihein  other  merchandising  aids. 

"The  distributor  who  sells  Radiolas  and  Ka- 
diola  accessories  outside  of  his  normal  trading 
zone  is  abandoning  the  servicing  feature,  be- 
cause he  is  not  equipped  to  take  care  of  the 
education  of  dealers  or  to  check  up  their  service 
to  the  public  outside  his  normal  trading  zone. 

"Radiolas  have  reached  a  point  similar  to 
that  in  the  automobile  field,  where  the  public 
does  not  want  to  be  troubled  by  experimental 
servicing  or  the  sort  of  servicing  that  makes  a 
large  job  out  of  a  small  one.  Radiolas,  Radi- 
otrons and  Radiola  accessories  are  built  to  last; 
and  where  any  readjustment  or  replacement  is 
required,  an  experienced  man,  familiar  with  the 
line,  can  make  the  readjustment  simply, 
promptly  and  efficiently.  That  is  the  sort  of 
service  that  the  public' wants,  and  it  is  the  sort 
of  service  that  this  selective  dealer  plan  is  de- 
signed to  produce  for  the  public,  for  the  first 
time  in  the  still  brief  history  of  radio." 
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Dr.  F.  A.  Kolster  Visits 

Eastern  Headquarters 

Chief  Research  Engineer  of  Federal  Tel.  Co., 
Prominent  Radio  Inventor,  Expresses  Opti- 
mism Over  Fall  OuUook  for  Kolster  Sets 

Dr.  Frederick  A.  Kolster,  chief  research  en- 
gineer of  the  Federal  Telegraph  Co.,  is  spending 
a  month  in  the  East  preparing  plans  for  the 
forthcoming  season  in  connection  with  the  new 


Mrs.  John  H.  Golwell  Dead 

Mrs.  John  H.  Colwell,  well  known  in  talking 
machine  circles  in  the  metropolitan  district, 
having  been  assistant  manager  of  the  Victrola 
department  of  Lord  &  Taylor's  for  a  number  of 
years,  died  recently  of  heart  trouble,  Mr.s.  Col- 
well had  been  ill  for  nine  months  with  neuritis 
and  heart  trouble  and  the  sudden  death  of  lier 
stepfather,  E.  D.  A.  Colvin,  was  too  much  of  a 
■shock  for  her.  Mr.  Colwell  is  a  piano  man  con- 
nected with  Mathushek  &  Sons  Piano  Co.,  New 
Brunswick,  N.  J. 


Detroit  Firm  Expands 

The  Bayley  Music  Co.,  Detroit,  Mich.,  has 
completely  renovated  and  greatly  enlarged  its 
warerooms.  This  aggressive  concern  has  built 
up  a  substantial  business  tiirougli  vigorous  and 
consistent  sales  promotion, 


Dr.  Frederick  A.  Kolster 
r-idio  receiving  sets  which  bear  his  Tiame.  Dr, 
IColstcr  has  made  several  trips  East  since  plans 
have  matured  for  the  manufacture  and  sale  of 
tlic  new  Kolster  radio  and  intends  to  devote 
his  time  as  evenly  as  possible  between  the  New 
York  office,  which  is  merchandising  headquar- 
ters, with  adjacent  factories  in  Newark,  N.  J., 
and  the  home  office  of  the  Federal  Telegraph 
Co.,  located  in  San  Francisco,  Cal. 

Following  an  initial  inspection  of  the  facto- 
ries and  offices,  Dr.  Kolster  was  highly  optimis- 
tic as  a  result  of  the  progress  made  and  ex- 
pressed considerable  corifidencc  in  the  possi- 
bilities this  season  for  a  high-class  radio  re- 
ceiving set  combining  artistic  furniture  with 
fidelity  in  performance. 

Dr.  Kolster  is  the  inventor  of  llic  new  Kol- 
iter  Split-Circuit  and  is  chief  research  engineer 


of  the  Federal  Telegraph  Co.,  manufacturer  of 
Kolster  radio.  He  was  for  eight  years  head  of 
the  Radio  Section  of  the  United  States  Bureau 
of  Standards  and  represented  the  United  States 
Government  at  the  International  Radio  Confer- 
ence in  London.  Dr.  Kolster  has  also  been 
named  to  attend  all  of  the  radio  conferences 
called  periodically  by  Secretary  Hoover. 

Two  New  Remo  Speakers 

Announced  to  the  Trade 

Remo  Trumpet  and   Rernola  Radio  Speakers 
Now  Being  Delivered  to  Dealers 

MERiDEN,  Conn.,  September  S.-Loud  speakers 
that  maintain  true  tonal  value  and  yet  at  the 
same  time  are  particularly  attractive,  have  long 
found  a  ready  market  in  the  talking  machine 
field.  The  Remo  Corp.,  which  has  for  several 
years  produced  loud  speakers,  has  given  special 
attention  to  the  development  of  the  talking  ma- 
chme  trade  as  an  outlet  for  its  product.  It  is 
therefore,  interesting  to  learn  of  the  addition 
lo  the  Remo  line  of  two  types  of  speakers,  of 
which  deliveries  have  just  started.  They  arc 
termed  the  Remo  Trumpet,  concert  type,  and 
the  Rernola  concert  cabinet.  The  retail  price 
of  each  has  been  made  the  same  and,  therefore, 
the  matter  of  selection  between  the  horn  and 
cabinet  type  remains  a  personal  choice.  In 
both  the  trumpet  and  cabinet  the  reproducing 
units  are  fixed  and  no  adjustment  is  required. 
Thc  black  and  antique  gold  relief  of  the  horn 
gives  a  particularly  pleasing  effect  and  the  Re- 
rnola has  a  mahogany  cabinet  which  also  has 
its  specific  appeal.  It  is  announced  that  the 
Junior  Remo  Trumpet  will  be  continued  with  a 
reduction  in  price  from  $12.50  to  $10.00  list.  In 
addition  to  the  price  reduction  in  this  smaller 
but  very  popular  model  it  is  stated  that  the 
volume  and  tone  qualities  have  been  greatly  im- 
proved. 


Ray  Miller  in  Youngstown 

YouNGSiowu,  O.,  September  8.— Ray  Miller  and 
His  Brunswick  Recording  Orchestra  made  their 
first  Youngstown  appearance  Saturday  night 
August  29,  at  Southern  Park  Inn.  Miller  and 
his  fourteen  musicians  were  featured  at  a  big 
dance  at  this  park.  Brunswick  dealers  in 
Youngstown  tied  up  with  the  appearance  of  the 
noted  band  leader  and  his  musicians,  thus  cre- 
ating  a  demand  for  their  records. 


Qmci  Watson/ 
f/ie  JVee^/Ie- 

'pHE  baffling  mysteries  of  Baker  Street,  plerted 
J- nnd  solved  by  ttie  keen  mind  of  Sherlock 
Holmes,  we  find,  owed  their  rapid  solutions  to 
Watson— and  his  over  hnndy  needle. 

And  In  the  phonoeraph  business,  many  a  Sher- 
lock Dealer  owes  his  increased  record  business 
to  the  application  of  the  needle— or  rather,  the 
proper  needles. 

Vou  can  solve  the  problem  of  greater  record 
sales  nnd  Ihe  formula  Is  very  simple: 

Every  time  you  sell  a  record 
also  sell  a  package  of 


25  West  45th  Street 


Products  of  the 

GENERAL  PHONOGRAPH  CORPORATION 


OTTO  HEINEMAN,  Pr«.ident 


New  York,  N.  Y. 


92 


THE  TALKING  MACHINE  WORLD 


Seftemder  15.  1925 


The  Season's 


This 

FEATURE 


wins  everyone  who  sees  a  Kolster. 

No  dials!  No  meaningless  com- 
bination of  numbers.  Just  this 
single  indicator. 

A  Kolster  owner  can  turn  from 
station  to  station  by  name. 

Think  what  a  talking  point  this 
is!  But  it  is  only  one  of  the  features 
which  makes  selling  a  Kolster  easy. 

A  Kolster's  main  feature  is  its 
wonderful  tone.  It  is  a  remarkable 
demonstrating  set.  To  hear  it 
creates  buyers. 

Learn  all  about  the  Kolster. 
Write  or  wire  at  once  for  complete 
information. 


KOLSTER 


Kolster  Radio  is  the  perfected  instrument  designed  by 
Frederick  Kolster,  formerly  Chief  of  the  Radio  Section  of 
the  United  States  Bureau  of  Standards.  Offered  by  the 
Federal  Telegraph  Company  (of  California)  headed  by 
Rudolph  Spreckels,  the  noted  banker,  a  Kolster  franchise 
is  a  permanently  valuable  asset. 
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Sensation 


Kolster  everywhere  is  the 
talk  of  jobbers  and  dealers 


Jobbers  from  every  section  of 
the  country  came  directly  to 
New  York  to  close. 

Many  said:  "Kolster  is  the 
greatest  sales  and  profit  oppop 
tunity  in  radio  today.  Kolster 
policies  reduce  the  risk  of  job' 
ber  and  dealer  to  the  vanishing 
point." 

Dealers  are  being  rapidly 
named. 

Don't  make  final  arrange' 
ments  until  you  get  all  the 


facts  about  Kolster.  Our  big 
advertising  campaign  starts 
September  12th. 

Double  spreads  in  color 
every  two  weeks  in  The  Sat- 
urday  Evening  Post.  Big  news' 
paper  ads. 

The  public  will  see  one  of 
the  biggest  advertising  cam- 
paigns  in  history. 

It  will  create  national  inter, 
est  and  demand. 


FEDERAL  TELEGRAPH  CO. 

(of  Catilornia) 
Merchandising  Diviiion 
Woolwoilh  Building 
N.W  Yo,k,  N.  Y. 


Roisters  are  offered  in  four  models: 
two  Eights  in  console  style — 
two  Sixes  in  table  style.  All  are 
beautiful  cabinets,  designed 
by  experts,  built  by  famous  wood- 
working craftsmen.  Your  cus- 
tomers will  admire  the  beauty  of 
Kolster  sets. 
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Attention  of  Ohio  Trade  Centered  on 

Merchants'  Convention  in  Cincinnati 

Comprehensive  Program  Features  Event— Dealers  Stage  Sales  Promotion  Drives  in  Anticipation 
of  New  Fall  Models — John  Church  Co.  Planning  to  Move — Panatrope  to  Be  Demonstrated 


Cincinnati,  O,.  September  8. — In  anticipation  of 
the  advent  of  new  types  of  talking  machines, 
which  were  about  to  come  on  the  market,  many 
dealers  made  sweeping  price  reductions.  Be- 
cause of  the  lowered  prices,  which  fretiuenUy 
amounted  to  a  fifty  per  cent  reduction,  the  sales 
of  talking  machines  were  numerically  large,  and 
stocks  are  reduced  to  a  minimum. 

Some  dealers  were  of  the  opinion  that  fes- 
ent  types  of  machines  would  immediately  be 
made  unsalable  by  the  coming  of  the  new,  but 
the  majority  feci  confident  that  all  buyers  will 
not  immediately  take  up  with  the  new  ideas,  and 
tJierefore  present  stocks  can  be  sold  out  with- 
out difficulty  and  without  great  sacrifice. 
The  Ohio  Merchants'  Convention 
Just  as  this  issue  of  The  World  reaches  il-- 
readers  the  sixteenth  annual  meeting  of  the  Mu- 
sic Merchants'  Association  of  Ohio  will  be  un- 
der way  at  the  Hotel  Sinton  here.    The  conven- 
tion will  continue  for  two  days,  Tuesday  and 
Wednesday,  the  15th  and  I6th.  and  an  inter- 
esting and  constructive   program   will  be  fol- 
lowed.   The  convention  will  officially  open  on 
Tuesday  noon  with  an  address  of  welcome  by 
the  Hon,  J.  T.  Carroll,  Mayor  of  Cincinnati. 
Otto  Grau,  president  of  the  Association,  will 
respond.     The    opening    business    session  on 
Tuesday  afternoon  will  be  given  over  to  re- 
ports  of   the    officers   and   to   discussions  on 
"Overhead   Compared   to  Volume,"  led  by  J. 
Fred  Van  Court,  and  "Financing  of  the  Music 
Business,"  led  by  Charles  H.  Yarling.    The  ses- 
sion will  be  adjourned  at  three  o'clock  and  a 
trip  to  Cody's  farm  in  the  hills  of  Kentucky 
will  be  made  in  motor  cars.    Dinner,  dancing 
and  out-of-door  games  will  be  the  order  of  the 
day  at  this  celebrated  resort, 

Wednesday's  business  starts  with  a  report  of 
the  Mutual  Insurance  Committee,  of  which 
Charles  H,  Yarling  is  chairman.  A  discussion 
on  "Bait  Advertising"  is  next  in  order  with  C. 
L.  Dennis  leading  the  discussion.  Alfred  L. 
Smith,  general  manager  of  the  Music  Industries 
Chamber  of  Commerce,  will  make  a  report  re- 
garding current  rulings  with  reference  to  Fed- 
eral income  tax  on  instalment  sales.  A  dis- 
cussion of  "The  Carrying  Charge,"  led  by  O. 


H.  Boyd,  will  be  followed  by  the  report  of  the 
Carrying  Charge  Committee.  The  meeting  will 
then  adjourn  for  lunch.  At  the  afternoon  ses- 
sion on  Wednesday  discussions  will  be  held  on 
"How  to  Create  and  Secure  Trained  Piano  and 
Afusical  Merchandise  Salesmen,"  led  by  Robert 
E.  Taylor,  and  the  "Future  of  the  Phonograph," 
with  J.  E.  Henderson  presenting  the  viewpoint 
of  the  manufacturer  and  C,  C.  Baker  present- 
ing the-  viewpoint  of  the  dealer.  The  report  of 
the  Advancement  of  Music  Committee  will  also 
be  presented.  The  Resolutions  Committee  will 
report  and  new  officers  will  be  elected. 

.\n  informal  dinner  and  frolic  .will  be  held  in 
ihc  French  ballroom  of  the  Hotel  Sinton  to 
close  the  convention.  The  feature  of  this  gath- 
ering will  be  an  address  by  Alex  McDonald  on 
Ihc  subject  "Make  America  Musical,"  and  a  mes- 
sage from  Henry  E.  Weisert,  president  of  the 
National  Association  of  Music  Merchants,  enll- 
lled  "The  National  Associalicn."  The  ncwij. 
elected  officers  will  be  installed  and  the  remain- 
der of  the  evening  will  be  given  over  to  dancing 
and  general  merrymaking. 

John  Church  Co.  Seeking  New  Home 
The  John  Church  Co.,  which  has  for  many 
years  been  located  at  109  West  Fourth  strcel, 
is  now  seeking  a  new  location,  due  to  the  fad 
that  this  building  stands  on  part  of  the  ground 
that  is  to  be  occupied  by  the  new  Chamber  of 
Commerce.  Several  places  are  under  consid- 
eration, it  was  stated  by  Willis  L.  Gibson,  vice- 
president  of  the  company,  but  no  decision  has 
been  made  as  yet.  "Our  August  sales  were  sat- 
isfactory for  the  season,"  stated  Arthur  Mer 
gott,  sales  manager,  "and  our  special  drive  on 
talking  machines  and  records  reduced  our  stock 
to  a  very  low  point." 

Welcomes  New  Type  Instrument 
"In  my  opinion  the  introduction  of  the  new 
electrical  ■ 'pick-up'  talking  machine  will  be  of 
great  benefit  to  the  dealers,"  stated  C,  H.  North 
vice-president  of  the  Ohio  Talking  Machine 
Co,,  wholesaler.  "The  market  for  the  present 
talking  machines  will  continue  long  enough  to 
permit  the  dealers  to  close  out  present  stocks 
gradually,  and  the  same  may  be  done  with  the 
present  records.    We  have  had  innovations  in 


INCREASED  SALES 

This  is  Ihc  time  lo  prepare  fur  your  increased  sales.  Everycmo  has  returned  to  town.  Eve- 
nings are  being  sjient  dancing  to  phonograph  music,  or  enjoying  the  popular  songs  of 
Broadway.  Okeh  Records  are  best  enjoyed,  therefore  everybody  is  buying  them,  If  you 
aren't  selling  Okeh  Records  you  are  not  able  to  satisfy  the  musical  selections  of  every 
customer  who  comes  into  your  store.  And  so  it  is  time  to  become  an  Okeh  Dealer.  And  be 
sure  that  your  stock  is  generous  enough  to  satisfy  the  demand. 

THE  PROFIT  MAKER 

IS  SELLING  QKef^  Records 

Ask  an  Okeh  Dealer!  He  knows  what  il  feels  like  to  enjoy  good  profit.  Dance  records 
— of  course  they  are  the  liveliest  and  best  recorded.  Vocals — the  latest  popular  Broadway 
hits  bring  the  theatre  into  the  home.  Old  Time  Tunc  music — for  truthful  portrayal  of  char- 
acter it  is  without  parallel.  Race  music — what  more  can  you  ask  for  when  they  are  the 
greatest  Race  artists  in  America.  Sell  quickly — you  bet  they  do  I  We  have  an  Okeh  Dealers' 
agency  which  may  interest  you  if  you  will  write  for  the  details, 

STERLING  ROLL  AND  RECORD  CO. 

137  West  4th  Street,  Cincinnati,  Ohio 


(he  talking  machine  and  record  market  before 
this,  and  increased  sales  have  always  been  the 
result,  with  increased  profits  to  the  dealers." 
Panatrope  to  Be  Demonstrated 
The  local  house  of  the  Brunswick-Balke-Coi- 
lender  Co.  has  just  sent  to  its  agencies  a  cir- 
cular which  gives  information  about  the  Pan- 
atrope, a  new  machine  that  reproduces  on  the 
electrical  principle,  departing  from  the  conven- 
tional way.  This  new  product,  it  was  stated, 
will  be  exhibited  in  Cincinnati  during  the  con- 
vention of  the  Ohio  Music  Merchants'  Asso- 
ciation, September  15  and  16,  The  Brunswick 
Co.  and  its  agencies,  it  was  explained,  has  held 
to  the  regular  prices  during  the  Summer,  mak- 
ing no  reductions  to  dispose  of  present  stocks, 
and  no  decline  in  stock  values  is  expected  to 
result  from  recent  improvements. 

Portables  and  Records  Selling  Well 
"Records  have  been  selling  in  good  volume 
all  Summer,  and  the  demand  for  talking  ma- 
chines has  been  better  than  it  was  in  the  cor- 
responding period  of  last  year,"  stated  Louis  H 
Ahaus,  of  the  Brunswick  Shop.  "Pprlable  ma- 
chines did  especially  well  this  Summer,  as  thou- 
sands of  people  bought  them  to  take  to  camii 
and  on  automobile  tours.  Tiicre  was  a  corre- 
spondingly large  sale  of  records,  of  course,  to 
go  with  these  machines.  We  look  for  a  large 
trade  this  Fall,  and  arc  making  arrangements 
accordingly," 

Increased  Volume  of  Record  Sales 
"Things  arc  gradually  readjusting  themselves 
and  we  arc  not  worrying  about  the  future,"  said 
Morris  Fantle,  manager  of  Widener's  Grafonola 
Shop.  "Records  are  already  beginning  to  move 
in  greater  volume,  and  this  shows  plainly  that 
interest  in  the  talking  machine  is  by  no  means 
on  the  wane." 
Columbia  Manager  Reports  Good  Business 
Miss  R.  Helberg,  manager  of  the  local  branch 
of  the  Columbia  Phonograph  Co.,  spent  the 
third  week  of  August  in  New  York  City,  where 
she  visited  the  executive  offices  of  the  company. 
Record  sales  have  been  particularly  good  in 
the  past  few  weeks,  she  stated.  Agencies  in 
this  territory  are  beginning  to  stock  up  freely, 
she  explained,  and  a  general  business  revival  is 
expected  in  (he  Fall.  A  recent  visitor  to  the 
local  branch  was  R.  J.  Muller,  who  has  been 
appointed  manager  of  the  Cleveland  district,  of 
which  this  is  a  part.  Another  visitor  was  E. 
Hancock,  president  of  the  Hancock  Piano  Co,, 
Seymour,  Ind, 

Gennett  Records  in  Demand 
The  Starr  Piano  Co.'s  local  store  and  also  its 
agencies  have  had  a  fair  demand  for  talking 
machines  and  an  excellent  demand  for  records 
during  the  last  few  weeks,  stated  W.  M,  Purnell. 
head  of  the  promotion  department.  Vacation- 
ists bought  Gennett  records  freely,  he  ex- 
jjlained,  and  they  also  purchased  a  great  num- 
biT  of  portable  talking  machines. 

E.  P.  Cooper  Recovered  From  Fall 
Edw.  P,  Cooper,  an  enterprising  talking  ma- 
chine dealer,  who  has  a  well-stocked  store  in 
Covington,  across  the  river,  has  just  recovered 
from  the  effects  of  an  accident  whicli  occurred 
to  him  July  3,  In  getting  out  of  Ins  automo- 
bile that  day  he  slipped  and  fell,  his  knee  hit- 
ting the  curbstone,  breaking  a  bone,  and  as  a 
result  he  was  confined  to  the  hospital  six  weeks. 


Radio  Incorporation 

The  Regent  Radio  &  Electric  Shop,  Newark, 
N.  J.,  was  recently  incorporated  at  Trenton  lo 
manufacture  radio  apparatus  with  a  capital  stock 
of  $25,000.  The  incorporators  are  Johanna 
Mitchell,  Mortimer  R.  Mitchell  and  Theo.  G. 
Hindelang. 


Brooklyn  Firm  Chartered 

hViedland's  Music  Shop,  Brooklyn,  N.  Y.,  was 
rtcently  incorporated  at  Albany  with  a  capital 
■^lock  of  $15,000.  The  incorporators  are  A.  M. 
hriedland,  L,  Stricks  and  R,  Isaacs. 
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TRUE  TONE  QUALITY 


THE  DAVEN 
SUPER-AMPLIFIER 


^gpRODUCTION 


if      FOR  THE  ATTENTION  OF  MUSIC  DEALERS 

^^HEN  you  sell  a  phonograph  or  a  player  piano  you  put  an  active  account  on 
your  hooks.    The  sale  of  a  few  dollars'  worth  of  records  or  rolls  to  every  cus- 
■(1/7  tonier  mounts  up  at  the  end  of  tiie  month. 

///  You  can  apply  the  same  idea  to  your  radio  business.    How  many  one,  two  or 

three  tube  radio  sets  liave  you  sold?  Probably  most  of  the  purchasers  are 
eager  to  improve  their  sets  and  to  operate  loud  speakers. 

Owners  of  one.  two  and  three  tube  sets  who  appreciate  real  music  can  easily  be 
RESISTOR  MANUAL  ^^^^        '"^^^      Resistance  Coupled  Amplification. 

The  Handbook  of  ResiBtance  The  DAVEN  SUPER-AMPLIFIER  can  be  quickly  and  easily  attached  to  any 
Coupled  Amplification.  0"^,  two  or  three  tube  set  on  the  market.  Used  with  DAVEN  High-Mu  Tubes  it 
At  best  Radio  Dealers  2^t:.  ^vill  give  results  in  quality  and  volume  unsurpassed  by  any  metliod  known  to 

Direct  hy  mail,  postpaid  30c.         radio.    It  sells  for  S15.00. 

Your  profit  does  not  stop  with  the  sale  of  the  Amplifier.  It  means  two  S4.00 
tubes,  one  $5.00  tube  and  a  loud  speaker  ranging  in  price  from  SLS.OO  to  S35.00. 

^  USE  Tins^FREE  <X>UPON   Investigate  tliis  opportunity  for  making  additional  profits.    Mail  the  coupon  and 

"daven  RADIO  com-oRATioN         M.1.2S        Ict  US  tclI  you  liow  you  can  make  more  money  from  people  to  whom  you  have 
158-160  sun.mi.  si..  NBwark,  N.  J.  already  sold  radio  sets.   The  Resistor  Manual  is  free  to  Dealers.   Mail  that  cow- 

V"^ir!Ztr    '""""'"^ ^""^^"^^        poii  today. 

□  E<,«.sio,M"nlr3ocu.ncio«.d.  DAVEN  PRODUCTS  ARE  SOLD  ONLY  BY  GOOD  DEALERS 

□  Oomploto  OatuloK  (froo). 

□  Donler  Proposition.  "/TT^^    n  .j' 

:zzziz  

Fim  DEAi.iiiis.  s,«.i,o«-  ;,..,.,),„„i  i^esis/oe-  Spacia/isis 

":™CrLT/i;'"»r'°''' Newark  "  «>"  "«  New  Jersey 
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De-Luxe  Table  Model 
(Single  Dial  Control) 
Duo-Tone  Satin  Finish  French  Wal- 
nut  Cabinet,  exquisitely   designed  with 
space  for  "A"  and  "B"  Batteries. 
List  Price  (without  accessories) ..  .$95.00 

Slightly  higher  IVest  of  Ihe  Rocky  Mis. 


SHAMROCK 

^  Complete  Line  of 


Thousands  of  Radio  dealers  know  the  year-after-year 
dependability  of  any  Radio  product  bearing  the 
Shamrock  name. 

Over  a  million  Radio  fans  have  tried  and  tested  the 
famous  Shamrock  Standard  Parts  and  Shamrock  Kits. 

Now,  Shamrock  has  produced  a  complete  line  of  Six- 
tube  Super-tuned  Radio  Frequency  Sets  employing  re- 
sistance-coupled amplification — in  both  table  and  con- 
sole models  which  are  real  profit  makers  for  Dealers 
who  have  been  fortunate  enough  to  secure  the  exclusive 
Shamrock  Protected  Selling  Franchise. 

A  Protected  Sales  Policy — That 
Really  Protects 

The  Shamrock  Selling  Franchise  is  given  only  to 
dealers  of  unquestionable  Reputation. 

Shamrock  Territorial  Allotment  is  exclusive,  and 
rights  are  rigidly  enforced. 

Shamrock  Factory  Production  is  based  on  a  definite 
pre-determined  output,  a  real  assurance  of  price 
stabilit}'. 

Shamrock  Dealer  Discounts  are  uniform  and  insure  a 
consistently  substantial  profit  on  each  Shamrock  Sale. 


Shamrock  Console  Grand 
(Single  Dial  Control) 

The  supreme  achievement  in  radio  con- 
struction. Magnificently  finished  in  the 
popular  Duo-Tone  French  Walnut  effect. 
Built-in  loud-speaker  and  ample  "A"  and 
"B"  Battery  space. 

List  Price  (without  accessories) ,  .$160.00 
Slighlly  higher  tVest  of  the  Rocky  Mis. 


11 


Consolette 
(Single  Dial  Control) 

Beautifully  finished  Duo-Tone  French  Walnut 
Cabinet — the  most  popular  of  wood  effects — built-in 
loud-speaker  and  ample  space  for  "A"  and  "B"  Bat- 
teries. J 
List  Price  (without  accessories)  $130.00 

Slighlly  higlier  West  of  the  Rocky  Mis. 


SHAMROCK 
MANUFACTURING  CO., 
Dept.  A107,  196-206  Waverly  Ave., 
Newark,  N.  J. 

YES — I  am  very  much  interested  in  se- 
curing the  Shamrock  Exclusive  Selling  Fran- 
chise,   Send  complete  detail's. 


Name 
Street  . 
City  .. 


Makers  of  Famous  STANDARD  SHAMROCK  PARTS 


196-206  Waverly  Ave. 
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SPONSORS 

Six  Tube  Radio  Sets! 


Shamrock  Brings  to  the  Market  More 
Than  **Just  Another  New  Line" 

We  haven't  a  siiij^le  thing  to  oiler  that  will  hi.-  uf  the  shghtest 
inlereet  to  the  Radio  Gyps  or  the  Hy-hy-night  cleati-np  spe- 
eiahat. 

To  those  dealers  who  arc  willing  to  he  content  with  honest, 
lasting,  legitimate  profits— profits  of  the  healthy  sort — haaed 
on  complete  customer  satisfaction— tlie  Shamrock  Protected 
Franchise  holds  real  opportunity. 

The  Six-Tube  Super-Tuned  Radio  Frequency  Circuit  has  met  the 
most  exacting  tests  of  the  Shamrock  Staff  of  Radio  Engineers.  It 
employs  two  stages  of  tuned  Radio  Frequency,  one  detector  and 
three  stages  of  resistance-coupled  amplification. 

Shamrock  National  Advertising 

A  constructive  Sales-building  Advertising  Campaign  has  been 
planned  to  make  the  Fall  profits  of  Shamrock  Dealers  swell.  A 
series  of  compelling  advertisements  has  been  planned  for  the 
Saturday  Evening  Post.  Newspapers  all  over  the  country  will  carry 
the  Shamrock  name  to  prospects  in  your  territory.  Special  individual- 
ized advertisements  for  local  use  are  ready,  as  well  as  attractive 
mailing  pieces  and  other  selling  helps. 

The  Shamrock  Protected  Selling  Franchise  is  rapidly  being  taken 
up  by  the  most  representative  Dealers  all  over  the  country.  It  will 
be  to  your  decided  advantage  if  you  can  secure  the  money-making 
selling  right  for  Fall — in  yoitr  territory! 

Radio  Exhibits 

Shamrock  zvili  slio^v  its  new  complete  line  of  Radio  Sets  at  the 
Internalioiial  Annual  Radio  Exposition  at  the  Grand  Central  Palace 
September  12th  to  19th,  at  Booth  111,  also  in  Chicago  and  San 
Francisco  and  other  Radio  Shozvs.    Watch  for  them. 


De-Luxe  Table  Model 
(Two  Dial  Control) 
Duo-Tone  Satin  Finish  French  Walnut 
Cabinet,  exquisitely  designed  with  space 
for  "A"  and  "B"  Batteries. 
List  Price  (without  accessories) ..  .$95.00 

Slighity  higher  West  of  the  Rocky  Mis. 


Consolette 
(Two  Dial  Control) 
Beautifully    finished    Duo-Tone    French  Walnut 
Cabinet — the  most  popular  of  wood  effects — built-in 
loud-speaker  and  ample  space  for  "A"  and  "B"  Bat- 
teries. 

List  Price  (without  accessories)  $130.00 

Slighllv  higher  IVest  of  the  Rocky  Mis. 

SMAMMOCK 

JW  CrV-APIO         SETS     "iJ^  jJL 

Makers  of  Famous  STANDARD  SHAMROCK  PARTS 


Shamrock  Console  Grand 
(Two  Dial  Control) 
The  supreme  achievement  in  radio  con- 
struction. Magnificently  finished  in  the 
popular  Duo-Tone  French  Walnut  effect. 
Built-in  loud-speaker  and  ample  "A"  and 
"B"  Battery  space. 

List  Price  (without  accessories) .  .$160.00 
Slightly  higher  West  of  the  Rocky  jU/s. 


SHAMROCK 
MANUFACTURING  CO., 
Dept.  A-107,  196-206  Waverly  A 
Newark,  N.  J. 

YES — I  am  very  much  interested  i 
curing  the  Shamrock  Exclusive  Selling  : 
chise.    Send  complete  details. 


Newark,  New  Jersey 


City   State 
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Stronger  Demand  for  Talking  Machines 

Felt  by  Retailers  in  Indianapolis  Field 

Record  Sales  Also  Are  More  Satisfactory — Entire  Trade  Interested  in  First  Indianapolis  Radio 
Exposition  Scheduled  for  This  Month— Baldwin  Co,  Settled  in  Attractive  New  Warerooms 


Indianapolis,  Jnd.,  Septenibi^r  S. — Talking  ma- 
cliine  sales  during  the  niontli  Just  ended  show 
an  upward  movement,  with  the  tone  more  firm 
and  steady.  Not  that  local  dealers  have  been 
doing  any  unusual  business,  but  the  volume  of 
sales  have  increased,  and  after  all  tliat  is  what 
the  dealer  must  have  for  a  successful  business. 
Portables  have  been  in  demand  as  rounding 
out  the  equipment  of  the  tourist  and  Summer 
camper.  Dealers  report  that  the  general  in- 
terest in  talking  machines  that  fled  with  llie 
Summer  has  returned.  Records  are  reported 
to  be  moving  stronger  than  at  any  time  this 
Summer.  Popular  Brunswick  and  Victor  re- 
cording artists  have  been  featured  during  the 
Summer  season  at  the  Circle  Theatre. 

William  G.  Hoag,  who  the  past  month  suc- 
ceeded Hal  P.  Shearer,  as  president  and  gen- 
eral manager  of  the  Indianapolis  Music  House, 
announces  that  a  special  efiFort  will  be  made 
by  this  store  to  increase  phonograph  sales. 
The  store  now  handles  the  Victor  and  Edtson 
lines.  Mr,  Hoag,  along  with  other  remodeling 
and  redecorating  that  is  taking  place,  is  fitting 
up  an  attractive  radio  room  on  the  next  flooi 
lower.  This  store  now  features  the  Adler- 
Royal  neutrodyne,  the  Day-Fan  and  Freshman 
receivers. 

Miss  Mary  Harrington,  formerly  in  charge 
of  the  phonograph  department  of  the  Taylor 
Carpet  Co.  until  it  closed  out  this  department, 
has  been  put  in  charge  of  the  record  depart- 
ment of  the  Indianapolis  Music  House,  and  will 
assist  Mr.  Meskill,  who  has  charge  of  the  pho- 
nograph department. 

The  first  Indianapolis  Radio  Exposition, 
which  is  to  be  presented  in  Cadle  Tabernacle, 
September  21  to  26,  by  the  Broadcast  Listen- 
ers' Association,  has  taken  on  national  signifi- 
cance in  the  eyes  of  the  radio  equipment  world. 
It  is  expected  the  Indianapolis  exposition  will 
be  one  of  the  four  great  national  events  in 
radio  this  year,  the  other  three  big  expositions 
being  held  in  New  York,  Chicago  and  Los 
Angeles. 

First  opportunity  is  being  extended  to  In- 
dianapolis distributors  and  dealers  in  radio  sets 
and  accessories  to  obtain  display  booths  in  the 
most    desirable    locations,    according    to  Mr. 


Wallin,  director.  In  a  letter  which  was  mailed 
August  15  to  1,000  specially  selected  manufac- 
turers who  are  represented  by  distributors  and 
dealers  in  this  territory,  H.  A.  Luckey,  presi- 
dent of  the  Broadcast  Listeners'  Association, 
and  A.  L.  Alien,  chairman  of  publicity  for  the 
exposition,  called  the  attention  of  these  manu- 
facturers to  the  importance  of  Indiana  radio 
business  which  will  be  created  by  the  Indian- 
apolis exposition. 

At  the  same  time  a  final  letter  to  the  local 
radio  trade  setting  out  the  desirability  of  every 
manufacturer  whose  product  is  sold  in  the  In- 
diana territory  having  an  attractive  display 
booth,  was  sent  out  by  Mr.  Luckey  from  the 
exposition  headquarters  in  the  Hotel  Severin. 

A  number  of  display  booths  have  been  re- 
served by  local  radio  dealers  for  manufactur- 
ers located  outside  of  Indiana.    The  majority 


of  local  radio  dealers  have  reserved  from  one 
to  three  booths  for  the  radio  exposition  and 
look  to  it  as  a  great  boom  for  the  trade.  For 
the  local  dealer  it  is  a  wonderful  opportunity 
to  get  his  merchandise  before  the  public,  and 
lie  fully  expects  to  make  the  rest  of  1925  and 
1926  a  radio  year. 

The  Baldwin  I'iaiio  Co.  is  now  settled  in  its 
attractive  new  home  in  Monument  Circle, 
where  the  company  first  opened  local  ware- 
rooms  fifty-one  years  ago.  moving  two  years 
later  to  Pennsylvania  street,  where  the  store 
has  been  located  since.  The  new  building  has 
been  laid  out  with  particular  reference  to  the 
needs  of  the  company.  The  first  floor  is  given 
over  to  the  talking  machine  and  record  depart- 
ment, and  to  a  spacious  reception  room.  An 
interesting  feature  is  the  battery  of  open  booths 
for  record  demonstration.  The  formal  open- 
ing held  some  weeks  ago  was  attended  by  about 
10,000.  In  acquiring  ihc  Circle  Biiiltlin)'  the 
Baldwin  Co.  purchased  the  stock  and  good-will 
of  the  Circle  Talking  Machine  Shop,  thus  ac- 
quiring the  Victor  and  Edison  franchises,  in 
addition  to  the  Brunswick,  which  the  company 
has  always  had. 


E.  M.  Wilson  &  Son  to 

Erect  Modern  New  Home 

Prominent  Newark,  N.  J.,  Distributor  Com- 
pelled by  Growing  Business  to  Build — Addition 
to  Distribution  Facilities  Insures  Service 

E.  M.  Wilson  &  Son,  Newark,  N.  J.,  dis- 
tributors of  Garod  radio  receiving  sets.  Burgess 
batteries,  and  other  well-known  radio  products 
in  the  State  of  New  Jersey,  have  recently  been 
appointed  as  distributors  for  the  Beldon  Mfg. 
Co.,  Chicago,  111.,  manufacturer  of  Beldon  cables 
and  antenna  wires.  This  announcement  comes 
simultaneously  with  the  completion  of  the 
plans  of  E.  M.  Wilson  &  Son  to  erect  a  new 
building  on  the  site  of  the  old  one  which  they 
have  occupied  for  a  number  of  years,  and  which 
will  be  demolished  to  make  way  for  a  larger 
and  more  modern  structure. 

The  new  building  will  be  three  stories  in 
height  and  will  allow  ample  space  for  the  trans- 
acting of  the  company's  business.  Work  has 
been  started  on  the  demolishing  of  the  old  build- 
ing and  at  the  present  time  it  is  expected  that 
the  new  one  will  be  ready  for  occupancy  on  or 
about  the  first  of  January,  1926. 

In  discussing  the  matter  of  his  company's 


Good  Products — 

Good  Business! 


WESTON  Instant  Change  PLUG 

THIS  wonderful  Wcslon  quality  Radio  PIur  is  a  builder 
of  boih  good  business  and  good  will.  Ii  is  a  quick 
seller  and  profitable  in  itstlf  and  brings  in  many  a 
worthwhile  customer  to  your  shop.  It  is  a  standard  Wes- 
ton precision  product,  but  cnormouslj  increased  production 
enables  it  to  be  sold  at  dOc  retail.  Keep  them  in  your 
window  and  it  will  keep  them  coming  into  your  store. 


WESTON  Radio  Panel  VOLTMETER 

A  NEW  product  of  the  \yeston  Radio  Laboratories  built  witb 
■''■all  the  care  and  operating  with  all  the  accuracy  for  which 
Weston  is  famous.  This  brand  new  Model  506  2-inch  Panel 
Voltmeter  enables  the  radio  set  operator  to  test  his  tubes  and 
batteries  and  to  insure  accurate  tuning  and  long  and  satisfactory 
operation.  In  your  windows  they  make  attractive  displays  that 
slop  the  passer-by  and  make  him  interested.  They  are  easy  to 
self — write  today  for  quotations.  Also  be  sure  and  ask  for  a 
supply  of  the  interesting  illustrated  booklet  "Weston  Radio 
;nt5"  for  free  distribution  to  your  customers. 


WESTON  ELECTRICAL  INSTRUMENT  CORP. 

190  Weston  Avenue  Newark,  N.  J. 


.STANEkAftD-THE.WaDLb.AVEIl. 

WESTON ' 


Pioneers  since/SSS 


building  plans  with  The  World,  Edward  Wil- 
son, president  of  the  company,  said:  "Since  our 
entrance  into  the  wholesale  radio  field,  practi- 
cally at  the  inception  of  broadcasting,  we  have 
enjoyed  a  steady  increase  in  the  volume  of  our 
business,  until  we  really  outgrew  the  old  build- 
ing, which  is  now  too  small  to  serve  our  needs. 
The  site,  located  as  it  is  in  the  center  of  activi- 
ties just  off  Broad  street  on  Lafayette,  is  so 
convenient  that  wc  felt  the  solution  of  our 
problem  lay  in  the  construction  of  a  new  build- 
ing at  the  spot.  We  will  thus  be  conducting 
business  after  the  first  of  the  year  from  the 
same  location  with  which  our  name  has  been 
identified  so  long,  and  we  feel  sure  that  with 
the  increased  space  we  will  be  able  to  fill  all  the 
requirements  of  the  trade  and  to  render  the 
best  possible  service  to  our  dealers." 

-'\t  the  present  time  E.  M.  Wilson  &  Son 
are  occupying  temporary  quarters  at  12  Lafay- 
ette street,  which  is  directly  opposite  11  Lafay- 
ette street,  where  the  new  building  is  to  be 
erected. 


Candidate  for  Important 

Gotham  Political  Post 

Milton  C.  Weisnian,  regular  Democratic  can- 
didate for  borough  president  of  Manhattan,  hap- 
pens to  be  a  brother  of  Miss  B.  Weisman,  sec- 
retary of  the  Wall-Kane  Needle  Mfg.  Co.,  of 
Brooklyn,  N.  Y. 

Executive  ability  seems  well  developed  in  the 
Weisman  family.  Miss  Weisman,  as  secretary 
of  this  well-known  needle  organization,  has 
demonstrated  her  efficiency  as  an  executrve.  It  . 
is  stated  that  Milton  C.  Weisman  was  selected 
for  this  important  position  for  his  ability  and 
experience  in  municipal  affairs. 

Milton  C.  Weisman  was  born  in  New  York,  is 
a  graduate  of  Syracuse  University  and  Fordham 
University  Law  School.  He  is  a  member  and 
founder  of  Woodrow  Wilson  College  Men's 
League  and  is  also  an  ardent  worker  in  social, 
civic  and  charitable  work,  a  member  of  Grand 
Street  Boys,  Independent  Order  of  Brith  Abra- 
ham, Aaron  J.  Levy  Association  and  other  fra- 
ternal orders. 

Although  a  comparatively  young  man  he  has 
behind  him  a  series  of  accomplishments  and  has 
well  demonstrated  his  executive  ability  in  the 
energetic  manner  in  which  he  is  conducting  his 
campaign. 


Changes  Par  Value  of  Stock 

The  Vincennes  Phonograph  Co.,  Vincenncs, 
Ind.,  recently  changed  the  par  value  of  its 
shares  of  common  stock  from  $100  per  share  to 
shares  of  no  par  value  and  increased  the  num- 
ber of  shares  from  1.250  to  12.500. 


Si;r'TEMnEn  15.  ly.'S 


THE   TALKING   MACHINE  WORLD 


98a 


Fourth  Anniversary 


C.C.ALEXANDER 

li^ppesentaHue 


J.WARREN  BUTLER 

^Tiepresentafiue 


B.  W.  WHITEMAN 

Alabama  SJ^ennessee 
"-Jiepre  sen  ia  Hue 


T.L.HOLLINGSWORTH.JR. 

Ciiy  of^ilania 
and  o'tiburbs 


"The  South's  Largest  Phonograph  Supply  House" 

EXCLUSIVELY  WHOLESALE 

SEPTEMBER  1925 
James  K.  Polk,  Inc. 


181  WHITEHALL  ST. 


ATLANTA,  GA. 


986 


THE  TALKING  MACHINE  WORLD 


Septcmlki;  KS,  1925 


Our  Heartiest  Congratulations 

Are  Extended  to 
James  K.  Polk,  Inc.,  of  Atlanta 

Four  years  ago  the  firm  of  James  K.  Polk,  Atlanta, 
Ga.,  received  its  first  shipment  of  2,500  Okeh  records. 
These  records  were  given  no  display;  they  were  placed 
in  a  corner  of  a  furniture  store  on  temporary  racks.  From 
this  first,  small  group  of  Okeh  records  has  grown  the 
largest  Record  Distributor  for  Okeh  in  the  Southeastern 
section  of  the  United  States.  They  are  one  of  the  most  suc- 
cessful distributors  of  records  and  phonographs  in  the 
whole  United  States.  You  will  find  the  name  of  James 
K.  Polk  decorating  their  own  three-story  building.  This 
is  a  magnificent  showing,  considering  that  four  years  ago 
they  started  with  a  force  consisting  of  P.  C.  Brockman 
and  one  assistant. 

The  backbone  of  this  SUCCESS  is  the  quick  turn- 
over of  Okeh  Records — or  the  speedy  disposition  of  a  large 
order  of  Okeh  Records  through  the  dealer. 

Okeh  Records  sell  to  everybody. 

Okeh  Records  do  get  business. 

This  business  is  in  the  terms  of  substantial  profits  for 
the  dealer. 

Write  the  biggest  Distributor  of  records  in  the  South- 
east, James  K.  Polk,  Inc.,  for  an  Okeh  Agency. 

Remember — This  great  success  of  theirs  is  the  result 
of  Okeh  Records  and  the  proven  success  a  dealer  has  in 
selling  them. 


General  Phonograph  Corporation 

OTTO  HEINEMAN,  President 
25  West  45th  Street  New  York  City 
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CONGRATULATIONS! 

Mr.  P.  C.  Brockmaii — Sales  Manager 
Mr.  Chas.  R.  Rey— Asst.  Sales  Mgr. 

Wliolesale  Division 
JAMES  K.  POLK  INCORPORATED 

— may  you  continue  to  be  successful 
is  the  wish  of  every  member  of  this 
organization  who  have  endeavored  to 
serve  you  so  faithfully  during  the 
jjast  four  years. 


Maliers  of  //oiicsf  QiiakiT  Main  S/»riitgs 
/i  Complete  Ltite  o/  Talking  Machine  Repair  Materials 
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Congratulations ! 

We  take  sincere  pleasure  in  extending  JAMES  K. 
POLK,  INC.,  ATLANTA,  GEORGIA,  our  cordial 
congratulations  and  best  wishes  on  the  fourth 
anniversary  of  their  entry  into  the  phonograph 
business. 

This  company  leads  the  phonograph  distributors 
of  the  South,  and  is  one  of  the  most  successful  in 
the  country — a  significant  evidence  of  house- 
policy,  initiative,  meritorious  product  and  efficient 
service. 


It  is  our  sincere  hope  that  the  future  will  evidence 
a  progressive  combination  of  their  present 
splendid  success. 


It  is  our  privilege  to  state  that  JAMES  K.  POLK, 
INC.,  use  "MASTERCRAFT"  cabinets  ex- 
clusively. 


The  Wolf  Manufacturing  Industries 

(Established  1890) 
Building  "Masiercrafi"  Phonographs,  Radio  Cabinets 
QUINCY,  ILLINOIS 
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Success] 

"'Tis  not  in  mortals  to  command  success. 
But  we'll  do  more — 
We'll  deserve  it." 

p^^^UCCESS,  that  alluring  but  elusive 
^^jS  element  which  all  pursue  but  so 
few  acquire,  has  come  to  James  K. 
Polk,  Inc.,  of  Atlanta,  Ga.,  in  four  short 
years. 

There  was  no  magic  in  this  company's  realization  of 
the  success  ideal.     It  was  built  on   the  bed-rock 
formula  of  hard  work — close  application  to  the  job  in 
hand,  rigid  adherence  to  a  safe,  sane  golden-rule  policy 
of  business  conduct  and  by  the  careful  selection  of 
quality  merchandise. 

The  Caswell  Manufacturing  Company  is  proud  of  its 
association  with  James  K.  Polk,  Inc.,  and  extends  to 
this  progressive,  forward-looking  Southern  jobbing  in- 
stitution its  wish  that  the  future  will  add  to  the  suc- 
cess which  the  efforts  of  the  James  K.  Polk  organiza- 
tion have  thus  far  so  nobly  advanced. 

(asWeWJi^an  uiuciuriry  fo. 

PORTABLE  PHONOGRAPHS  <9^DISTINCTION 

MILWAUKEE, WIS.      a^fiSAlBV       ST.  PAUL  AVE. 
U.S.A.                               ^  '^'^  •  STREET 

Western  Sales  Office:  Oakland  Inbune  tower,  Oakland,  Cal. 
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Congratulations 


James  K.  Polk,  inc. 

ATLANTA,  GA. 

on  your 

Fourth  Anniversary 


Knowing  the  keen, 
energetic  gentlemen  of 
your  organization  we 
knew  that  you  would 
forge  ahead  into  one 
of  the  foremost  phono- 
graph distributing  com- 
panies in  the  country, 
but  the  unusual  rapidity 
with  which  you  have 
attained  such  success  is 
truly  remarkable.  We 
want  you  to  know  that 
it  is  with  a  feeling  of 
pride  we  say  —  "Our 
Southern  Distributors? 
— The  James  K.  Polk 
Company  of  Atlanta." 


SONORA  PHONOGRAPH 
COMPANY,  Inc. 

279  Broadway,  New  York 
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To  James  K.  Polk.  Inc. 


(greetings^ 


And  HEARTIEST  CONGRATU- 
LATIONS on  your  four  years  of  serv- 
ice. You  have  established  in  this  short 
space  of  time  a  record  of  which  you 
may  well  be  proud  and  have  achieved 
a  prestige  almost  phenomenal,  but 
which  is  only  a  reflection  of  your  own 
worth  and  principles. 

We  are  proud  to  number  on  the  list  of 
distributors  of  WALL-KANE  prod- 
ucts, a  list  composed  of  the  leading 
wholesale  Houses  thruout  the  L'nited 
States,  the  J.  K.  POLK  CO. 

With  sincere  good  wishes  for  your  con- 
tinued and  even  greater  success. 


Wall-Kane  Needle  Manufacturing  Co.,  Inc. 

Originators  of  the  (en-time  needle 
3922-14th  Avenue  Brooklyn,  N.  Y. 

WAI.L-KANE,  JAZZ,  COXCEltT.  I'KTMEtKV  I'lM       i(.;!(A  I'll  XIitJiL 
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LIST  OF  EXHIBITORS 

The  Second 
Annual  Radio  World's  Fair 

258th  FIELD  ARTILLERY  ARMORY 

KinfisbrirfSe  RoaJ  and  Jerome  Avenue 

NEW  YORK  CITY 

September  14th  to  19th,  1925 


K-IZ    A-C  Electrical  Mfg.  Co..  Fourth  St  Dayton,  O. 

D-43    Acme  Apparatus  Co..  37  Osborne  St  Cambridge.  Mass. 

A-7    Acme  Wire  Co.,  1255  Dixwell  Ave  New  Haven,  Conn. 

K-13    Advance  Battery  Corp.,  109  Prince  St  New  York  City 

B-3S/36    Air- Way  Electric  Appliance  Corp.,  220  Broadway.    New  York 

D-41    All-American  Radio  Corp.,  4201  Belmont  Ave  Chicago.  lU. 

J-39/40    Amber  Mfg.  Co.,  599  Eleventh  Ave  New  York  City 

H-25    American  Electric  Co.,  6401  S.  State  St  Chicago.  111. 

H-5    American  Wireless  Corp..  54  W.  23rd  St  New  York  City 

D-45    Amsco  Products,  Inc.,  416  Broome  St  New  York  City 

Foreign  Sec.    Ando  Institute  of  Radio  Research  Tokio.  Japan 

H-31    Andrews  Radio  Co..  2132  S.  Michigan  Ave  Chicago.  lU. 

H-43    Apex  Electric  Mfg.  Co..  1410  W.  59th  St  Chicago.  lU. 

1-3    Atlas-Colonial  Corp..  East  Ave.  &  10th  St  Long  Island  City 

J-13-23    Atwater-Kent  Mfg.  Co..  4700  Wissahickon  Ave . .  .  .  Phila..  Pa. 

D-29/39    Auburn  Button  Works  Auburn.  N.  Y. 

E-7.8,  9/10    Andrea.  F.  A.  D.,  Inc.,  1581  Jerome  Ave  .  ,  New  York  City 

H-25    Argus  Radio  Co..  25  W.  18th  St  New  York  City 

B-35,  36  Baldwin  International  Radio,  Inc..  227  Fulton  St  .  New  York 
B-1    Bel-Canto  Radio  &  Tel.  Equipment  Co..  872  Broadway    New  York 

K-Il    Bell  Mfg.  Co..  11  Elkins  St  Boston.  Mass. 

A-12    Brach,  L.  S.  Mfg.  Co.,  120  Sussex  St  Newark.  N.  J. 

K-5    Chas,  A.  Branston,  Inc..  815  Main  St  Buffalo.  N.  Y. 

D-22    Bremer-Tully  Mfg.  Co..  Canal  and  Harrison  Sts  Chicago,  111. 

Bossert,  Louis  &  Son.  Grand  St.  &  Newton  Creek  Brooklyn,  N.  Y. 

J-19    Caswell-Runyan  Co.,  1427  S.  Michigan  Ave  Chicago,  111. 

D-IS    Cardwell.  The  Allen  D.  Mfg.  Co.,  81  Prospect  St ..  Brooklyn,  N.  Y. 

D-34    Carter  Radio  Co..  209  S.  State  St  Chicago.  111. 

H-35    Chicago  Solder  Co.,  4201  Wrightwood  Ave  Chicago,  111. 

1-3    Colonial  Radio  Corp..  East  Ave.  and  lOth  St  Long  Island  City 

G-6    Citizens  Radio  Service  Bureau,  508  S.  Dearborn  St  Chicago,  111. 

H-53    Crosley  Radio  Corp.,  3401  Colerain  Ave  Cincinnati.  O. 

J-55    Curtis-Leger  Fixture  Co..  235  W.  Jackson  Blvd  Chicago,  111. 

0-  13    Connersville  Furniture  Co  Connersville,  Ind. 

J-35    Dayton  Fan  &  Motor  Co..  690  Bayard  St  Dayton,  O. 

H-13  DeForest  Radio  Co..  Franklin  St  &  Central  Ave, Jersey  City,  N.J. 
H-7  Distantone  Radios,  Inc.,  Earle  and  Shepard, .  .  .  ,  Lynbrook.  L.  I. 
J-53/57    Dubilier  Condenser  &  Radio  Corp..  238th  and  Bronx  Blvd. 

New  York 

E-11    Electrad,  Inc.,  428  Broadway  New  York  City 

J-33    Electrical  Research  Lbs.,  2500  Cottage  Grove  Ave  Chicago,  111. 

A-18/19    Electrical  Storage  Battery  Co..  Allegheny  Ave.  and  19th  St. 

Philadelphia,  Pa. 

J-59   Electrical  Parts  Corp..  2167  E.  55th  St  Cleveland.  O. 

H-15    Ekko  Co.,  Ill  W.  Monroe  St  Chicago,  111. 

K-4   Express  Body  Coi-p  Crystal  Lake,  111. 

G-1    Federal  Radio  Co..  1738  Elmwood  Ave  Buffalo.  N.  V. 

D-17    Fansteel  Products  Co..  Inc  No.  Chicago,  111. 

1-  2    Federal  Telegraph  Co..  1438  Woolworth  Bldg  New  York  City 

J-5    J.  B.  Ferguson.  Inc..  41  East  42nd  St   New  York  City 

B-55    Fore  Electrical  Mfg.  Co.,  5255  N.  Market  St  St,  Louis,  Mo. 

K-10    France  Mfg.  Co.,  10325  Berea  Road  Cleveland.  O. 

H-21    Freed-Eisemann  Radio  Co.,  40  Flatbush  Ave  Brooklyn,  N.  Y. 

J-45    French  Battery  &  Carbon  Co  Madison.  Wis. 

B-53/57    Freshman  Co.,  Inc.,  Chas.  240  W.  40th  St  . ,  New  York  City 

B-21/31    Frost,  Herbert  H.,  Inc.,  314  W.  Superior  St   Chicago,  111. 

G-12    Furnell  Mfg.  Corp.,  889  Broad  St  Newark,  N.  J. 

K-15    Gale  Radio  Labs.,  2512  Irving  Pk.  Blvd   Chicago.  111. 

B-41    Garod  Corp.,  124  Adams  St  Newark.  N.  J. 

B-55    Globe  Phone  Mfg.  Co  Reading.  Mass. 

D-I6    Goertz,  Aug.  &  Co.,  Inc.,  270  Morris  Ave   Newark,  N.  J. 

T-31    Goodrich.  B.  F.  Rubber  Co.,  Main  and  Rubber  Sts  ,  .    Akron,  O. 

B-55    Graynie  Corp..  1323  S.  Michigan  Ave  Chicago.  III. 

B-5    Grebe.  A.  H.  &  Co.,  Inc..  70  Van  Wyck  Blvd  Richmond  Hill,  N.  Y. 

D-31  Grigsby-Grunow-Hinds  Co..  4540  Armitage  Ave  Chicago.  111. 

B-8    Homig,  August  W..  3921  Dickens  Ave   Chicago,  111. 

B-33    Hyman,  Henry  A.  &  Co..  Inc.,  476  Broadway  .  .  New  York  City 

A-9    Indiana  Mfg.  &  Elec.  Co.,  1819  Broadway  New  York  City 

H-45    Jefferson  Electric  Mfg.  Co.,  501  Green  St  Chicago,  111. 


A-14    Jewell  Electrical  Instrument  Co.,  1640  Walnut  St    .  Chicago  lU 

D-49    Jewett  Radio  &  Phono.  Co.,  Telegraph  Rd   Pontiac.  Mich. 

B-23    Jones.  Howard  B..  612  S.  Canal  St   Chicago  111 

J-27    Kellogg  Switchboard  &  Supply  Co.,  1066  W.  Adams  St  Chicago 

B-1    Kennedy.  Colin  B,  Corp..  2017  Locust  St   St.  Louis  Mo 

G-11    Kennedy.  Ralph  M.,  Ill  No.  7th  St  Philadelphia,  Pa 

D-31,,32/33    Kodel  Radio  Corp..  120  W.  3rd  St  Cincinnati.  O. 

A-8    Kurz-Kasch  Co.,  S..  Broadway  and  Morris  Ave  Dayton.  O. 

J-41    Liberty  Electric  Corp..  342  Madison  Ave  New  York  City 

D-19  Magnus  Electric  &  Radio  Mfg.  Co.,  787  E.  I38th  St..  N.  Y.  City 
K-14    Martin  Radio  &  Elec.  Co..  130  W.  52nd  St  New  York  City 

J-37    McCullough  Sales  Co.,  936  Liberty  Ave  Pittsburgh  Pa 

K-3    Miller  Rubber  Co.  of  New  York  Akron,  O. 

For.  Sec.    M.  L.  Magneto  Syndicate   Coventry.  England 

B-55  Mohawk  Electric  Corp.,  2220  Diversey  Parkway  ,  .  Chicago  111 
I-l  Multiple  Electric  Products  Co.,  East  Ave.  &  10th  St  L.  I  City 
H-49  Music  Master  Corp..  Tenth  and  Cherry  Sts  .  ,  Philadelphia.  Pa 
H-41    Muter.  Leslie  F.  Co.,  76th  St.  and  Greenwood  Ave    Chicago  111 

K-1    Mydar  Radio  Co.,  9  Campbell  St  Newark,  N.  J. 

J-3    National  Carbon  Co..  30  E.  42nd  St   New  York  City 

K-8    National  Co..  Inc.  110  Brookline  St.  Cambridge  Mass 

H-35    Nelson  Tool  Co.,  Inc.,  781  E.  142nd  St  New  York  City 

G-3    Niles  Mfg.  Co  Ypsilanti.  Mich. 

B-15/2S    Operadio  Corp.,  8  S.  Dearborn  St  Chicago  111 

H-33    Payne  Co.,  35  W.  111th  St  New  York  City 

J-37    Pathc  Phono.  &  Radio  Co..  20  Grand  Ave  Brooklyn,  N.  Y. 

K-7    Pequot  Mfg.  Co.,  Manley  St   Long  Island  City.  N.  Y. 

B-13    Pfanstiehl  Radio  Co.,  1!  S.  La  Salle  St    Chicago  111 

B-37    Phenix  Radio  Corp,,  114  E.  2Sth  St  New  York  City 

K-9    Philmore  Mfg.  Co.,  105  Chambers  St  New  York  City 

J-15.  25    Pooley  Co..  16th  and  Indiana  Ave   Philadelphia.  Pa. 

B-27    Prest-O-Lite  Co..  Inc  Indianapolis,  Ind. 

B-29    Priess  Radio  Corp.,  693  Broadway  .          , .  New  York  City 

H-2S    Power  Elec.  Radio  Co..  25  W.  18th  St  New  York  City 

F-1    Radio  Tel.  &  Tel.  Co..  25  W.  45th  St   New  York  City 

A-11    R.  B.  Radio  Co..  U7  W.  51st  St  New  York  City 

A-13    Rathbun  Mfg.  Co..  Rose  Alley  Jamestown,  N.  Y. 

B-19    Reichmann  Co.,  1725  W.  74th  St  Chicago,  III. 

B-21/31    Render  Radio  Mfg.  Co.,  182  Second  St.      San  Francisco.  Cal. 

K-16    The  Remo  Corp.  Meriden,  Conn. 

K-6  Runzel-Lenz  Elec.  Mfg.  Co.,  1751  N.  Western  Ave  Chicago.  111. 
Spec.    Ruddock.  Wm.  F.  Boat  &  Yacht  Wks.,  213th  St.  &  Harlem  River 

New  York  City 

G-4    Saal,  H.  B.,  1800  Montrose  Ave  Chicago,  III 

K-2    Samson  Electric  Co  Canton,  Mass. 

E-15    Sattler  Tool  Co..  186  Joralemon  St  Brooklyn,  N.  Y. 

D-13    Schickerling  Products  Corp.,  401  Mulberry  St.   ...Newark,  N.  J. 

H-27    Sherman  Radio  Mfg.  Co.,  112  Trinity  Place   New  York  City 

J-S    Sleeper  Radio  Corp..  6th  Ave.  and  Wash.  St   Long  Island  City 

B-39    Sonora  Phono.  Co.,  Inc..  279  Broadway  New  York  City 

J-31    Spartan  Electric  Corp..  99  Chambers  St  New  York  City 

D-51    Splitdorf  Electrical  Co..  392  High  St  Newark,  N.  J. 

H-29    Sterling  Mfg.  Co.,  2831  Prospect  Ave  Cleveland.  O. 

H-18    Steriing  Cabinet  Wks  Winfield.  N.  Y. 

G-5    Stettner  Phono.  Corp..  318  E.  75th  St  New  York  City 

B-3  Stewart- Warner  Speedometer  Corp..  1836  Diversey  Blvd .Chicago 
D-37-47    Stromberg-Carlson  Tel.  Mfg.  Co.,  1050  University  Ave. 

Rochester.  N.  Y. 

H-47    Sunbeam  Radio  Corp.,  1834  Broadway  New  York  City 

E-16    Steinite  Labs.,  504  S.  State  St  Chicago.  lU. 

G-15    Souther  Co  Pottsville,  Pa. 

D-53    Thermiodyne  Radio  Corp.,  1819  Broadway  New  York  City 

J-17    Thordarson  Elec.  Mfg.  Co..  500  W.  Huron  St  Chicago,  111. 

D-21    Trimm  Radio  Mfg.  Co..  24  S.  Clinton  St   Chicago.  111. 

For.  Sec.    T.  S.  F.  Moderne  Paris,  France 

H-U    Thompson  Mfg,  Co.,  R.  E..  30  Church  St  New  York  City 

A-17    United  Scientific  Labs..  80  Fourth  Ave  New  York  City 

J-29    Utah  Products  Co.,  1427  S.  Michigan  Ave  Chicago,  111. 

U.  S.  Army  and  Navy 

B-17    Valley  Electric  Co.,  3157  S.  Kingshighway   St.  Louis,  Mo. 

D-16    Veby  Radio  Co..  47  Morris  Ave  Newark.  N.  J. 

G-4    Waterford  Radio  Co..  320  W.  134th  St  New  York  City 

D-29/39    Walbert  Mfg.  Co..  925  Wrightwood  Ave   Chicago,  111. 

E-18    Western  Coil  &  Electric  Co.,  313  Fifth  Ave  Racine.  Wis. 

H-17    Whitehead  &  Hoag  Co  Newark.  N.  J. 

H-39    Willard  Storage  Battery  Co.,  246  E.  131st  St  Cleveland,  O. 

A-4    Wireless  Radio  Corp..  182  Lafayette  St  New  York  City 

For.  Sec,    Yai  &  Co  Tokio,  Japan 

J-1    Zenith  Radio  Corp.,  310  S.  Michigan  Ave   Chicago,  111. 
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LIST  OF  EXHIBITORS 

The  Fourth 
Annual  Radio  Exposition 

GRAND  CENTRAL  PALACE 

46lh  Sircct  and  I  cxmfiton  Avenue 

NEW  YORK  CITY 

September  12th  to  19th,  1925 


Booth  No. 


Exhibitor 


 Argus  Radio  Corp. 

^   Audak  Co. 

 Amsco  Products.  Inc. 

  Atwater-Kent  Mfg.  Co. 

„   Amplion  Corp.  of  America 

1°     A-C  Elcc.  Mfg.  Co. 

 Adams-Morgan  Co..  Inc. 

 Adier  Mfg.  Co. 

 Aluminum  Co.  of  America 

.11   Amber  Mfg.  Co. 

  ..American  Bosch  Magneto  Co. 

1^3   Astral  Radio  Corp. 

 Adroit  Tool  Co..  Inc. 

]il     Apco  Mfg.  Co. 

  Apex  Elec.  Mfg.  Co. 

-n-fj   Alden  Mfg.  Co. 

 Assoc.  Furniture  Mfg.  Co. 

}'*    Beezee  Products  Co. 

"0  Blair  Radio  Lab. 

 Benjamin  Elec.  Co. 

»5  Blandin  Phono.  Co..  Inc. 

200   Burton  Rogers  Co. 

^   Boissotinault  Co.,  Inc. 

^06  Bnghtson  Labs..  Inc. 

10  Bristol  Co. 

"5    Brooklyn  Metal  Stamping  Corp. 

119     BulJens  Co.,  D.  K. 

 Brunswick-Balke.CoUender  Co. 

21   Nakelitc  Corp. 

107   Bemco  Mfg.  Co. 

11  Berg  Auto  Trunk  &  Spec.  Co. 

83      Bruno  Radio  Corp. 

^2   Beacon  Radio  Mfg.  Co. 

9/    Brann  Veneer  Co. 

 Broadcast  Sta.  WEAK  Mezzanine 

 Broadcast  Sta.  WJ2  Mezzanine 

172   Charles  E.  Chapin  Co.,  Inc. 

8   ,  .     .Colonial  Radio  Corp. 

30  Continental  Fibre  Co. 

71   Corning  Glass  Works 

73   Cornish  Wire  Co. 

132   C  T  Radio  Corp. 

94  Chelsea  Radio  Corp. 

132   Cleartron  Vacuum  Tube  Co. 

99     Davy  Electrical  Corp. 

lOOA   Deutschmann  Co..  Tobe 

15   DeForest  Radio  Co. 

130   Dictograph  Products  Corp. 

13   Dayton  Fan  &  Motor  Co. 

116  Diamond  Elec.  Spec.  Co. 

14   Diamond  State  Fibre  Co. 

27  .   .    Donehue  Co.,  L.  R. 

40  Daven  Radio  Corp. 

12   Dubilier  Cond.  &  Radio  Corp. 

143  Du  Pont  de  Nemours  &  Co..  E.  L 

100  De  Win  La  France  Co..  Inc. 

44    Eagle  Radio  Corp. 

117/125   Edison  Storage  Battery  Co. 

127    Eisemann  Magneto  Corp. 

32/33    Electric  Storage  Battery  Co. 

59  Engravers  &  Printers  Mach.  Co. 

22  Equitable  Radio  Corp. 

50/51   Experimenter  Pub.  Co..  Inc. 

123  Ebco  Cabinet  Co. 

93  .  -     Epom  Corp. 

96   English-Whitman  Prod.  Corp. 

122    Fleron  &  Sons.  Inc..  M.  M. 

64  .   Farrand  Mfg.  Co.,  Inc. 

3  .   .   Fansteel  Products  Co.,  Inc. 

140  .   Ferguson,  Inc..  J.  B. 

134    Fibroc  Insulation  Co. 

62  .   Formica  Insulation  Co. 

78    Freed-Eisemann  Radio  Corp. 

66/67  ...     .   Freshman  Co..  Inc.,  Chas. 

104   .  Funk  &  Shore 

107  Feri  Radio  Mfg.  Co. 

92A    Forest  Electric  Co. 

72  Federal  Tel.  Co. 

90    Gischow  Co,.  Inc.,  Otto  R. 

80   Goldschmidt  Corp.,  Th. 

58  Gimilan  Bros. 

4   .    General  Radio  Co. 

S  .  Gould  Storage  Battery  Co. 

34  .  .    Grimes,  Inc..  David 

105   Goldstein  &  Co..  Inc.,  Paul 

72  Gilbert  Keator  Corp. 

108     Guide  Corp. 

97A  Gray  Elcc,  Chemical  Lab.,  Inc. 


Booth  No.  Exhibitor 

153,  4,/5  Gold  Seal  Products  Corp. 

24   Hammarlund  Mfg.  Co..  Inc. 

103   Hathewav  &  Co..  Inc. 

31   Hoosick  Falls  Radio  Parts  Co. 

■21   Hartford  Battery  Mfg.  Co. 

93A   Henderson  Bros. 

96A   Harding  Mfg.  Corp. 

■■■^   Herald-Tribune 

"    Jones  Radio  Mfg.  Co. 

128   King  Quality  Products,  Inc. 

129   Kellogg  Switchboard  &  Sup.  Co. 

l^l   Kadel  &  Herbert 

 Lund.  E.  B. 

^23   Lenford.  Inc. 

91   —  Lincoln  Radio  Corp, 

^3   Magnavox  Co. 

63  Manhattan  Elec.  Supply  Co. 

H   Marko  Storage  Battery  Co. 

■31   Marwol  Radio  Corp. 

8  Multiple  Elec.  Prod.  Co. 

,,.,56   Musical  Prod.  Dist.  Co. 

112/113  Meissner  Radio  Corp. 

136   Micamold  Radio  Corp. 

107   Montrose  Mfg.  Co. 

109   Mutual  Phono.   Parts  Corp. 

52/52A   National  Carbon  Co.,  Inc. 

48   Newport  Radio  Corp. 

169  National  Radio  Corp. 

85   Ohio  Stamping  &  Engg.  Co. 

88  Phila.  Storage  Battery  Co. 

195   Polachek,  Zoltan  H. 

25   Pequet  Mfg.  Corp. 

38  Pathe  Phono.  &  Radio  Corp. 

6   Pacent  Elec.  Mfg.  Co.,  Inc. 

84   Precise  Mfg.  Corp. 

19  Progressive  Musical  Inst.  Co. 

42   Pilot  Elec,  Mfg.  Co. 

■04   Premier  Radio  Corp. 

94   Q  R  S  Music  Co. 

■'4   Reeps  Radio  Corp. 

86   Rossiter.  Tyler  &  McDonnell,  Inc. 

86   Rossiter  &  Co.,  Inc. 

144   Richardson  Radio  Corp. 

134   Radio  Panel  &  Parts  Corp. 

17/18   Radio  C  orp.  of  America 

97   Radio  Cabinet  Co. 

132   Radio  &  Electric  Mfg.  Co. 

38   Radio  Foundation,  Inc. 

118  Red  Lion  Cabinet  Co. 

53   Stewart- Warner  Speedometer  Co. 

60/60A   Sonora  Phonograph  Co.,  Inc. 

68   Signal  Elec.  Mfg.  Co. 

36   Shontz  Co.,  H.  B. 

114   Scranton  Button  Co. 

112/113    Sampter  Radio  Co. 

82  Silver  Marshall  Co. 

135   Standard  Radio  Corp. 

120  Supertron  Mfg.  Co.,  Inc. 

37  Splitdorf  Elec.  Co. 

39  Spaulding  Fibre  Co.,  Inc. 

64A  Stanley  &  Patterson,  Inc. 

94   Studner  Gumming  Co.,  Inc. 

126   Shaw  Insulator  Co. 

Ill  Shamrock  Mfg.  Co. 

92   Super  Cell  Mfg.  Co. 

109   Superola  Radio  Corp. 

86   Sangamo  Elcc.  Co. 

168   Stettner  Phono.  Co. 

170   Streit  Radio  Corp. 

98  Timmons  Radio  Prod.  Corp. 

82   Twentieth  Century  Radio  Corp. 

20  Thompson  Mfg.  Co..  R.  E. 

7     Thermiodyne  Radio  Corp. 

49   Tuska  Co.,  C.  D. 

156    Triplex  Machine  Tool  Co 

94   Twin  Dry  Cell  Battery  Co. 

157  Twinantaleak  Aerial  Ins.  Mfg.  Co. 

137   Telemotive  Radio  Corp. 

16  Valley  Electric  Co. 

91   Van  Home  Co. 

94   Valley  Narrow  Fabric  Co. 

74/75   Ware  Radio  Corp. 

136  W  B  Mfg.  Co. 

41   Weston  Elec.  Inst.  Corp, 

105  Westinghouse  E.  &  M.  Co, 

87   Wego-Weke  A.  C. 

35   "X"  Laboratories 
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Believes  Trade  Is  Logical 
Outlet  for  Radio  Receivers 

Pla^a  Co.,  Which  Now  Features  Complete  Line 
of  Radio.  Plans  to  Concentrate  Efforts  on 
Talking  Machine  Trade 

The  d;iy  when  the  talking  machine  store  wilt 
be  llie  fxchisive  seller  of  radio  products  is 
fast  approacliing.  say  the  oflicials  of  the  Pla/.a . 
Music  Co.,  the  manufacturer  of  Pal  portables, 
Haiiiier  and  Domino  records  and  other  talking 
inacliine  product?;.  This,  it  is  stated,  is  llic 
reason  Che  Plaza  Co.  has  embarked  into  the 
radio  field  as  receiving  set  manufacturers  with 
a  full  tine  of  radio  merchandise.  Tlic  Plaza 
Music  Co.  prides  itself  on  being  able  to  furnish 
to  music  mcrcliaiUs  products  of  every  type 
ni.-eded  to  do  business  and  the  presentation  of 
a  radio  line  lias  been  made  after  thoroughly 
studying  the  needs  of  the  retail  field. 

Tlic  Plaza  Co.  wilt  concentrate  its  sates  in 
llic  music  trade.    A  sates  policy  and  merchan- 


dising arrangement,  giving  price  and  territorial 
protection,  liave  been  concluded  and  details  are 
ready  for  dealers. 

Tlie  Plaza  Co.'s  radio  line  includes  complete 
receivers  and  cabinets  for  standard  sets.  Its 
line  of  receivers  ranges  in  price  from  $35  to 
$175.  From  table  models  with  loud  speaker 
separate  or  with  amplifying  chamber  and  grille 
front  to  elaborate  single  and  double  deck  floor 
models  with  a  radio  phonograph  combination 
in  a  highboy  cabinet. 

Its  line  of  cabinets  for  standard  sets  ranges 
in  price  from  $65  to  $125.  There  are  five  such 
models  made  to  accommodate  some  of  the  best- 
known  lines  of  radio  receiving  sets.  These 
latter  have  compartments  for  battery  and 
charger  and  are  equipped  with  the  loud  speaker 
liorn  minus  unit.  Its  tine  of  speakers  includes 
two  goose-neck  sizes  and  a  cabinet  style.  It 
has  a  complete  line  of  storage  "A"  batteries 
and  dry  "B"  batteries, 

The  advertising  department  of  the  Plaza 
Music  Co.  has  prepared  window  displays, 
streamers,  cut-outs  for  counter  use  and  other 


advertising  helps,  as  well  as  literature  for  con- 
sumer presentation. 

With  the  inception  of  ils  new  radio  depart- 
ment the  Plaza  Music  Co.  has  augmented  its 
sales  staff  and  the  personnel  has  been  selected 
with  a  view  of  not  only  being  able  to  properly 
present  the  Plaza  products  but  to  render  serv- 
ice to  the  music  dealer  in  exploiting  radio 
goods.  The  sales  force  will  carry  out  the  ac- 
tivities prepared  by  tlie  advertising  and  sales 
promotion  departments  for  intensive  co-opera- 
tion with  music  dealers. 

Emit  Schenkel,  who  some  years  ago  was  ad- 
vertising manager  of  the  Plaza  Music  Co..  and 
later  was  associated  with  the  Musical  Products 
Co.,  will  direct  the  sales  and  promotion  efforts 
of  the  new  Plaza  radio  division. 


The  Walter  H.  Andrews  Music  Co.,  of  James- 
town. N.  Y.,  recently  purchased  the  stock  of 
the  Musical  Instruments  Supply  Co.,  of  that 
city,  which  has  been  successfully  conducted  for 
the  past  year  by  James  H.  Howard,  a  mer- 
chandiser of  real  ability. 


TONE  ARM  CO. 

m  SPEAKEROLA  ^ 


The  DEALERS  THAT 
ARE  SELLING  SPEAK- 
EROLAS  know  that  their 
customers  appreciate  these 
beautifully  finished  Cabinet 
Speakers  because  they  har- 
monize with  the  customary 
furnishings  of  a  room  and 
have  the  modulated  tone 
quality  most  desirable  for 
the  home. 


SPEAKEROLA    [Model  B] 

^Vz"  wide,  yyz"  deep.  8"  high 

List  $  I  2.50  Price 


SPEAKEROLA  [Model  D] 

1  5  '  wide,  8  "  deep,  9'/2''  high 

List  $17.50  Price 

The  BLOOD  TONE  ARM  COR- 
PORATION build  this  entire  product. 
Lumber  from  their  own  timberlands, 
made  up  in  their  own  cabinet  shops, 
metai  parts  stamped  and  machined  in 
their  own  machine  shops,  plated  in 
their  own  vats,  and  parts  assembled 
and  tested  in  their  radio  laboratories. 
This  is  why  this  high  grade  product 
comes  to  you  at  a  new  standard  of 
moderate  prices  never  before  known. 


The  DEALERS  THAT 
ARE  SELLING  SPEAK- 
EROLAS  know  that  they 
profit  more  through  the 
handling  of  the  complete 
Hne  of  SPEAKEROLAS. 
because  the  range  of  prices 
is  such  as  to  meet  the  de- 
mands of  all  purchasers. 


m 


SPEAKEROLA  [Model  C] 

\0'/2"  wide,  101/2  "  deep.  8!4"  high 

List  $1  5.00  Price 


Order  from  your  jobber.    If  he  can't  supply  you  write  direct  to 


BLOOD  TONE  ARM  CO.       -       Bay  City,  Michigan 

CKicago  Distributor,  BLOOD  TONE  ARM  CO.,  222  W.  Madison  St.,  Chicago,  III. 
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Pacific  Radio  Exposition  Held  in  San 

Francisco  Claims  Attention  of  Trade 

Mor,  Than  1,500  Radio  Dealers,  Wholesalers  and  Manufacturers  Crowded  City  During  the  Week 
of  the  Exposition-Exhibits  of  Leading  Lines  I^eatured  New  Fall  Models-Trade  News 

San 


San  Francisco,  Cal.,  September  5— Condiiions 
ill  the  talking  machine  and  radio  trades,  during 
the  past  month,  liave  shown  an  improvement 
over  those  tliat  prevailed  during  the  past  six 
months.  This  opinion  is  general  and  the  con- 
sensus of  opinion  of  all  interested  in  the  trade 
is  that  more  money  is  in  circulation  and  that 
buying  Is  more  brisk. 

Pacific  Radio  Exposition  Huge  Success 

The  outstanding  happening  of  the  pa-st  month 
was  the  Pacific  Radio  Exposition  -  held  here 
during  the  week  of  August  22-29  and  which 
drew  an  attendance  during  the  week  of  nearly 
100,000  people.  More  than  1,500  radio  manufac- 
turers and  dealers  from  all  parts  of  the  United 
States  registered  at  headquarters.  According 
to  Thomas  Traynor,  who  was  in  charge  of  the 
reception  committee,  this  is  an  increase  of  50 
per  cent  over  last  year. 

The  San  Francisco  exposition  is  one  of  the 
ihree  key  city  radio  expositions  and  because 
it  was  held  ahead  of  the  New  York  and  Chi- 
cago expositions  it  gave  many  manufacturers 
the  first  opportunity  of  a  real  presentation  of 
their  product  to  the  radio  and  music  trades. 
Many  new  features  were  in  evidence  at  the 
exposition.  Not  only  from  the  pioneer  com- 
panies in  the  field,  but  there  were  many  new 
names  which  promise  to  become  well  known 
before  next  Summer. 

Preceding  the  Diamond  Jubilee  festival  which 
was  held  here  in  commemoration  of  Califor- 
nia's admission  as  a  State,  those  in  charge  of 
decorations  took  advantage  of  this  feature  and 
the  general  plan  of  the  auditorium  was  along 
the  old  Spanish  lines.  The  booths  of  the  vari- 
ous companies  represented  were  very  uniform. 
Both  afternoon  and  evening  excellent  musical 
programs  were  broadcasted  from  the  Civic 
Auditorium  where  the  radio  exposition  was 
held. 

Among  the  excellent  entertainment  features 
was  a  radio  presentation  of  "Sun-up."  a  three- 
act  play,  which  was  written  by  Lula  Volmer. 
;iii.l  ran  through  a  long  and  successful  season 
in  New  \ork  City.  The  actors  taking  part  are 
well  known  to  many  radio  fans  in  the  West; 
Fred  Thomas,  Lenore  Averet,  Rose  Brown  and 
Bert  Horton. 

California  Manufacturers  Well  Represented 

The  development  of  radio  in  California  has 
been  increasing  rapidly  from  year  to  year  and 
in  addition  to  the  many  well-known  California 
manufacturers  who  were  ofTering  beautiful  ex- 
hibits there  were  many  new  ones.  The  Army 
and  Navy  both  had  interesting  exhibits  and  the 
telegraph  companies  gave  continuous  demon- 
strations of  the  sending  of  radiogram?. 

It  is  interesting  to  remember  that  only  four 


years  ago  t.ee  De  Forest  established 
Francisco  the  first  tube  broadcasting  station  in 
the  United  States.  Looking  back  to  that  first 
set  and  then  listening  to  the  performance  of 
the  newest  sets  now  being  ofTered,  one  is 
ama/.cd  at  the  progress  made  m  this  industry. 

Leading  music  stores  of  San  Francisco  and 
Coast  were  represented.  The  Sherman-Clay 
exhibit  was  particularly  attractive  and  well  lo- 
cated will)  plenty  of  convenient  seats  to  invite 
visitors  to  listen  to  expert  information,  which 
was  constantly  available.  The  Quarg  Music 
Co.  and  the  California  Phonograph  Co.  each 
had  large  and  interesting  exhibits.  The  Victor 
Co.  was  also  represented  with  a  very  fine  dis- 
play. 

William  P.  Bear,  manager,  Miss  Elizabeth  H. 
Gray,  secretary  of  the  Pacific  Radio  Trade  As- 
sociation, and  Herbert  E.  Metcalf,  president  of 
Ihe  Association,  deserve  a  great  deal  of  credit 
for  the  promotion  of  the  greatest  radio  exposi- 
tion that  has  ever  been  held  in  the  West. 
There  were  more  than  200  booths  and  sections, 
displaying  the  latest  innovations  in  sets  and 
accessories.  Working  under  a  budget  system, 
those  in  charge  of  the  exposition  finance  com- 
mittee were  able  to  finance  the  show  by  the 
sale  of  cxiiibit  space  alone.  The  cost  of  the 
sliow  to  the  public  was  cut  nearly  SO  per  cent 
by  this  co-operative  non-profit  plan,  according 
to  the  committee. 

Exhibitors  at  the  Radio  Show 

Tlie  following  manufacturers  and  dealers 
were  included  among  the  exhibitors: 

A.  C,  Elcclric  Mfg.  Co..  Ailk-r  Mfe-  Co.,  Ai;roinasK-T 
Torp.,  Amsi.;!)  I'rndiitis,  Inc.,  Afw.-tter  Kecit  Mfg.  Co.. 
ApcK  Elcclric  Mfg,  Co.,  1''.  A,  D.  Andrea,  Inc.,  Baker 
Sniilli  Co..  Inc..  Nalh.mitl  Baldwiii.  C.  Itrandes,  Inc., 
Win.  liraiul  Co.,  Tin-  Brislol  Co.,  Burgess  Battery  Co., 
CarK-r  Rstlio  Co.,  Coolicr  Corji.,  CosmoiioHlan  Phusiformtr 
Co..  E.  T.  Cimiiinsliam,  Inc..  Daveri  Radio  Corp.,  DayUiii 
Fan  &  Motor  Co.,  Dc  Forest  Raflio  Tel.  &  Tel.  Co.,  Dubil- 
ier  Cond^-nscr  &  liadio  Corp..  H.  H.  Eby  Co..  Elcclnc 
Storage  Battery'  Co.,  Federal  Radio  Co..  Freed-Eisemaim 
Corp.,  Carod  Corp.,  CilfilU"  Radio  Corp..  A.  H.  Grelitf 
Co..  Grip-'hy-Gnmow-Hinds,  David  Grimes.  Inc.,  Howard 
Radio  Co.,  Kellogg  Siviteliboard  &  Supply  Co.,  Colin  15. 
Kennedy  Co.,  King  Quality  Products,  I,aiigeliein  &  Kauf- 
man R.idio  Co..  Lisleiiwalter  &  Gougli,  Masnavox  Co., 
Mataihoii  R;.']i'.  Cor|..,  Morrison  Labor.ltories,  Munson 
Raynor  Corp.,  MuK.til  l^il.i.r.nories,  Mntunl  Phono  Paris 

Co.,    N;iii<in.il    '  .nl         '  "..    National   Co..    Inc.,  Oper.idio 

Co  '  Pactiit  EltiitriL  Mit  *"'>■■  Plieni.s  Radio  Corp.,  Phila- 
delphia Slorage  Badery  Co,.  I'ooley  Co.,  Radio  Corp.  of 
.\merica,  Beichmann  Co.,  Rola  Co.,  Shamrock  Mfg.  Co.. 
Sherman.  Clay  &  Co.,  Sign.il  Electric  Mfg.  Co.,  Sonori. 
Phonograph  Co.,  Stewart  Warner  Service  Products  Co., 
Siromhcre  Carlson  Co..  Teagle  Co..  Thordarson  Electric 
Mfg.  Co,.  Triram  Radio  Co.,  Ulah  Radio  Products  Co., 
Valley  Electric  Co..  Victor  Talking  Machine  Co.,  Ware 
Radio  Corji.,  Weston  Electrical  Inslrumcnt  Co.  and  Ihe 
Zenith  Radio  Corp. 

Coast  Manufacturers  Making  Own  Parts 

A  feature  of  interest  about  the  new  sets  being 


brought  out  from  the  Pacific  Coa.t  is  the  fact 
that  the  manufacturers  are  using  their  own 
p.irts  with  verv  few  exceptions.  The  new 
Super  Radio  Mfg.  Co.'s  five-tube  set  is  made  in 
San  Francisco,  and  the  parts  are  all  Western- 
made  except  the  transformers.  The  Marathon, 
another  new  set  thai  is  being  put  before  the 
trade  for  the  first  time,  is  featuring  a  multi- 
polar hook-up  that  is  creating  a  lot  of  interest. 
The  Baker  Smith  Co.,  of  San  Francisco.  ,s 
bringing  out  two  new  sets,  the  Sylfan  and  the 
N;i7clev  The  latter  is  a  six-lube  low  fre- 
qucncv"  set  that  sells  at  popular  prices  and 
merchandising  plans  are  rapidly  being  com- 
pleted for  national  distribution. 

O.  R.  Bowman  With  Marathon  Corp. 
O,  R.  Bowman,  who  recently  resigned  his 
position  as  sales  manager  for  Kohler  &  Chase, 
of  San  Francisco,  is  now  sales  manager  for 
the  ii'larathon  Radio  Corp.  of  San  Francisco 
and  is  planning  national  distribution  for  this 
set.  which  has  the  distinction  of  having  brought 
in'clear  messages  over  a  distance  of  5000  miles. 
Mr.  Bowman  was  for  a  number  of  years  with 
the  Thos.  Goggan  Music  Co.  of  Houston. 
Te.xas,  and  it  well  known  on  both  coasts. 
T.  J.  Rockwell  With  Columbia  Co. 
T.  J.  Rockwell,  until  recently  manager  of 
the  local  office  of  the  Mnnson  Raynor  Corp,, 
has  accepted  a  position  with  the  San  Francisco 
branch  of  "the  Columbia  Phonograph  Co.,  as 
director  of  sales  of  the  record  department.  Mr. 
Rockwell  has  a  large  acquaintance  among 
music  dealers  in  this  vicinity. 

Findings  of  Railroad  Commission 
The  Railroad  Commission  of  California  re- 
fuses to  raise  rates  on  radio  sets  and  talking 
machine-radio  combinations  in  less  than  carload 
lots.  The  bearing  on  which  this  decision  was 
based  was  in  conjunction  with  the  Interstate 
Commerce  Commission.  The  California  body 
agrees  with  the  Interstate  Commission  in 
raising  the  rates  on  radio  sets  in  carload  lots 
from  third  class  with  a  minimum  of  ^30,000 
pounds  per  car  to  second  class  with  a  minimum 
of  20,000  pounds  per  car. 

H.  C.  Hanson  Adds  Brunswick  Line 
The   H.   C.   Hanson   Music   House  recently 
added  the  complete  Brunswick  line  to  the  stock 
of  musical  instruments  carried,  announced  W. 
C.  Compton,  manager  of  the  company's  phono- 
graph department.    The  establishment  will  con- 
tinue to  handle  Sonora  phonographs. 
Shirley  Walker  Makes  Interesting  Address 
Shirley   Walker,   president   of  the  Northern 
California  Music  Trade  A.'^sociation,  gave  an  ad- 
dress at  the  Exhibitors'  Dinner  of  the  Pacific 
Radio  Trade  Association,  at  the  recent  radio 
exhibition.    The  talk  was  entitled:  "The  Music 
Trade's    Part    in    Selling    Radio,"    and  Mr. 
Walker  touched  on  the   point  that   the  radio 
receiver   had   since   the  improvement   of  tone 
quality  become  a  real  musical  instrument  and 
as  such  the  music  merchant  is  primarily  inter- 
ested in  merchandising  it.    He  drew  attention 
( Conliiiticd  0)1  Pdqe  104) 


Van  Veen  Wareroom  Equipment 

 APPEARANCE  

The  attractiveness  of  Van  Veen  equipment  adds  materially  to  the  appearance  of  the  ware- 
rooms     Not  only  is  the  equipment  finished  exactly  as  required  and   in  harmony  with 
the  wareroom  itself  but  its  high  class  construction  lends  an  atmosphere  of  quality. 
Appearances  usually  cost  high  but  in  the  case  of  Van  Veen  equipment  through  concen- 
tration in  this  field  we  are  able  to  offer  it  at  an  unusually  attractive  price. 

Write  for  details  and  catalog 


VAN  VEEN  &  COMPANY,  Inc. 


413-417  East  109th  Street,  New  York  City 


•Pbone  Lehigh  5324-  4540 
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Antoiv^twl  oppottuni^ 
fctRadioDealerS  of  the 
Higher  Slajwtoig: 


^       TRA.DE  MARK 


TRADE  MARK         <— ^ 

qheliro-'Battery  TRadlolieceivef 


MARKS  A  NEW  ERA  IN 
RADIO  RECEPTION 

The  TlommAm  is  p-esentci  to  the  trade  a! 
the  ultimate  deyelofment  in  present  day 
radio  recaver  mmitfacttiring.  Its  mechanical 
and  merchandising  features  are  so  advanced 
that  r,e  believe  it  offers  the  highest  radio 
opportunity  in  years. 


Here  are  the  Features: 


Operates  directly  from  your  A.C.  or  D.C. 

electric  current  without  any  batteries  or 

"so-called"  eliminators. 

Sold  completely  equipped  fromthefacrary 

with  tubes  selected  and  tested-for  perfect 

reception. 

Built  with  an  eye  to  the  fature:  construct- 
ed to  receive  on  short  wave  lengths  down 
to  150  meters,  and  "nine  out"  high  pow- 
ered stations. 


All  self-encased,  including  loud  speaker, 
in  a  beautifiji  cabinet  that  will  grace  with 
dignity  the  finest  home. 
The  DominAire  Tested  Merchandising 
Plan  protects  Authorized  Dealers  against 
destructive  competition  and  untimely 
price  reductions. 

The  DominAire  system  of  Registered 
Ownership  protects  your  customers  after 
the  sale  is  made,  and  builds  good  wiU  tor 
your  store. 


,  J   J    n™ir,Aire  Dealership  is  the  one  outstanding 

Opportunities  like  this  arc  rare  indeed.  DominA  re  Uea  ei.  p  ^^^y- 
Radio  Franchise  giving  definite  promise  of  real  profit  p  g 

Desirable  retailers  ofgood  standing  in  localities  not  ^ 
already  covered  by  DominAire  representation,  are 
invited  to  wnte  forfurtherdetails,  without  obligation. 
Your  territory  may  still  be  open.   This  coupon  is 
for  your  convenience.  Use  it_NOW. 


(MacLaren  cManufacturing  Co. 

THOBNELL-MACl-ABEN  ASSOCIATES  •  f..-!-""  K,P«----'" 


26-28  Park  Place,  New  York 


M«Ur...  MfB.Co.,.6..8  P.rk  Place,  New  York  Ciiy 
Gtntlemen :  Without  incurring  any  obligation,  wt  woulU 
be  interested  in  having  a  demonstration  of  UonunAiie. 
The"No-Battery» Radio  Receiver,  in  our  itote  on 
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Do  You  Need 

an  Energetic  Sales  Manager 
or  Sales  Executive? 

Nearly  fifteen  years  experience  in  the  Phonograpli  Trade,  the  most  recent  witli  a  Radio  affiliation,  forms  a  background  for  results. 
This  experience  ranges  from  territorial  coverage  to  Sales  Alanagement— f roni  Branch  Office  direction  to  handhng  every  executive 
function  of  a  distributing  business. 

YOUR  OPPORTUNITY 

If  you  have  a  proposition  of  merit,  where  ability,  application,  dependability  and  this  experience  will  prove  mulually  profitable,  write 
to  Box  1528,  care  Talking  ^^achine  World,  3S.3  Madison  Avenue.  New  York,  N,  Y. 


Richmond  Retailers  Anticipate  Active 

Fall  Business  Despite  Curtailed  Crops 

Record  Sales  Ahead  of  Same  Period  Last  Year— How  Dealers  Are  Using  Canvasser-Salesmen 
to  Advantage— Reduced  Price  Sales  Continue— Corley  Co.  Plans  Expansion— The  Month's  News 


Richmond,  Va.,  September  9. — Despite  drought 
conditions  that  curtailed  crop  production  in 
some  sections  of  this  territory,  phonograph 
dealers  for  the  most  part  are  optimistic  as  to 
the  outlook  for  Fall  business,  active  Fall  trad- 
ing both  in  machine  and  record  business  being 
anticipated.  Record  sales  are  reported  to  be 
running  ahead  of  the  same  period  last  year 
and  some  increase  in  phonograph  sales  is  re- 
ported. In  tlie  cities  the  employment  situa- 
tion continues  good,  most  of  the  industrial 
plants  continuing  to  work  full  time.  Workers 
in  the  building  trades  are  not  as  fully  occupied 
as  they  were  a  few  months  ago  in  some  cities 
of  the  Fifth  district,  according  to  the  monthly 
report  of  the  Federal  Reserve  Bank  of  Rich- 
mond, 

Canvassers  Prove  Their  Worth 
Hundreds  of  new  homes  have  been  built  in 
Richmond  within  the  last  year  or  two.  Quite 
a  number  of  new  apartment  houses  have  also 
gone  up.  This  has  opened  up  a  fertile  field  for 
local  dealers  who  find  that  it  is  much  easier  to 
place  a  machine  in  a  new  home  than  in  an  old 
one.  They  report  that  there  has  been  quite  an 
active  business  in  the  new  residential  areas. 
Canvassers  are  used  in  locating  prospects,  as  a 
general  rule,  experienced  salesmen  following 
up  their  work  and  putting  over  the  sales.  Be- 
cause of  the  increased  number  of  canvassers 
sent  out  by  mail  order  houses  these  days  so- 
liciting orders  for  a  variety  of  lines,  those  em- 
ployed by  local  firms  find  that  it  is  becoming 
more  difficult  to  interest  the  housewife  who 
frequently  complains  that  she  is  kept  busy  prac- 
tically all  day  answering  calls,  and  is  in  no 
mood  to  receive  canvassers  when  they  seek  an 
interview. 

Victor  overproduction  sales  continue  in  prog- 
ress here,  as  well  as  in  other  parts  of  the  dis- 
trict. They  have  helped  to  swell  the  volume  of 
business  greatly  at  Victor  stores.  Walter  D. 
Moses  &  Co.,  local  Victor  dealers,  report  that 
their  sales  of  Victor  machines  have  been  running 
fully  three  times  ahead  of  sales  for  the  same 
period  last  year,  so  great  has  been  the  pull  of 
lower  prices  at  which  the  machines  are  offered. 
Plans  to  Eicpand 

So  well  is  business  progressing  with  the 
Corley  Co.,  Victor  dealer,  that  it  has  plans  on 
foot  for  expansion  of  its  retail  department, 
which  has  up  to  this  time  been  restricted  to 
the  street  floor  of  its  establishment.  It  is  plan- 
ned to  remodel  the  second  floor  to  provide 
more  space  for  the  department,  according  to 
announcement  by  Frank  W.  Corley,  vice-presi- 
dent Plans  have  also  been  laid  to  build  a  new 
room  on  the  third  floor  to  give  more  space  for 
display  of  pianos.    The  wholesale  department 


of  the  company  is  to  be  transferred  to  a  sec- 
tion of  the  street  floor. 

Dealers  from  several  parts  of  the  territory 
covered  by  this  department  of  the  company 
were  recent  visitors  in  Richmond,  reporting 
good  Summer  business  in  Victrolas,  and  good 
prospects  for  Fall.  They  were:  M.  Timberlake, 
Charlottesville,  Va.;  Dan  Odom,  Bennettsvillc, 
S.  C;  S.  H.  Galperin,  Charleston,  W.  Va.;  L.  B. 
Norfleet,  Franklin,  Va.;  W.  W.  Greer,  Ashland, 
W.  Va. 

Will  Use  Unique  Publicity 

E.  W.  Feltncr,  an  executive  of  the  Martin 
Music  Co.,  this  city,  who  is  always  on  the  look- 
out for  a  new  way  of  advertising  his  wares, 
believes  that  he  has  hit  upon  one  that  will  prove 
especially  prolific  of  results.  He  has  bought 
space  on  nine  waste  receptacles  on  Broad 
street,  the  city's  principal  retail  shopping 
thoroughfare.  A  Baltimore  firm  recently  con- 
tracted to  place  these  receptacles  on  most  of 
the  corners  in  the  business  section.  Mr.  Felt- 
ner  selected  those  that  are  to  be  placed  at  each 
corner  on  Broad  between  Ninth  and  First 
streets.  He  will  have  one  side  of  each  box.  On 
this  will  be  an  enamel  plate  with  white  back- 
ground and  blue  lettering.  In  the  center  of  the 
plate  will  be  a  picture  of  Cliff  Edwards,  whose 
records  are  his  best  sellers.  The  boxes  are  ex- 
pected to  be  in  place  early  in  October. 

Mr,  Feltner  recently  experimented  with  ad- 
vertising on  programs  of  a  local  theatre  and 
got  good  results. 

Adds  Columbia  Records 

The  Columbia  Furniture  Co.  has  taken  on  the 
Columbia  line  of  records  in  addition  to  the 
Victor,  which  it  has  been  handling  for  some 
time.  This  firm  recently  completed  extensive 
remodeling  and  alterations.  The  phonograph 
department  has  been  retained  on  the  street 
floor.  In  this  there  are  three  Audaks,  and  it  is 
planned  to  add  two  more.  According  to  Ken- 
neth Lord,  sales  are  effected  much  more  quick- 
ly through  them  than  where  booths  are  utilized, 
and  fewer  sales  people  are  necessary.  Thus 
economy  is  achieved  in  most  directions.  Ac- 
cording to  Mr.  Lord,  his  store  is  the  only  one 
in  town  that  utilizes  Audaks  in  selling  records. 

The  radio  department  of  the  house  is  now 
installed  in  the  rear  of  the  mezzanine.  Atwater 
Kent  and  Crosley  lines  arc  handled. 

Brunswick  Opens  Warerooms 

The  Brunswick,  which  has  been  without  a 
regular  dealer  here  since  the  Sprinkle  Piano 
Co.  went  out  of  business,  recently  established 
temporary  offices  in  a  store  at  218  North  Second 
street  with  a  limited  amount  of  stock  on  dis- 
play. It  is  understood  that  this  was  done  prin- 
cipally for  the  purpose  of  keeping  its  name  be- 


Pacific  Radio  Exposition 

Held  in  San  Francisco 

iCoiitimicd  from  page  102) 
to  the  alliances  between  the  large  talking  ma- 
chine companies  and  radio  manufacturers  and 
how  one  company  intends  placing  on  the  mar- 
ket a  phonograph  in  which  the  amplification 
will  be  done  by  vacuum  tubes. 

In  continuing,  Mr.  Walker  showed  how  the 
music  merchant  is  equipped  to  properly  handle 
the  radio  as  a  high-grade  instrument  and  to 
merchandise  the  receiver  in  the  proper  fashion 
as  have  been  talking  machines,  with  a  knowl- 
edge of  service.  "The  music  merchant  has  a 
complete  knowledge  of  instalment  selling," 
states  Mr.  Walker,  "and  radio,  like  all  tlie 
other  home  necessity-luxuries,  will  be  sold  to  a 
great  extent  on  terms.  The  music  merchant 
fully  realizes  the  cost  of  doing  business  in  the 
manner  which  the  public  demands.  He  knows 
that  to  make  any  profit  such  factors  as  credit, 
instalment  privileges  and  service  all  must  be 
charged  for." 


fore  the  public  until  it  can  form  another  perma- 
nent connection  here. 

Goldberg  Brothers,  jobbers  of  the  Pathc  ma- 
chine, as  well  as  several  sold  under  their  own 
name,  are  profiting  by  the  Florida  boom  to 
some  extent,  their  representative  in  that  terri- 
tory having  sent  in  a  number  of  substantial  or- 
ders recently.  One  firm  alone  bought  seventy- 
five  machines,  the  order  being  worth  $2,200.  In 
the  Carolinas  and  also  in  parts  of  Virginia  the 
drought  has  slowed  up  business  a  bit,  the  house 
reports.  As  a  rule,  its  trade  is  calling  for  a 
cheaper-priced  machine. 

Starr  Branch  Closed 

E.  J.  Pringle,  factory  representative  of  the 
Starr  Co.,  who  has  been  spending  several  weeks 
here  closing  out  the  company's  jobbing  office, 
has  returned  to  the  home  office.  Decision  to 
discontinue  the  distributing  plant  here  was 
reached  following  the  death  of  H.  Wallace 
Carncr,  who  was  distributor  in  this  territory 
for  the  company  for  a  number  of  years. 


Atwater  Kent  Dealer  Aids 

A  recent  issue  of  the  Atwater  Kent  radio 
dealer  bulletin  is  devoted  to  the  important  sub- 
ject of  planning  a  sales  letter  campaign  and 
using  the  mails  to  sell  more  radio.  The  sub- 
ject is  gone  into  in  a  thorough  and  interesting 
manner  and  several  examples  of  letters  are  pre- 
sented in  conjunction  with  the  article.  Among 
the  many  excellent  suggestions  made  in  thif 
bulletin  is  the  use  of  the  "theatre  ticket"  form 
of  advertising  in  getting  the  prospect  into  the 
dealer's  store. 


The  Sunset  Music  Slore,  Rcdondo  Beach,  Cal., 
was  recently  opened  with  a  full  line  of  phono- 
graphs, pianos  and  musical  merchandise. 
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URECO 

Tests  highest  in  the  laboratory 

URECO  is  the  second  largest  selling  radio  tube  on  the  market. 
Here  are  four  reasons  for  URECO  success: 

1     An  honest,  stand-up  tube,  with  all  the  efficiency  that  world- 
famous  radio  engineers  can  build  into  it.  ^        .  , 

2.  A  manufacturing  organisation,  with  the  stability  of  financial 
soundness.  - 

3.  A  scientific  merchandising  plan  that  provides  generous  prof- 
its  and  full  protection  to  both  jobber  and  dealer. 

4.  A  sales-promotion  service  that  speeds  up  the  dealer  s  re-sale. 

Ask  your  jobber. 

United  Radio  Electric  Corp. 

418-426  Central  Ave.,       Dept.  39  Newark,  N.  J. 
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MODEL  O.  T. 


$30 


Superbly  toned  Phonographs  in 
cabinets  of  genuine  Du  Pont  Fab- 
rikoid,  in  shades  of  walnut,  brown, 
mahogany  and  gi-ey,  embossed  with 
rich  reproductions  of  beautiful 
hand-tooled  leather.  Hardware  of 
solid  brass  throughout ;  heavily 
nickeled. 

Artone  Phonographs  are  strong 
and  compact  for  portable  use  and 
beautiful  enough  in  appearance  to 
harmonize  with  the  furniture  of 
any  room. 

TEN  DAY  FREE  TRIAL 

We  will  ship  the  Artone  at  the  list 
price,  less  40  per  cent.  If,  after  a 
10-day  appraisal,  you  do  not  feel 
that  they  will  sell  readily  and  make 
you  substantial  profits,  return  to  us 
collect. 


ribotc 


-  Writt  (OT  Pre 


Berg  A.  T.  &  S.  Co.,  Inc. 

"Designers  and  Mahers  of  Fine  Cases 
for  20  Years" 

LONG  ISLAND  CITV  NEW  YORK 

New  York  City  Sfiowrc 


Indications  Point  to  Brisk  Machine 

Business  in  Buffalo  Territory  in  Fall 

Drop  in  Prices  of  Talking  Machines  Has  Moved  Old  Stocks  Out  of  Stores  and  Dealers  Are  Now 
in  Good  Shape  to  Present  New  Fall  Models— Iroquois  Sales  Corp.  to  Distribute  Adler-Royal 


MODEL  R.  E.    SZl  "S.^Sif- , 

ann.    IB-Jodi    sound    boi.    Carries    18    fEcordj.  COnJi 
DliDpnslons:  14(1  by  12  bs  1%. 


l!uFF.\i.o.  N,  v.,  Seplembcr  10.— Tlie  remarkable 
improvement  in  tlie  talking  niaclnnc  and  record 
trnde  here  gives  indication  that  the  Fall  season 
will  be  a  record  breaker  for  volume  of  business. 
August,  several  jobbers  here  report,  was  the 
Inrijrcst  Summer  month  for  volume  of  trade  ihey 
have  ever  known.  Dealers  are  rejoicing  over 
briskness  of  the  trade,  which  began  showing 
improvement  early  in  July. 

Tlie  drop  in  prices  on  Victrolas  is  believed  to 
have  been  the  stimulant  that  has  apparently 
placed  the  trade  on  a  healthy  basis.  It  has 
made  the  consumer  think  of  talking  machines, 
iin  obvious  fact  in  view  of  the  activity  in  other 
lints  of  phonographs  and  rL-cords. 

Buffalo  T.  M.  Co.  Has  Record  August 
"We  have  never  in  the  history  of  the  Buffalo 
Talking  Machine  Co.  experienced  such  a  great 
volume  of  trade  in  the  month  of  August  as  we 
did  last  month."  M.  O,  Grinnell,  sales  man- 
ager, asserted.  "All  popular  models  in  Vic- 
trolas are  cleared  from  our  floors.  We  still 
have  in  stock  a  few  uprights,  but  at  the  pres- 
ent trend  we  do  not  expect  to  hold  tiiese  very 
long.  Naturally,  ilic  majority  of  Victor  deal- 
ers here  cashed  in  on  the  recent  proposition 
of  the  Victor  Co.  and  the  jobbers.  Few  dealers 
had  any  stock  when  the  drop  came,  and  they 
readily  made  up  what  loss  was  suffered  through 
the  sales  in  stocks  on  their  floors  through  the 
reduction  given  by  the  jobbers.  The  Buffalo 
Talking  Machine  Co.  is  looking  for  a  volume 
trade  in  the  new  Victor  combination.  Interest 
of  the  dealers  is  keen,  and  since  they  now  have 
been  educated  to  (he  fact  that  the  Victrola  is 
not  'passe,'  it  will  require  very  little  persuasion 
to  place  a  good  stock  in  tlieir  warerooms." 
Good  Fall  Predicted  for  Federal 
Mr.  Grinnell  said  that  dealers  are  also  show- 
ing mucli  enthusiasm  over  the  tiew  Federal 
radio  line.  The  Buffalo  -Talking  Machine  Co. 
has  been  given  the  exclusive  distributing  rights 
in  this  district  for  the  Federal  products.  Pres- 
ent indications  are  that  this  Fall's  volume  of 
business  in  radio  sets  and  accessories  will  by  far 
eclipse  that  of  last  year,  he  said. 

Iroquois  Sales  Corp.  Jobs  Adler-Royal 
The  Iroquois  Sales  Corp.,  of  which  F.  D. 
Ciare  is  manager,  has  been  given  the  exclusive 
distributing  rights  for  the  Adler-Royal  phono- 
graph and  combination.  The  corporation  be- 
came distributor  in  this  district  on  September  1, 
and  already  has  secured  some  good  live  new 
accounts.  Mr.  Clare  said  that  he  looks  for  an 
exceptionally  good  Fall  trade  in  his  new  line, 
and  he  expressed  great  faith  in  the  product. 
William  Carroll,  former  distributor,  has  gone  to 
Detroit  where  he  will  engage  in  a  wholciale 
business. 

The  Iroquois  Sales  Corp.  up  to  the  first  of  the 
month  represented  the  Strand  I'lionograph.  and 
did  a  remarkably  good  business,  Mr.  Clare 
feels  that  he  has  an  excellent  line  lo  otTer  his 
present  large  clientele  in  this  territory,  which 
embraces  the  greater  portion  of  central  New 
York  and  all  the  western  section  of  the  stale, 
Okeh  and  Odeon  Record  Sales  Increase 

Okch  and  Odeon  records  have  shown  much 
improvement  in  volume  of  sales  the  i)ast  four 
weeks,  Mr.  Clare  said,  Anierican  records  have 
shown  a  pleasing  volume  the  past  month,  but 
there  has  been  a  stupendous  increase  in  sales  of 
foreign  records,  especially  Polish.  Polish  rec- 
ords have  sold  in  this  territory  far  better  than 
the  jobber  had  expected.  As  a  result  of  the 
popularity  of  Joe  Dombrowski's  orchestra  rec- 
ords, the  orchestra  has  contracted  to  go  to  the 
General  I'hunograpli  Studio  to  record  some  new 
selections, 

WorkRite  and  Crosley  Receivers  Popular 

Ihc  new  VVor^Rile  Neiitrodync  is  showing  up 
well,  and  dealers  are  expressing  their  approval 


of  samples  now  on  the  corporation's  floors. 
The  $125  and  $170  sets  are  expected  to  be  most 
popular.  The  $80  set  is  going  over  big,  accord- 
ing to  Mr.  Clare,  and  it  will  also  be  one  of  the 
leaders  here.  The  new  Crosley  Trirdyne  will 
find  a  good  market,  and  the  Crosley  Pup,  which 
is  listed  at  $9,75,  will  probably  tempt  new  radio 
buyers. 

John  Kibler  Has  Good  Summer  Business 

John  Kibler.  Genesee  street  dealer,  is  finding 
talking  machine  business  much  better  than  he 
expected  earlier  in  the  Summer.  "May  and 
June  were  such  dull  months  that  we  had  be- 
come quite  discouraged,"  Mr  Kibler  said,  "but 
with  the  Victor  Co.'s  inducement  to  buj',  coming 
in  July  stimulated  business,  and  there  has  been 
a  gradual  improvement  ever  since  in  instru- 
ments and  records.  August  was  a  much  better 
month  than  we  had  expected." 

Notes  of  the  Trade 

The  Victrola  Dealers  Association  plans  to 
hold  a  meeting  September  18.  This  will  open 
the  Fall  season  for  the  Association. 

The  Rudolph  Wurlitz.er  Co.  has  purchased 
the  business  of  the  VerEeck  Musical  Sales  Co., 
on  William  street.  The  VerBeck  Co.  has  opened 
a  new  store  at  725  Main  street 

The  Buffalo  Radiophone  Corp.  has  moved 
from  Washington  street  to  the  Hammond  Build- 
ing on  Main  street. 

Bill  Brush,  of  the  Buffalo  Talking  Machine 
Co.,  has  returned  from  a  fishing  and  camping 
trip  in  northern  Canada,  Mr.  Brush  shows, 
from  all  outward  appearances,  that  he  spent  the 
greater  portion  of  the  fortnight  in  a  hot  sun. 

Chas.  Hoffman,  of  the  Hoffman  Piano  Co.,  is 
home  from  an  automobile  tour  of  the  Adiron- 
dack Mountain  region. 

W.  C.  Daniels,  president  of  Denton,  Cottier 
&  Daniels,  and  Vice-President  Farrar  spent 
their  vacations  at  Swampscott,  Mass. 


Plans  Exhibit  of  Mutual 

Line  at  the  Radio  Show 

The  Mutual  Pliono  Parts  Co.,  New  York  City, 
is  among  the  talking  machine  houses  that  will 
exhibit  at  the  Fourth  Annual  Radio  Show, 
Grand  Central  Palace,  to  be  held  during  the 
week  beginning  September  12.  The  Mutual  Co. 
will  exhibit  its  full  line  of  radio  tone  arms  and 
loud  speaker  units. 

A.  Frangipane,  secretary  of  the  company,  has 
been  working  particularly  hard  throughout  the 
entire  Summer  doe  to  the  large  amount  of 
orders  received  during  the  Summer  months  and 
has  found  his  recreation  in  various  fishing  trips 
in  which  he  has  received  results  closely  ap- 
proximating those  of  his  business  life — that  means 
he  caught  what  he  went  after. 


Denies  Motion  to  Dismiss  Suit 

Judge  Dawkins  in  the  United  States  Eastern 
District  Court  recently  denied  a  motion  to  dis- 
miss the  action  brought  by  the  Hazeltinc  Corp, 
and  the  Independent  Radio  Manufacturers,  Inc., 
against  A,  H.  Grebe  &  Co.,  of  Richmond  Hill, 
N.  Y.  The  suit  involves  patent  rights  of  Pro- 
fessor Hazeltine  of  which  the  complainants  are 
owners  and  the  Grebe  Co.  is  charged  with  in- 
fringement. 


Uses  a  Freed-Eisemann 

A  Freed-Eisemann  neutrodyne  radio  receiver 
has  been  installed  in  the  headquarleri;  of  Sena- 
tor James  J.  Walker,  candidal.'  in  the  Demo- 
cratic primaries  for  the  nomination  as  Mayor 
of  New  York, 
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with  Poster,  News- 
paper and  Magazine 
Advertising  on  ^ 

OAVIO 

jVew  J-fiqh  Powered  Radio ^ 


David  Qrimes 

the  noted  inventor  identified 
with  the  Radio  industry  since  its 
inception,  has  achieved  a  great 
success  in  building  this  new  set, 
every  part  of  which  is  buih  in 
the  David  Grimes  plant. 


It  is  the  last  word  in  Radio 
acKicvcnaent.  It  is  the  result  of  ceaseless 
efforts  of  David  Grimes  and  his  staff  of 
associates,  all  of  whom  are  men  of  the 
highest  standing  in  the  Radio  and 
Musical  fields. 

We  are  seeking  reputable  dealers  to  lake 
over  eieliisive  agencies  on  the  zone  basts, 
alloiving  thetn  the  jobber's  as  ivell  as  the 
's  pro^t. 


and  prot^T 
of  pnc^'- 


A  product  of 
David  Grimes  Radio  Si  Cameo 
Record  Corp. 

SIrattd  Theatre  Building 
IS7I  BROADWAY,  N.  Y.  C. 


A  Few  Exclusive  Agencies  Still 
Open  For  This  Remarkable 
Instrument. 


All  Grimes  sets  are  factory  tested, 
sealed  and  guaranteed 
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Stromberg-Carlson  Executives  Outline 

Plans  for  Dealers  at  New  York  Banquet 

About  Four  Hundred  Dealers  Present  at  Banquet  in  Hotel  Pennsylvania.  Arranged  by  Gross- 
Brennan,  Inc.,  Distributors,  and  the  Stromberg-Carlson  Tel.  Mfg.  Co.  —  New  Six-Tube 
Radio   Model  Announced— Merchandising  Farce  Scores— Meeting  Huge  Success 


Stromberg-Carlson  dealers  and  members  of 
their  sales  organizations,  to  the  number  of  about 
400,  gathered  in  the  main  banquet  hall  of  the 
Waldorf-Astoria  Hotel,  Friday  evening,  August 
28,  as  guests  of  the  Stromberg-Carlson  Tcle- 
plioiie  Manufacturing  Co.  and  Gross- Brcn nan. 


opened  (he  more  serious  business  of  the  eve- 
ning by  delivering  a  brief  address  on  Stromberg- 
Carlson's  policy  of  dealer  protection,  emphasiz- 
ing particularly  what  this  has  meant  in  building 
up  good  will. 

He  then  introduced  W.  Roy  McCanne.  prcsi- 


The  five-tube  models  both  contain  the  same 
circuit,  consisting  of  the  two  stages  of  neutral- 
ized radio  frequency  amplification  detector  and 
two  stages  of  audio  frequency  amplification.  Il 
is  claimed  these  receivers  are  equally  efficient 
over  all  waves  from  200  to  550  meters.  Both 
the  five  and  six-tube  models  are  designed  to 
operate  with  the  new  Radiotron  UX-20I-A 
tubes  in  the  radio  stages,  detector  socket  and 
111  the  first  audio  stage,  and  with  the  new  Radi- 
otron UX-112  tube  in  the  last  audio  stage. 

Following  several  other  talks  the  officials  and 
executives  of  the  Stromberg-Carlson  Co.,  who 
were  present,  were  introduced.    They  included, 


Dealers  and  Members  of  Their  Staffs  Present  at  Banquet  Sponsored  by  Stromberg-Carlson 


Inc.,  New  York  and  Boston  sales  agents  for 
the  Rochester  organization.  Interesting  and  in- 
structive addresses  by  officials  of  the  manufac- 
turing organization  regarding  the  policies  which 
have  been  instrumental  in  making  the  Strom- 
berg-Carlson dealer  franchise  of  real  value; 
announcement  of  the  1925-1926  radio  line,  in- 
cluding a  new  six-tube  model  which  has  several 
radical  new  features  to  commend  it  to  the  trade 


Stromberg-Carlson  No.  2  Console 
and  public;  and  excellent  entertainment,  not  the 
least  of  which  was  the  presentation  of  a  two- 
act  merchandising  farce,  entitled  "For  Goodness 
Sake!" 

Following  the  banquet,  Benjamin  Gross,  of 
Gross-Brennan,    Inc.,    who    was  toastmaster. 


AUTOMAXIC  LID  SUPPORT 

Finithed  in  Nickel  and  Gold 
Samplu  on  request 


The  Most  Dependable  Lid  Support 

Star  Macliine&NoYeltT  Co.,'"B,r«S.f  n'T"' 


dent  of  the  Stromberg-Carlson  Tel.  Mfg.  Co., 
who  praised  the  dealers  for  their  efforts  during 
the  year,  saying  that  they  had  preserved  the 
traditions  of  good  merchandising.  He  pointed 
out  that  the  company  had  not  taken  on  radio  as 
a  means  of  quick  money  making  and  tlien  drop- 
ping out  of  the  field,  but  had  entered  it  with 
the  idea  of  building  up  a  business  that  will  con- 
tinue and  develop  as  have  the  other  interests  of 
the  company.  He  emphasized  the  point  that  the 
long  experience  of  the  company  in  the  tele- 
phone apparatus  field  had  prepared  it  for  radio 
and  spoke  of  the  policy  of  expansion  on  which 
the  firm  had  embarked,  stating  that  although 
300,000  square  feet  of  floor  space  are  now 
available  for  carrying  on  the  varied  manufactur- 
ing activities,  it  is  expected  soon  to  house  the 
entire  vast  industry  in  the  company's  own  plant 
under  one  roof,  where  even  the  cabinets  for  the 
radio  sets  will  be  made  from  start  to  finish. 

The  next  speaker  was  R,  H.  Manson,  chief 
engineer  of  the  company,  the  man  who  has  been 
responsible  for  the  Stromberg-Carlson  radio 
sets.  In  a  general  way  Mr.  Manson  outlined 
the  importance  of  right  design  in  radio,  stating 
that  the  two  factors  which  dominated  all  others 
in  importance  are  appearance  and  performance. 
He  described  briefly  the  Stromberg-Carlson 
sets  Nos.  1-B,  2-C  and  2-D,  which  with  the  new 
six-tube  models  will  comprise  the  line  during 
the  next  year.  The  latter  is  the  outstanding 
achievement  of  the  company  during  the  year. 
A  feature  claimed  for  this  set  is  a  perfect  meth- 
od of  shielding,  developed  in  the  company's 
laboratories.  Three  straight  stages  of  neutral- 
ized radio  frequency  amplification  have  been  in- 
corporated in  these  receivers  successfully,  ac- 
cording to  Mr.  Manson.  The  six-tube  set  comes 
in  two  models,  the  601.  a  table  model,  and  the 
602,  a  floor  model.  The  same  circuit  is  used  in 
both  these  receivers.  The  method  of  shielding 
makes  possible  the  use  of  the  third  stage  of 
radio  amplification,  which,  it  is  claimed,  aids 
distance  reception  appreciably.  Another  feature 
of  these  sets  is  a  volume  control,  which  regu- 
lates the  volume  of  signal  at  the  headphones  or 
loud  speaker.  Two  controls  are  used,  the  three 
radio  frequency  tuning  condensers  being 
mounted  on  one  shaft,  the  antenna  tuning  con- 
denser being  tuned  by  the  other  control. 


Tel,  Mfg.  Co.  and  Gross-Brennan,  Inc. 
in  addition  to  those  already  mentioned,  George 
A.  Scoville,  vice-president  and  general  manager; 
W.  T.  Eastwood,  advertising  manager;  Edward 
Hanover,  purchasing  agent,  and  S.  Gibson,  radio 
division  manager. 

The  attention  of  those  present  was  next 
claimed  by  the  presentation  of  the  merchandis- 
ing farce,  "For  Goodness  Sake!"  which  had  been 
written  by  Hugh  Ernst,  manager  of  the  talking 
machine  and  radio  department  of  the  New  York 
John  Wanamaker  store,  and  staged  in  collabora- 
tion with  Gross-Brennan,  Inc.  The  playlet  pic- 
tured tlie  average  radio  dealer's  shop  of  1923- 


Stromberg-Carlson  No.  1  Table  Model 
1924  owned  by  Adam  Dealer  (Hugh  Ernst), 
dramatically  showing  the  now  obsolete  methods 
of  radio  merchandising  then  practiced  and  trac- 
ing the  dealer's  awakening  to  the  fact  that  slip- 
shod methods  and  inferior  merchandise  were  a 
losing  proposition.  Murchand  Dizer  (Herbert  A. 
Brennan)  ably  played  the  role  with  which  he 
is  familiar,  a  Stromberg-Carlson  representative, 
who  finally  convinces  Adam  Dealer  that  the 
Stromberg-Carlson  is  the  line  for  him  to  handle. 
The  second  act  showed  Adam  Dealer  as  a 
Stromberg-Carlson  merchant,  his  radio  shop 
now  a  "Radio  Salon."  An  interesting  love 
theme,  with  the  hero  triumphant,  and  every- 
body happy,  made  the  play  a  "hit." 

The  meeting  was  an  outstanding  success  from 
every  angle  and  those  present  went  home  with 
a  new  appreciation  of  Stromberg-Carlson  qual- 
ity and  the  protection  of  the  company's  dealer 
franchise. 
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The  AIRO-MASTER  Cabi- 
nets are  predominating  features 
— combined  with  the  new  and 
improved  AIRO-MASTER 
Receiver,  present  a  combina- 
tion of  an  ideal  radio  set  and 
an  attractive  piece  of  furniture. 
AIRO-MASTER  is  in  a  com- 
plete range  of  models  to  satisfy 
every  demand. 


o.  IfiO.    console  IIlslil)oy.  SlSO-00- 
With  ThorolB  l)"lt. 
Sizo.  24'^  X  IBH  X  53  Inches. 


The  rigid  standards  of  design, 
materials  and  workmanship 
give  AIRO-MASTER  the 
place  as  the  outstanding  re- 
ceiver to-day,  regardless  of 
price.  Every  AIRO-MASTER 
is  tested  for  broadcasting  re- 
ception before  shipment.  The 
circuit  in  the  highly  refined 
Tuned  Radio  Frequency — two 
stages  of  radio  detector — and 
two  stages  audio. 


Sales  Branches : 

ATLANTA,  GA. 

American  Electric  Lamp  Co. 
176  Spring  Street. 

TOLEDO,  O. 

R.  S.  Lynn 
803  Spitzer  Bldg. 

MINNEAPOLIS,  MINN. 

LaSalle  Electric  Supply  Co. 
Tribune  Annex. 

SAN  FRANCISCO,  CAL. 

Factory  Sales  Agencies  Co. 
693  Mission  Street 


No.  7.^.    Concert  Model.  S7-3.00. 

With  Thoroln  Unit. 
Slie.  2S'A  X  X  IH  Inches. 


AIRO-MASTER  is  distributed 
thru  exclusive  jobbers  within 
allocated  territories,  thereby 
eliminating  unfair  competition 
and  assuring  clean  profits  and 
sales,  without  the  necessity  of 
price  cutting.  If  your  jobber 
cannot  supply  you  write  to  us 
the  name  of  your  nearest  dis- 
tributor. Full  particulars  and 
catalog  will  be  sent  you  on  the 
line  representing  RADIO'S 
STERLING  VALUES.  Bat- 
tery cords  are  standard  equip- 
ment on  all  models. 


No.  130.    Console  Tnhlo,  $130.00. 
With  Thoroln  Unit. 
Size.  43  V  17  X  30  Inches. 


Manufactured  and  Guaranteed  by 
AIRO-MASTER  GORR,  227-239  W.  17"^  St.,  New  York 

Boston  •  Chicago  ■  Pittsburgh  ■  Atlanta  -  Toledo  -  Minneapolis  ■  Denver  -  San  Francisco 
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Unusual  Activity  in  All  Lines  Featured 

the  Month  Throughout  Toledo  Territory 

General  Feeling  Prevalent  That  Talking  Machine  Sales  Will  Be  Unusually  Brisk  This  Fall- 
Radio  Show  Plans  Under  Way— J.  W.  Greene  Co.  Enlarges  Department— Plan  Fall  Campaigns 


carried. 


ToLEun,  O.,  September  S. — The  i>;i^t  month  has 
been  one  of  unusual  activiiy  for  Ihis  season  of 
the  year.  Sales  have  forged  ahead  and  numer- 
ous prospecfs  have  developed.  Moreover,  not 
alone  among  dcalerv  in  ilu-  lity  but  also  among 
talking  machine  ni.  r.  Ii.nii-  [n  llic  entire  Toledo 
territory  there  eNi-i-  .i  vmJi  M^ead  feeling  that 
pbonograpli  trade  tlii.-;  Auiumu  will  onstrip  the 
past  two  or  three  years.  Upon  this  belief  re- 
tailers are  building  Fall  sales  promotion  plans. 

Also  the  farmer  is  enjoying  prosperity  in  this 
section,  grain  crops  are  large  and  prices  are 
high.  The  return  from  other  farm  products  is 
correspondingly  good.  Therefore,  the  small-town 
phonograph  dealer  has  reason  to  look  forward 
to  a  brisk  machine  and  radio  business  with  the 
ruraiist  this  year.  The  opening  of  school, 
which  brought  many  families  back  to  tlie  city, 
was  the  signal  for  renewed  effort  on  the  part 
of  talking  machine,  record  and  radio  merchants. 
Planning  for  Radio  Show 

The  Toledo  Radio  Trades  Association  is 
sponsoring  the  Radio  Show  which  will  be  held 
November  2  to  S  at  the  Armory.  The  promo- 
tion work  will  be  under  the  direction  of  H.  V. 
Buelow,  who  so  successfully  handled  Toledo's 
first  radio  show  last  October.  Manufacturers, 
jobbers  and  retailers  will  exhibit. 

Report  Satisfactory  Sales 

At  the  Lion  Store  Music  Rooms  sales  for 
the  past  month  have  been  decidedly  pleasing  in 
both  Victor  and  Brunswick  lines,  according  to 
Lawson  S.  Talbert,  manager.  The  store  has 
a  well-rounded  stock  of  all  models  which  is 
sufficient  to  carry  it  until  the  advance  types  ar- 

The  store  recently  mailed  a  letter  to  all  who 
had  purchased  machines  within  the  past  few 
months,  which  aimed  to  induce  the  buying  of 
better  music  and  at  the  same  time  made  the 
new  owner  acquainted  with  the  wide  range  of 
records  carried  in  stock  by  the  department. 
Along  with  the  message  went  a  four-page  leaf- 
let entitled- Complete  shopping  guide  to  rec- 
ord happiness.  Seventy  selections  arc  listed 
which  arc  called  "priceless  treasures  that  never 
grow  old."  The  response  to  this  direct  mail  ef- 
fort exceeded  expectations,  it  is  said. 

The  record  Nora  Lee,  which  is  promoted  m 
conjunction  with  the  newspaper  serial  of  the 


Hermann  Thorens 

Ste.  Croix,  Switzerland 

Manufacturer  of  Europe's  Most 
Celebrated  Swiss  Phonograph 
Motors 


There  has  always  been  a  steady 
demand  for  Thorens  phonograph 
motors.  We  are  able  to  deliver 
the  famous  Thorens  specially  de- 
signed portable  phonograph  mo- 
tors, in  quantity. 

Write  for  descriptive  matter  and 
prices  on  portable  motor  num- 
bers. 36  single-spring  motor. 
24BC  and  28BC  double-spring 
motor. 


L.H.JUNOD&CO. 

104  FiUh  Ave.  New  York 

Solo  Agent*  for  the  U.  S.  A. 


same  title,  is  reaching  large  sales  here.  A  spe- 
cial booth  displaying  copies  of  the  story  and 
newspaper  headlines  arranged  in  pleasing  de- 
signs around  the  disc  riveted  attention  and 
sold  a  large  number  of  the  records. 

Doyle  Wyre  is  now  radio  manager  of  the 
store.  The  department  is  being  moved  from 
the  talking  machine  floor  to  a  separate  build- 
ing on  St,  Clair  street,  adjoining  the  main  store 
building,  where  it  will  be  housed.  Besides 
straight  radios,  combinations  will  be  dealt  in. 
Zenith.  Radiola.  Atwater  Kent,  Kennedy, 
Thompson  are  among  the  lines  dealt  in. 
Enlarges  Department 

The  J.  W.  Greene  Co.  has  enlarged  its  talk- 
ing machine  parlors  on  the  third  floor  in  an- 
ticipation of  a  large  Fall  demand.  The  space 
has  been  doubled.  Cheney,  Brunswick  and 
Victor  products  are  carried  here.  Already 
shipments  of  the  new  models  of  the  Brunswick 
line  are  arriving,  Manager  E.  A,  Kopf  reported. 
He  also  stated  that  the  sales  staff  and  the  can- 
vassing crew  will  be  increased  to  a  point  which 
will  produce  a  greater  volume  than  for  several 
seasons.  It  is  his  belief  that  this  Fall  dealers 
will  have  to  begin  all  over  again  in  order  to 
properly  introduce  and  sell  the  new  types  of 
machines.  A  busy  radio  time  this  Autumn  and 
Winter  is  expected.  The  MacMillan  Arctic 
cruise  is  being  used  to  give  publicity  to  the 
Zenith  set.  Recently  an  entire  window  was  de- 
voted to  this  outfit  and  the  reports  received  by 
radio  from  MacMillan  and  McDonald  of  their 
walrus  hunts  and  Eskimo  friendships  and  simi- 
lar doings. 

Miss  Helen  Baumgardner,  Kenneth  Freder- 
ick, W.  W.  Bailey  and  T.  C.  Martin  have  re- 
turned from  motor  trips.  Preston  P.  Brown, 
sales  manager,  is  touring  in  Canada.  W.  W. 
Smith,  president,  is  moving  into  his  fine  new 
home  on  Madison  avenue.  He  recently  re- 
turned from  a  buying  trip  to  Chicago. 
Busy  Days  at  Goosman  Co. 
At  the  Goosman  Piano  Co..  with  the  opening 
of  school,  greater  Columbia  and  Starr  phono- 
graph interest  has  developed.  Records  made 
by  the  new  process  are  selling  briskly.  Fred 
N.  Goosman,  president,  has  returned  from  a 
lake  trip  to  Duluth. 

Expect  Big  Radio  Season 
The  Whitney-Blaine-Wildermuth  Co,  has  al- 
ready put  to  work  a  large  crew  of  outside 
workers  under  the  direction  of  Sales  Manager 
O.  C.  Moore,  who  is  a  new  member  of  the  or- 
ganization. While  talking  machines  will  be 
pushed,  radio  nevertheless  will  have  a  large 
share  in  the  Fall  drive.  F.  Stewart,  in  charge 
of  the  radio  section,  believes  this  is  going  to 
be  a  big  radio  year.  Zenith,  Atwater  Kenl. 
Somerset  and  Federal  lines  are  carried  here. 

At  Grinnell  Bro.s.  added  space  has  been  given 
to  Victrolas  and  Radio.  Also  the  sales  crew 
has  been  increased.  Harry  J.  Reeves,  formerly 
of  the  Lion  Store,  is  now  a  member  of  this  or- 
ganization. The  house  is  looking  forward  to  a 
busy  season, 

A,  R.  Cummings,  for  several  years  manager 
of  the  small  goods  department,  was  granted  a 
seven  months'  leave  of  absence.  He  will  Winter 
in  Florida,  leaving  here  on  Sc|itemhcr  10, 
Sales  Gain  at  Cable  Co. 
The  Cable  Piano  Co,,  Cheney,  Brunswick  and 
Victor  dealer,  enjoyed  a  nice  gain  in  sales  the 
past  month,  according  to  A,  F.  Maag,  manager- 
Interest  in  radio  gives  promise  of  a  big  Fall, 
Nellie  Striggow,  in  charge  of  the  record  sec- 
tion, is  vacationing  In  Chicago, 

Making  Room  for  Fall  Lines 
The  United  Music  Store  is  closing  out  its 
Summer  lines  to  make  room  for  new  Fall 
models  which  are  soon  to  arrive.  Harry  L. 
Wasserman  stated  he  expects  one  of  the  busiest 
phonograph  and  i  adio   seasons  of  his  career. 


Victor    anil    Brunswick  products 
Miss   Lucille   Myers  and  Mamie  Caldwell  are 
new  members  of  the  record  stalT. 

Called  on  Local  Trade 

Robt,  Kane,  Chicago  T-  M.  Co.;  A.  G.  Burr, 
llnmswick  vcpresenlative;  Wm.  Lewis,  Victor 
traveler;  M.  PolvkofT,  Pooley  representative, 
and  Howard  Shartle,  of  Cleveland,  called  on 
local  dealers  this  week. 

Thompson  Radio  Moving 

The  Toledo  Radio  Co,,  Thompson  distributor, 
has  opened  a  Columbus,  0„  office,  with  H._  N. 
Thomas  in  charge.  Warren  "L.  Kellog,  vice- 
president,  is  looking  after  the  interests  of  the 
enterprise  in  Cleveland  territory.  J.  Stanley 
Ball  has  the  nortwestcrn  Ohio  district.  Chas. 
H.  Womeldorft,  president,  stated  dealers  arc 
signing  and  returning  their  Fall  Thompson  con- 
tracts in  good  numbers. 

Interesting  News  Brieflets 

Frank  Flightner.  of  Flightner's  Music  Shop, 
stated  that  the  record  business  is  on  the  gain. 
The.  trade  is  calling  for  the  new  Columbia  elec- 
tric recordings. 

W.  P.  Albendinger,  Ann  Arbor,  Mich,,  Co- 
lumbia dealer,  exhibited  at  the  Waskatawa 
County  Fair.  His  booth  was  among  the  most 
popular  on  the  grounds.  Records  were  played 
constantly. 

Budd's  Music  Store,  Lansing,  Mich,,  secured 
a  large  list  of  prospects  from  its  display  at  the 
County  Fair.  Considerable  merchandise  was  sold, 
including  many  new  records. 

David  Roth,  of  the  Roth  Music  House,  Co- 
lumbus, O.,  was  married  recently.  He  and  his 
bride  are  honeymooning  in  New  York. 

Art  Gillham,  exclusive  Columbia  artist  and 
widely  known  to  radio  fans  as  the  Whispering 
Pianist,  accompanied  F,  W,  Gumaer,  Columbia 
representative  for  the  Toledo  district,  over  his 
territory  recently.  He  gave  exhibitions  of  his 
skill  as  an  entertainer  in  several  music  stores. 
At  the  L.  C.  Gorsuch  &  Co.  rooms,  Springfield, 
O,,  he  entertained  a  large  assembly  of  patrons. 
As  a  result  Gillham's  records  are  selling  briskly 
in  Springfield. 

John  Pietrykowski,  exclusive  Columbia  deal- 
er on  Junction  avenue,  is  back  from  a  month's 
fishing  trip  to  the  L^pper  Peninsula  of  Michigan, 


Adds  Adler-Royal  Line 

The  Royal  Mu-^ic  &  Radio  Co.,  Denver,  Col., 
recently  added  the  full  line  of  the  Adlcr  Mfg. 
Co.,  New  York.  Officials  of  the  company  are 
enthusiastic  over  the  prospects  for  Fall  and  they 
have  engaged  J.  Geller  as  manager  of  the  Adler- 
Royal  department. 


The  General  Music  Co.,  Denver,  Colo.,  was  re- 
cently incorporated  with  a  capital  stock  of  $100,- 

000.   


This  record  Ijaq 
String  or  button  BUT 
with  effective  flap  latch 

COHOES 

(pronounced  KO-HOSei 

RECORD 

CARRY  BAG^ 


Cohoes  Envelope  Co.,  Inc 

Sales  Office  Home  Office 

N,  Y.  and  Vicinity 
342  MADISON  AVE. 


and  Factory 
COHOES,  N.  Y. 
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fOS  W.  JONES,  invcnior 
J  and  manufacturer  of  world 
rep  u  rat  ion.  who  h.is  \o  liis 
ccediiovci  JOOpali-ntSBfanl- 
ed  by  tlieU.S.PjitntOnicE, 


They  told  me  it 
couldn't  be  done, 
so  I  DID  it!'' 


A  Triumph  of  PRECISION- a  Revelation  in 
Performance  —  an  Achievement  in  VALUE  ! 

y  7  HEN  Jos.  W.Jones  produced  his  first  standardized,  precision -made  Radio  Receiver, 
I/I/  experts  proclaimed  it  to  be  the  greatest  achievement  in  the  history  of  radio  reception^ 
J^f      And  it  was!    But  Jones  wasn't  satisfied.     He  said  it  could  be  improved.    They  said 
it  couldn't.     So  he  went  to  work  and  showed  them. 


To  Retail  at 


Model  J-17 


Without  accessories 
6-tube.  tuned  radio 
frequency  receiver 


The  result  of  his  untiring  zeal  and 
energy  in  the  perfection  of  Radio  Re- 
ception isshown  in  the  new  1925  line 
of  Standardized,  Precision-Made  Re- 
ceivers which  bearhis  name.  This  line 
is  complete— comprising  seven  new 
and  beautiful  models  at  $75,  $100, 
$125,  $150,  $175,  $250  and  $475. 
Each  is  a  masterpiece — each  an  un- 
beatable value— each  a  triumph  of 
PRECISION,  producing  that  perfect 
harmony  in  every  part  which  has  here- 
tofore been  lacking  in  even  the  high- 
est-priced radio  receivers  on  the 
market  today. 

Write  or  Wire  for 
Franchise  Terms 

YOU'LL  find  the  Jos.'W .Jones 
Franchise  the  fairest, squarest 
agreement  ever  offered  a  mer- 
chanttosign.  Thejonesscjuare- 
deal  Policy  protects  you  against 
the  evilsof  ptice-cuttingandloss 
ofconsumerconfidence.  ItofTers 
you  a  nationally-advertised  line, 
backed  by  a  strong  organiza- 
tion that  is  able  and  wiUing  to 
HELP  YOU  SFLL. 


r^„.  J,h  ,«ith  handsome  radio  tables,  with  andivithmt  ht.ilt-in  load  speaker.  Also  De  Laxe  Model 
tl^U^t'^aPg""'^'-'"  ha:-,„o„i.e^i,h  the  fur,,ish,n,s  of  the  tnost  sataptnoas  „.a.,s.on 

JOS  W  JONES  RADIO  MFG.  CO.,  Inc.,  40-46  West  25th  St.,  New  York 

 INE 


STANDARDIZED 


TRADE  MARK 

PRECISION -MADE 


RADIO  RECEIVERS 
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ft 


Be  flood/ 


Every  Distributor,  Jobber  and  Dealer 
Who  Has  Heard  It  Says  So  And — 
We    Already    Have  Imitators 


The  Original  and  Genuine 
Resistance-Coupled  Receiver 


BLAIR  MODEL 


$ 


75 


STANDISH  CONSOLE 
Blair  Model  U  Bixeha  anil  bana- 
lumu  32-lccl]  hJiUi  Console  Cabinet 
10  ualdi.  BuUt-ln  Loud  Speaker, 
nlthout  iinlL  Conipartioencs  for 
iiorage  batlTlea,  bstceir  eUmlDoUtra. 
iharaws,   1c   (125 


368  Sixth  Ave. 


EMPLOYING  a  perfectly  balanced  com- 
bination of  tuned  radio  frequency  and 
resistance-coupled  audio  amplification,  the 
Blair  is  the  ONLY  Radio  Receiver  intro- 
ducing any  new  and  vital  improvements 
over  the  past  and  the  present  season's 
ufiferings. 

Hundreds  of  letters,  from  all  sections  of 
the  United  States  and  Canada,  where  the 
Blair  Receiver  has  been  given  the  most 
severe  tests,  under  all  kinds  of  conditions, 
testify  to  the  Blair's  overwhelming  superi- 
ority for  faithful  reproduction,  tone  purity 
and  volume. 

Exclusive  Dealer  Franchise 

The  Blair  franchisi-  :l^^ll^^-^  ilit  dcali^r  exclusive  ter- 
ritory, iron-clad  protecliuii  against  unfair  competition, 
local  newspaper  advertising  and  other  sales  helps. 

Write  or  wire  us  for  the  name  of  the  nearest  Blair 
representative,  wiiu  will  give  you  a  demonstration  and 
!uli  particulars. 

Meet  us  at  Booth  No.  110  Radio  Show 
Grand    Central    Palace,    Sept.  12-19 


New  York  City 


Music  Trades  Distributors 
Organized  in  New  York 

Louis  D.  Rosenfield  and  Albert  Friedman  Head 
New  Distributing  Firm 

The  Music  Trades  Disiributors  is  a  new  or- 
ganization of  manufacturers'  representatives, 
comprising   Louis    D.    Rosenfield   and  Albert 


Louis  D.  Rosenfield 
Friedman,  belli  of  whom  are  well  known 
throughout  the  phonograph  Irade  in  the  East. 
They  have  establislied  headquarters  at  115  West 
Twenty-third  street,  New  York,  and  will  repre- 
sent manufacturers  of  phonograph,  radio  and 
musical  merchandise  sold  through  music  deal- 
ers. A  spacious  showroom  is  being  maintained 
for  the  convenience  of  manufacturers  and  re- 
tail merchants,  and  an  interesting  sales  plan 
has  been  conceived  which  is  based  on  the  ex- 
perience of  both  of  these  popular  phonograph 
men. 

Among  the  products  for  which  the  Music 
Trades  Distributors  are  manufacturers'  repre- 
.ientatives  are  tlie  Powerola  radio  set,  which 
operates  without  the  use  of  batteries;  Clover 
and-  Dandy  low-priced  records;  Arrow  piano 
;carfs,  covers  and  benches  and  a  complete  line 
of  console  phonographs,  radio  and  music  cab- 
nets  and  piano  rolls. 

Louis  D.  Rosenfield  needs  no  introduction  to 
he  talking  machine  trade,  for  he  has  been 
dentified  with  the  industry  for  many  years, 
occupying  important  executive  posts  for  the 
Columbia  Phonograph  Co.,  Inc.,  Emerson 
Phonograph  Co.  and  the  Aeolian  Co.  He  num- 
bers among  his  friends  dealers  througliout  the 
country  and  he  has  specialized  in  the  study  of 
retailers'  sales  problems.  Mr.  Rosenfield  is  gen- 
erally recognized  as  one  of  the  most  capable 
sales  executives  in  the  phonograph  industry  and 
he  is  entering  his  new  work  with  an  excep- 
tional knowledge  of  the  dealers'  requirements. 
Albert  Friedman  has  been  a  member  of  the 
phonograph  and  music  industry  for  the  past 
eight  years,  being  familiar  with  all  details  in- 
cidental to  the  marketing  and  distribuliiig  of 
phonograph  products. 


E.  J.  Totten  on  Trade  Tour 

E.  J.  Totten,  general  sales  manager  of  the 
Beacon  Radio  Mfg.  Co.,  Brooklyn,  N.  Y.,  man- 
ufacturer of  Trinity  radio  receiving  sets,  re- 
cently left  for  a  tour  through  the  Northeast 
and  Middle  West.  Mr.  Totten  will  visit  Al- 
bany, Schenectady,  Utica,  Toledo,  Cincinnati, 
Louisville,  Baltimore,  Washington,  Wilmington 
and  Philadelphia,  and  plans  to  renew  many  of 
his  old  acquaintances  made  during  his  fifteen 
years'  association  with  the  phonograph  indus- 
try. He  will  return  lo  New  York  in  time  to 
join  I.  Goldberg,  founder  and  president  of  the 
company,  in  presiding  over  the  Beacon  Mfg. 
Co,  booth  at  the  Radio  Exposition,  where  a 
complete  line  of  the  various  Trinity  models 
will  be  exhibited. 


S.  M.  Frankel  has  been  made  manager  of 
the  Edison  &  Ampico  Shop,  Atlanta,  Ga, 
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THIS 


Feature  the  "Big  3"  in  Phonograph  Needles 
right  from  the  start  of  the  season. 

■  One-time"  customers  never  contribute  to  the  uct  is  this  more  evident  Pl'^J'^t 

success  of  any  business-except,  perhaps,  the  Needle.     "Alrnos  s    won  t  do.    H",--^  ""'^^ 

undertaker's.     Successful    retailing    means  performance  don  t  go.     Every  needle  m  the 

"repeat"  sales — lasting    customer-satisfaction  p^^i^age  must  register  1 00  per  cent, 
that  "brings  them  back  for  more.'    In  no  prod- 

BRILLIANTONE - REFLEXO "GILT  EDGE 
the  "Big  3"  in  PHONOGRAPH  NEEDLES 

are  Bagshaw-made.  which  means  uniform  1  00  ers  wherever  -d  whenever  quality  phonograph 
per  cent  quality    satisfied   customers,   repeat     ^'^.'^'^'X  Set  off  to  a  flying  start, 

sales  turnover.    They  are  the  recognized  lead-      feature  tne    Dig  b 

BRILLIANTONE 

STEEL  NEEDLE  COMPANY  OF  AMERICA,  Incorporated 

Selling  Agents  for  W.  H.  Bagshaw  Co.,  Factories,  Lowell.  Mass. 
370  SEVENTH  AVENUE,  at  31st  Street,  Suite  1214,  NEW  YORK 

W  H.  Bagshaw  Co.,  Export  Dept.,  44  Whit,,haU  St. 
New  York  City.  Cable  Address:  "BrMneedl 

SOLD  THROUGH  JOBBERS  EVERYWHERE 


Self -selling  Display 
Stands  and  Display  Car- 
tons— attractive,  con- 
venient— are  but  one  of 
scores  of  sales-aids  fur- 
nished  by  Brilliantone. 
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Improvement  in  Trade 
Noted  in  Pittsburgh 

Talking  Machine  and  Radio  Trades  Show  Sub- 
stantial Gains — Wholesalers  and  Dealers  Pre- 
paring for  a  Busy  Fall — Important  Trade 
Happenings  of  the  Month 

I'ii  rsiti'kini.  Pa.,  Scpieniber  8. — Both  Ilie  lalking 
inacliine  and  radio  trades  in  this  viciiiil_v 
sho\vcd  gratifying  increases  in  acti\'ily  during: 
I  he  last  two  weeks  of  August  and  the  first 
week  of  this  month.  The  upward  trend  is  ap- 
parent in  all  lines  and  this  is  particularly  pleas- 
ing to  dealers  as  it  indicates  a  general  tendency 
lo  better  business  and  not  only  interest  Iti  OTie 
particular  deparlnient.  The  Victor  reduced 
models  have  been  largely  absorbed  as  has  also 
(lie  stock  of  single-faced  records.  The  regular 
record  stock  has  shared  in  the  stimulated  buy- 
ing due  in  large  measure  to  the  number  of  Vic- 
trolas  which  have  found  their  way  into  liomes 
and  also  to  the  fact  tliat  portable  talking  ma- 
chines sold  in  line  fasliion  througboiit  tlie 
Summer  months,  and  with  every  sale  of  a  port- 
able lliere  were  naturally  record -sales,  ranging 
from  a  few  lo  dozens. 

The  Fall  outlook  is  excellent.  Victor  jobbers 
and  dealers  are  anticipating  a  fine  business 
when  the  new  models  are  placed  on  the  market 
and  those  who  were  present  at  the  jobbers' 
demonstration  at  Camden  are  high  in  their 
praise  of  the  new  products,  declaring  tliat  the 
public  will  be  astounded  by  the  advances  made 
in  these  instruments  for  tiie  reproduction  of 
music.  So,  too,  with  Brunswick  dealers,  who 
are  impatiently  awaiting  the  Panatrope,  the 
new  product  of  the  Brunswick  Co.,  which  has 
received  such  a  wealth  of  praise  in  tlie  trade 
papers  and  in  the  columns  of  the  daily  press. 
While  some  pessimistic  souls  argue  that  the 
new  instruments  with  their  increased  volume 
and  tonal  qualities  will  make  obsolete  the 
present  models,  the  genera!  feeling  is  that  the 
models  to  be  introduced  this  FatI  will  simply 
round  out  their  lines,  and  they  will  have  a  new 
instrument  to  ofJer  their  trade  without  inter- 
fering to  any  extent  with  the  present  merchan- 
dise. 

Radio,  also,  has  emerged  from  the  period  of 
quiet  of  the  Summer  season.  Many  inquiries 
regarding  radio  arc  being  made  at  the  various 
stores  and  while  in  many  cases,  the  queries  are 
beinc   made  by   shoppers,    dealers    feel  certain 


What  is  the  Music 
Dealer  to  do? 


Tliui  i 
.tling  r.-i. 


I  111.)- 


only 


riMlit  t 


if  till! 


.-(.111. 


;  wliellier  il  is  safe;  wbttiier  il  is 
lionest. 

The  dealer  works  Ii.ini  all  Tall  and  Winter,  mnkes 
sonic:   money  only  lo  find,  in  the  SfiriiiB,    I'lat  llie 


)  his  friends  ; 


-  dnrii 


til..' 


irj(..-t  .Tl  prices  mntli  less  ili.in  his  cosl. 
oL-s  lii;  Iosl-  on  lii^  iiivcnlory,  bnl  Ihc  SL'l.f 
lie  Clime  b.ick,  and,  wlial  liiirts  .m  honcsl 
e,  his  friends  lose  confidence  in  bim,  be- 
els  he  sold  Ibem  only  n  few  weeks  before 
I  price  mny  now  be  bought  at  half  off  or 


\Vc  urge  the  music  dealers,  for  their  own  safety 
.md  profil.  to  walch  the  lines  tlicy  carry.  Be  giiidcil 
by  ihc  past  performance  of  the  nianufacliirers  and 
joblicrs.  Thai  is  wliat  we  do  and  how  we  determine 
the  lines  we  carry. 

Ludwig  Hommel  &  Company  carries  only  lines  that 
are  .juick  moving,  ihai  have  reputable  factories  bc- 
bind  them,  and  ih.it  will  make  most  money  for  tlie 
de.^ler— with  the  firm  promise  lo  bim  thai  wc  will 
not  knowingly  carry  a  line  or  recummelld  any  ilcm 
on  which  he  will  lose  money  because  of  factory 
(luni[iine.  price  drop  or  obsolescence. 


to  'io?  How 


WHOLESALE 


It  is  lo  (he  advantage  of  every  dealer  lo  tie  up 
with  Homniel.      Our  illustrated  catalogue  3(j6-W  is 
incl  &  Coniiiany  b.is  always  fell  t!ic       free.     Ask  for  it. 

EXCLUSIVELY 


929  PENN  AVENUE 


PITTSBURGH,  PA. 


that  they  will  in  a  short  lime  result  in  sales. 

Liidwig  Honnnel  &  Co.,  RCA  distributors, 
report  increased  activity  and  look  forward  to  a 
brisk  Fall.  This  concern  is  one  of  the  most 
popular  with  dealers  in  this  vicinity  because  of 
the  wonderful  co-operation  which  at  all  limes 
is  accorded  dealers  served  by  the  establishment. 
One  of  the  ways  in  which  it  accords  service 
is  through  its  dealer  literature.  One  of  the 
best  known  dealers'  catalogs  is  "Homnicl's  En- 
cyclopedia of  Radio  Apparatus,"  which  gives  a 
list  of  the  products  distributed  by  the  firm,  with 
al!  details  concerning  the  merchandise  together 
willi  the  list:  price  and  tables  showing  the  deal- 
er's discounts.  This  is  but  one  of  a  scries  of 
dealers'  helps  prepared  by  this  concern.  A  de- 
tailed accotmt  of  its  activities  in  this  direction 
appears  on  page  66  of  this  issue  of  The  World. 


A 


sic  store  was  recently  opened  in  the 
building,  ^riami,  Fla.,  by  J.  R,  Shane. 


Esenbe  Co.  Appointed  an 

Atwater  Kent  Distributor 

Pittsburgh,  Pa.,  September  7. — The  Esenbe  Co. 
is  receiving  congratulations  on  having  been  ap- 
pointed the  exclusive  Atwater  Kent  distributor 
for  the  Pittsburgh  territory.  This  wide-awake 
company,  altliough  organized  less  than  two 
years  ago,  through  its  clean-cut  business 
methods  and  aggressiveness,  has  forged  rapidly 
lo  the  front,  until  to-day  the  organization  is 
well  known  among  the  leaders  in  the  field  of 
radio   distributors    in    this  territory. 

H.  M.  Swartz,  manager  of  Ihe  Esenbe  Com- 
pany, looks  for  an  unprecedented  demand  for 
the  higli  quality  Atwater  Kent  radio  apparatus 
and  Pooley  cabinets  this  season,  and  slated 
ihat  it  would  be  the  aim  of  the  Esenbe  Co.  at 
all  limes  lo  prove  to  their  many  friends  their 
slogan — "Ser\'ice — None  Better." 


Exclusively  Wholesale  Service  in  the 
PITTSBURGH  DISTRICT 


Atwater  Kent  Equipment 
Pooley  Radio  Cabinets 
Colin  JB.  Kennedy  Equipmeni 
French  Ray-O-Vac  Batteries 
Exide  Storage  Batteries 
Gold  Seal  Homchargers 

Music  Master  Loud  Speakers 
Weston  Radio  Plugs 

Pennsylvania  Radiophones 
Brach  Antenna  Sets 


Our  Slogan 
Service— None  Better 


E 


E  N  B  E  C 

&  BUEHN 


S 

SWARTZ 


o. 


909  Penn  Avenue         T.iephone:  Atlantic  0539 

Catering  especially  lo  muiic  dealers 


Pittsburgh,  Pa. 


Winterroth  Store  Remodeled 

\".in  Veen  &  Co.,  Inc.,  New  York,  makers  of 
Van  Veen  wareroom  equipment,  recently  re- 
fitted the  entire  premises  of  the  Winterroth 
Piano  Co.,  8  Union  Square.  The  equipment 
consisted  of  record  racks,  counters,  booths, 
wall  treatment  and  piano  showrooms  and  was 
finished  in  ivory  enamel,  giving  a  very  pleasing 
effect.  Additional  equipment  was  also  added  to 
the  Stark  Piano  Co.  showrooms  on  Forty- 
second  street.  New  York  City,  and  also  the 
Newark  branch. 

L.  Tobias,  secretary  of  the  company,  re- 
cently left  New  York  headquarters  for  a  trip 
on  the  road. 


Issues  Live  House  Organ 

The  Saladin  Music  Store,  Santa  Maria,  Cab, 
issues  montlily  a  four-page  house  organ  en- 
titled "The  Music  Review,"  which  contains 
newsy  paragraphs  giving  its  readers  informa- 
tion concerning  the  merchandise  carried  by  the 
establishment. 


The  Victor  Co.  announces  a  record  made  by 
May  Singhi  Brecn  which  gives  instructions  in 
the  art  of  ukulele  playing.  Window  posters 
containing  an  illustration  of  the  artist  and  de- 
scriptive wording  of  Ihe  record  are  being  dis- 
tributed. 
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Zenith  Portable  Broadcast 
Station  an  Aid  to  Dealers 

Program  Over  WJAZ  Under  Auspices  of  Ellas 
Marx  Music  Co.  Brings  557  Telephone  and 
Written  Communications  to  Dealer 

Sacramento,  Gal.,  September  5. — The  tour  of 
the  WJAZ  portable  broadcasting  station  of  the 
Zenith  Radio  Corp.  gave  a  program  here  re- 


Latest  Summary  of  Exports      Blair  Radio  Laboratories 

and  Imports  of  "Talkers"  Presents  New  Consoles 


Zenith  I'-:  -  il.;-  ^-.ition  in  Sacramento 
cently  umli  i  -[r  .  I'-.'ii.es  of  tiie  Ellas  Marx 
Music  Co.,  local  Zenith  dealer.  The  result  of 
the  evening's  versatile  program  were  257  tele- 
phone calls  received  during  the  course  of  the 
program  and  on  the  day  following  the  broad- 
casting more  than  300  written  communications 
wore  received  by  the  Ellas  Marx  Music  Co. 
from  radio  listeners  expressing  their  apprecia- 
tion and  commenting  on  the  clearness  of  the 
reception. 

In  commenting  on  the  benefit  of  this  form 
of  exploitation  and  publicity,  Ellas  Marx,  head 
of  the  company,  states:  "We  think  the  WJAZ 
tour  the  most  profitable  and  best  stunt  ever 
put  on  in  radio  as  an  advertising  medium."  The 
accompanying  photograpli  shows  the  portable 
broadcasting  station  and  the  radio  staff  of  the 
Ellas  Marx  Music  Co.,  in  front  of  the  store. 


George  C.  Beckwilli,  of  the  George  C.  Beck- 
with  Co.,  Victor  jobber,  Minneapolis,  Minn., 
recently  returned  from  a  six-week  trip  abroad. 


Figures  on  Exports  and  Imports  of  Talking 
Machines  and  Recor4s  for  the  Seven  Months 
Ending  June  Constitute  Interesting  Reading 

Washingion,  D.  C,  September  8. — In  the  sum- 
mary of  exports  and  imports  of  the  commerce 
of  the  United  States  for  the  month  of  July, 
1925  (the  latest  period  for  which  it  has  been 
compiled),  the  following  are  the  figures  bear- 
ing on  talking  machines  and  records. 

The  dutiable  imports  of  talking  machines  and 
parts  during  July,  1925,  amounted  in  value  to 
$35,894,  as  compared  with  $27,061  worth  which 
were  imported  during  the  same  period  of  1924. 
The  seven  months'  total  ending  July,  1925, 
showed  importations  valued  at  $268,793,  as  com- 
pared with  $253,937  in  same  period  of  1924. 

Talking  machines  to  the  number  of  5,450, 
valued  at  $154,923,  were  exported  in  July,  1925, 
as  compared  with  5,030  talking  machines  valued 
at  $178,324,  sent  abroad  in  the  same  period  of 
1924.  The  seven  months'  total  showed  that  we 
exported  40,748  talking  machines,  valued  at 
$1,212,814,  as  against  39,963  talking  machines, 
valued  at  $1,559,536,  in  1924. 

The  total  exports  of  records  and  supplies  for 
July,  1925,  were  valued  at  $137,008,  as  compared 
with  $152,159  in  July,  1924.  The  seven  months 
ending  July,  1925,  show  records  and  accessories 
exported  valued  at  $957,832,  as  compared  with 
$1,057,203  in  1924. 

The  countries  to  which  these  instruments 
were  sent  during  July  and  their  values  were 
as  follows:  United  Kingdom,  $1,891;  other  Eu- 
rope, $8,806;  Canada,  $3,969;  Central  America, 
$8,614;  Mexico,  $10,795;  Cuba,  $9,158;  Argen- 
tina, $11,842;  Chile,  $10,501;  Colombia,  $16,650; 
Peru,  $907;  other  South  America,  $26,702; 
China,  $688;  Japan,  $637;  Philippine  Islands, 
$9,423;  Australia,  $15,348;  New  Zealand,  $9,494; 
other  countries.  $9,498. 


Two  New  Model  Six-Tube  Console  Receivers — 
the  "L'Elegante"  and  "Standish" — Receiver 
Proper  Is  Portable  and  Has  Other  Features 

The  Blair  Radio  Laboratories,  New  York, 
is  presenting  to  the  trade  a  series  of  new  con- 
sole rfiodels.    This  firm,  which  has  for  the  past 


Blair  Standish  Console 
few  years  done  a  large  export  business,  has  up 
to  this  time  confined  its  domestic  activities  to 
the  sale  of  a  six-tube  table  model. 

These  console  models  use  the  standard  Blair 
six-tube  resistance  coupled  amplification  receiv- 
er with  console  table  base,  enclosing  built-in 
loud  speaker  with  compartments  for  batteries, 
chargers,  eliminators,  etc.  The  receiver  proper 
is  portable  and  can  be  carried  any  place.  The 
two  console  bases  are  known  as  the  "L'Ele- 
gante" and  the  "Standish"  console.  The  former 
has  a  closed  door  front  which  is  only  opened 
when  showing  the  grilled  front  loud  speaker 
at  the  time  the  set  is  in  use.  The  "Standish" 
console,  illustrated  herewith,  has  an  open  front 
with  grill  work. 


An  Appeal  to  the  Senses 

That  Brings  in  the  Dollars 

Eye  and  ear  appeal — beauty  of  appearance  as  well  as  clarity  of 
tone  —  bring  business  to  the  Premier  dealer. 

THE  parts  and  workmanship  used  in  building  the 
Premier  crystal-detector,  five-tube-reflex  circuit  are 
of  such  high  quality  and  so  perfectly  balanced  for  clarity 
of  tone  that  the  Premier  set  is  in  a  class  alone  in  its 
ear  appeal. 

The  cabinets  of  the  Premier  have  set  a  style  in  classical 
simplicity  of  design.  The  wood  is  mahogany.  The  new 
panel  is  the  result  of  much  study  to  improve  the  already 
fine  appearance.  The  eye  appeal  is  strong. 
The  Premier  is  sold  under  an  exclusive  franchise  agree- 
ment. The  discount  is  a  little  more  generous  than  the 
average. 

We  want  responsible  dealers. 
Write  for  complete  details. 

A  Jenionslralion  usually  sells  a  Premier. 

RADIO  CORPORATION 

DEFIANCE,  OHIO 


Price  Range 
%  1 00 — $  1 60 — $290 — $350 


THE  PREMIER 
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(£How  ready 


Thee^ftderal 


The  elaborate  receiving  set3  produced 
by  Federal  for  the  past  four  years  have 
won  us  a  wide  reputation.  While  of 
iinquestioned  quality— and  superlative 
efficiency— they  were  instruments  espe- 
ciaUy  sought  by  the  technicaUy  inclined 
—  the  experts  — the  connoisseurs  of  art 
and  music. 

Federal  Quality  Simplified 
We  now  announce  the  new  line  of  Federal 
receivers  for  which  many  requests  have 
been  made  by  the  trade. 

These  sets  are  a  real  accomplishment. 
For,  though  simplified  and  brought  to  the 
1  evel  of  the  average  home  radio  user,  they 
retain  all  the  quality  of  workmanship  and 
efficiency  for  which  the  original  Federals 
are  so  highly  respected. 

Again  our  broad  experience  as  the  man- 
ufacturers of  precision  instruments  for 
the  transmission  of  sound  has  made  pos- 
sible a  remarkable  improvement. 

The  Ortho-sonic  Principle 
An  Exclusive  Federal  Feature 
With  this  new  Federal  line  we  introduce 
the  results  of  a  new  development -an 
exclusive  Federal  feature— the  Ortho- 
sonic  principle  of  natural  tone  produc- 
tion. Through  this  principle  and  the  Fed- 
eral Speaker,  tone,  whether  human  voice 
or  instrument,  is  transmitted  and  repro- 
duced with  amazing  fidelity. 

Tests  in  our  laboratories  and  by  ex- 
perts and  laymen  convince  us  that  in  this 
principle  our  engineers  have  worked  five 
years  in  advance  of  the  industry  and 
come  closer  to  the  ultimate  perfect,  life- 
like transmission  of  tone  than  has  yet 
been  accomplished. 


We  offer  this  Ortho-sonic  principle  as  a 
feature  of  tremendous  sales  value,  added 
to  the  hair-line  selectivity  and  sensitivity 
for  which  Federal  apparatus  has  been 
widely  sought  by  critical  judges,  experts, 
musicians  and  other  connoisseurs. 

A  Range  of  Moderate  Prices 

The  new  Federal  Ortho-sonic  line,  with 
simplified  control,  is  offered  in  a  variety 
of  sizes  and  types. 

It  is  the  first  time  in  the  history  of  this 
company  that  a  radio  set  of  Federal 
quality  has  been  available  at  so  moderate 

Usting  from  $75  to  $350  to  users,  with- 
out accessories,  they  constitute  a  strictly 
q  uahty  line  from  which  dealers  can  meet 
the  needs  of  a  wide  range  of  users.  And 
each  outfit  is  a  Federal.  We  guarantee 
you  that.  It  is  built  in  the  same  labora- 
tories, to  the  same  high  standards,  under 
as  strict  supervision  as  our  finest  quality 
technical  sets.  The  Federal  name  and 
reputation  is  your  assurance  that  the 
apparatus  is  right. 

Exclusive  Selling  Opportunity 
The  Federal  proposition  offers  every  lati- 
tude to  do  business  on  a  satisfactory  and 
profitable  basis.  Wholesalers  are  given 
1  iberal  territorial  arrangement  s  and  profit- 
making  discounts. 

Retailers  appointed  by  wholesalers  are 
also  allotted  protected  areas  in  which  to 
work-  And  Federal  officials  may  be  ex- 
pected, as  in  the  past ,  to  take  every  prac- 
tical means  to  protect  and  encourage 
both  wholesalers  and  retailers  to  make 
money— to  build  prestige  and  a  perma- 
nent, profitable  radio  business. 


Field  Sales  Help 
Federal  will  also  maintain  a  force  of  ex- 
perienced territorial  representatives 
whose  sole  function  will  be  to  assist 
wholesalers  and  retailers  to  develop  a 
larger  and  more  profitable  volume  on 
Federal  products, 

Powerful  National  Advertising 
Campaign  in  Magazines 
and  Newspapers 

To  support  Federal  retailers  and  whole- 
salers, a  powerful  national  advertising 
campaign  in  magazines  and  newspapers 
in  many  leading  cities  is  already  under 
way.  Impressive  space  and  striking  copy 
and  illustrations  will  be  used.  Through 
the  new  and  revolutionary  Ortho-sonic 
principle  and  unique  demonstrations. 
Federal  receiving  sets  and  Federal  Re- 
tailers will  be  brought  strongly  into  the 
limelight.  Approximately  9,000,000 
readers  will  be  reached  many  times  over 
between  now  and  the  holidays.  And  we 
are  quite  certain  the  story  we  have  to 
tell  vrill  be  read  with  intense  interest  by 
the  entire  public. 

We  Invite  Your  Inquiries 
Federal  wholesalers  are  now  established 
in  many  sections.  There  are  still  many 
opportunities— territories  where  connec- 
tions are  possible.  Upon  request,  we  will 
have  a  representative  call  with  details. 

Retailers  who  realize  the  possibilities 
in  a  recognized  quality  line  at  new  mod- 
erate prices  may  receive  the  name  of  a 
wholesaler  in  territory  by  writing  us. 

FEDERAL  RADIO  CORPORATION 
Buffoh.  N.  Y, 

(Diviiian  ef  iki  Ftitral  Ttlttkont  and 


Federal 
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f^^EDERAL  QUALITY  throughout  .  .  .  simpH' 
V_*  T'  jxed  control .  .  .  new  Ortho-souk  Principle 
of  tone  production  .  .  .  new  range  of 
moderate  Prices  .  .  .  beautiful  cabinet  work 


ortho-sonic^^ 


A  //)  A  Five  Tube  Ri.'ceiver,  Tuned  Badio- 
«  J-v  ifrequency  Ivpc.  Exlrcmcly  simple  to 
operate.  Three  tuning  dials  log  praclically  lo- 
gctlmr.  No  otlicr  atljubtiimins  netessary  in  tun- 
ing-  Adapted  for  operation  williciilier'wct  bat- 
tery' or  'dry  battery'  tubes.  A  well  conairuclcd 
cabinet. finished  in  beautiful  brown  inaliogany 
lone.  Ortho-sonicprincipleprovidcs  the  furthest 
advance  in  tonal  Quality.  DimensionB  :  length 
24  in.,  hei^:1it  1 1  in..duplh  12  in. 

  •  •  S7S.00 


C-20  Seven  Tul)e  Receiver,  Tuned  Radio- 
Frequency  type.  Especially  designed 
for  operation  with  its  own  intesral  loop.  Re- 
markable \'olumeand  distance.  All  delicate  parts 
coniplciely  shielded  against  mechanical  damage 
and  eleclricat  disturbances.  Tuning  accom- 
plished with  two  micro  meter  controls  with  station 
i  ndiratof  s  visible  behind  glass  porti.  Cabinet  of 
sclectiid  mahogany,  finished  in  a  rich  brown. 
Accommodates  all  batteries  or  balterv  subali- 
[uteg.  Used  with  cillier  "dry  battery"  or  'wet 
battery'  lubes.    Dimensions:  lenglli  36  in.. 

.  .S16SM 


Ji.7Z  Receiving  mechanism  same  as  B-20. 
"'"•J  Equipped  with  the  best  speaking  mech- 
anism Federal  can  build.  Receiving  mechanism 
slides  in  and  out  to  install  tubes,  an  exclusive 
feature.  Cabinet  is  made  of  mahogany  woods 
selected  for  rich  and  harmonious  marking.  Al  1 
apparatus  is  designed  to  give  the  user ih  e  fullest 
benefit  of  the  Ortlio-sonic  principle  of  tone  pro- 
duction. Dimensions:  lengH' 35  in.,  height  43 
in.,  depth  21  in.  Price  without 
-ccessorieB  $250.00 


A  Five  Tube  Rcceiv.r  of  the  Tuned 
Radio- Frequency  type.  Extreme  sim- 
plicity of  tuning  obtained  by  micrometer  con- 
trols. Station  indicators  located  behind  glass 
ports.  All  delicate  parts  completely  shielded 
against  mechanical  damage  and  electrical  dis- 
turbances. Operates  witli  either  'dry  battery' 
or  'wet  battery'  tubes.  Housed  in  a  beautiful, 
genuine,  mahogany  cabinet,  finished  in  rich, 
brown  tone.  Cabinet  arranged  to  accommodate 
all  batteries  or  battery  substitutca.  The  new 
Orilio-sonic  principle  provides  the  furthest  ad- 
vance in  tonal  quality.  Dimensions:length  30 
in.,  height  13  in.,  depth  15  in. 
Price  without  accessories  .    .    .  .$100.00 


p  3/1  SameasC-20(^x._.'i.i  li.^ 

t-ral  adjustable  ■^i...-.ikL-r  h..^  bi.i;n  buill 
into  I  he  lid.  The  design  of  this  speaker  i  6  such  a^ 
to  blend  and  gotten  the  cabinet  lines,  producing 
a  most  harmonious  result.  Liberal  space  for 
sound  amplification  is  provided,  allowing  the 
user  to  enjoy  to  the  full  the  results  of  Ortho- 
sonic  reception.  Dimensions:  lenglh  36  in., 
height  23  in.,  depth  IS  in, 
Price  without  accessories  .    .   -    ■  $200.00 


fi.?/3  Same  as  B-20  except  thai  the  

cral  iidjusiable  sjicaker  has  been  inc_. 
porated  above  the  lid.  This  design  provides  sim- 
ple sweeping  curves  which  add  grenlly  to  the 
general  appearance  of  the  cabinet.  Speaker  sjiac'.- 
is  not  cramped,  hut  is  sufficient  to  alloiv  (he 
Fullest  development  of  Ortho-sonic  rcpriidut- 
lion.  Dimensions:  length  30  in.,  height  -'0  in,, 
depth  15  in. 

Price  without  accessories  .    ,         .  $130.00 


:eivinR  mecha- 
nslidesinandout 
.nstall  or  charge 
tubes,  ehminuling 
x'ssitv  of  lifted 
.  _  Cabinet  in  re- 
pressed two  -  lone 
I  finish  of  the  hnesl 
I  walnut  obtainable. 
1  Exquisite  inlav 
b.  Dimensions: 
I  length  27  in.. height 
[  54in..  depth  17in. 
*  "   -cc  without 

-  -$300.00 


li-  ?/i  The  same  as  B-3S  exce[>i  design  of  cab- 
"  inet  has  been changeil  sn  ilial  user  may 
liave  a  wider  range  of  selection.  Dimensions; 
I  englh  35  in.,  height  43  i  n,  .depth 


$250.00 


housed  i  . 
built,  hand-carved  cobinel.  Every  detail  of  fea- 
ture is  provided  in  this  modelto make! I  t helast 
word,  not  only  as  a  Radio  Receiving  Set ,  ti't 
also  as  a  beautiful  furniture  piectfor  the  select 

Pri^lwithout  accessories  .    .    .  .$$50.00 


Nolt:  Wt  are  coiiliniiir 


*ORTHO-SONIC-0/, 

tierlahting  to,  or  firaducitig 


duel  ion  corresponding  ex- 
actly to  the  natural  tones 
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EXCLUSIVE  DISTRIBUTOR 

IN 

Metropolitan  New  York,  Northern  New  Jersey, 
Brooklyn  and  Long  Island 


FOR 


Thee^Itderal 
ortho-sonic^^ 

q)\Iow  ready 

From  Every  Angle  Federal  Has  Anticipated 
This  Year's  Demand  for  Quality  Radio  at 
Popular  Prices 

An  opportunity  for  a  very  valuable  and  permanent 
connection  is  being  offered  to  a  restricted  number  of 
accounts  in  this  territory. 

Federal  by  virtue  of  its  years  of  experience,  un- 
equalled facilities  for  quantity  production,  financial 
resources  and  intensive  advertising  campaign  is 
destined  to  become  one  of  the  permanent  leaders  in 
the  radio  industry. 

Dealers  are  requested  to  communicate  with  us  with- 
out delay  for  further  information. 

MUSICAL  PRODUCTS  DISTRIBUTING  CO.,  Inc. 

22  West  19th  Street  New  York  City 

New  York  Headquarters  for 

POOLEY-ATWATER  KENT 

Also  Cunningham  Tubes,  Eveready,  Phiico 


September  15.  1925 


THE  TALKING  MACHINE  WORLD 


119 


Dymac  Selecto  Five  Set  Amplion  Corp.  Establishes      New  Sleeper  District 

Announced  to  the  Trade  Factory  Branch  in  New  York        Manager  in  the  Northwest 


Electrical  Products  Mfg.  Co.,  Maker  of  Dymac 
Radio  Speakers  and  Parts,  Announces  Intro- 
duction of  New  Receiving  Set 

PROViDENcii,  R.  I.,  September  10.— The  Electrical 
Products  Mfg.  Co.  recently  issued  a  four-page 
folder  announcing  the  advent  of  the  Dymac 
Selecto  Five,  a  new  radio  receiving  set.  TKis 


Office  Space  Doubled— Move  Made  to  Handle  Hugh  H.  Wilkin  in  Important  Post  With  the 
Growing  Demand  for  Amplion  Speakers —  Sleeper  Radio  Corp. — Territory  Includes  Wis- 
Amplion  Corp.  of  Canada,  Ltd,,  Organized  consin,  Minnesota,  Iowa  and  Nebraska 


Dymac  Selecto  Five 
company,  under  the  efficient  supervision  of 
Frank  E.  Dyson,  president,  and  H.  A.  Mc- 
Avoy,  treasurer  and  general  manager,  has  en- 
joyed many  years  of  business  success  in  the 
electrical  field.  The  quality  of  Dymac  loud 
speakers,  loud  speaker  units,  head  sets  and 
radio  parts  is  well  known  throughout  radio  cir- 
radio  parts  is  well  known  in  radio  circles, 
this  company  has  placed  on  tlic  market  a  com- 
plete five-tube  radio  set.  The  past  experience 
of  the  company  in  the  manufacture  of  radio 
parts  enables  them  to  build  their  set  complete 
and  it  is  announced  that  the  Dymac  Selecto 
Five  is  not  an  assembled  set  but  made  exclu- 
sively of  Dymac  parts,  each  one  of  which  has 
already  established  a  national  reputation.  In 
describing  the  circuit  of  the  new  set  it  is  stated 
that  it  represents  a  new  and  improved  principle 
in  set  construction  and  that  while  it  has  some 
of  the  characteristics  of  the  neutrodyne,  radio 
frequency  and  regenerative  types  it  is  actually 
none  of  these  types  but  is  announced  as  rather 
an  improvement  on  each  of  them.  It  is  encased 
in  a  handsome  mahogany  cabinet  finished  in 
walnut  with  ebonized  panels.  The  dials  finish- 
ed in  black  and  silver  satin  add  much  to  the  ap- 
pearance of  the  set. 

An  intensive  sales  and  advertising  campaign 
has  been  entered  into  and  appropriate  dealer 
literature  is  being  distributed. 


Extensive.  Mohawk  Billboard 
Advertising  Drive  Launched  . 

Chicago,  III.,  September  2.— The  Mohawk 
Rl.>,-ii-ic  Corn.,  of  this  citv.  manufacturer  of 
Mohawk    radio    receiving    sets,    recently  tou- 


The  Amplion  Corp.  of  America,  with  sales 
and  executive  offices  at  280  Madison  avenue, 
New  York,  has  recently  doubled  its  office  space 
at  this  address,  as  well  as  established  a  factory 
branch  at  437  Eleventh  avenue,  New  York,  from 
which  point  service  and  research  work  will  be 
carried  on. 

Tiie  increased  office  space  was  necessary  in 
order  to  liandle  the  large  volume  of  business 
in  Amplion  speakers,  according  to  S.  B.  Trainer, 
president  of  the  company,  who  recently  returned 
from  Europe.  The  establishing  of  a  factory 
branch  is  for  the  purpose  of  serving  the  Ameri- 
can trade  more  readily.  Heretofore  all  of  the 
Amplion  products  were  imported  directly  from 
the  main  brancli  in  Europe,  and  even  the  asscnt- 
bling  was  done  there  for  the  most  part.  While 
Ihc  Amplion  speakers  will  still  retain  certain  of 
tlic  essential  parts  manufactured  at  (lie  homo 
factory,  service  will  be  expedited  by  the  main- 
tenance of  the  branch  factory  in  this  country. 

The  Amplion  Corp.  has  recently  organized 
the  Amplion  Corp.  of  Canada,  Ltd,,  with  head- 
quarters at  Toronto,  Ontario,  in  order  to  take 
care  of  the  increase  in  demand  in  Canada  for 
the  company's  products.  The  branch  will  im- 
port and  manufacture.  Distribution  will  be 
taken  care  of  as  in  the  past  by  Eurndept  of 
Canada,  Ltd.,  who  have  been  distributing  for 
the  Amplion  Corp.  in  Canada  for  four  years, 
Mr.  Trainer  is  president  of  the  new  company. 

In  commenting  on  radio  conditions  as  he  ob- 
served them  during  his  recent  European  trip, 
Mr.  Trainer  said,  "In  England,  conditions  of 
the  radio  market  are  more  promising  for  the 
coming  season  than  ever.  On  account  of  the 
decreased  buying  power  of  the  public  in  Eng- 
land, due  to  after-war  conditions,  the  market 
is  not  large  for  extremely  high-priced  radio 
products.  However,  the  market  is  increasing 
for  high-grade  medium-priced  apparatus.  In 
France  radio  is  not  as  popular  as  in  England, 
due  to  lack  of  broadcasting  stations.  It  is,  how- 
ever, finding  an  increased  market.  In  Belgium 
business  conditions  appear  to  be  very  good. 


Hugh  H.  Wilkin  has  been  appointed  district 
manager  of  the  Sleeper  Radio  Corp.  in  charge 
of  the  territory  comprising  the  States  of  Wis- 
consin, Minnesota,  Iowa  and  Nebraska.  He 
has  established  headquarters  at  Des  Moines, 
Iowa.  Mr.  Wilkin  has  been  connected  with  the 
Sleeper  Radio  Corp,  for  the  past  year  as  a  sales 
representative.  He  is  a  pioneer  in  the  radio  in- 
dustry, having  entered  it  in  1910  at  the  naval 
station  at  Arlington,  Va.  This  thorough  knowl- 
edge of  radio  combined  with  an  extensive  mer- 
chandising experience  places  Mr.  Wilkin  in  an 
excellent  position  to  render  valuable  services 
to  the  Sleeper  distributors  and  dealers. 


Mohawk  Billboard 
tracted  with  the  Outdoors  Advertising  Co,  for 
an  intensive  billboard  campaign,  A  very  hand- 
some poster  has  been  prepared  as  shown  in  the 
accompanying  illustration.  The  Louisville  and 
National  Railroad  has  included  the  Mohawk 
set  as  standard  equipment  on  the  Pan  American 
Limited,  which  is  its  star  train  between  New 
Orleans  and  Cincinnati,  and  the  railroad's 
choice  of  this  set  is  featured  prominently  in  the 
poster. 


Benjamin  Gould  President 
of  Radio  Industries  Corp. 

Succeeds  Hugo  Gemsback,  Who  Resigned  Re- 
cently—Mr. Gould  Will  Continue  in  Former 
Capacity  as  General  Sales  Manager 

Benjamin  Gould,  who  has  been  general  sales 
manager  and  treasurer  of  the  Radio  Industries 
Corp.,  New  York,  at  the  last  meeting  of  Ihc 
board  of  directors  of-  tliat  organization  wa5 
made  president  and  general  sales  manager. 

Hugo  Gernsback,  former  president  of  tins 
concern,  has  resigned  from  his  office  as  presi- 
dent and  director  of  the  corporation.  These 
clianges  are  effective  September  1. 

In  conjunction  with  the  above  announcement 
the  Radio  Industries  Corp.  has  also  announced 
its  line  of  radio  products  for  the  season  1925- 
26.  This  will  include  a  number  of  radio  sets, 
kits,  loud  speakers,  both  bell  and  cabinet  type, 
and  many  essential  accessories. 

An  advertising  program  calling  for  the  in- 
sertion of  display  space  in  publications  of  na- 
tional circulation  and  local  newspaper  advertis- 
ing has  also  been  arranged.  The  company  is 
also  negotiating  for  larger  manufacturing  space. 


Hannibal  Music  Co.  Moves 


New  York  Firm  Chartered 


  The  MacBec  Corp.,  New  York,  was  recently 

„,     „      -I  1  «<    ■    r„  „f  H=n„lhal  Mo      incorporated   to  deal  in  phonographs  with  a 

The  Hannibal  Music  Co.,  of  Hannibal  Mo.,            1  common  stock  of 

will  afford  better  facilities.  McCormicK  ana 


The  New 
TWIN  BULB 

Sales  Features 

Y'ou  as  a  retailer  are  interested  in 
whether  the  new  Twin  Bulb 

H. 'VNDY  Charger  will  sell  after  you 
stock  it.  We  merely  mention  the 
following  sales  features  and  let  you 
judge  for  yourself. 

I,  Charges  at  a  very  fast  rate. 
X,  Absolutely  quiet. 

3,  Cannot  overcharge  or  dis- 

charge battery. 

4,  Equipped  with  special  am- 

meter. 

5,  Beautiful  finish. 

6,  Charges  them  all. 


The  "push-pull ' '  method  using  both 
halves  of  the  AC  wave,  accounts  for 
the  fast,  economical  rate  of  charge 
of  the  new  Twin  Bulb  Handy. 
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^^dJL        a  d  i  o 

Consider  who 
makes  it 


In  the  aelection  of  n  radio  line  todny,  c< 
sidcr  who  makes  il,  as  well  .1,  what  ihe  set 
Anybody  can  start  in  the  radio  business  on 
minutes  notice,  and  anybody  can  prepare  an  * 
einboratc  prospeclus  of  what  they  arc  going 
to  do.  visualizing  futures  and  makine  a  ivhale 


of  a  lot  of  n 


viiih  nolhin; 


e  thar 


sample  laboratory  set. 
offhand,  what  it  is,  may  be  all  right,  but  who 
makes  it,  is  more  important.  Laboratory  sets 
may  appear  to  be  very  good,  but  the  manufac- 
turing of  a  set  is  a  factory  proposition  and  it  \h  ' 
a  factory  product  that  is  the  one  that  the 
dealer  must  be  called  upon  to  sell. 

Dealers  should  buy  with  the  enthusiasm  of 

a  banker  who  is  asked  to  renew  a  note  without 
collateral,  and  they  should  sell  with  the  enerfrv- 
and  effort  used  by  the  members  of  a  good  lite 
department  answering  an  alarm.  Any  line 
laken_on  should  be  handled  with  the  idea  of 
selling  it,  letting  the  other  dealers  hold  the 
goods  on  the  shelf. 


N(J  better  ;ul\-frtisemenl-  can 
be  written  hy  the  best  ad- 
vertising expert  for  Fada  Radio 
than  the  quoted  paragraphs  pub- 
lished in  this  editorial  from  the 
Talking  Machine  lournal,  Au- 
gust, 1925. 

Therefore,  we  ask  you  to  read 
this  editorial.  Then,  please  note 
that  F.  A.  D.  ANDREA,  INC., 
has  proved  leadership  by  setting 
"A  standard  of  reception"  by 
which  practically  all  radio  per- 
formance is  judged;  has  main- 
tained stability  through  the 
period  of  radio  deliriums;  has 
applied  fundamental  vision  in 
design,  manufacture,  distribution 
and  advertising,  and  is  justified 
in  applying  the  wisdom  of  this 
editorial  to  its  own  position  in 
the  Radio  industry. 

And  now,  as  you  choose  your 
Radio  business  partner,  let  us 
remind  you  finally  of  one  unalter- 
able Fada  dealer  policy:  "We  do 
not  urge  you  to  buy  but  help  you 
to  sell." 

Our  selective  distribution  plan 
and  exclusive  Fada  Radio  dealer 
franchise  is  worthy  of  your  im- 
mediate interest.  Your  prompt 
inquiry  Is  solicited,  and  it  will 
have  the  immediate  attention  of 
the  appointed  Fada  distributor 
covering  your  territory. 

F.  A.  D.  ANDREA,  INC. 

15«1  JEROMH  AVE.  NEW  YORK 

Manufacturers  of  TUNEFi  RADIO  FRE- 
OUENCY  receivers  usmn  llie  hfjhly  rfficieni 
NEUTRODVNE  pfinril-le.  LUensed  under 
Hazcllinc  Patents  Nos.  1,450,080  and  1.^89.228 
and  other  patents  fendint/. 


Fall  Sonora  Line  Shown 

by  L.  I.  Phonograph  Go. 

Sonora  Brooklyn  and  Long  Island  Distributor 
Exhibits  Fall  Line  of  Phonographs  and 
Radio  Sets  to  Dealers  at  Gathering — S.  O. 
Martin  Addresses  Merchants 

The  Long  Island  Phonograph  Co.,  lirooklyii, 
N.  y,,  distributor  of  Sonora  prodiici?  in  the 
rirooklyn  and  Long  Island  lcrritoric5,  recent- 
ly held  a  Umclicon  at  ihc  Hotel  Eosscrt,  Brook- 
lyn, for  dealers  in  its  territory. 

The  luncheon  was  attended  by  various  olh- 
cials  of  the  Sonora  Phonograph  Co.,  including 
S,  O,  Martin,  president  of  the  company;  Joseph 
Wolf,  vice-president  in  charge  of  manufactur- 
ing; Frank  V,  Goodman,  general  sales  manager; 
Warren  J.  Keyes,  treasurer;  H.  B.  Harring, 
metropolitan  district  sales  supervisor  for  the  So- 
nora Co.;  F,  W,  Schnerring,  advertising  man- 
ager of  the  Sonora  Co.,  all  of  whom  were  seated 
at  the  speakers'  table,  as  well  as  Maurice  Lan- 
day,  president  of  ihc  Greater  City  Phonograph 
Co.,  and  C.  H.  Baker,  of  the  Long  Island  Phono- 
yraph  Co.,  who  presided  as  host  at  the  luncheon, 
.^ddrcsses  were  made  to  the  gathering  by  Mr. 
Martin,  Mr.  Wolf  and  Mr.  Goodman,  in  which 
ihcy  outlined  the  various  policies  and  plans  of 
the  Sonora  Phonograph  Co.  for  the  benefit  of 
the  dealers  present.  .The  new  Sonora  models 
of  radio  receiving  sets  and  phonographs  were 
on  exhibition  before  and  after  the  luncheon,  and 
created  great  interest  among  the  dealers. 

Those  dealers  attending  the  luncheon  were: 
A.  L.  Young,  Benjamin  H.  Schloniberg,  Henry 
Cohn,  Mr.  and  Mrs.  Irving  Heigh,  Harold  K. 
Mulford,  Max  Rosen,  Charles  R.  Lauf,  Leo  Cerf, 
D.  Rosenzweig,  Charles  Vorbach,  Walter  Sharp, 
Harry  Parnes,  J.  L.  Rothwein,  David  E.  Landau, 
Henry  Pravder,  C.  M.  Slinkard,  Lewis  Le- 
Winter,  Irving  Bassuk,  Samuel  Kern,  Fred  G. 
Scholl,  Max  and  Morris  Swire,  Samuel  E.  Mark- 
owl  tz,  Harry  Schwciger,  J.  T.  Owens,  A.  H. 
Mosca,  J.  R.  and  T.  L.  DcNyse,  A.  M.  Bcrko- 
witz,  Mrs.  A.  Bcrsin,  Nathan  Eersin,  Leon 
Brick,  A.  D.  Offenbach,  G.  W.  Sprengel,  Mr. 
Freeman,  C.  Hammond  and  Miss  M,  Arend. 


Featuring  Atvvater  Kent 

Radio  Line  in  Little  Rock 

LiTTLK  RdCK,  Ahk.,  September  8.— SS.'i,  Inc., 
Atwater  Kent  distributors  of  this  city,  is  cner- 
hictically  featuring  the  Atwater  Kent  line  in  ihe 
territory  which  it  covers  through  the  use  of 
painted  signs.  The  object  of  this  campaign 
throughout  its  entire  course  is  co-operation  with 
the  dealer,  and  in  the  selection  of  suitable  spaces 
for  the  appearance  of  these  signs  locations  were 
chosen  in  close  proximity  to  Atwater  Kent 
dealers'  warerooms  wherever  possible. 

Recently  a  prominent  lecturer  well  versed  in 
Atwater  Kent  radio  was  engaged  to  tour  the 
State  in  a  specially  designed  automobile,  stop- 
ping wherever  a  crowd  could  be  gathered  and 
giving  a  demonstration.  During  these  demon- 
strations folders  were  distributed  imprinted 
with  the  name  and  address  of  the  nearest  At- 
water Kent  dealer.  These  forceful  methods  of 
publicity  are  materially  increasing  the  presligc 
and  sales  of  the  Atwater  Kent  line  Ihroughoul 
Arkansas, 


Fine  Day-Fan  Literature 
for  Consumer  Distribution 

The  Daylon  Fan  &  Motor  Co.,  Dayton,  O., 
manufacturer  of  Day-Fan  radio  receivers  and 
speakers,  has  issued  for  consumer  distribution 
a  series  of  pamphlets  and  circulars  describing 
this  product.  This  material  is  issued  in  several 
colors,  adding  to  its  attractiveness,  and  in  every 
case  allows  space  for  dealer's  imprint  so  that 
Day-Fan  retailers  can  get  the  benefit  of  the 
publicity. 


American  Bosch  Line  of 
Radio  Products  Announced 

American  Bosch  Magneto  Corp.  Will  Exhibit 
Amborola  Set,  Ambotone  Speakers  and  Other 
Products  at  New  York  Radio  Show 

The  American  Bosch  Magneto  Corp.,  manu- 
facturer of  electrical  and  radio  products,  with 
headquarters  and  factory  at  Springfield,  Mass., 
and  branches  throughout  the  country,  will  ex- 
hibit for  tlic  first  lime  its  new  line  of  radio 


Amborola  Radio  S:t 
products  at  Ihc  New  York  Radio  Show.  The 
new  Bosch  line  consists  of  the  Amborola,  a  six- 
tube  receiving  set;  the  Ambotone  reproducer,  the 
Junior  Ambotone,  a  smaller  reproducer,  ihc 
Nobattery,  the   Bosch   "B"  battery  eliminator. 

The  long  experience  of  the  company  in  the 
manufacture  of  precision  electrical  equipment 
admirably  qualifies  it  for  the  manufacturing  of 
radio    products.      The    radio    receiving    set  is 


Ambotone  Junior 
unique  in  that  it  has  no  exterior  dials  and  the 
tuning  is  done  throngh  two  small  windows. 
The  operation  or  tuning  is  redpced  to  two  in- 
dicators which  have  a  gcarless  reduction  for 
fine  tuning.  The  exterior  of  the  cabinet  is  de- 
signed to  harmonize  with  the  interior  and  fur- 
nishings of  the  home. 

The  Ambotone  speaker,  another  new  develop- 
ment by  the  company,  is  cone-shaped,  but  is 
novel  in  that  it  employs  a  wooden  conoid  in- 
stead of  paper  which  is  customarily  used.  The 
entire  cone  diaphragm  is  finished  in  a  rich  ma- 
hogany, while  the  metal  work  is  art  bronx,e.  The 
Ambotone  is  a  large  reproducer  calculated  to 
give  an  unusual  mellowness  of  tone,  and,  due  to 
its  size,  it  is  claimed  that  the  bass  tones  are 
brought  out  where  they  would  ordinarily  be 
lost.  The  Junior  Ambotone  is  smaller  in  size 
with  the  cone  directly  mounled  on  ihe  wood. 

The  American  Bosch  Magneto  Corp.  has 
launched  an  extensive  advertising  and  sales 
promotion  camjiaign  in  behalf  of  its  new  1925- 
26  products. 


A.  Atwater  Kent  Predicts 

Broadcasting  "Movies" 

A.  Atwater  Kent,  president  of  the  At  water 
Kent  Mfg.  Co.,  Philadelphia,  and  a  member 
of  Secretary  Hoover's  Committee  on  broadcast- 
ing, in  response  to  queries  recently  predicted 
the  possibility  of  broadcasting  movies. 

"Recent  success  in  radio  vision  experiments 
indicate  that  by  1935  or  perhaps  even  sooner," 
he  said,  in  part,  "we  can  sit  al  home  and  watch 
the  playing  of  a  baseball  game.  The  possibili- 
ties of  such  apparatus  arc  unlimited." 
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DAY-FAN 

NOYES  ELECTRICAL  SUPPLY  CORP. 

Sole  Metropolitan  Distributor 

The  Best  is  None  to  Good 
for  the  Radio  Buyer 

As  the  exclusive  distributor  for  Day-Fan  in  the  Metropolitan 
territory  we  have  a  franchise  to  ofter  that  has  a  sound  back- 
ground. Each  territory  is  to  be  served  by  such  a  dealer  who  has 
qualified  as  an  authorized  Day-Fan  Dealer. 

The  outstanding  features  of  this  year's  models  of  Day-Fan  Radio 
sets  are:  ONE  DIAL  CONTROL,  TUNING  BY  WAVE 
LENGTH,  and  CLARITY  AND  VOLUME  OF  TONE. 


This  method  of  distribution  places  the  dealer  in  a  position  to  meet 
competition  at  a  profit  and  no  fear  of  cut  price  in  the  whole  market. 


Daytonia 

A  five  tube  Console  Receiver 
with  Single  Dial  Control  and 
superior  selectivity. 

Supplied  complete  with  all  bat- 
teries and  also  charger. 

Without  tubes   $300 


Daycraft 


A  five  tube  Cabinet  Receiver 
with  single  Dial  Control ;  has 
ample  B  battery  space  $145 

Leg  pedestal,  $20.  Receiver  and 
pedestal  complete   $165 


Day-Fan  5 

A  five  tube  Cabinet  Receiver 
with  single  Dial  Control  and  im- 
proved tuning  performance. $115 

Supplied  with  Day-Fan  Speaker 
$30  extra 


These  are  a  few  of  the  models  for  1925-26  which  are  included 
in  our  line  of  ten  different  models  ranging  m  price  from  $/b.OU  to 
$300.00  each,  and  Box  Speaker  covering  every  requirement. 
Our  service  facilities  on  Day-Fan  insure  perfect  satisfaction  to  both 
dealers  and  consumers. 

Our  representative  will  be  pleased  to  call  axd  su^ly  full  information 
Catalogue  sent  oit  request 

NOYES  ELECTRICAL  SUPPLY  CORP. 

33  Park  Place,  New  York 

Sola  Metropotttan  DUUtbator 
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Telepho 


Radio  Quality  Products 

Diatributed  Solely  by 

Jewett  Distributing  Co.,  of  New  York,  Inc. 


Jewelt,  well  known  in  the  radio  market,  is  being 
included  by  all  dealers  in  their  fall  purchases. 
All  those  who  are  in  the  IVIetropolitan  District, 
or  a  fifty-mile  radius  of  New  York  City,  cannot 
fail  to  realize  the  value  of  a  Jewett  franchise. 

We  are  here  to  serve  you,  help  you  make  your 
share  of  profit  out  of  radio. 

For  Show  Announcement 


Jewett  Cone 

Size,  quality  of  tone,  and 
appearance  are  the  feat- 
ures of  this  cone.  A 
semi-adjustable  unit, 
perfected  by  Mr.  V.  E. 
Morrison,  who  has  made 
speaker  units  possible 
and  musical  reproduc- 
ers of  quality. 

List  $1S.00 


Jewett  Receiver 


The  finest  reproduction  of  man's  work.  Two  years  of  con- 
tinued original  development  has  placed  before  the  Radio 
Public  a  Product  of  Quality,  worthy  of  its  name,  and  a  pride 
to  every  owner  List  $140 

You  are  extended  a  cordial  invitation  to  consult  our  repre- 
sentatives at  the  show  who  will  also  take  your  order  or  en- 
franchise you  as  a  JEWETT  DEALER. 

JEWETT  DISTRIBUTING  CO. 
OF  NEW  YORK,  INC. 

16-22  Hudson  St.,  New  York  City 

Sale  Mttropolilan  DUlrlbalor 
WHITEHALL   1  fl^J  Telephone. 
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Advertising  Campaign  of  Unusual  Pro- 
portions to  Feature  Farrand  Activities 

Farrand  Line  of  Radio  Speakers  Now  Being  Distributed  by  Leading  Wholesalers  in  Key  Cities 
of  the  Country— Farrand  Junior  Speaker  Recently  Introduced  to  the  Trade 


The  Farrand  Mfg.  Co.,  pioneer  builder  of 
cone  type  speakers,  announces  a  new  model, 
known  as  tlic  Farrand  Junior,  which  will  sell 
for  $16.50,  This  speaker  is  a  smaller  edition  of 
the  famous  Farrand  speaker  which  has  proved 
so  popular  during  the  past  year,    C.  L.  Farrand, 


C.  L.  Farrand 

president  of  the  Farrand  Mfg.  Co,,  is  one  of  the 
originators  of  the  cone  type  speaker,  having 
since  1918  worked  unceasingly  in  the  develop- 
ment of  this  type  of  reproduction.  His  first 
speaker  of  this  type,  called  the  "Phonetron," 
is  well  remembered  by  the  old-timers  in  radio. 
In  its  day  it  was  considered  the  last  word  in 
quality  reproduction.  Since  that  day  such  won- 
derful progress  has  been  made  in  the  cone  type 
that  it  is  now  universally  conceded  to  be  one 
of  the  truest  and  most  faithful  reproductions  oi 
cither  voice  or  music,  and  several  manufacturers 
have  announced  their  intention  of  devoting  their 


entire  facilities  to  the  uianufaclure  ol  cone 
speakers.  In  connection  with  the  announce- 
ment of  the  new  Farrand  Junior  speaker,  the 
Farrand  Mfg.  Co.  also  announce  iheir  advertis- 
ing and  distribution  plans  for  the  Fall. 

The  distribution  of  Farrand  speakers  is  on  an 
exclusive  or  semi-exclusive  basis  and  embraces 
all  of  the  logical  distributing  centers  in  the 
United  States.  In  most  of  these  distributing 
centers,  wholesale  outlets  are  confined  to  one 
distributor.  In  the  larger  cities  only  are  there 
more  than  one. 

The  Farrand  speakers  are  to  be  marketed 
only  through  reputable  radio  dealers  who  con- 
duct their  business  along  sound  ethical  business 
lines  and  who  do  nothing  in  the  condtict  of 
their  business  lo  cither  iiinin-  (he  prodiirls 
they  sell  or  Ihc  radio  industry  a.s  a  whole. 
.\  c;ircftd  record  i":  kcpl  by  the  conipatiy  of 
every  speaker  mauufaclured  so  tha(  by  consult- 
ing the  serial  number  the  Farrand  Mfg.  Co.  can 
tell  not  only  the  distributor  lo  whom  the  speak- 
er was  shipped,  but  the  dealer  to  whom  it  was 
sold  and  the  ultimate  consumer. 

Newspaper  advertising  has  already  been  con- 
tracted for  in  the  following  fifty-two  cities: 

San  Francisco..  Cal.;  Spokane,  Wash.;  Porlland,  Ore; 
Alhany,  N.  Y. ;  Newark,  N.  J.;  PhMadelpliia,  Pa.;  Cleveland, 
Oliio;  Atlanta,  Ga.;  Sioux  City,  Iowa;  Kansas  City,  Mc; 
Columbus,  Oliio;  Terrc  Haute,  Ind.;  Knoxvillc.  Tenn.; 
Norfollt,  Va.;  Minneapolis,  Minn.;  Houslon,  Tex.;  Denver, 
Colo.;  Tampa,  Fla.;  Los  Angeles,  Cal.;  Boston,  Mass.;  Hart- 
ford, Conn.;  Syracuse,  N.  Y.;  Louisville,  Ky.j  Pitisburgli, 
Pa.;  Toledo,  Oliio;  Jacksonville,  Fla.;  Omaha,  Nebr.;  New 
Orleans,  La.;  Cincinnati,  Obio;  Coluinbia,  S.  C;  Nashville, 
Tenn.;  \MiecUng,  W.  Va.;  Cliicago,  111.;  Phoenix,  Ari?.; 
Memphis,  Tcnn,;  Seattle,  Wash.;  Portland,  Me.;  New  York 
City,  N.  Y.;  Buffalo,  N.  Y.;  Charlotte,  N.  C;  Ballimorc, 
Md.;  Milwaukee,  Wise;  Dubuque,  Iowa;  St.  Louis,  Mo.; 
Richmond,  Va,;  Detroit,  Mich.;  Washington,  D.  C;  Bir- 
minghara,  Ala,;  Charleston,  W,  Va,;  San  Antonio,  Texas, 
Dallas,  Texas,  and  MonlEomery,  .\la. 

This  list  will  undoubtedly  be  augmented  by  at 
least  twenty  more  of  the  larger  cities  of  the 
United   States.    In  addition  to  the  newspaper 


advertising  the  company  will  advertise  in  the 
trade  papers  and  will  send  constant  mailing 
broadsides  to  dealers  throughout  the  United 
States.  The  list  of  the  company  distributors  is 
in  itself  a  recommendation  of  the  product.  Dis- 
tribution, has  been  arranged  for  in  every  key 
city  of  the  United  States. 

Distributors  for  the  Farrand  speakers  arc  the 
following: 

Pacific  Coast  di'^lriliutors— Alc.Naiider  &  Lavcnson  Elcc- 
lric.il   Supply  Co.,    San   Francisco,    Cal.;  Western  R.idio, 


George  H.  Kiley 

Inc.,  Los  Angck=,  Cal.;  Electric  Corp.,  Los  Angeles,  Cal,; 
Coast  Radio  Supply  Co.,  San  Francisco,  Cal,;  Electric 
Corp.,  Portland,  Ore.;  L.  C.  Warner  Co,,  Seattle,  Wash.; 
Pacific  Telegraph  Institute,  Spokane.  Wash.;  Radio  Spe- 
cialties, Ltd.,  Vancouver,  B.  C.  Also  Sager  Electrical 
Supply  Co.,  Boston,  Mass.;  Farrar-Brown  Co.,  Portland, 
Me.;  Post  &  Lester  Co.,  Hartford,  Conn,;  North  American 
Radio  Corp..  New  York  City;  Havens  Electric  Co., 
Albany,  N.  Y.;  F.  W.  Kclley  Battery  &  Tire  Co,.  Syracuse, 
N.  Y.;  North  Ward  Radio  Co.,  Newark.  N.  J.;  Har- 
bison &  Gathrigbt,  Louisville,  Ky.;  Lockwood  Radio  Co,, 
Philadelphia,  Pa.;  Trilling  &  Montague,  Philadelphia,  Pa.; 
H.  C.  Roberts  Electric  Co..  Philadelphia,  Pa.;  Whole- 
sale Radio  Equipment  Co.,  Buffalo,  N.  Y.;  H.  C.  Roberts 
Electric  Co.,  Baltimore,  Md.;  Julius  Andrew  &  Sons  Co,, 
Milwaukee,  Wis.;  Republic  Electric  Co.,  Cleveland,  O.; 
Roberts-Toledo  Co..  Toledo,  O.;  Perry  B.  Whilsit  Co., 
Columbus,  O.;  Erner  &  Hopkins  Co.,  Columbus.  O.;  Julius 
J.  Bantlin  Co.,  Cincinnati,  O.;  Ohio  Rubber  &  Textile  Co.. 
Cincinnati,  0.;  Detroit  Electric  Co.,  Detroit,  Mich.;  Com- 
mercial Eleclric  Supply  Co.,  Detroit,  Mich.;  Advance 
Electric  Co.,  Terre  Haute,  Ind.;  Auto  Electric  Co,, 
Columbia,  S.  C;  O-M-C  Supply  Co,,  Pittsburgh,  Pa.; 
Wireless  Electrical  Co.,  Pillsburgh,  Pa.;  Carter  Electric  Co., 
Atlanta,  Ga.;  Florida  Electrical  Supply  Co.,  Jasksonvillc, 
Fla.;  Renier  Music  House,  Dubuque,  la.;  McGraw  Co., 
Omaha,  Nebr.;  McGraw  Co..  Sioux  City,  la.;  McGraw  Co.. 
St.  I^iiis,  Mo.;  Electric  Products  Co.,  Kansas  City,  Mn.; 
Rex  Eleclric.  Inc.,  New  Orleans,  La.;  Corley  Co,,  Rich- 
mond, Va.;  Woodhousc  Electric  Co.,  Norfolk,  Va,;  Sands 
Electric  Co,,  Wheeling,  W.  Va.;  Southern  Automobile  Sup- 
ply Co.,  Washington,  D.  C;  C.  M.  McClung  Co.,  Knox- 
ville,  Tciin.;  Mills  Morris  Co,,  Memphis,  Tcnn.;  Braid 
Eleclric  Co..  Nashville,  Tenn.;  Talking  Machine  Co., 
Itirmingham.  Ala.;  Johnson  Tire  fit  Auto  Co..  Monleomcry, 
Ala,;  G.  Norman  Baughman  Co.,  Tampa,  Fla.;  H.  M. 
Tower  Corp,,  New  Haven,  Conn.;  Reynolds  Radio  Co,. 
Denver,  Col.;  James  A.  Blout,  Ottawa,  Can.;  Ad.  Auricula, 
Inc.,  New  York  City;  Charleston  Hardware  Co.,  Charles- 
Ion.  W.  Va.;  Royeraft  Co.,  Minneapolis,  Minn.;  Harry 
Alter  Co.,  Chicago.  III.;  Leonard  Lynn  Radio  Co.,  Chi- 
cago, 111.;  Young,  Lorish  &  Randall,  Cliicago,  III.;  South- 
ern Radio  Cotp.  of  Texas,  San  Antonio,  Tex,;  Southern 
Film  Service,  Houston.  Tex.;  Electrical  Equipment  Co., 
Phoenix,  Ariz.;  Hucy  &  Phillip  Hdwc,  Co.,  Dallas,  Tex., 
and  Ten   Eyok   &  Tatham,   New  York  City. 

Shipment  of  the  new  Farrand  Junior  speakers 
started  September  10  and  will  be  in  the  hands 
of  distributors  by  the  middle  of  tlie  month.  The 
company  expects  that  its  speaker  business  dur- 
ing the  coming  season  will  demonstrate  that  the 
public  desire  for  cone  type  speakers  at  a  popular 
price  will  create  record-breaking  sales. 


Opens  New  Branch  Store 

El  DoHAiK],  Akk.,  September  8.— The  Bensberg 
Music  Shop,  which  operates  stores  in  Camden 
and  Fordycc,  has  opened  a  new  branch  store 
here,  carrying  pianos  and  general  music  goods. 
The  store  is  located  in  the  Marks  Building,  at 
\Vest  Main  and  Cleveland  streets. 
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Console  Model  C-1 
With  Model  F  Receiver — $235.00 
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Model  C-2 
With  Model  F  Receiver — $250.00 


The  rnide-Mnrk  That  Sinmh  for 
Dentpr  Co-opprntion   anrl  Profits 


Model  C-3 
With  Model  F  Receiver — $275.00 


Ask  Any 
Eagle  Dealer 


Ea^le  Radio  Cbmpdny 


I6BOYDEN  PLACE, 


NEWARK,  N.X 
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From  PENNSYLVANIA 
to  FLORIDA 

Radio  and  music  dealers  know  and  talk  admiringly  of  the 
fine  service  and  square  treatment  given  on  the  following  lines 
by  COLUMBIA  WHOLESALERS,  INC. 

FADA   CROSLEY  MAGNAVOX 

Burgess,  Cunningham,  Phiico,  Balkite, 
Brach,  Tower 

Scientific  phones  and  speakers  and  all  other  items  necessary 
for  the  radio  dealer. 

1.  Exclusive  territories        3.  Limited  Dealers 

2.  Price  guarantees  4.  Best  Quality  only 

GolumbiaWholesalers,  inc. 

205  W.  Camden  St.  Baltimore,  Md. 


Baltimore  Dealers 

Enjoy  Busy  Days 

Drastic  Reductions  in  Prices  of  Machines  and 
Unusual  Demand  for  Records  Bring  Up  Sales 
Volumes  of  the  Retail  Trade 

Baltimore,   Mn,,   Sciitcinbi.T  8,— Due    lo    I  lie 
large  volume  of  bujiiiics^  d^ric  lliiOLiyli  ihc  rlra:- 
tic  reductions  on  Vicl.oia?  and  llic  ir-inciul  ii 
demand  for  records,  Augusi,  whicli  i-  tisii.ui.. 
the  dullest  month  of  the  year  here,  w.i-^  nu-  I'i 
the  best  not  only  with  the  Victor  df.ilc  -  hii! 
with    the    dealers    in    other    liiic-^.    ncilal)i\  l.i. 
Brunswick  and  the  Columbia 
Columbia   Wholesalers   Report   Big  Gains 
"It  simply  shows  that  the  business   for  Die 
phonograph  is  there  if  the  dealers  go  after  it," 
said  W.  H.  Swartz,  vice-president  of  the  Colum- 
bia Wholesalers,   Inc.,  distributors  of  Ihc  Co- 
lumbia,  "and    remember   our   dealers   were  in 
direct  competition  with  reduced  prices. 

"August  business  in  records  showed  an  in- 
crease of  119  per  cent,  over  August,  1924,  which 
is  a  record  I  do  not  believe  has  ever  beeii 
equaled  by  any  of  our  competitors.  The  phe- 
nomenal increase  is  due  largely  to  the  unusual 
character  of  the  new  electrical  recordings,  and 
the  increase  in  sales  of  machines  is  also  very 
gratifying.  This  is  especially  true  of  the  $125 
console,  which  is  proving  the  best  seller  and  on 
which  wc  are  completely  sold  out. 

"We  have  been  compelled  to  hire  additional 
help  in  order  to  get  our  record  orders  out  on 
time,  and  for  several  weeks  our  shipping  depart- 
ment has  been  working  overtime  every  nighl." 
Victor  Dealers  Await  New  Models 
Victor  dealers  here  are  anxiously  awaiting  the 
promised  demonstration  of  the  new  Victor  talk- 
ing machine,  as  well  as  the  new  radio  com- 
bination machine,  many  of  Ihem  having  already 
taken  orders  for  both  just  on  the  strength  of 
the  announcement  of  the  company.  While  a 
few  of  the  Victor  dealers  continue  to  advertise 
drastic  reductions  on  the  Victrolas,  the  majority 
of  them  have  stopped  featuring  ihem  in  either 
newspaper  or  window  displays  and  arc  holding 
what  machines  they  have  on  hand  for  the  de- 
mand which  is  bound  to  come  later,  they  say, 
when  the  same  machines  can  be  sold  at  the 
regular  price. 

Radio  Show  the  Latter  Part  of  Month 
The  radio  business  has  started  up  considcr- 
ablv  earlier  this  year  than  last  and  dealers  are 


having  riifficully  in  keeping  their  stocks  up  on 
batteries  and  tubes.  Business  is  expected  to  be 
further  stimulated  when  the  Radio  Show  opens 
in  Fifth  Regiment  Armory  on  September  26  to 
October  3.  Eighty-five  exhibitors  representing 
manufacturers  all  over  the  country  have  already 
signed  up  for  booths  in  addition  to  special  dis- 
plays by  the  Government  of  experimental  work 
now  being  done,  and  a  demonstration  designed 
to  prove  the  great  aid  of  radio  to  the  armed 
forces  of  the  country  in  lime  of  war  will  be 
staged.  The  show  will  be  under  the  auspices 
of  the  Radio  Board  of  Trade  of  Maryland,  of 
which  Capt.  J,  H.  Lepper  is  president. 
New  Broadcasting  Station  Near  Completion 
The  new  5000-watt  broadcasting  station  of 
the  Gas  &  Electric  Co.  is  nearing  completion 
and  is  expected  to, be  in  operation  the  first  part 
of  next  month.  The  station,  which  is  to  be  one 
of  the  most  powerful  in  this  section,  is  located 
near  Glen  Morris,  about  ten  miles  from  Balti- 


more, and  the  towers  will  be  200  feet  high  and 
400  feet  apart.  Besides  tiie  aerial  wires  about 
sixteen  miles  of  copper  will  be  buried  in  the 
ground  under  the  antenna  to  provide  an  ample 
transmitting  ground  system. 

Frederick  R.  Huber,  municipal  director  of 
music,  will  be  in  charge  of  the  broadca.sting 
programs  and  Stanley  W.  Barnett,  formerly  of 
Station  WOC  at  Davenport,  la.,  will  be  the  an- 
nouncer. 

New   Columbia  Dealers  Appointed 

The  following  dealers  have  qualified  as  Co- 
lumbia dealers  and  arc  carrying  a  complete  line 
of  machines  and  records:  James  Y.  Brand,  Pe- 
tersburg, Va.;  R.  C.  Bristow.  Petersburg,  Va.; 
Wrcnn  Brothers,  Siler  City,  N.  C;  Wall  Fur- 
niture Co.,  Sprague,  N.  C;  Pot-omac  Furniture 
Co.,  Brunswick,  Md.;  and  H.  L.  Williams,  Bu- 
chanan, Va.  Out  of  town  visitors  to  the  Co- 
lumbia Wholesalers,  Inc.,  included  David  Speig- 
nel,  Newport  News,  Va.;  M.  Khen,  St.  Michaels, 
Md.;  N.  Barren,  Cumberland,  Md.,  and  L.  B. 
Clark,  Danville,  Va. 

Sees  Need  for  Dealer  Co-operation 

"I  have  quite  a  number  of  Victrolas,"  said  the 
proprietor  of  another  large  downtown  store, 
■'but  I  am  not  selling  them  at  half  price,  but  at 
the  full  list  price,  and  while  I  am  not  claiming 
lo  be  setting  the  world  afire  I  am  satisfied  with 
the  business  I  am  doing. 

"There  is  entirely  too  much  of  the  throat- 
cutting  methods  in  the  talking  machine  business 
in  Baltimore.  This  is  entirely  unnecessary  and 
every  dealer  could  do  just  as  much  business  and 
have  considerable  more  profit  if  the  trade  would 
get  together  like  men  in  other  lines  of  busi- 
ness and  agree  on  some  standard  of  doing  busi- 
ness, have  one  selling  price  and  insist  on  a  sub- 
stantial payment  when  the  machine  is  bought, 
and  get  reasonable  weekly  or  monthly  pay- 
ments. This  thing  of  putting  out  a  machine 
without  a  cash  payment  and  on  terms  of  less 
than  a  dollar  a  week  is  absolutely  foolish  and 
would  not  be  done  in  any  other  line  of  business. 

"The  same  thing  applies  to  the  radio  business 
and  cut  prices  are  the  rule  all  over  the  city.  I 
certainly  would  like  to  see  the  trade  united  in 
one  organization  and  a  standard  of  selling 
methods  adopted." 

Addresses  Atwater  Kent  Dealers 

Baltimore  is  two  years  behind  in  the  radio 
industry,  George  E.  Brightson,  president  of  the 
Brightson  Laboratories  of  New  York,  told  local 
dealers  of  Atwater  Kent  radio.';  at  a  banquet 
given  by  the  Magneto  Machine  Co.,  at  the  En- 
(Cuiiliitiird  on  l>a(je  126) 


COLUMBIA 

"The  Best  in  Mask" 

The  name  "Columbia"  stands  for  the  best  in 
music.     The  list  of  Columbia  New  Process 
Records  includes  the  recently  issued  senes  of 
Musical  Masterworks  (album  sets  of  complete 
symphonies,  recorded  in  Europe  by  famous 
orchestras,  conducted  by  men  of  world-wide 
reputation);  the  popular  "hits"  of  the  day; 
foreign  records  in  all  important  languages;  race 
records  by  race  stars;  "fiddle"  records  by  the 
artists  who  are  in  demand.    The  best  to  be 
had  in  music. 

Lei  Us  Serve  You! 


ColumtiaWhole^ 

LL.Andrews      -      Wm.H. Swartz 

Exclus  ively  Wholes  ale 

205  W  Camden  St.,    Baltimore,  Md. 
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Meet 

fARRLIDLA  hLAPPER 

-ijour  best  Aiend 


Here  she  is!  A  charming  sister 
to  the  Carryola  Master!  Every 
girl  who  knows  jazz  from  junkets 
will  love  this  tantalizing  hat-box 
model  on  sight!  And  when  she 
tries  it  out — when  she  hears  its 
tone  and  "gets"  its  volume — 
she'll  be  sold.  Don't  blame  the 
"Flapper"  if  you  don't  know  how 
to  close  a  sale. 

You  know  the  Carryola  Master, 
that  wonderful,  sturdy  portable 
that  grew  into  the  million  dollar 
class  in  less  than  a  year.  The 


"Flapper"  is  the  same  machine 
dolled  up  a  little  differently  to 
catch  the  feminine  eye.  It  has 
the  same  sound  chamber,  the 
same  Add-A-Tone  reproducer,  the 
same  throw-back  tone-arm,  the 
same  standard  motor  that  have 
made  the  Carryola  Master  the 
outstanding  success  of  the  port- 
able field.  Fully  guaranteed  of 
course. 

In  the  Carryola  Flapper  you  have 
a  new  and  nifty  model  of  a  suc- 
cessful  machine.     There's  noth- 


ing else  like  this  anywhere.  It'll 
be  months  before  the  first  imita- 
tor can  get  his  few  advance 
models  on  the  market.  We're 
ready  now. 

You've  often  heard  about  op- 
portunities! Here  IS  one! 
Grab  it  ivhile  it's  neiv!  Cash 
in  on  its  novelty  —  backed 
by  actual,  exquisite  perform- 
ance. Write  or  wire  us  for 
the  name  of  your  nearest 
Carryola  jobber. 


t<^  Careyola  QmPANYof America. 

647  Clinton  Street  Milwaukee.Wisconsin 
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J.  A.  Fischer  Go,  Issues 

Catalog  of  Its  Products 

Handsomely  Illustrated  Book  Gives  Full  De- 
tailed Information  Regarding  the  Valley 
Forge  Talking  Machine  Repair  Parts 

Practically  simultaneously  with  I  he  appear- 
ance of  this  issue  of  The  World  the  initial 
catalog  of  the  J.  A,  Fischer  Co.,  Philadelphia, 
Pa,,  will  make  its  debut  in  the  talking  machine 


J.  A.  Fischer 
field.  Although  the  J.  A.  Fischer  Co.  is  a  com- 
paratively new  organization  it  will  be  remem- 
bered that  J.  A.  Fischer,  its  energetic  presi- 
dent, has  had  many  years'  experience  in  the 
manufacture  and  distribution  of  talking  machine 
repair  parts.  The  new  catalog  which  he  is  pre- 
senting to  the  trade  represents  a  cumulation  of 
his  many  years'  experience  in  the  trade,  as  well 
as  his  intimate  knowledge  of  the  preparation 
and  compilation  of  other  catalogs. 

In  the  production  of  this  catalog  no  lime, 
effort  or  expense  have  been  spared.  The  serv- 
ices of  six  artists  and  four  engravers  were  en- 
listed and  Mr.  Fischer  himself  personally 
supervised  the  pliotographing  of  each  individual 
part  and  has  carefully  edited  the  text  matter 
from  cover  to  cover.  Over  eighty  full-page 
illustrations  are  used  in  addition  to  numerous 
smaller  cuts.  An  outstanding  feature  of  the 
Valley  Forge  catalog  is  the  tabulated  index  at 
the  side  whereby  the  dealer  may  instantly  turn 
to  the  page  containing  the  desired  part  and 
there  find  listed  not  only  that  part  but  every 
similar  part  carried. 

The  catalog  is  attractively  bound  between 
covers  of  double  thickness,  dull  black  in  color. 
On  the  front  cover  this  blackness  is  artisticallv 
coni  r:t-t(.d    willi    ciiibo-^sinv;    in    red    and  i^old. 


Space  is  also  left  on  the  front  cover  for  the 
imprinting  of  the  distributor's  iiantc. 

On  the  frontispiece  the  new  Valley  Forge 
trade-mark  is  presented  for  the  first  time.  The 
text  matter  and  engraving  are  printed  in  blark 
on  an  ivory  Mill  paper.  This  has  been  found 
parlicularly  valuable  in  showing  contrasts  in  llic 
photographing  of  the  various  metal  parts. 

The  catalog  includes  the  well-known  Valley 
Forge  main  spring  chart  and  mica  diaphragm 
chart  as  well.  In  the  section  devoted  to  motors 
the  motor  itself  is  shown  on  one  page  with 
the  opposite  page  devoted  to  the  various  parts 
comprising  the  motor.  It  has  been  stated  by 
an  official  of  the  company  that  this  catalog 
contained  practically  every  known  part  in  the 
production  and  repair  of  the  talking  machine, 
including  many  special  tools  and  kits  for  the 
repair  man. 

In  order  that  this  new  catalog  be  received  in 
the  best  condition  the  J.  A.  Fischer  Co.  is 
packing  each  one  to  instire  its  arriving  through 
[lie  mail  in  perfect  condition. 


Berg  Portable  Radio  Gases 
Prove  Popular  With  Trade 

Product  of  Berg  Auto  Trunk  &  Specialty  Co. 
for  Carrying  Portable  Radiolas  Has  Helped 
Sale  of  Those  Instruments 

The  Berg  Auto  Trunk  &  Specialty  Co.,  Long 
Island  City,  N.  Y.,  well-known  manufacturer  of 
quality  radio  cabinets,  loud  speakers,  portable 
talking  machines  and  other  products,  is  the 
originator  and  manufacturer  of  the  portable 
cases  in  which  "Radiola  No.  39"  and  "Radiola 
No.  89"  are  enclosed.  The  Berg  Co.  made  these 
specially  designed  portable  cases  at  the  request 
of  many  enterprising  dealers. 

The  increasing  demand  for  portables  sug- 
gested the  popular  priced  Radiola  111  and  Ra- 
diola llIA  and  designing  carrying  cases  for 
them.  Adding  a  battery  space  and  compartment 
for  ground  and  aerial  was  a  simple  matter.  In 
fact,  the  No.  89  (for  the  llIA)  has  a  loud 
speaker  built  in.  An  ingenious  reel  similar  to 
a  fishing  reel  was  devised  for  the  aerial.  This 
simplified  the  sale,  giving  a  ground,  aerial  and 
reel  with  each  case. 

The  RCA  distributors  in  the  New  York  dis- 
trict sponsored  these  two  new  portables  by 
running  a  series  of  ads  under  a  "Radiola 
Portable  Week"  with  so  much  success  that  they 
have  cataloged  them  as  an  all  year  round  ilem. 


Adds  to  Warehousing  Space 

Warehousing  facilities  upon  a  large  scale  not 
far  from  its  present  factories  in  Newark.  N.  J., 
have  just  been  acquired  by  the  Federal  Tele- 
graph Co.,  manufacturer  of  Kolster  radio.  The 
new  arrangement  provides  several  thousand 
feet  of  floor  space  for  storage  alone  and  is 
located  adjacent  to  extensive  railway  and 
waterway  facilities. 


Studner,  Gumming  Go.,  Inc., 
Starts  Extensive  Gampaign 

Manufacturers'  Agent,  Representing  the  Saal 
Soft  Speaker.  Red  Top  Tubes  and  Other 
Products,  Advertising  Widely 

The  Studuer,  Gumming  Co.,  Inc.,  New  York, 
organized  this  year  by  J.  M.  Studner,  well 
known  to  the  metropolitan  talking  machine 
trade,  and  T.  W.  Cunnuing,  former  president  of 
the  Radio  Stores  Corp.,  to  act  as  manufacturers' 
representative,  has  started  an  extensive  ad- 
verlising  and  sales  campaign  to  increase  the 
volume  of  sales  on  the  radio  products  which 
they  represent.  These  products  include  the 
Saa!  soft  speaker,  manufactured  by  the  H,  G. 
Saal  Co.,  of  Chicago;  Red  Top  tube,  made  by 
the  QRS  Music  Co.,  Chicago;  the  Lincoln 
Storage  battery,  the  Twin  dry  cell  "A"  and 
"B"  batteries  and  the  products  of  the  Chelsea 
Radio  Co.,  Chelsea,  Mass.,  in  addition  to  other 
radio  parts  and  accessories. 

The  knowledge  of  merchandising  inelhods 
possessed  by  the  executives  of  Ihc  .Slndnrr, 
Cuniming  Co.,  backed  by  the  widcspreail  ad- 
vertising campaign  now  in  progress,  a.ssurcs 
llicsc  products  of  worth  while  representation 
by  the  trade.  ■ 


Baltimore  Retailers  Are 

Enjoying  Brisk  Business 

(Co)ilinued  ifrotn  Page  124) 
gincers'  Club.    Mr.  Brightson  added:  "Bui  tlic 
time  will  come  when  Baltimore  will  equip  her- 
self with   adequate   broadcasting  stations  and 
buy  good  receiving  sets." 

Mr.  Brightson  predicted  that  radio  manufac- 
turers would  follow  the  steps  of  the  automobile 
industry  by  delivering  their  sets  with  tubes  and 
batteries  already  installed. 

Officials  of  the  At  water  Kent  concern  said 
the  coming  winter  would  be  a  boom  for  the 
radio  industry  and  estimated  their  plant  would 
turn  out  6.000  sets  daily. 

Gordon  Parks,  president  of  the  Magneto  Ma- 
chine Co.,  was  toastmaster;  George  E.  Hull, 
vice-president,  and  Robert  E.  Green,  chief  of 
the  radio  department,  were  at  the  speakers' 
table. 

The  advance  orders  received  from  dealers  in 
the  territory  by  the  Columbia  Wholesalers,  Inc., 
radio  distributors,  would  tend  to  show  that  the 
coming  Fall  season  would  be  a  busy  one  for  all 
concerned.  This  well-known  distributing  house 
is  exclusive  distributor  for  the  Magnavox 
line  made  by  the  Magnavox  Co.,  Oakland,  Cal.. 
in  the  States  of  Delaware,  Maryland,  District 
of  Columbia,  Virginia  and  North  Carolina,  and 
for  the  Fada  line  made  by  F.  A.  D.  Andrea,  Inc., 
New  York  City,  in  part  of  Delaware,  Maryland, 
District  of  Columbia  and  Virginia.  In  addi- 
tion to  the  above  named  and  the  Crosley  line, 
Columbia  Wholesalers,  Inc.,  arc  also  distributors 
of  a  wide  ranyc  of  radio  accessories. 


RADIO  LOUE)  SPEAKER  UNIT 

SUPREME  IN  TONAL  QUALITY 

Eliminates  All  Metallic  and  Nasal  Tones 
Low  Notes  As  Well  As  High  Notes  Perfectly  Reproduced 


Write  for  Samples  and  Prices 

FLETCHER  -  WICKES  COMPANY 

116-122  West  Illinois  Street  -:- 
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BOSCH 
RADIO 


9Pie 

JuniorAMBOTONE 


Another  Bosch  triumph.  Having 
announced  the  Bosch  Radio  Re- 
ceiver, the  Amborola  and  the 
deLuxe  Bosch  Reproducer,  the 
Ambotone,  the  Junior  Ambotone 
is  now  announced  by  Bosch. 
The  Junior  Ambotone  is  a  radio 
reproducer  with  an  unusual 
tonal  quality  built  to  the  famous 
Bosch  standard  of  precision. 

Following  the  Ambotone  prin- 


ciples of  reproduction,  the 
Junior  Ambotone  gets  its  mel- 
lowness from  wood. 

The  Bosch  ability  to  manufac- 
ture to  precision  standards  ac- 
counts for  the  tone  quality.  The 
Bosch  ability  to  build  widi  ac- 
curacy in  quantities  accounts  for 
the  remarkably  low  price.  The 
greatest  value  in  radio  —  The 
Junior  Ambotone  at  $14.50. 


AMERICAN  BOSCH  MAGNETO  CORP. 

SPRINGFIELD  MASSACHUSETTS 


I 


I 

I 
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'yHE  AMERICAN  BOSCH 
J  MAGNETO  CORPORA- 
TION PRESENTS  "THE 
AMBOROLA'.' THE  BOSCH 
RECEIVING  SET  AND  "THE 
AMBOTONE."  THE  BOSCH 
REPRODUCER.  THESE  IN- 
STRUMENTS HAVE  BEEN 
BUILT  TO  THE  FAMOUS 
BOSCH  LINE  OF  PRECISION 
AND  ALL  THE  EXPERIMEN- 
TATION ON  THEM  HAS 
BEEN  ACCOMPLISHED 
IN  THE  BOSCH  LABORA- 
TORIES RATHER  THAN 
IN  THE  HOMES  OF  THEIR 
PURCHASERS. 


BOSCH  1 
BUILDS  i 
RADIO  i 
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BOSCH 
RADIO 
POLICY 


1.  BOSCH  PROTECTION  FRANCHISE 

NO  DISCOUNTS  TO  OTHER  THAN 
AUTHORIZED  DEALERS  HOLDING 
THE  BOSCH  FRANCHISE. 

2.  BOSCH  TERRITORIAL  PROTECTION 

TERRITORIAL  FRANCHISE  DEFINED 
AND  ALL  RIGHTS  PROTECTED 

3.  BOSCH  PRICE  GUARAJ^TEE 

THE  DEALERS  PROFITS  ARE  PROTECT 
ED  BY  GUARANTEE  AGAINST  PRICE  RE- 
DUCTIONS UNLESS  DEALER  IS  REBATED 

4.  BOSCH  RATIFIES  DEALER  CONTRACTS 

ALL  CONTRACTS  MUST  BE  RAT- 
IFIED BY  THE  MANUFACTURER 

5.  BOSCH  CO-OPERATION 

EXTENSIVE  CONSUMER  AND  TRADE 
ADVERTISING  IN  NATIONAL  PUB- 
LICATIONS. CLOSE  LOCAL  NEWS- 
PAPER CO-OPERATION. 

6.  BOSCH  STABILITY 

THE  BOSCH  RADIO  POLICY  MAIN- 
TAINS THE  SAME  ETHICAL  STAND- 
ARDS WHICH  HAS  BEEN  THE  BOSCH 
PRACTICE  FOR  15  SUCCESSFUL  YEARS 

7.  TH  E  BOSCH  DEALER 

THE  BOSCH  FRANCHISE  IS  A  MAN 
SIZED,  TWO  FISTED  OPPORTUNITY 
FOR  ONE  RECOGNIZED  BUSINESS 
MAN  IN  A  LOCALITY-  -WHO  IS 
ABLE  TO  CONDUCT  AN  INTELL- 
IGENT SUCCESSFUL  BUSINESS 
OVER  A  COURSE  OF  YEARS. 

ARE  YOU  THE  MAN? 

THE  AMERICAN  BOSCH  MAGNETO  CORPORATION 
SPRINGFIELD.  MASS. 
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The  Public  Is  Wiser 

What  Will  You  Offer  ? 


More  radio  will  be  sold  this  season,  but  more 
of  the  business  will  be  on  fewer  lines.  The 
public  is  wiser.  Now  that  much  of  the  mere 
craze"  is  over,  established  names  and  estab- 
lished facts  %vill  weigh  heavily,  as  they  do  in 
every  other  great  line  of  business. 
Thorola  dealers  will  have  the  Thorola  Loud 
Speaker  retailing  at  $25.00,  acknowledged  as 
perhaps  the  steadiest  selling  item  since  radio 
began!  For  1925-26  it  has  new  technical  re- 
finements, a  new  horn  of  burnished  Bakelite 
with  gold  throat-band,  new  art  in  tone  repro- 
duction, new  grace  in  appearance. 
Thorola  dealers  will  have  the  Thorola  Junior 
Loud  Speaker  at  S15.00.  Thirty  days  from 
now  you  will  agree  that  there  has  never  been 
a  loud  speaker  value  or  seller  to  compare  with  it. 
Just  play  it  against  the  highest  priced  speakers! 

Thorola  dealers  will  have  the  5-tube  Thorola 
Islodyne  receiver  at  S85  and  $115,  the  com- 
plete set  made  possible  by  sensational  Thorola 
Low-Loss  Doughnut  Coils.  TheThorola  Islo- 
dyne actually /Wrt/t'j  power,  concentrating  its  full 
strength  on  thechosen signals  only.  Selectivityat 
last  is  a  positive  quality  which  you  can  demon- 
strate with  ff^ri' Thorola  seL  All  Thorola  setsare 
alike  because  Thorola  design  makes  it  possible 
to  measure  and  test  the  factors  of  perfect  recep- 


tion. Uniformity  in  production  has  at  last  been 
attained.  Gone  are  the  dealer  difficulties  of  sets 
that  will  not  perform,  Thorola  Islodyne 

is  good  for  new  distance  records,  new  volume, 
and  tone  such  as  only  Thorola  has  ever  provided ! 
And  performance  is  equally  good  throughout 
the  range  of  reception.  By  another  exclusive 
principle  the  old  difficulties  with  higher  wave 
lengths  are  eliminated  in  the  Thorola  Islodyne. 
Thorola  dealers  will  have  Thorola  Low-Loss 
Doughnut  Coils,  which  continue  as  the  center 
of  interest  for  set-builders  and  experimenters, 
making  Thorola  stores  the  headquarters  for 
this  class  of  trade.  Thorola  Low-Loss  Dough- 
nut Coils  marked  the  end  of  interference,  in- 
tercoupling;  pick-up,  uncontrollable  feedback, 
excessive  losses,  and  freak  wiring.  Equally 
advanced  are  Thorola  Transformers,  Con- 
densers and  Rheostats, 

All  these  Thorola  achievements  will  work  for 
you  and  so  will  Thorola  advertising  to  every 
class  in  The  Saturday  Evening  Post,  Collier" s. 
Red  Book,  Atlantic  Monthly,  Scribner's  Mag- 
azine, Harper's  Magazine,  and  others;  in  the 
radio  papers;  in  newspapers,  and  on  billboards. 
A  great  name,  a  great  line  and  great  selling 
power  put  Thorola  dealers  into  the  strongest 
position  for  1925-26. 


REICHMANN    COMPANY.    1  7  2  5-  3  9  West  74th  Street,  Chicago 


ThDroIa  Laud  Sprakcn  wiib  new  bumilbol  Bikdlic  bom 
caU  ihroii,lBriil  are  brtier  in  ipptaranct  inJ  ptH.irmj 
Tboioli  No.  4  


Tborula  I^Jodyiii 


Tborola  Low-Lon  Doulhnu 
Colli  instaJIcd  in  any  ic 
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LEONARD  P.  CANTV 


Dealers  in  Mid-West  Getting  Behind  New 

Lines  With  Strong  Sales  Promotion  Plans 

Manufacturers,  Distributors  and  Dealers  Are  Optimistic  Regarding  Fall  Business — Latest  Models 
Giving  Sales  Promotion  Efforts  New  Impetus — Important  Trade  News  and  Activities 


Chicago,  III.,  September  9.— With  the  opening 
of  tlie  Fall  season  at  hand,  the  talking  machine 
trade  appears  to  be  imbued  with  a  feeling  of 
optimism,  judging  from  the  spirit  displayed 
alike  by  manufacturer,  distributor  and  dealer. 
The  new  lines  of  merchandise  have  been  defi- 
nitely settled  upon,  and  in  the  great  majority  of 
cases  have  been  displayed  before  the  dealer, 
who,  by  this  time,  has  largely  made  his  choice, 
and  is  aggressively  starting  upon  his  Fall  and 
Winter  campaign. 

The  new  developments  which  have  been  an- 
nounced during  the  past  month  and  the  increas- 
ingly close  contact  between  manufacturer,  dis- 
tributor and  dealer  have  done  much  to  instill 
in  the  trade  a  feeling  of  confidence  in  the  fu- 
ture, and  an  assurance  that  the  phonograph 
business  gives  reasonable  cause  for  conserva- 
tive optimism.  Sales  representatives  who  have 
covered  the  Central  States  for  a  number  of 
years  state  that  never  before  have  dealers 
looked  forward  to  an  approaching  season  with 
as  much  confidence  and  enthusiasm. 

Tlic  sale  of  records  has  enjoyed  a  noticeable 
increase  during  tlie  past  two  weeks,  with  the 
advent  of  cooler  weather  and  the  approach  of 
tlie  indoor  season.  Talking  machines,  also,  have 


been  more  in  demand,  especially  the  combina- 
tion models,  and  dealers  in  the  Middle  West 
generally  are  making  preparations  for  a  healthy, 
profitable  business  in  all  lines  of  musical  mer- 
chandise. 

An  increasing  number  of  radio  manufacturers 
and  distributors  have  held  dealer  meetings  and 
displays  of  their  products  in  Chicago  and  other 
points  throughout  this  territory,  and  the  result 
has  been  a  better  acquaintanceship  and  a  spirit 
of  fellowship  and  understanding  between  the 
tliree  divisions  of  the  trade.  The  dealer  has 
had  many  of  his  problems  solved,  radio  has 
developed  itself  into  less  of  a  technical  propo- 
sition, and  consequently  is  easier  to  handle, 
the  average  discount  allows  the  dealer  a  fair 
profit,  and  the  season  of  1925-1926  bids  fair 
to  eclipse  all  previous  records  established  for 
the  sale  of  radio  products. 

Sonora  Illinois  Dealers  Meet  in  Chicago 

An  important  meeting  of  Sonora  dealers  from 
Illinois  and  eastern  Iowa  was  held  at  the  Con- 
gress Hotel,  Chicago,  on  August  31,  sponsored 
by  the  Tay  Sales  Co.,  Sonora  jobber  in  this 
territory,  in  conjunction  with  the  Sonora  Phono- 
graph Co.,  Inc.,  of  New  York. 

The  gathering  was  opened  with  a  dinner  in  the 


Florenllne  room  at  noon,  followed  by  the  busi- 
ness session,  of  which  S.  S.  Tay,  head  of  the 
firm  which  bears  his  name,  was  chairman.  Mr. 
Tay  opened  the  meeting  with  a  few  introductory 
remarks,  outlining  the  policy  of  his  firm,  and 
thanking  the  dealers  in  his  territory  for  the  co- 
operation they  have  consistently  given.  He  then 
introduced  S.  O.  Martin,  president  of  the  Sonora 
Phonograph  Co.,  Inc.,  who  gave  a  brief  resume 
of  business  conditions  in  the  phonograph  and 
radio  industries  during  the  past  few  years,  to- 
gether with  a  history  of  the  Sonora  Co.,  since  its 
organization  in  1912.  He  pointed  out  the  fact 
that  there  is  a  place  for  sound  permanently  re- 
corded, and  that  there  is  every  reason  for  con- 
servative optimism  throughout  the  talking  ma- 
chine industry.  In  fact,  the  Sonora  quota,  esti- 
mated in  February  for  the  year  1925,  is  filled  at 
the  present  time,  and  there  is  every  indication 
that  Sonora  production  for  the  entire  year  will 
soar  far  above  that  of  1924. 

Turning  his  attention  to  radio,  he  stated  that 
in  1922  his  firm  foresaw  the  coalescence  between 
the  radio  and  the  phonograph,  and  as  a  result 
placed  upon  the  market  the  Sonora  cabinet 
speaker.  On  this  particular  product,  the  sales 
figures  for  the  first  quarter  of  this  year  equaled 
those  of  the  last  three  months  of  1924,  when  the 
radio  buying  season  was  at  its  height. 

To  amplify  his  statement  that  the  phonograph 
business  is  on  the  upgrade,  Mr,  Martin  cited  the 
entrance  of  a  number  of  new  dealers  into  the 
field.    He  also  brought  out  the  fact  that  a  large 
(Conlitiitcd  on  page  134) 


For  the  Fall  Trade 


A  New 
Style 


KIMBALL  PHONOGRAPH 


style  T-R— with  Radio  Compartment 


Style  T-R,  with  Radio  Compartment  is  a  Kimball  Pho- 
nograph of  the  Console  Type,  in  an  attractive  design 
which  harmonizes  with  practically  any  furnishing.  Is 
made  in  Mahogany  Veneer  in  brown  finish. 
The  compartment  on  the  left  is  designed  for  a  radio 
set  in  which  any  standard  radio  panel  up  to  five  or  six 
tubes  can  be  readily  installed ;  the  left  top  lid  is 
hinged;  the  left  front  door  is  hinged  to  give  easy  ac- 
cess to  batteries,  etc. 

In  addition  to  the  phonograph  equipment  there  is  pro- 
vided a  separate  element,  which  combined  with  the 
amplifying  chamber  of  the  phonograph,  makes  an  ef- 
ficient loud  speaker,  the  radio  equipment  being  at- 
tached direct  to  the  horn  without  interfering  with  the 
phonograph  parts. 

Tone  chamber  on  right  disclosed  by  dropping  door 
which  slides  back — if  desired,  when  playing. 

Ask  about  other  Styles;  also  Kimball  Sales  Plan, 
which  will  interest  you. 


W.  W.  KIMBALL  CO. 

Established  1857 
Kimball  Hall         306  S.  Wabash  Ave.         Chicago,  111. 
KIMBALL     PHONOGRAPHS  PLAY 


Manufacturers  of 
Phonographs.  Pianos,  Player  Pianos. 
Reproducing  Pianos,  Pipe  Organs.  Distributors 
of  Columbia  Records. 

ALL  RECORDS 
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Mud.l  H.  1).  Mluh-Boy-^O  In.  hlgl.,  33'/,  In.  wide. 
■■>0  in  "ecp.  ^ansed  Ideally  for  radio  plion"" 
Braiili  combination.  Will  acconiniodale  Pane'  f  '  I"- 
long  and  10  In.  hlsh.  Gold  plated :  plush  turntable. 
Diumonil  grained  Walnut  or  Mahogan>- 


BROADCASTER- 
FADA 


y      Lijes  Voices 

PHONOGRAPHS 

There  is  no 
better  for  the 
price 

We  can 
prove  it! 


Model  C  0.  Queen  Anne  Design— 34  In.  wide.  20  In. 
deep.  33M,  In.  hleh.  Heineman  equipment  with  radio 
tone  arm.  Genuine  Mahogany  or  Walnut.  Priced  ex- 
ceptioniilb-  low 


The  IDEAL 
Phonograph 

Radio 
Combination 

WRITE  FOR 
OUR  COMPLETE 
CATALOG  AND 
PRICES 


MoJcl  E  l-Tudor  desien  34"^  in.  wide  20Vj  In. 
(ieen  34  in  hlBh.  Genuine  Mahogany  or  Wal- 
nut.''  ^£ree-s^tlon  f-ont.  Door  in  rear  gives 
easy  acce^'s  to  hidden  parts  ot  radio  and  phonp- 
motor:  Helneniln  equipment  with  radio 
tone  arm. 


Model  E  2—30  in.  wide.  22  In.  deep,  35'/j  In.  hl&li. 
Three  section  construction.  Heineman  equipment. 
Genuine  Mahogany  or  Walnut. 


THE  SEASON 
IS  HERE 


Model  B  P  2—37  In.  wide,  23'A  In.  deep,  30'/j  '''K 
Illuaimted  with  FADA  5-tube  Neutrodyne.    Aval  - 
able    with   or   without    radio   eaulpment.  Hand- 
carved    legs.      Genuine    Walnut    or  Mahogany. 
Heineman  equipment  with  radio  tone  arm. 


BROADCASTER  CORP.      2414  W.  CuUcrlon  SI.      CHICAGO,  ILL. 
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THE   BROADCASTER  LINE 


Modol  SI  B  I— Music  Roll  Cabinet.  Hl'IkIiI.  -IO  In.;  wiiltli. 
3'i\i  in.;  deptlL,  irji.i  in.  Genuine  M^iUofiimv  or  Wulinit. 
Glass  front.    CapnoUv.  100  rolls. 


Mod^l  A  H — Oul!;iac>  dimensions:  height,  4<i  In.:  wldtti,  3U 
In.;  depth,  18  In.  Genuine  Mahogany  or  Walnut,  Built- 
in  loud  speaker  under  top  cover.  Top,  drop  leuf  and  doora 
two  toned.  Top  Is  hlnped ;  drop  lent  makes  comfortable 
arm  rest.    Ideal  for  niillo  operator. 


of 


RADIO 
CABINETS 


Quality 
Style 

Adaptability 

for  all 
Standard  Sets 


The  Prices 
Are  Right 


Write  for 
Catalog  and 
Prices 


Model  .1  A — Outside  dimensions:  SO  In.  high,  3tt  In.  wide. 
Hi  In.  deep.  Burl  Walnut  or  Fieured  Mahogany.  Rose- 
•..■■ja.l  overlay.  Perfection  built-in  .-\.i  l-T..ii.-  'ilier.  Drop 
l.;ar  makes  comfortable  ami  rest.    .\  'M  il,  i  f  ni'i. 


Model  A — Outside  dimensions:  i2  In.  high,  30  in.  wide,  10 
In.  deep.  Genuine  Mahogany  or  Walnut,  with  or  without 
Perfection  bullt-ln  Art- Tone  loud  speaker  In  lower  right- 
hand  chamber.  Top  opens;  drop  leaf  makes  comfortable 
arm  rest.    Durably  constructed. 


Write 

for 
Samples 


Model  XXV^S'/j  In.  high,  22'/, 
In.  wide,  22Vi  In.  deep.  Heavy 
construction.    Hlgh-erude  work- 


BROADCASTER  CORP.  Manufacturers 


Model  XXX— d2  in.  high,  24  In. 
wide,  23^^  in.  deep.  Very  heavy 
colislrticlkin. 


2414  West  Cullerton  Street 
CHICAGO,  ILLINOIS 
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FROM  OUR  CHICAGO  HEADQUARTERS— (Continued  from  page  131) 

ntiinber  of  radio  distributors  have  added  lines 
of  talking  machines. 

Frank  H.  Goodman,  general  sales  manager  of 
Sonora,  followed  Mr.  Martin,  and  in  his  address 
stated  that  he  believed  a  period  of  stabilization 
in  the  radio  and  talking  machine  industries  was 
near  at  hand,  although  it  might  consume  one  or 
two  years  in  the  process.  He  urged  vision  and 
intelligent  concentration  on  the  part  of  the  deal- 
er, especially  during  this  period.  He  stated  that 
the  Sonora  policy  was  built  upon  the  intelligent 
handling  of  manufacturing  and  selling,  which 
had  cut  production  costs,  and  had  resulted  in 
the  choosing  of  dealers  in  careful  selective  fash- 
ion. In  concluding  his  address,  he  outlined  the 
Sonora  advertising  program,  which  will  include 
advertisements  in  the  Saturday  Evening  Post 
and  newspapers  in  the  larger  centers  of  popula- 
tion. 

Ray  Reilly,  Sonora  district  manager,  with 
headquarters  in  Chicago,  delivered  a  few  inter- 
esting remarks,  telling  of  the  fine  reception  ac- 
corded the  Sonora  line  throughout  the  Middle 
West  territory.  He  stated  that  in  a  number  of 
years  spent  in  the  talking  machine  business  he 
has  never  before  found  dealers  in  such  an  opti- 
mistic frame  of  mind,  and  so  confident  of  healthy 
profitable  business  as  they  are  at  the  present 
time. 

Ihe  entire  Sonora  line  of  talking  machines, 
radio  sets,  and  combination  models  were  display- 
ed for  the  benefit  of  the  visiting  dealers,  includ- 
ing the  Sonora  radio  and  Console  speakers,  the 
Highboy  set,  a  wall  console  type  in  brown  ma- 
hogany, and  the  Plymouth  and  Hampden,  new 
combination  models  in  brown  mahogany. 
Stewart-Warner's  Big  Publicity  Program 

The  radio  division  of  the  Stewart-Warner 
Speedometer  Corp.  embarked  about  two  weeks 
ago  upon  a  very  comprehensive  advertising  cam- 
paign in  consumer  publications.  Present  plans 
call  for  the  appearance  of  a  Stewart-Warner  an- 
nouncement in  the  Saturday  Evening  Post  every 
other  week  throughout  the  Fall,  the  first  being 
in  full-page  form  in  the  September  12  issue.  A 
number  of  the  advertisements  will  contain  re- 
productions of  oil  paintings  by  Andrew  Loomis, 
an  artist  of  note.  All  advertisements  dealing 
with  Stewart- Warner  sets  and  loud  speakers 
will  contain  a  human  interest  touch,  usually 
showing  a  family  grouped  about  the  set  listen- 
ing to  the  entertainment  which  it  is  bringing 
to  the  home. 

In  addition  to  the  Saturday  Evening  Post, 


■   \ 

CARTER  NEW  "FLAT"  PLUG  75c 


A  flat  plu 
izcs  witl 


lug  that  fits  snugly  against  the  panel  and  harmo- 
./ith  the  knobs  and  dials.  Permits  sets  bemg 
closed  without  removing  the  plug.  Headset  or  loud 
sneaker  moved  quickly  and  easily  attached  or  detached. 
Cord  tips  completely  concealed.  Cord  hangs  down- 
thus  adding  a  distinctive  finish  to  tlie  appearance  ot 

,    „         „j  T  .~       set.    Pronounced  by  engi- 

-Cirltf  Rod  0  Co..  L  wiled,  Toronto.  ^ ^        ,.  ■',     1°  , 

neers  one  of  radio  s  best 
achievements. 

Write  us  for  catalog  of 
other  Carter  radio  products 


Stcwart-Warner  radio  advertisements  will  ap- 
pear in  the  Quality  group,  consisting  of  the 
Atlantic  Monthly,  Scribner's,  Harper's,  Review 
of  Reviews,  Golden  Book,  and  the  Worid's 
Work.  In  each  advertisement  a  complete  line 
of  Stewart-Warner  radio  products  is  shown  in 
black  and  white  pen  sketches,  in  a  panel  at  the 
extreme  right-hand  side  of  the  page.  The  re- 
productions of  oil  paintings,  by  Chenoweth, 
which  will  appear  in  the  Quality  group  are  rich 
and  colorful  and  show  the  various  Stewart-War- 
ner sets  and  reproducers  in  surroundings  of  re- 
finement and  harmony. 

Appoints  New  Mohawk  Representatives 
F.  T.  Chase,  vice-president  of  the  Zinke  Co., 
Chicago,  sales  department  of  the  Mohawk 
Electric  Corp,,  recently  returned  from  the  East, 
where  he  made  arrangements  with  the  Electric 
Supply  &  Equipment  Co.,  of  Albany.  N.  Y.,  to 
sell  Mohawk  products.  This  firm  operates,  in 
addition  to  its  Albany  house,  six  branches,  lo- 
cated at  Wilkesbarre,  Pa.,  Buffalo,  N.  Y.,  Scran- 
ton,  Pa.,  Elmira,  N.  Y.,  Erie,  Pa.  and  Reading, 
Pa.,  and  Mohawk  sets  will  be  sold  by  all  these 
branches.  This  arrangement  will  insure  the 
local  and  neighborhood  dealers  of  excellent 
service  on  Mohawk  products.  Mr.  Chase  also 
visited  Providence,  R.  I.,  where  he  completed 
arrangements  with  the  Waite  Auto  Supply  Co., 
to  sell  Mohawk  products. 

Theodore  Seelmann  Off  to  India 
Theodore  Seelmann,  assistant  sales  manager 
of  the  Mohawk  Electric  Corp.,  Chicago,  sailed 
August  15  for  Bombay,  India.  He  is  taking  a 
trip  around  the  world  and  expects  to  write  a 
book  about  his  cxperinces.  He  plans  to  study 
radio  conditions  in  the  Far  East  and  note  what 
progress  is  being  made  in  broadcasting. 

Mr,  Seelmann  took  with  liini  .1  Mohawk  one- 


Repair  Parts 

For  All  and  Every  Motor 
That  Was  Ever  Manofactured 


We  can  supply  any  part.  The  largest  and  most 
complete  assortment  of  repair  parts — in  the 
United  States — on  hand,  for  old,  obsolete  and 
present-day  motors.  If  your  order  cannot  be 
filled  from  stock,  we  will  make  it  up  special. 

.  Special  prices  on  main  springe,  governor 
springs,  micas,  repair  parts,  motors,  tone  arms, 
steel  needles,  etc.,  in  quantity  lots. 

Expert  repairing  on  all  makes  of  phonographs 
and  motors. 


OKOMfOKATTD  UHDEJt  TNt 


dial  receiving  set  to  ascertain  just  what  distance 
he  will  be  able  to  obtain  and  how  it  will  com- 
pare with  other  receivers  in  different  parts  of 
llie  world.  The  set  which  Mr.  Seelmann  took 
along  is  one  of  the  late  Mohawk  models  made 
up  in  portable  style  and  undoubtedly  will  create 
considerable  comment  in  the  Old  World  spots 
he  will  visit, 
Appointed  Eastern  Walbert  Representative 
The  Walbert  Mfg.  Co.,  925  Wrightwood 
avenue,  radio  part  and  set  manufacturer  of  this 
city,  recently  appointed  two  Eastern  representa- 
tives. P.  W.  Mack  will  have  jurisdiction  over 
sales  in  eastern  New  York,  eastern  Pennsyl- 
vania, New  Jersey,  Delaware  and  the  District 
of  Columbia.  The  new  office  of  the  Walbert 
Mfg.  Co.  is  located  at  1270  Broadway,  where 
Mr.  Mack  will  maintain  his  headquarters.  A 
more  recent  appointment  was  that  of  the  Elec- 
trical Sales  Co.,  of  Boston,  Mass.,  which  will 
represent  Walbert  interests  throughout  New 
England. 

The  Walbert  Mfg.  Co.  manufactures  a  num- 
ber of  radio  products,  including  the  Isofarad 
six-tube  receiving  set,  Univernier  dials,  the  Wal- 
bert lock  switch,  a  safety  rim  socket  for  tubes, 
the  S.  L.  F.  vernier  dial,  the  "Pcnetrola,"  an 
auxiliary  amplifier,  and  a  panel  light. 

Brunswick  Portable  Phonograph  Folder 

The  Brunswick-Balke-Collender  Co.  released 
a  few  days  ago  an  attractive  folder,  illustrated 
in  color,  describing  the  new  Brunswick  port- 
able phonograph.  The  new  model  is  equipped 
with  a  new  type  of  reproducer  and  tone  arm, 
has  a  large  tone  chamber,  and  the  doors  are  de- 
signed to  modulate  the  volume.  It  is  finished 
in  attractive  blue  leatherette,  with  silver  lining, 
and  also  in  black  leatherette  with  gray  lining, 
The  carrying  capacity  of  the  instrument  has 
been  increased,  space  for  twenty-five  discs  now 
being  allowed  in  the  record  compartment.  The 
now  Brunswick  portable  is  said  to  have  better 
tone  and  to  play  longer  without  re-winding. 
The  machine  lists  at  $40.00.  Several  prepared 
.idvertisements  portraying  the  new  Brunswick 
[)ortable  have  been  placed  at  the  disposal  of 
ihe  dealer,  mats  and  electros  being  furnished  for 
use  in  local  newspapers. 

Broadcaster  Corp,  Introduces  New  1925-26  Line 

The  Broadcaster  Corp.,  2414  West  Cullerton 
street,  this  city,  is  at  the  present  time  introduc- 
ing to  the  trade  its  new  1925-26  line  of  phono- 
graphs, radio  phonograph  combination  models 
and  radio  cabinets.  Among  the  new  models 
are  the  El,  combination  phonograph  and  radio, 
the  HB,  Highboy  combination,  Model  C,  a  new 
radio  console,  the  Models  A  and  AA,  radio  cab- 
inets. 

The  El,  combination  phonograph  and  radio, 
is  finished  in  Tudor  design,  in  genuine  walnut 
and  mahogany,  with  beautifully  figured  panels. 
I  lie  compartment  at  the  left  is  constructed  to 
permit  the  installation  of  a  radio  panel  meas- 
uring up  to  17  inches  by  14^^  inches,  and  ade- " 
quale  space  is  allowed  for  batteries  and  record 
albums.  A  door  in  the  rear  of  the  cabinet  per- 
mits easy  access  to  the  motor  and  batteries. 
If  the  dealer  so  desires,  the  Fada  five-tube  neu- 
trodyne  receiving  set  is  installed  at  the  Broad- 
caster plant  free  of  charge. 

The  HB  Highboy  combination  instrument  is 
a  deluxe  model  finished  in  mahogany  and  wal- 
(Continmd^  on  page  135) 
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THE  JEWEL  RADIO 
LOUD  SPEAKER 


Strong  and  sub- 
stantial in  construc- 
tion; beautiful 
brown  mahogany 
finish. 


Price  $25.00,  west 
of  the  Rockies 
$27.50. 


A  new  design  and  principle  in  loud  speakers  for  the  radio. 
The  tone  amplifier  is  of  special  design,  made  entirely  of 
wood  and  the  shape  is  such  as  to  deliver  the  sound  waves 
in  the  proper  manner  to  produce  the  best  results.  The  tonal 
quality  is  the  finest  ever  produced  by  any  loud  speaker,  rich, 
full  and  with  plenty  of  volume  and  with  no  distortion  on 
either  the  high  or  low  tone. 

Write  for  details  and  territory. 


THE  JEWEL  PHONOPARTS  CO. 

150-160  Whiting  St.,  Chicago,  111. 
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nut,  constructed  to  receive  an  upright  radio 
panel  31  inches  wide  and  10  inches  high.  The 
Fada  set  may  also  be  installed  in  this  model 
on  request  The  phonograph  is  placed  in  the 
right-hand  compartment,  while  the  space  on  the 
left  cares  for  record  albums.  This  model  is 
equipped  with  the  Heincman  No.  77  motor,  gold 
plated,  a  plush  turn  tabic,  and  all  hardware  is 
gold  plated.  A  rear  door  leads  to  the  radio  set, 
speaker,  motor  and  lone  chamber. 

The  new  radio  console,  Model  C,  is  in  the 
form  of  a  desk  cabinet,  38  inches  wide,  31  inches 
high  and  16  inches  deep,  finished  in  walnut  and 
two-tone  mahogany.  The  radio  set  may  be 
placed  upon  the  top  of  this  console,  and  there 
is  a  space  in  the  back  for  batteries. 

Model  AA  is  a  radio  cabinet,  equipped  with 
the  Artone  built-in  loud  speaker,  hidden  by  a 
grille.  This  model  is  furnished  in  American 
burl  walnut,  and  figured  mahogany,  both  two 
tone,  with  a  burl  rosewood  overlay.  The 
speaker  is  placed  in  the  upper  part  of  the  cab- 
inet, on  a  direct  line  with  the  listener's  ear. 

The  radio  cabinet  designated  as  Model  A  is 
SiVi  inches  wide,  13'/^  inches  deep  and  II  Inches 
high.  It  is  of  the  console  design,  finished  in 
mahoganj'  and  walnut,  with  two-tone  work  on 
the  doors  and  drop  leaf. 

Broadcaster  officials  are  enthusiastic  over  the 
sales  possibilities  of  the  new  models  and  an  in- 
tensive drive  is  now  under  way  throughout  the 
countrj',  introducing  to  the  trade  the  new  prod- 
ucts. S.  M.  Meltzer,  vice-president  and  general 
manager,  has  been  in  the  East  for  several  weeks, 
visiting  jobbers  and  dealers.  He  is  at  present 
attending  the  radio  shows  in  New  York  City. 

S.  L.  Zax,  secretary  of  the  firm,  left  Chicago 
on  an  extensive  trip  the  first  week  in  Septem- 
ber. He  is  visiting  the  important  trade  centers 
of  the  South  at  present  and  will  cover  the  Pa- 
cific Coast,  returning  to  Chicago  by  the  North- 
ern route,  the  entire  swing  consuming  about  six 
weeks.  A.  M.  Meltzer,  treasurer  of  the  Broad- 
caster Corp,,  is  chiefly  concerned  with  the  man- 
ufacturing division  of  the  organization,  and  is 
devoting  his  time  to  speeding  up  production  on 
the  new  models  for  Fall  and  Winter  demand. 
To  Demonstrate  New  Victor  Products 
The  Chicago  Talking  Machine  Co.,  12  North 
Michigan  avenue,  Victor  wholesaler,  is  laying 
plans  for  several  demonstrations  of  the  new 
Victor  products  before  the  dealers  of  this  ter- 
ritory. A  series  of  meetings  will  be  held,  to 
enable  every  dealer  to  have  an  opportunity  to 
view  the  line  and  to  obtain  a  complete  under- 
standing of  it?  various  features  and  selling 
point?. 


The  meetings  will  commence  about  the  mid- 
dle of  September  and  will  be  staged  at  conven- 
ient points.  The  Chicago  Talking  Machine  Co., 
in  collaboration  with  the  Victor  Co.,  will  hold 
gatherings  at  Louisville,  Des  Moines,  Grand 
Rapids,  Peoria  and  other  Middle  West  cities. 
D.  A.  Creed,  vice-president  and  general  man- 
ager of  the  Chicago  Talking  Machine  Co.,  points 
out  to  the  dealer  the  importance  of  watching 
for  Ihe  dates  of  these  demonstrations,  and  of 
his  attendance.  In  order  to  gain  a  full  under- 
standing of  the  sales  possibilities  of  the  ortho- 
phonic  Victrola. 

Sonora  Executives  Address  Dealers 
S.  O,  Martin,  president,  and  Frank  H.  Good- 
man, sales  manager,  of  the  Sonora  Phonograph 
Co.,  Inc.,  New  York,  visited  Chicago  on  a  swing 
through  the  Middle  West  about  the  first  of 
September,  During  the  trip  they  addressed 
Sonora  dealers  at  Detroit  and  Milwaukee, 
where  meetings  were  sponsored  by  Yahr  & 
Lange,  distributors,  and  in  Chicago,  on  August 
31,  where  the  Tay  Sales  Co.,  staged  a  gather- 
ing. The  two  Sonora  executives  also  visited 
Indianapolis,  St.  Louis  and  Minneapolis,  where 
similar  meetings  were  held. 

How  Stewart-Warner  Helps  Dealers 
The  Stewart-Warner  Speedometer  Corp,  has 
devised  a  number  of  helps  for  its  authorized 
dealers,  and  one  of  the  most  attractive  and 
helpful  is  an  electric  sign  measuring  about  three 
feet  by  three  feel  which  will  be  In  the  hand? 
of  the  dealers  late  in  September.  The  sign, 
which  is  designed  for  window  display  use,  shows 
a  family  listening  to  a  Stewart-Warner  set. 
From  the  S-W  reproducer  floats  out  a  visualiza- 
tion of  the  program  being  received.  Singers, 
musicians,  orchestras,  concert  companies  and 
orators  float  In  a  sort  of  haze  from  the  moulh 
of  the  horn,  in  a  constant  procession,  and  dis- 
appear at  the  top  of  the  picture.  The  device 
Is  already  in  the  hands  of  Stewart- Warner  serv- 
ice stations  and  will  shortly  be  distributed  to 
the  trade. 

Introduces  Majestic  A  and  E  Current  Supply 

The  Grigsby-Grunow-HInds  Co.,  4540  Armit- 
age  avenue,  this  city,  manufacturer  of  G-G-H 
Majestic  reproducers.  Is  at  the  present  time  in- 
troducing Its  latest  product,  the  Majestic  A  and 
B  Current  Supply,  to  the  trade.  The  new  prod- 
uct eliminates  "A"  storage  batteries,  battery 
charger,  and  "B"  batteries  and  is  attached  to 
any  electric  light  socket  or  wall  outlet. 

The  Majestic  A  and  B  Current  Supply  will 
operate  with  equal  efficiency,  according  to  the 
manufacturer,  on  any  type  of  radio  receiving 
set,  and  will  supply  ample  current  for  any  set 


having  from  one  to  eight  tubes  of  five-volt  one- 
fourth  ampere  rating.  A  connection  is  also 
provided  for  four-volt  No.  199  type  tubes.  It 
is  connected  to  the  set  in  the  same  way  as  are 
the  "A"  and  "B"  batteries,  and  requires  no 
change  in  wiring. 

The  current  supply,  which  Is  designated  as 
Model  AB-1,  is  furnished  in  a  cabinet  of  metal 
finished  in  a  rich  mahogany  tint  crystallized 
lacquer.  The  unit  Is  compact,  weighs  thirty-five 
pounds,  and  can  easily  be  installed  in  the 
cabinet. 

The  AB-1  is  said  to  be  absolutely  quiet  In 
operation,  causing  no  hum  or  distortion  when 
used  for  loud  speaker  reception.  The  manufac- 
turer also  claims  increased  receiver  range  with 
its  use,  superior  tone  quality  and  control  of 
volume,  at  a  cost  of  one-half  cent  per  hour. 
Each  Majestic  A  and  B  Current  Supply  is  guar- 
anteed for  one  year  against  defects  due  to 
faulty  materia!  or  workmanship,  a  written  guar- 
antee being  furnisiied  with  each  device.  It 
retails  for  $47.50  complete,  less  tubes  only. 
Lyon  &  Healy's  Operadio  Window  Scores 
The  Operadio  portable  radio  receiver  recently 
came-  in  for  a  great  deal  of  attention  and  pub- 
licity through  a  striking  display  in  the  window 
of  Lyon  &  Healy,  leading  music  merchants  of 


Lyon  &  Healy's  Operadio  Display 
this  city.  The  entire  large  corner  window  fac- 
ing on  Jackson  boulevard  and  Wabash  avenue 
was  attractively  decorated  with  a  background 
representing  mountainous  country.  Two  wax 
figures  were  used,  dressed  in  camping  clothes 
and  listening  to  an  Operadio,  which  was  the 
only  instrument  In  the  large  window.  An  un- 
usual amount  of  interest  in  the  Operadio  was 
stimulated  by  the  display  and  a  number  of  sales 
resulted. 

Leigh  Hunt  on  Extended  Trip 

Leigh  Hunt,  secretary  and  general  manager 
of  the   Oro-Tone   Co.,   manufacturer   of  tone 
arms,    1000    George   street,    this   city,  accom- 
{Cotiliiiitcd  on  Mge  138) 


Phonographs 


and 

Radio- Phonograph  Combinations 

The  illustration  shows  one  of  many  late  models  of  our  line,  which  has  been  re-de- 
signed, right  up  to  the  minute,  with  especial  reference  to  the  Radio-Phonograph 
Combination,  destined  to  be  the  standard  household  unit.   Characterized  by 

Beauty  of  Design,  Finish  and  Tonal  Quality 

These  instruments  are  produced  in  all  the  popular  finishes  and  styles,  including 
Uprights,  Consoles  and  Wall  Cabinets,  and  our  facilities  enable  us  to  make  prompt 
deliveries  and  most  attractive  trade  prices.  Catalog  and  price  list  mailed  on  re- 
quest. 

Excel  phonograph  manufacturing  Company 

402-414  West  Erie  Street  Chicago.  Illinois 
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The  Record  of  Quality 


Service 


The  successful  distributor  is 
keenly  aware  that  it  is  "Service" 
that  the  Record  Dealer  is  most 
in  need  of;  a  prompt  delivery  of 
records  so  that  their  release  will 
coincide  with  the  time  when  they 
are  most  popular.  Also  he  must 
have  a  stock  large  enough  to  ful- 
fill a  Dealer's  needs.  It  is  this 
perfection  in  service  that  we  are 
ready  to  offer  any  Dealer  be- 
coming an  agent  for  Okeh  Rec- 
ords. Our  years  of  experience  in 
the  selling  of  records  is  avail- 
able to  him.  We  know  Okeh 
Records  sell  best  and  we  want 
to  show  you  why  they  sell  best. 
It  does  not  hurt  to  write  for  our 
plan,  you  are  the  one  to  profit. 


THE 
DEALER'S 
PROFITS 

ARE 
YOURS 
IF 

You  Sell  QKJvRcorts 


The  success  of  our  Okeh  Dealers  is 
a  reflection  of  the  sincere  co-operation 
in  service  we  give  them. 

The  past  year  Okeh  Records  have 
proven  a  success  to  every  Dealer  selling 
them. 

I£  you  desire  to  sell  in  large  quanti- 
ties put  Okeh  Records  in  your  window. 
Passcrsby  will  be  quick  to  notice  them, 
and  come  in  and  show  this  preference 
in  a  sale. 

Okeh  gives  you  the  most  complete 
assortment  of  music  manufactured  by 
any  record  company. 

There  is  no  individual  character  of 
music  not  recorded  on  an  Okeh  Record. 

The  customer  usually  wants  Okeh 
because : 

An  Okeh  Dance  sounds  more  brilliani 
in  comparison — the  best  orchestras  play 
the  best  selections. 

An  Okeh  Vocal  is  a  perfect  reproduc- 
tion of  a  beautifully  toned  voice. 

Under  the  Odeon  label  are  the  most 
exquisite  interpretations  of  the  world's 
classics. 


Advertising 
Service 

A  generous  service  is  offered 
Okeh  Dealers  desiring  direct 
mail  advertising.  Cuts  at  all 
times,  illustrating  the  various 
Okeh  artists,  are  at  their  disposal. 
Every  co-operation  is  given  an 
Okeh  Dealer  to  successfully  fea- 
ture Okeh  Records  in  his  store. 
Each  month  brilliantly  displayed 
literature  is  furnished  him.  An 
Okeh  Dealer  has  every  oppor- 
tunity through  the  generous  sup- 
ply of  advertising  matter  to  cre- 
ate a  large  demand  for  Okeh 
Records. 


Records 


Consolidated  Talking  Macliine  Co. 


227-229  W.  Washington  St.,  Chicago,  111. 


Branches: 


2957  Gratiot  Avenue,  Detroit,  Mich. 


1121  Nicollet  Avenue,  Minneapolis.  Minn, 
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THE  ALTO 
Automatic  Stop 

For  PhonOETapha. 


Nothing  needs  to  be 
screwed  unto  the  tone 
arm.  Simple  In  con- 
struction. It  flta  under 
the  turn  table.  Our 
customers  say  It  la  the 
most  accurate  atop  they 
found  yet  In  spite  of  Its 
\  low  cost, 

itfraoi  Street 


ALXO  MFG.  CO.,'""' 

Caradlan    Diitrlbutor  Universal   SupQiy  Ct 


CHICi 


,  Ont, 


panied  by  Mrs.  Hunt,  left  on  Augiist  8,  for  an 
extended  business  and  pleasure  trip  through  the 
West  and  Southwest.  They  made  their  first 
stop  at  Seattle,  Wash,,  where  they  visited  Mrs. 
Hunt's  mother,  and  then  proceeded  to  San 
Francisco.  After  visits  in  Dallas.  Tex.,  and 
Wichita,  Kan.,  Mr.  Hunt  expects  to  return  to 
his  desk  about  the  middle  of  September. 
U.  S.  Navy-Mohawk  Exchange  of  Patents 
The  U.  S.  Navy  Department  recently  granted 
the  Mohawk  Electric  Corp.,  of  Chicago,  a  license 
under  several  foreign  patents  which  it  controls 
and  in  return  the  Mohawk  Electric  Corp,  has 
licensed  the  Navy  Department  on  several  pat- 
ents which  the  firm  has  and  which  arc  pending. 
Officials  of  the  Mohawk  Electric  Corp.  believe 
these  patents  to  be  of  great  value,  and,  in 
making  the  announcement,  state  that  their  firm 
is  one  of  the  few  to  which  they  have  been 
granted. 

R.  H.  Woodford's  Radio  Activities 
R.  H.  Woodford,  sales  manager  of  the  radio 
division  of  the  Stewart-Warner  Speedometer 
Corp.,  has  been  spending  a  considerable  por- 
tion of  his  time  in  visiting  Stewart-Warner 
branch  offices  throughout  the  country  this  Suni- 
mer.  During  the  latter  part  of  August  he  vis- 
ited the  service  stations  in  Detroit,  Cleveland 
and  Pittsburgh,  and  then  departed  to  attend  the 


radio  show  held  in  Toronto,  Canada,  from 
August  29  to  September  12,  were  the  Stewart- 
Warner  Speedometer  Corp.  sponsored  an  ex- 
hibit. He  is  at  present  in  New  York  City  at- 
tending the  Radio  World's  Fair  at  the  258lh 
Field  Artillery  Armory  and  the  fourth  annual 
National  Radio  Exposition  in  the  Grand  Cen- 
tral Palace.  Stewart- Warner  is  represented  at 
both  radio  shows. 

S.  E.  Sweet's  Important  Post 
S.  E.  Sweet,  formerly  of  the  Excel  Phono- 
graph Co,,  was  recently  elected  secretary  and 
treasurer  of  the  Saginaw  Cabinet  Co,,  of  Sagi- 
naw, Mich.,  the  manufacturing  division  of  the 
Vitanola  Talking  Machine  Co,,  of  Chicago.  Mr. 
Sweet  assumed  his  new  duties  at  the  Saginaw 
plant  about  the  middle  of  August. 

Vitanola  Activities  for  Fall  and  Winter 
A.  H.  Gates,  factory  manager  of  the  Vitanola 
plant  at  Saginaw,  Mich,,  recently  made  an  ex- 
tensive trip  through  the  South,  buying  raw  ma- 
terials to  be  used  in  filling  Vitanola  orders 
booked  for  Fall  and  Winter.  Mr.  Gates  also 
purchased  several  thousand  dollars'  worth  of 
new  machinery  of  the  most  modern  type,  which 
is  to  be  installed  in  the  Saginaw  factory. 

M,  C.  Schiff,  president  of  the  Vitanola  Talk- 
ing Machine  Co.,  of  Chicago,  is  spending  a 
great  part  of  his  time  at  the  Vitanola  factory  in 
Saginaw.  He  is  endeavoring  to  increase  and 
speed  up  production  on  Vitanola  products,  and 
for  this  purpose  a  night  shift  was  recently 
added. 

Brunswick  Managerial  Changes 

W.  C.  Hutchings,  assistant  general  sales  man- 
ager of  the  phonograph  division  of  the  Bruns- 
wick-Balke-Collender  Co.,  spent  several  days 
at  the  St.  Louis  and  Kansas  City  branches  of 
his  firm  about  the  middle  of  August.  At  that 
time  a  change  was  made  with  regard  to  these 
two  branches,  M.  C.  Schoenly,  manager  of  the 
Kan.sas  City  branch,  being  transferred  to  St. 
Louis,  where  he  assumed  the  position  of  dis- 


trict manager.  Thomas  Condon,  formerly  Mr. 
Schoenty's  assistant  in  the  Kansas  City  office, 
is  now  manager  of  that  dflice. 

New  Mohawk  Distributor  in  St.  Joseph 
The  officials  of  the  Mohawk  Electric  Corp., 
Chicago,  recently  announced  the  appointment 
of  the  Schneitter  Athletic  Goods  Co,,  420  Fclis 
street,  St.  Joseph,  Mo,,  as  one  of  its  distributors. 
Mr.  Schneitter,  accompanied  by  four  other  mem- 
bers of  his  firm,  recently  passed  through  Chi- 
cago on  an  Eastern  buying  tour,  making  the 
trip  by  motor.  While  in  Chicago  they  placed 
their  Fall  order  for  Mohawk  receiving  sets  at 
the  Mohawk  headquarters. 

New  Merchandising  Plan  of  Chieftain  Corp. 
The  Chieftain  Radio  Corp.,  of  Chicago,  re- 
cently started  manufacturing  operations  and  an- 
nounced to  the  trade  a  special  merchandising 
plan  on  its  new  single  control  five-tube  radio 
receiving  set.  The  merchandising  plan  includes 
the  selling  of  the  Chieftain  sets  solely  through 
department  stores  and  large  furniture  stores. 
Several  models  will  be  manufactured,  including 
a  combination  phonograph  and  radio  set.  Dur- 
ing one  week,  around  the  first  of  November, 
the  Chieftain  set  will  be  sold  as  a  complete 
unit,  including  all  of  the  necessary  equipment, 
such  as  Vesta  storage  battery,  two  Bright  Star 
"B"  batteries,  five  tubes  and  complete  aerial 
equipment.  The  cabinet  is  made  of  solid  walmit 
with  a  built-in  speaker,  and  a  specially  con- 
structed compartment  to  hold  all  batteries. 
George  W.  Riley  is  in  charge  of  sales,  and  busi- 
ness is  now  being  conducted  from  the  main  of- 
fice in  Chicago  and  territorial  districts. 

New  Distributors  for  the  Erla  Line 

The  Pearson  division  of  Electrical  Research 
Laboratories  recently  announced  the  appoint- 
ment of  several  new  distributors.  Schmelzer 
&  Co.,  of  Kansas  City,  Mo„  will  care  for  the 
trade  in  the  territory  surrounding  that  city. 
Winchester-Simmons,  of  St.  Louis,  Mo.,  was 
(Continued  on  page  140) 
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Radio  Consoles 


Combine  highest  quality  cabinet  work 
with  the  latest  developments  in  Wall  Con- 
soles. 

The  Console  shown  here  is  made  of  Butt 
Walnut  with  matched  panels  in  duo-tone 
finish.    Loud  speaker  and  unit  included. 

The  Excello  Line  includes  all  types  of 
cabinets  from  small  table  type  to  Wall 
Console  type  illustrated. 

Write  for  complete  catalog 
sent  free  on  request 

Excello  Products  Corporation 

4824  W.  16th  St.,  Cicero,  111. 
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Two  Priceless  Features 
Without  Extra  Cost 
in  Every — 


United  Motor  No.  6.  A  substantial  twu  ■^["''"g  motor  with 
a  capacity  of  more  than  three  lO-inch  records. 


MOTOR 


1st.  The  operating  mechan- 
ism of  each  motor  is 
completely  encased  by  a 
cast  iron  housing.  This 
keeps  out  dust,  dirt, 
slivers,  sawdust,  needles, 
etc.;  protects  in  assem- 
bling, shipping,  demon- 
stration and  use.  United 
Motors  are  always  in 
alignment  and  always 
noticeably  silent  in  run- 
ning. 


2nd.  Automatic  Lubrication. 
Each  United  Motor  is 
equipped  with  a  wick 
oiling  feature  which 
insures  correct  lubrica- 
tion for  years  without 
any  attention  from  the 
operator.  Oil  never 
drips,  yet  the  working 
parts  are  supplied  con- 
stantly with  the  neces- 
sary lubrication. 


United  Motor  No.  7.    An  exceptional  three  spring  motor 
with  a  capacity  of  more  than  six  10-inch  records. 

United  Phonograph  Motors  put  a  sound  heart  in  your  product.  They  in- 
sure quiet  easy  winding,  silent  operation,  quick  pick  up  and  true  pitch  through- 
out the  record. 

There  is  a  United  Motor  to  meet  your  requirements.  Write  us  for  cata- 
log and  prices  on  the  quantity  you  need. 

UNITED  MANUFACTURING 
and  DISTRIBUTING  CO. 


9702  Cottage  Grove  Avenue 


Chicago,  III. 
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also  appointed  at  this  time,  and  Pearson  radio 
receiving:  sets  will  be  distributed  by  that  or- 
ganization through  its  branches  located  at  At- 
lanta, Philadelphia,  Springfield,  Mass.,  Wichita, 
Chicago,  Minneapolis.  Sioux  City  and  San 
Francisco.  Stanley  A.  Moisbach  &  Co.,  of  Cin- 
cinnati, were  also  added  to  the  list  of  distribu- 
tors at  the  same  time. 

Consolidated  T.  M,  Co.'s  Activities 
The  Detroit  branch  of  the  Consolidated 
Talking  Machine  Co.,  of  Chicago,  recently  en- 
larged its  quarters  and  took  over  a  large  amount 
of  ground  floor  space  at  2949  Gratiot  avenue. 
The  personnel  of  the  Detroit  sales  force  has 
also  been  increased,  L.  J.  O'Brien  having  been 
added  to  the  list  of  outside  salesmen. 

President  E.  A.  Fearn  also  reports  increased 
activity  in  the  Minneapolis  Consolidated  branch, 
and  the  addition  of  Fred  Eggar  to  the  outside 
sales  force.  For  the  first  time  in  several  years 
the  business  outlook  in  Minnesota  is  decidedly 
encouraging  and  there  is  every  indication  of  a 


good  crop  this  Fall.  This  will  bring  about  better 
economic  conditions,  and  with  it  increased  capital 
in  the  farmers'  hands. 
A.  Thallmayer  Visits  Okeh  Trade  in  West 
A.  Thallmayer,  head  of  the  foreign  record 
division  of  the  General  Phonograph  Corp.  of 
New  York  City,  made  a  swing  through  the 
Middle  West  during  the  latter  part  of  August,- 
laying  sales  plans  for  the  Fall  and  Winter.  He 
spent  several  days  at  the  office  of  the  Chicago 
distributors,  the  Consolidated  Talking  Machine 
Co,,  229  W.  Washington  street,  and  then  con- 
tinued his  trip,  visiting  Okeh  and  Odeon  job- 
bers in  St.  Louis  and  Cleveland. 

Introduces  Attractive  New  Speaker  Unit 
The  American  Electric  Co.,  6400  South  Slate 
street,  this  city,  is  at  present  introducing  to  the 
trade  an  attractive  new  speaker  unit,  desig- 
nated as  the  No.  120  Concert  model.  The  new 
product  is  said  to  have  all  of  the  excellent  tone 
qualities  of  the  No.  100  Burns  unit,  and  in  addi- 
tion, is  particularly  adapted   to   reach   the  ex- 


tremes of  the  musical  scale  with  its  much 
greater  range. 

The  new  unit  combines  a  mellowness  of  tone 
with  the  extreme  sensitiveness  of  the  instru- 
ment, and  the  slightest  variations  of  sounds, 
voices   with   their   fine   shadings,   and  various 


musical  instruments  with 
their  wide  range  of 
pitch  arc  reproduced 
faithfully.  Tone  volume 
is  regulated  to  suit  the 
occasion,  and  to  harmo- 
nize with  the  subject 
being  reproduced,  by  a 
convenient  tone  adjuster 
placed  on  the  back  of 
the  mechanism  case. 


No.  120  American        xhe    Concert    unit  is 

Electric  Speaker  arranged  with  connectors 
for  fitting  any  standard  make  of  phonograph. 
The  manufacturer  states  that  best  results  are 
obtainable  when  the  unit  is  used  with  the  Burns 
speaker  horn,  on  which  it  is  now  standard 
equipment. 

Visits  Vitanola  Plant  at  Saginaw 

During  the  latter  part  of  August,  M.  C.  SchifF, 
president  of  the  Vitanola  Talking  Machine  Co., 
accompanied  by  Seymour  W.  Schif?,  assistant 
cashier  of  the  Schiff  Trust  &  Savings  Bank,  of 
Chicago,  visited  the  Saginaw,  Mich.,  plant  of 
the  Vitanola  firm.  Seymour  Schiff  made  the 
trip  in  the  interest  of  his  father,  Benjamin  J. 
Schiff,  president  of  the  bank,  and  was  greatly 
interested  in  the  efficiency  and  industry  which 
he  found  exhibited  in  all  departments  of  the 
Vitanola  manufacturing  division. 

Addition  to  Radio  Units,  Inc..  Line 

I(adio  Units,  Inc.,  of  Haywood,  III.,  an- 
nounced recently  an  addition  to  its  line  in  the 
form  of  the  "B"  Radiopower  unit,  which,  con- 
sists of  a  dry  storage  battery,  together  with  a 
triple  charging  arrangement  which  automati- 
cally keeps  the  unit  charged.  It  is  built  into  a 
walnut  case  and  is  provided  with  a  plug  and 
cord  for  connection  to  lighting  sockets,  three 
binding  posts  for  plate  current  connections  to 
the  receiving  set,  and  a  switch  for  turning  it 
on  and  off.  The  manufacturer  states  that  the 
Radiopower  unit  requires  no  attention  from  the 
operator  after  installation  and  constitutes  a 
convenient  and  satisfactory  source  of  plate  cur- 
rent. Radio  Units,  Inc.,  also  manufactures  the 
Paddlewheel  coil  in  three  types,  this  product 
having  been  introduced  to  the  trade  late  last 
season. 

Recording  Laboratory  Soon  Open 
The  recording  laboratory  of  the  Consolidated 
Talking  Machine  Co.,  229  West  Washington 
street,  this  city,  wilt  soon  be  the  center  of  con- 
siderable activity.  The  laboratory  was  installed 
on  the  fourth  floor  of  the  Consolidated  building 
about  the  first  of  May,  and  within  several  days 
a  number  of  foreign  recordings  will  be  made 
for  release  on  Odeon  records. 
Stewart-Warner  Displays  at  Radio  Shows 
The  radio  division  of  the  Stewart-Warner 
Speedometer  Corp.  is  maintaining  this  Fall  a 
very  complete  radio  show  program,  in  that  it 
is  represented  in  the  leading  radio  expositions 
in  all  parts  of  this  country.  Stewart-Warner  ex- 
hibits have  already  formed  a  part  of  the  radio 
shows  held  in  San  Francisco,  Toronto,  Canada, 
Los  Angeles,  and  the  two  radio  shows  being 
held  at  present  in  New  York  City.  Exhibits 
will  also  be  maintained  at  the  Omaha,  Indian- 
apolis. St.  Paul,  and  Chicago  Coliseum  shows. 
In  the  smaller  cities  listed  the  Stewart- Warner 
exhibits  will  be  under  the  supervision  of  the 
branch  office  located  in  that  particular  city. 
Curtis-Leger  Fixture  Co.'s  Radio  Line 
The  Curtis-Leger  Fixture  Co.,  235  West  Jack- 
son boulevard,  recently  released  a  group  of 
pamphlets  illustrating,  in  several  striking 
colors,  the  radio  products  manufactured  by  that 
firm.  They  include  an  invisible  loud  speaker, 
which  is  so  constructed  that  it  may  be  placed 
on  top  of  or  used  as  a  base  for  any  set.  It 
sta'nds-iess  than  3M--inches  high,  is- made  Jn 
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the  Balkitelriclde  Charger  at  *io 

and  the  new  Balkitc'^B''^?/  ^35 


Balkite 
Trickle  Cfiarger 

Charges  both  4  and  6  vole 

about-S  amperes. Usable 
in  3  ways:  ( 1)  Asaresular 
charger  with  3  lovv  capac- 
ity sioraRc  banery  for  sets 
now  using  dry  cells.  (2) 
With  storage  battery  sets 
of  few  tubes.  {31  A»  a 

charger  forsets  of  as 
many  as  8  dry  cell  or  stor- 
age batlerv  tubes.  Si:e  5  Si 
in.IonR,2'4  in.wide,5  in. 
high.  Operates  from  1 10- 
120  AC  60  cycle  current. 
Special  model  for  50  cy- 
cles. 

Manu^cturers  are  of- 
fering switches  which 
turn  on  Balkile  "B"  and 
turn  off  the  charger  when 


'Price  $10 
B^alofRocHei.SW.SO 
In  Caruida,$l5 


Balkite 
Battery  Charger 

Thi»  popular  batle 
charger  h 


icssandc. 


ibeu 


tioii.  Charging  rate  2.5 
amperes.  Operaiei  from 
110-120AC60  cycle  cur- 
rent. Specialmodct  forSO 
cycles.  Also  for  25-40 
cycles  with  1.5  ampere 
charging  rate. 

'Price  $19.50 
ffeii  ofRoctUt.SlQ 
In  Canada.  $27. 50 


The  popular  Balldte  Battery  Charger 
is  already  well  known.  It  is  entirely 
noiseless  and  can  be  used  while  the 
set  is  in  operation.  Balkite  "B"  II  is 
also  well  known.  It  replaces  "B"  bat- 
teries entirely  and  supplies  plate  cur- 
rent from  the  light  socket. 

We  now  announce  the  Balkite  Trickle 
Charger  at  $10.  This  low-rate  charger  is 
especially  adapted  to  use  with  sets  ol  rela- 
tively low  "A" current  requirements — any 
dry  cell  set  and  storage  battery  sets  with  few 
tubes.  Owners  of  dry  cell  sets  can  now  make 
a  very  compact  and  economical  instaJIation 
with  a  Balkite  Trickle  Charger  and  a  low 
capacity  storage  battery  of  the  type  offered 
by  battery  manufacturers  this  fall. 

We  also  announce  the  new  Balkite  "B" 
at  $35-  This  new  model  will  serve  practi- 
cally any  5  tube  and  most  6  tube  sets.  It  fits 
in  your  present  "B"  battery  compartment. 

'^I^iseless — btdbs — Permanent 

All  Balkite  Radio  PowerUnits  are  entirely 
noiseless  in  operation.  They  have  no  mov- 
ing parts,  no  bulbs,  and  nothing  to  adjust, 
break  or  get  out  of  order.  Each  is  a  perma- 
nent piece  of  equipment  with  nothing  to 
wear  out  or  replace.  They  require  no  other 
attention  than  the  infrequent  addition  of 
water.They  require  no  changes  or  additions 
to  your  seL 

Manufactured  by 
FANSTEEL  PRODUCTS  COMPANY,  Inc. 
North  Chicago,  Illinois 


Balkite 

^dioPomrUnits 


Balkite  "B" 

Eliminates  "B"  haticrics. 
Supplies  plate  current 
from  thclight  socket.  Op- 
erates with  either  storage 
battery  or  dry  cell  tubes. 
Kecps''B"  circuit  always 

ficicncy.  Requires  no  at- 
tention other  than  adding 
water  about  twice  a  year. 

WiU  serve  any  set  re- 
quiring not  more  than  20 
mlQi amperes  al  90  volts 
— practically  all  seta  of  5 
tubes  or  less  and  most  6 
tube  sets.  Occupies  about 
same  space  as  45  volt  dry 
"B"  battery.  Operates 
from  1I0.120AC  60cv- 
cle  current.  Special  mod  el 
for  50  cycles. 

Trice  ?35 
In  Canot/fl,  349.50 


BAUCTTE  BATTERV  CHARGER    -    BAUCITE  TIUCKLE  CHARGER 


Balkite  "B"  I J 

Same  as  the  new  BalUite 
"8"  hut  will  fit  any  set 
including  (hose  of  8 
tubes  or  more.  Operates 
from  110-120  AC  60  cv- 
cle  current.  Special  model 
for  50  cycles. 

'Price  $55 
In  CanaJa,$75 


TheGould  Unipower 
is  equipped  with  a 

special  Balkite 
Radio  Power  Unit 

8"  ■  aAIKITE''B-n 
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)rder  to  be  adaptable  to  all 


different  sizes 
standard  sets. 

The  Curtis-Leger  Fixture  Co.  also  manufac- 
tures a  loud  speaker  of  the  horn  type  in  three 
models,  the  Cremona  DeLuxc,  Cremona  Junior 
and  Cremona  Midget.  The  horns  in  all  models 
arc  made  of  compressed  wood,  the  first  two 
named  being  finished  in  walnut  and  the  Midget 
is  crystallized  black.  Two  sound  units,  adapt- 
able for  phonograplis  and  loud-speaker  cabinets, 
are  also  manufactured.  Other  radio  products 
manufactured  by  the  firm  are  the  B-EX-L  dry 
"B"  battery  and  Blue  Streak  radio  tubes  in 
four  types,  with  blue  glass  and  bakelite  bases. 
Popular  Orchestra  Uses  Gulbransen 

Bob's  Buckeye  Buddies,  one  of  the  most 
popular  dance  organizations  in  southern  Ohio, 
has  been  touring  thai  section  of  the  State  with 


and  below  the  grill  appears  the  well-known 
Jewel  trade  mark  in  Rold.  The  cabinet  is  fif- 
teen inches  high,  eight  inches  deep,  five  and 
one-half  inches  wide  at  the  top  of  the  face  and 
eleven  inches  at  the  bottom.  It  will  retail  at 
$25.00,  and  $27.50  west  of  the  Rocky  Moun- 
tains. The  Jewel  plant  has  been  under  produc- 
tion for  several  weeks  on  the  new  speaker,  and 
it  will  be  ready  for  delivery  to  the  dealer  the 
latter  part  of  September.  It  was  perfected 
jointly  by  T.  E.  Davidson,  president  of  the  firm, 
J,  H,  Davis,  sales  manager,  and  William  Tures. 
traveling  representative. 

New  Minerva  Receivers  Announced 
The  Minerva  Radio  Co.,  manufacturers  of  Min- 
erva radio  receiving  sets,  827  Irving  Park  blvd., 
this  city,  recently  announced  to  the  music  trade 
its  new  line  of  receivers,  which  include  a  table 


Bob's  Buckeye  Buddies 
model,  consolette  and  two  sets  of  the  wall  con-     signal  success,  playini 
sole  type. 

has  taken  with  them  a  Gulbransen  grand  piano 
purcliased  from  the  Meyer  Music  Co..  of  Syd 


ney,  O.  The  size  of  the  instrument  is  five  feet 
four  inches  long,  and  is  finished  in  a  beautiful 
brown  mahogany. 
Jewel  Radio  Loud  Speaker  Makes  Debut 
A  new  cabinet  type  reproducer,  to  be  known 
as  the  Jewel  Radio  Loud  Speaker,  is  being  in- 
troduced by  the  Jewel  Phonoparts  Co.,  the 
prominent  tone  arm  and  portable  phonograph 
manufacturers  of  thi.<;  city.  The  new  Jewel  prod- 
uct is  an  upright  cabinet,  of  five-ply  veneer  in 
dark  brown  mahogany  finish,  with  rubber  feet 
on  the  base  to  protect  polished  surfaces.  The 
horn  is  of  solid  wood  and  the  acoustic  princi- 
ples of  the  instrument  follow  those  of  the 
Mormon  Tabernacle  in  Salt  Lake  City,  Utah. 
The  sound  unit,  selected  after  a  number  of  rigid 
tests,  is  connected  to  a  Jewel  radio  tone  arm. 
The  face  of  the  instrument  is  unusually  attrac- 
tive as  it  is  a  grill  shaped  in  the  form  of  a  lyre, 


at  some  of  tlie  most 
fashionable  clubs  and  resorts.  The  orchestra 
The  table  model,  designated  as  the  Minerva 
"Distantia  DeLuxe"  is  a  five-tube  receiver  with 
a  mahogany  cabinet,  designed  for  use  with  a 
separate  loud  speaker  or  phonograph  tone  arm 
and  horn.  The  "Elite"  Consolette  is  finished 
in  a  duotone  finish  American  walnut  cabinet 
with  "B"  battery  facilities  and  built-in  speaker. 
On  all  Minerva  models  of  the  console  and  con- 
solette type,  the  built-in  speakers  are  scientifi- 
cally constructed  and  balanced  in  proportion  to 
the  instrument,  insuring  fine  tone  qualities.  All 
console  and  consolette  sets  are  equipped  with 
panel  lights  for  dial  illumination. 

The  Minerva  "Grand,"  a  wall  console  type  in- 
strument, is  designed  and  constructed  with 
special  attention  to  beauty,  finish  and  general 
richness.  The  cabinet  is  Stuart  style,  finished 
in  duotone  walnut.  The  instrument  contains 
a  compartment  for  the  installation  of  all  battery 
and  charger  equipment.  The  "Serenade"  wall 
ton-^olc  is  similar  to  the  "Grand,"  though  some- 


what smaller  throughout,  and  it  is  also  finished 
in  duotone  American  walnut. 

The  entire  Minerva  line  is  composed  of  five- 
tube  sets  with  tuned  radio  frequency  circuits, 
and  is  so  designed  as  to  represent  a  variety  of 
styles  and  prices,  and  to  meet  the  demands  of 
the  buyer.  E.  R.  Schulz,  general  manager  and 
head  of  the  Minerva  Radio  Co.,  is  highly  opti- 
mistic regarding  the  reception  in  the  trade  of 
Minerva  products  and  has  already  established 
a  number  of  distributors,  who  in  turn  are  se- 
curing dealer  outlets. 

Wm.  Tures  on  Extended  Trip 
William  Tures,  representative  of  the  Jewel 
Phonoparts  Co.,  the  prominent  manufacturers 
of  portable  phonographs,  tone  arms  and  loud 
speakers,  left  the  Chicago  office  of  his  firm  the 
second  week  of  September  on  an  extended  trip 
throughout  the  East.  He  spent  several  days  in 
New  York  City  about  the  middle  of  the  month, 
and  while  there  attended  both  radio  shows.  He 
will  visit  Boston,  Philadelphia  and  the  other 
leading  trade  centers  of  the  East  before  return- 
ing to  the  home  office. 

A  Wonderful  Mohawk  Window 
A  new.  window  display  which  has  created  a 
considerable  amount  of  favorable  comment  in 
Chicago  is  that  of  the  Mohawk  Electric  Corp., 
manufacturer   of   the    Mohawk  single  control 
5-tube  receiver.     The  display,  whicii  occupies 
the  five  large  ground  floor  windows  of  the  Mo- 
hawk Building,  at  Diversey  Blvd.  and  Logan 
Blvd..  is  chiefly  noteworthy  for  its  unique  light- 
ing effect  and  originality  of  arrangement.  In 
each    window  is    a  large    white  arch  adorned 
with  sweet  peas,  around  and  under  which  are 
grouped  various  models  of  the   Mohawk  set. 
Two  large  globes  bearing  the  name  "Mohawk" 
are  over  the  pillars  of  each  arch.    The  entire 
display  has  for  a  background  rich  plush  hang- 
ings and  the  new  mahogany  window  show  cases 
which  were  recently  completed.    As  thousands 
of  automobiles  and  pedestrians  pass  the  Mo- 
hawk Building  every  day  and  evening  the  elab- 
orate display  is  considered  well  worth  the  ex- 
pense and  labor  entailed  in  its  installation. 
Now  the  Andrews  Radio  Corp. 
The   Andrews    Radio    Co.,   manufacturer  of 
Andrews  Deresnadync  radio  receiving  sets,  re- 
cently incorporated,  and  changed  its  name  to 
the  Andrews  Radio  Corp.,  according  to  an  an- 
nouncement made  by  the  officials  of  the  firm  a 
short  time  ago.    On  its  board  of  directors  are 
a  number  of  prominent  Chicago  business  men, 
including  Walter  A.  Strong,  managing  editor 
of  the  Chicago  Daily  News;  Lawrence  W.  Scud- 
der,  president  of  the  Andrews  Radio  Corp.,  and 
head  of  his  own  firm,  Lawrence  W.  Scudder  & 
Co.,  certified  public  accountants;  W.  H.  Patter- 
son, who  holds  the  position  of  secretary,  and  is 
president  of  the  John  H,  Dunham  Co.,  advertis- 
ing agency;  E.  F.  Andrews,  vice-president.  Frank 
(Conliinicd  oil  page  142) 
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Fine  quality  Nickel  end  Gold  Plate  Unlshes       c.bm.i,  i-jk"  ^' 


L^h  of  oiie  flnftir  lifts  or  cioses  me  im  wi..^.,   ■  ■:  -  v-  r 

Do«.nolw.toM,  Noi,.l,.,mol«r™ion.  Tho  amplest  ■p.irj  b J.  ,.. 
moTo-oiTd  ...i.!t  lo  in.t.ll.  Con  be  m.d.  to  a.  .nv  type  .od  —iSKl  of  ltd. 
Furnished  complete  with  escutcheon  plute  cud  all  nccessury  screws. 

;le°s'.l;dyf'.l'i£°™"i^        Lo.f  <I«a»tit.v  Prices  tluoted  applicatici 
ii\yivhera  for  iruil 


BARNHART  BROTHERS&SPINDLER^^^ 


142 


THE  TALKING  MACHINE  WORLD 


September  IS,  1925 


FROM  OUR  CHICAGO  HEADQUARTERS— (ConUnued  from  page  141), 


of 
pat- 


W.  Johnson,  treasurer,  and  C.  C.  Bradbury 
Williams,  Bradbury,  McCaleb  and  Hinkic, 
ent  lawyers. 

The  firm  recently  moved  from  its  headquar- 
ters at  2132  South  Michigan  avenue,  and  estab- 
lished its  factory  and  general  offices  at  1414 
South  Wabash  avenue,  in  greatly  increased 
space,  in  order  to  facilitate  the  handling  of  the 
rapidly  expanding  business.  Lynn  Piper,  gen- 
eral manager,  who  was  appointed  to  that  posi- 
tion recently,  was  formerly  general  manager  of 
the  Oil  Heating  Co..  of  Chicago,  and  previous 
to  that  was  Southern  district  manager  of  the 
Edison  Electric  Appliance  Co.,  with  offices  in 
Atlanta,  Ga. 

ApeiE  Co.*s  Immense  Publicity  Campaign 

The  Apex  Electric  Mfg.  Co.,  radio  receiving 
set  and  loud  speaker  manufacturers,  1410  West 
Fifty-ninth  street,  this  city,  is  embarking  upon 
an  advertising  and  sales  program  of  consider- 
able size  this  Fall-  A  publicity  campaign  of 
national  scope,  wliieli  will  inchidc  the  Saturday 


Evening  Post  and  oilier  national  publications, 
is  at  present  in  progress  and  every  care  is  being 
exerted  to  insure  a  close  tie-up  between  the 
manufacturer,  distributor  and  dealer, 

A  chart,  reproducing  especially  prepared  ad- 
vertisements for  the  use  of  the  distributor  in 
each  of  the  territories,  has  been  placed  in  the 
hands  of  the  jobbers.  The  advertisements  will 
occupy  large  newspaper  space,  embody  attention- 
compelling  captions  and  illustrations,  and  are 
designed  with  the  idea  of  leading  the  reader  to 
the  nearest  Apex  dealer.  A  chart  of  similar  na- 
ture has  been  sent  to  all  Apex  dealers,  listing  a 
large  number  of  prepared  advertisements,  which 
the  dealer  may  order,  the  mats  or  electros  be- 
ing supplied  by  the  manufacturers  free  of 
charge.  In  addition,  half  tones,  line  cuts  and 
colored  movie  slides  with  space  allowed  for  the 
local  dealer's  name  are  furnished  to  the  retailer 
for  the  asking. 

Each  Apex  distributor  is  allotted  a  definite 
territory  with  exclusive  privilepes.    In  the  same 


USED  ALL  OVER  THE  WORLD 


There  Is  a  Reason 


A  Blood  Tone  Arm  on  your  Phono- 
graph assures  you  the  best.  The 
natural  tone  reproduction  insures  the 
sale  of  your  cabinet. 

Dealers  Demand  Them 

BLOOD  TONE  ARM  CO. 

BAY  CITY,  MICHIGAN 

Salei  Office  for  Chicago  District 

BLOOD  TONE  ARM  CO.,  222  W.  Madison  St.,  Chicago 


manner,  the  distributors  authorize  those  dealers 
who  qualify  as  exclusive  Apex  franchise  dealers, 
with  no  competitor  within  a  definitely  promised 
radius,  thus  eliminating  dangerous  competition, 
and  what  might  lead  to  destructive  price  cut- 
ting. 

The  line  of  radio  products  manufactured  by 
the  Apex  Electric  Co.  includes  the  Apex  Super 
Five  in  a  walnut  cabinet  with  all  fittings  gold 
plated;  the  Apex  Baby  Grand  finished  in  walnut 
and  equipped  with  the  Apex  Entertainer  speak- 
er; the  Utility  Radio  table;  the  Console  Enter- 
tainer, a  cabinet  speaker;  the  Entertainer  in  the 
horn  type  of  loud  speaker,  and  Apex  vernier 
dials. 

Mohawk  Radio  Popularity  in  Iowa 
The  Mohawk  Electric  Corp.  recently  an- 
nounced that  considerable  progress  has  been 
made  toward  the  sale  of  its  products  in  the 
State  of  Iowa,  An  extensive  selling  campaign 
in  this  State,  which  was  carried  on  by  the  Mo- 
hawk Electric  Corporation  last  year,  enabled 
it  to  obtain  some  very  fine  dealers.  Among 
the  dealers  selling  Mohawk  sets  are  four  music 
houses,  Frank  Locher,  Monticello,  la.;  The 
Guest  Piano  Co.,  Burlington,  la.;  Bergman  Pi- 
ano Co.  at  Ft.  Madison,  la.;  and  HofTmaii 
Piano  Co.  of  Clinton,  la. 

Mohawk  officials  state  that  the  extensive  ad- 
vertising and  publicity  campaign  which  has  ap- 
peared in  newspapers,  magazines  and  trade  pub- 
lications has  been  of  great  assistance  in  the  salt 
of  the  Mohawk  one-dial  receiver. 

Introduce  Table  Cabinet  Radio 
Several  weeks  ago  the  Stewart-Warner  Speed' 
ometer  Corp.  announced  an  addition  to  its  line 
of  radio  products,  in  the  form  of  a  table  cabinet 
radio.  The  new  product,  to  be  known  as  model 
325,  is  a  five-tube  set  finished  in  walnut  with  a 
crystalline  walnut  finished  metal  panel.  The 
center  dial  on  model  325  controls  the  wave 
length.  It  is  priced  at  $80,  with  accessories. 
Consolidated  Co.  Has  Adler-Royal  Franchise 
The  Consolidated  Talking  Machine  Co.,  229 
West  Washington  boulevard,  the  prominent 
distributor  and  manufacturer  of  the  Swanson 
portable  phonograph,  which  was  recently  ap- 
pointed distributor  for  the  Adier  Mfg.  Co.,  of 
New  York  City,  has  already  opened  important 
dealer  connections  for  Adler-Royal  products. 
The  Consolidated  Talking  Machine  Co,  is  very 
well  known  throughout  the  Central  West  as  a 
di,stributor  of  Okeh  and  Odeon  records,  radio 
products  and  other  musical  instruments,  and  is 
ideally  qualified  to  attain  success  with  the  Ad- 
ler-Royal franchise.  According  to  E.  A.  Fearn, 
president  of  the  firm,  an  intensive  campaign 
will  be  immediately  started  in  the  Chicago  ter- 
ritory on  the  Adler-Royal  line. 

P.  F.  Schneider  Visits  Gulbransen 
P.  F.  Schneider,  of  the  Schneider  Music  Co., 
Gulbransen  dealer  of  Vincennes,  Ind.,  was  a 
recent  visitor  to  the  Gulbransen  factory,  stop- 
ping off  in  the  course  of  a  vacation  trip  which 
included  visits  to  Niagara  Falls,  Canada.  Chi- 
cago, Detroit  and  Grand  Rapids.  He  reported 
an  excellent  business  and  declared  that  the  out- 
look for  the  Gulbransen  in  his  territory  pre- 
sages a  busy  Fall  season.  Mr.  Schneider  has 
built  up  a  very  successful  retail  trade  by  the 
application  of  aggressive  methods,  strong  and 
consistent  publicity  and  other  forms  of  effective 
sales  promotion. 

J.  F.  Quinn's  Talk  in  Printers'  Ink 
In  a  recent  issue  of  Printers'  Ink,  a  publica- 
tion covering  the  advertising  and  sales  promo- 
tional field,  an  article  appeared  under  the  head- 
ing "Radio's  Selling  and  Advertising  Sins,"  over 
the  signature  of  J.  F.  Quinn,  advertising  and 
sales  promotion  manager  of  Electrical  Research 
Laboratories,  Chicago,  manufacturers  of  Erla 
receiving  sets.  In  the  article,  Mr.  Quinn  points 
out  the  faults  so  glaringly  evident  in  radio  ad- 
vertising of  to-day,  how  the  buyer  is  so  often 
misled,  becomes  skeptical  and  is  left  with  a  bad 
taste  in  his  mouth  for  the  radio  industry  in 
general. 

(Cotibinued  on  page  144) 


Two  Models 


that  certainly  received  their  share 
of  the  Play  at  both  the  Grand 
Rapids  and  Chicago  Furniture  Show. 

DID  YOU  SEE  THEM  ? 


A  Line  from  you 
Mr.  Dealer  will 
bring  further  in- 
formation as  well 
The  Bordeaux  illustrations  of 

Genuine  Walnut  with  other    Models  tO 

Rosewood  trim-  ,  i*  i 

mings.  Loud  speak-  jTou  immediately. 

ing  unit  and  horn  en- 
closed; will  house 
any  type  Radio 
Panel.  34"  wide, 
52"  high,  16"  deep. 


The  most  attractively 
priced  High  Grade 
Cabinet  line  on  the 
Market. 


Diamond  Mahogany  or  Butt  Wal- 
nut. Loud  speaking  unit  and 
horn  enclosed;  will  house  prac- 
tically   any    make    radio  panel. 
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Mr.  Quiiin  lays  Stress  on  tlu-  fact  tlinl  tlic 
confidence  of  Ihc  public  has  been  undermined 
by  extravagant  claims  made  in  advertising,  and 
this  sort  of  propaganda  has  gained  such  head- 
way that  it  is  time  to  call  a  halt  and  have  radio 
products  presented  lo  prospects  in  the  right 
manner. 

Word  From  the  Arctic  Through  Zenith 

It  is  a  far  cry  from  "Greenland's  icy  inoun- 
lains"  to  cozy  living'  rooms  where  tliousands  of 
radio  listeners  every  night  hear  interesting  tales 
of  the  far  Norlh  from  the-  MacMillan  Arctic  Ex- 
pedition.   This  has  been  made  possible  through 


&ver.v  word  that  you  read  of 
the  MacMillan  Expedition 
is  sent  back  by  _ 

^EXCLUSIVELY"^  ^ 

New  Zenith  Arctic  Poster 
the  Zenith  Radio  Corp.,  which  has  a  broadcast-  n 
ing  station  on  the  S.  S.  "Peary." 

The  significance  of  the  story  is  pointedly  told 
in  a  series  of  window  posters  the  Zenith  Radio 
Corp.  has  prepared  for  its  dealers,  shoAving 
.scenes  of  Greenland  and  bearing  the  inscription: 
"Every  word  that  you  read  of  the  MacMillan 
Expedition  is  sent  back  by  Zenith  Radio  ex- 
clusively," 

The  accompanying  illustration  is  the  first  of 
a  series  of  these  window  posters  which  offer 
excellent  tie-ups  with  the  interesting  talcs  that 
are  broadcasted  through  Zenith.  The  posters 
are  being  featured  by  Zenith  dealers  in  Chicago 
as  well  as  throughout  the  country. 

Harry  Alter's  Pocketbook  for  September 
The  Harry  Alter  Co..  prominent  distributor 
of  radio  products,  located  at  Ogden  boulevard 
nnd  Carroll  avenue,  this  city,  recently  issued 
the  September  number  of  Harry  Alter's  Pocket- 
book,  a  handy  pocket  size  catalog.  The  book- 
let shows  the  complete  line  of  products,  to- 
gether with  descriptions  and  prices,  handled  by 
the  Harry  .\lter  Co..  including  Brunelli-.Tones 
radio  receivers.  Frost  musette  loud  speakers. 
Brandes  speakers  and  table  talkers.  Saal  loud 
speakers,  the  complete  line  of  Utah  loud  speak- 
ers, Cunningham  radio  lubes.  Burgess  batteries. 


the  Balkile  battery  charger  and  a  number  of 
parts.  The  Pocketbook  is  published  in  very 
convenient  size,  and  since  it  is  so  complete, 
should  serve  as  a  handy  reference  source  for 
the  dealer. 

Phonograph  Manufacturers'  Meeting  Postponed 
Tlie  monthly  meeting  of  the  Phonograph 
Manufacturers'  National  Association  has  been 
postponed  from  September  15  lo  September  22 
because  of  the  possibility  of  a  conflict  with  the 
radio  shows  now  being  held  in  New  York  City 
and  the  convention  of  the  Ohio  Music  Mer- 
chants' Association  held  in  Cincinnati  on  Sep- 
tember 12,  13  and  14. 

Henry  A.  Otis,  sec- 
retary of  the  Associa- 
tion, reports  tliat  the 
^  i,-  V  e  r  a  1  advertisc- 
iiKnt-i  which  have  ap- 
peared in  the  talking 
iiiacliiiic   trade  publi- 
cations have  been 
very    productive  and 
inquiries    have  been 
received    from  both 
manufacturers  and  dealers,  asking  for  informa- 
tion  regarding   the  purpose   and   aims  of  the 
organization.     The   announcements   have  even 
attracted   attention   in   foreign    countries,  one 
music  dealer  in  Paris.  France,  having  addressed 
Mr.  Otis. 

In  a  communication  addressed  to  the  mem- 
bers of  the  Association  the  first  week  of  Sep- 
tember Mr.  Otis  makes  mention  of  an  editorial 
which  appeared  in  the  Chicago  Evening  Amer- 
ican of  August  21  in  which  the  writer  gave  a 
short  resume  of  the  progress  made  in  the  radio 
industry  during  the  past  tlirce  years.  The  edi- 
torial then  goes  on  to  discuss  the  phonograph 
situation  and  the  fallacy  of  the  belief  that  the 
radio  set  and  the  talking  machine  should  con* 
flict  with  each  other.  In  conclusion,  the  edi- 
torial stated  that  the  two  musical  instruments 
should  be  combined  so  tliat  owners  might 
receive  both  kinds  of  entertainment  at  will. 

In  his  letter  Mr.  Otis  points  lo  tlie  fact  thai 
the  plants  of  Association  members  are  operat- 
ing at  top  speed,  and  that  the  talking  machine 
business  gives  every  indication  of  a  sound 
future  and  ample  reason  for  confidence  and 
optimism.  He  points  to  a  statement  by  Her- 
bert Hoover,  in  which  the  latter  contends  that 
manufacturers  who  belong  to  trade  associations 
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and  who  control  their  production  by  charts  do 
not  usually  overload  the  market.  Mr.  Otis 
stresses  this  point  and  states  that  no  member 
of  the  Association  has  overproduced  since  its 
organization  in  February,  and  consequently 
has  not  been  forced  to  dump  slock.  Hoover,  in 
his  article,  states  that  trade  association  mem- 
bers usually  ride  a  wave  of  depression  better 
than  those  outside  its  ranks,  since  they  are 
given  Ihc  opportunity  to  profit  by  tlie  combined 
knowledge  and  experience  of  the  number  of 
producers. 

Albert  Spaulding  Records  for  Edison 
Albert  Spaulding,  one  of  the  foremost  Amer- 
ican violinists,  was  introduced  for  the  first 
time  several  weeks  ago  on  Brunswick  records, 
his  lirst  two  selections  being  "Ave  Maria"  and 
"On  Wings  of  Song."  Spaulding  is  in  constant 
demand  for  concert  engagements  throughout 
Eu.-ope,  as  well  as  in  the  United  States,  and 
there  arc  doubtless  many  of  the  artist's  admir- 
ers who  will  welcome  his  entrance  to  the  Bruns- 
wick New  Hall  of  Fame. 

Giant  "Erla"  Receiving  Sets 
An  illuminated  sign,  so  situated  as  to  attract 
attention  from  a  great  distance,  is  admitted  to 
be  one  of  the  greatest  publicity  and  advertising 
helps  which  a  firm  may  own.  Such  is  the  case 
with  the  Electrical  Research  Laboratories, 
manufacturers  of  Erla  receiving  sets  and  parts. 


Home  of  Erla 

at  2500  Cottage  Grove  avenue,  whose  giant  elec- 
tric sign  rises  far  above  the  Erla  building.  It 
stands  twenty-two  feet  high  "and  is  twenty- 
eight  feet  in  width,  the  oval  section  alone 
which  encircles  the  name  "Erla"  being  sixteen 
feet  high  and  twenty-eight  feet  wide.  Below 
the  trade  name  appears  the  word  "Radio"  in 
brilliant  red.  The  sign  is  visible  to  the  North  for 
a  distance  of  about  four  miles,  pedestrians  be- 
ing able  to  see  it  from  the  Michigan  Boulevard 
bridge  over  the  Chicago  River,  and  almost  con- 
stantly along  the  new  drive  which  borders  Lake 
Michigan  south  of  Monroe  street.  Eight  hun- 
dred and  fifty  bulbs  of  high  candle  power  are 
used  in  the  sign,  shedding  a  powerful  white 
light  from  sunset  unlil  dawn. 

Nominate  Piano  Club  Officers 
The  Piano  Club  of  Chicago  recently  an- 
nounced the  selection  of  a  ticket  of  officers 
for  the  coming  year,  picked  by  the  nominating 
committee  of  the  organization.  The  list  reads 
as  follows:  For  president,  Henry  Hewitt;  vice- 
president,  Gordon  Laughead;  secretary,  Harry 
Bibb;  treasurer,  James  V.  Sill.  The  recommenda- 
tions for  the  board  of  governors,  which  serves 
a  two-year  term,  include  J.  T.  Bristol,  Harry 
Schoenwald,  W.  H.  Collins,  E.  V.  Galloway 
and  Jack  Kapp.  The  annual  meeting  for  the 
election  of  officers  will  be  held  on  Wednesday, 
October  7. 

New  Kimball  Phonograph  Being  Introduced 
Tlic  W  W.  Kimball  Co.,  manufacturer  of 
Kimball  phonographs,  pianos  and  pipe  organs, 
306  South  Wabash  avenue,  Chicago,  is  announc- 
ing to  the  trade  at  the  present  time  a  new 
model  phonograph  designated  as  Style  T-R. 
The  new  product  is  a  console  of  mahogany 
veneer  in  brown  finish  with  a  compartment  for 
the  installation  of  a  standard  size  radio  panel. 
The  reproduction  of  natural  tone  is  said  lo  be 
(Continued  oh  page  146) 
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Zenith 

is  here  to  stay! 


HE  SUCCESS  and  PROSPERITY  of  a 
music  merchant  depends  to  a  great  extent 
upon  the  ALLIANCES  he  makes. 

An  alliance  with  the  makers  of  a  certain  piano  of 
world-wide  reputation  has  meant  to  many  a  merchant 
thousands  and  thousands  of  dollars  in  yearly  profits. 

So,  too,  an  alliance  with  the  makers  of  a  certain  radio 
set — already  widely  heralded  for  distinguished  service 
— is  destined  to  mean,  for  many  a  merchant,  the 
foundation  of  a  personal  fortune. 

During  the  expansion  period  of  an  industry,  it  is  the 
shrewd  merchant  who  allies  himself  with  a  house 
which  places  quality  and  service  above  mere  volume 
— which  respects  the  merchant's  need  for  exclusive 
representation — which  protects  him  against  fluctuat- 
ing prices — which  supports  him  with  powerful  and 
continuous  national  advertising — which  places  in  his 
hands  a  product  distinguished  alike  for  artistic  beauty 
and  unexcelled  performance. 

In  your  community,  the  Zenith  franchise  may  still 
be  available  to  you.  If  so,  it  represents  too  great  an 
opportunity  for  you  to  lightly  disregard  it. 

A  telegram,  or  a  letter,  will  bring  you  full  particulars. 


Again  Comm.-inder  Donald  B.  MacMiUan  chooses 
Zenith  for  his  Arctic  Enpedition.  When  human  hves 
may  depend  upon  the  reliabihty  of  radio  perform- 
ance, only  one  reason  can  explain  his  choice:  Zenith 
has  proved  to  be  the  best  obtainable  at  any  price. 


ZENITH  RADIO  CORPORATION 

Straus  Building,  Chicago 


^ujia  ninths  iLic  pHMl  cic  tjum  J^jo 
CO  52,000.  Each  iivsmtmfnt  is  sold 
under  fl  qualiiy  guarantee.  Above 
is  jfioiim  the  DeLuxe  Italian  model 

Super-Zenith  VII  .  .  .  $240 
buper-  Zenith  VIII  ...  260 
Super-Zenith  IX     ...  355 

Also  Zenith  regenerative  sets  (non- 
radiating)  licensed  undet  Armstrong 
U.  S.  Patent  No.  1,113,H9 

Zenith  4R  $100 

Zenith  3R  175 
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especially  nolabic  in  this  new  Kiiiiball  plioiio- 
graph,  in  wliich  the  radio  set,  when  installed, 
connects  tiirougli  its  loud  speaker  to  the  phono- 
graph lone  chamber.  The  left  front  door  leads 
to  a  large  compartment  which  will  contain  bat- 
teries and  charger  and  will  give  easy  access 
to  the  radio  panel.  The  tone  chamber  on  the 
right  is  disclosed  by  dropping  the  door  which 
slides  back.  Style  T-R  is  thirty-three  and  one- 
half  inches  high,  thirty-five  inches  wide  and 
twenty  and  three-quarter  inches  deep. 
Opening  Plans  of  New  Zenith  Station.  WJAZ 
The  opening  of  the  new  Zenith  broadcasting 
station  WJAZ  in  the  Straus  Building,  Chicago, 
will  be  held  around  the  first  of  October,  shortly 
after  the  return  of  the  MacMillan  Arctic  Ex- 


J.  Lester  Haberkom 
pedition.  Both  Commanders  Donald  B.  Mac- 
Millan  and  E.  F.  McDonald,  president  of  the 
Zenith  Radio  Corp.,  will  be  present  at  the  in- 
augural broadcasting,  and,  in  addition,  there 
will  appear  a  number  of  the  most  prominent 
vocal  artists  and  musical  stars  of  the  nation. 
Among  the  galaxy  of  musical  talent  will  be 
J.  Lester  Habcrkorn,  a  baritone  of  note,  who 
attracted  the  attention  of  H.  H,  Roemcr,  direc- 
tor of  sales  promotion  of  the  Zenith  Radio 
Corp.,  at  a  concert  at  the  Union  League  Club, 
Chicago,  a  short  time  ago.  Mr.  Roemer  was 
so  impressed  with  the  voice  and  personality  of 
Mr.  Habcrkorn  that  he  immediately  made  ar- 
rangements with  the  singer  to  appear  before 
the  WTAZ  microphone. 


Mr.  Htiberkorii  has  had  an  interesting 
and  has  been  identified  with  musical  mtcrests 
thioughout  his  life,  his  father,  Louis  J.  Habcr- 
korn, being  owner  and  proprietor  of  the  House 
of  Music,  in  Chats  worth.  III.,  his  birthplace. 
Harry  IC  Roush,  a  traveling  salesman,  hap- 
pened to  hear  the  boy  singing  in  his  father's 
music  store  and  persuaded  the  parents  to  give 
the  child  a  musical  education.  He  attended  the 
Chicago  Musical  College,  where  he  won  many 
honors,  and  studied  under  a  number  of  noted 
teachers.  He  traveled  for  some  time  after  his 
graduation  with  chautauquas  and  minstrel  or- 
ganizations, always  occupying  the  position  of 
feature  baritone.  His  voice  has  only  been 
heard  twice  over  radio,  and  each  time  the 
studios  were  flooded  with  letters,  cards  and 
telegrams  from  pleased  listeners. 

A  number  of  radio  authorities  hold  that  sta- 
tions which  broadcast  each  night  must  neces- 
sarily suffer  from  lack  of  talent  at  certain  times, 
and  cannot  guarantee  the  listening  public  of 
high-class  entertainment.  The  officials  of  the 
Zenith  Radio  Corp,,  of  Chicago,  in  announcing 
ihc  opening  of  the  new  Zenith  station  WJAZ, 
state  that  the  station  will  go  on  the  air  for 
only  several  hours  each  week,  but  that  each 
program  will  be  given  by  singers  and  musicians 
of  the  best  type  obtainable.  This  policy  will  be 
pursued  in  the  belief  that  the  public  is  anxious 
to  hear  refined  entertainment,  and  will  welcome 
and  be  on  the  alert  for  stations  such  as  WJAZ 
on  the  nights  appointed  for  broadcasting. 
New  Distributors  for  "Erla"  Products 
A  number  of  new  distributors  were  recently 
announced  by  the  Electrical  Research  Labo- 
ratories, manufacturers  of  Erla  Radio  receiving 
sets  and  parts.  Among  them  are  Bryson  Radio 
Co.,  Dallas,  Tex.;  Fargo  Plumbing  &  Heating 
Co.,  Fargo,  N.  D.;  Hall  Supply  Co.,  Minneap- 
olis, Minn.;  Protective  Electric  Supply  Co., 
Fort  Wayne,  Ind.,  and  W.  E.  Feutterer  Supply 
Co.,  of  St.  Louis,  Mo. 

Robert  Devlin,  sales  manager  of  Electrical 
Research  Laboratories,  is  working  closely  with 
the  various  Erla  distributors,  and  the  sales 
manual  which  he  recently  prepared  and  placed 
in  their  hands  has  met  with  a  fine  response 
and  proved  an  invaluable  help.  The  manual 
for  distributors,  containing  ninety-three  pages, 
represents  one  of  the  most  complete  sales  hand- 
books ever  placed  in  the  hands  of  the  trade. 
It  covers  practically  every  phase  of  the  radio 
sales  question,  contains  pictures  showing  every 
operation    made    in   the   manufacture   of  Erla 


sets,  and  is  filled  with  suggestions  of  proved 
worth  to  the  distributor.  The  manual  for  deal- 
ers, containing  forty-seven  pages,  is  placed  in 
the  hands  of  every  authorized  Erla  dealer,  and 
is  destined  to  solve  his  problems  in  a  most 
satisfactory  manner.  It  suggests  to  the  re- 
tailer methods  to  be  used  for  display,  advertis- 
ing, employing  of  whole  or  part  time  sales  peo- 
ple, closing  of  sales  and  service.  Mr.  Devlin 
reports  that  the  manual  has  filled  a  long-felt 
want,  and  has  met  with  a  splendid  reception. 
It  also  forms  a  part  of  the  equipment  of  every 
Erla  representative. 
How  Erla  Distributor  Equips  Its  Salesmen 
The  Clyde  Washburn  Co.,  of  Memphis,  Tenn., 
distributor  for  Erl,i  radio  sets  and  parts,  be- 
liever   in    c(]uippintj   its    Sales  representatives 


LOUD 
tUA/rty  SPEAKER 

with  Large  Concert  Unit 

Dealers  will  instantly  recognize  the  increased 
sales  possibilities  with  the  Burns  Speaker  when 
equipped  with  the  new  Concert  Unit.  The  large 
size  and  scientific  construction  of  this  Unit  pro- 
duces most  remarkable  results.  Horn  is  made 
up  with  pyralirt  flare 
finishes. 


No.  205B  Black  flare    .    .    .  $22.50 

No.  205D  Maboganr  tinted  flaie  $25.00 

No.  205P  Molber-of-Pfarl  flare  $30.00 

No.  100    Unit  for  phoaofrapb  $10.00 

No.  120    Concert  Unit  .  $12.00 


several  handsome 


Burns  Speaker  is  of  a  distinctive  design  which  easily  identifies 
it  and  gives  an  individuality  that  meets  requirements  of  the 
exacting  customer  who  wishes  something  out  of  the  ordinary. 
It  pleases  the  eye  as  well  as  the  ear, 

Writm  Manufacturera  for  Attractive  Trade  Pricet 

State  and  64th  Sts.,  Chicago,  U.  S.A. 


No.  120  Concert  Unit 


Clyde  Washburn  Co.  Truck 
Uioruuylily.  i  iic  illustration  shows  one  of  a 
fleet  of  trucks  recently  purchased  by  the  firm 
for  use  in  its  headquarters  and  its  branches  in 
New  Orleans,  Little  Rock  and  Birmingham.  In 
the  space  in  the  rear  of  the  car  there  is  room 
for  practically  everything  the  salesman  needs 
for  a  demonstration,  including  sets,  antennae, 
batteries,  etc.  The  Clyde  Washburn  Co.  is  also 
one  of  the  largest  distributors  of  Hassler  shock 
absorbers  in  the  country. 

Gulbransen  Display  at  Piano  Tuners'  Convention 

The  Gulbransen  Co.,  of  Chicago,  manufactur- 
er of  Gulbransen  registering  pianos,  played  a 
prominent  part  in  the  recent  convention  of  the 
National  Association  of  Piano  Tuners,  held  in 
Detroit.  The  display  room  of  the  Gulbransen 
Co.  in  the  Statler  Hotel,  convention  he-idquar- 
lers,  was  visited  by  many  delegates. 

The  White  House  model  Gulbransen  register- 
ing piano  was  the  instrument  on  which  appli- 
cants for  membership  in  the  Tuners'  Association 
were  examined,  and  in  this  connection  there 
was  much  comment  at  the  convention  regarding 
(he  Gulbransen  policy  of  advertising  in  national 
mediums,  consistently,  that  pianos  should  be 
tuned  twice  a  year.  This  policy  is  to  be  further 
pursued,  in  a  larger  list  of  publications,  starting 
in  the  September  issues. 

The  many  visitors  at  the  convention  were  in- 
terested not  only  in  the  Gulbransen  registering 
piano  itself,  but  in  the  plate  glass  display  case, 
in  which  all  parts  of  the  mechanism  were  shown 
as  they  appear  before  being  assembled  in  the 
completed  instrument.  The  display  also  in- 
cluded advertising  matter,  tuners'  service  liter- 
ature, and  samples  of  press  clippings  from 
newspapers  all  over  the  United  States  showing 
items  prepared  by  the  Gulbransen  Co.,  which 
had  been  given  press  prominence. 
Handsome  New  Pfanstiehl  Radio  Catalog 
The  Pfanstiehl  Radio  Co.,  of  Highland  Park 
and  Chicago,  III.,  manufacturer  of  Pfanstiehl 
radio  receivers,  recently  issued  a  handsome 
eight-page  catalog  finished  in  brown  and  gold 
in  standard  letter  size.  The  booklet  is  com- 
plete in  every  detail,  with  illustrations  on  the 
various  Pfanstiehl  models  and  detailed  specifi- 
cations. The  new  catalog  is  evidently  the  high- 
est type  of  "silent"  salesman,  for  one  dealer 
wrote  to  the  Pfanstiehl  Radio  Co.  office  stating 
that  the  Pfanstiehl  representative  when  he 
called  would  have  to  talk  fast  in  order  to  Im- 
part to  the  dealer  any  additional  information. 
The  front  cover  is  devoted  to  a  reproduc- 
(Continned  on  Page  148) 
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lion  of  the  ou  Ulan  ding  fcalnn:  of  the  single 
dial  Six,  with  the  actual  wave  Icnglh  glowing 
from  an  illuminated  dial.  Model  7,  the  Over- 
tone receiver  introduced  last  year,  and  Model 
8,  a  five-tube  set  with  two-dial  control,  are  also 
reproduced.  Both  the  single  and  two-dial  re- 
ceivers are  produced  in  console  form  with  built- 
in  loud  speaker,  the  Pfanslielil  firm  terming 
these  products  double-duty  cabinets,  because  of 
their  adaptability  to  either  table  or  floor  use. 
tChe  complete  single  dial  console  receiver  with 
Qvertone  speaker,  control  board  and  battery 
ebarger  built  in  is  illustrated  on  the  inside  of 
the  back  cover, 

Louis  Geyler  to  Wholesale  Erla  Line 
Louis  Gcyler,  long  identified  with  the  anlo- 
niobile  industry  in  Chica'go  as  one  of  the  most 
prominent  distributors  along  Michigan  avenue. 


Louis  Geyler 


retired  recently  frani  the  auloniobilc  held  and 
opened  a  wholesale  distributing  plant  for  Erla 
radio  receiving  sets  and  parts  at  2243  South 
Michigan  avenue  in  large  and  attractive  space. 

The  change  means  his  retirement  from  the 
automotive  field,  where  he  has  been  a  very 
active  figure  for  more  than  twenty-one  years. 
His  decision  was  not  hastily  made,  however, 
for  his  firm  has,  for  some  months,  represented 
the  Electrical  Research  Laboratories  in  the  ter- 
ritory surrounding  Chicago,  northern  Indiana 
and  southwestern  Michigan,  and  Mr.  Geyler  is 
also  a  member  of  the  Erla  board  of  directors. 


Mr.  Geyler's  change  of  interests  was  the  sub- 
ject of  an  extended  article  in  the  Chicago  Eve- 
ning Post  of  September  1  in  which  his  depar- 
ture from  the  automobile  field  and  his  affiliation 
with  the  Electrical  Research  interests  were 
dilated  on  at  length  in  a  complimentary  way. 
Few  men  have  won  such  a  position  of  emi- 
nence, and  it  is  felt  that  his  incursion  into  the 
radio  domain  will  be  prolific  of  splendid  results. 
Effective  Mohawk  Display  by  Grinnell 
Grinnell  Bros.,  prominent  music  house  of  De- 
troit, Mich.,  which  recently  assumed  the  distri- 
bution of  the  Mohawk  one-dial  receiving  set 
manufactured  by  the  Mohawk  Electric  Corp.  of 
Chicago,  and  is  distributing  these  sets  through 
it.s  dealers  in  the  State  of  Michigan  as  well  as 
through  its  own  stores,  has  a  very  novel  display 
of  tile  Mohawk  line  in  one  of  its  dealer's  stores. 
This  dealer  met  with  very  great  success  on  ac- 
count of  this  beautiful  display  of  the  Mohawk 
sut  and  increased  his  business  materially.  Dis- 
plays of  this  kind  naturally  tend  toward  larger 
radio  sales  and  assist  dealers  to  sell  more  radio 
sets.  Grinnell  Bros,  displayed  Mohawk  sets  last 
season  and  met  with  more  than  marked  success. 
The  firm  has  at  various-times  reported  its  deal- 
ers to  be  very  enthusiastic  because  of  the  one- 
dial  feature  which  the  Mohawk  sel  incorporates. 
Delivery  Trucks  Advertise  Gulbransen 

While  a  great  many  music  dealers  ignore  the 
opportunity  of  advertising  their  business  on 
their  delivery  trucks,  a  number  of  enterprising 
dealers  have  found  il  to  be  a  very  good  medium 
of  advertising,  as  it  not  only  identifies  the  house 
that  is  making  the  delivery,  but  serves  as  a 
general  reminder  of  the  name  of  the  firm  as  the 
machine  travels  through  the  streets. 

Martin  Bros.  Piano  Co.,  Nevada,  Mo.,  recent- 
ly purchased  a  new  Ford  truck  and  immediate- 
ly lettered  a  Gulbransen  sign  upon  it  which 
attracted  considerable  attetition.  The  sign  is 
painted  in  gold  leaf  and  the  famous  Gulbran- 
sen baby  trade-mark  is  shown  in  natural  colors. 
IncidentaHy,  the  first  instrument  sold  by  the 
use  of  the  truck  was  a  Gulbransen. 

The  Martin  Bros.  Piano  Co.  is  one  of  the 
most  aggressive  concerns  in  this  section  of  the 
country,  and  H.  A.  Ellis,  district  manager  of  the 
company,  is  a  firm  believer  in  advertising,  over- 
looking few  publicity  opportunities. 
Two  Popular  Numbers  Recorded  by  Thomas 

John  Charles  Thomas,  believed  by  many 
critics  to  be  destined  to  become  America's 
favorite  singer  of  songs  that  have  an  appeal 


10  Ihe  masses,  recently  recorded  two  numbers 
for  the  Brunswick-Balke-Coltendcr  Co.,  namely, 
"Daddy"  and  "Little  Mother  of  Mine."  The 
record  has  met  with  a  fine  response  since  it 
appeals  to  father,  mother  and  children  alike, 
and  because  of  Thomas'  fast-growing  popu- 
larity. 

MacMillan  Keeps  in  Touch  With  Civilization 

Every  Wednesday  at  midnight  an  unusual 
radio  program  has  been  broadcast  from  the 
Chicago  Tribune  broadcasting  station,  WGN, 
on  the  Drake  Hotel,  Chicago,  to  the  MacMillan 
Arctic  Expedition.  The  programs  began  when 
Commanders  Donald  MacMillan  and  E.  F.  Mc- 
Donald, Jr.,  president  of  the  Zenith  Radio 
Corp.,  sailed  from  Boston,  June  17,  Bunker  Hill 
Day,  and  will  be  continued  until  the  return  of 
the  expedition  late  in  September.  Commander 
MacMillan  made  special  request  before  sailing 
for  the  Arctic  that  his  old  friend  and  college 
fraternity  brother,  the  Reverend  Gardner  Mac- 
Whorler,  of  Chicago,  should  again  render  the 
service  of  weekly  communication  from  home 
that  he  gave  during  the  MacMillan  Expedition 
of  1923-24  from  the  Zenith- Edgewater  Beach 
station  WJAZ. 

The  new  Zenith  broadcasting  station  WJAZ 
located  at  Mount  Prospect,  111.,  some  twenty- 
odd  mile's  out  of  Chicago,  with  the  handsome 
Spanish  renaissance  studio  on  the  twenty-third 
floor  of  the  new  Straus  Building,  was  not  com- 
pleted in  time  lo  carry  on  this  unique  broad- 
casting feature,  and  the  Chicago  Tribune  sta- 
tion was  placed  at  the  disposal  of  the  Rev. 
MacWliorler  during  June  and  July  in  order  thai 
the  weekly  midnight  programs  might  be  given. 

The  MacMillan  programs  are  sent  at  mid- 
night, central  standard  time,  and  are  usually  of 
an  hour  or  an  hour  and  a  half  duration,  con- 
sisting of  several  musical  numbers  by  friends 
who  have  volunteered  for  this  personal  service, 
then  a  short  address  by  some  close  friend  of 
Commander  MacMillan,  and  the  rest  of  the 
time  is  given  over  to  the  reading  by  the  Rev- 
erend Gardner  MacWhorter  of  personal  mes- 
sages from  relatives  of  the  men  in  the  Arctic 
expedition's  personnel,  a  comprehensive  news 
digest  of  the  world's  events  of  greatest  inter- 
est to  the  explorers,  and  an  occasional  humor- 
ous incident  that  may  provoke  a  little  laughter 
in  the  cabin  of  the  "Bowdoin"  or  the  S.  S. 
"Peary,"  the  sister  ship  of  the  "Bowdoin,"  un- 
der the  command  of  E,  F,  McDonald,  Jr. 

During  the  past  two  months  many  distin- 
guished guests  have  taken  part  in  the  MacMil- 
lan programs  from  Chicago,  including:  Dean 
Paul  Nixon,  of  Bowdoin  College,  Me.,  Mac- 
Millan's  Alma  Mater;  U.  J.  Herrmann,  man- 
ager of  the  Cort  Theatre,  Chicago,  and  of  the 
New  Vork  Radio  World's  Fair  and  Chicago 
Radio  Show;  Mr.  and  Mrs.  Frederick  H.  Raw- 
son,  of  Chicago,  parents  of  Kennett  Rawson, 
fourteen-year-old  cabin-boy  of  the  "Bowdoin"; 
S.  I.  Marks,  treasurer  of  the  Zenith  Radio 
Corporation;  H.  H.  Roemer,  director  of  sales 
promotion  of  the  Zenith  Radio  Corporation; 
Jack  Gregson,  president  of  the  Chicago  Bow- 
doin College  alumni;  F.  W.  Thurnau,  J.  W, 
Cook,  and  H.  F.  Juckett,  officers  of  the  Theta 
Delta  Chi  fraternity,  of  which  Commander 
MacMillan  is  a  member. 

On  one  Wednesday  at  midnight  Commander 
McDonald's  mother  and  sister,  through  the 
Chicago  Tribune  broadcasting  station  on  the 
Drake  Hotel,  spoke  their  greetings  and  good 
wishes  lo  him. 

While  the  programs  are  intended  solely  for 
the  members  of  the  MacMillan  Arctic  Expedi- 
tion, many  thousands  of  radio  enthusiasts  in- 
terested in  Commander  MacMillan  and  his  ex- 
ploration have  listened  in  and  sent  word  of 
their  appreciation. 

During  the  rest  of  the  time  that  Commander 
MacMillan  is  in  the  Arctic,  the  programs  will 
be  given  at  Zenith  Station  WJAZ,  under  the 
direction  of  the  Reverend  Gardner  MacWhor- 
ter. Messages  of  appreciation  have  been  re- 
ceived from  the  MacMillan  Arctic  Expedition 
■   (Cnnliitui'd  on  paye  150) 


50'i  DISCOUNT 

TotheDealer 

ON  THE  NEW 

Aurora  3 

Counterbalanced  Radio  Receiver 

A  new  idea  in  radio  merchandising  whereby  the  dealer  receives  a  discount  of  50% 
— the  usual  jobber's  discount.    The  "Aurora  3"  is  a  3-tube  couQterbalanced  cir- 
.  cuit,  and  is  sold  direct  from  manufacturer  to  the  dealer.  It  em- 

Price    bodies  highest  quality  standard  parts,  with  a  handsome  cabinet 
$60  finished  in  two-tone  walnut.    In  tone,  selectivity  and  distance  it 

Dealers'  Price    pj'O'^^ces  better  results  than  many  high-priced  S-tube  sets,  and 
distortion  is  absolutely  eliminated. 


$30 


SEND  FOR  DETAILS 
o-day  for  complete  information  e, 


AURORA  INCORPORATED,  -.T  Aurora,  III. 


Sepismber  is,  1925 
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ments  starting  in  September  and  appearing  with 
great  frequency  all  through  the  selling  season. 
Read  it— then  write  or  wire  for  particulars  of  the 
valuable  Operadio  franchise. 


THE  OPERADIO  CORPORATION,  8  South  Dearborn  St.,  Chicago,  Ml. 
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FROM  OUR  CHICAGO  HEADQUARTERS— (ConUnued  from  page  148) 


asking  for  more  personal  news,  specific  slock 
quotations,  political  news,  and  request  num- 
bers from  a  violin  soloist,  Miss  Catherine  Wade- 
Smith,  of  Chicago. 

Isham  Jones  and  His  Orchestra  on  Tour 
Ishani  Jones  and  His  Orchestra.  Brunswick 
artists,  are  now  on  a  lour  of  the  Central  West, 
appearing  in  many  of  the  larger  cities,  and  his 
concerts  are  reported  lo  have  had  a  stimulating 
effect  on  the  sales  of  his  lirunswick  records, 
wherever  his  organization  lias  appeared.  AM 
of  the  numbers  Jones  plays  in  his  programs  are 
also  recorded  on  Brunswick  records,  and  lie 
is  especially  featuring  "Tm  Tired  of  ■ery- 
thing  But  You,"  one  of  his  latest  hits,  recorded 
under  the  new  Brunswick  process.  Jones  is 
also  the  author  of  the  selection. 

Nick  Lucas,  guitar  artist  and  singer,  also 
sings  "I'm  Tired  of  Everything  But  You,"  and 
on  the  reverse  side  of  the  Brunswick  record 
"I  Might  Have  Known."  The  latter  is  his  own 
composition,  and  has  been  made  extremely 
popular  by  his  radio  broadcasting.  It  is  said 
to  be  the  best  record  that  Lucas  has  ever 
made,  and  is  duplicating  the  sales  of  his  former 
popular  recordings. 

Eskimo  Music  Thrills  Recipients 
Popular  songs  and  Eskimo  nmsic  broadcast 
from  the  MacMillan  Arctic  expedition,  while 
it  was  anchored  off  Etah.  Greenland,  3700  miles 
away,  were  heard  by  a  thrilled  audience  of 
twenty-iive  people  in  the  Zenith  experimental 
station.  9XN,  at  Arlington  Heights,  III.,  on  the 
evening  of  August  26. 

Both  voice  and  inslrumenlal  selections  were 
heard,  but  the  phonograph  numbers  were  most 
clearly  received.  The  reception  marked  the 
first  time  that  an  assembly  has  heard  enter- 
tainment broadcast  from  the  Arctic.  The  first 
selection  was  heard  at  10:35  p.  m.,  when  tlie 
strains  of  "What '11  I  Do"  came  floating 
through  3700  miles  of  space,  followed  soon  after 
by  "Marcheta."    The  Eskimos  then  look  Ihcir 


places  before  the  microphone,  with  various  in- 
struments made  of  bones  and  skins  of  wild 
animals,  accompanied  by  their  voices.  Lim- 
ited lime  curtailed  the  further  broadcasting  of 
the  program. 

Those  attending  the  concert  were:  Mr.  and 
Mrs-  John  L.  Kobbins,  Mr.  and  Mrs.  Frederick 
H.  Rawson  and  son,  Frederick,  Jr..  whose  son 
and  brollicr,  Kcnnctt,  age  fourteen,  i-  ,i  nn  ni- 
ber  of  llie  MacMillan  exploring  |);Miy;   \\  > 
Hedges,  of  the  Daily  News,  and  Mrs,  H.-<li;.s; 
Carlton  Uullcr,  Chicago  Evening  American,  and 
Airs,   Butler;  H.  H.  Roemer,  direclor  of  sales 
promotion  of  the  Zenith  Radio  Corp,,  and  Mrs. 
Roemer;    Mrs.    H.    H.    Green,    of  Cleveland, 
daughter  of  Mr.  and  Mrs.  Roemer;  Frederick 
A.  Smith.  Chicago  Herald  and  Examiner,  and 
Mrs.  Smith;  Walter  Pierce,  Lester  Mines,  A.  H. 
Meyer.  Adam  Metzger,  Healdon  R.  Starkcy,  J. 
V.  Militzer.  James  D.  Foster,  of  the  Associated 
Press,  and  Mrs.  Foster. 
Stewart-Warner  to  Introduce  Radio  Tube 
The   radio   division   of   the   Stewart- Warner 
Spccdonteler  Corp.,  of  Ihis  city,  will  place  upon 
the  market  about  Ihc  first  of  October  a  guar- 
anteed radio  tube.    The  new  product,  designat- 
ed as  No.  501-A,  is  placed  in  the  hands  of  the 
user  with  a  thirty-day  guarantee.     If  the  fila- 
mcnl  light  in  the  tube  fails  to  function  during 
that  period  of  time,  the  customer  needs  only 
to  return  it  to  the  dealer,  who  will  replace  it 
free  of  charge.    Every  operation  in  its  manu- 
facture is  closely  inspected  and  Stewart-Warner 
oflicials  state   thai   they  are   in   a   position  to 
make  this  guarantee  because  of  the  long  life 
filament,  high-grade  materials  and  exacting  care 
used  in  its  manufacture. 

Not  Restrained  From  Use  of  Name  "Sonatron" 
Jess  S,  Raban.  160  N.  La  Salic  street,  attor- 
ney for  the  Sonatron  Tube  Co.,  of  Chicago, 
defendant  in  a  suit  recently  broughi  by  the 
Sonora  Phonograph  Co.,  New  York,  a  few  days 
ago  issued  a  statement  to  the  effect  that  his 


client  was  not  restrained  from  the  use  of  the 
name  "Sonatron,"  e.xccpt  if  used  in  connection 
with  "Sonora."  Mr.  Raban,  in  his  statement, 
contends  that  his  client  had  abandoned  the  use 
of  the  name  "Sonora"  sonic  time  ago,  and  that 
the  Court  indicated  that  he  considered  this 
abandonment  in  good  faith, 

Exceri)ls  from  Mr.  Raban's  statement  follow; 
"  I'lie  real  contest  in  (he  injunction  suit,  which 
iv.is  No,  4895  in  Equity  for  the  United  Slates 
I'islricl  Court.  Northern  District  of  Illinois, 
was  the  right  In  use  ihe  name  'Sonatron."  The 
Court  refused  to  restrain  the  use  of  the  name 
'Sonatron'  by  inj'  client,  except  if  used  in  con- 
ncclion  with  'Sonora'  and  my  clients  are  using 
and  intend  to  conlinue  the  use  of  'Sonatron.'" 
Interesting  Number  of  Zenith  Radiogram 
The  fifth  number  of  the  Zenith  Radiogram, 
house  organ  published  by  the  Zenith  Radio 
Corp..  of  Chicago,  made  its  appearance  the 
second  week  in  September.  It  is  made  up  in 
its  usual  attractive  style,  the  front  cover  de- 
picting in  colors  the  nortliern  lights  of  the 
.'\rctic,  with  the  name  "Zenith"  worked  in  with 
the  rays.  The  paper  is  replete  with  reproduc- 
tions of  billboards,  window  displays  and  other 
sales  promotional  helps,  all  destined  to  help 
the  retail  merchant  by  showing  how  his  neigh- 
bor advertises  and  sells. 

Among  the  most  interesting  photographs  re- 
produced in  the  Radiogram  are  those  of  the 
new  Zenith  model  in  Chinese  style,  and  one 
showing  the  President  of  Brazil  listening  to  a 
demonstration  of  Ihe  Super-Zenith  IX  in  the 
Catelle  Palace,  the  "White  House"  of  his  na- 
tioTi.  The  set  was  sold  to  the  chief  executive, 
Dr.  Arturo  de  Silva  Bcrnardes,  by  a  representa- 
tive of  Herin  Stollz  &  Co.,  Zenilh  representa- 
tives in  Rio  de  Janeiro,  and'  H.  H.  Roemer, 
director  of  sales  proinotion  of  the  Zenilh  Radio 
Corp.  and  Radiogram  editor,  upon  hearing  of 
the  sale  immediately  cabled  for  a  picture.  The 
(Conluuicd  on  M'/c  152) 


'Etitf"  Cunsolette  Typi- 


Duotone    flniyli,     Amt-rlcan    wulnut.  Hiis 
compartment    for    "B"    batteries.  The 
built-in  liorn  is  sclenttdcally  constructed 
and  produces  pt-rfc-ct  tonal  qualities 
Height  17",  Length  27'.  Deptii  14". 
Complete,  less  batteries  and  lubes.  .SIS.'i. On 


MINERVA 

A  Product  of  Quality 

A  Consistent  Policy 

Tile  rudiu  buyiiii;  jiuMi,'  di-i,,,,,!,!.       u  j^l— 
DEPENUABLI!  I'KRFOKMANCK 


M 


QUALITY   AND  "  APPEARANCE 
RE.ASONABLE  PHICE. 

INEIiV.A  rudi.,  rr.,iver,  fulfill  those  demands.  Noise- 
less turiiiiK.  M-hitiviiy.  ujaxiimim  volume  and  runue 
lombin-  d  11,  i.  durahU-  in^lriiment,  mark  ihe  advunee- 


lehiev.-d  in  Mil 


ineni 

The  Minerva  models, 
finished  cahincli.  will 
ing  each  note  swt-i-t 
>tliicli  Jiiraci  the  »■> 


i-rvu  engineering, 
ilh  iheir  gold  panel  triinmines,  piuno 
-■onf.fll.-d  huill-in  speakers,  reprodut- 
ind  (Icar.  huve  singular  refinemenis 


Minerva  "Serenade"  Consolv 


Console  Serenade  In  duotone  finish,  Amer- 
ican walnut.    Contjdns  compartments  for 
all  battery  and  chargc-r  equipment.  Built- 
in  speaker  has  perfect  tonal  qualities. 
Height  42".  Width  32".  Dt-pth  IS'. 
Complete,  iea.s  batteries  and  tube.s.  .$175.00 


Then.  Minerva  pri..-  ;,r^  mod.-rale.  eonsidering  the  aslon- 
..l.mg  v^jlue..  n-pr.  ^.  nn  d  hy  each  .el.  Minerva  appearance 
oblains  for  tt  a  In-annt;,  the  detnonstratiun  convinces  ihe 
I.^tener  of  ith  ,|»aliiy.  and  the  pri.  e  will  not  frighten  him. 
At  ihr  -anie  I'nn-.  the  Mmervu  franchise  meuns  u  profitable 
iMi-iii.  I  rohlahJe  t,«i  ©rdy  beeuu.se  the  margin  of  returns 
iTi  th.  imliul  sale  is  good,  hut  beeuu.se  Minerva  receivers 
drr  ,i,u.h>  with  painslaking  care,  and  require  little  or  no 
--■rvKiritr.    In  other  words,  ihey  "stay  sold." 

Distributors  and  dealers  are 
invited  to  tcrite  or  ivirt- 
for  our  valuable  and 
attractive  territory 
franchise. 

MINERVA  RADIO  CO. 

MANUFACTURERS 
827  Irving  Park  Blvd. 
CHICAGO,  ILL, 


Minerva 


"Grand"  Console  Type 


Grand  Console  In  duotone  finish,  American 
meL^'r..?''?!";'  C'fnt'''''h>g  eZ'imn. 
n.mh  t**""-''?'  charger  efiulinJ.ent, 
quaiities,  exceptional  tonal 
Height  52",  Width  3.1".  Depth  1(1". 
Complete,  les.s  batteries  and  tubes  ?'i35.oi) 


MiiK'rva  ■IJisl.mli,,  Lhliixe"  Instrument 
Only  with  Cabinet 
Highly    finished    cabinet    In    mahoEany  or 
'"strument  only.    Th  s 
model  is  Intended  for  use  with  aoparato  horn 
or  phonograph  attachment. 
Height  a'\  Width  25",  Depth  D". 
Less  tubes  and  batteries  sdo  oo 
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West  of  Rockies,  $26.50 
In  Canada,  $35 


The  S AAL 

Soft  SPEAKER 

combines  volume  with  a  velvet  tone 


SAALJr. 


WL-5la/Bocl,.Vj.S2 
InCanada.  S27.SC 


The  Siial  Soft  Spcnkcr  Unit 
is  an  example  of  (he  cnre 
with  which  the  entire 
■pcnkvr  I*  matiuf.icturcd. 
The  diaphragm  Is  coil' 
ncclcd  to  the  armature  bv 
a  pin  which  trnnsinili  the 

the  diaphragm  as  a  push 
and  pull  movement.  There 
arc  no  sprinilti  to  snap  the 
diaphratciti  back  into  place. 
This  explains  why  the  unit 
cannot  bo  blasted  and  does 
not  Bel  out  o(  order.  In  at- 
tachlnK  the  pin  to  the  dlo' 
[ihraiim  it  is  threaded  for  n 
nut.  These  threads,  200  t< 


IN  buying  a  radio  reproducer  your  customers 
need  no  longer  choose  between  volume  and 
tone  quality.  You  can  now  sell  them  a  speaker 
with  both.  The  Saal  Soft  Speaker  combines  vol- 
ume with  a  velvet  tone. 

The  Saal  has  no  blare,  no  blast,  no  metallic 
ring.  It  is  not  a  fad.  It  is  a  faithful  reproducer  of 
radio  programs.  It  is  properly  constructed  for  the 
accurate  reproduction  of  sound.  It  is  not  straight- 
necked  like  a  trumpet.  The  neck  is  curved  like 
a  saxophone,  the  most  melodious  of  all  instru- 
ments. From  the  reproducing  unit  to  the  edge  of 
the  bell  is  one  unbroken  taper  —  one  even,  un- 
broken enlargement  of  sound. 

The  Saal  Soft  Speaker  is  made  to  last  a  life- 
time. The  neck  is  of  aluminum.  The  bell  is  of 
genuine  Bakelite.  There  is  no  wood,  no  tin,  no 


composition.  It  has  nothing  to  warp,  crack,  wear 
out  or  deteriorate.  The  reproducing  unit  is  of 
all-metal  construction,  and  cannot  be  harmed  or 
"blasted"  by  the  loudest  receiver.  It  maintains 
its  tone  with  any  volume.  There  is  no  adjust- 
ment knob  to  complicate  tuning. 

In  appearance  the  Saal,  with  its  large  black 
bell,  black  crackle  throat  and  graceful  lines  is 
the  aristocrat  of  horns.  Also  furnished  with  a 
brown  bell  and  gold  or  silver  stippled  throat  at 
$5  extra. 

The  Saal  Soft  Speaker  is  manufactured  by  a 
company  long  experienced  in  the  music  busi- 
ness. It  is  guaranteed  to  give  the  user  satisfaction. 
It  is  thoroughly  advertised.  A  large  plant  insures 
prompt  delivery.  Order  through  your  jobber. 
Jobbers  write  to  us. 


8IPIEAIKIEIRL 


's  sinndard. 


r  thai 


Volume  with  Tone  Quality 

Manufactured  and  guaranteed  by  H.  G.  SAAL  COMPANY,  1800  Montrose  Ave.,  Chicago,  III. 
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FROM  OUR  CHICAGO  HEADQUARTERS— (Continued  from  page  ISO) 


rc.Milt  \v.is  a  second  demonstration  In  the  pal- 
ace, courl  atfaclies  being  grouped  in  the  back- 
ground while  the  picture  was  snapped. 

One  page  of  the  Radiogram  is  devoted  to  a 
group  of  pictures  showing  the  Zenith  portable 
broadcasting  station  WJAZ  climbing  Pikes  Peak 


and  other  points  in  the  Rocky  Mountains.  The 
station  is  now  in  Los  Angeles,  and  will  soon 
start  on  a  tour  of  the  Southwestern  section  of 
the  country,  returning  to  Chicago  about  the 
first  of  the  year.  The  station  has  proved  of 
help  to  dealers  wherever  it  has  appeared. 


Mid- Western  Atwater  Kent  Dealers  Hear 
Addresses  and  View  Fall  Line  at  Meeting 

Meetmg  Sponsored  by  Sampson  Electric  Co.,  Distributor,  and  Atwater  Kent  Co.,  Attended  by  400 
Trade  Members— 1925-1926  Policy  Outlined  by  V.  J,  Collamore.  Atwater  Kent  Sales  Manager 


Chicago,  I 
Electric  Co, 


'  I  .     5rriti;inl>.  , 
.'ill!   SoA,ah  .Mi,  I 
i-inhuior.  i;i  IIImi 
collabor,itipn  wi 


-The  Sampson 
.:,in  avenue,  At- 
i>  and  northern 
the  Atwater 


facturer,  distributor  and  dealer  in  one  big  fam- 
ily. Mr.  Collamorc,  during  the  course  of  his 
address,  stated  lliat  the  Sampson  Electric  Co. 
had   assumed   the   largest   single   contract  for 


Atwater  Kent  Dealers  Present  at  Banquet  in  the  Congress  Hotel 


Kent  Mfg.  Co.,  of  Philadelphia,  Pa,,  sponsored 
an  important  meeting  of  dealers  in  this  territory 
on  Wednesday.  August  26.  The  meeting  proper, 
with  the  display  of  Atwater  Kent  radio  prod- 
ucts, was  held  in  the  Balloon  Room  of  the 
Congress  Hotel.  The  conclave  opened  al  one- 
thirty  in  the  afternoon  and  was  attended  by 
four  hundred  people,  well  over  three  hundred 
dealers  being  represented,  one  of  the  largest 
gatherings  of  the  kind  ever  held  here. 

Interesting  Addresses 
The  afternoon  was  given  over  to  addresses 
by  executives  of  the  Atwater  Kent  Mfg.  Co., 
and  other  men  of  note  in  Ihe  radio  industry. 
Russell  Davis,  sales  representative  for  the  At- 
water Kent  Mfg.  Co.  in  the  Middle  West,  ad- 
dressed the  dealers  on  the  Atwater  Kent  line 
in  general,  explaining  the  various  features  of 
Ihe  receiving  sets  and  loud  speaker.  Benjamin 
Slauffer.  treasurer  of  the  Pooley  Co.,  of 
Philadelphia,  described  the  process  used  in  the 
manufacture  of  Pooley  cabinets  equipped  with 
Alwater  Kent  receiving  sets,  devoting  quite  a 
bit  of  attention  to  the  materials  used  in  their 
construction. 

V.  J.  Collamore,  sales  manager  of  the  At- 
water Kent  Mfg.  Co..  outlined  to  the  visiting 
dealers  the  192S-I926  policy  of  his  firm.  He 
stressed  the  fact  that  Atwater  Kent  uses  every 
resource  to  co-operate  with  the  distribulor,  and. 
through  the  distributor,  with  the  dealer,  in  an 
effort  to  cement  each  link  in  the  merchandis- 
ing chain  firmly  together  and  unite  the  manu- 


.Alwalcr  Kent  radio  products  of  any  distributor 
upon  the  list. 

John  Sterling,  of  Barton,  Diirstine  &  Os- 
liorne.  New  York  City,  Atwater  Kent  advertis- 
ing counsel,  also  delivered  an  address,  choos- 
ing as  his  subject  "Over  a  Period  of  Time," 


He  described  various  methods  which  might  be 
ulili-/cd  by  the  dealer  in  selling  radio  products. 
H.  G.  Cauda,  of  the  same  firm,  outlined  the  ex- 
tensive advertising  program  being  sponsored  by 
the  Atwater  Kent  Mfg.  Co.,  and  which  will  in- 
clude newspapers,  national  magazines,  farm  pa- 
pers, publicity  through  radio  broadcasting  and 
billboards.  He  also  told  the  dealer  of  the 
many  helps  which  were  to  be  given  him,  such 
as  co-operative  newspaper  advertising,  window 
display  material  and  general  material  for  dis- 
tribiilioii  to  the  consumer. 

G.  F.  Rcini,  of  the  Curtis  Publishing  Co.,  in 
his  lalk,  laid  stress  upon  the  value  of  advertis- 
ing, the  connection  between  the  manufacturer 
and  the  distributor,  and  the  necessity  of  just 
as  close  tie-up  between  these  two  factors  and 
the  dealer.  He  was  followed  by  H.  J.  Craw- 
ford, radio  advertising  department  of  the  Chi- 
cago Tribune,  who  pointed  out  the  splendid 
results  which  followed  the  extensive  .-X I  water 
Kent  campaign  of  last  Fall  and  Winter. 

The  dealer  meeting  was   presided   over  bv 
I'cter  Sampson,  president  of  the  Sampson  Elec- 
tric Co.,  who  delivered  a  short  but  forceful  talk 
A\  the  close  of  the  meeting.     He  pointed  out 
Ihe  tremendous  task  confronting  the  Sampson 
Electric  Co.  with  regard   to  distribulion,  and 
-  stated  that  his  firm  was  expecting  co-operation 
of  each  and  every  dealer  in  this  territory. 
Banquet  Closes  Meeting 
A  banquet  was  held  at  6:.10  o'clock  in  the 
Gold  Room  of  the  Congress  Hotel,  attended  bv 
Ih  rce  hundred.    The  dinner  was  followed  by  a 
program   of  entertainment   participated    in  bv 
radio  stars  from   Chicago   stations   and  from 
KDKA  of  Pittsburgh,  Pa. 

.'\lwaler  Kent  officials,  in  conimcnting  upon 
Ihe  meeting,  stated  that  it  was  the  largest 
gathering  of  this  type  which  they  had  ever  at- 
tended, and  that  it  was  conducted  in  such  fash- 
ion as  was  certain  to  bring  about  close  co- 
operation and  a  spirit  of  fellowship  between 
the  Sampson  Electric  Co.  and  its  Illinois  and 
northern  Indiana  dealers. 


Harry  Alter  Co.  Shows 

Fall  Line  of  Radio  Sets 

Advance  Showing  of  Fall  Models  by  Chicago 
Wholesaler  at  the  Hotel  La  Salle  Interests 
Trade— Address  by  Alex  Eiscmann 

Chicago,  III.,  September  4.— The  Harry  Alter 
Co.,  prominent  Chicago  jobber  of  radio  prod- 
ucts. In  this  city,  sponsored  an  advance  showing 
of  radio  sets,  loud  speakers,  accessories  and 
parts  in  the  Red  Room  of  the  Hotel  La  Salle, 
on  the  evening  of  August  19.  The  products' 
distributed  by  the  jobbing  house  were  display- 
ed, including  Freed-Eisemann  receiving  sets  in 
both  table  and  console  models,  Farrand-Godley 
loud  speakers,  Brandes  loud  speakers,  cabinets, 
head  sets,  phonograph  attachmcnls,  and  audio 
transformers.  Frost  Musette  loud  speakers  and 
parts,  Cunningham  radio  tubes,  the  "Unipower," 
latest  product  of  the  Gould  Storage  Battery 
Co.,  Fansteel  chargers  and  "B"  current  supply, 
and  Kolster  radio  receiving  sets,  including 
Model  A  six-tube,  B  six-tube,  B  eight-tube,  and 
C  eight-tube  styles. 


A  Sound  Investment.  That's  just 
what  this  horn  is  in  the  true  sense 
of  the  word. 


A  speaker  lliat  fills  the  need  of  every  dealer  tor  a  cmick  sellins 
iiualily  article-ot  every  owner  who  wants  a  real  speaker  witii 
eanty,  volume  and  efficiency,  at  a  low  price.  Heavy  cast 
alnm.nuin  throat  eliminates  all  raucous  "noise,"  antl  preserves 
original  brilliance  of  tone  of  voice  or  instrument.  Complete  al 
?16  retail.  Horn  and  base  sold  without  unit,  if  desired  Order 
a  sample  today.  ' 

LAKESIDE  SUPPLY  COMPANY 

73  W.  Van  Buren  St.  Chicago,  III. 


The  program  opened  at  eight  o'clock  with  en- 
tertainment by  radio  stars   from   local  broad- 
casting stations,  including   Fannie   and  Eddie 
Cavanaugh,  popular  team  from  AVTS.  and  the 
Langdon  Brothers,  guitar  artists  from  WEBH, 
The  entertainers   were   followed   by  several 
speakers,  all  men  prominent  in  the  radio  nian- 
ttfacturing    and    merchandising    fields.  Alex 
Eisemann.  president  of 
Freed-Eisem{inn  Radio 
Corp.,  New  York  Cily, 
delivered  an  address  lo 
t  h  e    visiting  dealers, 
stressing  the  policy  of 
his  firm,  and  the  iron- 
clad   guarantee  under 
which  dealers  and  job- 
bers now  are  privileged 
to  operate.  He  pointed 
Harry  Alter  out  that  there  are  now 

lorty  Freed-Eisemann  distributors,  each  pro- 
icctcd  by  an  exclusive  territorial  franchise,  and 
that  dealers  were  j^iven  the  same  safeguard, 

M.  Ma.x.  merchandise  manager  of  Gimbel 
Brothers,  New  York,  also  delivered  a  talk  of 
an  inspiring  nature  to  his  listeners.  Mr,  Max 
IS  one  of  the  foremost  authorities  on  radio  re- 
laihng.  and  the  dealers  received  many  beneficial 
merchandising  hints  and  ideas  from  his  address. 

Other  speakers  on  the  program  were  N.  R 
I'-'lli,  sales  director  of  the  Freed-Eisemann 
l^^dio  Corp;  Paul  L.  Cornell,  of  Homman, 
I  archer  Si  Cornell,  New  York,  Freed-Eisemann 
advertising  counsel,  and  Dr.  C.  W.  Baike,  in- 
ventor of  the  Balkite  battery  charger,  who  talk- 
ed on  the  manufacture  and  materials  used  in  the 
fonstruction  of  the  popular  Fansteel  Products 
Co.  charger. 

The  di.splay  and  dealer  meeting  were  under 
Ihe  supervision  of  Harry  Alter,  president  of  his 
firm,  and  Max  Geisslcr,  advertising  manager  of 
(Coiiliiiucd  on  page  154) 
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The  Two  Tables  Have  Broken 
All  Previous  Sales  Records 


Vitanola  Radio  Table  No.  1032 


Dealers'  Price 


$15A" 


in  lots  of  less  than  25.  Quantity 
price,  $15.50  less  10%  f.  o.  b.  our 
factory  in  Saginaw,  Mich. 


Heighl  29' 
Widlh  38" 
Deplh  18" 


TjOTH  of  these  cabinet-tables  are  made  of  finest,  selected  gum 
wood;  are  finished  in  mahogany,  two  tone  effect  with  gold  scratch 
line.     Both  have  built-in  horn.    No  loud  speaker  unit.  Acoustically 
correct,  attractive,  economical. 


Vitanola  Radio  Table  No.  1031 


Heiahl  30" 
Wjdih  32" 
Dell.  15" 


Dealers'  Price 


in  lots  of  less  than  25,  Quantity 
price,  $12.50  less  10%  f.  o.  b.  our 
factory  in  Saginaw,  Mich. 


Send  Today  tor  Samples  of  these  Ready  Sellers— Prompt  Deliveries  ! 

New  Model  Vitanola  Phonographs  how  Ready  for  Delivery.  Send  for 
lUttslrations  and  Exceptionally  Attractive  Wholesale  Discount. 

VITANOLA  TALKING  MACHINE  CO. 

M.  C.  SCHIFF,  President 

829  AMERICAN  FURNITURE  MART  BUILDING       ::       CHICAGO,  ILL. 
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Harry  Aller  Co.  About  150  dealers  were  pres- 
ent, a  larg-e  number  coming  from  distant  points 
in  Indiana  and  Illinois.  The  showing  was  a 
distinct  success,  according  to  the  Harry  Alter 
Co.  officials,  a  number  of  new  accounts  were 
secured,  and  a  creditable  amount  of  business 
placed. 


Reichmann  Co.  Expands 

Manufacturing  Facilities 

Consistent  Gains  in  Demand  for  Its  Radio 
Products  Compelled  Expansion — Now  Oc- 
cupying 100.000  Square  Feet  of  Floor  Space 

Chicago,  III..  September  5.— The  Reichtnann 
Co.,  manufacturer  of  Islodyne  radio  receiving 
sets,  Thorola  loud  speakers,  loud  speakers  for 
phonographs,  reproducing  transformers  and 
coiis.  recently  expanded  its  plant  at  174.^  West 
Seventy-fourth  street,  this  city,  to  care  for  ad- 


ditional business  until  100,000  square  feet  of 
floor  space  are  occupied.  Tlie  plant  is  now 
equipped  with  modern  machine  shops,  tool  shop, 
bakclite  molding  plant,  woodworking  plant, 
drying  room,  in  addition  to  the  large  space  de- 
voted to  manufacturing  and  assembling, 

"In  New  York  and  New  England  States  alone 
orders  have  been  received  for  eiglit  carloads 
of  Islodyne  receivers  and  Thorola  loud  speak- 
ers," recently  slated  E.  S.  Reidcl,  sales  manager 
of  the  Reichmann  Co.  "In  the  central  West 
orders  have  been  pouring  in,  tliree  of  the  largest 
jobbers  in  Minneapolis  sending  in  for  a  carload 
each  to  take  care  of  present  orders.  For  the 
first  time  in  four  years  the  farmers  of  this  dis- 
trict are  optimistic  about  their  crops  and  are 
buying  radio  apparatus.  On  the  West  Coast," 
he  continued,  "the  Thorola  representatives,  M. 
I.  Friel,  San  Francisco;  E.  P.  Denham.  Seattle, 
and  W.  A.  Brenncman,  Los  Angeles,  report  the 
line  has  just  been  introduced  but  is  already 
showing  phenomenal  sales." 


Reichmann  Woodworkmg  Plant 
The  bakelite  plant  lias  just  been  inslallcd  to 
mold  loud  speaker  bells  and  other  parts  that 
require  this  form  of  material.  The  Thorola 
Junior,  a  new  model  loud  speaker,  is  equipped 
with  a  11  J/<-inch  bakelite  bell,  of  the  curvex 
type,  and  remarkable  ■^ales  are  said  to  have  been 


^ylnd  now  the  final  radio  set 
-the  Deresnadyne  operating 
from  the  Hght  socket 

complete  receiver  employing  no  batteries 


FOR  chose  who  want  a  radio  receiver 
second  ro  none,  both  in  convenience 
and  performance,  the  Deresnadyne  will 
settle  the  question  ofwhichset  to  buy.  It 
is  a  complete  set  requiring  no  added 
equipment.  A  set  installed  by  merely 
plugginginthelight  socket.  A  set  requir- 
ing no  attention  and  always  ready  to  op- 
erate ac  full  power.  A  set  which  does 
not  choose  between  tone  quality  and 
volume,  nor  between  seleaivity  and 
distance. 

The  Deresnadyne  employs  no  batter- 
ies. It  is  equipped  with  a  power  unit 
which  furnishes  all  necessary  current 
from  the  light  socket.  This  unit  is  en- 
tirely noiseless — a  permanent  piece  of 
equipment,  with  no  bulbs  and  nothing 
to  adjust,  wear  out,  replace,  recharge  or 


renew.  It  performs  at  all  times  exactly  as 
do  batteries  when  these  are  new  and  fully 
charged. 

The  Deresnadyne  includes  all  acces- 
sories except  cubes.  Its  compaanesshas 
made  possible  radical  improvements  in 
appearance.  The  power  unit  and  speaker 
are  included  in  the  cabinet.  There  is 
nothing  more  co  buy  and  no  furcher  ex- 
pense ocher  than  household  current 
(110-120  AC60  cycle)-about  1-lOcper 
hour  of  aaual  use.  The  only  connection 
necessary  is  the  ground  wire.  Price$365. 
Also  the  Deresnadyneilat  $125  and  III 
at  $165,  receivers  employing  the  Deres- 
nadyne circuit  but  requiring  the  usual 
battery  and  aerial  equipment.  Dealers: 
Order  through  your  jobber.  Jobbers: 
Write  to  us. 


D 


cylndrews  t 
'T^adio  KecemngSet 


ANDREWS  RADIO  CORPORATION  ■  ,4>4  S  WABASH  AVENUE  ■  CHICAGO 


J 


Reichmann  Tool  and  Machine  Shop 
I  liorola  loud  speaker  is  now  ccjuipiicd  with  a 
gooseneck-shaped  horn  with  a  gold-banded 
throat.  The  bell  is  composed  of  bakelite  and 
the  process  is  said  lo  be  the  largest  single  piece 
of  molding  that  has  ever  been  attempted. 

The  Reichmann  production  schedule  for  the 
coming  season  is  planned  on  a  basis  of  9,000,000 
units  minimum,  and  executives  of  the  firm  be- 


Loud  Speakers  in  Racks  Ready  to  Ship 
lieve  that  this  will  mean  twelve  or  thirteen  mil- 
lion for  the  year. 

Reichmann  radio-products  will  be  supported 
by  a  very  comprehensive  advertising  campaign. 
Full-page  advertisements  in  the  Saturday  Eve- 
ning Post  will  appear  at  regular  intervals 
throughout  the  season,  the  schedule  starting  in 
September.  Other  general  publications  to  be 
used  in  the  advertising  program  include  Col- 
lier's, Atlantic  Monthly,  American,  Review  of 
Reviews,  Harper's  Magazine,  Scribner's,  World's 
Work,  National  Geographic  Magazine,  and  the 
Red  Book. 

The  radio  mediums  which  will  be  utilized  in- 
clude Popular  Radio,  Popular  Science  Monthly, 
Radio  Trade  Directory,  Talking  Machine 
World.  Q.  S.  T.,  and  Radio  Dealer.  Newspa- 
pers will  also  receive  a  considerable  portion  of 
advertising  on  the  Thorola  loud  speakers  and 
the  Islodyne  receiver. 


J.  L.  McWeeny,  district  manager  for  the 
SIceiK'r  Radio  Corp.  with  h(-adc|uariers  in  Chi- 
cago, spent  the  last  two  weeks  at  the  home 
office  of  the  corporation  in  Long  Island  City. 
Hrs  visit  was  primarily  for  the  purpose  of  in- 
creasing (he  quota  of  Sleeper  sets  to  be  shipped 
into  his  territory.  He  states  that  the  problem 
is  not  to  get  orders  for  the  new,  popular  priced 
models,  but  to  fill  the  insistent  demand, 
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RADIO  i/TUBES 


Since  1915 — Standard  for  All  Sets 


TYPES, C-3OTA;-C-299-C'-300C-ll'C-12,L 


IN  THE  ORANGE  iSND  BLUE  CARTON 


Whenever  perfection  is  approached  in  any  manufactured  product,  the  qualities  of  that  prod- 
uct soon  become  known  to  the  great  American  public.  Thus  it  has  been  with  Cunningham 
Radio  Tubes.   From  Maine  to  California,  from  the  Florida  Keys  to  Puget  Sound,  they 
have  made  themselves  known  in  millions  of  American  homes.    Throughout  the  nation 


these  tubes  are  now  associated 
That  you  may  come  to  know 
radio,  when  every  variation 
ated,  install  Cunningham 
socket  of  your  receiver, 
the   laughter   of  clear, 
the    human    voice  like 


something  not 


with  all  that  is  best  in  radio, 
the  delight,  the  charm,  of 
of  tone  is  flawlessly  recre- 
Radio    Tubes   in  every 
Then   music   becomes  like 
swift-flowing    water;  and 
quite    human    but  divine. 


Home  OHice;  182  Second  Street 
San  Francisco 
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Demonstrations  of  the  "Panatrope,"  New 

Brunswick  Instrument,  Creates  Interest 

New  Sound-Reproducing  Instrument  to  Be  Brought  Out  by  Brunswick  Co.  Demonstrated  in  East- 
ern Headquarters  in  Comparison  With  Old-Type  Phonograph  Proves  Successful 


The  announcement  made  in  The  World  last 
motii]]  of  the  new  sound-reproducing  instru- 
ment and  recording  medium  perfected  for  the 
market  by  tlic  Bmnswick-Iialke^Collendcr  Co. 
naturally  aroused  wide  interest  in  trade  circles, 
and  this  interest  was  further  liciglitcncd  when 
shortly  thereafter  llic  Brunswick  Co.  gave  a 
demonstration  of  the  new  instrument,  calfcd  tite 
"Panatropc."  al  the  Eastern  licadtiuarters  of  the 
company  in  New  York  City,  where  there  was 
a  large  gathering  of  newspapermen  and  prom- 
inent nieTiibers  of  the  trade. 

The  demonstration  served  to  convince  those 
provileged  to  witness  it  that  there  was  still 
room  for  some  wonderful  development  iii  llie 
phonograpli.  and  that  tliat  instrnmeTit  had  not 


by  any  means  run  its  course  as  a  factor  for 
entertainment  and  education. 

New  Type  Records  Used 
'I'lie  records  used  in  the  demonstration  were 
those  made  by  the  new  electrical  recording 
process,  but  of  a  type  that  may  be  played  on 
phonographs  already  on  the  market.  Records 
made  througii  the  complete  use  of  the  new  re- 
cording process  and  capable  of  playing  steadily 
for  a  half  hour  or  longer  are  now  in  prepara- 
tion and  will  be  placed  on  the  market  shortly, 
but  these  will  be  playable  only  on  the  Pana- 
trope. 

In  carrying  on  the  demonstration,  a  number 
of  selected  records  were  played  on  the  standard 
Brunswick  phonograph,  a  Tudor  console,  and 


Cash  in 

on  the 

popular 
demand 

for 

these  new  Radio  Service  Instruments 

—  Reduce  Your  Service  Cost  As  Well  — 


THE 


NEW  UNIVERSAL 


TUBE  TESTER 


The  new  Universal  Sterling  Tube  Tester  is  the  newest  creation  in  testing  instruments.  Tubes 
can  be  readily  tested  in  the  set,  as  shown  in  the  above  illustration.  This  tester  is  featured  by 
a  plate  and  filament  emission  meter  and  a  plate  milliammcter.  By  its  use  the  set  owner  may 
determine  the  plate  current  and  hence  the  amplifying  value  of  tubes,  without  disturbing  his  set. 
May  be  used  for  both  large  and  small  tubes.  It  is  also  valuable  for  testing  "B"  batteries  and 
for  locating  weak  sockets,  wiring  leaks  and  transformer  troubles.  Anyone  can  ooerate  this 
instrument  and  with  the  use  of  a  table  furnished  with  it.  determine  whether  tubes  are  good, 
fair  or  poor  amplifiers.    List  Price,  $18.00. 


The  New  Sterling  Tube  Reactivator 

New  and  definite  results  in  tube  reactivation  arc  obtained  with 
this  instrument  because  it  is  equipped  with  a  filament  emission 
luclcr.  This  meter  indicates  whether  reactivation  is  neces- 
sary, and  measures  tube  filament  emission  after  treatment. 
Invaluable  for  matching  tubes  in  sets— a  profit  maker  for  the 
dealer— a  tube  saver  for  the  set  owner.  Reactivates  UV-201A, 
C-301A,  UV-I99,  and  C-299  types  of  tubes.   Specify  cycle  for 

no  volt. 

List  Prices  50-60  cycle  $12.50  and 
25-40  cycle  $14.00 

Music  dealers  selling  radio  sets  eannot  afford  to  he  wtllwiit 
Sterling  Radio  Equipment. 


Slwllne  and  reartivalors  art 

nnJnnilly  sdrfrUsed.  TTiff  an 
b»ct«<J  b7  eigJiliai  yoare  of  Sterlina 


The  STERLING  MANUFACTURING  CO. 


2831-53  Prospect  Ave. 


Cleveland,  Ohio 


then  played  again  on  the  Panatrope  liou.sed  in  a 
similar  cabinet.  Tlie  difference  in  tone  quality, 
and  particularly  in  volume,  was  striking,  for  it 
is  possible  on  the  latter  instrument  to  step  up 
the  volume  according  to  desire,  a  control  being 
provided  which  permits  of  five  degrees  of  am- 
plification. The  reproduction  of  both  vocal  and 
instrumental  selections  on  the  Panatrope  ap- 
peared to  make  a  strong  impression  on  those 
who  witnessed  the  demonstration.  The  first 
record  demonstrated,  particularly  when  placed 
on  the  Panatrope  after  having  been  played  on 
the  ordinary  machine,  proved  a  genuine  surprise 
to  the  audience  and  was  received  with  much 
applause. 

At  the  start  of  the  proceedings,  H.  A.  Beach, 
Eastern  manager  of  the  phonograph  division  of 
the  Brunswick  Co.,  made  a  brief  address  out- 
lining the  purpose  of  the  demonstration  and 
then  introduced  Ralph  H.  Townsend,  one  of  the 
engineers  of  the  Brunswick  Co.,  who  has  been 
largely  responsible  for  the  development  of  the 
new  recording  method  and  the  new  reproducing 
instrument,  and  who  explained  some  of  the 
details  of  the  Panatrope. 

What  the  Panatrope  Is 
Following  the  demonstration,  D.  P.  Fieri,  ra- 
dio expert  with  the  Brunswick  Co.,  went  into 
further  details  regarding  the  features  of  the  in- 
strument, explaining  that  it  was  not  designed  to 
compete  with  or  replace  radio,  but  rather  to 
help  it.  He  explained  that  the  outstanding  fea- 
tures of  the  new  development  were:  first,  electri- 
cal recording  by  a  new  process;  secondly,  mag- 
netic reproduction;  third,  the  use  of  a  cone 
made  of  paper  and  operated  by  electrical  im- 
pulses in  place  of  the  usual  horn,  which  he  de- 
clared was  now  obsolete,  and  fourth,  the  inclu- 
sion of  a  special  jack  by  means  of  which  any 
radio  may  be  attached  to  the  Panatrope,  the 
cone  of  which  acts  as  an  ideal  loud  speaker. 

The  Panatrope  embodies  among  other  features 
three  radio  tubes  to  provide  for  amplification, 
these  tubes  being  operated  from  the  ordinary 
lighting  circuit,  thus  eliminating  both  A  and  E 
batteries.  The  current  used  to  operate  the  in- 
strument may  also  be  used  to  operate  the  radio 
set,  thus  making  unnecessary  the  use  of  bat- 
teries. 

In  reproducing  the  records  made  by  the  elec- 
trical recording  process,  and  which  in  appear- 
ance resemble  the  ordinary  type  of  records,  the 
soundbox  is  replaced  by  a  special  unit  in  which 
a  needle  of  the  ordinary  type  is  inserted.  This 
needle,  it  was  explained,  picks  up  the  mechani- 
cal vibrations  from  the  record  and  through  the 
medium  of  a  reed  and  suitable  magnets  iji  the 
reproducing  unit  transforms  the  mechanical  vi- 
brations into  electrical  impulses.  These  im- 
pulses are  amplified  through  the  use  of  radio 
tubes,  and  sent  out  into  the  air  through  the 
medium  of  the  cone.  The  instrument  is,  In  a 
general  sense,  a  combination  of  the  principles 
of  the  radio  and  the  phonograph. 

It  was  emphasized  that  the  records  made  by 
the  new  process,  such  as  those  demonstrated, 
were  capable  of  producing  unusually  excellent 
results  on  all  types  of  phonographs,  being  supe- 
rior to  the  ordinary  records,  but  naturally  most 
effective  when  played  on  the  Panatrope.  Like- 
wise, records  of  ordinary  make  may  be  repro- 
duced on  the  Panatrope  with  unusually  fine  ef- 
fect, a  fact  that  was  demonstrated. 


"Sneezing  Song"  Recording 
Made  for  Gennett  Catalog 

Vernon  Dalhart  recently  recorded  for  Gennett 
records  a  "Sneezing  Song"  that  ofRcials  of 
the  Starr  Piano  Co.  feel  will  be  an  exceptional 
seller  because  of  the  vogue  for  novelty  records. 
Vernon  Dalhart  has  a  large  following  among 
Gennett  record  buyers,  as  is  evidenced  by  the 
big  sales  of  liis  recordings,  such  as  "The  Pris- 
oner's Song,"  "The  Little  Rosewood  Casket" 
and  others.  "The  Blue  Ridge  Mountain  Blues," 
coupled  with  "The  Lightning  Express,"  both 
sung  by  Mr.  Dalhart,  will  be  released  shortly. 
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MaiwoI-A-]t55 


SEE  OUR  DISPLAYS 
AT  THE  SHOWS 
12-19— Grand  Central  Palace 
10-16 — Denver,  Colo. 
17-23 — 23nl  Reginicnl  Arnuir). 
Brooklyn. 


e  Great  NewMarwol 

lactory  Backs  up  tkeunclianqing 

Demand  fortius  outstanding  radio  success 

A  complete  Line  from  ^(f^Jl^O. 

-ers  greater  sales  possibilities 
than  ever 

he  demand  for  a  quality  set  at  popular  price, 
put  Marwol  into  the  first  rank  of  best  sellers 
last  season. 

Quality  performance,  price  maintenance,  prompt 
delivery,  no  overstock  policy,  kept  it  in  the 
front  rank. 

Now,  for  1926,  Marwol  will  be  a  bigger  success 
than  ever,  because  the  Marwol  line  is  now 
complete  in  every  detail. 

There  is  a  Marwol  set  at  every  price  to  meet 
every  radio  need  and  demand,  and  a  manufac- 
turing force  behind  it  to  insure  its  delivery. 

The  Marwol  at  $36,50  has  the  same  efficient 
circuit  as  the  set  at  $130.  No  matter  what  your 
trade  demands  in  and  of  radio,  the  Marwol  line 
enables  you  to  make  the  sale. 

No  such  radio  values  have  ever  been  known  or 
ever  been  offered.  No  radio  retailer  is  doing 
justice  to  himself  or  his  profit  sheet,  who  does 
not  investigate  Marwol  and  consider  it  in  his 
Fall  business  building  plans. 

The  complete  Marwol  line  and  the  powerful  Mar- 
wol adverrising  policy  behind  it,'  is  pictured  and 
described  in  the  Marwol  sales  book.  Write  for  it. 


Mai-wol  Six  ilOO 


Marwol  Port:il>le  .. 
Console  Table  .... 
Phonograph  Panel 
Home  Builder  .... 
Loud  Speaker   


.$115.00 
..S40.00 
..$45.00 
. .  S35.50 
, .  .320.00 


Marwol  Radio  Corporation 

546-548  Broadway,  New  York 

liaprcsviUed  by 

S  S.  Byrd,  I'hilatlelphia— The  Barsook  Co.,  C.hivano—].  V.  Mcyii,  kunsus  Cily— Dungan-Slcrnficlil,  Cliiciimi— C.  L.  S.  Holmes,  Minneapolis— I.  D.  Tulllc  Cii., 
Dallns— Jack  Huracli  Co.,  Denver — R.  T.  Cnrr,  Sjiokane— CIms.  Sncngcr,  Cleveland— Marshunk  Sales  Co.,  Las  Angeles— C.  E.  Gay,  Portland,  Ore. 
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Annual  Outing  of  Talking  Machine  and 

Radio  Men,  Inc.,  Was  Great  Success 

More  Than  Two  Hundred  Dealers  and  Their  Friends  Enjoyed  Sail  to  Bear  Mountain— Sports  and 
Good  Time  Reigned — Annual  Affair  One  of  Best  in  History  of  Association 

The  annual  outing  of  the  Talking  Machine  played  belwecn  llic  "peddlers"  and  tlie  "jobbers." 

&  Radio  Men,  Inc.,  came  off  according  to  schcd-  The  scorckccper  ran  out  of  paper  before  the 

ule  on  Wednesday,  Seplember  2,  and  proved  up  end  of  the  second  inning  so  tlial  no  figures  are 

to  the  mark  in  every  respect.    Over  200  mem-  available,  but  althougli  some  of  tlie  players  will 

bers  of  the  associafion  and  iheir  friends  par-  probably  rcrinirc  several  days  to  recover  from 

ticipating  rn  what  was  a  real  family  picnic,  even  tlie  strain,  it  can  be  said  wilhout  m.'ihcc  that 


Ibe  card  dealing  contests,  both  at  the  Park  and 
on  t!ic  boal.  The  results  of  niost  of  the  games 
appeared  to  bear  out  the  Biblical  declaration 
that  "to  tliose  thai  hath  shall  be  given." 

After  an  enjoyable  afternoon,  the  party  re- 
lumed on  Ibe  Day  Line  boat  New  York,  well 
satisfied  with  the  success  of  the  day. 

Sol  Lazarus  was  chairman  of  the  entertain- 
ment committee,  and  he  and  his  co-workers  are 
to  be  corigratulated  upon  the  success  of  their 
efforts  even  to  the  extent  of  prevailing  upon 
Ren  Sl-Iviu  and  His  Orchestra  to  accompany 
the  picnicker-  ,iiul  play  for  dancint;  on  the  boat 


Metropolitan  Dealers.  Sales  People  and  Families  at  Talking  Machine  and  Radio 


though  a  salesman  now  and  then  took  advan- 
tage of  an  opportunity  to  book  an  elusive  order. 

The  party  left  New  York  for  Bear  Mountain 
on  the  DeWitt  Clinton  of  the  Day  I.iiie  in  the 
morning  with  all  the  members  properly  tagged 
lo  facilitate  identification,  and  upon  arrival  at 
the  Park  were  imcncdiatcly  conveyed  by  bus  lo 
Bear  Mountain  Inn.  where  an  excellent  dinner 
was  served  to  the  accompaniment  of  much  com- 
edy. Fancy  paper  caps,  balloons  and  noise- 
makers  were  distributed  to  the  guests  and  all 
were  used  to  the  greatest  advantage. 

Following  ihc  dinner  the  members  adjourned 
to  the  bal!  field  where  a  three-inning  game  was 


there  participated  in  the  game  no  one  qualified 
lo  fill  Babe  Ruth's  shoes. 

Next  came  races  of  various  sorts,  among 
them  the  SO-yard  dash  for  members,  won  by 
Louis  Lazarus;  a  50-yard  dash  for  clerks;  a 
50-yard  dash  for  ladies,  won  by  Miss  Duff;  races 
for  boys  and  girls;  a  /at  man's  race;  a  walking 
race  for  ladies,  and  other  events.  The  field 
events  were  followed  by  water  sports,  wliicb 
included  a  number  of  races  and  a  diving  con- 
test. 

For  those  who  were  inclined  lo  lake  their 
exercise  moderately,  there  was  provided  ade- 
quate opportunity  in  the  indoor  gnlf  |::,imes  and 


Now! 

A  100%  Service 
to  OKeh  Dealers 

QKttvRuords 


They  are  records  of  the  right  kind  for  your  customers.  Every 
Okeh  Record  is  a  best  seller.  Every  Okeh  Record  is  a  quick 
Seller.  Every  Okeh  Dealer  is  a  Selling  Dealer.  You  can  be  one 
too.    Write  for  Details. 


General  Phonograph  Corporation 

i\ew  York  Distributing  Division 

15-17  West  18th  Street         ::         New  York  City 


Men's  Outing  at  Bear  Mountain 
on  both  the  going  and  returning  trips.  The 
president  of  the  association,  "Judge"  Kurtz,  his 
head  surmounted  by  a  bright  green  paper  cap, 
was  also  active  in  Seeing  that  all  the  details 
were  handled  properly. 


Herb  Wiedoeft's  Orchestra 

Will  Play  at  Roseland 

Popular  Brunswick  Recording  Aggregation  Has 
Limited  Engagement  at  Broadway  Dance 
Palace — Has  Large  Following 

Herb  Wiedoeft  and  His  California  Orchestra, 
exclusive  Brunswick  artists,  will  open  a  limited 
engagement  September  16  at  the  Roseland,  New 
York,  Broadway's  leading  dance  palace.  The 
Brunswick-Balke-Collender  Co.  is  planning  to 
give  considerable  publicity  to  this  event,  for 
Herb  Wiedoeft  and  his  orchestra  have  attained 
national  success,  its  musical  rendition  of  popular 
numbers  being  entirely  different  and  individual. 
The  first  record  made  by  Herb  Wiedoeft  for 
the  Brunswick  library  several  years  ago  featur- 
ing "Cinderella  Blues"  and  "Shine"  was  an  in- 
stantaneous hit,  and  in  fact  is  still  in  demand 
among  dance  enthusiasts. 

Herb  Wiedoeft  comes  from  a  family  of  tal- 
ented musicians,  his  brother  being  Rudy  Wie- 
doeft, well-known  saxophonist,  and  two  other 
brothers,  Ad  and  Gay,  being  members  of  Herb's 
orchestra.  The  saxophone  section  of  Herb  Wie- 
doeft's orchestra  has  won  recognition  from 
coast  to  coast  and  is  the  result  of  several  years' 
coaching  by  the  leader.  Gene  R  ose  is  the  pian- 
ist and  arranger  of  this  orchestra,  being  a 
graduate  of  the  Royal  Conservatory  of  Music 
at  Budapest  and  a  concert  pianist  of  consider- 
able ability.  Herb  Wiedoeft,  Mr.  Rose  and 
Jesse  Stafford,  the  trombone  player,  have  com- 
posed numerous  tunes  that  have  won  success 
as  outstanding  hits,  including  "Cinderella 
Hhics,"  "Chimes  Blues,"  "Monic  Carlo  Moon" 
and  others. 


Cragun  &  Co..  music  dealers,  Chicago,  III., 
were  recently  incorporated. 
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Dealers'  Stocks  Reduced  in  Anticipation 

of  Good  Fall  Business  in  New  England 

All  Factors  of  the  Trade  Optimistic  Over  the  Outlook — Satisfactory   Sales  Gains — Planning  So- 
nera Conference  of  Dealers — Bob  Steinert  Spending  Honeymoon  in  Italy — Other  Trade  News 

ed  as  "an  electric  appliance  for  relaxation  and 
amusement,"  wliich  is  put  out  by  the  Radio 
Receptor  Co.,  Inc.,  of  New  York  City. 
Unique  Form  of  Radio  Service 
An  important  department,  which  Manager 
ShcwL'll  has  jii^t  created,  and  which  is  subsidi- 
ary, is  the  Aerial  Service  Co.,  which  issues 
tickets  witli  coupons  each  good  for  one  free 
service  call,  said  ticket  to  be  detached  on  the 
co.iiplct  on  of  the  visit.  Through  the  medium 
of  these  tickets  or  coupons  the  company  agrees 
to  make  all  necessary  installations  of  radio  sets 
sold  by  the  dealer  for  the  period  of  one  year 
from  time  agreement  is  made  valid.  To  proper- 
ly handle  ihe  increasing  business  of  his  con- 
cern, Manager  Shewell  has  had  to  increase  his 
sales  force. 

Eastern  Talking  Machine  Co.  Busy 
At  the  headquarters  of  the  Eastern  Talking 
Machine  Co.  one  learns  from  Manager  Herbert 
Shoemaker  that  the  sales  of  Victor  outfits  since 
the  new  scale  of  prices  went  into  effect  has 
been  tremendous — vast,  he  said,  was  the  right 
word.  Business  has  been  so  good  in  fact  that 
Shoemaker  has  not  had  his  traveling  fpen  go 
into  their  territories,  but  they  will  start  off 
shortly,  now  that  the  Fall  season  is  about  on, 
E.  P.  Johnson  to  Springfield  and  western  Mas- 
sachusetts, and  Herman  Fleischman  into  parts 
of  New  Hampshire  and  Rhode  Island.  Mr. 
Shoemaker,  who  has  had  a  very  hard  Summer, 
and  kept  pretly  close  to  business,  spent  the  first 
week  in  September  down  on  Cape  Cod. 
Big  Gains  in  Columbia  Record  Sales 
Manager  Dill  Parks,  of  the  New  England 
department  of  the  Columbia  Phonograph  Co., 
says  that  the  public  is  finally  beginning  to  real- 
ize that  the  New  Process  Columbia  records  are 
of  a  superior  quality  and  about  the  best  on  the 
market,  and  accordingly  the  record  business  of 
tliis  branch  for  August  picked  up  to  the  tune 
of  100  per  cent  in  advance  of  what  it  was  for 
the  same  month  a  year  ago.  The  New  Har- 
mony record,  of  which  samples  had  only  jusl 

iiiii!iiii]iiiiiiiiiioniiiiiiii]iiiii[i!ii!iiii:uiiiiiiiiiiiiiiiiiiiiniiniiDiiiiii:iiiiiii! 


Boston,  Mass.,  September  10, — Now  that  the 
Summer  is  practically  gone  the  talking  ma- 
chine and  radio  trades  are  reviewing  the  ac- 
complishments of  the  past  three  months  and 
casting  iheir  weather  eye  on  the  immediate 
future,  and,  one  is  glad  to  say,  with  a  large 
measure  of  optimism.  The  Summer,  all  told, 
has  not  been  so  very  bad  and  August  made  a 
very  respectable  showing.  With  general  trade 
considerably  on  the  boom  the  future  looks  very 
bright  for  those  who  are  inclined  to  look  at 
the  cheerful  side  of  things.  The  reduction  in 
prices  of  so  many  lines  of  talking  machines 
this  Summer  has  been  a  big  factor  in  stimu- 
lating trade  and  has  gone  a  long  way  to  de- 
crease stocks  both  at  factory  and  in  store.  From 
now  on,  or  at  least  after  Labor  Day,  which 
comes  late  this  year,  everyone  will  be  on  the 
job  and  ready  to  do  his  darndest  to  roll  up 
good  sales  in  his  specialties. 

Cheney  Sales  Corp.  Ready  for  Fall 
The  ofhces  of  the  Cheney  Sales  Corp.,  at  376 
Boylston  street,  have  been  undergoing  quite  a 
transformation,  all  with  an  eye  to  the  better 
handling  of  business.  Manager  G.  Dunbar 
Shewell,  Jr.,  finds  that  already  the  changes  give 
additional  space  for  the  transaction  of  business, 
and  especially  more  ample  accommodations  for 
the  repair  department.  The  Cheney  machines 
have  been  selling  rapidly  ever  since  the  re- 
duced prices  became  operative.  This  depart- 
ment is  now  actively  engaged  in  handling  sev- 
eral propositions,  having  gone  heavily  into 
radio,  of  which  Manager  Shewell  says  his  deal- 
ers want  the  very  best.  His  department  has 
become  New  England  distributor  to  the  trade 
of  the  Thermiodyne,  and  the  parent  company 
is  about  to  start  a  big  advertising  campaign. 
These  sets  are  being  disposed  of  at  very  at- 
tractive prices.  The  company  also  is  distribu- 
tor for  the  Eveready  batteries  and  it  handles  a 
complete  line  of  Ihe  L,  S.  Brach  devices.  One 
of  the  latest  things  that  the  company  has 
hitched  up  to  is  the  super-power  radio,  dcscrib- 


arrived  when  The  World  representative  was  at 
the  offices,  is  bound  to  make  good,  for  Manager 
Parks  stated  that  there  were  orders  for  10,000 
of  them  on  the  books  for  immediate  delivery 
as  soon  as  the  goods  arrive.    There  are  nine- 
teen numbers  in  the  list  and  dealers  seem  to 
have  great  faith  in  them  even  in  advance  of 
d::llvery.     Those    with   whom    Manager  Parks 
has  discussed  trade  conditions  are  enthusiastic 
over  the  prospects  for  a  healthy  Fall  business. 
Moving  Sonora  Stocks 
The  reduced  prices  placed  on  the  Sonora  line 
have  had  a  marked  effect  on  sales  at  the  Colum- 
bus avenue  headquarters  of  the  Musical  Sup- 
ply &  Equipment  Co..  and  Manager  Joe  Burke 
reports  that  in  a  single  day  he  was  able  to  dis- 
pose of  500  machines  to  dealers  and  further 
than  that  in  a  few  weeks  his  quarters  will  be 
quite  cleaned  out  of  this  line.    Meanwhile  the 
new  types  of  Sonoras  are  beginning  to  arrive 
— and  as  a  combination  of  radio  and  talking 
machine,  made  for  the  most  part  in  the  high- 
boy type,  there  is  good  reason  to  believe  that 
this  is  to  be  a  highly  popular  line. 

Plans  Sonora  Dealer  Conference 
Manager  Burke  is  arranging  for  a  conference, 
toward  the  middle  of  September,  of  all  the  New 
England   representatives   handling  the  Sonora 
product.    The  conference  has  been  called  for 
the  Copley-Plaza  and  will  be  presided  over  by 
Mr.  Burke.    Among  those  to  be  present  will 
be  President  S.  O.  Martin,  of  the  Sonora  Co., 
and  Frank  V.  Goodman,  general  sales  manager 
of  the  company,  and  both  of  these  will  address 
the   dealers,    focusing   their   attention   on  the 
plans  for  disposing  of  goods  for  the  coming 
year  and  going  into  the  selling  quality  of  the 
Sonora  line.    The  conference  will  be  an  all-day 
affair  and  luncheon  will  be  served  in  the  hotel. 
Enjoy  Strong  Radio  Demand 
Business   with   M.   Steinert   &   Sons,  whose 
Arch  street  headquarters  are  now  specializing 
on  radio  outfits,  has  been  extremely  gratifying 
and  this  applies  equally  to  the  De  Forest,  the 
Frecd-Eisemann  and  the  Grebe  sets.    In  fact 
business  is  showing  such  good  results  that  the 
third    floor,    where    Henri    DuQuestne,  who 
joined  the  staff  several  months  ago,  has  his 
office,  has  had  to  be  considerably  enlarged.  The 
improvements  will  tend  to  greatly  expedite  bus- 
iness.   Incidentally  the  Steinert  house  has  some 
{Continued  on  page  162) 


Opportunity  Shines  Ahead 

For  the  Victor  dealer  is  coming  a  day  of  tremendous 
opportunity.  Have  you  prepared  for  it  by  merchandis- 
ing your  present  stocks  on  a  big  turnover  and  profitable 
basis  and  accepting  the  opportunity  that  exists  today? 


Oliver  Ditson  Co. 

BOSTON 


Chas.  H.  Ditson  &  Co. 


NEW  YORK 


MIIUiUiiiillHiliUllliniM^ 
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SEnEMnFJi  Is,  192: 


Now  Leads 

95,101 


lines  of 


RADIO  ADVERTISING 


and  the  lead  is  constantly  increetsing 


Here  Are  the  RADIO  ADVERTISING 
Figures  for  the  First  Eight  Months  of  1925: 


'eek-Day 
Sunday) 


LOCAL 
Radio  Advertising 

NATIONAL 
Ra£o  Advertising 

TOTAL 

Radio  Advertising 

115,877 

108,306 

224,183 

48,892 

80,190 

129,082 

51,225 

40,973 

92,198 

26,536 

46,419 

72,955 

22,727 

13,573 

36,300 

Boston  Post:: 

Herald-Traveler  (Week-Oay  and  Sunday) 
Globe  (Week-Day  and  Sunday)  

American  (Week-oay)   

Advertiser    (Week-Day  and  Sunday).  .  . 


For  The  Eight  Months 

The  Post  LEADS  the  Herald-Traveler  by   95,101  lines 

The  Post  LEADS  the  Globe  by   131,985  lines 

The  Post  LEADS  the  American  by  -  -  -  -  151,228  lines 
The  Post  LEADS  the  Advertiser  by  -  -  -  187,883  lines 

Figures  Furnished  by  the 

Boston  Newspapers  Statistical  Bureau 


Tune  in  on  THE  BOSTON  POST  for  Radio  Results  in  New  England 
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Tune  In  on  the  Boslon  Post  for 
Radio  Results  in  Neiv  England 


IThe  territory  of  the  Bos- 
ton Post  is  New  Etigland, 
"Where    Broadcasting  Be- 
gan," the  home  of  17  Broad- 
  cast  stations  of   100  watts 


Possibilities  in 
New  England 


power  and  over,  the  home  of  the  FIKST  radio 
show,  New  England  is  the  birthplace  of  radio; 
radio  was  developed  in  this  territory 

 New   England  has 

1,751,813  families  (lat- 
est U,  S.  Census 
There  are  1.750.OO0 
automobiles  registered 
in  this  prosperous  ter- 
ritory, the  per  capita  bank  balance  is  $375-  Yet 
there  are  only  250.000  radio  sets  in  New  England. 
There  are  more  than  a  million  families  who  are 
radio  prospects  if  YOUR  sales  message  is  deliv- 
ered to  them  in  the  correct  manner. 


The  second  largest 
'radio  show  in  America, 
I  held  in  the  country's 
{second  largest  expo- 
/sition  hall.  The  Boston 
Post  Radio  Show  Sectioniis  ALWAYS  the  year's 
GREATEST  NEW  ENGLAND  RADIO  PUB- 
LICATION. This  yearlit  will  be  bigger  and 
better  than  ever. 


OCTOBER 


V)25 


The  Boston 
Radio  Show 


The 
Medium 


The ,  circulation  of  the 
Boston  Post  is  372,872  daily 
—  359,336  Sunday  (Net 
Paid).     There  is  a  Boston 

  Post  sold  for  every  three  out 

of  four  homes  within  the  Greater  Boston  Shopping 
Zone-  for  every  second  home  in  Massachusetts, 
every  second  home  in  New  Hampshire,  every  third 
in  Maine  and  every  fourth  in  Vermont 

The  Boston  Post  published  93,869  MORE 
lines  of  radio  advertising:  last  year  than  the  second 
Boston  paper. 

During  the  lirst  eight  months  of  this  year 
the  Post  published  MOREradioadvertising-than 
any  TWO  Boston  papers  COMBINED,  leading 
the  second  paper  by  95,101  lines.  Analysis  of 
schedules  now  being  drawn  up  indicates  that  the 
Post  will  finish  1925  with  a  LEAD  of  close  toj 
200,000  lines  in  RADIO  ADVERTISING. 

The  Boslon  Post  publishes  the  most  complete 
radio  programme  daily  of  any  newspaper  in  the 
United  States  and  maintains  its  own  testing  labor- 
atory. The  Post's  Technical  Editor  is  an  instruc- 
tor in  the  Massachusetts  Institute  of  Technoloio'. 
POST  radio  news  is  ACCURATE. 


Sun.   Tfon.    7ug.    TOeA    jihu.    Tri.  Sat 

1  2  3 
5  6  7  8  9  10 
12  13  14  15  16  17 
18  19  20  21  22  23  24 
25  26  27  28  29  30  31 


Every  Radio  Fai\  In 
New  England  WiU  R.ead 

The 

RADIO 
SHOW 

SECTION 


The  Fifth  Annual  Bo»ton  Radio  Show  will  open  on 
October  12— the  start  of  the  radio  "season."  The  alert 
radio  manufacturer  will  take  advantage  of  The  BoaSon 
Post  RADIO  SHOW  SECTION  to  boost  HIS  season  in 
New  England  with  a  smashing  message,  an  appeal  which 
The  BOSTON  POST  will  carry  into  the  homes  of 
hundreds  of  thousands  of  pro  spective  purchasers. 

Forms  close  on  October  9  for  this  1925  Radio 
Section — early  cofy  will  ixian  "better  position" 

t 

1  Order  Your  Space  Now 
!    Get  Your  Copy  In  Early 


You  willha'"''<i  radio  seasott:of  regret  if  you  are  not  listed  in 
"The  Boston  Post  Radio]Show  Section  for  1 925" 

SPECIAL    REPRESENTATIVES:     KtUySmilh  Co..  N«»  York  .ni  aicjo 
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New  England  Trade  News 

(C'}iiliinicd  from  page  159) 


plans  on  foot  to  enlarge  its  sphere  of  usefulness 

in  the  radio  world,  and  negotiations  are  wilder 

way  which  may  evenliiate  in  the  conipanj'  h;in- 

dling  other  lines  later  in  the  season. 

Honeymooning  in  Italy 
When  this  department  of  The  World  is  be- 
ing read,  Bob  Steinert.  of  iM.  Sleinert  &  Sons, 
and  son  of  Alexander  Steinert,  will  be  landed 
in  Italy,  accompanied  by  his  wife,  who  before 
her  marriage  was  Miss  Lucy  Currier,  of  Boston 
and  Pelersborough,  N.         where  her  mother 

Mrs.  Guy  Currier,  has  had  for  several  Summers     °^  ^''^  ^-      ^^"^'^i'  Co..  tell  of  delightful  time; 


forth  the  policies  of  his  company  which  will 
govern  Ihc  cslablishmenl  of  dealers. 

Following  this  address,  the  four  new  models 
representing  the  Kolster  radio  line  were  placed 
in  view. 

On  the  same  day  Dr.  Kolster  attended  a 
lunclicon  given  by  ihe  Welniore-Savage  organ- 
iKalion  at  Ihe  Boston  Chamber  of  Commerce, 
and  later  addressed  the  meeting  upon  the  stu- 
pendous growth  of  radio  and  the  important 
rank  which  it  will  hold  among  industries  of 
the  future. 

Interesting  News  Brieflets 
Postals  received  from  Winthrop  A.  Harvey, 


conducted  al  fresco  entertainments  at  "MariL. 
den"  the  country  home  of  Mr.  and  Mrs.  Cur- 
rier. The  wedding  look  place  on  August  29. 
and  a  week  later  Mr.  and  Mrs.  Steinert  took 
passage  on  the  Conte  Verde  of  the  Italian  line. 
Mr.  and  Mrs.  Steinert,  lo  whom  a  host  of 
friends  extend  heartiest  congratulations,  will 
be  away  about  two  months. 

Brunswick  Business  Improves 
The    Brunswick    headquarters   in    Boston  are 
showing  a  noticeable  improvement  in  business 
and  this  is  especially  true  of  records.    One  good 
seller   has   been   Charlie    Chaplin's  recordings. 
The   new  prices   placed  on   the   V  oca  lion  line 
since  the  Brunswick  Co.  has  had  them  has  had 
a  marked  effect   and   these,   too,   have  proved 
good  sellers,  and  new  Vocalion  dealers  are  con- 
stantly  being   signed   up   by    Manager  Harry 
Spencer.     Brunswick  dealers  arc  making  con- 
stant inquiries  about  the  new  Fanatrope,  which 
the  Bruns.wick  is  about  pulling  out  Samples 
are  looked  for  in  a  week  or  so  and  there  will 
be  a  general  rush  of  dealers  lo  look  into  its 
merits.      Manager  Spencer  was   over  in  .New 
York  for  a  few  days  the  middle  of  August. 
Dr.  Kolster  Addresses  Two  Boston  Meetings 
Sixty-two  members  of  the  sales  staff  of  the 
Wetmore-Savage   Automotive    Equipment  Co., 
Kolster    radio    distributor    for    New  England, 
gathered  at  ihe  Westminster  Hotel,  this  citv, 
on  August  22,  and  heard  an  interesting  address 
by  Dr.  Frederick  A.  Kolster  in  person,  as  welt 
as  by  H.  H.  Southgatc,  assistant  .sales  manager 
of    the    Federal    Telegraph    Co.,  manufaclnrer 
of  Kolster  radio. 

Dr.  Kolster  recited  some  c.KcccJingly  inter- 
esting details  concerning  the  original  attempts 
at  communication  through  ether. 

Mr.  Sou  til  gate  followed  with  an  outline  of 
the  tremendous  advertising  campaign  about  lo 
be   launched   upon    a    national    scale,   and  set 


in  Holland,  where  he  and  his  family  arc  espe- 
cially enjoying  life  on  the  canals. 

William  F.  Fleming,  of  the  Columbia  Co.'s 
New  England  department,  has  been  away  on 
his  vacation,  spending  his  time  at  a  camp  near 
Fitchburgh,  this  Stale. 

Ernest  .'\.  Cressey,  of  the  C.  C.  Harvey  Co., 
lately  spent  two  weeks  motoring  north,  making 
Belgrade,  Me.,  his  headquarters  and  taking  a 
few  days'  visit  to  Quebec,  where  he  and  Mrs. 
Cressey  made  their  headquarters  at  the  famous 
Hotel  Frontenac. 

Joe  Bu.kc,  nianager  of  the  Musical  Supply  & 
Equipment  Co.,  made  a  second  visit  \o  Saratoga 
to  take  in  the  races  ihe  latter  part  of  August, 
Dick  Keycs,  who  handles  the  Connecticut 
territory  for  the  Musical  Supply  &  Equipment 
Co.,  Sonora  jobbers,  is  receiving  the  congratu- 
lations of  his  friends  on  having  just  become  the 
father  of  a  lusty  son,  named  Dick,  Jr. 

G.  Dunbar  Shewell,  Sr.,  president  of  the 
Cheney  Sales  Corp.,  came  over  to  Boston  on 
the  first  of  Ihe  month  to  spend  several  days 
here  looking  over  the  branch  so  ably  conduct- 
ed by  his  son,  G.  D.  S,.  Jr. 

Walter  Gillis,  who  maintains  a  very  success- 
ful store  at  429  Boylston  street,  wherein  the 
Victor  line  is  featured,  is  taking  his  vacation 
this  Summer  in  week-ends  down  on  Cape  Cod 
where  he  devotes  much  of  his  time  to  golf. 


Gennett  Best  Sellers 

Among  Ihc  best  seller  Genneil  records  of  re- 
cent release  are  included  "Silver  Head,"  played 
by  the  "Vagabonds,"  with  a  vocal  chorus  by 
Arthur  Hall,  "I'm  Knee  Deep  in  Daisies"  and 
"Blue  Eye.s,  Why  .Arc  Vou  Blue"  in  the  dance 
calaloi,'  and  "You  Forgot  to  Remember"  and 
"1  VVuii.ier  if  We'll  -Meet  Again,"  both  sung 
by    Franklyn  Bauer. 


An  CMeL  Record  Agency 

Records  for  Everybody 

They  Satisfy  Everybody 

When  it  comes  to  a  quick  turnover  of  Records 
Dealers  have  discovered  Okeh  can't  be  beat, 
With  Okeh  Records  you  have  at  hand  the 
chance  to  sell  to  everybody. 

Our  prosperity  is  the  result  of  our  service. 
Your  prosperity  will  result  from  our  service. 

Write  for  our  Dealer  Plan. 

General  Phonograph  Corporation 
of  New  England 

126  Summer  Street,  Boston,  Mass. 


Knowledge  of  Market  Is 

Important  to  the  Retailer 

F.  K.  Gibbons  Gives  Some  Sound  Reasons  Why 
Retailers  and  Members  of  Their  Organiza- 
tions Should  Know  Their  Sales  Opportunities 

One  of  (he  essentials  vital  lo  the  success  of 
the  manufacturer  is  that  he  should  know  his 
market  to  the  full  extent  of  his  field  of  oper- 
ations. Without  this  knowledge  he  cannot 
operate. 

How  many  dealers  realize  how  important  it  is 
for  them  to  pursue  a  similar  policy?  Whether 
the  retail  dealer  is  small  or  large  he  should 
know  his  market,  and  if  he  fails  to  make  efforts 
lo  know  it,  he  should  give  some  one  else  a 
chance.  There  are  dealers  handling  talking  ma- 
chines and  radios  in  all  parts  of  America,  par- 
ticularly in  the  larger  cities,  who  have  not  taken 
a  census  of  the  sales  opportunities  in  their  lo- 
calities, and  there  has  been  no  intelligent  analy- 
sis of  the  situation  as  far  as  it  concerns  them 
and  their  business  prospects. 

The  retail  merchant  differs  largely  from  the 
manufacturer  through  the  disadvantage  he 
suffers  in  that  he  is  confined  to  a  local  rather 
than  a  national  field;  hence  the  greater  impor- 
tance of  sizing  up  his  market  and  knowing  it 
even  if  he  has  to  go  from  door  to  door  to  find 
out  just  what  sales  opportunities  exist!  Too 
many  dealers  rely  upon  transient  rather  than 
upon  trade  that  ~^must  be  developed.  In  New 
York,  for  example,  there  are  blocks  and  blocks 
of  apartment  houses  with  probably  fifteen  thou- 
sand people,  or  more,  people  to  whom  the  re- 
tail merchant  living  next  door  to  them  is  a 
complete  stranijer,  because  he  fails  to  make 
himself  known  by  correspondence,  by  personal 
calls,  or"  by  advertising. 

Merchandising  to-day  is  a  highly  competitive 
proposition  and  no  merchant  can  afford  to  sit 
down  and  wait  for  trade  to  come  to  him — at 
least  no  one  in  the  talking  machine  or  radio 
fields.  Every  possible  means  of  selliTig  his 
house  and  his  product  in  his  locality  is  vital,  ■ 
because  if  he  does  not  hold  his  trade,  it  natural- 
ly gravitates  to  the  big  department  stores  or 
more  attractive  establishments  elsewhere.  Not 
only  should  the  merchant  know  his  locality  and 
his  business  opportunities,  but  he  should  make 
an  analysis  of  the  sections  and  the  classes  from 
wiiom  he  derives  the  most  of  his  patronage.  He 
should  see  to  it  that  Iiis  store  as  to  price  depend- 
ability, service  and  courtesy  is  in  the  front 
rank.  He  should  win  some  individual  recogni- 
tion of  his  efforts  by  reason  of  his  window  dis- 
plays and  store  arrangements.  He  should  by 
every  means  possible  make  his  store  the  ren- 
dezvous for  those  musically  inclined.  In  other 
words,  he  should  think  and  that  is  the  secret 
of  success.  The  stereotyped  old-fashioned  idea 
of  opening  a  store  and  waiting  for  people  to 
come  in  lo  buy  is  passe.  Competition  is  so 
keen  to-day  that  the  merchant  who  wins  is  the 
man  who  knows  his  field  and  goes  after  evety 
possible  purchaser  in  the  locality  in  which  he 
resides.  Most  important  of  all,  however,  is 
continuous,  intelligent  application.  It  means 
hard  work;  and  that  is  what  retailing  means 
to-day.  There  are  no  fairy  godmothers  bring- 
ing gifts  to  the  talking  machine  and  radio  mer- 
chant who  is  fighting  the  battle  for  trade.  He 
must  be  up  and  doing  and  getting  his  share  of 
whatever  is  going — by  knowing  how  to  do  it. 
And  that's  the  rub! 


Remo  Corp.  to  Exhibit 

at  the  Radio  World's  Fair 

.  Merioen.  Conn.,  September  8.— The  Kemo  Corp.. 
of  this  city,  manufacturer  of  Remo  Trumpets 
and  Concert  cabinets,  will  exhibit  at  the  forth- 
coming radio  world's  fair  to  be  held  in  the 
258th  Field  Artillery  Armory  September  14  to 
19.  The  two  new  models  recently  announced 
will  be  shown  together  with  the  regular  line 
of  Remo  products. 
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Media  and  CircuUuion  Figmcs 

Saturday  Evening  Post  2,315,633 

Radio  News  219.959 

Prairie  Farmer  ....  170,032 
Wisconsin  Agriculturisr  61  All 
Wallaces' Farn\er    .    .    .  82,371 


And — 

Everybody  Is  Enthusiastic  Over 

DYMAG 
Selecto  Five 


For  11  rcpr.-i.'nts  the  peak  of  DYMAC  aciomplishmenl— everylhiiig 
fur  wliich        DYMAC  Line  has  always  slood. 

Lvi  ry  |)iiri  in  ihc  Selcclu  Five  is  a  DYMAC-made  pari,  whose  per- 
foniiante  in  llic  past  lius  liuiU  Uie  DYMAC  reputation. 
We  know  llinl  liie  DYMAC  Seleclo  Five  will  oul-perfonn  other  sim- 
ilurly  priced  sets  and  iimny  much  higher  priced  sets  under  the  same 
reception  conditions. 

Test  it.  If  you  are  not  convinced,  wc  do  not  expect  you  to  push  it. 
The  case  of  the  Seleclo  Five  is  muhogany  done  in  walnut,  with  the 
panels  and  hase  finisheil  in  ehony. 

i\:.iurcd  as  a  window  display  will,  the  rest  of  ihe  DYAIAC  Line  buili 
around  it,  the  Selecto  Five  will  pay  handsomely  lor  ils  space  aiioi- 

DYMAC  Nulioniil  advertising  starts  at  once.    News  of  a  good  ihinp 
slireads  rapidly. 

ELECTRICAL  PRODUCTS  MFG.  CO. 

Providence,  Rhode  Island 

sr,  Lo 

New  York  Onice:  Metropolitan  Tower 
Bxporl  Oflice:    Ad.  Auriema.  Inc.,  116  Broad  St.,  N.  Y.  City 


OVMAC 


Sgeakcr  Unit,  15.00 

■mQrrV2""sci'to  Sl.OO 
....crlng  Set  (tlanUard). 
iZ.50 

:cvitnl    Set  (conprcte). 

jr.so 

Socket,  75c 


Lilt, 


S8.50 


DYMAC  Factory  Sales  Agent 

Chlcrno— E.  V.  Flnwi 
Cleveland— Factory  Sn 
Bolton— Hmlingi  Eleo. 
W.iihhmton- W.  Lc't" 
Atlnnln — Barnci  & 


I  Co. 


—Twin    City  Rdc 


Denver— Schmldl  Sniel  Co. 
Omnhn— Lfonnrd  Kotin. 
Fort  Worth— Savage  &  Sthmld. 
ScntllD — Frtd.  L,  Tomllnton  Co. 
Snn  Frnndico — Fred.  L.  Tomlinion  Co. 
Loi  Angclet— Fred.  L.  Tomlinion. 
Voncouxr.  B.  C— iotin  E.  T.  YewdalP. 


.lalao  ol  conipleti 


EVERY PRODUCT 
GUARANTEED  FOR  ONE  YEAR 
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The  Newest  Thing  in  Radio ! 


BIO^DIAL  5  Tube  Receiver 

Is  Setting  Up  New  Sales  Records 

Whenever  a  plant  embracing  over  20,000  square  feet  of  floor  space  becomes 
taxed  to  full  capacity  within  thirty  days  after  announcing  a  brand  new  product 

It  Must  Be  Behind  a  Winner! 
REASONS  WHY  NO-DIAL  IS  THE  BEST  SELLER 


FROM  THE  CONSUMERS'  POINT  OF  VIEW 
The  price  is  right 
ONLY  §98.00  (less  accessories) 
10%  additional  west  of  the  Rocky  Mountains. 

EASY  TO  OPERATE 

Anyone  can  operate  a  NO-DIAL  successfully.  Just  rotat- 
ing the  cover  brings  in  station  after  station^ — far  and  near, 
loud  and  clear. 

,  VISIBLE  STATION  RECORD 

The  station  register  upon  the  cover  permits  the  owner  to 
make  a  permanent  station  record  without  need  of  a  log 
book.  Stations  once  found  can  always  be  brought  in 
instantly  again  at  the  same  recording  point. 

LOUD  AND  CLEAR  AS  A  BELL 

The  tonal  quahties  of  the  NO-DIAL  wil]  please  everyone. 
They  are  so  sweet,  so  clear,  so  mellow !  Tube  for  tube  the 
NO-DIAL  recognizes  no  superior  and  on  test  it  has  out- 
performed many  higher  priced  receivers. 

REVOLUTIONIZING  RADIO 

In  form,  beauty,  performance,  simplicity  and  results,  NO- 
DIAL  is  positively  revolutionar}'  and  unique  in  radio  manu* 
facture.  The  compact,  circular  case  of  spun  aluminum 
absolutely  shields  it  from  body  capacity.  Finished  in  pop- 
ular bronze  crj'Stalline,  It  is  a  perfect  match  for  most  high- 
grade  loud  speakers. 


FROM  THE  DEALERS'  AND  JOBBERS' 
POINT  OF  VIEW 

NO-DIAL  is  something  really  new — just  what  you  have 
been  looking  for. 

SIMPLICITY 

The  simplicity  of  the  NO-DIAL  five-tube  radio  frequency 
resistance  coupled  receiver,  together  with  its  outstanding 
performance  makes  it  a  set  people  want — a  set  they  will  ask 
for.   Word-of-mouth  advertising  will  do  the  rest. 

IT'S  PROFITABLE 
Because  of  a  limited  number  of  distributor  and  dealer  fran- 
chises, prices  will  be  upheld  and  each  merchant  will  receive 
his  full  and  legitimate  profit.    Our  discounts  are  generous 
—our  prices  very  popular, 

LOW  SERVICE  COST 

Our  Guarantee  is  such  that  you  are  protected  against  losing 
a  big  part  of  your  profit  through  service.  Don't  overlook 
this  point — you  alone  realize  its  supreme  importance. 

DOMINANT  ADVERTISING  PROGRAM 

All  the  important  radio  papers,  newspapers  and  many  na- 
tional and  farm  magazines  are  being  used  to  carry  millions 
of  NO-DIAL  messages  to  your  prospects.  The  NO-DIAL 
simplicity  appeal  attracts  attention — inspires  prospects  to 


The  Ohio  Stamping  &  Engineering  Co..  Dayton,  Ohio.  J 

Dept.  F9.  I 

Send  me  all  the  details  regarding  a  NO-DIAL  FRAN-  | 

CHISE.    My  jobber's  name  and  address  i.s  j 

NAME   I 

t 

ADDRESS    J 

I 

CITY    STATE  -  I 


Centralize  That  "Aotion"  in  YOUR  Store 
BUT  HURRY  I   DON'T  WAIT  I 

See  your  jobber  or  mail  the  coupon  today. 

The  Ohio  Stamping  &  Engineering  Company 
Dayton,  Ohio,  U.  S.  A. 
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Metropolitan  Sonora  Dealers  Attend 

Meeting  to  View  New  1925-26  Models 


Luncheon  Meeting  in  the  Hotel  Pennsylvania, 
tributor,  as  Host,  Addressed  by  S.  O,  Martin. 

At  a  recent  luncheon  at  tlic  Hotel  Pennsyl- 
vania, at  which  the  Greater  City  Phonograph 
Co.,  distributor  of  Sonora  products,  acted  as 
host,  with  Maurice  Landay,  president  of  the 
company,  presiding,  the  new  line  of  the  Sonora 


S.  O.  Martin 
Phonograph  Co.  was  displayed.    The  meeting 
was  attended  by  over  a  hundred  dealers  from 
the  metropolitan  territory,  New  Jersey  and  the 
lower  Hudson  Valley. 

The  luncheon  proved  to  be  not  only  most 
enjoyable  to  those  present,  but  also  very  in- 
structive from  the  standpoint  that  the  various 
officials  of  the  Sonora  Co,  who  addressed  the 
meeting  outlined  to  the  dealers  the  policies  and 
plans  which  were  to  be  carried  out  during  the 
season  of  1925-1926. 

Mr.  Landay  and  Arthur  Morris,  secretary  of 
the  Greater  City  Co.,  constituted  the  reception 
committee  and  greeted  the  dealers  who  attend- 
ed the  luncheon,  acting  admirably  in  the  capac- 
ity of  hosts.  Mr.  Landay  officiated  as  toastma^- 
ter  in  the  introduction  of  the  various  speakers. 
Good  Executive  Representation 

At  tlie  speakers'  table  were  seated  S.  O. 
Martin,  president  of  the  Sonora  Phonograph 
Co.;  Joseph  Wolf,  vice-president  in  charge  of 
manufacturing;  Frank  V.  Goodman,  general 
sales  manager;  Warren  J.  Keyes,  treasurer; 
Maurice  Landay;  H.  B,  Haring.  district  sales 
supervisor  for  Sonora;  C,  H.  Baker,  of  thf 
Long  Island  Phonograph  Co.;  L.  O.  Coulter, 
assistant  sales  manager  of  the  Sonora  Co.,  as 
well  as  F.  W.  Schnerring,  advertising  manager, 
and  Sidney  Coleman,  sales  representative  for 
Greater  City, 

S.  O.  Martin's  Interesting  Address 

President  Martin  addressed  the  meeting,  out- 
lining the  achievements  of  tlie  Sonora  Co.  up 
to  the  present  time,  and  the  policies  which 
had  been  and  are  being  at  the  present  time  fol- 
lowed out.  Mr.  Martin  laid  particular  stress  on 
the  fact  thai  the  company  had  always  jealously 
and  carefully  guarded  its  good  name  and  reputa- 
tion for  producing  merchandise  of  unassailable 
value  in  quality.  Mr.  Martin  gave  facts  and 
figures  showing  that  the  relative  amount  of 
sales  in  phonographs  had  increased  materially 
during  the  year  of  1925  until  at  the  present  time 
sales  as  anticipated  from  month  to  month  hy 
the  company  have  practically  doubled  the 
figure  set  in  the  quota. 


With  Greater  City  Phonograph  Co.,  Sonora  Dis- 
Sonora  Co.  President,  and  Other  Executives 

Vice-President  Wolf  was  the  next  speaker, 
"It  has  been  our  policy  to  always  maintain  a 
place  in  the  front  of  the  crowd;  however,  we 
do  not  wish  to  be  too  far  ahead,"  he  said.  "It 
is  our  desire  to  offer  the  trade  something  which 
the  public  wishes,  but  in  so  doing  we  wish  to 
pfTer  only  that  for  which  we  feel  that  we  can 
accept  full  responsibility,  for  the  merchandising 
of  it  under  the  name  of  SonOra."  Mr.  Wolf  as- 
sured the  dealers  that  there  would  be  no  liqui- 
dation of  Sonora  products  during  tlie  coming 
year,  as  the  entire  manufacturing  and  sales 
plans  have  been  laid  up  lo  March  of  next  year, 

Frank  V.  Goodman,  general  sales  manager, 
concluded  the  addresses  by  Sonora  officials.  He 
talked  to  the  dealers  from  the  standpoint  of 
merchandising  and  sales  as  applied  to  Sonora 
products,  and  said  in  part:  "In  order  for  a 
profitable  business  to  be  conducted,  the  manu- 
facturer must  understand  the  needs  of  the  trade 
and  in  shaping  plans  and  policies  must  do  so 
bearing  in  mind  the  requirements  of  the  indus- 
try and  upon  what  basis  business  will  be  re- 
ceived. Our  policies  are  shaped  to  answer  the 
question,  why  should  you  deal  with  us?  We  are 
soliciting  your  business  on  the  grounds  that  we 
are  making  good  products  and  handling  them 
in  such  a  way  as  to  deserve  your  confidence 
and  good  will."  Mr.  Goodman  assured  the 
dealers  of  the  desire  of  the  Sonora  Phono- 
graph Co.  to  co-operate  with  them  in  every 
possible  way  towards  the  solution  of  their 
sales  problems,  and  advised  dealers  in  the  met- 
ropolitan district  to  bear  in  mind  the  fact  that 
the  main  offices  of  the  Sonora  Co,  are  con- 
veniently located  at  279  Broadway. 

The  various  models  of  Sonora  products 
which  were  attractively  displayed  in  the  small 
ballroom  of  the  Pennsylvania  Hotel  before  and 
after  the  luncheon  included:  Sonora  portable. 
Plymouth,  Hampden,  High-Boy,  Radio  panel, 
DeLuxe  Console  type  speaker  and  Melodic 
phonograph  models. 

Irwin  Kurtz,  president  of  the  Talking  Ma- 
chine and  Radio  Men,  Inc.,  who  was  present, 
was  called  upon  by  Mr.  Landay  for  a  few 
words.  He  obligingly  complied,  praising  the 
Greater  City  and  Long  Island  and  Sonora 
Phonograph  companies.    The  meeting  was  then 


adjourned  for  the  inspection  of  the  new  line, 
which  met  with  the  enthusiastic  approval  of 
the  dealers. 

Similar  Meeting  in  Brooklyn 
This  was  the  second  meeting  of  Sonora  deal- 
ers in  the  metropolitan  territory,  as  on  the 
previous  day  a  similar  meeting  was  held  al  the 
Hotel  Bossert,  Brooklyn,  with  about  forty 
dealers  present,  under  the  auspices  of  the  Long 
Island  Phonograph  Co.,  Sonora  distributor. 
The  program  was  similar  to  that  of  the  New 
York  meeting,  a  delegation  of  New  Yorkers 
being  present.  The  display  of  the  new  Sonora 
line    was    received    by    Brooklyn    and  Long 


V 


Maurice  Landay 
Island    retailers    with    the    same  enthusiasm 
shown  at  the  later  meeting  in  New  York. 
Among  those, present  were: 

L.  Jacobson,  Audubon  Music  Shop;  William  Waldman; 
Jay  C.  Licliterman,  Saul  Birns;  F.  P.  Altschul;  H.  Mukade, 
Prosiiccl  Talking  Machine  Shop:  Walter  H.  Nussbaum, 
Waltham  Eleclric  Co.;  Max  M.  Gennia.  M.  Max,  Gimbel 
Itros.;  A.  J.  Slack;  Henry  C,  Conn;  A.  Gihbons,  Lu^wig 
Itauniaii  &  Co.;  Lawrence  Kirchlioff,  Kircbhoff  Piano  Co.; 
;.ick  Bersin,  S.  Bersin  Co.;  J.  Schick;  E,  A.  Spitier,  Tre- 
mont  Radio  Phono  Co.;  Chas.  W.  Down;  Max  Kassover. 
Vim  Electric  Co.;  J.  M.  Collins,  Terminal  Radio;  Philip 
Owili,  Imperial  Economy  Radio;  S.  J.  Wolf.  Oliver 
Brothtrs,  Inc.;  George  A,  Scofield.  Pcase-Bthning  Piano 
Co.;  S,  Hclfcr;  Jam«  0-Byrne  DeWltl;  Daniel  Websler. 

(Conliniicd  on  page  168)  


The  40  Minute  Record 


The  SHELTON  Electric  Motor 

The  "Simplicity"  electrifies  Victor,  Edison  and  Colum- 
bia phonographs  by  simply  taking  of!  winding  handle 
and  placing  motor  against  turntable.  Automatic  switch 
in  motor  operated  when  the  turntable  is  started  or 
stopped.  Made  for  AC  or  DC  current  of  110  volts. 
Specify  type  of  current  when  ordering. 


Mr.  Dealer: 

Are  you  preparing  to  sell  the  40- 
minute  record?  New  machines  will 
be  produced  on  which  to  play  this 
record.  How  about  the  millions  of 
machines  now  in  existence  that 
would  require  winding  four  times 
during  one  record. 

The  Shelton  motor  solves  this 
problem  and  means  big  profits  for 
you. 


Write  for  catalog  and  detailed 
information 


The  Shelton  Electric  Co. 


Long  Island  City 


New  York 


N.  Y.  OFFICE :  48lh  STREET  AND  LEXINGTON  AVENUE 
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Unipowet^the  late^ 

—backed  by  a  big  national  advertising  campaign  in 
The  Saturday  Evening  Post  and  the  Radio  Magazines 


Write  for  booklei.  "Unifwu'CT 
— a  iriMmp/i  in  Radio  Power", 
describing  fully  Unipou'si's 
many  advantages  and  econ- 
omies. 


DO  you  want  to  add  a  high  quality,  quick 
selling  and  extremely  profitable  item  to 
your  line  of  radio  necessities?  Do  you 
want  to  be  able  to  cash  in  on  the  demand  created 
by  the  big  national  advertising  campaign  featur- 
ing the  new  Gould  Unipower— the  latest  sensa' 
tion  in  radio? 

If  you  do — the  new  Gould  Unipower  will  be 
one  of  your  biggest  sellers  and  profit  makers  this 
Fall. 

Unipower  is  a  perfected  radio  power  unit — a 
proved  triumph  in  radio  engineering,  not  a  hope- 
ful experiment.  It  is  an  article  that  you  can  freely 
recommend  and  endorse.  The  consumer  price  is 
moderate — within  the  reach  of  all. 

Right  in  your  neighborhood,  the  potential 
market  for  Unipower  runs  into  the  thousands. 
Every  new  buyer  of  a  multi-tube  radio  set  is  also 
a  prospect  for  Unipower.  And,  in  addition,  the 
hundreds  of  fans  who  have  already  bought  sets 
from  you  are  prospects  for  Unipower,  too. 

What  Unipower  Is 

Unipower  is  a  scientifically  designed  "A" 
power  unit  that  automatically  converts  house 
lighting  current  into  radio  power  of  the  highest 
quality.  It  is  a  single  compact  unit,  enclosed  in 
a  beautifully  finished  gas-tight  case  that  fits  com- 
fortably and  safely  inside  most  radio  cabinets. 
Unipower  is  not  a  so-called  battery  eliminator 
and  should  not  be  confused  with  any  other 
radio  power  device. 

7  Important  Features 
of  Unipower 

1.  Unique  convenience 

—  Unipower  banishes 
dry  cell  renewals  and 
charging  of  storage  bat- 
teries. After  installation, 


Unipower  requires  no  attention  except  the  occa- 
sional addition  of  water. 

2.  Superlative  reception — Unipower  gives 
continuous,  unfailing  "A"  power  of  highest 
quality.  No  hum,  no  noise,  no  fluctuation  in 
voltage. 

3.  Goes  inside  the  cabinet^Becd.ast  of  its 
compactness  and  patented  gas-tight  cover,  Uni, 
power  is  the  only  complete  "A"  power  unit  that 
can  be  safely  installed  inside  set  cabinets. 

4.  Definite  economy — Compared  with  dry 
cell  operation  or  the  expense  and  inconvenience 
of  having  storage  batteries  charged,  Unipower 
pays  for  itself  over  and  over  again.  The  operating 
cost  is  but  a  few  cents  a  month.  No  tubes,  bulbs, 
lamps  or  working  parts  that  require  frequent  and 
expensive  replacement. 

5.  Master  control  switch — Unipower's  mas- 
ter control  switch  operates  both  the  radio  set  and 
Unipower.  This  switch  connects  Unipower  to 
the  house  current  and  the  radio  set.  When  the 
radio  set  is  on,  the  house  current  is  off — when 
the  set  is  ojf,  the  house  current  is  on. 

6.  Charging  Unit — Unipower  contains  a  Bal- 
kite  charging  unit  of  special  design.  The  Gould 
Storage  Battery  Company  possesses  the  exclusive 
rights  to  this  special  charger  when  used  with  a 
battery  in  a  single  unit  such  as  Unipower. 

7.  Automatic  Cut-off — It  is  impossible  to 
damage  Unipowerthrough  the  failuretoadd  water 
when  necessary.  When  this  happens,  the  charger 
automatically  cuts  off  and  prevents  harm  to  the 
battery  unit. 

Our  factory  is  now  operating  at  capacity  to 
meet  the  demands  of  the  trade  for  Unipowers. 
Place  your  order  with  your  jobber  immediately. 
Be  sure  of  getting  your  shipment  in  time  for  the 
Fall  demand.  The  Gould  Storage  Battery  Co., 
Inc.,  250  Park  Ave.,  New  York ;  Chicago,  Kansas 
City,  San  Francisco. 


The  new 
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sensation  in  T{adio 


Unipower  operates  from  alter- 
nating current,  110-125  volt — 
60  cycle.  It  is  supplied  in  two 
types.  The  4-voIt  type  is  for 
sets  using  U  V  199  tubes  or 
equivalent  and  retails  for 
^35.00.  The  6-volt  type  is  for 
sets  using  U  V  201-A  tubes 
or  equivalent  and  retails  for 
^40.00.  West  of  the  Rockies, 
prices  are  slightly  higher. 


Unipower 

Ojf'when  it's  on— On  nsphen  it's  off 
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Mr.  Dealer 

When  a  cabinet  manufacturer 
shows  you  his  radio  Console, 
look  and  see  if  he  has  a 


connection  between  his 


Maslerfone  Unit 

and  the  tone  chamber.  Then 
you  know  he^has  fitted  his  cab- 
inet with  the  best  and  correct 
equipment  for  an  efficient  Loud 
Speaker. 

Order  from  your  jobber.  If  he  can 
not  supply  you  write  the  BLOOD 
TONE  ARM  COMPANY,  BAY 
CITY,  MICHIGAN. 

Sates  Office  for  Chicago  District 

Blood  Tone  Arm 
Company 

222  West  Madison  Street 
Chicago,  Illinois 


Sonora  Dealers  View  the 

New  1925-1926  Models 

{Coiitmitvd  from  page  165) 
Talking  Machine  Journal;  Bnlph  Count,  Camp  &  School; 
Morris  Glassraan.  P.ilace  Talking  Machine  Co.;  II.  K. 
Sheer,  P.  Stmp5on,  Inc.;  Morris  Brickcr;  L.  Mark;.  Marks 
Radio  S:  Electric  Co.;  M.  Radel;  A.  Grosshandlcr ;  S. 
Shcarn;  S.  A.  Sherman;  Ben  Kiibin.  Pl^ia  Radio  &  Elec- 
tric Co.;  W.  K-  BacliiJames  J.  Egan;  George  Danjunas, 
Times  Square  Aulo  Supply  Co.:  \V.  Bcnkwitt,  \V.  &  A. 
Benkwitt;  W.  L.  Brclifeldcr,  Krnkauer  Piano  Co.;  Julius 
Goldberg,  Chambers  Music  Co.;  Harry  Zuckerman;  Gus 
Klein,  Klein's  Radio  &  Electric  Co.;  William  Genz,  Bnck- 
ley-Newhflll  Co.;  Louis  Jay  Gcrson;  William  A.  Mayers, 
Archie  Mayers,  A.  H.  Mayers;  Frank  Burns,  E.  T.  Cunning- 
ham Co.;  Im-in  K\\t\z;  Louis  Lcibowili;  Herbert  D.  Berkley. 
Bloomingdnle  Bros.;  George  Sklar,  Inlematioiial  Phono 
Co.;  L.  M.  Rogers;  David  E.  Gilman;  Howard  A.  Jacobs, 
Barnes  &  Jacobs;  H.  Goldberg;  S-  S.  Poselle.  Hunts 
Point  Radio,  Inc.;  Harry  Brodwin;  J.  L.  Lewis;  Louis 
Dreazen;  George  A.  Morgan;  A.  J.  Faeih,  Winterroth,  all 
of  New  York  City. 

Oilier  New  York  firms  in  New  York  City  and  out  of 
town  represented  wtfrc:  Reiibere  Piano  Co.;  Ackernian  & 
Mabl,  Modern  Music  Shop;  I.  Gablur  S;  Sons;  City  Radio 
Co.;  Melrose  Grafonola  Shop;  Premier  Phono  Co.;  Halkin 
&  Edelson,  Yonkers,  N.  V.;  C.  Sciliano,  Hunts  Leading 
Music  House,  'Wliite  Plains,  N.  Y.  Those  from  New 
Jersey  were:  William  D.  Murphy,  Summit;  John  H.  Con- 
cannon,  Woodbridge;  D.  Bryan,  New  Jersey  Musical  Instru- 
ment Co.,  and  Cast  Bros.,  Union  City;  Walter  Wanner, 
Nutlcy;  Okulsk-i  Bros,  and  Joseph  Paradise,  Passaic;  J. 
Breslow.  Boonlon  Music  Shop,  Boonton;  Nat.  Popick, 
William  Cicenia,  Branch  Brook  Service  Station,  and  A.  R. 
Hahne  &  Co.,  Newark;  W.  O.  Brown.  Dover;  S.  Sailer. 
Perth  Amboy;  Chas.  A.  Rcid,  Reid  Piano  Co.,  Plainfield; 
Otto  Wundcflich,  West  Hobokcn;  S.  Brunton,  Brunton 
Piano  Co.,  and  Philip  Duckman,  Jersey  Cily;  Jacob  LeWn, 
Long  Branch;  Julius  Schafer,  Home  Furniture  Co.,  Tren- 
ton; Orange  Music  Box,  Orange;  W.  H.  Bcrgfels,  Pompton 
Plains;  Louise  Hyde  Bowers.  Bowers  Music  Shop, 
Metuchen. 

1925-26  Radio  Models  Are 
Announced  by  Sunbeam  Corp, 

The  Sunbeam  Radio  Corp.,  New  York,  re- 
cently announced  to  the  trade  its  line  of  radio 
receiving  sets  and  speakers  for  the  season  of 
1925-26.  The  line  incorporates  a  variety  of 
models. 

Alfred  Bloom,  of  the  company,  in  discussing 
the  new  models  which  are  being  distributed 
among  the  dealers  at  the  present  time,  said: 
"Our  new  line  is  as  complete  in  range  of  models 
and  price  as  we  could  possibly  have  made  it. 
The  sets  range  in  price  from  a  very  moderately 
priced  set  up  to  a  high-class  Console  type  cabi- 
net set. 

"We  are  pursuing  a  new  plan  of  merchandis- 
ing with  our  new  models,  and  up  until  now  it 
has  worked  out  very  successfully.  Our  dis- 
tributors arc  advised  constantly  as  to  our  plans 
and  in  a  number  of  cases  we  received  orders 
for  the  new  models  before  they  were  completed. 
This  allows  us  the  opportunity  of  getting  a  fair 
estimate  of  the  requirements  of  the  trade,  and 
we  are  able  to  plan  our  production  accordingly, 
thus  eliminating  any  overproduction  and  con* 
sequent  cut  in  price." 

Buffalo  Retailers  Plan 

Columbia  Sales  Campaign 

Buffalo,  N.  Y.,  Sept.  8.— A  Columbia  ex- 
ploitation campaign  is  planned  for  the  early  Fall 
reason,  to  be  conducted  from  Buffalo  and  covering 
Ihe  western  New  York  and  northern  Pennsylvania 
territory.  The  campaign  is  under  the  direction 
of  L,  J,  Comer,  district  manager,  with  head- 
(juarters  at  1700  Main  street,  this  city,  Mr. 
Comer  said  that  dealers  are  showing  a  great 
deal  of  enthusiasm  over  the  new  fifty-cent  Co- 
lumbia records,  which  will  be  released  this 
month. 

As  an  added  stimulus,  he  has  secured  Art. 
GiUham.  Columbia  artist,  to  sing  and  give  some 
of  his  original  dialogue  from  WGR,  broadcast- 
ing station  of  the  Federal  Radio  Co.  His  pro- 
grams will  be  sent  over  the  air  on  the  evenings 
of  October  6,  7  and  8.  Mr.  Gillham  will  also 
appear  at  the  stores  of  various  Columbia  dealers 
in  this  territory. 


September  15.  1925 


New  Pooley  Cabinet,  1120 
R-2,  to  Be  Featured  Model 

Medium  Priced  Cabinet,  One  of  Most  Popular 
in  Line,  Is  Equipped  with  Atwater  Kent  20, 
But  Will  Accommodate  Any  Atwater  Kent 
Set— To   Be  Displayed  at  Radio  Shows 

One  of  the  models  to  be  featured  at  the 
Pooley  exhibit  at  the  two  national  radio  ex- 
positions to  be  held  in  New  York  City  will  be 
the  Pooley  cabinet  No.  1120  R-2.    This  medium 


New  Pooley  Cabinet  1120  R-2 

priced  model  has  already  proved  to  be  one  of 
the  most  popular  numbers  in  the  Pooley  line. 
It  has  all  the  high  qualities  of  Pooley  con- 
struction and  finish  and  in  addition  allows  a 
latitude  ,  of  selection  in  the  choice  of  the  set  "in 
that  it  is  equipped  with  the  Atwater  Kent  model 
No.  20,  but  may  be  also  bought  arranged  to  ac- 
commodate any  set  in  the  Atwater  Kent  line.  The 
Pooley  Co.  has  been  exceptionally  busy  during 
the  past  month. 

A  comprehensive  sales  and  advertising  port- 
folio is  in  course  of  preparation  and  is  expected 
to  be  in  the  hands  of  most  of  the  Pooley  deal- 
ers by  the  middle  of  the  month.  It  is  expected 
that  this  will  prove  to  be  a  valuable  sales  aid 
to  the  dealer  for  the  coming  Fall  season. 

Latham  Sales  Staff  Meets 

Kolster  Radio  Officials 

Considerable  enthusiasm  vvas  expressed  by 
the  entire  sales  staff  of  E.  B.  Latham  &  Co., 
Kolster  distributors  in  the  metropolitan  dis- 
trict, following  a  meeting  with  Dr.  Frederick 
A.  Kolsler,  at  the  Arkwright  Club  on  the  eve- 
ning of  August  21. 

L.  E,  Latham,  secretary  and  sales  manager 
of  E.  B.  Latham  &  Co.,  presided  and  intro- 
duced Dr.  Kolster,  who  spoke  briefly  upon  the 
developments  in  radio  and  outlined,  at  the  re- 
quest of  his  audience,  the  principles  of  the  new 
split-circuit  which  bears  his  name  and  of  which 
he  is  the  inventor. 

Following  Dr.  Kolster's  address  H.  H.  South- 
gate,  assistant  sales  manager  for  Kolster  radio, 
outlined  briefly  the  policies  of  his  company  and 
plans  for  the  coming  season. 

Federal  Tel.  Go.  Head 

Visits  New  York  Offices 

Lieutenant  Commander  Ellery  W.  Stone, 
president  of  the  Federal  Telegraph  Co.  of  Cali- 
fornia, is  spending  a  month  at  the  New  York 
office  of  the  company,  located  in  the  Wool- 
worth  Building,  which  is  headquarters  for 
Kolster  radio.  Mr,  Stone  is  eminent  as  an 
author  of  standard  books  on  radio  and  as  an 
engineer. 
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ALWAYS  ONE  JUMP  AHEAD 

New  Process  Recording 

0dm^  (^nd  PERFECT 

^Jifir^  Record 

Wonderful  Definition  and  Wonderful  Tone 

The  Engineers  of  Compagnie  Gen- 
erale  des  Machines  Parlantes  Pathe 
Freres,  of  Paris,  developed  and  per- 
fected the  new  cylindrical  record- 
ing to  a  point  superior  to  anything 
known  today.  When  records  can 
be  made  still  better,  Pathe  will 
make  them. 

PATHE  PHONOGRAPH  &  RADIO  CORPORATION 

20  GRAND  AVENUE,  BROOKLYN,  N.  Y. 
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Wide  Variety  of  Models  and  Products 

Features  the  New  Music  Master  Line 

Complete  Line  Now  Covers  Everything  in  Radio  —  Announcement  Followed  by  Orders  From 
Distributors  in  All  Parts  of  the  Country  to  Care  for  the  Expected  Large  Fall  Demand 


Philadelphia,  Pa.,  September  5. — The  Music 
Master  Corp.  of  this  city  has  lately  made  an- 
nouncement and  is.sued  a  technical  descrip- 
tion of  its  complete  line  of  Music  Master  radio 
sets  which  are  illustrated  in  detail  on  the  op- 
posite page.  The  Music  Master  horn  is  nation- 
ally famous  and  although  the  Music  Master 
radio  sets  were  only  comparatively  recently 
introduced,  orders  on  liand  from  distributors 
throughout  the  enlire  country  show  their  popu- 
larity will  undoubtedly  be  great  during  the 
coming  season. 

The  line  offers  a  wide  variety  of  styles,  cir- 
cuits and  prices  and  has  been  desgined  lo  meet 
the  widely  divergent  tastes  of  the  buying  pub* 
He.  An  idea  of  the  wide  range  of  prices  is  to 
be  found  in  the  fact  tliat  the  lowest  price  Music 
Master  set  retails  for  §50  willi  intermediate 
prices  ranging  up  to  $460.  The  type  number 
of  the  model  compares  with  the  retail  price  of 
the  machines. 

Type  No.  SO  is  a  mahogany  cabinet  with 
space  for  dry  cells  in  the  rear  and  uses  four 
tubes  of  the  Music  Master  199  type.  All  otlier 
models  of  the  line  employ  the  201A  type.  It  is 
a  neutrodyne  circuit  and  two-dial  control. 

Type  No.  60  has  five  tubes  with  three  con- 
trols and  is  also  encased  in  a  n^ahogany  cabi- 
net. It  has  3  lock  and  jack  combination  which 
cannot  be  operated  when  locked.  Type  100 
also  has  five  tubes  and  three  controls  and  is 
encased  in  an  attractive  mahogany  cabinet  con- 
sole type  with  space  for  "'B"  battery.  In  this 
set  the  jack  for  the  headphones  is  in  the  front 
panel  and  loud  speaker  connection  is  provided 
in  the  back. 

Type  140  is  also  a  mahogany  cabinet  five- 
tube  set  and  a  particularly  attractive  panel  ar- 
rangement has  been  given  in  addition  to  other 
distinctions.  In  this  model  the  panel  is  at- 
tractively etched  and  contains  a  single  dial  with 
gold-plated  pointer  controllcd-by  a  knob.  This 
dial  is  under  glass,  indirectly  illuminated  and 
gives  particularly  striking  effects. 

The  first  six-tube  model  in  the  Music  Master 
line  is  to  be  found  in  type  175.  It  has  two 
dials  operating  on  embossed  scales  of  golden 
bronze  finish  which  give  a  pleasing  contrast  to 
the  dull  black  metal  panel  which,  similar  to  the 
foregoing  models,  is  slanted.  In  this  cabinet, 
which  is  of  mahogany,  is  included  a  built-in 
Music  Master  loud  speaker. 

Type  215  is  the  same  as  type  175,  with  a  ma- 
hogany table  to  hold  the  set.  The  construction 
of  this  table  is  such  that  it  carries  an  "A"  bat- 
tery and  is  designed  to  match  the  general  lines 
of  the  radio  set,  A  sliding  board  under  the 
table  top  is  provided  for  an  arm  rest  and  the 
table  legs  are  detachable  for  knockdown  ship- 
ment.   


Type  250  is  a  cabinet  model  of  the  Music 
Master  Ware  receiving  set  in  which  seven  tubes 
are  used  with  only  one  major  control  operating; 
a  wave  length  indicator  showing  through  a  cut- 
out on  the  front  of  the  panel.  This  indicator 
is  said  to  be  entirely  original  with  this  set  as 
the  familiar  decimated  dials  are  entirely  absent 
and  the  actual  wave  lengths  themselves  appear 
in  the  cut-out  space.  No  antenna  or  ground  is 
required  on  this  set. 

Type  300  in  addition  to  its  qualities  as  a  re- 
ceiving set  also  constitutes  a  particularly  at- 
tractive piece  of  furniture  and  is  the  first  of  the 
three  floor  models  of  the  Music  Master  line. 
It  is  a  five-tube  set  operated  by  two  controls. 
It  is  slated  that  this  set  uses  neither  outside 
antenna  nor  loop  for  the  reception  of  broad- 
casting programs  up  to  a  considerable  distance. 
The  energy  required  for  the  plate  current  may 


he  obtained  from  IlO-volt  A-C  house  current 
with  the  use  of  a  "B"  battery  eliminator.  The 
radio  set  itself  is  locked  in  place  by  a  Yale  lock, 
providing  proof  against  theft  of  tubes  and  un- 
authorized operation.  Access  may  be  had  to 
the  set  by  sliding  it  out  drawer  fashion.  Two 
concealed  electric  lights  illuminate  softly  the 
log  charts  which  may  be  replaced  by  the  oper- 
ator. The  cabinet  is  of  solid  mahogany 
throughout,  of  period  design  with  bronze  hard- 
ware to  match  the  appointments  of  the  operat- 
ing panel. 

Type  400  is  the  same  as  No.  300  with  mahog- 
any cabinet  more  elaborately  hand-carved  and 
all  hardware  gold-plated.  Type  460  is  the  same 
as  type  250  but  mounted  in  console  type  of 
mahogany  cabinet  elaborately  hand-carved  and 
of  period  design  with  built-in  loop  and  includ- 
ing an  artistic  drum  type  Music  Master  loud 
speaker. 

The  now  familiar  drum  type  of  Music  Master 
loud  speakers  shown  at  center  bottom  of  illus- 
trations are  produced  in  a  variety  of  designs. 
Model  9  is  suspended  by  silken  cords  with  tas- 
sels. Models  12  and  13,  as  may  be  seen  from 
the  illustration  on  the  opposite  page,  are  set 
on  pedestal  bases. 


Talking  Machine  and  Radio 
Men  Will  Meet  September  16 

The  September  meeting  of  the  Talking  Ma- 
chine and  Radio  Men,  Inc,  the  dealer  organiza- 
tion for  the  States  of  New  York,  New  Jersey 
and  Connecticut,  will  be  held  on  Wednesday, 
September  16,  in  the  midst  of  radio  show  week. 
It  is  expected  that  the  meeting  will  be  the  most 
important  one  of  the  year,  for  invitations  have 
been  issued  to  visiting  trade  manufacturers, 
jobbers  and  dealers  to  be  present  at  this  gather- 
ing as  the  guests  of  the  association.  The  meet- 
ing has  been  set  aside  as  Stromberg-Carlson 
day  and  the  principal  speaker  on  the  program 
will  be  R.  H,  Manson,  chief  engineer  of  the 
Stromberg-Carlson  Telephone  Mfg.  Co.,  and 
widely  known  in  radio  circles.  Mr.  Manson 
will  deliver  an  address  entitled  "Designing 
Radio  Apparatus,"  and  as  he  is  an  exceptionally 
able  speaker  it  is  expected  that  the  dealers  will 
find  his  address  of  unusual  interest.  The  new 
Stromberg-Carlson  sets  will  be  displayed  at  the 
meeting  and  a  banner  attendance  is  expected. 


Shelton  Go.  Starts  Fall 

Drive  on  Simplicity  Motor 

The  Shelton  Electric  Co..  Long  Island  City, 
manufacturer  of  the  Shelton  Simplicity  motor, 
has  inaugurated  its  Fall  campaign  on  this  prod- 
uct. This  motor  is  an  electric  motor  set  in 
contact  with  llie  rim  of  the  turntable,  and  the 
spring  motor  does  not  have  to  be  removed.  The 
company  is  featuring  this  motor  in  anticipation 
of  the  debut  of  the  40-minute  record  which  with 
the  ordinary  spring  motor  would  have  to  be 
wound  a  number  of  times  during  the  playing. 
There  will  undoubtedly  be  a  marked  demand  foi 
a  motor  of  this  character  at  this  time. 

The  Shelton  Electric  Co.  is  also  featuring  a 
new  product  to  talking  machine  and  radio  manu- 
facturers and  oilier  large  industries  where  num- 
bers of  people  are  employed.  It  is  an  automatic 
electric  dryer  which  through  heated  air  does 
away  with  the  use  of  other  kinds  of  towels.  II 
is  reported  that  this  new  product  is  rapidly 
taking  hold. 


Album  Demand  Under  Way 

Max  Willingcr,  president  of  the  New  York 
Album  &  Card  Co.,  reports  that  Fall  orders 
are  already  being  received  at  the  headquarters 
of  the  company  in  New  York  City.  Both  the 
Nyacco  record  albums  and  the  line  of  Nyacco- 
flex  receiving  sets  arc  complete  for  the  opening 
of  the  Fall  season.  From  the  quantity  of  order.'i 
alrc;uly  in  hand  it  would  seem  that,  despite  the 
large  ni;iiuifacturing  facilities  available,  produc- 
tion would  be  taxed.   


Lois  Marjorie  Gross  Arrives 
at  Home  of  Benj.  Gross 

Renj.  Gross,  of  Gross-Brennan,  Inc.,  New 
York,  Eastern  representative  for  Stromberg- 
Carlson  radio  products,  is  receiving  congratula- 
tions from  his  many  friends  in  the  trade  upon 
the  arrival  of  a  baby  daughter,  Lois  Marjorie 
Gross,  who  was  born  on  August  30.  Mr. 
Gross  is  now  the  proud  father  of  two  boys  and 
a  girl  and  he  states  they  are  all  taking  a  keen 
interest  in  the  new  Stromberg-Carlson  1926 
models. 


SIMPLICITY  ITSELF 


THE  DAYS  OF  THE 
STORAGE;  B  &  C  BATTERIES 
IN  RADIO 
ARE  GONE;  THE 

UNIR  AD 

REPLACES  THEM  ALL 
ON  A.  C.  or  D.  C.  CURRENT 
WITHOUT  HUM  OR  RIPPLE 


0 


U  N  I  R  A  D 

IS  PRACTICALLY  THE  SIZE  OF  TWO 
45- VOLT  B  BATTERIES;  SMALL, 
COMPACT,  LIGHT,  INEXPENSIVE  TO 
OPERATE.  NOTHING  TO  WEAR  OUT 
OR  GET  OUT  OF  ORDER. 


NO  RECEIVER  IS  UP  TO  DATE  WITHOUT  A  UNIRAD 
ON  DEMONSTRATION  DAILY  AT 
NUVAL   SALES   CORP.  BRISTOL  &  BARBER  CO.,  INC. 

Sales  Agents  3  EAST  14th  STREET,  NEW  YORK  CITY  Distributors 
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H.  R.  Carlisle  Resigns  Electrical  Products  Mfg. 

From  Atwater  Kent  Staff       Go.  Issues  Dymac  Catalog 


Former  Member  of  Atwater  Kent  Advertising 
Staff  Assumes  Position  as  Manager  of  Ad- 
vertising Department  of  Welsbach  Co. 

Philadelphia,  Pa.,  September  4.— H.  R.  Car- 
lisle, for  many  years  connected  with  tlie  adver- 
tising department  of  the  Atwater  Kent  Mfg.  Co., 
Philadelphia,  Pa.,  has  now  joined  the  forces 
of  the  Welsbach  Co.,  of  Gloucester,  N.  J.,  where 
he  assumes  the  responsibilities  of  advertising 
manager.  At  the  instance  of  his  severing  his 
connection  with  the  Atwater  Kent  organization 
this  company  paid  a  tribute  to  Mr.  Carlisle  in 
the  announcement  which  reads  as  follows: 

"It  it  with  sincere  regret  that  we  record,  ef- 
fective as  of  this  date,  the  resignation  of  H.  R. 
Carlisle,  one  of  the  oldest  and  most  valued 
members  of  the  advertising  department.  Mr. 
Carlisle  leaves  us  to  assume  new  and  greater 
responsibilities  as  the  advertising  manager  of 
the  Welsbach  Company,  Ellis  and  Essex  streets. 
Gloucester,  N.  J.  We  all  wish  Mr.  Carlisle  every 
success  and  happiness  in  his  new  position," 

S.  W.  Lukas  Appointed  New 
York  Adler  Representative 

The  hosts  of  friends  and  business  acquaint- 
ances of  S.  W.  Lukas  will  be  glad  to  hear 
that  he  has  been  appointed  to  the  position  of 
special  field  representative  of  the  Adler  Mfg. 
Co.,  maker  of  Adler-Royal  phonographs,  com- 
binations, radio  sets  and  speakers. 

Mr.  Lukas  will  represent  the  Adler-Royal 
Co.  in  his  old  field  of  endeavor,  the  New  York 
metropolitan  territory,  where  he  has  made  such 
a  notable  success,  especially  of  late  with  Adler- 
Royal. 

Mr.  Lukas  will  tie  in  closely  with  the  Silas  E. 
Pearsall  Qo.,  metropolitan  Adler-Royal  distrib- 
utor, and  work  with  it  to  the  end  that  Adler- 
Royal  dealers  will  receive  the  very  finest  and 
most  efficient  and  effective  service  and  co-op- 
eration possible.  This  new  arrangement  is  sure 
to  be  welcomed  by  the  trade  and  will  be  looked 
upon  with  a  great  deal  of  satisfaction  by  Adler- 
Royal  dealers  who  know  from  past  experience 
just  what  pleasure  it  is  to  be  in  contact  with 
this  capable  executive. 


The  Full  Line  of  Dymac  Radio  Set  Speakers 
and  Parts  Illustrated  and  Described  in  Detail 
in  Attractive  Brochure 

Providence,  R.  I.,  September  9.— Concurrent 
with  the  announcement  of  the  appearance  of 
the  Dymac  Selccto  Five,  the  new  radio  set 
produced  by  the  Electrical  Products  Mfg,  Co., 
of  this  city,  this  company  has  issued  a  new 
catalog  on  Dymac  radio  equipment,  which  is 
attractively  printed  and  bound  and  the  frontis- 
piece depicting  the  large  manufacturing  facili- 
ties of  the  Electrical  Products  Mfg.  Co.,  in  this 
city.  A  foreword  signed  by  President  Frank 
E.  Dyson  and  Harry  A.  McAvoy,  treasurer  and 
general  manager,  outlines  the  qualities  of  the 
Dymac  products  as  presented,  stressing  the  one- 
year  unconditional  guarantee  of  every  article 
bearing  the  Dymac  trade-mark.  Thereafter 
follow  illustrations  and  descriptions  of  the  new 
Dymac  Selecto  Five  radio  receiver,  the  im- 
proved Dymac  loud  speaker,  Dymac  head  sets 
types  "G"  and  "E."  Dymac  standard  loud  speak- 
er unit,  Dymac  vernier  dials,  Dymac  sub-panel 
sockets,  standard  rheostats  and  potentiometers, 
variable  condensers,  audio-frequency  transform- 
ers types  "G,"  "H"  and  "E"  and  audio  am- 
plifying transformers  type  A-1,  standard  jacks, 
duo  lateral  coils,  a  crystal  set  outfit  and  a  stand- 
ard electrical  soldering  iron  kit. 

The  catalog  closes  with  an  interesting  de- 
scription of  the  Dymac  factory  where  these 
various  products  are  made  illustrated  with  in- 
terior views  of  the  various  departments,  The 
concluding  paragraph  cordially  invites  distribu- 
tors and  their  customers  to  visit  the  Dymac 
plant  when  in  Providence. 

For  the  convenience  of  the  buyer  the  back 
cover  is  devoted  to  a  map  of  the  United  States 
on  which  is  marked  the  location  of  the  cities 
in  which  Dymac  factory  sales  agents  make 
their  headquarters,  together  with  their  names 
and  addresses. 


The  new  store  of  Neisner  Bros.,  at  47-49 
South  Main  street,  Wilkes-Earre,  Pa.,  has  been 
opened  recently  with  a  full  line  of  musical  in- 
struments. The  department  has  a  phonograph 
counter,  which  is  sixty  feet  in  length  and  com- 
plete in  every  detail. 


Everybody's  T.  M.  Co.  Is 

Enjoying  Brisk  Business 

Concern  Growing  Rapidly  as  Evidenced  by 
Recent  Purchase  of  Building  It  Occupies— 
Robert  Harris,  Eastern  Manager  of  Adler 
Co.,  Helps  Develop  Adler  Department 

Philadelphia.  Pa.,  September  10.— Everybody's 
Talking  Machine  Co.,  of  this  city,  reports  that 
Summer  business  in  repair  material  and  Honest 
Quaker  main  springs  has  been  particularly  good 
and  from  present  indications  it  would  seem  as 


Everybody's  Headquarters 

though  the  Fall  season  would  prove  a  busy 
one. 

The  Everybody's  Co.  has  often  been  referred 
to  as  one  of  the  fastest  growing  organizations 
in  the  talking  machine  industry,  and  Philip  Gra- 
buski,  president,  and  Samuel  Fingrutd,  treas- 
urer, intimate  that  the  plans  for  the  future  call 
for  even  further  expansion.  The  purchase  of 
the  Everybody's  building  will  provide  facilities 
for  this  further  expansion  and  the  future  of  the 
business  looks  particularly  bright. 

The  distributing  end  of  the  organization, 
which  is  a  separate  and  distinct  department, 
also  reports  good  business.  The  Okeh  and 
Odeon  record  stock  is  moving  fast  and  tele- 
phone calls  are  being  received  almost  daily 
from  far  distant  points  in  the  territory  for  im- 
mediate delivery  of  the  many  popular  hits  in 
the  Okeh  line. 

Robert  Harris,  Eastern  manager  of  the  Adler 
Mfg.  Co.,  New  York  City,  is  spending  much 
time  at  the  headquarters  of  Everybody's  Talk- 
ing Machine  Co.,  which  was  recently  appointed 
distributor  of  the  Adler-Roya!  line,  and  is 
heartily  co-operating  with  the  Everybody's  Co. 
in  the  development  of  this  department. 


Wiedoeft  Orchestra  a  Hit 

Canton,  O.,  September  8.— Herb  Wicdocfi  and 
his  Brunswick  Recording  Orchestra,  now  in  its 
fourth  week  at  Moonlight  Ballroom  here,  has 
broken  all  dance  hall  attendance  records  in  this 
section.  The  five-week  engagement  here  of 
the  Wiedoeft  band  is  the  longest  the  orchestra 
has  stopped  since  it  left  Los  Angeles  in  the 
Spring.  Wiedoeft  last  week  gave  three  prizes, 
one  a  Brunswick  phonograph,  secured  through 
the  local  dealer,  the  D.  W.  Lerch  Music  Co., 
to  winners  of  the  fox-trot  contest,  held  at  the 
big  pavilion  last  week  and  which  created  a 
great  deal  of  interest. 
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Below  is  a  partial  list  of  main 
chapter  headings  in  The  Master 
Radio  Salesman.  The  book  is 
full  of  selling  helps  and  proven 
merchandising  plans. 

1.  Choosing  the  Line. 

2.  Building  the  Prospect  List. 

3.  The  Demonstration  and  Close. 

4.  Improving  Merchandising 
Methods. 

5.  Selling  Radio  to  the  Farmer. 

6.  Training  Salespeople. 

This  remarkable  book,  complete 
in  itself,  is  but  a  part  of  the 
A-C  DAYTON  plan  this  year. 


The  A-C  Dayton  XL-IO  Standard 
Cabinet,  !n  two-tone  mahogany. 
$115.  ($120  Denver  and  West) 


Watch  the 
A-C  DAYTON  DEALERS 
this  year! 


Retailers  of  A-C  DAYTON  Sets  will  go  after 
business  this  year  armed  with  the  most  remark- 
able merchandising  method  yet  developed  for 
radio— a  method  which  organizes  their  radio  de- 
partments along  proven  lines,  which  assures  the 
personal  success  of  every  individual  dealer. 

It  is  a  plan  of  business  management  as  well  as 
sales.  It  puts  radio  selling  on  the  same  highly 
organized  basis  as  the  automobile.  It  is  flexible 
enough  to  be  used  by  every  type  of  radio  dealer. 
The  book,  The  Master  Radio  Salesman,  is  the 
backbone  of  this  plan  which  exhaustively  covers 
the  entire  field  of  radio  selling. 

A-C  DAYTON  shoois  straight  with  its  dealers. 
A-C  DAYTON  Receivers  have  an  established 
reputation  for  performance.  The  line  is  com- 
pact and  salable,  and  will  be  intensively  adver- 
tised. This  year  A-C  DAYTON  dealers  will 
set  a  national  standard  for  successful  radio  re- 
tailing. 

/;  i.t  a  big  story  for  progressive  dealers. 
Let  us  give  it  to  you. 

The  A-C  Electrical  Mfg.  Company 

DAYTON,  OHIO 

Makers  of  Electrical  Devices  for  more  than 
Twenty  Years. 


The  A-C  DAYTON  Phono-set  pro- 
vides the  music  dealer  with  a  proven 
receiver  in  a  compact  phonograph 
installation  to  fit  any  standard  up- 
riglit  cabinet  and  most  console  models. 
By  removing  the  record  rack  the 
Phono-set  is  installed  at  a  conven- 
ient height,  with  ample  room  below 
for  all  batteries  and  accessories. 
The  Phono-set  opens  the  way  to  an 
enormous  market  among  owners  or 
phonographs  who  want  a  radio  in- 
stallation without  sacrificmg  their 
present  cabinet.  The  Phono-set  is 
not  a  so-called  radio  panel.  It  is 
the  standard  A-C  DAYTON  XL-10 
in  compact  form.  Write  for  com- 
plete description. 


A:C  DAYTON 

RADIO '^§®^,, 

"for   the   man   who   believes   his   own  ears" 


Fill  out  this  coupon  or  cli()  il 
to  your  ktlerhead  and  fitail  it 
ivithoiit  delay.  Gel  the  com- 
plete particulars  of  the  A-C 
DAYTON  line  and  remarkable 
sales  plan.  Get  ready  for  a  btg 
radio  year  with  A-C  DA  YTON 


THE  A-C  ELECTRICAL  MFG.  CO., 
Dayton,  Ohio. 

W  me  tlie  story  for  A-C  DAYTON  dealers  this  year,  with  complete  descrip- 
tion of  the  A-C  DAYTON  line  and  merchandising  plans. 

Name   ■  

Street  Address   


City  . 


.State  . 


T.M.W.-9 
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Radio  Corp.  of  America  Demonstrates 

New  1925-1926  Line  to  Members  of  Press 

Dr.  Alfred  N.  Goldsmith,  Chief  Broadcasting  Engineer  of  the  Radio  Corp.,  Outlines  Manufactur- 
ing Policy  in  Production  of  RCA  Products — Demonstration  Proves  Merit  of  the  New  Line 

The  first  public  demonstration  of  the  new 
1925-26  line  of  the  Radio  Corp.  of  America 
products  was  given  at  the  Hotel  Pennsylvania 
to  members  of  the  press  on  Wednesday,  Sep- 
tember 2.  Prior  to  the  demonstration  dinner 
was  served  and  at  the  conclusion  Dr.  Alfred  N. 
Goldsmith,  chief  broadcasting  engineer  of  the 
Radio  Corp.,  gave  a  short  explanatory  talk, 
stating  that  there  are  five  points  wliich  the  com- 
pany sought  to  achieve  in  the  malving  of  the 
radio  apparatus  —  quality  of  reproduction, 
volume,  selectivity,  range  and  simplicity  of  oper- 
ation. He  explained  how  the  advancement  in 
all  parts  of  the  line  made  for  the  achievement 
of  these  points  and  dwelt  on  tlic  impressive 
advances  wliich  have  been  made  in  the  design 


of  loud  speakers  made  for  much  finer  tonal 
qualities  with  omni-tonal  and  equi-tonal  effects. 
The  advancement  in  tubes  has  the  result  of 
materially  increasing  volume  and  the  uni-control 
and  elimination  of  batteries  through  the  use  of 
Reclrons  add  immeasurably  to  the  simplicity 
of  operation  of  the  sets. 

Following  this  brief  talk  by  Dr.  Goldsmith, 
the  audience  adjourned  to  a  connecting  room 
where  tlic  full  line  was  on  display.  The  actual 
demonstration  was  enthusiastically  received. 
The  vast  strides  that  have  been  made  by  the 
Radio  Corp.  in  making  die  radio  receiver  an 
instrument  that  ranks  as  a  fine  musical  instru- 
ment, with  attractive  cabinets,  were  evident. 
Tlie  operation  is  so  simple  tliat  it  is  certain  to 


Model  No.  24 

Five  tubes.  Tuned  Radio  Frequency.  Ricii 
mahocany  cabinet.  7  in.  x  22  in.,  with  a 
Ivcautn'ul  etched  mcl.-il  panel.  Etjuipped 
M'iih  the  famous  line  of  Kclford  parts, 
made  by  us  in  our  own  factory.  The 
"Electrola"  has  a  variable  antennae  tuti- 
int;  switch,  assuring  efficient  reception,  with 
either  long  or  short  antennae.  Another 
advantage  of  the  Electrola  antennae  tun- 
ing switch  is  that  a  long  anlenn.ic  may  be 
used  without  causing  interference  between 
■     s  or  broad  tuning  of  the  set. 


List  Price 


«59.50 


Model  No.  18 


Five  lubes,  Tuned  Radio  Fre- 
quency. Rich  mahogany  cabinet,  7  in, 
X  24  in.  Equipped  with  the  (amou'^ 
line  of  Kclford  parts,  made  by  us 
in  our  own  factory.  A  compaci, 
longdisia 
price 
balte 


List  Price 


Sold  to  Selected  Dealers 
Under  a  Protective  Franchise 
that  Really  Means  Protection 


You  need  only  listen  to  the  new  im- 
proved "Electrola"  to  realize  at  once 
the  difference  between  the  "Electrola" 
and  all  the  other  receivers  you  have 
heard.  Regardless  of  price,  the  "Elec- 
trola" challenges  any  receiver  on  the 
market  to  direct  comparison  for  purity 
of  tone,  beauty  of  appearance,  and  ef- 
ficient performance  over  the  entire 
wave  length  range. 

In  the  "Electrola"  is  perfected  that 


which  radio  engineers  have  so  long 
sought  to  accomplish,  namely,  a  tuned 
radio  frequency  circuit  that  does  not 
employ  nor  require  any  variable  neu- 
tralizing condensers,  potentiometers  or 
other  devices  to  prevent  oscillation. 
Each  receiver  is  balanced  before  leav- 
ing the  factory  so  that  it  will  be  stable 
under  all  conditions.  This  accomplish- 
ment insures  a  real  non-oscillating, 
non-radiating  receiver. 


Valuable  ELECTROLA  Territory  Still  Open 

Write  to  us  today  for  full  particulars  regarding  our  exclusive  dealer 
franchise  and  for  the  name  of  your  nearest  distributor  who  will  be 
glad  to  give  you  an  "Electrola"  demonstration. 

Manufactured  by  THE  .\MERICAN  SPECIALTY  COMPANY  of  BRIDGEPORT 

Americtis  Piuiwer  Mfiiiulaclurcr^  of  Riidiu  Parts 
BRIDGEPORT.  CONN. 


commend  itself  to  the  ultimate  buyer  who  is 
untutored  in  radio  lore  and  who  wishes  to  pur- 
chase a  means  of  entertainment  that  v/ill  oper- 
ate at  his  behest  with  little  or  no  actual  knowl- 
edge of  its  workings. 

Each  of  the  new  products  was  demonstrated 
in  turn,  and  on  each  occasion  the  result  was 
all  that  had  been  claimed.  The  musical  pro- 
grams, orchestras  and  vocalists  were  heard 
with  an  astounding  clarity,  volume  and  tonal 
elTects  that  have  tiot  heretofore  been  possible. 
The  sets  demonstrated  were:  the  Radiola  30, 
the  de  luxe  set  of  the  line,  an  eight-tube  super- 
heterodyne, operated  completely  by  A-C  cur- 
rent, with  self-enclosed  loud  speaker,  equipped 
with  a  "inulti-rcctron,"  eliminating  all  batteries; 
Radiola  28,  a  desk  set  super-heterodyne  working 
ill  conjunction  with  a  loop  antenna,  with  uni- 
control  tuning  mechanism,  can  be  operated  with 
either  A-C  current  or  dry  batteries,  according 
to  the  loud  speaker  used;  Radiola  25,  a  six-tube 
super-heterodyne  embodying  several  new  and 
distinctive  features,  and  the  Radiola  20,  a  five- 
lube  non-radiating  tuned  radio  frequency  re- 
ceiver with  regeneration.  The  RCA  loud- 
speaker model  104  was  one  of  the  outstanding 
features  of  the  demonstration.  This  speaker  is 
capable  of  producing  a  volume  that  can  fill  a 
concert  hall  with  music  without  distortion  and 
again  it  can  be  varied  to  the  merest  whisper. 
The  Model  100  Cone  Loudspeaker  and  Loud- 
speaker model  102,  which  is  equipped  with  a 
"uni-rectron,"  were  also  demonstrated  and  met 
every  test  that  was  given  with  perfect  satisfac- 
tion. The  rectrons  and  new  types  of  radiotrons 
came  in  for  their  full  share  of  attention.  A 
full  description  of  the  new  products  of  the 
Radio  Corp.  appears  in  the  advertisement  of 
this  company  in  this  issue  of  The  World  and 
a  detailed  story  dealing  with  the  RCA  tubes 
also  is  given  in  the  columns  of  this  issue. 

The  success  of  this  demonstration  is  all  iht- 
niore  marked  because  of  tiie  conditions  under 
which  it  was  given.  The  parlors  of  the  Hotel 
Pennsylvania,  an  all-steel  building,  situated  in 
a  district  of  the  metropolis  where  radio  recep- 
tion is  notoriously  poor,  arc  not  the  most  ad- 
mirable locations  to  test  receiving  sets  and  the 
clear  reception  and  selectivity  which  were 
achieved  argue  well  for  the  success  of  the  line 
when  it  is  placed  on  the  market,  this  Fall. 


Attractive  Counter  Sign 

for  Adler-Royal  Dealers 

A  most  attractive  counter  display  sign  was 
recently  distributed  to  Adler-Royal  dealers  and 
is  now  being  displayed  in  hundreds  of  music 
stores  throughout  the  country.  The  sign  was 
made  in  ihc  factories  of  the  Adlcr  Mfg.  Co. 


ADLER-ROYAL 

PHONOGRAPHS  -  RADIO 
ADLER-MANLFACTUBINO  CO. 


Adler-Royal  Counter  Sign 
by  the  same  artists  who  are  responsible  for 
the  beautiful  cabinets  which  house  the  Adler- 
Royal  instruments.  The  sign  is  made  of  mahog- 
any with  gold  lettering.  The  panel  is  lSj/2 
inches  wide,  8%  inches  high  with  19  inch  base. 


Harry  Cohen  on  Long  Trip 

Harry  Cohen,  whose  appointment  as  secre- 
tary and  sales  manager  of  the  Wall-Kane 
Needle  Mfg.  Co.,  Brooklyn,  N.  Y.,  was  an- 
nounced last  month,  is  away  on  his  first  trip. 
The  trip  will  probably  be  o£  about  three  months' 
duration.  Orders  received  en  route  indicate  that 
the  quality  of  Wall-Kane  needle  products  and 
the  personality  of  Mr.  Cohen  are  an  excellent 
combination. 
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A  complete  line  of  Akradyne  Radio  Receivers  and  a 
cabinet  loud  speaker,  all  built  up  to  the  same  high  plane 
that  has  established  Akradyne  as  the  Standard  of 
Comparison. 

Year  after  vear  we  have  been  urged  to  produce  a 
complete  Akradyne  line,  but  we  were  steadfast  in  our 
determination  to  hold  back  until  we  were  convinced  that 
the  right  moment  had  arrived, — and  here  it  is! 
Akradyne's  announcements  have  always  carried 
important  messages  to  the  trade  and  the  public.  This 
one  is  no  exception  to  the  rule.  Akradyne  will  be  the 
set  in  demand  this  year,  and  this  year's  Akradyne  sales 
will  surpass  all  others. 

This  complete  presentation  of  Akradyne  models  is  of 
real  value  to  every  dealer  and  we  submit  it  for  his 
earnest  consideration. 

Akratone  Cabinet 
Speaker  $31.50 

Akradyne  Cabinet 
and  Console  Models 
$75.00  to  $215.00 

Akradyne  Art  Models 
of  Beautiful  Design 
$475.00  to  $1475.00 

Sunbeam  Radio  Corp 

35O  West  31"  St,  New  York 


'Abo  manufacturing  Pink-A-Tone  Radio  F 
2,  3,  and  5  tube  models  at  $18.50,  $28.50, 


9&  Standard  of  Gmiuwimi 
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Detroit  Dealers  Have  Cleared  Floors 

of  Old  Stocks  in  Preparation  for  Fall 

Summer  Coming  to  Close  Compares  Favorably  With  Same  Period  of  Last  Year— Annual  Gath- 
ering  o£  Radio  Distributing  Co.  in  Hotel  Statler  a  Huge  Success— Other  Important  News 


Detroit,  Mich,,  September  S. — ^July  and  AugusI 
were  quite  dull  as  compared  to  other  months  of 
the  year,  and  yet  were  quite  brisk  when  com- 
pared with  the  same  months  of  a  year  ago. 
Radio  business  naturally  fell  off  tremendously, 
yet  quite  a  good  many  sales  of  the  costly  com- 
bination machines  were  made.  With  the  return 
of  September,  the  reopening  of  school,  people 
back  from  vacations  and  the  further  fact  that 
Detroit  to-day  is  enjoying  unprecedented  pros- 
perity for  this  season  of  the  year  in  its  manu- 
facturing and  industrial  institutions,  all  of  these 
conditions  augur  well  for  the  talking  machine 
and  radio  dealer.  Already  dealers  claim  that 
prospects  are  beginning  to  negotiate  for  the 
costly  combination  machine. 

Old  Stocks  Closed  Out 

The  Victor  dealers  have  been  doing  every- 
thing possible  to  reduce  their  slocks  in  order  to 
prepare  for  the  arrival  of  the  new  Viclrola  com- 
bination machine.  Half  of?  on  price  and  easy 
credit  terms  are  the  inducements  offered  the 
public  to  buy  the  stock  on  hand.  Some  dealers 
report  that  ihey  had  good  success  witli  their 
sales;  others  that  they  did  not  have  much  slock 
on  hand  to  close  out.  hence  it  was  not  neces- 
sary to  make  such  drastic  reductions.  As  a 
matter  of  fact,  so  far  as  Detroit  is  concerned 
we  doubt  if  there  are  any  dealers  who  have  any 
number  of  machines  left. 

Considerable  interest  is  being  attached  to  the 
new  models  to  be  brought  out  by  the. Victor 
Co.  as  well  as  the  Brunswick.  It  doesn't  lake 
the  public  long  to  find  out  that  something  new 
is  on  the  way.  Victor  and  Brunswick  dealers 
are  being  visited  every  day  by  people  who  ask 
"when  will  you  have  the  new  models  in?" 
Tie  Up  Movie  and  Record 

The  indefinite  run  ui  Detroit  of  Charlie  Chap- 
lin's latest  picture,  "The  Gold  Rush,"  afforded 
a  splendid  opportunity  for  the  Brunswick  Shop 
10  advertise  Chaplin's  latest  record  and  which 
has  been  selling  very  big  at  this  store.  After 
all,  taking  advantage  of  current  events  is  what 
sells  records  to  a  great  extent.  Exploitation 
has  its  place  in  the  talking  machine  industry  35 
it  has  in  the  motion  picture  industry. 

Now  in  Real  Estate  Game 

Two  well-known  talking  machine  salesmen 
have  forsaken  the  f^eld  to  engage  in  the  real 
estate  business.  We  refer  to  Peter  C.  Sweeney, 
for  many  years  with  the  Detroit  Edison  Shop 
as  manager  of  the  retail  department,  and  Peter 

JOBBERS  and  DEALERS 
You'll  Have  Calls  For 

AMPLIFIER  AND  DETECTOR, 


Besides  our  advertiainB,  fiere  Is  a  great 
force  pushing  Sea  Gull  tubes-^the  talk  of 
satisfied  usera.  Their  fame  is  spreading 
throughout  the  land,  and  that  meana  that 
you  will  soon  have  calle  for  Sea  Gulls. 

Thi-  Points  of  Sea  Gull  Superiority: 
Xon-nilcrophonic 

riilformity  —  uhed     Iiitcrcliangcnbly  In 


■  10  per  cent  tiielif! 


Mutu:il  Coiiilurti 
I.onK'-r  llf*- — ^>0  per  cent 
Sr-nd    for  full  particulars  of  the  ampllner 
df-l^-ctor  tuhf-  and  al.so  the  hifh  capacity  rec- 
ti(lt.r  tuh-^  for  "E"  battery  eliminators. 

Tube  E-$2.50      Tube  R-$3.00 

Write  for  general  infermalion  and  ditcountt 

ABERDEEN  SPECIALTY  CO.,  Inc. 

1642  N.  Hutchinson  St.     Philadelphia,  Pa. 


Gordon,  for  a  number  of  years  with  the  Detroit 
Brunswick  Shop,  who  are  popular  in  this  city. 
Edison  Business  Gains 

R.  B.  Ailing,  manager  of  the  Detroit  Phono- 
graph Co.,  State  distribulor  for  Edison  phono- 
graphs, reports  that  business  for  the  year  is 
ahead  of  1924,  and  that  the  phonograph  business 
held  up  splendidly  during  the  Summer  while 
radio  fell  olT  considerably.  Mr,  Ailing  is  never 
inclined  to  be  loo  optimistic  but  he  docs  pre- 
dict that  Fall  business  will  be  very  brisk,  es- 
pecially on  better  grades  of  merchandise,  wheth- 
er in   phonographs   or   combination  mactimes. 

■'The  better  class  of  people  want  something 
better  and  will  pay  for  It  and  the  store  catering 
to  this  class  is  going  to  get  their  business,"  he 
declared. 

Generally  very  little  money  was  spent  during 
Ihe  Smnmer  for  talking  machine  advertising, 
but  it  will  slart  up  some  time  this  month  and 
then  keep  going  at  a  fast  clip  right  up  to  holi- 
day time. 

Okeh  Records  Popular 
The  Consolidated  Talking  Machine  Co.,  which 
is  now  in  much  larger  quarters  at  2957  Gratiol 
avenue,  is  enjoying  very  good  business  on  Okeh 
records,  the  total  for  the  first  eight  months 
showing  a  nice  increase  over  last  year  for  the 
same  period  J.  P.  Fearn  is  in  charge  of  the 
Detroit  office  and  is  very  well  liked  in  the 
trade. 

Attend  Dealer  Meeting 

More  than  150  dealers  attended  the  annual 
gathering  of  the  Radio  Distributing  Co.,  which 
was  held  recently  at  the  Hotel  Statler,  in  this 
city.  The  meeting  was  under  the  direction  of 
President  D.  W.  Burke,  who  made  a  very  in- 
teresting address,  after  which  he  introduced  the 
several  speakers.  R.  E.  Smiley,  district  sales 
manager  of  the  Atwater  Kent  Mfg.  Co.,  in  the 
course  of  his  talk  outlined  in  detail  the  Atwater 
Kent  sales  plans  for  1925-26,  and  discussed  tht 
merits  of  the  products  in  detail.  He  was  fol- 
lowed by  V.  A.  StaufTer,  of  the  Pooley  Furni- 
ture Co..  who  spoke  on  the  plans  of  this  com- 
pany for  the  coming  season.  Mr.  PoIikolT  and 
Mr.  Joud  also  addressed  the  dealers.  They 
were  followed  by  Dr.  Engle,  of  the  Pfanstiehl 
Radio  Corp.,  whose  educational  talk  was  great- 
ly enjoyed. 

The  dealers  and  speakers  were  then  enter- 
tained at  luncheon,  during  which  representa- 
tives of  Barton,  Durstine  &  Osborne,  adver- 
tising counsel,  supplied  the  dealers  with  the 
results  of  radio  surveys  made  by  their  agency, 
and  spoke  at  some  length  of  the  publicity  plans 
for  the  coming  year.  In  the  evening  the  entire 
assemblage  was  entertained  at  an  enjoyable 
banquet  at  which  there  were  a  number  of  en- 
tertaining features. 

Satisfactory  Adler-Royal  Demand 

S.  E.  Lind,  of  S.  E.  Lind  Co..  distributor  for 
Adler-Royal  phonographs  and  combination  ma- 
chines, doesn't  hesitate  to  say  that  his  business 
is  considerably  ahead  of  last  year,  that  the  Sum- 
mer trade  was  good  and  that  he  looks  for  very 
good  business  during  September  and  October. 
"Dealers  have  been  buying  from  hand  to  mouth 
and  are  not  loaded  up,  with  the  result  that  when 
business  does  break  good  they  are  going  to  find 
themselves  out  of  luck  unless  they  do  order 
ahead.  We  are  bound  to  get  our  share  of  busi- 
ness because  we  have  a  very  fine  clientele  of 
dealers  handling  the  line,"  remarked  Mr.  Lind. 
Radio  Trade  Assn.  Elects  Officers 

The  election  of  officers  of  the  Radio  Trade 
Association  was  held  at  the  last  meeting,  with 
the  following  results:  William  Langeing  was 
elected  president;  H.  E,  Haggerty,  first  vice- 
president;  R.  H.  Stewart,  second  vice-president; 
Merle  Duston,  third  vice-president;  C.  H. 
Schmidt,  fourth  vice-president;  H.  J.  Trumbo. 


director-at-large;  A.  M.  Edwards,  secretary,  and 
H.  J.  Van  Bealen,  treasurer.  These  officers  will 
have  under  their  direction  the  planning  of  the 
fourth  annual  radio  show,  which  is  scheduled 
for  November  3  to  8  at  the  Arena  Gardens. 
News  Brief  lets 

C.  A.  Grinnell,  president  of  Grinncll  Bros., 
went  to  New  York  September  1  to  meet  Mrs. 
Grinnell,  who  arrived  the  following  day  from  a 
two  months'  trip  abroad.  They  planned  to 
spend  at  least  a  week  in  New  York  before  re- 
turning to  Detroit. 

Jay  Grinnell.  sales  manager  of  Grinnell  Bros., 
has  been  elected  to  the  board  of  directors  of 
the  Retail  Merchants  Bureau  for  the  coming 
year. 

Barnes  &  Farrell,  for  several  years  on  East 
Tefferson,  are  now  in  their  new  location  at  1125j 
Charlevoix,  which  is  a  much  better  spot  from 
the  standpoint  of  business.  Sales  have  shown 
a  big  jump  since  the  removal. 

The  Artonlan  Piano  Co.,  which  recently  took 
over  the  Victor  and  Brunswick  franchises  down- 
town owing  to  the  Henry  S.  Doran  Co.  going 
out  of  business,  is  finding  these  lines  very  valu- 
able assets. 

The  Stewart-Warner  Products  Service  Sta- 
tion, 7iZ\  Woodward  avenue,  Detroit,  handling 
the  Stewart-Warner  radio,  is  very  busy  these 
days  looking  up  the  number  of  applications  that 
keep  pouring  in  from  retailers  who  want  the 
line. 

The  J,  L.  Hudson  Music  Store  which  was 
closed  Saturday  afternoons  during  July  and 
August,  is  now  back  to  regular  schedule,  that 
of  keeping  open  Saturday  until  6:00  p.  m. 

D.  S.  Spector,  Kolster 

Head,  Visits  Pacific  Coast 

D,  S.  Spector,  general  manager  for  Kolster 
radio,  is  spending  several  weeks  at  the  home  of- 
fice of  the  Federal  Telegraph  Co.  in  San  Fran- 
cisco. Having  launched  the  new  Kolster  radio 
upon  the  market  in  a  way  that  bids  fair  to  make 
of  it  one  of  the  signal  successes  of  the  season, 
and  having  practically  completed  the  organiza- 
tion of  an  enviable  distributorship  organization, 
Mr.  Spector  for  the  first  time  in  some  months 
felt  that  he  could  release  himself  from  his  New 
York  office  sufficiently  long  to  make  the  trip  to 
the  Pacific  Coast. 

In  Mr.  Spector's  absence  the  New  York  of- 
fice of  the  Federal  Telegraph  Co.,  located  in 
the  Woolworth  Building,  will  be  in  charge  of 
H.  H.  Southgate. 

Atwater  Kent  Mfg.  Go.  An- 
nounces New  Model,  No.  21 

Philadelphia,  Pa.,  Sept.  8.— The  Atwater  Kent 
Mfg.  Co.,  of  this  city,  has  announced  a  new 
addition  to  its  receiving  set  line  known  as  Model 
21.  It  is  of  the  compact  type  and  similar  in 
external  appearances  to  the  familiar  Model  20 
compact.  It,  however,  employs  the  small  type 
of  dry  battery  tubes.  Vernon  W.  Collamore, 
general  sales  manager  of  the  company,  in  an- 
nouncing the  new  set  predicted  that  it  would 
be  one  of  the  biggest  additions  ever  made  to 
the  Atwater  Kent  line.  A  large  volume  of  ad- 
vance orders  has  been  received  and  delivery  is 
now  being  made.  A  busy  Fall  season  is  ex- 
pected.   
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loud  apcakor.    II  li  cnquiiltoly  flnl ill ed— with  cither  pinh- 
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The  New  Series  Gennett  Records 

at  50c. 

^TOW  that  the  indoor  season  is  here  the  New  Series  Gennett  Records  at 
'  50  cents  with  their  timeliness  and  quality  are  an  important  stimulant 
in  renewing  interest  in  the  record  as  a  source  of  home  entertainment. 

The  Gennett  Slogan  "First  and  Best  on  Gennetts"  was  never  truer  than 
it  is  today,  for  up-to-the  minute  popular  dance,  vocal  and  novelty  hits  are 
to  be  had  when  they  are  new  and  at  a  new  price! 

Then  there  are  the  Gennett  standard  numbers — without  which  no  deal- 
er's shelves  are  complete — representing  the  highest  attainment  in  the  art  of 
sound  recording. 

The  new  Gennett  sales  plan  eliminates  all  possibility  of 
dead  stock  and  enables  the  dealer  to  have  on  his  shelves 
selections  that  are  in  constant  demand,  the  profits  from 
which  are  never  being  jeopardized  by  left-overs  and  slow 
movers. 

Every  dealer  will  be  interested  in  this  new  plan  because  the  Gennett 
proposition  is  worth  while.    Write  for  further  information. 


GENNETT  RECORDS 


Richmond,  Indiana 
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Indications  of  Increased  Activity  in  the 
Akron-Canton  District  as  the  Summer  Wanes 

Vigorous  Sales  Promotion  Drives  Have  Marked  Effect  on  Sales— Betterment  in  Demand  Creates 
Oatimism  and  Dealers  Are  Laying  Plans  for  Busy  Fall— Trade  News  and  Activities  of  Month 


Akmon'-Canton,  O..  Sei>tcnil,i:r  5.— While  ilic-rc 
has  been  some  recession  in  many  retail  lines, 
the  talking  machine  business  in  this  district 
during  the  fag  end  of  Summer  picked  up  slighl- 
ly.  and  indications  are  the  month  of  Septem- 
ber will  show  a  further  gain.  One  of  the  most 
marked  efforts  in  dealer  circles  was  the  half- 
price  sales  drive  conducted  by  Victor  dealers 
in  the  two  cities,  which  had  a  stimulating  effect 
at  a  time  when  normally  business  is  off,  both 
in   talking  macliine  and  record  departments. 

It  is  a  trifle  too  early  to  predict  what  radio 
will  be  this  Fall,  but  dealers  are  of  the  opinion 
that  sales  will  be  heavier  than  last  year,  owing 
to  the  advancement  of  radio  in  the  past  12 
months.    Many  new  models  arc  now  being  dis- 


played in  music  stores  and  inquiries  liave  been 
more  frequent  than  at  any  lime  in  recent 
weeks,  dealers  said.  Records  have  shown  some 
improvement  in  recent  weeks,  it  is  reported. 
Portables  are  still  selling,  with  continued  warm 
weatlier  and  prolonged  activity  at  the  nearby 
lake  resorts. 

The  talking  machine  trade  will  no  doubt  be 
grieved  to  learn  of  the  death  of  John  M.  H. 
Lercli,  for  many  years  identified  with  his 
brother  in  the  D.  W.  Lcrch  Music  Co..  Canton, 
O.,  and  well  known  to  the  Iradc. 

C,  M.  Alford,  and  wife,  the  former  manager 
of  llic  Alford  &  Fryar  Piano  Co.,  Canton,  are 
in  the  West  on  an  extended  vacation,  and  while 
there  will  visit  relatives  in  Montana.  Enroute 


to  the  East  Mr.  Alford  plans  to  visit  with  sev- 
eral dealers  as  well  as  manufacturers  whose 
products  he  merchandises  here,  returning  to 
Canton  early  next  month. 

L.  O.  Beck,  manager  of  East  Market  Gar- 
dens, Akron,  one  of  the  best  known  ball  rooms 
in  the  Middle  West,  was  successful  in  securing 
for  three  days  the  original  Memphis  Five,  Vic- 
tor record  artists,  for  an  attraction  at  the  Gar- 
dens, three  days  recently.  This  was  the  first 
invasion  of  this  territory  by  the  well  known 
Memphis  band  and  as  the  result  of  its  visit 
to  Akron,  sales  of  their  records  were  greatly 
stimulated,  dealers  reported. 

More  than  the  usual  number  of  talking  ma- 
chine dealers  from  Canton  and  Massillon  will 
have  exhibits  at  the  annual  Stark  County 
Fair,  it  was  announced  by  officials  in  charge 
of  the  Merchants'  Exposition  Hall.  The  Wil- 
liam R.  Zollinger  Co.,  Victor  dealer,  Rhines 
Edison  Shop  of  Canton  and  Massillon,  and  the 
Arnold  Music  Co.,  Massillon,  arc  annual  ex- 
hibitors at  the  fair,  which  opens  Labor  Day 
and  continues  for  a  week. 

Brunswick  record  dealers  of  Youngstown  re- 
ported a  good  week  end  business  recently, 
when  Ray  Miller  and  his  Brunswick  record  or- 
chestra played  a  single  night's  engagement  al 
the  Southern  Inn. 

Dan  O.  Thomas,  prominent  Barberton,  O., 
music  dealer,  died  recently  as  the  result  of 
burns  suffered  when  the  gasoline  tank  of  his 
automobile  exploded. 

Don  Smith,  of  the  Smith-Phillips  Music  Co., 
East  Liverpool,  visited  in  Canton  recently, 
where  he  was  the  guest  of  Herb  Wiedocft, 
Brunswick  record  artist,  whose  band  is  playing 
an  engagement  here. 

It  is  announced  the  Home  Music  Co,,  North 
Market  avenue,  Canton,  has  added  a  complete 
service  and  repair  department  for  all  makes  of 
talking  machines.  The  store,  the  newest  ac- 
quisition to  the  downtown  retail  music  store 
family,  has  been  in  existence  over  a  month, 

Elmer  E.  Henshey,  Elyria,  O.,  has  opened  a 
new  music  store  at  650  Lodi  street,  that  city. 
Henshey,  well  known  in  the  retail  music  busi- 
ness, formerly  was  manager  of  the  Elyria  Starr 
Music  Co.  branch. 


Twin  Cities  Radio  Show 

Plans  Rapidly  Maturing 

MtNJiEAPOLis  and  St.  Paul,  Minn.,  September  S. 
— Plans  for  the  second  annual  Northwest  Radio 
Show  to  be  held  in  the  St.  Paul  auditorium  the 
week  of  October  5  are  developing  rapidly,  with 
three-fourths  of  the  exhibition  space  already 
spoken  for  and  witli  prospects  of  an  early 
closing  out  of  available  exhibition  space.  Over 
100,000  people  are  expected  to  view  the  estimat- 
ed 200  exhibits.  The  Northwest  Radio  Trade 
Association,  which  is  sponsoring  the  event, 
expects  this  to  be  the  most  successful  show 
of  the  kind  ever  staged  in  this  section  of  the 
country.  No  expense  is  being  spared  to  create 
a  drawing  card  of  the  first  magnitude.  All 
kinds  of  entertainment  will  be  provided.  Radio 
manufacturers  of  national  prominence  will 
make  addresses  at  the  different  convention  ses- 
sions which  will  be  an  important  feature  of  the 
week.  Among  those  who  are  scheduled  to  date 
are  A.  J.  Carter,  president  of  the  Carter  Radio 
Co.;  Powcl  Crosley,  Jr.,  head  of  the  tremen- 
dously large  radio  business  bearing  his  name; 
Herbert  Frost,  president  of  the  National  Associ- 
ation of  Radio  Manufacturers,  Laurence  Gar- 
diner, president  of  the  Garod  Corp.;  Colin  B. 
Kennedy,  president  of  the  company  of  that 
name,  of  St.  Louis,  and  others  of  equal  prom- 
inence.   Wide  publicity  is  heralding  the  event. 

H,  J.  Hanley  opened  a  complete' music  store 
the  first  of  this  month  at  51  Eighth  street,  S. 
A  full  line  of  talking  machines,  pianos  and  other 
musical  instruments  are  carried. 

The  Genera!  Music  Co.,  Denver,  Colo.,  was 
recently  incorporated  with  a  capital  stock  of 
$100,000,  The  incorporators  are  Leonard  S. 
ZaII,  E.  J.  Maydeck  and  W.  S.  Hirsch. 
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Lincoln 
Records 


Retailing 

(forme  rl^^ 
50/each) 


As  good  as  the  best  of  them  and  better  than  most  even  though  the  price  is 
so  low. 

Perfect  reproduction  of  all  of  the  latest  vocal  and  dance  hits.  Recorded  by 
the  foremost  artists.  Every  record's  a  ten  inch  double  disc  and  will  play  on 
any  phonograph. 

Highest  standards  of  manufacture  maintained  throughout. 
No  wonder  Lincoln  is  the  quality  record  of  the  industry. 
Write  today  for  our  proposition. 

The  Lincoln  is  a  product  of  the 

Cameo  Record  Corp. 

249  West  34th  St.,  New  York,  N.  Y. 
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Federal  Ortho-sonic  Sets 

Announced  to  the  Trade 

Federal  Radio  Corp.  Announces  Line  of  Eight 
Models  All  Operating  on  New  Principle — 
Extensive  Advertising  Campaign  Planned 

Buffalo,  N.  Y.,  Sept.  8.— The  Federal  Radio 
Corp.  recently  announced  the  new  line  of  Federal 
Ortho-sonic  radio  receivers,  consisting  of  eight 
models,  all  of  which  embody  the  new  system,  an 
exclusive  Federal  feature,  the  Ortho-sonic  prin- 
ciple of  tone  reproduction.  A  national  advertis- 
ing campaign  to  assist  dealers  in  their  sales  cam- 
paigns has  already  been  inaugurated  in  many  of 
the  leading  cities  and  it  is  estimated  that  before 
the  holiday  season  the  Federal  message  will  be 
made  known  to  more  than  20,000,000  readers.  A 
force  of  territorial  representatives  will  be  main- 
tained to  work  with  the  dealers  and  jobbers  and 
render  every  possible  support  and  means  of  co- 
operation. 

The  line  has  a  wide  price  range  and  will  be 
marketed  under  exclusive  selling  franchises.  Ter- 
ritorial rights  will  be  granted  jobbers  and  dealers 
will  be  given  allotted  districts  in  which  to  operate. 


Dictogrand-Power-Six 

Announced  to  the  Trade 

The  Dictograph  Products  Corp.,  New  York, 
manufacturer  of  Dictoerand  loud  speakers  and 
phonograph  attachments,  recently  announced, 
through  D.  W.  .Andrews,  head  of  the  radio  divi- 
sion, a  new  receiving  set  to  be  known  as  the 
Dictogrand-Power-Six.  The  set  which  has  just 
been  perfected  operates  on  110  volt  60  cycle 
alternating  current  or  electric  light  circuit.  It 
uses  two  standard  "Rcctron"  RCA  rectifying 
tubes  and  six  standard  UV  199  tubes. 

Mr.  -Andrews,  in  commenting  on  the  new  set. 
said:  "We  believe  that  the  radio  set  which 
operates  directly  from  the  electric  light  current 
will  be  in  demand  both  by  the  trade  and  con- 
sumer. In  manufacturing  the  new  set,  we  have 
not  deviated  from  old  and  tried  methods  of 
rectifying  AC  current  through  the  use  of  trans- 
formers, lubes,  filters,  etc.  No  revolutionary 
principles  are  involved  in  the  set.  It  operates 
with  the  one-dial  control,  In  appearance  it  has 
been  designed  to  harmonize  with  home  furnish- 
ings, the  cabinet  being  of  mahogany  finish  with 
highly  grained  panels  of  light  colored  wood  on 
each  side  and  the  top. 

■■The  new  set  has  met  with  instant  approval 
by  our  representatives  in  the  various  territories. 
They  report  that  the  jobbers  who  have  seen  and 
heard  the  set  are  highly  enthusiastic  over  its 
appearance  and  performance. 

New  Sonera  Dealers 

Among  the  new  dealers  who  have  secured  the 
Sonora  agency  are:  Scott  Prowell  Music  Co., 
Wenatchec,  Wash.:  Block  &  Kulil  Co.,  Peoria, 
III  -  William  Waldman,  601  Ninth  avenue.  New 
York:  Charles  M.  Fern,  125  Nassau  avenue, 
Brooklyn,  N.  Y.:  Atlantic  Talking  Machine  Co., 
144  Hamilton  avenue,  Brooklyn,  N.  Y.:  William 
Gushard  Drv  Goods  Co.,  Decatur,  III.;  Pictro 
Catalano,  355  Wilson  avenue,  Brooklyn,  N.  Y.; 
The  Music  Shop,  Norwalk,  O.:  Burton  Music 
Store,  HoUvwood,  Fla.;  Steger  &  Sons  Piano 
Mfg.  Co.,  .lackson  and  Wabash  avenues,  Chi- 
cago, 111. 

Chas.  Edison  Gives  Ad  Talk 

Charles  Edison,  son  of  the  famous  inventor 
and  chairman  of  the  Board  of  Directors  of  the 
Thos  A  Edison  Industries,  recently  addressed 
a  group  of  advertising  students  at  Columbia 
University,  startling  them  by  the  unconvention- 
ality  of  his  viewpoint  on  advertising  matters. 
Mr  Edison  is  also  the  author  of  the  article, 
■■America  Has  Swallowed  a  Slogan  with  Blind, 
Unthinking  Faith."  which  recently  appeared  in 
the  publication,  ■  Advertising  &  Selling." 


Satisfactory  Sales  Gains 

in  Los  Angeles  Territory 

Third  Annual  National  Radio  Exposition  Holds 
Center  of  Trade  Stage— Important  Personnel 
Changes— Other  Trade  Activities. 

Los  Anoeles.  Cal.,  September  5.— Talking  ma- 
chine and  radio  dealers  in  this  vicinity  are  in 
hearty  accord  in  stating  that  the  last  two  weeks 
of  August  and  the  few  days  of  this  month  have 
shown  a  noticeable  increase  of  sales  in  all  de- 
partments. It  is  evident  that  the  feeling,  oft 
expressed,  as  to  this  Fall  being  a  real  phono- 
graph and  radio  Fall  will  be  realized.  The  sale 
of  Victrolas  and  Victor  records  at  reduced 
prices  started  the  activity  and  it  is  continuing 
to  the  regular  stock.  Radio,  too,  after  a  rather 
quiet  Summer,  is  showing  signs  of  activity. 
Portables  have  been  consistent  sellers  for  the 
past  few  months. 

Interest  Centers  on  Radio  Exposition 

The  Third  Annual  National  Radio  Exposi- 
tion, which  starts  tomorrow  to  continue  until 
September  12,  under  the  supervision  of  the 
Radio  Trades  Association  of  Southern  Cali- 
fornia, in  the  Ambassador  Hotel  auditorium, 
this  city,  bears  all  the  marks  oi  being  more 
successful  than  any  other  show  held  in  this 
section.  There  will  be  175  booths  at  the  ex- 
position and  manufacturers,  jobbers  and  deal- 
ers will  be  represented.  It  is  certain  that  many 
thousands  will  attend  the  show  and  the  exhibits, 
together  with  the  daily  musical,  entertainment 
and  educational  features  that  will  be  given,  are 
certain  to  arouse  an  interest  that  will  reflect 
itself  in  the  local  dealers'  radio  sales. 

William  Heck  in  New  Post 

F  B.  Ayer,  of  the  Ayer  Music  Co.,  recently 
announced  that  William  Heck,  for  some  years 
a  prominent  figure  in  business  circles  m  Long 
Beach,  has  become  associated  with  him  in  the 
music  business. 

Now  With  Munson-Rayner  Corp. 

W.  R.  Fremersdorf,  formerly  Western  rep- 
resentative of  the  Magnavox  Co.,  was  recently 
appointed  general  manager  of  the  Munson- 
Rayner  Corp.,  of  this  city.  Mr.  Fremersdorf 
brings  with  him  to  the  Munson-Rayner  Corp. 
a  wealth  of  experience  and  knowledge  of  the 
Western  radio  field.  The  Munson-Rayner 
Corp.  distributes  the  Magnavox  line  through- 
out Oregon,  Washington,  California  and  the 
inter-mountain  territory. 

Personnel  Changes 

Following  the  death  of  Sheldon  N.  Peterson, 
connected  with  the  Leo  J.  Mcyberg  Co.,  radio 
distributor,  the  following  changes  have  been 
announced.  A.  H.  Meyer,  who  maintains  head- 
quarters in  Los  Angeles,  has  been  appointed 
general  sales  manager:  J.  W.  Thompson  is  now 
sales  manager  of  northern  California  and  L.  J. 
Tappan  has  been  appointed  assistant  sales  man- 
ager for  northern  California. 

Brunswick  Business  Booming 

Howard  L,  Brown,  Southern  California  Man- 
ager of  the  phonograph  division  of  tlie  Bruns- 
wick Co.,  was  obliged  to  curtail  his  two  weeks' 
vacation  and  return  to  work  after  a  week's  ab- 
sence only,  on  account  of  the  big  increase  of 
business  which  threatened  to  swamp  his  office. 
The  Brunswick  record  pressing  plant  in  Los 
Angeles  has  been  in  constant  operation  eighteen 
hours  per  day  trying  to  fill  the  demand  for 
records. 

Pushing  Records 

Paul  Peppin,  formerly  with  the  Wiley  B. 
Allen  Co.'s  San  Diego  branch  store,  has  been 
engaged  bv  Manager  Brown  to  specialize  in  the 
sale  of  Vocalian  records  to  the  trade. 

The  greatest  enthusiasm  and  excited  antici- 
pation prevails  iimong  all  Brunswick  dealers  in 
regard  to  the  newly  announced  Brunswick  prod- 
uct, the  Panatrope. 

In  New  Post 

Irving  C.  Andrews,  for  many  years  proprietor 
of  the  Andrews  Talking  Machine  Co.,  has  been 
appointed  manager  of  the  phonograph  and  radio 
departments  of  the  Piatt  Music  Co. 


Yosemite  Valley  Rangers 

Presented  With  Eagle  Set 

James  M.  Schwabacher,  Eagle  Neutrodyne  Dis- 
tributor on  Coast,  Made  Gift  to  Rangers 

Sax  Francisco,  Cal.,  September  3.— James  M. 
Schwabacher,  of  the  Scliwabacher-Frey  Co..  of 
this  city,  recently  returned  from  a  vacation  spent 
in  the  Yosemite  Valley,  in  which  he  was  accom- 
panied by  his  family. 

The  Schwabacher-Frey  Co.  is  one  of  the  big- 
gest radio  distributing  organizations  on  the 
Coast  and  is  particularly  enthusiastic  over  the  ■ 
Eagle  neutrodyne  receiver,  the  product  of  the 
Eagle  Radio  Co.,  Newark,  N.  J.  During  his 
stay  in  Yosemite  Valley,  Mr.  Schwabacher 
operated  daily  an  Eagle  neutrodyne,  which  he 
later  presented  to  the  Rangers  Club.  Chief 
Ranger  Townsley  insisted  on  taking  a  flashlight 
of  Marie  Louise  Schwabacher,  age  three,  while 
operating  the  Eagle  at  the  club,  thus  proving 
the  ease  with  which  the  set  can  be  tuned.  The 
Yosemite  Valley  is  surrounded  by  a  granite 
cliff  over  3,000  feet  high  and  is  a  most  difiicult 
place  for  radio  reception.  The  Eagle,  however, 
is  giving  wonderful  results  and  greatly  im- 
presses the  visitors  at  the  Rangers  headquarters. 


u, 


S.  Music  Rolls  Are 
Featured  in  Store  Display 


Cleveland,  O.,  September  S.— An  attractive 
window  display  featuring  U.  S.  music  rolls  was 
recently  on  view  in  tlie  windows  of  Smerda's 
^Eusic  Store  here,  and  resulted  in  a  nice  volume 
of  roll  business.  This  establishment  is  one  of 
the  most  progressive  in  this  vicinity  and  the 
music  roll  department  is  always  busy.  Mr. 
Smerda,  the  proprietor,  attributes  a  great  deal 
of  his  success  in  selling  pianos  to  the  fact  that 
he  features  rolls,  and  the  owners  of  player- 
pianos  can  always  secure  the  latest  releases  and 
thus  retain  their  interest  in  their  instruments. 


Max  Steinberg  Reports  Busy 
Times  in  New  Zealand  Trade 

A  recent  visitor  to  The  World  sanctum  was 
Max  Steinberg,  governing  director  of  the  Amer- 
ican Fono  Co.,  Ltd.,  Wellington,  New  Zealand, 
who  is  making  an  extended  visit  to  various 
points  of  interest  in  the  States.  The  American 
Fono  Co.  is  a  manufacturer  of  talking  machines 
and  buys  a  great  deal  of  its  parts  from  Ameri- 
can manufacturers  upon  whom  Mr.  Steinberg 
will  call  during  his  stay  in  the  States.  Mr. 
Steinberg  spoke  optimistically  of  present  and 
prospective  business  conditions  in  New  Zea- 
land. He  is  at  present  on  a  visit  to  the  West 
but  will  return  East  before  leaving  for  the 
Pacific  Coast,  from  which  he  sails  for  home 
around  the  first  week  in  November, 


J.  R.  Kenney  Appointed 
Mgr.  of  New  Record  Corp. 

J.  R.  Kenney.  well  known  in  the  talking  ma- 
chine trade  in  the  East  lor  many  years,  through 
his  connection  with  the  Silas  E.  Pcarsall  Co., 
and  later  with  the  Brunswick  and  Aeolian  Cos., 
was  recently  appointed  sales  manager-  of  Ihe 
New  Record  Corp.,  Brooklyn,  N,  Y.,  manufac- 
turer of  records  for  children. 


Appointed  Federal  Jobber 

The  Musical  Products  Distributing  Co.,  Inc., 
New  York,  was  recently  appointed  exclusive 
metropolitan  distributor  for  the  new  Federal 
Ortho-sonic  receivers,  made  by  the  Federal 
Radio  Corp.,  Buffalo,  N.  Y.  The  territory  to  be 
covered  by  the  Musical  Products  Distributing 
Co.  includes  Manhattan,  Brooklyn.  Long  Island, 
Northern  New  Jersey  and  a  portion  of  New 
York  State. 
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[y-NOW-to  Sell 
ijrm^^  Radio  9 


LEARN  "what's  what"  in  radio  from  what  happened  in  the 
'  motor  field. 

Look  over  current  automobile  advertising.  Look  into  the  cars  themselves. 
You'll  find  that  while  the  advertising  "plays  up"  refinements  of  model  and 
improvements  in  equipment,  the  basic  appeal  to  the  motor-car  buyer  is  the 
fiilly  arrived,  settled-down,  standardized  chassis  of  the  car  itself. 
How  about  the  Radio  business?  How  about  your  sales  and  profits  on  an 
invention  that  has  won  immediate  success  through  the  sheer  wonder  of  its 
accomplishments  ?  Tlae  world  is  now  ready  to  buy  standardized  radio  in 
volume,  and  promises  this  year  to  bring  Radio  very  near  the  top  of  leading 
national  industries. 

Qive  a  Thought  to  THERMIODYNE, 
for  This  is  THERMIODYNE  Year 


THERMIODYNE'S  Thrco-ScaBC  Thermi- 
onic  circuit  is  several  jumps  ahead  of  any 
"hook-up"  or\  the  market — and  it  car»nor 
be  superseded  by  anything  short  of  a  red 
revolution  in  radio  research. 


THERMIODYNE'S  Master  Control  makes 
it  a  really-truly  home  entertainer.  For  with 
the  Master  Control  women  and  children 
are  as  much  in  command  of  the  air  as  the 
"radio  CJcpett." 


Put  a  THERMIODYNE  in  Every  Home! 


To  say  that  THERMIODYNE  is  today's  outstanding  example 
of  standardized  radio  reception  means  that  the  THERMIO- 
DYNE purchaserof  today  willbe  asatisfied  THERMIODYNE 
owner  for  years  to  come. 

THERMIODYNE  is  as  radio-staple  as  a  Packard  chassis  is 
motor-car  staple.  Each  is  a  standardized  product.  The  pur- 
chaser of  either  owns  somethinti  that  will  "stay  put"  and 
"go  strong"  for  years  to  come. 

When  new  accessories  and  improved  equipment  come  along 


— as  come  they  will — there  will  be  no  worry  about  "obsolete 
models"  and  "discarded  types"  from  either  THERMIODYNE 
public  or  THERMIODYNE  trade.  For  THERMIODYNE  is 
Standardized  to  discount  the  future  of  research  and  inven- 
tion—  and  while  tubes  and  batteries,  equipment  and  accesso- 
ries will  assuredly  come  and  go,  each  and  all  of  them  will 
"hook  up"  to  THERMIODYNE  like  new  friends  in  an  old 
home  and  merely  bring  out  better  performance  than  ever  on 
the  same  wonderful  standardised  THERMIODYNE  radio 
"chassis"  of  1926 — and  after! 


We  Say  This  to  You 

THERMIODYNE'S  sales  policy  is  backed  up  by  what  we  believe  to  be  the  most  comprehensive,  most  complete 
and  most  co-operative  merchandising  franchise  offered  to  responsible  radio  merchants  in  the  whole  radio  field  today. 
Write  or  wire  us  for  illustrated  literature  on  the  full  THERMIODYNE  line  and  for  information  regarding  exclu- 
sive Dealer  Franchise,  together  with  details  on  the  surest  and  easiest  ways  to  make  radio  sales  —  ofterxtimes  with 
two  profits  on  a  single  sale.  DO  IT  TODAY!  Simply  say:  "Send  Full  Information." 


This  is  THERMIODYNE  Year 

Write  or  wire  your  nearest  Distributor — or  us  direct— TODAY— ivfiiie  good  territory  may 
be  open  to  you.  Tomorrow  may  be  too  late.  "Do  it  NOW.'" 
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Leading  Toronto  Firms  Secure  Rights 

of  Important  Radio  Lines  in  Canada 

Crosley  Radio  to  Be  Distributed  by  Purser  Bull  &  Co.,  Ltd.— Utah  Loud  Speakers  to  Be  Distrib- 
uted to  Trade  Through  Canadian  Pearson  Radio  Co.— Other  Trade  Changes  and  Activities 


Toronto,  Can.,  September  8. — Purser  Bull  &  Co., 
Ltd.,  have  been  appointed  distributors  for  the 
DeForest  and  Crosley  line  of  radios,  and  will 
handle  distribution  for  central  Ontario.  Purser 
Bull  &  Co.,  who  are  located  at  445  King  street, 
West,  have  taken  on  their  staff  Mr.  Lightbown, 
who  until  recently  was  in  charge  of  radio  sales 
in  the  R.  S.  Williams  &  Son  Co.,  Ltd. 

B.  K.  Bosier,  secretary  of  the  A.  C.  Electrical 
Mfg.  Co.,  Dayton,  O.,  was  a  recent  trade  visitor 
lo  Toronto, 

The  number  of  radio  receiving  licenses  held 
in  Canada  at  the  end  of  June  totaled  56,063, 
it  was  learned  at  the  radio  branch  of  the  de- 
partment of  Marine  and  Fisheries,  Ottawa. 
Canada  spent  $5,614,790  on  radio  sets  and  parts 
in  1924.  Imports  of  similar  equipment  from 
the  United  States  during  that  year  were  to  the 
value  of  $2,413,687. 

Practically  the  complete  Carter  line  is  now 
being  manufactured  in  Toronto  by  Carter 
Radio  Co.,  Ltd,,  and  all  items  in  this  range  are 
now  being  sold  al  the  American  list  price. 

Canadian  Pearson  Radio  Co.,  374  Pape  ave- 
nue, are  now  exclusive  Canadian  representa- 
tives for  the  Utah  loud  speakers  manufactured 
in  Salt  Lake  City. 

Letters  patent  have  been  issued  to  the  Gen- 
erator &  Starter  Co.,  Ltd.,  with  head  office 
at  Oshawa,  Ont.,  for  the  merchandising  of  radio 
parts,  with  a  capital  stock  of  $25,000. 

The  Stewart-Warner  Corp.,  Chicago,  111.,  fea- 
turing Stewart-Warner  radio  receiving  sets, 
lubes,  reproducers  and  accessories,  are  now 
out  after  Canadian  business  and  hope  to  get 
their  full  share. 

The  Columbia  Phonograph  Co.,  Ltd.,  this 
city,  is  sole  Canadian  distributor  of  A.  C. 
radio.  In  the  new  Columbia  radio  phonograph 
are  combined  the  radio  achievement  of  the  A-C 
Electrical  Co.,  known  as  the  A.C,  radio  panel. 
This  panel  is  specially  constructed  for  installa- 
tion in  Columbia  console  models  (four  console 
cabinets). 

Benjamin  Electric  Mfg.  Co.,  of  Canada,  Ltd., 
has  recently  concluded  arrangements  with  the 
Grigsly-Grunow  Hinds  Co.,  of  Chicago,  where- 
by it  will  manufacture  and  distribute  for  the 
Canadian  market  a  new  G-G-H  model  repro- 
ducer which  will  be  known  as  the  Benjamin 
Majestic. 

The  British  American  Mfg  Co..  Ltd.,  Toron- 
to, have  been  selected  as  Canadian  representa- 
tives for  Sleeper  Monotrol  radio. 

McLagah  Phonograph  Corp.,  Ltd.,  Stratford, 
Ont.,  have  taken  on  the  distribution  of  Fada 
receiving  sets  for  the  music  trades  of  Canada. 

The  Phonola  Co.  of  Canada,  Ltd..  Elmira, 
Ont..  has  been  licensed  under  the  David  Grimes 


patents  for  Canada  to  manufacture  these  radio 
receiving  sets  for  the  Canadian  trade. 

The  Canadian  Radio  Trades  Association  re- 
cently entertained  at  luncheon  in  the  Prince 
George  Hotel,  Toronto,  Roxy  and  His  Gang, 
the  well-known  radio  entertainers  of  New  York. 

Russell  L.  Teeple,  wholesale  representative 
of  McLagaii  Phonograph  Corp..  Ltd.,  Strat- 
ford, Ont.,  recently  joined  the  ranks  of  bene- 
dicts. 

W.  A.  Cameron,  druggist,  of  Renfrew,  Ont., 
is  handling  Brunswick  Radiolas  and  records 
with  splendid  success. 

Harry  Wallace  Tonks,  Windsor.  Ont,  has  a 
private  collection  of  over  2,230  records  of 
which  number  1,750  are  Columbias,  represent- 


ing 3,754  selections.  He  has  several  complete 
Operas  and  11  Masterpiece  sets  and  began  his 
musical  collection  in  1908. 

In  order  to  test  the  stability  and  strength  of 
the  cartons,  and  methods  of  packing  the  De 
Forest-Crosley  Musicone,  a  drop  test  was  re- 
cently made  from  the  roof  of  the  Wrigley 
Building,  Toronto.  A  carton  containing  a 
Musicone  was  forcibly  thrown  from  the  roof  to 
the  ground,  a  distance  of  over  seventy  feet, 
without  damaging  the  radio  reproducer  in  any 
way.  The  quality  of  the  music  was  not  marred 
by  the  drop. 

Brunswick-Balke-Collender  Co.  of  Canada, 
Ltd.,  sole  distributor  to  the  music  trades  of 
radio  made  by  Canadian  General  Electric, 
have  been  successful  in  placing  a  considerable 
number  of  Radiola  super-heterodyne  portables 
with  the  trade  throughout  Canada,  who  in  turn 
report  favorable  sales  of  this  line. 

Thursday,  September  3,  was  Music  Day  at  the 
Canadian  National  Exhibition  at  Toronto,  when 
all  previous  records  for  attendance  were  shat- 
tered. 


Important  Developments  Feature  of  the 

Month  in  the  Montreal  Trade  Territory 

Starr  Phonograph  Co.  of  Quebec  Moves  Wholesale  Headquarters— Marconi  Co.  Changes  Name 
to  Canadian  Marconi  Co. — Brunswick  Sales  Continue  Good — Window  Displays  Move  Sonoras 

Montreal,  Can.,  September  9. — Pursuant  to  a 
special  act  of  the  Canadian  Parliament  which 
received  the  Royal  Assent  recently,  the  name  of 
The  Marconi  Wireless  Telegraph  Co.  of  Can- 
ada, Ltd.,  has  been  changed  to  Canadian  Mar- 
coni Co.  The  change  in  name  does  not  mean 
any  change  in  policy.  The  company  has  de- 
veloped a  line  of  radio  accessories  to  be  mar- 
keted under  the  Marconi  name  and  include  a 
Marconi  loud  speaker,  headsets,  a  straightline 
frequency  low-loss  vernier  condenser  and  a  dis- 
tortionless audio  frequency  transformer. 

New  Apex  record  releases  include  pipe  organ 
numbers  by  Jesse  Crawford. 

The  Thermiodync  Radio  Corp.,  Montreal, 
gives  a  distributor  exclusive  territory  who  only 
sells  to  authorized  dealers.  It  guarantees  price 
maintenance  on  Thermiodyne  products,  for  the 
balance  of  the  radio  year,  ending  March  1,  1926, 
and  in  the  event  of  reducing  prices  agrees  to  re- 
bate the  jobber  the  full  amount  of  the  price  re- 
duction on  all  stock  he  has  on  hand  at  that 
time. 

Starr  Phonograph  Co,  of  Quebec  (Montreal) 
have  removed  their  wholesale  department  to 
180  Amherst  street.  Manager  Beaudry  predicts 
an  active  Autumn  and  Winter  trade  in  Starr 
phonographs  and  records. 

Preparations  for  the  Montreal  Radio  Show, 
which  is  to  be  held  in  the  Windsor  Hotel 
from  October  12  to  17  inclusive,  are  rapidly 
assuming  shape,  and  with  enlarged  space  this 
year  the  success  of  the  show  is  already  a  fore- 
gone   conclusion,    as    practically    all  available 


space  has  already  been  taken.  Recent  registra- 
tions in  Montreal  include  The  Forest  Phono 
Film  of  Canada,  Ltd, 

On  Sunday  evening,  August  9,  the  services 
held  at  the  American  Church,  U.C.  of  C,  were 
broadcast  and  the  experts  at  the  Compo  Co.'s 
recording  studios  picked  this  music  out  of  the 
air  and  put  it  on  an  Apex  phonograph  record 
without  the  loss  of  a  single  note. 

Layton  Bros.,  Ltd.,  are  handling  a  large  vol- 
ume of  Brunswick  Phonograph  sales,  as  well 
as  records,  and  are  pushing  this  line  most  ag- 
gressively. 

C,  W.  Lindsay,  Ltd.,  East  End  store,  on  St. 
Catherine  street,  is  featuring  Columbia  New 
Process  records  in  attractive  window  displays. 

The  International  Music  Store  (Frank  Rams- 
perger)  reports  a  most  enthusiastic  reception  of 
the  Charlie  Chaplin  Brunswick. 

In  window  displays  and  local  advertising 
Sonora  phonographs  have  been  given  due 
prominence  and  publicity  by   C.   W.  Lindsay. 


Talking  Machine  Springs 
and  Repair  Parts 


NONE  BETTER  IN  QUALITY 


NONE  LOWER  IN  PRICE 


THE  RENE  MANUFACTURING  CO. 

MONTVALE,  NEW  JERSEY 


Winnipeg  Trade  Activities 

Winnipeg,  Man.,  September  8. — H.  E.  Stenberg, 
manager  of  the  Winnipeg  branch  of  the  Bruns- 
wick-Balke-Collendcr  Co.,  and  Geo.  Bring,  man- 
ager of  the  firm's  Calgary,  Alta.,  branch,  were 
recent  visitors  to  the  Brunswick's  head  office  in 
Toronto. 

W estern  Canadian  Radio  Show  is  coming 
along  more  rapidly  than  the  management  had 
expected,  with  a  great  part  of  the  30,000  square 
feet  of  floor  space  in  the  Royal  Alexandra 
Hotel,  Winnipeg,  already  contracted  for  by  ex- 
hibitors. The  show  dates  are  September  14  to 
19  inclusive,  and  will  be  the  first  of  its  kind  in 
western  Canada.  The  exhibition  is  given  under 
the  auspices  of  Associated  Radio  of  Manitoba. 
The  broadcasts  are  being  conducted  by  the 
staff  of  the  Manitoba  Government  radio  sta- 
tions, with  the  reception  being  in  the  hands  of 
Manitoba  amateurs. 

The  Columbia  Piano  House,  New  Westmin- 
.ster,  B.  C,  has  opened  a  branch  in  Vancouver 
and  will  carry  on  business  under  the  name  of 
the  Ross  Music  Co.  and  will  represent  McLagaii 
phonographs,  Brunswick  records,  and  Fada 
radio  receiving  sets. 


September  15,  I9ZS 


THE   TALKING  MACHINE  WORLD 


181 


"BothAandB 


^1 


radio  power/ 

from  uour 

house 
current 


Philco  Socket  Powers  are  plugged  right  into 
a  lamp  or  wall  socket.  They  transform  alternat- 
ing current  into  the  smooth,  hum-free,  direct  cur- 
rent necessary  for  radio  reception. 

One  switch  controls  everything — "A"  power, 
"B"  power,  even  the  radio  set  itself.  No  recharg- 
ing to  think  about — no  dry  cells  to  replace. 
Simply  snap  the  one  switch  "ON"  and  "OFF." 

Equally  important— there  are  no  filaments  to 
burn  out — no  moving  f>arts  to  get  out  of  order 
—no  hum — no  distortion — no  falling  off  in  re- 
ception. As  dependable  as  your  electric  current 
and  turned  on  just  like  an  electric  light. 


Think  what  this  means  to  the  thousands  of 
persons  who  have  held  off  from  buying  radio  sets 
because  of  real  and  imaginary  difficulties  involved 
in  their  operation.    They  will  buy  now! 

You  can  obtain  Philco  Socket  Powers  from 
your  Jobber  or  Wholesaler.  Order  now  or  write 
to  us  for  complete  details. 


Philadelphia  Storage  Battery  Company 

Philadelphia 


One  switch 
controls 
everythiry 

-;yourApower 
-youfBpower 
-even  the  radio 
set  itself 


For  Dry  Cell  Tube  Sets       For  Storage  Battery  Tube  Seta 


Buy  Philco  Socket  Power  "■AE."  "A" 
;inil  "B"  power  built  in  one  attractive 
iiuiliogany-llnished  case — controlled  by 
.tin?  switch.  No  hum — no  distortion. 
Costa  only  one  cent  per  day  to  operate. 
Supplies  as  lileh  as  130  volts  of  "B" 
current.  Idciil  for  Radlola  Super- 
Hcterodyne. 

For  50-00  cycle  105-125  volt  alternating 
current   563.00 

For  21S-40  cycle  105-125  volts  alternat- 
ing current   $68.50 


Wliilr:  Philco  "A"  and  "B"  Socket 
Powers  iii:iy  be  purchased  separately, 
they  should  be  used  together  for  the 
greatest  possible  convenience. 
Plug  the  "B"  Into  the  "A"  and  the 
"A"  into  a  light,  wall,  or  base  socket. 
The  one  "A"  switch  then  controls 
everything— -A"  power— "B"  power— 
oven  the  radio  set  Itself.  Nothing 
else  to  do;  No  dry  cells  to  replace- 
no  thought  about  recharging.  Easy  as 
turning  on  on  electric  light. 
I'hllco  Socket  Power  "A"— for  50-60 
cycle  105-125  volt  alternating  cur- 
rent  ;  

naico  Sockot  Power  "B"— for  50-60 
cycle  105-125  volt  alte  ma  ting  cur- 
rent  517.50 

For  25-40  cycle  105-125  volt  alternaUne 
current   S^S.SO 


HADiO  J^  ANd  B^ 
SOCKET  POWERS 


(plete  line  of  rechargeable  storage  batteries  for 


Philco  Standard  "B"  Battery- a 
loniplete  Adam-brown  mahogany- 
llnlah  replacement  for  90  volts  of 
dry  cells.    Price,  $19.85. 

Philco  "A"  Batteries  In  acld- 
llglil  glass  cases — for  dry  cell 
tubes,  $Si  0  volt  tubes,  flS. 


Philco  ".V  Batteries  in  panelled 
rubber  cases— $14-85  up. 

P  h  11  c  o  Radio  Batteries  ar- 
Urynuniic— DRY  but  CHARGED. 
Their  life  doesn't  start  until  you 
pour  In  the  electrolyte.  You  handk' 
them  as  easily  as  radio  tubes  or 
V'iclrola  Records. 
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Artistic  Floor  Models  in  the 
New  Splitdorf  Radio  Line 

Splitdorf-Electrical  Co.,  of  Newark,  N.  J.,  Pre- 
pared to  Meet  Fall  Demands  With  Complete 
Line  of  Attractively  Cabineted  Sets 

The  Splitdorf-Electrical  Co.,  Newark,  N.  J., 
announces  a  complete  radio  -  line,  including  a 
series  of  floor  models  of  exquisite  design  for 
the  season  1925-26.    The  Splitdorf  Co.  has  for 


The  Rhapsody 
nearly  five  years  been  a  large  producer  of  such 
radio  parts  as  head  phones,  speakers,  fixed  con- 
densers, rheostats,  audio  transformers,  etc.  In 
1924  the  company  placed  its  first  complete  set 
on  the  market  just  before  the  International 
Radio  Tests  whicli  were  conducted  last  Fall, 
The  Sphtdorf  receivers  have  proved  capable 
of  excellent  DX  reception  and  many  owners 
who  purchased  its  first  receivers  report  suc- 
cessfully receiving  foreign  stations. 

In  devefoping  the  Splitdorf  line  of  receivers 
for  the  1925-26  season  the  company's  engineers 
have  worked  with  the  belief  that  the  time  lias 
come  when  radio  receivers  will  be  sold  on  a 
basis  of  service  in  radio  reception.    The  Split- 


dorf Co.  has  inaugurated  a  pohcy  of  merchan- 
dising which  will  insure  every  SpHtdorf^  re- 
ceiver giving  Ihc  positive  satisfaction  that  it  is 
capable  of  giving. 

Fundamentally  there  is  only  one  type  of  re- 
ceiver in  the  entire  Splitdorf  line— an  inherent- 
ly neulrali/ed,  tuned  radio  frequency  receiver 
employing  the  Splitdorf  patented  circuit. 

The  premier  receiver  in  the  Splitdorf  line  is 
the  model  called  "The  Polonaise."  It  is  a  five- 
tube  set  giving  two  stages  of  tuned  radio  fre- 
quency, detector,  and  two  stages  of  audio  am- 
plification. This  receiver  has  been  designed  to 
meet  the  requirements  of  the  average  home 
which  demands  the  utmost  in  radio  reception 
as  far  as  operation  and  efficiency  arc  concerned 
and  at  the  same  time  desires  neatness,  compact- 
ness and  attractive  appearance  at  a  popular  re- 
tail price. 

Included  in  the  line  is  "The  Rhapsody,"  a 
most  attractive  five-tube  instrument.  Fitted 
with  new  electric  lighted,  enclosed  dial  tuning 
controls — an  innovation,  developed  by  Splitdorf, 
consisting  of  concealed  electric  lights  which  are 
operated  from  "A"  battery  switch.  This  feature 
makes  operation  of  the  receiver  in  darkness 
practical  and  simplifies  timing. 

The  receiver  is  installed  in  a  desk  type  con- 
sole made  of  solid  American  walnut,  matched 
and  carved  and  exquisitely  finished.  Console  in- 
cludes built-in  speaker  and  has  ample  space  for 
all  batteries  and  charger.  Two  additional  draw- 
er compartments  provide  space  for  headphones, 
programs,  log,  etc.  Center  drawer  may  be 
utilized  for  writing  materials;  center  leaf  makes 
console  instantly  available  for  correspondence 
purposes.  This  receiver  will  harmonize  with 
the  furnishings  of  the  finest  homes. 

The  illustration  will  give  an  idea  of  the  qual- 
ity in  the  larger  Splitdorf  models.  There  arc 
two  Japanese  creations  in  the  line  which  in- 
volve cabinet  work  of  the  highest  craftsman- 
ship and  are  really  works  of  art.  These  are 
known  as  "The  Mikado"  and  "The  Geisha." 

The  Splitdorf  Co.  manufactures  two  models 
of  speakers,  "The  Grande."  a  large  bell  type. 


Big  Profits  in  Udell 
Console  Talking  Machines 


Finished  in  browm  mahog- 
any; ample  album  space; 
height,  31  in.;  width,  32 
in.;  depth.  21  in. 


Here  is  real  quality  at  a 
price.  Volume  sales  and 
production  enable  us  to 
offer  Udell  Console  Talk- 
ing Machines  at  most  at- 
tractive dealer's  discounts. 
They  also  have  the  appear- 
ance, quality  and  durability 
to  make  permanent  friends 
for  you.  In  addition  to  the 
famous  Udell  cabinet  con- 
struction, each  machine 
has  many  other  important 
advantages,  such  as  Heine- 
man  motor,  Empire  tone 
arm,  automatic  stop,  auto- 
matic self-balancing  lid 
support,  octagon  sound 
box,  elc. 


Complete  catalog  and  prices  gladly  mailed  |V(|uSErL|l 
on  request.    Write  for  your  copy  today  I 

THE  UDELL  WORKS,  Inc. 


28th  St.  at  Barnes  Ave., 


Indianapolis,  Ind. 


equipped  with  adjustment  for  controlling  vol- 
ume and  tone,  and  "The  Cello,"  a  liigh-grade 
moderately  priced  composition  bell  type  winch 
also  has  an  cdjnstablc  feature  for  controlhng 
volume  and  tone. 


Talking  Machines  Move 

in  Salt  Lake  Territory 

Increased  Ihterest  in  Phonographs  Noted  by 
Dealers— Drop  in  Record  and  Machine  Prices 
an  Aid  to  Sales— Activities  of  Month 

Salt  Lake  City,  Utah,  Sept.  5.— Everywhere 
througlioul  tliis  section  reports  are  being  re- 
ceived to  the  effect  that  the  talking  machine 
business  is  coming  back  rather  strong.  There 
appears  to  be  more  interest  in  the  phonograph 
right  now  tiian  there  lias,  been  for -a  long  time. 

Specially  low  prices  on  high  class  records, 
campaigns  such  as  the  Victor  Co.  put  on  re- 
cently, have  done  much  to  make  the  phono- 
graph popular  again,  it  is  believed  by  many 
dealers.  People  got  to  thinking  that  high-class 
phonograph  music  was  within  the  reach  of  all, 
and  they  not  only  bought  more  records,  those 
wiio  already  had  machines,  but  more  machines 
have  been  sold  as  a  result.  Art  models  have 
been  very  popular,  but  others  are  selling,  loo. 

"Moonlight  and  Roses"  has  taken  Utah  by 
storm  and  hundreds  of  orders  for  records  of 
this  number  have  been  held  up  or  have  had  to 
go  unfilled.  Lester  Taylor,  manager  of  the 
music  department  of  the  Taylor  Bros.  Depart- 
ment Store,  Provo,  told  your  correspondent  a 
day  or  two  ago  that  he  has  not  seen  such  a 
big  hit  in  Provo  since  Dardanella  in  1920. 

R.  F.  Perry,  traveling  representative  of  the 
Brunswick  Co.,  with  headquarters  in  the  city, 
reports  a  fine  business  everywhere.  He  said 
they  are  selling  more  straight  phonographs 
than  they  were,  but  Brunswick  Radiolas  were 
still  in  good  demand.  He  said  the  local  Bruns- 
wick branch  would  show  a  nice  increase  over 
1924  if  present  conditions  continue.  Mr.  Perry 
reported  a  lot  of  interest  in  and  many  orders 
for  records  from  the  company's  dealers.  He 
said  the  farming  districts  were  in  excellent 
shape  and  that  good  business  might  be  ex- 
pected from  them  this  Fall. 

The  Schramm-Johnson  Drug  Co.,  prominent 
chain  store  concern  with  headquarters  in  this 
city,  has  gone  into  the  phonograph  business. 
It  is  carrying  the  Vocalion  records  and  retailing 
them  at  all  their  stores  outside  of  Salt  Lake 
City  and  Ogdcn,  Utah.  The  Vocalion  records 
are  now  distributed  in  this  section  by  the 
Brunswick  Co. 

The  John  Elliott  Clark  Co.,  Victor  distrib- 
utor and  dealer,  is  now  located  in  its  hand- 
some new  store  at  150  South  Main  Street,  one 
of  the  nicest  and  most  important  music  estab- 
lishments in  the  State.  The  location  ilself  is 
second  to  none,  being  in  the  very  heart  of  the 
retail  district,  There  are  several  most  at- 
tractive demonstration  booths,  whilst  the  two 
windows,  one  of  them  a  large  one,  give  ample 
space  for  window  advertising.  The  repair  de- 
partment will  be  located  in  the  rear  and  is 
easily  available  from  the  store. 


Music  Master  Illuminated 
Sign  Flashes  on  Broadway 

The  Music  Master  illuminated  sign  on  the 
Gay  White  Way  in  New  York  City,  which  was 
foretold  by  President  Walter  L.  Eckliardt,  of 
the  Music  Master  Corp.,  Philadelphia,  Pa,,  has 
now  become  an  actuality.  The  sign  was  a 
plan  of  Mr.  Eckhardt's  and  one  of  the  many 
ways  in  which  the  Music  Master  line  is  being 
strongly  featured.  The  sign  is  said  to  cost 
approximately  $50,000  a  year  to  operate  and  ad- 
vertises in  colorful  effect  the  Music  Master  line. 


Fred  Gretsch,  head  of  the  manufacturing  and 
importing  house  bearing  his  name,  recently  re- 
turned from  his  annual  trip  to  Europe. 
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Something  to  Think  About 
Mr.  '^dio  dealer! 


This  is  a  fiddle.  It  is  a  funny  fiddle.  It  is 
played  with  three  bows.  Why?  Frankly, 
we  do  not  know. 


This  is  a  radio.  It  is  like  the  funny  fiddle.  It 
operates  with  three  dials.  It  was  probably 
made  for  a  man  with  three  hands.  We 
haven't  seen  him.  Have  you? 


Now  here  is  another  radio.  It  has  only  one. 
dial.  It  was  made  for  people  like  you  and 
me.  People  who  consider  radio  something 
to  hear,  not  just  to  twiddle. 

This  one-dial  radio  is  called  the  Mohawk. 
It  will  do  anything  any  three-dial  radio  will 
do.  And  a  lot  more!  It  will  make  more 
women  want  radios,  as  well  as  more  men 
.  .  .  there  is  only  one  simple  dial  to  tune. 

What  do  your  customers  seek  in  a  radio? 
Selectivity?  Distance?  Volume?  Beauty  of 
tone?  Faithfulness  of  reproduction?  They 
cannot  ask  for  more  than  the  Mohawk 
gives.  All  these  fundamentals  plus  un 
matched  simplicity. 


Mohawk  engineers  did  it.  They  found  a 
way  to  halance  the  condensers  —  to  syn- 
chronize them  perfectly.  Mohawk,  with 
only  one  dial,  is  as  well  balanced  as  the  best 
three-dial  set  made. 

This  great  Mohawk  achievement  is  being 
widely  advertised  in  The  Saturday  Evening 
Post  and  other  publications.  People  in  fast- 
growing  numbers  are  learning  of  Mohawk's 
great  advantage.  These  people  will  not  be 
satisfied  with  any  other  type  of  set.  Of!er 
them  the  Mohawk  and  you  will  get  their 
business. 

Convince  yourself.  Test  the  Mohawk  in 
comparison  with  any  set  made.  Just  use 
your  ears  .  .  .  and  the  fingers  of  one  hand. 
Write  today  for  literature  and  list, of 
Mohawk  Jobbers. 

Selected  from  among  47  radios  as 
standard  equif)ment  on  the  Pau- 
Ame.rican,crachtrairi  of  thcL.&N. 
Railroad.  A  test  will  tcU  you  why. 

MOHAWK  CORPORATION  OF  ILLINOIS 

Indepeudenlly  Organized  in  1924 
2220  Diversey  Parkway    •    Chicago,  111. 

Sales  Department 

THE  ZINKE  COMPANY 

1323  S.  Michigan  Ave. 


Indepcndenily  Organiied  in  1924 


5  tubes-- just  ONE  dial  to  tune 
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Reductions  in  Prices  of  Machines  Prove 

Beneficial  to  the  Trade  in  St.  Louis 

September  Starts  With  Very  Satisfactory  Demand  for  Instruments  As  a  Result  of  Sales  Pro- 
motion Drives— Important  Changes  in  the  Trade— Month's  News  and  Activities 


St,  Louis,  Mo.,  September  8. — The  mid-Swmmer 
stir  caused  by  the  Victor  reductions  last  month 
lapped  over  into  September  and  the  after-effects 
are  quite  beneficial  to  the  dealers  in  other  ma- 
chines as  the  Victor  reductions  spurred  them  to 
activity  at  a  time  when  they  were  disposed  to  in- 
activity. Hence  the  early  part  of  September  dis- 
played more  animation  than  was  expected. 

The  Autumn  opens  with  changes  in  the  man- 
agement of  the  talking  machine  departments  of 
the  Scruggs,  Vandervoort  &  Barney  Co.  and 
the  Famous-Barr  Co.  At  the  Vandervoort 
store  the  talking  machines  and  pianos,  after 
being  for  a  time  under  joint  management,  are 
again  separated,  with  a  manager  over  each.  A. 
W.  Hosier  was  manager  of  the  talking  machine 
when,  a  couple  of  years  ago,  it  was  decided  to 
consolidate  and  he  was  placed  in  charge  of  the 
consolidation.  Now  he  is  back,  in  charge  of  the 
talking  machines.  H.  A,  Brown,  formerly  with 
the  Pearson  Piano  Co.,  of  Indianapolis,  Ind,. 
and  the  Cable  Piano  Co.,  Chicago,  has  been 
placed  in  charge  of  the  pianos.  The  return  to 
the  old  plan  is  highly  satisfactory  to  Mr.  Ho- 
sier, whose  interest  has  always  been  greatest 
in  talking  machines,  although  he  made  a  good 
record  as  manager  of  the  combined  depart- 
ments. 

At  the  music  salon  of  the  Famous-Barr  Co. 
W.  P.  Geissler  has  terminated  his  service  as 
head  of  the  talking  machine  and  piano  depart- 
ments after  two  and  a  half  years  of  successful 
management.  He,  like  Mr.  Hosier,  was  a  talk- 
ing machine   man,   willi   l!ic    Chicago  Talking 


Machine  Co.,  before  he  took  charge  of  the 
pianos  and  talking  machines.  Under  his  direc- 
tion the  piano  business  grew,  but  he  was  even 
more  successful  in  the  mercliandising  of  the 
talking  machines.  Immediately  after  he  look 
cliarge  he  had  a  Columbia  sale  that  was  one  of 
'  tiie  biggest  things  that  the  town  has  seen,  and 
he  signalized  his  retirement  with  a  highly  suc- 
cessful Victor  sale.  He  had  kept  such  close 
watch  on  his  stock  that  it  was  low  when  the 
reductions  were  announced,  enabling  him  to 
buy  heavily  at  the  reduced  factory  prices  and 
make  good  profits  in  the  sale.  His  purchases 
are  said  to  have  been  about  1200  machines.  He 
has  not  decided  upon  his  plans  for  the  future. 
He  will  spend  a  month  in  motoring  and  golfing 
in  Indiana  and  other  States  and  will  visit  Chi- 
cago before  settling  down  again.  His  successor 
at  Famous-Barr  has  not  been  announced. 

C.  E.  Benjamin,  who  formerly  merchandised 
the  music  department  of  the  Famous-Barr  store, 
has  been  replaced  by  H.  M.  Blank. 

The  transformation  of  the  Silverstone  Music 
Co.'s  store  on  Olive  street  from  an  exclusive 
Edison  phonograph  establishment  to  a  com- 
bined furniture  and  phonograph  place  has  been 
completed  and  the  remodeled  store  has  been 
reopened  with  a  fine  display  of  furniture  oc- 
cupying most  of  the  first  floor  and  mezzanine. 
Preparations  are  under  way  for  the  opening  of 
a  larger  furniture  store  on  Twelfth  street.  The 
firm  will  continue,  however,  to  be  distributor 
for  the  Edison  line  as  well  as  handling  radio. 

The  talking  machine  department  of  the  Leh- 


ThescFamous^ 

Artists 

of  the  ^ 


'MALE 
UUMTETTE 
nd-S  telling  Tt'io 

/-'■'^n/iJi-  Tolkiiiij  Machine-Radio  Artists 

Open  for  Concert  Engagements 

on  and  aller  November  12,  1W5 

Bring  these 

BIG-TIME  SINGERS 

to  Your  Town 

^  S  a  Quartette — or  in  conjunction  with  any 
/I    kind  of  Orchcitra  desired   from  Jazz  to 
^T.  Philharmonic,  ur  with   Monologue  Artists 
III    "ihtT   Entertainers,   these  celebrated  Artists 
will  furnish  any  program — 

Solos,  Duets,  Trios,  Quartets 
— including  interpretation  of  all  that  is  best 
and  latest  in  popular  or  high-class  music. 

:omparable  ren- 

Tell  Us  What  You  Want-We  Will  Furnish  It ! 

Fur  jiiirlinilar.f  or  bookings  addrrsK 

FRANK  CROXTON,  128  W.  44th  St. 

NEW  YORK  CITY 


man  Piano  Co.  is  being  attractively  redeco- 
rated, and  will  be  one  of  the  finest  m  the  city 
when  completed. 

T  H  Bennett,  manager  of  the  phonograph 
division  of  the  Brunswick  Co.,  on  his  return 
from  a  motor  vacation  trip  through  Illmois  and 
Indiana,  announced  that  M.  C,  Schounly,  for- 
merly district  manager  of  the  phonograph  di- 
vision at  Kansas  City,  has  been  transferred  to 
St,  Louis  to  be  district  manager  here,  Arrange- 
ments are  under  way  for  pushing  the  sale  of  the- 
new  electrical  Panatrope,  A  meeting  will  be- 
held about  the  middle  of  September,  to  whichi 
all  Brunswick  dealers  will  be  invited,  for  the; 
purpose  of  having  the  new  product  presented 
to  them.  General  plans  for  Fall  business  will 
also  be  discussed.  W.  C,  Hutchings.  assistani 
general  manager  of  the  Chicago  office  of  the 
Brunswick  Co.,  was  here  late  in  August. 

P.  S,  Kantncr,  in  charge  of  the  St.  Louis  and 
Kansas  City  branches  of  the  Columbia  Phono- 
graph Co.,  was  in  Kansas  City  the  latter  pari 
of  August  superintending  the  removal  from  2006 
Wyandotte  avenue  to  the  Kansas  City  Life 
Building.  804  Grand  avenue.  A.  G,  Bolts,  as- 
sistant manager,  in  charge  here  during  Mr. 
Kantner's  absence,  said  that  business  had  been 
good  at  both  branches,  in  spite  of  upset  condi- 
tions, and  that  the  outlook  was  fine.  The 
standard  line  of  machines,  he  said,  was  moving 
better  than  for  five  months,  and  dealers  every- 
where were  optimistic,  expecting  good  business 
from  now  to  the  end  of  the  year. 

Columbia  dealers  recently  in  the  city  were 
Mr.  Gillam,  of  the  Gillam  Co.,  BIytheville,  Ark.; 
Mr.  Hunt,  of  the  Davis  Music  Co',,  Farmington. 
Mo.,  and  Mr.  Bruse,  of  the  Bruse  Music  Co,, 
.Springfield,  III, 

A  carload  of  93  Columbia  machines  was 
shipped  late  in  August  from  the  Columbia 
branch  here  to  the  Finke  Furniture  Co..  Evans- 
ville,  Ind. 

Dealers  who  announced  the  new  Radiola  Su- 
per-heterodyne at  $116  on  September  1  met  with 
a  gratifying  response. 

M.  Goldberg,  vice-presidciu  of  the  Silverstone 
Music  Co.,  relumed  late  in  August  from  a  stay 
at  Green  Lake,  Wis. 

C.  R.  Salmon,  of  the  Columbia  Distributors, 
"reports  an  exceptionally  good  business  on  medi- 
um priced  console  models,  especially  from  the 
Southern  States.  Mr.  Salmon  took  a  short  bus- 
iness trip  to  Chicago  and  Detroit. 

Business  in  general  with  the  Columbia  Dis- 
tributors has  been  very  good  for  the  month  of 
August. 

The  Stewart-Warner  Corp.,  3206  Locust 
street,  is  rapidly  opening  accounts  for  its  new 
Matched-Unit  Radio,  every  part  of  which  is 
made  in  its  own  factory.  Plans  are  being  pre- 
pared for  a  radio  display  room  where  customers 
will  have  the  opportunity  of  listening  in,  A 
popular-priced  set  at  $80  has  been  added  to  the 
previous  list. 

A.  W.  Hosier,  manager  of  the  Scruggs,  Van- 
dervoort &  Barney  talking  machine  department, 
has  returned  from  a  two  weeks'  motor  trip. 
Miss  Rena  Wilson,  of  the  same  department,  has 
returned  from  a  trip  to  Wisconsin. 

L.  S.  Buchanan,  president  of  the  Buchanan- 
Fay  Music  Co,,  and  W,  H.  Buchanan,  secre- 
tary, have  returned  from  two  months'  travel  in 
Europe.  E,  E.  Fay,  vice-president  of  the  com- 
pany, has  returned  from  a  motor  trip  to  Atlan- 
tic City.  The  company,  which  reports  the 
opening  of  an  unusual  number  of  new  accounts 
in  July  and  August,  is  stressing  school  work  in 
machines  and  records,  building  up  this  branch 
for  the  benefit  of  dealers.  There  is  a  good  de- 
mand for  the  new  50-cent  Gennctt  record. 

Miss  Edna  Goetz,  of  the  talking  machine  de- 
partment of  the  Kieselhorst  Piano  Co.,  has  re- 
turned from  a  steamboat  trip  to  Peoria,  111,, 
accompanied  by  her  sister  and  friends. 

Mr.  and  Mrs.  Robert  W.  Harbison  recently 
celebrated  their  golden  wedding.  Mr,  Harbi- 
son, who  retired  from  active  business  eight 
years  ago,  was  the  founder  of  the  Harbison 
Music  Co. 
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QUALITY 

>St  Price  Sells  Them 

Far-seeing  radio  dealers  and  jobbers  are  beginning 
to  realize  the  great  market  for  a  radio  tube  of 
quality.  A  tube  fitting  in  appearance  and  perform- 
ance the  most  advanced  radio  receivers  —  receivers 
whose  sole  sales  appeal  is  quality. 

More  than  this— they  see  the  need  for  a  tube  far 
better  than  the  ordinary  tube — a  tube  the  discrimi- 
nating purchaser  will  always  buy.  A  tube  that  sells 
on  the  basis  of  quality  alone — not  price. 

That  is  why  more  and  more  of  the  better  dealers 
and  jobbers  are  asking  for  Brightson  True  Blue 
Radio  Tubes.  Investigate  the  value  of  a  True  Blue 
Tube  Franchise. 


See  the  True  Blue  Exhibit  at  the  Fourth 
Annual  National  Radio  Exposition,  Grand 
Central  Palace,  New  York  City,  Septem- 
ber n-lQ.    Booth  106. 


BRIGHTSON  LABORATORIES,  INC. 

Waldorf-Astoria  Hotel,  16  West  34th  Street 
New  York  City 

GEORGE  E.  BRIGHTSON,  President  (Founder  of  the  Sonora  Phonograph  Co.) 


Branch  Office: 

SO  K.  Elevonth  St.,  Pbiliidelphl 
New  England  Rcpresentallve: 
Wm.  C.  Oakes,  832  Porh  Squar 
Boston,  Mass. 
Ifew  Jersey  Representative: 
Triad  Sales  Co.,  Trust  Co.  of  N.  J.  Bide 
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RECORDS 

A  Quality  Record  at  a  Popular  Price 

For  that  great  and  growing  section  of  the  present  day 
record-buying  public  which  demands  a  quality  product  at 
a  moderate  price,  we  announce  the 

HARMONY  RECORD 

This  record  is  manufactured  from  the  best  materials,  has 
an  extremely  smooth  surface,  bears  an  attractive  and  dis- 
tinctive label  and  will  be  kept  up  to  date  by  the  monthly 
or  more  frequent  issue  of  all  the  latest  dance  and  popular 
song  selections  of  the  day. 

We  feel  confident  that  these  records  will  prove  very  pop- 
ular with  the  big  public  who  desire  a  moderate  priced,  up- 
to-the-minute  article. 

See  current  list  on  opposite  page 

Columbia  Phonograph  Company 
1819  Broadway  New  York 

COLUMBIA 


MUEii  15.  1925 


THE   TALKING   MACHINE  WORLD 


187 


3w 


REG.  U  S.  PAT,  OFP. 


RECORDS 

A  Quality  Record  at  a  Popular  Price 
FIRST  RELEASE 


Dance  Selections 


Trot)      Harmony  Dance  Orch. 
(Vocal  Chorus  by  Billy  Jones) 
Harmony  Dance  Orch. 

The  Southern  Serenade rs 
(Vocal  Chorus  by  Billy  Joups) 
The  Manhattan  Dance  Makers 


j  YES  SIR.  THAT'S  MY  BABY  (Fos 

[  CECILIA  (Fox  Troc) 

j  I  MISS  MY  SWISS  (Fox  Trot) 

1  STEPPIN'  IN  SOCIETY     (Fox  Trot) 

(Fox  Trot) 
(Fox  Trot) 

YEARNING  (Fox  Trot)  The  Promcnaders 

(  TITIiVA  (From  "Puzzles  ot  1925")  (Fox  Trot)  The  Proincnaders 
'  (Vocal  Chorus  by  Billy  Jones) 

I  COLLEGIATE         (Fox  Trot 


No  9-H  I  I  MISS  MY  SWISS,  Duct.  Orch  Accnmo  .Billy  Jones  and  Ernest  Hai 
10  Inch      OH  SAY!  CAN  I  SEE  YOU  TO-NIGHT.  Duct.  Orcli  Accorup 

(  Billy  Jones  and  Ernest  H-.-1 

No  6-H  I  SMILE  ALL  THE  \VH1LE,  Solo.  Orch- Accomp  .  Arthur  Flolda.  Baritot 
10  Inch      REMEMBER  I'M  YOUR  PAL.  Solo.  Orch.  Accomp 

Arthur  Fields,  Barnoi 


Trot)         Joe  Friedman's  Monte  Carlo  Orch. 

(Vocal  Chorus  by  Billy  Jones) 
\  ON  A  NIGHT  LIKE  THIS  (Fox  Trot)  Joe  Friedman's  Monte  Carlo  Orch, 


Sacred  Selections 

HOLY,  HOLY.  HOLY.  Male  Quartet.  Organ  and  Violin  Accomp 
I  The  Cathedral  Quartet 

I  LEAD,  KINDLY  LIGHT.  Solo.  Organ  and  Violin  .Vccomp.  . 
^  Elliott  Shaw,  Baritone 

(  ABIDE  WITH  ME,  Male  Quartet.  Organ  and  Violin  Acconip 

The  Cathedral  Quartet 
\  SAFE  IN  THE  ARMS  OF  JF^US.  Duct,  Orcan  and  Violin  Accomp 
f  Fmnklyn  Baur  and  Elliott  Shaw 


[  ROW.  ROW,  ROSIE 


"rot)        The  Manhattan  Dance  Makers 
(Vocal  Chorus  by  Arthur  Fields) 
J'M  TIRED  OF  EVERYTHING  BUT  YOU 
(Fox  Trot) 


Harmony  Dance  Orch. 


f  OH!  BOY.  WHAT  A  GIRL  (Fox  Trot)  Frledni 
\  SAY  ARABELLA  (Fox  Trot) 


's  Monte  Carlo  Orch. 
il  Chorus  by  ihc  Orch  ) 
Fred  Hall's  Orch. 


Band  Selections 


Hawaiian  Selections 


f  YOU  FORGOT  TO  REMEMBER  (Waltz)  The  Moonlight  Serenaders 
[  SOMETIME  (Waltz)  The  Moonlight  Serennders 

RABBIT  FOOT  BLUES  (Blut-s  Fox  Trot)  ,  ,„   „  .  c     ,  „ 

Clarinet  Joe  and  His  Hot-Foolers 

WHAT  KINDA  MAN  IS  YOU  (Bluos  Fox  Trot) 

Clarinet  Joe  and  His  Hot-l'ootera 


(  DARK  HAWAIIAN  EYES.  Stf 
to'lJich*  (  DREAMY  HAWAII,  Steel  Guii; 


!  Guitar,  Novelty  Guitar  Accomp, 

by  Jolin  Paalhui,  Frank  Fcrera 
,  Novelty  Guitar  Accomp. 

by  jVinliony  Franchini,  Frank  Fcront 


Irish  Ballads 


Vocal  Selections 


No  16-H  [  SOMETIME.  Solo.  Orch,  Accomp-  FrankJyn  Baur,  Ten 

10  inch      YOU  FORGOT  TO  REMEMBER.  Solo.  Orch,  Ac«mp^-j^j^_^  ^^^^ 

No.  I8-H  I  EV'RV  ONE  HOME  IS  ASKING  POR  JOC.puct.  OrcjL,  A^^^^^^^^ 
'-""'•=■^.1  SILVER  HEAD 


IN  DUBLIN'S  FAIR  CITY,  Sole,  Orch.  Act 


,.  James  O'Neill,  Tcno 


Novelty  Banjo  and  Vocal  Selections 

No  1-H  (  GOODBYE.LIZAJANE.Solo,  Orch. Accomp. .HarryC.Brownc.BaritDuy 
10  Inchll  UNCLE  NED.iSolo,  Orcli.  Accomp..  Harry  C.  Browne  with  Male  Quartet 
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Pathe  Corp.  Announces 

New  Recording  Process 

Eugene  A.  Widmann.  President  of  Pathe  Pho- 
nograph &  Radio  Corp.,  Describes  New  and 
Improved  Process  of  Making  Records 

Eugene  A.  Widmann,  president  of  Ihe  Patlic 
Phonograph  &  Radio  Corp.,  Brooklyn,  N.  Y,, 
has  announced  a  new  recording  process  for  botii 


uped  the  process  to  a  point  where  we  decided 
definitely  to  adopt  it.  The  next  records  re- 
leased will  be  made  using  the  new  recordmg 
process.  The  process  has  been  one  of  gradual 
development  and  is  different  from  that  em- 
ployed by  any  one  else.  I  believe  our  records 
will  be  superior  to  any  records  that  have  ap- 
peared on  the  market  heretofore.  The  new 
process  makes  it  possible  to  record  effects  that 
have  in  the  past  been  lost.  The  tone  is  truer 
and  sweeter  and  is   not   purely   a   matter  of 


President  Widmann  With  Cylinder  Record 

Pathe  and  Perfect  rcconLis.  This  process,  it  is 
Stated,  is  along  entirely  new  lines  and  is  the 
result  of  over  a  year's  experimentation  in  the 
Pathe  Laboratories  in  Brooklyn,  and  for  some 
three  years  by  noted  acousticians  in  the  Pathe 
Freres  laboratories  in  Paris,  France.  The  new 
process  used  is  described  as  resulting  from 
work  in  electrical  and  photo-electrical  sound 
wave  reproducing  methods  conducted  by  both 
the  domestic  and  foreign  organizations, 

In  discussing  the  new  process  for  The  World, 
President  Widmann  stated:    "Wc  finally  deve!- 


The  New  Disc  Records 
greater  volume  increased  to  a  point  where  it 
becomes  impractical  for  use  in  the  home. 

"We  have  had  under  our  observation  and 
have  experimented  on  this  type  of  recording 
for  over  a  period  of  two  years.  It  is  a  well 
known  fact  that  results  obtained  in  reproduc- 
tion on  the  outside  lines  of  the  record  have 
been  better  than  those  in  the  center,  and  it  is 
for  that  reason  that  the  small  records  put  on 
the  market  years  ago  were  not  successful— be- 
cause too  congested.  It  was  recognized  that  if 
it   were  possible   to  have   the  original  mastc- 


stretched  and  method  found  by  which  these 
stretched  lines  could  be  condensed  and  trans- 
formed by  a  slow  process  a  better  and  truer 
record  would  result.  The  Compagnie  Generale 
des  Machines  Parlantes  Pathe  Freres,  Pans,  had 
developed  this  process.  Our  plan  in  recordmg 
is  to  use  a  huge  cylinder  wax  record  and  after 
we  have  recorded  a  four-minute  record  wc 
transfer  this  to  a  flat  record.  A  sapphire  is  used 
in  cutting  the  cylinder  and  this  is  transposed 
to  a  lateral  cut  on  the  di.sc.  It  takes  us  an  hour 
now  to  get  into  the  original  flat  wax  which  for- 
merly took  three  minutes.  It  is  a  well-known 
fact  that  in  photography  the  original  objects  are 
made  large  in  order  to  get  the  detail  and  then 
are  reduced  down  to  the  desired  size. 

•'The  sixteen-inch  record  gives  better  results 
than  the  ten-inch  records,  and  the  ten-inch  bet- 
ter than  the  three-inch,  etc.  By  our  method  you 
get  the  result  on  a  ten-inch  record  that  might 
ordinarilv  be  expected  from  one  two  or  three 
times  as'large  and  with  uniform  results." 

President  Widmann  is  shown  in  the  accom- 
paiiving  photographs  presenting  specnnens  of 
cylinder  and  disc  recordings  in  which  the  new 
process  has  been  used. 

"Domin-Aire"  Radio  An- 
nounced by  MacLaren  Co. 

New  Model  Operates  DirecUy  From  AC  or 
DC  Electric  Current— Dealer  Protection  Is 
Feature  of  Company's  Distribution  Plan 

The  MacLaren  Mfg.  Co.  26-28  Park  place. 
New  York  City,  has  just  announced  a  new 
radio    receiver,    known   as    the  "Domin-Aire," 


A  Year  Ahead-Yet  Sells  Complete  for  Less  than  HOO 

The  new  Erla  Circioid  Five  is  the  most  advanced  example  of  modem  radio  engineering. 
Write  at  once  for  complete  information  and  the  remarkable  Erla  dealer  franchtse- 


Today  we  offer  radio  dealers_  the  great- 
est radio  proposition  in  America.  It  car- 
ries with  it  advantages  found  in  no  other 
franchise. 

A  New  Type  Receiver 
The  new  Erla  Circioid  Five  is  a  year  in 
advance  of  its  time.     It  offers  4  vital 
improvements.      (1)    Greater  distance. 
(2)    Finer   Tone.     (3)  Greater 
Volume  and.  (4)   Sharper  Selec- 
tivity.   In  appearance  it  surpasses 
receivers  selling  for  $50  to  $100 
more. 

Immense  Sales  Possibilities 

Think  of  the  sales  volume  jjossi- 
ble  tr.  the  dealer  who  can  sell  this 
latest  ami  most  up-to-date  re- 
ceiver complete  for  approximately 
$100.  What  other  set  can  offer 
competition? 

Erla  can  do  this  because  95%  ot 


its  parts,  including  cabinets,  are  manu- 
factured entirely  within  its  own  plants 
at  only  one  profit.  This  gives  dealers  an 
adequate  prolit  plus  a  far  greater  vol- 
ume. 

Gigantic  Sales  Plan 

The  Erla  franchise  includes  protection 
'  .m  price-cutting  and  other  destructive 
practices.  Erla  representatives  are 
backed  by  a  gigantic  advertising 
campaign  reaching  over  25,000,000 
people.  Thousands  of  names  will 
be  turned  over  to  dealers  in  all 
parts  of  the  country.  The  dealers 
who  have  seen  it  say  that  it  is  the 
greatest  selling  idea  they  have 
ever  known.  Write  or  wire  today 
for  complete  information. 
You  will  receive  details  by  return 
mail.  This  is  the  biggest,  most 
profitable  offer  ever  made  to  radio 
dealers.    Act  at  once. 


ELECTRICAL  RESEARCH  LABORATORIES 

"  — '  Chicago,  111. 


2500  Cottage  Grove  Av. 


Dept.  198 


"Domin-Aire"  Radio 
which  operates  directly  from  AC  or  DC  elec- 
tric current  without  batteries  or  eliminators. 
The  product  is  sold  completely  equipped  with 
selected  tube  tested  for  perfect  reception.  The 
product  will  receive  short  wave  length  down  to 
150  meters  and  will  tune  out  high  powered  sta- 
tions. It  is  self-encased,  including  loud  speaker 
in  an  attractive  cabinet  that  lends  itself  to  home 
atmosphere. 

The  manufacturers  have  been  developing  the 
"Domin-Aire"  for  the  past  two  seasons,  having 
placed  hundreds  of  them  in  homes  during  the 
experimental  period  for  the  purpose  of  locat- 
ing any  weaknesses  and  bringing  the  product 
up  to  perfection. 

The  merchandising  plan  upon  which  the 
"Domin-Aire"  is  distributed  is  one  calling  for 
the  highest  business  standards  upon  lines  that 
will  particularly  appeal  to  the  talking  machine 
dealer.  "Domin-Aire"  will  be  sold  only  by 
authorized  dealers,  with  several  protective 
clauses  in  the  contract  that  should  meet  with 
widespread  approval.  There  will  be  a  system 
of  registered  ownership  which  protects  cus- 
tomers after  the  sale  is  made  and  builds  good- 
will for  the  store.  "Domin-Aire"  engineers  and 
technicians  will  follow  the  completed  sale  and 
assure   satisfaction   to  owners. 

The  product  manufactured  by  tlie  MacTaren 
Mfg.  Co,  is  marketed  through  Thornell-Mac- 
Laren  Associates,  exclusive  factory  representa- 
tives, 26-28  Park  place,  New  York  City, 


Opens  Fine  Store 

H.  J,  Haiilcy  rcceiilly  opened  an  attractive 
music  store  at  51  Eighth  street.  South,  Minne- 
apolis, Minn.,  handling  a  complete  line  of  musi- 
cal instruments. 
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New  Teletone 
Cabinet 
Speaker 

All  Wood  Construction 

Inside,  Spruce.  Outside,  Walnut. 

Bcaiiliful  ]ra!ntit  Finish 
15  inches  High,  3^4  inches  Deep 

Teletone  Cabinet  Speaker  pleases  the  ear  with 
its  sound,  delights  the  eye  with  its  appearance, 
and  pleases  the  purse  with  ils  price.  Beau- 
tifully finished  in  Walnut  it  stands  15  incites 
high  and  is  only  inches  deep.  A  hand- 
snnic  piece  of  furniture,  fits  on  top  of  any 
receiving:  set,  or  any  i^-inoh  space. 


$32 


.50 

Ready  to 
Listen 


hilcrior  Ficw  of  Teletone 
Cabinet  Speaker 

Represents  a  NewPrincipIe 
in  Sound  Wave  Conduction 
and  Amplification. 

'ilw  sound  wave  emanating  from  the  Telctotu- 
Unit  "A"  is  amflified  through  the  orifice  "IS" 
unlil  it  reaches  the  rondiuling  area  "C ."  whence 
it  i,(  ai/ain  conducted  to  the  point  of  greatest 
amplification  "D." 

The  interior  construction  of  the  Teletone  is  of 
seasoned  spruce,  the  same  ivood  used  in  vio- 
lins—hence  the  wivi'f  re';onanl  tones  of  Tele- 
tone lyahiul  Cal'iiiel—nll  wood  construction. 
Teletone  gives  you  clarity  of  tone,  large  vol- 
ume, and  no  distortion  at  either  high  or  loiv 
tones. 

Teletone  is  an  acoustical  achievement  that  the 
trade  and  public  arc  quickly  acclaiming— and 
buying. 


Back  of  the  New 
Teletone  Cabinet 
Speaker  is  a  Powerful 
Organization  and  a 
Sound  Policy  of 
Dealer  Protection 


EVERY  legitimate  jobber 
and  dealer  can  have  con- 
fidence in  an  organiza- 
tion headed  by  such  a  strong 
man  as  Gen.  Hines — confidence 
in  the  product,  confidence  in 
the  policy  of  cooperation  with 
the  jobber,  and  price  protec- 
tion to  the  dealer. 

Write  or  wire  us  at  once  for 
details  of  the  Teletone  Fran- 
chise which  includes  a  guar- 
anteed advertising  campaign 
over  the  local  dealers'  name 
■  and  address. 


.4dvise  when  you  wish  to  see 
Teletone  Representative 


TELEfSNE/fCDRPCi^TiaN 


449-453  WEST  42nd  ST.,  NEW  YORK  CITY 


%  glllllll  I"  I  iiiiiiiii  mill  "  Illliu  1  1 '  llllllllwAll  I   -  I  IIMNK  «« """"  »  ««« 
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Attractive  Literature  on 

Gould  Unipower  Prepared 

New  Product,  Which  Is  Plugged  Into  House 
Current,  Is  Pictured  in  Home  Settings  in  De- 
scriptive Booklet  of  Artistic  Merit 

'i'lic  rIc\cloiiniciU  of  radio  sets  away  from 
Ihc  niech.'iiiical  into  tlir  artislic  has  found  an  ac- 
companying movcmeiil  in  llic  radio  baltcry 
field.  The  new  Gould  Unipower  battery,  made 
by  llic  Gould  Storage  Battery  Co.,  New  York, 
and  which  is  plugged  directly  into  I  he  house 
current,  is  a  forward  development  in  the  hallery 
field.  It  can  be  installed  in  the  most  arlislie 
furniture  and  it  is  not  necessary  to  remove  it 
for  charging  purposes.  Accordingly,  the  de- 
scriptive sales  literature  on  the  Gould  Uni- 
power is  a  departure  from  the  catalog  of  the 
past.  The  newest  booklet  produced  by  the 
Gould  Storage  Battery  Co.  on  the  Unipower  is 
particularly  artistic  in  it?  make-up.  The  Uni- 
power in  most  of  the  ilhi-lralinu';       shown  in 


ai!  attractive  home  setting  and  niucli  attention 
iias  been  giveu  to  the  border  and  type  arrange- 
ment, A  new  four-page  leaflet  for  binding  in 
the  jobber's  catalog  has  been  prepared  by  the 
company  on  the  Gould  Unipower,  Gould  Radio 
"A"  and  "B"  Batteries  and  Gould  "B"  charger. 

'J'lic  Gould  Storage  Battery  Co.  will  exhibit 
at  the  fourth  annual  radio  exposition  held  at 
the  Grand  Central  Palace  during  the  week  be- 
ginning September  12. 

Feature  Brilliantone  Needle 

llrilliankinc  steel  needles,  made  by  tlie  W.  H. 
Bagshaw  Co.,  Lowell,  Mas-..,  the  exclusive  sales 
agent  of  which  is  the  Brilliantone  Steel  Needle 
Co.,  New  'I'ork  City,  were  featured  in  a  novel 
manner  at  the  recent  outing  of  Talking  Machine 
&  Radio  Men.  Inc.  As  the  boat  sailed  up  the 
Hudson  River  quantities  of  balloons  bearing  the 
Brilliantone  advertisement  were  distributed. 
These  balloons  proved  very  popular  and  kept 
Ihe  Brilliantone  message  before  all  eyes. 


SEPTEMnER  IS,  1925 


The  Eagle  Charger  Corp. 
Expands  Through  Purchase 

Buys  Entire  Electrical  Division  of  the  Eagle 
Carburetor  Co.,  Including  Selling  Rights  of 
Foreign  and  Domestic  Electric  Commodities 

Philadelphia.  Pa.,  September  9.— The  Eagle 
Charger  Corp.,  of  this  city,  under  Ihe  direction 
of  Maurice  F.  McCarthy,  secretary,  has  pur- 
chased outright  the  entire  electrical  division  of 
The  Eagle  Carburetor  Co.,  of  Cleveland,  O. 
This  purchase  includes  the  well-known  line  of 
Eagle  battery  chargers,  together  with  the  entire 
selling  rights  and  sales  organisation  of  the 
Foreign  and  Domestic  Electrical  Commodities 
which  have  been  consolidated  into  one  com- 
pany. Headquarters"  have  been  established  at 
121  North  Eighth  street,  this  city. 

Frank  Holman  Joins  Sales 
Staff  of  Argus  Radio  Corp. 

The  Argus  Radio  Corp..  New  York,  manu- 
facturer of  the  Power  Electric  radio  set,  has 
announced  the  appointment  of  Frank  Holman 
as  a  member  of  its  sales  staff.  Mr.  Holman  was 
formerly  a  member  of  the  firm  of  Ambler-Hol- 
man.  Inc.,  wliieh  manufactured  a  set  of  that 
name.  He  brings  with  him  a  wealth  of  expe- 
rience in  both  the  manufacture  and  merchan- 
dising of  radio  and  will  cover  the  mid- West  ter- 
ritory for  the  Argus  Radio  Corp. 

The  Argus  Radio  Corp.  will  exhibit  the  Power 
Electric  radio  at  both  shows  in  New  York  and 
also  in  Chicago. 

Bristol  &  Barber  Push 

Unirad  Storage  Battery 

Bristol  &  Barber,  Inc.,  well  known  through- 
out the  talking  machine  industry,  as  distribu- 
tors of  talking  machines  and  accessories,  are 
also  distributing  products  in  the  radio  field. 

They  are  placing  a  campaign  at  this  time  be- 
hind the  Unirad  storage  battery,  which  is 
plugged  in  AC  or  DC  current  and  eliminates 
"B"  and  "C"  batteries.  It  is  also  stated  that 
the  Unirad  has  been  developed  to  the  point 
where  the  hum  of  the  direct  current  has  been 
entirely  eliminated.  The  Unirad  is  on  demon- 
stration at  the  headquarters  of  Bristol  &  Bar- 
ber at  3  East  Fourteenth  street.  New  York. 

R.  R.  Wilson  Appointed 

Okeh  Wholesale  Manager 

R.  S.  Peer,  director  of  record  production  for 
the  General  Phonograph  Corp.,  New  York,  an- 
nounced this  week  the  appointment  of  R,  R. 
Wilson  as  manager  of  the  New  York  distribut- 
ing division  of  the  General  Phonograph  Corp., 
whose  headquarters  are  located  at  15  West 
Eighteenth  street,  New  York.  Mr.  Wilson 
needs  no  introduction  to  the  dealers  in  metro- 
politan tcrrilory,  for  he  has  been  identified  with 
the  phonograph  industry  for  the  past  twelve 
vears,  having  been  associated  with  the  General 
I'honograph  Corp.  for  three  years. 

Many  New  Patent  Claims 
Granted  William  H.  Priess 

Following  the  granting  of  patents  to  William 
H-  Priess,  the  well-known  radio  engineer,  by  a 
number  of  South  American  countries,  the  Priess 
Radio  Corp.  announces  the  granting  of  250 
Priess  claims  in  New  Zealand  and  England. 
The  Priess  patents  cover  radio  frequency  am- 
plifiers, botli  tuned  and  untuned  types;  methods 
of  controlling  the  amplifiers,  construction  and 
parts  and  numerous  supplementary  dcvelop- 
nicnis.  All  the  patents  of  William  H.  Priess 
are  and  will  be  assigned  lo  the  company  bearing 
his  name  for  a  period  q|  ten  years, 


How  Many  Radios  in 
Your  Neighborhood? 

500?    1,000?  5,000? 


How  many  radios  are  there  in  j-our 
neighborhood?  Suppose  there  are 
only  500.  That  in  itself  is  a  market  for 
$3,750  worth  of  Jefferson  Tube  Rejuvcna- 
forsl 

Every  owner  of  a  radio  tube  set  needs  a 
JefiFerson  Rejuvenator.  Some  dealer  is  get- 
tmg  this  business  in  your  locality.  Are 
you  ?  Your  customers  are  being  told  about 
this  important  necessity  through  our  Satur- 
day Evening  Post  and  other  advertising. 

The  Jefferson  Tube  Rejuvenator  is  built  for 
home  use  and  priced  at  a  figure  that's  at- 
tractive to  every  radio  owner.  Used  once 
a  month  it  keeps  tubes  at  full  efficiency,  in- 
sures uniformly  good  radio  reception  and 
lengthens  the  life  of  tubes. 

This  valuable  home  device  completely  re- 
stores paralyzed  or  e.'chausted  tubes.  Oper- 
ates on  a.c.  electric  light  current— rejuve- 
nates tubes  in  just  10  minutes.  Takes  large 
or  small  tubes— types  201-A,  301-A,  UV- 
199,  C-299,  5-VA.  Packed  four  to  a  car- 
ton in  an  attractive  counter  display  bo,x. 
Order  from  your  jobber  today. 

Jefferson  Electric  Mfg.  Co. 

501  South  Green  Street  Chicago,  III. 


Makers       Jcffcr.^nn  Radio.  BHl  Ringi 
\  Toy  Transformers;    Tefferson  Syark  Ci 
I  Aiilomobilc.    Slalionary  and   Manne  Engines 
/  Jrfferson  Oil  Burner  Ik 
formers. 


tor 


1  Coils  and  Trans- 


for 
HOME 
Use 


JEFFERSON 

TUBE  REJUVENATOR 

Keeps  radio  tubes  like  new 


September  15,  1925 


THE  TALKING  MACHINE  WORLD 


191 


62-CQbinet  same  as 
Model  61  except  H  Inches 
high  to  accommodate  builMn 
loutl  speaker  equipped  witb 
reproducing  unit  ol  highest 
uuallly  to  match  true  tone 
value  of  reslslonce-coupled 
amplifier  S137,50 


Model  63— Console  model  o( 
two-tone  American  walnut. 
"A"  battery  compartment 
has  sliding  shelf.  Built-in 
loud  speaker  same  ns  Model 

62  iivj.sa 


Judge  the  New  Air -Way 
Musical  Instrument 


as  a 


When  you  hear  the  new  Air-Way  six-tube  resistance- 
coupled  broadcast  receiver  forget  that  it  is  a  radio  and  judge 
it  for  tone,  volume,  beauty  as  you  would  a  violin,  a  piano,  or 
any  of  the  instruments  by  which  the  soul  of  music  is  made 
audible. 

For  Air-Way  goes  beyond  the  conventional  performance  of 
a  radio  receiver.  It  not  only  brings  in  a  recital  or  a  con- 
cert, but  it  reproduces  the  identical  tone  of  instrumentation, 
and  the  most  elusive  nuances  of  an  artist's  interpretation. 

Air-Way  rests  its  case  with  dealer  and  owner  squarely  upon 
this  platform:  Test  the  Air-Way  in  parallel  with  any  radio 
receiver  whatsoever,  at  any  price,  anywhere,  under  any  con- 
ditions, and  we  leave  the  verdict  to  you  without  a  word  of 
argument. 

Air-Way  is  sold  under  a  unique  new  merchandising  policy 
that  immeasurably  benefits  dealer  and  owner.  Get  the  Air- 
Way  story  without  delay. 

BRIEF  SPECIFICATIONS 

Circuit  (all  models)  tuned  radio  frequency  with  four  stages  resist- 
ance-coupled amplification..  Two  tuning  controls  only;  straight 
line  condensers  give  uniform  separation  of  wave  lengths  on  selector 
dial;  wave  length  range  185  to  550  meters,  supplied  for  either 
storage  battery  or  dry  cell  tubes. 

Model  61.  Illustrated  above.  Cabinet  selected  American  walnut, 
29'  1  inches  long,  U'  inches  high.  15  inches  deep,  providing  space 
for  standard  dry  "B"  batteries— $98,50. 


Air-Way  Electric  Appliance  Corporation 

TOLEDO,  OHIO 

Export  Department,  220  Broadway.  New  York,  N.  Y. 
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Otto  Heineman  Analyzes  Phonograph 

and  Radio  Business  on  the  Continent 

President  of  General  Phonograph  Corp..  Just   Returned  From  Europe.  Found  Improvement- 
Guest  of  Honor  at  Celebration  of  Twenty-fifth  Anniversary  of  Phonographischen  Zeitschriff 

Olio  Heineman,  president  and  founder  of  tlie 
General  Phonograph  Corp.,  relumed  to  New 
York  on  September  3rd,  on  tlie  S.  S.  Relianci; 
after  spending  several  months  in  Europe.  Rec- 
ognized internationally  as  one  of  the  foremost 
authorities  in  the  phonograpli  trade  and  a  keen 
student  of  economic  and  industrial  conditions, 
Mr.  Heineman's  views  regarding  the  phono- 
graph industry  in  Europe  are  worthy  of  more 
than  passing  interest.  In  a  chat  with  The 
World  Mr.  Heineman  commented  as  follows 
concerning  the  status  "  of  European  business 
conditions: 

"Industrial  and  economic  conditions  in  Ger- 
many arc  not  only  interesting  but  very  satis- 


than  assured.  The  public  is  buying  records 
freely,  and  r^dio  lias  in  no  way  interfered  lo 
date  with  the  plionograph  industry  in  Germany. 
The  radio  business  in  that  country  is  done 
mostly  with  crystal  sets  and  it  is  a  rather  in- 
teresting fact  that  90  per  cent  of  all  the  radio 
sets  in  use  in  Germany  are  of  that  type.  Broad- 
casting has  by  no  means  developed  as  in  this 
country,  and  broadcasting  is  controlled  by  the 
German  Government  under  the  same  auspices 
as  the  department  controlling  the  postal  serv- 
ice. 

"There  is  also  a  very  heavy  phonograpli  bus- 
iness in  Germany,  and  it  Is  not  due  to  cut 
prices.    Every  member  of  the  German  phono- 


l^tto  H.  ,  . 

Slernberg,  British  Homopbi 
burg,  Pfionogi'apbischeii  Z 
Kotbgiesser;  S — Max  Straus 


Guests  at  Twenty-fifth  Anniversary  of  Phonographischen  Zeitschrift 


factory,  for  notwithstanding  the  fact  that  gen- 
erally speaking  the  economic  situation  is  by  no 
means  gratifying  owing  to  the  lack  of  money, 
there  are  a  number  of  industries  that  are  show- 
ing marked  prosperity.  Money  rates  in  Ger- 
many are  very  high  with  interest  running  from 
12  per  cent  to  20  per  cent,  but  in  spite  of  these 
handicaps  I  found  that  the  potash  industry,  for 
example,  is  in  wonderful  shape  and  this  in- 
dustry has  made  immense  strides  in  the  past 
year.  The  automobile  industry  is  now  concen- 
trating the  greater  part  of  its  activities  on  the 
production  of  low  priced  cars,  and  following 
America's  example,  automobiles  in  Germany 
are  now  being  recognized  more  and  more  as  a 
matter  of  transportation  rather  than  a  form  of 
luxury.  The  only  other  industry  that  is  attain- 
ing marked  prosperity  in  Germany  at  the  pres- 
ent time  is  the  phonograph  trade  and  it  may 
interest  the  members  of  the  American  phono- 
graph industry  to  know  that  in  Germany  today 
ten  inch  records  retailing  at  approximately  94 
cents  in  American  money  and  twelve  inch  rec- 
ords retailing  at  about  $1.25,  are  meeting  with 
tremendous  success  and  practically  every  record 
manufacturer  in  Germany  showed  a  very 
healthy  increase  in  record  sales  for  the  first 
six  months  of  1925  as  compared  with  the  cor- 
responding period  of  last  year.  In  fact,  quite 
a  number  of  the  companies  could  have  in- 
creased their  business  materially  if  they  were 
willing  to  let  down  the  bars  on  credit  risks  and 
accept  business  which   was   speculative  rather 


BEL-CANTO  PRODUCTS 

Superior  in  Material,  Workmanship  and 
Performance.  Bel-Canto  Adjustable  Loud 
Speakers,  with  massive,  mahogany-finish  cab- 
inet at  $17.50.  Goose-Neck  Fibre  Horns,  at 
$10.00  and  $15.00.  Loud  Speaker  Units, 
patented  Flexible  Reed  Tone  Chamber.  The 
Bel-Canto  Recording  Dial,  $2.00.  With  mag- 
nifying glass  $2.50. 

BEt-CAfflTO  RADIO  &  TEL.  EQDIPMENT  CO.,  INC. 
872  Broadway  New  York  Clly 

N.I>dci.IIt  diilribol.d  b»  Bak«-Smilli  Co... Inc. 

Home  Office:  715  Call  Bldg.,  San  Francisco,  Cal. 
T'-ranchcs  in  Los  Angeles.  Cal,;  Portland.  Ore.; 
Scjtilc  Wacb  -  Vancouver,  B.  C;  Salt  Lake  City, 
blab-  'Denver,  O^lo.;  Chicaeo.  HI.;  Buffalo,  N.  Y.; 
New  York  City 


Record,  Berlin;  3— D.  W. 
It;  5— Ma.^  Eiskr,  W'uerz- 
:n  Zeilschrifi ;  7 — Heiiirich 


graph  industry  is  looking  forward  lo  a  splendid 
season  this  Fall,  provided,  of  course,  that  the 
money  situation  will  not  get  more  Critical  than 
it  is  at  the  present  time.  While  in  Berlin  I 
made  my  headquarters  at  the  offices  of  the  Carl 
Lindstrom  organization  and  this  progressive 
company  is  showing  keen  activity  in  securing 
valuable  additions  to  the  Odeon  repertoire 
which  the  General  Phonograph  Corp.  will  get 
in  time  for  this  season's  business. 

"During  my  short  stay  in  England  I  was 
delighted  to  learn  of  splendid  business  condi- 
tions in  the  English  phonograph  trade.  This 
applies  both  to  machines  and  records,  and  in 
talking  with  manufacturers,  jobbers  and  dealers 
I  found  without  exception  that  tliey  were  pre- 
paring for  a  banner  season  beginning  in  Sep- 
tember, 1925,  and  carrying  through  the  Spring 
of  1926,  With  the  introduction  of  new  customs 
duties  in  Great  Britain  on  July  first,  there  was 
a  tremendous  importation  of  phonograph  mo- 
tors to  that  country  prior  to  that  date  and 
motors  of  Swiss  manufacture  were  an  import- 
ant factor.  In  common  with  Germany  the  rec- 
ord business  in  England  is  going  at  full  blast 
and  in  this  country  also  I  ascertained  thai 
radio  had  in  no  way  Interfered  with  the  steady 
progress  of  the  phonograph  industry. 

"Upon  my  return  to  America,  1  was  greatly 
pleased  to  find  that  important  developments  in 
the  industry  had  been  introduced  by  prominent 
American  manufacturers  and  during  my  con- 
ferences with  jobbers  and  dealers  the  past  ten 
days  I  have  found  a  spirit  of  optimism  that  is 
based  on  something  tangible  and  worth  while. 
It  seems  to  be  the  consensus  of  opinion  that 
notwithstanding  the  keen  competition  of  radio 
products,  there  is  a  healthy  future  awaiting  the 
phonograph  trade  and  the  many  new  features 
which  have  been  developed  in  reproducing  ma- 
chines and  records  will  undoubtedly  stimulate 
the  phonograph  industry  as  a  whole.  Our  com- 
pany is  going  right  ahead  with  important  and 
extensive  plans  for  the  coming  year  and  we 
expect  that  the  1925  Fall  season  will  be  one  of 
llie  most  successful  periods  in  our  history,  and 
this  applies  to  every  division  of  our  business. 
There  is  certainly  no  reason  for  pessimism  and 


while  my  inclinations  are  always  conservative, 
1  have  no  hesitancy  in  predicting  a  healthy, 
prosperous  future  for  the  phonograph  indus- 
try." , 
While  in  Berlin,  Mr.  Heineman  was  one  of 
the  guests  of  honor  at  the  celebration  of  the 
Twenty-fifth  Anniversary  of  the  Phonograph- 
ischen Zeitschrift,  an  internationally  prominent 
trade  paper  devoted  to  the  interests  of  the 
phonograph  industry  in  Germany.  This  publi- 
cation, founded  by  Georg  Rothgiesser,  has 
been  for  twenty-five  years  a  vital  factor  in  the 
development  of  the  German  phonograph  trade 
and  the  celebration  of  its  twenty-fifth  anni- 
versary was  marked  by  the  attendance  of  prac- 
tically all  of  the  prominent  members  of  the 
German  talking  machine  industry.  Mr.  Heine- 
man  states  that  a  feature  of  the  celebration  was 
a  luncheon  for  the  guests  which  was  note- 
worthy for  the  elimination  of  all  references  to 
the  Eighteenth  Amendment  and  which  needless 
to  say  was  thoroughly  appreciated  by  all  pres- 
ent. This  luncheon  incidentally  was  one  of  the 
few  vacation  hours  enjoyed  by  Mr.  Heiiieman 
abroad,  for  outside  of  a  very  short  vacation  in 
Switzerland,  he  was  busy  throughout  his  entire 
stay  in  Europe.  Mrs.  Heineman  accompanied 
Mr.  Heineman  on  his  visits  to  the  various  Eu-* 
ropean  trade  centers,  and  returned  with  him  to 
this  country. 


Progressive  Corp.  Named 
American  Bosch  Distributor 

Will  Handle  the  Radio  Products  Made  by  That 
Prominent  Concern  in  a  Large  Section  of 
New  York  State  and  New  Jersey 

The  Progressive  Musical  Instrument  Corp., 
wholesaler  of  musical  merchandise  and  radio 
products,  New  York,  has  been  appointed  whole- 
sale distributor  of  the  radio  products  manu- 
factured by  the  American  Bosch  Magneto  Corp., 
Springfield,  Mass.,  according  to  announcement 
made  recently  by  Edward  Biel,  radio  sales 
manager  for  Progressive.  The  Progressive  ter- 
ritory for  this  line  will  include  New  York, 
Bronx,  Westchester,  Rockland,  Putnam, 
Orange,  Dutchess.  Ulster,  Richmond,  Kings, 
Queens,  Nassau  and  Suffolk  counties  in  New 
Yoik  and  Monmouth,  Mercer,  Middlesex,  Som* 
ersel,  Hunterdon,  Union,  Hudson,  Essex, 
Orange,  Warren,  Bergen,  Passaic  and  Sussex 
counties  in  New  Jersey. 

The  American  Bosch  radio  products  will  in- 
clude a  six-tube  radio  set,  two  loud  speakers  of 
the  cone  type  and  a  battery  eliminator.  The 
sales  policy  on  American  Bosch  products,  ac- 
cording to  Mr.  Biel's  announcement,  will  in- 
clude the  granting  of  exclusive  dealer  fran- 
chises with  territorial  selling  rights.  Stability 
of  price  is  guaranteed  through  promise  of  re- 
bates to  dealers  in  case  of  reduction,  although 
limited  production  schedules  are  believed  to  in- 
sure against  that  possibility. 

The  Progressive  Musical  Instrument  Corp. 
expects  to  open  in  the  near  future  a  central 
sales  office  and  warehouse  in  Newark,  N.  J., 
to  serve  northern  New  Jersey. 


James  M.  and  T.  F.  Green,  sons  of  Mrs.  L. 
M.  Green,  president  of  the  Silas  E.  Pearsall 
Co..  leave  the  latter  part  of  this  month  for  a 
preparatory  school  at  Swarthmore,  Pa. 
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ANNOUNCING 

The  Last 
Word  in 
Radio 
Equipment 


RADELUXE  RADIO  TABLE 

CONCEALS  ALL  EQUIPMENT.  CONVERTS  THE  UNSIGHTLY  HORN 
TYPE  LOUD  SPEAKER  INTO  A  CABINET  SPEAKER  INSTANTLY. 
List  Price  $45.00  — Liberal  Trade  Discounts. 


TERRITORY  NOW  BEING  ASSIGNED 
TO  JOBBERS 
WRITE  FOR  PARTICULARS 


List  Price, 
without 
Radio,  $200 


RIVOLI  RADELUXE  HIGHBOY 

Till.  ITUST  AND  LAST  WORD  IN  COMBINATIONS.  ADAPTED  FOR  RADIO  PANELS  UP  TO 
10xJ2  INCHES  PLAYS  ALL  MAKES  OF  RECORDS.  FROM  RADIO  TO  PHONOGRAPH  BY 
SHIFTING  LEVER  EXTENDING  THROUGH  GRILL.     AN  EXCLUSn'E   PATENTED  FEATURE. 

VINCENNES    PHONOGRAPH  COMPANY 

VINCENNES,  IN  13.      ,„„  ^^.^^hia  officr  . DF.t.oNG  Bi.m 

NBW  YORK  OFFICH,  1(J5  W.  40TH 
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SENIOR  model 

Red  Malioganj',  Brown  Mahogany,  OAK. 


Mr.  Dealer 

The  list  price  of  Outings  is  their 
true  \'alue  (not  inflated  value). 
The  discount  given  dealers  per- 
mits them  to  make  money. 

You  make  qviick  tvirnover  be- 
cause of  the  popularity  given 
Outings  through  the  great  many 
thousands  in  homes  today. 

and  something 
NEW!       NEW!  NEW! 

All  Outings  Juniors  and  Seniors 
are  now  equipped  with  a  special 
tone-arm  for  playing  Edison  rec- 
ords (no  extra  cost). 

OUTING  TALKING  MACHINE  CO.,  Inc. 

MT.  KISCO,  N.  Y. 

Export  Department 

No.  44  Whiteball  Street,  N<:w  York  City,  N.  Y.,  U.  S.  A. 

Cubic  Address  "OUTING"  New  York 

Canii.]liin  Pistr!l»iit»rH  i 
It.    M.    nil.MAMS    &    SONS    CO.,    I,TI>..  Toronto,   H'Innipix,  Montreal. 


^Master  of  J^^ovab/e  MitsiV 

Outings  are  sold  in  the  U.  S.  A. 
through  distributors  only.  To 
our  distributors  it  means  protec- 
tion and  co-operation.  To  deal- 
ers it  means  uniformity  of  price 
and  more  profit. 


Our  Ship's  Log  Reads 

Three  requests  for  Jobberships  dur- 
ing the  first  week  in  September. 
Three  answers. 
Three  wire  orders. 
Three  ordeirs  prompdy  filled. 
Three  new  happy  customers. 


JUNIOR  model 

Red  Mahogany,  Brown  Mahogany  and  Oak  Finislies 
Brown,  Black  and  Green  Leatherettes 


September  15.  1925 


THE   TALKING   MACHINE  WORLD 


195 


^^HILADELPHIA'^t& 


Excellent  Prospects  for  Fall  Business 

Create  Optimism  in  the  Quaker  City 

Distributors  Concentrating  Sales  Efforts  in  Agricultural  Regions— Coal  Strike  Affects  Anthracite 
Field— Advance  Orders  for  Fall  Delivery  Booked—News  and  Trade  Activities  of  Month 


Philadelphia,  Pa.,  September  9.— Present  in- 
dications of  coming  events  in  the  talking  ma- 
chine industry  are  most  hopeful  and  hold  forth 
brighter  prospects  for  the  Fall  business.  Al- 
though the  coal  strike  has  materially  curtailed 
the  distribution  of  both  machines  and  records 
in  the  anthracite  regions  up-state — although  it 
is  not  expected  to  amount  to  a  serious  loss — 
with  the  present  conditions  up-stale — the  dis- 
tributors have  been  concentrating  sales  efforts 
in  the  agricultural  districts  and  in  other  indus- 
trial sections  with  very  promising  results.  Rec- 
ords were  doubled  in  sales  in  the  past  month 
and  continue  to  hold  to  that  record  in  these 
early  September  days.  All  the  recordings  of 
goodly  volume  for  this  season  and  numerous 
advance  orders  for  Fall  delivery  already  have 
been  booked. 

Accessories  dealers,  with  representatives  trav- 
eling the  Southern  States  and  the  Middle  West 
as  well  as  New  York,  report  that  large  orders 
for  all  the  materials  have  been  listed  for  deliv- 
ery this  month  and  that  the  dealers  are  antici- 
pating an  active  season  in  the  repair  depart- 
ments because  of  the  renewed  public  interest  in 
the  talking  machines  and  their  allied  products. 
Unusually  Bright  Outlook 
While  the  prospects  arc  brighter  than  for  the 
Fall  of  1924  there  are  even  more  hopeful  expec- 
tations for  the  trade  in  the  advent  of  the^many 
new  types  of  machines  and  records  which  are 
forecast  as  being  the  most  perfect  reproducing 
musical  and  entertaining  devices  ever  marketed 
since  the  talking  machine  came  into  existence. 
The  new  products  of  the  Victor  Co.  and  the 
Brunswick  Co.,  as  well  as  other  types  that  are 
to  be  introduced  this  season,  are  eagerly  antici- 
pated and  the  trade  believes  that  they  will  'be  of 
such  marvelous  reproducing  qualities  as  to  war- 
rant a  broad  revival  of  interest  in  the  industry 
somewhat  like  the  old-time  boom  days. 
Dealers  to  View  New  Victor  Line 
With  this  point  in  view  ihe  Philadelphia  Vic- 
tor Dealers'  Association  will,  in  coniunction 
with  the  distributors  and  the  Victor  Co.,  hold 
a  special  meeting  at  the  Manufacturers'  Club  in 
this  city,  within  the  next  ten  days  at  a  date  not 
yet  determined  upon,  for  the  purpose  of  exhibit- 
ing the  new  models  and  latest  departure  m 
manufacture    of    bulb    machines    and  records. 


More  than  sixty-seven  dealers  from  the  local 
territory  will  be  present  at  this  exhibition,  wliich 
has  been  arranged  under  the  direction  of  Pres- 
ident Homer  C.  Davis  of  the  Philadelphia  Vic- 
tor Dealers'  Association,  in  conjunction  with  the 
Philadelphia  Victor  Distributors,  Inc.,  the  H.  A. 
Weymann  Co.,  local  distributor,  and  the  Vic- 
tor Co.  There  will  be  on  display  during  the 
days  of  the  exhibition  at  the  Manufacturers' 
Club  four  or  five  models  of  the  new  Victrola 
and  these  will  be  devoted  to  demonstration  con- 
certs of  both  records  and  talking  machines. 
Dealers  from  Philadelphia  and  surrounding 
points,  such  as  Norristown,  Chester,  Wilming- 
ton and  other  nearby  cities  and  towns,  will  be 
present,  invitations  having  been  sent  to  the 
various  firms  in  these  places.  Following  the 
city  display,  the  Victor  Co.  and  the  two  local 
distributors  will  conduct  a  series  of  other  exhi- 
bitions of  the  new  machines  and  records  in  the 
up-state  and  South  Jersey  cities  such  as  Scran- 
ton,  Wilkes-Barre,  Williamsport,  Harrisburg, 
Lancaster,  Atlantic  City.  Camden  and  other 
leading  centers  throughout  the  month. 

Regret  Departure  of  A.  W.  Rhinow 
The  Philadelphia  trade  learned,  during  tlie 
month,  of  the  departure  from  its  ranks  of  one 
of  its  most  popular  members  who  for  more  than 
four  years  was  closely  linked  with  the  distri- 
bution of  the  Edison  phonographs  in  this  terri- 
tory. He  is  Arthur  W.  Rhinow,  assistant  man- 
ager of  the  Girard  Plionograph  Co.,  Broad  and 
Wallace  streets,  and  although  the  trade  re- 
gretted his  leaving  its  fold  it  had  the  pleasure  of 
congratulating  him  on  his  new  association  as 
assistant  to  the  sales  manager  of  the  concern 
producing  Kolster  radios.  His  duties  of  assis- 
tant to  Manager  C.  R.  Halley  have  been  taken 
over  by  J.  F.  Donohue. 

Everybody's  Starts  Aggressive  Drive 
With  the  advent  of  September  days  the  na- 
tionally-known manufacturers  of  Honest  Quak- 
er main  springs,  Everybody's  Talking  Machine 
Co.,  Inc.,  810  Arch  street,  began  an  aggressive 
campaign  for  the  promotion  of  the  Adler-Royal 
radio  line.  The  first  steps  in  this  concentrated 
sales  campaign  were  taken  tiirough  the  adop- 
tion of  a  broad  publicity  program  whicli  in- 
cludes extensive  ads  in  the  daily  press  backing 
the  dealers  and  including  t!ic  Stales  of  Dela- 


ware,   Maryland,    south    Jersey,  Pennsylvania 
and  other  Eastern  points.    New  Honest  Quaker 
products,  including  the   Stick-ite,  an  adhesive 
used  to  attach  felts  to  the  turntables  of  talking 
machines,  which  fills  a  long-felt  want  in  ihe  in- 
dustry, have  been  announced.    The  other  prod- 
ucts were  the  Quaker  graphite,  spring  lubricant; 
repairmen's  tools,  such  as  pliers,  spring  shapers 
spring  vise;  Quakcrcut  turntable  plush  and  felt; 
diamond  points  and  sapphires  packed  in  cases 
and   sapphire   balls  also   safely   cartoned,  the 
latter  products  used  with  the  Edison  machines, 
and  others  where  jeweled  points  are  required. 
The  firm  is  preparing  a  handsome  new  catalog 
showing  more  than  4,000  articles  used  by  the 
repair  and  manufacturing  divisions  of  the  trade. 
The    Okeh    record   department   has   been  ex- 
tremely busy  meeting  trade  demands  for.  Fall. 
To  Exhibit  Brunswick  Panatrope 
Another    phonograph    manufacturer  whose 
newest  addition  to  the  progress  of  the  industry 
along  the  lines  of  perfect  tone  reproduction  and 
renditions   as   well   as   advance   in  mechanical 
operation  and  equipment  will  be  shown  to  the 
trade  during  the  coining  month  is  that  of  the 
Brunswick  Co.    In  the  Philadelphia  branch,  40 
Norlli  Fortieth  street,  there  will  be  shown  for 
demonstration  purposes  only  at  this  time  the  • 
Panatrope.    The  new  machines  will  be  exhibited 
this  month  for  tlie  first  time  in  this  city. 

Dealers  have  been  tying  up  successfully  with 
I  he  appearance  of  the  screen  production  of 
Charlie  Chaplin's  latest  hit.  The  Gold  Rush, 
and  the  recording  of  Abe  Lyman's  California 
Orclieslra  in  wliicli  Chaplin  appeared  as  guest 
conductor  and  issued  during  August.  Exten- 
sive window  displays  have  been  made  with  this 
record  of  the  Brunswick  list  and  newspaper  an- 
nouncements made  through  co-operative  adver- 
tising of  the  manufacturers  with  the  dealers. 
Among  the  dealers  enrolled  through  the  local 
branch  of  the  Brunswick  Co.  during  the  month 
was  the  Globe  Music  Shop,  of  Palmyra,  Pa., 
which  purchased  a  complete  stock  of  phono- 
graphs, Radiolas  and  records. 

J.  A.  Fischer  Co,  Busy 
From  the  Western  Stales  and  the  sunny 
South  there  were  numerous  orders  for  the  Val- 
ley Forge  main  springs  and  repair  materials 
and  parts  manufactured  by  the  J.  A.  Fischer 
Co.,  730  Market  street,  in  preparation  for  the 
Fall  revival  in  the  industry.  Travelers  for  the 
firm,  just  returned,  found  that  business  in  the 
accessory  and  repair  parts  in  these  sections  of 
the  country  has  materially  increased  during  the 
past  month.  Irvin  E.  Epstan,  who  has  been 
(Continued  on  page  196) 
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Guarantee  Main  Springs  are  made  of  the  best  haiaened. 
tempered,  round-edged  spring  steel  obtainable,  and  must  pass  a 
rigid  inspection  before  they  are  packed  in  individual  dust-proof 
containers;  each  box  labeled  with  complete  information  for  your 
convenience.  We  will  refund  money  or  replace  any  spring  that 
does  not  give  absolute  satisfaction. 

INSIST  ON  GUARANTEE  MAIN  SPRINGS 

GUARANTEE  TALKING  MACHINE  SUPPLY  CO. 


109  N.  TENTH  STREET,  PHILADELPHIA 
Makers  of  the  Guarantee  Portable 
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Tiiaking  Xhc  rounds  of  the  Wt>I  and  reUuning 
by  way  of  New  York  State,  encountered  a  very 
optimistic  altitude  on  tlie  part  of  the  dealers 
towards  the  Fall  outlook  and  there  was  no 
hesitancy  in  placement  of  orders  for  the  mate- 
rials necessary  for  a  fully  equipped  repair  shop 
and  parts  department.  William  Braitennan,  of 
the  Braiterman  &  Feddor  Co.,  Baltimore,  Md., 
distributors  for  the  Valley  Forge  main  springs 
and  other  Fischer  products,  visited  local  head- 
quarters in  early  September  and  reported  that 
lie  had  just  returned  from  a  tour  of  the  Soulli 
witii  similar  good  reports. 

Another  Atwater  Kent  Winning  Product 
The  first  half  of  the  Northwest  Twilight  Ease- 
ball  League  has  just  closed  witli  the  Atwater 
Ktiit  team  in  the  lead,  having  a  record  of  six- 


The  Atwater  Kent  Baseball  Team 
teeii  games  won  and  only  two  l05t,  lu  addition, 
the  team  has  won  its  first  three  games  in  the  sec- 
■  ond  half  and  has  topped  this  by  defeating  sev- 
eral of  the  best  .amateur  organizations  in  and 
around  Philadelphia  that  are  not  included  in 
the  league.  Their  total  for  all  games  played 
this  season  is  twenty-four  won  and  two  lost, 
a  percentage  of  .923  against  keen  competition. 
It  is  noteworthy  that  all  games  are  played  either 
in  the  evenings  or  on  Saturday  afternoons,  every 
member  of  the  team  being  engaged  daily  in 
the  manufacture  of  Atwater  Kent  radio  mate- 
rial. The  photograph  shows  the  winning  team 
taken  at  the  entrance  to  the  factory  which  they 
so  ably  represent  on  the  diamond. 

Thermiodyne  Distribution  Grows 

Increasing  sales  are  recorded  for  the  new 
five-tube  Thermiodyne  radio  distributed  by  the 
Cheney  Sales  Corp.,  1015  Chestnut  street.  This 
new  type  radio  is  built  with  the  single  dial 
control,  has  a  two-stage  thermionic  frequency, 
detector  and  two  stages  of  audio  frequency  and 
is  constructed  in  a  mahogany  cabinet,  24  x 
17  X  \2i4;  inches,  of  the  table  type.  Presi- 
dent G.  Dunbar  Shewell,  of  the  company,  made 
-  a  business  call  at  the  Boston  offices  during  the 
month  and  found  very  satisfactory  advance  Fall 
business  in  the  Hub  headquarters. 

Opens  Radio  Department 

The  South  Ninth  Street  Talking  Machine 
Shop,  of  which  Joseph  Corolei  is  now  sole 
proprietor,  has  added  a  radio  department  with 
the  RCA  and  Fada  sets.  This  firm  lias  been 
enjoying  very  prosperous  Summer  sales  of  the 
Victrola  and  records. 

E.  V.  Berger  in  New  Post 

Edward  V.  Berger,  for  years  associated  with 
the  Talking  Machine  Co.  as  manager  of  the 
German  town  and  Lehigh  avenue  store,  has 
joined  the  J.  R.  Wilson  Co.  as  manager  of  the 
Victrola  department  of  the  store  1710  Chestnut 
street.  Before  joining  the  Talking  Machine  Co. 
he  was  on  the  sales  staff  of  the  Strawbridge  & 
Clothier  department  store.  Miss  Marian  Mills 
will  continue  to  head  the  record  department  and 
musical  instrument  section. 

Rushed  to  Supply  Demand 

The  holidays  and  [heir  bustling  business  were 
recalled  in  the  niid-Sunimer  months  sales  of 
the  Philadelphia  Victor  Distributors,  Inc.,  835 
Arch  street.  The  wholesale  quarters  were  kept 
on  a  day  and  night  operation  basis  getting  out 
the  shipments  to  the  dealers.  The  only  han- 
dicap was  inability  lu  secure  some  of  the  models 
of  popular  and  high-priced  types  which  the  Vic- 


tor Co.  could  not  supply.  The  July  and  August 
sales  were  better  than  any  December  month 
in  the  history  and  the  record  sales  had  dou- 
bled. Secretary-Manager  Frank  B.  Reineck 
spent  his  vacation  days  sightseeing  in  the  Ca- 
nadian resorts  along  the  Niagara  Falls  border, 
Toronto  and  Hamilton,  Out.,  stopping  over  in 
Buffalo  long  enough  to  pay  respects  to  the 
local  distributors  of  C.  N.  Andrews  Co. 

Guarantee  Co.  Starts  Drive 

A  Fall  ad  campaign  has  been  planned  by  the 
Guarantee  Talking  Machine  Supply  Co.,  109 
N.  Tenth  street,  for  its  accessories  and  parts 
and  the  Guarantee  main  springs.  It  will  cover 
a  circularizing  of  the  industry,  in  addition  to 
press  and  trade  journal  ad  campaigns.  Sales 
Manager  E.  Bauer,  who  has  been  going  through 
the  Southern  States  for  the  firm,  came  back 
with  a  well-filled  order  book  and  reports  of 
good  business  everywhere  from  that  section  of 
the  country.  The  sales  of  the  Guarantee  port- 
ables continue  very  good  despite  the  closing 
days  of  the  Summer  when  the  demand  is  on 
the  wane.  William  H.  Posner,  of  the  firm,  made 
Wildwood  the  scene  of  his  vacation  pleasures, 
spending  several  weeks  there  with  his  family 
in  the  month  of  August, 

H.  A.  Weymann  &  Son  Prepare  for  Fall 

The  sales  promotion  department  of  H.  A. 
Weymann  &  Son,  Inc.,  Victor  distributor,  has 
issued  a  number  of  genuinely  helpful  communi- 
cations to  its  dealers  during  the  past  month. 
One  of  the  letters  visualizes  for  the  dealers  the 
intensive  activities  of  the  Victor  Co.,  in  prepar- 
ation for  a  big  Fall  season  with  its  new  line.- 
Dealers  are  urged  that  full  sales  pressure  be 
brought  to  bear  on  the  sales  of  styles  of  Vic- 
trolas  which  are  still  available.  The  impor- 
tance of  clearing  up  the  old  line  in  anticipation 
of  the  appearance  of  the  new  models  is  stressed 
and  H.  A.  Weymann  &  Son  are  prepared  to 
wholeheartedly  co-operate  with  its  many  deal- 
ers in  the  accomplishment  of  this  object. 

Jones-Beach  Staff  Discuss  Kolster  Policies 

Considerable  enthusiasm  was  manifested  by 
the  entire  selling  staff  of  Jones-Beach  Co.,  Phil- 
adelphia radio  distributor,  following  an  inter- 
esting meeting  which  H.  H.  Southgate,  as- 
sistant sales  manager  for  Kolster  radio,  ad- 
dressed at  the  Philadelphia  offices  on  the  eve- 
ning of  August  14. 

C.  E.  Ludovici,  president  of  the  Jones-Beach 
Co.,  presided  at  the  meeting  and  outlined  plans 
formulated    for   the    coming    season.  Sample 


models  of  the  new  Kolster  radio  were  shown 
and  after  a  brief  inspection  were  given  a  unan- 
imous vote  of  approval  by  those  present,  . 

Mr  Southgate  addressed  the  meeting  and  de- 
scribed at  length  the  intenlions  of  the  Federal 
Telegraph  Co.  and  the  policies  decided  upon, 
laying  particular  stress  upon  the  merchandising 
possibilities  of  Kolster  radio  and  the  policy  of 
limiting  dealership  representation  upon  the  ba- 
sis of  population. 

He  outlined  also,  in  delail.  the  tremendous 
advertising  campaign  about  to  be  launched,  and 
the  numerous  plans  in  preparation  for  backing 
up  those  in  the  field,  all  of  which  promise  an 
assured  and  stable  future  for  those  who  ahgn 
themselves  with  Kolster  radio  under  the  pres- 
ent arrangement. 

Opens  Complete  Repair  Department 

A  repair  department  and  other  innovations 
have  been  made  in  the  talking  machine  busi- 
ness of  the  well-known  south  Philadelphia 
dealer  A.  J.  Whartnaby,  who  conducts  a  Co- 
lumbia phonograph  retail  shop  at  Third  street 
and  Snyder  avenue  and  is  one  of  the  largest 
retailers  in  that  section  of  the  city.  The  re- 
pair department  in  the  rear  will  carry  a  com- 
plete line  of  the  Guarantee  parts  and  acces- 
sories. 

Velvaloid  Cleaner  Popular 

The  Velvaloid  record  cleaner,  which  was 
originally  produced  as  an  advertising  novelty, 
has  securely  taken  its  place  in  the  talking  ma- 
chine field  as  a  staple.  This  was  pointed  out 
by  J.  Abrahams,  president  of  the  Philadelphia 
Badge  Co.,  makers  of  the  Velvaloid  cleaner.  In 
substantiation  of  this  statement  Mr.  Abrahams 
referred  to  the  sales  volume  of  Velvaloid  rec- 
ord cleaners,  which  is  even  ahead  of  that  of 
last  year.  It  is  expected  that  the  Fall  and  holi- 
day orders  for  this  record  cleaner  will  make 
this  year  a  banner  one. 

To  Exhibit  at  Radio  Show 

The  Louis  Buehn  Co.,  of  1025  Arch  street, 
distributor  of  radio  sets  and  accessories,  will 
be  well  represented  at  the  forthcoming  radio 
show  to  be  held  in  this  city.  This  company 
has  arranged  for  considerable  space  and  will 
attractively  display  the  Atwater  Kent  line, 
Pooley  cabinets  and  other  lines  which  it  dis- 
tributes. 

T.  W.  Barnhill  in  Bermuda 
T.  W.  Barnhill,  president  of  the  Penn  Phono- 
graph Co.,  accompanied  by  Mrs,  Barnhill  and 
(Coiiliiniid  oil  M'J'-'  I'^^t 


A  Victrola 

for 

Fifteen  Dollars 

A  good  machine  to  feature 
in  the  summer  time 


Every  sale  of  a  Victrola  No.  1-1  increases  your 
Victor  Record  business  and  furnishes  a  prospect 
for  a  cabinet  type  Victrola. 

We  are  prepared  to  make  immediate  delivery 
of  this  type. 

H.A.WEYMANN  &  SONjNC. 

1108  Chestnut  Street -Philadelphia,  Pa. 

VICTOR  WHOLESALERS 


Septembek  15,  1925 


THE   TALKING   MACHINE  WORLD 


197 


THE  TRADE  IN  PHILADELPHIA  AND  LOCALITY — (Continued  from  page  196) 


'iiclcr.  Fatcnicd, 


If  you  break  down  sales  resistance  50^  of  a  sale 
is  consummated.  GOOD  WILL  helps  to  do  this. 

Velvaloid  Record  Cleaners  Create  Good  Will 

Order  for  the  fall.  Every  lit  lie  bit  helps.  The  Cheapest 
and  Best  GOOD  WILL  advertising  you  ever  invested  in. 
A  trial  will  prove  it. 

Dealer's  ad  beautifully  imprinted  on  the  Pyralin  lop  as 
he  wants  it    The  cleaning  surface  is  Pyle  Plush  in  as- 
sorted shades. 
Order  'lircct  or  thru  your  jobber.  A  sample  for  the  asking 

PHILADELPHIA  BADGE  CO.,  MaDufactsrers  &  Exporters 

942  Market  Street  Philadelphia,  V.  S.  A. 


daughter,  is  spending  a  well-earned  vacation 
amidst  the  many  attractions  that  are  to  be 
found  in  the  Bermudas.    He  expects  to  return 

Important  Music  Master 

Post  for  Frank  Dorian 

Made  Assistant  to  Walter  L.  Eckhardt,  Presi- 
dent of  the  Music  Master  Corp. — Wide  Scope 
for  His  Marked  Executive  Ability 

Philadelphia,  Pa.,  September  8. — Tlic  Music 
Master  Corp.,  of  this  city,  lias  announced  the 
appointment  of  Frank  Dorian  to  the  position  of 
assistant  to  the  president,  Walter  L.  Eckhardt, 
Mr.  Dorian  joined  the  Music  Master  Corp.  Jan- 
uary 1,  1923,  and  was  sent  to  the  Pittsburgh 
headquarters  of  the  corporation,  from  which  of- 
fite  he  has  been  transferred  to  Piiiladelphia. 

He  brought  with  him  a  valuable  experience 
gained  in  more  than  thirty  years  of  activity  in 
the  talking  machine  industry.  For  several  years 
he  served  in  an  executive  capacity  with  the 
Columbia  Phonograph  Co.,  Inc.,  where  he  came 
in  close  contact  with  President  Eckhardt  during 
the  Inlter's  long  association  with  talking  ma- 
chine interests,  and  became  thoroughly  familiar 
with  the  Eckhardt  policies  which  have  brought 
llie  Music  Master  Corp,  to  its  present  high  place 
in  the  radio  field. 

Mr.  Dorian  needs  no  introduction  to  the  talk- 
ing machine  industry.  He  has  been  prominently 
connected  both  here  and  abroad  in  its  develop- 
ment from  its  earliest  days.  He  started  his 
work  in  the  commercial  phonograph  division  oi 
the  Columbia  organization  when  this  company 
was  devoting  most  of  its  energies  to  the  devel- 
opnicnl  of  the  commercial  gramophone  intended 


after  several  weeks  well  equipped  for  what  is 
expected  to  be  a  banner  season  for  the  Penn 
Phonograph  Co, 


for  the  use  of  court  reporters,  official  stenogra- 
phers, etc.  He  rose  rri]>idly  with  that  company 
through    positions   of    incrci-iny    r'.--p'>n>       I  >■ 


Fiank  Dorian 
and  iinportancu.     Mr,   Durian  later  established 
the  first  European  branch  in  Paris  of  the  Colum- 


bia Phonograph  Co,,  and  subsequently  opened 
a  branch  in  Berlin.  In  1900,  when  the  Euro- 
pean headquarters  of  the  company  were  trans- 
ferred to  London,  Mr.  Dorian  was  appointed 
European  general  manager,  with  direct  super- 
vision of  branches  in  many  other  European 
capitals.  He  returned  to  the  United  States  in 
1909  to  build  up  the  Dictaphone  organization 
and  the  phenomenal  success  which  that  company 
has  since  enjoyed  stamps  him  as  one  of  the 
foremost  executives  in  the  industry  to-day, 

Mr.  Dorian,  in  his  position  as  assistant  to 
President  Eckhardt,  will  enjoy  an  even  wider 
scope  for  his  unusual  executive  ability  and  broad 
knowledge  of  basic  merchandising  principles  in 
the  constantly  expanding  field  of  Music  Master 
activities. 

Everybody's  Go.  Introduces 

"Stick-ite;^  to  the  Trade 

New  Honest  Quaker  Product  for  Use  in  At- 
taching Felts  to  Talking  Machine  Turntables 

I'lULADKLPHiA,  Pa.,  September  8.— Everybody's 
Talking  Machine  Co.,  Inc..  of  this  city,  which 
has  already  made  an  enviable  reputation 
throughout  the  trade  for  its  Honest  Quaker 
muin  springs  and  talking  machine  repiiir  ma- 
terial, has  announced  a  new  Moiu'-t  (Juaker 
product.  It  is  called  Quaker  Stick-ile,  It  is 
stated  that  this  new  product  solves  the  problem 
of  attaching  turntable  felts  to  turntables.  It 
was  found  that  many  dealers  and  repairmen 
were  using  ordinary  shellac,  which  was  not  sat- 
isfactory. 

Philip  Grabuski,  president,  and  Samuel  Fin- 
yruld,  vice-president  and  treasurer  of  the  Every- 
body's Co.,  succeeded  in  interesting  a  prominent 
chemist  in  this  problem  and  finally,  after  a  con- 
siderable investment,  succeeded  in  getting  the 
torniula  used  in  the  formation  of  Quaker  Stick- 
ile.  Mr.  Fingrutd,  in  conmienting  on  the 
Quaker  Stick-ite,  stated:  "It  is  a  product  in 
which  we  lake  extreme  pride  and  one  which  we 
arc  proud  to  associate  with  our  trade-mark 
— 'Honest  Quaker,'" 

From  early  reports  it  would  seem  that 
Quaker  Stick-ite  has  already  developed  for  it- 
self a  considerable  market  and  that  it  will  not 
be  long  before  tliis  will  be  found  in  the  repair 
departments  and  on  the  shelves  of  prominent 
dealers  throughout  the  country. 

Philco  Power  Socket  Units 
Are  Introduced  to  Trade 

Philadelphia,  Pa.,  September  8.— Simplicity  of 
operation  is  a  factor  which  is  expected  to  play 
an  important  part  in  radio  sales  during  the 
coming  season.  This  is  in  marked  variance 
from  the  original  sales  points  used  in  the  mer- 
chandising of  radio  sets  where  the  hook-up 
and  other  technical  points  were  featured. 

It  was  with  this  point  in  view  that  the  Phila- 
delphia Storage   Battery  Co.,  of  this  city,  re-^ 
cently  introduced  its  new  socket  power  units 
lo  take  both  "A"  and  "B"  current  direct  from 
the  electric  light  wires. 

One  switch  on  this  new  power  unit  controls 
everything— "A"  power,  "B"  power,  even  the 
radio  set  itself.  Snapped  "on"  it  permits  a 
strong  uniform  flow  of  both  "A"  and  "B"  power 
and  snapped  "oR"  the  power  is  shut  off  and 
accordingly  the  set  is  silent.  This  has  elimi- 
nated recharging  and  the  renewing  of  worn-out 
dry  cells. 

The  Philadelphia  Storage  Battery  Co:  re- 
ports that  a  decided  demand  is  being  received 
lor  the  three  general  types  of  Philco  socket 
liowers  which  are:  socket  power  "B"  to  replace 
"B"  batteries;  socket  power  "A"  lo  supply  fila- 
ment current  at  six  volts  for  all  sets  having 
standard  storage  batlery  or  five-volt  tubes;  and 
socket  power  "AD,"  which  is  a  combination  fila- 
ment current  and  plate  current  supply  for  the 
kadiola  super-heterodyne  and  other  receiving 
sets  employing  so-called  dry  cells  or  three-voll 
tubes. 


RADIO 


All  Good— None  Better 
PENN  PHONOGRAPH  CO. 

Wholesale  Distributor 
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THE   MANUFACTURERS  OF  THE  FINEST  LOUD  SPEAKERS  AND  PHONOGRAPHS  USE 

ICA  DIAPHRA 

THEY  BRING  OUT 
The  Purest  Tones 
The  Subtle  Overtones 
The  Delicate  Shadings 
The  Absolute  Reproduction  of  the  Voice,  Instrument  and  the  Ensemble 
Diaphragms  made  of  substitute  materials  do  not  attain  the  same  results 

WHY  NOT  HAVE  THE  BEST? 

Write  for  Samples  and  Prices 

WILLIAM  BRAND  CO.,        27  E.  22nd  Street        New  York  City 


1  of  Mica  Diaphrc 
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Australian  Factory  for 

Columbia  Phonograph  Go. 

New  Plant  to  Be  Devoted  to  the  Manufacture 
of  Phonographs  and  Records  for  Trade  in 
the  Antipodes — To  Record  Local  Artists 

London,  England,  August  19.— Formal  an- 
nouncement was  made  to  the  British  associates 
of  the  Columbia  Phonograph  Co.  at  a  luncheon 
at  the  Savoy  Hotel  here  yesterday  of  the  com- 
pletion of  plans  for  a  new  phonograph  and 
record  factory  with  most  modern  equipment 
to  be  opened  in  Sydney,  Australia,  to  lake  care 
of  the  growing  demand  for  Columbia  products 
in  the  Antipodes. 

The  matter  was  considered  of  such  imporlance 
that  all  the  leading  officials  in  London  of  the 
Australian  Commonwcallli  were  present  at  the 
luncheon  under  the  cliairmanship  of  ihe  Hon. 
Sir  Arthur  Cocks,  Agent  General  for  New  Soutli 
Wales.  There  were  also  present:  Col.  R.  Eccles 
Snowden,  Agent  General  for  Tasmania;  C.  B. 
Rushton,  Esq..  Secretary  for  Agent  General  for 
West  Australia;  Hon.  J.  L.  Price,  Agent  Gen- 
eral for  South  Australia;  Hon.  J.  Huxham, 
Agent  General  for  Queensland;  Sir  George 
Croydon  Marks,  chairman  Columbia  Grapho- 
phone  Co.,  Ltd.;  Percy  Pitt,  Esq.,  Managing 
Director  Covent  Garden  Opera,  and  all  the  rep- 
resentatives of  the  Australian  press  in  London, 
including  The  Adelaide  Register,  Australian 
Press  Association,  Sydney  Sun,  Melbourne 
Herald  and  Melbourne  Argus. 

The  manager  of  the  new  factory  will  be  Harry 
Parker,  who  has  represented  the  Columbia  Co. 
in  Australia  for  over  seventeen  years. 

The  company's  Australian  factory  will  not 
only  manufacture  phonographs  and  records  from 
matrices  supplied  from  the  Columbia  Co.'s  rep- 
ertoire, but  will  also  record  Australian  artists  in 
their  successes  locally. 


O.  W.  Christian  Appointed 
Piano  Mgr.  of  Landay  Hall 

O.  W.  Chrtslian,  for  many  years  connected 
with  the  piano  trade  in  the  metropolitan  district 
and  until  recently  manager  of  the  Saul  Birns 
eslijblishment  on  Fifty-fifth  street,  has  been  :ip- 
pointed  manager  of  the  piano  deparlment  of 
Liiiiday  Hal).  Mr.  Cliristian,  in  addition  to  his 
w  iilu  c.\|i(.rn'iici-  in  llit.-  nn  rchandising  of  pianos, 
is  ^  mu.-ician  of  rare  taknt,  having  studied  in 
several  of  the  great  European  universities.  His 
extensive  merchandising  experience  covers  bolh 
the  retail  and  wholesale  field. 


COTTOIM  FLOCKS 

Air  Boaled,  all  injurioui  foreign  matter  etiminitcd 


Record  and  Radio  MaDofactDriog 

23S  South  Stree 
Newark.  N.  J. 


Speciale  and  Plis  Orchestra 
Recording  for  the  Edison 

First  Record  by  Carlton  Terrace  Orchestra  Ap- 
pears in  September  List  and  Makes  a  Most 
Favorable  Impression 

One  of  the  latest  addilions  to  the  growing 
list  of  Edison  artists  is  Mike  Speciale  and  His 
Hotel  Carlton  Terrace  Orchestra,  which  has 
taken  rank  among  the  more  popular  organiza- 
tions supplying  dance  music  in  the  metropolis. 


New  DeForest  Receivers 

Demonstrated  to  Jobbers 

New  Line  Described  as  Wedding  of  Science  and 
the  Arts — Demonstration  Is  Culmination  of 
Three-Day  Jobbers'  Sales  Conference 

On  Wednesday  evening,  September  9,  the  Dc 
Forest  Radio  Co.  showed  and  demonstrated  for 
the  first  time  the  new  De  Forest  W-6  Broadcast 
receiver  operated  by  the  Wcaganl  circuit,  a  de- 
velopment of  Roy  A.  Weagant,  vice-president 


Mike  Speciale  and  His  Hotel  Carlton  Terrace  Orchestra 


The  first  record  by  Speciale  and  his  orchestra 
appears  in  the  September  Edison  list,  and  both 
dealers  and  public  have  seen  fit  to  comment 
upon  the  excellence  of  the  music  and  particu- 
larly upon  the  infectious  rhythm  that  is  ap- 
parent therein.  It  is  planned  to  issue  other 
records  by  Mike  Speciale  and  His  Orchestra  at 
frequent  intervals. 


Metropolitan  Dealers  View 
the  New  Victor  Product 

New  York  Wholesalers  Conduct  Private  Meet- 
ing at  Waldorf-Astoria  Where  John  G.  Paine, 
of  the  Victor  Co.,  Makes  Address 

At  a  meeting  sponsored  by  a  number  of  Vic- 
tor wholesalers  in  the  New  York  district,  held 
at  the  Waldorf-Astoria  Hotel  on  Friday,  Sep- 
tember II,  there  was  displayed  and  demon- 
strated to  a  number  of  prominent  Victor  dealers 
in  the  metropolitan  district  one  of  the  new  Vic- 
tor instruments  of  the  "Orthophonic"  type,  em- 
bodying a  number  of  new  principles  but  not 
using  electrical  impulses. 

The  meeting,  a  private  affair,  was  addressed 
by  John  G.  Paine,  of  the  Legal  Deparlment  of 
the  Victor  Co.,  who  outlined  something  of  the 
other  products  in  preparation  by  the  Victor 
Co.,  and  of  the  company's  plans. 

It  is  understood  that  the  employes  of  the 
various  dealers  will  be  given  an  opportunity  to 
use  the  new  instrument  and  learn  of  its  details, 


and  chief  engineer  of  the  company.  The  demon- 
stration was  given  for  the  benefit  of  De  Forest 
jobbers,  who  attended  a  three-day  sales  confer- 
ence, and  the  press,  held  at  the  Waldorf-Astoria 
Hotel,  New  York  City.  The  demonstration  was 
preceded  by  a  dinner,  at  which  were  present 
the  jobbers  and  their  representatives. 

H.  L.  Lamphear,  the  directing  head  of  the 
De  Forest  Radio  Co.,  acted  as  master  of  cere- 
monies, introducing  Roy  A.  Weagant,  wlio  de- 
scribed the  new  circuit  as  the  wedding  of  the 
sciences  and  the  arts,  the  art  referring  to 
Ihe  music  reception  through  the  circuit  and  lo 
the  specially  designed  cabinet  which  encloses 
it,  by  Elbert  McGran  Jackson,  the  painter, 
sculptor  and  architect,  who  also  spoke  briefly. 

Smaller  models  of  De  Forest  receivers  were 
also  displayed  in  a  specially  arranged  room. 
Two  of  the  models,  the  five  and  six-tube,  being 
encased  in  the  new  cabinet  designs  arranged  as 
an  exquisite  setting  for  the  De  I-'orcst  cone-type 
speaker,  the  cabinet  and  mounting  being  de- 
scribed as  the  Renaissance  type. 

The  new  sets  brought  forth  musical' reproduc- 
tion and  the  speaking  voice  with  lifelike  ac- 
curacy and  aroused  intense  enthusiasm  among 
the  De  Forest  jobbers. 

The  De  Forest  Radio  Co.  has  licensed  the 
Colonial  Radio  Co,,  Long  Island  City,  N.  Y., 
and  the  Sparks-Withington  Co,,  of  New  York, 
lo  use  the  new  Weagant  circuit. 


The  Hunler  Music  Co.,  rj-tyloii,  O,, 
enlly  incorporated. 


Mrs.  Arthur  Hamilton,  wife  of  Arthur  Hamil- 
ton, formerly  tonnecled  with  the  Silas  E,  PcLir- 
sall  Co.,  died  recently  at  Atlantic  Higlilands, 
N.  J.,  where  she  was  spending  a  vacation  with 
her  family. 
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Better  because  it  s  Practical 


The  Greatest 
Loud  Speaker 
Value  Today 

Considered  only  as 
a  piece  of  furnituix.' 
or  only  as  a  loud- 
speaker the  Console 
Master  SpeaUer  i^ 
worth  the  nioncj' 
But  as  a  combined 
cabinet  and  speaker 
it  is  the  fj;reatest  loud- 
speaker value  today. 
The  loudspeaker  is 
concealed  behind  the 
silk  covered  grill  and 
has  a  beautiful  natu- 
ral tone  of  great  vol- 
ume. 


Retail  Price  $49.50 

Complete  with  Loudspeaker 

(AJiuitable  Unit) 


An  Unusual 
and  Exclusive 
Feature 

The  Console 
Master  Speaker  with 
a  front  that  may  be 
opened  to  give  con- 
venient and  quick  ac- 
cess to  batteries  and 
speaker.  This  Is  our 
own  exclusive  origi- 
nation, and  strong 
patent  claims  protect 
it. 

In  2-tone  mahog- 
any or  walnut. 

Either  way  a  beau- 
tiful piece  of  furni- 
ture. 


The  Console  Master  Speaker 

with  the  opening  front,  showlne  the  exceptionally 
spacious  battery  compartment,  which  will  hold  an 
"A"  battery,  a  charger,  and  2  dry  or  wet  "B" 
balterles,  besides  the  bullt-ln  loudspeaker. 


The 
Console 
Master 
Speaker 

for  any  Radio  Set 


The  Console  Master  Speaker 

showing  the  (ront  let  down,  allowing  convenient 
and  quick  access  to  batteries  and  speaker,  using 
the  Iront  as  a  shelf  or  tray. 


THE  MOST  PRACTICAL  CONSOLE  SPEAKER 

Just  a  pull  of  the  handle  and  ALL  the  batteries,  charger, 
and  loud  speaker  unit  are  within  immediate  reach. 
ORDER  FROM  YOUR  JOBBER  FULL  TRADE  DISCOUNTS 


CONSOLE  MASTER  SPEAKER  CO. 

15  East  40th  Street,  New  York 
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Miller 
Amplifying  Horns 

37  different  models 

Others  in  process  of  development 


Deliveries  of  New  Priess 
Receiver  Now  Being  Made 

"Priess  Straight  8".  an  Eight-tube  Set,  Loop 
Operated,  That  Is  Particularly  Built  for  Dis- 
tance Ability— Made  in  Two  Models 

Deliveries  of  ihc  new  "Priess  Straiglil  8," 
Ihc  lalcsl  development  of  William  H.  Priess, 
manufactured  by  the  Priess  Radio  Corp.,  New 
York  City,  are  now  being  made.  This  latest 
Priess  conception  of  a  perfected  receiving  set 
15  an  ciglit-tubc  product,  loop  operated,  devel- 
oped with  particular  attention  to  its  distancc- 
gelting  ability.  In  fact,  this  latter  feature  will 
be  one  of  the  captions  of  the  Priess  Fall  ad- 
vertising, publicity  and  exploitation  campaign. 

The  new  "Priess  Straight  &"  is  housed  in  two 
models,  a  table  model  with  exterior  loop  opera- 
tion and  a  console  model  enclosing  the  loop, 
rotated  by  a  knob,  on  the  panel  with  built-in 
loud  speaker,  compartment  for  batteries,  etc. 
The  cabinet  work  of  both  models  is  of  the  same 
design  and  dimensions  that  proved  so  popular 
in  former  Priess  sets.  There  is  a  single  tuning 
control  with  visible  wave  length  indicator  grad- 
uated in  one  meter  division  and  other  simplicity 
panel  controls. 

The  Priess  sales  policy  gives  complete  dealer 
protection,  standard  discounts,  and  other  fea- 
tures of  best  business  practice.  The  company 
won  particular  honor  early  this  year  when  it 
withdrew  from  the  market  hundreds  of  Priess 
sets  giving  full  allowance  to  its  di.stributors 
and  dealers  and  assuring  protection  against  loss. 
Its  latest  product  is  being  marketed  along  the 
same  high  standard  lines  with  protection  gov- 
erning clauses  written  in  the  distributor  and 
dealer  coutracts. 


Made  to  fit  your  cabinet. 

One  by  one  radio  manufacturers  are 
adopting  Miller  horns  as  standard  equip- 
ment, until  now  Miller  is  the  largest  pro- 
ducer of  amplifying  horns. 

Made  of  composition  rubber,  which  is 
practically  inert,  the  delivery  of  tones  is 
faithful  and  accurate  from  a  Miller  horn. 

Miller  Radio  Horns  are  produced  in 
large  volume,  and  the  price,  as  a  result,  is 
competitive. 

Send  us  your  specifications  and  we  will 
be  glad  to  send  you  a  sample  for  your  in- 
spection. 

There's  a  Miller  horn  to  fit  your  cabinet. 
Write  for  more  information. 

The  Miller  Rubber  Company 
of  N.  Y. 

AKRON  OHIO 


•  ¥  C¥  fV'C  GRAPHITE  PBONO 
ILSLfcl     J   SPRING  LUBRICANT 

IljltT-.    Lobric.nl    makes    Ihc    Motor  f™'!; 

QUI.  orj  up  o  f^^^  intifilnitclr. 

Put  up  in  I.  S.  10.  2S  and  S0-pount1  can.  (or  ^^^^"^^ 

ciVd'cwa  noiseless  talking 

hIJKfcHA    MACHINE  LUBRICANT 

ILSLEY-DOUBLEDAY  s'co'.' 229-231  F.o.l  St..  ri,«V.rk 


Important  Additions  to 

Grebe  Synclirophase  Sets 

Wave  Length  Range  Extension  Circuits  and 
Other  Features  Included  in  1926  Models  Just 
Introduced  by  A.  H.  Grebe  &  Co..  Inc. 

A.  H.  Grebe  &  Co..  Itic.  ol  Richmond  Hill, 
N  Y  have  announced  several  important  addi- 
tional' features  in  the  Synchropliase  for  1926 
The  main  items  comprise  wave  length  range  ex- 
tension circuits  which  give  a  complete  tuning 
range  of  from  .S.iO  meters  to  ISO  meters  and  a 
tone  coloring  circuit  or  "color-tone"  for  alter- 


Pfanstiehl  Distributor 

Moves  to  New  Quarters 

The  radio  division  of  the  International  Clear- 
ing House,  New  York,  Eastern  distributor  of 
tlic  Pfanstiehl  radio  receivers,  made  by  the 
Pfanstiehl  Radio  Corp.,  Chicago,  recently  moved 
to  new  and  larger  quarters  at  303  Fifth  avenue, 
New  York.  This  move  was  made  necessary  by 
the  increase  of  business,  and  E.  L.  Brown,  sales 
manager,  states  that  orders  for  the  Pfanstiehl 
product  are  coming  in  in  a  most  satisfactory 
fashion.  The  Pfanstiehl  line  of  receivers,  which 
includes  six  models  with  a  wide  price  range, 
will  be  on  exhibit  at  the  current  New  York 
Radio  Show  and  Manager  Brown  and  members 
of  his  sales  force  will  be  on  hand  to  demon- 
strate the  instruments  to  visiting  dealers. 

William  C.  Zabioskie.  formerly  connected 
with  the  metropolitan  office  of  the  Brunswick 
Co.,  recently  joined  the  sales  staff  of  the  Inter- 
national Clearing  House  and  viill  cover  the 
Manhattan  and  northern  Jersey  territory.  John 
S.  Constance,  New  York  State  representative, 
is  at  present  covering  the  territory  in  the  vicin- 
ity of  Buffalo  and  reports  exceptionally  fine 
progress  in  securing  high  grade  representation 
for  the  Pfanstiehl  line. 


Giibert-Keator  Dinner  to 

Display  Kolster  Radio 

The  fiilberl-Kcator  Corp..  1.(5  Fifth  avenue. 
New  York  City,  thu  will-known  distributing 
organisation,  h.i-  .ur.iULj'.l  a  dinner  al  the 
Hotel  Pcnn-^ylv.Liii.i,  New  York  City,  on  the 
evening  of  SeplLinbev  l.\  al  which  time  a  dis- 
play of  Knitter  radio  sets  will  be  shown.  This 
line  was  recently  taken  over  for  metropolitan 
distribution  by  the  above  organization.  Both 
Charles  W.  Gilbert  and  Randall  M.  Keator,  the 
executive  heads  of  the  Gilberl-Keator  Corp., 
and  pioneer  radio  men.  are  enthusiastic  over  the 
possibilities  in  the  Kolstcr  sets. 

The  Hannibal  Music  Co.,  Hannibal,  Mo,,  re- 
cently moved  to  new  and  larger  quarters  at  108 
South  Main  street. 


Synchrophase  Period  Console 
ing  the  character  of  the  received  speech  or 
music.  The  wave  length  range  has  been  divided 
so  that  the  dial  scale  is  first  utilized  on  the 
range  of  240  to  550  meters  and  then  through 
the  action  of  an  automatic  switch  the  same  dial 
is  made  to  function  on  the  lower  range  down  to 
1.S0  meters.  With  the  inevitable  extension  of 
the  broadcasting  range  below  200  meters  it 
would  seem  that  the  Synchrophase  is  prepared 
for  the  future. 

The  tone  color  circuit  or  "color-tone"  was 
devised  to  suit  the  individual  preference  of  tone 
reproduction  and  bring  out  the  best  qualities 
of  the  loud  speaker.  This  makes  possible  the 
control  of  tone  from  the  set  itself.  Other  fea- 
tures include  the  flexible  unit  control  arranged 
to  permit  all  three  dials  to  be  operated  together 
or  any  of  them  separately  at  will.  An  indirect 
lighting  scheme  has  been  provided  which  illii- 
minates  the  master  dial  and  gives  visible  indi- 
cation that  the  set  is  in  operation.  A  fuse  lamp 
for  the  protection  of  the  set  and  "B"  batteries 
against  the  ill  effects  of  defective  vacuum  tubes 
completes  the  list  of  improvemcnls  incorporated 
in  the  1926  Synchrophase. 

Douglas  Rigney,  general  manager  of  A.  H. 
Grebe  &  Co.,  Inc.,  reports  that  il  has  come  to 
the  attention  of  the  company  that  several  nianir 
facturers  are  using  the  words  "Binocular  ColI" 
in  referring  to  their  apparatus.  Mr.  Rigney 
points  out  that  trade  mark  rights  of  the  words 
"Binocular  Coil"  had  been  granted  A.  H.  Grebe 
&  Co  Inc.,  as  evidenced  by  the  United  States 
certificate  of  registration  No.  199,325  dated  June 
9,  1925. 


Incorporation 

Mayers  Music  Shops  have  recently  been 
granted  a  charter  of  incorporation  to  operate 
in  New  York  City.  W.  Mayers,  M.  E.  Lopin 
and  J.  S.  McSheehy  are  the  incorporators. 
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There  are  ten  Jifterenl  Day-Fan 
Modch  for  1925-1926.  On  ihis 
page  we  show  only  those  of 
special  inlcresl  lo  ihe  talking 
machine  trade. 

Complete  booklet  on  request. 


Davroyal.    5-Tulie,  Duo- 
plex  Circuit.  Pre-logse*'' 
Single  Dial  Control, 
S300.00 

Mahofianv  Vertirol  Type  Drsk 
Cabinet.  Gold  Ornaniciils. 
Panel  Illuminated. 


I 

i 

i 
I 


You  cannot  sell  a  violin  on  itg 
beauty  of  case.  You  cannot  sell 
a  radio  receiver  even  on  eo  won- 
derful an  ability  as  picking  sound  out 
of  the  invisible  air. 

A  radio  receiver  is  only  as  good  as 
its  tone. 

Yes,  the  Day-Fan  is  wonderfully 
easy  to  operate.  Yes,  the  five-tube 
Day-Fan  has  einple  dial  control.  Yes. 
the  company  behind  it  has  been  mak- 
ing electrical  instruments  for  more 
than  thirty-six  years.  Yes,  Day-Fan 
is  60  exactly  made  that  it  has  the 
station  numbers  right  on  its  dial,  and 
you  just  tuni  to  them.  Yes.  all  won- 
derful. All  quite  necessary  in  radio. 
Good  points.    Essential  points. 

A  man  comes  into  your  store. 
"Someone  playing  one  of  your 
pianos?"  he  says. 

You  point  silently  to  the  Day-Fan. 
"That  sound  from  a  radio?" 
"That^s  the  receiver  for  me." 
A  radio  receiver  is  only  as  good  as 
ila  tone.    We  claim  Day-Fan  tone  is 
the  true  musical  tone  with  full  over- 
tones, better  than  any  other  receiver 
made,  regardless  of  price.    Make  the 
Day-Fan  meet  this  standard.    It  will. 


% 


V 


The  Dayton 
Fan  &  Motor  Co. 
Dayton,  Ohio 

For  More  Than  36  Years 
Manufacturers  of 
High  Grade  Electrical  Apparatus 


Daycraft,  5-Tulie,  Single  Dial 
Control,  S145.00.  Leg  Ped- 
estal. S20.00  Extra.  Com- 
plete with  Pe.leslal,  S165.00 


Davgrand,    ij.Tuhe.  Single 

Dial  Control.  8195.00 
Dr.ip     Front     Tno    Tone  IWa- 
hopiiiiy     Cabinet     with  Room 
for  B  Batteries 


Davlonia.   5-Tube,  Single 
Dial  Control.  S300.00 

Complete  with  All  Batteries 
and    Charger    but    No  Tubes. 
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'WOILDNT' 
LOVE  YOl/'« 


FOX  TROT 

Benny  Davis 
^Joe  Burkefe  New , 
Hit/ 


WOUGOTW 
KNOW  HOW*^ 

^  A  New  Comedy  Idea ^ 

^Gus  Ratof  J  Walter^ 
Donaldson 


•^IMTIRED^ 
^OFEVERYTHINGl 
BUT  YOU" 

A  Great  FoaThot  Bjllad  , 
kMth  a  Fascl»)atiiig  TihytitmA 
JSHAM  JONES 


WANT YOU, 
[ALL  fOU  Nr^ 

J  Popular  Ballad 

(FOXTROT)  i 

chesteS  cohn 
.mark  fishelr.^ 


*KINKY 
KIDS 
PARADr 

FOX  TROT 

New/  Bjfhieyitl  ihYellA 


E.  W.  Guttenberger  in 

Important  Columbia  Post 

Succeeds  Kenneth  Mills.  Resigned,  as  Man- 
ager— N.  B,  Smith,  Formerly  With  General 
Phonograph  Corp.,  New  Assistant  Manager 

The  Columbia  Phonograph"  Co,,  New  York, 
announces  I  he  resignation  of  Kenneth  Mill'i, 
who  for  a  number  of  years  has  managed  its 
New  York-  branch  at  121  West  Twentieth  street. 
Mr.  Mills  is  leaving  New  York  to  locate  in 
Miami,  Fla.,  where  he  has  real  estate  interests 
of  importance.  He  leaves  the  Columbia  Pho- 
nograph Co.  with  the  best  wishes  and  cordial 
good  feelings  of  his  associates  and  friends  in 
the  executive  office  and  in  the  New  York 
branch. 

E.  W,  Guttenberger,  who,  while  a  stranger 
to  the  New  York  trade,  has  had  many  years' 
experience  in  the  phonograph  business,  has  been 
appointed  to  succeed  Mr.  Mills  as  manager  of 
the  New  York  branch.  He  has  met  with  suc- 
cess in  different  sections  of  the  country  work- 
ing with  the  Columbia  Co.  and  with  Victor 
jobbers. 

Associated  with  Mr.  Guttenberger  will  be 
Norman  B.  Smith  as  assistant  manager.  Mr. 
Smith  is  well  known  to  New  York  dealers^  as 
for  some  time  past  he  has  been  connected  with 
the  General  Phonograph  Corp,  as  manager  of 
its  wholesale  branch  in  New  York  City. 


of  which  can  hardly  be  estimated  from  the  ac- 
companying photograph,  is  in  line  with  (he 
company's  policy  of  giving  its  dealers  the  ut- 
most in  service. 


Jewett  Distributing  Go. 

Exhibits  New  Products 

New  Model  of  Jewett  Receiver  and  Cone  Type 
Loud  Speaker  on  Exhibit  at  Radio  Fair — Ap- 
pointed Distributor  of  Storad  Batteries 

The  Jewett  Distributing  Co.,  Inc.,  of  New 
York,  distributor  of  Jewett  products  in  New 
York  City,  Brooklyn,  Long  Island  and  northern 


Purchase  Huge  Truck  to 

Speed  Radio  Deliveries 

Radio  Master  Corp.'s  New  Truck  Has  Capacity 
of  Sixty  Standard  Size  Console  Phonographs 
— Solves  Rush  Season  Delivery  Problem 

A  huge  automobile  truck,  probably  the  largest 
in  use  in  the  talking  machine  and  radio  fields, 
was  recently  purchased  by  the  Radio  Master 


Radio  Master  Corp.'s  New  Truck 

Corp.  of  America,  of  Bay  City,  Mich,,  to  facili-  ing  set  and  the  other 
tate  deliveries  during  the  rush  season  to  De- 
troit, Toledo  and  other  nearby  points.  The 
capacity  of  the  truck  is  approximately  sixty 
standard  size  console  phonographs  or  radio 
c:;b=nets.    The  purchase  of  the  truck,  the  size 


Charles  W.  Noyes 
New  Jersey,  recently  announced  through 
Charles  W.  Noyes,  president  of  the  company, 
its  appointment  as  exclusive  distributor  in  the 
metropolitan  territory  for  the  Cleveland  En- 
gineering Laboratories.  Cleveland,  O.,  manufac- 
~  turers  of  Storad  radio 
batteries. 

The  Jewett  Distrib- 
uting Co.  has  advised 
the  dealers  in  it.";  ter- 
ritory of  the  display 
of  Jewett  products 
which  will  be  held  at 
the  Radio  Show  now 
in  progress  at  the 
J'Sth  Field  Artillery 
\rinory.  New  York. 
1  wo  new  instruments 
will  be  featured;  one, 
a  Jewett  radio  receiv- 

    _  a  speaker  of  the  cone 

type  with  a  semi-adjustable  unit. 

Mr.  Noyes  has  undertaken  in  behalf  of  his 
company,  an  intensive  sales'  and  advertising 
campaign  for  the  purpose  of  familiarizing  deal- 
ers with  the  Jewett  products. 


MacKenzie  Radio  Gorp., 
Zenith  Jobber,  Incorporated 

New  Corporation  Purchases  Stock  and  Good 
Will  of  W.  MacKenzie— Offices  and  Display 
Rooms  Artistically  Equipped— M.  W.  Crad- 
dock  Appointed  General  Manager 

The  MacKenzie  Radio  Corp.,  35  West  Thirty- 
first  street.  New  York  City,  was  incorporated 
on  September  2  under  the  laws  of  the  State  of 
New  York,  and  has  purchased  the  stock,  good 
will,  fixtures  and  contracts  of  W.  MacKenzie, 
formerly  located  at  534  Sixth  avenue  and  a 
jobber  of  Zenith  receiving  sets  and  other  radio 
products.  The  officers  of  the  new  company  are: 
R.  Corwin  Klugh,  president;  M.  E.  Schaefer, 
vice-president;  Irvin  C.  Garverick,  secretary  and 
treasurer.  The  officers  constitute  the  board  of 
directors  and  own  all  the  stock  in  the  company. 
M.  W.  Craddock,  formerly  associated  with  the 
De  Forest  Radio  Co.  and  well  known  in  the 
radio  industry,  has  been  appointed  general  man- 
ager of  the  company. 

The  offices  of  the  company  have  been 
equipped  in  an  original  and  distinctive  way  and 
are  ready  for  Radio  Show  visitors.  One  of  the 
showrooms  is  elaborately  equipped  as  a  draw- 
ing room  and  has  been  furnished  at  a  cost  of 
$10,000,  There  is  only  one  instrument  displayed 
in  this  room,  a  deluxe  Zenith  set,  the  purpose 
of  the  display  being  to  give  dealers  an  oppor- 
tunity lo  visualize  the  appearance  of  this  hand- 
some instrument  in  the  home  of  a  prosperous 
citizen.  A  second  showroom  will  feature  the 
other  products  distributed  by  the  MacKenzie 
Radio  Corp.,  including  the  complete  Zenith  line 
and  other  lines  to  be  announced  very  shortly. 

D.  F.  Goldman  Reports  Big 
Demand  for  Company's  Line 

David  F.  Goldman,  president  of  the  North 
American  Radio  Corp..  New  York,  metropolitan 
distributor  of  the  Music  Master  and  King  radio 
lines,  reports  exceptional  business  in  both  lines 
wilh  a  good  demand  for  all  other  products  dis- 
tributed by  the  North  American  Radio  Corp. 

"Burt  built"  cabinets  made  by  Burt  Bros., 
Inc.,  Philadelphia,  adaptable  to  any  radio  set 
have  been  added  to  tiie  line.  Four  models  will 
shortly  be  ready. 


Entertains  Radio  Dealers 

The  Sunbeam  Radio  Corp.,  New  York,  manu- 
facturer of  Akradyn  radio  receiving  sets,  enter- 
tained members  of  the  radio  industry  and  repre- 
senfalivcs  of  the  press  at  a  dinner  during  the 
week  of  the  Radio  Show.  The  dinner  was  held 
at  the  Empire  Hotel,  Broadway  and  Sixty-third 
street.  New  York.  The  dinner  was  followed  by 
entertainment. 
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Conjolc  Modtl 


Walnut  Conmle  Csblntl  with 
bulU-Iti  loud  tptgkcT,  tndoKd 
toop^toijitd  by^a  knob  on  ihe 

ment  for  ill  ba^ieilti. 

Lilt  Price,  IndudlnE  loop  ond 

Loud  Sptolitr.bul  with.  ^255 


Table  Modtl 

of  iKi  Fricii  SlToifhr  D(Kl 
A  IwO'Ione  Inlaid,  MahoEany 

menu  on  each  ildc.  Equipped 
<v)ih  pjKnied  collipilble  ill 
bakcliic,  low  lou  loop. 
Llii  pilcf,  com  pie  It  with  loop. 


See  how  easy  it  is 
to  tune  in  distance 

ONE  tuning  control  with  a 
visable  wave  length  indicU' 
tor  graduated  in  one  meter 
divisions 

WHEN  you  demonstrate  the  Priess  Straight 
Eight,  note  how  the  prospects'  attention 
will  focus  on  the  visable  wavelength  indicator. 
No  multiplicity  of  tuning  controls.  No  meaning- 
less numbered  dials.  No  logs  to  keep.  Turn  the 
indicator  to  the  wavelength  of  the  station  you 
want  to  hear. 

The  interest  of  your  prospect  in  this  simple 
tuning  feature  will  turn  to  amazement  with  the 
outstanding  distance  performance  of  the  set. 
Sales  are  made  by  the  remarkable  ease  and  the 
great  volume  with  which  far  distance  stations 
are  brought  in. 

The  great  distance  range  and  unusual  volume  and 
clarity  of  the  Priess  Straight  Eight  is  due  to  the 
use  of  a  revolutionary  principle  never  before  used 
in  radio.  No  other  set  even  approaches  its  great 
radio  energy  amplification  —  an  amplification  of 
over  4,000,000  before  the  detector.  After  its  per- 
formance you  will  measure  every  other  set  by 
the  new  standard  the  Priess  Straight  Eight  has 
established. 

Our  liberci!  discount,  plus  full  protective  features 
will  interest  progressive  dealers.  Wnte  or  wire 
us  to  arrange  for  the  earliest  possible  demon' 
stration  by  our  distributor  in  your  territory. 


693  BR.OADWAY 


NEW  YOR.K,N.Y. 


7  RlWlM 

K         ■  TRADE  MARK 


§m  AIGMT^  EIGHT 
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J.  B,  Price  Home  From 

an  Extended  Trip  Abroad 

Sales  and  Advertising  Manager  of  Neufeldt  & 
Kuhnke,  Manufacturers  of  N  &  K  Loud 
Speakers,  Visited  Factory  and  Branches 

J.  B.  Price,  sales  and  advertising  manaBcr  of 
the  American  division  of  Neufeldt  &  Kulinkc, 
manufacturer  of  N  &  K  loud  speaker  units,  lond 
speakers,  and  head  phones,  returned  to  liis  disk 


J.  B.  Price 

recently  afler  spending  several  months  m  En- 
rope.  While  abroad  Mr.  Price  made  his  head- 
quarters at  the  mammoth  N  &  K  factories  at 
Kiel,  Germany,  which  are  recognized  inter- 
nationally as  comprising  one  of  the  greatest 
plants  in  the  world  devoted  to  the  manufacture 
of  electrical  products. 

Mr.  Price  made  this  trip  abroad  primarily  to 
ascertain  just  how  the  N  &  K  factories  were 
equipped  to  take  care  of  the  requirements  of  the 
trade  in  this  country  for  N  &  K  loud  speakers 


and  phones,  and  he  was  delighted  to  lind  that 
the  factory  had  ample  facilities  to  give  exccp. 
tional  service  to  the  requirements  of  the  dealers 
and  jobbers  in  America.  Neufeldt  &  Kuhnke 
are  displaying  at  their  booth  in  the  Grand  Cen- 
tral Palace  this  week  new  head  phones  with 
many  distinctive  features  and  a  new  loud 
speaker  unit  that  has  been  praised  enthusiasti- 
cally by  members  of  the  trade  who  have  mvcs- 
tigaled  it  under  trying  conditions. 

While  in  Europe  Mr.  Price  visited  the  N  &  K 
branches  at  Essen.  Berlin,  Munchen.  Hamburg, 
Bremen  arid  London,  and  received  a  cordial  wel- 
come from  the  executives  in  all  of  these  cities. 
Upon  his  return  to  New  York  he  was  delighted 
to  find  that  the  new  N  Sr  K  loud  speaker  model 
S,  introduced  10  the  trade  only  a  lew  nionlhs 
ago  had  been  meeting  with  a  hearty  welcome 
from  jobbers  and  dealers  everywhere  and  that 
the  demand  for  this  speaker  had  far  exceeded 
all  expectations. 

Argus  Radio  Corp.  Finds 

Big  Demand  for  Product 

Power  Electric  Radio  Receivers  Proving  Pop- 
u  ar  With  Trade— Wide  Distribution  Achiev- 
ed—Model No.  300  a  Big  Seller 

"I'he  .^rgns  Radio  Corp.,  manufacturer  of  the 
Power  Electric  radio.  New  York  City,  although 
comparatively  a  new  company,  has  achieved  a 
wide  distribution  for  its  product  in  lime  for  the 
opening  of  the  Fall  season.  Ira  Greene,  head 
of  the  Argus  organization,  has  made  a  number 
of  extensive  trips  throughout  the  country  with 
excellent  results.  Particularly  gratifying  to  Mr. 
Greene  is  the  number  of  re-orders  that  have 
been  received  for  the  Power  line  which,  it  will 
be  remembered,  is  a  self-contained  electric  radio 
set  which  eliminates  batteries  and  is  plugged 
into  the  socket  of  the  house  wiring  circuit. 

Although  the  season  is  still  young  the  de- 


mand  for  Model  No.  300  of  the  Power  electric 
radio  has  been  heavy  and  it  undoubtedly  will 
be  very  popular  during  the  coming  Fall  and 
Winter.  In  addition  10  the  qualities  of  the 
radio  set  itself,  Model  No.  300  provides  a  par- 
licularly   attractive   piece   oi  furnitui-c 


the 


Argus  Power  Radio— Model  300 

period  design  and  has  a  built-in  loud  speaker. 
Other  models  art  receiving  their  proportionate 
share  of  popularity. 

Edwards  Buys  an  Island 

Buffalo,  N.  Y..  September  S.— Daniel  M.  Ed- 
wards, head  of  E.  W.  Edwards  &  Sons,  department 
store  in  Buffalo,  which  has  a  large  Victor  and 
Brunswick  department,  has  purchased  Dewey 
Island,  one  of  the  beauty  spots  in  the  St.  Law- 
rence River.   


A  LINE  WORTH  SELLING 

The  Pennsylvania  Line 

Complete  in  every  respect 
Quality  —  Appearance  —  Price 

Eventually  vou  will  want  to  know  more  about  this  "line." 
Write   today   for   our   interesting  sales  proposition. 


T>i>e  y,  Willi  fldluetalili 


Ust  Prills   


$27.50  zr 


HAMBURG  BROS. 

-.460  Seventti  Ave.         Pittsburgh,  Pa. 
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STUDIO  MODEL  CABINET  SPEAKER 

Ct)v«rcii  wiUi  rich  rcptoduclion 
of  bcaiilifiil  hnnd-loolcd  lealhcr. 
Round  edge,  Hat  Top  ilf^ifii. 
Dimensions  ]6Vlxl0v0, 


and  RADIO  TABLES 

Berg  Artone  Cabinet  Speakers  are  musical  instruments  of 
superb  tone,  wonderful  volume,  and  entrancing  beauty.  They 
combine  all  these  qualities,  to  a  high  degree,  and  meet  the 
requirements  of  the  most  discriminating  radio  buyer. 
Berg  Radio  Tables  combine  complete  utility  with  beauty  in 
appearance.  They  harmonize  with  the  furniture  of  any 
home. 

10  DAY  FREE  TRY-OUT  OFFER 

(Jrder  sample  Artone  Cabinet  Speakers  or  Berg  Radio 
Tables,  at  the  list  prices  quoted,  less  40  per  cent.  Try  them 
out;  display  and  demonstrate  them.  If,  after  10  days,  you 
do  not  feel  that  they  will  sell,  return  them  to  us  collect 
and  your  money  will  be  refunded. 

DISTRIBUTORS 
Write  for  our  uitcrcsting 


BERG   RADIO  TABLE 
MODEL  No.  4 

Straight  front,  covered  witli  Du- 
Pont  rnbrikoid  in  rich  anliiine 
reproduction  of  h.md-topled  leather  har- 
moniHnc  wilh  any  receiving  set.  .Ample 
I  ^aci  (or  Utterie^,  chargers,  eliminators, 
efc  Equipped  with  47"  Berg  Tone  Cham- 
ber Dimensions  l&'A^lS'Mlp.  Open-back 
or  hinged  top.  ,  affording  quick  and  easy 
access  lo  batteries,  etc. 

Open-back  Model  »35.00 

Hinged  Toi>  Model  S42.SO 

NOTE:  The  .ihovc  prices  on  Berg  Radio  Tables  dn  nni  in 
elude  units.    Units  are  supplied  at  the  following  iiM  pnrri:- 

Sludio  Unit   lig-gg 

Console  Grand  Unit   SIB.OO 


BERG  A.T.  &  S.  COMPANY,  Inc. 

■•Dcuy>wrs  <uiJ  Makc,s  ot  F'u,^  CUiS  for  30  I'.-arj" 

LONG  ISLAND  CITV        -       -       •        NEW  YOKK 
(Nr«  York  City  Showrooms.         Fifth  Avpnupt 
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Concerted  Effort  Increased  Sales  of 

J.  R.  Reed  Co.  to  the  $20,000  Mark 

The  Methods  by  Which  Prominent  Austin.  Tex..  Retailer  Increased  His  Sales  of  Band  Instru- 
ments Outlined  by  John  S.  Caldwell,  Manager— Tie-ups  With  Musicians  Medium  of  Sales 


If  you  have  ever  taken  the  trouble  to  make 
note  of  the  various  things  which  lead  iip  to 
the  conducting  of  a  successful  business,  yon 
will  no  doubt  agree  that  that  firm  which  is  con- 
tinually striving  to  do  the  unusual  in  the  way  of 
creating  more  sales  and  rendering  better  serv- 
ice to  their  customers  is  the  firm  which  is  al- 
ways in  the  lead  in  sales.  It  matters  not  where 
a  store  is  located,  if  the  management  has  [he 
ability  to  give  the  something  a  little  better  or 
in  a  little  different  way  from  which  they  have 
been  accustomed  to  receiving  it,  that  firm  can 
be  put  down  as  a  successful  business  organiza- 
tion, 

A  short  time  ago  the  J.  R.  Reed  Music  Co., 
of  Austin,  Texas,  made  a  change  in  the  line  of 
musical  instruments  which  they  had  been  car- 
rying. Whether  it  was  on  account  of  the  qual- 
ity of  the  instruments,  the  service  between  the 
manufacturer  and  their  firm,  or  because  they 
could  not  become  enthused  over  the  line  is  not 
known  and  is  not  essential  in  this  article.  The 
fact  remains,  however,  that  as  soon  as  they  had 
made  the  change  they  began  to  put  new  life 
into  their  sales  force;  they  began  to  give  a 
touch  of  difference  and  distinctiveness  to  their 
store;  and  they  added  those  little  features 
which  are  essential  in  order  to  give  a  musical 
store  the  right  atmosphere  to  draw  the  trade. 

During  the  time  since  they  made  the  change 
up  to  the  present  writing,  their  sales  in  musical 
instruments,  not  counting  pianos  and  phono- 
graphs but  merely  orchestra  and  band  instru- 
ments, have  increased  about  $20,000.  Inasmuch 
as  the  period  is  only  about  nine  months  since 
the  change,  it  can  be  readily  seen  that  they  have 
enjoyed  an  unusual  success. 

"We  got  after  the  trade  in  the  right  man- 
ner," John  S.  Caldwell,  manager  of  the  com- 
pany, stated  in  an  interview  recently.  "We  got 
started  right  and  when  we  had  made  a  good 
start  we  kept  it  up.    Here's  how  we  did  it; 

"We  got  the  right  man  from  the  first  and 
sold  him  some  of  our  new  instruments— which, 
by  the  way,  is  a  standard  line.  This  man  held 
an  influential  position  among  the  musical  circles 
in  Austin.  He  was  the  first  to  bring  the  new 
kind  of  jazz  music  to  Austin  and  he  is  looked 
up  to  by  the  majority  of  musicians  as  a  person 
of  authority  and  knowledge. 

"We  got  this  man  in  our  store  and  asked  his 
opinion  on  the  instruments.  We  did  not  try  to 
sell  him  anything,  but  merely  told  him  that  be- 
ing in  his  position  we  felt  that  his  opinion 
would  be  of  great  value  to  us. 

"Naturally,  he  was  quite  pleased  about  it  and 
before  we  had  finished  with  him  we  had  sold 
him  some  of  the  'Gold'  instruments.  This  gave 
us  a  start,  for  with  this  one  man  taking  the 
lead  in  buying  we  were  able  to  bring  the  others 
in  in  pretty  good  shape, 

"We  did  not.  however,  take  advantage  of  the 
musicians  in  this  way  to  sell  them  a  lot  of  in- 
struments that  we  could  not  guarantee;  nor  did 
we  go  after  them  on  a  strictly  cold-blooded 
commercial  proposition.  Instead,  we  made  our 
store  the  headquarters  for  all  the  orchestras  in 
the  city.  The  young  men  and  the  young  ladies 
from  the  State  university  began  to  use  our  store 
as  a  meeting  place,  and  we  had  little  social 
events  and  other  affairs  which  would  keep  them 
coming  to  our  store  and  keep  the  name  of 
'Reed'  ever  present  in  their  minds  whenever 


anything  in  the  music  line  was  desired 
■'But  further  than  this  we  began  to  give  them 
little  publicity  boosts.  We  had  photographs 
made  of  some  of  the  leading  musicians  who 
had  bought  their  instruments  from  us  at  our  ex- 
pense and  hung  the  plioln^  along  the  walls  of 
our  store.    It  gavf  rather  a  ^md  r.  rfTort  and 


much  more  personal  and  musical  atmosphere. 
Then  whenever  any  of  our  customers  who  were 
amateurs  or  professionals  gave  a  little  concert 
or  appeared  in  public  at  any  time,  we  saw  to  it 
that  a  little  piece  appeared  in  the  local  papers 
mentioning  the  fact. 

"All  of  these  little  things  are  big  helps.  Peo- 
ple have  a  natural  liking  for  a  little  praise  now 
and  then  and  if  you  go  about  it  in  the  right 
manner  you'll  make  more  than  mere  customers 
out  of  them,  for  you'll  have  them  working  for 
you  stronger  than  the  best  salesman  you  could 
hire,  no  matter  what  you  pay  them. 

(Coitiiiued  on  page  2071 


^PlmfiEnandn^ 
payment  Sales 


LEASE 

FKOM 

,  Cfic  Music  Shop 


Band  Instrument;^ 


HAVEN'T  you  sometimes  said  "We 
don't  handle  band  instruments" 
when  some  customer  inquired  about  a 
saxophone,  etc.,  just  because  of  the  diffi- 
culties in  selling  on  time  payments? 
With  the  new  plan  for  financing  pay- 
ment sales  which  we  can  now  offer  to 
"King"  dealers,  this  obstacle  is  removed. 
You  can  have  a  small-goods  band  instru- 
ment department  without  tying  up  any 
capital;  and  what  is  most  attractive,  dis- 
pose of  your  leases  without  sacrificing  a 
cent  of  profit.  The  difference  between 
our  published  cash  and  payment  prices 
will  cover  the  cost  of  financing  so  you 
receive  the  full  list  price. 
This  financing  plan  is  clearly  explained 
in  a  folder  now  ready  for  distribution. 
There  is  no  red  tape  or  complicated  ac- 
counting connected  with  it,  and  the  plan 
is  available  to  every  dealer  selling  "King" 
Instruments.  If  this  plan  will  be  of  serv- 
ice to  you  we'll  gladly  send  one  of  the 
folders  upon  receipt  of  your  request. 
If  you  are  interested  in  this  plan  and  in 
the  exclusive  agency  for  "King"  Instru- 
ments clip  out  and  mail  the  coupon  below. 

THE  H.  N.  WHITE  CO. 

5215-67  Superior  Ave.  Cleveland,  Ohio 

Manu/aclurerj  of 

"KING"  BAND  INSTRUMENTS 


SEND  COUPON 
FOR  BOOKLETS 


THE  H.  N.WHITE  CO..  5215-67Supcrior  Ave. Cleveland. O, 
Cenclemen  i  Kindly  send  the  booklet)  checked  - 

O  Plan  of  Financing  Pavmccit  Sales. 

□  EkcIuiIvc  Agency  for  King  Instrumenis. 
We  (do)  (do  noi)  handle  band  insinimenis. 


Nar 


Seftemuer  is,  1925 


THE   TALKING   MACHINE  WORLD 


207 


IN  THE  MUSICAL  MERCHANDISE  FIELD — (Continued  from  page  206) 


are  aiding  dealers  everywhere 
to  increase  their  profits.    Do  you  know  about  them? 

WiHc  us  /or  our  "B/g  Business  Builders'' 

M.  HOHNER 


HOHNEH  PRODUCTS  HWAKDED  FIKSr  PRIZE  »T  THE  PMNHM/t 
PAC/FIC  INTERNATIONnL  EXPOSITION  SAN  FRANCISCO  IglS" 


Concerted  Efiort  Boosts 

Sales  of  J.  R.  Reed  Go. 

(CoiiliitKt'd  from  [>agc  206) 

"By  placing  the  photos  of  all  the  musicians  of 
any  prominence  along  our  walls,  it  soon  became 
noised  around  thai  Reed's  was  the  only  good 
place  for  music.  It  also  brought  out  a  little 
courtesy  which  was  due  to  those  who  had  pur- 
chased their  instruments  from  us  and  had 
earned  such  good  will  and  prestige  through 
using  them  that  it  was  only  right  that  they 
should  enjoy  all  the  help  and  publicity  we  could 
give  them. 

"In  regards  to  orchestras  and  bands,  we  took 
one  at  a  time  and  did  not  give  up  until  we  had 
completely  equipped  the  whole  organization. 
We  kept  a  sharp  outlook  for  an  orchestra  which 
was  considering  the  purchase  of  new  instru- 
ments or  a  new  organization  and  went  after 
their  business.  By  taking  one  at  a  time  and 
working  hard  to  get  them  a  hundred  per  cent, 
we  soon  began  to  make  some  headway, 

"We  do  not  have  a  booking  office  in  connec- 
tion with  our  store,  but  we  do  endeavor  to  fill 
engagements  for  those  with  whom  we  are  ac- 
quainted. In  this  way  we  are  quite  often  able 
to  furnish  entertainment  for  a  party  or  dance 


as  WL'll  as  find  paying  engagements  for  them. 

"I  think  the  greatest  thing  that  a  music  dealer 
can  do  to  stimulate  his  trade  is  to  give  such 
courteous  treatment  to  the  trade  that  comes  into 
his  store  that  they  will  do  his  advertising  and 
selling  for  him.  The  trouble  with  a  great  many 
merchants  is  that  it  is  too  easy  to  get  into  a  rut. 
I  know  from  experience  that  unless  you  get 
out  and  try  to  do  so  much  all  the  time  to  in- 
crease your  sales  or  better  your  business  you'll 
soon  be  sitting  back  and  waiting  for  your  trade 
to  come  to  you." 

Prominent  Position 

The  J.  R.  Reed  Music  Co.  holds  a  prominent 
position  in  the  city  where  it  is  located  both 
commercially  and  personally.  As  you  enter  the 
store  you  are  at  once  attracted  by  its  atmos- 
phere of  difference.  You  see  people  standing 
in  groups  chatting  with  each  other  and  appear- 
ing as  though  they  belonged  there.  It  is  al- 
most astonishing  when  you  learn  that  they  are 
not  a  part  of  the  personnel  of  the  store  but 
merely  customers  who  have  dropped  in  to  meet 
some  of  their  friends  there. 

Another  thing  that  this  firm  does  that  makes 
a  favorable  impression  on  their  trade  is  the 
way  in  which  they  seek  the  advice  of  their  pa- 
trons whenever  they  get  in  a  new  line  of  musi- 
cal instruments  or  have  a  new  shipment  arrive. 


In  each  instance  when  one  or  the  other  of  these 
events  occur,  the  firm  sends  out  notices  to  its 
various  patrons  and  friends  and  invites  them  to 
come  in  and  hear  the  new  instruments  and  try 
them  out. 

The  same  care  which  has  been  used  in  build- 
ing up  a  good  will  and  prestige  among  the 
patrons  has  been  used  in  creating  an  efficient 
sales  force.  To  begin  with,  the  store  has  been 
made  a  congenial  place  in  which  to  work.  It 
is  cool  and  comfortable  on  the  hottest  days, 
and  it  has  an  excellent  lighting  system  which 
gives  an  added  attractiveness  to  both  the  inte- 
rior and  merchandise. 

Under  such  conditions  there  is  no  reason  why 
a  sales  person  should  not  be  able  to  turn  out 
profit-giving  service;  and  that  is  just  what  they 
are  doing.  They  are  ably  assisted  at  all  times 
through  the  efforts  of  Mr.  Caldwell  and  are 
further  aided  through  the  attractive  windows 
which  are  kept  clean  and  the  displays  are 
changed  often  enough  to  keep  up  an  added  in- 
terest for  all  who  pass  the  store. 

With  such  incentive  it  is  not  surprising  that 
they  have  done  well  with  their  sales.  They 
have  not  only  built  up  a  large  volume  of  busi- 
ness, but  they  have  created  a  consistent  volume 
as  well.  They  have  gone  at  it  in  the  right  man- 
ner when  they  give  first  consideration  to  their 
patrons,  and  the  patrons  arc  showing  their  ap- 
preciation through  generous  buying-  It  is 
through  such  methods  that  successful  business 
institutions  are  created. 

Landau*s  Music  Store  to 

Hold  Harmonica  Contest 

H.^zLETON,  Pa..  September  10.— Enough  applica- 
tions have  already  been  received  at  Landau's^ 
Music  &  Jewelry  Store  to  make  the  harmonica 
contest,  which  it  is  conducting,  an  assured  suc- 
cess. This  contest  is  open  to  everyone  in  this 
city  and  vicinity,  and  the  only  condition  of 
entering  is  that  the  applicant  purchase  a  Hohner 
harmonica  at  the  Landau  establishment,  upon 
which  purchase  he  will  he  presented  with  a  copy 
of  "How  to  Play  the  Harmonica." 

The  first  elimination  contest  will  be  held  at 
the  Landau  store  on  September  16,  and  the 
finals  will  be  held  at  the  Feeley  Theatre.  An 
expert  harmonica  player  will  be  one  of  the  com- 
mittee of  judges  to  select  the  "champion  har- 
monica player"  of  this  vicinity.  Valuable  prizes 
to  the  three  best  players  will  be  awarded  by  the 
Landau  establishment  and  the  Feeley  Theatre 
will  also  present  a  season  pass  to  the  winner 
of  the  contest. 


Eight  orchestras  representing  different  play- 
grounds of  lohnstown,  Pa.,  are  to  compete  for 
prizes  being  offered  by  Steele  &  Harris,  music 
dealers  of  that  city. 


Who  Is  Making  The  Dealer  Profit  in  Drums? 


The 


0^ 


Dealer 


You  are  primarily  interested  in  profits.  Not  a  "paper" 
profit  nor  profits  that  you  think  you  may  get  but  actual 
dollars  that  swell  the  cash  box  totals. 
If  you  want  such  profits  to  be  yours.  If  you  want  the 
continued  patronage  of  the  professional  player.  If  you 
want  the  new  business  of  the  drum  performer  in  the 
home,  the  school  and  the  playground,  then  we  ask  you  to 
investigate  the  profit  performance  of  the  Ludwig  line. 

Send  for  full  details  and  prices  nnv. 

LUDWIG  &  LUDWIG 

World's  Foremost  and  Largest  Makers  of  Drums  and 

Drum  Accessories 
1611  NO.  LINCOLN  STREET  CHICAGO,  ILL. 
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Silver  Bell  News  Contains 

Interesting  Information 


House  Organ  of  Bacon  Banjo  Co.  Gives  New 
Price  List  of  Banjos  and  Contains  Complete 
Descriptions  of  tlie  New  Models 

Another  issue  of  Silver  Bell  News,  tlie  house 
organ  of  the  Bacon  Banjo  Co.,  Inc..  Grolon, 
Conn.,  has  just  been  issued.  This  number  com- 
pares with  previous  issues  of  this  publication 
in  attractiveness,  and  is  replete  with  the  photo- 
graphs and  endorsements  of  prominent  banjo- 
ists  and  banjo  organizations  throughout  the 
country.  Included  in  the  latest  issue  of  Silver 
Bell  News  is  the  new  price  list  of  Bacon  banjos, 
effective  September  1,  1925.  This  price  list 
gives  the  details  of  a  number  of  new  st.vles  and 
changes  for  the  coming  season. 

The  Bacon  Banjo  Co.  reports  having  received 
some  splendid  orders  within  the  past  few  weeks. 


Among  them  Sherman,  Clay  &  Co.,  of  San 
Francisco,  ordered  a  large  number  of  Bacon 
banjos,  many  of  them  the  Silver  Bell  model, 
gold  or  silver  plated  and  engraved. 

David  L.  Day  recently  spent  three  days  wtlh 
the  Canadian  agent,  George  A.  Pcatc,  of  Mont- 
real. Mr.  Day  found  prospects  in  that  country 
most  encouraging  for  Bacon  banjos.  He  found 
Montreal  itself  a  100  per  cent  Bacon  banjo  pro- 
fessional and  orchestra  city  and  slated  a  was 
quite  a  pleasure  to  have  the  opporlnn.ly  of 
looking  over  four  orchestras  which  had  Bacon 
style  No.  6  Ne  Plus  Ultra  banjos. 

Frederick  J.  Bacon  left  the  first  of  the  month 
for  his  ammal  Fall  trip.  On  Tuesday,  Septem- 
ber 8  Mr.  Bacon  broadcast  his  playing  from 
radio 'broadcasting  station  KDKA,  Pittsbureh. 
and  duplicated  his  program  in  St.  Louis  a  week 
later. 

The  Bacon  Banjo  Co.  is  now  using  a  par- 
ticularly attractive  four-page  letterhead  m  col- 
ors.    The  first  page  is  used  for  general  cor- 


Here  is  a  new  outfit  that  has  particular  appeal  to 
the  student.  It  comprises  the  well-known  "Little 
Wonder  Model"  tenor  banjo  equipped  with  gear 
pegs,  tension  tailpiece  and  Magnatone  resonator, 
complete  with  keratol  case. 

The  student  desires  such  an  outfit  that  is  up-to-date 
in  every  detail.  You  can  benefit  by  the  sales  of 
this  complete  outfit  with  the  assurance  that  you  are 
offering  an  exceptional  value  for  superior  tone, 
construction  and  appearance. 

Retail  $80.00  with  case  (List  $100.00) 

Write  for  complete  informalioH  and  dealer  proposition 


The 

155  Columbus  Ave, 


Boston,  Mass, 


respondence,  the  center  spread  a.id  last  page 
are  attractively  printed  iti  colors  and  show 
various  styles  of  Bacon  banjos,  appropriately 
illustrated  with  scenes  depicting  their  use  at 
the  camp,  in  the  ballroom  and  club  room. 

Popularity  of  Vegaphone 

Banjo  Steadily  Growing 

Prominent  Orchestra  Artists  and  Soloists  Using 
Vega  Banjos— •■■Soloist"  Banjo  Makes  Bow- 
Bright  Outlook  for  the  Fall 

Boston,  Mass.,  September  8.— The  popularity 
of  the  Vegaphone  banjo  among  artist  perform- 
trs  is  steadily  growing.  The  Vega  Co.,  of  tiiis 
city,  manufacturer  of  this  well-known  banjo, 
reports  a  number  of  artists  recently  purchasing 
ihe  Vegaphone.  Among  them  is  Bob  Pitman, 
who  plays  with  Warner's  Seven  Aces;  Morey 
Alswing.  stellar  performer  with  Dell  Lampes 
Orchestra;  R.  Grimshaw,  of  Jack  Hylton's  Or- 
chestra, London;  Joseph  Petracca,  with  Biese's 
Orchestra,  of  Cleveland;  Pete  Fitzgerald,  with 
Paul  Specht's  Orchestra;  R.  Holman  Hick, 
banjo  performer  of  the  Keith's  Circuit,  and  Jac 
Pit,  of  Rotterdam,  Holland. 

The  Vega  Co.  has  also  introduced  a  new 
banjo  termed  the  "Soloist,"  which,  it  is  an- 
nounced, has  been  made  especially  for  profes- 
sionals who  are  not  ready  to  buy  expensive 
instruments. 

The  Little  Wonder  Student  outfit,  which  the 
Vega  Co.  announced  a  short  time  ago,  has 
aroused  great  interest  and  heavy  orders  have 
been  received  for  it.  This  outfit  offers  a  com- 
bination of  particular  interest  to  the  beginner 
and  it  would  seem  that  many  of  the  buying 
public  are  availing  themselves  of  this  oppor- 
tunity. 


Hausner  Music  Go,  Holds 

Leedy  Drum  Exhibitions 

MifJNE.'VPOLis  AND  St.  Paul,  Minn.,  September 
9, — One  of  the  best-known  music  establishments 
in  this  territory  is  the  Hausner  Music  Co., 
which  operates  two  stores  and  which  does  an 
exceptionally  large  musical  merchandise  busi- 
ness. The  Hausner  establishments  enjoy  about 
90  per  cent  of  the  professional  drum  business  in 
these  cities  and  also  secure  a  large  percentage 
of  the  non-professional  trade.  The  secret  of 
this  success  is  that  the  drummers  receive  proper 
treatment,  the  instruments  which  they  need  are 
always  in  stock  and  the  salesmen  have  an  un- 
derstanding of  the  needs  of  their  clientele. 

Gus  A.  Hausner,  founder  of  the  business,  is 
a  professional  musician  and  all  of  the  staft  of 
the  two  establishments  are  well  known  as  musi- 
cians throughout  the  sections  they  serve.  The 
Leedy  line  of  drums  is  carried  and  recently  drum 
shows  were  held  in  both  stores,  which  hundreds 
of  drummers  attended,  and  which  resulted  in 
wide  interest  in  Leedy  drums. 


C.  Bruno  &  Son  Introduce 

the  "Bon  Ton"  Ukulele 

C.  Bruno  &  Son,  Inc.,  importers  and  whole- 
salers of  musical  merchandise,  have  introduced 
a  novel  ukulele  which  through  its  variety  in 
color  distinguishes  it  from  other  ukuleles  on 
the  market.  The  new  product  is  known  as  the 
"Bon  Ton"  and  has  a  maple  top  back  and  neck 
of  a  natural  finish  with  the  sides  finished  in 
brilliant  blue  color.  The  edges  and  sound  hole 
are  bound  with  red  celluloid  and  patent  pegs. 
It  is  expected  that  the  general  attractiveness 
of  this  instrument  will  generate  a  ready  market. 


Denton,  Cottier  &  Daniels,  Buffalo.  N.  Y., 
have  recently  featured  Buescher  band  instru- 
ments in  their  window  displays  with  remarka- 
ble success. 
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Special  Made  Ludwig  Drum 
Sold  Prominent  Movie  Star 

Instrument  Sold  by  Southern  California  Music 
Co.  for  $650  Cash— Presented  by  Actor  to 
Son,  Bill  Hart,  Jr.,  as  Birthday  Gift 

Los  Angeles,  Cal.,  September  4  — The  Southern 
California  Music  Co.  reports  t!ie  sale  of  a  spe- 
cially made  drum  to  William  S.  Hart,  promi- 
nent  moving  picture  actor,  and   the   price   re-  ' 
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Special  Ludwig  Drum 
ceivcd  for  the  instrument  and  the  instrument 
itself  make  tlie  sale  one  worth  receiving  spe- 
cial mention.  The  drum,  it  is  claimed,  is  tlie 
finest  and  highest  grade  ever  made  or  sold,  It 
was  made  especially  for  Mr.  Hart  by  Ludwig 
&  Ludwig,  Chicago,  makers  of  the  famous  Lud- 
wig drums,  and  sold  to  Mr.  Hart  by  the  South- 
ern California  Music  Co.,  for  $650  cash. 

The  instrument  is  a  special  4xl4-inch  gold 
snare  drum  with  deposit  gold  plating  in  satin 
finish,  all  hoops,  lugs  and  trimmings  burnished 
gold;  raised  swastika  design  on  shell  as  per 
photograph,  burnished  aTid  made  of  solid  ster- 
ling silver,  with  a  raised  heart  design  of  silver, 
with  engraving  as  follows:  "Bill  Hart,  Jr., 
from  his  dad,  on  his  third  birthday,  September 
6,  1925";  with  the  finest  selected  white  calf  head, 
special  gold-plated  wire  snares,  special  drum 
stand,  gold-plated  and  polished,  special  gold 
mounted  rosewood  snare  drum  sticks,  with  gold 
tips,  also  one  pair  of  special  snakewood  sticks 
selected  by  Mr.  Ludwig  personally,  gold 
trimmed. 

The  instrument  was  delivered  to  Mr.  Hart's 
three-year-old  son.  Bill  Hart,  Jr.,  on  Septem- 
ber 6,  and  is  a  birthday  present  from  his  father. 


H.  N.  White  Co.  Sales  Mgr. 
Makes  Optimistic  Report 

A  recent  visitor  to  The  World  sanctum  was 
L.  L,  Fox,  who  has  recently  been  appointed 
sales  manager  of  the  H.  N.  White  Co.,  manu- 
facturer of  King  band  instruments,  Cleveland, 
O.  He  spoke  optimistically  regarding  the  upper 
trend  of  sales  in  band  instruments  tliroughout 
the  United  States.  On  this  subject  he  is  un- 
questionably an  authority,  as  he  has  made  two 
trips  across  the  country  this  year,  visiting 
music  dealers.  Mr.  Fox  spent  his  week  in 
New  York  with  William  Fort,  head  of  the 
King-Slater  Co.,  distributor  for  the  King  band 
instruments   for   the  metropolis. 


Discuss  Increase  of  Duty 
on  Wood-wind  Instruments 

The  wood-winil  instrument  mamifacturiiig  in- 
dustry, whUU  mihl  .1  i.vv  years  ago  was  i:om- 
paralively  insiuiiiru  ant.  lias  grown  to  such  pro- 


portions thai  some  members  of  the  trade  feel 
that  the  import  duty  on  these  instruments 
should  be  increased  and  that  a  high  tariff  would 
give  the  American  manufacturers  an  opportun- 
ity of  supplanting  Europe  as  the  wood-wind 
center  of  the  world. 

On  the  other  hand  many  in  the  trade  be- 
lieve that  it  would  be  a  mistake  to  increase  tlie 
duty  on  these  instruments,  for  it  would  tend  to 
increase  prices  to  tlie  consumer.  Their  conten- 
tion is  that  this  would  deflect  public  interest 
from  these  instruments  yusi  at  a  time  when 
they  are  gradually  becoming  very  popular  and 
that  it  would  be  a  blow  to  the  development  of 
musical  interest  in  America. 

The  attempt  to  bring  about  the  increased 
tariff  is  made  under  the  "flexibility"  clause  in 
the  present  tariff  act  by  which  the  President  is 
empowered  to  lower  or  raise  the  existing  rate 
upon  the  recommendation  of  the  tariff  commis- 
sion. It  is  pointed  out,  however,  that  the  Pres- 
ident is  limited  in  any  increase  in  tariff  rate  to 
a  maximum  increase  of  50  per  cent  over  tlie 
present  rate  which  would  set  a  limit  of  00  per 
cent  on  wood-winds.  It  is  reported  in  ofRcia! 
circles  that  the  President  has  no  desire  to 
meddle  with  the  tariff  at  this  time,  so  that  the 
wood-wind  change  seems  to  offer  little  more 
tlian  an  interesting  discussion. 


Music  in  Dallas  Schools 

Dallas,  Te\.,  September  4. — Co-operation  by 
music  dealers  witli  tlic  school  authorities  of  this 
city  has  had  the  effect  of  greatly  stimulating 
tlic  interest  of  the  pupils  in  good  music  and  lias 
also  had  the  effect  of  increasing  the  dealers' 
sales.  Even  the  children  of  the  kindergartens 
receive  music  instruction  under  the  supervision 
of  Sadie  L.  Williams,  supervisor  of  music  in 
the  elementary  schools. 


Send  for  these  Catalogues 

No.  56  Entirely  devoted 

to  Weymann  Banjos 
No.  57  Other  Weymann 
string  instruments 

Addreaa  Dept.  W 

H.  A.  WEYMANN  &  SON,  Inc. 

IIOS  Chestnut  Street       Philadelphia,  Pa, 


Saxophone  Shoppe  Moves 

Birmingham,  Ala.,  September  8. — The  Saxo- 
phone Shoppe,  general  music  shop  specializing 
in  musical  merchandise  and  band  instruments 
and  equipping  orchestras,  recently  moved  to  a 
new  location  at  204  Twentieth  street.  The  move 
was  made  necessary  by  the  rapid  growth  of  the 
business,  which  called  for  considerably  larger 
floor  space. 


Vegaphone  Patent  Granted 

Boston,  Mass.,  September  7. — A  patent  on  the 
Vegaphone  construction  of  banjos  was  recently 
approved  and  awarded  to  Carl  Nelson,  head 
of  the  Vega  Co.,  manufacturer  of  Vegaphone 
banjos,  by  the  patent  office  at  Washington. 
The  Vegaphone  is  made  in  four  models  and  is 
one  of  the  most  popular  high-grade  banjos  on 
the  market. 


Shows  Skill  as  Golfer 

William  J.  Hausslcr,  general  manager  of  M. 
Hohner,  manufacturer  of  Hohner  harmonicas 
and  accordions,  recently  played  in  the  golf 
tournament  at  tlie  Quaker  Ridge  Golf  Club, 
Mamaroneck,  N.  Y.,  and  finished  in  a  tie  for 
third  out  of  225  entrants. 


The  Oldest  and 
Largest  Musical 
Merchandise  House 
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Exclusively  Wholesale 
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Every  Dealer 

WILL  WANT  A  CO\>\  OV 


ALL  AUtm  r  nil-:  ni-.\v 

FHOFESSIONAI.  M-OA  lINi: 
MPAD  SNAKE  DliUM 


Send  a  foUal  for  youri  to-ilay — Mailed  free 

Mfg.  Co. 

INDIANAPOLIS,  INDIANA 

Prominent  Orchestra  on 
Coast  Boosts  Buescher  Sales 

San  l'NANCisi;o,  Cal.,  SuiJleinbur  4— Tlic  i^rts- 
cncc  uf  Wariiig's  I'cmisylvaniaiis  and  Abe 
LyiiianS  Orcln^slra,  bolli  Bucsi:licr  equipped 
agyregatiuTLS,  al  two  of  tlic  loc;tl  llitatrcs  Iiltc, 
lias  had  ihu  clluct  of  slimulaliiiK  tin:  sale  of 
Ihc^c  iii^lrunu  nK.  I  In.  H,  T.  Hanson  Mujsic 
Hijusc,  dislnbului  .>[  IUk.mIkt  inslniTnenls  in 
iiorlhcrn  Califonii.i,  i-.  l.u  iulniiig  from  the  pub- 
licity, and  Kurkuii  (i.ij^oi,  salts  manager,  slates: 
"Tln;si;  orcliuslras  art  very  popular  here  ami  we 
arc  looking  for  some  added  buiiiicss  as  a  n  siili 
of  llieir  visils.  Wc  gel  some  fine  co-operation 
from  tile  Buescher  factory  in  connection  with 
Ihe  visits  from  traveling  orchestras  and  ire- 
qutntly  are  able  to  put  out  advance  information 
10  good  advaiilane.  Of  late  we  have  had  a 
great  run  on  llie  mw  model  Bueseher  sa.vo- 
plione,  liav  ine:  sold  a  lot  from  the  original  sam- 
I'li.  Siniks  .irc  coming  in  and  we  arc  filling 
llioL-  .Klv[ui,e  orders  as  well  as  booking  many 
new  ones." 


New  Type  of  Pick  Is 

Announced  by  Bacon  Go. 

Ghoton,  Conn.,  Sei'tember  3.— The  Bacon  Banjo 
Co.,    of   llii.    cil).    m.ik.r    oi    the    B  D  and 

Silver  Bell  banju-.  ba:.  nuiv  placed  on  the 
market  a  new  product,  Jt  is  known  as  the  B 
&  D  Felt  Grip  Picks.  The  new  product  is 
packed  in  lOOll  lots,  in  a  neat  and  attractive 
counter  display  card.  Although  constituting 
only  a  small  part  of  the  company's  business,  it 
is  expected  the  cumulative  sales  of  this  new  ad- 
dition to  the  line  will  be  substantial. 


Chris  Sorenson,  of  Enumclaw,  Wyo.,  lias  re- 
modeled his  store  on  Cole  street  recently  for 
the  purpose  of  opening  a  music  store  with  a 
full  line  of  musical  instruments. 


Muhn. 


In  addilior 
k'ith  words 


Distributing  New  Method 
of  Harmonica  Instructions 

C.  Bruno  &  Son,  Inc.,  Wholesaling  New  Vol- 
ume Which  Has  Been  Endorsed  by  M. 
Hohner,  Inc.,  Harmonica  Manufacturer 

C  liniiio  &  Son,  Inc,  itnporlcrs  and  whole- 
salers of  nlll^ical  mereliaiidise,  New  York  City, 
are  distributing  a  new  published  method  of 
harmonica  instructions.  This  inclhod  is  pub- 
lished by  the  Klassy  Music  Co.,  of  New  Vork 
<  ii,-,  ..Pill  is  endursuj 
.\iu  \''i-k,  inanuiaclurer  oJ 
Miiliiji  r  brand  of  harmonicas 
^■lnil■    twenty   selected  songs 

I  I-  I  Miit.iins  a  complete  advanced  method  of 

b.iMJiiiriii.:i  instructions.  Much  care  has  evi- 
iImiiI>  been  exercised  in  this  compilation  and 
.11 1  .uil;i.  ijieiii  .ind  it  also  contains  piano  accom- 
I'.iiiinitiii  lor  each  song, 

Ihe  popularity  of  the  harmonica  is  sweeping 
the  country  due  to  the  gxlcnsive  sales  cam- 
paigns employed  by  M.  Hohner,  Inc.,  during 
the  past  few  years.  These  campaigns  have  in- 
cluded in  addition  to  the  regular  forms  of  ad- 
vertising in  newspapers  and  magazines,  bill- 
boards, harmonica  contests,  vaudeville  engage- 
ments and  broadcasting.  Hohner  dealers  have 
reported  tremendous  sales  in  response  to  the 
tleiiianil  ihai  was  created,  Willi  such  strong  in- 
terest in  harmonicas  as  has  been  manifested 
during  the  past  it  would  seem  that  there  would 
be  a  decided  market  for  this  new  book  on  har- 
instructions. 


Silver  Bell" 
Ban  j  OS 


Send  for  illustrated  booh  of  Prominvnl 
Orchesirn  and  Professional  ['layers 

The  Bacon  Banjo  Co.  Jnc. 

GROTON  CONN. 


Big  Bacon  Banjo  Order 

(iii'imN,  ( oNN.,  Sepieinbcr  9. — On  his  return 
fruui  his  vacation,  David  L,  Day,  general  man- 
.iLjer  ui  II, u  Bacon  Banjo  Co.,  was  pleasantly 
^■.lei  iid  null  an  order  for  U(J  banjos,  a  goodly 
piu],ortion  of  tlicm  for  Silver  Bells  in  gold 
and  silver  finishes.  Sherman,  Clay  &  Co.,  San 
h'rancisco,  distributors  of  Bacon  banjos  on  the 
(.oasi,  were  the  senders  of  the  order. 

Mr,  D.iy  on  his  vacation  spent  several  days 
in  Montreal  visiting  George  Pcatc,  Canadian 
liaeoii  distributor,  and  also  visited  with  Mon- 
tana, the  cowboy  banjoist  al  Meredith,  N,  H. 
Mr.  Day  reports  that  orders  are  flowing  in 
steadily  and  his  orsanixalion  has  all  it  can  do 
Iciki'eii        w\ih  the  iliinand. 


Kansas  City  Dealers 
Encourage  Music  in  Schools 

Boosting  Musical  Activities  in  High  Schools  a 
Forward  Step  to  Increased  Sales 

Kansas  City,  Mo.,  September  8.— The  encour- 
agement of  musical  activities  among  the  pupils 
of  high  schools  is  one  of  the  most  forward  steps 
which  any  music  dealer  can  take  to  build  up  a 
trade  that  will  result  in  immediate  sales  but 
will  also  build  for  the  future.  In  this  city  it  is 
estimated  that  there  are  45,000  children  enroll- 
ed in  the  music  classes  of  the  city  schools. 
While  the  piano  and  violin  are  the  most  popu- 
lar, there  are  students  of  the  banjo,  flute,  trom- 
bone, and  other  string  and  wind  instruments. 
In  Ihe  high  schools  of  the  city  there  are  six- 
teen orchestras  and  four  bands.  Beginners 
purchase  the  cheaper  instruments  to  practice 
on  and  as  they  learn  ihey  purchase  the  higher 
priced  instruments.  It  can  be  seen  at  a  glance 
that  the  school  trade  is  far  from  a  negligible 
one  and  dealers  who  can  in  any  way  co-operate 
will  profit  in  many  ways. 


You  Can  Make  m^itt] 

„  111!  STRINGS  I 

126%  Profit! 

This  bcaiiliful  display  brings  music  players  to  your 
store— boosls  your  sales  and  makes  an  excellent 
illrtciiticn-gelting  case.  The  size  is  8xl5x3J/j  inches. 
An  automatic  sales  producer  that  will  be  a  real 
asset  to  your  string  business.  The  name,  kind  and 
price  of  the  strmgs  are  clearly  marked.  No  knowl- 
edge or  music  strings  is  necessary  to  sell  from  this 
display  case. 

Filled  with  Armour's  quality  music  strings,  you 
will  have  no  difficulty  making  this  proposition  pay. 
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COST  TO  RETAILER   is'so 

YOUR  PROFIT   "Sli'il^",^ 

Bigger  Prohts  on  Refills  mone?  uakbbs 

TODAn 


AR  M  O  U  R  AND  COM  PAIN  Y 

Music  String  Dept,  Sec.  W  9 


CHICAGO 


SePTEMBER  IS,  1925 


THE  TALKING  MACHINE  WORLD 


211 


LMMQBL^MUSO 


Meeting  Syndicate  Store  Competition 

by  the  Talking  Machine  Merchant 

Hundreds  of  the  Latter  Throughout  the  Country  Have  Successfully  Met  the  Syndicate  Music 
department  m  Competition— Varying  the  Numbers  That  Are  Used  for  Current  Displays 

Recently  it  was  pointed  out  that  the  gross 
sales  of  popular  music  by  syndicate  stores 
reached  only  20  per  cent  of  the  volume.  Often 
the  gross,  totals  are  less  and  this  is  particularly 
true  of  show  music.  Many  members  of  the 
trade  were  under  the  impression  that  the  syndi- 
cate store  popular  music  business  was  very 
much  greater. 

Of  course,  the  volume  of  business  by  syndi- 
cates fluctuates  in  different  territories.  A  deal- 
er whose  cstablislimcnt  is  adjacent  to  a  syndi- 
cate store  might  justifiably  feel  that  the  per- 
ccritage  of  gross  sales  by  syndicates  in  his  lo- 
cality was  much  greater.  With  this  in  mind,  but 
which  only  covers  specific  instances,  what 
is  the  best  method  of  obtaining  the  larger  share 
of  popular  sales  by  the  competitive  legitimate 
dealer? 

It  can  be  done  and  is  being  done  by  dealers 
in  hundreds  of  towns  throughout  the  United 
States,  Some  dealers  meet  the  syndicate  on 
price  and,  in  addition,  place  their  popular  music 
counters  in  a  more  accessible  part  of  the  store. 
Thus  they  render  a  service  which  the  syndicate 
store  does  not  intend  to  give,  syndicate  music 
departments  being  in  the  back  of  the  establish- 
ment on  a  balcony  or  a  basement  using  popular 
music  for  the  purpose  of  attracting  consumers 
(o  remote  portions  of  the  establishment.  There- 
fore, the  dealer  who  places  his  popular  music 
where  it  is  readily  available  and  where  quick 
sales  can  be  made  in  a  short  time  will  attract 
considerable  additional  clientele. 

Another  important  method  of  meeting  syndi- 
cate store  competition  has  been  carried  out  in 
fewer  instances  but  with  good  success.  Par- 
ticularly is  this  healthy  where  the  merchant 
does  not  care  to  meet  the  prices  arbitrarily  set 
by  the  syndicate  competitor.  That  is  to  feature 
in  window  display  a  different  song  title  or  titles 
than  are  appearing  in  the  window  showing  of 
the  syndicale  store  during  the  same  period. 
With  a  healthy  and  popular  catalog  to  select 
from,  there  is  no  need  on  every  occasion  of 
all  the  merchants  including  the  syndicate's 
featuring.  If  the  syndicate  store  happens  to 
be  featuring  a  novelty  fox-trot  the  dealer  can 
reasonably  and  with  profit  feature  a  good  bal- 
lad and  vice  versa.  Window  displays  in  deal- 
ers' stores  the  same  as  in  syndicates  are 
changed  from  week  to  week  and  to  make  a  dis- 
play of  an  entirely  different  song  from  your 


competitor  during  any  given  week  would  not 
radically  affect  the  legitimate  dealer's  volume  on 
any  particular  issue. 

Of  course,  through  long  experience,  and 
especially  under  present-day  conditions,  the 
dealer  has  been  taught  that  popular  sales  must 
be  made  while  the  popularity  of  the  number  is 
at  its  height — when  it  is  exceptionally  active 
in  order  to  produce  volume.  A  week's  differ- 
ence, however,  in  presenting  a  particular  popu- 
lar issue  in  window  display  or  in  making  it  a 
feature  of  the  popular  counter  activities  can  be 
made  without  risk. 

An  instance  was  given  some  time  ago  by  a 
traveling  representative  of  a  popular  house  in 
visiting  a  city  where  the  dealers  complained  not 
only  of  competition  but  the  tactics  of  the  local 
syndicate  stores.  Making  an  analysis  of  the 
situation  in  order  to  offer  something  construc- 
tive, and  if  possible  aid  the  legitimate  dealers, 
the  traveling  representative  made  a  tour  of  the 
city.  On  this  he  found  that  in  almost  every 
instance  the  syndicate  stores  and  the  legitimate 
dealer  were  displaying  the  same  three  numbers. 
The  consumers  looking  for  the  latest  popular 
prints  naturally  would  be  impressed  with  the 
feeling  that  those  three  numbers  were  all  any- 
body had  to  offer  and  they  might  just  as  well 
buy  them  from  the  syndicate  store  as  from  the 
dealer.  Now  as  a  matter  of  fact  there  are  al- 
ways six  or  eight  good  numbers.  The  records 
show  that  from  week  to  week  three  or  four 
numbers  are  fighting  for  first  place  in  the  vol- 
ume sales  reports  which  are  available  to  inter- 
ested parties.  These  include  all  publishers' 
popular  publications.  These  three  or  four  num- 
bers, for  example,  are  closely  followed  by  other 
offerings,  some  of  which  are  just  arriving  at 
their  greatest  popularity.  Selecting  one  of 
these  for  a  feature  display  not  only  helps  the 
number  along  and  brings  in  the  added  sales  for 
which  the  display  is  made,  but  also  stamps  the 
merchant  as  one  who  has  a  flair  for  selecting 
hits. 

However  it  is  done  there  is  no  need  for  any 
dealer  to  follow  in  the  footsteps  of  the  syndi- 
cate store.  Rather  his  business  should  be  op- 
erated on  lines  totally  different.  He  certainly 
does  not  need  to  feature  the  same  popular  issue 
the  other  fellow  does  at  the  same  specific  time. 
A  week  earlier  or  a  week  later  for  a  display  on 
a  particular  number  should  not  alter  his  volume 


lilt  average  up  better  bee; 

teniiKTiuncntal  and  the^ 
ir  bids  for  popularity,  froi 


"I  Miss  My  Swiss"  Proving 

a  Substantial  Success 

Number  from  Paris  "Chauve  Souris,"  Published 
by  Feist,  Recorded  for  Leading  Companies 

Probably  one  of  the  biggest  successes  Leo 
Feist,  Inc.,  has  published  in  years  is  the  song, 
"I  Miss  My  Swiss"  (My  Swiss  Miss  Misses 
Me).  The  number,  although  an  American  com- 
position, attained  its  first  popularity  through 
the  fact  that  it  was  the  feature  number  in  the 
Paris  edition  of  "Chauve  Souris"  where  it  pro- 
duced most  favorable  comment  from  French 
critics. 

The  number  at  its  present  rate  of  popularity 
will  shortly  reach  its  height  and  during  the 
months  of  September  and  October  there  is  no 
question  of  its  being  one  of  the  biggest  sellers 
of  the  Fall  season. 

Billy  Jones  and  Ernest  Hare,  radio  and  record 
artists,  who  are  more  familiar  to  music  pur- 
chasers as  "The  Happiness  Boys,"  have  made 
an  unusual  record  of  "I  Miss  My  Swiss"  for 
the  Brunswick,  Victor,  Columbia  and  several 
other  records.  The  record  is  a  treat  and  brings 
out  some  unusual  possibilities  in.  "I  Miss  My 
Swiss."  The  fact  that  so  many  of  the  record 
companies  have  taken  the  Jones  and  Hare  ren- 
dition demonstrates  that  these  two  well  known 
entertainers  are  heard  at  their  best  in  "I  Miss 
My  Swiss." 


Irving  Berlin,  Inc.,  Now  Has 
Lengthy  Active  Catalog 

Irving  Berlin,  Inc;,  has  probably  one  of  the 
most  lengthy  active  catalogs  of  popular  prints  in 
its  history.  It  is  being  exploited  .most  inten- 
sively with  the  result  that  Berlin  publications 
are  having  a  healthy  sale  everywhere. 

Some  of  its  outstanding  numbers  are:  "Yes 
Sirl  That's  My  Baby,"  "Oh  How  I  Miss  You 
Tonight,"  "Ukulele  Lady,"  "When  You  and  I 
Were  Seventeen,"  "Yearning,"  "Silver  Head," 
"Sonya,"  "Cecelia,"  "On  A  Night  Like  This," 
"Say  Arabella,"  "Alone  At  Last"  and  "One 
Smile."  In  addition  an  active  campaign  is  in 
progress  on  Irving  Berlin's  newest  offering 
"Remember." 


Leon  Flatow,  formerly  on  the  professional 
staff  of  Jerome  Remick,  is  now  in  vaudeville 
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FIVE    RECORD    RECORD  BREAKERS 
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Above  Songs  Featured  By  Orchestra  And  Vaudeville  Acts  From  Coast  To  Coast 

IRVING  BERLIN  INC.,     I G07  Broadway,  New  York 


wide  aci|iiaintancc  in  orchestra  circles  in  all 
parts  of  ilic  country.  He  lias  appeared  as  a 
radio  artisi  in  a  great  number  of  broadcasting 
siaiioTis,  having  made  several  tours  of  the  coun- 
Iry  iTi  past  seasons  for  that  purpose,  Joe  Hiller, 
who  has  been  in  charge  of  the  New  York  pro- 
fessional oftices  of  the  Waterson  organization, 
will  now  confine  his  activities  to  the  territory 
cast  of  Chicago  and  west  of  Philadelphia,  in- 
cluding Waterson,  Berlin  &  Snyder  branches, 

"Ogo-Pogo"  a  Hit 

"Ogo-Poiio"  the  funny  fox-trot  and  song 
which  was  an  original  English  snccess,  is  fast 
repeating  its  performance  in  this  country.  The 
Sain  Fox  Publishing  Co.,  which  has  issued  the 
number,  is  hearing  from  orchestra  leaders  from 
different  sections  of  the  country  in  which  Ihe 
number  is  favorably  commented  upon. 

The  first  record  release  of  "Ogo-Pogo"  was 
made  for  the  Victor  Co.,  by  Paul  Whiteman, 
released  the  middle  of  last  month.  Since  that 
time  the  popularity  of  this  novelty  has  increased 
al  a  rapid  rate  and  indicates  that  tiiis  nnusual 
offcrin!^  will  bi-  one  -A  tin-  biy  numbi'rs  of  the 


A  Genuine  Popular  Hit 

"Ve;.  Sir!  Thai's  My  Baby"  lias  proved  one 
of  the  most  popular  numbers  of  the  present 
season.  It  is  a  lively  dance  air  and  assures 
crowded  dance  floors.  As  a  song  it  has  also 
proved  successful  in  solo,  duet  and  in  quartet 
form.  The  number  !s  published  by  Irving  Ber- 
lin, Inc. 


E.  C.  Hilliam,  New  York,  was  recently  in- 
corporated at  Albany  to  publish  music,  with  a 
capital  stock  of  $5,000.  The  incorporators  in- 
clude F.  W.  Proctor,  L.  H.  Bradshaw  and  B. 
C.  Hilliam, 


15-POSITIVE  SONG  HITS-15 

The  Greatest  Catalog  Ever  Recorded 

COLLEGIATE 

If  You  Knew  Susi<^ 
Like   I  Know  Susie 

The  Prisoner's 
Song 

AH!  HA! 

Who  Takes  Ciire  of 
the  Caretaker's 
Daughter,  Etc. 

Oh!  Boy,  What  a 
Girl 

If  You  Hadn't 
Gone  Away 

If    1    Can't  Have 
You 

SEMINOLA 

Breezln'  Along 

Want  a  Little 
Lovin' 

Save  Your  Sorrow 
(For  To-morrow ) 

Pretty  Puppy 

Ev'ry  Sunday 
Afternoon 

'Way    Down   South  in 
Chicago   (By  the  Old 
Pacific  Shore) 

Published  By 

Shapiro  Bernstein  &  Co.,  Inc.,  Broadway  and  47th  St.,  New  York 

Walter  Douglas  Is  Given  the  General 

Direction  of  Waterson,  Berlin  &  Snyder 

Frank  Clark,  Formerly  of  Chicago  Office,  to  Be  General  Professional  Manager — Addy  Britt  to  Be 
in  Charge  of  Orchestra  Departmeni — Joe  Hiller  to  Direct  Mid-West 


whicli  I. 

CVlfloil.T 

Mr  VV.i 


^  also  been  associaled  in  the 
iimiar  of  enterprises  in  winch 
.  iiilercfited. 

ivilli  llic  above  arrangement, 
Siivder  also  announce,  as 


Henry  Waterson,  Sr. 

Grimes,  Inc.,  and  other  successful  i 
cently  turned  over  the  direction  of  hi.s  popular 
publish  inn  bii-iiness  to  Walter  Douglas.  Mr. 
Douglas  has  Ihiii  .L;i.nir;il  s.iles  manager  for 
the  Waterson  it>r  Ihe  past  ,-i(;lit  years,  in 


Walter  Douglas 
jirofcssional  manager  of  the  company,  Frank 
Clark,  who,  for  a  number  of  years,  lias  been  in 
charge  of  the  Chicago  office  and  the  mid-West 
territory.  Addy  Britt  has  taken  entire  charge 
of  Ihe  orchesira  deparlment.    Mr,  Britt  has  a 
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TiJjteniheOne 
}bu  Love, 
Loves  l^u^ 


BECAUSE 
OF  YOU  " 


^  Sentimental  Ballad 
With  A  Wonderful 
.Fox-Trot  Rhijthm/ 


Exceptional  August  Trade        American  Composers  to  Popular  Song  Title  Used 

Presages  Active  Fall     Encourage  Orchestral  Music  for  Umbrella  Store  Ad 


Hits  Selling  in  Large  Quantities  and  Reflect  to 
Advantage  of  Other  Prints — Every  Reason 
for  Optimism  Over  the  Outlook 

The  leading  music  jobbers  report  the  most 
exceptional  August  business  for  some  seasons. 
Not  only  are  the  hits  selling  but  they  are  mov- 
ing in  quantities.  A  jobber  shipping  depart- 
ment is  at  present  as  active  as  during  the  height 
of  the  Fall  season. 

The  great  bulk  of  this  activity  is  confined  to 
a  half  dozen  catalogs,  although  such  sales  are 
naturally  reflected  in  the  movement  of  much 
other  goods.  The  same  sort  of  activity  applies 
to  popular  records  which  have  passed  through 
a  Summer  season  (July  and  August)  with  un- 
expected activity.  This  is  so  true  that  those 
interested  are  doing  much  talk  about  the  come- 
back of  the  talking  machine.  Whether  this 
latter  conclusion  is  true  or  not,  there  has  cer- 
tainly been  a  business  revival. 

One  popular  publisher  who  has  just  issued  a 
well-known  dance  folio  has  also  added  to  the- 
season's  activities.  The  advance  orders  on  this 
particular  issue,  which  seems  eagerly  awaited, 
were  the  largest  in  the  firm's  history.  Since 
its  release  its  shipping  department  has  been 
pressed  to  get  out  the  material  on  time. 

The  present  activity  certainly  would  indicate 
an  unusual  Fall.  Movement  of  goods  in  large 
quantities  in  August  certainly  establishes  a 
precedent.  It  demonstrates  that  meritorious 
numbers,  widely  exploited,  will  bring  music  pur- 
chasers into  the  store.  Such  August  business 
should  smother  for  all  time  any  mention  of 
"what's  wrong  with  the  music  business."  Seem- 
ingly there  is  nothing  ever  radically  wrong  with 
it  except  that  occasionally  we  have  a  period  in 
which  none  of  the  current  issues  are  powerful 
enough  to  influence  a  large  gathering  of  music 
purchasers  in  warerooms. 


New  Firm.  Headed  by  Henry  Waterson  as 
President,  to  Devote  Its  Energies  to  the 
Development  of  Orchestral  Music 

The  announcement  is  made  of  the  formation 
of  a  new  music  publishing  company  which  is 
to  be  known  as  American  Composers,  Inc.  The 
ofliccs  are  at  45  West  Forty-fifth  street,  New 
York.  Henry  Waterson,  who  is  president  of 
Henry  Waterson,  Inc.,  is  also  president  of  the 
new  company,  and  associated  with  him  are: 
Harry  Sigmond  as  general  manager,  and  Sam- 
uel Chotzinoff,  who  is  well  known  as  a  pianist 
and  writer  on  musical  subjects,  as  editor. 

"The  specific  field  that  American  Composers, 
Inc.,  has  been  organized  to  develop,"  said  Mr. 
Waterson,  "is  that  of  new  orchestral  music  that 
can  win  a  place  beside  the  best  that  is  now 
being  imported  from  Europe.  VVe  expect  to  de- 
vote our  entire  energies  to  Ihis  field  and  estab- 
lish for  the  American  composer  of  that  sort  of 
music  an  adequate  publishing  outlet.  We  know 
tha^  there  is  coiisiderable  talent  in  this  country 
and  we  mean  to  bring  forward  music  which  is 
worthy  of  preservation.  The  idea  behind  Amer- 
ican Composers,  Inc.,  is  not  of  national- 
istic pride.  We  are  not  overlooking  the  im- 
portance of  musical  production  in  other  coun- 
tries, but  we  do  want  to  encourage  the  American 
composer  by  -according  him  the  same  recogni- 
tion that  is  given  llie  foreign  composer  of 
equal  merit." 


Mehner  Wins  First 

Prize  in  Swift  Contest 

Pennsylvania  Composer's  Setting  of  Milton's 
"Blest  Fair  of  Sirens"  Winning  Work  in 
the  Firm's  Annual  Contest 

Cthcago,  III.,  September  5. — Guslav  Mehner,  of 
Grove  City,  Penn,,  won  the  fifth  annual  compe- 
tition in  music  composition  offered  by  the  Swifl 
&  Co.  Male  Chorus. 

Mr.  Mehner's  composition  sets  to  music  the 
poem,  "Blest  Fair  of  Sirens,"  by  John  Milton. 
He  has  had  honorable  mention  in  previous 
competitions  of  the  Swift  chorus,  but  this  is  the 
first  time  he  has  taken  a  pri-ze.  The  chorus  of- 
fers annually  $100  for  the  best  musical  setting 
of  a  poem  and  composers  from  all  over  the 
United  States  enter  the  contests  each  year.  It 
is  announced  that  the  chorus  is  arranging  to 
have  Mr    Meh-ier's  composition  published. 


Opens  New  Department 

Olean,  N.  y,,  September  S.— A  new  music  de- 
parmcnt  was  recently  opened  in  the  Capilul  store 
here,  operated  by  outside  management.  At  the 
opening  all  the  latest  musical  hits  were  intro- 
duced to  the  local  public  by  home  talent,  Lloyd 
Milliken  and  Vincent  Moran,  widely  known 
musicians  having  played  with  orchestras  for 
several  years,  and  Billy  Powers,  the  juvenile 
singer,  who  has  appeared  in  public  concerts, 
were  among  those  on  the  program.  Mr.  Milli- 
ken rendered  piano  selections  and  Mr.  Moran 
accompanied  on  the  banjo. 


Kahn  Writing  Comedy 

The  score  for  a  musical  comedy,  tentatively 
titled  "Miss  Moonbeam,"  is  being  written  by 
Roger  Wolfe  Kahn,  millionaire  leader  of  the 
Hotel  Biltmore  orchestra.  A  duo  of  well-known 
librettists,  whose  names  will  be  announced  later, 
are  collaborating  with  young  Kahn  in  the  writ- 
ing of  the  musical.  Kahn,  incidentally,  has 
placed  one  of  his  compositions,  a  song  entitled 
"Nobody  Loves  Me." 


Block  Bros.,  Umbrella  Dealers  of  Seattle.  Wash.. 
Make  Timely  Use  of  Feist  Song  Hit,  "Let  It 
Rain,  Let  It  Pour,"  to  Boost  Umbrella  Sales 

The  accompanying  reproduction  of  a  window 
display  in  wliich  the  song  "Let  It  Rain,  Let  It 
Pour"  appears  is  not  that  of  a  music  store  as 
one  would  think.  It  is  the  show  window  of  the 
most  enterprising  umbrella  store  of  Block  Bros.. 


Advertising  Umbrellas 
Seattle,  Wash,  Tlicy  obt.iined  copici  oi  the  l.vo 
Feist,  Inc.  song  "Let  It  Rain,  Let  It  Pour" 
from    Sherman,    Clay    &    Co.,    the  well-known 
music  dealers  of  Pacific  Coast  cities. 

The  display  is  one  of  the  most  unique  that 
has  come  to  our  attention  in  some  lime.  It 
demonstrates  how  easily  and  appropriately 
various  commercial  lines  can  use  popular  song 
titles  to  further  their  own  merchandise. 

This  Block  Bros,  display  attracted  wide  at- 
tention and  hundreds  of  passers-by  became  in- 
terested and  frequently  made  purchases. 
Doubtless  when  the  news  yets  around  to  other 
umbrella  merchants  that  this  method  of  calling 
attention  to  their  merchandise  has  proved  a 
sales  winner  we  shall  hear  of  other  stunts  of 
a  similar  character. 


Jack  Mills  recently  left  on  a  trip  throughout 
the  \fiddle  West  to  visit  branch  ofliccs  in  dis- 


Sousa  Marches  in  Paris 

Paris,  September  4- — The  Associated  Press  p.\vs 
John  Philip  Sousa's  stirring  marches  of  Spanish- 
.\Tnerican  War  days  are  enjoying  an  unusual  re- 
vival in  the  dancing  resorts  of  tlie  Montmartre 
and  the  newly  opened  pleasure  haunts  in  the 
Latin  quarters  and  Montparnassc.  It  is  not  the 
visiting  Americans  who  demand  encores  of  such 
old  favorites  as  "The  Stars  and  Stripes  For- 
ever" and  "National  Emblem,"  but  the  native 
French  and  Europeans  attracted  to  Paris  by 
the  exposition.  The  revival  has  amply  proved 
that  the  old  works  of  the  band  master  arc  just 
as  good  for  the  modern  one-step  as  Ihey  were 
for  the  two-step  of  earlier  days.  Furthermore 
Ihey  provide  a  welcome  chanfie  from  over- 
done jazK,  languorous  tangos  and  "the  Java" 
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Brunswick  Recording  of 
Grey  Number  by  Chamlee 

"Give  Me  One  Rose  to  Remember,"  a  Witmark 
Number,  Makes  Fine  Record  in  Company's 
Catalog— Satisfactory  Sales  Recorded 

Tlie  recent  release  on  Brunswick  records  of 
"Give  Me  One  Rose  lo  Remember."  sung  by 
the  famous  Metropolilan  tenor,  Mario  Cliamlce, 
is  another  evidence  of  llie  success  llial  is  being 
achieved  by  tbat  now  popular  ballad,  published 
by  M.  Witmark  &  Sons.  Mr.  Clianilec's  rendi- 
tion of  the  number  is  unusually  fine,  his  clear 
tenor  bringing  out  all  of  the  sentimenl  of  lyric 
and  melody.  The  accompanimcnl  by  Ihe  or- 
chestra is  also  well  done,  and  adds  lo,  as  is  not 


always  the  case,  the  bcauly  of  ihe  record  as  a 
whole,  J.  Will  Callahan  and  Frank  H.  Grey, 
writers  of  the  song,  are  both  enlhusiastic  over 
this  and  other  record  reli:,ises  of  "Give  Me  One 
Rose  to  Remember,"  as  well  as  Ihe  popularily 
ihe  song  has  achieved  wilh  vaudeville  and  con- 
cert artists. 


Marks  Numbers  Popular 

Tlie  Edward  B.  Marks  Music  Co.  songs  "Sen- 
imenlal  Me"  and  "April  Fool,"  which  are  the 
ical  features  in  "Garrick  Gaieties,"  the  Thea- 
Guild  show  now  playing  New  York,  are 
.idercd  among  the  outstanding  songs  from 
season's  musical  shows.  The  Marks  firm 
xploiting  lliese  numbers  on  a  wide  scale. 


L-fFei-liveni 


oDoHonoEroHoaoaoiaonoiaononocaoHoirp 

-  nu 


Mis  Orchestra 

Pi-escnts 

are  a  /^ei^e/a//o/f  /'// yVh^fe/'^ 
Oa/ice  Jffiis/c  .  -  - 

OGOPOGO 

Success  iy^/^e9<?//a^c/0//fi^rSe(/so//s. . 

FQOTLODSE 

-D^£  Ongiffa/9oof/ooseSf/ur-- 

/ki^i  ^/fve  g/' /Ac  Ce/f/wy^c/riv  g/^ mtj 

IndianBawn 


9 


-  9£e/iidc<m^oe  So/Iff  C/assec  - 

5/<i//<f(ifc/ So/i^S//rccss  o/'/'/fcy'ea/-.  . 


pleases  will  cre.ntc 
a  Greafer 
JAwllc  <§afe.  .  . 
Order  a  /iberaC 
G/iippl^?;  C^ecidire 
(feiii  in  a  Bicp* 
Display  ! 


Samlbx^^Pub.Co. 


"Flapper  Wife"  Still 

Being  Widely  Exploited 

story  on  Which  Number  Is  Based  to  Appear 
in  Book  Form  and  Also  to  Be  Made  Into 
Moving  Pictures— Demand  Continues 

"The  Flapper  Wife,"  the  song  issued  in  con- 
junction with  the  serial  story  of  the  same  name 
which  ran  in  hundreds  of  newspapers,  continues 
z    an    active    seller.     Many  newspapers 


Max  Kortlander  and  Victor  Arden 
tlirouyhoul  the  country  arc  still  running  llie 
story.  It  is  now  in  preparation  for  issuance  in 
book  form  and  in  its  new  dress  will  be  widely 
advertised.  Later  it  is  to  be  made  into  a  photo- 
play. All  of  this  will  keep  it  alive  for  many 
months. 

Herewith  are  shown  Max  Kortlander  and 
Victor  Arden,  the  Q  R  S  executive  and  pianist. 
Mr.  Arden  is  sealed  at  the  Steinway  grand 
and  Mr.  Kortlander,  holding  a  piano  copy  of 
"The  Flapper  Wife,"  is  giving  his  idea  of  how 
this  song  should  appear  on  the  popular  Q  R  S 
rolls.  The  Q  R  S  Music  Co.  made  a  feature 
o£  "The  Flapper  Wife,"  as  did  all  of  the  other 
leading  roll  and  talking  machine  record  com- 
panies. 


Brings  Three  Suits  Against 
Copyright  Law  Violators 

Milwaukee  Attorney  Starts  Actions  in  Interests 
of  Music  Publishers  Against  Dance  Halls 

Milwaukee,  Wis.,  September  8. — That  many  en- 
tertainers in  cafes,  dance  halls  and  broadcast- 
ing stations  of  Wisconsin  are  unaware  of  the 
provisions  of  the  copyright  law  which  demands 
payment  of  royalties  to  publishers  for  use  of 
copyrighted  music,  is  the  belief  expressed  by 
Attorney  Leo  Heilbron,  who  has  filed  three 
copyright  infringement  suits  in  the  Federal 
court  here.  Attorney  Heilbron  states  that  ap- 
proximately 200  purveyors  of  music  in  the  State 
are  now  paying  royalties,  but  that  further  suits 
against  those  who  are  violating  the  law  will 
probably  be  started  if  the  present  ones  are  suc- 
cessful. 

Leo  Feist,  Inc.,  is  plaintif?  in  two  of  the  suits 
charging  the  Goodrich  Transit  Co.,  and  Ross  F. 
Wrigiit,  proprietor  of  the  Grasshopper  dance 
pavilion,  at  Sturgeon  Bay,  Wis.,  with  unwar- 
ranted use  of  "Honest  and  Truly,"  by  Fred 
Rose.  Irving  Berlin,  Inc.,  is  plaintiff  in  the 
third  suit  against  E.  Conzelmann,  proprietor  of 
the  Terrace  Gardens,  at  Appleton,  for  unwar- 
ranted use  of  Irving  Berlin's  "All  Alone." 


Record  of  "Footloose" 

Released  by  Victor  Co. 

The  Victor  Talking  Machine  Co.  released  on 
August  14,  the  record  No.  19720,  bearing  on 
one  side  the  Sam  Fox  Publishing  Co,  number, 
"Footloose,"  which  is  being  exploited  in  con- 
nection wilh  the  serial  story  under  that  name 
at  present  appearing  in  newspapers  throughout 
the  country.  It  is  believed  that  the  music  of 
"Footloose"  will  duplicate  the  great  success 
that  attended  the  song:   "The  Flapper  Wife." 
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— this  is  the  slogan  adopted  by 
Phonograph  Manufacturers  National  Association 


Officers  and  Directors 

M.  C.  ScHiFF,  President 
Vjtanola  Talking  Machine  Co.,  Chi- 
cago 

Otto  Heineman,  Vice-President 

General  Phon,  Corp.,  New  York 
F.  A.  Wolf,  Vice-President 

WoU  Manufacturing  Industries, 

Quincy,  Illinois 
Franklin  B.  Ward,  Vice-President 

Radio  Master  Corp.,  Bay  City,  Mich. 
J.  S.  Watters 

^incennes  Phonograph  Co., 

Vincennes,  Indiana 
F.  D.  McIntyre 

Plymouth  Radio  and  Phonograph  Co., 

Plymouth,  Wis. 
L.  B.  Casagrande 

Caswell  Mfg.  Co,,  Milwaukee,  Wis. 
o.  A,  RiBOLLA,  Treasurer 

General  Phonograph  Corporation  of 

Illinois,  Chicago 
Henry  A.  Otis,  Secretary 

Chairmen  of  Committees 
Publicity,  F.  X.  Shettler 

Perkins  Phonograph  Co.,  Chicago 
Woodworking  Industries 

Axel  Nordlund 

Excel  Phono.  Mfg.  Co.,  Chicago 
Motor  Industries,  Leslie  Gordon 

H.  G.  Saal  and  Co.,  Chicago 
Tone  Arms,  Leigh  Hunt 

Oro  Tone  Company,  Chicago 
Portables,  D.  T.  Allen 

Carryola  Company  of  America, 

Milwaukee,  Wis. 
Standardization  of  Materials 

Anton  Clemetsen 

Anton  Clemetsen  &  Co.,  Chicago. 

F.  F.  Paul,  United  Mfg.  and  Distrib- 
uting Co.,  Chicago 
Membership,  W.  J.  McNamaba 

Empire  Phonograph  Parts  Co., 

Cleveland.  Ohio 
Credit,  Audits  and  Costs 

V.  Clemenson 

ajl-839  N.  Wood  Street,  Chicago 


Founded  February  19, 1925 

To  stimulate  consumer  de- 
mand for  the  phonograph  by 
bringing  to  the  public  a  true 
appreciation  of  its  value  as 
an  instrument  of  entertain- 
ment and  education. 

To  formulate  a  plan  of  co- 
operative national  advertis- 
ing. 

To  foster  the  interests  of  its 
members  by  the  establish- 
ment of  trade  standards. 

To  establish  and  maintain 
uniformity  and  certainty  in 
the  customs  and  commercial 
usages  of  the  industry. 

To  promote  a  more  enlarged 
and  friendly  intercou  rse 
among  those  engaged  in  the 
industry. 


To  the  Dealer: 

Do  you  think  the  classifications  on 
your  freight  shipments  are  right  when 
compared  with  similar  commodities? 
Join  with  us  in  trying  to  get  your 
rights. 

Have  you  in  the  use  of  tone  arms 
and  radio  loud  speakers  had  difficulty 
in  getting  the  parts  to  intermember? 
Write  your  manufacturers  to  make 
this  part  to  fit  706/1000  diameter. 
Let  this  be  the  standard.  Use  no 
other. 

What  can  this  Association  do  for 
you? 

Are  you  in  favor  of  our  suggestion 
for  a  slogan  and  advertising? 

Let  us  all  co-operate  in  the  interest 
of  the  PHONOGRAPH. 

Write  our  Secretary  today. 


Our  Members: 

Do  you  know  them?  Over  50% 
of  the  total  number  of  Manufactur- 
ers of  Phonographs,  making  1,000 
machines  per  day,  not  including 
portables,  are  members. 

These  factories  are  complete  in 
their  equipment.  Employes  experi- 
enced by  long  training  build  the 
products. 

Their  merchandise  is  up-to-date  in 
design  as  well  as  quality. 
Ask  our  Secretary  for  a  list. 


All  manufacturers  are  cordially  invited  to  attend  the  meeting  to  be  held  on  Tuesday,  Septem- 
ber 22nd.  A  dinner  at  6.00  P.  M.  in  the  Furniture  Club  of  America's  Rooms  on  the  17th 
floor  of  the  American  Furniture  Mart  Building,  666  Lake  Shore  Drive,  Chicago. 

Address  all  correspondence  to  the  Secretary,  HENRY  A.  OTIS,  500  Diversey  Parkway," 
Chicago,  Illinois,  Telephone  Lakeview  7680. 

Manufacturers  of  Phonographs,  Portables,  Phonograph  Cabinets,  Motors,  Tone  Arms 

and  Records  are  eligible. 


I  his  Page  Uona'.-:d  io  ike  Phonograph  Manufocturers' 
National  Association  by  The  Talking  Machine  World 
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Special  Offer 

FUK  A  SHOUT  TiMi;  oni.v 

ON  GENUINE 

COLUMBIA 
PRODUCTS 

40  Columbia  Main  Springs.  $10.00 

(!■■  >  0,^H  X  Id") 

6  Columbia  Tone  Arms.  $10.00 

6  Columbia  No.  6  Repro- 
ducers  $10.00 

1  Columbia  2-Spring  Motor. .  $7.S0 


1  Columbia  3-Spring  Motor.  .  $9.50 

runijil.-li.  iviMi  I'i"  Tlirnlilhli' 

1  Columbia  4-Spring  Motor.$l  1.50 

romplKlK  nllli  Vi"  Turntnlilu 


I.OIVKST  PHIOI38  ON  QUAI-ITV 

MAIN  SPRINGS 


'■,  In. 


JOlll  . 


.  tor 


7    Ji/i  In.  X  .022  -\  17  fl..  bfiU  arbor  nn.I 
ppnr-slmpi^'l  lir>li'  nnlHlile  Tor  ^'■|clo^ 

mi>lni   o.Mt 

3    114  In.  X    -vj  ■■    IL'  i(  .  1..  nt  sirhor  (ind 
pCJir-.-ih  !(■■  1  '1         iir  lili'  for  Victor 

motor  .   n,no 

1    IV,  in,  \    ••■J      i;  II.,  I"  111  .irbor  nnd 

bt^nl  I'liil  ipiil.-lili  t.ii  VI. 'lor  molnr,,  O.no 
I    IVi  ifi-  K         X  1-        bpnt  nrbor  nnd 

bcnl  miJ  niitsldo  for  VIolor  molor. .  O.BO 
I    IM  In.  X  .022  \  n  fl,.  boni  ni-bor  nnil 

brrit  I'tn]  oiitHldi;  for  V'lolor  ninlor  0.1-"i 
;    1  n.'lll  In,  X  ,(l'jri  x  in  ft.,  nnnr-Hlumpd 
hoi.  s    for    Drincinnii    No,    •I  f  nlid 

Piillie  molor    n.llO 

1  In.  x  .(IL'O  x  in  ft.,  both  cnda  bont 

for  Idli'sl  Hlylo  Victor  motor   0.60 

I   1    In.   \  .O^.i  \  12  ft.,  ponr-ehoped 
lioicfl  on  lioih  onds  for  Helnemitn 

No.q.   ;iri-77. .   0.40 

1  III.  x    O'JO  \  iU'',  ft.,  oviil  bolpB  on 

bolli  t-ndn  for  Victor  Nos.  4-«-S  O.-IO 

1  In    \  .Kit  \  l.'l'l.  ft.,  bent  nrbor,  for 

\'lrlor  molor  Nos.    l-d-S   0.10 

1  In.  X  .OlI'i  X  1(1  fl.,  oblotiK  boll-  for 

WflR.solbnch  molor  Noh.  1(l-17-lfl.,,  O.liO 
1  In.  X  .02n  X  1(1  ft.,  obloriE  holo  for 
Kni.uco,    Soiiorn,    Sllvcrtone,  SnnI 

motor.i   ,   o.nn 

1  In.  .Kr>  \  Hi  ft  .  r.,-ii-.:-ti:iriiii  .'mhI 
obloriK  lii'l  ii  I  II   r.'i  IC   ,'^1)- 

1  In.  X  .iij.".  ■  II  il  '  I  I  i„.|,.,^ 

for  roliirnl.i  I     I,,.  1.  ■   ,,„.|,,r  ,  (I.H,-. 


I'Mi.'.ni 


iidlFon  dl.ot 


|i(,  in,  \    iiL"-  .  -'1 

4  In.  X  .02:;  .\  .S  fl,,  fi'i-  .iwl.iB  molor. 
ri.',    fh.  X  .0;S  X   11   ft.,  for  Wc.alcrn 

motor  

I  1/)G  In.  >:  KIO  X  21  (I.,  for  Edison,. 


FAVORITE  MFG.  CO. 


WORLD'S  CLASSIFIED  ADVERTISING 

Any  mcmher  of  the  trade  may  forward  to  this  office  a  "Situation"  advertisement 
intended  for  this  Department  to  occupy  a  space  of  four  lines,  agate  measure,  and  it  will 
be  inserted  free.  Replies  will  also  be  forwarded  without  cost.  Additional  space  will 
be  at  the  rate  of  25c.  per  line.  If  bold  faced  type  is  desired  the  cost  of  same  will  be 
25c  per  line.    Rates  for  all  other  classes  of  advertising  on  application. 


RUBV  MICA  DIAPHRAGMS 


SUPREME  SOUND  BOXES 

e  Ihc  Tone  ol  Vour  Mnehinc — Vrr*  Laud  and  Cleat — 


SALES  EXECUTIVE— BUYER  with  22 
years  successful  experience,  both  in  department 
stores  and  wholesale  trade;  7  years  as  buyer  in 
one  large  department  store,  where  big  increases 
were  made  each  year.  Radio,  piano  and  phono- 
graph experience.  Ai  present  employed  as 
manufacturers'  sales  manager,  but  desire  to 
make  a  change.  Address  J.  D.  Elliot,  314  Little 
BIdg..  Boston.  Mass. 

WANTED:  Experienced  retail  phonograph 
and  radio  salesman  for  large  Chicago  mus:c 
dealer  carrying  both  Victor  and  Brunswick 
lines.  Salary  and  commission.  We  want  the 
best  nian  in  the  business  jnd  will  pay  him  well. 
Prefer  man  now  holding  down  a  real  job  and 
wishing  a  better  one.  Address  in  confidence 
"Box  1529"  c/o  The  Talking  Machine  World, 
383  Madison  Ave.,  New  York  City. 


SPRINGS 

VICTOR 

iy"x. 022x17',  bent  each  end  No.  oril3  ^.r,l 

1  ■2''x.022!aa'  0"  marine  cnda  No.  3014  .."17 

iy"x,l)22xl7'  bent  arbor  No.  6302  ,56 

1 '2 "x. 022x13'  bent  arbor  No.  5423  .48 

iy"x,022xB'  bent  arbor  No.  5427  .38 

l"4"x.022x9'.  bent  each  end  No.  0542  .38 

l''x.020xl3' 0"  marine  ends  No.  2141  .35 

l''x.020xl5'  marine  ends  No.  3335  .38 

l"x. 020x15'  bent  arbor  No.  5304  .39 

l''x. 020x15',  bent  at  each  end  No.  6540  .30 

COI.ITMBId 

fx. 028x10'  crimp  arbor,  new  style. No.  20008  .01 

1"x.O2SkI0'  Universal  No.  2051  .32 

rx.028xll'  Universal  No.  2051  .30 

l"x. 030x11'  hook  ends  40 

1-xll'  for  motor  No.  1  No.  1210  .34 

HGINEBIAN 

l''x.025xl2'  motors,  Nos.  33  &  77  35 

1  3/ie''x.020xI0',  also  PathS  70 

I  3/10''x.026xl7'   No.  4  .CO 

8AAI.-8ll,TBIlTONE 

I'x. 027x10',  rpctanprular  hole  No.  144  .30 

l''x.()27xl3',  rectangular  hole  No.  145  .45 

l''x. 027x10'.  rectangular  hole  No.  146  .53 

Terms,  2%  cash  with  order. 

TALKINi;  MACHINE  SUPPLV  CO.,  PARK  RIDGE,^. 

Complete  catnlog-ue  on  reaMe,=t 


ELECTRIC  RECORDING:  Engineer  who 
has  developed  this  method,  and  is  using  it  com- 
mercially will  equip  other  studios.  Address 
"Box  1532"  c/o  The  Talking  Machine  World, 
383  Madison  Ave,.  New  York  City. 


TONE  ARMS 

oiiud  boi  SI. SO 

ij  iTlUiDUt  coUDd  box   1.75 

1  iilUiout  tound  bof  4.  SO 

loac  nrm  nnd  sound  boi  4.7S 

as,9  wbins.  nickel  plated  !.S0 

I1S9  tublDH.  gold  plain!   A.SO 

sn^G.  CO,. 

■  YorK  City 


m  Ea.«  12th  f 


WANTED:  Salesman,  phonographs  and  rec- 
ords in  Indiana  and  Michigan  territory.  Salary, 
commission  and  expenses.  Write,  giving  full 
details  and  experience.  Address  "Box  1533." 
c/o  The  Talking  Machine  World,  383  Madison 
Ave.,  New  York  City. 


SACRIFICE  SALE 

10,000 
IMPORTED  HOMOCHORD  RECORDS 
in  GermaD 

100  AHortrd  nfcord.1  nt  15c  ondi 
Gnod  A»Grtin?iiI  i^insi  UIli 
FAVORITE  JIFO.  CO., 
105  East  12lh  St..  NeiT  York  CUy 


WANTED:  Have  taken  over  the  entire  prod- 
uct of  Strand  phonographs  and  offer  them  at 
an  exceptionally  low  price.  Desire  a  live,  wide- 
awake salesman  to  cover  New  Jersey  and  New 
England.  Must  have  phonograph  salesman  ex- 
perience. Can  clean  up  a  good  profit  at  special 
prices  we  offer.  Address  Player-Tone  Talking 
Machine  Co.,  632  Grant  St..  Pittsburgh,  Pa. 


POSITION  WANTED— SnlcsnLin,  ^oung,  mnrric.l  man, 
iletiros  position  with  roli.ibie  firm,  tlcven  yeiirs'  esperi- 
cncc  ill  pbononraph  miiskal  line,  retail  and  wholcMlc,  good 
followins,  best  references,  hard  worker.  Address  "Box 
IS30,"  care  of  The  TalkinR  Machine  World,  383  Madison 
Ave,  New  York  Cily. 


rnSITION'  WANTED— Experienced  wholesale  radio 
sjili-smaii  wisho?  lii  make  connection  wiili  tclialile  radio 
iiimiiany  RtfcrciKt.s  A  No,  1.  AddresK  L.  JenninKSj 
2M'>  K.T>i  71st  Si,.  New  Vork  Cily, 


Opportunity  for  Dealers 

to  Tie  Up  With  Artists 

In    l',-,-rlr.^s  Qunrtcllc  and  ihc  Sterling  Trio, 
■  iiihin.ilinn  of  well  known  talking  machine 
inl    .Hill    radio   artists,  arc    now  arrangin); 
hi^olilll^;■;  for  llic  Fall  season.     In  cn-opcration 
with  talking  machine  retailers  (liroiijihotit  the 
coiiiilry  lln'SO  wi'Il-known  cnlcrlaincrs  for  some 
seasons   jiast   have  appcarid   lo(';illy.  wilh  the 
Mill  llial  record  s;ilr-  wire  vrL'a'Iy  Inrrci.-^cd. 
Talking    niacin  in    nlailir.s    w\\o    .irrant'c  to 
have  these  well-known  vo.al  ;ulivl>  .q.pcar  in 
Ihcir  cities  will  find  thai  not  only  will  llic  ap- 
arance  he  ijrolitahic  in  il,-;clf  but  that  it  will 
the  iiieans  nf  addiiiy  considerably  to  rccoril 
Ics  and   lalkiiitr  macliiiie   interest.  Another 
glc  that  should  not  be  overlooked  by  the  rc- 
Icr  is  the  fact  that  these  artists  have  appeared 
r.idin  [iroi:raiiis,  and  for  that  reason  their 
local  appearance  should  prove  an  added  advan- 
tage  in   brinK'it'b'   radio   sales    lo   tlie  talking 
machine  store. 

The  Peerless  Qiiarlcttc  Is  composed  of  Albert 
Campbell,  lyric  tenor;  Charles  Harrison,  tenpr; 


John  Meyer,  baritone,  and  Frank  Croxtoii, 
basso.  Mr.  Harrison  takes  the  place  of  Henry 
Biirr,  formerly  with  these  entertainers. 


New  Stewart- Warner  Model 

The  radio  division  of  the  Stewarl-Warner 
Corp,  has  just  announced  the  latest  addition  to 
their  Matehcd-Unit  Radio  line,  which  is  Model 
S2\  listed  at  $80.    It  is  a  five-lube  set,  finished 


New  Stewart-Warner  Model  325 
ill  waliiul  with  a  crystalline  metal  panel.  The 
dial  calibrations  arc  of  bronze  on  a  brown  back- 
ground. Tuning  has  been  greatly  simplified. 
The  central  or  wave-master  dial  is  calibrated  tn 
wave  lengths  and  shows  settings  for  stations, 
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British  Factors  Optimistic  as  the  Trade 

Becomes  More  Active  After  Vacations 

Re-imposition  of  McKenna  Duties  and  Large  Importations  of  Machines  and  Accessories  Fail  to 
Dampen  Spirits  of  Trade— Manufacturers'  Operations  Increase— News  of  the  Month 


London,  England,  September  .1.— Despite  tlic 
rcimposition  of  the  so-called  McKeiina  Duties 
on  July  I,  last,  and  the  rapid  inflow  of  im- 
ported gramoplioiics  and  accessories  in  the  two 
months  preceding  the  rcimposition,  the  most 
optimistic  reports  reach  me  from  all  sections 
of  the  industry.  To  be  sure,  manufacturing  cir- 
cles were  quiet  for  a  week  or  two  at  the  begin- 
ning of  last  month,  owing  to  the  factories  being 
closed  for  the  Summer  vacation.  Considerable 
activity  has  been  manifest  since,  however,  and 
some  factories  are  already  working  consider- 
able overtime. 

It  is  significant  as  to  how  the  "portable" 
habit  has  been  fostered  licre  liiat  on  visits  to 
three  different  seaside  resorts  recently  I  saw 
no  less  than  two  sand  parties,  in  each  place 
regaling  tliemselves  with  music  by  the  aid  of 
the  ubiquitous  portable.  Significant,  too,  that 
in  the  programs  of  eacli  party  both  "popular" 
and  classical  music  was  featured.  A  few  years 
ago  the  Summer  season  spelled  a  considerable 
quietness  in  the  gramophone  trade,  but  these 
last  two  years  have  seen  a  remarkable  change. 
The  increasing  activity  of  the  big  companies, 
emulated  by  a  large  number  of  the  smaller 
houses,  in  catering  for  the  increasing  recogni- 
tion by  the  general  public  of  music,  undoubted- 


ly very  much  stimulated  by  the  broadcasting 
programs,  will  tend  to  negative  any  harmful 
elTect  of  the  inflated  importations  during  the 
two  months  prior  to  tlic  rcimposition  of  tlie 
duties.  The  demand  is  ever  growing  and  the 
British  manufactured  instruments  and  records 
are  unlikely  seriously  to  suffer  by  reason  of  the 
two  mouths'  warning  given  by  the  Chancellor 
of  llic  Exchequer  to  foreign  exporters. 

Gramophone  Exhibits  at  Wembley 
The  gramophone  and  record  section  of  the 
music  industries  is  far  better  represented  at 
the  British  Empire  Exhibition  than  all  the  rest 
of  the  music  trade  put  together,  hut  even  this 
section  is- not  so  amply  representative  as  might 
be  expected  and  as  would  be  really  consonant 
with  the  growth  of  the  industry  in  recent 
years.  As  is  perhaps  natural,  the  exhibit  of  the 
Gramophone  Co.,  Ltd.,  dominates  the  gramo- 
phone section,  and,  indeed,  that  of  the  whole 
music  section,  again  held  in  the  Palace  of  In- 
dustry. Manufacturers  of  portable-  machines 
are  well  represented  in  the  Pixie  Grippa  porta- 
bles, shown  on  the  Perophone  Co.'s  stand,  and 
the  Peter  Pan  range,  exhibited  by  the  Peter 
Pan  Gramophone  Co.,  Ltd.  Good  business,  I 
understand,  is  being  done  by  the  British  Homo- 
phone Co.,  with  the  Homociiord  records;  these 


are  being  demonstrated  on  the  Slcrno  models, 
made  by  the  Stcrno  Mfg.  Co.  The  Homochor.i 
record  is  rapidly  increasing  in  popnlarlly  here, 
ihc  pianoforte  recordings  being  particularly  fine 
and  gaining  for  llie  company  considerable  al- 
tcntion.  Brillon  &  Co,,  newcomers  to  Ihc 
trade,  are  introducing  a  "Rapid  Record  Re- 
viver," a  liquid  which  imparls  a  ihin  plazc  In 
the  surface  of  the  record,  enabling  the  nredlr 
to  travel  lightly  over  scratches,  'clr.  Nnrrrian 
R.  C.  Wright  is  showing  a  fine  range  of  "Al- 
bion" models,  and,  finally.  Hie  Linguaphone 
Institute  is  giving  special  demonslralions  of 
ils  language  records. 

An  Infringement  of  Copyright  Action 
The  ii^uiiig  of  "popular"  son  s  on  Gramo- 
phone record-^  is  not  always  lo  he  regarded  as 
a  help  to  the  sale  of  the  songs  in  slicet  music 
form,  and  record  importers  and  the  factors  of 
imported  records  in  this  country  have  par- 
ticularly lo  he  careful  to  sec  that  such  records 
do  not  infringe  the  existing  copyrights  held  by 
the  song  publishers.  This  was  exemplified 
here  recently  when  a  motion  was  heard  before 
Justice  Roche,  in  the  King's  Bench  Division 
for  judgment  in  default  of  defense  iu  the  action 
of  Francis,  Day  &  Hunter  (the  well-known 
publishers),  versus  Lewis  Citrin  and  the  Gramo- 
phone record  accessories.  Infringement  of 
copyright  was  alleged  in  the  four  "popular" 
songs  "O  Kathariua,"  "Haunting  Melody." 
"Follow  the  Swallow,"  and  "Let  it  Rain— Let 
it  Pour."  All  four  were  .'\merican-made  rec- 
ords, which  were  brought  to  this  country  and 
offered   for  sale.     An  injunction   was  granted 


i^^A  SENSATIONAL 


is  the  only  word  to  apply  when  talking  of  the  success  of  the  Pixie  Grippa  all  over 
the  world.  You  can't  get  away  from  facts.  Our  Mail  week  by  week  adds  fresh  orders 
and  repeats  from  every  quarter  of  the  Globe.  Our  Testimonial  Dossier  is  wonderful 
reading.  It  all  means  that  Pixie  Grippas  get  right  ahead  of  all  other  small  Portable 
^  Talking  Machines  on  sheer  merit  for  really  powerful  Tone  Quality.  Downright  Fool- 
proof design  and  unbeatable  workmanship.  It's  a  big  Gramophone  in  a  small  box. 
Not  an  "assembled"  contraption.     Every  part  our  own  exclusive  manufacture. 

World's  patent  and  registrations  pending.    Plays  all  12  inch  records. 
Made  to  suit  every  known  Market. 

SHIPPING  PRICES: 

(Minimum  order  4  machines.    Packed  free  our  Factory.)   Available  where 
territory  not  already  closed.    Canada  and  Australia  excepted. 

In  fine  Leatherette  Case,  Weatherproof   $8.00  gold 

"     "    Solid  Oak  Case.  Weatherproof   8.75 

"     "    English  Cowhide  Case,  Weatherproof   10.50 

"    Teak  Case,  Insect  proof   \\.2S 

■'     "    Andaman  Padouk  Case,  Insect  proof   12.75 

Sole  Licensees  and  Manufacturers 

PEROPHONE,  Ltd.,  76-78  City  Road 

Cables  Perowood  LONDON,  ENGLAND  Bentleys  Code 
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restraining  defcndanls  from  selling  or  distrib- 
uting any  of  the  records,  and  an  enquiry  was 
ordered  as  to  damages,  and  delivery  up  of  all 
records  in  question. 

Chappcll  &  Co.  Issue  Warning 
Bearing  directly  on  the  (jueslion  raised  by 
llic  above  action,  Chappell  &  Co.  recently  is- 
sued an  important  warning  to  the  trade  aneni 
the  importation  of  gramophone  records  and 
player-piano  rolls  (m.iinifactured  abroad)  con- 
trary lo  the  provisions  and  regulations  of  the 
Copyright  Act  of  1911,  which  provides  that 
imporlalion  of  copyright  works  in  any  form  is 
no!  permissible  without  Ihc  written  consent  of 
the  owners  of  the  copyright/;.  Even  when  per- 
mission has  been  obtained,  every  record  or  roll 
must  bear  the  royally  stamp  supplied  by  the 
owners  of  the  copyrights.  Chappell  &  Co,  state 
that  Ihcy  have  information  of  a  number  of 
infringing  records  and  rolls  of  American  and 
other  makes  being  sold  in  England  and  the 
Colonies,  and  that,  after  this  warning,  they 
intend  lo  lake  action  ag.iinst  any  subsequent 
offenders. 

Cameraphone  Co.  in  Trouble 
Following  an  extraordinary  meeting  of  the 
directors  of  the   Cameraphone  Co.,  called  for 
July  30,  when  a  resolution  was  passed  that  the 
company  should  call  a  meeting  of  its  creditors, 
as  it  was  not  able  to  carry  on.  the  creditors 
met  on  August  20,  when  tlic  statement  of  af- 
fairs disclosed  a  bad  position.    The  assets  of 
the  company  were   given  as,  Sundry  debtors 
(estimatcij  lo  produce  70  to  8fl  per  cent),  il,772; 
bills  (bad),  £2,118;  C,  Pollak  (ledger  account), 
fl.OOS,  nnd  Riiaranlee  fl,]7ri,  making  a  total  for 
Pnllak  of  £2,180;  Simon  Lee.  £60;  Mayer,  £55; 
■  nsh  at  bank,  2^.  3d.;  stock,  £1.817,    There  was 
also  stock  al    docks  of  £1,029,  but   on  which 
there   is  a   lien,   inslrumenis   out  on   sale  or 
return,  £279;  a  total  for  slock  of  £3,676.  There 
arc  89  creditors,  the  lotal  deficiency  being  esti- 
mated at  about  £-1,197.     Nothing  was  known 
of  the  whereabouts  of  Mr.  Pollak,  the  last  news 
of  him  being  from  Vienna,     A  liquidator  was 
appointed  with  a  committee  of  inspection,  com- 
posed of  the  three  larRe.-it  creditors. 
"His  Master's  Voice,"  Columbia  Price  Cut 
The   Gramophone  Co,   has   in   the   last  few 
weeks  announced  reductions  in  the  prices  of 
all  its  pleated  diaphragm  models.     The  highesl 
priced    instrument    in    this    class,    model  510 
(electric)    in    mahogany,    now    costs    £70  as 
against  £75,  while  the  lowest  priced  model  can 
now  be  obtained  for  £17  10s. 

The  Columbia  Graphophone  Co.  announces 
that  increased  production  results  in  its  being 
able  to  effect  important  reductions  in  the  Col- 
umbia Grafouola  from  Auyusi  1,  the  lowest 
price  Columbia  model  being  now  £4  1 5s,  Small 
table  grands  are  reduced  from  £8  10s  (oak) 
to  £7  lOs;  and  £10  (mahogany)  to  £8  10s.  The 
popular  No,  23a  fi.ible  grand)  is  reduced  to 
£14,  10s,  while  the  biggest  selling  cabinet  model 


(No,  25a)  is  now  available  at  17  guineas,  in 
mahogany  £22  10s,  Similarly  the  £32  10s  Con- 
sole model  is  now  reduced  lo  26  guineas. 

The  Columbia  Co.  also  announces  that  the 
great  increase  in  sales  of  its  "Celebrity"  records 
has  enabled  it  lo  elfeol  an  imporlanl  reduction 
in  the  prices  of  its  light  Blue  Label  series.  The 
12-inch  records,  commencing  with  the  August  is- 
sues, were  reduced  from  7s.  6d.  lo  6s,  6d.,  and 
I  he  10-inch  records  from  5s.  to  4s,  6d.  This 
scries  includes  the  orchestral  ma.sierpicccs  con- 
ducted by  Sir  Henry  J.  Wood,  Sir  Hamilton 
Harly,  Gustav  Hoist,  Welngartner,  Bruno  Wal- 
ter, etc.,  as  well  as  a  large  number  of  chamber 
music  works,  etc.,  so  that  in  the  case  of  eom- 
pU-le  works  (in  alburn)  of  Ihis  character  the 
dilTerence  in  prices  will  give  keen  sati.'faction; 
thus  Hoist's  "Planets"  series,  in  album,  will 
now  cost  45s.  6d,,  as  against  52s.  6d.,  the 
"Engima  Variations"  (Elgar)  in  art  album 
formerly  30s.  is  now  26s.,  and  the  "New  World 
Symphony"  (Dvorak)  album  (37s.  6d.)  now 
costs  but  32s.  fid, 

A  Gramophone  Congress 
In  July,  last,  was  held  in  the  Central  Hall, 
Westminster,  the  first  Gramophone  Congress 
to  be  held  in  this  country,  and  which  was  or- 
ganized by  Compton  Mackenzie,  the  novelist 
and  editor  of  "The  Gramophone."  a  paper  ca- 
tering to  the  general  public.  During  the  day 
the  hall  was  occupied  by  a  number  of  promi- 
nent gramophone  and  music  firms,  and  was  in 
the  nature  of  a  one-day  exhibition  or  trade 
show.  The  public  was  addressed  periodically 
by  prominent  musicians.  The  Congress  was 
opened  by  Sir  Richard  Terry,  who  made  the 
significant  remark  that  "the  accusation  that 
the  gramophone  was  mechanical  and  soulless 
was  absurd.  What  was  the  piano  or  the  fid- 
dle— or,  for  that  matter,  the  oboe — but  an  in- 
strument for  producing  sound?  The  difference 
belween  one  musical  instrument  and  another  was 
not  one  of  principle  but  one  of  degree,  and,  that 
being  so,  it  was  only  a  question  of  time  when 
the  gramophone  would  be  universally  recognized 
as  a  source  of  purest  joy." 

The  following  firms  exhibited:  Keith,  Prowsc 
&  Co.,  showing  models  of  H.  M.  V.,  Columbia, 
Sonora,  and  Decca  machines;  The  Gramophone 
Exchange,  of  New  Oxford  street,  showing  the 
Vocarola  and  a  numerous  collection  of  gramo- 
phone and  record  accessories  and  small  goods 
with  which  they  have  made  their  emporium  fa- 
mous; The  Orchorsol  Gramophone  Co.,  showing 
a  full  range  of  Orchorsol  models,  including  a 
new  £10  model,  which  later  in  the  day  obtained 
a  first  place  in  tests  before  the  public;  the  Vo- 
calion  Gramophone  Co,,  who  were  specially  fea- 
turing a  new  Chinese  Emperor  model;  the  Par- 
lophone  Co.  displayed  a  full  selection  of  their 
Parlophone  records,  including  the  wonderful 
series  of  the  nine  Beethoven  Symphonies;  Alfred 
Imhof  had  on  view  the  Polydor  records  (for 
which  1  understand  Ihcy  are  the  sole  agents); 


E.  M.  Ginn  displayed  a  full  range  of  E.  M.  G, 
models,  which  have  secured  a  tremendous  lot 
of  attention  from  gramophone  lovers;  the  Peter 
Pan  Gramophone  Co.,  Ltd.,  was  there  with  a 
full  range  of  its  famous  Peter  Pan  models; 
Craies  &  Slavridi,  with  a  representative  range 
of  Apollo  models;  Boumphrey,  Arundel  &  Co., 
with  a  range  of  "Sesame"  record  cabinets; 
Grimes  &  Co,,  with  a  new  model,  the  "Dou- 
sona,"  which  has  a  wooden  tonearm,  and  of 
which  I  shall  have  more  to  say  in  my  next  re- 
port, the  company  not  yet  being  ready  to 
supply  the  trade;  the  Duophone  models  with  the 
double  sound-boxes  were  exhibited  on  a  stand 
S|jecially  taken  by  Messrs.  Marshall  &  Snel- 
grove,  who  arc  acting  as  exclusive  agents  for 
the  Duophone  Syndicate,  Ltd.,  in  a  certain 
West  End  section  of  this  city;  and  the  Pero- 
phone  Co.,  Ltd.,  who  were  showing  all  the 
latest  models  and  styles  of  the  famous  Pixie 
Grippa.  The  c.tliibition  was  well  attended,  and 
the  majority  of  exhibitors  expressed  them- 
selves to  me  as  being  well  satisfied  with 
the  orders  taken.  The  organizer  hopes  to  follow 
on  next  year  with  another  congress  and  to  make 
it  an  annual  event. 

Competitive  Gramophone  Tests 
In  the  evening  tests  were  conducted  in  the 
adjacent  Caxton  Hall,  when  the  audience  were 
given  voting  cards  and  asked  to  register  their 
decision  as  to  the  machines  giving  the  best  value 
for  money  at  the  moment  on  the  market.  Eleven 
competitors  entered;  the  machines,  in  order  of 
price,  were  as  follows: 

1.  Vocarola,  large  Sheraton  design,  Concert  MoHel  B,  SS 
guineas.     (The  Gramopbone  E.Nch.inBc,) 

2.  Tfirec  Muses,  "PrinccsB  Mary"  Modet,  30  guinea?. 
(Repealing  Gramophones,  Ltd.) 

3.  E.  M.  G,  Model  B.  £2S.     (E.  M.  Ginn.) 

4.  Duophone,  Empire  Model,  £24,  (The  Duophone 
Syiiilicalc,  Ltd.) 

5.  Apolto  Super  IV,,  £20.    (Craic?  &  Slavridi.) 

(•.    Orchorsol  Junior,  £10.    (Orchorsol  Gramophone  Co,) 

7.  Dousona  horu  machine.  9  guincis.  (T.  Grimes  &  Co.) 

8.  Mc.id.  Model  SOS,  light  lablc  modet  with  external 
horn,  7  guineas.    {Mead  Cycle  Co.,  Inc.) 

9.  Fultolonc  Model  No.  2,  £6.16.  6d.  (Cabinet  Gramo- 
phone Co.) 

10.  Peter  Pan  de  Luxe,  3  euincas.  (Peler  Pan  Granio- 
phone  Co,) 

11.  Pixie  Grippa  Portable,  Model  A,  £2.1S.  (Pero- 
phone  Co..  Ltd.) 

The  machines  were  subjected  to  two  tests, 
first  being  allowed  to  play  a  vocal  and  instru- 
mental record  of  the  owner's  choice  and  second 
ly,  records  of  the  organizer's  choice.  The  re- 
sults of  voting  in  both  tests  added  together  were 
as  follows:  I.  Orchorsol;  2.  Dousona;  3.  E.  M. 
G,;  4,  Pixie  Grippa.  A  gold,  silver  and  bronze 
medal,  specially  struck  for  the  occasion,  was 
awarded  to  the  first,  second  and  third  respect- 
ively. 

Edison  Bell's  New  Branch 

Owing  to  expiry  of  lease  the  Edison  Bell 
West  End  Depot  at  4S  Cranboiirn  street  has 
been  closed  and  Messrs.  J.  E.  Hough,  Ltd.,  have 
opened  a  new  central  London  branch  at  Banga- 
lore House,  1,  Newton  street.  High  Holborn, 


POINTS  ABOUT  SPRINGS  No.  3 

Before  it  leaves  the  factory  cvei^  "Vulcan"  Main- 
spring is  placed  under  a  far  greater  strain  than  is  possible 
in  an  ordinary  gramophone,  and  any  inequalities  in  the 
temper  are  readily  detected.  Each  spring  is  wound  tight, 
and  if  any  part  of  it  is  too  high  in  temper,  it  will  break- 
under  the  strain.  If  there  are  places  in  the  steel  where 
the  temper  is  too  low,  they  will  be  seen  in  the  body  of  the 
spring,  where  small  kinks  will  show  between  the  coils.  In 
eilher  case,  the  spring  will  be  rejected. 
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W.  C.  2,  These  premises  will  comprise  artists" 
rehearsal  rooms,  offices  for  the  musical  director, 
as  well  as  showrooms  for  Ihc  benefit  of  pro* 
vincial  and  Colonial  traders.  A  full  range  of 
Discaphones,  Edison  Bell  and  Winner  records 
and  gramophone  accessories,  as  well  as  wireless 
products  made  by  this  firm,  will  be  on  view  in 
the  new  showrooms. 

Gift  for  Mr,  Manson 
Previous  lo  the  departure  of  William  Manson 
for  Australia,  to  take  up  his  new  and  important 
work  as  manager  of  the  Gramophone  Co.'s  re- 
cently inaugurated  Australian  branch,  referred 
to  in  these  columns  last  month,  his  former  staffs 
presented  him  witli  a  silver  tea  tray  and  a  hand- 
somely illuminated  album  containing  their  sig- 
natures. 

Mr.  Manson's  Successor 

In  welcoming  Albert  T.  Lack  to  the  manager- 
ship of  the  English  branch  of  the  Gramophone 
Co.,  the  trade  here  greet  no  stranger.  Alrcadji 
is  he  well  known  to  most  in  his  capacity  as 
genera!  sales  manager,  and  he  assumes  control 
of  the  English  branch  in  addition  to  his  sales 
activities.  His  experience  with  "His  Master's 
Voice"  Co.  is  international,  having  traveled  for 
it  in  many  countries,  thus  acquiring  an  exhaust- 
ive knowledge  of  the  problems  and  conditions 
existing  in  all  branches  of  the  talking  machine 
industry. 

Introducing  the  Duophone  Records 
In  inaugurating  its  new  records  the  Duophone 
Syndicate,  Ltd.,  now  located  at  18  Savitle  Row, 
W,  I.,  is  formulating  a  list  of  standard  works 
from  which  to  choose  the  most  popular  titles  for 
recording,  to  form  the  basis  of  its  new  Duophone 
record  catalog,  and  to  assist  in  this  are  organiz- 
ing a  competition  amongst  the  staffs  of  recog- 
nized gramophone  dealers  in  Great  Britain  and 
the  public,  to  decide  which  fifty  titles  are  con- 
sidered to  be  the  most  suitable  for  this  purpose. 
Prizes  are  being  awarded. 

Brief  Paragraphs  of  Interest 
The  Autumn  Leipzig  Messe  is  being  held  from 


August  30  to  September  9.  It  is  anticipated  thai 
the  English  attendance  this  year  will  fall  short 
of  that  in  recent  years. 

Registration  of  new  companies  during  the  first 
six  months  of  this  year  shows  an  increase  com- 
pared with  the  corresponding  period  of  1924. 
The  number  of  new  mvisic  trade  companies  reg- 
istered was  twenty-five,  with  an  aggregate  capi- 
IhI  of  £384,300. 

The  Music  Trades' .As.'^ocialion  of  Great  Brit- 
ain has  arranged  a  conference  of  music  dealers, 
to  be  held  at  the  British  Empire  Exhibition. 
Wembley,  on  September  23.  Among  other  items 
on  the  program  is  a  lecture  by  the  Secretary  of 
the  Associated  Booksellers  of  Great  Britain  and 


Ireland;  also  a  general  discussion  on  impor- 
tant trade  matters.  Professional  Discount,  etc. 

The  latest  talking  machine  firm  to  secure  the 
advantages  of  incorporation  under  the  Com- 
panies' Act  is  the  British  Polyplion  Co.,  Ltd.. 
and  which  was  registered  on  August  12  to  take 
over  the  business  hitherto  carried  on  by  Robert 
Willis  at  2-3  Newman  street,  The  nominal  cap- 
ital is  £50,000  in  30,000  "A"  -W.n-v^  and  20,000 
"IJ"  shares  of  fl,  The  t^rni  will  ,  .n  .  y  .-ii  .is  be- 
fore, under  the  same  dircctinn  .mil  iii:in.ik;eHicnt, 
with  no  change  of  staff  or  pnll,:v.  Mr.  Willis's 
two  sons,  Robert  Gordon  Willis  and  Charles 
Reginald  Willis,  arc  appointed  directors  of  the 
company. 


Preparing  Plans  for  1925 

Census  of  Manufactures 

Inquiry  Forms  Will  Shortly  Be  Sent  to  Mem- 
bers of  Various  Industries — Information  Ex- 
pected to  Be  Available  in  November 

Washington,  D.  C,  September  8.— Scliedulcs 
for  the  1925  census  of  manufactures,  to  be  taken 
as  of  December  31,  next,  arc  now  being  pre- 
pared by  officials  of  the  Census  Bureau  for  sub- 
mission to  the  industries  affected,  with  a  re- 
quest for  such  changes  as  are  believed  desira- 
ble. 

The  I92S  census  will  cover  every  manufac- 
turing establishment  in  the  country  with  an 
annual  production  valued  at  $5,000  or  over,  and 
will  show  the  changes  in  employment,  produc- 
tion, values  and  other  factors  that  have  occurred 
since  the  last  census,  which  covered  the  year 
1923.  Originally  taken  every  five  years,  it  was 
recognized  following  the  war  that  industrial 
activity  in  the  United  States  showed  important 
changes  in  much  shorter  periods,  and  begin- 
ning with  1919,  an  industrial  census  has  been 
taken  every  two  years. 

It  is  the  policy  of  the  Census  Bureau  to  sub- 


mit to  the  various  industries  for  approval  the 
schedules  covering  the  products  which  they 
manufacture,  in  order  that  the  census  reports 
may  show  the  data  in  which  manufacturers  are 
chiefly  interested.  A  large  number  of  industries, 
through  their  various  organizations,  have  thus 
been  brought  into  active  co-operation  with  the 
Government's  statistical  service,  their  assistance 
resulting  in  the  publication  of  statistics  which 
are  far  more  valuable  than  any  of  those  for- 
merly issued. 

It  is  anticipated  that  the  schedules  will  be 
completed  and  in  the  hands  of  the  Government 
printer  by  October,  and  their  distribution  will 
begin  probably  late  in  November.  Manufactur- 
ers will  be  requested  to  complete  and  return 
schedules  with  as  little  delay  as  possible,  In 
order  that  the  statistics  may  be  analyzed,  co- 
ordinated and  published  at  an  early  date. 


Luebtow  Music  Co.  Chartered 

Mr[.WAUKEE,  Wis.,  Se[>temher  5.~Papers  of  in- 
corporation have  been  filed  recently  by  the 
Luebtow  Music  Co.,  of  this  city,  of  which  Emilc 
Luebtow,  Olga  Luebtow  and  T,i!lian  A,  Lueb- 
tow are  the  proprietors.  The  concern  has  an 
authorized  capital  of  $75,000. 
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LATEST  PATENTS 
RELATING  TO 


Machine. 


.i.Tiil.LT   W  -Talking 

I  )ul.ih|iii',    l.i  ; 
l^ilU  ri,llcM(icr  Cn., 


'Dii-  I'liiinii  III. ill'  |i'  l.ilLlii^  niairltiiicK 
oiTibnifyiiic  a  iinvi  l  -oiiiul  arn|ilifi<T. 

'I'lic  prini.iry  ohjiTl  of  tlio  iiiveiilion  is  llic 
provision  in  a  laii<irii;  niacliinc  of  a  caljincl  type, 


of  an  anipliliLT,  I  he  iioss-vii  lio 
wliiih  is  roiindfd,  wlicrvliy  llii:  •;o 
[icirn  Itcd  to  txpand  ^iilu-ricaily  willioiit  inlcr- 
fcrencc  by  plane  surfact-s  /ind  sharp  corners  and 
wliicli  IS  siiDlcitnlly  coriipacl  lo  be  monntfd  in 
llio  space  nsiially  allotted  lo  llic  amplifier  in  a 
niodiTn  lalkiiiij;  machine  cabinet, 

A  fiirllier  olijVcl  is  the  provision  in  a  cabinet 
latking  ni.-icliine  of  nnatis  for  limiting  the  am- 
plitude of  the  vibrations  set  iij)  in  the  \valls  of 
the  amplilier.  whereby  liie  tone  <|iialily  is  pre- 
served and  the  rounds  issuing  fiom  the  ampli- 
fier arc  reTidered  more  n;iliiral.  A  further  ob- 
ject resides  ill  the  provision  of  a  wood  amplifier 
of  novel  construction  and  resonating  properties. 
Figure  1  is  a  fronl  elevation  of  .1  talking  ma- 
chine according  to  the  invention  with  a  portion 
of  the  grill  removed.  Fig.  2  is  a  side  elevation, 
|)artially  in  section,  of  the  talking  machine. 
Fit;,  3  is  a  detail  in  perspective  of  the  amplifier. 
Fig,  4  is  a  longitndinal  section  throngh  the  am- 
plifier. Fig,  S  is  a  transverse  section  on  llic  line 
5— S  of  Fig.  4.  Fig,  6  is  a  horizontal  section 
through  the  talking  machine  cabinet.  Fig.  7  is 
a  (lelail  in  section,  illnstraling  the  support  for 
the  mouth  of  the  amplifier.  Fig.  8  is  a  idati 
view  of  a  blank  from  which  the  bell  portion  of 
the  amplifier  is  formed,  and  Fig,  9  is  an  edge 
view  of  the  blank.  Ihe  layers  of  veneer  being 
separated  at  one  end  for  tlic  purposes  of  illus- 
Iralion. 

Phonograph  Machine,  Gaston  Sirobino,  Pal- 
crson.  N,  .1.    Patent  No.  !,S.10,524. 

This  invention  relates  lo  phonograph  and  the 
like  machines  and  parlicniarly  to  the  transmit- 
ters thereof.  The  principal  objects  of  the  in- 
vention are  to  con^lriiet  a  transmitter  that 
will  mrtre  faithfully  reprndnce  sonndv  lhan  lliosc 
now  conmionty  nscd  and  at  the  -ame  lime  re- 
produce them  in  ;imple  vnlnmc;  to  i.rnviilr  a 
transmitter  that  mav  be  u^rd  witli  ei|iially  t;ood 
results  on  eilb.  r  lali  ral— or  vertical— cut  rec- 
ords; to  provide  a  transmitter  which  will  be 
adapted  lo  coact  lo  good  advant.icc  with  the 
hollow  cover  of  an  ordinary  phonograph  nia- 

Herald-t) 
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in  amplifying 
said  cover  i* 
ilie  Lipriglil  or  open  iiofil 
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Ihe  bori/onlal  or  closed  po.silion,  may  be 
articnbled  into  and  held  in  liou.sed  relation  lo 
Ihe  cover  preliminarily  lo  moving  ibe  cover 
In  closed  position;  and  to  provide  an  improved 
point-device  or  needle  for  phonograph  trans- 
millers. 

In  till-  dr;nvinic%  l'"if;nres  1  and  2  are  a  front 
mill  .u\,  ili  v.ilion  of  a  |diono[:ra|>b  machine 
cmbndyinK  the  invention,  the  Iran.Miiiller  ap- 
pearing in  folded  or  inoperative  posifi->ii;  Figs, 
^  and  4  are  side  and  fronl  elevations  of  the 
Irans^miller  in  position  to  co-operate  with  a 
lateral-cut  record,  jiarts  of  the  tran.smillcr  sup- 
porting means  appearint:  in  section  m  Fig,  3; 
Fig,  5  is  a  view  in  side  elevation  of  the  trans- 
mitter in  one  of  the  positions  in  which  it  will 
co-operate  witli  a  vertical-cut  record,  parts  of 
the  supporting  means  appearing  in  section; 
Fig.  6  is  a  lop  plan  view  of  the  member  f 
f.hown  in  FiRS,  1  to  5;  Figs.  7  and  8  arc  re- 
spectively a  longitudinal  pecliori  and  a  trans- 
verse section  on  line  8— S,  Fiy.  7.  and  Figs.  9 
and  10  are  respectively  a  longiludinal  section 
and  a  transverse  section  on  line  10— U),  Fig.  9, 
of  a  certain  joint,  Ihe  parts  of  a  joint  in  Figs. 
7  and  8  on  the  one  hand  and  Figs.  9  and  10 
nil  ibe  other,  being  in  dilTerent  relative  posi- 
tions; Figs.  11  and  12  ^bow  in  section  and  side 
elevation  ihe  improved  point-device  or  needle 
i,i  iwo  dilTerent   forms;    I'ig.   \i  is  a  side  de- 


position upon  closure  of  the  cover  whereby  the 
lone  arm  will  be  disposed  below  the  plane  of 
Ihe  turntable  and  whereby  upon  opening  of  the 
cover  the  tone  arm  will  be  aulomatically  raised 
lo  a  |)ro|icr  relation  lo  the  turntable. 

Figure  1  is  a  plan  view  of  a  portable  phono- 
graph constructed  in  accordance  with  the  in- 
vention and  illustrating  the  cover  in  opened  po- 
sition and  the  tone  arm  in  a  position  lo  co- 
operate wilh  the  lurnlable.  Fig.  2  is  a  frag- 
mentary sectional  view  therethrough  taken 
approximately  on  the  line  2—2  o£  Fig.  1.  Fig.  3 
Is  a  similar  view  with  the  cover  in  closed  posi- 
tion and  Ibc  tone  arm  and  amplifier  in  lowered 
position.  Fig,  4  is  a  fragmentary  detail  sectional 
view  taken  on  the  line  4—^  of  Fig.  I. 

Phonograph.  Henry  Bartel.  iMihvaukee,  Wis. 
Palcnt  No.  1,541.022. 

This  invention  relates  lo  phonographs  and  is 
particularly  directed  to  phonographs  of  the  cab- 
inet type  in  which  the  machine  is  housed  within 
a  table  or  cabinet. 

Objects  of  this  invention  are  to  provide  a 
phonograph  which  i.s  so  combined  wilh  a  table, 
for  example  a  library  table,  that  the  table  may 
be  used  for  its  ordinary  purposes  either  while 
the  phonograph  is  playing  or  at  other  times;  to 
provide  a  phonograph  so  combined  with  a  li- 
brary tabic  that  the  parts  are  readily  accessible 


vat  ion  of  a  modified  form  of  transmitter  in 
position  to  co-operate  with  a  vertical-cut  record, 
the  suiiporlint!  means  appearing  partly  in  side 
elevation  and  partly  in  section;  and  Fig,  14  is 
an  underneath  plan  view  of  the  transmitter 
shown  in  Fig.  13. 

Portable  Phonograph.  Saul  Davidson.  New 
York,  N.  Y.    Patent  No,  ^.'iSS.ftgO, 

This  invenlion  has  relation  lo  talking  ma- 


either  for  operating  the  machine,  for  repairing 
ihe  parts  or  for  assembly;  to  provide  a  phono- 
graph of  improved  appearance;  and  to  provide 
a  combined  table  and  phonograph  of  great  com- 
pactness by  first  having  the  phonograph  tele- 
scopically  mounted  with  reference  to  the  table 
or  otherwise  movably  mounted  so  that  it  may 
disappear  within  the  table,  and  second,  by  se- 
curing the  requisite  length  of  horn  or  sounding 
chamber  by  extending  the  horn  first  in  one 
plane  by  making  an  elongated  loop,  and  then 
in  a  second  plane  at  right  angles  to  the  first. 

Embodiments  of  the  invention  arc  shown  in 
the  accompanying  drawings  in  which  Fig.  1  is  a 
perspective  view  of  a  combined  library  table 
and  phonograph,  showing  the  table  in  closed 
position.  Fig.  2  is  a  similar  view  with  a  por- 
tion of  the  tabic  open,  showing  the  parts  of  the 
phonograph  mechanism.  Fig.  3  is  a  plan  view 
of  a  portion  of  the  tabic  showing  one  form  of 
the  invention.  Fig.  4  is  a  section  on  the  line 
4 — I  of  Fig.  3.  Fig.  5  is  a  detail  of  the  rcmova- 
t)le  iianel  and  horn  portion.     Fig.  6  shows  a 

 dified  form  of  construction,  and  Fig.  7  shows 

a  further  form. 


Miss  Stella  Miller  was  recently  appointed 
manager  of  Ihc  record  department  of  the  Wun- 
dcilich  Piano  Co.,  Kansas  City,  Mo. 


chines  and  has  particular  reference  lo  an  im- 
provement in  portable  jdionograpbs. 

One  of  tile  main  obstacles  to  the  produelion 
of  a  compact  portable  iihonot;ra|di  is  due  to  Ihe 
projection  of  the  lone  arm  .ibove  the  turntable 
which  necessitates  a  In^li  cn<>ujli  cover  to  com- 
pensalc  for  t!ic  bou-mi.'  "f  the  >.iMie,  In  some 
inslaiices  Ihis  has  been  overcome  to  ^ome  ex- 
tent by  makint;  the  tone  arm  detachable  from 
ihe  aiiiplifyini;  chamber  for  '-torage  in  a  .sepa- 
rate compartment  or  in  the  amplifying  chamber. 

It  is,  therefore,  the  principal  object  of  ihc 
present  invention  to  provide  a  tone  arm  which 
is  automatically  lowered  to  an  out-of-the-way 
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OUR  VICTOR 

Record  Service 

has  a  reputation  for  efficiency. 
Suppose  you  try  it 

E.  F.  DROOP  &  SONS  CO. 


Sur'TEMREH  15, 
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Victor  Talking  Machine  Co. 


I 

10732  1 


LIST  FOR  AUGUST  21 

 Wendull  Hall  10 

My  I'liuiiy  Done  Wcnddl  Hall  10 

r   Cry— fox-lrol. 
,      ^  T^l  W>:<:ms  anri  His  Orel..  10 

bihcriri— Fox-lrot  ....Ted  Wccnia  and  His  Orcli.  10 

'  Deep  Elm— Fox-lrot  Buesc's  Buziards  10 

Uot"""''  "^'^'^  Cliarlcslon— Foic- 

CooivSanrlfrs  Onsitisi  Niehtbawk  Ordi.  10 
SlOfi   Flirliiig — FoK-trol, 

Meyer  Davi^'  Le  P.iradia  Band  10 
FEATURE  RECORD 
)  I  he  Miisit  Ut^^on  (Do-Re..Mi). 


19729  Medley  Mar 
Medley  Mai 


Kontio  (fiamcju).  .Vitlor  ( 
of  National  Airs— No.  1. 

Victor  1 
of  National  Airs— No.  2. 


"FEATURE  RECORD" 
6238  Midsummer  NiRht's  Dream— Schcno  (Mcndcli 

Eohn)  SlokowHki  (t  Philadeliiliia  Orel 

Orpheus— Ballet  (Dance  of  tlie  Soirits)  (GIi 


■k). 


Jlaliy  Sisle 


It  hi 


(Marslial-Sunsliine), 
r  Dune 


I  Sister 


J  9706 
19716 


19691 


19703 
1*I70-1 


19713 
1971S 


LIST  FOR  AUGUST  28 
Siirini:'  Souk  of  llie  Robin  Woman  (from  "Sha- 

ncrt-is  ')    Elsie  Baker 

Her  Shadow  (Ojibway  Cinoe  Sdhk). Elsie  Baker 

At  the  Cross  Bernard  Vcssey 

The  Man  of  Galilee  Bernard  Vessey 

Falhcr.    Dear    Father,    Come    Home  With  Me 

Now   Peerless  Quartet 

The  Chimes  of  Trinity  Peerless  Quartet 

Dear.  Oh  Dear  Vernon  Dalharl 

Wlio'5   It.  Who  Loves  You— Who's  It,  Huh? 

Vernon  Dalhart 
Bundle  of  Snnsbinc  The  Revelers 


Stokowski  &  Philadelphia  Orch. 
LIST  FOR  SEPTEMBER  4 
19739    I    Married    the    BootlCBBEr's  Daughlcr — With 

Piano  and  Ukulele  Frank  Crumil 

How's  Your  Folks  and  My  Folks— With  Piano, 
The  Happiness  Boya 
19738  By  Ihe  Light  of  Ihe  Stars- With  Mandola  and 

Guitar   Jim  Miller-Charlie  Farrcll 

The  King  Isn't  Kins  Any  More— With  Mandola 

and  Guitar   Jim  Millcf-Charlie  Farrell 

19737  What  a  World  This  Would  Be— Fox-trot  (from 
•■Georce  White's  Scandals"). 

Paul  Whilemar 
She's  Got  'Im— Fox-troi, 

Fred  Hnmm  and  His  Orch. 
"FEATURE  RECORD" 
1092  Moonlisht  and  Rosea  (Blaek-Moret), 

John  McCormack 
The  Sweetest  Call  (Troon-Morrow), 

John  McCormack 
LIST  FOR  SEPTEMBER  II 
197-14  The  Farmer  Took  Another  Lo.id  Awayl  Hay! 

Hayl   Jim  Miller-Charlie  Farrell 

Little  Lindy  Lou  

19746  Fooling- Fos-ti 


ind  His  Oreh. 


..Wendell  Hall 
■  Davis"  Le  Paradis  1 


,■  Sunday 


A  f  tern 


:  Rev 


1098 
19723 


INSTRUMENTAL  RECORDS 

Romance  (L.i  Forge)  Frank  I-a  Forge 

Valse  de  Concert  (La  Forge) . .  Frank  La  Forge 
The  Virgin  iil  Rcgla— Damon, 

International  Novelty  Orch. 
Faded  Flower— Tango, 

International  Novelty  Oreh. 

Ay,  Ay,  Ay  (Freire)  Victor  Salon  Orch. 

Etcrn.il  Secret  (Enriquei)     -Victor  Salon  Orch. 

Vienna  Dandy  International  Novelty  Quartet 

Bavarian  Schottisclie, 

International  Novelty  Quartet 
DANCE  RECORDS 
You  Forgot  to  Remember— Wnlti, 

Paul  Whiteman  and  Hia  Orch. 
Why  Is  Love  ?— Fox-trot, 

Paul  Whiteman  and  His  Orch. 
When  Eyes  o(  Blue  Are  FoolinR  You— Fox- trot, 
Howard  Laniu  &  His  B.  Franklin  Hotel  Orch. 
On  a  Nifiht  Like  This— Fox-trot, 

Howard  Lanin  &  His  B.  Franklin  Hotel  Orch. 

Hawaiian  Love— Wall?.  Hilo  Hawaiian  Orch. 

Beautiful  Gown— Fox-trot. . Hilo  Hawaiian  Orch. 
Save  Your  Sorrow  for  Tomorrow — Fox-lrot, 

George  Olsen  and  His  Music 
The  Kiss  I  Can't  Foruct- Walti. 

International  Novelty  Orch. 
RED  SEAL  RECORDS  . 

Doubt  (Glinka)  Fcodor  Chahapin 

Le    Car    (The    Horn)    (de  ViEny-Flegicr)--In 

French   Feodor  Chaliapin 

Walt/  in  C  Sharp  Minor  (Chopin), 

Alfred  Cortot 
Flat  Major  (Chopin),        ^  ^    .  . 

Alfred  Cortot 

)  (Ponce), 

Amelita  Galli-Curci 
No  tc  vayas  te  lo  pido  (Do  Not  Lenve  Me),  _ 
Amelita  Galli-Curci 
Carmen- Fanlasie  (Bizet-Sar.isate), 

/aSL 

,„,.,a  „   to""(thc  Return  lo'  Sorrento). 

(Paghara-deCurtis)  Giovanni  Mar  me  i 

Nina  (de  Leva-Tanara) . . . . -Giovann,  Marline l  i 

The  Rosary  (RoRcrs-Nev.n). . . .  . .  .Rosa  Pon«  = 

A  Perfect  Day  (Jacobs-Bond) ...  .Rosa  Ponscllc 

A  '""^gol^i^jAtlONAL  REC05DS       ^,  , 
Fundamentals  of  Musical  Development— No.  1 
(Two  Part  Measure)  (Mohler-Joncs) :    I-  The 
Oucation   (French);  2.  The  Bridge  of  Avig- 
non (French);  3.  Christmas  Joys  (German) ; 
4.  Chordal  Dictation  ..........  .Victor  Orch. 

Fundamentals  of  Musical   Development— No.  2 
—         Part    Measure)    (Mohfer.Jones) :  1. 

..  .     ,.  1    Dicam  at  Rhy 


Are  You  Sorry?- F<H<-ti 

1974S  Yes.   Sirl  Tl 
vocal  refrain, 

Coon-Sanders  Original  Nighthawk  Oreh. 

Sometime— Wallji  Jack  Shilkret's  Orchestra 

FEATURE  RECORD 
6504  Polonaise  in  E  Major- Part  J  (Lisit)— Piano, 
Sergei  Rachmaninoff 
Polonaise  in  E  Major- Part  2  (Lisrt)— Piano, 
Sergei  Rachmaninoft 
LIST  FOR  SEPTEMBER  18 

19748  Dear  Old  Back  Yard  Days. 

Billy  Murray-Ed  Smalle 
It's  Just  That  Feeling  for  Home. 

Billy  Murray-Ed  Smalle 

19749  Sweet  Utile  Mother  of  Mine  Henry  Burr 

Down  Deep  in  An  Irishman's  Heart, 

Sterling  Trio 

197S1  Summer  Nigbts— Fox-trot,  j         „  . 

Don  Bestor  and  His  Orch. 
Charleston  Baby  of  Mine— Fox-trot, 

Don  Bestor  and  His  Oich. 

19750  Everything  Is  Hotsy-Totsy  Now— Fox -trot,  with 

Voc.il  Refrain.  „  , 

Coon-Sanders  Original  Nichlhawk  Orch. 
Thai's  All  There  Is— Fox-trot,  with  Vocal  Re- 
frain. .Coon-Sandcrs  Original  Nighthawk  Orch. 
FEATURE  RECORD 

35756  Gems  From 


"No.  No.  Nail 


Victor  Light  Ope 


r  Light  One 


Etude  i 
1097  EstrcUitn  (Lill 


a  Co. 
a  Co. 


Columbia  Phono.  Co.,  Inc. 

DANCE  MUSIC 
435-D  You  Forgot  to  Remember— Wnlti, 

Ross  Gorman  and  His  Earl  Carroll  Orch. 
Oh!  Boy.  What  a  Girl— Fox- trot,  ^  , 

Ross  Gorman  and  Hia  Earl  Carroll  Orch. 
■t39-D  Milenberg   Joys— Fox-ljrot, 


Ted  Lewis 
Tin  Roof  Blues — Fox-trot, 

Ted  Lewis 

119-D  Sonya  (Yup,  Alay  YupD— Fox-t 
Cfiortia  by  Billy  Jones..  .Calif. 
I'm  Gonna  Charleston  Back  — 


and  His  Band  10 


-Fox-ii 


and  His  Band 
ot  with  Vocal 
rnia  Ramblers 
larleston — Fox. 
ifornia  Ramblers 
th  Vocal  Chorus 


i)y  Moonlight   (Austrian);  2.  Wr.-i,. 

(Welsh);      3-     Andante  from     .  Urphi 
(GUtck)  --■■-/■■■■■.■■: 
I  Fundamentals  of  Musical 


 Victor  Orch. 

 elopmcnt — No.  3 

)    (Mohler-Joncs):   I.  A 
"     Music    in    Ihe  Air 
"Iphiginia"  (Gluck), 


Earl'^Gresh  and  His  Gangplank  Orch. 
She  Was  Just  a  S.iilor's  Sweetheart— Fox-trot 
with  Vocal  Chorus  by  the  Oreh.,     ,    ,    .  , 
Earl  Crcsh  and  His  Gangplank  Orch. 

423-D  IT. 

422-D  Manhattan  (fro 


The  Knickerbocker 


.  Loreh 


Where  Is 

MY  ROSE of 
kWAIKIKI 


Exotic , 
fox  nor  Song^ 

Ly 

Richard, 
l//hitinP 


,d  lli5  14  Virgin 


j-Ihiug  But  V..U— I"'. 


428-D  Funny— Walt!.. .The  (. 
Day  Dreaming — Walli. 

The  ( 

436-D  In    Sbadowland— Concc 


The  World  1.?  Si 
Walti— ColumI) 
(Dir. 

430-D  Sometime— Wall  1 
Pearl  of  Hawaii- 


The  Xylo-Riit 
VOCAL  MUSIC 
Every   Hour- Bar 


lOS-M  1    Need  Thee   Every   Hour— Baritone  Solo. 

Oscar  Scaglc 
O  Love  That  Wilt  Not  Let  Me  Go- Baritone 

Solo   Oscar^Scagle 

103-M  Songs  My  Mother  Taught  Me- 


■sT. '  

Last  Night— Mei 
420-D  Summer  Nighls- 


,-Sopra 


..Bar 


,  Solo, 

Barbara  Maurel 
and   Tenor  Duet,, 
n  Clark-Lewis  Tames 


Oh   Sayl    Can  : 

Solo   

42S-D  If  You  Uave 
Thi  ■ 
Cecilia.. The    .._  , 
429-D  If  I  Can't  Have  You,  . 

The  Girl  Bari 

I'm  So  Dis.ippointed  in   

The  Girl  Baritone  (Kitty  O'Connor) 
421-D  A  Window  in  Old  Athlone— Tenor  Soloj 


:  (Kitty  O'Connor)  10 


Shamrock  Leaves 


Willia 
—Tenor  Solo. 

Willia 

427-D  What  a  World  This  Would  Bi 
White's  Scandals")— Tenor 


,  A.  Kennedy  10 


Kennedy  10 
"George 

Solo, 

Alexander  Gray  10 
emembering  You  (from  "June  Days")— Tenor 

Solo   Alexander  Gray  10 

433-D  Sympathetic  Dan,  ,n 
'    ^  Ethel  Waters  and  Her  Ebony  Four  10 

Brother,  You've  Got  Mc  Wrong. 

Ethel  Waters  and  Her  Ebony  Foui 

444-D  Silver  Head— Tenor  Solo  Charles  Hnrrr  - 

Ev'ry  One  Home  Is  Asking  for  You-      -  -- 


10 


 Tenor  Solo. 

Charles  Harrison 

-Vocal  Chester  Gaylord 

Went,  Her  Have  Gone,  Her 


437-D  The  Sidewalks  of  New  York(  East  Side.  West 

Side)— Tcnof    Solo  Vernon  Dalhart 

The  Girl  I  Left  Behind  Mi 


I04-M  Ni 

Por  Fin  Toros  (P; 

434-D  Nola- 
Cla< 


enor  Solo. 
Vernon  Dalhart 
INSTRUMENTAL  MUSIC 
>n  Dance  No.  2.  .         „  , 

Russian  National  Orch. 
Doble).  .      ,  ^  ^ 

Russian  National  Orch. 
Piano  Duet— Fox-trot... Moran-Feldkamp 
;icanna— Piano  Duct— Fox-t rol. 

Moran-Feldkamp 
NOVELTY  MUSIC 


431-D  The  Tale  of  the  Sardine  (A  Fish  Story). 

Fiddler  Joe  and  His  Talking  Fiddh 

ind  His  Talking  Fiddli 


15105  Min 


Brunswick  Records 

S0067  Cavalleria  Rusticana  f^'lS"  pTpi?  cSTor. 

Metropolitan  Opera  House  Orch. 
Cavalleria   Rusticana    (Mascagni)- Prelude, 

Gennaro  Papi,  Conductor, 
Metropolitan  Opera  House  Orch, 
Minstrels  (from  "First  Book  of  Preludes")  (De- 

bussy)— Pianoforte  Soio  Leopold  Godowsky 

The  Colliwogg's  Cake  Walk^  (from  %he  Chil- 
dren's Corner")   (Debussy)— Pianoforte  Solo, 

Leopold  Godowsky 
10209  Iri=h    Lament    (Franco)- Violin    Solo,  Pia"o- 

forte  by  Maurice  Nadelle   ....M.ahel  P.astro 

Serenade    (C  Major)    { Aren sky )— Violin  Solo. 
Pianoforte  by  Maurice  Nadelle. -- .Mishcl  Piastro 
2928     Coq  D'Or— Hymnc  au  Solei!   (Hymn  to  the 
Sun)  (Rimsky-Korsakow)— Soprano  with  Orch. 

—In  French   Virginia  Rca 

Romeo  and  Juliet— Vaisc  (Juliet's  Walt;  Song) 
(Gounod)— Soprano  with  Orch.— In  French. 


{Cciiillntu-d  ou  page  222) 


1  Rca 


She 
Was 
,  Just  , 

SAILOR'S' 
SWEETHEAR^ 

Joe  BurKe's 
Comic  Absurdity 

%  Left  Her  Broke  In  Hartford' 


RED  HOT 
HENRY. 
BROWN 


A  Red  Hot 
Struttin' 
Fox  Trot 


FRED 
ROSE, 


With  Any   yPElST  Sonff 


222 


THE  TALKING  MACHINE  WORLD 


Septf.mbeb  is.  1925 


Sobliiii 


Blues 


ing)— Banjo. Ei)< 
(INI  Be  in  Vire 


4044S  Silver  Bell— 


Edison  Disc  Records 


Ulllc  Home  i 


_  CItai 


My  Desire  (Ebtrliari.r.idman) , . 
Sometime  (I'll  Hear  Your  Swcel 

(Lockwoort)   

MQon..of  Waikiki. 


Waller  Seanlaii 

 Ernest  Davis 

iivcct  Voice  Callinirl 

 Ernest  D,ivis 

SlSA*  Moon  of  Waikiki  Waikiki  Hawaiian  Orcli. 

Hawaiian  Dreams  Waikiki  Hnwnitan  Onli 

S1.S92  M»   Gal    Don'I    Love    Me    Anymore  (Riisaell- 

Fricnd)  Arthur  Hall  anJ  Cliorii^ 

New  York  Ain't   New  Vork   Anymore  (Rosc- 

B town-Henderson)  Billy  lonc'^  ,it,.1  Clii.r.i- 

80S39  Pal  of  My   Cradle   Days  (Monipomcry-I'ianta 

(Josi)— Intro:  The  Homtslead  Trio. Waller  Scaul.m 
Rose  nreams  (Sli:innon-Stasny),  ^ 


VVal 


1  Chn 


1  Dalhart  &  Company 


Edisoii  HI  lie  Amberol  Records 


(from    Balicff's    "Cliauvc    Sonris")— Fox-trol 
with  Vocal  Chorus  hy  Arthur  Hall. 

Tennessee    Happy  Boys 


Okeh  Records 

«32')  SiviiutriL'  ilii-  -uuu --Fox-trot- -Harry'^  Hatipy  Four 

\        1  l■..^■Irot.... Harry's  Happy  Four 

Tti,  .  ■  M.^ma  (But  I  Cot  a  TrillinB 

\1   Piano  Arc.  by  Clar- 

.■„.-    Wilh  .,  MarRarcr  JoIin50n 

1   I..U,-    ■,„„.    h.„l.h,    lt„(   Vm„   n,>n',  Mean  Me 
No  CuoJ— Coiilrall,.   -  .1.,    \..     t,>  riarpnce 
Willinms'  Hani.oniitr-.  \i  ,  Johnson 

8231  Come  Back  Daddy  ami  i  ■  -  .M  ,   A.  Kmn  Heart 
— Contralto  Solo,  Ac.-,  i.i   -  .i.i  M.ntin's  Jug 

Band   Sara  Martin 

Papa,  Paua  Blues— Contralto  Solo,  Acc.  by  Sara 

Martin's  Jug  Band   Sara  Martin 

■1043?  Dallas  Blues— Fox- trot, 

Fred  "Susar"  Hall  and  His  Sugar  Babies 


Fred  '"'Sugar"' Hall  and  His  Sugar  Babies 

40438  Funny— Walli   ....The  Yellow  Jackets 

Indian  Nights— Fox- 1  rot  The  Melody  Sheiks 

40439  Sunset— Fox-trot,  .     .    .       ^    ,  „ 

iack  Linx  and  His  Birmingham  Society  Sercnaders 
en  Eyes  of  Blue  Are  Fooling  You — Fox-trot, 
Jack  Linx  and  His  Birmingham  Society  Screnaders 
4U440  Little  Boy  Blues— Fox-trot, 

Arcadia  Peacock  Orcb.  of  St.  Louis 
Who  Can   Your   Regular   Be    Blues— Fo.x-trot; 
Vocal  Chorus  by  Avery  Loposer, 

Arcadian  Sercnaders 

40441  Meleana-E  Hawaiian  Instrumental  Kimo  Kalohi 

Kawaihau  Walti— Hawaiian  Inslruraentai, 

Kimo  Kalohi 

40442  I'm  Gonna  Charleston  Back  to  Charleston — Fox- 

trot  The  Goofus  Five 

She's  Drivin'  Me  Wild— Fox-trot, 

Fred  "Sugar"  Hall  and  His  Sugar  Babies 
404-13  I'anRo  Paiigi)  Maid  (from  "Earl  Carroll  Vanities 

192S")— Fox  trot   The  Red  Hotters 

What  Do  1  Care— What  Do  I  Oirc,  My  Sweetie 

Turned  Me  Down— Fox-trot  The  Red  Hollers 

40444  Bully  of  Ibc  Town — Instrumental, 

Fiddlin'  John  Carson  and  His  Virginia  Heelers 
The  Hawk  and  the  Buziard — Instrumental. 

Fiddlin'John  Carson  and  His  Virginia  Heelers 
~  "   -Fox  trot, 

McMichen's  Home  Town  Band 
Sweet  Bunch  of  Daisies — Walti, 

McMichen'a  Home  Town  Band 
I.illle  Mary  Phagan— Singing  with  Guitar, 

Rosa  Lee  Carson 
Frank  Du  Pree— Singing  with  Guitar, 

Blind  "Andy" 
Dixie  Parody — Singing  with  Autoharp  and  Har- 
monica Accomp  Ernesi  V.  Sloncninn 

Uncle  Sam  and  The  Kaiser- Singing  with  Auto- 
harp and  Harmonica  Accomp.. 

Ernest  V.  Stoneman 
There's  a  Mother  Always  Waiting  You  at  Home 
Sweet  Home — Singing  with  Guitar  Acc. 

Charles  Nabell 
Little  Joe — Singing  with  Guitar  Am., 

Charles  NabeU 
The    Boston    Burglar— Fiddling    and  Singing, 
Guitar  Acc  by  Rosa  Lee  Carson, 

Fiddfin'  John  Carson 
Sally  Ann— Fiddling  and  SinginB,  Guitar  Acc. 

by  Rosa  Lec  Carson   Fiddlin'  John  Carson 

Baby — Fox  trot, 

Orieinal  New  Orleans  Rhythm  Kings 
I  Never  Knew  What  a  Gal  Could  Do— Fox-trot, 

Original  New  Orleans  Rhythm  Kings 
There's  One  Bom   Ev'ry  Minute— Tenor -Bari- 
lone  Duct,  Novelty  Acc,  by  iho  Bow-wows, 

Billy  Jones-Ernest  Hare,  Happiness  Boys 
There  Ain't  No  Flies  on  Auntie— Tenor-Bari- 
tone Duct,  Novelty  Acc.  by  tlie  Bow-wows, 

Billy  Jones-Ernest  Hare,  Happiness  Boys 
-10425  I  Miss  My  Swiss  (My  Swiss  Miss  Misses  Me) 
— l-o\-lrol,  with  Vocal  Chorus  by  Biilv  Jonca, 

Okch  Syncopators 
Sonya  (Yup  Alay  Yup)— Fox-trot,  with  Vocal 
Chorum  by  Hilly  Jones  The  Red  Hotter? 

40426  Alone  at  Last— Fox-trot  The  Red  Hollers 

Row,  Row,  Rosiel- Fox-trot,  with  Vocal  Chorus 

by  Billy  Tones  The  Arkansaw  Travelers 

40427  Pal  o  My  Cradle  Days— Waltz. .  .The  Yellow  jackets 
Good-Night,  Sweetheart— Waltz.  .The  Yellow  Jackets 

40428  The  Promenade  Walk  (From  the  musical  comedy 

"Artists  and  Models")— Fox-trot.  .Tickle  Toe  Ten 
What  a  World  This  Would  Be  (From  "George 
White's     Scandals     I92S")— Fox-trot;  Vocal 

Oiorus  by  Bruce  Wallace  Tickle  Toe  Ten 

I'Mji  Dill    How   She  Can    Love— Fos-trot, 

Jack  Linx  and  His  Birmingham  Society  Screnaders 
She's  My  Sheba.  I'm  Her  Sheik— Fox-trot, 
Jack  Linx  and  His  Birmingham  Society  Screnaders 
■10431   Uy    the    Light    of    the    Stars— Tenor    Acc.  by 

Justin  Ring's  Quintette  Bruce  Wallace 

On  a  Night  Like  This— Tenor  Acc.  by  Justin 
Ring's  Quintette,  with  Bells  and  Bird  Effects, 

Bruce  Wallace 
t  Georgia  Brown— Sinking  with  Baii 

..  wflh"   

Barney  Bamum-Billy  Bailey  (The  Globe  Trotters) 
t  Dodwood  Mountain — Singing  with  Banjo 

Red  Creek— Singing  with  Banjo  Acc  Land  Norris 


I  Nai 


Nar 


-Fos- 


<  of  Atlar 


Save  Your  Sorrow—  ,  

Vicfc  Myers  Melody  Artists  of  Atlanta 

5  The  Old  Fashioned  Faith— Baritone  with  Organ 

Acc.  by  Mrs.  R.  M.  Forster, 

J.  Douglas  Swagerty 
llcrii^r   l-arlber   On— Baritone   with   Organ  Acc. 
by  Mrs.  R.  M.  Forster  J.  Douglas  Swagerly 

6  Single  Life — Singing  with  Guitar  and  Harmonica 

Acc.  by  Henry  Wliitter  Roba  Stanley 
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8227  Suilcasc 


4017S  I  Wi,h  1  W.„  Sl„l,  OM-XSS^St^Sr" 

Guilur   \\n.i„ 

Ttoniaa 

 Hersal  Thomas 

H_2a  Get  Off  My  Money  Blues— Co.iirallo  with  Baiiio 
l;;?""  A«.  bj-  U.,d<Iy  Chnsiiaii  and  Clar. 

ence  Williams    Eva  Taylor 

J  ...  Coulrallo  with  Banjo 
"""i  'J'O"?  Acc.  by  Buddy  Chriatiai.  and  Clar- 
'^"'^'^  Will-Jtiia  Eva  Taylor 

Pathe  Phono  &  Radio  Corp. 

02SU9  Paddthr  Madelin'  Home-^UItulde  and  Voice, 

„  ,r  .     ^  Cl'f^  Edwards  (Ukukle  Ike) 

I  m   a   Had-lo-Gct  Cau-Be.H:id   Papa  Lookine 
lor  a  Caii-Ee-Had  Hard-lo-Gel  Cirl— Ultulelr- 


Blue  SoldUr  Blues— VoitE  and  Guiur,'""' 

Misi  Lee  Morse  and  Her  Blue  Grass  Boys 
DANCE  RECORDS 
UJ6272  Sonya— Fo<-lrot,  with  Vocal  Cliorus  by  ArlLur 

Hill   Palace  Garden  Ordi. 

Mormandie— I'oy-lrut  Lenox  Dance  Orcli 

036273  One  Sniili; — I'ox-lrol,   willi  Vocal  Chorus  by 

Artliur  Hall   Lenox  Dance  Drdi. 

,     ^^y-  Arabelin-fovlrol.  .Great  Weslern  Serenaders 
tl.il,27,,  Savt  Your  Sorrow   for  To-morrow- Fox-lrol, 
Willi  Vocal  Ciiorua  by  Artliur  Hall, 

Lenox  Dance  Orcli- 
Bow  How  Roaic — Fox-lrol,  with  Vocal  Chorus 

by  ).  Palter  Lenox  Dance  Orch. 

0,ih276  1  Miss  My  Swiss — Fox-lrol,  with  Vocal  Croros 

by  T.  Poller  Soulhampton  Society  Orch. 

Ob,  Say,  Can  1  Sec  You  Tp-nigbtP—^ox-lr- 

036231  I'm  Tired  of  Everylliil.^  _  _.    _._  _ 
wilh  Vocal  Chorus  by  Frank  Nichols, 

The  Virginia  Creeiicrs 
Smile  Awhile— Fox-trot,  wilh  Vocal  Chorus  by 

James  Potter   Tuxedo  Dance  Orch. 

03fl2S4  Rteaiise  of  You— Fox-trot  Jersey  CoUegiaiia 

VVait'll  H'b  MoonliBht — Fox-lrot.  .Jersey  Collegians 
POPULAR  VOCAL  RECORDS 
032132  Carolina  Sweetheart- Tenor  Duet. The  Honey  Boys 
Keep  on  Crooning  a  Tune — Tenor  Duel, 

The  Honey  Boys 

036285  Bucktown  Blues— Fox-ttot  Boyd  Senter 

You've  Broken  My  Heart- Fox-trol. .  .Boyd  Senter 
HAWAIIAN  RECORD 

02IIS1  Kawaha— Hawaiian  Guilars, .  .Fcrera  and  Franchini 
La  Paloma — Hawaiian  Guilars. . .Louise  and  Ferera 

025150  My  Bed  Hot  Gal- Ukulele  and  Voice, 

am  Edwards  (Ukulele  Ike) 
I  Don't  Care  Anymore— Ukulele  and  Voice, 

Oifl  Edwards  (Ukulele  Ike) 

025151  Alone  at  Last— Voice  and  Guitar.. Miss  Lee  Morse 
Any  Old  Place  Is  Lover's  Lane, 

Miss  Lee  Morse  an.i  Htr  Blue  Grass  Boys 
DANCE  RECORDS 

036274  Love  Me  Daddy  Blues— Fox-irot. 

Five  Birmingham  Babies 
I'm  GrievinK  for  You— Fox-lrot, 

Five  Birmingham  Babies 

036277  Marguerite— Fox-lrot  Majestic  Dance  Orch. 

If  I   Had  a   Girl   Like  You— Fox-trot,  with 
Vocal  Chorus  by  James  Potter, 

The  Virginia  Creepers 
016278  On  a  Night  Like  This— Fox-lrol, 

Great  Weslern  Serenaders 
When  Eyes  of  Blue  Are  Fooling  You— Fox-lrol, 

Hollywood  Dance  Orch. 

030279  Deep  Elm— Fox-lrot  Great  Western  Serenaders 

^^y  Sweetie  Turned  Me  Down— I'ox-lrol,  with 
Vocal  Chorus  by  Frank  Sterhng,     .  . 

The  Vireinia  Creepers 
036230  The  F'armer  Took  Another  Load  Away  (Hay, 
Hay  1— Fox-lrot,  with  Vocal  Chorus  by  Frank 

Nichols  Majestic  Dance  Orch. 

The  King  Isn't  King  Anymore— Fox-lrot,  with 
Vocal  Chorus  by  Arthur  Hall,, 

Majestic  Dance  Orch, 
0362S2  La  Traviata— Medley  Fox-lrot.  .Casino  Dance  Orch. 

Egyptian  Ballet— Fox- trot  Casino  Dance  Orch. 

036283  I  Wonder  Where  My  Old  Gal  Is  lo-night— 

Fox-lrot   -rPplace  Garden  Orch. 

Mv  DawH — Fox-trot   Piedmont  Dance  Orcii. 

POPULAR  VOCAL  RECORDS 
032131  Who  Wouldn't  Love  You— Tenor. ..  ..Jimmy  Wynn 
You  Made  Me  Give  Up  Everyone  Else  and 
Now  You  Throw  Me  tJown- lenor.Jimmy  Flynn 

032133  The  Rovin'  Gambler- Tenor  Guy  Massey 

Thr  New  River  Train— Tenor  Guy  Massey 

NEGRO  SPIRITUAL  RECORDS 
021152  E.ekiel  Saw  de  Wheel-Neg^ro  ^^^'j;^  Song-^^j^,^. 
rve  Got  a  Home  in  Thal^Rock-Negro ^^^^^^ 

Tl INSTRUMENTAL  RECORDS  . 
nif,as6  Because  of  You— Concert  Arr.  ...Pctjte  Symphony 
Somelime-Coneert  Arr  Petite  Symnhony 

Gennett  Lateral  Records 

DANCE  RECORDS      ,    ^     ,  . 

3099  Headin'    For    Home  ^^^^--^If^f^^l-i^.Tb^.i.. 
I'm  Gonna  Ciiarleston  Back  to  Charleston  (Turk- 

Handman)-Fox-lrot   The  Vagahonds 

3100  My  Emply  Arms-Fox-lro..^^^^  ^^^^.^  ^^^^^^^^  ^^^^ 
Ukulele  Lady  (Kahn.Whiling)-Fox-.rot,_^  Vagabonds 

Sometime  (Kahn-Fiorito^-^ml,.^^^^  String  Ouartct 
una  noe^   Mv    Sweetie   Do— And   Howl  CBelledna- 
""^  °Pinkat^)-Fox-irot..''PiaBy"  Tones  and  His  Orch. 

^felU'"'^  f?in?/t'd'^??i^Orch. 

You're  So  Cu.e-l-ox.rol  j_  W  Blue^.^ 
3.06Croon:n-    a    'r-^  .( WdU-F.i.^^^^^^^ 

T  WnnH.r  Where  We've  Met  Beore  (Knccht- 
1,09  MigWy  Hl«  <EB""-W4fj-^)-f«-l'*a  „,.  Orel,. 

J   Want  Anolber  Ctanee  Willi  V«a  (&lvv 


'I'l 


The  Roll  of  Honor 

Player  Pianos  —  your  biggest 
profit  line — cannot  be  success- 
fully promoted  without  the  cul- 
tivating influence  of  good 
player  roll  merchandising. 

Players  are  bought  to  play 
rolls.  Player  owners  who  buy 
rolls  inspire  others  to  possess 
players.  A  live  roll  depart- 
ment creates  player  prospects. 

"Your  player  sales  can 
only  be  as  great  as  you 
make  your  roll  trade." 


UNITED  STATES  MUSIC  COMPANY. 

2934-2938  West  Lake  Street,  Chicago  122  Fifth  Avenue.  New  Yorli 


Sell  U. 


Original  Indiana  Five 
Indiana  Stomp  (Charleston  Time)— Fox-lrot, 

Original  Indiana  Five 

3114  I'm  Tired  of  Everything  But  You  (Jones)- 

Fox-trot   Nathan  (ilanli's  Orch. 

Cecilia    ( Ruby- Deyer)— Fox-lrot,       .    ,     .  ^ 

Bailey's  Lucky  Seven 

3115  I'm    Knee-Deep    in   Daisies    (And    Head  Over 

Heels  in  Love)  ( Good  win  c-Liltle- Ash-Shay  )— 
Fox-trot,  with  Vocal  Chorus  by  Arthur  Fields, 

"Piggy  '  Jones  and  his  Orch. 
I'm  in  Love  With  You  (Wolohan-Dlack-Moret)— 
Fox-trot,  with  Vocil  Chorus  by  Arthur  Fields, 

•■"*-  --"  '■  --d  His  Orch. 


POPULAR  VOCAlf^JoRDS 


I'm  Gonna  fcharleston  Sack  to  Cliarh 

Handman).  „.    „    .    ,„  , 

Raiaf  (The  Melody  Man  with  His  Banjo  Ukc) 

3107  The    Sneezing    Souk    (  Lo ckha rd- WeH id g- Ponce) 

—Tenor,  with  Guitar  and  Harmonica  Accomp., 

Vernon  Dalhart 
I     Wish     I     Was    a     SiiiKle     Girl  Again- 

—Tenor,  wilh  Guitar  and  Harmonica  Accomp., 

Vernon  Dalliart 

VOCAL  BLUES  AND  POPULAR  HITS 

3108  Love,  Honor  and  Oh,  Baby— Vocal  Blues, 

Happy  Lawson  and  His  Blue  Uke— Pop  Radio  Star 
Anytune  (Lawson)— Vocal  Blues, 

Happy  Lawson  and  His  Blue  Uke— Pop  Radio  Star 
3116  Pal  of  My  Baby  Days  (Montgomcry-Piantadosi) 

— Ttnor;  with  Guitar  Accomp  Arthur  Fields 

Alone   at    Last    (Kahn-Fiorilo)— Tenor,  with. 

Guitar   Accomp  Arthur  Fields 

STANDARD  VOCAL  ROLLS 

3111  Tuanita    (Norlon)- Tenor  Wilson  Harper 

Auld  Lang  Syne  (Burns)— Tenor. ..  .Wilson  Harper 
HAWAlfAff  INSTRUMENTAL  RECORD 

3101  St.  Louis  Blues   ....Fetera  and  Paa  ulil 

Pearl  of  Hawaii  (Parish-Herbert) .Ferera  .ind  Paaluhr 
VIOXIN  RECORDS 
3105  Solvejg's  Song  (Grieg)- Piano  Accomp. 

Sig.  GuiUo  Aluerii 
Gypsy  Love  Song  (Herbert)- Piano  Accomp., 

'  Sig.  Guiho  Alberli 

5741  Love,   Will   Vou   Marry   Me?    (Quinn)— Piano  . 

Accomn  Frank  Quinn 

The    Ne*;;    Sla^k    ((>uinn) -Violin    Soio    with  , 

Pi.mo  Accomp  i.^^"''  Q"'"" 

OLD-TIME  MOUNTAIN  RECORD 
Sn-l  Do,    Lord,    Remember    Me    (Mountain  Slyle) 
— Guitar  and  Harmonica  Accomp, 

John  Henry  Howard 


//  Sell  More  Players! 

I've  Started  for  the  Kini;dom  (Mountain  Style) 
—  Guitar  and   Harmonica  Accomp. 

John  Henry  Howard 

IRISH  RECORD 
5742  The    Beauties   of   Ireland  (Reels)    (O  Neill) — 
Violin  Solo;  Piano  Accomp..  by  Elizabclh  A, 

Doyle   Michael  Curran 

Solo;  Piano  Accomp.,  by  Elizabeth  A,  Doyle, 
The  Sunny  South  (Hornpipe)  (CNeilll- Violin 

Michael  Curran 

FOREIGN  RECORDS 
I-S743  Pc'    Maria    (L-    Donadio-T.  Miccio)— Vocal, 

with  Orch.  Accomp  Salvatore  Quaranta 

Tragiratorc  En    fame    (Tony   Miccio) — Vocal, 

with  Orch.  Accomp  Salvatore  Quaranta 

S-ill3  El  Dueno  De  Mi  Alma  (Paso-Dobic)  (Posadas- 
Cobarrus) — Soprano,  with  Orch.  Accoro., 

Evita  Alves 

llusion  (Leonor  Flo  res) —Fox-lrot,  . 

Los  Toreros  Musicoa 
S-3098  Que  Pulgasl    (Some  Los'  Toieios  Musicoa 

Aficidn  Dc  Lulo  (Paso-Dob!e)  .Los  Toreros  Musicos 
S-';739  Dear    Demcrara     (Clement    E.     N.  Nichols, 

B.G.M.B.)— March  Lt.  Mall's  160ih  Dif.  Band 

Victoria  Cro.sa  March — JIarch, 

His  Majesty's  Scots  Guard  Band 

Vocalion  Records 

21017  Rose  in  the  Bud  ( Bar  to  w-Fosler)— Tenor  with 

Orch  Colin  O  More 

What  a  Wonderful  World  It  Would  Be  (Eard- 
ley-Wlmol- Lob r)— Tenor,  wilh  Orch, Colin  O'More 

15080  Yes  Sir.  That's  My  Baby  (Kahn-Donaldson)— 

Fox-trot,  for  Dancing,  „  , 

Ben  Bernie  and  His  Hotel  Roosevelt  Orch. 
Collegiate    { J  aUc-Bonx)— Shimmy    Fox-trol,  for 
Dancing,  with  Vocal  Chorus,  "      ,    „  , 

Ben  Bernie  and  His  Hotel  Roosevelt  Orch. 

15081  Sonya    (Fisher-Schafer) — Shimmy  Fox-lrot,  lor 

Dancing,  with  Vocal  Chorus, 

Ben  Selvin  and  His  Orch. 
Ilamie  (Smilh-Shilkret)— Fox-lrol.  for  Dancing, 

Ben  Selvin  and  His  Orch, 

15082  Scminola  (King- Warren)— Fox-trol,  lor  Dancing, 

(Under  Direction  of  Louis  Kalzman), 

The  Ambassadors 
In    the    Purple   Twilight    (Wenrich)— Fox-lrot. 
for  Dancing  (Under  Dircelion  of  Louis  Kati- 
man)  The  Ambassadors 

15083  Breezin'   Along    (Green-(>'Brien)— Fox-lrot  for 

Dancing   Ben  Selvin  and  His  Orch 

{Contimu'd  on  f'^  224) 


224 


THE  TALKING  MACHINE  WORLD 


September  15,  1925 


ADVANCE  RECORD  BULLETINS  FOR  OCTOBER— (Continued  from  page  223) 


JiOSS  Funny    (Yocll-Aii.K  i  .1. 

Tux.-Im  ■    ■  .  I 

IJii)-  DrtamiiiB  (Hurt   1   

for  Dancing,  wilh  Vu^.il  1  li" 
Tuncilo  Uiili,  I 
IS0H(.  Charleslon  (Mack-Johnson)  — Iv 

I  Tlad'*a''Swi:cV'M;im:i  lltiir.- 
|-os.lto(,  for  Dantiiii-  I 

LouiNvillc  Ulucs  (J.-"!-  ■-■  ■  I  ' 
inK — Banjo,  Pinncj,  1  i  ■ 

Lake  Geor(i«  lllu.^^  H  ,  ■  H 
for  DancmK— I!ari|..,  1  < 


'^"walu'^f^L.'r'  P  .." 
15091  I  Wonder  ll  W .  M   f         '  ' 

Pianladnill      I  .  ri..r     .  .■  h 

1  Want  AniiiliiT  i  h.i"i  ■    ^\''U  'i  n 
Meyer-Bact)— Tcnoi  wi[li  <inh, 
ISU92  Yes  Sir,  Tbal's  My  Baby  (Kalin  l 
Tenor  with  Orch  

New  York  Ain't  New  York  Any 
Jlrowil-Hendetson)— Tenor  vnih 

ISdDJ  Wnnt  a  I.itlle  Lovin'  (Davis  W  .^i  ^  ■ 

cnnc  will)  Orch  

Cliacleslon  Baby  of  Mine  (Gm^  m  : 

Comedienne  with  Orch  

Tlic  Death  ol  William    lL■nnin^;^  II 

—Voice,  Giiilar  and  Alomb  llar|, 
The  John   T.   Scopes   Tri.il- Voitr, 

Mouth  Harp  

i;n..S  ell!  Boy,  Wial  .1  Girl  ( i;r..-.ii  \Vi  1  ,-1 

-^Voice  and  LIkul.k 


I  ('). 


Jlct 


Sht.Irl.- 
Orch.  (In  Yid.li^li)  . 
Vic   Nemt  Men  Mein 


lNU2r.  I'ockaj  Hnnkn  Tam  U  Cliri 
Tenor  with  Orch.  (In  I'ul 
I'lynie   Dunajcc- Folk  SonK- 
(In  J'uh^h)   


Wii-rlii..;..     1  \ri.  I.v 
Dance, Tadoi  ;    W  > 
>I07S  Tief    Im     U.diiii.  r»  .1.1  1 

Orch  

Dcr  jBKcr  Ai.-   I.u.|.i  .1. 
IS09G  Elhi  (Bolero  i  L...,n  . i   1  L  i. 
Tenor  wilh  i>rUi., 

Jo^e  Mot 

El  Asesino  (Caneion  Yiicar. 
D.) — Tenor  wilh  Orrh., 


150-M  Jamhicd     Bln..-.^     l^.'.n.!      ■  1..^  > 

DanciiiK  .Sunny   I  l.iy 

llo^i!oo^^.     Mini'"     (1  lay  Wi.  di.K  ■ 

Dancinn   Si'nny 

1SU75  The    Dyintt    Gitl's    MessaKe— Vi>i. 

Where    la   My    Boy    ToniBhl  i 

and  Guitar   

15071,  From  Jerusalem  10  Jericho- V'n 

All-GoHungry  Haah  llovi-c— Vm 

I51I?J  Manhntian  (from  "Gairick  Gai 
■■S.-nliiii.-nlal  M."  (H^i"  U.iil^ 
for  Dancing  . 


.  .(..Latlie  Oaks 
'.Cliarlic  Oaks 

Hughes 

,  I  -Voice 

I      I,.  IIuRhes 
.  ii.ir  wilh 
^,..,,11  Lebedefl 
l.iiulLche- 

.aron  Lehedeff 

k'lis/.  Wronski 


I  \ 


A  Lovable  Baby  (Irom  "Gci 
ali")    (De  Sylva-llen.lcr-i.n' 


(or  D.incing   

Uui4  The  Girl  1  Left  Behind  Me — Vin...-. 
Guilar.  .  .Uncle  Dave  hLicon  and 
Down  in  Arkansas — Vocal  Duel  wilh 
Uncle  Dnvc  Macon  and  J 


2SSS 
3SS6 

.1SS7  ; 
1 


Domino  Records 

DANCE  RECORDS  , 
1  Because  o£  You— l-oK-iroi ..  Hollywood  Dance  Orch. 
Wairil    It's   Moonlighl— Foj^trol 

Moulin  Rouge  Orcli. 
I  Manhallaii    (from    '•Garriek    Gailies")  — Fox-trot 

Imperial  Dance  Orch. 
1    Want  a  Lovable  Baby   (from   "Scandnla  ot 

l„j^-,_l.,„.(ro1   Ini|ir"-'  "  

Kinkv  Kid's  r.nr.ul.-  -F...  lrnl.l„i,>.T 
Ticktin'  To.s-  -l■..^  ir..i.  II..II.U,. 
On  a  Nighi  l,il.<    1  In      I  ■■■■  " 


c  Orch. 
■  Orch. 
i  Orch. 


My 


FUDJlt.   l'l-,Utii|iV    HAMI)  KFO'KUS 
1  1    .Mi5.s   My    Swi^s— Vocal    Vhoru^  1 

pitlds   Eddie  Pcabody 

Cecilia— Vocal  (Tiorus  by  Anliur  Fields,  _ 

Eddie  Pcabody 

•  'loulhern  Medley— Baniii  Solo  Eddie  Pcabody 

Did  Timer's  Mi-dtey— llaiiio  Solo  Eddie  I'ealiody 

VOCAL  RECORDS 
■  Itrvaii  B.li.-iea  m  1 1  .avcn  — Harilone  Solo,  Orch. 

Acc   Arlhur  Field? 

While  Ibc  World  Goes  RollinK  By— Tenor .  S„|„, 


Orch.  Acc. 


 Uillv  Biirioii 

!  Oh"SayrCan  "l  See  You  Tonight— Male  Dnel, 

Piano  Acc  Han- Joi'i'.- 


l.'jl  ily.in 


350.1  I   WunJcr  If  We'll  E 
Solo,  Orch.  Acc.  ... 
I'm  Knee  Deep  in  Daisi. 


-Baiil 


A^':iii.-T.:noi 
...Sidney  Mile 
inc  Solo,  Orch. 
.  .Arlliu 


cssec^'Toolcra 

■.s«c  Toolers 
.r  Danc- 
Jully  Miners 


JSf,5  The    i-iniiloin.-    Ev|ir.— T.-nor    Solo  Noveliy 

,\cc   Vernon  Dniharl 

Many    M.-.r.i    S  .  >'  Tenor  Solo.  Noveliy 

Acc   Vernon  Dalliarl 

HL'l"  il  i  n       'I  !■      I'  'I-IN  RECORD 
0I4J  June    llr-.iiil.'    n.,     I;..  .  -.   -Violin    Solo,  Piano 

Acc   RudolT-h  Polk 

Gypsy    Love    SoiiK— Violin    Solo,    Piano  Acc, 

Rudolph  Polk 

HAWAIIAN  RECORD 
Colondrina— Duct    wilh    Hawaiinii_  Gnilai 


OH'I  t. 

Drowsy    Walers — Dui 


H:1V 


Giiilars, 
Ferera-Poaluki 


Regal  Records 


1    \V..nl    a  LovabI 
IWS")-Fox-lroi 
Manliallan  (from 


'Garni 


.)rch. 


James")— I-osirot, 
Imijerial  Dance  Orch. 
9B8S  Becaiifc  of  Yon— Fox-Irol. .  .Hollywood  Dance  Orch. 
If  Yon  Hailn't  Gone  Away— i-o\  irol. 

Moulin  Rouge  Orch, 

9S8f.  Somrdme- Wall2   Conlinental  Dance  Orch. 

A  Perfect  Kiss— Walti  Hollywood  Dance  Orch, 

Loud  Siicakin'  I'aiia — Fox-liol ,  ,  -  Moulin  Hoiiec  Orcli. 
I'm  Gonna  CharleMon  Back  to  Charleston- toic- 
irol   Missouri  JazE  Band 

9888  So  Thai's  ihc   Kind  of  u  Girl  You   Are— Fox- 

Irol   Moulin  Roofc  Orcli. 

Wait'll  Ifa  Moonliglil— Eos-trot, Moulin  Roukc  Orch. 

9889  Pretty  Puppy— Fox.trol   .Missouri  J.-.11  Band 

My   Own— I-ov-lrol   Hollywood  Orch. 

EDDIE  I'EAHODY  BANJO  RECOKDS 

9890  Ceiilin — Vocal    t  iK.riis    by    Arlhur  Fields. 

Eddie  Feaboily 
I  Mi.'is  Mv  ,Swi-^— Vocal  Chorus  by  Arthur  Fields. 

Eddie  Pcabody 

9S91  Southern  M-  .!l.  v    II  .ui..  S"l.)  Eddie  Pcabody 

Old  Tim.  r.  M.  M.  >     ]•■          solo  Eddie  Pcabody 

\  1  ■!  \l    !.■  I  I  I  luns 

0881  Bryan  Ihli.i  .I  m  II   ll,iri(onc  Solo,  Orch. 

Ac,    .   .   Arlhur  Fields 

Wliil,.  ll,.    l.'  .llM.c  11^    ■Tnior  Solo, 

<  ii,  I.  .  .  .Billy  llurton 

Hare.Joncs 

Ml.  ^.1.  •   I        1  i  ,  ni.-lit     Male  Duel, 

l'i:<i.<.    A,c  l/.-ire.Jone,. 

9ayj  1   Wonder  It    We'll  Ever  Meel  Again— Tenor 

Soto,  Orch,  Acc  Sidney  Mitchell 

I'm  Knee  Deei.  in  Diiisic.'s— liarilone  Solo,  Orch, 


^Hall-Ryan 
riion  Dalharl 


■  Roses— Violin  Solo, 


Lincoln  Records 

DANCE  RECORDS 
I'rivniet's  Song— W;tlli. ..  Lincoln  Dance 

-ii  k  — l-'o\-lrol   Lincoln  Dance 

.  iVnii,  Alay.  Yni.l)— Fo»,iroi, 

llalc'i  Dance 
11  ,l.v  Look,*  l-ik.-  Me— FoN-trot, 


I  .  ■      llaiice  Orcb. 

M,,  MO— 

<,ii  U'drl  aiid  His  Orch, 
-Foxtrot, 

ni  Laiiin's  D.ince  Orch. 

an  Loan  and  His  Orch. 

ill  Loan  and  His  Occh. 
iiiKhl?— Fox.lrol. 

University  Sextelle 


I  Wanna  See  a  l.itllr  More  (Of  What  1  Saw  in 

Arkansas)— Fox-lrol   University  Se\ 

VOCAL  RECORDS 
:  <,..,„..tMTiv',  Wroin.  (How  Can  You  Mk  Me  to 
Vocal  Trio,   wilh  Piano  Accomn,, 

The  California  Siin  Kist  Svucn: 
I  „ll,,.i.,h.  -  nuarlel, Blues,  with  Ukc. 


The  Blui 


l)ai 


IS- Vocal 

,„i|,   Gloria  Gecr 

I'm  Gonna   Let  the  Bumble  Bee  Uc — Comedy 
Sonn   wilb  Uhe..,,Ukulele  Bailey  (Webb  Hahncl 
1  Sicniiin'  ill  Sdoiciy— Guarict-niucs,  wilh  Ukc. 

The  Pine  Dnndie? 
Who  Is  lb,.   (111.     IIm'   VonVc  Fooling  Now?— 
Ino,  ^M1l,  1..  ...     ■  1       [j^  Sun-Kisl  Svncoi.alor.H 
V  I  \Mi  \i-|.   l;K  1  iRDS 
q  y  i|    lor^kin    i;..n     \.  Lr„  ^i.irilual;  Male  Quar- 
tet -,Thc  Universitv  Singer^ 

Co  Down,  M.J^t< — Negro  Spiritual;  Male  Ouar- 
w,   The  University  Singers 


Banner  Records 

DANCE  RECORDS 
1563  Because  of  You— I-'05S-lrcl. . Hollywood  Dance  Orch. 
Wail'll    Il's  Moonlight— Fox-tiol, 

Moulin  Rouge  Orch. 
I5S5  Maiilialtaii  (from  "Carrick  Gaieties'  >— Fox  irot. 

Imperial  Dance  Orch. 
I    WanI    a    Lovable    D.iby    (from    "Scandals  of 

[925") — Fox-froi   Imperial   Dance  Oreh. 

ISS^  Kinky  Kid's  I'aradc-Fox-trui , Imperial  Dance  Orch. 
Ticklin-  Toc^-Fox.trot  Ilullyiv„„d    Dance  Orch. 

1589  On  a  Nit;hl  Like  Tlii^- F.,-  Uoi .  .Smi   L-iiiin's  Orch. 

"  o„h. 

lSM(i  So  I'hal's  lliL-  Kind  i,f  :i  (IitI  \^;u  .\ r.:- - |...\  Irol, 

Miiuliii  Roniie  Orch. 
Ijiml    .spi.il-ni      I  ..11,1  "^'"'.Moiiiiii  Kuuge  Orch. 

1582  I  Wonder  If  Wl-'I1  Ever  Meet  AK,iiN— Fi>x-lrot. 

Sam  T.«iitin's  Orch. 

June  Time  —  Fo.x.lrot  Hollywood  Dance  Orch. 

1588  Pretty  Puppy— Fox  trot  Missouri  Jai,7  Hand 

My  Own— Fox-lrol   Hollywood  Orcb. 

1587  Sometime— Walti  Continental   Dance  Orch. 

A  Pcrftii   Ki-s-  Wnli/  .  ,.  .Continental  Dance  Orch. 
EDI'II'   I'lM'.iHi'i    llANJO  RECORDS 

1590  I    Ml--    M.  Chorus   bv  Arthur 

Field-   Eddie  I'eabody 

Cccilni- -\ ■■■  .,1   I  ],...,,    I,,-    Arthur  Fields. 

Eddie  Pe.ibody 

2117  Southern  Medley— Banjo  Solo  Eddie  I'eabody 

Old  Timer's  Medley— Oanjo  Solo. ...  Eddie  Pcabody 
VOCAL  RECORDS 
1581  Bryan  Believed  in  Heaven- Baritone  Solo.  Orch. 

Acc   Arthur  Fieldi 

While  the  World  Goes  Rolling  By— Tenor  Solo, 
Orch.  Acc  Billy  Burton 

1592  Oh  Sayl  C.in  I  See  You  To-uighi- Male  Duel, 

Piano  Acc  Hare-Jones 

1  Miss  My  Swiss — Male  Duel,  Piano  Acc. 

Hare-Jones 

1591  I'm  Tired  of  Everything  But  Y''ou— Male  Duet, 

Piano  Acc.  Hall-Ryan 

Happy  Go-Lticky  D.iys — Male  Duet,  Piano  Acc, 

Hall-Ryan 

1593  I   Wonder  If  We'll  Ever  hfeet  Again— Tenor 

Solo.  Orch.  Acc  ..Sidney  Mitchell 

I'm  Knee  Deep  in  Daisies- Baritone  Solo,  Orch. 

Acc  Arlhur  Fields 

159-1  Tbe    Lightning  Express— Tenor   Solo.  Novelty 

Acc  Vernon  Dalharl 

Many.    Many   Vc.irs  Ago — Tenor   Solo,  Novelty 

Acc  Vernon  Dalhart 

RUDOLPH  POLK  VIOLIN  RECORD 
2119  June    Brought    the    Roses— Violin   Solo.  Piano 

.  Acc  Rudolph  Polk 

Gvii'v  Love  Sonc — Violin  Solo.  Piano  Acc. 

Rudolph  Polk 

HAWAIIAN  RECORD 
21  IS  La    Goloniiriii.i— Duel    with    Hawaiian  Guitars, 

Fcrcra-Poaluki 
Drowsy   Waters— Duet    with   H.iwaiian^  Guit.i^s,  ^ 


Cameo  Records 

DANCE  RECORDS 
,7  The  Prisoner's  Song— Wallt. 

Paul  Vail  Loan  and  His  Orch. 
Dream  Pal — Fox. trot   ...Boh  Haring  and  His  Orch. 

8  I'm   Tired   of   Everythinc   Bui   You— Fox  lrot, 

wilh  Vocal  Refr.iiii  Bob  Haring  and  His  Orch. 

Normandy— Fox-lrol,  with  Vocal  Refrain. 

Hob  Haring  and  His  Oreh. 

9  1  Mi£,s  My  Swis.s  (My  Swiss  Miss  Misses  Me) 

—Walk  Around.  One-step,  or  Fox-ltoi, 

Lou  Gold  and  His  Orch- 

Friti  Is  on  Ihc  Fritz- Fox.t rot  Di.xie  Daisie.'i 

u  By  Ihc  Light  of  the  Stars — Fox-lrot. 

Broadway  Broadcasters 
Tin;  Baby  Looks  Like  Me— Fo.x-trot, 

Lou  Gold  and  His  Orcb. 
I   Alone  at  LaSI— Fox-lrol .. P.  Van  Loan  an<l  His  Orch. 

Lillian— Fox. Irol   ..Cameo  Dance  Orch. 

Z  Oh,  Sayl  Can  I  Sec  Yon  To-night— Fox-trot, 

Varsity  Eight 
I  Wanna  Sec  a  LiUle  More  (Of  What  1  Saw  in 

Arkansas)— FoK-lrot   Varsity  Eighl 

i  Silver  Head— Fox-trot,  with  Voenl  Refrain, 

Bob  Haring  and  His  Orch. 

The  Co- Ed —Fox-lrot   Disie  Daisies 

i|  Breeiin'  Alonu  (To  Georgia) — Fox-trot, 

Broadway  llroadcaslcrs 

Row,  Row.  Ro,siel— Fox-lrol  Varsily  Eight 

5  Just  a  Little  Drink— Fox- trot, 

Broadway  11  ro.id  casters 
Sace  Your  Sorrow  (For  To-morrow) — Fox-trot. 

Paul  Van  Loan  and  His  Orch- 
9  Soiiya  (Y'up.  Alay.  Yupl)— Fox-lrot, 

Bob  Haring  and  His  Orch. 
Rose  of  Sainl  Mary's— Fox-trol. 

Paul  Van  Loon  and  His  Orch. 
VOCAL  RECORDS 
fi  Lei  Me  Linger  Longer  in  Your  Arms — V0c.1l. 

*s-ith  Uke   Gloria  Geer 

It  Von  Can  Love  Every  Night  Like  Vou  Do 

on  Sunday — Vocal,  wilh  Uke   Gloria  Geer 

7  I   Had  Someone  Else  Before  I   Had  Vou  (And 
I'll    Have    Someone    After    You're    Gone)  — 

Vocal  Blues   Lucille  Hegamin 

My  Sugar— Vocal  Blues   Lucille  Hegamin 

High  Tone  Mama  of  Mine— Duct,  with  Uke. 

Sail-Pepper 

When   a    Blonde  Makes  Up  Her   Mind— Tenor, 

with  Ukc  Ukulele  Bailev  (Webb  Hahne) 

SfANDARD  RECORDS 
0  Roll.  Jordan,  Roll— Negro  Spiritual;  Male  Qua 


Go  Do\ 


.  Most 


.  .The  Univer.sily  Singer 
—Negro  Spiriliial;  Male  Quar- 
 The  University  Singer 


U.  S.  Music  Co. 


WORD  ROLLS 

Title 

Old  Favorite;  L  "Under  ihe  Bamboo  Ii 
Fox.lrol  Medley   

Silver  Head— Fox-trot   

Dark  Hawaiian  Eycs—Fox-trol   

Wail'll    It's  Moonlight- Fox-lrol  

In  the  Shade  of  Ihe  Alamo— Fo\-l rot. . . 

Want   a    Little    Lovin'— Fox-lrol  

What  a  Smile  Can  Do— Fox  Irot  

I  Wonder  If  We'll  Ever  Meet  Again— Ft 

Take  'Em  to  the  Door  (Thai's  All  Th. 
Ain't  No  More)- Bliic«  

Sometime- Fox-trot   

I  MiAS  My  Swiss  (from  "Chauve  Soun 


Played  hy 
ee,"  2.  "Ida" 

 Lee  Sims 

 Jack  Pierce 

 Carl  Obcr 

..Robert  Billings 

 Car]  Obcr 

..Robert  Billlnes 

 Lee  Sims 

x-trot.Jack  Pierce 

re  Is,  There 
 Cal  Welch 

 Lee  Sims 

i")— Fox-lrot. 

Cal  Welch 


See'tembek  is.  1925 


225 


Hill 


Garlaiid  .if  t .].,   t  „  i  ,  ,i    r.         u  .n. 

When  You  i  M.     \\  ,i. 

A  Kiss  ill  II...-  .\l.,.nrlu;l,l  <.ir;m        .aniu-- )  -  -|-...-ir.4. 

Tlic  Kinky  Kids  I'arade— Fnx-lr^t   i  r",''. 

I'm  Knee  Deep  in  Daisies  (And  Head        ■    ■!  ■ 

Love)— Fox-lrol    i  .  .    ■■■  ■ 

If  You  Were  ibe  Only  Girl— Fos-trol   K..i..  n  n.  . 

Ohl  Boy,  What  a  Girl— Fox-lrot  ^  arl  <  lt„ - 

Stiilimtnia!  M«  (from  "Gaiclres")— Fox-lrol . . . Jatk  I'lerct: 

Lonesome   Kolicrl  UilliiiBS 

Melancholy  Loii— Fox-trot   lack  Pierce 

SleeuiiiK  Beauty's  Wedding— Fox- trot  Jack  Pierce 

Foot-Loose — Fox-trot   '.  Cal  Welch 

Normandy— Fox-trot   Koliert  IlilliiifS 

Mamie— Fox-lrot   Robert  Billinss 

Save  Your  Sorrow  (For  To-morrow) — Fox-lrot.  .Lee  Sims 
Brown  Eyes— Wliy  Ar«  Voi,  Uliiu  ?— Fox-Irol . . . .  Lee  Sims 

You  Golla  Kun^-.    fiin,-  -F..^-rr..l   Lee  Sims 

Rrt.ri  !;>.!  I  -     Ml  v|i  (INLY 

Air  Mail-  .M  ,  .  W.  Wirt  Park; 

Graj  Mam-  U  ■ ,  [■!'-.,      ,:.  i ,', 'i'.!'i-h^ 

Aroma    Tropi'-.l     I'..  I..),  ,,...,    11..    J.  Garua)— 

Spanish. 

La  Provinciana— Tango  (Romcro-JoveB>— Spaiiisli. 
Una  Mas— T^uiBO  Cancion  (Viersol-Joves)— Siianish. 

L  ".\ni   H:iril,:ulii,"  2  "Darbiniiiku  Matsclicte— Lilhiianian. 

ROLLS— MUSIC  ONLY 
I  \         1    (LniBL  Tulela)— llalian. 

i.'  I  i.Ji    I  -iL- .--Pollta  (Will  Baluta)— Polish. 

1  I'.M],.  .\ll.uri--M.u~urka  (Alfred  Loiieo)— Ilalian, 
Sli/,v.o:^tlla  Pulka  (Marco  LonKo)--Italian. 

DUO- ART 

(These  Rolls  for  Slandardiied  ReproducinR  Tracker  R.ir) 
INSTRUMENTAL  ROLLS— MUSIC  ONLY 
Tilk  Composer  Played  l.y 

lladner  Mad'ln— Viennese  Wallz  McNair  lUgenfritz 

Zei>hyrs— Valse  GraccousL-  McNair  Illgenfriiz 

Study  on  the  Minute  Walli  (Pr.  Giopin), 

McNair  IllBenfrltz 
LIBRARY  EDITION— WORD  ROLLS 

Roainiu'  in  the  Gloamin' — Scotch  Song  Robert  BilUtiiis 

She  la  Ma  Daisy— Scotch  Soug  Robert  BilliuE-'' 

Blue  Dells  of  Scotland- Scotch  Soni;  Robert  Billings 

Campbells  Are  Coming — Scolch  Song  Robert  Billinss 

It's  Nice  to  Get  Up  in  Hit  Mornin'  (Bui  It's  Nicer  to 
Lie  in  Bed)— Scotch  Song  (Lee-Friedman). 

Roger  Le  Mar 
When  I  Dream  of  Old  Erin— Ballad  (Lee-Friedman). 

Roger  Le  Mar 

Auld  IJing  Syne— Scolch  Song  Robert  Billiiigi 

LIBRARY  EDITION— -MUSIC  ONLY 
Melodie,  Op.  3.  No,  3  (S.  Racbmaninolf) .  Waller  Fifielski 

New  Model  Speakers  Added 
to  Hamburg  Bros.  Line 

PiTTSiiLiRCH,  Pa.,  SeiitembcT  8.  —  Hamburg 
Bros,,  of  tliis  city.  mamifacUircrs  of  Pennsyl- 
vania loud  speakers  and  licad  sels,  liave  aiig- 
nn;iiled  tlieir  line  with  two  addilioiial  models 
of  loud  speakers.  'J'lie  first  is  known  as  the 
Pennsylvania  Mantelpiece  speaker  and  the  sec- 
ond, the  Pennsylvania  Deluxe  speaker.  The 
casing  of  each  speaker  constitutes  an  attractive 
piece  of  wood-work  and  both  have  fioating 
wooden  sound  chambers  with  adjustable  units. 
As  the  season  advances  Hamburg  Bros,  report 
a  steady  increase  of  orders  from  established 
dealers  and  a  large  miinber  of  new  dealers  tak- 
ing on  tlic  line  for  the  Fall  season. 

New  Junius  Hart  Go.  Branch 

Nkw  Oki.eans,  La,,  Si:;ptcnil>er  8. — The  Junius 
Hart  Piano  Co.,  Southern  distributor  for  the 
W.  W.  Kimball  Co..  piano  and  talking  ma- 
chine manufacturer,  opened  a  branch  in  Boga- 
lusa,  La..  August  15.  The  concern  will  retail 
the  entire  line  of  Kimball  instruments.  The 
location  chosen  for  the  branch  is  the  Wein- 
stein  Building.    A.  J.  Rogers  is  manager. 

The  Hart  Co.  is  one  of  the  leading  New  Or- 
leans music  houses  with  a  modern  four-story 
building,  special  display  rooms  and  a  complete 
rebuilding  and  repair  department.  Kimball  in- 
struments and  service  are  enjoying  enviable 
popularity  both  in  New  Orleans  and  out  in  the 
State,  which  fact,  coupled  with  the  healthy 
business  conditions,  good  crops  and  general 
prosperity,   indicates  expansion, 

Dan  De  Foldes  Is  Off 

to  Europe  on  Vacation 

Daniel  De  Foldes.  foreign  lanfjuage  record 
sales  manager  of  the  Colimibia  Phonograph 
Co.,  Inc.,  recently  left  for  a  vacation  in  Europe, 
He  plans  to  visit  France,  Germany,  Austria, 
Italy,  and  Switzerland.  While  his  trip  is  not 
for  business  purposes,  we  know  that  Mr.  Dc 
Foldes  will  seek  "atmosphere"  for  future  Co- 
lumbia foreign  language  records. 
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CORRESPONDENCE  FROM  LEADING  CITIES 

Milwaukee,  74 — Cleveland.  82 — Cincinnati,  94 — Indianapolis,  98 — San  Francisco.  102 
— Richmond.  104 — Buffalo.  106 — Toledo,  110 — Pittsburgh.  114 — Baltimore,  124 — 
Chicago.  131-154 — Boston.  159-162 — Detroit,  176 — Minneapolis  and  St.  Paul,  178 
—Akron-Canton,  I  78— Canada,  I  80— Salt  Lake  City,  I  82— St.  Louis,  I  84— Philadel- 
phia,  195-197.— News  From  The  World's  European  Office.  217-219. 


Acme  "B"  Makes  Bow 

Cleveland,  0.,  September  8.  —  The  Acme 
Electric  &  Mfg.  Co..  of  this  city,  manufacturer 
of  battery  chargers,  has  just  placed  on  the 
market  a  new  product  known  as  the  Acme  "B" 
power  supply  unit  which  eliminates  the  use  of 
"B"  batteries.  The  supply  unit  will  serve  any 
set  of  eight  tubes  or  less  and  is  attached  to  ilic 
electric  liyht  circuit. 
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THE  CAROLEAN 
Amcritan  Black  Walnut  conirMl* 
wilh  rich  black  cbonj'  Applique. 
Door*  of  Beryl  Walnui  with  Mar- 
qiiclrie  imncli  •>(  )ioxwond  ebony  arul 
HitJlcliacIt  walnm.  3*«  in-  hlfh, 
*3H  in.  wi'k.  3*  in.  JiJep,  Eleclnc, 
Uniihle  rcionatoTB-  Allitiini. 


The  Master  Phonograph 

The  most  perfect  music-reproducing  instrument 

When  buyers  of  phonographs 
are  discriminating 

Merchants  who  are  selling  The  Cheney  are  dis- 
covering in  the  present  highly  competitive  market 
that  The  Cheney  possesses  outstanding  selling  ad- 
vantages. 

Its  superior  tone  quality  is  acknowledged.  A 
wide  range  of  beautiful  cabinets  meets  any  require- 
ment. Its  selling  points  can  be  duplicated  by  no 
other  phonograph. 

CHENEY  TALKING  MACHINE  COMPANY  -  CHICAGO 
Made  complele  in  our  own  factories  of  Grand  Ratiids,  MicHian 


THOMAS  A.  EDISON,  INC. 

Musical  Phonograph  Division 

Announces 

STABILITY 

We  are  glad  to  be  able  to  announce: 


1. 


That  there  will -be  no  change  this  year 
in  the  list  prices  of  Edison  Disc  Phono- 
graphs or  Records. 

2 That  there  will  be  no  change  this  year 
•    in  this  Company's  policy  in  regard  to 
discounts. 

3 That  we  do  NOT  contemplate  entering 
♦   the  radio  field. 


These  decisions  hax>e  been  reached  after 
carefully  considering  the  best  interests 
of  all.  They  are  firuxl — and  you  are 
safe  in  planning  for  your  Fall  business 
accordingly. 


Jobbers  of  the  New  Edisoiif  Edison  Records,  the  Edison 
Diamond  Amberola  and  Blue  Amberol  Records 


CAI.1VORNIA 
San    Franclaco— B<U«on  Phono^raphf, 


OOX.OBADO 

Dciiiver— EdIwD  PhonosT«j>h  Dlitf1but< 
Inr  Co. 


MlSSOCItl 
Kaiims  Clt}"-Sdt»>n  Plionognpb  DIs- 

trlbutlne  Co. 
St.  LquIs— Sllveraton«  Uudfi  Oo. 


RBODB  ISLAND 

Providence — J,    A,    Foster  Co.  (Am- 
berola only). 


LOt'lSIAHA 
New    Orioant— DtemoBd    Uoslo  Co., 

iDC. 

MAHSACnVSRTXe 

Bo«tan — P«nlci>-Elli>nborffor  Go. 

Ivfsr  Johaaon  Spotttnc  Goods  Co. 
(AJOiberolK  onlyl. 


iag  Co. 

NEW  YOBK 

Albany— American  Fbonocriiiih  Co. 

New  York  City— J.  F.  Blitukmon  * 
Sob  (Amberola  only). 

6)rrnoiiB(! — W.  D.  Androvrs  Co.  (Am- 
berola only). 

onio 

Cleveland— Tbe  Plionoeraph  Co. 

PBN.NSVt.TANIA 
Phlladelphln — Qlrard  Pbonograph  Co. 
Plttabureb—Buehn  PhoroCT^ph  Co. 
Winiomsport— W.  A.  Myers. 


C.\NADA 

St.  John— W.  H,  Thome  &  Co..  Ltd. 
ToroDio— R.  S.  Williams  &  Sods  Co., 
Ltd. 

VoJicouver— Kent  Piano  Co..  Ltd. 
Winni^ee— R.  S.  WlUlams  &  Sons  Co,, 

BabsoD  Bros.  (Amberola  only). 


VOU  XXL  NO.  1* 


^  K3^or dealers^ 
■wJfyolesalers' 
pmani^ehum 
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''Again  Creating  Musical  History'' 
The  Brunswick  Panatrope 
and 

The  Brunswick  Panatrope  and  Radiola 

Brunswick  Phonographs 
Brunswick  Radiolas 
Brunswick  Records 


^he  Sign  ofSMusical  (Prestige 


PHONOGRAPHS    •    RECORDS   •  RADIOLAS 


j.B.c.Co.  198S 


w.ri:,   N.   v..  und-i  Ih;  act  of  CflDBreM  of  Mirci  3,  l$79. 
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Sonora  deLuxe  Speaker 
$30 

Sonora  Standard  Speaker, 
slightly  smaller^  equipped 
with  adjustable  tlectro-mag- 
nttic  unit  -----  $io 


"How  do  you  suppose  Bill 
can  afford  to  decorate  his 
entire  store  and  losiaJI  new 
show  windows?",  askcdjim 
Minis  of  a  fellow  Rotarian. 
"And,  he  placed  an  order 
wich  rac  for  a  new  delivery 
iruck  Eoo",  chimed  in  the 
auioniutivc  member  of  the 
organii'.alion. 

"Weir",  said  Jack  Don- 
ncilv,  of  the  Journal,  "if  he 
^fvnlis  money  ic  is  a  sure 
sigti  Ik's  making  it,  for  Bill 
is  tine  of  the  most  sober, 
scnsiblc-niindcdfcllows  I  do 
business  with,  and  speaking 
about  dnin,;;  hiiMnL-ss.  he  just 
signed  .1  V  ■  ■  '  I""-'  L  iiiicracC 
with  uur  I  ,ui>l  why 
here  comes  Bill  iidw.  Let's 
wring  the  truth  from  him. 
Say,  Bill,  you  old  soii-of- 
a-gua,  how  come  all  the 
sudden  prosperity?"  "Well, 
frankly,  I  learned  the 
secret  for  selling  radios. 
Now  \vc  demonstrate  wirh  a 
Soiiorii  Sj-K:.ik(.T  a  Speaker 
ih.a  iinn,-,N,  ,  [In-  loMcqual- 
in  itt  v'.Li-.  i.iJiM,  i(  seems 

in  .Jliiui  c.Lcli  pro'.|x.-cc  into 
I  (  u'>  h.iser- naturally  I  sell 
iiiou  r.uiios.  Then  too,  I'm 
pl.iynig  safe.  I  am  featuring 
only  tines  that  enjoy  the 
consumers*  confidence— that 
rcilU  hiiiKI  |M-cscigc  for  mc 
.hilI  ih-tf  li.i'.c  a  racrchan- 
diMiiq  pulnv  chat  iasurcb 
Illy  pri,)(its. " 


For  volume  business 

^  at  insured  profits  ^ 

THE  market  for  Sonora  Speakers  is  a  tremendous 
one.  In  addition  to  the  millions  of  radio  sets 
that  will  be  sold  this  year,  everyone  who  purchased 
a  radio  set  last  year  or  the  year  before,  is  a  prospect 
—  for  Sonora  advertising  is  educating  the  four 
million  present  owners  of  radio  that  the  Sonora 
Speaker  will  improve  the  tone  quality  of  the 
radio  sets  they  now  own. 

Tone  quality  is  the  dominant  factor  in  radio  this 
season.  The  keynote  of  all  Sonora  advertising  for 

SSBS  F^  Radio  Speaker 

is  Tone  Quality  — for  after  all,  who  is  in  a  better 
position  to  dominate  the  tone  quality  field  than 
Sonora,  whose  name  has  been  synonymous  with 
tone  quality  in  the  minds  of  music  lovers  during 
this  last  decade. 

The  dealer  who  sells  Sonora  merchandise  builds 
prestige  and  permanent  profits.  The  Sonora  mer- 
chandising policy  protects  the  dealer  always.  It  is 
one  of  the  few  radio  lines  that  did  not  subject  its 
dealers  to  "after  season  losses".  The  Sonora  radio 
franchise  is  a  most  valuable  one  for  it  means  in- 
sured profits  for  the  dealer.  It  has  demonstrated 
its  worth. 
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Blackman  Co.  Appointed 
DeForest  Radio  Distributor 

Prominent  New  York  Wholesaler  Is  One  of  the 
Oldest  Distributors  of  Victor  Co.'s  Products— 
J.  N.  Blackman  Discusses  Trade  Outlook 

The  Blackman  Talking  Maciiinc  Co.,  one  of 
l!ie  oldest  distributors  of  the  Victor  Talking 
Macliine  Co.'s  products,  lias  been  appointed  dis- 
tributor for  the  DeForest  Radio  Co.  The  selec- 
tion of  the  DeForest  products  was  made  after 
considering  numerous  nationally  known  lines. 

J.  N,  Blackman,  president  of  the  Blackman 
Talking  Macliine  Co..  in  aiinouncing  his  firm's 
activities  in  behalf  of  the  DeForest  products 
remarked  as  follows: 

"The  year  1925-26  should  see  an  elimination 
of  cliaotic  trade  conditions  and  a  decided  move 
towards  stabilination.  We  have  selected  DeFor- 
est because  of  its  conservative,  sane  merchan- 
dising plan.  Also,  the  sound  patent  situation 
and  the  competent  research  organi/.atioii,  as 
well  as  ample  financing  arrnnRements  making 
for  permanency,  appeal  to  us." 


Price  Twenty-five  Cents 


Hiarmony  Music  Shop  Opened 

Brikkpokt,  Conn.,  October  7. — The  Harniruiy 
Music  Shop,  2924  Fairfield  avenue,  was  opened 
Saturday,  October  3,  under  the  able  guidance 
of  Eddie  Krulokoski,  who  also  owns  the  E.  K. 
Music  Shop,  933  East  Main  street,  Bridgeport. 
A  complete  line  of  Columbia  phonographs,  Co- 
lumbia and  Harmony  records,  together  with 
musical  instruments,  sheet  music  and  pianos 
is  handled. 


H.  B.  Foster  Is  Ferryman 

Co.'s  General  Sales  Mgr. 

Brings  to  New  Post  a  Thorough  Knowledge  of 
Conditions  in  Phonograph  and  Electrical  In- 
dustries— New  York  Offices  Opened 


H.  B.  Foster,  who  was  associalcd  with  prom- 
inent manufacturers  in  llie  phonograph  industry 
for  a  number  of  years,  has  btcn  appointed  gen- 
eral sales  manager  of  tlie  Fciryman  Electric 
Co.,  recently  formed  to  nianiifaclun-  I'erryiiiiin 
vacuum  tubes.  Geo.  H,  Pcrr.viri;m,  fi)rm'Mly  as- 
sociated with  tile  Wusfeni  Fkcmi;  Lu.,  Wcs- 


Buffalo  T.  M.  Go.  Now 

Distributing  Federal  Line 

Federal  Radio  Mfg.  Corp.  Has  Been  Appointed 
Exclusive  Wholesaler  in  Western  New  York 
and  Part  of  Pennsylvania  Territory 

BuFFAi^,  N.  Y..  October  8.— The  Buffalo  Talk- 
ing Machine  Co.,  Buffalo  jobber,  has  been  ap- 
pointed by  the  Federal  Radio  Mfg.  Corp.  exclu- 
sive distributor  for  the  new  Ortho-Sonic  radio 
receiving  set.  made  by  tlic  Federal  Co.  The 
jobber  will  have  a  territory  covering  all  of  west- 
ern New  York  and  northwestern  Pennsylvania. 
The  new  plan  of  the  Federal  Co.  in  appointing 
an  e.vclusivc  jobber  for  this  territory  is  pleasing 
news  to  the  retail  trade,  in  that  it  eliminates 
confusion,  assures  quick  service,  and  offers 
dealer  protection. 

The  new  line  has  met  with  the  approval  of 
dealers  who  have  visited  the  sample  rooms  of 
the  Buffalo  Talking  Macliine  Co.  The  sets  are 
pleasing  in  appearance,  and  the  prices,  ranging 
from  $75  to  $350,  give  wide  selection  for  the 
established  consumer  trade. 

The  sets  operate  either  on  dry  cell  or  storage 
batteries.  On  display  in  the  showrooms  of  the 
company  are  sets  with  built-in  speakers  and 
battery  compartments,  loop  or  aerial  reception, 
as  well  as  the  latest  designs  in  cabinets. 

The  jobber  is  offering  protection  to  Federal 
dealers  against  unfair  competition  by  appointing 
its  dealers  in  certain  districts,  and  not  allowing 
other  Federal  accounts  within  a  certain  radius. 
The  Federal  Co.  maintains  a  sales  and  service 
list  of  authorized  dealers,  and  this  is  supplied  to 
all  dealers,  with  advertising  and  sales  helps. 

The  Buffalo  Talking  Machine  Co.'s  radio  de- 
parlmetit  also  is  exhibiting  a  complete  line  of 
Eveready  and  Pliilco  batteries.  Utah  and  Dicta- 
phone loudspeakers  and  accessories. 


H.  B.  Foster 

linghoasc  Electric  &  Mfg.  Co..  and  the  Connc- 
way  Laboratories,  is  trc-asiiier  and  genera!  man- 
ager of  the  company. 

Mr.  Foster  needs  no  introduction  to  the  talk- 
ing machine  dealers  throughout  the  country, 
for  he  was  associated  for  several  years  with 
Harper  Bros,  in  the  introduction  of  Bubble 
Books,  and  was  also  general  manager  of  the 
Diamond  Products  Corp.  Prior  to  entering  llie 
phonograph  industry,  Mr.  Foster  was  associ- 
ated in  an  executive  sales  capacity  with  the  A. 
C.  Gilbert  Co.,  manufacturer  of  electrical  prod- 
ucts, and  he,  therefore,  brings  to  his  new  work 
a  thorough  knowledge  of  conditions  in  the  pho- 
nograph and  electrical  industries. 

The  Ferryman  Electric  Co.  will  make  a  full 
line  of  vacuum  tubes  in  all  types  commonly  used 
for  reception,  and  executive  offices  have  been 
opened  at  33  West  Sixtieth  street.  New  York. 
The  plant  and  laboratories  are  located  in  North 
Bergen,  N.  J,,  and  strong  financial  interests 
sponsoring  the  new  company  have  furnished  an 
equipment  that  provides  for  an  output  of  5.000 
lubes  daily.  The  Ferryman  type  R.  H,  2(11-A 
and  rectifier  tube  have  one  very  inlercsdng . 
departure  from  the  usual  tube  assembly.  The 
filament,  plate  and  grid  are  held  in  permanent 
alignment  at  the  point  of  greatest  efficiency  by 
two  bridges  drilled  to  thousandth?  of  an  inch 
for  accuracy  and  placed  at  the  lop  and  base  of 
the  elements. 

In  announcing  the  company's  sales  plans,  Mr. 
Foster  stated  that  Ferryman  tubes  would  carry 
a  list  price  of  $2.50  and  that  the  company  was 
going  to  market  its  products  through  jobbers, 
carefully  selected,  and  provided  with  ample  ter- 
ritory for  dcvelopmenf. 


"Zenith  Week"  Aroused 

the  Interest  of  the  Trade 

Week  of  October  4  Featured  by  Dealers  as 
Zenith  Week  to  Celebrate  Return  to  United 
States  of  MacMillan  Arctic  Expedition 

The  week  of  October  4  was  celebrated  by 
Zenith  dealers  throughout  the  United  Slates  as 
"Zenith  Week,"  as  it  signalized  the  return  of 
the  MacMillan  Arctic  Expedition  to  the  United 
States,  after  a  period  of  three  months'  explora- 
tion ill  ihc  fro/en  North.  At  the  time  of  the  re- 
turn of  the  "Bowdoin"  and  the  "Peary,"  the 
two  ships  commanded  by  ^^acMi!]an  and  Com- 
mander E.  F.  McDonald,  Jr.,  president  of  the 
Zenith  Radio  Corp..  respectively,  newspapers, 
moving  picture  news  reels  and  periodicals  car- 
ried publicity  on  llie  fortunate  return  of  the  ex- 
plorers. Zenith  dealers  effected  a  strong  lie-up 
with  this  jjublicity  and  the  keen  public  interest 
di-^played,  with  advertising  campaigns,  special 
window  displays  of  Zenith  radio  receiving  sets, 
;ind  an  intensive  direct  by  mail  drive  on  their 
prospect  mailing  list.  An  advertisement,  pre- 
pared especially  for  the  event  by  the  Zenith 
Radio  Corp.,  was  sent  to  all  Zenith  jobbers  and 
dealers  in  order  that  each  might  lie  up  in  ef- 
fictive  fashion  in  his  local  newspaper. 

In  tile  near  future  Commanders  E.  F,  Mc- 
Donald, Jr.,  and  Donald  B,  MacMillan  will  of- 
hcially  open  the  new  Zcnitli  stuilio,  VVJ.AZ,  in 
ihe  Straus  Building,  Chicago,  with  a  reception 
lo  all  jobbers  with  Mr.  McDonald  presiding  as 
liost  at  the  homecoming  event,  and  Dr.  MacMil- 
lan a-i  the  guest  of  honor. 


Stewart" Warner  Radio  Sales 
Managers  Are  Appointed 

George  Armstrong  in  Charge  of  Manhattan 
Division — S.  J.  Levy,  Manager  of  Brooklyn 
Branch — Franklin  M.  White  Comments  on 
Outlook — Production  Facilities  Taxed 

Announcement  was  recently  made  of  the  ap- 
pointment o£  George  Armstrong,  as  sales  man- 
ager of  the  radio  division  of  the  Stewart-War- 
ner Speedometer  Corp.,  in  New  York,  covering 
the  Manhattan  and  Bronx  territory,  and  Sol.  J. 
Levy,  as  sales  manager  of  the  Brooklyn  radio 
division,  covering  Brooklyn.  Long  Island,  Sta- 
ten  Island,  Westchester  and  Rockland  counties. 
Mr.  Armstrong  has  been  with  the  Stewart- 
Warner  organization  for  some  time  as  manager 
of  the  city  accessories  department.  He  was 
formerly  sales  manager  for  a  prominent  auto- 
mobile agency  and  was  at  one  time  connected 
with  the  La  Salle  Extension  University.  Mr. 
Armstrong  possesses  marked  executive  and 
sales  ability  and  since  taking  over  the  radio  di- 
vision reports  good  progress  made. 

Mr.  Levy  before  his  connection  with  the 
Stewart- Warner  orgaiii/.ation  was  in  charge  of 
the  radio  division  of  Wurlit/.cr's  and  is  an  elec- 
trical engineer  with  a  wide  experience  in  radio 
merchandising.  He  has  put  into  effect  an  ex- 
tensive drive  for  high-class  Stewart- Warner 
representation. 

Franklin  M.  While,  in  charge  of  all  the  met- 
ropolitan activities  of  the  Stewart-Warner 
Speedometer  Corp.,  in  commenting  on  the  out- 
look, states  that  the  manner  in  which  progress 
is  being  made  is  more  than  satisfactory.  Deal- 
ers are  waxing  enthusiastic  over  the  complete 
Stewart-Warner  ensemble  and  orders  already 
received  in  New  York  and  other  cities  will  tax 
Ihe  factory  production  for  the  balance  of  the 
vear,  he  declared. 
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Holiday  Sales  Depend  on  Promotion  Drive 

Competition  From  Merchandisers  in  Other  Lines  as  Well  as  Trade 
Fight  for  Sales  Intensify  Struggle  for  Fall  and  Holiday  Business 


l  lic  lii-.-l  -illni;;  -im-.pii  nf  llic  fillirc  business 
\r;ir  i-  .i(  ImiiiI  .mil  ilii-  lalkiiig  niai-|iiiR'  trade 
will  W  f.iccil  wilh  the  Kofntst  .-oiMpL'titioii  of 
llif  erilirc  Iwtlve  luontlis,  "bnlcliLT,  baker 

iinti  candlfslick  maker"  will  lie  on  llie  job  to 
llii-ir  lines  as  k'"-^  ■I"'!        S''Ciiri-  niikli 


.hI.IiI 


rds.  radic 


lilt  lianiJIiii^  talking  i 
n<i  ..Ih.  r  Miiisi.al  im  r, 


iilise 


I  his 


Iso  will  lie  figliliriK  for  as  large-  a 
'hare  of  business  iis  lie  ean  Kel.  Hecaiise  of 
lliis  fireally  intcnsiru'd  struggle  for  sales  llic  re- 
tailer who  is  delermined  lo  get  his  share  of  llie 
business  must  go  after  it  harder  than  ever. 

Next  nionlli  will  lie  'I'hanksgiviiig  Day  and 
llie  month  after  oeciirs  the  gre.il  gift  day  of  llie 
year — Clirislnias,  There  is  no  finer  gift  than 
Ihe  product  bandied  by  the  talking  iiiailiine 
ile.ilcr,  wbclber  il  he  a  ])honiit;ra|di,  a  radio  set 
or  a  small  mnsii  al  iiisl  n 
leasi,  records,  I  be  dea 
Irue  and  a  pnrlion  of  ili' 
educated  lo  lliis  belief, 
part  of  the  public  gives  I 
music  as  llie  ideal  ^ifl.  'J 


siders  live  prospects,  ;uid  the  one  best  way  of 
doing  lliis  by  advertising  in  the  newspapers 
and  oilier  forms  of  publicity.  Remember  your 
compelilors.  both  in  and  ont  of  the  talking  ma- 
chine trade,  will  be  advertising  in  a  big  way  witb 
(he  oliji'cl  in  view  of  building  large  holiday  sales 


Are  you  planning  to  make  the 
holidays  this  year  real  profit 
producers?  Do  you  realize 
that  the  holidays  mean  more 
to  you  as  a  retailer  this  year 
than  other  years?  The  ac- 
companying  article  is  an 
analysis  of  the  holiday  sales 
situation  as  it  affects  you.    .  . 
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A  single  record  i 
Ibis  season  the  tin 
— thai  is,  selling  s 
priale  character  in 
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,  but  not 
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It  by  lar  llie  greater 
lie  or  no  thonghl  to 
ere  is  a  good  reason 
for  this,  namely,  ihe  idea  ha.s  not  been  brought 
home  in  111.  piihhi  sirongly  enough,  A  vigor- 
ous hohd.i.i  ^.iles  drive,  with  Iwo  objects  in  view 
— selling  tile  ide.i  of  music  or  a  musical  instni- 
iiieiit  as  a  gift  and  selling  the  public  on  the  idi  .1 
that  your  store  is  the  logical  place  tn  ]iur,li,i'-( 
lhat  kind  of  ^.'ifl— cerlainly  will  have  a  ni.n  k.  >i 
elTect  on  .,di  -     "l  lie  ojijiorl uiiily  is  there. 


At 


the 


a-  well  ; 


volume.  For  this  reason  the  stereotyped  adver- 
tising will  be  practically  worthless.  Plan  your 
adveriiseiiicnis  and  make  llicm  original  and 
striking.  It  pays  always,  and  most  during  the 
holiday  season.  This  applies  with  equal  force 
to  window  displays. 

In  .several  previous  ariieles  on  tbis  page  of 
The  World  the  writer  has  emphasized  the  fact 
ihal  never  before  in  Ibe  history  of  the  trade  has 
ihe  lalking  machine  dealer  been  in  such  an  ex- 
eelleiil  position  to  attract  attention  to  the  prod- 
ucts he  handles.  Improvcmenls  of  the  niosi 
sinking  character  in  lalking  machines,  radio, 
records,  etc.,  have  placed  the  dealer  in  this  for- 
iiinate    iiosilion.      The    public    knows    little  of 


ihesc  woiiderfut  improvenicnis,  however,  and  it 
is  up  to  the  dealer  to  broadcast  the  message  that 
will  interest  them  and  bring  in  the  business.  A 
radio  makes  the  ideal  home 
;  always  appreciated. 
;  a  small  ilem  in  itself,  but  at 
c  is  opportune  for  bulk  sales 
.lecled  records  of  an  appro- 
groups  to  individuals.  Also 
Ihe  special  record  groups  by  world- 
famous  artists  in  albums  wdiich  are  now  being 
distributed  by  the  leading  record  companies. 
That  there  exists  a  real  market  for  records  dur- 
ing the  holiday  season  was  brought  home  to  the 
writer  a  few  weeks  ago.  A  dealer  in  a  small 
Connecticut  city,  in  discussing  the  record  situa- 
tion, mentioned  llie  fact  that  Ihe  bulk  of  his 
business  in  records  was  done  through  periodical 
canvasses  of  his  customers.  He  declared  that 
immediately  preceding  each  holiday  he  staged 
one  of  these  canvasses  and  his  record  sales  of 
a  single  number  were  somelimes  over  the  five- 
hundred  mark.  That  is  mighty  good  record 
business,  especially  as  this  dealer  has  over  three 
hundred  names  on  his  list  and  the  variety  of 
records  purchased  froin  the  canvasser  runs  the 
gamut  of  Ihe  enlire  c^Ttalog.  The  point  in  this 
incident  is  that  this  dealer's'  experience  proves 
people  will  buy  records,  especially  during  Ihe 
holidays,  if  tlicir  worth  as  a  gift  is  brought  home 
to  them. 

Musical  merchandise  offers  a  similar  opportu- 
nity. Where  there  are  children  in  the  family 
the  dealer  will  have  no  trouble  in  interesting 
either  the  parents  or  the  children  themselves  in 
a  musical  instrumenl  of  some  kind.  Holiday 
time  is  selling  time, 


See  NYACCO  Radio 


before  you  decide  on  this 
season's  radio  line 

The  NYACCO  Line  is  attractively 
priced  merchandise  with  big 
profit  for  the  dealer 


This  combination  created 
a  big  summer  demand  — 

and  NYACCO  Panels  and  Cab- 
inet Models  will  continue  this 
demand. 

Dealers  write  your  lobbers'jor  ilelails  on  ihe  complclc 
NYACCO  line  or  address: 


New  York  Album  &  Card  Co.,  Inc. 

23-25  Lispenard  Street,  New  York 
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Get  Ready  for 
Christmas! 

The  New 

Brunswick  Panatrop 

forecasts  a  season  unparalleled  in  the  industry 


"DRUNSWICK  Panatrope — the  musical  sensation!    Music  mer- 
chants  of  more  than  20  years'  experience,  declare  it  the  greatest 
achievement  they  ever  hoped  to  hear. 

Unparalleled  in  musical  reproduction,  and  in  Sales  Possibilities. 

Offering  profits,  exclusive  business  undreamed  of  hitherto. 

For  the  Brunswick  Panatrope  appeals  to  all  those  who  now  own 
other  instruments,  and  who  seek  something  finer;  and  to  those  who 
have  awaited  the  ultimate  in  musical  reproduction  for  the  home — in 
fact,  to  every  home  owner. 

Thus  with  the  new  Brunswick  Panatrope  in  this  Christmas'  stock- 
ing, the  industi-y  turns  to  a  new  era  of  great  business. 

Brunswick  again  has  made  musical  history 


THE  BRUNSWICK-BALKE-COLLENDER  CO. 

ManulactureTi—Establiihtd  1845 
GENERAL  OFFICES:  CHICAGO 
Branches  in  all  Principal  Ciiic*  in  (he  United  States  and  Canada 

Panatropc/Radiola 
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Brunswick  Co.  Announces  Details  of 

Merchandising  Plan  of  Its  New  Line 

A.  J.  Kendrick,  General  Sales  Manager  of  the  Brunswick  Organization,  Outlines  New  Plan  of 
Merchandising  the  Panatrope  and  Other  New  Products  Made  by  the  Company 
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A.  J.  Kendrick 

rc.-enllv  lo  br;uuli  iiKinai:.'!  s,  .li-InU  u,.u,Ay..,~ 
and  saiovin.'ii  by  A.  J.  Kendrick.  ecner.il  -..li- 

inanaycr  of  the  llrnn^wi^k  i-lionov nU'h  .hvi>  

and  widely  known  ihroughonl  the  industry.  In 
pari.  Mr,  Kendrick'^  annouiiccuiciit  said: 

"In  the  prcsenUillon,  adverli.siiif;  and  sales  of 
Ilic  new  line,  we  are  dropping  the  word  'jdnuui- 
grapir  e\tepl  as  api)lied  lo  those  phonOK' I'li - 
which  we  will,  for  ihe  lime  beini;,  conliiun 
merchandise,  or,  uiUil  w<-  have  dcriih.l  !'>  .  i' 
lirely  discoutiniie  llu  pi u. In.  1  inn  .m.l  ~-  Whii:  <<i 
phonographs.  Il  i^  m.l  unlikely,  lunv.  vi  r.  lli.il 
we  may  decide,  >o  far  as  pnrlable^  and  lower- 
priced  inslrumenl^  are  concerned,  lo  conliniie  lo 
produce  such  type.s  'I'liis,  only  lime  will  pcrmil 
ns  lo  delcrniine  upon, 

"In  the  dcvelopTucul.  presentation  and  sale 
of  Ihe  Paiialrope  and  the  Panatrope  willi  Radi- 
ola,  wc  are  convinced  that  the  trend  of  tlie 
limes,  both  in  scieiilific  development  as  well  as 
public  demand  and  Undeuoy,  is  entirely  loward 
clcclrical  applications  and  pro^n  ■■■^  Wlial  we 
are  presenting  open?  a  ni  w  li.  hi  nl  -.u  nhln 
development  which  will  make  lor  ,i  \i  ry  tnark.-.i 
growlh  in  our  hnsiucss. 

"Thi'-  is  ilie  firsl  time,  in  liie  writer's  cxpe 
rieiue  in  the  phonograph  bu.siness.  thai  any 
manufaehirer  has  really  been  ju-slified  in  asking 


Dealer  Help  for  Panatrope  Advertising 

per  cent  of  ihese  sales  of  Brunswick  Radiolas 
were  made  in  Class  A  iiomes.  twcnly-foiir  per 
cent  in  Class  B  homes  and  fifteen  per  cent  in 
Class  C  homes.  The  greater  majority  of  Class 
A  homes  are  to-day  without  phonographs  or  are 
no  longer  inlercstcd  in  llie  one  purchased  scv- 

"I  iiir  adv.  rtising  and  sales  endeavor  will  be 
li.iM  il  entirely  upon  a  campaign  to  demonstrate 
ihe  r^malrope  before  as  many  people  as  pos- 
sible. Tliis  in  itself  will  stir  up  an  amazing 
nninber  of  prospccls  because  the  demonstralion 
is  so  tremendously  iuipres^i v. ." 


Columbia  Phonograph  Price 
Reductions  Are  Announced 

Price  Cut  Made  to  Move  Merchandise  From 
Dealers'  Floors  to  Make  Room  for  the  New 
Columbia  Phonograph  Models 

The  Columbia  Phonograph  Co.,  Inc..  advised 
its  dealers  this  week  of  a  very  important  reduc- 
tion in  the  prices  of  curreul  models  of  Columbia 
phonographs.  This  announcement,  which  was 
forwarded  lo  Ihe  trade  over  ihe  signature  of  W. 
C.  Fnliri.  general  sales  manager  of  thc.com- 


■ead  ; 


:  folio 


"We  have  advised  you  on  October  1  of  a 
new  line  of  Columbia  inslrnmcnls  which  has 
been  developed  in  onr  own  laboratories,  which 
we  feel  assured  will  meet  with  the  approval  of 
critical  experts.  This  new  line  will  be  ready, 
as  staled,  after  January  I,  1926. 

"Tn  order  lhal  we  may  dispose  of  the  present 
models  now  on  hand,  of  which  there  is  not  a 
large  supply,  we  have  decided  lo  olTer  them  to 
dealers  at  very  attractive  prices,  which  will  net 
a  handsome  profit  durini^  the  season  we  arc 
now  entering.    The  following  prices  lo  dealers 


nil  I 


as  long  as 


175 


onr  present  stock  lasts: 
l.i.st      New  Price 
Model       I'rice     to  Dealer 

SiO  175  45  00 

47.S0 
62.50 
7S.00 
87.50 


S(.0 
S70 
SSO 


350 


"We  remind  dealers  of  our  agreement  to  re- 
hate  ihem  on  purchases  of  the  above  types 
billed  after  dale  of  August  12,  1925,  and  will 
i,-sne  promptly  the  credit  memo  which  may  be 
ilue  you  from  the  Columbia  branch  or  distrib- 
utor from  whom  you  may  have  purchased  in- 
struments of  the  types  enumerated.  This  re- 
bate, as  agreed,  to  be  paid  to  you  in  Columbia 
merchandise,  either  phonographs  or  records. 
These  special  prices  on  phonographs  apply  until 
present  stock  is  sold." 


Joins  Chicago  Branch  of 
Columbia  Phonograph  Co. 

Harry  Allen  and  D.   W.  Guthrie  Will  Visit 
Trade  in  Territory  Controlled  by  Chicago 

Clias.  F,  Baer,  manager  of  the  Chicago  branch 
of  the  Columbia  Phonograph  Co.,  Inc.,  an- 
nounced recently  the  addition  to  his  sales  staff 
of  Harry  Allen  and  D.  W.  Gulhrie,  both  of 
whom  have  been  identified  with  the  Columbia 
organization  for  a  number  of  years.  Mr.  Allen, 
who  was  formerly  associated  with  the  Columbia 
headquarters  in  Los  Angeles,  will  visit  the  trade 
in  Indiana  and  Missouri,  and  Mr.  Guthrie,  who 
was  previously  identified  with  the  Columbia  or- 
ganization in  Kansas  City,  will  visit  the  dealers 
in  the  Loop  and  the  South  side  of  Chicago.  Mr. 
Baer  has  added  these  experienced  men  to  his 
staff  in  order  to  give  Columbia  dealers  in  Chi- 
cago territory  maxiniunr  service. 


National  Record  Albums 

are 

Good  Albums 

Nationally  known  because  they 
give  real  satisfaction. 

They  require  less  selling  effort. 
Made  to  contain  all  makes  of 
disc  records  including  Edison. 

Write  for  our  list  of  1925 
ttylcM  and  pricet 

NATIONAL  PUBLISHING  CO.,  239  S.  Americtn  St,  PHILADELPHIA,  PA. 


NEW  PORTABLE  ALBUM 


THI  PERFECT  PLAN 
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The  Amazing)  New 

Brunswick  Panatrope 

and 

PANATROPE  wuh  RADIOLA 

— again  making  musical  history 


WE  have  reached  the  conclusion  that  the  field  for 
mechanical  reproduction  of  music  has  its  limitations 
— that  radio,  with  its  application  of  things  electrical,  has 
opened  an  entirely  new  world  of  research  and  develop- 
ment in  musical  acoustics. 

The  Brunswick  Panatrope  —  applying  these  new  scien- 
tific principles,  the  result  of  three  years  of  experiment 
and  perfection,  represents  today  the  ultimate  in  musical 
reproduction,  an  advance  which  the  music  trade  had 
not  conceived  as  possible  in  this  generation. 

While  an  appreciable  market  will  continue  for  the  phono- 
graph, we  make  the  prediction  here  that  a  far  greater  new 
field  of  business  and  opportunity  is  now  opened  by  this 
amazing  new  musical  instrument. 

The  whole  musical  world  welcomes  the  Brunswick  Pan- 
atrope as  the  greatest  musical  achievement  of  the  time. 

THE  BRUNSWICK-BALKE-COLLENDER  CO. 


Mumifacmrers— Esloblijhed  I84S 
GENERAL   OFFICES;  CHICAGO 
h.i  in  nil  Principal  Citio  in  ihc  United  Slatct  and  Canat 


Panatrope  /Radiola 
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Systematizing  the  Canvass  and  FoUow-Up 

Blaustein's  Method  of  Canvassing  for  Prospects,  Building  Fall 
Sales  by  Outside  Selling  and  Keeping  Records  Brought  Success 


Tlic  dealer  who  sits  in  his  slore  wnsling  time 
which  he  might  put  to  use  by  fioing  oiil  .ifier 
prospects,  especially  in  a  dull  season,  is  missing 
an  opportunity  to  build  up  real  sales  volume. 
This  is  the  belief  of  M.  Blaustcin,  proprietor  oi 
Blaustein's  Music  Store,  of  Syracuse,  N.  V , 
who,  even  by  liis  competitors,  is  considered  one 
of  the  best  canvasser-salesmen  in  the  miiMi 
business  in  that  cily.  Mr.  Blauslein  has  been  in 
the  talking  machine  and  general  music  business 
for  a  mmibcr  of  years  and  his  experience  covers 
every  phase  of  this  type  of  merchandising. 
Canvassing  for  Prospects 
When  this  dealer  slarls  out  in  ihe  Summer 
on  his  canvassing  drive  lie  does  not  ro  ouI  into 
the  territory  so  much  with  the  idea  of  makiiij; 
salfs  as  to  secure  live  prospects,  Of  course  if 
lie  comes  acrtiss  a  prospect  who  is  in  the  mar- 
ket ai  the  niomcnl  for  an  inslruntcnt,  whether 
il  be  a  talking  machine,  piano,  or  a  small  musi- 
cal instrument,  Mr.  Blauslein  loses  no  lime  in 
closing  the  deal  and  securiuE  the  name  lo  the 
dotted  line.  Hut  his  main  idea  during  the  hot 
months  right  ihrough  to  the  latter  part  of  Octo- 
ber is  to  secure  llic  names  of  prospects  who  will 
be  in  the  market  for  an  instrument  of  some 
kind  during  llie  Tall  and  Winter.  Naturally  in 
this  way  a  nice  jirospecl  list  is  built  up  and  from 
ihe  first  of  November  right  through  the  holidays 
and  Ihe  Winter  inonlhs  Mr.  Blaustcin  goes  oul 
with  I  lie  iih'a  of  closing  each  individual  on  his 
livl,  -iiid  llie  number  of  sales  made  in  this  way 
is  siiriin.Miig,  in-  (act  comprising  most  of  the 
sales  made  by  this  dealer. 

Housc-to-House  Drive 
When  Blaustcin  goes  out  to  canvass  he  care- 
fully makes  his  plans  before  starting.  That  is, 
he  maps  out  the  territory  he  desires  lo  cover  on 
any  particular  day  and  then  covers  it.  Mi;  visits 
every  house  in  a  block  before  going  on  to  the 
next  slrcel.  He  docs  not  hurry  and  if  he  misses 
one  house  or  family  in  an  apartment  he  makes 
note  of  Ihe  name  and  address  and  comes  back 
later,  'riioroughness  is  tlic  basis  of  successful 
canvassing,  he  believes.  He 


He 


:ells  the 


s  of  tlic  opin- 
ills  a  day  and 
■Illy  or  thirty 


ion  thai  it  i-  lull 
do  it  riulii  ili^iii 
calls  and  iml   l.im    ibe  prnpcr  ,illeiilii>n  lo  each 
family. 

When  he  interviews  a  prospect  he  fir.sl  at- 
tempts lo  find  out  what  musical  inslriimcnls,  i( 
any,  arc  owned.  H  there  is  a  piano  in  the  house 
he  strives  to  get  the  prospect's  altitude  toward 
the  ownership  of  a  talking  machine  and  vice- 
vcrsa,  H  both  u(  these  iii-lrnments  arc  pari  of 
iIh    luinu-   fiirni^hiii);-   In    i  eiiti  r-    hi-;  aneiition 


on  small  iiin.'.i'  ;il  m-' '  m 
prospect  on  niii-.i.-  ,111. 1  ill.  joys  it  brings.  If 
there  are  ihildren  lie  talis  allenlion  lo  the  en- 
joymenl  and  cultural  advantages  of  ihe  talking 
machine,  piano  or  musical  instrument.  He  gels 
inlo  the  most  exclusive  homes  and  he  gels  the 
<Ial;i  ou  which  to  base  Ills  future  sales  effort.  A 
liiK'  Ir.-iit  lawn  or  a  butler  answering  the  bell 
d.'i's  iioi  uiaUi-  liiiii  liiiiid  or  make  him  swerve 
from  his  delcrniiiia tioii  to  see  the  mistress  01 
master  of  the  home.    Get  what  you  arc  after 


Someone  has  said  "there  is 
nothing  new  under  the  sun." 
but  the  live  Syracuse.  N.  Y., 
retailer  whose  methods  are 
described  in  the  accompanying 
article  certainly  has  develop- 
ed a  method  of  making  can- 
vassing more  effective  from 
the  sales  stand  point  that  is 
somewhat  different  from  the 
average  canvassing  campaign 
and  has  proved  to  be  a  winner. 

and  don't  Icl  anytliiiii;  ^tnll  you  is  liis  slogan. 

A  special  book  is  kept  in  the  store  to  keep 
track  of  the  territory  covered.  In  this  book 
is  entered  each  street  covered  in  the  canvass  and 
the  date  of  canvass,  so  that  there  is  no  going 
over  worked  terrilory.  Also  this  canvassing  for 
prospecls  with  the  idea  of  making  Ihe  sale  at  a 
more  propitious  time  has  another  advantage,  ll 
gives  Mr.  Blauslein  lime  to  get  a  line  on  ihe 
prospect's  credit  standing  before  allemptiiif^  to 
make  the  sale. 

Filing  Prospects'  Names  for  Follow-Up 

A  card  system  is  maintained  by  Hlaiisieiii's 
Music  Store  of  the  prospects  for  later  follow-up. 
This  system  dilTcrs  from  most  prospect  lists  in 
several  ways.  First,  instead  of  filing  the  pros- 
pects according  to  names  they  are  filed  accord- 
ing to  the  section  of  the  city  in  which  they  live. 
For  example,  if  John  Smith  lives  on  the  North 
Side  his  name  is  filed  under  N,  S.  H  Mary 
Brown  lives  in  East  Syracuse  her  name  is  filed 
under  that  heading.  The  cards  pertaining  to 
each  section  of  the  city  are  kept  together  sim- 
ply by  putting  a  rubber  band  around  each  group. 
The  prosiiccts  also  arc  Tiled  according  lo  streels. 
If,  for  exaiiii>le,  there  are  five  live  prospecls  on 
llhnik  stnet,  these  car<N  :nt  Kept  together  un- 


der that  heading.  Oul-of-towii  prospects  are 
listed  separately,  under  the  name  of  the  town  or 
city  in  which  they  reside. 

This  form  of  filing  prospects  has  been  found 
most  efficient  by  Mr.  Blauslein  because  in  all 
cases  the  follow-up  is  made  by  direct  contact. 
There  never  is  any  attempt  lo  get  in  touch  with 
3  prospect  by  mail.  Mr.  Blaustcin  personally 
goes  out  to  Iry  to  close  the  sale.  Thus,  it  is 
easier  for  him  to  get  the  names  of  all  the  people 
living  in  a  certain  section  of  the  cily  or  on  a 
particular  street  than  it  would  be  if  he  had  to 
wade  Ihrough  the  entire  file,  if  the  prospects 
were  listed  according  to  their  initials.  If  there 
are  five  prospects  on  Blank  street,  he  takes  the 
five  cards  with  him  and  visits  all  of  them,  in 
each  case  doing  his  utmost  to  close  the  deal  or 
making  an  appointment  to  bring  the  prospect 
into  the  store.  If  an  appointment  is  made  he 
calls  for  the  prospect  and  brings  him  or  her  to 
Ihe  store  in  his  machine,  a  service  which  is 
appreciated. 

Twenty  Years  in  Business 

That  ^tr,  Blaustein's  methods  arc  sound  is 
evidenced  by  the  fact  that  he  has  been  in  busi- 
ness over  a  period  of  twenty  years,  starting  by 
making  a  room  in  his  home  his  wareroom  and 
keeping  in  that  room  his  entire  stock  of  musical 
instruments.  In  addition  he  was  a  teacher  of 
music.  He  plays  the  piano,  violin  and  banjo, 
and  he  is  in  a  position  to  demonstrate  person- 
ally what  he  is  trying  to  sell.  He  gradually 
developed  his  business  from  this  small  start  un- 
til now  he  has  a  nice  store.  His  son,  who  is 
also  musically  inclined,  watches  the  store  while 
Mr.  Blaustcin  is  canvassing.  The  son  also  takes 
care  of  the  repair  service. 


Urges  Correct  Mail  Address 

The  United  States  Post  Office  Department 
is  waging  a  campaign  among  merchants  and 
business  organizations,  as  well  as  the  general 
public,  to  have  the  complete  address  placed  on 
pieces  of  mail.  Circulars  entitled  "Complete 
Address  for  Mail"  and  "An  Appeal  for  Definite 
Address"  have  been  distributed,  explaining  the 
processes  which  a  piece  of  mail  must  go  through 
and  describing  the  confusion  and  delay  which 
are  caused  by  a  wrong  or  incomplete  address. 


Commodore  Radio  Corp,,  New  York,  has  been 
incorporated  at  Albany  with  a  capital  stock  of 
$5,0110,  S,  Kasindorf,  A.  G.  Sidcllc  and  I.  E. 
Kaplan  are  the  iiifori>orr,|.>r-. 


Times  have  changed  in  the  Record  Business 

Old   fashioned,  profit-absorbing  sales  methods 
are  going  rapidly  into  discard 

Wanamaker,  Lyon  &  Healy,  A.  Hospe  &  Co.,  Grinncll  Bros,,  Baldwin 
Piano  Co.  and  a  great  many  other  prominent  concerns  have  adjusted 
their  sales  methods  to  meet  the  changed  conditions  by  adopting 

The  Audak  System 


The  modern  method  ol  demonKlrBlini!  and  • 

Without    the    Use  of 


sllin)!  records 

Booths 


Dealers  ploce  as  many  as  six  Audak  units  in  space  (ormerlv  occupied  by  one  booth,    There  ai 
Audak  models  lo  suit  each  parlicular  need.     Write  ior  full  inlormatinn. 

The  Aadak  unit  iUustrBted  supplied  complete,  ready  for  use  upon  removal  from  crate 


AUDAK  CO.  -  565  Fifth  Avenue  -  NEW  YORK,  N.  Y. 
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esponsi, 


No.  601  Table  Model- 
G-tubc;  lOlfllly  shielded; 
dual  comrol:  veil  meter; 

operalcs  cilhor  hotn 
rone  type  loud  speak 
Solid  Mahogany.  Pt 


Stromberg-Carlson  responsibility  is  two-fold — to  users 
of  Its  product  and  to  dealers  whom  it  authorizes  to  dis- 
tribute that  product. 

Inspectors  in  the  Stromberg-Carlson  plant  are  award- 
ed a  bonus  for  any  imperfection  that  they  can  detect  and 
reject  in  every  stage  of  the  production  of  Stromberg- 
Carlson  Apparatus.  Workers  are  given  cash  awards  for 
suggestions  which  will  improve  Stromberg-Carlson  Ap- 
paratus. These  provisions  are  indicative  of  the  responsi- 
bility that  the  company  feels  toward  users  of  its  product. 

Dealers,  to  become  authorized  Stromberg-Carlson 
distributors  must  measure  up  to  accepted  Stromberg- 
Carlson  standards. 

To  such  dealers,  in  fulfillment  of  Stromberg-Carlson 
responsibility,  there  is  accorded  a  protection  which  is 
unique  thus  far  in  radio  merchandising; — unique  as  to 
price  stability,  freedom  from  service  costs  and  cus- 
tomers' good  will. 

f  Pnces  quoted  are  /ur  (lie  United  States  east  o/  tite  Roc/ttesJ 


Stromberg-Carlson  Telephone  Manufacturing  Co. 

1060  University  Avenue,  Rochester,  New  York 

Cliicflfjti  fC<i-ris;Js  Cltv  T(i/uy 


Makers  of  'voice  transmission  and  'voice  reception  apparatus  for  more  than  thirty  years. 
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presciil  I 


A.  Aiwaler  Kent's  Great  Educational  Campaign 

ON  Suiuhiy  evening.  October  4,  there  w;is  lannclieci  utliciaily 
scries  of  thirty  racHo  broatle.isl  jjrogr 
over  fifty  per  cent  of  ihe  niilin  listeni 
greatest  imisieal  artists  of  Ihe  ihiy,  .'n-t 
whose  personal  per fonn;nn  e-.  ll 
been  rnjoye.l  JilT^ll^■  hy  muIv 
million--  wliii  ari'  lover-,  oi  '^in 
tinnt\-  pirMiili'il  iUrir. 

Till'  nin.-,!^  ln<ln^lly  .in. I  1 
A,  AlW.iO  r   keiil,   i.resiileiil  nt 


that  ' 

n  the  country  some  of  ihe 
of  intern. ilional  repvitation 
iukIi  mailers  of  circumstance  h;ne 
cnin]iarativel\'  few  of  the  many 
music  or  wolihl  I'e  if  the  oppor- 


I  ih,  |nihlli  ;il  laiL^i'  arc  tinlehled  l() 
nt  ihe  Alwatei-  i^eni  .M ami f acl iiriny 
Co,  raiikin-;  among  Ihe  lea-lers  in  the  making  of  radio  receiviny 
apparatus,  for  this  coiitrihnlicm  to  r;nlii>  broadcasting  and  to  the 
musical  enlcrtaiiiment  and  education  of  the  public.  Tt  was  Mr. 
Kent  who  cuiiceive<l  the  idea  of  signing  up  and  prcscnling  in  concert 
Ihe  great  gnmp  of  famous  artists  and  stands  s|»nnsor  for  the  eN])ensc 
of  the  moxemciit,  incluiling  the  cost  of  Ihe  broadcasting  facilities. 


daily  1 
Stalin 


ote.t 


i\lr,  Kent's  ]>lai 
s.  to  |iresent  eai 
\F,  New  Yo 
isis,  a  Ljre.U 
dv  through  tl 


I,  which  h;is  received  wide  iniblicily  in  ihe 
ll  Sumlay  evening  for  thirty  weeks  ihiough 
uk.  aii'l  assnciated  station-,  these  concerts 
f  whom  are  well  knuvvn  lo  the 
ranees  on  the  cnncerl  stage  but 
have  made  for  various  talking 


appc 


rds 


pill 

through  the  meiliutii 
■  machine  companies. 

luilgiiig  f''^*  results  achieved  last  season  through  the 

medium  of  broadcast  programs  by  famous  artists,  arranged  antl 
sponsored  bv  ihe  leading  talking  machine  anti  record  companies, 
there  is  everv  re.i-nn  l..  l^rlh  ^e  thai  Ibese  n 
by  Mr.  Kent  will        onb-  add  lremendi>us!y 
on  the  part  of  the 

business  in  that  held,  but  will  also  prove 
sale  of  tlic  records  made  by  the  featured 
There  has  been  much  said  and  \\riil 
ment  in  broadcasting  programs,  and  the 
on  such  programs  artists  of  standing. 


prugiams  as  oiTered 
ihe  interest  in  radio 
citi/enr\-.  and  thus  promote 
ve  a  disliiicl  stimulus  to  the 
■d  arlisls, 

men  i-e.L;ardui;;  die  improve- 
lesnabilily  of  presenting 
Considerable   work  has 


already  been  done  toward  such  improvement,  but  the  lack  e-f  avail- 
able funds  to  provide  for  the  payment  of  competent  artists  has 


served  lo  act  as  a  check  on  the  movement.  In  the  engaging  of  the 
;irtists  and  the  providing  of  funds  to  compensate  them  Mr.  Kent  is 
rendering  a  distinct  service  not  only  to  the  public  but  to  the  entire 
music  induslry,  including  that  highly  important  radio  branch  m 
which  of  course,  he  is  primarily  interested. 

The  movement  is  so  big  and  so  well  worth  while  that  it  seems 
ahnnsi  unfair  for  one  individual  or  one  concern  to  bear  the  entire 
Imrden  If  nothing  else,  it  should  lead  to  an  earnest  discussion  ot 
^.  r,^  s  and  means  whereby  those  interested  in  the  future  of  radio  and 
musK  itself  might  co-operate  effectively  to  link  up  more  closely  to 
Ingh  class  programs,  those  two  interests  that  are  already  so 
sirongh'  allied,   

Distinct  Spirit  of  Trade  Optimism  Prevails 

I  N  mosl  si-clioiis  of  the  country  there  is  noted  among  talking 
1  machine  and  radio  dealers,  in  fact  the  music  trade  generally,  a 
,li^lin,■l  ^i.irit  of  optimism  and  confidence  quite  in  contrast  to  the 
aliilu.le  evidenced  only  a  few  months  ago.  No  better  evidence  of 
Ihis  feeling  is  to  he  found  than  in  the  willingness  of  the  dealers  to 
place  orders  in  anticipation  of  an  active  demand  during  the  months 
to  coTUe. 

ll  ma,-  he  stretching  a  point  to  say  that  the  lalkmg  machme 
ii,d,nlr,-  ha^  gone  in  for  a  period  of  rejuvenation,  but  certainly  the 
new  ,level,ii.ments  In  the  field  and  the  efforts  of  the  manufacturers 
1„  oiler  lo  the  trade  and  the  public  radical  improvements  m  sound 
recording  and  reproducing  media  have  had  the  effect  of  creating 
for  Ihe  dealer  a  future  in  which  lie  appears  to  have  a  full  measure 
t)f  confidence. 

There  are.  of  course,  complaints  being  made  in  certain  quar- 
ters, and  undoubtedly  these  complaints  will  continue  regardless  of 
the  'status  of  the  business,  but  as  the  matter  stands  at  the  present 
time  by  far  the  great  majority  of  tlie  dealers  profess  confidence  in 
the  future  of  the  industry  and  a  willingness  to  lend  their  best 
efforts  as  they  have  in  the  past  to  the  work  of  distributing.  One 
thing  is  certain  and  that  is  that  there  is  a  likelihood  of  the  merchan- 
dising methods  in  the  industry  undergoing  marked  improvement  in 
the  near  future,  a  move  that  is  going  to  benefit  all  the  factors  of 
the  trade  by  producing  a  greater  volume  of  sales  on  a  more  effi- 
cient basis. 

Prophecies  are  always  dangerous,  but  there  are  enough  real 
langible  facts  available  to  make  sound  the  belief  that  there  is  going 
to  be  much  good  business  for  the  talking  machine  dealer  to  look 
forward  to  whether  he  handles  that  line  exclusively  or  features 
other  products  in  his  store. 

Service  as  a  Business  Builder 

IF  the  talking  machine  or  radio  dealer  is  going  to  figure  his  serv- 
ice department  accounts  on  a  cold  doUars-and-cents  basis  with 
so  much  cash  income  for  so  much  mechanical  work  done  on 
the  instruments  in  the  homes  of  his  customers,  then  he  will  find  that 
the  department  yields  very  little  profit,  if  any  at  all. 

On  the  other  hand,  if  the  dealer  places  on  service  the  proper 
valuation  as  a  builder  of  good-will  and  new  business,  then  he  will 
find  that  it  pavs  very  substantial  dividends  through  the  medium  of 
s.tisfied  customers.  A  talking  machine  that  is  out  of  adjustment, 
ur  a  radio  receiver  that  does  not  function  properly,  represents  a 
liability  instead  of  an  asset  to  the  dealer  for  it  discourages  rather 
lhan  encourages  prospects  to  buy. 

Dealers  who  have  taken  the  trouble  to  inquire  of  purchasers  as 
to  what  prompted  them  to  come  into  that  particular  store  and  select 
a  particular  machine  or  set  have  been  surprised  to  learn  that  an 
unbelievably  high  percentage  have  been  actually  sold  through  hear- 
ing similar  instruments  in  the  homes  of  their  friends.  It  is  service 
work  well  done  that  turned  these  instruments  into  good  advertise- 
n:ents.    It  means  profits  through  the  medium  of  new  prospects. 


Shaws  Augment  Public  Interest  in  Radio 

BY  the  time  this  issue  of  The  World  reaches  its  readers  the  new 
radio  season  will  be  in  ful!  swing  and  a  great  majority  of  the 
dealers  will  be  in  a  position  to  display  stocks  of  the  improved  sets 
that  have  been  designed  to  reawaken  and  maintain  public  interest. 
While  it  may  be  said  that  the  public  is  interested  it  is  obvious  that 
the  retailers  will  have  to  work  a  little  harder  to  bring  buyers  to  the 
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closing  point.   This  has  been  the  experience  during  the  past  couple 
of  seasons. 

There  have  been  held,  and  are  scheduled  to  be  held  during  the 
present  Fall,  close  to  thirty  radio  shows  in  the  larger  cities  of  the 
country,  and  it  is  probable  that,  when  the  smaller  exhibitions  are 
counted  in,  the  number  of  exhibits  will  increase  that  figure  mate- 
rially. Perhaps  there  are  too  many  shows  in  Chicago  and  New 
York,  for  it  would  seem  that  one  big  exposition  would  not  only 
serve  all  useful  purposes  but  would  mean  the  saving  of  money  for 
those  manufacturers  who  seek  to  display  their  wares.  At  the 
present  time,  however,  there  is  no  question  of  the  value  of  the 
shows  from  the  standpoint  of  pubhc  interest,  for  in  New 
York  last  month  well  over  a  quarter  of  a  million  people  visited  the 
two  shows  held  simultaneously  to  inspect  what  was  new  in  radio. 
On  this  basis  it  is  estimated  that  between  two  and  a  half  and  three 
million  people  will  have  had  the  opportunity  to  examine  at  first  hand 
new  products  as  they  arc  on  display  in  various  sections  of  the  conn- 
try  and  a  large  proportion  of  these  should  prove  potential 
purchasers. 

One  outstanding  fact  demonstrated  by  the  lines  exhibited  at  tlie 
show  and  elsewhere  is  that  the  radio  industry  has  made  noteworthy 
progress  towards  stabilization,  for  although  the  new  lines  include 
many  new  and  valuable  improvements  of  various  types  there  is  little 
of  revolutionary  character  to  be  discovered.  In  short,  the  industry 
appears  to  have  reached  the  point  where  its  products  have  been 
placed  on  a  solid  foundation  and  subject  to  only  such  further  de- 
velopments as  are  calculated  to  keep  abreast  of  the  times  and 
deserve  the  help  of  the  trade. 

Radio  of  course  is  more  or  less  of  an  uncertain  quantity  so  far 
as  its  developments  go,  for  its  growth  has  been  rapid  and  there  may 
yet  be  new  discoveries  of  a  radical  nature,  but  just  at  present  the 
progress  has  reached  a  satisfactory  point  where  those  who  demand 
the  latest  or  who  have  waited  for  the  final  products  may  buy  with 
confidence  and  those  who  were  among  the  early  purchasers  may 
enjoy  the  satisfaction  of  knowing  that  their  sets  are  not  obsolete 
even  though  they  may  not  embody  the  latest  improvements.  This 
keeping  faith  with  the  public  should  have  a  distinct  influence  on 
business. 

With  the  new  lines  completed  and  delivered,  and  the  manufac- 
turers engaging  in  widespread  advertising  of  a  national  character, 
the  question  of  final  distribution  is  now  up  to  the  dealer.  He  has 
been  assured  in  most  cases  of  sound  and  protective  merchandising 
policies  put  into  effect  by  the  manufacturers  and  of  their  support  in 
his  work  of  selling.  Local  progress,  however,  depends  entirely 
upon  the  dealer  himself,  for  it  has  reached  the  point  where  he  must 
sell  radio  rather  than  have  the  public  buy  it.  It  means  a  knowledge 
of  the  field  and  its  products— a  knowledge  of  sound  selling  methods 
and  the  ability  to  demonstrate  in  a  manner  that  will  arouse  interest 
to  the  buying  point. 


Flat  Carrying  Charge  on  Instalment  Accounts 

INSTALMENT  selling  in  the  talking  machine  field  has  always 
brought  its  problems,  for  it  has  meant  the  careful  checking  of 
credits  the  watching  of  collections  and  the  proper  handling  of  in- 
stalment paper  on  a  basis  calculated  to  give  the  dealer  proper  pr„- 


teetion  and  maintain  as  much  of  his  capital  as  possible  in  liquul 
form  for  carrying  on  and  expanding  his  business. 

Not  so  many  years  ago  dealers  with  foresight,  who  were  charg- 
ing interest  on  instalment  accounts,  had  great  difficulty  in  persuadmg 
competitors  to  do  likewise,  for  there  was  a  distinct  feeling  that  the 
offering  of  terms  without  interest  would  mean  increased  sales  and 
that  business  would  be  lost  were  the  customer  called  on  to  i>ay  more 
than  the  established  and,  for  a  time,  fixed  price  on  talking  machines. 

It  has  beeii  determined,  however,  by  careful  investigation,  and 
in  some  cases  painful  experience,  that  even  interest  at  the  rate  of 
6  per  cent  on  instalment  accounts  does  not  begin  to  recompense  the 
dealer  for  the  trouble  and  expense  incident  to  handluig  such  an 
account.  There  has,  therefore,  grown  up  a  widespread  interest  m 
Ihc  establishment  of  a  flat  carrying  charge  on  time  sales  calculated 
to  at  least  give  the  retailer  an  even  break  financially. 

It  is  quite  common  for  the  dealer  to  figure  that  the  charging  oi 
the  legal  interest  rate,  whether  it  be  six,  seven  i>r  eight  per  cent, 
permits  him  to  realize  finally  the  full  cash  price  of  Ihc  instrument 
without  reduction.  As  a  matter  of  fact,  he  is  not  only  tying  up  a 
very  substantial  portion  of  his  capital  at  the  common  six  per  cent 
rate,  which  is  not  in  any  sense  profitable  because  it  hinders  expan- 
sion, but  is  faced  with  the  heavy  expense  incident  to  credit  invcsti 
gations,  collections,  extra  bookkeeping,  and  the  losses  caused  by  bad 
accounts  even  though  they  may  be  few,  all  these  being  factors  not 
met  with  in  the  cash  sale. 

The  carrying  charge  as  adoptetl  hy  many  dealers,  including  the 
members  of  the  Music  Trades  Association  of  Southern  California, 
is  designed  to  provide  a  sufficient  increase  in  price  to  offset  in  some 
measure  at  least  the  increased  expenses.  For  instance,  it  provides, 
we  will  say,  a  flat  three  per  cent  charge  on  balances  running  six 
months,  an  equitable  proportion  of  which  amount  is  collected  with 
each  monthly  payment,  and  when  the  account  runs  over  that  period 
a  definite  charge  ranging  from  one-half  to  one  per  cent  a  month  is 
made  for  the  extra  accommodation.  Under  the  usual  interest  plan 
when  an  instrument  is  repossessed  after  the  third  or  fourth  month 
the  dealer  is  lucky  if  he  has  collected  a  half  dollar  in  interest,  while 
under  the  carrying  charge  he  has  very  probably  collected  from  three 
to  four  times  that  sum,  or  suflicient  to  cover  the  cost  of  transporting 
the  machine  to  the  store, 

Another  phase  is  that  the  carrying  charge  can  be  easily  ex- 
plained to  the  average  customer,  for  he  sees  the  justice  in  paying  for 
the  privilege  of  carrying  an  account  and  appreciates  knowing  just  i 
what  the  extra  charge  will  be  instead  of  having  unexpected  interest  i 
charges  written  on  his  monthly  bill.  The  main  factor  is  that  the 
carrying  charge  means  that  the  dealer  realizes  a  sum  ranging  from 
twenty-five  to  thirty  per  cent  more  than  the  amount  that  would  be 
realized  on  interest,  which  helps  a  lot  in  covering  expenses,  particu- 
larly if  it  is  found  necessary  to  discount  instalment  paper  through 
outside  channels. 

It  is  interesting  to  note  that  the  music  trade  is  probably  the  only 
trade  that  does  not  already  make  general  use  of  the  carrying  charge 
on  term  sales.  On  automobiles  sold  on  instalments  there  is  a  carry- 
in"  charge.  There  is  a  cash  and  term  price  on  vacuum  cleaners  and 
even  on  electric  irons.  It  is  the  logical  way  of  handling  a  class  ol 
sales  that  is  continually  growing  and  fortunately  many  members 
of  the  industry  are  realizing  the  fact  
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Neglecting  Any  Department  of  the  Talking 
Machine  Business  Means  Decreased  Profits 

Julian  H.  Roscnfeld,  of  Hanff-Metzgcr.  Inc.,  Emphasizes  Need  for  Sales  P-romotion  Campaigns 
to  Cover  All  Departments  of  the  Business — Danger  in  Following  Line  of  Least  Resistance 


Thr    r:i<lm    I,.,-  l„    M.v       Mi    ||,.,|  tli-rr 

acccptcil  ;i'  )'ip(m|  mi  I  |>ii  1)1,   .  |. .,.(,- 

In    ni,'(ii.\    ,,1-r-'.,    Ii.iu,\ri,    ill,  plMninpraph 

dealer  who  Ii.uhII,-^  i.i.ii,,   ^  \->->r 

licnlly  all  "f  his   C-rnT>.;y  <HI   tlli^   r  |.,n  .ii  m  .  !>■ 

new  source  of  ri:vi-mic,  nud  is  jn  j  in il lin^^;  hi^ 
talking  niachiiii;  biLKiiiess  lo  fall  by  the  wayside. 
What  that  dealer  is  rciilly  doiriR  is  worldiis 
along  the  lines  of  least  resis(:iTirc,  Rut  is  it 
good  business?  ]-or  he  is  uef^IcLliiif,'  a  source 
of  sales  and  i.i  nhls  lo  lir  j;aiiH  ij  from  a  line 
that  is  far  from  liavln);  b.  i  ii  tlisplaei.d  by  radio. 
As  a  mailer  of  i  i.hl  fai  l,  the  railio  and  l)ie 
talking  machine  lai  li  h.m  ,i  dLlinile  place  in 
the  broad  field  of  hnm.'  mk  i  laiiimeiil.  And  rl 
has  been  amply  demons  I  ratted  lhi\(  each  can 
help  the  otlicr. 

The  rcccnl  forward  step  wliieh  the  leadinR 
lalking  maebine  makers  have  taken  is  ilirert 
evidence  of  llie  sironp  lic-np  bclwcen  llie  talk- 
ing machine  and  llic  radio,  ^^cCormaLk,  tlie 
vocal  genins  whose  fami'  needs  no  aTiipllfira- 
tion,  and  Lncrc?;ia  Hori,  the  celebrated  colora- 
Inra  soprano  of  ibe  Melropolilan  Opera  Com- 
pany, rcceiilly  "went  on  ihe  air."  The  next  day 
there  was  a  demand  for  ihe  phonograph  records 
of  both  artists  thai  virtually  exhausted  the  avail- 
able snpply.  This  w;u;  mmi i^la kahle  pmof  Uial 
ihe  phonograph   i<  (.v^iiiL'  in  Im  ih  Iii   fnnu  i\\<- 

radio,  and  ihe  mcnhanl  is  hv  t  .m-  ihe  Ij-l 

man  to  benefit  frmn  ihe  siluiilimi 

It  is  tiot  my  purpose  lure  lo  ilwcl!  n[>oii  (lie 
many  advantages  of  Ihc  radio.  They  are  loo  woli 
known  to  require  eomrnenl,  I  ilo  want  to  men- 
tion Ihe  obvious  advantages  of  ihc  talking  ma- 


.  hm.-,  however,  because  I  believe  llial  loo  many 
iiM  Mh.tnls — ,ind  good  increlianl s,  loo— are  ncg- 

le  p  a  deparlnicnl  of  (lii'ir  business  Ih.il  is 

respniisiblc  lor  Mieir  \u;un  in  business,  and 
which  has  for  so  nianv  year>  been  hit;hly  pmf- 
ila-ble. 

My  suK>.;estion  rij;lil  here  and  now  is  lhat  ihc 
ihaier  iii  lii.s  daily  rouline  >hoidd  devolc  a  eer- 
laiii  aiiioniil  oi  lii>  lime  h,  Ins  plionoi; rapli  sales, 
,uul  a  greal  deal  more  Iimk  lli.ui  at  present  lo 
keeping  up  Ilis  record  sales  I'nliuie  up  i)OSlers 
ni  his  store  is  fine  as  f,u  .i-  it  ^■i>es.  Giving: 
oul  lists  of  new  records  is  always  good.  fSut 
ihese  measures  do  not  go  far  cnouyh.  He 
should  inslrncl  bis  clerks  to  int|uire  of  cus- 
lumers  whelher  ihey  have  lie.ird  the  new  rec- 
ords. He  slionid  have  ,  ve,y  s,de-|,erson  keep 
inislnnt:  llic  old  stand.ud-  and  tlic  .  las>ics  as  well 
as  Ihe  Tunv  bils  which  do  not  require  so  much 
.sales  work.  He  should  obtain  lists  of  people 
in  bis  ueigliborbood  who  do  not  own  talking 
niarhincs  and  send  tliem  a  scries  of  letters  call- 
ing attention  to  tlic  advantages  of  owning  a  ma- 
ebine— or,  better  still,  make  personal  solicila- 
lioius,  Circular  matter  is  also  good  if  it  is  attrac- 
lively  desigticd.  Cheap  circulars  arc,  of  course, 
worse  I  ban  none.  Newspaper  advertising  is 
exeellcul  if  llic  dealer  is  so  located  that  he 
can  use  S[iaee  in  a  daily  paper  to  advantage. 
And,  without  question,  the  windows  should  be 
nlili/ed  for  drawing  lalking  machine  and  record 
biis.iness.  In  olhcr  words,  instead  of  mistakenly 
assuiiiini^  that  llic  phonograph  business  is  being 
sidetracked,  which  is  not  a  fact  at  all,  be  should 
keep  after  his  trade  in  an  aggressive  manner 
and  he  will  get  results. 

As  I  have  said,  llic  advantages  possessed  by 
ihc  radio  do  not  require  comment  here.  This 


article  is  not  intended  to  do  anything  except 
io  bring  to  the  attention  of  the  merchant  ihe 
pns.iibilities  for  profit  thai  will  continue  to  come 
linin  ihe  sale  of  talking  machines  and  records. 
.\ih1  in  reviewing  llie  advantages  of  tfie  lalking 
iiiachinc— adwmlages  which  arc  exclusive  with 
Ibis  universally  used  instrunicui— I  want  to  e.v- 
liress  Ihc  hope  that  the  dealer  will  make  a 
note  of  them,  impress  them  on  his  salespeople, 
and  utili^fc  ihcm  as  selling  ammunillou. 

/'"(>.(/;  The  phonograph  owner  can  arrange 
liis  own  programs,  including  the  music  that 
pleases  him  niosl. 

Scri'ittl:  He  is  able  lo  hear  artists  who  do 
not  broadeasl.  or  wlio  may  not  happen  to  be 
broadeasl  in^:  at  the  parlicular  lime  it  Is  desired 
lo  bear  ihem. 

.77iin/:  He  is  able  to  hear  arlists  who  arc  no 
longer  among  ihc  living,  and  whose  work  the 
plionograph  has  made  an  ever-living  treasure. 

lu'iirlh:  He  can  repeat  any  record  as  often 
as  be  pleases,  and  play  il  at  any  time. 

l-iflli:  There  is  no  expense  aside  from  the 
moderate  cost  of  Ihc  records,  which,  of  course, 
have  permanent  value  unless  destroyed. 

Sixlh:  There  Is  no  variation  in  the  quality 
of  reproduction. 

As  I  sec  it,  one  pretty  safe  rule  to  follow  is 
not  to  let  any  sales  possibilities  go  adrift.  Both 
the  radio  and  the  talking  machine  can  be  pro- 
ductive. Eacli  branch  of  ibc  business  can  be 
made  lo  return  a  satisfactory  profit.  Eacii  is 
able  to  stand  on  its  own  legs  and  help  its  mate 
in  addition. 

There  arc  going  lo  he  plenty  of  phonographs 
and  plenty  of  records  sold  in  the  future.  Some- 
body is  going  to  sell  them  and  somebody  is 
going  to  make  some  profit  out  of  them. 


Tlie  wholesale  division  of  the  Columbia  Co., 
New  York,  has  inaugurated  a  syslcm  of  sup- 
plying dealers  with  window  signs,  listing  the 
most  popular  of  recent  releases.  New  lists  arc 
scut  out  each  week,  and  it  is  exi>ccted  increased 
sales  will  result.   


PEERLESS  LEADERSHIP 

Peerless  Albums  and  Peerless  Record  Products  have  achieved  leadership  be- 
cause of  their  superiority  and  because  they  pioneer  with  original  Album  ideas. 
They  hold  their  superiority  through  their  high  quality  and  large  production 
which  makes  possible  their  popular  prices. 

PEERLESS  ART  MISSION  3 ALBUMS 

The  new  Peerless  10  and  12-inch  Art  Mission  Albums  are  an  example  not 
only  of  the  finest  products  of  the  Album  makers  art  but  are  as  well  a  con- 
structive factor  for  right  now  and  future  record  sales. 

All  Peerless  Albums  are  produced  with  an  idea  of  being  record  sales  creators. 
These  constructive  sales  features  are  recognized  and  adopted  quickly  by 
leading  talking  machine  merchants. 

PEERLESS  RECORD  CARRYING  CASE 

The  Peerless  Recording  Carrying  Case  docs  not  confine  its  sales  activities  to 
the  portable  season.  It  is  an  all  year  round  seller.  It  has  been  used  effect- 
ively in  making  group-record  holiday  sales.  During  the  winter  season  its  uses 
around  firesides  fur  indoor  events  will  continue  to  give  it  great  popularity. 


Exclusive  rmtroffolitan  distributors  for  the  new  beautifut  and  educational 
"PICTORIAL  RECORDS"  for  children. 


PEERLESS  ALBUM  COMPANY 


WALTER  S.  GRAY  CO..  Pacific  Coast  Repreientalivo 
San  Francisco  and  Lot  Angeles 


PHII_    RAVIS,  Rresldcnl 

636.638  BROADWAY,  NEW  YORK 

L.  W.  HOUGH.  146  M>i>.  Av.mie 
BottoD,  Mall. 
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QUAKER 
STICK-ITE 

is  a  nciv  Quaker  prodncl,  being 
an  adhesive  for  use  in  attaching 
felt  to  turn-fables.  It  has  taken 
a  great  many  years  of  experi- 
menting to  perfect  STJCK-ITE 
and  we  know  it  is  the  most  satis- 
factory product  of  its  kind  on 
the  market. 

ll  is  put  up  in  one  pint  cans  an 
which  our  price  is  $1.00. 


Customers 


ELL  do  we  remember  our  initial 
bow  withovit  one  customer.  And 
how  we  have  watched  the  con- 
stantly increasing  list  of  satisfied 
customers,  many  of  whom  sent  small  initial 
orders  and  who  now  think  nothing  of  buying 
thousands  of  dollars  worth  of  phonograph 
supplies,  accessories  and  repair  parts. 

So  we  would  like  to  pay  this  tribute  to  our 
trade  friends,  comprising  companies,  firms  and 
individuals  scattered  all  over  the  globe,  and 
to  thank  them  for  their  aid  in  making  Every- 
body's Service  the  greatest  and  finest  service 
of  its  kind. 

A  "repeat"  order  is  the  expression  of  con- 
fidence that  we  value  be>'ond  all  things,  for  it 
is  a  tacit  endorsement  of  our  efforts  and  spurs 
us  to  further  effort  in  doing  well  the  one  thing 
that  has  been  the  foundation  of  our  business 
— service. 

Our  new  building  gives  permanency  of  lo- 
cation with  room  for  expansion,  enabling  a 
co-operation  in  the  future  that  will  surpass  our 
activities  in  the  past.  We  pledge  this. 


Makers  of  lloneU  Quaker  Main  Springs 
A  Comvlete  Line  of  Talking  Machine  Repair  Materials 
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$50,000  a  Year  From  Record  Sales  Plan 

Talking  Machine  Co.  Has  Worked  Out  a  Method  of  Sending  Records 
on  Approval  to  Its  Patrons  Which  Solved  Record  Turnover  Problem 


III  llicse  days  of  high  overhead  and  k<:oii  com- 
pelilion  volume  business  and  i|nick  liirnovcr 
ussiimc  a  growing  irnpnriiuin'  In  ilic  hilklm; 
iiiacliiTic  business  es|)cci;ill\    hiriiniri  rr.i. 

many  problems,  for  the  ri.-.t-mi  ili.ii  i  i  iii  iln 

progressive  firms  now  IihmiIIc  oI  Imt  iinuliirK 
than  the  instruiiienis  themselves,  I'or  cN.iiiipli', 
the  well-stocked  store  opcr^iUs  a  radio  (Ii.'p;iil- 
ment,  musical  mcrL:h,iiHli^c  '■i  rlioii  .inii  in  iim^l 
eslablisliments  ihf  i  ^  iiinl  ,j.  p.i 1 1 ni<  n I  li.m- 
illcd  as  a  separate  Im.,ii,Ii  ,.|  tin-  .iilerpriM 
Eacli  of  the  deparlMients  is  i  vpLi.lrcl  lo  slimv  ;i 
profit.  In  ihc  talking  machine  aTid  miisieal  in- 
strument and  radio  sections  inrnover  is  simpli- 
fied because  a  complete  line  consists  of  com- 
paratively few  instruments.  In  the  record 
department,  however,  the  problem  becomes 
more  intricate,  due  lo  llic  fact  llial  stnik 
is  made  up  of  a  large  number  of  tic-m-,  Ji  pind 
ing,  of  course,  on  how  many  record-  ■  .n  rii  il 
The  Talking  Machine  Co..  ol  <>7  \-a>\  \1-a\u 
street,  Rochester,  N.  .,  Ii:i-  .mIvi  iI  tin-  rn-nrd 
turnover  question  !>\  .i  lu  w  sales  [no- 

molion  plan,  Br.ell^-,  tli<'  r.'sullv  of  this  plan, 
which  is  a  carefidly  ilevised  sysleiii  of  giving; 
records  lo  old  patrons  on  approval,  is  as  fol- 
lows: During  Ihc  last  year  from  this  source  of 
record  sales  alone  a  gross  revenue  of  about 
$50.00t)  was  derived.  'J'lic  store  carries  a  record 
stock  of  80,000  numbers,  an  unusually  large 
stock  by  the  way,  which  is  turned  over  fre- 
quently enough  to  give  an  cKcelleni  return  on 
the  invcslmeiil.  The  "approval  system"  has  c-re- 
atcd  many  regtdar  buyers  of  records  among  llie 
store's  patrons,  customers  who  make  it  Iheir 
business  lo  visit  ihe  store  ref;nlarly  for  the  new 
releases,  E,  T.  Smith,  miuuii-'er  of  the  store, 
states  that  on  a  bn\\  .s.inn i|.i>  the  number  of 
visitors  lo  the  store  :i\ev,i(,>i-  anywhere  between 
three  and  four  hundred,  Naturally,  where  so 
many  people  visil  the  store  regularly  good  will 
is  established  which  could  not  bo  bonghl  at  any 
price.  Also,  it  is  natural  that  while  in  the  store, 
many  of  these  peoi)le  see  other  articles  handled 
by  the  concern  which  they  desire,  hence  the 
benefits  of  the  approval  system  are  fell  in  oilier 
dcpartnienis  of  the  business,  especially  in  in- 
creased sales  of  needles,  oil,  and  other  neces- 
sary accessories. 

How  the  Approval  System  Operates 
Tlie  furet;uint;  was  mentioned  lo  show  lhat 
the  mclhod  of  sending  out  records  on  approval 
as  practiced  by  the  Talking  Machine  Co.  is  sue 
cessful  as  a  profit  producer.  Wliat  the  dealer  is 
mainly  iulerested  in,  of  course,  is  how  the  idan 
is  operated. 

Of  first  imporlaiice,  according  lo  Mr,  Smith, 
is  placing  an  experienced  record  salesman  ot 
woman  in  charge  of  the  approval  record  sales. 
To  this  man  is  delegated  the  responsibility  of 
selecting  the  records  and  seeing  that  they  are 
received  by  the  perstnis  who  order  them.  He 
also  takes  care  of  the  bookkeeping  iiicidcnial  to 
Ihe  operation  of  this  end  of  the  business.  Hy 
bookkeeping  is  meant  he  takes  care  of  orders, 
■^nd  keeps  a  check  on  the  records  going  oul. 


lliosc  returned  and  those  pnrcliased,  A(  the 
Talking  Machine  I'n  the  rnan  who  has  been 
pl.ieed  in  ilniri.:.-  mI  tin--  dep.irtmenl  is  able  lo 
i,  II,    .dl  th.    Ini  Mil  "  dnniiK  the  major  pari 

,,l    111.-    y.ir,  .dlliMiU'li    lie    1~    kept   busy.     In  iflC 

.iiid  W  inii  r,  hi'Hr ■^e[,  ilie  demand  for  rec- 
^.iiU  nn  ,i|.pri.e.il  l.iii.ijir-  i^reat  that  he  has 
,111  .i'.-:-i:iiit,    .\  ■  [II, ill  |.:ui  ni  I  lie  store  lias  been 


AI'l'Rt  )VA L 
MAIN  .ST,  l-..\.S|-, 
Near  Water  Si. 
TIIK  TALKING  MACHINE  CO. 

MAIN  3296 


R!:rnk|)  AI'I'KOVAI.  1{IC(JL1IKEMKNTS 
.1  nr  in.-.re  tn  he  retained  if  called  for  and  re- 
turned liv  self,  4  or  more  to  he  retained  if  de- 
livered, kKldRDS  kFTIiRNltD  MUST  BE 
IN  I'I'.KFEC  I    ri  IN  I  H  I  M  'N, 


'I 
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The  Approval  Order  Blank 
partitioned  off  from  the  rest  of  Ihe  warerooni 
by  counters  and  in  back  of  lliese  counters  all 
"records  011  approval"  business  is  transacled. 

Because  its  record  business  has  developed  to 
sueb  Ircmeiidons  proportions  the  Talking  Ma- 
chine Co.  has  found  the  usual  service  counter 
in  front  of  the  record  department  inadvisable 
The  business  in  records  is  so  great  that  speed 
ill  Ihe  selection  of  rceord-  i-  of  Uie  utmost  im- 
liorlance.  For  tin-  u.i,-..n  the  .service  counter 
has  been  dispensed  with,  Practically  the  whole 
ot  one  side  of  the  store  is  given  over  to  llie 
record  racks,  which  reach  up  to  the  ceiling. 
Small  ladders  permit  the  salesmen  to  reach  the 
Upper  tiers  of  records  without  any  trouble  or 
loss  ot  time. 

Record  Approval  Requirements 

[experience  has  taught  the  Talking  Machiile 
Co.  many  things  :ibont  seiidiiii:  011!  merchandise 
on  approval,  it  i-  Uie  lillle  mistakcj  that  kill 
profits  and  these  have  been  praclically  elimi- 
nated so  that  Ihc  system  is  as  nearly  pcrfecl  as 


Ihe  eslablishment  has  been  able  lo  make  it 
One  of  the  first  things  discovered  in  connection 
with  selling  on  approval  was  that  each  patron 
■who  desired  to  avail  himself  or  herself  of  the 
privilege  must  be  bound  by  certain  rules,  with 
absolutely  no  cvceptions.  These  rules  are  few 
and  they  are  simple,  but  ihey  insure  making 
the  approval  plan  profitable.  They  are  as  fol- 
lows: Three  or  more  records  must  be  retained 
if  the  customer  culls  for  them  at  the  store  and 
returns  them  after  the  home  demonstralion. 
Four  or  more  records  must  be  purchased  if  the 
store  is  asked  to  deliver  the  records  to  the 
patron's  home  and  to  call  for  them.  Records 
returned  must  be  in  perfect  condition.  These 
are  ihc  rei|uiremeiils  which  the  store  compels 
Ihe  customer  to  live  up  to  and  these  rules,  as 
may  be  seen  in  the  illustration  of  the  approval 
order  form,  appear  on  every  order  for  records 
on  approval. 

Also  records  on  approval  must  be  returned 
within  twenty-four  hours  or  bill  will  be  rendered 
for  same  and  will  no!  be  taken  back.  Records 
played  for  customers  arc  not  exchanged.  Rec- 
ords not  played  before  delivery  may  be  ex- 
changed within  twenty-four  hours  provided  they 
are  returned  in  good  condition. 

Simple  Order  and  Checking  Plan 

When  a  customer  makes  a  request  that  cer- 
tain records  be  sent  out  to  her  home  on  ap- 
proval the  numbers  of  the  records  are  jotted 
down  on  a  form  similar  to  the  one  reproduced 
herewith.  This  record  is  made  out  in  duplicate, 
one  being  retained  by  the  store  and  one  going 
to  Ihe  customer.  After  the  customer  has  se- 
lected the  records  which  she  desires  to  retain 
those  not  wanted  are  returned  to  the  store. 
The  returned  records  are  checked  against  the 
duplicate  of  the  original  order  and  the  numbers 
representing  the  records  purchased  are  also 
checked.  Under  the  approval  plan  the  cnstomet 
can  make  payment  immediately  after  Ihe  pur- 
chase of  Ihe  records  or  can  take  advantage  of  a 
charge  account.  As  has  been  mentioned,  all  the 
customers  to  whom  the  approval  privileges  are 
extended  are  well  known  to  Ihe  establishment 
and  their  credit  standing  warrants  the  store  in 
taking  the  risk  of  opening  a  charge  account. 

If  a  charge  account  is  opened  on  the  first  ol 
each  monlh  bills  are  scut  out  and  customers  are 
e.spected  to  pay  promptly.  Failure  lo  make  set- 
llemeut  within  a  reasonable  time  means  that  the 
charge  account  will  be  closed. 

If  customers  ask  for  records  on  approval  and 
then  return  the  entire  number  or  do  not  make 
purchases  as  provided  for  in  the  "Record  Ap- 
proval Requirements"  he  or  she  is  politely  told 
what  Ihe  requirements  are  and  the  need  for  ad- 
hering to  the  rides  is  emphasized.  Of  course, 
in  the  case  of  very  good  customers  often  it  is 
not  wise  to  do  this  after  the  first  infraction  of 
the  rules,  but  repeated  offenses  are  cheeked  be- 
fore Ihey  become  habit. 

Another  thing,  by  having  a  list  of  the  records 
(Couliiiitcd  oil  page  161 


STARR  PIANOS     STARR  PHONOGRAPHS 
GENNETT  RECORDS 

Represent  the  Hiqiiert  oAttainrntnt  in  cMusical  CWbrth 

Wfe  STARR  PIANO  COMPANY 

Established  l872  Richmond.  Indiana 
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Model  Twenty 

A  new  one-dial  Koinedy  cffinbiniiig 
iimplejt  operation  with  dcciiTHtc  con- 
trol.  All  broadcast  itarionscotiiCTi- 
enily  scfiaToud  from  one  end  of  the 
diaho  the  other.  Lists  at  Sgo.oo, 
without  accessories.  Siightl-  higher 
iwit  of  the  Rockies. 


Royal  Sixteen 

A  complci^ly  se\ft:onUxined  set. 
iiitluditig  superb  reproducer  wiili 
full-ihrodted  lone  chmnber,  a\i 
built-in.  Lists ot  $2 J s.oo  (ifiih- 
out  accessories).  Slightly  higher 
tvest  of  the  Rockies. 


Model  Fifteen 

The  Oiitita Tiding  performer  in  the 
radio Jleld.  Only  two  dials/or  lim- 
ing. Highly  seletiive,  luiih  lone 
pure,  nuturaliindli/eli^e.  Price 
5i30.oo  {iciihoiic  accessories). 
Sligh[l>i higher  utst of  tlieRocijies. 


Royal  Speaker 

Model  Six-Thirty 

A  console  spealjer  deluxe  enclosed 
111  mahogany  cabinet  luilh  beauli- 
/ully  grilled  front.  LutsatS40.oo. 
StightljhighCTwesto/ihe  Rocf(iej. 


Speakers 

Embodies  the  same  reproducing 
unit  iijed  in  tize  Kennedy  Royul 
Speaier.  Two  sizes.  Model  Six- 
^en,  iJin.  bell,  i^o.oo.  Model 
Six-Tu^ty,  li  in.  bell.S^s.oo. 
SliBhilyhiBheriw.«o/ihe  Rockies. 


I  Colin  B.  Kennedy  Corporation. 

1  1019  Locust  St.,  St.  Louis,  Mo. 

I  Ton  may  send  particulars  of  the 

I  Kennedy  PioJcctii'e  Dealer  Franchiie 

I  and/ull  iii/omiation  on  the  cf  ■- 


Kennedy  I  in 


Music  Dealers  are  Flocking  to  this 
Highly  Attractive  Radio  Line 

Music  dealers !  Model  Twenty  is  the  latest  addition  to  the  famous 
Kennedy  Hne.  Its  a  real  seller — combines  royal  radio  reproduction 
with  one  dial  and  accurate  control  /  f  /  This  new  5-tube  receiver  fea 
lures  a  special  Kennedy  development.  Its  5"  dial  is  so  arranged  that 
all  stations  are  conveniently  separated  over  the  entire  scale,  even 
those  whose  wave  lengths  are  ordinarily  "jammed"  together.  This 
feature,  added  to  its  high  selectivity,  makes  Model  Twenty  the  ideal 
instrument  to  operate  and  the  ideal  instrument  to  sell. 
Model  Twenty  is  every  inch  a  Kennedy — designed,  engineered  and 
manufactured  to  those  high  standards  that  make  all  Kennedy  recei- 
vers stay  sold  and  free  from  "come-backs"  or  excessive  service. 

Real  Protection  for  You  in  the  Kennedy  Franchise 

The  Kennedy  Dealer  Protective  Fran-  "gyp"  practices  and  other  evils  that 

chise  offers  every  radio  dealer  a  real  work-  have  menaced  the  radio  trade, 
ins  eoal.  It  grants  him  exclusive  sales 

privileges  in  his  own  community— pre-  Get  full  details  on  the  Kennedy  Protec- 

tects  him  against  encroachment,  unfair  tive  Dealer  Franchise,  take  the  road  to 

competition,  overlapping,  dumping,  permanent  radio  success. 

COLIN  B.  KENNEDY  CORP.    -   2019  LOCUST  ST.    .  ST.  LOUIS,  MO. 

^^^^ 

Ofw^oijaltif  ^  ^^adio 

KENNEDY 
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Eliminating  ''Loss  Through  Service''  Leak 

The  Repair  and  Service  Department  Can  Be  Made  to  Pay  Its  Way 
— How  L.  Bamberger  &  Co.'s  Service  Department  Aids  Salesmen 


Many  biisi 
iiart;,,, 


all 


iiitri-iiiil  ill-  i  iili'rprisi'p  assiiiiii.'  jiT  loits  |)rci|)Oi  - 
(ions,  iriaNiii)^  llif  dilTci  cni  i?  I>rlwi  i.ii  [>rol"il  and 
lets.  Unlcvs  llic'.M'  IlmNs  arc  cliiriinalcd  tliu 
dL-alcr  of  tlii>  ly|K>  liovi'rs  Ix'lweon  f.iilnrc  an-l 
SliCL-i'SS.  'l  akL'  lor  cNaiiiidi-  tin  ii'|iair  or  si  tvil 
deparliiii'iil .      I  ii    iii;niy    sl.iri's,    l>i-,  .niM     lliis  i- 

no  allcnipl  is  iiiadL-  lo  sysii-maliyr  lliu  worii 
;ind  to  gt'i  ilic  niosi  out  of  it  in  tin-  w.iy  of 
Tujn  iincralion. 

Keeping  Chech  on  Repairs  and  Service 
A   business  proi;rcsst's    because  tlie  men  at 
tlic  licaii  of  it  lake  ;(dv;tiilaKi'  of  every  oppor- 


II 

iiii 

i  I 

■An 


Bamberger's  Ser\ 


Record 


Uiniiy  lo  take  a  proHl,  Each  (Ici»artnicnt  is 
cxinrlid  lo  p:iy  li.r  IImIi  .iml  U)  show  a  profit. 

I  li<      r.  |':oi     .l.  p.oUMriii    (-xeni].!  from 

II, i-,     ,uh         I        l;.nMl,L  ,,.|  1  l  o.    OIK-    of  the 


la< 


<U  1 


111,' 


>hi 


will. 


in  Ihi.s  hraiuh  of  llie  husiiuss  )iavc  been 
trainetl  not  only  '•>  dii  llii'lr  work  well  and 
willionl  loss  of  liiiif  hut  to  act  in  olhor  ways 


I  Jie  illii^Uahuii  lierewUli  shows  a  form  in  use 
\iy  the  repair  'teparliiu'iit  of  ihc  Uainb(.-rgcr 
-lore,  wliirli  i>  alioul  as  i^ood  as  anything  wliich 
lia>  reaHi.d  llii--  -ITice.  When  a  call  is  received 
hy  ilii-  i.ilkiiiL;  iii.ii  hiiLC,  radio  or  general  music 
deparlim  111  i..r  .i  n  |iairiitan  or  for  service  lliis 
lonii  !■  tilli  .l  Mill  I  lie  le\l  of  this  special  form 
I-  -,li.>pl,  However,  word  regard- 
in^   III!    M'  (1  -.tiiiiri  of  the  form.     This  is 

n-ally  111  i)ie  ii.iiiire  of  a  receipt  and  reads  as 
followsi  "We  desire  a  pcrmanenl  patronage 
and  spLire  no  elTorl  to  make  every  traiisaclion 
nnilually  sal isfaclory.  No  claim  will  be  lion- 
ored  afler  len  days  and  only  for  such  work  as 

is  iin  Titioned  on  order.    Received  payment  " 

The  customer  signs  llie  other  half  of  the 
form  if  the  work  is  satisfactory  and  this  is 
turned  in  to  his  superior  by  the  repairman. 
This  not  only  Is  a  record  of  the  work  done  by 
ihe  repairmen  hut  it  is  also  a  check  on  the 
n  p.iir^  iir  -i  rvice  given  each  cU:>lomer.  'J'hns 
no  cnslomer  can  come  into  the  store,  after  a 
few  months  or  year,  and  make  a  claim  for 
free  service  on  the  ground  thai  the  service 
wdiich  was  promised  at  the  time  of  the  sale  has 
iiiil  been  given.  The  service  record  of  the 
iiisioim  r.  signed  by  him  or  her,  is  produced 
and  llie  ;uymncn!  is  ended  right  there. 

Important  Data 
<  lit  the  back  of  that  portion  of  the  service 
record  which  is  inrned  in  lo  the  store  is  some 
very  nnijorlanl  informalion  both  for  the  ser- 
vice department  and  the  sales  orE-inization.  At 
ihe  lop  the  repairman,  jots  down  the  following 
information  regarding  the  service  call: 

Time  arrived,  lime  left,  time  spent  in  travel- 
int;  and  traveling  expense.  He  also  makes  note 
111  ihc  condilioii  of  the  instrument,  whether 
ii  \~  III  uoikI  condition,  fair  or  poor,  and  the 
,i|.;e  .11  ilic  maihine.  13eneath  this  is  space  for 
a  li-i  oi  llie  materials  used  on  the  job. 
Aiding  the  Sales  Department 
Al  llie  boltoni  of  llic  back  of  the  form  is  Ihe 
following;  f^rospecl — Would  customer  con- 
sider a  possible  purchase  of  a  new  instrunienl 
with  allowance  on  old  one?  May  salesman 
call? 

liadi  repairman  is  expected  to  secure  this  in- 


Have  You  A  Genoia  in  Your  Toy  Shop? 

It's  a  great  little  money  maker — a  child's  phonograph 
retailing  at  $5.00 — that  plays  all  flat  records  up  to  10 
inch  size  with  the  clear  reproduction  of  a  large  machine. 
It  is  bright  and  appealing  in  appearance  and  makes  a 
hit  with  both  parents  and  children. 

The  Genoia  stands  but  inches  high.  Then  to  retail 
at  $10.00,  there  is  The  Baby  Cabinet,  standing  17  inches 
high  and  which  is  a  delightful  piece  of  nursery  furniture 
as  well  as  a  splendid  little  talking  machine. 

Order  Samples  Today 

THE  GENERAL  PHONOGRAPH  MANUFAQURING  CO. 

Elyrla.  Ohio. 


formaiion  and  if  the  customer  is  considered  a 
live  prospect  for  a  new  instrument  no  time  is 
lost  in  putting  a  salesman  on  the  job.  The 
number  of  sales  that  liave  been  made  through 
this  co-operation  of  the  repair  dcpartmenl  is 
surprising  and  illustrates  how  repairmen  can 
do  much  to  make  llic  department  in  which  they 
are  employed  a  profitable  institnlion. 

Card  Sales  Record 
The  L.  Bamberger  Co.  also  uses  a  card  sales 
record  system  which  is  a  winner  for  simplicity 
and  whicli  also  acts  as  a  stock  record.  As  new 
instruments  are  ordered  tlic  number  of  the 
talking  machine,  radio,  etc.,  is  placed  at  the 
top  of  the  card  reproduced  above.  The 
card  is  then  placed  in  a  file  provided  for  that 
purpose.     When  a  sale  is  made  of  a  certain 

Address   ■ .  Town  -■ 

Make  

I'inish   No   Price-.  

li^cor.i   S  


TdI.iI  Ami. 
■of  Sale 


model  the  card  bearing  the  number  of  that  in- 
strument is  taken  from  the  stock  lile  and  it  is 
filled  out,  thus  becoming  a  sales  record.  As 
may  be  seen  Ihe  data  on  the  face  of  the  card 
is  complete.  On  the  back  of  the  card  there  is 
room  for  information  which  may  prove  useful, 
such  as  the  dates  on  which  collection  letters 
were  sent  out.  etc.  Also  these  cards  have  been 
found  useful  to  determine  the  age  of  instru- 
ments in  the  lionies  of  customers  who  desire 
lo  turn  in  the  old  talking  machine  or  piano  as 
a  trade-in  on  a  later  niodel. 

$50,000  a  Year  From 

Records  on  Approval 

(Continued  from  page  14) 
sent  on  approval  to  its  many  customers  tfie 
Talking  Machine  Co.  is  in  a  position  to  tell 
instantly  what  type  of  music  is  preferred.  This 
has  proved  especially  effective  in  that  it  enables 
llie  salesman  to  select  records  which  he  is  cer- 
tain will  interest  the  customer. 

Because  of  the  rapidity  with  which  records 
move  from  the  shelves  of  the  Talking  Machine 
Co.  sometimes  records  asked  for  are  not  in 
stock.  In  order  to  overcome  this  condition  as 
much  as  possible  and  to  insure  as  little  as  possi- 
ble lost  time  in  securing  new  records  a  book  is 
kept  handy  to  the  record  department.  As  soon 
as  any  one  of  the  salesmen  takes  the  last  of  a 
certain  number  from  the  rack  he  makes  an 
entry  of  the  number  in  the  book.  Each  day 
the  orders  for  new  records  are  placed  and  the 
"sold  out"  numbers  are  replaced. 

There  is  another  book  which  has  been  found 
very  effective  in  promoting  service.  If  a  cus- 
tomer asks  for  a  record  which  is  not  in  stock 
at  the  moment  Ihe  name  and  address  of  the 
individual  together  with  the  selection  wanted 
are  recorded  in  the  book  and  no  time  is  lost  in 
securing  the  record  for  the  customer. 

When  t!ie  company  desires  to  move  a  certain 
record  number  the  telephone  wires  between  tlie 
store  and  the  customers  are  kept  humming.  Also 
the  number  is  called  to  the  attention  of  approval 
customers,  with  the  result  that  it  is  moved  from 
the  store  into  the  homes  of  customers  with 
expedition. 
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oAtlast 


real  radio 
through  a  phcno^^ph 
^test  this  new  um 


The  Type  H-a  simple 
horn  of  graceful  lines  and 
antique  green  and  black 
finish.  Great  in  volume — 
true  in  tone.  Adjustable  by 
the  turn  of  u  ihumbserew. 
List        .        .  $18 


OF  greatest  importance  to  every  music'^'dealer  is 
this  new  Brandes  Phonograph  Attachment. 
You  really  don't  know  what  perfect  radio  tone  can 
come  through  a  phonograph  horn,  if  you  haven't 
heard  this  little  unit. 

We  know  you've  heard  this  story  before — but — 
you've  never  heard  anything  like  this  attachment! 
It  has  the  same  quality  and  volume  of  tone  as  those 
wonderful  new  Brandes  Speakers. 

All  we  want  you  to  do  is  to  test  it  thoroughly.  Com- 
pare it  with  any  speaker  in  your  place.  Then,  you 
be  the  judge. 

Order  just  one  from  your  Brandes  jobber.  If  you  don't 
know  who  he  is,  we'll  gladly  send  his  address  to  you. 

Brandes  Products  Corporation 


prices  slightly  mor< 
West  of  the  Rockie: 
and  in  Canada. 


The  Brandes  Cabinet  of 
mahogany  finished  in  wal- 
nuibrown.  The sorne unit, 
quality  of  tone  and  even 
greater  volurne  than  the 
Type  H  Speaker.  Adjust- 
able. List  $30 


200  Mt.  Pleasant  Avenue 


Newark,  New  Jersey 


Branded 
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First  Public  Demonstration  of  Orthophonic 

Victrola  Is  Received  With  Enthusiasm 

Members  of  the  Press  and  Other  Guests  at  Dinner  at  Waldorf  Astoria  Hotel.  New  York.  Ten- 
dered by  Victor  Co.  lo  Officials  of  Western  Electric  Co.,  Hear  Remarkable  New  Instrument 

On  October  6,  al  llii:  Waldorf-Asloria  Hotel,  R.-.  or,l  -  ..i  ,l:u„  <  i„i>si.-  I.y  WliiU-m.in's  " 
New  York,  members  of  llic  jiress  and  other 
t;uests  at  a  dinntr  tendered  by  ibt  Vidor  Tally- 
ing Machine  Co,  lo  llic  officials  of  ihc  We.sUTn 
Eleclric  Co.  were  privilct^ed  lo  lisleii  Ici  an  ex- 
tended demonstration  of  llie  new  Or( lioplionii- 
Vietrola,  and  lo  add  llieir  inujiialified  eiilliu.si- 
asni  rufiardiiiM  llit  new  iiislrinnent  lo  ihal  evi- 
denced by  Vivlor  Co.  wholesalers  and  ileakrs 
in  the  itrivale  denion-l  i  al  ion  s  Ihal  havi  hiin 
held  Ihroni^honl  I  he  inimlrv  during  the  paM 
few  weeks. 

To  pnl  It  hrietiy.  ihe  Orlhoi>honie  Viehola 
ciime,  was  heard  and  coiK|iiered,  for  llie  resiili> 
prodnccd  in  llle  mailer  oi  sonnd  reiirndiielion 
I'l-ovid  litlle  ?ilior1  of  ania/inj;  lo  llio^e  who  had 
lieen  lold  lo  expert  nmch.  It  re]ireserit.  more 
than  an  advance  in  talkinj;  machine  eon^l^ne- 
lion,  prcsenlinj^.  rallier,  an  entirely  new  dcvcl- 
opnicnl  in  the  an. 

The  yucsis  of  the  Victor  Co,  inchnled  a  nmn- 
bcr  of  oflicials  of  the  VVeslern  l-leclrie  (.0,. 
and  of  the  IJell  Teleplione  I  aboratori  .  Inc., 
Wlio  had  jilayed  a  ilireet  and  imiuirLini  part  ill 
ihe  developmeni  of  ihe  new  inslrnmeni  Johti 
(Ircfjj;  I'aine,  of  ihe  lej^al  dci)arlmenl  of  thi: 
liiiaster,  and  aflcr 


Victor 


introducing  S.  S.  A.  Wnlkn 
Icchnical  staff  of  ihe  Hell  I 
ries.    w!io    described    the  ■ 


id.e 


of  Ihe 


!  ..ibo 


"Colony" — Orthophonic  Victrola 


"Credenza" — Orthopfionic  Victrola 
.[>  il  shnnhl  he  were  ,dsn  .U  m. .n-1 1 ale.l.  together 
nilfi  .1  eiolin  selection  \<y  Krei-h  r  and  duels 
In  I  hr  Mappine-ss  Hoys,  witli  I  lie  enunciation 
piiiiil  and  the  words  comiiit^  sharp  and  clear 
i.>  I  very  section  of  tiic  room. 

!  he  denioiKslraticni  ended  most  ap)>ropriately 
with  iht  rc[irodiictioii  of  two  lest  records 
hr..M^^lii  Ivii  k  lo  Camden  by  a  Iraveling  rccord- 
Mtiilil  I  iiir  .il  ihi  records  wa^  of  tlic  Mor- 
,11, ,11  T.il),  1 II.,,  I.-  I  lir,ir,  of  Salt  l.ake  City,  with 
]  ^11  VMi.i-.  an  rv.Miiple  of  ehonis  singing  llial 
most  mi|)ie.>ive.  and  the  second  record  was 
ili:,!    Ill   the   yrcat   tabernacle  organ  itself 

\  miKi  iiiterestinj;  ([iiably  of  the  new  instni- 
III.  Ill,  II  ih  v.hiped.  was  that  althongh  every 
iMiii  .V.I-  ..M[icd  lo  the  end  of  the  large  hall 
-.liarply  ami  clearly,  llic  volume  of  sound  to 
liiose  sealed  near  the  new  Victrola  was  of  the 
proper  quality  for  Ihc  normal  living  room,  with 
no  distortion  and  no  forcing  apparcnl. 

TIlc  use  of  snappy  phrases  and  siiperlalive.s 
regarding  the  new  instriuncnt  and  what  it  does 


old  type,  and  play  from  a  minute  to  a  minnte 
and  a  half  longer. 

It  was  explained  to  those  present  that  the 
new  Orthophonic  Victrola  is  actually  a  feai 
of  mathematics  and  physics  based  on  the  trans- 
lation of  the  principle  of  matched  impedance 
from  electrical  to  mechanical  terms,  as  worked 
out  by  Ihe  engineers  of  Ihe  Western  Electric 
Co..  the  Bell  Telephone  Laboratories,  Inc.,  in 
conjunction  with  the  Victor  Co. 

The  result  is  not  a  matter  of  numerous  ex- 
periments, but  comes  from  the  careful  workmg 
oul  on  paper  in  advance  of  the  entire  problem. 
The  secret  of  the  excellent  reproduction  is  due 
in  no  small  degree  to  the  fact  that  whereas  the 
average  talking  machine  in  the  past  had  a  range 
of  [retineneies  of  from  350  to  3.00(1  per  second, 
or  roughly,  three  octaves,  the  new  machine  has 
a  range  of  from  100  lo  5,000  frequencies,  or  five 
and  one-half  octaves.  There  is  included  in  the 
instrument,  too,  a  horn  measuring  70  inches  m 
length,  it  being  built  in  a  series  of  convolutions 
in  order  that  it  may  tit  into  a  cabinet  of  mod- 
erate size.  The  taper  of  each  section  of  the 
horn  and  each  curve  and  turn  were  worked  out 
mathematically  in  advance.  The  whole  front 
cabinet  is  the  mouth  of  the  horn  concealed  be- 
hind a  fine  wire  screen. 

One  of  Ihe  important  features  of  the  new  m- 
sirument  is  the  subslilution  of  a  diaphragm  of 
duralumin  for  Ihe  old  lype  of  mica,  which  it  is 
claimed  will  obviate  blasting  of  any  kind.  The 
changes  in  the  horns  and  diaphragms  are  sup- 
plemented by  a  multitude  of  refinements  in  the 
entire  "acoustic  system,"  in  Other  words,  in  all 
the  apparatus  through  which  Ihe  sound  waves 
travel. 

In  the  course  of  his  introductory  talk,  setting 


Orthophonic    rejirodm  lion,    the  dei 
itself  was  slaved  under  ihe  .iivc.l ii m  . 
W,  Clark,  a  director  of  the  Viclor  I  i 

Any  skeptici-m  ihal  ixisl.d  am. me 
bers  of  the  .m.lun.e  re.'.ir.lme  ^^llal  ll 
phonic  Victrola  eonl.l  .mompbsh  i 
with  Ihc  playing  of  the  lirsl  selection,  ihi 
Chorus     from     "Faust,"  presenting 
voices  with  all  the  naliiralne 
of  the  stage  production.     Il  was 
Mr.  Clark  that  the  new  developii 
eluded  correspondingly  improved 


onslration 
of  Waller 


■  Ortho- 
iminaled 
Soldiers' 
twenty 
,d  faithfulness 
cd  l)y 


L'lil  alst 


of  I 


cording,  and  as 
which  the  conip; 
there  was  played 
Victrola  a  chorii 
The  contrast  was 
The  next  new 
inarch  by  Sousa 


illuslralill).! 


iiiUi 


in  .Dnlr.i-.!  on  .in  ol.l  lype  .il 
>  selection  by  ei«Ul  v.dees 
so  marked  as  to  be  hidicron-; 
record  played  was  that  ol  a 
Band,  it  being  Ihe  record  of 
which  the  great  bandmaster  said  recently,  on 
hearing  il  for  the  first  time:  "That  is  a  band,'' 
Particularly  effective  in  this  record  was  i,he 
manner  in  which  the  playing  of  the  lympani  was 
brought  out  at  various  points.  Another  record 
which  offered  a  most  convincing  test  was  that 
of  a  Chopin  wait?-,  played  by  Corloi.  From  the 
standpoint  of  the  audience,  it  was  the  piano 
itself  with  the  chords  in  the  bass,  upper  treble 
and  the  sustained  notes  of  the  melody  all  clearly 
defined.  In  many  respects  this  was  the  most  re- 
markable exhibition  of  the  reproductive  quali- 
ties of  the  new  instrument  that  was  offered. 


"Consolctte" — Orthophonic  Victrola 

would  fall  shorl  of  the  mark,  for  il  is  only  by 
aclually  hearing  il  n.  .leinonstralion  thai  an 
adequate  apprecialion  of  its  remarkable  qualities 
can  be  obtained. 

The  new  Orlhophonie  Victrola  is  operated 
with  a  spring  motor  of  the  usual  Victor  type 
and  requires  no  electrical  connections.  The 
new  records  designed  for  the  instrument  can 
also  be  used  on  the  old  Victrola  models,  and 
when  so  used,  show  definite  advantages.  The 
new  records  have  a  narrower  groove  than  the 


"Granada" — Orthophonic  Victrola 
forlh  the  technical  principles  on  which  the  new 
machine  is  constructed.  S.  S.  A.  Watkins,  of 
the  Bell  Telephone  Laboratories.  Inc.,  said  in 
pari: 

"As  all  the  sounds  of  speech  and  music  are 
made  up  of  a  mixture  of  tones  of  various 
pitches,  the  natural  result  of  magnifying  any 
one  tone  will  be  lo  change  the  quality  of  ihe 
sound.  An  air  cavity  will  resonate  certain  notes 
so  that  if  I  talk  into  it  you  will  notice  the  qual- 
ity of  my  voice  is  changed.  Resonance  may 
occur  not  only  in  air  cavities  but  also  where 
there  are  mechanical  parts  having  mass  and 
stiffness,  such  as  the  diapliragm  of  the  acoustic 
system  or,  in  fact,  at  any  part  of  the  system. 

"When  the  vibrations  in  passing  through  Ihe 
acoustic  system  encounter  sudden  changes  of 
impedance,  not  only  will  the  vibrations  at  cer- 
tain pitches  be  magnified,  but  some  will  be 
pushed  back — refleclcd— and  may  get  back 
to  the  needle,  where  they  will  prevent  the 
needle  following  the  record  groove  correctly, 
and  result  in  'blasts'  and  in  bad  wearing  of  the 
record. 

"If  the  acoustic  transmission  system  is  cor- 
rectly designed,  the  flow  of  the  vibrations 
through  it  will  be  smooth,  the  impedance  of 
each  part  of  the  system  being  properly 
'matched'  to  that  of  ihe  next  part  and  the  trou- 
bles produced  by  resonance  and  reflection 
avoided. 

"In  the  new  talking  machine  these  principles 
(Coitlinucd  oil  l>agc  179) 


f 


m 


1 


P 


CE/^chievement" 


Amhitions  Realized  in  Success 
of  Zenith  Policies 


Widespread  knowledge  of  the  successful  working 
out  of  Zenith's  policies  makes  necessary  no  elahora- 
tion  of  the  facts.  Zenith  has  permanently  established 
its  leadership,  not  alone  in  the  excellence  of  its 
products,  but  in  the  soundness  of  its  policies  — 
policies  which  are  essential  to  the  upbuilding  of  an 
unbreakable  retail  field  organization. 

The  Zenith  Exclusive  Territorial  Franchise  is  all 
that  the  term  implies.  The  Zenith  Franchise  is  not 
a  figure  of  speech  to  entice  a  dealer  today  only  to 
disregard  his  position  tomorrow.  A  Zenith  dealer 
becomes  an  integral  part  of  the  Zenith  Organization, 
and  is  considered  as  such;  thereby  he  enjoys  a  part- 
nership in  Zenith  rather  than  the  relationship  of 
"buyer"  and  "seller." 

Supplementing  its  strict  enforcement  of  territorial 
exclusiveness,  Zenith's  "non-cut"  price  policy  has 
stood  out  preeminently  as  the  greatest  dealer  and 
consumer  protection  afforded  in  the  industry.  Per- 
manency of  any  given  line  cannot  withstand  the 
shock  of  unstable  prices.  Irrespective  of  credit  allow- 
ance to  the  dealer,  whereby  his  stock  on  hand  is  to 
be  protected,  there  is  to  be  considered  that  great 
public  confidence  which  governs  the  destinies  of  all 
retailing — that  confidence  which  cannot  reconcile 
losses  beyond  a  product's  natural  depreciation.  In  an 
unloading  market  a  price-cutting  policy  renders  a 
consumer's  purchase  practically  worthless;  and  leads 
to  an  advertised  dissatisfaction,  not  alone  with  the 
product  but  with  the  dealer  as  well. 

Zenith  products  are  the  result  of  Radio's  most 
modern  laboratories  and  factory.  Zenith  apparatus 
has  always  been  and  will  continue  to  be  a  year  or 
more  ahead  in  the  industry.  The  mechanical  and 
electrical  plan  of  a  circuit  may  be  of  the  highest  type 
of  efficiency  and  performance  —  but  if  when  in  pro- 
duction each  set  is  not  so  constructed  in  respect  to 
materials  and  workmanship  as  to  compare  equally 


with  the  laboratory  model,  not  only  does  its  adver- 
tised claim  fall  short,  but  service  becomes  an  insur- 
mountable, profit  dissipating  obstacle  to  dealers. 

All  Zenith  apparatus  is  constructed  from  materials 
which  have  undergone  the  most  severe  tests  before 
being  entered  into  our  stockroom.  In  some  instances 
great  quantities  of  raw  material  are  rejected  by  Zenith. 
After  passing  so  rigid  a  test,  each  Zenith  set  during 
construction  and  assembly  passes  through  75  various 
departments  and  operations,  during  which  each  set  is 
subjected  to  153  gauge  tests  and  25  electrical  tests. 
As  a  result.  Zenith  dealers  have  realized  greater 
profits  through  minimized  service  requirements;  and 
have  built  greater  sales  through  public  satisfaction, 
made  possible  because  of  dependable  Zenith  per- 
formance and  sturdy,  durable  apparatus. 

Zenith  design  is  correct.  In  point  of  historic  style, 
period  and  technique,  in  point  of  woods  employed 
and  in  the  treatment  thereof,  and  in  point  of  con- 
struction. Zenith  models  awaken  a  commanding  de- 
sire and  encourage  that  exquisite  pride  of  possession 
which  inevitably  results  in  sales. 

Zenith  DeLuxe  models  represent  each  an  absolute 
perceptible  value  in  the  faithful  replicas  of  a  materi- 
alized ideal.  Expense  has  been  secondary  in  their 
designing  and  production.  Carving  that  is  carving 
has  been  employed  by  artisans  whose  life's  work  has 
been  dedicated  to  Art.  Exquisite  masterpieces  have 
been  created — individual  in  their  distinctive  charac- 
terization of  something  new — Radio.  A  style  has 
been  originated  and  established  that  will  hereafter 
identify  Radio  in  that  same  manner  as  has  typified 
the  identity  of  what  we  know  to  be — a  piano — a 
phonograph — or  an  automobile. 

The  following  pages  are  by  exclusive  Zenith  Dis- 
tributors—  established  merchandisers  whose  ability  to 
select  and  distribute  quality  goods  is  marked  by  long 
years  of  successful  service  to  the  Dealer  Trade. 


ZENITH  RADIO  CORPORATION    /    STRAUS  BUILDING    f  CHICAGO 


As  Rembrandt  breathed  the  living  breath  of  Hfe 
upon  his  canvas— as  Beethoven  enchanted 
the  souls  of  men  into  the  peaceful  realms  of 
sympathetic  glory— as  greatness  reaches  upward 
to  embrace  the  ideals  of  man's  supreme  effort— 
so  has  Zenith  humiliated  commercial  desire  in 
the  creating  of  the  infinite  in  this  greatest  of  all 
industries.  And  again  Zenith  leads  in  its  faithful 
contribution  to  the  Art. 

Designs  that  ate  apart  from  all  else— so  vast 
in  thcii  vivid  reflection  of  a  realistic  petsonality  — 
living,  dignified  things  of  a  reality  that  possess  true 
and  individual  charm— personal  in  their  correct- 
ness—supreme in  the  dignified  masterpieces  they 
so  faithfully  reflect  and  which  have  again  char- 
acterized Zenith's  genius  as  the  creator  of  exclu- 
sive accomplishment. 

As  debutantes  of  beauty,  five  Zenith  creations 
will  this  Fall  bow  their  acknowledgment  toa  dis- 
criminating  public's  patient  hope  and  desire. 

Zenith's  discrimination  has  unfeelingly  com- 
bated the  commonplace  influence  wherein  the 
identity  of  a  style  is  seen  only  in  the  exagger- 
ated "high  points"  preeminently  charac- 
teristic of  a  particular  design. 


Costs  More- 


LONG 
DISTANCE 

Art's  Sake 


'^ENITH'S  fearless  hand  of  approval  has  pointed 
positively  and  definitely  to  such  technique  and 
craftsm kinship  as  will  be  recognized  by  the  trained 
eye  of  the  seasoned  connoisseur  in  the  faithful  repro- 
duction of  every  detail  significant  to  historic  origin. 

Artisans,  whose  sympathetic  devotion  nestles 
within  the  love  of  art  for  art's  sake,  are  here  given 
materials  and  designs  that  are  genuine  in  their  dupli- 
cation of  ancient  patterns.  Between  these  Zenith 
masterpieces  of  art  supreme  and  the  ancient  models 
of  years  agone — exists  such  a  difiierence  as  marks 
only  a  period  of  time — the  pattern  of  a  long  ago 
and  today,  its  faithful  replica.  That  same  ancient 
aristocrat  of  real  craftsmanship — that  same  timber 
of  "chieftan  days" — that  same  undeniable  criterion 
of  a  correct  design — that  vehicle  of  confidence  to 
the  grandeur  of  America's  finest  homes  mastered 
by  the  most  fastidious  taste. 

Zenith  dealers  may  well  feel  the  thrill  of  pride  that 
has  spurred  ambition  to  a  justly  earned  class  distinc- 
tion within  which  asincere  recognition  has  proved  an 
exemplificationofits  motto— "Zenith  Costs  More  — 
But  Does  More"  and.  has  truly  passed  beyond  the 
stage  of  speculation  in  establishing  an  acknowl- 
edged dependable  value  in  its  product, 
"S^alilj"  is  but  another  name  for  "Zenitfi." 
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Character 


*  Cabinets 


LEFT 

Dog  Itavis  drawing  sleds  on 
Iheir  rclnrn  from  the  Mnsk 
Ox  Hunt. 

RIGHT 
Eskimo  Husky  sled  dog— 
"Snap." 


A  word  to  the  dealer— associated  as  we  are  with 
Zenith  in  the  designing  and  construction  of  all 
Zenith  De  Luxe  cabinets. 

As  sound  renders  distinctive  expression  audible  to 
the  ear,  so  can  inanimate  woods  and  metals  be 
made  to  speak  in  a  language  to  the  eye  and  create 
living  character — personal  in  its  reflected  message. 

There  is  more  to  cabinet  construction  than  wood, 
screws,  and  glue — more  than  mere  design.  It  is 
that  composite  completeness  of  character,  lines, 
and  technique — not  alone  in  the  design  but  in  the 
knowledge  and  ability  to  build  from  and  carve 
into  selected  materials  a  living  personality — and 
that's  art. 


Zork  Manufacturing  Co* 


1509  North  Halsted  St. 


Chicago,  111. 


It  Gods  more -hut  it  Does  more 
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Why  We  Selected  ZENITH 

We  sought  a  line  that  in  actual  performance-tests 
could  outclass  all  competition.  Jfe  found  it  in 
Zenith. 

We  wanted  a  range  of  models  and  prices  so  wide 
that  a  dealer  could  well  afford  to  concentrate.  H'e 
discovered  it  in  Zenith. 

We  demanded  the  backing  of  powerful  and  con- 
tinuous national  advertising— plussed  by  mtensive 
merchandising.  J-Fe  got  it  in  Zenith. 
We  required  a  sales  policy  so  liberal  that  it  would 
permit  our  dealers  to  make  real  money.  JVe  have 
it  in  Zenith! 

For  someone  in  vour  territory  the  Zenith  hne  is 
going  to  spell  big  profits— and  a  permanent  busi- 
ness. Wire  for  all  information. 


*  Birmin^am 


LEFT 

The  viliaqe  of  Got 

RIGHT 

Godhaab  children. 


Talking  Machine  Co* 

1618  Third  Avenue  Birmingham,  Ala. 


It  &osts  more  -but  it  Does  more 


*  Los  Angeles  and 


Known  for  Dependable  Results 

Radio  today  is  sold  on  perjorniance. 

Zenith — exclusive  choice  of  Commander  Donald 
B.  MacMillan  for  his  Arctic  Expeditions — has 
r>  I"-!  •  demonstrated   performance   of   a   most  unusual 

^dn   rXdnCXSCO  •"■der.    By  the  severest  tests  it  has  proved  its  de- 

pendability. 

The  public  knows  Zenith — believes  in  Zenith — 
wants  the  kind  of  radio  results  that  only  Zenith 
can  deliver. 


Proud  moihcr  md  her  pttp- 
— Eskhiio  Huskies. 

RICH  r 

riie  '-lUni'd,'!!!"  on  llic  rocks 
111  Rejiiyc  ilurhor. 


Wire  us  about  your  territory. 


Listenwalter  &  Gougli 


Los  Angeles,  Cal. 


San  Francisco,  Cal. 


It  &osts  more  -but  it  Does  more 
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First  In  Public  Interest 

Millions  of  lines  of  newspaper  space  have  been 
devoted  to  the  adventures  of  MacMillan  and 
Zenith  in  the  Arctic. 

No  amount  of  money  could  have  bought  this  space. 
Only  outstanding  performance  on  the  part  of 
Zenith  could  have  earned  this  free  publicity. 

Who  will  cash  it  in  your  territory?  Wire! 


*  Miami 


LEFT 

Whaler's  Lookout. 

RIGHT 
.■In  lie    obsfnjalory.  Miu 
Millan  makiiiq  study  of  it 
sirumenls. 


Premier  Electric  Co* 

121  N.  K  9th  St.  Miami,  Fla. 


//  &osts  more -hut  it  Does  more 
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*  Chicago 


LEFT  .  . 

Eskimo  iwmcii  cheiviug  in- 
side membrane  of  hides, 
{•refaralory^  to  curing  and 
working  into  wearing  ap- 
parel. 

FIGHT 
MacMillau   schooner  "Bow- 
doin." 


Ten  Models -$100  to  $2,000! 

The  Zenith  Line  offers  a  price  arid  model  range 
wide  enough  t(3  permit  concentration  of  effort. 

Zenith  sells  on  performance.  It  is  backed  by  ex- 
tensive advertising,  plussed  by  mtensive  merchan- 
dising. 

If  you  are  ready  for  the  biggest  money-making 
opportunity  in  radio,  wire  for  the  Zenith  Sales 
Plan. 


Music  Trade  Radio  Corp* 


328  N.  Michigan  Ave. 


Chicago,  111. 


Jt  Gods  more  ~ but  it  Does  more 
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Merchandising  that 

"Follows  Through" 

Chance  has  no  place  in  the  Zenith  Sales  Plan. 

National  advertising — local  advertising — store  dis- 
plays— attractive  literature — all  are  focused  on  the 
final  sale  at  the  dealer's  counter. 

Zenith  offers  a  liberal  cooperative  program  that 
will  interest  you.  A  telegram  will  bring  it— and 
it  beats  the  other  fellow's  letter.   Wire  now. 


*  StreatoY 


LEFT 

Musk  Ox  fighting  off  dog. 
Note  how  these  wild  beasts 
form  a  perfect  circle  within 
which  are  their  young  and 
the  female.  Each  Ox  holds 
his  position  until  the  attack- 
ing enemy  comes  within  his 
range, 

RIGHT 
"Dressing-up  Day"  at  Disc. 


Williams  Hardware  Co. 

Streator,  111. 

Jt  &osts  more -hut  it  Does  more 
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*  South  Bend 


LEFT 

Comviaiidcr  Domid  B.  Mac- 
Millaii  III  /irclic  coslutiic  ai 
45  degrees  belotv  scro. 

RIGHT 

White  Wolf  at  left  aud 
ll'hilc  Eskimo  Dofj  al  riqhi. 
Wolf  wns  killed  o  jr:.'  i»o- 
mrnls  before  MacMillttn 
siitil>f'ed  his  camera. 


Liberal  Profits  for  the  Dealer 

The  Zenith  Sales  Plan  provides  a  generous  margin 
for  the  dealer — recognizes  his  right  to  a  handsome 
profit. 

Nation-wide  publicity,  powerful  advertising,  in- 
tensive merchandising,  prepare  the  prospect. 
Zenith  artistry  and  Zenith  performance  clinch  the 
sale. 

Zenith  in  your  territory  spells  opportunity  with 
capitals.  Obey  that  impulse  —  send  that  wire 
NOW! 


Howard  Cranfill  Co* 

South  Bend,  Ind. 

Jt  &osts  more -but  it  Does  more 


CD  CZTi 
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ZENITH  Supremacy 

Will  Be  Maintained 

Last  spring,  many  radio  manufacturers  reduced 
their  prices  in  order  to  meet  slashing  competition. 
Dealers  accepted  sinaller  profits.  Zenith,  how- 
ever, adviiiired  its  prices;  and  the  demand  for 
Zenith  was  greater  than  ever. 

Quality  FIRST;  let  the  price  fall  where  it  belongs 
— that  is  Zenith's  policy.    It  always  will  be. 

If  you  are  interested  to  make  real  money,  you  will 
find  the  Zenith  Exclusive  Franchise  mighty  at- 
tractive.   Wire  us  for  all  information. 


*  Waterloo 


LBPT 

IVbitc  Whale  bciiif)  tiissccl- 
ed.  Note  Eskimos  _  canr 
aroHitd  the  carcass  inslcml 
of  leiigllnvisc. 

RIGHT 
The    Schooner  "Boivdoiii" 
jusl  before  the  freese-hi  uj 
1923, 


Repass  Auto  Co* 

170  Park  Ave.,  West  Waterloo,  Iowa 

//  Sosts  more -but  it  Does  more 


*  New  Orleans 


LEFT 

The  return  front  the  Miisk 
Ox  Hunt  on  iV.-  cnfs  of  El- 
lesnicre  Land 

RIGHT 

Tabid  MacMillan  look  it'iV/i 
liim  ond  erecled  over  Ihe 
ivhei 

of  sci- 


Free  From  Unfair  Competition 

When  a  Zenith  dealer  advertises  Zenith,  he  does 
not  send  prospects  to  the  merchant  across  the  street 
or  around  the  corner.  Neither  can  "Gyp  the 
Cutthroat"  slash  the  price  on  Zenith  merchandise 
and  undersell  him. 

For  Zenith  territory  is  exclusive. 

Zenith  recognizes  the  dealer's  right  to  a  fair  profit 
— backs  him  with  a  four-square  Selling  Plan  that 
means  big  money.  Wire  for  that  plan — today. 


(/;■■(/  i.j  :lu- 


Woodward,  Wight  &  Co* 

New  Orleans,  La. 

//  &osts  more  -but  it  Does  more 
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Big  Money— If  You  Say  the  Word 

What  is  it  worth  to  you  as  a  radio  merchant  to  sell 
receiving  sets  that  everywhere  arouse  the  greatest 
admiration;  that  everywhere  excite  immediate  de- 
sire for  possession? 

— Especially  when  the  only  channel  through  which 
the  prospective  customer  can  buy  is  through  an 
exclusive  Zenith  dealer  in  your  community — and 

— when  you  arc  that  Zenith  dealer? 

Zenith  territory  is  going  fast,  but  yours  may  still 
be  open.  Wire  and  find  out. 


*  Boston 


LEFT 

The  Schooner  "Btnvdoiii"  as 
ihc  apfenrcd  on  the  10(/i  of 
June,  1924. 

RIGHT 
NOO-HA'PIMG'IVA  eoltng 
raw  while  whale  meat  as  he 
carves. 


* 


Geo.  H.  Wahn  Co. 

69  High  St.  Boston,  Mass. 


//  &osts  more -but  it  Does  more 


)(=}c=)c=)CDacz:3ac=)czDC=)aaciDC=)c=)CD 


*  Detroit 


LEFT 

E.d-ininx  siccpiiw  oti  llicir 
sleds.  Not  on  uih'oiiiinou 
"slnul"  !,7t<v(  llu-  llshiiiiii  is 
traveling  jroin  tribe  to  tribe. 

RIGHT 
Siioiv  House  on  Starboard 
side  of  the  Schooner  "Boin- 
doiu."  Note  mother  dog 
holding  pufpv  wUh  patv  as 
one  of  MacMiilan's  men 
harnessed  Us  mate. 


Choose  Now  for  Leadership 

Radio  is  just  beginninir  to  hit  its  stride.  And  in 
every  community  the  public  is  taking  the  measure 
of  its  radio  merchants. 

It  means  a  tremendous  lot — right  now — to  be 
known  as  a  Zenith  Dealer— not  only  in  prestige 
but  in  good  big  profits.  And— it's  going  to  mean 
a  great  deal  more.  .  .  . 

If  you  are  in  the  radio  business  for  keeps,  choose 
Zenith.  A  wire  will  bring  you  all  the  information. 


Republic  Radio  Corp. 

523  East  Jefferson  St.  Detroit,  Mich. 


It  Gosh  wore -hid  it  Does  more 
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Big  and  Increasing  Profits 

The  big  profits  in  radio  come  from  picking  wiii- 
ners.  Zenith  sells  on  performance;  and  every  set 
sells  others. 

Dealers  who  want  to  make  big  money — and  who 
want  to  see  their  business  grow  .  .  .  tie  to  Zenith! 
Wire  about  your  territory — now. 


Kansas  City 


LEFT 

Skiuninq  nao  scats  (af'tured 

(II  Ihcir  hrcathiiiti  holes  in 
llic  i.  r- 

RIGIII 
Eikimo  Qirls  at  Pise. 


J.  W»  Jenkins  Sons  Music  Co* 

Kansas  City,  Mo. 


Jt  Gods  more -but  it  Does  more 
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Lincoln 
and  Omaha 


i.iipr 

iisk-imo  dogs  wailing  for 
iood.  riu-v  do  twt  bark  or 
li-wl.  Tlic'y  stand  and  ivaU. 
Il'/jni  fea,  each  must  be 
givi'ii  an  equal  ainounl  and 
alt, -ma  f  fly. 

lilGilT 
Igloo  al  Ationlok.  I  lift  f 
are  various  forms  of  hotiscs 
in  llif  Arrlic.  This  UUistra- 
lum  \lu'u's  ihc  characier  of 
ro;;-  .•>■  sivn.-  house,  used  by 
.  .  i  liiin  tribt-s.  while  others 
ii.iv  ihf  In-llcr  known  invert- 
rd  boivl  snoii.-  housr,  wiiii 
the  small  ,>f-rmn<i  ,il  its  base. 


Customers  Who  Sell 

Their  Neighbors 

There  is  no  "kick-back"  to  a  Zenitii  sale.  On  the 
contrary,  Zenith  purchasers  take  more  and  more 
credit  to  themselves  every  time  they  compare  their 
Zeniths  with  other  sets  they  might  have  bought. 

When  a  growing  corps  of  customers  coritinually 
sing  the  praises  of  a  dealer's  merchandise,  that 
dealer  is  certainly  headed  toward  a  mighty  pros- 
perous business. 

Who  will  cash  in  on  Zenith  reputation  and  per- 
formance in  your  territory?  Wire. 


Nebraska  Buick  Auto  Co* 


C  I 


Lincoln,  Neb. 


Omaha,  Neb. 


Jt  6osts  more -but  it  Does  more 
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They  Enter  Predisposed  to  Buy 

No  radio  set  we  have  ever  seen  presents  such 
"eye-value"  —  such  evidence  of  craftsmanship  — 
such  convincing  proof  of  results — as  Zenith.  No 
radio  set  is  backed  by  such  nation-wide  publicity. 

Prospects  who  enter  your  store  already  favorably 
disposed  make  mighty  profitable  customers.  Who 
will  get  those  profits  in  your  territory?  Wire! 

i.nrr 

A>wl!icr  jonii  of  Eskiliit) 
house  bttilt  of  boulders,  cnii- 
:'os  a'ld  SHOW.  This  scene  is 
located  al   Refuge  Harbor. 

RIGHT 

MacMillan  and  one  of  liit 
crew  at  Disc  .  Eskin'o 
girl. 


New  York  City 


"Desire  to  serve 


plus  ability! 


SILAS  E.  PEARSALL  COMPANY 


WHOLESALE 

10  East  39th  Street 


ON  LY 

New  York,  N.  Y. 


Jt  &osts  more -but  it  Does  wore 
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*  New  York  City 


LEFT 
A    cloxc-up   view  of 
Mtisk  Ox  sho-jou  111  (t  />r 
ous  illuxlralioti  ihiriii.i 
Ox    hunt     \-<.-  I,:-:.- 
Bulls  takr  u   J 

■    fcitse  <i)ul  I  III,  VI' 

and   jr>iii<l.\    :,-ln.  h  .ir.- 
the  .r>ii.' 

closely    ■nuM.h:!    I'\  III.- 

bcasis   in  llir 
ground. 

RIGHT 
MacMillan  and  "Bab 
Musk  Ox  captured  /i, 
herd  shown  in  the  illusli 
lion  itnmedialely  to  the  left. 


fore- 


the 


Makes  Quick  Sales  in  the  Home 

Place  a  Zenith  radio  alongside  other  radios — note 
its  artistry  and  craftsmanship.  Consider  how 
beautifully  suited  it  is  to  keep  company  with  a 
grand  piano,  Oriental  rugs  and  luxuriously  up- 
holstered furniture. 

Men  arc  quick  to  appreciate  Zenith  performance. 
Women  are  captivated  by  its  fine  appearance. 

What  opportunity  that  spells  for  the  Zenith  dealer! 
Is  your  territory  open?   Wire  and  find  out. 


Herbert  john  Corp* 


1780  Broadway 


New  York  City,  N.  Y. 


//  &osts  more -hut  it  Does  more 
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A  Permanent  Foundation 

The  Niagara  Frontier  is  rightfully  served  by 
dealers  interested  in  merchandising  the  best  in 
Radio.   To  these  dealers  Zenith  means  perfection. 

The  rigid  sales  policies  and  territorial  limitations 
have  made  the  Zenith  Franchise  a  medium  of  profit 
and  satisfaction  to  the  authorized  dealer. 

To  build  with  Zenith  is  to  establish  a  permanent 
foundation  for  the  best  in  "radio." 


*  Buffalo 


l.lil'T 

Boulder  In  ivhich  MacMillan 
ancliorrd  ihc  Gri-i-ly  Memo- 
rial I 'laic. 

RIGHT 
Impacted  ice  at  edge  of  iVc- 
,berg  uear  Ationlok. 


Joseph  Strauss  &  Co* 


25  High  Street 


Buffalo,  N.  Y. 


7/  &osts  more -hut  it  Does  wore 
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*  Rochester 


LEi'T 
"Ooiuiak."  U'oiii 
Holsletiburi}. 


Musk  Ox  killed  duriiip  Hie 
Ox  Hunt.  f..\'kiiiios  sknniiiig 


Worth  Its  Price — and  Looks  It! 

Zenith  is  no  "diamond  in  the  rough."  It  looks  as 
flawless  as  it  sounds.  To  see  and  hear  a  Zenith  is 
to  want  it,  and  to  want  no  other. 

When  you  consider  how  many  radio  sales  are  in- 
fluenced by  women,  and  how  dear  to  a  woman's 
heart  is  an  exquisite  piece  of  cabinet  work,  you 
will  realize  what  an  advantage  a  Zenith  dealer  has 
when  he  displays  his  merchandise. 

The  Zenith  Line  ofifers  matchless  opportunities  for 
profit — ^none  other  that  we  know  so  great.  Wire 
for  all  information. 


W,       Rowerdink  &  Son 


78-82  North  Avenue 


Rochester,  N.Y. 


Jt  Qosts  more -hut  it  Does  more 
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Opportunities  That  You  Can  Cash 

Zenith  advertising  —  reaching  more  than  fifteen 
million  readers — gives  Zenith  dealers  countless  op- 
portunities for  demonstration. 

Zenith  artistry  and  fine  performance  quickly 
change  those  opportunities  into  sales  and  sub- 
stantial profits. 

Who  will  be  the  dealer  in  your  territory  to  make 
big  radio  money?  Wire  for  that  Zenith  Sales  Plan 

 now  I  LEPT 

Musk  Ox  Calf  liilched  I 
rear  of  dog  sled  afler  III 
liititl.  Lsbiiiios  al>oiit  to  /r<i; 
for  their  camp. 

RiGirr 

H'lntc  Whale  flaying  i 
"fell  -.eater  in  the  Arctic. 

m 


Syracuse 


Andrews  Sporting  Goods  Co* 


216  East  Washington  St. 


Syracuse,  N.  Y. 


//  Gosts  more -but  it  Does  more 
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*  Cleveland 


LEFT 

Dead  IVhile  Wolf  hung  to 
rear  of  dog  sled.  The  White 
Wolf  is  the  most  trouble- 
some beast  in  the  Arctic. 

RIGHT 
The    Schooner  "Bowdotn" 
anchored  and  prefared  for 
the  long  jvinter  freesc-in. 


Tough  Sledding  for  Competitors! 

Radio  prospects  everywhere  are  asking,  "Is  it  as 
good  as  Zenith?" 

They  have  read  of  Zenith's  outstanding  perform- 
ance in  the  Arctic — they  have  been  told  about 
Zenith  by  friends  who  own  Zenith  sets.  They  have 
come  to  regard  Zenith  as  the  standard  of  the  in- 
dustry. 

We  know  of  nothing  sweeter  than  those  words 
"just  as  good" — on  the  lips  of  a  competitor!  Who 
will  be  the  lucky  dealer  to  cash  in  big  with  Zenith 
in  your  territory?  Wire. 


Cleveland  Talking  Machine  Co, 

Cleveland,  Ohio. 


//  Gods  more -but  it  Does  more 
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Outclasses  "Competition" 

Many  singers  are  considered  good  until  they  hap- 
pen to  get  on  the  same  program  with  a  great  artist. 
Then  one  notices  a  difference.  .  .  . 

Many  radio  instruments  possess  a  "good  tone." 
Yet  is  it  merely  a  coincidence  that  Zenith  sells  most 
readily  when  dealers  demonstrate  it  in  direct  com- 
parison •with  other  sets? 

Zenith  territory  is  going  fast.  Wire  about  yours 
— today. 


*  lAma 


LEFT 

Stone  Fox  trap.  Note  Eski- 
mo's head  Protruding  from 
behind  rocks  immediafcly  to 
the  right  of  boy. 

RIGHT 

Eskimo  family  seated  on 
dog  sled. 


Northwestern  Rad^  &  Inst*  Co* 


213  W.  High  Street 


Lima,  Ohio 


//  (Posts  more -hut  it  Does  more 
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*  Oklahoma  Cit>' 


LEFT 

l.illlr    liitiiiu'    Girl  stah'J 

/  Ink  ■  i/i.n»„  I*.'  tnram.T 
,«,.„//ii. 

(,71,7/ / 

1/  ,     /  ,  ,,  ;  >  ,    ,W,:,  ,Ki/(,u/. 

 i.     V,-,,HP,/  S»iHy,M- 

/w'll.l  ,1..!.,  /'ml.. 


Lends  Magic  to  the 

Demonstration 

There  is  something  very  uncanny  about  the  way 
in  which  Zenith  brings  in  distant  stations — espe- 
cially in  the  big  cities,  when  ten  or  a  dozen  power- 
ful locals  are  on  the  air. 

Half  the  fun  in  owning  a  radio  set  is  in  showing 
it  off  to  the  neighbors.  .We  know  that  many  a 
Zenith  sale  has  been  clinched  by  the  proof  of  its 
instant  selectivity. 


Harbour "Longmire  Co^ 

Oklahoma  City,  Okla. 

It  Gods  more -but  it  Does  more 
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Zenith  Does  Do  More! 

The  great  American  measuring-stick — in  radio  and 
everything  else — is  results. 

Before  we  added  our  name  to  that  of  Zenith  we 
tested  it  in  direct  comparison  with  other  radio  sets 
in  the  same  price-class.  And — Zenith  more  than 
made  good.   It  does  do  more! 

Zenith  sells  on  performance— is  backed  by  exten- 
sive advertising  and  intensive  merchandising — 
recognizes  the  dealer's  right  to  a  handsome  profit. 
Zenith  is  going  to  spell  big  money  for  some  dealer 
in  vour  territorv.    Wire  for  all  information. 


*  Philadelphia 


i.iii-r 

I'lirpic  Siixilragi  ol  Ri-fMor 
Harbor. 

Ricur 

l(-li,ilrr's  Ux'hnil.  Nolf  <>l,l 
iiiiiiifii  ill  fcrcffrniniil. 


Penn  Phonograph  Co* 

913  Arch  Street         Philadelphia,  Pa. 

Jt  6osts  more -but  it  Does  more 
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*  Philadelphia 


LEFT 
The  rillan,-  of  Disc. 

RICHT 

White  Whale  ivmcdiately 
afler  beiiu)  harpooned. 


Ideas— then  Action! 

One  of  the  big  reasons  we  have  added  our  name 
to  Zenith  is  that  Zenith  always  leads  the  pro- 
cession. 

For  instance — when  we  attended  the  radio  show 
in  New  York,  it  seemed  as  though  the  whole  town 
was  marching  'round  with  paper  bags  marked 
"ZENITH."— Hundreds  of  thousands  of  'em! 

'We  like  initiative.  We  are  convinced  that  it's  the 
secret  of  big  money-making.  For  you,  too,  if  you 
tie  to  Zenith.  Wire. 


Trilling  &  Montague 

49  North  7th  St.  Philadelphia,  Pa. 


It  (Posts  more -but  it  Does  more 
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Carries  Itself  With  Distinction 

Zenith  reveals  fine  craftsmanship  in  every  line; 
it  sells  readily — yields  gratifying  profits. 

Show  a  prospective  buyer  a  Zenith  Radio  instru- 
ment, tell  him  the  price,  and  his  secret  wonder  is 
that  it  costs  no  more. 

"Zenith"  is  a  six-letter  word  that  means  "Big 
Money  for  the  Dealer."  Who  will  make  that 
money  in  your  territory?  Wire! 


*  Pittsbiirgh 


LEFT 

Eskimos  Hearing  body  of 
While  Whale  which  has  jiisi 
been  harpooned. 

RIGHT 
Iceberg  at  Melville  Bay. 
The  most  dangerous  water 
off  the  coast  of  Greenland, 
b.'llcr  known  as  the  "Ex- 
plorer's Graveyard." 


Buehn  Phonograph  Co* 


37  Water  Street 


Pittsburgh,  Pa. 


Jt  &osts  more -but  it  Does  more 
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*  Ogden 


n.ui  .v/.'J  A,.f,  0( 
/,■//    j/,-,/        //n.  ,l/lV/«. 

V,;i,i,i  1,1,11  III  l-.iiirt  Ihiit 


Less  Service — More  Profit 

Servicing  radio  sets  costs  money.  Very  much  of 
this  sort  of  thing  eats  a  big  hole  in  a  dealer's 
profits. 

One  of  the  fine  things  about  selling  Zenith  is  that 
Zenith  radio  sets  stay  )7>/(/— and  Zenith  customers 
stay  sold. 

The  dealer  who  wants  to  malce  a  sizable  net  profit 
may  count  himself  fortunate  if  he  possesses  a  Zenith 
Franchise.    How  about  your  territory?  Wire! 


Browning  Bros^  Co* 

2451  Hudson  Ave.  Ogden,  Utah 

It  Gosts  more -but  it  Does  more 
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Exclusive  Choice  ot  MacMillan 

Eleven  degrees  from  the  North  Pole  Zenith  made 
new  radio  history.  Its  achievements  under  Com- 
mander Donald  B.  MacMillan  have  been  told  and 
retold  in  the  public  press  until  all  America  knows 
that  Zenith  performance  is  outstanding. 

The  romance  of  Zenith  in  the  Arctic  is  a  tre- 
mendous stimulus  to  s/rlcs.  It  means  eager  pros- 
pects— quick  and  convincing  demonstrations — 
handsome  profits. 

The  Zenith  Sales  Plan  is  a  surefire  money-maker. 
Wire  for  all  information. 


*  Richmond 


LEVT 

Eskimo  mils 

RIGIn 
Mii.Miihiii  s  'I  I 
nek  al  Relmi 


L.  N.  Mauck  Radio  Corp. 


604  E.  Main  Street 


Richmond,  Va. 


It  eosts  wore -bid  it  Does  more 
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*  Wheeling 


The  SImU  «t  llu-  Arrlu- 
"AH-NOW-K/I." 

RIGHT 
The    Sdumiei  "SowdMii 
sm-.ivd    ill    /„>•  nhiiosl 

jvor   ;■;„,,  ;;,i„j, 

tiiodorc  Peary. 


Sells  on  Performance 

More  and  more  the  public  is  shopping  for  its  radio 
sets.  That  means  it  is  buying  on  comparisons — 
and  no  radio  set  we  have  ever  seen  can  compare 
with  Zenith  in  radio  results. 

Zenith  sells  on  performance — is  backed  by  exten- 
sive advertising  and  intensive  merchandising — is 
known  throughout  America  for  its  matchless 
achievements  with  MacMillan  in  the  Arctic. 

The  merchant  who  plans  to  be  in  business  tomorrow 
and  the  day  after  will  do  mighty  well  to  tie  to 
Zenith.  Is  your  territory  open?  Wire  and  find 
out. 


Radio  Distributing  Co* 


2209  Main  St. 


Wheeling,  W.  Va. 


Jt  6osts  more -but  it  Does  more 
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Radio's  Greatest  Sales-Maker! 

"My  Zenith" — that's  the  way  a  Zenith  owner 
speaks  of  his  radio  set.  He  wants  the  world  to 
know  that  he  owns  the  most  distinguished  radio 
set  that's  made! 

Pride  of  ownership  is  a  tremendous  sales-maker. 
And  nothing  less  than  outstanding  radio  perform- 
ance could  have  possibly  established  it  for  Zenith. 
The  kind  of  sales  that  profits  a  merchant  most  is 
the  kind  that  results  in  a  continuous  stream  of 
well-sold  prospects.  That,  by  the  way,  is  exactly 
what  Zenith  delivers,  day  in  and  day  out,  to  its 
exclusive  Zenith  dealers. 

Who  will  cash  those  sales  in  your  locality?  Wire. 


*  Seattle 
Fortland 


LEFT 

MacMillan's  Eskimo  Dog — 
Took-a-iik. 

RIGHT 
Eskimo  Camp  cn  route  on 
exploratiou      under  Com- 
mander MacMillaii. 


L*      Warner  Co*, 

Seattle,  Washington  Portland,  Oregon 

Jt  &osts  more -hid  it  Does  more 


CDCZDCDOCT)'.  CDCZDCZDC=DCDaC=)CID(=DC=DC=3 


*  Canada 


i.Hi-r 

M,h-MitUu\\  siwii- Iwnsc  hiiiU 
:'vn-  llu-  ..ihhi  v„  hmrd  lln- 
sJ<,un\,r  '  lio-.fcioinr 

RIGHT 
MacMilhn.  behind  .(crf.'H, 
ninhiiig  motion  piilnrcs  of 
Musk  ' O.y  finlit.  Thi'  whiU- 
u  rrrii  agnitisl  lln'  sin-w  com- 
pirli'lx  .'.uicrnh  ll'.-  I'h.rcrfi-r 


An  Investment  in  Prosperity 

Zenith  satisfies  those  people  who  demand  the  best, 
— in  beauty  and  performance.  Its  purchasers  stay 
sold;  they  sell  their  friends. 

That  is  one  of  the  big  reasons  why  the  Zenith 
Franchise  increases  in  value  year  after  year.  It 
is  an  investment  in  prosperity. 

The  dealer  \vhi5  ties  to  Zenith  reaps  big  profits — 
adds  to  his  reputation  as  a  merchant — builds  for 
permanence. 

Some  dealer  in  your  locality  can  make  big  money 
with  Zenith  —  not  only  next  year  and  the  years 
thereafter,  but  this  very  season.  It's  your  oppor- 
tunity. Wire! 


Canadian  Avery  Co*,  Ltd* 

Cor.  8th  &  Osier  St.    Regina,  Sask.,  Canada. 

//  &osis  move  -but  it  Does  more 
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Prcrfi'tWrnii'iT^  Sates  tinkles 

Radio  Window  Display  That  Permitted  Passers-by  to  Tune  in  the  Set  From  the  Sidewalk— An 
Example  of  How  Service  of  a  High  Type  Made  a  Steady  Customer  for  a  Live  Dealer— How 
the  T.  M.  Co.  Advertises  Its  Store  Location— Unusual  Ad  Contest— Use  of  Direct  Mail 


It  has  been  said  that  curiosity  once  killed  a 
cal.  However,  instead  of  causing  someone's 
pel  feline  to  die  a  sad  and  dreadful  death,  (he 
Radio  Service  &  illeclric  Co .  of  Pittsliclil, 
Mass.,  found  that  its  sales  were  boojteit  con- 
siderably by  capilalizinp  ihis  very  human  fail- 
ing. In  fact,  so  much  iTilerest  was  aroused 
through  tlic  stunt  pictured  below  that  crowds 
stood  around  the  company's  window  until  ihc 
wee  small  hours  of  the  mornine  in  answer  lo 
the  invitation  lo  "tunc  it  yourself."    The  win- 


the  illustration  shows,  the  receiver  was  placed 
a  fool  or  so  from  the  glass,  its  three  dials  being 
connected  by  m^.m-  m  string"  \:-'[<i  taut  by 
coil  springs.  Tlie  niiJdl.-  dial.  whi.  h  bore  llie 
names  of  several  ,-.l;iUous  at  their  correct  posi- 
tions, was  connected  by  means  of  another  cord 
and  spring  to  a  shaft  which  runs  directly  to  a 
master  dial  on  the  outside  of  the  window  frame. 
The  shaft  of  (his  dial  was  so  contrived  that  tlie 
batlcry  current  could  be  turned  on  or  ofT  by 
pushing  the  master  dial  in  or  out.  A  loud 
speaker  to  wliich  ihc  receiver  was  connected 
was  placed  in  the  (ransom  over  the  front  door. 


jot  down  thf  ii;imes  of  customers  and  the  rec- 
ord-  whi'li   iIkv   iK-ir,-  1-   ,1   t;ood  one.  The 

I  I,-    r-    .Ik.M'    ImiI     i1h      r.-,-,,rd    business  (hus 

saved  ,|..ll..r-  .miiI  ..luIs  in  llie  dealer's 

pocket,    Tliis  plan  is  worth  trying. 

♦    *  * 

Docs  the  public  know  where  your  store  is  lo- 
cated? A  clever  plan  lo  cmphaM^e  the  location 
of  its  store  has  been  pnl  in  L.lt.  .  i  l,y  the  Falk- 
ing  Machine  Co,,  of  RochostL-r,  .\  \  Ihi-  con- 
cern is  located  at  97  !"  M^nn  -ir.ut  and  the 
nuntbcr  and  street  \\:ivi  \n  <  n  m  il  advertised 
that  to  the  general  imliln  "•^7  1  Main"  is  syn- 
eiih    lalkin.u    ui.i.  Il1lu■^      This  has 


'cll-kn. 


lid  su. 


Radio  Window  That  Stopped  the  Fans 


dow  proved  tn  be  the  most  novel  and  the  most 
effective'  ever  devised  by  the  company  because 
it  led  tlic  curious  to  initiate  themselves  into 
the  pleasure  of  operating  a  radio  receiver.  The 
prospective  purchaser  could  see  for  himself  how 
easily  the  receiver  operated  and  coidd  experi- 
ence the  thrill  which  every  fan  has  felt  upon 
tuning  in  on  a  radio  set  for  the  first  time.  As 


J^ockford 

Hardware 

FROM  the  complete  Rockford 
Line  of  Hardware  you  can  get 
what  you  want  when  you 
want  it.  More  than  300  hardware 
itemsfor  pianos, phonographs  and 
radio  cabinets  are  illustrated  and 
described  in  our  special  96-page 
catalog.  Advantageous  service  is 
assured  by  the  strategic  locations 
of  our  large  factory  and  conven- 
ient branch  offices.  You  cannot 
know  the  best  in  cabinet  hard' 
ware  unless  you  know  the  Rock- 
ford  Line.  Write  for  catalog  today 

Ilockford.lil. 

Branch  Sales  Offices: 

Chkaso.  111.  Indinnapol 


Dclrolt,  Mich. 
Evaniville,  Ind. 
Grand  Rapid.,  Mich. 
Hleh  Point,  N.  C. 


I,  Ind. 

  .N.  Y. 

U)i  AoEctc*,  Cal. 
Milwaukee,  Wli. 
Seattle,  Waih. 
Shebovgnn,  WI». 


A  gentleinan  enlered 
cessful  talking  machine  store  in  the  Middle 
West  and  asked  tlie  record  salesman  for  a  par- 
ticular number.  Tiie  clerk  discovered  that  the 
record  had  been  sold  out.  He  turned  to  the 
customer  and  said:  "I'm  sorry,  but  we  haven't 
that  record  in  stock.  However,  I  will  get  it  for 
you  wiliiin  twculy-four  hours,"  The  man 
smiled  and  answered:  "It  you  get  it  in  that 
time.  I'll  be  snrjiriaed.  Perhaps  1  can  get  it  at 
Blank's."  "I  will  have  thai  record  for  you  in 
twenty-four  hours  or  less,"  answered  the  sales- 
man, "and  if  you  will  give  me  your  telephone 
munber  and  name,  I  will  call  you  up  when  we 
get  it  in  stock."  Accordingly,  lie  made  note  of 
the  name,  address  and  telephone  mimber,  lo- 
vrilur  with  (lie  number  of  the  record  which 
I  h(^  prospective  customer  wanted.  He  jotted 
these  data  in  a  small  book,  which  had  been 
placed  in  tiie  record  department  for  just  (hat 
purpose.  As  soon  as  the  gentleman  left  the 
•  lore  the  |mrc basing  department  was  notified 
:,  ul  ilie  jobber  was  a>kc(l  lo  rush  lhal  record 
lo  ilie  store.  In  tliree  hours  the  salesman  tel- 
ephoned the  man  that  the  record  was  waiting 
fur  him.  "By  George."  declared  that  individual, 
"that  is  what  I  call  service."  During  the  past 
year  thi.s  customer  lias  spent  more  than  three 
hundred  dollars  for  records  at  tiiat  store,  and 
all  because  the  store  believes  in  service  plus 
fpeed.    By  the  way,  the  idea  of  that  book  to 


Showing  How  "97"  Is  Emphasized 
meant  umch  extra  business  for  (he  Talking  Ma- 
chine Co,,  the  slogan,  97,  being  known  lo  prac- 
tically every  person  in  the  city.  The  illustra- 
tion shows  how  the  slogan  is  emphasized.  The 
dealer  who  ijays  a  Iiigh  rent  for  a  good  loca- 
tion cannot  alTord  to  lei  slip  by  the  opportunity 
of  capitalizing  his  address, 
*    *  * 

The  Fitzgerald  Music  Co.  recently  held  an 
unusual  advertising  campaign  with  the  end  in 
view,  not  only  of  immediate  sales  but  of  build- 
ing future  sales  and  good  will  for  (he  estab- 
lishment. The  stunt  lasted  for  three  weeks 
and  was  devoted  to  three  subjects,  the  Bruns- 
wick Radiola,  the  De  Forest  Radiophone  and 
the  Knabe  Ampico  piano.  Invitations  to  par- 
ticipate in  the  affair  were  sent  lo  members 
of  the  advertising  classes  of  seven  Los  Angeles 
high  schools  and  a  total  of  some  SOO  pupils 
was  immediately  interested.  Each  participant 
in  the  campaign  was  given  literature  on  each 
subject  to  study  and  become  familiar  with  the 
subject.  They  then  prepared  advertising  copy 
on  the  subject.  Each  week  the  teacher  of  each 
school  selected  the  six  best  and  submitted  them 
to  the  judges.  The  winning  one  from  each 
school  was  choscli  and  run  in  the  school  paper 
of  that  school  while  the  advertisement  of  the 
winner  of  all  the  schools  was  run  in  a  Los 
.■\ngeles  paper.  The  awards  were  made  on  the 
basis  of  sales  appeal,  attractiveness,  knowledge 
of  subject  and  trullifulness.  The  campaign  not 
only  aroused  wide  interest  but  it  drew  atten- 
tion to  ihe  company's  line  of  instruments. 
*  * 

A  live  New  York  dealer  utilizes  direct  mail 
lo  good  purpose  in  creating  interest  in  radio. 
Whenever  soinctlimg  occeplional  is  scheduled 
for  broadcasling  lliis  dealer  sends  a  letter  to 
ihe  many  prospects  he  has  on  his  list,  calling 
atttnlioii  lo  the  program  and  then  cleverly 
bringing  out  the  point  that  to  enjoy  these  "radio 
delights"  it  is  necessary  lo  own  a  radio  set. 
Some  of  the  letters  are  in  the  form  of  invita- 
tions to  a  "listening-in  hour"  at  the  store.  This 
little  stunt  has  brought  about  some  nice  radio 
sales.  Another  talking  machine  dealer  who 
handles  radio  has  reorganized  his  service  de- 
parlmeiil  and  made  a  paying  proposition  of  it. 
He  has  Uvo  service  men  on  the  job,  and  these 
chaps,  when  they  are  in  the  homes  of  custom- 
ers, keep  their  eyes  open  for  business.  For  ex- 
ample, if  the  customer  lacks  a  loud  speaker,  the 
fact  is  contained  in  the  repairman's  report  and 
the  store  loses  no  time  in  getting  in  touch  with 
the  prospect  with  the  idea  of  selling  a  speaker. 
In  this  way  the  repair  department  is  responsi- 
ble tor  a  good  deal  of  accessories  business  in 
the  course  of  a  year  and  also  some  sets  have 
been  sold  through  the  efforts  of  the  repairmen, 
who,  of  course,  are  paid  a  commission  on  every 
sale  thus  made. 
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Specific  Agreement  Reduces  Free  Service 

Before  a  Radio  Sale  Is  Definitely  Closed  Saul  Birns'  Patrons 
Know  Exactly  What  Free  Service  the  Firm  Is  Prepared  to  Give 


Tlic  cxpf-ricnces  of  lalkiriK  machine  dealers 
who  h.in.II.'  r.iilii,  ha\c  .I.iii.  .„^i  r,i  I  r.l  lliiil  l)i<r.- 

must  bi'  (iri-.iiii  ■■  .1  I  ,1.  I-  111!'  1  If  In  I  .  .1  ilu  M-  n-- 
quirpiliulil-'  Mir  i.iiliii  iImi.ii '111'  ti'  IhuI  a  i,'ociil 
chaiici'  111"  luiiii;  .1  |iMi.i-  jnn-'liiiiril  Irdiii  Iho 
(IcsiIlt's  slandiH.inl.     Slalulanl  (|ii;ilily  imrrhaii 


polilan  New  York  in  connection  willi  radio 
sales.  Thi5  warranty  outlines  to  the  customer 
.  v.Mllv  llow  far  Ihr  Saul  Birns  stores  will  ^;o 
i„  Ihi-  niitller  of  fre.  siM-viru,  It  reads  as 
tull-«^; 

■■We  ^Miaranlee  this  radio  s>-|  Ihmi^Ih  Imhii  h- 
U>  he  free  fioii.  nie.lianieal  and  .  h  i  ii:.  ,ii  <!.H  ■  t- 
:uid  to  funilion  properly  when  iii-Lilled  in  .n. 
i-ordanec  willi  our  anlhori/e<l  direclioiis.  We 
i\^ti:c  III  rephice  al  ovir  e\|i'  rise  any  unit  or  pari 


attached  for  this  purpose  and  upon  each  call  you 
will  snrrender  a  coupon  to  our  service  man  in 
payment.  All  other  service  calls  after  that  a 
charge  of  one  dollar  plus  carfare  will  be  made," 
Merit  of  Specific  Service  Agreement 
From  the  foregoing  it  will  be  seen  lhat  the 
Siail  Birns  stores  make  a  specific  service  agree- 
ment with  the  customer.  At  the  time  of  the 
.sale  this  is  made  clear  to  the  purchaser.  Also 
[he  customer  wlio  desires  free  service  must  lake 


The  Warranty  Used  by  the  Saul  Birns  Stores  in  Connection  With  Radio  Sales 


s  Icas  service  and  conse(|nently  a  lower 
St.  A  systemali/cd  method  of  ),'iving 
service  means  the  !>usincs';!ikc  opcmtinn  of  tlii.s 
department  with  two  objects  in  view,  namely, 
satisfaction  of  llie  uistoiiiei  willi  all  ihal  ihi'; 
means  in  (;muiI  n  ill  .md  uniiiiFiiid  |i,(l  nin.iKe 
iind  keeping  llu  ^iinr  ih'\iii  ]«>i)ii  nhere 

the  dealer  .an  -till  in.iki  .1  |m<i|iI        iln.  -a\<\ 
Merchandising  Service 
Thai  radio  m  rvie.e  can  be  made  a  |..orii,il.li 
ndjunet  lo  Ihe  radio  deparlim-nl  lia.  been  i.n.wd 

ice  <'iid   li  111  ili>    MihiL'  elinnn.ilion  of 

prolils  ha-  ,ii-ii  li.iii  d  n.li.ii.d      Service  is 

a  costly  propn,  11,  j.iil    III.    ili.ilir  will'  riiilse. 

to  give  a  terl.ini  a(iii>iiiii  ut  fii^  s.  n  iir  l<>  In- 
customers    will    I" m    hi   .iii. ii Ii.  i    u  ,1 1'    l,n  I,    < >i 


which 
(Batt 


may  prove  uefeelivo  within  30  days, 
■ries,  tubes  and  atrial  equipnienl  not  in- 
1.1  II  is  nndeisloi.d  that  the  radio  set 
•d  by  this  ^uaranlec  is  a  ^cienlirLC  instrri- 
the  elTeclive  operation  of  which  is  snb- 
>  Ui  skill  and  knowledge  of  ihe  operator, 
■1  and  kin<l  ol  aerial  installation  and  lo- 
ot (he  iM,-lrnmetil,  alniosphoric  conditions 
till  1  iiilerfereui.e,s;  and  it  ii  understood 
1  r  .|ii-,  ti\ I-  s)f  whether  separate  ]jaymeTit  is 
111  Saul  Birns  for  installation  of  this  in- 


'i[il,  no  I 


rpresi 


varrai 


the 


W  Ml 


till 


methods  of  A  ladio  dealer  who  atiually  mer- 
chandised radio  service,  with  the  result  Ihal  ihe 
income  from  this  end  of  ihe  business  is  lane 
enough  lo  p:iy  the  rent  of  Ihe  >lore — a  tine  e\ 
ample  ul  liow  intelligent  operation  of  liie  servite 
departmenl  can  be  made  to  pay. 

Reducing  Free  Service 
The  illustration  herewith  shows  the  warranty 
in  use  at  all  of  the  SanI  Hints  stores  in  metro- 


or  t;uaiaiUy  as  to  specific  kind  of  operation  ol 
re  iilK  i>  made  by  SanI  Birns  by  virtue  of  the 
iiivl.ill.iiiuii  ill  ,|iiestion;  and  as  this  iiislrmneiit 
^va,  11,11  uiaiHiia.  lured  by  Saul  Birns.  the  only 
i\aii,uitv  made  hy  Saul  Birns  is  that  the  instru- 
menl  l>  lhat  ol  tlie  mamifactnrer  and  is  in  work- 
.iI)Il  .Liid  good  condition  at  ihc  time  of  delivery. 
I\eei  [itioii  of  Specific  and  distant  stations  not 
gii.iraiili  ed.  We  will  adjust  the  instrument  in 
qui  .-lion,  hee  ol  charge,  within  90  days  provided 
-aid  iii'limiieiil  is  delivered  to  our  service  shop, 
.Ul)  SixUi  a\emie  (balleru.s  and  lubr>  not  in- 
eluded).     Should  yon  rei|iie  1  ,in  ,,d  1 11  ^1  meiil  o! 


the  instu 
dollar  pli 
our  servi 
90  days  . 


h<ii 


,  li.i 


,  carfare  will  be  made.  We  will  send 
e  man  al  your  request  twice  within 
f  delivery  (free).    Two  coupons  arc 


A  Revelation  In  Sound  Reproduction 

ADD-A-TDNE  stands  for  the  highest 
quality  in  tone  reproduction. 
There  is  only  "one"  ADD-A-TONE 
Superiority  of  workmanship  and  design 
has  established  it  as  a  quality  product. 


UNIQUE  REF»RODLJCXIOI\J 
32  Union  Square,  N.  Y. 


CO- 


Which  Has  Reduced  Service  Cost 

Ihe  radio  set  to  the  Saul  Birns  Service  Shop, 
otherwise  there  is  a  charge  for  time  and  car- 
fare. Because  of  this  inconvenience  to  the  cus- 
tomer unnecessary  calls  for  service  are  cut  down 
to  a  minimum.  Two  coupons  are  attached  to 
the  warranty.  As  may  be  seen  in  the  illustra- 
tion, they  are  numbered  Coupon  No.  1  and  Cou- 
pon No.  2.  The  date  of  sale  of  the  radio  set  i-' 
entered  in  the  space  provided  for  that  purpose 
in  Ihe  upper  left  corner  of  each  coupon.  The 
last  line  on  each  coupon,  which  is  very  impor- 
tant, reads  as  follows:  "Your  man  has  been 
here  and  adjusted  our  radio  to  our  entire  satis- 
faction," The  customer  signs  the  coupon  and 
turns  it  over  lo  the  service  man,  who  enters  his 
name  and  the  date  of  the  call  in  the  lower  left 
corner.  Thus  the  store  has  a  record  of  each 
service  call,  by  whom  and  when  it  was  made 
and  is  certain  that  the  work  has  been  done  to 
the  satisfaction  of  the  customer. 

On  the  back  of  the  warranty  appears  the  serv- 
ice agreement  which  is  signed  at  the  time  of 
the  sale.  A  duplicate  of  this  "Service  Agree- 
ment" also  appears  on  the  right  of  the  warranty. 
This  is  signed  by  a  representative  of  Saul  Birns 
and  also  by  the  purchaser  of  the  radio  set. 
Briefly,  according  to  this  agreement,  Saul  Birns 
promises  lo  repair  the  instrument  within  the 
period  of  90  days,  provided  the  set  is  found  to 
be  mechanically  imperfect.  It  also  states  the 
company  will  not  replace  batteries,  tubes,  etc, 
after  the  instrument  has  been  installed  in  the 
purchaser's  home  and  the  customer  signs  a  spe- 
cial form  which  is  presented  after  satisfactory 
installation.  The  agreement  concludes  with  the 
statement:  "The  purpose  of  this  agreement  is 
to  eliminate  any  misunderstandings  in  regard  to 
free  radio  service.  No  other  agreements,  writ- 
ten or  oral,  made  by  the  purchaser  and  out 
salesmen  will  be  accepted  by  Saul  Birns." 


Houdini  Broadcasting 

From  Grosley  Station 

Houdini,  the  famous  magician,  is  broadcasting 
from  radio  station  WLW,  operated  by  the  Cros- 
ley  Corp,,  of  Cincinnati,  O.,  and  through  the 
efforts  of  the  Crosley  Radio  Corp.  newspapers 
are  tying  up  with  the  "lessons  in  magic"  which 
funs  are  receiving  over  the  air. 
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A  Page  from  the  New  Valley  Forge  Catalogue 
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This  is  only  one  page  taken  from  our  indexed  100-page  ralalog  which  contains  every  known  part  in 
talking  machine  repair  materials. 
You  ou£;ht  to  have  a  copy.   Send  for  it  today. 
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New  Odeon  Album  Sets  to 
Be  Released  in  November 

Series  to  Be  Known  as  "Odeon  Library,  Orches- 
tral Works  of  the  Great  Masters,"  Will  Con- 
tain Many  Formerly  Unrecorded  Works 

Announcement  was  rccenlly  rii;ii]<.-  by  Ihe  Gen- 
eral Phonograpli  Corp.,  New  York,  lh;fl  durint; 
Ihc  month  of  November  ibc  Inll-iwrnf'  Odeon 
album  sels  of  syniphorui  w^^).^  .hhI  (i|iir:Ltii' 
.scores  will  be  rclcaseil  ( ^t  r  i  In  n  i  n'  -  !■  nuii  li 
Symphony,  four  recoul  .  KirdMnin'  l  iUli 
Symphony,  four  records,  t'.i  i  ilmvi  ii'-  Srvi.tiih 
Symplioiiy,  five  records;  Beethoven's 
Symphony,  three  records;  Bizet's  Orchestral 
Music   from    Carmen,   Ihrce   records;  Ri 


September  16,  and  conlinuiny  each  Wednesday 
evening,'  thereafter,  beginning  al  R  .10.  the  Pooley 
Co-  is  brr.:.dcastipiK  lliroiieh  stations  WIlAF. 
New  \'<)rK  (  liv;  WOO.  I'liiiadclphia,  and 
WCAK,  I'ilisburKli,  wliat  i-  known  as  Hit 
Pooley  Period,  The  I'ooley  Co,  will  entertain 
radio  fans  from  rhese  three  stations  for  a  lialf- 
hour  period.  Much  attention  has  been  paid  to 
ibe  preparation  of  ihe  program  for  Ihesc 
Wednesday  evenings,  and  an  interesting  feature 
oi  Ibe  I'ooley  Period  will  be  the  radio  appcar- 
,inic  lai  li  week  of  a  dilTcrenl  distinguished 
■  iiti-i.  cull  line  an  oulslanding  soloist.  In  the 
lii-i  ]iMii.'.iin  appeared  one  of  tbe  foremost  cor- 
lll.■^i^t■.  III  tbe  United  Stales.  His  appearance 
lias  been  and  will  be  followed  by  other  artists 
of  equal  prominence  and  ability. 


Korsakoff's  Schehere/.ade,  five  rec 
berl's  Unfinished  Symidioriy.  thr. 
Richard  Strauss'  Dealb  and  Trai 
three  records;  Tst-b,iikiiw  ■■k\ 's 
Pathctiquc,  six  records;  \\  .I(,im  r'  I- 
Death  and  Ricnzi  Overiun,  ilmi  i 
Weber's  Ovcrlurcs  to  l)er  I'Veiscbul 
ron,  three  records. 

These  sets  will  be  known  as  I 
Library.  Orchestral  Wurk.s  o)  ibe 
lers,"  and  each  album  will  b.  ni  d:- 
pcarancc  with  heavily  t;iibl  -i,iiii]ii  , 
description  of  the  music  wdl  be  K'^e 
leaves  of  the  album. 


Broadcasting  Included  in 

Pooley  Publicity  Program 

Foremost  Artists  to  Be  Heard  Through  Three 
Stations  Under  Auspices  of  the  Pooley  Co., 
Inc.,  on  Wednesday  Evenings 

Philadelphia,  Pa..  October  6. — The  Pooley  Co,, 
Inc.,  of  this  city,  manufacturer  of  Pooley  radio 
cabinets  equipped  with  Atwaler  Kent  receiving 
sets,  has  inaugurated  a  new  deitartiire  in  I'ooley 
publicity.     Beginning    on    Wcdnesda  i-  l■venin^;, 


srhu    Koerber-Brenner  Co.  to 
[luZl]       Handle  Music  Master  Line 

udH.nv  - — 

■  Cu  t  Well-known  Victor  Wholesaler  Appointed  Ex- 
Is,  ,iiid  elusive  Distributor  for  Music  Master  Prod- 
;l  Obe-  ucts  in  the  St.  Louis  Territory 

Odeon  Kansas  Ciiv,  Mo„  October  5. — A  most  im- 
!  Mas-      ]inrl:irit  .iddilion  to  ihe  list  of  distributors  for 

M  .i|i      Ul.    I  Iiiii^  of  tbe  Music  Master  Corp.  has 

11  A  iriLiiili  lufii  added  in  ibc  Koerber-Brenner 
the  My  l.o,.  Si,  Ltiiiis,  Mo,,  which  concern  will  feature 
that  line  exclusively.  The  Koerber-Brenner  Co, 
is  well  known  as  wholesaler  for  Victor  talking 
machine  products,  and  is  in  close  contact  with 
a  large  number  of  dealers  in  the  Middle  West 
territory. 

Immediately  after  the  appointment  of  tbe 
KoirbiT- lireiiner  Co.  as  a  distributor  ibere  was 
beld  a  liirKe  conference  of  Music  Master  dealers 
attended  by  l-red  Williams,  of  the  Philadelphia 
headquarters  of  the  company,  and  Arlluir  A 
Trosller,  Western  sales  manager.  Ibe  St 
Louis  conference  followed  a  very  Miices.>,inl 
meeting  held  a  few  days  before  in  conjitnclion 
with  Ihe  J,  W.  Jenkins  Sons  Music  Co,  in 
Kansas  City. 


Clark  Music  Co.  Exhibit 

Scores  at  the  State  Fair 

Leading  Syracuse,  N.  Y.,  Music  House  Shows 
Panatrope  and  Otlier  Lines  at  Exhibit  Which 
Attracts  Wide  Attention  of  Visitors 

Svracuse,  N.  Y„  October  6.— Among  the  leading 
exhibitors  al  the  State  Fair  held  in  this  city  the 
middle  of  last  month  was  thai  of  the  Clark 
Music  Co.  which  in  addition  to  showing  a  com- 
plete line  of  musical  instruments,  including 
pianos,  radio,  musical  merchandise  and  phono- 
graphs, made  the  first  public  showing  of  the  new 
Brunswick  Panatrope,  the  instrumciU  wliieli  has 
attracted  such  wide  attenliori  among  members 
of  the  trade  and  music  lovers  who  have  seen  it. 
The  phonograph  exhibit  was  one  of  the  centers 
of  attraction  at  the  Fair  and  of  particular  inter- 
est seemed  to  be  the  Brunswick  Panatrope. 

The  Clark  Music  Co.,  under  ihc  general  man- 
agement of  Morris  Lamb,  who  was  formerly 
manager  of  the  piano  deparlnicnt  al  the  New 
Vork  John  Wanamaker  store,  is  enjoying  a 
good  business.  The  firm  is  one  of  the  oldest 
in  this  part  of  the  Slate  and  its  warcrooms  are 
among  the  finest.  The  company  believes  in 
the  pnblicily  avenue  lo  business,  hence  the  Fair 
exhibit.  The  Clark  Music  Co.  owns  a  building 
on  the  State  Fair  grounds  and  it  was  in  this 
building  that  the  exhibit  was  held. 


Columbia  Old  Tunes  Catalog 

A  catalog  of  "Old  Familiar  Melodies"  re- 
corded by  the  Columbia  Phonograph  Co.  was 
recently  distributed  lo  Columbia  dealers.  The 
booklet  is  attractively  gotten  up  and  contains 
sixteen  pages  and  a  cover  design  in  two  colors. 
'I  bc  listings  are  up-to-date  and  contain  tbe  se- 
lections played  and  sung  by  sucb  Southern 
favorites  as  Riley  Puckett,  Gid  Tanner,  Vernon 
Dalliarl,  Ernest  Thompson,  Bumgarner  and 
Davis  and  others. 


Wowibrks  Leading  'Radio  House' 


THE  SYMBOL  OFSESVICE 


A  loop  for  every  Super  Het  customer 


Radiola  Loop 


You  have  sold  a  great  many  Radiola  Super-Hetero- 
dynes to  your  trade,  but  did  you  sell  a  Radiola  Loop 
with  every  set? 

You  can  sell  every  Super  Het  customer  a  Radiola  Loop 
if  you  care  to  try.  You  know  the  advantage  of  direc- 
tional tuning;  how  much  better  and  longer  distant 
reception  can  be  made  with  an  external  loop.  Then, 
too,  think  of  your  city  customer  with  the  nearby  sta- 
tions overlapping  and  what  a  Super  Het  Radiola  Loop 
will  do  for  this  man. 

Don't  wait  for  your  customer  to  come  back  into  your 
store.  Send  out  a  postcard  with  a  picture  of  the  loop 
on  it.  Tell  them  how  the  R.C.A.  have  still  further 
perfected  reception  of  the  Radiola  Semi-Portable  Super 
Het  with  the  Radiola  Loop. 

It's  more  business  you  are  after  and  here  is  a  way  to 
get  it — resell  your  good  old  reliable  customers. 

How  many  can  you  use?    Write  or  tell  our  salesman. 


CONTINENTAL  RADIO  and  ELECTRIC  CORPN. 


Fifteen  Warren  Street 


New  York.  U.  S.  A. 
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you  never  before  had  sufh 
SMUSIC  to  sell 


Radiola  28  is  the  new  eight-tube 
Super-Hcrerodyne  with  unl-control. 
As  a  dry  battery  operated  receiver,  ii 
gives  volume  in  excess  of  [hat  ob 
tainable  from  storage  battery  receivers 
If  used  with  Radiola  toudspcakei 
Model  10^,  all  batteries  can  be  re 
placed  by  60  cycle,  110  volt  A.  C. 
lighting  circuit.  Radiola  28,  with  all 
Radiotrons  but  without  batteries,  list 
$260 


TONE  reproduction  has  reached  a  level 
only  dreamed  of  a  few  years  ago.  Ic 
has  been  possible  to  "educate  the  ear" — 
to  satisfy  a  great  many  people  that  they 
were  hearing  music  "\ust  as  it  sounded 
when  the  famous  violinist  played  it."  But 
it  was  never  before  possible  to  come  so 
close  to  perfection  as  to  satisfy  the  most 
critical  musicians.  Today  that  has  been 
done. 

The  music  dealer  can  sell  radio  as  every 
radio  dealer  does.  But  he  can  sell  un- 
surpassed tone  quality  as  no  other  dealer 
can.  Listen  to  Radiola  28  with  the  new 
power  Loudspeaker  (Model  104)  and  you 
will  know  at  once  that  reproduction  of 
music  in  the  home  has  taken  a  great  stride 
forward.  You  will  know  at  once  that  you 
have  found  the  basis  for  a  new  era  of 
musk  selling. 


Radiola  Loudspeaker,  Model  104, 
is  [he  outstanding  loudspeaker  de- 
velopment of  the  radio  art— built  on 
an  entirely  new  principle.  It  caii 
reproduce  orchestra  and  band  music 
■with  the  full  nlime  of  ill  original  reti- 
Jeriiig.  Or  the  music  can  be  reduced 
to  a  whisper.  It  has  volume,  range, 
and  amazing  acoustical  fidelity  never 
before  achieved.  Wirh  Radiolas  25  or 
28,  it  can  be  made  to  replace  all  bat- 
teries, operating  entirely  from  60  cycle, 
110  volt  A.  Clighting  circuit.  With 
all  tubes,  list.  .       .  $245 


This  set  and  speaker  make  a  combination  unsurpassed  in  radio  performance  and  in 
perfection  of  tone.    They  make  a  combination  unsurpassed  as  a  sel/ing  opportutiity 
for  the  music  dealer  whose  customers  are  among  the  music  lovers. 

RCA-Radiola 

MADE    BY    THE    MAKERS    OF  RADIOTRONS 
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of  Collection  "Glub"  Kills  Good  Will 

i  The  Too  Blunt  Collection  Letter  May  Get  the  Money,  but  the 

Chances  Are  It  Will  Drive  Away  a  Customer  —  Collection  Hints 
By  Richard  C.  Walter 


Ciootl  manaycmcnl  of  a  business  is  expressed 
in  terms  of  cfficicnl  service  and  (actfiil  liancllinf; 
of  ciislomcrs,  parliciikirly  in  reference  to  pasl- 
iltie  oblipnlions.  Tliis  is  ari  obvious  Irulli,  bul 
ll  is  nc-res'^ary  In  rcslalc  old  Initlis  orrasionallj' 
and  rirlMib,  tli<  III  for  modern  consuni pi iuu. 
The  1..a.b.  r  Ii:m  Ii, wlial  was  laiiebl  .-cnluries 
ago  and  ibe  iirenclur  preaches  from  a  book  that 
is  2,000  j'l-ars  old,  llic  lawyer  follows  precedent, 
but  il  is  nol  necessary  for  ibc  business  man  to 


lliods  in  Ihe 


ds.    He  also 
■  lleclions"  h 
"sellinc."  Ill 

of  lb.' 


follow  ciil-and-dricil  conirnerc 
matter  of  overdue  obligations. 

Using  a  "Club"  Docs  Not  Pay 
There  arc  many  ways  of  collccliiij;  overdue 
accounts.  One  way  is  lo  iise  a  club,  diplo- 
matically carnoudaeed,  'Hie  (rouble  is  Hial  llie 
rlub  is  usually  quite  obvimiv,  no  maltrr  liow 
carefully  concealed.    \'i  I  lln   «i-i  |.ll^irH■;^  ni.in 

knows  tliat  ihe  old  ad.i*;.-  .il  r  tii. s-i  s  imI.Ii- 

ing  more  flies  llian  viui^.-ir  apitlirs  lo  colkil- 
ing  money  as  well  as  d 
recognises  Ibal  Ihe  pn 
iiuicli  similar  lo  tlic  problem  of 
fact,  up-lo-dalc  firms  liavc  in  riiinl 
radical  changes  in  their  colleiiinti 
that  :[bcy  '  Imrjnoni/.e  with  ibc  polii 
salcsidepartmcnt. 

Some  business  men  contend  lUat  no  worth- 
while method  can  be  built  around  any  other 
idea  than  one  that  "gets  the  money,"  irrespec- 
tive of  the  melhod  employed.  It  must  have 
been  such  a  man  whose  palm  ilehed  for  the 
almighty  dollar  who  wrote  the  following  letter 
to  an  old-established  firm; 

"Gentlemen;  ll  has  been  brought  to  my  al- 
lention  thai  there  is  a  balance  due  on  your 
account  of  $8,65,  We  cau'l  iindcrslaiul  why  a 
firm  of  your  standing  should  allow  a  balance 
of  this  kind  to  remain  uiip.-iiil  tot  ^i\ly  il.iy^. 
Wc  can't  alTord  lo  spend  iiiir  tiiiir-  wninii'  Id 
ters  aboul  such  small  amouni .mil  .•-],  i h.ii 
you  send  your  check  lo  cover  >aiiii,  liy  nturn 
mail." 

Such  a  letter  efTcctively  destroys  good-will. 
The  man  who  wrote  it  was  controlled  by  his 
emotions  instead  of  his  )udgmcnt.  Me  allowed 
his  feelings  to  run  riot  and  the  re-ult  was  a  li't- 


should  be  the  keynote  of  all  collection  efforts. 
VVhal  IS  il  thai  induces  you  In  pay  a  bill?  The 
same  appeal  will  likely  reach  the  olbcr  fellow. 
VVi  all  owe  iiioiicy  Ranking  houses  advertise 
ilii-  l.ni  ihai  ilnv  ■>wi'  ni'iney  and  seem  lo  be 

pr  I  Ml  :i      I  III  II  will   iinL  sell  the  dcblor  ihe 

iiKm  ili.K  ll  I-  i<i  liiv  .nh. Ullage  lo  pay  up?  You 
can  if  you  a;.pr-..:uh  bim  right. 

High  Collection  "Overhead" 
In  the  light  of  Ihese  remarks  many  a  busi- 
ness man  who  thinks  that  his  collection  "over- 
head" is  low  and  who  prides  himself  that  his 
mi'tliud  "gels  the  money"  might  be  surprised 
l<>  hnd,  upon  investigalion,  that  he  was  conducl- 
iiig  a  collctlioti  "graveyard"  wherein  he  bad 
buried  many  olberwise  productive  accounts.  A 
ililTen  rit  approach,  a  dilTerenl  appeal  might  have 
s.iv.d  them. 

I  III  II  is  an  old  platitude  about  familiarily 
limdiii^:  corilcmpt  and  it  applies  with  particular 
lorce  to  collections.  New  ideas  and  new  angles 
of  approach  will  bring  a  response  where  the  ott- 
re  pea  ted  rec|Uesl  for  payment  will  pass  un- 
ti..|iiid  Itiio  Ihe  waste  basket, 

I  Ih-  laiiiiiiarity  that  breeds  eonlempt  is  no- 
ivliin  iiuire  fonibly  illuslraled  lhan  in  (he  case 
of  the  railroad  erossing  signs  reading  "Slop, 
Look  and  1-isleu,"  Everybody  has  seen  them, 
b'ew  pay  attenlion  (o  (hem  as  (he  monnting 
ileath  lis!  from  crossing  accidents  proves.  So 
the  wise  business  man  is  ihe  one  who 
recognizes  llial 


;el  out  of  the  rut, 


'  hi: 


iidimlir 


I  Dir 


id-i 


nd  > 


>the 


iiK.sl    colleclion    methods  lack 
I  hey  produce  friction  and  friction 
goodwill.    I(  builds  a  wall  of  antagc 
frieiulsbip  should  be  cemented. 

Vet  Ihe  business  man  must  be  L,a 
Ih-  Ii.o  lenient,  lor  the  debtor  in.iv  i. 


eful  not  to 
islake  leni- 


Icr  that  made  a  good  customer  f. 
"decease"  of  many  an  account 
day  that  some  firm  head  opened  :i 
lection"  letter  of  this  sort, 

"You  may  lead  a  horse  tn  ilu 

can't  make  him  drink"      ,i  r  I 

writer  of  collection  htlii.  m  n 


i-heap.  The 
■s  from  [lie 
read  a  "col- 


suasi 


oftn 


applied  i 


eucy  for  weakness.  A  deferred  obligation  can't 
be  treated  as  a  joke.  Let  us  analyze  the  situa- 
tion as  between  the  average  debtor  and  the 
creditor. 

Debtor  Versus  Creditor 

The  cuslonicr-debtor  obviously  has  [he  advan- 
tage. He  has  the  goods  in  his  possession  or 
may  have  used  them  or  disposed  of  them.  In 
any  case  he  knows  llial  lo  force  collection  by 
legal  means  is  both  exi>ensivc  and  tedious. 
Therefore  il  i^  TiecCisary  lo  use  the  greatest 
amouni  nf  iiersuasion  lo  overtome  bis  "paying 
resislanec,"  We  have  heard  a  great  deal  re- 
cendy  about  "selling  resistame  "  But  there  is 
also  another  kind  of  resistani:e  lhal  e.\ists,  even 
lliouj;li  it  may  nol  have  the  oflicial  recoi;nilioii 


of  advertising  clubs  and  salesmanship  institu- 
tions. It  is  known  as  "paying  resistance."  I 
have  coined  the  term  because  it  seems  to  cover 
Ihe  situalion.  There  is  an  actual  wall  between 
the  creditor  and  debtor  which  tactless  tactics 
only  tend  lo  build  bigger  and  stronger.  Of 
course,  this  wall  may  be  breached  by  training 
the  heavy  guns  of  the  credit  department  on  it, 
but  no  firm  has  long  succeeded  by  using  such 
methods.  Anyone  can  collect  money  with  a 
gun.  Highwaymen  do  it  very  successfully.  Il 
is  much  more  difficult  to  (ry  and  get  the  debtor 
to  pay.  The  ordinary  collection  melliods  arc 
responsible  for  the  alarming  spread  of  that  uni- 
versal disease  among  debtors,  "writers'  cramp." 
They  don't  seem  to  be  able  to  write  or  sign  a 
letter.  They  are  in  ihc  position  of  the  fellow 
who  had  rheumatism  so  bad  be  couldn't  move 
and  St,  Vitus  dance  so  bad  be  couldn't  keep  still. 
The  situation  is  a  serious  one.  If  the  debtor 
won't  give  some  signs  of  his  intentions  the 
creditor  hardly  knows  what  to  do  and  In  the 
meantime  the  account  is  gelling  older  and 
harder  and  harder  to  collect.  Therefore  the 
business  man  if  he  is  to  stay  in  business  must 
learn  Ihe  best  method  of  overcoming  paying 
resistance  and  retaining  the  customer's  goodwill 
and  preserving  future  business  relations  with 
him. 

You  must  first  induce  the  customer  to  pay, 
but  to  think  that  he  wants  to  pay  and  not  that 
you  want  him  to  pay.  Also  you  must  start  the 
offensive  early  while  ibc  debtor  has  the  money 
and  is  in  a  receptive  mood.  Every  dcadbeat  was 
at  some  lime  or  other  a  good  paying  customer. 
The  fact  that  he  is  on  your  books  proves  that. 
The  laxity  of  business  men  toward  debtors  is 
Ihe  one  big  reason  why  there  are  dcadbcats  at 
all.  The  deadbcat  starts  by  taking  a  little  more 
lime  than  be  is  entitled  to  and  ends  by  taking 
Ihe  entire  amouni  as  a  gift.  He  succumbs  to  the 
temptation  which  the  careless  business  man 
places  in  his  pathway,  and  so  he  follows  the 
line  of  least  resistance.  As  a  result  we  all  suffer. 
We  must,  therefore,  start  our  offensive  early 
and  follow  ihe  account  persistently.  Th^  cus- 
lomer,  however,  must  not  become  aware  of  the 
fact  thai  <i  system  is  being  used  on  him.  The 
follow-up  mn5lri't  be  too  obvious.  It  must  be 
human  and  persuasi\e.  It  must  get  the  money 
mile  and  bring  the  customer  back  again. 


with  a  : 


M.  A.  Modell  &  Sons,  New  York,  were  re- 
cently incorporated  at  Albany  to  manufacture 
radio  apparatus  with  a  capital  stock  of  $20,000. 
H.  Fcrstcnzer,  L,  Haupt  and  L.  Pantell  are  the 

incorporators. 


Wuebben   Record  Albums 
are  indestructible 

They  are  manufactured  on  methods  of  construc- 
tion which  are  protected  by  the  Patent  Laws. 
It  is  impossible  for  the  records  to  drop  out. 

Ask  for  our  illustrated  prospectuses  and  price  lists 
Wuebben  Gesellschaf  t,  m.  b.  E,  Kochstrasse  60,  Berlin  SW.  68 
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c^/v  One  Sided 

Sound  engineering,  progressive  design  and  accurate 
manufacture  are  not  wholly  responsible  for  Crosley's  pres- 
ent position  in  the  Radio  World. 

True,  these  have  bred  the  Crosley  reputation  for  perform- 
ance. Yet  the  performance  of  any  product,  superior  as  it 
may  be,  can  never  single-handed  carry  its  maker  to  the  un- 
disputed leadership  of  an  industry. 

Crosley  today  is  the  world's  largest  builder  of  radio  sets, 
because  Crosley  sets  have  always  given  "owner-satisfac- 
tion," because  Crosley  prices  have  always  reflected  the 
economies  of  large  volume  production  and  because 
Crosley's  merchandising  policies  have  always  enabled 
Crosley  dealers  to  operate  soundly,  securely — and  at  a 
profit. 

Of  this,  a  typical  example  is  the  Crosley  field  organization. 
With  headquarters  in  strategically  located  cities, 
twenty-five  experienced  radio  merchandising  men  are 
working  with  Crosley  distributors  and  dealers  on  their  in- 
dividual local  sales  problems  so  as  to  make  the  Crosley 
franchise  more  valuable,  more  desirable — and  more  profit- 
able to  those  who  now  hold  it. 

THE  CROSLEY  RADIO  CORPORATION,  Cincinnati,  Ohio 

0:t'""r.7  atid  ot^ralms  VVLW  firsl  remote  .-ojitroi,  super-^o'^'cr  broadcasting  station. 


S LEY  RADIO 


BETTER'     COSTS  LESS 


A  Complete  Line 

Crosley  manufaclures  a  complete  Hue  of  radio 
receiving  sets  zvhich  are  licensed  under  Arm- 
strong  US.  patent  No.  1,113,149  and  range  in 
price  from  $9.75  to  $60.00  without  accessories— 
10  per  cent  higher  west  of  the  Rockies.  For 
further  information  about  the  Crosley  line,  write 
Deportment  26, 


Crosley  Dc  Luxe  Combina- 
tion 

Miisicone  De  Luxe--$  27.50 

Snper-Trirdyn   

Special   60.00 

Console  TabU^   25.00 

Complete    112.50 
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Building  Sales  in  the  Record  Department 

Work  With  Customers,  Sell  by  Suggestion  and  Never  Argue  Are 
the   Basic   Principles  of  Success  Achieved  by  Miss  O.  Sanchez 
By  B.  C.  Reber 


flcr  all,  il  is  not  the  cdtic; 
ivlfiln<'  of  mrrcliandisc,  or 
ly  inAkv,  l),c  si.cc.'ssfiil  : 


sIkmv.i., 


il.iy  I  dropped  into  llic 
.1   The  Vox  Co,,  of  S 
not  olisiTveil  the  w 


TCP.  llic      reaily  for  liim.    He  liad  lienrd  sonic  of  tficni, 
ih.il      liiii  Mi|i,r^  were  new  lo  him;  so  lie  took  Ihciii 
I'ln   iIh  .HI. I  played  them.    Before  he  left  lie  had 

.  I.  Niiir.       |,„,,  1,.,-,  ,[   uu  re.-or.h, 

"  M  .'■'■I  -I  1....^    J       In,n„l  (l,,U  lli.TC  arc  many  little 

'  '  I''  I'     will'  1 1  ;i  -.il-  -111. Ill  can  use  in  dealing 

Willi  llii    I  ii'.lniinr  ^   wliuli   will  iiiakc  a  much 
■  lrone,er  inii.ri  s^l.^vn.     f'or  i'xample,  I  always  go 
i"t(;rajili      wilh  new  ciislomcrs  lo  a  booth,  see  (hat  tlicy 


of  Mis-, 


„Ikv 


lll'mlia 

here  was  an  iiiiu-ii.n 
that  Miss  SanJuv 
it— rtiid  it  Kol  resLill 
llicre  was  a  sincerit>-  h 
which  was  inter  (ions.  I 
ninrr  inl.'resled;  and  il 
chc/  has  a  record  of  llir 
cnslonier.  l-"ipiirr  il  i>nl 
ords  per  i  (l-  luiin  r,  .iml  ,i 


[Ini 


tin 


As 


"I  ha\ 
doiihle  \ 


I  ,is  I  had  III!  n,.;  I  .. 

lo  Irll  nic  .ill. -Ill  .,,111.-  -I  Im 
Her  story  i-.  nil  ei,  - 1  in  u . 
Work  With  the  Customer 
^  always  foinid  lhat   you  c, 


The  record  department  of  the 
Fox  Co..  of  San  Antonio.  Tex., 
which  is  under  the  manage- 
ment of  Miss  Sanchez,  is  one 
of  the  most  successful  in  the 
entire  city.  This  volume  of 
record  business  has  been 
brought  about  by  the  applica- 
tion of  certain  principles  of 
selling  and  handling  custo- 
mers which  are  described  in 
detail  in  the  accompanying 
interview  with  Miss  Sanchez. 


1  In  ni.K  lnnc  .Hid  the  re 
lai.l,  1  (111  cvcrydiinj;  foi 
vvnieiu-e  (ha(  can  be  do 
1    .lo  tin-    evi-n  Ihi.iiuli 


nslo 


III  I 


lilh.i 


It 


I  ^:n[       I  ha' 


Mill 


S(arle(l  lli.'  iimimi  :  lli<  n  i  w  i  nt  on  ^^■1lll 
Oilier  iiisUMiH  r-  W  li.  ii  ih,  t<.oi,|  ,^,|.  | 
ishcd  lie  came  oil(  and  wa-  viiy  nun  h  pli  a; 
with  il.  1  asked  biin  if  he  had  hear.l  ibe  <itb. 
by  this  same  ar(ist,  and  showed  liiin  ihc  full  j 
I'had  picked  ihesc  oui  of  siock  while  he  v 
lislcninp  to  ll,e  first  tcord,  so  I   had  Hum 


i.i\r'  tin*  lights  rifibl. 
■es.-:irv;  lluii  I  start 
-d  before  I  leave.  In 
H'ir  comfort  and  con- 
liefnrc  1  leave  llieni. 
line   of  llifni   arc  old 


I  be  wailed  npoit 


r  Argue  With  Customers 

-  fooli.-h  lo  ATL-uc  Willi  the 
le    i.-    ,1   Indiby.   and    nnniy  p 


FULL  LINE  of  HARDWARE 

For  Rndins  and  Phonographs 


I'uno  Hinge — any  lenglh 


H.  A.  GUDEN  CO.,  Inc. 


32  WALKER  STREET 


NEW  YORK.  N.  Y. 


■  best  friends 

a  second  time  I 
leir  acQuaintancc. 
'  are  inleresled  in 
1  give 

r  pbono- 

■  of  this 


become  rather  eccentric  about  il,  They  will 
try  lo  pick  an  argument  with  yon  aboul  some 
selection,  but  if  yon  show  tbem  thai  you  arc 
looking  lo  Ihcm  for  aulhority  it  will  touch  their 
vanity  and  tbcy  will  become 
and  customers, 

"When  a  person  comes  ir 
make  il  a   point    to  make  t 
for  tbcy  have  shown  lhat  tbc 
(be  department,  and  yon  owe  it  lo  tbem 
Ihem  my  card  and  ask  them  to  call  on  r 
liicy  want  any  information  on  records  c 
graphs,    People  like  to  get  acquainted  a 
each  other,  and  if  yon  take  advantage 
you  can  bring  in  a  lol  of  e.vtra  trade. 

Make  Patrons  of  Friends 
"1  also  work  among  my  friends  wbo  do  nol 
l  oine  into  the  store.  When  I  am  in  a  conversa- 
tion with  tbem  I  ask  ihem  if  they  have  a  phono- 
graph, and  if  tbcy  bavc  not  I  invite  tbem  in  lo 
bear  and  see  some.  Being  my  friends  lliey  arc 
more  willing  lo  come,  since  ihcy  do  not  feel 
under  ihe  same  obligations.  Then,  when  ihey 
come  in,  I  show  tbem  what  we  have,  and  the 
machine  sells  itself.  Knowing  theni  as  1  do 
also  helps  in  selecting  ibc  size  and  model  of 
machine  ibat  llicy  can  afford  to  buy. 

"On  the  other  hand,  if  they  own  a  machine,  I 
go  after  their  record  bu.iiness.  Owning  a  ma- 
chine shows  that  ibey  arc  intcresled  in  music 
and  olTers  an  opportunity  for  record  sales. 
Every  Item  Worth  Sales  Effort 
"All  cnstomers  are  prospecls  for  needles.  I 
never  fail  to  suggest  needles  to  every  customer 
who  buys  a  record,  unless  I  know  that  I  have 
sold  llieiii  recently.  Such  a  little  item  as  needles 
is  easily  forgotten  and  people  really  appreciate 
your  reminding  them.  It  i.s  not  getting  too 
much  out  of  ihc  customer  by  going  afler  this 
business,  for  this  is  determined  by  the  manner 
ill  which  llie  suggestion  is  made.  If  you  arc  too 
aggressive  you  arc  trying  to  force  the  sale. 
l!ut  if  you  go  about  il  in  a  casual  manner,  as 
tbough  you  jusi  happened  to  ihink  of  it  yourself, 
Ihey'll  buy  in  ibe  majority  of  cases. 

"Every  item  carried  in  slock  is  worthy  of 
s.iles  effort.  This  not  only  applies  lo  records 
and  [>hoiKigrai)hs,  but  more  especially  lo 
TH  .  dies,  repeaters,  etc.  There  is  a  big  market 
for  ibesc  latler  items  if  they  are  given  the 
j'r  oper  incentive,  Vou  would  be  surprised  at  the 
number  of  people  wbo  really  do  not  know  about 
the  repeater,  allboiigb  il  has  been  on  the  mar- 
ket for  some  lime.  I  have  sold  many  of  these 
by  using  il  at  Ihe  same  lime  that  I  make  the 
dcnionstralii-in  of  a  record.  This  olTcrs  a  good 
opporlunily  of  showing  what  it  will  really  do. 
■|)ii'  faci  lhat  the  customer  is  willing  to  listen 
lo  the  iicord  gives  you  the  chance  to  use  the 
repeater. 

Go  After  the  Parents 
"I'arenis  arc  always  interested  in  children, 
especially  tlicir  own,  and  this  olTers  an  oppor- 
tunity for  selling  a  large  number  of  the  Bubble 
Books.  These  lilllc  books  are  ingeniously 
gotten  up  and  should  be  in  every  home  where 
there  arc  young  children.  Tbcy  are  as  instruc- 
tive and  entertaining  lo  a  Hltlc  child  as  the 
ila-sics  are  to  adults.  It  is  seldom,  however, 
Ibal    you    hud   lb<in    civen   the   attention  they 

"I  w,ilili  ilu  -lock  carefully  and  reorder  as 
la-i  .1-  ii.ii-~,ii\  If  a  new,  popular  song  is 
^'^'u^  will  ,,i,.|  order  heavily  of  il.  I  watcb 
ihisL  v.r>  .loM-ly,  for  siicb  pieces  as  these  arc 
lu  re  io-d,iy  and  gone  to-morrow.  For  ihis  rea- 
son, if  the  records  are  not  going  as  fast  as  they 
should.  I  give  tliem  a  little  more  attention  and 
do  not  wail  until  wc  have  no  calls  blU  a  heavy 
slock." 
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There  is  no  better  loud  speaker  at  any  price 


'^Manufactured  by 

GRIGSE)Y-<-  GRUNOV^  HINDS  CO 

Armita^e  Avenue  ,  CHICAGO 

In  Canada:    Benjamin  Electric  Mfg.  Co.  of  Canada,  Ltd.  TORONTO 
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New  Era  Opens  in  Talking  Machine  Field 

Radical  Improvements  in  Instruments  and  Recordings  Open  New 
Profit  Possibilities— Sales  Will  Depend  on  Efforts  of  the  Dealers 


Any  [iliofioyrapli  im;n 
10  feci  pcssiinislic  abo 
news  whicli  lius  conic  ' 
weeks  liad  bcller  go  inli 
once.  I 


plionoerapfi  business. 
I  make  ndl  llic  k;ij 


rls  allct 

ilic      ami  ihrillnmv 

the  lasi 

l,u       111,    n.'w  l.iir> 

■t  and  In 

tictaI        -nil. Ill-  {..■■II.. 

place  ii 

1   1h<-        W  li-  ir   1 

niK  I1|'"n  l)j. 

•  analy/. 

■  the      cry  1o  (lie  fjei 

iniaiialed  from  rirntiswtrk 
Wlial  iiiUr.sLs  iiic  is  llial 


.ilk  , 


X<.«    lliM.    Ii.r.  I..  .  n  .1  IT'  ,il  . 

only  some,  bul  .ill,  .iI>-...Iiin  h    .Jl,  ■■>    dial  lalk 

has  been    Die   ^^,l,  ,i    umi   Ii    lia-  l.r,i, 

indlllged  in  l.y  men  «  lin  havr  ,n■^.r.  in  all  I  Inn 
experience  as  dealers,  been  obliycd  before  lIiis 
present  lime  to  ro  in  for  any  serious  liard  scll- 
inn  ui.rk  ill  .irder  lo  clear  their  floors  of  nia- 
cliiiii .iihl  n  .  nriK,  The  talking  niacliinc  bnsi- 
;iis'  In-  Ii.  .  II  nut  "Illy  an  easy  business,  hnt 
one  "f  tlie  easiest.  Profits  liave  come  in  for 
the  mere  opening  of  a  store  and  securing  of  a 
franchise  for  some  well-known  make  of  machine 
and  record.  As  a  body,  phonograph  dealers 
have  not  been  comiielbd  to  f;el  out  and  liiislle. 
They  have  not  bei  n  i  i>nipi  lli'd  to  canvass  from 
house  to  house,  'I'licir  sali^.  have  come  lo  them, 
and  until  very  recently  they  have  only  had  |o 
carry  the  advertising  which  was  supplied  to 
them  gratis  by  the  mannfaclurer  whose  goods 
lliey  handled  to  have  their  floors  filled  with 
ciisloincrs. 

Oh  I  What  a  Change 

But  wlial  a  clianj;e  there  has  bren  since  tlicri! 
We  have  seen  snddcniv  the  whole  trade  go  into 
the  c\lrcmcs  of  confusion  and  id  pessimism. 
We  have  seen  sales  drojiping  ofT  until  mer- 
chants have  cried  out  that  the  roof  was  coming 
down  upon  their  heads.  And  what  had  hap- 
pened? Nothing,  save  that  llic  public  found  it- 
self provided  with  a  new  and  an  undoiibtcd!y 
mo-it  fascinating  means  for  musical  reproduc- 


W.  Braid  White  gives  some 
sound  reasons  why  the  future 
prosperity  of  the  talfiing  ma- 
chine business  depends  on  how 
the  trade  takes  advantage  of 
the  opportunities  for  sales 
opened  up  by  recent  improve- 
ments in  talking  machines  and 
methods  of  recording.  Real 
sales  promotion  will  bring  re- 
wards in  talking  machine  and 
record  sales,  he  points  out.  .  . 


thai  the  end  of  all  things  for  him  was  at  hand, 
l!iit  it  wa^;  not  at  hand.  "Nut  by  no  means, 
Mr,  Nfu//le,"  as  Mr.  Weller  said  Upon  a  famous 
occasi.iiL.  ['"or  pnlly  soon  it  was  apparent 
that  Ihe  public,  wliich  likes  music  and  which  has 
been  collect iiu;  rei  ord  libraries  for  years,  was 
mil  at  all  llic  less  interested  in  its  old  musical 
h.ibbv  It  \va-  simply  that  something  new  was 
occupying  its  ,il  lent  ion,  and  that  it  was  delcr- 
iiiined  lo  test  whether  this  new  thing  would 
-jiipersede  the  talking  machine  or  take  a  new 
place  ahmgsi.h  it. 

Alongside,  as  a  Fellow  Worker  in  Music 
Wlial  h.i-  li.ippciiiil  is  precisely  what  a  few 
laithliil  alway^  kiu  i\  would  happen,  l?adio  has 
taken  its  place  alongside  the  talking  machine, 
lis  realm  of  ideas  has  been  shown  to  be  differ- 
ent, and  the  field  uf  n.^efulncss  which  it  occupies 
parallel  with  but  not  superposed  upon  the  field 
of  the  talking  machine.  To-day  the  whole  aim 
of  radio  manufacturers  is  to  brinj;  to  approxi- 


For  your  sets- 

the  tube  that  took  l>iew  York  and 
Philadelphia  by  Storm 


Retail  Price 

S-4DO0— )  voll.Slanilnrd  Banf. 
Vi   nmp,  Dritclor  -  nmpllfici 

/Itl  models  sold  with  a  10 
flay  'written  guarantee 
OTHER    HODELS    SELL  AT 

3  coll— el  100  amp.  Minla'vi  Ba.t 
Model  S-8100  Dct.-Ampl.  ...  2.S0 
5  dofi'— li  amc  Slor^JaiJ  BiiK 

Model  S-200  Deleclor  2-50 

Model  S-400D  DGt.-Ampl. ...  240 
Model  S-700  Power  Tube...  5.00 

3  c^U—ll  lOamp.  Minlotuii  Buie: 
Mead  S-eoO  Det-Ampl  Z;50 

l%icoll—<-,amD  SlanJn.JBatf 

Model  S-300  Det-AmpI  

5  Ooff-  I  6!  100  amt,.  Slcn,fo<dB^<' 

Model  S-IWO  Dcl.-Ampl...  .  AM 


Equip  your  sets  with  the  tubes 
that  eliminate  rushing,  sputter- 
inE  tube  noises  by  means  of  tri- 
angular stabilizing  plates — an 
exclusive  Schickerling  feature. 

Try  Schickerling  tubes  in 
comparison  with  any  others  — 
note  the  big  difference  in  tone 


and  volume.  Sturdy, long-lived 
and  so  sensitive  that  far-off 
stations  come  in  with  bell-like 
clearness. 

Greater  consumer  satisfac- 
tion and  quicker  sales  come 
with  the  use  of  Schickerling 
tubes.  A  great  improvement! 


fT'rite  or  wire  for  our  inturcsting  dealers  proposition 
that  insures  legilimate  profits. 

SCHICKERLING  PRODUCTS  CORPORATION 

E.<irc<i(iiv  Ogicei  and  Fadory!  401-407  Mulberry  Strcci,  Noiark.  N.J 
Ncu.  Vo>t  Oflictj: 

Knickerbocker  Buildlnc.  Brondwny  fi  «nd  Si.        Jewelers  Building,  36  W.<7lli  St. 
Havrmrytr  Bulldlns,  Corllondl  and  Ctiurch  StB. 
Philadelphia  OfUct:  JcITerson  Bulldlne,  lOlS  Chestnut  Street 

SCHICKERLING 

RADIO  TUBES 

UfifA  (he  Stsbili-artf  THinpatar  Phfes 
Mail  Orders  filled^rom  our  Ncunrk  factory 


iiKii.  ].erieclion  the  accessory  devices  of  repro- 
iIm.  iioii  and  of  transmission,  to  make  the  ap- 
l..ll,llll^  -aLiify  a  public  tastC  wliicli  has  been 
made  ciiiical  and  sensitive  by  years  of  ihc  talk- 
mi;  iiiacliine. 

Buying  Philosophy 

.\nd  the  recent  change  of  policy,  which  has 
resiiUed  in  tin:  celling  of  accumulated  stocks  of 
l.ilking  machines  at  reduced  prices,  has  brought 
Ihe  public  into  the  market  with  a  rush.  Talk- 
ing machine  dealers  have  learned  that  this  pub- 
lic has  been  waiting  outside  the  store  doors, 
and  probably  wondering  why  no  one  was  taking 
any  interest  in  selling  machines  and  records. 
Of  course,  it  is  a  bit  loo  much  to  expect  that 
Ihe  public  will  of  itself  rush  in  and  furiously 
demand  quantities  of  anything  with  which  it  i.s 
already  familiar;  whereas  the  public  will  always 
run  after  something  new,  if  that  something  is 
only  noised  about  enough.  Once,  however, 
there  is  given  some  sensational  impetus  the 
jiublic  will  rush  lo  buy,  if  it  is  really  a  wanted 
thmg.  If  it  is  not  really  wanted,  no  cut  in  price 
will  help  it  a  particle.  In  the  present  case  the 
public  showed  at  once  that  it  wants,  and  wants 
largely,  talking  machines  and  records,  and  that 
its  recent  apathy  has  only  been  the  result  of  the 
apathy  of  the  merchants.  As  was  said  before, 
a  mere  reduction  of  prices  does  not  in  itself 
induce  anyone  to  buy  anything.  There  must  be 
a  sense  of  value  built  up  first,  a  sense  of  money 
value  and  also  of  what  may  be  called  use-value. 
Only  when  such  senses  have  been  built  up  can 
there  be  any  response  to  reduction  of  price. 
For  only  then  does  the  reduction  come  with  the 
authority  of  a  genuine  bargain.  There  is  no 
merchandising  value  in  a  low  price  as  such. 
The  value  only  begins  to  exist  after  a  sense  of 
worth  lias  already  been  built  up,  compared 
with  which  the  announcement  of  a  new  and 
lower  price  operates  to  promote  the  idea  of  bar- 
gain, that  is  to  say,  of  valne  at  a  price  tem- 
porarily lowered  beyond  its  right  level. 

So  that  if  recent  events  prove  anything  at  all, 
they  prove  that  the  public  is  completely  "sold" 
on  the  talking  machine  and  its  records,  and  is 
just  as  ready  as  ever  it  was  to  buy  largely  and 
enthusiastically;  hut  that,  on  the  other  hand,  it 
l^  absurd  to  expect  the  public  to  buy  without 
-liine  effort  on  the  part  of  the  merchants. 
Business  a  Coy  Fairy 
I  he  lesion  then  is  plain  enough.  Business  is 
a  coy  fairy,  always  beckoning  on  the  seeker 
after  her  favors,  but  always  ready  lo  submit  to 
him  who  comes  with  courage,  persistently  re- 
fusing to  be  cried  down,  to  be  put  off  or  to  be 
delayed.  To  her  worshipers  who  think  that 
once  she  has  surrendered  she  will  remain  for- 
ever faithful  and  beneficent,  she  loves  to  give 
unpleasant  surprises.  She  says  in  elTect:  "You 
may  gain  my  good  will,  but  you  must  work 
day  and  night  to  retain  it,  unless  you  care  noth- 
ing about  success!"  Or,  to  put,- the  metaphor 
dilTerenlly,  statistics  show  lhat--n1en  who  have 
always  had  hard  lives  seldom  commit  suicide 
under  the  impetus  of  a  novel  misfortune.  They 
have  always  had  to  fight,  and  one  more  fight 
means  little.  Men  who  have  had  easy  lives, 
weli-fcd  pleasant  lives,  often  break  down  utterly 
when  icmporary  misfortunes  come,  losing  their 
grip  and  even  putting  themselves  out  of  the 
world  entirely.  Their  fibre  has  been  softened 
by  too  easy  times,  and  they  have  no  reserve 
strength  against  trouble. 

Which  is  a  parable.  Put  more  rudely  it  may 
be  expressed  by  saying:  "Quit  mourning  and 
got  to  work.  The  talking  machine  business  Is 
just  about  the  livest  thing  to  be  found  bc- 
Iwecn  Ihc  Atlantic  and  the  Pacific,  But  those 
who  insist  upon  looking  into  the  grave  all  the 
time  can  hardly  be  expected  to  see  much  of  that 
big  thing.    Look  up,  and  get  busy!" 
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Eveready  Radio  Batteries 
build  business  and  reputation 


"Since  my  start  in  business  twenty  years 
ago,"  says  Mr.  L.  C.  Blundin,  of  Pliila- 
delphia,  Pa.,  "my  policy  has  been  to 
handle  first-class  merchandise  only,  and 
give  every  customer  value  received  for 
his  money.  I  can't  think  of  another  article 
in  my  store  that  fulfills  that  requirement 
better  than  Eveready  Radio  Batteries. 

"Such  lines  as  Eveready 
Radio  Batteries  help  build 
a  merchant's  reputation." 

Evereadys  are  the  choice 
of  dealers  everywhere,  who 


are  selling  satisfaction  as  well  as  bat- 
teries, and  banking  confidence  as  well 
as  profits. 

One  of  the  sensations  of  the  year  is  the 
great  growth  in  Eveready  popularity 
manifest  to  dealers  by  their  increasing 
sales.  Order  Eveready  Radio  Batteries 
from  your  jobber. 

Miirriifaclurfd  and  //iwranireil  hy 
NATIONAL   CARBON   CO.,  Inc. 
New  York  S;tn  Francisco 

Atlanta  Chicago  Dallas 

Kansas  City  Pittsburgh 
Canatlinn  National  Caibon  Co.,  I.imitral 
Toranto,  Ontario 


KVk^KioAu  \  mum 

EVEIIY  TI  ESDAV   AT  0  I'.  .11. 

Eatlan  Slaimard  Time 


For  real  radio  enjoyment,  Idl  your  cui- 
lonieis  (0  lune  in  ihc  "Eveready  Group," 
Bioadcsii  ih tough— 


Radio  Batteries 

-they  last  lonqer 
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Talks  on  the  Benefits  of 

Radio  to  the  Farmer 

General  J,  G.  HarborH,  President  of  Radio 
Corp.  of  America,  Outlines  Fanner's  Need 
for  Radio  in  Talk  to  Advertising  Men 


I     li.    IJ,iilM.r,l,    |,nH.I,i.t   V.I.  

of  Aniei-.r:.,  Im  lllr  ninnlKT^  ol    ll,.  A.lv.il.Hir 


General  James  G.  Harbord 


Clnli  of  NfW  York-  tlic  laltrr  pjiil  of  I:,sl 
tnonlli,  Gi'Tural  Marbord  -^lalcil  llial  r^iilin 
hroadcastiiiR  iMidrd  the  i-inlalinn  nl  f.irni  life 
and  so  is  a  great  fatlor  in  Ki  i  iiinu  \i>nn|.'  inin 
on  till'  farm."    Tlu-  ;ul(iic-^   ul  mlluw^: 

"Tliroil).:!!  radii,  lli,  f.mm  i  niF'ivc^  llif  ad- 
vir.'  of  ;i).:r..-iil!iir,,l  ;n.ll,,>,iiM  ■  ll  i>  ;i  friend 
in  llu-  iiiiir  ..I  111.'  i.iriMf  T-  n.  .  d  lU-  il  insc  i 
ida^-nc,  minimal  , pid. ,  i  h  i .  .i  1 1  ,m  lu..  ur:,Ui,r, 
or  other  atlvcrs.'  c  imdit !■  .n^ .  lln  r;idio  l.iiti,-- 
(lic  information  (  ^.-.^ir  \  [■■  nu  i  i  ilir  pioldi  in 
With  tlicsc  nlililarMii  luiiclll-  llnre  (-oTnc>.  a 
wcallli  of  enlortainnicnl.  riie  ^n-'at  men  of  lliu 
nation,  the  PrpsidciLl  liimsclf,  will  speak  in 
llie  fanner's  liOmc. 

"The  cily  listener,  tnning  in  on  a  station  only 
to  hear  a  voice  reeling  olT  the  price  of  while 
]c(;horn  eggs,  fancy  cahbage,  red  onions  and 
pork,  where  he  had  hoped  to  hertr  ja/ir,  may  not 
be  nnich  impressed  with  the  valne  of  market 
reports,  lint  a1  that  very  moiiicn!  there  are 
Ihonsands  „f  men  on  f;irm^  \vlin  h;,ve  laid  nsid.^ 
everylhing  else  in  urder  to  li>l^n  in  .mi  what 
is  to  them  bnsines-  iiilnnnalion,  a  in.iMi  r  of 
dollars  and  cents. 

"But  in  the  lonj;  nm  pe^ll;lp^  the  !.:re;iii^t 
nlilily  of  radio  to  Ihr  farmer  is  in  lyini;  in 
with  the  exlen.sion  wiuk  of  aRricnltur.il  eol- 
Icces  and  schools.  With  .ll.nOO.nilf)  people  liv- 
ing on    farms,  the  agrienltnra!  co!lc(:;es  enroll 


bul  150,000  students.  Radio  should  bring  the 
advantniji-;  oi  ■^rimiific  schooling  to  millions 
of  fnnii' r       h   uill  .'liable  the  student,  whose 

college   ■  ■■<   1m    I"  Ml  interrupted,  to  continue 

it,  often    with    l)ie    -,mie  instrnctors. 

"Of  all  Ihrtt  may  be  said  of  radio,  the  best 
is  that  it  will  lend  lo  keep  the  young  people  on 
lln'  lariri.  There  is  the  true  independence,  there 
I     ilii    n  .il  iliM.ni    (.1  ihc  American  sovereign. 

I- III.  1 1, 1  1   1   .-iiliure  and  the  throbbing 

III.  ..i  Hit  iipr  1 1  Miinliv.,  carried  lo  the  farm  by 
..irlii,,  li.liniii;  to  make  rural  life  more  alfrac- 
iK.  ,ui.|  .1.  ir.ihle.  will  sustain  that  class  which 
l^  ill.    •,■  ,y  h.MiJione  of  .nir  national  e.sivlen, 

Made  Exclusive  Sonora 

Kentucky  and  Ohio  Jobber 

Pennsylvania  Phonograph  Distributing  Co.  Will 
Distribute  Sonora  Merchandise  Exclusively 
Throughout  Ohio  and  Kentucky 

l'li,..ii)L;r^ipli  hl-lll|il1lltl^  lo,  of  Philadelphia 
;iiiil    I 'ill  slim  ill.  ni.iiliy   appointed  e.vcln- 

.ivi'    di-^i  I  ilmliii    ill    (Ihio    and    Kentucky  for 

5..  1Mir,i  I  Im  Is  and  has  established  local  ofTices 

.iihl  di  i.l.iN  rooms  al  l?-!?  Chester  avenue. 
I  II,  ill,.  I  liiilt,-.  lurmcrlv  connected  with  the 
I  i|ii,.  Mm  i..il  S.dl■^  In,  1-  i.ftice  manager  and 
■,i,iii|,  s    ,\l     I  uMi.l.  V,  wli'.  w,is  also  formerly 

1.1,  iilili.  d  ^ulh  iIm    (Moo  Mn-ieul  Sales  Co,,  will 

c.  ill  on  (he  Iradi-  A  roinpl,  U-  line  of  Sonora 
plnmo^raph.;,  Si'uora  r^idin  r,-,  eivers  and  speak- 
er^ will  he  carried  and  prompt  mechanical  serv- 
ice liiid  pnrls  will  be  frirnished  dealers, 

Northwest  Radio  Jobbers 

Form  an  Organization 

Will  Act  as  Section  of  Northwest  Radio  Trade 
Association— H.  F.  Thomas  Named  Chairman 
—Consider  Matters  of  Interest  to  Jobbers 

Uiuho  jobbers  of  Minnc;ipolis  and  St.  Paul, 
Minn.,  in  order  lo  enable  them  to  give  adequate 
attention  to  the  ninny  problems  which  are  of 
liarliciilar  inlcresi  lo  ihrm,  recently  organized 
;»  s<'i>arale  worlan^  seclion  of  the  Northwest 
Radio  Traile  Associalion.  11.  V.  Thomas,  presi- 
dent of  Ihc  Northwest  Mlectric  Equipment  Co., 
W.I-  i  ll  ,  ii  il  lir-.t  ch,iirm;in  of  the  section,  which 
-liiill  1.,  l.iiM^Mi  .1-  111,  l,.l,b,  rv'  Seclion  of  the 
\'iiilln\i-i  Ii'.hIiii  li.iih-  \--ini,iUon.    Tiic  presi- 

d.  nt  .mil  Mi  [iMry  nl  ih,'  A ^.^ oeial iou  arc  c.^;- 
ofliiio  iininhei-  ol  Ihc  comiiiillee  of  five  of  the 
I,.hhi  rs'  s,  iiion,  Mcclinvs  will  be  called  when- 
■  vcr  lH■l■e^sllly  for  the  discussion  of  important 


The  Kndolph  Wlirlilzcr  Co.  recently  declared 
a  i|uarterly  dividend  of  $2.00  per  share  on  the 
7  per  cent  preferred  capital  slock  of  the  com- 
pany, p.iyahlc  October  1. 


Brunswick  Record  Sales 

Gain  Throughout  Country 

John  F.  Ditzell.  Manager  of  Record  Sales  of  the 
Brunswick  Co.,  Declares  Dealers  Are  Pushing 
the  New  Records  Most  Effectively 

Rriinswii  k  record  sales  arc  gaining  in  all  parts 
of  the  comilry,  according  to  John  F.  Ditzell, 
m:maL:cr  of  record  smiles  of  the  Brunswick  Co., 
in  :i  cum  mimical  ion  lo  liie  trade,  'flic  letler 
r<iids  as  follows: 

I'.ititic    C.i.isi,    (ion,    Cmada   lo   the    lint    wlicrc  General 

l■■^li,^lll(l  dijscd   Villa,  "c  arc  lit.itiiig  fiom  de.ilcrs  who 
fn)<,yii,(;  5rlen<li.l  reeiird  increases.     The  most  satis. 

(>in>;    ii.irl    ..f   iill    is    ili.it    llicsc    increases    nrc    nol  j-JSt 

-lii'liL  \>ui  iii~ii.iil  III  |.v;ry  instance  they  arc  siibstanli.il. 

Ill    f.iii.    .!<  ill  1  .    ,ir,     n  luirtinK    Itie    l.irKc.^1    record  d.lys 

-III,-,-  II...  I.,.i  1  lui-ipii-iv  Sca-son. 

'■U',.  Miiiil.iit,-  Dm--  ii.ilton-wiile  increiisc  in  llic  record 
liiisiiicis  In  tliL  de.ilcrs  and  the  record  sales  people  who 
have   l.ikcn    full   advnnl.ige  of  Ihc  sales   possibilities  in 

the  re.  fir, Is  produced  by  the  new  Panalropc  rceordinu 
inftluids,  AlmnsI  without  exception  record  org.iuizalions 
liave  cnlhiisiasticilly  presented  these  new  recordings  lo 
their  trade,  -ind  the  result  has  been  a  reiicwcJ  and 
Ktcnier  demand  than  ever  before  for  records.  The  public 
has  nKnio  recognized  the  siiprcm.iey  of  llrunsivick.  What 
we  bnve  presented  in  the  nay  of  these  new  recordings 
within  llic  p.nsi  Iwo  months  is  only  an  indication  of 
wh.it  Ihc  Innire  holds.  We.  ihcteforc,  most  sincerely 
urge  thai  every  dealer— every  record  sales  person— pay 
particular  .illention  to  the  recordings  shown  On  the 
altached  sales  eiminients.  These  records  have  unlimited 
soles  possibilities,  and  wilhoul  exception  a  profitable 
return  can  tic  had  if  they  are  called  to  the  attention  of 
record  buyers. 

"There  is  a  specific  reason  for  every  recording,  and  in 
the  comments  we  have  explained  our  reasons  for  piesenl- 
ing  Ihcm,  and  llie  features  of  each  record.  All  of  Ibis 
information  can  lie  of  value  at  the  lime  Ihc  records  arc 
dcmonslrated  as  well  as  for  advertising  purpnses." 

Ft,  Wayne  Dealer  Gets 

Publicity  Via  the  Radio 

Loans  Radio  Station  the  Latest  Records  With 
the  Result  That  Thousands  Hear  the  Name 
of  His  Store  and  Know  the  Line  He  Handles 

\'T.  Wavnk,  l\'n.,  October  .1 — A  live  dealer 
can  frequently  get  valuable  advertising  that 
costs  hini  nothing  except  a  lillle  effort  and  the 
task  of  being  on  the  job.  In  this  city,  there 
is  such  a  live  wire  dealer  known  as  Duesler 
Music  Honsc,  operated  by  B.  J.  Duesler  and 
his  son,  H.  R.  Duesler — bolh  of  them  on  the 
job  all  the  time,  ft  is  an  exclusive  Brunswick 
Shop, 

The  following  letter  recently  received  by  the 
llrmiswick  Co.  from  Ibis  tiealcr  shows  how 
very  good  publicity  is  being  secured  at  the 
mere  cost  of  giving  some  service ; 

"We  waul  lo  let  you  know  that  a  new  hrondcastinR 
slalion,  WOWO,  which  has  jtisl  gone  on  Ihe  air  in  this 
city  is  using  a  style  No.  210  nrunswiett  and  we  .ire 
loaning  Ihem  new  JJruuswick  records  which  Ihcy  are  usins 
in  a  test  procram  conducted  every  noon  for  hall  an  hour. 

.md  from  whom  they  arc  obtained.  We  helieve  this  will 
give  ii.s  some  good  publicity." 


The  Adventures  of 


These  adventures  make  an  interesting 
sales  story  —  a  story  that  only  Burgess 
dealers  can  lell  to  their  trade, 

BURGESS  BATTERY  COMPANY 

General  Sales  Oftice:  Chicago 


BURGESS 

RADIO  BATTERIES. 
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TRINITY 


8  1 8 


1.  For  Oiitance 

—  runcd  radio  fre- 
quency. 

2.  For  Seleciivitj 

al  all  wave  tengihs 
-irraight-line  fre- 
quency condensers. 

3.  For  Volume 
and  Tone 

—  combined  reii it- 
er coupled  amplifi- 


any  other  SIC  oflike 


WEST  OF  THE  ROCKIES  »57-lS 


Trinity  Six  is  'The  Firii  Produaion- 

Engineered  Radio  Receiver'^  EVER  BuiLT 


What 

TRINITY  SIX 

Exclusive  Franchise 
Gives  to  Dealers'  " 


IThe  piivileee  of  orderine 
•  you  need  u'heri  you  need  it. 


'hat 


getting  I 


c  shipments. 

2 Protection,  as  our  exclusive 
•  dealer,  from  competition  in 
your  locality- 


3. 


We  guarantee 
prices,  assuring  you 


I  reduce 
.  liberal, 


permament  profit. 

4 We  guarantee  not  to  obsolete 

5 Territorial  NEWSPAPER  adver- 
•  tising  and  dealer  sales  helps. 

6 The  ability  to  sell  at  $50  a  set 
•  that  your  competitors  cannot 
duplicate  for  anything  near  the 
price. 

If  you  uould  [\Ue  to  be  the 
TRINITY  DEALER  in  your 
locality,ask  "s  for  detaib. 


BEACON'S  revolutionary  method  of  construction,  combined  with  the  purchasing 
power  of  the  world's  largest  radio  parts  plant,  makes  possible  the  TRINITY  SIX  at 
$50.00.  No  competitor  can  duplicate  this  phenomenal  value  without  duplicating 
this  great  organization,  which  buys  no  parts,  but  makes  everything  (with  the  excep- 
tion of  one  or  two  patented  minor  attachments)  under  one  roof. 

From  Factory  to  YOU! 

inufacturing  cost  is  kept  low,  first,  because 
...^.^  no  additional  profit  to  be  paid  to  parts  man- 
ufacturers; and,  second,  because  BEACON'S  manufac- 
turing methods  make  one  operation  take  the  place  of 
dozens  of  soldered  joints.  The  list  price  is  kept  low  by 
selling  direct  to  the  dealer.  There  will  be  only  one 
TRINITY  dealer  in  your  locality.  If  you  think  you 
want  to  be  that  dealer,  write. 

BEACON  RADIO  MFG.  CO.,  Inc. 

(BtoaduH  Receiver  Division) 

323  Berry  Street  Brooklyn,  N.  Y. 
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Butler  Sells  Key  Men  of  the  City  First 

Kansas  City  Dealer  Adopts  Unusual  Method  of  Selling  Radio  and 
Gaining  Prestige  — "Personal"  Advertising  Reaches  the  Prospect 


l-'olloWLIIg  ill! 
meiK,  llif  \irn\i\ 
prcslit^'L-.  Ami  i 
doiiiy  llii-  ill. Hi 
(he  comiiiiMiitv 


villi  llic  IIIO 


I  111 


lltl>. 


-Wluri  H 
lie  says,  "w 


led  to  work  out  sotih'  jiLiti 
iiufion  wlili-h  woiil.l  place  lliis  m« 
liiu-  Mil  .in  .'.lu.il  h-,tniK  willi  our  re(;u!^..-  .nusi- 
cal  liiH  -.  Il.  i.  w,i>  III.'  i.roblem:  We  li:iJ  taken 
on  a  i.liIhi  line  niniiiiii'  into  real  iiirjiiev,  -.eN  ri 
taililiK  as  llitill  .-IS  eaeli,  lleru'    it  w  Ii> 

us  to  attract  llit  best  class  of  tra^U  m  ili.  i  ii> 
We  fell  lliat  the  fir';t  sl.'ii  lnw;tr<I  .n.ilniL,  it.- 
lipc  and  allraeliri;?  lli.ii  >l.is=^  "i  '  u  liiiiin-.  wli.. 

could    alTord    r.aihi >  i .li- 'H ■ I'l.     '  ^"'i-'. 

niiiounis  of  Tiioiu  N'        1.     ■  il..  -.  ^v.. 
key-sales  to  ^aim-  nl  Mu-  le.uliit>;  m.-n  in  Imwii, 
then  utilize  the  presliKe  thus  developed  lo  at- 
tract the  class  of  ctislojuers  wlioui  we  wished 
to  interest  in  our  liue. 

Prestige-Building  Prospect  List 
"The  first  move  in  this  pro[iraiii  was  to  make 
out  a  list  of  leadiiiK  nti/eiK  in  llie  lowu  — not  a 
large  list,  bul  on>-  in.  Indr  ll.ose  who  stood 
out  ns  leaders,  iik  h  ..i  .  i.h.ni.ii  ^itandlut:.  in 
dilTcrent  profession-,  in  li  ,i-  I.^uikinc,  codlraet- 
ing,  politics,  edm  .ilMin,  lel.iil  and  wholesale 
business,  clc. 

"When  litis  list  was  tompkled,  salesmen  were 
sent  oiil  lo  inlcrcjt  these  people  in  our  radn.i- 
phonographs  and,  if  possible,  lo  make  a  sale,  or 
al  least  place  one  of  our  machines  in  the  hoim- 
of  llic  leadiiiB  eiti/eu  whom  Ihe  salesman  had 
approached. 

"RiRhl  here  is  where  tin-  -series  ..l  'inrsmi.,! 
advertisemenls'  wlii'h  »'  bad  |.l.iiiTii  d  in  '  "ii- 
nection  with  onr  ^.ih  -  ..imp. urn  |..  r.m  l.> 
used,  and  1  am  yil.d  lu  -..>  wnli  n  -iili-  ivhnh 
soon  aroused  int<Te-l  miiIk  .nim  ,iiiil.\.ii 
in  cities  some  disl.in.  r  ,i\ 

"l-or  instance,  on.  oi  Ih.  -  h  .idnu  .Ui-  .  n- 
was  W.  D.  I'arlin,  owner  of  llie  H.hih  l.iumdiy 
and  a  leading  and  i)ro[;ri  s^ive  eili/en  ut  the 


Sell  some  of  the  leading  citi- 
zens first  and  tlie  volume  busi- 
ness will  be  easier  to  develop. 
That,  briefly,  was  the  policy 
which  Butler's  decided  would 
make  the  radio  department 
successful.  How  this  live 
dealer  carried  on  the  campaign 
through  a  startling  innovation 
in  advertising  is  described  in 
detail  by  Manager  Graham  of 
the  company  


■■In  ihi-  you  ^ee,  we  had  nut  yet  nian- 

ayed  t.i  i>liK-e  a  radio-plu.nuy raph  in  Mr.  Tar- 
tin's  liomi-  lor  deinoiislratiou,  hut  onv  sah  stiun 
h.,.1  iihi.idi  talked  to  him  on  the  subject  and 
In  iiiUi.  -I  \<  a.-  i)arlly  aroused — hence  lliis  per- 
MiTi.il  iii'iln.,1  of  drawing  his  attention  to  our 
men  li,iiii|i-r  w;is  a  real  factor  in  completing  the 


FiiANh  Butler, 
I  111    1,  m-l  a  -ample,  since  a  whole  series  of 
1. 1  ihi-  lepe  was  prepared  in  our  ofiicc,  ad- 
.,,d  lu  leading  citizens  of  Kansas  City,  Kan., 
pi  inti  il  :tt    the    top   of  our  space   in   I  he 


'Camera  a"^^  Projeci 


"The  interesting  thing  about  tins  type  oi  an- 
dressing  personal  letters  to  prospects,  usually 
when  their  inlcrest  had  been  aroused  to  a  cer- 
tain extent,  is  the  fact  that  it  almost  invariably 
resulted  in  a  sale  lo  that  prospect,  and  some- 
thing  more  as  well.  The  result  in  the  way  of 
potential  business  ferreted  out  by  the  general 
interest  aroused  through  speaking  personally  lo 
a  prospect  through  the  newspaper  columns  was 
invariably  of  more  profit  to  us  than  that  accru- 
int;  through  the  sale  of  the  single  radio-phono- 
(iraph  in  (ptestion. 

How  Testimonial  Letters  Were  Used 

"However,  our  campaign  of  personal  adver- 
tising was  {and  is)  not  limited  to  letters  ad- 
dressed to  prospects.  Of  even  more  value  to 
us  in  a  business  way  were  the  letters  written 
to  us  by  satisfied  purchasers,  leading  citizens  of 
the  town,  an  entire  series  of  which  we  have  also 

we  made  sales  to  men  of  pronunetice  in 
tliL  various  lines  of  learning  and  industry  iji 
Kansas  City,  we  secured  and  printed  letters  of 
Ibis  type  regularly  in  the  most  conspicuous 
place  in  our  advertising,  with  business  results 
whicli  are.  lo  say  the  least,  highly  gratifying. 

"Briefly,  the  plan  consists  in  capitalizing  the 
presligc  won  by  'key-sales'  made  to  well-known 
uli/ens,  utilizing  the  last  oimce  of  tins  prestige 
by  presenting  the  facts  to  all  the  citizens  of  the 
town  through  the  medium  of  paid  publicity, 
available  to  retailers  throughout  the  line,  in 
radio  mcrcliandise  or  any  other. 

Leading  Citizens  Have  Following 

"Almost  every  leading  citizen  of  any  town, 
in  whatever  line  he  may  have  won  a  position 
of  leadership,  has  a  certain  following  o£  per- 
sonal friends  and  admirers.  And  all  those  who 
strongly  believe  in  the  good  judgment  of  this 
leading  citizen  will  say  something  like  this: 
'Well,  if  Butler's  line  o£  radio  sets  is  good 
enough  for  Gunau,  I'm  sure  it  will  satisfy  me. 
for  that  fellow  surely  shows  good  judgment  in 
almost  everything  be  docs.'  It  works  out  that 
way  in  a  big  percentage  of  cases.  We  managed 
to  make  key-sales  to  leaders  in  almost  every 
imaginable  line  in  this  city,  and  this  fact  has 
lessened  sales  resistance  to  a  retnarkable  de- 
gree. Each  of  these  fellows  has  his  group  of 
friends,  his  'foUowing,'  you  might  call  it,  and 
from  these  groups  we  have  selected  lists  of 
names  of  persons  on  whom  our  salesmen  call 
personally,  iheir  work  being  along  the  line  of 
'direel  le.ids'  only,  none  of  tlicir  efforts  tO  sell 
radio    sets    being   squandered   in  a  haphazard 


Now,  you  too, 
can  cash  in  with  Pathex 


UP  TO  the  present  the  sale 
of  Pathex  has  been  re- 
stricted to  a  few  cities. 

Now  we  are  ready  for  nation 
wide  distribulion. 

So  you  retailers  who  have 
heard  the  wonderful   story  of 


Pathex  profits  but  have  not  been 
able  to  get  Pathex  outfits  to  sell, 
can  now  get  on  the  bandwagon. 

It's  a  case  of  first  come,  first 
served.  Best  wire  your  order 
today.  Price — complete  outfit — 
camera  and  projector,  to  retail 
$97.50,  less  40%. 


PATHEX,   Inc.,   («  subsidiary  of  Paths  Exchange,  Inc.) 
35  West  45th  Street,  New  York 


A  Chain  of  Sales  Possibilities 
"Thus  il  may  safely  be  said  that  our  business 
progress  in  the  radio  line  is  directly  from  the 
satisfied  patron  to  the  new  prospect  and  eventu- 
ally the  new  customer.  We  look  upon  every 
owner  of  one  of  our  sets  as  a  direct  avenue  to  a 
group  of  new  customers,  perhaps  only  one  new 
one,  perhaps  from  three  to  five  new  ones  and 
possibly  in  some  cases  a  great  many  more  than 
that,  depending  upon  the  prominence  of  the  man 
and  the  degree  to  which  he  'radiates  his  per- 
sonality' lo  friends,  relatives  and  even  acquaint- 

The  Follow-Up 

"This  is  work,  of  course,  for  the  outside  sales- 
man, and  his  first  step,  after  securing  the  name 
and  address  of  a  'live  prospect,'  is  to  call  at  the 
home—if  practicable,  taking  one  of  our  sets  with 
him.  This  is  taken  into  the  parlor  or  drawing 
room,  with  the  permission  of  the  prospect,  and 
demonstrated  immediately,  if  any  programs  hap- 
pen to  be  'on  the  air'  at  the  time. 

"The  next  step  is  to  obtain  permission  to 
leave  the  set  in  the  home  for  a  few  days,  so 
that  the  family  may  judge  for  themselves  of 
{Conliniied  on  page  34) 
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Two  Superspeakers  Now — 
Both  hy  JEWETT 

With  the  new  Jewett  Superspeaker  Console,  a  Radio  reproducing  instrument 
enters  the  realm  of  fine  furniture. 

Yet  there  is  no  sacrifice  of  briUiancy,  volume  or  tone. 

For  the  console  is,  in  every  essential,  a  Superspeaker.  Its  design  is  by  the  same 
staff  of  young  Radio  Wizards.  Its  concealed  horn  has  the  same  proved  Super- 
speaker  air  column.  Its  reproducing  unit  is  the  same  exclusive,  adjustable 
Jewett  Vemco. 

See  how  harmoniously  this  Console  blends  into  any  setting  your  customer 
chooses— how  notably  it  graces  the  most  perfectly  appointed  living  room.  And 
rely  on  it  always  to  give  Radio  duplicated  by  but  one  other  instrument  we  know 
— The  Superspeaker  itself. 

Console  cabinets  are  Jewett  Built,  of  walnut  or  mahogany.  Top  is  inlaid  with 
Arlington  Ivory.    Grille  is  pressed  leather.    Drape  is  silk  in  a  neutral  brown. 

A  highly  perfected  product  by  a  builder  world  famous  in  the  field  of  quality 
Radio  reproducers.  And  a  tremendous  asset  to  every  holder  of  a  Jewett 
Dealer  Franchise. 


Dealers:  Place  your  order*  nov 
for  there  will  surely  be  ar 
other  famine  in  Superspeaker 


Jewett  Radio  &'  Phonograph  Company 


.S660  Telegraph  Road 


Pontiac,  Michigan 


Quality  Broadcasting  to  Match 
Quality  Prodiicts—StationWJR 


There  is  no  substitute  for  the  best 


u  Ractio  &*  Fhtmogiaph  Cu 
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OcroBEK  IS,  ICiS 


THE  MANUFACTURERS  OF  THE   FINEST  LOUD  SPEAKERS  AND   PHONOGRAPHS  USE 

ICA  DIAPHR^ 

THEY   BRING  OUT 
The  Purest  Tones 
The  Subtle  Overtones 
The  Delicate  Shadings 
The  Absolute  Reproduction  of  the  Voice,  Instrument  and  the  Ensemble 

Diaphragms  made  of  substitute  materials  do  not  attain  the  same  results 

WHY  NOT  HAVE  THE  BEST? 

Write  for  Samples  and  Prices 

WILLIAM  BRAND  CO.,        27  E.  22nd  Street         New  York  City 


Butler  Sells  the  Key 

Men  of  the  City  First 

(Coiiliiiued  from  page  32) 

tlic  pleasure,  comfort  and  enlcrtainincnt  made 
possible  tluougli  ils  presence. 

"Then  in  the  course  of  a  few  days — nol  more 
llian  a  week,  as  a  rule — the  salesman  calls  again 
and,  if  possible,  closes  llic  sale  while  the  interest 
of  the  family  in  the  set  is  at  its  height.  We 
have  found  thai  it  is  the  essence  o(  wisdom  upon 
our  part  not  to  leave  sets  in  the  home  lor  more 
than  a  week  and,  if  the  sale  cannot  be  closed 
then,  to  remove  It  lo  some  other  prospect's 
home  and  try  al  sotne  fntnn-  time  \«  make  a  sale 
to  the  first  prospei;!.  Ttiis,  in  t;eiieral,  is  the 
method  followed  by  our  outside  salesmen, 

"Naturally,  our  advertising  brings  hundreds  of 
prospects  directly  to  our  store,  where  much  the 
same  general  process  of  iiullin^;  over  sales  l.^  in 
use.  Sometimes  a  pun  liiise  is  mad<  im  lln  liist 
visit,  bill  in  many  instances  we  liiid  il  lueiss.n  v 
to  place  a  set  in  the  i>rospect'-;  lunm'  for  a  tew 
days,  in  order  to  convince  llicm  llial  a  radio  in 
the  home  is  as  mneh  of  a  necessity  and  as  lilllc 
of  a  luxury  as  a  vai-uum  sweeper,  etc. 

Terms  and  Turnover 

"In  ihe  radio  business,  the  matter  of  lerm^  is 
one  of  general  inleresl  to  Ihc  trade.  hi  mir 
regular  musical  line,  we  cMend  terms  in  tln' 
tnaxiinum  to  a  length  of  thirty  nionllis,  and  have 
found  lliat  this  policy  is  safe  and  practicable, 

"But  we  allow  no  such  terms  as  this  in  our 
radio  retailing.  One-third  down  and  twelve 
months  in  which  lo  pay  Ihe  ri'inainder  is  llic 
most  liberal  plan  allowed  in  case--  win  rf  lln' 
customer  cannot  pay  cash,  and  \vc  inii-nln  ili^il 
no  more  liberal  terms  than  this  could  [.nvMbly 
be  considered  by  us  if  we  are  to  remain  wilhin 
the  'safety  /one,' 

"I'rom  the  lime  of  the  establi--hnient  ol  oin 
radio  dcparlnicnt  we  have  sin  niionsly  avoid,  il 
Ihc  common  mistake  of  nversloikniK  ami  li.ive 
[ought  in  every  way  lo  aecomi>li-li  a  rapiil  mm 
over.  Thanks  to  these  two  clemeni-  \m  )i.t\i 
incurred  no  losses  in  Ihe  way  of  mil iqii.iteil  nu  i 
chatidisc.  Perhaps  ihe  most  imporlam  l.nloi 
in  achieving  rapid  lurnovcr  has  been  our  system 
of  advertising,  em|)hasi;*ing  ihc  personal  et|ua- 
lion.  Correct  and  forceful  advertising,  follow- 
ups  of  direct  leads  by  outside  saK-meii,  and 
conservative  buying  have  insured  prolils  in  radio 
in  the  flutler  store," 


Joseph  Horne  Co.  Starts 
Executive  Training  Course 

Large  Pittsburgh  Establishment  Enrolling  Em- 
ployes for  Course  in  Store  Management 


I'n  isiiuH 


r  5  — Leading  niercan- 
long    ret og nixed  the 


lo  conleiiipiiii 
Joseph  Horn. 


,,  Uciol 
Is  have 

iln-  direction  have  been  made  by 
Ml  I  nncerns  One  of  ihe  latest 
.iLlivilies  ;ilong  these  lines  is  the 
.."o,,  of  this  city,  which,  beginning 
enrolling  students  for  an  execu- 
tive Iraining  course  under  the  direction  of  ihe 
Research  Uurean  for  Retail  'I'raining.  The 
course  will  be  made  up  of  sixty-six  lectures, 
given  by  evccutives  al  the  Horne  store  and  by 
ihe  jiair  members  of  the  l<escarch  Bureau.  The 
sluri-  leelure^  to  be  given  on  Store  time  will 
dial  Willi  ijulicies  and  procedures  in  the  Horne 
store,  iSnreau  lectures  two  evenings  a  week  will 
lake  ii|i  organi/.ation  managcmeni,  etc.  To  sus- 
tain the  inleresl  of  sludenls  a  small  assessment 
musl  be  deposited  al  llie  time  of  regisl ration, 
which  is  returned  lo  ihose  who  gradnate. 

The  Joseph  Horne  store  operates  a  large  talk- 
ing machine  and  radio  dcp^irlinenl ;  in  fad,  one 
of  llie  leading  depariments  in  this  Slate,  A 
l.irne  vutume  of  business  has  been  developed  i 
these  piodiicis  by  sales  promotion  of  ar 
.lEid  iiggrcssive  type. 


1  unusual 


Atwater  Kent  Co.  Issues 

Radio  Instruction  Book 

I'liiiADLiJ-iiiA,  l'.\.,  Ocloher  0,— 'Ihe  Alwatcr 
Rriil  Nll^^    I.  I..,  ol  Ibi-  lily,  lias  lalely  issued  a 

(■vi  r\  iiiii>i'i  Mill  iili.isi  1. 1  iiisialling  and  operat- 
jiu'  \tu.iiir  Ki  iii  M  ,.-uiiir  -.1 1-^  and  loud  speak- 
,         A'  Im  n  I  I  ,         «  ill       placed  in  llie 

l),uik  1^  iliMnli.a  ,1.  :i  v.ilvi.ihl.  Ii;iudbook  for 
tliii.r  ulii.  ..wii  AtwaU-r  Keiii  scl-  and  a  male- 
ri.il  1hI|.  Im  llio>e  who  sell  ihem.  ll  is  planned 
III  Mipiih  .ulililional  copies  of  these  books  lo 
dealer-  ,is  ii.  e<!- il  A  new  section  thai  has  been 
;idded  .show-  llic  in-tallation  of  fuses  between 
n.i  llie  ballery  cable. 


the  ballc 


"I  Miss  My  Swiss"  eontinue^  lo  be  oi 
ihe  most  popular  Ted  Lewis  C~olunibia  reco 


CONSTANTLY  INCREASING  SALES 

uro  testifying  lu  (hr  nuiiorlor  duulll)   of  our 

COTTON  FLOCKS  FOR  PHONOGRAPH  RECORDS 

BTEP   INTO  1,INE   WITH   THE  BUYERS   OF   "0 1' ALIT Y" 

CLAREMOMT  WASTE   MFG.  CO.,  ClaremonI,  N.  H 


Radio  Exports  This  Year 
May  Total  Fifteen  Million 

Development  of  Foreign  Business  as  Impres- 
sive as  Growth  of  Domestic  Trade — Markets 
Are  Constantly  Broadening 

The  radio  industry  is  making  quite  an  im- 
pressive showing  by  the  increasing  volume  of  ils 
export  trade.  Every  month  the  figures  of  ship- 
ments lo  foreign  countries  grow  and  the  prod- 
ucts lo  Ihis  youthful  industry  are  apparently 
enjoying  tremendous  f;ivor  wherever  they  have 
been  introduced. 

While  the  growth  of  ihe  domestic  business 
has  been  phenomenal — il  is  estimated  thai  the 
output  of  American  producers  of  sets  and  parts 
tor  this  year  will  total  around  $500,000,000— the 
export  field  has  been  of  even  later  development 
and  is  scarcely  less  striking.  Manufacturers  are 
casting  eyes  more  longingly  on  the  export  field, 
it  is  safe  to  say,  than  they  are  on  the  domestic 
trade,  for,  as  in  Other  industries  productive 
capacity  has  been  expanded  so  rapidly  that  ex- 
port business  is  needed  lo  lake  up  the  slack. 

Our  best  foreign  markets  for  radio  goods  at 
present  lie  in  the  Far  East  and  South  America. 
Africa  is  beginning  to  open  up  most  encourag- 
ingly. Canada  of  course,  is  considered  more 
or  less  of  a  domestic  field. 

Basing  calculations  on  the  rate  of  progress  in 
ihe  exportation  of  radio  parts  so  far  this  year, 
it  is  estimated  that  the  foreign  business  of 
American  manufacturers  of  these  goods  will 
come  close  to  §15,000,000  in  1925,  Our  total  ex- 
ports of  radio  apparatus  for  the  calendar  year 
of  1924,  according  to  government  figures,  was 
belter  than  $6,000,000,  of  which  more  than 
$4,000,IX)0  was  reported  in  the  last  six  months 
of  the  year  and  over  $2,500,000  in  the  last  three 
months  of  the  year.  Exports  for  the  first  six 
months  of  1924  totaled  $1,826,000.  While  it  is 
unsafe  to  draw  conclusions  from  figures  that 
pertain  to  an  industry  so  new  as  radio,  appa- 
rently the  export  trade  in  this  field  is  seasonal, 
with  Ihc  peak  being  reached  in  the  last  three 
months  of  the  year. 

Exports  of  radio  goods  for  the  first  half  of 
this  year  totaled  over  $4,000,000,  or  more  than 
twice  the  exports  of  llie  first  half  of  1924,  Fig- 
ures are  not  obtainable  for  months  later  than 
June  this  year,  bul  Ihe  same  rale  of  progress,  or 
even  bcller,  is  reported  by  leading  radio  ex- 
porters, and  judging  from  orders  in  hand  and 
inquiries,  Ihe  last  quarter  of  the  year  will  again 
prove  to  be  the  seaso'nal  peak.  It  is  not  too 
optimistic  to  estimate  radio  export  sales  for  the 
ki.sl  sis;  months  of  1925  at  $10,000,000,  which 
added  to  Ihe  $4,000,000  and  more  reported  for 
the  iirst  li;ilf  of  the  year  would  bring  the  total 
of  the  twelve  mouths  of  1925  near  tlic  $15,000,000 


The  While  Radio  Corp.,  Jersey  City,  N.  J., 
was  recently  incorporated  al  Dover,  Del.,  with  a 
capital  stock  of  $500,000. 


TED 
LEWIS 

The  High-Hatted 
Tragedian  of  Jazz 
exclusively  recording 
for  Columbia 

SAYS: 

"I  have  always  taken  a  great  deal 
of  pride  in  being  one  of  the  featured 
artists  with  the  Columbia  Phono- 
graph Company,  but  more  now  than 
ever." 


The  Talking  Machine  IVorld,  New  York,  October  15,  1925 


COLUMBIA  PHONOGRAPH  COMPANY,  1819  Broadway,  New  York  City 

COLUMBIA 


TliL-  TalUm,  ilwlmi.-  IVarhl  N.-w  York,  (hlolu-r  15,  1925 


Ted  Lewis  and  His  Band 

There  is  no  more  welcome  entertainer  in  America 
today  than  Ted  Lewis.  His  personality  is  unique 
and  it  is  reflected  in  an  unusual  degree  by  his 
exclusive  recordings  on  Columbia  Records. 

Your  customers  cannot  buy  better  dance  music, 
better  recorded,  than  Columbia's  Ted  Lewis 
Records.  Push  these  records.  They're  profit 
makers. 

Recent  Columbia  -  Ted  Lewis  Records 
by  Ted  Lewis  and  His  Band 


.1,)>).I) 

\ 

.Mil,.„i.,-i-e  .1,.,.  

111  in.  ?->.■ 

1 

Tin  li.ml  nlu.-  

-ui>.n 

10  ill.  75o. 

{ 

40I1.D 

( 
1 

1  Miss  Mv  Swiss  

111  in.  7.ir. 

MiirKiieriU-   

:)lin 

1 

W  I  'r.-  Biu  k  Tos,-iIrt  .•ifiiiin  

111  ill.  7.Sr. 

1 

274-D 

{ 

1  l.ik.-  ^ou  B..S1  i,f   

10  in.  75.-. 
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Exclusive  with  Columbia 

No  wonder  Columbia's  recent  dance-music  rec- 
ords have  become  the  talk  of  the  trade.  Look  at 
this  list  of  well-known  bands  and  orchestras  now 
recording  exclusively  for  Columbia 


TED  LEWIS  and  His  Band 

ROSS  GORMAN 

and  His  Earl  Carroll  Orchestra 

ART  KAHN 

and  His  Orchestra 

LEO  REISMAN 

and  His  Orchestra 

THE  GOTTON  GLUB 
ORGHESTRA 

PAUL  SPEGHT 

and  His  Orchestra 

THE  GEORGIANS 

EARL  GRESH 

and  His  Gangplank  Orchestra 

HARRY  RESER'S 
SYNGOPATORS 

FLETGHER 
HENDERSON 

and  His  Orchestra 

THE  GAVALIERS 

THE 

KNIGKERBOGKERS 

WARNER'S 
SEVEN  AGES 

And  these  are  only  a  part  of  the  continually 
enlarging  group  of  both  vocal  and  instrumental 
artists  now  recording  for  Columbia.  Thus  the 
customer  has  the  widest  possible  choice  in  his 
selection  of  records  and  he  is  at  the  same  time 
assured  of  recordings  never  before  equalled  for 
smoothness,  definition  and  all-around  brilliancy. 

COLUMBIA  PHONOGRAPH  COMPANY 
1819  Broadway  New  York 
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MODEL  210 
$75 


MODEL  340 
$120 


MODEL  430 
$125 


Write  the  Columbia  branch  or  dis- 
tributor in  your  territory  for  full  in- 
formation on  the  new  Columbia  line 

ATLANTA,  GA..  561  WHITEHALL  STREET 
MEW  ORLEArfS.  LA,.  519  CANAL  STREET 
BOSTON.  MASS-,  1000  WASHINGTON  STREET 
CHICAGO,  ILL.,  1J0-440  S.  WABASH  AVENUE 
CLEVELAND,  OHIO,   1825  E.  EIGHTEENTH  STREET 
CINCINNATI,  OHIO,  ROOM  4J,  222  W.  FOURTH  STREET 
DALLAS,  TEXAS,  2000  NORTH  LAMAR  STREET 
KANSAS   CITY,   MO,,  2006  WYANDOTTE  STREET 
ST.  LODIS.  MO„  12n  PINE  STREET 

LOS  ANGELES,  CAL.,  809  S.  LOS  ANGELES  STREET 
NEW  YORK  CITY.  121  W.  TWENTIETH  STREET 
PHILADELPHIA,  PA,.  40  N.  SIXTH  STREET 
PITTSBDRGH,   PA„  632   DUQUESNE  WAY 
SAN  FRANCISCO,  CAL..  J4S  BRYANT  STREET 
BUFFALO,  N,  Y..  700  MAIN  STREET 
DETROIT,  MICH,,  439  E.  FORT  STREET 
MINNEAPOLIS,  MINN..  IS  N.  THIRD  STREET 
SEATTLE,  WASH.,  911  WESTERN  AVENUE 
COLUMBIA  WHOLESALERS,  Inc.. 

20S  W.  CAMDEN  STREET,  BALTIMORE,  MD. 
TAMPA  HARDWARE  CO..  TAMPA,  FLA. 
COLUMBIA  STORES  CO.. 

1608  GLENARM  AVENUE,  DENVER,  COLO, 

221  S.  W.  TEMPLE,  SALT  LAKE  CITY.  UTAH 
W.  W.  KIMBALL  CO.. 

WABASH  AVENUE  AND  EAST  JACKSON  BLVD.. 

CHICAGO.  ILL. 


I'HOXOGIl.Vni  CO.MP.ANV, 


COLUMBIA 
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Vitullo  &  Ulisse  Get 

EfEective  Publicity 

Utica,  N.  Y..  Retailers,  Who  Have  Just  Opened 
Fine  New  Store,  Provide  Band  Concert 
Programs  and  Advertise  "Talkers" 

Utica,  N.  Y.,  October  7.— Vitullo  &  UHsse,  one 
of  the  leading  talking  machine  firms  in  this 
cily,  are  now  thoroughly  settled  in  their  atlnic- 
tive  new  home  in  the  DeRosa  Building,  and  are 
planning  for  a  snstained  Fall  .unl  Winter  busi- 
ness drive. 

Here  is  a  publicity  stunt  which  proved  very 
much  wortli  while  (or  lliesc  enterpri.sing  re- 
l;iilers.  A  series  of  six  band  concerts  by 
Creatorc  and  His  Band  was  to  be  given  at 
Forest  Park  here.  Vitullo  &  Ulisse  discovered 
that  no  provision  had  been  made  for  the  printing 
and  distribution  of  programs  to  the  large 
crowds  of  music  lovers  who  were  expected  to 
be  present.  Accordingly,  they  decided  to  sup- 
ply the  programs  and  this  they  did,  distributing 
more  than  10,000  of  thein.  The  management  of 
the  concerts  appreciated  this  co-operation  and 
Vitullo  &  Ulisse  profited  by  Ihc  publicity 
derived  from  the  company's  talking  machine 
advertisement  on  the  last  page  of  the  program. 

"These  programs  were  distributed  by  our 
boys  in  the  Park,"  said  Mr.  Ulisse.  "They  were 
eventually  tucked  into  pockets,  purses  and  bags 
and  taken  home.  Eventually  came  the  psycho- 
logical moment  for  many  of  these  same  leaflets 
to  be  brought  around  to  our  store  with  a  band 
selection  marked  here,  a  penciled  ring  around 
one  of  the  machines  tliere,  proving  absolutely 
the  truism  that  one  can  not  overdo  publicity." 

Vitullo  &  Ulisse  do  a  large  record  business, 
especially  in  foreign  records.  There  are  be- 
tween 25,000  and  ^5,000  Italians  in  Utica  and 
tlie  company  has  "found  it  advisable  to  carry  a 
foreign  record  stock  which  numbers  about 
25,000,  the  bulk  of  these  being  the  classics, 
which  are  in  large  demand. 


Pfanstiehl  Franchises  Are        Lauritz  Melchoir  Added 

Given  Metropolitan  Trade  to  Metropolitan  Artists 


International  Clearing  House,  Settled  in  New 
Quarters,  Announces  the  Awarding  of  Agen- 
cies to  Dealers  in  Metropolitan  District 

The  International  Clearing  House  of  New 
York,  Eastern  distributor  for  PfansUchl  radio 
receivers,  iii;\de  by  the  Pfanstiehl  Radio  Corp., 
Chii:uyo,  who  moved  rceenlly  to  .lOJ  Fifth  ave- 
nni;,  iii  now  settled  in  its  new  offices  and  display 
rooms  with  a  complete  display  of  tlie  new 
Pfanslielil  liiie,  consisting  of  six  models,  fea- 
turing one  and  two  control  dial  sets.  The  dis- 
play rooms  where  the  sets  can  be  demonstrated 
at  all  tiiuc.';  are  open  to  dealers  and  to  their 
pro.spi^cts  who  wish  a  demonstration  of  any  or 
ail  of  the  sets.  Within  the  past  tew  weeks  the 
following  dealers  liHve  secured  the  Pfanstielil 
franchise:  Steadman  Music  House.  Yonkers 
N.  Y,;  Hrunswick  Music  Shop.  Portchestcr. 
N.  Y.;  Roliin,  Inc.,  New  York  Cily;  Denton, 
Collier  &  Daniels,  Buffalo,  N.  Y.;  Gregory  & 
Co.,  Ringston,  N.  Y.,  and  Germain's  Radio 
Shop,  Montclair  and  East  Orange,  N.  J. 


F.  A.  Holman  With  Argus 

Frank  A.  Holman,  well  known  in  tlie  radio  in- 
dustry and  until  recently  head  of  the  Ambler- 
Holman  Co.,  manufacturer  of  the  Ambler-HoU 
man  receiver,  has  joined  the  sales  staff  of  the 
Argus  Radio  Corp.,  manufacturer  of  llie  Power 
line  of  electric  receiving  sets.  Mr.  Holman  will 
co-operate  with  Ira  Greene,  secretary  of  tlie 
company,  in  tlie  national  sales  distribution  of 
the  Power  Electric  set. 


Famous  Danish  Tenor  and  Odeon  Artist  Ac- 
quired by  Metropolitan  Opera  Co.  for  the 
Opera  Season— Records  in  October  Release 

Lauritz  Melchoir,  Danish  Icnor  and  Odeon 
ird  artist,  is  the  latest  addition  to  the  ranks 
of      MLlropolwui  Oii..r.-i 


triumiihant  success  at  the 
Royal  Opera,  Copenhagen. 
He   has   sung  with  equal 


arlicipaled    in   the  Bay- 
cuth  FcMivah.    He  is  re- 
Lauritz  Melchoir      j^nrded  as  one  of  the  best 
inti^rprelcrs  of  tetior  arias  in  Wagnerian  operas. 

In  the  October  Odeon  record  supplement  two 
records  by  this  artist  arc  featured.    They  are: 
P;ir^ii3l_--Amforla^.    (tic    Wiiiidf^"     (Aiiifo.lasl  Tlie 

l'.ir-,|-:d— "Ks  ,sl;irrl  iIlt  niick  'Um,,{  aiif  lldilsgt. 
I.'-."   iMy  Iroi^ri  (.I.tk.^  sliirus  on  tlir;  iacreiE  tup.) 

III.'  Wii Ik u [..■—'■  Wii.lersliirmc  wiclu'ri  Jem  Woiincmond" 
(SifBmtin,i-3  LovK  Souk.) 

l'.irsifal-"Nut   tliK-   WafTc  (Oni:    Wt.npon  Only 


The  Colville  Music  Store,  Coivdle,  Wash,,  of 
which  Fred  Werner  is  proprietor,  recently 
moved  to  a  new  location  at  224  South  Maui 
street,  Tlie  company  has  enjoyed  excellent 
business  and  looks  for  a  big  year-end  demand. 


Adds  Freshman  Radio  Line 

Gould's    Mu.-iic   Store,    Brooklyn,   N.   Y,,  re-  " 
cently  secured  the  agency  to  represent  in  tlic 
Ridgewood  section  the  radio  products  of  tiie 
Chas.  Freshman  Co.,  inc.    A  complete  line  of 
Freshman  Masterpiece  sets  is  being  carried. 


The  Weed  Music  Shop,  Poughkeepsie,  N.  Y., 
under  the  management  of  Nate  Smith,  handles 
R  C  A,  Atwater  Kent,  Garod,  Pathe  and  Radio- 


What  Dealers  Are  Finding  Out 

Our  Models  "S"  and  "C"  {The  Cabinet)  arc  equipped  with  the  new  extra  targe 
diaphragm  of  broad  pitch  range.  It  brings  in  the  heretofore  unreachable  bass  notes  as  well 
as  the  high. 

Pure  tonal  quality,  just  what  seasoned  radio  listeners  want  and  BUY,  is  another  achieve- 
ment by  Bristol  engineers. 

BRISTOL       Loud  Speaker 

Satisfies  the  First  Time 


Non-metallic  horns,  freely  vibrating  sound  chaml; 
mechanism  are  effective  selling  features  of  the  Bristol, 
harmony  of  reception  which  distinguishes  the  Bristol. 

Bristol  Sales  Helps  Help 

The  Bristol  Company  hacks  up  a  dealer  with  regular 
national  magazine  advertising.  The  window  display  with  its 
daily  bulletin  feature  is  a  sparkling  new  idea.  There  are 
handsome  booklets  for  distribution  and  Giant  Advertisements 
for  window  stickers.  Send  for  our  big  prospectus  telling  the 
whole  story. 


.^rs  and  an  electromagnetic  tone 
They  all  contribute  to  that  pure 


Four  Bristol 
Models 

Three  horn  types,  Models  S,  J 
and  Baby  Grand,  at  $25,  $20  and 
$15.   The  Cabinet  Model  at  $30. 


The  Season  Is  On 
Stock  the  Bristol  Line  Now 

Send  for  Bristol  literature  which  gives  full  description  of 
the  great  Bristol  Line  of  Loud  Speakers. 

THE  BRISTOL  COMPANY 


Radio  Divii 


BS 


Cabi'u-t  Model  C  $30,00 


WATERBURY,  CONN. 

For  36  years  maki^rs  of  Ike  highly  sensitive  and  accurate 
Bristol  Recording  InslruKients  designed  to  record  the  »wsi 
\iiHlc  variations  of  heal,  cold,  dcitsily,  hnmidity.  etc. 


Model  S  $25.00 
Rubber  horn  WA" 
in  diameter.  Black 
vial  finisli  with  sil- 
ver base  decora- 
tion. 


Represented  by  Branches 
in  9  Principal  Cities 

Boston   Old  South  BWe. 

Philadelphia  Widener  Bldg 

Birmingham.  -  .  Ase-Hernld  Bldg. 
Chicngo      ,        Moniidnock  Block 

New  York  114  Liberty  St. 

Pittsburgh  Frick  Bldg. 

Detroit  Book  Bldg. 

St.  Louis.  .Soatman't  Bank  Bldg. 
San  Francisco  Rialto  Bldg. 
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Without 
question,  the  greatest  sel- 
Hng  "hit"  in  radio  history — ' 
A  Farrand  Speaker  at  a  popular^ 
price — forty- five  thousand  sold  on' 
introductory  announcement  —  whole ^ 
country  clamoring  for  it.     Is  YOUR 
order  in?     If  not,  get  in  touch  with 
your  distributor  NOW 

Farrand 

Junior 


FARRAND  MFG.  CO. 

Thompson  Avenue,  at  Court  Street 
LONG  ISLAND  CITY,  N.Y, 
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OcroBER  IS.  192S 


Logic  of  the  Instalment  Carrying  Charge 

Dealers  Throughout  the  Country.  Realizing  That  Simple  Interest 
Does  Not  Cover  Instalment  Costs.  Urge  a  Flat  Carrying  Charge 


.1   II.. I 


.lll.i 


illl(■rl■^l  <  iiart;i  ,  i>  ;il  li  .n  1  in  i: 
;ii(U)Un1  of  allfnliiiM  iioiii  i.ilkini;  i 
trs  in  all  ?>L'clions  of  lln^  cuiijii 
recognized  that  I'vrii  with  l)iisiiii 
vohlmc  llic  ordiJiai  v  (i  ju  r  iriil  in 


Ollld  I 


111. 


I  he 


llic  (Ical.T  I  dir    III-  nun  |:.,|..  I,   I  uiili 

to  (liscoiiiil  Ih.:  i.aiJLi  llijoiij^ii  l.aiiN>,  ilr. 

We  li;ive  sfoii  d;t>'^  wiR-n  Ilie  lalkin^  iii/iiiiiin. 
biisiiiess  wa,s  parlicnlaily  aclive,  wliun  ccrUiin 
groups  of  di-altrs  loiiIiI  not  i-vtn  -.lyjvv  li|ioji  iIi> 


ThePHONOMOTORCO. 

WM.  F.  HITCHCOCK,  Proprietor 

121  West  Avenue         Rochester,  N.  Y. 


An  Electric  Equipment  for  the 
PHONOGRAPH 


Fully  GUARANTEED 


Universol — ollcnioting     or  direct 
Complete,  witK  every  port  nnd  ready 

Sample,  mounted  on  motor  boord.  I2xl2xj<i 
unfinished  bonrd.  $25.00  C.O.D.  Money  back 
if  not  anliafactory.  Yi  cush  with  C.O.D.  order. 


The  PHONOSTOP 

An  automatic  atop  for  all  talking  machincB, 
100%  efl'icient. 

STANDARD  FOR  EIGHT  YEARS 

Guaranteed. 

Sold  direct  to 
manufacturers  all 
over  the  world. 

Nickel  or  Gold. 


Your  phonograph 
is  worthy  of 
best  stop. 


This  is  the  only  one. 
Your  customers  appreciate  it 


We  olto  sell  General  Phonograph  Hardware 
Cable  Address; 
PHONOMOTOR,   Rochester,    N.  Y. 

Codes:    Bentley's    and    A.B.C,    5th  Edition 
Improved. 

Richardson,  Orr  &  Co.,  Sydney,  Auitralinn 
and  New  Zealand  Representative*. 


The  PHONOMOTOR 

Tr>d*-Mmrk  Rec  U.  S.  Pat.  Office 


■I,  iiiniiy  oi  l\n:ui  h.-iiiL;  in- 
I.I  I  liir  ilisi:i>uiil  ijrovidi  d  a 
>  iialtli;  llicjn  lo  sell  on  tinio 
■'•d  on  c.isll,  A-i  tlif  voliiinc 
(  J,  liowi'-vrr,  il  bcc.tmo  more 
II-  dcrinilc  means  mii^l  be 
u,  lln;  dealer  al  IcaM  .*nmi! 
on  lliu  rajjilal   lird   up  tii 

Ilif  Music  TradfS  .-\-.>OL-ia- 
.ililornia  adoijled  a  definite 
lii'diilc  on  lalkiii)^  iii.'uiliiiies 
-iieeessfiilly  by  llio  members 
1  and  adopted  by  individiiiil 
iii.i[;e  of  tluir  lOiivictions,  in 


ent 


I  Ui- 


■  111,- 


U.I-   |..imhI  .iI  til.-   Ill         ul  lliu  Miihic  Mer- 

ili.iiil.  i>i  I  Uji.i  II  iiiii.iti  on  Sc[»lember  15 

.111,1  \>;  wh.  II  .III  ,  hhr..-  -  ion  of  llie  convention 
^;l^.■ll  om,  1..  .,  <l i ■  ■  iL> ^ ion  oI  ibc  snbjeU. 
Till'  A-.-.i>i  i.Limii  ]ia<l  .ii'pointcd  a  carryinj^ 
eliar^M  i  i mini ll li  .il  llie  I"_'4  convention  under 
ihi-  ,li.iniii.iTi.|ii|,  ul  William  R.  Granl,  of  Cin- 
iniii.iti,  uliii  n|.iiiiid  most  favorably  on  llic 
r:iii\iiii;  ill. II;..,.  al   tilis  year's  r.onvcnlion 

1.1  til.  II   .  -  |.i  rii  iiM     witli  Uie  i.nrryiiig  cliargP. 
How  the  Dealers  Profit 
I  III    (lilli  1 1  lie,-    Lelu'eeii    llie    ordinary    6  per 
.  .  Ill    lilt  I  M   I   .mil   I  be  amount  rcali^^ed  on  the 
d.liiiii.    ,.,iiyiiii'    ,lKn!^e   is    considerable,  the 
l.illii    iiiuiimr,  Imhii         lo  .11)  per  Cent  over  the 

I  hail.  -  II.  \  .ilii  liiiL-,  ■■i  ^■,MJn^.uj\vll,  '.>.,  \ehu 
liaiuil--..    l.ilkiiiL.    III. 1.  Inn.-,    a.^    well    as  piailo>, 

 -u  .il  iii,.\.  li,,iKii-e,  1.1.  ,  -lali'd  he  had  worked 

<m  111,'  ,.irr>mi.  iIi.ul,-  basis  for  one  year  in 
lilt  I. ilk  ill  i;  ma.  him  deparlitient  and  found  it  so 
.11.  . ,  - 1  11!  ili.il  he  rceeiilly  extended  it  to  cover 

  .Ml    ^^llllllng's  company,  ihe  Vahrlin^'- 

i>:i\iii.i  I  ..,  1  ll:lr^■,  s  a  flat  rate  of  3  per  cent 
nil  ihe  unpaid  lialaitec  for  aceoiiiils  running  six 

 libs  or  less  and  an  addilioiial  charge  of  IVi 

pi  r  eeiil  \,i  r  moiilh  for  each  monlli  over  the  six 
inonlhs  period,  wilh  a  limit  ol  ten  monlLs  as  lo 
terms.  On  radio  the  charge  is  5  per  cent  on 
balances  running  six  ntonlhs,  and  1  per  cent 
monthly  on  terms  over  llial. 

One  of  Ihe  adeantaue.-  ciled  for  the  carryinR 
eliar(;c  is  thai  a  i.:liar[;e  is  evenly  divided  over 
the  -eveial  months  llirougli  which  the  aeeonni 
iim~.  ami  a  jusl  proportion  is  liqnidaled  wilh 
,M..li  im>iillilv  payment,  which  means  that  if  the 
ni.-.liniiieiil  is  i  ,iii  .esscd  the  dealer  has  re- 
eiiviil  .1  l.iir  aimnmt  /or  uarrying  ehargcs. 
Attitude  Toward  Carrying  Charge 
II. iw  llie  Ohio  music  merchants  feel  regard- 
iiiLi  III,  larrying  charge  was  reflected  not  only 
111  Uii'ir  enilinsiasm  over  the  report  of  the 
(  .in  yini;  C  harf^c  Coniniiltce,  but  in  the  manner 
m  which  the  members  received  a  paper  prc- 
p.ncd  and  read  by  O.  H.  Boyd,  of  iMarion,  who 


■■Miuh 


said  on  the  subject  of  the 
my  mission  in  bringing  this 
,  try  t..>   yet  an  expression 


I  the  av 
■■In  the 


u  i-h  111  -,1  \  I  h.ii  il  I-  our  opiu- 
lUM,  mei  1.  li.iiii  in  I  iliio  should 
,  r  ilu-  I'lmi,  and  its  merits 
-liK  iii\,  -iiLMled,  whether  after 
h  Ih  ,1.  1  i.f';  to  adopt  it  or  not. 
ly  a,  i]naiiUiiig  one's  self  with 
laels  eonecrnmg  a  subject  that 

an  intelligent  decision, 
lace,  il  might  be  well  to  define 
so  that  every  one  will  kiiow 
e  talking  about.     Contrary  to 


ntie  ilealer's  impression,  the  carrying  charge  is 
iiul  freight  and  drayage.  bul  instead  of  added 
expense  it  is  additional  revenue,  and  that  is 
what  we  are  all  interested  in.  We  presume  that 
most  of  the  dealers  here  charge  interest  on  the 
deferred  payrneni  sales  plan.  The  carrying 
charge  is,  in  a  word,  a  legitimate  charge  for 
carrying  the  customer's  paper. 

"The  different  finance  companies  realize,  if  we 
do  not,  that  it  costs  money  to  finance  paper, 
and  this  is  proved  by  the  fact  that  they  charge 
for  this  service  all  the  way  from  12  to  24  per 
cent  and  get  away  with  il.  So  let's  settle  this 
point  now,  that  we  are  not  discussing  something 
that  is  an  impossibility. 

"The  carrying  charge  is  nothing  new.  It  has 
been  used  for  years  in  the  piano  trade  and  is 
being  used  by  many  concerns,  among  Ihem  some 
very  large  and  successful  houses. 

Successful  in  Other  Lines 
■■In  other  lines  the  carrying  charge  is  a  recog- 
nized institution,  notably  among  them  the  fur- 
nilnre  trade,  the  automobile  business  and  num- 
bers of  other  specialty  lines,  such  as  cleclricai 
household  appliances,  etc.  So  why  should  a 
music  merchant  hesitate  to  ask  of  a  customer 
what  he  is  accustomed  to  doing,  and  in  this  way 
try  to  reduce  the  steadily  mounting  overhead 
that  is  upon  us  to-day.  For  Ihe  music  mer- 
chant, as  we  all  know,  has  two  overheads  to 
absorb— the  overhead  necessary  in  buying  and 
selling  instruments  and  the  overhead  in  connec- 
tion with  financing  the  customer's  paper. 

'■A  year  ago  at  Cleveland  a  committee  was 
appointed  lo  investigate  the  carrying  cliarBC 
and  make  its  report  at  this  meeting.  The  chair- 
man of  that  committee,  with  the  able  assislance 
of  his  co-workers,  was  able  to  gather  some  in- 
formation as  to  the  different  angles  of  the  plan. 
In  a  few  moments  we  will  have  the  report  of 
this  committee. 

"I  believe  we  are  all  sold  on  the  theory  of 
this  plan,  and  no  doubt  many  of  us  know  music 
merchants  who  are  successfully  using  it.  On 
the  other  hand,  like  all  good  things,  it  has  its 
drawbacks,  and  some  of  the  answers  to  my  in- 
quiries to  dealers  and  manufacturers  who  tried 
it  were  very  interesting  indeed. 

"One  very  successful  merchant  in  a  city  of  the 
mid-West  tried  to  pioneer  on  this  plan  in  his 
city.  And  as  he  wrote  us  he  not  only  had  all 
the  other  music  merchants  of  that  cily  to  fight 
on  the  subject,  but  his  own  organization  did  not 
have  the  sand  lo  carry  it  through.  As  a  result 
he  was  forced  lo  abandon  the  idea,  much  to  his 
disappointment.  Quoting  from  his  letter  he 
says  thai  one  of  the  troubles  of  the  music  busi- 
ness to-day  is  that  there  are  too  many  spineless 
weaklings  in  it,  and  too  many  children  sales- 
people; and  sometimes  he  is  tempted  to  get  out 
of  Ihe  business  and  get  into  some  line  where 
they  have  sense  enough  to  make  a  profit  and 
where  a  gentlemen's  agreement  means  some- 
thing. This,  no  doubt,  is  the  way  we  all  feel 
occasionally,  and  so  also  do  merchants  in  other 
lines.  However,  the  music  business  has  not 
gone  to  the  bow-wows,  and  neither  is  it  headed 
in  thai  direction.  For,  with  added  lines  of  mer- 
chandise, such  a.=  the  reproducing  piano,  the 
radio,  the  recently  announced  new  talking  ma- 
chines radically  diderent  from  any  present 
inslrumcnt,  it  seems  the  music  business  is  keep- 
ing abreast  of  the  times  and  it  will  hold  its  own 
in  spite  of  competition. 

"  The  Music  Trades  Association  of  Southern 
California  has  been  using  the  carrying  charge 
plan  for  some  time  on  small  goods  sales,  and 
at  the  Western  Music  Trades  Convention  in 
June  of  this  year,  at  Los  Angeles,  E,  Palmer 
Tucker,  of  the  Wiley  B.  Allen  Co.,  of  that  city, 
gave  a  very  interesting  talk  advocating  the  use 
of  the  plan," 
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G?I^ARITY 

THE  OBEDIENT*  SLAVE  TO  YOUR  DESIRES 


FROM  the  mellow  depth  to  the  highest 
pitch  of  harmony,  the  improved  APEX 
Receiving  Sets  bring  in,  with  startling  clarity 
and  naturalness,  all  of  the  delicate  grada- 
tions of  the  entire  range  of  sound  — 
whether  the  highest  soprano  or  the  deepest 
of  bassos  profundo. 

The  charm  of  naturalness,  combined  with 
greater  distance  gettingability  .positiveselec- 
tivity  and  full  volume,  plus  the  enchanting 
elegance  of  design  and  finish,  present  radio 
receiving  sets  that  are  most  satisfactory  in 
every  element  of  operation  and  a  real 
delight  to  all  whose  choice  of  home  fur- 
nishings is  guided  by  true  appreciation  of 
artistic  and  refined  beauty. 

APEX  ELECTRIC  MFC  CO. 

1410  W.  S9th  St.,  Dept.  1017 
Chicago 
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Victor  Co.  Formally  Announces  Its  New 

Line  of  Sound  Reproducing  Instruments 

Orthophonic  Victrola,  Electrola.  Radio-Talking  Machine  Combinations  in  Both  the  Orthophonic 
Victrola  and  Electrola  Lines  and  Radio  Loud-Spcaking  Unit  Designed  on  New  Prin- 
ciple Described  in  Detail  in  Statement  From  the  Victor  Talking  Machine  Co. 


Annoiiiiccmctil  • 
(TOiit  principles  of  i 


lid  distinctly  dif- 
t  alii  ill  iiiacliiiic  rcprodnc- 
lioii,  which  will  he  Kiack'  llu'  basis  of  Iwo  large 
lines  ai  models  of  iiislriimenls,  has  just  been 
niiidi'  by  llir  Viclor  Talking  Machine  Co..  oi 
Cani<len,  N.  J.  According  \o  llie  slalctiietil  of 
F.  R,  Feniniore  Johnson,  vice-prt'sidcni  of  ihe 
Viclor  Co,,  tlicsc  new  invcniioiis  "arc  expected 
lo  completely  revolutionize  (he  liilliitiK  machine 
industry,  since  it  is  now  possible,  for  llie  first 
(iliie,  (o  reproduce  ivitli  iiiirrnr-lik.  riili  lily  the 
com[}lele  range  iil  inii -.icil  smin.i  " 

The  first  anTioinu  c  nienl  iinule  liy  Ihe  \'icUjr 
Co.  was  thai  of  ihe  insliinneni  known  as  the 
Orthophonic  Viclrola,  a  inei  liaiiieal  lalkiiiK  ma- 
chine wllicll  tin-  liiitiinf;n  liirers  s(nte  reprodiucs 
sound  with  perfection  and  with  freedom  from 
dislorlpon,  something  lhal  has  never  been  at- 
tained before  by  any  process  of  ri'i>rodiiel ion. 
This  extraordinary  result  has  been  arrived  at 
lliroiiuli  the  meeliaiiiuai  applicalion  lo  the  talk- 
ing machine  of  the  same  principle  of  matched 
impedance  which  made  possible  the  pcrfeelion 
of  llie  telephone. 

The  second  annonnccment  of  the  Victor  Co., 
wliieli  followed  llic  lirsl  by  about  <in<'  wi  i  k,  iv.is 
that  of  an  electrical  amplifying  l.ill.iiif  ih.k  hiu. 


which  goes 
wliich  nliiiy 


1  the  market  , 
prineipK- 


Ihr  I 

of  r. 
I  for  llie  reiirodiii  I 


Radio-Talking  Machine  Combinations 

Answering  Ihc  spccnialion  among  llic  talking 
macliiiie,  radio  and  musical  trades  as  to  the  at- 
titude of  talking  machine  niaiiufaelnrers  toward 
the  radio,  tin-  Viclor  Co,  has  al; 
large  lipie  of  radio- talking  mai 
lions,  in  both  the  Orl  lic>|ilinnii 
Electrola  lines. 


iihii 


arc  lo 
.111  five 
■eloped 


the  same  cabiiiels  with  llic  new  ly[>es  of  talking 
machines.  In  announcing  the  new  radio  eqnip- 
ineni,  Mr.  Johnson  stales  that  it  permits  of 
clearer  and  purer  radio  reception.  Uni-eontrol 
(single  control  timing)  is  a  conspicuous  feature 
of  tile  receiving  sets,  and  in  llic  eighl-lube  sets 
enormous  amplifying  power  is  insnrcd  by  llic 
alternating  current  supply  which  is  obtained 
from  IlU-volt  household  rirciiits.  'I'lic  five  and 
si."£-lube  scis  operate  on  battery  current. 

An  interesting  feature  of  the  radio  announce- 
mcnl  is  llic  statement  by  Mr.  Johnson  lhat 
radio  and  llic  talking  machine  are  not  in  any 
sense  compelitors, 

".As  a  matter  of  fact,  the  talking  machine  in- 
dustry rieogiii?.es  in  radio  a  very  valuable  ally 
which  is  of  iiirilerial  assistance  in  bringing  about 
the  nation's  ever-increasing  appreciation  of 
good  music,"  says  Mr.  Johnson,  significantly. 
"The  radio  tcleplioiic  was  made  possible  by 
many  of  ihc  same  acoustical  researches  which 
created  the  talking  machine.  Now  comes  radio 
with  full  repayment  of  ils  debt  by  aiding  in 
world-wide  musical  education,  and  at  the  same 
lime  uncovering  principles  of  sound  amplifica- 
lion   which   are  applicable  in   turn   lo  talking 

Introduces  Radio  Loud-speaking  Unit 

.Viiothcr  new  announcement  by  the  Victor  Co, 
is  thai  of  a  radio  loud-spcaking  unit,  designed 
on  a  new  principle  of  double  balanced  diaphragm 
action,  ami  iilih/ing  the  pleated  parchment 
diapliraem  IhId  ihl^.  imit  has  gone  more  (ban 
Ihirly  years  of  experiuncr  by  Victor  engineers 
in  the  art  of  sound  reproduction,  and  It  is  staled 
lhat  it  is  a  distinct  forward  step  in  ihc  art  of  loud 
speaker  conslruclion,  from  ihe  standpoint  of 
quality  of  tone  and  beauty  of  design. 

The  plcalcd  parchment  diaphragm  of  the  new 
unil.  which  is  llic  patented  design  of  the  French 
scienlisi,  I,.  Lumicro.  takes  full  advantage  of 
the  superior  flexibilily  of  parchment,  while  at 
the  same  time  the  slifTening  pkats  insure  a 
rigidity  which  extends  vibration  over  ihe  entire 
surface.    A  descriplion  of  llu;  conslruclion  of 


bu 


speaker  would 
one    of    Ihe  fe., 


1  ciipy  coiisidi 


space, 


A  "Reigo"  of  inferior  needles! 

A    momtnl  ago — cvcrythlnR    was    calm.  oi< 
Sol   was  smllin-    -'    -  - 
were  Irlenilly.   _.. 

Ihe  Ihe  salcs-balioon  to  soar  skyward. 
EvcrylhlnE  was  koIhe  along  nicely.  SuililcQly, 
a  streak  of  lighttilnE  shows  across  (he  sky. 
Crash  1  A  thunderstorm  of  resistance  comes 
and— PLOP  I— down  goes  the  balloon. 
Many  a  time  a  "reign"  of  Inferior  needles 
orlnKs  your  record  sales-balloon  down.  In- 
terior needles  pierce  Ihrough  your  bag  of 
prospects  and  puncture  your  good-nill. 
It  oayi,  as  an  Investment  for  future  dear 
salHuE,  to  sell  needles  of  the  highest  quality 
that  have  proved  tbclr  value  by  giving  satis- 
fBcllon  to  the  cuslomer. 


The  highest 
carbon  steel  i 
have  rigidly 


luallly  and  the  best  i 
btalnable  arc  Ihe  stand 
el  for— 


Products  of  the 
GENERAL  PHONOGRAPH  CORPORATION 

25  We.t  4Sth  Street  OTTO  HEINEMAN,  Pre«ident  Now  York.  N 


Iraordinarily  sensitive,  and  at  the  same  time 
avoids  persisting  vibration  is  ihe  double  bal- 
anced diaphragm  design.  A  secondary  balanc- 
ing diaphragm  al  the  rear  acts  in  a  loading 
capacity,  overcoming  any  resonant  effects  due 
lo  the  diaphragm's  natural  period  of  vibration. 
This  principle  makes  possible  faithful  reproduc- 
tion over  a  very  wide  band  of  frequencies. 
Construction  of  the  New  Orthophonic  Victrola 
II  is  Ihe  new  Orlhoplionie  Victrola,  a  mechan- 
ical instrument,  which  Mr,  Johnson  cliarac* 
lerizes  as  being  "a  remarkable  advance  in  sound 
reproduction,"  This  result  has  been  achieved 
through  a  re-design  of  the  entire  instrument  in 
accordance  wilh  Ihc  principles  of  matched  im- 
pedance. 

In  perfecting  ihe  telephone,  elcclrical  engi- 
neers developed  a  mathenialical  formula  for  the 
matching  of  the  impedances  winch  had  hindered 
the  free  passage  of  undistorted  sound.  So  suc- 
cessfully was  tliis  done  lhat  engineers  of  the 
Western  Electric  Co.  made  a  check-up  of 
the  impedances  that  existed  in  the  talking  ma- 
chine. They  found  that  the  same  condition 
existed  in  lliis  inslrument  thai  they  had  found 
in  the  telephone.  There  were  a  number  of  dif- 
ferent impedances,  each  one  setting  up  different 
vibration  peaks,  and  each  one  doing  its  part  in 
causing  cither  distortion  or  cutting  down  range 
and  spoiling  tone  color. 

These  engineers  proceeded  to  give  to  these 
mechanical  impedances  values  which  they  ex- 
pressed in  terms  of  electrical  impedances. 
Then  Ihcy  matched  them,  mathematically.  On 
a  basis  of  their  calculations  the  new  Ortho- 
phonic Victrola  was  built.  Its  designers  and  the 
Victor  engineers  had  expected  sometliing  far 
belter  than  they  had  ever  developed  before. 
When  the  instrument  was  tried  oul,  however, 
and  Ihe  most  delicate  instrumental  tests  were 
applied  lo  ils  reproduction,  Mr.  Johnson  stales 
that  both  Ihe  Western  Electric  officials  and  the 
Victor  Co,  were  astounded.  They  found  lhal  it 
was  not  only  possible  lo  build  an  Orlhophonic 
inslrument  which  would  reproduce  the  entire 
range  of  audible  vibrations,  but  that  the  original 
sound  could  be  taken  from  the  record  and  given 
out  by  Ihc  machine  with  fidelity. 

The  most  unusual  accomplishment  is  not  the 
extraordinary  range  of  the  instrument  so  much 
as  it  is  its  remarkable  fidelity,  state  officials  o( 
the  Victor  Co.  The  biggest  problem  that  manu- 
facturers of  all  sound  reproducing  instrumenis 
have  had  to  contend  with  is  the  preservation  of 
tone  values  in  the  reproduction.  For  instance, 
widi  an  instrument  having  a  fundamental  and 
four  overtones,  it  is  absolutely  necessary  to 
faithful  reproduction  that  not  only  the  funda- 
mental but  all  the  overtones  reproduced  should 
come  through  with  the  ratio  of  their  sound 
pressures  unchanged.  This  is  equivalent  to  say- 
ing that  the  sound  pressures  which  give  volume 
could  be  either  increased  or  decreased,  but  that 
the  ratio  of  multiplication  or  division  of  the  va- 
rious pressures  must  absolutely  be  maintained. 
This  maintenance  of  ratio  is  the  quality  of  the 
Orlhophonic  Victrola  which  has  revolutionized 
the  instrument,  say  Victor  officials. 

"It  is  entirely  possible  to  reproduce  the  entire 
range  of  audible  sound,  and  still  have  a  most 
unpleasant  reproduction,"  states  Mr.  Johnson. 
"We  had  to  go  beyond  mere  range,  and  preserve 
tone  color  which  would  meet  the  most  exacting 
tests  by  the  most  delicate  sound  measuring  in- 
struments that  have  been  developed.  This  has 
been  done,  in  a  manner  that  sets  up  the  Ortho- 
phonic Victrola  as  an  entirely  new  standard  in 
the  science  of  sound  reproduction.  Through 
improved  recording  methods  and  the  ortho- 
phonic principle,  we  can  now  reproduce  with 
accuracy  a  full  band,  a  full  chorus  of  a  full  sym- 
phony orchestra.  Instruments  like  the  piano, 
the  harp,  the  tambour,  come  through  clearly,  in 
their  proper  value,  and  in  such  a  way  that  they 
can  be  distinguished  with  absolute  accuracy. 
Bass  notes  which  once  were  lost  are  now  given 
forth  in  their  true  beauty.  The  range  of  the 
piano  is  captured  on  the  record,  and  given  forth 
(Coiilhitied  on  page  42) 
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SILENT  S.  S.  MOTOR 


MODEL  S.  S. 
The  Standard  Portable  Motor 

guaranteed  lo  play  in  excess  of  2  records.  Regulator  within  the 
motor  and  foolproof.  The  true  running  of  the  governor  and 
rigidity  of  turntable  shaft  assured  through  patented  adjustable 
features.     Absolutely  silent  in  wind  and  operation. 


The  Silent  Motor  Policy 

is  based  upon  the  knowledge  of  the  important  facts  confront- 
ing the  dealer. 

FIRST:  Competition  is  unusually  intense  and  the  deal- 
er must  be  doubly  certain  that  the  article  he  sells  stays  sold 
and  produces  a  satisfied  customer. 

SECOND:  The  buyer  of  today  is  not  "Penny  wise  and 
dollar  foolish,"  but  fully  appreciates  that  utility  and  satisfac- 
tion are  found  only  in  high  quality  merchandise. 

THIRD:  Many  dealers  sell  talking  machines  on  the  in- 
stallment plan  and  a  defective  motor  in  a  sale  of  this  kind 
results  in  expensive  service,  the  loss  of  record  sales  and  final- 
ly the  return  of  the  machine  by  the  thoroughly  dissatisfied 
customer. 

FOURTH:  The  average  buyer  knows  practically  noth- 
ing nor  cares  to  learn  about  the  mechanism  of  his  phono- 
graph. In  view  of  this  fact  the  motor  must  give  perfect  per- 
formance from  the  time  of  the  sale. 

SILENT  MOTORS  are  intelligently  designed  and  con- 
structed of  the  finest  materials,  to  give  long  and  perfect 
service. 


THE  SILENT  MOTOR  CORPORATION 

321.323-325  DEAN  STREET  BROOKLYN.  N.  Y. 
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Simple  and  Inexpensive  but  Effective 

Method  of  Following  Up  Delinquents 

Laueer  Co.  Branch  Finds  That  a  Very  Brief  Notice  on  a  Card  Brines  in  the  Money  From  Those 
Inclined  to  Be  Delinquent— Care  in  Granting  Credit  Reduces  Collection  Troubles 


TIktc  arc  many 
llic  talking  iriachiiic 


some  points  lo  con 

ill*'  iii'i-^l  '.inii'lc  ,11 

rills  is  ill  iisi-  .'il  till:  l.aillet 

n    Union  Hill.  N.   1  Thl^ 

ii.iiiagcnHTit  of  G.  A.  Hl-Ij- 

herd.  1^  il              1  ' 

■   liiisincss  in  pianos,  talk- 

i'lB  ni."  1  ""1 

Mho. 

ii  jiicnts  a  very  brict  notice 

on  a  (.11.1    il.t.iK  ( 

nf  a  postal  card  Is 

sent  lo  1  111  iii'ln  iilii 

1  ^^  Im,  I,.,    allowed  Ills  pay- 

nitnU  !■■  1  ill  1"  lii" 

1  lu    ,  ,ird  lit-ars  the  fol 

<  l  iving  till*  your  early  miriilinn. 

riii^  is  Ihf  ,.uly  11 

f^saRc  on  the  eard  with  the 

cxccptii^n 
placed  in  ■ 


of  the  amount  past  due  whirli  i'^ 
li:uc  provided  under  the  words:  "Pay- 
t  Due." 

jslonier  docs  not  make  the  paymcnl 
;ifler  rci-cipt  of  this  card  a  second 

„,iil,il.     Ihis  read-i  as  follows: 


1  N> 


lire!  to  rlapS'' 
ample  tinie  \' 


til' 


iiif;  wiMiiii  lliis  iieiio,]  fnrtiicr  folU.w-np  in  ilie 

form   i>l       I  ii'l   I'tlcr  is  resorted   to.  If 

this  loo  I. Ill  iiii'M  ilii'ious  aftion  is  taken.  A 
eolleclor  is  si  nl  oiii  and  then,  if  llic  collector 
fails  lo  fcel  the  nionev,  sleps  arc  immediately 
taken  In  repo.sscss  llic  instniment- 

This  system  of  followinp  np  delinquent  ac- 


loiuiis  has  proved  very  successful.  The  card 
forms  can  be  secured  at  very  lillle  cost.  Mc- 
Ihodieal  follow-tip  is  necessary  to  make  the 
l.lan  snrc.'-sful.  In  other  words,  as  soon  as  a 
I  ii  .loiN.  r  i.ilLs  behind  in  his  or  her  payments  the 
III  (  ..lid,  which  is  really  in  the  nature  of  a 
1,  Kimili  r,  IS  sent  out.  "No  time  is  lost  in  doing 
this,"  says  Mr.  Hcbberd,  "bccaust  I  have  found 
that  many  customers  expect  to  be  reminded 
when  their  payments  fall  due.  They  get  this 
first  notice  and  the  money  is  forthcoming  im- 
li.edialely." 

riie  expense  of  collceling  is,  of  course,  of 
vital  importance  lo  every  dealer,  the  bulk  of 
whose  business  is  on  ihc  instalment  plan.  It  is 
very  easy  to  kill  profits  by  leaks  of  various 
kinds  and  expensive  collection  methods  are 
proving  a  bit;  leak  in  many  stores.  Collection 
troubles  can  be  minimized  to  a  large  degree  at 
the  very  start  by  the  exercise  of  more  care  in 
granting  credit.  Indiscriminate  granting  of 
credil,  regardless  of  the  financial  responsibility 
of  the  t  iisioiiier,  is  poor  business  policy,  and  it 
I.  on-'  oi  ilii'  direct  reasons  why  so  many  dcal- 
.  1  I .  .  .  iiiji.  Ilcd  lo  squander  profits  in  collcct- 
iiiL.  ,1  |Ki  .-i  -sions,  and  in  some  cases  the  actual 
I..  ..I  ilir  nistniinent  sold,  due  lo  the  sudden 
di  .iiii'i  .11  .HI.  of  the  customer  for  parts  un- 
kti.nMi.  S..|.:Llioii  of  customers  is  therefore  the 
first  step  in  reducing  collection  troubles  and 
overhead.  The  second  step  is  to  so  simplify 
ihc  molho<l  of  following  up  delinquents  as  to  re- 
duce the  cost  willioiU  eliminating  the  effcctive- 
nefis  of  the  follow-up.  The  formal  notice  card 
and  tnclhod  described  above  accomplish  this, 
with  maxinmm  ciTeclivcness  insofar  as  keeping 
accounts  up  lo  dale  without  antagonizing  cus- 
tomers 


New  Victor  Line  Announced 

iCoulimu-d  frnni  page  40) 
in  its  splendid  beauty  by  ihe  instrument  free 
from  distortion  and  wilfi  unmarrcd  color." 
Features  o£  the  Electrola  Described 
The  electrical  ..mplifying  inslrumcnl  to  be 
placed  on  the  market  hy  ihe  Victor  Co.  as  the 
Electrola  is  the  result  of  experimcnis  con- 
ducted simultaneously  by  the  General  Electric, 
Weslingbousc  and  Radio  Corporalion  of 
America  laboratories.  As  is  ihe  case  with  the 
Orthophonie  Victrola,  the  Electrola  has  made 
possible  the  reproduction  of  the  complete  range 
of  musical  sound.  In  the  electrical  instrument 
the  vibrations  are  taken  from  the  record  groove 
by  a  needle,  as  in  Ihe  old  types.  The  vibrations 
are  ihen  translated  into  electrical  impulses, 
which  are  picked  up  and  amplified  by  vacuum 
tubes  in  the  same  manner  as  are  audio  fre- 
quency impulses  in  a  radio  amplifier.  In  some 
models  the  Eleclrola  utilizes  the  principle  of 
ihe  radio  loud  speaker,  while  in  others  the 
amplified  electrical  impulses  arc  made  to  vibrate 
the  diaphragm  of  the  orthophonie  assembly,  in 
conjunction  with  Ihe  orthophonie  sound  pas- 
sage. 

The  Orthophonie  Victrola  and  the  Eleclrola, 
both  with  and  without  radio  equipment,  are  to 
be  put  on  the  market  in  a  wide  range  of  models, 
from  popular  priced  machines  up  to  elaborate 
de  luxe  instruments  selling  for  upwards 
of  $1,000.  All  the  new  products  of  the  Victor 
Co,  arc  to  be  sold  through  the  well-established 
Victor  wholesale  and  retail  outlets  throughout 
the  United  States. 

Mr.  Johnson  slates  that  Ihc  Victor  Co.  has 
in  its  laboratories  at  the  present  time  devices 
for  sound  reproduction  based  upon  the  use  of 
light  rays  and  photographic  films  together  with 
a  fine  groove  record  designed  lo  play  for  nearly 
an  hour.  These  are  only  in  an  experimental 
state,  howf  ver.  and  will  require  a  great  deal  of 
further  development  lo  make  them  commer- 
cially practical,  he  says. 


It  made  a  great  hit  with 
CONSUMERS  at  the  SHOWS 


Uses  the  FULL 
AC  Current— 
not  half  of  it 


For  wJlo  "A"  omi  i>  voli  anioiiiiilntc  baitcrici. 
A,  C.  line,  JC  I..  r.i>  .  v.-K\  I  livizo  volM. 
ISnllcn  — (•  't'll'  iimiu-ren. 
Comei  bomplt-tc  » iili  conli,  pliiw  .im.!  IcaJcd  ciliii. 
SiS.OO  LUC  •E.-u  ..I  111,  Rocklci>l 


BATTERY 
CHARGER 


i'ur  th.ir 
A.  C.  lln.- 


I.hM  'W  W 


$XZ.OO  List  . 


FACTS  ABOL'T  FUL-WAVE 

—Till-  ..nis  J..tri:ir  (I..II  .  li.iruct  A  and ''(i  volls  of 
B  b.HIC.U.  ,.l  rh,  ..,m,  time. 

— Uicii  [III'  1 1ll!  I'k.irii     ,iM-  <o  charge  almoit  In 


ts  simplicity  of  construction  and  operation,  its 
economical  use  of  current,  the  fact  that  it  has  no  acids 
or  chemicals,  that  it  cannot  get  out  of  order,  that  it 
needs  no  expensive  tubes  ^  all  these  are  things  that 
you  too  can  appreciate,  because  they  make  it  easier 
to  sell  and  it  stays  sold. 

Test  a  Ful-Wave  yoursdj  and  you  will  know  how 
great  an  advance  it  is.  Write  for  details. 

Liberty  Electric  Coi\r  q/^NewYoi\k-  342  MadisonAve  NewYork 
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Before  You  Order  Your  Holiday  Line   See  the 

Mignonphone 

I  M-U-P  HOME 


■4  I'arisian  cro- 
aliori  —  typical 
of  the  French 
tasie  for  the  nr- 

cjtqtiisiie. 


The  Most 

Exquisite,  Compact  Portable  on  the  Market 

A  High'Grade  Musical  Instrument! 


}ui.\ily  assriiihlrj,  ready  for  fi.ti- 


I  MF  MK.NONPHONE  reprcsciits  a  vast  im- 
|irii\ iTiH-ni  (iviT  all  its  |jrt<li.'ccssors  in  tlic  small 
]".rtal.lL-  tK-lil.  It  is  -.i  QUALITY  PRODUCT 
TIU^OUCH  AND  THROUGH— iiniiiue,  ex- 
(|iiisilc,  subsiaiitial — more  beautiful  and  more 
ingenious  than  anylhitiK  you  huve  ever  seen. 
REPRODUCES  with  a  fidelity,  volume  and  tone 
(lualily  which  compare  with  the  hesi  cabinet 
machines  in  a  manner  that  will  astonish  you.  Lei 
us  demonstrate  il  and  explain  why. 

Plays  Perfectly  the  Longest  12-Inch 
Record  With  One  Winding 

And  yet,  t(  eaii  be  rarricd  iii  Ihe  l-ockrl  of  your 
ai^rrroal  or  aiiloiiiobUc  door!  Thcri.  is  iki  iii1i,t 
plKinograph  made  of  which  this  is  tnit- 
GENUINE  LEATHER  COVERICD.  msi.i.  .o.A 
out  in  a  variety  of  beauliful  colir';,  ilu'  Miycutii- 
liiinne,  when  chiscd,  r;;sembles  an  exiinisite  uikIlt- 
arcn  bag  or  vanily  ease.  Nolliiiig  like  it  has  ever 
lieen  seen  before. 

The    Mignonphone    Embodies    the  Most 
Approved  Principles  of  Mechanical 
Construction 

THE  Md  liiK  1^  .il.--.b,|,  ly  ii..iM  ],-.,  ^lurdily 
liuill.     W.ini  ^.,11  uiiid:  (ilii.r  jiinioii 

driv..;  Ti„.  L-.,Mni..r     (  onipln,.  by  siu(;le 

l()  REGULATE 
M  NUT;  PULL  TO 
. .  [   UMiinr  pcrmils  easy 


Sricntifirally  and  Mechanically  the 
Mignonphone  Is  Right 
No  expense  has  been  spared  to  make  II  so,  In 
ihc  elimination  of  all  metallic  sound  and  vibratiun 
Mignonphone  engineers  have  ailiitiid  ,in  a^lnii- 
ishing  result  in  the  MOST  F.Noi'l^l  I  I-.,  MOM 
COMPACT  PORTABLE  IN  llir  WmI.'IH' 
More  than  a  year  ago  the  M i-.m  iii  Ii'  Ti,  i  .1. 
Paris  by  storm.  The  model  u,  m  ..iiiiirif  'In 
American  buyer  contains  ni:iii' 

improvements.    Cases  are  nnu  i  .  .  !■   , m   \         i  > 

styled  tij  suit  American  tasii  ■  i  i  .  ■  n  liuj 
and  leslin^;       il'Hic  in  ,iiir  v,  ■  ii  i,  Imij 

The  MiiinimpltDnr  /s  IIitv  tit  Slay 

and  t,.  oec.iiM   .1  n  imWI  \r  \-].\C\l  in  llii 


rcgulalijr 
SPEED ; 
STOP, 
access  ful 


.,r  odii.i.- 
)U\l'i;oX 


SWISS 


\l  It 
iiiult  U]i  ol  ,\„hl  ■.-for,U,-  r,irl.  .Old  is  of_  the 
lyjie  used  iin  ibe  nmst  expensive  caliUiel  machines, 
HEAVY  NICKEL-PLATE  co\ers  case  hard- 
ware, shafts  and  lop  and  bollom  plates  "f  mottir. 
THTl  FOLDING  HORN  is  one  of  ilie  Migmm- 
]ibone's  uni(|ue  features.  It  plays  an  imporlaul 
pan  in  the  wonderful  tone  result  obtained. 


RETAIL  PRICE 


fJLO 

USUAL  TRADE  DISCOUNT 


Sole  Disiribuiors:  L.  S.  &  E.  H.WALKER,  350  Madison  Ave.,  New  York  City 
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Northwest  Radio  Show 

Staged  in  Minneapolis 

Unprecedented  Crowd  Views  Exhibits  of  Radio 
Products  of  Leading  Manufacturers — Visitors 
Entertained — Important  Addresses 

Minneapolis,  Minn.,  October  10. — The  Second 
Annual  Norihwcst  Radio  Show  which  has  been 
in  progress  for  the  past  week  was  most  success- 
ful in  all  respects.  Approximately  300  manufac- 
lurers  and  jobbers  were  represented  and  the 
general  public  attended  the  show  in  crowds 
from  the  opening  day  right  up  to  the  closing 
hour.  The  display  of  the  1925-1926  line  of  radio 
merchandise  made  a  deep  impression  on  both 
dealers  and  the  radio  public,  marking  as  it  did 
a  milestone  in  progress,  for  the  cabinets  in 
which  sels  are  enclosed  showed  great  improve- 
ment, the  sets  themselves  were  more  simple  of 
operation  and  each  and  every  part  that  goes  to 
coTnprise  a  receiver  has  shown  refinement  and 
improvement. 

A  most  complete  program  of  entertainment 
for  visiting  dealers  was  carried  out  and  interest- 
ing and  instructive  addresses  by  leaders  of  the 
radio  industry  were  given  each  day.  Among  the 
prominent  manufacturers  who  spoke  during  the 
show  were:  B.  D.  Boyd,  of  the  French  Battery 
&  Carbon  Co.;  C.  P.  Carter,  Carter  Mfg.  Co.; 
Powel  Croslcy,  Jr.,  Crosley  Radio  Corp.;  H.  H. 
Frost,  H.  H.  Frost  Mfg.  Co..  Inc.;  Lawrence 
Gardner,  president  of  (he  Garod  Corp.;  Colin 
B.  Kennedy,  Colin  B.  Kennedy  Radio  Corp,; 
H.  H.  Roemer,  Zenith  Radio  Corp.,  and  John 
Tully,  of  the  Bremer  Tully  Co. 

The  following  were  included  among  the  ex- 
hibitors at  the  exposition: 

Airo-Masler  Corp.,  Api^x  Electric  Mfg.  Co.,  AU-AniPri- 
can  Radio  Corp.,  Andrews  Radio  Co.,  Atwatcr  Kent  Mfg. 
Co.,  American  Bosch  Magiiclo  Co.,  Amplion  Corp.  of 
America,  F.  A.  D.  Andrea.  Inc.,  Burgess  Batlery  Co., 
Geo.  C.  Beckwilh  Co.,  Croslcy  Radio  Corp.,  Carler  Radio 
Co.,  Ciirtis-Legcr  Fixture  Co.,  Dayton  Fan  S:  Motor  Co., 
Dc  Forest  Radio  Corp.,  W.  J. 


era]  Tel.  &  Tel.  Co.,  Fiecd-Eiscmann  Radio  Corp.,  H.  H. 
Frost,  Inc..  Gilfillan  Bros.,  A.  H.  Grebe  Co.,  GtiBsl'V. 
Grunow  &  Hinds.  Federal  Tel.  Co.,  Kolsler  Radio.  King 
Radio  Corp..  Kellogg  Switchboard  &  Supply  Co..  Colin  B. 
Kennedy.  Lucker  Sales  Co.,  Music  Master  Corp.,  Minne- 
apolis Drug  Co..  Marwol  Radio  Corp.,  National  Carbnn 
Co.,  Paccni  Mfg.  Co.,  Philadelphia  Storage  Battery  Co., 
Radio  Corp.  of  America.  Shamrock  Mfg,  Co.,  H-  G.  Saal 
Co.,  Sleeper  Radio  Corp.,  Slew  art- Warner  Speedometer 
Corp..  Thermiodyne  Radio  Corp.,  Victor  Talking  Machine 
Co.,  Valley  Electric  Cu,,  and  the  Walbcrl  Mfg.  Co, 


Advance  Sales  Coniments 

Prove  Aid  to  Retailers 

Pamphlet  Giving  Advance  Information  Regard- 
ing Brunswick  Record  Releases  Is  Effective 
in  Spreading  Important  Record  Information 

The  Advance  Sales  Comments,  the  pamphlet 
which  is  being  distributed  to  Ihe  trade  by  tlie 
Brunswick  Co.,  and  which  contains  advance  in- 
formation and  sales  pointers  of  forthcoming 
record  releases,  is  proving  of  great  help  to  deal- 
ers and  record  sales  people.  Advance  Sales 
Comments  explains  why  the  numbers  were  se- 
lected for  recording,  and  in  addition  gives  in- 
teresting information  regarding  the  selection 
and  the  composer,  which  record  salesmen  and 
saleswomen  are  finding  of  great  help  in  selling 


Attractive  Portfolio 

Features  Pooley  Line 

For  Use  of  Salesmen  and  Dealers  in  Promoting 
the  Sale  of  Pooley  Cabinets  in  Combination 
With  Atwater  Kent  Radio  Receiving  Sets 

PuiLADELfHi.\,  Ta,.  Oclohrr  6,— The  Pooley 
Co.,  Inc.  of  this  city,  has  issued  an  attractive 
salesman's  and  dealer's  portfolio  on  Ihe  Pooley 
line.  The  twofold  appeal  of  Pooley  radio  cab- 
inets with  Atwalor  Ivent  radio  is  featured  in 
the  cover  design  wh.'rc  the  mechanical  perfec- 
tion of  the  .\twater  K.'nl  s<^t  is  given  as  Uu- 
id  where  the  artistic  con- 
^  described  as 
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&  Bro..  Exidc  Battery 
h  Laboratories,  Eby  Mtg.  Co.,  Fari- 
Frcncli  Batlery  &  Carbon  Co., 


One  of  llie  first  rule 
knowledge  of  stock  and  in  no  h 
talking  machine  business  is  this  m 
than  in  the  record  end  of  retailing.  Lietause 
there  are  so  many  records  on  the  shelves  in  the 
average  department  and  also  because  new  num- 
bers are  being  released  regularly  it  is  almost  im- 
possible to  keep  up  with  the  talking  points  of 
each  selection  unless  some  method  of  giving 
the  necessary  data  in  a  manner  that  permits  of 
quick  assimilation  is  available  for  sales  people. 
The  Advance  Sales  Comments  does  this,  with  the 
result  that  Brunswick  sales  people  who  are  read- 
ing these  pamphlets  are  selling  more  records 
with  less  resistance  than  formerly,  adding  to 
profits  and  general  efficiency. 


I  illustrates  m 
the  construction  of  Po"l. 
nograph  cabinets  and  list 
Pooley  national  advcrlisi 
number  of  specimen  ads 
teresting  to  note  that  in  every  instance  the 
quality  appeal  dominates  the  copy  and  in  sev- 
eral instances  the  advertising  copy  is  directed 
specifically  to  the  lady  of  the  house. 

The  Pooley  Co.  is  preparing  an  efficient  and 
wide  variety  of  dealer  helps,  including  news- 
paper advertisements  for  the  dealer's  use,  which 
are  also  described  and  illustrated. 


Crosley  Corp.  Reduces 

Price  of  the  Musicone 

The  Croslcy  Musicone,  tiie  radio  loud  speaker 
manufactured  by  tlie  Crosley  Radio  Corp.,  of 
Cincinnati,  O.,  has  been  reduced  in  price  from 
S17.50  to  $14,75,  according  to  n  recent  announce- 
ment from  the  corporation.  The  Musicone,  al- 
though only  introduced  to  the  trade  early  this 
year,  has  become  one  of  the  most  popular  loud- 
speakers on  the  market.  Production  facilities 
brought  about  by  increased  demand  made  the 
reduction  in  price  possible. 


I 


EMPIRE  UNIVERSAL  TONE  ARMS  AND  REPRODUCERS 

Excel  In  Every  Important  Feature 


It  is  an  acknowledged  fact  that  tlie 
tone  arm  and  reproducer  are  the 
most  vitally  important  parts  of  a 
phonograph. 

With  no  other  equipment  can  you 
bring  out  the  clearness  and  sweet- 
ness of  tone  that  EMPIRE  will 
accomplish.  And  it  is  tone  quality 
and  excellence  of  reproduction  that 
make  one  phonograph  better  than 
another,  and  make  it  sell  in  greater 
volume. 


Empire  Radio  Phono  Tone  Arm 


EMPIRE  Tone  Arms  and 
Reproducers  are  made  for  all 
types  of  phonographs,  from 
the  portables  to  the  big,  hand- 
some cabinet  machines  and 
the  combination  Radio  and 
Phonograph. 

Order  a  sample  arm  and  test 
it  out.  It  will  win  you  on 
merit  only.  Our  prices  are 
low  and  quality  second  to 
none. 


EMPIRE  PHONO  PARTS  COMPANY     2261  East  14th  St.,  Cleveland,  0 

L^lTEA  *a   *-<    ^  J   McNAMARA,  PrcMdeni 


E>tsbli»hed  in  1914 
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Adler-Royal  is  being  adequately 


HE  SECOND  of  twenty  Adler-Royal  full-page  magazine 
advertisements  this  fall  is  reproduced  on  facing  page. 
Throughout  the  territory  covered  by  each  Adler-Royal 
dealer's  franchise,  this  National  Advertising  is  as  much  his  own 
as  though  it  carried  his  name  and  address. 


In  every  way,  the  advertising  schedule  already 
placed  by  Adler-Royal  for  the  present  Radio 
and  Phonograph  season  is  adequate  to  perform 
successfully  its  part  of  the  entire  selling  job. 

Saturday  Evening  Post  and 
five  famous  magazines 

THE  MONTHLY  magazines  selected  by  Adler- 
Royal  are  probably  responsible  for  moving 
the  largest  amount  of  quality  merchandise  into 
prosperous  homes — just  the  homes  in  your  com- 
munity where  live  the  most  likely  Adler-Royal 
prospects. 

Add  six  Adler-Royal  messages  delivered  to 
Saturday  Evening  Post  readers  right  through  the 
heart  of  the  buying  season,  and  you  visualize  a 
thoroughly  planned,  concentrated  investment  in 
.ijooJ  mil  which  gives  each  Adler-Royal  dealer  a 
substantial  basis  on  which  to  plan  his  own  local 
selling  eftort. 

In  keeping  with  the  quality 
of  Adler-Royal  Products 

►  EAR  IN  MIND  that  Adler-Royal  advertising 
has  a  far  simpler  task  than  ordinary  radio 
publicity. 


In  design,  material  and  workmanship,  Adler- 
Royal  is  identified  Vifith  Radios  and  Phonographs 
offering  a  value  not  to  be  duplicated  by  the  most 
determined  "shopper"  —  unless  some  dealer  has 
thrown  away  his  profit  in  the  sale. 


sales  service 

THE  MEN  responsible  for  this  dealer  service 
know  by  actual  experience  how  to  trim  prof- 
itable windows — how  to  build  business  through 
local  newspaper  advertising — how  to  circularize 
—  how  to  handle  the  customer  on  the  floor — 
how  to  meet  the  problems  of  time  payments  and 
service. 

The  Adler-Royal  proposition  appeals  particu- 
larly to  the  dealer  who  worked  faithfully  and 
hard  last  year  but  found  himself  denied  of  his 
due  reward  as  the  result  of  conditions  beyond 
his  own  control. 

Your  inquiry  for  details  of  the  Adler-Royal 
dealer  proposition  will  receive  prompt  and 
courteous  attention. 

ADLER  MANUFACTURING  CO.,  INC. 

S81  BROADWAY  -  ■  NEW  YORK  CITY 

factories:  LOUISVILLE,  KY. 


Adler-Royal  was  the  first  A    IT^  T     IC  O  O  ^flVNr  AT  "  ^'^"'^  °'  manufactur- 

radio  product  to  be  /-\  I     JJ   I       r"    r\  t\.^   JJ    I  /A  I  ^  ""^  experience  and  large 

offered  the  dealer  on  a  ^-JL^  JU^JL^- JI  il.  ^^^^   Jl./      '^.11-^  factories  indicate  unusual 

franchise  basis.  PhonOgrOph  Qud  RadtO  stability. 
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Reproduced 
from  October 
issue  of: — 

Harper's  Uagazine 
Review  of  Reviews 
Scribner'sMagazine 
and  World's  Work 


.da" 


con*' 


cons' 


aon"^ 


Ibis 
s»u' 


'aPt""'-'":. 

^av' 


During  the  months  of  September, 
October,  November  and  December,  a  total  of 
two  million  four  hundred  thousand  full-page 
announcements  of  Adler-Royal  will  he  promin- 
ently featured  in  these  five  famous  magazines. 
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Brilliant  Gathering  of  Radio  Leaders  at 

Second  Annual  Radio  Industries  Banquet 

InspirioE  Addresses  and  an  Elaborate  Entcrlainment  by  Celebrities  of  the  Microphone,  Talking 
Machine  Records  and  Stage  Featured  Event  Which  Crowded  the  Grand  Ballroom  of 
the  Hotel  Commodore  in  New  York  During  the  Week  of  the  Radio  Shows 


TllcScc<m<l  AtiriLi..i  Kailio  In.hiMnr    |:.mmj.m  i 

lurid  in  Ihc  Ri-aiid  bailrnoni  oi  lh<;  Mnh-1   

rnoilorc.  New  Vork,  on  Wfdiicsday  i  vctiint', 
ScplPmbfr  16,  proved  lo  be  one  of  ihc  crcak'st 
Riilhcrings  of  men  pronilncnl  in  llic  radio  in- 
dustry tvcr  assembled.    When  Ibe  doors  lo  this 


ii4  iu' 


have  also  made 
r]i';clvo5   in  the 


in.  The  iinporlancc  of  tlie  gathering  was  shown 
in  Ihe  fact  thai  practically  every  one  of  the  t»ig 
broadcasting  stations  in  the  large  cities  of  the 
East  were  linked  hy  a  network  of  wires  to  ihc 
Hold  Commodore  and  the  proceedings  were 
uiibly  broadcast.  The  banquet  program  dif- 
f.  ri'.l  frnm  Ihc  familiar  type.  MlhouBh  many 
of  ilii'  iii'i-i  prominent  figiires  in  the  radio  in- 
In  ^v,,,  |, II  tent  only  llirco  speeches  were 
mIimIiiI^'I  lilt:  balance  of  the  evening  was 

ilriiil.^l  I  niin  ly  lo  cn I cri ainmeni ,  Furthermore, 
,1-  lK,ii.|ii't  was  "on  the  air"  the  speeches 

iTi.l  ml.  ri  mniii'iil  were  kept  lo  actual  schedule. 
Il„    „,-.      i..'.l..r   ...i   Mm    .v.m,.,u'.    v.-as    E.  J, 


Largest  Gathering  of  Executives  of  the  Radio  Industry  Ever  Held 

..^r,■  i.n.'  ll  -  111.'         .i-i.Mi  111-  rniinrk.ible  .irraiiccment  eulitled 

,,,  ih,   .i...,,,,Hil  "I  ,  h...--  ..I   \ru   ^  ork,"  wlilJi  was  dedicated  m 

  ,],,    i,i,l,u   [  Srnainv     \\,ill>.i.     ■r,imiii.in\      .  a-ididal.:  lor 

,M  II   ,  i.„,,li.,-.l  MavoT,  whci  wa^  iiommalid  al  ihe  primary  eli;r- 

I  III,!  I    |>M  -.  Ill  n  hn  lion  (he  day  before, 

,,i  l,.ll.iiu;  11...  rail!  11.  Klut;li,  general  rhairn.an  of  llie  bau- 
i|iiii   .-i:iiimillee   and    Kaslern  manager  of  the 

.  I;il)..i,il.-  hantinct  /cnilli  Radio  Ct.rp.,  of  Chicago,  presiding,  open- 

-  l,iiin>iis  OiclK'-Ira  id  ibi'  batiiiiiet  and  Irntiiediatcly  lurned  over  the 

11.1-1    1-  wrll  Kn..\Mi  \nilr.  ^^    Wliit,'.  \vIim  ,i  -  -  ii  i  i  i  d   ih.'  dual  role  of 

II  lull  In  I  \  I  I  \-  li  -1  ■  .ulili  I  -  ■  nif    I  li. .       pi  i-iiil    ^ind    tliii-^c  listening 


At  Our  St.  Louis  Mill 
we  have  two  million  feet  of 
dry  walnut  lumber 

In  this  large  stock  we  have  several 
items  of  special  lengths  and  thick- 
nesses that  are  particularly  adapted 
for  radio  cabinets. 

THE  PICKREL  WALNUT  CO. 

St.  Louis,  Missouri 


Exclusive  Maiuijoctiircrs  of  Walnut  Lumber 


Was  a  Marked  Success 

Caltvll,  Member?  of  the  radio  industry  from 
Philadelphia  who  were  present  needed  no  in- 
Irodiiclinn  lo  Mr.  Catlell.  His  prominent  iden- 
tification willi  the  Chamber  of  Commerce  of 
Ihe  Quaker  City  has  brought  him  before  prac- 
tically every  large  gathering  in  Philadelphia. 
His  fame  as  an  after-dinner  speaker  is  wide  and 
altbongh  his  address  was  interspersed  with  mo- 
ments of  rare  humor  he  left  in  the  minds  of  his 
listeners  a  deep  thought  of  the  importance  that 
radio  has  taken  in  the  lives  of  the  people. 
Throughout  the  Country 

Following  Mr.  Cattcll's  address  the  Victor 
Salon  Orchestra,  well-known  Victor  recording 
organi:^ation  under  the  direction  of  Nathan 
Schildkret,  was  introduced.  This  well-known 
1  onccrl  and  recording  organization  played  scv- 
I  ral  selections,  which  were  heartily  appreciated, 
and  during  ils  performance  various  colored 
spotlights  were  centered  on  the  orchestra  with 
all  other  light;  in  the  ballroom  turned  off,  pro- 
ducing a  novel  elFect, 

Senator  C.  C.  Dill,  the  nc.\t  speaker,  was  in 
Seallle  when  he  received  an  invitation  to  speak 
and  traveled  across  the  continent  to  be 
present.  He  spoke  against  the  control  of  the 
radio  industry  by  the  Government.  Although 
he  favored  the  control  of  broadcasting  stations 
being  in  Ihe  bands  of  the  Government  he  was 
decidedly  opposed  lo  the  actual  control  of  the 
industry  itself  resting  in  Washington.  He  also 
touched  upon  the  controversy  of  the  copyright 
laws  in  relation  to  the  broadcasting  of  copyright 
number^,  and  recommended  that  this  matter  be 
contested  until  it  reached  llie  Supreme  Court 
of  the  T.iiiitcd  States,  if  necessary. 

Tin-  Fvi:rc;idy  Mixed  Quartet,  consisting  of 
r.ii-\-  soprano;  Rose  Bryant,  contralto: 

I  h.irli  -  H.itn-on,  tenor,  and  Wilfred  Glenn, 
ba•^.  -aiic  both  ensemble  and  as  soloists,  after 
lyliich  Rudy  Wiedoeft  and  his  Tamous  saxo- 
phone took  the  stage, 

The  Happiness  Boys,  Billy  Tones  and  Ernest 
Hare,  were  present  and  did  their  bit  to  enter- 
tain.   A  particularly  hearty  welcome  was  given 
{Coni'iMicd  0»  page  48) 
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A  Real  Long  Range 

Crosley  Receiving  Set,  $9.75 


Crosley  manujactures  receiving  sets 
which  are  licetued  under  Armstrong 
U.S.  patenl  No.  1,113,149  and  priced 
from  $9.75  lo  $60. 


CROSLEY 

Pup-S925 


None  of  the  prices  quoted  include 
batteries,  lubes,  headphones,  etc.  Add 
10%  10  all  prices  west  of  the  Rocky 
Mountains. 


Do  not  assume  from  its  very  interesting  price  that  this  very 
unusual  Crosley  set  is  a  toy.  Its  impressive  performance  alone 
entitles  it  to  serious  consideration. 

Heretofore,  the  $10  radio  was  designed  only  for  local  reception. 
Now  the  Crosley  Pup  extends  the  entertainment  radius  to  1,500 
miles  under  ordinary  conditions.  Place  it  beside  some  costly 
multiple-tube  set  and  operate  the  dials.  Both  tune  through  local 
stations  sharply.  Both  get  the  same  programs  with  equal  ease 
and  clarity.  Both  let  you  tap  the  infinite  enjoyment  coming 
through  the  air.  There  is  only  one  difference— the  Pup  operates 
with  head  phones  instead  of  a  loud  speaker. 
The  Pup  is  the  newest  Crosley  set  with  a  price  that  reflects  the 
volume-production  economies  of  one  of  the  world's  largest 
builders  of  radios.   It  is  substantially  constructed  and  permanent 


N.  D.,  heard  the  i\'lacMillan  Polar  Expedition  while  the  rest  of 
America  listened  in  vain. 

Almost  overnight  the  Pup  has  become  the  most  popular  Crosley 
set  ever  offered.  It  is  being  bought  for  youngsters  whose  curious 
fingers  cannot  resist  the  lure  of  dials  and  switches;  for  the 
cook,  the  maid,  the  old  folks  back  home,  and  for  shut-ins. 
Traveling  men  are  selecting  it  because  of  its  easy  portability, 
and  radio  enthusiasts  to  have  an  inexpensive  check  on  their 
larger  sets. 

In  addition  to  the  Pup,  there  are  Crosley  sets  for  every  price  and 
preference.  Operating  1,  2  and  3  tubes,  these  are  encased  in 
handsome  Crosley-built  cabinets  and  range  in  price  up  to  the 
Super-Trirdyn  Special  which  retails  for  $60.  Each  will  deliver 
the  superlative  performance  that  has  made  the  word  "Crosley" 
a  hall-mark  of  radio  perfection  in  millions  of  homes  throughout 
the  world. 


in  every  regard.  Its  design  is  an  improvement  of  the  famous 
Crosley  one-tube  set  with  which  Leonard  Weeks,  of  Minot, 

THE  CROSLEY  RADIO  CORPORATION,  Cincinnati.  Ohio 


Crosley  Super-Trirdyn  Special 

moll'"  t.JUO  amblnul. 


Crosley  3  Tube  52  S.  D. 

Mjh'c-"'J  f"''!'"!  i^ilnn.  iliflnt 


Crosley  2  Tube  51  S.  D. 


Crosley  Suptr-Tnrdyn  Regular 


GRGS  LEY  RADIO 


B  E 


TTER-     COSTS  LESS 
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Brilliant  Gathering  of  Radio  Leaders  at 

Second  Annual  Radio  Industries  Banquet 

(t'onlwiuil  r'i'f  -^f*) 

lliis  [.air,     Maitv  vear^;  prinr  lo  iIk-  :uIv.  ni  ..t      MruirlR-slcT,  H;iili<>  Ainioimcers  of  Airiirira;  U, 

,.n\u.    I'.llly    I..n,'-  .ni.l    !■  rnr   I    M^lt,  m.,,1m,I        \^  .    |J.'M..II,    U.i.li,,   M  ,i.  .i ni .    I 'ill.!  i  - 1.  -  r .  A--11.: 

cr,  III  .   Ii'h  II.  I      in    .■.il-     '..I    Liurlil'  I    ■'•<'f       .In  ■  .M  '  m.  I  ih  . ,  I  I      1  >   \[ .  ,  ,\l .  ml.  !.■  1  ■  A  ■  1,., 


IIm 


I  In 


I  (  ..n,  II,  |.>ank  VV.  I'lliull,  Na 
.]    Kim,,, I., I   l,T.;    U',    I.    Il,n-Ki„'--,  ■ 


.\l,,j.ii 


Mil.  i   ,.i   W  ill  I 


l',,n-,  Jo^i'ph  J'lL.i.k.'ll;  J,.M].|i  I.,  K  It,,. 
.ill,  1,11,-      1  .iiii^uiiiuLls  ;  .1.       M.ii  |i,Mi,i1,l,  I 

..llnwnl        I'irr-Mll,    !  II,  I,  ■]),.  1 1  .|.  nl    Ka.IlM    Mti-  ,    Iil'  ;  i- 


'  M.iii.i 


ihl   Ml     n.'lK    .\-.(:    |,>,|Ji    I'liiiil.,'!   ,,tnl  II    f.lMV.i,  I  rnlr.il  Slab'-.   K:.,[i,,,  J,-,I.I.LTW\s;,ri. 

II     iiMMi   III,    v||,,ii,|    llii,iiii',  Sliaiid  Leading  Companies  Represented 

,,,  1 1,  I    ,,,,,1    |.,  ii  1 1    \1 ,  I  ,,ir.||lin,  ,-,)si>  nl  The  folio  Willy     Mil  |>a  UK'S  wlti^  rtpru  sen  tL'd  al 

I-    lIu.Lii,  ,    I  li,    k,,,li,.    l  ,,i,iL-l    (Fr;,nl,-  'h.-    varimis    lahlrs:      i.  rosk'>     R.nUo  Corp., 


VVnyiil  ami   It, ml,    K,   m  ),   k.  nli  McI.im.I, 

pianist,  and    C.mIi,,.,     I  ||,||M^^    ,miIi    In.  Siraili- 
vaniLs  violin,  ))miIi      11  I.immm,  -UlIim  ,ii-ii-,t' 
slalion    W.I/,    ,\iw    \,iil,    iily,   ni    lli,-  N.uh,. 
(oip.  ...I  Aiiun,,!     AIili.Mi^li  lint  lisi,-d  ,.ii  III, 
pr..^|-,iiii   llilrr  M.i,  l.nil,iUi  w.is  ].r,'SLTil   1  ,'ii 


1,1,- 


,-rp.. 


t  ,,r,.  ,  iN,ilH.„,il  1  ,ii  l„,n  i.  Im:.,  i\a- 
il  \  - i.iih.M  Ml  llroadca.stiTS,  Cohn  IJ, 
Mill  I  "r|i,  Sji.irtan  ElcLlric  Corp.,  Aiiitri- 
1,1    -V    I  ,1    (        l  iiauLMiid  I'Trc.  SpLci[tlliL.s 

.  ,  ]■  ■,  III  ,  ,\tiv,i(,T  K,-iii  MtK.  Co.,  Uar- 

I  >ii,  ^tii,,    \    1  K|,,.|         I  1,1  ,  Ihm;  (.'ori-,,  I'u' 


,lii 


Ml, 


I  I 


At  the  Speakers'  Table 


Al  111,- 

Kadio    Ti.ulr  .\--.,.,  l.iiiMti  ,>i   Mn  hu'^ui;  Sidii.'v 

Nl-ll,     \V(M-,HIMH     H.l.h,,       I   l.,,l,         \.MI    ,       I., III!  M 

K.'drll,  >Jm7IIm-,|sI.'|-ii  li.idi,,  I  i,„l,  \-  -I,  ,  II,  .  k 
irl  I..  r.irk,r,  I'a,  ill,    K.idi..    j  i.,,l,    .\-mi  :  1 1  .1 


1     K.nll  ,1  "IiImIi,  I     I   I.'ll-.T    .'iL  UmWo 

iiln  11  I  ,iil-,>ii    I  ,1-  |,l  ■   .\li^    Lo.,  lalk- 

d.u  Inn,  ,111,1  K',,,i,M  \l,  i,.  hn'  ,  .Ir^well  Radio 
M.ii,.^i.i].|i  I  .  I'l  ,M  \\  n,>  W.irk.s.  Pooh-v 
111,  .   Iv.nli,,    rriii.  I         I'.,il-   ,A||-  W.iv 

Ait  '   .~i-i.,i   Iv.mIim  1  ..n-. 


;.  Ilia,  li  Mic 
i'liunu^raph 


The  New  Improved 

PET   O  FONE 

MADE  IN  U.  S.  A. 

with  One  Piece  Turntable 

TO  RETAIL  AT  $12 

(.'subI  Trade  DiicouDli 


Doei  alt  a  larger  phono- 
eraf<h  tvill  do_.     Ready  jar 


tCriuhs   A'/,    lbs.    Made  in 
black,    re  J,    vrien    or  blue 
—    -   — ■■  /obricoid. 

Pet  O  Fone  is  a  real  portable  talklnt;  niacliiiic.  Camera  size.  Camera 
shape,  New  one-piccc  turntable.  Good  motor  and  loud,  clear  tone.  Pet 
O  Fone  is  an  all -year- round  seller, 

Distribulors  and  Dealers:  -,i-rite: 

PET  O  FONE  MFG.  CO.,  557  BROADWAY,  NEW  YORK 


11.1  l^ulin  Corp..  Music 

.\l.i  I,  r    ^  ,,ii>  .    X..,  1 1,    \  i.-.in    Uadio  Corj).. 

N..rll.    W  ,t..l    K...I  ,    W.ii..-    Katlio  Corp.. 

I'.l, lineal  ;>n|.|.ly  ,\.  i  iiiiip  1  Ci...  Manhattan 

lilrclrical  .Supply  Co.,  SH' wart-Warncr  Speed- 
nrni-tcr  Cor])..  David  Grinus,  Inc.,  R.  iv  Thomp- 
son Ml")i.  Cii.,  I'trrymiui  Kkctric  Co.,  Times 
,\|.|.|iaii,  !■  <  II,  j'henix  Radi"  Corp.,  H,  G.  Saal 
'  II.  .\ini  ii.,iii  Urulio  lixpoj.ilioT)  Co..  rosier  it 
1  ..  .  \  I  ,,|,Mi.,iMiies,  Wm,  J.  .\hirdoi:k  Co.,  Bca- 
I  Mil  li'.nii,,  Wiy  i"o.,  Shamrock  Mfg.  Co.,  Mac- 
l,.ii.  iT  l>',i,li,.  I  orp,,  Gould  Storage  Battery  Co. 
I  ll  I  lulil-.,  liiniili  Corp.,  Big  Three  Radio  Corp., 
\ll  Xinirican  Radio  Corp,,  Everybody's  Talking 
.M.i.  liKii'  Co,,  Carter  Radio  Co.,  A-C  Eleclrical 
.Mir  Co.,  Boston  Radio  Show,  Sonora  Phono- 
Liaph  Co.,  The  Bristol  Co.,  The  Opcradio  Corp., 
.N'aiioiial  Co.,  Inc.,  Western  Coil  &  Electric  Co., 
Ill.iir  Radio  Laboratories,  McPhilber  Radio 
I  Dislantonc  Radio  Co.,  Silas  E.  Pearsall 

I  I.,  (.ii.ryc  Batten  Co.,  Utah  Radio  Products 
<  M  ,  I  li.  Dayton  Fan  &  Motor  Co.,  Conncrsvillc 
linriiLiire  Co.,  Pathc  Phonograph  &  Radio 
Corp.,  French  Battery  &  Carbon  Co.,  Ludwig- 
1-loninn.l  &  Co,,  Davcn  Radio  Corp.,  Timmons 
Radio  Products  Corp.,  Nathaniel  Baldwin,  Inc., 
-Stanley  ii:  Patterson  Co.,  Splitdorf  Electrical 
("o,,  Willard  Storage  Battery  Co.,  Weston  Elec- 
lrical In^Iruiiieiit  Corp.,  Philadelphia  Storage 
Ualtcry  Co.,  Adler  Mfg.  Co.,  Louis  Buehn  Co., 
VV.  Ayer  &i  Son,  Electrical  Products  Mfg. 
Co,,  New  Jersey  Radio,  Inc..  Greater  City  Pho- 
nograph Co.  and  Marko  Storage  Battery  Co. 
Sponsors  of  the  Affair 
The  affair  was  sponsored  by  nineteen  organ- 
izations as  follows:  National  Association  of 
I'.roadcaslcrs,  The  Radio  Manufacturers  Asso- 
liatiori.  National  Radio  Trades  Association,  In- 
dependent Radio  Manufacturers,  Inc.,  Talking 
Machine  and  Radio  Men.  Inc.,  Electrical  Sup- 
ply Jobbers  Association,  Pacific  Radio  Trade 
Association,  American  Radio  Relay  League, 
Electric  Club  of  Chicago,  Radio  Magazine  Pub- 
lishers Association,  American  Radio  Associa- 
tion, Radio  Announcers  of  America,  Radio  Tube 
Manufacturers  Association,  Bakelite  Moulders 
Association,  Wisconsin  Radio  Trade  Associa- 
tion, Central  Slates  Radio  Jobbers  Association, 
St.  Louis  Radio  Trade  Association,  Radio  Trade 
A'^'^ociation  of  Michigan  and  Northwest  Radio 
'I  r;ii|i-  N^socialion. 

I  T'llit  for  the  perfect  arrangement  of  the  en- 
liri  .ili.ur,  ihc  entertainment  enjoyed  by  all  pres- 
ent and  ihc  tremendous  success  of  tile  gather- 
ing was  due  to  llie  following  banquel  commit- 
tees under  the  supervision  of  Paul  B.  Klugh, 
general  chairman.  Finance:  Powel  Crosley,  Jr., 
cliairnian;  Alfred  H.  Grebe,  treasurer;  Richard 
Gimhul.  Colin  B.  Kennedy,  H.  H.  Eby,  E.  B. 
Mallory,  R.  "l".  Picrson,  Herbert  E.  MetcalE  and 
Prank  Reichmann.  Publicity.  Commander  E. 
1'.  McDonald,  chairman;  Fred  E.  Baer,  acting 
chairman;  William  S.  Hedges,  I.  M.  Norr.  Ed- 
gar K.  James,  Capt.  Stephen  L.  Coles,  E.  L. 
Bragdon,  Paul  McGinnis.  Jack  Binns  and  E.  H. 
Palmer.  Entertainment:  Major  J,  Andrew 
White,  chairman;  Wm.  H.  Ingersoll,  Henry 
Walerson,  Henry  S.  Conn,  Arthur  H.  Lynch, 
Paul  Stacy,  H.  J.  Manchester  and  Don.  C.  Wal- 
lace. Broadcasting:  W.  E.  Harkness,  chair- 
man; Dr.  Alfred  N.  Goldsmith,  Dr.  Frank  W. 
Elliott.  Earlc  C.  Anthony,  William  H.  Heinz, 
Edward  H,  Jewctt,  S.  L.  Rothafel,  Sidney  Neu 
"  de  A.  Donistliorpc.  Speakers: 
rliairman;  John  Shcp- 
ard.  HI,  A.  Afwaler  Kent.  Walter  L.  Eckhardt, 
George  C.  Fnrncss,  Henry  ^f,  Shaw,  Dr.  Lee 
Kurtz.    Arrangements:  Ar- 


and  Capt,  PI. 
Maj.  Herbert  H.  Fro^^l. 


DeForest  and  Irv.-i 

thnr  Freed,  chairman;  R.  W.  DoMolt,  acting 
ehairinan;  Hiram  Percy  Maxim,  E.  C,  Rayner, 
Alfred  Bloom,  W,  R,  Haight,  Robert  IC 
Mickey  and  E,  T.  Flewelling.  Seating:  David 
Sarnoff.  chairman;  Leo  Potter.  Alex.  Eisemann, 
Gordon  C.  Sl,:,pcr,  Frank  H.  Shaw,  Geo. 
A,  ^.ll^^l,■.  1  l.ir.ncc  Wheeler.  H.  E.  Hag- 
gerty  ,ni,l  Herbert  H.  Glover.  Tickets:  L. 
A.  Nixon,  chairman ;  U.  J.  Herrmann,  Harold 
Rohter,  E.  N.  Rauland.  H.  F.  Willinbrink,  Rob- 
ert Mowry,  George  L.  Patterson  and  H.  G. 
Gilfillan. 
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Reaching  3  out  of  5  Homes  in  the 
United  States  With  Gulbransen 
National  Advertising! 

A  greater  volume  of  Gulbransen  National  Advertising 
will  be  done  in  September,  October,  November  and  Decem- 
ber, 1925,  than  at  any  time  in  the  history  of  the  Gulbran- 
sen Company. 

New  mediums,  and  in  some  cases  larger  space  in  old 
mediums,  will  be  used;  millions  more  homes  will  be 
reached. 

13,810,899  magazines  will  carry  Gulbransen  National 
Advertising  every  month.  The  newspaper  field  in  15  large 
cities  will  be  invaded,  increasing  the  Gulbransen  demand 
not  only  in  those  cities,  but  in  large  surrounding  commu- 
nities and  in  entire  states.  New  agricultural  mediums 
have  been  added  to  the  list. 

The  piano  trade  has  never  experienced  as  extensive  and 
well -developed  an  advertising  campaign  as  will  be  wit- 
nessed this  fall  when  Gulbransen  copy  appears  in  the 
leading  magazines  and  newspapers  of  the  country. 

Gulbransen  cooperative  local  advertising  continues, 
new  selling  plans  are  ready,  the  list  of  dealers'  helps  has 
been  augmented.  In  every  department  of  Gulbransen  ac- 
tivity there  has  been  extension  and  improvement — in  Na- 
tional advertising  coverage,  in  local  advertising  and  sell- 
ing plans  and  in  store  helps. 

A  12-page  brochure  has  been 
prepared  fully  setting  forth  the 
details  of  the  Gulbransen  adver- 
tising program  for  this  fall.  It 
should  be  in  the  hands  of  every 
progressive  music  merchant. 
Send  for  your  copy  today. 


GULBRANSEN  COMPANY,  Cliicaso. 

Please  send  lis  new  12-page  brociiure  showing  ad- 
vertising calendar  for  balance  of  1925. 
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WALTER  S,  GRAY  COMPANY 
926  Midway  Place,  Los  Angeles,  Calil. 

WALTER  S.  GRAY  COMPANY 
1054  Mission  St.,  San  Francisco,  Calif. 
L.  D.  HEATER 
357  Ankeny  St.,  Portland,  Ore. 
TEXAS  RADIO  SALES  COMPANY 
411  North  Harwood  St.,  Dallas,  Texas 
JUNIUS  HART  PIANO  HOUSE,  LTD. 
123  Carondelet  St.,  New  Orleans,  La. 

CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
1121  Nicollet  Ave.,  Minneapolis,  Minn, 
JAMES  K.  POLK,  INC. 
181  Whitehall  St,,  Atlanta,  Ga. 
THE  ARTOPHONE  CORPORATION 

1103  Olivc'St.,  St.  Louis,  Mo. 
THE  ARTOPHONE  CORPORATION 
804  Grand  Ave,  Kansas  City,  Mo. 

CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
227  W.  WashinKton  St.,  Chicago,  111. 
CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
2957  Gratiot  Ave.  Detroit,  Mich. 
BUEL    DISTRIBUTING  COMPANY 
1965  E.  66th  St.,  Cleveland,  Ohio 

STERLING  ROLL  AND  RECORD 
COMPANY 
137  W.  4th  St.,  Cincinnati,  Ohio 
PHONOLA  CO..  LTD.,  OF  CANADA 
Elmira,  Ont,,  Canada 
IROQUOIS  SALES  CORPORATION 
210  Franklin  St.,  Buffalo,  N.  Y. 
EVERYBODY'S  TALKING  MACHINE 
COMPANY 
810  Arch  St.,  PliUadelphia,  Pa. 
GENERAL    PHONOGRAPH  CORPO- 
RATION OF  NEW  ENGLAND 
126  Summer  St.,  Boston,  Mass. 

GENERAL  PHONOGRAPH  CORP.. 
(New  York  Distributtng  Division) 
IS  W.  18th  St.,  New  York  City 
JAMES  COWAN  COMPANY 
18  West  Broad  St..  Richmond.  Va. 


Annual  Sale  Conference  of 
the  Stromberg-Carlson  Co. 

Salesmen  and  Bi  anch  Office  Managers  Gather 
at  Ihe  Company's  Plant  in  Rochester.  N.  Y., 
and  Attend  Important  Business  Sessions 

I  111  ariiiij.il  -,alcs  conference  of  the  Slroinhcrji- 
I  i:l..'|ihonc  Mfg.  Co.  was  held  in  Stp- 
liinlut  a  I  I  lie  niain  otliccs  of  I  he  company  in 
K.hIii  sUi,  N  \.  Salcsmaji  and  branch  oHice 
iii;iii,ii.;i.  1  ~  ii.iiii  all  over  llie  coutilry  and  Canadii 
were  |>rcM'iil  lo  receive  inslrlR-^Lon^  for  llie 
coming  yijr. 

riiu  .-scisiun  Opened  in  llie  moniiiig  with  ;in 
addii.->,s  of  welcome  by  W.  Koy  McCannc,  prcii- 
deni  of  the  company,  who  was  followed  by 
Cieorgc  A.  Scovillc,  sales  manager  and  vice- 
prL.Mdenl,  who  Spoke  on  "Sales;  Pasl,  Present 
.Liid  iMiiiire."  The  aflcriioon  sessioii  was  de- 
viiii  il  lu  ^\vHl•hlJlIard  sales  proniolion  and  a 
slioii  cMimig  session  considered  ihc  problems 
u(  plaiil  pruduclioii,  'i'liu  second  day  was  de* 
volcd  entirely  lo  ihe  proniolion  of  radio  sales. 
Sales  policy,  advertising,  dealer  Iranchisint;, 
.lid  new  models  Occupied  Uie  bulk 


"  llie 


'i.iiiqiii'l  eiilerlainment  for  ihe  visitors 

■IV.  II  .11  ilir  Kn.  heskr  CInb  in  llic  evenint;, 
.lyn.'U  Ml  \\liuli  was  the  att;tiunienl  of 
;lll,IHM),(l(ll)  H"al  stl  for  next  year.  The 
^  took  llie  p.trts  of  prisoners  planning  a 
leak,"  The  speakers  urj^ed  ihe  prisoners 
1  1  1  every  elforl  to  break  through  llic  bars 
'l"isiiiiiri  ,iikI  lompeiilion  and  Ihiis  make 

ih  I  111  ,111  ml  of  Ihc  goal. 

1  11111-    1  -"ion  of  the  third  day  was 

1  11  111  liiaii.  Ill  .^,  eredils  and  employes'  wel- 
I  alks  by  braneh  managers  and  by  E.  C. 
rill,  credit  maiiayer  of  ihe  Stroinberg-Carl- 
o.,  fealnred  the  session.  The  conference 
I  alter  the  afternoon  session,  which  dealt 
consi  ruction  material 


E.  Paul  Hamilton  Is  Now 
With  L.  Bamberger  &  Go. 

v..  I'aul  Hainillun,  who  has  been  for  many 
yi-.Hs  a  prominent  figure  in  the  music  trades, 
\\.\-  receully  appointed  manager  and  buyer  of 
ihi'  I, liking  machine,  piano,  radio  and  musical  in- 
sirumcTii  depariments  of  Bamberger's  depart- 
iiiMil  siore,  Newark,  N.  J.  This  is  one  of  the 
Il  adiiig  II I  IIS  ic  departnients  in  ihe  city. 

Mr,  Hamillon  was  for  some  years  buyer  of 
the  talking  machine  and  piano  departments  of 
l  ied,  I.oescr  &  Co.,  Brooklyn.  N.  Y.,  leaving 
Mu  re  lo  engage  in  ihc  music  business  for  him- 
■ili  ill  llallimort,  Md.  More  recently  he  was 
M-.ieUiry  and  treasurer  of  Neal,  Clark  &  Neal, 
limbic  dealers  of  Buffalo  and  Rochester,  N.  V. 
Mr,  Hamillon  has  been  president  of  the  Na- 
ional  Association  of  Piano  Merchants  and  was 
I  din  I  lor  of  the  Music  Industries  Chamber  of 
oi          lec  lor  a  mnnber  of  terms. 


Popular  Song  Dedicated 

to  Walter  L.  Eckhardt 

run  ,\i.Ki  i  iiiA.  Pa.,  October  7.— The  fame  of 

Mu.sic  Masler  products  is  now  being  sung  as 
well  as  spoken.  .\  reient  musical  eomposition 
has  been  inihli.-lied  and  is  entitled  "Music 
M.ivler,  nlil  I'.il  ,.'  Mine,-'  and  i>  dedicated  lo 
Waliii  I„  I'.ekliardi,  president  ol  the  Music 
M.i-lei  Corp.  'I  he  words  and  niusie  of  this 
ine.e  were  written  by  Fred  W-  Hager,  well 
kmnvii  in  talking  machine  and  nmsic  publishing 
1  irele^.  The  Music  Master  Corp.  is  distributing 
liiiaiitiiies  of  this  piece. 


MICA 
DIAPHRAGMS 

Abioiutely  Guaranteed  Perfecl 
We  get  the  best  India  Mica  directly. 
We  supply  the  largest  Phonograph  Manu- 
laeturen., 

Ask  for  our  quotationt  and  aamples  before 
placing  your  order. 

American  Mica  Works 


Two  New  Electrola  Models 
Are  Now  Being  Marketed 

Several  Meritorious  Features  in  Latest  Radio 
Sets  Announced  by  the  American  Specialty 
Co.,  of  Bridgeport.  Conn. 

llmiK.Ki'ORT,  t~i)NN',  Octiiher  The  American 
Specialty  Co..  of  this  city,  manufacturer  of  Kel- 
ford  radio  parts  and  Electrola  receiving  sets, 
announces  two  now  models  in  its  line  of  re- 
ceivers Ihis  season; 

Model  24  will  be  the  popular-priced  number. 
One  of  the  features  of  this  model  is  the  vari- 


Electrola  Model  24 
able  antennae  tuning  switch,  for  reception  willi 
cither  long  or  short  antennae.  Another  advan- 
tage of  the  Electrola  antennae  inning  swiich 
is  that  a  long  antennae  may  be  used  wilfiout 
causing  interference  between  stations  or  broad 
tuning  of  the  set. 

Model  IS  is  a  compact,  long-distance  re- 
ceiver, at  a  low  price,  for  those  who  prefer  ex- 


Electrola  Model  18 
lernal   batteries   and  external   loud  speaker — 
beautiful  in  appearance,  harmonizing  with  the 
decorations  of  any  home. 

In  the  Electrola  is  found  a  tuned  radio  fre- 
quency circuit  that  does  not  employ  nor  re- 
(luirc  any  variable  neutralizing  condensers, 
potentiometers  or  other  devices  to  prevent 
oscillation.  Each  receiver  is  balanced  before 
leaving  the  factory  so  that  it  will  be  stable 
under  all  conditions.  It  is  said  that  this  ac- 
complishment insures  a  real  non-oscillating, 
non-radiating  receiver. 


Okeh  Artists  Increase  Sales 

"Butterbeans  and  Susie,"  exclusive  Okeh  race 
record  artists,  recently  appeared  at  the  Orplieuni 
Theatre,  Newark,  N,  J.,  and  in  addition  to  scor- 
ing a  big  hit  with  the  capacity  audiences  that 
attended  the  theatre,  helped  C.  and  R.  Korn. 
Okeh  dealers,  sell  hundreds  of  these  popular 
artists'  recordings. 


Hart's,  Inc  ,  Pillsburgli,  Pa,,  was  recently  in- 
irporattd  to  deal  in  musical  instruments  and 
furniture  with  a  capital  stock  of  $25,000.  The 
incorporators  are  Daniel  B,  Hart,  L.  S.  Hart 
and  R.  O.  P.  Silverman. 


Erevan  Corp.  Chartered 

The  Frevan  Corp.,  New  York,  was  recently 
incorporated  at  Albany,  to  make  radio  equip- 
inenl  with  a  capital  stock  of  500  shares  of  com- 
mon stock  of  no  par  value,  The  incorporators 
are  C.  Taylor,  J.  M.  Clark  and  G.  Tilson. 


A  petition  in  bankruptcy  was  recently  filed 
against  the  Pravder  Music  House,  Inc.,  Brook- 
lyn, N.  Y. 


The  TalMng  Macliiiit  World,  New  York,  Orlobtr  15.  1925 


OTTO  HEINEMAN.  President 

25  West  Forty-fifth  Street 
New  York  City 
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Broadcasters  Ass'n  Meets 

in  Annual  Convention 

Important  Resolutions  Regarding  Copyright 
Situation  and  Proposed  Censorship  Passed — 
Officers  for  the  Coming  Year  Elected 

The  following  new  officers  were  elected  al 
tlic  annua!  convention  of  the  National  Associa- 
tion of  Broadcasters,  lield  at  the  Hotel  Commo- 
dore, New  York,  on  September  16  and  17: 
Frank  W.  Elliott,  president;  William  H.  Heinz 
and  Powcl  Crosley,  Jr.,  vice-presidents;  A.  F. 
Kales,  secretary;  John  Shepard  III,  treasurer, 
and  Paul  B.  Klugli,  executive  chairman.  A  large 
number  of  applicants  were  elected  to  mem- 
bersliip. 

One  of  the  most  iniport;int  matters  taken  up 
at  the  meetings  was  the  copyright  situation 
which  has  been  a  source  of  much  trouble  be- 
tween the  broadcasting  stations  and  publishers 
of  music.  A  number  of  plans  were  discussed 
and  the  following  resolution  was  finally  unan- 
imously adopted: 

"Whurfas.  ihvrc  are  here  atiscmblcd  at  the  Annual  Con- 
vciilion  of  Th«  National  Assoclalion  of  BtoaJcaslcrs  a  con- 
siderable number  ot  rcprcscntalive  broadcastinB  stalioiis, 

It  is  resolved,  lhal  llie  followin;!  i<\:\n  he  iiri-senled  to 
all  bro.nJcasting  slalitms  for  lliiir  ;i]Hprov.il  or  disapproval, 
aiul  in  lilt  (VKin  of  llivir  aoi)rov:il. 

Tlieii  be  il  further  resolved,  llial  tltc  followiiiK  plan  go 


:nt  copyrighl  law  nt 


f  embodied  i 


Another  matter  ot  importance  was  the  ques- 
tion of  censorship.  There  have  been  rumors  of 
bills  to  be  introduced  in  Congress  which  will 
require  a  broadcasting  stalion  to  label,  through 
announcement,  whether  a  program  is  an  ad- 
vertisement or  not.  Discussion  on  this  subject 
covered  much  data  on  the  present  state  of 
broadcasting  for  profit.  The  final  result  was 
the  adoption  of  the  following  resolution: 


r  by  otli 


rs  (ban  liie  ow 
leleit  'advcrtisi 


■aordin 


Martin  Klaus,  formerly  connected  with  ihc 
Ideal  Music  Co,,  was  recently  added  to  the  sales 
staff  of  the  Herbert-John  Corp.,  New  York, 
radio  distributor.  He  is  an  experienced  mer- 
chandiser and  understands  retail  sales  problems. 


A.  M.  E.  S.  Executive 

Committee  Holds  Meeting 

Full  Attendance  of  Officers  and  Committee 
Chairmen  Gathers  at  Hotel  Commodore  Dur- 
ing the  Week  of  the  Radio  Shows 

A  meeting  of  the  executive  committee  of  the 
Association  of  Manufacturers  of  Electrical  Sup- 
plies, radio  division,  was  held  al  the  Hotel  Com- 
modore on  Wednesday,  September  16.  with  a 
full  attendance  of  the  officers  and  chairmen  ot 
the  committees  of  the  Association  who  make 
up  the  executive  body.  Due  to  the  tact  that  the 
Fourth  National  Radio  Exposition  and  the 
Radio  World's  Fair  were  in  progres.s  during 
this  week,  George  Scoville,  vice-president  of 
the  Slromberg-Carlson  Tel.  Mfg.  Co.,  and 
chairman  of  llie  executive,  called  the  meeting 
which  discoursed  informally  on  manners  and 
methods  to  bring  the  radio  industry  and  trade 
to  a  greater  point  of  stability.    The  question  of 


having  several  radio  shows  i 
the  year  was  also  discussed  :ii 
will  take  steps  lo  s.hU  in  In 
expositions  so  oni^  ov  ,a 

exiiibitions  will  In:  -liown. 


hold  ; 


full  : 


later  in  the  yen; 


S.  B.  Radio  Co.  Organized 
to  Make  "Songbird"  Five 

A  new  company  was  recenlly  organized  for 
the  manufacture  of  radio  receiving  sets,  to  be 
known  as  the  S.  B.  Radio  Co.  Il  lias  opened 
up  offices  at  137  Duane  street,  Ni.-w  York  City, 
and  will  manufacture  the  "Songbird  Fivf"  radio 
set.  This  product,  in  a  very  allraclive  cabinet 
with  quality  equipment,  will  be  merchandised  at 
a  popular  price. 


Be  ;i  resolved,  llial  inasmncli  as  il  is  iieceiisary  tliat  tlit 
nnma  of  user  of  Ihc  stalion  be  connected  by  suitable  au- 
nonnceraent  willi  the  program  in  order  to  derive  good 
will,  and  fiirtherniorc,  inasmuch  as  any  such  announcc- 
ment-or  program  i£  improperly  presented  will  create  ill 
will,  ihcre  seems  no  necessity  for  any  specific  regulation 
in  regard  to  form  of  announcement  in  connection  with 
sucli  paid,  or  any  other  program." 

Discussion  of  censorship  developed  the  follow- 
ing resolution,  which  was  unanimously  adopted: 

"Whereas,  it  is  universally  agreed  that  the  success  of 
radio  broadcasting  is  founded  upon  Ihc  mainlenante  of 
public  good  will  and  that  no  hrondcaEling  station  can 
operate  successfully  without  an  appreciaiive  audience,  and 

Whereas,  the  public  is  quick  lo  express  its  approval  or 
disapproval  of  broadcast  programs. 

Be  il  resolved,  thai  it  is  Ibe  sens.:  of  ibis  meeting  that 
any  agency  of  progr.im  censorship  other  than  public  opin. 
ion  is  not  necessary  and  would  be  dctrinienlal  to  the  ad- 
vancemenl  of  the  art," 


September  Gennett  Sales 
Show  Encouraging  Increase 

The  New  York  office  of  the  Starr  Piano  Ccr. 
reports  a  substantial  increase  in  the  sale  of  Gen- 
nett records  for  September  over  the  month  of 
August.  This  applies  both  to' the  regular  cata- 
log and  to  the  new  fifty-cent  series.  The  lead- 
ing sellers  are  the  vocal  recordings  of  Vernon 
Dalhart,  the  Tremaine  brothers,  and  Arthur 
Fields,  with  Bailey's  Lucky  Seven  being  the 
favorite  dance  orchestra.  October  thus  far 
gives  all  indications  of  resulting  in  a  forty  to 
fifty  per  cent  increase  over  September  as  orders 
are  coming  in  in  fine  shape,  with  the  recent  re- 
lease of  Frank  Quinn's  "Love,  Will  You  Marry 
Me,"  coupled  willi  "The  New  Stack,"  in  the 
Irish  catalog  promising  to  be  ; 
seller. 


beautiful  etched  metal  panel.  The  "Eli 
trola"  has  a  vsriablc  antennae  luui 
switch,  assurinR    efficient  reception, 


COMPARE  the  Electrola  for  clarity  and 
tone.  Try  it  for  volume.  Test  it  for 
distance  and  selectivity.  W e  challenge  you 
to  find  any  receiver,  regardless  of  price,  that 
will  give  your  customers  any  better  service, 
more  pleasure  and  satisfaction,  and  that  is  a 
bigger  value  than  the  Electrola. 


Model  18— $80 
Five  tubes,  Tuned  Radio  Fre- 
quency.    Rich  mahogany  cabi- 


net, 7  in.  X  24  in. 
tance  getter,  and 
piece  of  furniture. 


Great  dis- 
beautifu! 


We  urge  such  a 
c  o  m  p  a  r  ison  be- 
cause the  Electrola 
is  NOT  an  assem- 
bled set.  Every 
part  entering  into 
i  t  s  construction, 
except  the  cabinet, 
is  made  in  our  own 
factory. 


We  know  what 
Electrola  will  do 
and  has  done  for 
others,  and  are  ^ 
equally  confident  it 
will  give  your  cus- 
tomers the  same 
all-around  radio 
satisfaction. 


Valuable  ELECTRO  LA  Territory  Still  Open 

Write  today  for  particulars  regarding  our  exclusive  dealer  franchise  and  for  name  of 
your  nearest  distributor  who  will  be  glad  to  give  you  an  "Electrola"  demonstration. 

THE  AMERICAN  SPECIALTY  COMPANY  of  BRIDGEPORT,  CONN. 

America's  Pioneer  Martufarlurers  of  Radio  Parts 
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Atwater  Kent 

RADIO 


OCTOBER  BUSINESS  is  opening  with  a 
rush  that  we  did  not  anticipate  even  in 
August,  when  we  made  our  predictions  of  a  big 
fall  market.  This  activity  is  reflected  in  every 
phase  of  Radio. 

It  is  a  situation  for  earnest  consideration  by 
radio  distributors  and  dealers  who  are  seriously 
in  the  business. 

The  time  has  nearly  passed  in  Radio,  as  it  passed 
years  ago  in  the  automobile  business,  when  a 
dealer  carried  an  assortment  of  several  competing 
makes,  so  that  he  "wouldn't  miss  a  sale."  Shrewd 
merchants  have  found  out  that  the  radio  buyer 
nowadays  doesn't  take  wliat  is  urged  upon  him, 
but  buys  what  he  knows. 

This  fall,  as  never  before,  Atwater  Kent  is 
known  favorably  to  the  country.  For  during  the 
past  summer  there  was  no  let-up  in  Atwater  Kent 
sales  effort.  Many  powerful  national  magazines 
carried  the  Atwater  Kent  message.  Billboards  in 
unprecedented  number  flashed  their  message  to 
the  passing  motorist  and  pedestrian. 

Hundreds  of  thousands  of  prospective  buyers 
have  been  convinced  by  this  steady  activity 


through  the  hot  months,  that  Radio  has  at  last 
produced  a  year-'round  set— and  that  it  is  the 
Atwater  Kent. 

Atwater  Kent  enjoys  national  recognition. 
Atwater  Kent  and  a  few  others  must  supply  the 
bulk  of  the  demand.  Our  twelve-acre  factory 
enables  us  to  meet  a  record-breaking  increase  in 
business,  but  even  the  ocean  has  a  bottom! 

What  Radio  are  you  going  to  offer  to  ^w/r  cus- 
tomers this  fall  f 

Is  it  known  to  everybody? 

Is  it  backed  by  a  strong  manufacturer? 

Is  it  built  right? 

Is  its  price  right? 

Are  you  ordering  it  before  the  rush  comes? 

Will  it  sell;  and  if'/// //  stay  so/d? 

Something  to  think  about  and  s'omething  we 
will  gladly  talk  over  with  the  right  kind  of  mer- 
chants in  territories  where  we  may  still  need  ad- 
ditional representation. 

ATWATF.k    KENT    MANUFACTURING  fOMPANY 

A.  /Invaler  Kent,  I'rtii.kiil 
472S   WISSAHICKON  AVENUE  ■  PHILAIIEI  I'HIA,  PENNSYLVANIA 


Model  H,  wiih  9'  flexible  Model  10.  IncludinB  banerv  cable,  but 
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POSSIBILITIES 


SJALKIN^HACHINI 


A  Great  Movement 

'Jliosf  wliL.  .irt-  always  iiiicl  riglilly  looking 
for  soini;  iii'w  way  of  biiildint'  up  and  increas- 
ing public  irilLTf?!  in  lln-  nuisii;  wliicli  is  Hit 
(ouridation  of  tiic  talking  inacliine  business  will 
bf  inlcrcstfil  in  Ifiirning  oi  a  ri'iuiil  piiovi'im  til 
^l.-irli'il  ill  Gri-'al  llrilain,  not  indfi'd  by  iIk' 
traiJi  bill  by  ibi.  public,  liaviny  ("r  i\s  objul 
to  [iroiiiolc  .mil  iriLrinsc  ihii  possibihl of  en- 
joy tir' ill ,  nl  tiiiii'.ilicin  anil  of  nin-icil  knowl- 
edge wliicli    ilu    pos-.s^ion   of   a   talking  iiia- 


cliinc  and  ibr  ,i 

illllV 

I.I  buy  records  iiei 

cssarily 

involve. 

It  niigbt  be  ; 

s  we 

to  say  al  the  out 

et  llial 

1    am    not   proposing   direct  imitation 

tu  llie 

readers  of  this 

page 

It  may  fairly  be 

argued 

dial  in  Great  \i 

tlic  population  is  s 

o  den.se 

and   sociclv  il.- 

.'If  s 

3  stratified   tlial  a 

relative  nuinb. 

<.f 

men    and  women 

ean  \c 

found   to  laki 

i-lv    -ncli  a  ibiiiK 

as  tlic 

lalking  iiiailnm 

M.is  in  tlie  Unite, 

Slates 

the  pnpulalitMi 

-  (bi- 

lit^bter- 

minded  ;uid  lo.- 

i-i  ...1 

n  ui.oii 

a  liobby.  Tbe  pouii,  h..-*.-..!,  i.  nut  well  taken, 
Americans  are  iini.biii1>li  illy  \cry  far  apart 
mentally  from  Briloiis,  biil  Ibe  whole  history 
of  the  lalUini:  nia.lnne  bn^incs.s  in  America 
is  the  history  of  j^real  lummercial  success  bnill 
upon  public  love  lor  music  and  pnbbi  ncot^ni 
(ion  thai  the  talking  machine  is  the  domc^lir 
music  maker  par  excellence.  The  fullowom  re- 
lation should  lliereforc  he  interesling  at  the 
very  least. 

A  New  Move 

There  lias  come  into  my  hands  recently  a  copy 
of  a  lillle  magazine  issued  montlity  in  London 
and  called  The  Gramophone,  this,  by  the  way, 
being  the  common  name  applied  across  the 
Atlantic  to  llie  talking  machine  or  phonograph. 
This  niaga/inc  carries  the  advertising  of  manu- 
facturers of  niacliiiies,  records,  and  all  .sort.s 
of  accessories,  many  of  which  are  quite  un- 
known in  this  country,  even  by  name.  But  it 
is  not  a  trade  paper  in  any  sense  of  the  term, 
for   il-  inliit    reading  matter  is  addressed  to 

owners  Ml   bines  and  records  and  is  written 

(or  ihe  pui|>..>-e  of  incrca'^ini;  public  interest 
in  *^r.iiiio,d,ni,r"  mil- 1.  .  n(  l>lllbbn^■  up  a  dem^nul 
for  belter  reiiir<is,  in  brini;un'  ,iboul  the  pub- 
licalii>n  <'\  iiinvi,  wbiili  ,.llHr«i>;e  would  per- 
unrccorded,  ot  iironiolinv  ihe  niu- 


hap^  T 


-.le.ii  and  iiiccli.uiicul  development  of  the  ma- 
iltincs  and  generally  of  creating  an  organ  for 
ibe  use  and  benefit  of  the  trade  and  the  public 
abbe,  where  maker  and  consumer  may  meet  on 
l  ummon  ground  and  where  the  higher  musical 
interests  of  Ibe  machine  and  of  the  record  can 
be  adequately  discussed. 

Such  a  magazine  is  much  more  like  such  a 
periodical  as  The  Elude  than  it  is  like  the  Talk- 
ing Machine  World.  On  the  otlicr  band,  even 
Ihe  Etude  is  really  a  professional  paper  since 
its  readers  are  mainly  music  teaclicrs,  and  for 
ihem  it  is  written.  The  Gramophone,  on  the 
other  hand,  is  most  of  all  like,  for  instance,  the 
many  radio  magazines  which  have  sprung  up 
of  late  in  this  country,  appealing  to  amateur 
listcners-in,  to  boys  who  build  sets  and  to 
amateur  operators.  This  pure  joy  in  a  hobby 
without  thought  of  making  money  from  its 
exercise  is  comparable  only  to  the  amateur 
spirit  in  sport,  and  wc  eould  do  with  more  of 
it. 

Run  by  "Fans" 

Ni>w  llie  persons  who  conduct  this  periodical 
,iie  Ibiiiiselve-  idinriograpli  "fans."  They 
Plaited  il  because  lliey  thought  they  could  ap- 
peal lu  other  fans  and  build  up  a  strong  public 
opinion  which  would  stand  behind  the  manu- 
laeUirers  and  induce  llicm  to  care  for  the  wants 
of  earnest  music-lovers  by  bringing  out  new 
iimsie  and  by  improvine  ihc  mechanism  of  the 
phonograph  to  llic  utmost.  There  can  be  no 
doubt  that  the  great  progress  which  has  been 
made  in  radio  engineering  is  in  part  at  least 
due  to  the  existence  of  a  very  strong  public 
niier.  St  which  W3S  deliberately  excited  by  pub- 
lie  ii  \  [iropaganda  and  which  since  then  has 
ImiI  ,1  determining  influence  upon  the  course  of 
that  industry.  Circumstances  were  doubtless 
not  the  same  in  the  case  of  the  talkiuL;  ma- 
chine industry,  although,  as  a  matter  of  fact, 
interest  here,  loo,  is  very  much  alive.  'I  be  trou- 
ble is  thai  no  one  lias  ever  made  a  serious 
attempt  to  organi^^e  it. 

National  Gramophonic  Society 

Now,  this  group  of  amateurs  has  gone  fur- 
ther still  by  organizing  what  is  called  the  Na- 
lional  Gramoplionic  Socicly,  an  assemblage  of 
owners  of  talking  machines  and  records,  de- 
voted lo  the  idea  of  publishing  in  record  form 
musical  perfonnancc  which  the  regular  manu- 
facturers will  nol  put  on  the  market,  and  of 
distributing  these  among  llic  members  at  re- 
duced prices.  In  fact,  il  ai»i>ears  tliat  the 
members'  subscriptions  constitute  a  sort  of 
fund  or  trust  for  puhlisliiiii;  new  and  olherwise 
unavailable  records.  The  list  of  titles  so  far 
published    is    Mifficiently   encouraging   to  show 


that  there  is  a  great  field  of  operations  open  to 
ihese  far-seeing  nmsic-lovcrs  if  ihcy  but  gain 
Ihe  needed  support  from  otiier  amateurs. 
Where  Is  the  Lesson? 

Now.  the  lesson  of  all  this  may  not  at  first 
be  quite  apparent.  American  conditions  arc 
difTcrcnt  and  doubtless  an  American  socicly  of 
talking  machine  owners  is  as  yet  something 
far  in  the  future,  Wlial,  however,  is  to  he 
learned  from  ibis  British  movement  is  the  irre- 
futable fact  lhal  the  whole  v.iluc  of  the  talking 
machine,  the  whole  found.tiion  of  the  talking 
machine  business  and  the  only  warrant  that 
business  has  for  venturing  to  exist  at  all,  is 
to  be  found  in  the  music  it  makes  available. 
The  owner  of  a  talking  machine  is  not  inter- 
ested in  anything  save  the  music  he  gets  out 
of  it.  The  interest  which  is  first  aroused  with 
(he  purchase  of  the  dozen  or  so  records  at 
the  time  of  buying  the  machine  itself  Is  an 
interest  which  persists  and  ihe  retail  trade 
apathy  has  been  demonstrated  in  nothing  so 
much  as  in  neglect  of  Ibis  fad  and  failure  to 
capitalize  il. 

Record  Dominates  Over  Machine 

In  other  words,  the  sale  of  machines  is  only 
an  accessory  to  the  sale  of  records.  To  sell 
a  machine  is  to  sell  once  for  all  something 
which  acts  as  a  vehicle  for  the  periodic  sale, 
al  short  intervals,  of  new  records.  To  this  sale 
of  new  records  everything  else  is  really  but 
tbe  auxiliary.  And  the  fact  that  a  group  of 
British  amateurs  has  found  it  necessary  to  or- 
ganize tor  the  purpose  of  forcing  the  trade  to 
fill  its  wants  (for  that  is  what  it  really  comes 
to)  shows  that  the  problem  is  the  same  every- 
where; namely,  lo  make  the  trade  see  what  is 
in  reality  to  its  own  best  interests,  and  then 
tarry  this  out. 

At  this  very  moment  wc  are  hearing  news  of 
great  and  wonderful  novelties.  A  new  era  of 
recording  and  of  reproducing  is  apparently 
about  lo  open  up.  Whatever  have  been  the 
delights  of  the  talking  machine  in  tbe  past, 
these  will  be  far,  far  greater  in  the  future. 
Now,  when  merchants  have  a  breathing  spell, 
as  it  were,  while  they  strive  to  orient  them- 
selves to  the  new  ideas  which  are  about  to 
crowd  upon  them,  can  they  not  see  that  their 
whole  policy  must,  more  than  ever,  be  the 
policy  of  "featuring  the  musical  possibilities  of 
the  talking  machine?" 

Just  one  more  point:  A  national  society  of 
talking  machine  owners  may  not  be  practicable 
in  this  big  country,  but  why  not  local  societies? 
And  why  should  it  not  be  good  business  to 
encourage  the  formation  of  them,  even  in  fact 
take  a  lea<lini;  pari  herein? 


R)OLE\ 


radio  cabinets ' 
^  AtwaterKent  ^ 

RADIO 


In  New  York  Radio's 
"BEST  SELLER"  is 

Pooley'Atwater  Kent 


wholesale  Vistrihutors 

Musical  Products  Distributing  Co.,  Inc. 

22  West  19th  St.     ■"■■l,V";r'fcSKS-j;2;;;:T;f New  York  City 


M(>Df:t.  NO.  iciiQ  i;:; 

Price  $200 


in 


TOOLEY  dealers  have  ordered  a  lot  of  Pooley 
Radio-Phonographs.  We  have  been  shipping 
them  fast  for  weeks.  This  rapid  development 
proves  we  are  right  in  nationally  advertising  them. 
Here  are  two  of  the  advertisements. 
The  best  people  in  your  market  will  know  about 
Pooley  Radio-Phonographs  with  Atwater  Kent 
radio.  Will  they  know  that  you  have  them? 
Pooley  Radio-Phonographs  are  a  hit  and  deserve 


to  be.  It  looks  as  if  our  big  problem  will  be  to 
make  enough  of  them. 

If  you  have  stocked  them,  advertise  the  fact  in 
your  local  papers.  We  are  sending  you  a  catalog 
of  handsome  newspaper  advertisements  and 
cuts,  ready  to  use  at  once.  If  you  do  not  get 
yours,  write  us. 

If  you  haven't  stocked  them,  see  your  Pooley 
distributor.  We  can  send  his  name  to  you. 


The  POOLEY  COMPANY- 


1604  INDIANA  AVENUE 
I'HiLADELPHlA,  U  S.A. 


(See  next  page) 
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See  liow 
Pooley  Advertising 

is  your  story  in 


(TOEMEMBER  this  about  national  advertising — it 
^  V»  Qoes  to  the  best  buyers  right  in  your  town. 
Two  and  a  quarter  miUion  American  homes  get 
The  Saturday  Evening  Post  every  week.  These 
two  October  Pooiey  advertisements  in  the  Post 
will  go  into  nearly  every  home  in  your  sales  area 
where  a  Pooley  can  be  sold.  Pooley  advertising 
is  planting  new  ideas  about  radio  in  those  families, 
arousing  their  curiosity  and  interest.  Now  let  them 
know  that  you  can  demonstrate  Pooley  models. 

Your  own  local  advertising  brings  right  into  your 
store  your  full  share  of  benefit  from  our  nationa 
advertising.  We  will  gladly  furnish  mats  or  elec- 
tros of  newspaper  advertisements  and  cuts,  ready 
to  use  at  once. 

Have  you  protected  yourself  with  orders  to  your 
distributor  for  your  Pooley  needs?  Do  so  without 
delay.   All  we  have  said  about  heavy 
demand  is  already  more  than  true. 
It's  a  great  big  Pooley  year. 

THE  POOLEY  COMPANY 

Radio  Sales  Deparvment  E 
1604  Indiana  Avenue    Phikdelphia.  U.  S.  A. 
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Cameo  Corp.  Releases 

Jackie  Coogan  Records 

Extensive  Advertising  Campaign  and  Many 
Dealer  Helps  to  Exploit  "Jackie  Coogan 
Series" — Movies  Tying  Up  Effectively 

Tfie  Cameo  Record  Corp.,  2-19  WtM  Tliirtj- 
foiirtli  street,  New  York  Cily,  tn^iitif.Tchirer  of 
popiilnr-priccd  rcrords,  h.i-;  n'ii.L-.'il  ,i  ^ories  of 
tlirc(?  d<.ulilr-(,Kcd  s.-v(tJ.iuli  I.mIm-  Coogan 
rccilalioiis,  'I'liis  is  p.irl  ni  a  ImhiIiv  list  o( 
Jackie  CooK.'M  records  wfiiili  h.ivr  hccn  re- 
corded hv  liiis  well-known  niotiun  ik,  lure  sl;ir. 

The  fir';!  ri-.ords  arc  "A  Mai.  WiHioul  a 
Country,"  "Tlic  Director."  "Litlli:  Ah  Sid," 
"Circus."  "A  li.ar  of  a  Slory"  .iikI  "Advice  to 
Kids."  In  ihcM'  Jackie  Co^^an  proves  as  good 
an  cloctllionist  an. I  ent.  rhuiier  in  r.  i  nrd  form  as 

lie  has  previoTislv  att.nrud  a-  a  i  ui  picture 

star. 

These  records  ar.  In  iii>^  ev |>|ni i .  il  as  llie 
"Jackic  Coogan  Serit  s."  Tlicy  will  relail  for  20 
ccnls,  will  be  highly  ilhi.-itrated  and  each  record 
in  a  scparali'  .imiI-iiic  will  liavr  eiirlo^cd  the 

;iii.-.ii-..ira  miIm.  .  I 


III. 


I'hi-; 


iilcratii 


by    thi^  child 


I'iMi  Ihe 


.iiMicati.Ttis  pnruh 
liners,   l:irh;e  tul- 
ili^play  an,I  olli.-r 
hallv-hoo  material. 

of  lhc.se  JiKkiv 

,1V. Corp.  is 
Willi.'  lin-  Jackie 
I  ■-\\<i\\  II  till  i"  iiiui  n  record 
,vlll  hi:  ll.islied  upon  the 
llie  prijRranis  and  Ihroiigli 
other  mclhods  huiueht  lo  llie  atlcnlion  of  mil- 
lions of  phnli.play  enthusiasts. 

A  recent  ex.itiipl."  of  this  eo-operation  by  Ihe 
record  mantilad lire r  and  lite  pholoplay  distrib- 
utors was  given  in  l5ulTaIo,  where  tbc  photo- 
play hoiLSL-s  showing  the  Jackie  Coogan  pii.lur. 
gave  unusual  co-operation  to  the  sixty  talkitii; 
machine  record  dealers  of  the  eily.  with  Ihe  re- 
snll  llial  a  tvirnendons  salt  of  tbcsc  faiueo- 
CoOR.Tn  rccodN  were  made. 

Many  of  llie  llnfT.ilo  dealers  showed  as  a 
window  aUra.l   he.inliful  life-si/e  reproduc- 
tion of  l.uUi.   y-\'i  ill  eut-out  form.  This  re- 
production HI  .err.il  colors  and  when  snr- 
rounded  h\  ilu  t  .nin  ..  Jackie  Cooi;an  records 
proved  a  -.ih  ■  ■  i"'  al.'i- 

:TjTj;^jmi  'n;  T-l  T^l  'n;  '-^^     '.n;":^^"^?"^"^^  5^  ^  ^ 


Schafer  Brunswick  Shop 

Capitalizes  Store  Robbery 

Contracts  for  Special  Edition  of  Local  News- 
paper and  Tells  Public  Story  of  Burglary 
and  Features  Brunswick  Radiolas 

Santa  Monica.  Cal,,  Ocii.h.  r  *  I  d.ii  lime- 
worn  saying  about  "every  rl.>iiil  li.i-  ,i  vilvcr 
lining"  has  been  proved  to  1..  hierally  true 
and  in  a  quite  uni<inc  maTiner,  Vou'll  admit  it 
is  a  little  unusual  to  be  pleased  with  having 
your  store  broken  into  and  robbed,  but  that 
is  exactly  what  happened  to  the  Ray  F.  Schafer 
Brunswick  Shop.  602  Santa  Monica  Boulevard, 
this  city.  The  store  was  entered  by  battering 
in  Ihe  front  door  one  night  recently  and  the 
thieves  made  away  with  lirunswicks  an<l  fia- 
ditila  Super-Hclerodynes  valued  at  aboni  ;i  Muni- 
sand  dollars. 

Having  been  a  newspaper  man  for  several 
years  previous  to  his  advent  into  (lie  mnsie 
busincss.  Mr.  Schafer  quickly  saw  the  news 
value  of  such  an  event,  and  ininicdialely  i^'A  in 
touch  with  the  local  papers  and  arranped  l.> 
h.iv.-  an  extra  edition  run  off  for  Monday  noon, 
Willi  blaring  headlines  telling  the  story  of  lln- 
robbery  of  the  Ray  Schafer  Brunswick  Sliop 
and  a  good  front-page  slory  of  the  event.  ly 
romplele  the  lie-up  Schafer  inserted  a  balf-pa>;e 
flisplay  ad  fiMlurinp  Brrmswick  Radiolas  in  the 
■^anic  I'.lilioTi.  This  is  but  a  small  esaniple  of 
llic  li\i-wiri-  milliods  and  ideas  eonsuiiilly 
used  bv  Ray  Scliaf.T  and  his  successful  Brnns- 
wick  business  are  the  rewards  of  his  untiring 
cfForls,  He  rceeTilly  put  on  a  campaign  to  sell 
a  moderately  priced  radio  and  phonograph 
combination  and  Ihe  results  show  that  he  dis- 
posed of  fourteen  of  these  in  as  many  days, 
which  is  creditable  considering  the  time  of  the 
year  and  general  conditions. 

Mr.  Schafer  is  a  member  of  several  lodges 
and  is  active  in  each  one,  fi-eling  that  ibis  con- 
larl  is  invaluable  in  bis  bu'^iness.  His  ndver- 
livini;  is  i  nnslant  ;uid  e on-i  .[ucntly  the  ncws- 
inore  than  clad  [<>  give  birn  feature 


pa|.e 


lid  his  . 


Open  Music  Department 

The  Elion  Bros,  Furniture  Co.,  El  Faso.  Ie\., 
recently  opened  a  music  deparlmeiit  and  will 
carry  a  complete  Hoc  of  talking  machines,  pi- 
anos and  slringed  inslrumeiils. 


BRACH  RADIO  PRODUCTS 
RAISE  the  STANDARD  of  QUALITY 


Deahirs  e  icon 'hero  hniw  cnnn?  lo  kn 
tit  all  Bnich-miKle  Radio  Spcciallii-s. 
Brarli  LiiliDnilorii's.  unit  /nice  Ji»  flevi/i 
A  niunher  ..f  the  h 

are  included: 


ic  highest  quality  siiindards  an-  maintained 
■  fuil  faith  in  whatever  conies  Ih  them  fro 
'  4,iiiiiirndiiin  it  I"  their  itiuron-,. 
,11  llraeh  speeiullies  show  iin]iii)M*iii.'ni-  ibi- 
iiilriulnred  in  this  inlerr-lini;  line  in  \sliiili 


Lightning  Arreslvrs 
Aerial  Outfits 
Shock  Proof  Radio  Hugs 
?■,'<•(  ens  ion  Cord  Connectors 
I'tir  A-Tont^  Audio  Couplers 
Fixrd  Crystals 


Grul  l.ruk. 
Ilr<i.h3lalf. 
(.>>*(.(/  Insulaliirs 
/'.Vii'fric  Soldering  Irons 
Kes/n  Core  Solder 
Soldirall 


Safely  Demnnds 
the  Bracit 
Vacuum  Lipht- 
ning  Arrester 


ti?-ociBtcd  nnly  "itb 
it  for  over  20  years 


L.  S.  BRACH  MFG.  CO. 

Electrical  Sptcialittt  for  Over  20  Years 

NEWARK  NEW  JERSEY 


Series  of  Sales  Talks  in 

Stewart- Warner  Catalog 

Latest  Dealer  Helps  Devoted  to  Stewart- 
Warner  Radio  Products  Can  Be  Used  to 
Advantage  by  the  RctaU  Trade 

One  of  Ihe  handsomest  catalogs  devoted  to 
railio  products  which  has  been  distributed  to 
the  trade  in  some  lin.c  is  that  of  the  Stewart- 
Warner  Speedometer  Corp.,  manufacturer  of 
radio  sets,  reproducers,  lubes  and  other  acces- 
sories. The  booklet  is  more  than  a  mere  cata- 
log.    It  is  really  a  series  of  siroiii;  talks 


Cover  Illustration  of  Stewart-Warner  Catalog 
which  dealers  should  find  invaluable  in  interest- 
ing prospects  in  the  ownership  of  radio. 

The  cover  illustration,  which  is  reproduced 
herewith,  although  llie  reproduction  does  not 
give  an  adequate  idea  of  its  effectiveness,  is  in 
colors,  as  are  also  the  other  illustrations  in  the 
booklet.  These  show  tbc  Stewart-Warner  radio 
products  in  use  in  the  bome,  the  home  scenes 
lying  up  with  the  text.  For  example,  one  pic- 
ture is  devoted  to  a  family  exercising  to  music 
being  received  over  the  air.  The  text  beneath 
IS  a  strong  argument  in  favor  of  exercising  to 
Ihe  accompaniment  of  radio  music.  In  another 
paragraph  the  practical  use  of  radio  is  empha- 
si^^ed  by  drawing  attention  to  the  fact  that  the 
housewife  can  profit  by  the  recipes  which  are 
regularly  broadcast.  Other  paragraphs  are  de- 
voted to  the  followiug  subjects;  "Good  Music 
Adds  Zest  to  Good  Food,"  "Tea  Time  Is  Radio 
Time  for  Ladies,"  "Lending  Charm  to  the  Eve- 
ning Dinner  Hour, rbc  Evening  Musicale — 
World's  Foremost  Artists  Entertain,"  "Making 
Home  More  Attractive  to  the  Young  Folks," 
lie.  In  addition,  the  various  models  are  illus- 
Iraled  separately  in  a  loose-leaf  folder  which  is 
inserted  in  ihe  catalog. 

It  has  been  emphasized  time  and  time  again 
Ihat  direct  mail  is  a  powerful  force  for  the  pro- 
motion of  sales,  whether  it  be  radio,  talking 
machines,  records  or  any  other  products.  The 
talking  machine  and  radio  trade  arc  fortunate 
because  the  leading  manufacturers  of  these 
products  have  recognized  the  need  for  sales 
building,  direcl-niail  literature,  and  it  is  a  short- 
sighted dealer  who  fails  to  use  this  material  to 
Ihe  best  possible  advantage.  Were  the  dealer 
lo  attempt  lo  produce  similar  sales  helps  the 
cost  would  be  absolutely  prohibitive;  the  manu- 
facturer does  it  for  him,  and  as  in  the  case  of 
the  Stewart-Warner  catalog,  the  result  is  some- 
thing which  is  bound  to  have  an  advantageous 
influence  on  retail  sales,  and  in  these  days  the 
dealer  who  handles  a  good  product  and  tells 
the  world  about  it  is  certain  to  enjoy  a  good 
business. 

The  Stewart-Warner  catalog  has  been  pre- 
pared for  consumer  distribution,  and  the  sales 
arguments  therein  are  as  forceful,  and  should 
be  as  effeciive,  a»  those  of  the  salesman  who 
has  ihc  advantage  of  direct  contact  with  the. 
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The  Only  Doubt 

Regarding  the  "CREDENZA"  Model 

Orthophonic  Victrola 


Demonstrations  of  the 
"Credenza"  model  are 
convincing  the  most 
skeptical  and  removing 
all  doubts  except  ONE. 

The  ONLY  doubt,  Mr. 
Victor  Dealer,  will  be 
your  ability  to  fill  the 
demand  for  this  incom- 
parable musical  instru- 
ment. 


Credenza  List  Price 

$275 


Reduce  this  ONLY  doubt  to  the  minimum  by  making 
"Blackman"  your  source  of  supply 


Talking  Machine  Co. 
28-30  W.  23^  SI    New  York  N.Y. 

VICTOR  WHOLESALE  DISTRIBUTORS 


'Blackman  and  Dependability       One  Suggests  the  Other' 
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Announcing  the  New 


The  New 
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Orthophonic  Victrola 

The  instrument  which 
begins  a  new  sales  era! 

The  Orthophonic  Victrola  reopens  the  entire  United  States 
market  for  you. 

It  inaugurates  new  standards  of  comparison.  It  forces  every 
man  to  revise  his  judgment  as  it  affects  music  reproducing 
instruments. 

It  is  as  nevfcr,  as  revolutionary  an  invention,  as  was  the  first 
Victor  thirty  years  ago. 

You,  the  dealer  in  Victor  products,  are  the  sole  salesman  for 
this  superb  new  musical  revelation. 

The  field  is  yours.  A  new  sales  ei.  has  dawned. 

The  Orthophonic  Victrola — and  you  —  and  we  —  stand 
together  and  alone  at  the  beginning  of  the  path  that  is 
paved  with  golden  opportunity! 

Victor  Talking  Machine  Co.,  Camden,  N.  J. 


Orthophonic 
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Orthophonic  Victrola 


Crt'dcnza  Model 


The  most  important  contribution  to 
music  since  the  invention  of  the  first 
Victor  talking  machine — 

and  exclusively  yours  Mr. 
Victor  Dealer 


C.  BRUNO  &  SON,  Inc. 

351-353  Fourth  Avenue  New  York 

"Victor  Distributors  to  the  Dealer  Only" 
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Special  RCA  Demonstration 
During  Radio  Show  Week 

Several  Hundred  People  Hear  Interesting  Talk 
on  Loudspeakers  by  Dr.  A.  H.  Goldsmith,  of 
the  Radio  Corp.,  at  the  Hotel  Pennsylvania 

Several  luiudrecl  people  were  prescnl  at  the 
opening  of  the  RCA  deiuoTislralion  :iiid  show  al 
the  Pennsylvania  Hotel  during  the  week  of  ihe 
Neiv  York  Radio  Shows,  Seplenibcr  12  to  19, 
which  ran  all  week.  The  feature  of  the  eve- 
ning was  a  non-tcchiiical  talk  on  radio 


Loudspeakers  Used  to  Illustiate  Address 
tics  and  reprodnctiun,  L;ivi.n  by  IJr.  A  H,  Gold- 
smitii,  chief  broadcast  engineer  of  the  Radio 
Corp.  of  America.  To  .assist  him  in  his  talk 
Dr.  Goldsmith  displayed  a  remarkable  collec- 
tion of  loudspeakers  which  he  and  his  labora- 
tory assistants  had  used  in  their  research  work 
These  horns,  which  were  in  various  sizes  and 
shapes,  ranging  from  four  inches  to  twenty  feet, 
represented  the  different  steps  in  the  evolution 
of  the  horn  type  loudspeaker.  Dr.  Goldsmith 
explained  the  problems  and  difficulties  that  the 
early  experimenters  had  encountered  in  theii 
search  for  a  speaker  which  would  reproduce 
sound  faithfully  from  those  of  the  highest  lo 
those  of  the  lowest  pitches  or  frequencies.  He 
demonstrated  that  a  low.  deep,  bass  note  could 
be  obtained  from  a  fifteen-foot  horn,  the  mouth 
of  which  was  a  foot  and  a  half  in  diameter,  and 
then  showed  how  impossible  it  was  for  the  same 


AMBASSADOR 

Solid  Mahogany  .SPEAKER 


A  SENSATION! 


This  is  a  real  piece  of  furniture,  bemg 
made  in  dark,  rich  mahogany  with  a  Ducco 
finish  The  patented  double  reflex  princi- 
ple of  sound  is  used,  giving  perfect  repro- 
duction of  music  and  voice. 

CONSIGNED 

Ambassador  Loud  Speakers  and  Head- 
Phones  are  consigned  to  picked  phono- 
craph  and  music  dealers. 

Ambassador  Speakers,   ist   ?<iU.OU 

Dealer's  price  under  plan  i-^-'u 

Ambassador  head-phones,  3,000  ohms, 
one-year  guarantee,  List  price,  $3,98. 
Dealer's  price  under  plan,  5Z,UU. 

IVriti  for  I'arlicuio'S. 

AMBASSADOR  SALES  COMPANY 
108  Greonwicli  St.,  New  York 
S20  W.  MndlBon  St-.  Chlroeo 


speaker  lo  emit  the  higher  pitched  notes.  He 
then  showed  liis  audience  a  tiny  four-inch  horn 
of  which  jiist  the  opposite  was  (rue.  Dr.  Gold- 
smith then  exhibited  a  double  or  "doubletlc" 
horn  in  wliich  Iwo  different  si^e  sound  chambers 
are  combined  to  take  care  of  all  frequencies. 
This  type,  he  explained,  had  been  very  success- 
ful. He  went  on  to  say  that  engineers  even 
experimented  with  three  and  more  speakers  in 
one,  in  their  elTorts  to  perfect  a  dependable 
sound  reproducer. 

In  the  accompanying  photograph  Dr.  Gold- 
•;niitli  i.s  shown  amid  a  forest  of  horn.s.  and  also 
ihc  Kadiola  Loudspeaker  Model  104,  operating 
entirely  on  alternating  current  from  a  wall 
■ii-cket  and  capable  of  reproducing  the  entire 
r  ingi-  of  frequencies  from  a  tiny  whisper  to  ;i 
d  afcniniz  roar,  without  the  slightest  distortion 
l  lial  radio  and  the  motion  picture  may  be 
I  -)iiibined  to  reproduce  a  complete  musical  pro- 
i^rani  from  a  distant  point  without  losing  the 
attractive  features  of  llic  original  rendition  w;is 
demonstrated  in  an  ingenious  experiment  staged 
hv  the  Radio  Corp.  of  America  in  conjunction 
with  llie  public  demonstration  and  show.  A 
itiolioii  picture  record  was  previously  made  of 
ill'.'  action,  which  takes  place  in  llie  studio  of 
'^i.ii-on  WJV  and  shows  Godfrey  Ludlow,  well- 
known  Australian  violinist,  entering  the  studio: 
conversing  with  the  announcer;  introduced 
througli  the  microphone;  tuning  his  famous  Dc 
Roui^icmont  Stradivarius  and  begin  Dickinson's 
"Memories,"  which  was  especially  transcribed 
for  the  violin  by  Mr.  Ludlow. 

This  film  was  taken  to  the  hotel  on  the  eve- 
ning of  the  experiment  and  flashed  on  the  screen 
before  a  large  audience.  At  the  same  lime  WJY 
was  inned  in  with  a  Radiola  No.  28  attached  to 
liadiola  Loudspeaker  No.  104,  operating  entirel> 
on  alternating  current  from  a  wall  socket,  and 
the  mellow  strains  from  Mr.  Ludlow's  famous 
violin  were  heard,  actually  broadcasting  from 
station  WJY. 

The  action  of  the  film  and  the  principals  o[ 
the  studio  were  regulated  by  means  of  tele- 
phonic communication  with  the  broadcast  studio 
and  perfect  co-ordination  of  the  motion  picture 
with  the  musical  selections  was  the  result. 


Heckert  Parker  Becomes 

Traveler  for  Magnavox 

Contact  Representative  Between  Factory  and 
Exclusive  Territorial  Representatives  for 
Magnavox  Products  in  U.   S.  and  Canada 

Heckert  Parker,  who  for  some  ycirs  lias  been 
interested  in  the  national  markelirif;  >>(  ilcL-trical 
devices,  lias  joined  forces  with  llu  M^i);navos 
Co.  of  Oakland,  Cal,,  as  traveling  n  presnitative 
between  Ihe  factory  and  ihc  cxcUisive  ivrrilorial 
distributors  for  Wagnovox  products  in  the 
United  States  and  Canada.  Mr.  Tarker's  wide 
experience  ii\  the  merchandising  field  insures 
his  success  in  his  new  connection. 


Pocket  Catalog  of  Co- 
lumbia Foreign  Recordings 

The  Columbia  Phonograph  Co.,  New  York, 
recently  issued  to  its  dealers  a  sixteen-page 
booklet  listing  the  numbers  of  the  best  selling 
Columbia  records  of  twenty  different  foreign 
languages.  This  sales  help  should  prove  of 
great  assistance  to  dealers  and  salesmen  as  it 
enables  them  lo  pick  out  the  most  popular  of 
the  foreign  recordings  without  going  to  the 
trouble  of  consulting  the  larger  catalogs.  The 
booklet  is  of  pocket  size  and  can  be  carried 
about  without  any  inconvenience. 


New  Departments  for  Ray 

O.  W.  Ray,  for  some  lime  past  manager  of 
the  wholesale  radio  department  of  the  Aeolian 
Co..  New  Y'ork,  has  recently,  in  addilioii  to  his 
other  duties,  been  appointed  manager  of  the 
Mcl-O-Dee  Music  Co.,  and  of  the  wholesale 
Duo-Art  roll  department  of  the  company.  Mr, 
Ray  is  familiar  with  the  roll  business,  having 
been  placed  in  charge  of  that  department  for 
tlie  Aeolian  Co,  upon  joining  the  company  some 
years  ago.  and  prior  to  lhat  havini^  been  vice- 
president  of  the  Emerson  New  Tingland  Co., 
which  also  distributed  rolls. 


New  York  Firm  Chartered 

The  East  Side  Music  Co.,  New  York,  was  re- 
cently incorporated  at  Albany  with  a  capital 
stock  of  $5.00n.  The  incorporators  are  A. 
Brooks.  1.  and  S.  Porsky.  


A  "Whale"  of  a  Fish 

Marie  Morrisey,  famous  Brunswick  record 
artist,  who  has  been  vacationing  at  Red  Oaks, 
Eagle  River.  Wis.,  is  an  enthusiastic  follower 
of  Ike  Walton-  During  her  slay  at  this  resorl 
she  landed  a  30-pound  muskelongc.  after  a 
struggle  of  forty-five  minutes,  the  record  catch 
of  the  season  in  that  territory. 


Mr.  Edison  Man: — 

Never  Say 

"KAN'T;  say  "KENT" 

The  KENT  No.  1 

With  "S"  Sound  Bok  for  playing  lateral 
cut  records  on  the  Edison  Diac  Phono- 
graph has  outtold  all  compclilion. 


BoDKtit  lor 
■ale  and  playlnn  value 
bj  tboDsandi  of  denlors 
ond   Jobbers  for 
10  jrears. 


Write  for  catalog  of  complete  lino 


Rob.  U.  S.Pat.  Off. 

F.  C.  KENT  CO 

IrviagtOD,  N.  J. 
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Stewatt-Warner 

100%  ^Protection 


The  important  factors  governing 
your  success  are: 

Fust:  A  complete  line  of  highest  grade  radios  fulfill- 
ing every  demand. 

Second:  Built  and  guaranteed  by  one  of  the  largest 
and  most  progressive  manufacturers  of  today. 

Third:  Absolute  protection  guaranteed  by  a  "Dealer- 
made"  plan. 

i'dinili:  Only  one  dealer  in  each  locality. 
Fifth :  No  jobbers. 

Sixth:  A  large  advertising  program  that  will  create 
an  unusual  demand. 

Seventh:  A  price  and  style  to  suit  every  radio 
buyer. 

Eighth:  A  personal  service  that  guarantees 
complete  radio  satisfaction. 

Stewart 'Warner  Matched' 
Unit  Radio  offers  you 
all  of  these  things 
and  more. 


S175.CO 

Prices  slightly  higher  West  of  the  Roelties 
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Matched-Unit  Radio 

For  The  Radio  Dealer 


BADIO  SUCCESS  hinges  on  many  things,  but  the  great- 
^  est  of  all  is  worth  while  protit. 

You,  as  a  Radio  dealer  in  your  locality,  in  order  to  attain 
success  must  sell  a  radio  set  that  will  satisfy  your  custonr 
ers,  and  at  the  same  time  prove  a  profitable  transaction  to 
you.  Stewart-Warner  has  invested  thousands  of  dollars  in 
developing  and  perfecting  a  high'class  set  which  you,  as  a 
dealer,  wlH  be  proud  to  sell. 

Stewart'Wamer  engineers  have  gone  one  step  ferther.  They 
have  matched  each  unit,  the  Instrument,  the  Tube,  the  Re- 
producer, the  Accessories  for  perfect  functioning  with  each 
other,  enabling  you  to  offer  to  the  buying  public  a  radio  set 
that  is  unsurpassed. 

You,  as  a  dealer,  are  entitled  to  a  fair  profit  and  absolute 
protection.  We  guarantee  both.  Our  "Dealer-Made"  plan 
assures  you  every  avenue  to  success. 

There  will  be  no  bargains  in  Stewart- Warner  Radios.  They 
will  be  sold  by  authorised  dealers  only. 

No  individual  can  buy  Stewart -Warner  Radios  at  dealer's 
prices.  He  must  buy  from  an  authonz;ed  Stewart-Warner  Dealer. 

Stewart- Warner  Matched-Unit  Radios  are  distributed  direct 
from  our  own  central  distribution  stations.  Ninety-sut  all  over 
the  world — sixty-two  in  the  United  States  and  in  Canada. 

Stewart- Warner  Dealer  Policy  guarantees  every  dealer  abso- 

STEWART-WARNER  SPEEDOMETER  CORPORATION 
CHICAGO  .  U.S.A. 


INSTRUMENTS       TUBES  REPRODUCERS  ACCESSORIES 

COPYRIGHT  1925  BY  S.W.S.COR'N. 


Radio  Division 

Stewart-Warner  Speedometer  Corporation 
1824Divcrsi:v  Pkwy.. Chicago,  U.S.A. 

Gentlemen:—!  want  to  be  considered  in  connection  with  a  Stewart- Warner  Radio 
Dealership  and  to  discuss  the  details  with  your  representative. 

Date  

Name  —  

Ad  dress  —  —  

City  County  Stale  


lute  protection.  You  get  all  the  profit,  because  there  are  no 
other  dealers  handling  Stewart-Warner  Radios  in  your  im- 
mediate locality.  No  possibility  of  the  Drug  Store  down  the 
street  sellmg  the  same  line  or  some  other  store  around  the 
comer  stepping  in  on  a  share  of  your  profits. 

In  the  same  way  you  receive  full  benefit  from  the  extensive  ad- 
vertising campaign  now  appearmg  in  the  National  publications. 

Stewart-Warner  has  gone  into  radio  in  a  "sure-footed" 
way,  and  their  success  is  already  evident.  Their  name  is 
already  known  from  coast  to  coast  through  the  high  quality 
products  now  used  by  over  ten  million  people,  and  when 
tied  up  with  radio,  instantly  carries  home  the  thought  of 
another  quality  product. 

Radio  sets  are  today  bought  in  much  the  same  manner  as 
motor  cars — that  is,  the  buyer  wants  to  know  who  is  back 
of  the  article  he  is  purchasing  and  whether  they  will  be  in 
business  next  year  or  the  year  after. 

For  this  reason  it  will  be  well  worth  your  while  to  con- 
sider a  Stewart-Warner  Dealership  now  because  next  year 
one  may  not  be  available  in  your  locality. 

If  you  are  a  live-wire  dealer,  you  can  build  up  a  radio  busi- 
ness that  will  give  you  prestige,  profit,  protection  and  per- 
manence, through  our  "Dealer-made"  plan  of  radio  merchan- 
dising. Send  in  the  coupon  below  and  we  will  have  our 
representative  call  and  explain  its  many  advantages  to  you. 
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Music  Merchants'  Association  of  Ohio 

Holds  Annual  Convention  in  Cincinnati 

Outstanding  Feature  of  Convention  Was  Discussion  of  Talking  Machine  Merchandising  Problems 
—Interesting  Addresses— Otto  C.  Muehlhauscr  Elected  President— Resolutions  Adopted 


MiiMi    M.  I ,  Ik, III  ■  ^ 

|!U-    lini,  I    ^inlul,  1m 


t  Dicrriiandi^iii 
OiR.  whole  ■ 


,,i  ,-,,i-..l-i..M'.  II. 


Ihf  .'idvorlisiiifi  fiiriiislied  hy  thi:  iri;iiiiiiacliircr  i: 


of  llic  I'.inii 
The  Mai 


new  iihoiincnipli 


tcclcd  lln  h 


of 


il.d  lo  the  U-iii 
l.iil  imi-^ir  biisin. 


tirciy  oiilsidc  ioin|u  lilioti. 
selling  and  niorr  i  anv^i'isiii  i;, 

The  Dealers'  Standpoint 
1^.  C.  I;,iLi.r  i.MM.itid  III.'  ilu.ilcrs'  vicw-s  oi 

llu'  iili.uHH'1,11'1  riiiTicr  that  was  direct 

from  (Ik  -luiiihlii  AtUr  .'Lsscrting  his  f;iitli  in 
th.-  iiLtii.r  of  Ih^il  nislnniu'Tit.  Mr.  Bixkvr  df- 
t!:in'(i  lli;il  imuIiI  laliun^  hicause  discounts 


Otto  C.  Muehlhauscr 

often  not  sllilcd  lo  the  dealers'  needs  and  thai 
representation  was  given  loo  many  concerns 
outside  the  retail  music  business.  The  appeal 
ill  llie  address  for  larger  discounts  to  give  the 
(Ie,iler  .1  larger  working  margin  was  received 
.  iiiliiisiaslicaHy,  and.  in  fact,  his  entire  address 
.iiiiiiMil  mnrli  favorable  eoinmcnt  and  it  was 
i-.(id  ili.ll  the  new  president  appoint  a  com- 
iiiiH,  I  i,.  .  , Pilfer  with  phonograph  manufacturers 
11(1  iil.iiis  i.ir  solving  retail  problems. 

I'roidi  nt  Heiiry  E.  Wcisert.  who  was  present, 
declared  thai  he,  too,  would  appoint  a  coinniitlce 
of  the  Nalicin;il  .Xssoeialion  of  Music  Merchants 
to  confer  with  phonograph  makers  or  repre- 
sentatives. 

Other  Matters  Discussed 

Oilier  snbjeeU  handled  during  the  course  of 
the  convention  had  lo  do  with  the  securing  and 


Putting  up  the  bars- 


Lnborlne  hard  to  Iteep  tlio  customer  bancd  outi 

Sufh  Is  llic  cnsj'  task  tbnt  the  flcalcr  of  Inferior 
needles  sets  himself  to  do,  because,  whetljer  he  rcnliios 
it  ot  not,  every  inefflcleot  nccille  sold  means  poor  re- 
production, and  a  dlsconlenlcd  customer. 

However— tile  Job  of  Itccplne  customers  contented  Is 
an  easier  one.  It  Is  only  occessnry  to  sell  the  highest  grade 
needles,  the  kind  that  give  perfect  reproduction. 

Many  dcalcts  reallic  this— thoy  sell  only 

Product*  of  thei 

GENERAL  PHONOGRAPH  CORPORATION 

25  West  4Sth  Streel  OTTO  HEINEMAN,  President  New  Y< 


training  of  competent  salesmen,  the  advisability 
of  having  the  Ohio  Association  organize  a 
financing  corporation  to  lake  care  of  the  paper 
of  its  members  at  a  minimum  cost,  the  question 
of  extending  the  use  of  the  fire  insurance  bu- 
reau maintained  by  the  Association  to  effect  a 
saving  for  the  members,  bait  advertising  oi 
nuisical  instruments,  as  it  is  being  fought  by  the 
lletter  Business  Bureau  of  the  Associated  Ad- 
\<-rtising  Chibs  of  the  World,  as  well  as  by  the 
Music  Industries  Chamber  of  Commerce,  thc 
Federal  income  tax  rulings  as  they  apply  lo 
returns  on  instalment  accounts  and  numerous 
nther  matters  of  general  interest. 

Some  of  the  Exhibitors 
A  goodly  number  of  talking  machine  and 
radio  men  attended  the  sessions  and  had  ex- 
hibits at  the  hotel.  The  exhibitors  included 
the  Art  Novelty  Co.,  the  Buel  Distributing  Co., 
Cleveland  Radio  Reproducer  Co.,  Cleveland 
Talking  Machine  Co.,  Columbia  Phonograph 
Co.,  Brunswick-Balkc-Collcnder  Co.,  Ohio  Mu- 
sical Sales  Co.,  Starr  Piano  Co.,  Tri-State  Igni- 
tion Co.,  U.  S.  Music  Co.,  Sterling  Roll  &  Rec- 
ord Co.  and  the  Rudolph  Wurlit/.er  Co. 
A  Challenge  to  the  National  Association 
A  number  of  important  resolutions  were 
adopted  by  the  convention,  including  one  di- 
rected to  the  National  Association  of  Music 
Merchants  and  reading: 

"Whereas  at  the  suggestion  of  the  National 
Association  of  Music  Merchants  this  Associa- 
tion on  March  31,  1924,  made  formal  written 
application  for  affiliation  with  it,  and 

"Whereas  at  the  national  meeting  in  New 
York  City  during  June,  1924,  said  application 
was  accepted  and  said  affiliation  officially  con- 
summated, and 

"Whereas  this  Association  lias  at  different 
times  taken  action  upon  various  retail  matters 
by  resolution  and  otherwise  to  benefit  its  mem- 
bers and  which  it  was  believed  could  and  should 
be  considered  nationally  as  well,  and 

"Whereas  this  Association  at  its  fifteenth  an- 
nual meeting  in  Cleveland,  O.,  on  September 
10,  1924,  passed  a  resolution  recommending  that 
all  nationally  priced  instruments  be  advertised 
as  to  retail  price  f.  o.  b.  factory,  and  at  a  special 
meeting  held  in  Columbus,  O.,  on  January  12, 
1925,  it  passed  resolutions  regarding  phonograph 
records  and  machines,  radio  and  advertising,  all 
of  which  resolutions  were  referred  by  this  Asso- 
ciation to  the  National  Association  of  Music 
Merchants,  concerning  which  no  definite  na- 
tional action  or  consideration  followed,  and 

"Whereas  this  Association  desires  such  affilia- 
tion along  with  the  affiliation  of  other  municipal, 
State  and  regional  organizations  to  continue 
and  be  of  equal  benefit  to  the  national  body, 
and  all  other  atfilialed  bodies  and  itself,  and 

"Whereas  the  National  Association  of  Music 
Merchants  has  indicated  the  desire  to  have  this 
Association,  as  well  as  other  of  its  affiliated 
organizations,  co-operate  in  a  closer  and  more 
effective  manner, 

"Now,  therefore,  be  it  resolved  that  the  Music 
Merchants'  Association  of  Ohio,  if  it  is  to  con- 
tinue lo  co-operate  with  the  National  Associa- 
tion of  Music  Merchants,  hereby  makes  and  offers 
the  following  suggestion  to  the  national  organ- 
ization as  a  means  of  more  closely  amalgamat- 
ing and  recognizing  the  various  regional  State 
organizations;  first,  invite  each  affiliated  organ- 
i;tation  to  send  three  duly  appointed  delegates 
to  the  next  mid-year  national  executive  meeting 
in  January,  1926;  second,  let  each  delegation 
bring  to  the  national  organization  suggestions 
from  its  own  association  which  seem  properly 
referable  to  the  national  body;  third,  permit 
these  delegations  to  organize  in  a  general  meet- 
ing and  let  the  recommendations  and  problems 
of  each  be  presented  and  discussed  by  all  in 
exeiutive  session;  fourth,  receive  and  consider 
the  final  action  and  recommendations  of  all 
the^e  delegates  as  approved  at  this  general 
meeting,  and, 

"Be  it  further  resolved  that  the  Music  Mer- 
chants' Association  of  Ohio  hereby  reaffirms  its 
desire  to  co-operate  with  the  national  body  and 
pliilijis  its  continued  support  to  the  National 
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Association  of  Music  Merchaiils  in  any  plan  of 
future  national  operation  be  benefited  through 
the  united  independent  natioTial  action,  and, 

"Be  it  further  resolved  that  a  copy  of  lliis 
resolution  be  forwarded  by  the  secretary  to  the 
president  of  the  National  Association  of  Music 
Merchants." 

Other  Resolutions  Adopted 

Another  resolution  changed  the  by-laws 
lo  read  that  the  annual  meeling  be  held  on 
the  second  Monday  in  September  and  continue 
through  the  three  entire  days  with  afternoon 
sessions  only,  thus  making  future  conventions 
three-day  affairs. 

Other  resolutions  endorsed  tiie  code  of  radio 
selling  principles  of  the  Talking  Machine  & 
Radio  Men,  Inc.,  New  York;  expressed  the 
thanks  of  the  Association  to  the  retiring  ofKcers 
and  committee  members  and  to  the  Cincinnati 
convention  committee;  endorsed  standard  price 
principles;  recommended  that  members  place  part 
of  their  insurance  at  least  through  the  Mutual 
Insurance  Bureau;  and  approved,  ratified  and 
adopted  as  its  own  action  the  following  resolu- 
tion passed  by  the  Western  Music  Trades  Asso- 
ciation at  its  June,  1925,  meeting  in  Los 
Angeles:  "That  it  is  the  sense  of  this  con- 
vention that  due  to  the  increase  of  overhead 
costs  and  to  the  greater  expenses  incurred  by 
all  merchants  in  conducting  their  business,  a 
discount  of  not  less  than  50  per  cent  is  abso- 
lutely essential  to  present  and  future  success." 

Columbus  was  selected  as  the  place  for  the 
1926  convention. 

The  Nevif  Officers 

The  following  officers  were  elected  for  the 
coming  year:  President,  Otto  C.  Muehlhauser, 
Cleveland;  vice-president,  O.  H.  Boyd,  Marion; 
treasurer,  A.  M.  Alford,  Canton,  and  secretary, 
Rexford  C  Hyre,  Cleveland.  R.  E.  Taylor 
was  elected  to  the  executive  committee  for 
five  years.  The  report  of  the  Membership  Com- 
mittee showed  a  net  gain  of  ninety-seven  mem- 
bers for  the  year,  making  the  membership  463, 
Those  securing  five  or  more  new  members  dur- 
ing the  year  were  presented  with  handsome 
rountain  pens. 


Gulbransen  Co.  Represented 
at  Illinois  Convention 

T.  W.  Perkins  at  the  Annual  Convention  of  the 
Illinois  Music  Merchants'  Association — Effec- 
tive Gulbransen  Display 

RocKFORD,  III,  October  6. — The  annual  con- 
vention of  the  Illinois  Music  Merchants'  Asso- 
ciation, held  in  this  city  on  September  28  and 
29,  was  an  outstanding  success,  both  from  the 
standpoint  of  business  transacted  and  tie- 
ups  by  local  dealers.  Among  the  many  leading 
concerns  represented  at  the  convention  was  the 
Gulbransen  Co.,  T.  W.  Perkins,  who  covers  the 
State  for  this  product,  being  present. 

The  Gulbransen  Brunswick  Music  Co,,  Inc., 
which  is  noted  for  its  attention-compelling  win- 
dow displays,  featured  the  Gulbransen  instru- 
ments in  a  display  which  drew  wide  attention 
and  created  much  interest  in  the  registering 


Shows  Line  on  Letterhead 

Atlanta,  Ga.,  October  7.— The  Hopkins  Equip- 
ment Co..  Atwater  Kent  and  Poolcy-Atwater 
Kent  distributor  of  this  city,  is  an  aggressive 
merchandiser  and  has  recently  set  an  admirable 
example  for  its  dealers  in  a  four-page  letterhead 
which  this  company  is  now  using.  Pages  1  and 
4  are  devoted  to  correspondence,  while  the  m- 
side  spread  shows  the  complete  line,  with  prices 
and  specifications  of  both  the  Atwater  Kent 
Mfg.  Co.  and  the  Pooley  Co.,  Inc.  The  pub- 
licity gained  through  this  letterhead  each  time 
a  letter  is  sent  is  bound  to  be  cumulative  in 
its  good  elTcct. 

Paul  Whileman  and  His  Orchestra.  Victor 
artists,  are  on  an  extended  concert  tour. 


Only  New  Thing  at 
the  New  York  Show 


The  Original  and  Genuine 
Resistance-Coupled  Receiver 


THERE  were  great  improvements 
in  cabinet  designs  and  many  beauti- 
ful Console  Models  were  shown,  but 
aside  from  these  innovations  in  cabinets, 
there  was  no  manufacturer,  except  the 
Blair  Radio  Laboratories,  introducing 
any  new  and  vital  improvements  in  cir- 
cuits. 

Under  the  tops,  inside  the  cabinets, 
all  the  receivers  on  display  were  prac- 
tically alike,  and  the  same  as  last  year. 
The  Blair  six-tube  receiver,  employing 
a  perfectly  balanced  combination  of 
Tuned  Radio  Frequency,  and  Resist- 
ance-Coupled Audio,  eliminating  all 
iron  core  transformers,  was  the  only  new 
thing  at  the  show. 

Hundreds  of  distributors  and  dealers, 
from  all  over  the  country  were  visitors 
at  the  Blair  booth,  and  many  applica- 
tions for  Blair  franchises  were  filed. 

There  is  still  some  unallotted  Blair 
territory,  for  live  and  financially  re- 
sponsible dealers  and  distributors.  M'^rite 
or  wire  us  today,  for  further  particulars. 

Exclusive  Dealer  Franchise 

The  Blair  franchise  assures  the  dealer 
exclusive  territory,  iron-clad  protection 
against  unfair  competition,  local  news- 
paper advertising  and  other  sales  helps. 

Write  or  wire  us  for  the  name  of  the 
nearest  Blair  representative,  who  will 
give  you  a  demonstration  and  full  par- 
ticulars. 

West  of  Rocky  Mouiilaiiis,  List  Prices— Model  11,  ISO 
L'EkKan'e  Console,  $\r.O     -     Slandiah  Console,  JUS 


BLAIR  MODEL  I 


!lily  Dotlsliod 
,  Iniulstlon  til 


e  biitcile*,.  bstu^ 


368  Sixth  Ave. 


New  York  City 
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Lije's  yoices 

PHONOGRAPHS 

There  is  no 
better  for  the 
price 

We  can 
prove  it! 


Btodcl  0  S.  Que«n  Anno  Dosisn— 34  In.  wldo,  20Vj  In, 
deep,  Si'A  In.  high.  Hclnoinoji  equipment  with  ratllo 
tone  arm,  Genuine  Mahog'any  or  Walnut,  Priced  ex- 
ceptionally low. 


ifodel  E  i — 3C  In,  wide,  22  In.  deep,  35<^  In.  high. 
Three  section  construction.  Hclncman  equipment. 
Genuine  Mahogany  or  Walnut, 


20  in.   deep.     Arrnnsed  Ideally 


J^a  d  i  o 
the 

Nationally 
Advertised 

RADIO 

of 

Quality 


Dinmond  ernlned  Walnut  or  Mahogany. 


BROADCASTER- 
FADA 


The  IDEAL 
Phonograph 

Radio 
Combination 


WRITE  FOR 
OUR  COMPLETE 
CATALOG  AND 
PRICES 


THE  SEASON 
IS  HERE 


Model  B  1— Tudol-  design,  34'/j  In.  wide,  20'A  In. 
deep,  34  In.  high.  Genuine  Mahogany  or  Wal- 
nut, Three-aectlon  front.  Door  in  rear  gives 
easy  acceM  to  hidden  parts  of  radio  and  phono- 
grapli  motor.     Hclneman  equipment  with  radio 


Model  K  P  3—37  in.  wide.  23"^  In.  deep,  SGVj  hlsli, 
Illualrated  with  FAX)A  D-tube  Neutrodyno.  Avail- 
able with  or  without  radio  equipment.  Hand- 
carved  legs.  Genuine  Walnut  or  MahogaJiy. 
Heincnian  equipment  with  radio  tone  arm. 


BROADCASTER  CORP.      2414  W.  CuUerton  St.      CHICAGO,  ILL. 
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Proper  Packing  for  the  Radio 

J  ]|..ii-.nii.|.  Ill  iLilhr.  vvtrt  ^prilI  l.>  plmri..Krdpli  maiiufaclur*r=  in  invesliKa litis  methods  ixlorc 
rliry  .iiloplnl  pli  ivriod  i.Tcs,     \'rnir  shipping  problems  are  ideiilii-.tl  to  llicirs. 

Earn  the  Goodwill  of  Your  Customers 
INCREASE  YOUR  SALES 

by  followiiij;  lilt  priTi'ilrr.r       Amrri.aS  Irntlinu  phonr>j;r:ipli  iniimif.icliircrs  and  ship  in 

Atlas  Plywood  Packing  Cases 

Ask  for  delaili 

Atlas  Plywood  Corp. 

PARK  SQ.  BUILDING  BOSTON,  MASS. 

Larfffsl  Manufdciureri  of  Box  Shook  in  Nfrv  England 


Radiola  Dealer  and  Jobber 
Enjoy  Portable  on  Holiday 

Aubrey  F.  Smith,  Radiola  Dealer,  Practices 
What  He  Preaches  and  Derives  Enjoyment 
From  Use  of  Radiola  24  While  Vacationing 


Uik.'ii  hold  <<t  til.'  I 
u.-t.  in  ^ni  ..■ii.tkH 
^ov^  on  and  Uicir  i 
lalkirifi  inacliiiic  ri; 
chaiidisirig  of  radio 
advi'iil  of  lhc  Fall  ■ 
fidcd  rlciiiaixl  for  N 
fa.-lory  of  \hv  planl 
iii^:  lliis  dt-maiul. 


lid  I  ha 
radio 


r>  arc  rinding;  llii-  nu-r- 
u  and  more  siiiipl<--.  Tli..- 
.u  has  also  crualcd  a  de- 
r<.-.-ord  albmiis  and  the 
lyorkinf;  lo  capacity  fdl- 


Radio  Industries  Corp. 

Discontinues  Console  Sets 

I  hr  Hadio  liidu'-liics  t  orp.,  I,li  Dnaiu-  -In  ,  I, 
N\  w  >  oik  (  ily,  lo  the  demand  to,  ,t, 

IK.IMLlar  i.riied  lahlf  iiiod.ls,  has  f.Miiid  il  ii.h.  --- 
s.iiy   lo  di'^COiililllU'  il-  iiMi-ii|i    l\|M        I  111-  -.ili- 

ol  llu'  Dcl.nxc  iiiodil  r.  lvi...-|ivtM.  wli.i  II  «.i- 
.-■.-.■ntlv  rcdiU-.-d  in  pvIm  ,  h.,-  -Iioun  .,  .nhsl,,!,- 
Hal  iii,r,M>.-.  iiiahniij  nr,  ,  --.ha  .11,  ,idj  n-l  1,  ,,iil  in 

Iniill-iii  "Mc-loloi,,'"  .|-.,d,.r  iniii  and  housrd 
III  an  altracliyc  lablt  laiiiiicl  which  lias  won 
llu     interest    01    several    hundred  Rio.-r>yne 


Enjoying  Radiola  Reception 
an  in^trll.ll,  nl    h>,    hoth   ih,    lioni.    :,,i,l  ioi 
Jjreat    ui.t -ui-dnMi       I,,-    ,  .111    h  II    .>!"   |.i.i,  !  u  .,1 

perieni,--.,     a-     I  he     ,h  .  mi, ,  ...nwn  ,d  

sIhuw  Mr,  Siniih  and  h  U  Kh  ui,  in. 1 11,1 1:1 
the  ra.iio  division  of  Ih.-  Midwe-I  f  le>  Iru 
Radiola  distrihnlor,  ,.|  Di.,  Moine-.  .lev 
great  pleasure  from  the  Radiola  wliiK 
ihcir  vacnlioii  lu-ar  Minnehaha  Kails,  Minn. 


Everybody's  T.  M.  Go. 

Planning  for  Busy  Fall 

Samuel  I'ingriild,  vice-president  and  tr'.-a'^uri  r 
of  F-yeryliody's  TalkiuR  Machine  (  o..  Inc.. 
I'hilaih  lph.a,  I'a..  recently  addn  >-ed  ,,11  eNceed- 
iiiL-b     in-.pulnu    letler    lo    the    lalkmy  lu.L.hine 


11  iacl  lhai  Summer  is  over 
ow  in  ihc  big  season  of 
d  i\  ^ooA  Fall  season  is 
iniioi  t.ince  of  wliolcdiearled  1: 
-ed       l".y>  rybod  y"?    Talk  in  1; 

i-.  idanniiiK  for  a  bi^  Fall  m 
,111  nuin  alions  il  would  seen 


and  the  Irade 

(iredicled  and 
nibusiasni  wav 

Machine  Co.. 
asoii  and  from 

llial  its  plans 


1  he 


.di/ 


Pushing  Nyaccoflex  Receivers     Qrim  Opens  a  New  Store 


The  New  York  .Mbiim  &  Tanl  (\..,  New 
York  City,  lu.iKir  ol  N\.uiod.  \  vv.,\^\,y^  .sels, 

has  conclncled  a  eond  S,,!   ...i-on  wilh  llu.- 

Nyaccollcx  Kl'-I,  uhuh  ,1  |K,,i,.hlc  radio 
phonograph  eonil)ni[it Ion  I'or  I  he  hall  and 
Winter  .sea-..),,  ilu  New  Voik  MLnin  \  I  .ird 
Co,  is  giviiit^  -1"'' i'lt  alleiilioii  to  tin  s.,|c  of 
Nyaccoflex  uici\nie  -it-  .mil  plioiiograidi 
panels.  The  ni,iii.\  ve.ir^  in  which  ihc  New 
York  Album  &  Lard  Co.  h,i.-  Mipplied  Nyacco 
record  albums  (o  the  talking  macliiuc  trade  has 
led  this  company  to  particularly  develop  this 
field  as  an  outlet  for  ils  radio  products.  Ma.K 
Willinger.  presidenl  of  the  coiiii'an>',  rejiorls 
that  the  talking  inachim  irade  h.i-,  i.iken  on  the 
merchandising  of  NyaceolliN  r.idio  sels  in  an 
energetic  manner  and  that  [radically  all  new 
dealers  added  ibii^;  far  in  the  present  season  are 
talking  machine  dealers.     Il  is  Mr,  Willinger's 


Ueathice,  Neu.,  October  S, — W,  P,  Grim,  \s\\o 
ivas  formerly  identified  wilh  the  Beard  Music 
House,  has  opened  a  new  music  slore  at  105 
Soulli  Fifth  street,  handling  a  full  line  of  music 
goods.  Mr.  Grim  has  lately  secured  the  ex- 
clusive representation  of  the  Viclor  talking 
machine  line  and  lias  purchased  the  full  Victor 
stock  of  the  Reard  concern.  The  quarters  are 
located  in  the  Burwood  Hotel  block. 


To  Open  Radio  Parlors 

BAkutJiTON,  O.,  October  6. — Frank  J.  Wei- 
gaiid,  widely  known  local  music  merchant  and 
pioneer  in  radio  merchandising,  announces  he 
will  open  one  of  ihe  most  complete  radio  par- 
lors in  Ihc  Slate  some  time  this  month.  Prepara- 
tions are  ucaring  completion. 


Brunswick  Radiolas  Shown 
at  Los  Angeles  Exposition 

Fitzgerald  Music  Co.  Had  One  of  the  Finest  Ex- 
hibits at  the  National  Radio  Exposition  Held 
in  Los  Angeles  In  September 

Los  Anceles,  Cal,,  October  3.— One  of  the 
finest  exhibits  at  the  National  Radio  Exposition 
held  in  the  Ambassador  Auditorium,  this  city,  in 
September  was  that  of  the  Fitzgerald  Music  Co., 
which  had  large  space  devoted  lo  the  display  of 


Fitzgerald's  Brunswick-Radiola  Display 
Brunswick  Radiolas  and  ntln  i  r.idio  products 
handled  by  the  firm.  Amony  the  many  fine  ex- 
iiibits  at  the  Exposition  this  was  undoubtedly 
one  of  the  mo.sl  elTective,  judging  from  the  at- 
tention il  received  from  visitors,  Tlie  accom- 
panying illustration  gives  only  a  faint  idea  of 
the  attractiveness  of  the  display. 

The  Fitzgerald  Music  Co.  is  one  of  the  lead- 
ing music  houses  on  tlie  Coast  and  its  handsome 
warerooms,  complete  stock  of  radio  and  musi- 
cal instruments,  and  aggressive  merchandising 
methods  have  resulted  in  a  large  and  continu- 
ally increasing  patronage. 


Tie-Up  With  Wiedoeft 

Brunswick  dealers  in  and  about  Newark,  N.  J., 
recently  availed  themselves  of  the  opportunity 
of  eiTecting  a  tie-up  with  the  appearance  of 
Herb  Wiedoeft  and  His  Cinderella  Roof  Or- 
chestra, Brunswick  artists,  at  the  Branford  The- 
atre, during  the  week  of  September  26  to  Octo- 
ber 2,  The  Brunswick  Co.  had  supplied  the 
dealers  with  attractive  window  display  posters 
bearing  a  picture  of  Herb  Wiedoeft  and  invit- 
ing the  public  to  call  at  the  store  and  hear  the 
latest  records  of  this  famous  California  dance 
orchestra. 


New  MacFadden  Folder 

MacFaddcn  &  Co.,  Inc.,  Philadelphia,  Pa.,  have 
just  issued  an  attractive  folder  on  the  B-Power 
generator  which  it  manufactures,  describing  its 
many  merits  in  detail.  The  Louis  Buehn  Co., 
of  that  city,  local  distributor  of  the  MacFadden 
B-Powcr  generator,  has  built  up  quite  a  business 
for  this  product  and  is  anticipating  still  bigger 
business  during  the  present  season. 
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Model  R-5 

$150  List 

Cibinct  Onlv  Si" 


Model  T-1 

$35  List 


A  Remarkable  Opportunity 

for  the  Music  Merchant! 


The  FINE-ARTS  line— the 

to-earth  prices — offers  you  a  truly  remarkable 
profitable  and.  permanent  radio  business. 

Regardless  of  price — there  can  be  no  finer  radio. 
Superb  quality— cabinets  that  are  exquisite  in 
their  grace  and  beauty — plus  perfect  radio  ef- 
ficiency. All  that  can  be  desired  in  radio — at  a 
price  within  the  reach  of  everyone. 

Unquestionably,  your  sales  on  FINE-ARTS  will 
astonish  you.  For  people  are  quick  to  realize 
that  their  money  cannot  possibly  buy  better  radio 
values  than  are  offered  in  FINE-ARTS. 

Take  immediate  action,  and  get  full  details  of 
our  attractive  proposition.  Order  samples  sent 
you  at  once. 


first  to  combine  character  in  radio  with  down- 
opportunity  for  building  a 


Model  R-3 

$85  List 


PLAZA    MUSIC  COMPANY 


10  West  9.0'^  &uMw%rk 
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BANNER  AND  DOMINO  RECORDS 
are  the  outstanding  leaders 
in  the  3  for  '1=  Record  Field 


The  outstiuidinj^  leaders  Iti  iIk-  ,i 
Record.    Tliev  arc  by  I'nr  llie  f.isie.s 

Tlu'  prcff 


?1.0U  KLXord  Field,  arc  BANNER  (black)  and  DOMINO  (red) 
Mint;,  ]>i)pular  priced  10-iiicli,  doubled-faced  record  on  the  market  to-day. 

f  diallers  fnr  IIANNI'.R  arid  DOMINO  Records  is  easy  to  understand — for  their  releases  con- 
:iiisi  song  and  daiKi'  hiis  rekordeii  In'  the  foremost  artists  and  orchestras  in  the  industry; — 
and  vncal  seleelimis  llmt  are  proven  Sellers,  and  Blues  and  Novelty  numbers  of  the  type 
id,  thus  as-^nrinj;  iniisi.nil  Uniiuver  of  \our  enhrc  slock  of  these  records. 

ii"  r,.\\NI'  k  and  DOMINO  Records  and  Recordings  which  are  fully 
lu*nsi\  e  I' l  i  e  Adverlisin;^^  Sci  vicc.  which  spells  SUCCESS  for  those 
who  are  handliiij^  these  brands  cil"  neord--.  i.s  nt'fered  dealers.  The  service  embodies  REAL  dealers'  helps, 
nionlhlv  supplements,  allractive  coinn  d  window  hangers  of  the  new  month's  releases,  and  separate  window  strips 
featuring  the  latest  popular  hits.    \\  i  ;dMi  -^iijiply  newspaper  mats  and  cuts  without  charge. 


ilrli 


In  .iddil 


■d  i 


iihi  rent  snpr 


Start  a  3  for  ^IM  Record 
Department  in  your  store 

A  $50  Investment  Is  All  that  Is  Necessary 


To  assist  you  in  starlini;  .\  prnlitjIiU  ,1  lHj  $1 
your  stori-  wc  have  compiliil  ,i  .sikcuiI  ^^H  .i-Mir 
Standard  records,  logi-tlur  wUli  a  liluml  -iiiiii 
which  wc  will  be  glad  lo  somi  you  i>roiii|)lly  i 
you.    Jusi  fill  in  the  enclosed  card  nud  mail  it  i 


The  big  season  for  Records  is  now  here, 
of  the  Fall  and  Holiday  business, 


Act  at  once  and  Ret  the  benefit 


PLAZA  MUSIC  CO.,  10  West  20th  Street,  NEW  YORK 
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J  -  -  ^  ///e  Smallest 
HBALPhom^mph  Made 


The  Camcra-Sizc 
Phonofflaph 


FINE  FABRIKOID  COVERED 

$1250 

List  Price 

GENUINE  PIGSKIN 
LEATHER  COVERED 

$|_500 

List  Price 


WEIGHT 
Only  1)4  pouni 


A  Camera-size  Phonograph 
that  comes  Ready-tO'Vlay  ^ 
nothing  to  remove  or  attach 

Here  it  is  at  last!  An  honest-to-goodness 
phonograph,  in  compact  form,  just  as  its 
name  implies. 

(COMPACT  is  a  real  portable  phonograph  in  every 
respect,  with  a  tone  quality  and  volume  of  sound 
that  is  equal  to  any  of  the  large  size  portables  now 
on  the  market. 

Ready-to-play,  KOMPACT  eliminates  all  the  objec- 
tions against  this  type  of  phonograph  and  opens  up  a 
tremendous  field  for  the  wide-awake  music  dealer. 

Order  a  sample  KOMPACT  BCnt  you  at  once  so  that  you 
can  Bee  for  yourself  how  fine  an  inBtrument  it  really  is. 

Some  Choice  Territory  for  Distributors  Still  Open 
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Tor  Sl«(cen  Tfftri 
rtaxa  MtiBlp  Com- 
pony  Ilna  Hrrved 
tbe    Munlo  Tnide 


BT*ry  Ilom  De- 
•crlbctl  n«ro  Onn 
Bo  ProDlubly  SoW 
In   a    Music  Store 
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PLAYTIME RECORDS 
LOW  RETAIL  PRICE 
APPEALS  TO  ALL 

SELL  AT  ONLY  I5c  EACH 

Playtime     records,     wlikli  iriclmli' 


:unf:s,  1^,11 


11,1  . 


,.,,n,l,  i  ful  jiivciiik  n-.MnI 
which  rclail  ;il  15  c  .Mch-.i  I'rii 
which  ;i|)|n.;ils  l<i  all.  Tlir  ninTlmr 
includes  an  nssdrlniciil  of  9S  sdct 


tions  (if  iIk-  iiimili;.r  Mother  Goosf 
Nursery  l-lhymi's,  which  iill  cliihlreii 
(lelighl  ill  and  want. 
Music  dealers  can  easily  develop  a 
sicady  sale  for  (hese  reconh  hy  niak- 
iiiR  a  liahit  of  calling  ihcm  lo  llie 
attcnlion  of  iheir  ri'^iilar  cuslumers 
whcne\er  ihey  are  iii  their  store 
Most  people  have  cliildren 
own  or  ill  Iheir  fiimily,  a 
arc  live  iirosprcls  (or  ihese  w 
(ul  records. 


.1  111. 
I  heu, 


CAMERA  DEPTS. 
IN  MUSIC  STORES 
MEAN  STEADY  PROFIT 


Music  dealiii  ivhr>  have  eanu 
liarliiienls  i"  iheii  sUires  liinl 
hiKhly  prcfilahle.  iiol  ntily  1u>m 
ihc  steady  iiieoiiie  whieli  ih 
cuive  from  Ilie  sales  of  eanur 
films,  but  also  fr< 
ness  frotii 


THE  UfMOSTIN  RADIO  VALIES 


For  Details  See  First  Page 


NEW  LOW-PRICED 
CHILD'S  PHONOGRAPH 
OFFERED  TO  TRADE 


T.iis'  rho.iiij; 
w  l.iu-prued 
,  whidi  111--  I'l; 
s  nlleriiii^  lo  I 
lulrrful  liUle 
^'il)i  I 


volume  of 
made,  due  lo  the  e\ira  l.ir|.:i. 
whicli  is  used, 

The  hody  of  llic  iilionogra|)li  is  m: 
of  while  enamel  metal,  with  colo; 
desii;ns,    Siitc,  \\"  s4'/j'\  with  a 
hnrii.     The  net  jirice  lo  deaUrs 


COMPLETE  LINE  OF 
PHONOGRAPH  SUPPLIES 
CARRIED  BY  PLAZA 


ria/.a  Music  Company  carries  the 
niosi  coniplele  line  ol  iiliormpraidi 
accessories  and  voi'l'li' "f  any 
honsc  in  tlic  conntry.  They  are  .dde 
to  sU|iplv  alnin*!  evii\  waul  ihe 
uhoiio>:raph  ilealei-  div,,i  Ir.-ni  .l..el. 


ria/ 


lIU' 


■ll-kii..wii  MAi.^ 

SLiPi'-i-;  1 1  'M-  iu  ,iiii 

several  oilier  hi^h-fjiad 
needles. 

A  few  of  tlie  items  \i 
handles  are  given  hih^w  ; 


Write  for  Plaza's  catalog  of 
phonocaph  accessories. 


PLAYTIME  -  CABINET  MODEL 
PHONOGRAPH  FOR  CHILDREN 
A  DANDY  ITEM  FOR  THE  HOLIDAYS 


Music  ik-ak-rs  cvcrjwlicre  have  enthusiastically  received  the  an- 
nouncenicut  uf  tlie'iieiv  Playlime  Cabinet-model  flwnagrafh  for 
kidilles,  which  the  Plaza  Music  Company  is  now  manufacturmg. 
Those  who  have  seen  llic  samples  of  the  Playtiiiw  fhouogniph  have 
expressed  the  opinion  that  they  arc  certain  to  become  enormous 
sellers  in  music  stores,  on  account  of  their  fine  appeai-ance,  attrac- 
tive finish  and  low  retail  price  of  $12.50. 

The  I'hn^lime  phonograph  is  irxll'xlO"  and  is  .sturdily  built 
throughout.  It  is  finished  in  ivory-white  and  cute  kiddy  designs 
on  the  door  and  side  panels. 


BIG  SEASON  FOR 

LITTLE  TOTS' 
RECORD  ALBUMS 

Now.  wilh  the  hij:  fall  and  holiday 
season  for  kichiie  records  in  full 
swing,  the  demand  for  Little  Tots' 
Records  will  increase  in  leaps  and 
liotmds.  Liltle  Tot  Records  are  put 
np  in  attractive  albnms  containing 
eight  selections  on  four  seven-inch 
rceiuds,  complete  with  eight  covered 
picture  and  verse  cards  for  retailing 
at  $L0O, 

Little  Tot  Books  emh.Kiy  everything 
that  is  desirable  in  a  record  made  ex- 
clusively for  the  enlcrtainmeiit  and 


eihicalion  of  the  youngsters.  The 
unu-fid  melodies,  catchy  little  rhymes, 
wonderful  stories  and  games  have 
pleaseil    ihe    youngsters  generation 

I'.intil-  realijied  thai  music  has  an 
iiii]"irt."iru  eiiiicational  value  for  chil- 
dren. The  kiddies  love  the  tunes  of 
these  iiermaneiUly  po|iular  selections, 
delicht  fully  recorded  on  LITTLE 
TOTS'  KFrOUDS.  This  makes 
LITTLE  TOTS'  HOOKS  not  ah.ine 
an  annieti\e  holiday  item  hut  some- 
ihinL'  thai  can  tie  handled  profitably 
twelve  months  in  the  year. 


The  LITTLE  TOT'S  table  model 
phonograph  which  retails  at  $10.00 
w'ill  as  usual  come  in  for  a  cood 
share  of  the  Fall  business.  This 
model  is  finished  and  decorated  simi- 
lar 10  the  PLAYTIME  Cabinet 
Model, 


Plaza  ships  sheet  music  orders 
the  same  day  they  are  received. 


SPLENDID  VALUES  IN 
UKULELES  OFFERED 
BY  PLAZA  MUSIC  CO. 

The  new  ukuleles, 
banjo  likes,  etc., 
which  the  Plaza 
Music  Company  is 
offering  to  the 
trade  represent  re- 
markable values  for 
this  class  of  mer- 
chandise. A  few  of 
Plaza's  leaders  are: 
Ukulele,  No.  m. 
walnut  finish,  SLIO; 
Banjo  Uke,  B-5, 
maple  finish,  _  skin 
head,  with  nickel- 
plated  strain! n g 
ring,  5L.LS ;  Banjo 
L'ke,  B-10,  same  as 
B-5,  hut  with  larger 
head,  $1.7.^;  Banjo 
Uke,  B-IS,  same  as 
B-10,  but  wilh  pal- 
enieci  pegs,  ?2.25; 
Banjo  Uke.  B-20, 
same  as  B-IS,  but 
wilh  resonator  back, 
?2.60. 

Special  prices  for 
quantity  orders. 

Plaza  offers  quality  phonograph 
needles  at  attractive  prices. 
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THE  TALKING  MACHINE  WORLD 


Important  Demonstrations  of  New  Products 

Feature  Month  in  Cleveland  Territory 

Orthophonic  Victrola  Arouses  Enthusiasm  of  Retail  Trade — Sales  Gains  Gratifying  to  Dealers — 
W.  R.  Trembley  in  New  Post — May  Co.  Stages  Sales  Campaign— New  Law  Aids  Trade 

Bruiiswick-Radiolas.  This  firm's  Seplcmber 
sales  oE  portable  talking  machines  also  held  up 
remarkably  well. 

Signing  Up  for  Radio  Show 
James  H,  Lanyon,  of  Lanyon  &  Bowen,  pub- 
licity representatives  of  the  radio  exposition 
to  open  for  a  week  in  the  Public  Hall,  Novem- 
ber 7,  report  contracts  have  been  signed  with 
the  Radio  Corporation  of  America  for  an  ex- 
hibit. Local  firms  taking  ?pace  included  the 
Dreher  Piano  Co.,  Bailey  Co,,  Buescher's  Music 
Store,  Cleveland  Talking  Machine  Co.,  William 
Taylor  Son  &  Co,.  Haas  Electric  Co.  and  other 
radio  concerns. 


Cleveland,  0.,  October  8,— Howard  J.  Shartlt, 
president  of  the  Cleveland  Talking  Machine 
Co.,  Victor  distributor  for  this  section,  during 
the  latter  half  of  September  conducted  several 
demonstrations  of  the  Orthophonic  Victrola. 
The  first  demonstration  was  given  in  the  recital 
room  of  Carnegie  Hall,  Huron  road  (Music 
Row),  Cleveland,  the  afternoon  of  September 
16,  and  was  largely  attended  by  dealers  of 
Greater  Cleveland.  All  were  delighted  with  the 
first  showing  of  the  Victor  Talking  Machine 
Co.'s  new  product — declared  to  be  the  greatest 
advancement  ever  made  in  the  art  of  the  talk- 
ing machine  industry.  Already  many  orders  for 
the  new  machines  have  been  booked.  The  dem- 
onstration was  repeated  the  following  day  in 
the  Chamber  of  Commerce,  Toledo,  and  later 
another  was  conducted  in  Indianapolis  for  the 
benefit  of  dealers  in  that  city. 

In  New  Post 
W.  R.  Trembley,  of  Detroit,  Mich.,  the  re- 
cently appointed  manager  for  the  P.  A.  Starck 
Piano  Co.'s  Cleveland  branch  store,  reports 
September  business  very  good  in  piaoos,  player- 
pianos  and  talking  machines. 

Henry  Dreher  Goes  East 
Henry  Dreher,  president  of  the  Dreher  Piano 
Co.,  spent  a  few  days  on  a  business  trip  in 
New  York,  following  the  annual  convention  of 
the  Music  Merchants'  Association  of  Ohio  in 
Cincinnati.  He  said  his  firm  is  preparing  to 
book  heavy  orders  for  the  new  Victor  talking 
machines  when  they  get  into  the  open  market. 
'  Stages  Sales  Drive 
The  May  Co.  on  September  26  held  its  an- 
nual "May  Day"  sale,  during  which  3,000  extra 
salespeople  were  employed.  The  company  used 
fifteen  full  pages  of  advertising  in  each  of  the 
two  afternoon  English  language  newspapers  of 
Cleveland  in  featuring  the  sale.  A  large  section 
of  this  advertising  was  devoted  to  featuring 
merchandise  in  the  radio  and  talking  machine 
sections.  Dan  E.  Baumbaugh  said  the  sale  of 
talking  machines  and  radio  sets  and  equipment 
during  the  big  anniversary  event  broke  all 
previous  records.  Many  Fried-Eisemann  and 
Atwater  Kent  five-tube  radio  sets  were  also 
sold. 

Sells  Large  Number  of  "Talkers 

The  re-election  of  R.  E.  Taylor,  manager  of 
the  talking  machine  section  of  the  William  Tay- 
lor Son  &  Co..  to  membersliip  in  the  executive 
committee  of  the  Music  Merchants'  Association 
of  Ohio  during  the  recent  Cmcinnati  annual  con- 
vention was  highly  gratifying  to  Cleveland 
dealers.  He  served  as  president  of  the  former 
Talking  Machine  Dealers'  Association  of 
Northern  Ohio  one  year.  The  Taylor  store 
scored  the  biggest  sale  ever  reported  m  Victor 
machines  during  the  half-price  campaign  An 
other  popular  selection  of  the  convention  w.t- 
that  of  Otto  C.  Muehlhauser,  of  the  Muehl 
hauser  Bros.  Co.,  for  Association  prcsideiU, 
while  all  Cleveland  music  dealers  are  glad  tb.ii 
the  city  will  again  be  headquarters  for  the  Stat. 
Association  Secretary's  office,  Rexford  C  Hyr., 
of  Cleveland,  having  been  re-elected.  His  re- 
election n.eans  that  the  Retail  Music  Merchant, 
published  monthly  under  his  direction,  will  con- 
tinue to  be  issued  in  this  city.  The  publica- 
tion has  shown  much  interest  in  the  talking 
machine  trade,  and  Mr.  Hyre  personally  knows 
most  every  phonograph  retailer  and  distributor 
in  the  State. 

100  Per  Cent  Sales  Improvement 
The  Haas  Electric  Co.   reports  radio  sales 
have  picked  up  about  100  per  cent  in  northern 
Ohio  during  the  past  few  weeks^  f.^^.m 

the  exclusive  agency  for  the  Frced-E.semann 
sets  and  eyuipmcnt  and  other  radio  lines. 
ScUing  Brunswick-Radiolas 
The  Robert  L.  While  Music  Co    the  O  d 

Arcade,  is  selling  quite  a  number  of  h.gh-pnced 


Among  cxliibils  will  be  the  latest  creations 
of  the  Victor  Talking  Machine  Co,.  Brunswick 
Co.,  Pathe  Phono.  &  Radio  Corp.,  Ohio  Musical 
Sales  Co..  the  General  Phonograph  Mfg.  Co., 
Crosley  Radio  Corp.,  Starr  Piano  Co.,  Freed- 
Eisemann  Radio  Corp.;  most  of  the  radio  pro- 
ducers being  represented  tlirough  distributors 
in  this  territory. 

New  Law  Protects  Dealers 
Ohio  talking  machine  dealers  now  have  more 
protection  under  the  amended  State  lien  law. 
It  provides  that  married  judv^iiicnl  dobtors  earn- 
ing ?75  or  .more  monthly  m;.y  hrvv-.-  :,t  k.ist  10 
per  cent  of  tlicir  earniups  L',;irnisliviil  lor  :iiiy 
,  debt,  including  pianos,  players  and  t.ilking  inn- 
chines.  Formerly  the  10  per  cent  covered  neces- 
sities only,  and  musical  merchandise  bought  on 
instalments  was  not  included.  Under  the  law 
now  a  "family  car"  may  be  seized  to  help  pay 
for  a  talking  machine.  This  places  the  talking 
machine  dealers  in  an  enviable  position. 


"Ureco  Goldentone"  Radio 
Tube  Now  on  the  Market 

Latest  Product  of  United  Radio  &  Electric  Corp. 
Result  of  Long  Experimentation— Said  to 
Improve  Radio  Reception 

The  United  Radio  &  Electric  Corp.,  425  Cen- 
tral  avenue.  Newark.    N.  J.,  manufacturer  of 
Ureco  lubes,  recently  an- 
nounced a  new  power  tube 
known  as  "Ureco  Golden- 
tone,"    Tliis  product  has 
been  in  process  of  devel- 
opment for  over  a  year 
and  was  evolved  for  the 
purpose  of  improving  the 
last  audio  stage  reception. 
The  Ureco  engineers  were 
not  satisfied  that  the  ulti- 
mate   had    been  reached 
although  its  tubes  for  this 
particular  purpose  had  as 
much  volume  as  other  sci- 
entifically built  products. 
It   required,  they  said,  a 
"Ureco  Goldentone"  tube  of  different  structure 
which  would  insure  the  same  degree  of  volume 
and   at   the    same   time   eliminate   any  minor 
distortion. 

In  speaking  of  the  "Ureco  Goldentone"  an 


officer  of  the  company  remarked  as  follows: 
"During  the  year  the  Ureco  engineers  first 
began  to  work  on  this  probkiii.  e.-cpcrimcnlatioii 
in  the  laboratory  has  been  ronMaul,  The  ideal 
that  these  men  set  for  themselves  was  not  easy 
of  accomplishment.  They  iaid  to  themselves, 
'We  will  be  satisfied  with  only  one  kind  of  lube 
—a  tube  that  will  adequately  handle  even  the 
greatest  possible  volume,  a  power  tube  that  will 
build  up  signals  to  a  volume  hitherto  never  tried 
for  and  at  the  same  time  kei-p  the  exact  quality 
of  the  talking  voice,  singing  voice,  or  instru- 
mental tone  being  sent  through  the  microphone.' 
At  various  times  during  the  year,  results  were 
obtained  that  might  have  satisfied  men  who  had 
not  set  for  themselves  an  unchangeable  ideal. 
But  these  results  in  the  Ureco  tests  were  merely 
checked  as  steps  toward  the  accomplishment 
aimed  at. 

"But  now,  the  ideal  that  Ihe  Ureco  engmecrs 
set  out  to  reach  has  been  attained  in  the  new 
Ureco  Goldentone,  a  tube  built  with  additional 
elements,  as  compared  with  other  tubes  of  this 
type,  and  greater  capacities,  to  increase  the  flow 
of  plate  current  to  almost  twice  as  much  as 
formerly.  This  increased  plate  current  means 
two  things:  Clear  loud-speaker  volume  on  far 
distant  stations  and  sweetness  of  tone." 

Goldentone  is  made  in  the  color  of  gold  in- 
stead of  silver,  so  that  when  the  tube  is  operat- 
ing in  the  set  it  looks  like  gold  glowing  in  the 
sunlight.  


^  "MHO  ^UMPET 

Xs_j,       CONCERT  TYPE 


Have  You  Heard  It? 

If  not  read  offer  below ! 

Sivcry  radio  fan  will  be  surprised  and  delighted 
with  this  loudspeaker.  It  produces  the  high  and 
low  notes  without  distortion  with  true  and  clear 
reproduction.  It  also  has  plenty  of  volume.  Ac- 
knowledges no  superior  at  any  price.  Hand- 
somely finished  in  crystal  black  with  grained  ma- 
hogany bell  and  antique  silver  delail. 

RetaUs  for  $25.00 

The  Remola  Concert  Cabinet 

Produces  the  same  beautiful  tone  as  the  Trumpet. 
A  fine  mahogany  finished  cabinet  of  just  the  right 
siie. 


emo  Trumpet 


Offer— Both  of  these  instruments  will  be  sent  to 
you  on  10  days-  free  trial  through  your  regular 
jobber.  We  are  willing  to  do  this  so  that  you 
may  hear  them. 

The  REMO  CORP.  ^ oTS: 
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Here  are  Sales  Helps 
1hata£htaUy  SELL jvr you 


^•$0  AM  Types 


A  handsome  Window  Display,  bet- 
ter than  any  you've  seen  for  tubes, 
that  not  only  sells  Ferryman  Tubes 
but  sells  your  store,  too. 

A  Counter  Display  featurlne  a  clear 
glass  dcmonstratinK  tube  that  en- 
ables you  to  show  your  customers 
why  Ferryman  Tubes  are  worth 
$2.50  down  to  the  last  penny. 

An  Authorized  Dealer  Transfer  for 
your  window. 

Booklets  for  counter  use,  written 
so  a  novice  can  understand  why 
his  money  oURht  to  go  into  Perry- 
man  Tubes. 


A  carton  of  strik- 
i  n  e  appearance. 
Easy  to  look  at. 
Your  customers 
will  instantly 
locate  the  Perry- 
man  cartons  on 
your  shelves. 


Impcrtant 

We  want  all  jobbers  and  dealers  to 
know  that  the  Ferryman  Electric 
Company  is  ably  financed  and 
thoroughly  equipped  to  deliver  the 
(foods.  Our  laboratories  and  plant 
in  North  Bergen  are  the  last  word 
in  equipment.  We  will  gladly  re- 
fer you  to  our  banks  for  informa- 
tion concerning  our  financial 
strength  and  the  character  of  the 
men  behind  the  company. 


George  H.  Perryman  has  been  making  vacuum 
tubes  for  ten  years  during  which  time  he  has  di- 
rected two  of  the  largest  plants  in  the  country. 
He  has  built  four  tube  making  plants.  He  knows 
the  faults  and  virtues  of  practically  every  tube 
on  the  market.  He  knows  tubes  as  few  know 
them. 

These  Perryman  Tubes — the  first  to  which  he  has 
given  his  name— are  the  result  of  an  experience  in 
tube  making  second  to  none. 

They  actually  are  superior  to  the  tubes  you've 
been  handling.  You  can  see  their  advantages  im- 
mediately through  the  clear  glass  of  the  demon- 
strating tubes  that  we  supply  every  dealer  free  of 
charge  to  show  customers  exactly  what  they're 
buying;  exactly  why  they  are  superior;  why  they 
will  stand  the  gaff  indefinitely,  and  why  they  are 
worth  $2.50  down  to  the  last  penny. 


PERRYMAN 

Laboratories  and  Plant  —  North  Bergen,  N.  J. 
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RADIOTUBES 


^   you  can  see  the 

^•^V  All  Types  diffeyemeot 


Perryman  Radio  Tubes  are  made  in  the  latest  and 
most  modern  plant  in  the  country — with  George 
H.  Perryman  watching  them  at  every  step. 

You've  never  seen  better  built,  better  looking,  nor 
better  operating  tubes  than  the  Perryman  line. 
You've  never  seen  more  complete,  nor  more  help- 
ful sales  support  than  we  give  you  for  use  in 
your  own  shop.  Every  Perryman  Authorized 
Dealer  receives  free  display  material  that  is  as 
good  as  the  tubes— and  that's  saying  a  lot.  Not 
only  does  it  sell  Perryman  Tubes — it  sells  the  shop. 

Perryman  Authorized  Dealers  get  price  protec- 
tion, territorial  protection,  and  the  right  to  sell  a 
line  of  tubes  that  has  the  most  interesting  sales 
story  in  the  industry  behind  it. 

I  -  . 

We  cordially  invite  Jobbers  and  Dealers  to  write 
us  for  information  concerning  Perryman  Tubes. 


And  here^s  the 
GUARANTEE 

This  Perryman  Vacuum 
Tube  is  guaranteed  to  be 
pertect  in  every  respect 
and  to  conform  with  the 
Electrical  Specifications 
as  printed  on  the  carton. 
We  agree  to  replace  it  free 
of  charge  if  it  ever  fails 
because  of  defective  ma- 
terial or  workmanship. 


ELECTRIC  CO.,  Inc. 

Sales  and  Executive  Offices  —  33  West  60th  street,  N.Y.C. 
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New  Models  of  Talking  Machines  and  Radio 
Eagerly  Awaited  by  Cincinnati  Dealers 

Satisfactory  Increases  in  Sales  Volume  in  AU  Lines  Presage  Prosperous  Fall-Winter  Season- 
Inquiries  Regarding  New  Victor  Line  and  Brunswick  Panatrope — News  of  the  Month 


Cincinnati,  O.,  Oclober  9.— Dealers  report  a 
gratifying  increase  in  llie  volume  of  sales  of 
lalking  machines  and  records,  and  it  is  e<-'n- 
erally  thought  that  market  conditions  arc  rr- 
iidjusting  tliemselvcs. 

New  Victor  Instnimeot  DcmonBtratcd 
One  of  the  features  of  the  convention  of  tlie 
Ohio  Music  Merchants'  Association,  held  here 
September  IS  and  16,  was  the  demonstration 
of  the  new  Victor  machine. 

Woodmansee  to  Move  to  New  Quarters 
The  VV.  G.  Woodmansee  Piano  Co.,  which 
handles  the  Edison  phonographs  and  records, 
is  now  advertising  a  "removal  sale"  extensive- 
ly and  with  satisfactory  results.    The  building 
in    which  the  company  is  located,  on  Fourth 
street,  near  Hacc,  is  lo  he  lorn  clown  to  make 
room  for  a  modern  skyscraper,  which  will  be 
the    home    of    the    Chamber    of  Commerce. 
"While  we  will  not  move  until  the  firsl  of  the 
year,  we  liave  commenced  our  clearance  sale 
well  in  advance,  as  this  is  the  beginning  of  ihc 
Fall  season,"  explained  Mr.  Woodmansee. 
Canfield  Piano  Co.  Reports  Increase 
"Wc  have  just  received  a  rarlo.'id  shipinenl 
of  Modernolas,  and  this  should  show  that  we 
do  not  take  a  pessimistic  view  of  the  talking 
machine    situalion,"    slated    Walter  Canfield, 
head  of  the  Canfield  Piano  Co.,  which  is  located 
in  the  uptown  sluippinii  district.    "We  do  not 
handle  records,"  he  explained,  "as  we  handle 
no  article  that  sells  for  less  than  $150,  nor  do 
we  do  much  in  the  way  of  handling  used  instru- 
ments.   Our  sales  have  increased  progressively 
each  month  this  year." 

George  P.  Gross  Returns  From  Europe 
At  the  Nlore  of  the  Geo.  P.  Gross  Co,,  at  1328 
Main  street,  it  was  Stated  tliat  business  is  be- 
coming more  active  in  the  talking  machine  line, 
witli  an  exceptionally  good  demand  for  records. 
Geo.  P.  Gross,  the  head  of  the  company,  who 
has  for  two  months  been  on  a  tour  of  Europe, 
on  whicli  Mrs.  Gross  accompanied  him,  return- 
ed September  11,  just  in  time  to  take  part  in 
the  convention  of  the  Ohio  Music  Merchants' 
Association,  in  which  he  takes  a  great  interest. 
J.  E.  Henderson  Enthuses  Over  Panatrope 
On  his  return  from  Cliicago,  where  he  went 
recently  to  attend   the  demonstration   of  the 


i'analrope,  the  new  Brunswick  instrument,  J. 
K.  Henderson,  local  manaticr  for  the  Bruns- 
wick-lialke-Collender  Co.,  was  full  of  entlitisi- 
asm  for  that  recent  innovation  in  lalking  ma- 
chines, "I  was  ttioroughly  pleased  in  every  re- 
spect by  the  volume,  tone,  quality  and  other 
fine  features  of  the  new  instrument,"  staled  Mr. 
Henderson,  "By  reason  of  its  wonderful  elec- 
trical pick-up  arrangement  it  reproduces  all 
octaves  perfectly."  On  September  28  he  de- 
livered an  address  before  the  Advertising  Club 
of  Louisville,  Ky. 

Panatrope  Eagerly  Awaited 
A  new  feature  of  the  Brunswick  Shop,  of 
which  Louis  H.  Ahaus  is  the  proprietor,  is  a 
roll  department,  with  a  complete  line  and  with 
three  demonstrating  booths.  "While  waiting 
for  the  new  Panatrope  to  come  we  kepi  push- 
ing tlic  models  we  had  in  stock,"  explained  Mr. 
Ahaus,  "and  by  working  hard  we  kept  up  a  fair 
volume  of  sales.  There  have  been  a  great 
many  incjuiries  aboiil  the  Panatrope." 

Columbia  Flourishing  in  Kentucky 
Miss  R,  Helberg,  manager  of  the  local  branch 
of  the  Columbia  Phonograph  Co.,  who  has  just 
returned,  from  a  business  trip  to  Kentucky 
cities,  reports  lhal  she  found  business  in  gen- 
eral and  the  talking  machine  business  in 
particular  to  be  much  improved  in  tlie  Blue 
Grass  State.  "Our  business  is  splendid,  both 
as  lo  machines  and  as  to  records,"  she  stated. 
Mr,  Slannard,  of  Richards  &  Stannard,  of  Mays- 
villi',  Ky.,  was  a  recent  visitor  lo  the  Columbia 
branch. 

Inquiries  Regarding  New  Victor  Instrument 

Walter  Timmcrman,  manager  of  the  Lyric 
Piano  Co,,  agent  for  the  Victrola  line,  stated 
that  they  have  developed  many  new  prospects 
for  the  new  Victor  machine  and  he  e.xpects  a 
large  demand  for  it  as  soon  as  the  stock  ar- 
rives. The  company's  sales  of  records,  he  said, 
have  been  very  good. 

Ohio  T.  M.  Co.  Demonstrating  New  Instrument 
Both  C,  H.  North,  vice-president  of  the  Ohio 
Talking  Machine  Co.,  and  A.  H.  Bates,  sec- 
retary, are  out  of  the  city,  in  the  interest  of  the 
new  Victor  machine.  It  was  demonstrated  by 
them  in  Louisville  and  in  Indianapolis  the  latter 
part  of  September  and  demonstrations  followed 


Have  a  Prosperous 
Business" 

This  can  be  true  of  you!  And 
if  your  business  is  prosperous  we 
can  show  you  the  way  to  greater 
prosperity. 

QKJvRecords 

Make  business  bigger  and  better. 
We  have  a  proposition  telling  the 
whole  story. 

STERLING  ROLL  AND  RECORD  CO. 

137  West  4[li  Street,  Cincinnati,  Ohio 


in  succession  in  other  cities  in  their  territory, 
with  conferences  with  agents  and  dealers.  The 
huge  adverlisuriients  of  the  sales  of  the  Victor 
Red  Seal  records  thai  have  appeared  recently 
have  stimulated  th''  record  business  fully  50 
■  per  cent,  it  i.-^  stated,  and  Ihey  also-  increased 
the  demand  for  the  old-style  machine. 

Gennett  Records  in  Demand 
"Business  conditions  are  improving  and  the 
I'olume  of  sales  is  increasing  in  proportion," 
said  W.  W.  Purnell,  wholesale  manager  of  the 
Starr  Piano  Co.  "We  are  putting  out  a  most 
attractive  lot  of  Gennett  dance  records  for  the 
Fall  trade,  and  also  some  fine  classical  selec- 
tions. The  Gennett  records  that  feature  many 
of  the  late  W.  J.  Bryan's  addresses  continue  to 
be  in  good  demand." 

Ben  Brown  Returns  From  Trip 
Ben  Brown,  of  the  Sterling  Roll  &  Record 
Co..  left  the  laltcr  part  of  September  on  a  trip 
through  northern  Ohio. 


Old  Time  Tune  Artists 

Given  Test  Recordings 

General  Phonograph  Corp.,  Holds  Convention 
of  Amateur  Singers  and  Fiddlers  of  Old 
Favorite    Tunes — Hundreds   of  Apphcations 

Particulars  of  the  Old  Time  Time  convention 
held  in  Asheville,  under  the  auspices  of  the  Gen- 
eral Phonograph  Corp.,  have  been  given  out  by 
that  company.  A  special  room  on  the  roof  of 
the  George  Vandcrbilt  Hotel  was  given  over  to 
the  portable  recording  laboratory  which  was 
sent  from  New  York.  Three  hundred  applica- 
tions for  a  test  recording  were  received  and 
from  these  twenty-five  were  selected.  Some  of 
the  most  famous  fiddlers  and  singers  of  the 
South  were  heard  and  many  old-time  tunes  were 
recorded.  Henry  Whitter  was  the  only  pro- 
fessional who  attended  and  he  recorded  some 
records  which  bear  all  the  marks  of  being  won- 
derful sellers. 


Lehigh  Valley  Dealers 

Form  Radio  Association 

Radio  Trade  Association  of  the  Lehigh  Valley 
Formed  to  Stabilize  the  Trade  and  Protect 
the  Buyers  of  Receiving  Sets 

Alu-.vtown,  Pa.,  October  6— At  a  recent  meet- 
ing of  the  leading  music  and  radio  dealers  here, 
the  Radio  Trade  Association  of  the  Lehigh  Val- 
ley was  formed  to  stabilize  the  trade  and  thus 
protect  buyers  of  radio  sets.  Among  the  deal- 
ers represented  were  Cameron  Piano  Co.,  F. 
Bowman  &  Son.  Lucky  Radio  Co.,  McGee 
Music  House,  Freeman  Radio  Shop,  Long 
^[usic  House,  Auto  Electric  Co.,  Allentown 
Eleg,  Devices  Co,,  H.  K.  Radio  Engineering 
Co.,  and  C.  C.  Turck,  Bethlehem.  The  follow- 
ing jobbers  were  also  represented  at  the  initial 
meeting:  Pcnn  Elec,  Engineering  Co.,  Scran- 
ton;  Stanley  &  Patterson,  New  York,  and  J.  H. 
Stewart  Co,,  Philadelphia,  Pa. 

Earle  H.  Bowman  was  elected  president  of 
the  Association  and  Arthur  J.  D.  Haines,  secre- 
tary and  treasurer.  One  of  the  leading  discus- 
sions at  the  meeting  was  the  staging  of  a  radio 
show,  imder  the  auspices  of  the  Association,  to 
be  held  in  the  very  near  future. 


Isham  Jones  at  Canton 

Large  crowds  visited  Moonlight  ballroom, 
Canton,  on  the  recent  visit  of  Isham  Jones's 
orchestra.  Brunswick  dealers  tied  up  with  the 
appearance  of  the  orchestra,  and  records  of  this 
well  known  band  have  been  much  in  demand. 

The  stock  of  the  Brunswick  Shoppe,  owned 
by  D.  W.  Lerch  Music  Co.,  m  the  Harris  Ar- 
cade building,  Canton,  has  been  moved  to  the 
main  Lvrch  Co.  store  on  North  Market  avenue. 

M  Alford  and  wife  are  back  on  the  job  at 
I  he  .\)ford  &  Fryar  Piano  Co,,  following  an  ex- 
tended visit  in  the  West. 
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V/'itanola 

▼        The  Phonograph  of  Marvelous  Tone 

"Main  Street" 


"Main  Street"  is  one  of  America's  most  important  institutions  and  tlie  iVIain  Street 
dealer  serves  probably  a  more  discriminating  type  of  buyer— a  "harder  to  please"  sort 
of  customer  than  does  his  big  city  competitor.  Because  the  IVlain  Street  dealer  knovvs 
90  per  cent  of  his  customers  personally,  mixes  with  them  in  his  daily  social  life,  the 
merchandise  he  sells  them  IMUST  IMAKE  GOOD. 

In  thousands  of  stores  on  Main  Street  Vitanola  has  "made  good"  over  a  long  period 
of  years  It  has  "made  profit"  too.  That's  another  thing  to  consider.  The  dealer  in 
the  smaller  city  has  not  the  big  expense  of  the  big  dealer,  but  he  hasn't  the  big  vdume 
either  Besides  selling  GOOD  MERCHANDISE  he  must  make  each  sale  at  a  GOOD 
PROFIT. 

Dealers  in  hundreds  of  small  cities  throughout  America  have  learned  that  the  Vitaiiola 
line  "fills  the  bill"  for  them.  It  has  style,  quality— it  sells  and  it  stays  sold— and  it 
carries  profit  to  gladden  the  heart. 

For  the  same  reason,  of  course,  Vitanola  "fills  the  bill"  for  the  big  city  merchant. 
But  we  are  especially  proud  of  its  success  on  Main  Street. 

Here  are  two  values  that  are  destined  to  be  headllners  on 
MAIN  STREET,  STATE  STREET  and  BROADWAY 


vitanola  Console  Phonograph  No. 
Mahogany  or  Walnut  Finish 

Adapted  for  Radio 

Height   33" 

Width   32' 

Depth   21" 

List  Price  $75.00 

Libiral  Di.Konuk 


Send  for  special  set  of 
photO'posto  illtistrations 
showing  new  Vitanola 
models— "Do  it  Today" 


Vitanola  Console  Phonograph  No.  103 
Mahogany  or  Walnut  Finish 
Adapted  for  Radio.    Space  for  record  album 
under  tone  chamber  on  right  hand  side 

Height   33i/j" 

Width  35 

Depth  23'/ 

List  Price  $90.00 

Liberal  DiuounU 


Vitanola  Talking  Machine  Co. 

M.  C.  SCHIFF,  President 

829  American  Furniture  Mart         666  Lake  Shore  Drive,  Chicago,  111. 


72 


THE  TALKING  MACHINE  WORLD 


OciOBiR  IS,  1925 


New  DeForest  Period  Sets 
on  Exhibit  at  Art  Gallery 

Radical  Changes  in  Cabinet  Designs  Feature  of 
Art  Models — Instruments  Demonstrated  at 
Ferargil  Galleries  in  New  York 

Tlie  new  DcForcst  Rn-liu  Co.'s  rc.i.'ii-snn.-,'  ,,ihI 
other  models  retenlly  shown  before  DL>l-'L.ri-.t 
distributors  at  tlie  Holtl  W/ildorf,  Now  York, 
and   at   various   radio   shows   Ihroughoiil  lh<- 


is  possible  with  (he  new  circuit  to  listen  to  vi- 
brations ali  the  way  down  lo  25  per  second  and 
uji  as  high  as  7,000.  Previous  ran^L-s  have  been 
from  300  to  3,000.  The  circuit  deliverance  dc- 
liv.  rs  as  much  amplification  with  two  lubes  as 
nrditi.irily  oblained  by  ihe  use  of  four  and  il  op- 
i  r,(tes  ovir  jireat  distance  on  loop  antenna, 
iiMnm  only  two  stages  of  radio  frequency  ampli- 
li.  :t!ioTi.  Oscillation  due  to  internal  capacity 
.\lnii  used  in  tuned  amplifying  circuits  has  been 
iiiiiruly  eliminated. 

Quite  apart  from  the  technical  improvements 
olTered  in  ilie  new  DeForest  Radiophone  are  the 
designs  of  ilie  cabinets.  These  are  ihe  work  of 
FIbcrt  Mi  dr.ui  Jai-kson,  and  arc  certainly  works 
of  art.  Tliiy  nrc  liquid  carved,  each  made  indi- 
vidually .Mid  iMih  is  >iytitd  by  Ihe  artist  who 
di'si>,'neil  it. 


W-6  Renaissance  Radiophone 
counlry,  also  have  Ihmi  nn  r\li ibii ion  ;it  iIk 
Ferargil  Galleries,  ,17  l  .i.-i  l'iii\  ■.ivcnth  street, 
New  York  City.  Tlii-  ni.uk-.  tlir-  (irst  radio  in- 
strument ever  cndorMtl  and  i  xliibiled  by  any  of 
the  leading  art  i;alli  rii  ^  ol"  America.  The  prod- 
uct is  also  demoiisit.iiLd  ;ii  the  gallery, 

Tlic  new  Dcl'ore.-l  proilucls  include  the  W-6 
renaissance  Radiophone,  the  same  type  in  a 
table  model,  and  (he  W-S,  a  slightly  smaller  re- 
production. All  of  (lie  new  DeForest  proihui^ 
carry  ihe  Roy  A,  Weagant  circuit,  ilu-  mw  ilmi 
blc  cone  reproducer  and  return  lo  a  r.ii).;hl  lim 
condenser  (lirsi  made  l.y  DeForcM  in  I'MO) 
with  siH.ial   hiinn  in  "IS"  ballery  voltages. 

Ill  (UiiLniisii.HiMj:  ihr  iH-w  HelMirest  models 
special  atleiilioii  is  (.■iv,ti  lo  orclie--lra  proeram^ 
by  which  the  harmonious  noles  of  each  inslni- 
mcnt  come  over  the  air  clearly  and  distinctly, 
eliminaliiip  all  disa,L;reeabte  grating  noises,  ll 


G.  J.  Gusack  Appointed 

to  Everybody's  Go.  Staff 

Expert  on  Routing  and  Shipping  of  Merchan- 
dise to  Handle  This  Important  Branch  of  the 
Evei-ybody's  Co.  Business 

i'iii[„Mini,!'iii.\,  Pa.,  Oelober  (>.— livery  budy's 
Talking  Machine  Co.,  Inc.,  of  ihis  city,  has  an- 
rn'Uiu-ed  the  addition  to  its  active  staff  of  C.  J. 
I  ii-;uk.  Mr,  ("usack  was  formerly  connected 
u.ih  III.'  riiikidelphia  &  Reading  Railroad  for 

  nine  years  and  lias  acted  in  the  advisory 

I  .Lli.Li  ll  y  of  traffic  manager  for  Everybody's  Talk- 
nil-  .M.iiliiiie  Co.  for  some  lime  past.  Mr.  Cusack 
i>  ,111  expert  on  routing  and  shipping  merclian- 
dise  and  brings  with  him  a  wealth  of  knowledge 
which  will  be  found  invaluable  to  the  Everj'- 
body's  organization  in  its  shipping  department. 

His  work  with  Everybody's  Talking  Machine 
Co.  will  be  to  supervise  the  filling  and  shipping 
of  orders.  One  of  the  principal  items  in  service 
in  the  talking  maclunc  repair  parts  business  is 
the  prompt  filling  of  orders  and  routing  them  in 
llie  quickest  and  at  the  same  time  most  econom- 
ical manner  and  the  addition  of  Mr.  Cusack  is 
expected  lo  further  facilitate  thi; 


J.  S.  Coslauza,  New  York  State  represeulalive 
of  Ihc  International  Clearing  House,  metropol- 
itan distributor  of  the  Pfansliebl  radio  sets,  is 
on  an  extended  trip  throughout  (he  State,  open- 
ini;  up  new  accounts  and  lining  up  dealers  for 
Ihe  Fall  season. 


METROPOLITAN 
DISTRIBUTORS 


RADIO  RECEIVERS 

SONORA  SPEAKERS 
CUNNINGHAM  TUBES 
PHILCO  ■  ■  ■  EXIDE 
RAY-O-VAC  ■  BALKTTEj 


GREATEHCiTY 

PHONOGRAPH  COMPANY'  INC 

2).j  ■W05T-59TH  STREET  NEWYOPKNY 


Akron-Ganton  Dealers 

Report  Business  Gains 

Marked  Increase  in  Activity  in  Talking  Machine 
and  Radio  Creates  Optimism  Throughout  the 
Trade — Successful  Sales  Campaigns  Staged 

Akron-Canton,  October  7.— Both  the  talking 
machine  and  radio  trades  in  Ihc  Akron-Canton 
district  showed  gratifying  increases  in  activity 
the  last  Iwo  weeks.  The  upward  trend  is  ap- 
parent with  the  advent  of  October  and  cooler 
weather.  At  practically  all  eastern  Ohio  fairs 
music  dealers  had  exhibits  and  report  they  got 
an  unusually  large  number  of  prospects  through 
(his  medium.  Many  dealers  report  interest  cen- 
tered in  radio  at  their  booths,  while  some  say 
talking  machines  created  their  share  of  alien- 
tion.  Most  stores  already  have  their  new 
models  of  talking  machines  on  the  floor  or  are 
expecting  them  in  a  few  days.  Records  have 
had  better  call  in  recent  weeks  and  now 
monthly  releases  are  causing  more  interest  than 
in  the  Summer  months. 

Dan  E,  Baumbaiigh,  manager  of  the  talking 
machine  and  radio  department  of  the  May  Co,, 
Cleveland,  assisted  in  staging  a  big  sales  drive 
on  Cheney  phonographs,  at  the  store  of  the 
M,  O.  Neil  Co.,  a  subsidiary  of  the  May  Co. 
Whole  pages  of  newspaper  advertisements  were 
used. 

The  usual  number  of  music  firms  had  exhibits 
at  the  annual  Stark  County  fair,  held  here  re- 
cently. The  Rhincs  Edison  Shoppe,  with 
stores  in  Canton  and  Massillon,  stressed  newest 
Edison  models,  as  well  as  many  lines  of  radios. 
The  William. R.  Zollinger  Co.,  displayed  Victor 
and  Cheney  talking  machines  and  radios.  The 
Custer  Music  House  offered  a  complete  exhibit 
showing  pianos,  talking  machines  and  radio. 
Officials  of  the  three  firms  report  many  pros- 
pects listed.  More  than  100,000  people  visited 
the  fair. 

A  number  of  Canton  retail  music  houses  aided 
in  staging  the  annual  Fall  style  exposition.  The 
George  C.  Wille  Co.,  and  the  D.  W.  Lerch 
Music  Co,,  both  had  attractive  window  trims. 
Others  who  participated  were  the  Home  Music 
Co.,  Klein-HefFelman-ZolIars  Co.,  and  the  W.  O. 
Custer  Music  Co, 

Ted  Weeins,  and  his  Victor  recording  orches- 
tra, played  a  three-day  engagement  recently  at 
Moonlight  ballroom,  where  they  made  a  big  hit. 
Victor  dealers  tied  up  with  the  appearance  of 
Ihc  band  and  stressed  newest  recordings  of  the 
orchestra. 

Small  goods  were  given  a  stimulus  in  Akron 
shops  with  the  recent  appearance  here  of  Uku- 
lele Hughes,  exclusive  Vocation  recording  artist 
at  Rudick's  Music  Store,  Akron.  Hughes  at- 
tracted large  crowds,  presenting  a  program 
which  included  all  his  recent  recordings. 

The  Carver  Bros.  Co.,  Strasburg,  O.,  had  a 
large  exhibit  at  the  annual  Tuscarawas  County 
fair  held  recently.  It  stressed  Edison  talking 
machines  in  part  of  its  booth  space  as  well  as 
radio  and  small  goods.  John  Garver,  advertis- 
iTi^'  manager,  was  in  charge. 


Okeh  Artist  in  Musical  Show 

(uTald  Griflln,  Irish  tenor  and  popular  Okeh 
artist,  is  playing  a  leading  role  in  the  musical 
comedy,  '"I'lie  Beloved  Bandit,"  which  contains 
several  musical  gems  which  will  appear  shortly 
on  Okeh  records.  Mr.  Griffin  is  always  avail- 
able for  store  concerts  to  assist  dealers  in  effect- 
ing tie-ups  with  the  local  appearance  of  the  pro- 
duction in  which  he  is  appearing,  and  Okeh 
dealers  cxpecl  large  sales  of  this  artist's  record- 
ings during  the  coming  : 


Incorporation 

The  Portmorris  Electric  &  Radio  Corp.,  New 
York,  was  recently  incorporated  at  Albany  with 
a  capital  stock  of  $20,000.  The  incorporators 
are  C,  and  L,  Moguil  and  G.  Burstein. 
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Four  times  as  much  business  as 
the  same  period  last  season! 


The  reason  why  dealers  are  so 
eager  for  the  Freed-Eisemann  fran- 
chise, is  best  expressed  by  the  vol- 
untary statement  of  a  Cleveland 
dealer  at  a  large  dealer  meeting. 

He  arose  and  said  to  his  fellow- 
dealers: 

« I  am  sold  on  the  Freed-Eisemann 
proposition  because  Freed-Eise- 
mann is  the  first  big  company  to 


recognize  that  a  dealer,  in  order  to 
make  money,  needs  40%  and  10% 
on  the  majority  of  sets  he  sells. 

«  Freed-Eisemann  has  a  fine  line  of 
radio  receivers  and  they  give  us  a 
franchise  contract  that  has  teeth 
and  that  really  means  something  J  ^ 

Qet  full  details.  Write  to  the  Freed' 
Eisemann  exclusive  territorial  jobber, 
or  write  to  us  and  one  of  our  execu- 
tives  will  reply  personally. 


Licensed 

under 
Hazel  line 
Patents 


MANHATTAN  BRIDGE  PLAZA,  BROOKLYN,  N.Y. 


Licensed 
under 
La  tour 
Patents 


FREED-EISEMANN 


M AS  T  E  RY 


N     RAD  I  O 
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Victor  Go.  Sponsors  a 

Plan  to  Finance  Dealers 

Bankers  Commercial  Security  Co.,  Inc.,  Has 
Completed  Plan  for  Financing  Instalment 
Paper  of  Victor  Talking  Machine  Dealers 


The  nan!< 
New  York,  ' 
Talking'  M.>. 
Itie  fii 


fin;>ri,  i 
pllrclla 
to  llic 
$1S0  n 


(leak-) 


iirs  CoTTiiiH'rcial  Security  Co.,  Inc., 
vidi  \Ui-  iTulorscmcnl  of  the  Victor 
hin.  Tn ,  li,!'.  i;omplflcd  a  plan  for 
.  1.1  III!  Ill -1  iiliinMil  p;ip<:r  of  Victor 
,   v.iv    i.l^ulal.lL■  basis.     Under  the 
iii.i,  liliic  iii-.laliMfnl  paper  running 
,  1)  liicfn  mouths  is  available  for 
ri\iili  ij  ;tl  least  10  per  cent  of  (he 
t.i  llie  jpislrLiment  has  been  paid 
■xi-cpl  instruments  rrtailinc  al 
wliich  must  be  sold  on  time  pay- 
I  (wi'lve  mnnlhs  in  order  to  make 
Ihe  paper  ncrcplable. 

On  cnmbination  lalkinc  machine  and  radio 
oiilfils  nidtilhly  inslahiu'Tit  paper  lo  be  accep- 
table should  mature  wilhin  ciphleen  monlhs 
from  Ibe  time  it  is  offered  for  sale,  except  tbat 
paper  cnvfriiiK  outfits  srllinc  at  $250  or  less 
slionhl  iii.ihiri  within  twelve  months, 

Thi'  pTiiii.irv  i.iirpose  of  the  financinR  plan 
is  to  vuAAv  111.  diMler  lo  turn  his  paper  into 
cash  for  the  purpose  of  paying  his  bills  for 
slock  to  the  jobber,  thereby  realiiiinR  the 
cash  discount,  In  fact,  when  the  dealer  has 
deposited  his  money  with  the  finance  company, 
the  nniounl  allowed  is  paid  direct  lo  the  jobber 
lo  cover  current  bills  and  then  the  remainder 
is  turned  back  lo  llie  dealer. 

The  plan  is  outlined  in  detail  in  a  special 
folder  that  has  been  prepared  for  dislribniion 
among  Victor  dealers,  and  examples  arc  given 
to  show  just  how  the  idea  works  out.  The 
Victor  Co.  has  provided  an  introduction  for  the 
folder  in  which  the  purpose  of  the  financing 
plan  is  described  and  in  which  the  company 
says: 

"We  have  nut  Ircti  unmindful  of  the  trend 


of  the  American  buying  public  towards  in- 
creased instalment  purchases  and  that  this  trend 
has  >ne.-!nl  an  increasing  problem  to  the  Victor 
rl.^al-  r-  lo  finance  their  growing  instalment  sales. 
Ii,  Miih  r  ili.d  niir  .tellers  might  have  advice 
,,  -i  i.iiix  ill  il.i'  i.toblem,  based  on  a  broad 
ami  ili.ii'>.ii^li  'liu'.'i,  we  have  investigated  the 
iiiore  imporVuil  fiehls  of  instalment  selling  and 
given  careful  consideration  to  the  financing  of 
instalment  sales,  and  as  a  result  submit  the  fol- 
lowing suggestions  and  plan: 

"We  do  not  hesitate  to  say  that  there  are  cir- 
cumstances under  which  it  is  good  business 
practice  for  a  dealer  to  sell  his  instalment  paper 
—for  the  purpose  of  paying  for  new  merchan- 
dise. If  a  dealer  is  doing  a  growing  instalment 
business  on  sound  credits  and  terms,  and  bis 
capilal  is  insufficient  to  finance  such  increasing 
business,  he  is  justified,  we  believe,  in  selling 
sufficient  of  his  inst.ilment  paper  to  replenish 
his  stock  of  merchandise.  If  a  dealer  is  not 
continuously  taking  advantage  of  the  cash  dis- 
count which  is  generally  offered  in  this  business, 
he  is  losing  a  substantial  part  of  the  net  profit 
which  is  available  to  him  and  the  folloAving 
plan  should  interest  him.  The  sale  of  instal- 
ment paper,  however,  for  other  purposes  than 
paying  for  new  merchandise  is  regarded  by  us 
as  (juestionablc. 

"Anolhcr  matter  of  importance  to  the  dealer 
is  the  difference  in  cost  to  him  between  instal- 
ment sales  and  cash  sales.  Wc  believe  that  the 
Victor  dealer  is  not  fair  to  himself  or  to  the 
cash  buyer  if  he  oflTers  merchandise  to  the  in- 
stalment buyer  at  ihc  same  price  that  he  offers 
the  same  merchandise  to  the  cash  buyer.  The 
cost  to  the  dealer  of  doing  business  on  the 
instalment  plan  is  appreciably  more  than  if  the 
same  volume  were  done  on  a  cash  basis.  Inter- 
est al  the  legal  rate  on  Ihc  unpaid  balance  of  an 
instalment  contract  covers  but  a  portion  of  the 
expense  of  instalment  selling. 

"As  a  result  of  our  study  of  the  problem  and 
of  the  many  requests  made  on  us  to  make  avail- 
able a  plan  for  financing  instalment  sales  of 


Victor  products,  we  arc  submitting  herewith  a 
plan  available  to  Victor  dealers  through  the 
Bankers  Commercial  Security  Co.,  Inc.,  of  New 
York.  In  our  opinion  this  plan  is  the  best 
adapted  for  the  Victor  trade  and  the  most  rea- 
sonable offered.  It  is  also  simple  in  operation 
and  frank  in  its  offerings." 

F.  J.  Ennis  Joins  StafE 

of  Pfanstiehl  Distributor 

Well-known  Talking  Machine  Man  Now  With 
the  International  Clearing  House— Covers 
Brooklyn  and  Long  Island  Territory 

F.  J.  Ennis,  well  known  in  the  talking  machine 
trade  throughout  the  East  and  Middle  West, 
recently  joined  the  sales  staff  of  the  Interna- 
tional Clearing  House  of  New  York,  distributor 
of  Pfanstiehl  radio  receivers  in  the  metropolitan 
and  New  England  territory,  and  will  cover  the 
trade  in  Brooklyn  and  Long  Island.  Mr.  Ennis 
was  until  a  few  months  ago  manager  of  the 
combined  talking  machine  and  radio  depart- 
ments of  the  H.  Batterman  Co.,  one  of  the  lead- 
ing department  stores  of  Brooklyn,  and  prior 
to  that  he  was  in  similar  positions  with  leading 
music  establishments  in  New  York  and  other 
large  cities. 

William  C  Zabriskie,  formerly  with  the  New 
York  Brunswick  headquarters,  is  covering  the 
New  York  and  northern  New  Jersey  territory 
for  the  International  Clearing  House  and  re- 
ports most  satisfactory  results. 

Plan  New  Music  Department 

Levy  Bros.,  Elizabeth,  N.  J.,  arc  planning  a 
new  and  complete  talking  machine,  radio  and 
piano  department,  and  have  engaged  Frederick 
P.  Altschul  to  manage  the  new  departments, 
A  large  portion  of  the  third  floor  of  the  Levy 
Bros,  establishment  will  be  given  over  to  the 
new  departments. 


t^iHiiiiiiiii»iii»imi»iiiiii''4 


«115  List  ^ 

THE  CIRCUIT 

Six  tube,  cuned  radio  frequency,  resistance  coupled  amplificatior 
BEAUTY  BACKED  BY  PERFORMANCE 

Wc  have  a  highly  profilable  f>ro(>ojitfon  for  better  dealers  and  distributors.  Write 

SHERMAN  RADIO  MANUFACTURING  CORP.,  112  Trinity  Place,  New  York 


E-LUXE 


An  Easy  Set  to  Sell 
That  Pays  You  A 
Handsome  Profit 

A  SIX  TUBE  SET  In  A 
Rich  Plate  Qlass  Cabinet 

^  new  and  distinctive  cabinet 
efFect  that  is  attracting  widespread 
attention  and  interest.  Its  original 
and  beautiful  appearance  sells  it  on 
sight.  Its  fine  performance  keeps  it 
SOLD.  The  plate  glass  cabinet,  finest 
of  low  loss  materials,  insures  a  new 
purity  of  tone. 


T)it  Tathmn  Machine  World,  New  York,  October  15,  1925 


T/ic  Famous 
Heineman 
Line 


Motor  No.  22 


Motor  No.  38 

This  motor  has  exceptional 
imlling  power  combined  with 
light  weight  and  a  strong  and 
durable  constniclion.  It  is  the 
most  popular  motor  in  inde- 
pendent phonographs. 


Is  your  business 
built  on  rock  or  sand? 


HERE  are  two  kinds  of  business;  the  right 
-*  kind  and  the  wrong  kind.  The  right  kind  is 
built  of  the  steel  of  good  will  and  the  concrete 
of  dependability.  It  is  something  that  is  lasting; 
something  that  has  its  beginning  in  a  small  way 
but  which  grows  with  a  slow  but  stable  sure- 
ness  to  a  point  where  stability  is  its  keynote. 

The  wrong  kind  of  a  business  is  composed 
of  the  sand  of  instability  and  the  mortar  of 
hasty  judgment 

Which  picture  fits  your  business? 

Experience  has  shown  the  dealer  whose 
business  is  built  on  solid  rock  that  in  the  long 
run  his  policy  wins,  and  invariably  you  find  that 
this  dealer  is  selling  a  phonograph  equipped 
with  a  Heineman  motor. 

For  Heineman  motors  and  stability  go  hand 
in  hand.  They  are  not  a  product  of  a  headlong 
rush  to  ward  off  competition,  nor  to  juggle  with 
questionable  prices. 

Since  the  building  of  the  first  Heineman 
motor,  three  million  are  today  still  giving  the 
same  dependable  smooth-running,  noiseless 
service  that  the  first  Heineman  motor  gave,  and 
it  is  this  dependable  service  that  makes  record 
sales  and  satisfied  customers. 

Your  business  can  have  a  rock  foundation 
and  earn  a  reputation  if  you  will  do  this  one 
thing — 

See  that  your  phonographs  are  equipped 
with  a  dependable  motor — a  Heineman  motor. 


HEINEMAN  QUALITY  MOTORS 

A  Product  of  the 

General  Phonograph  Corporation 

OTTO  HEINIiMAN,  President 

25  West  45th  St.  New  York,  N.  Y. 
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Radio  Sales  "Instruction"  Book  Being 

Distributed  by  A-C  Electrical  Mfg.  Co. 

"The  Master  Radio  Salesman— (A  Scientific  Method  for  the  Orgamzation  of  the  Radio  Sales 
Department)."  Prepared  by  C.  H.  Bosler,  Is  a  Comprehensive  Dealer  Aid 

One  of  til 


;  most  constr 
sivc  dealer  helps  that  ha' 
by  a  radio  maimfactitrer 
uted  to  dealers  handling 
of  radio  receivers.  This  i 
pages  ten  inches  by  tliirtci 


jctive  and  comprehen- 
'c  ever  been  prepared 
is  now  being  distrib- 
the  A-C  Dayton  line 
s  a  book  of  thirty-six 
and  one-half  inches, 


entitled  "The  Master  Radio  Salesman~CA  Sci- 
entific Method  for  the  Organization  of  the 
Radio  Sales  Department),"  prepared  by  C.  H. 
Bosler,  president  of  the  A-C  Electrical  Mfg. 
Co.,  manufacturer  of  the  A-C  Dayton  radio  sets. 

The  book  deals  in  an  exhaustive  and  authori- 
tative manner  with  every  phase  of  radio  mer- 
chandising, from  the  selection  of  lines  to  mov- 
ing the  sets  into  the  homes  of  the  consumers. 

Under  the  sub-title  "Choosing  the  Line" 
seven  factors  are  emphasized  to  guide  the  re- 
tailer in  selecting  radio  products  worthy  of 
representation.  They  aret  "The  set  itself— Is 
it  built  on  thoroughly  established  principles  to 
provide  complete  radio  performance,  and  is  it 
established  by  actual  widespread  use?  The 
line  as  a  whole — Is  it  complete  without  being 
too  large  for  efficient  production  and  without  re- 
quiring a  top-heavy  stock  investment  on  the 
dealer's  part?  Production  standards— Is  the 
line  produced  on  a  sound  basis  of  quality  which 
assures  complete  dependability  of  all  sets,  and 
avoids  excessive  service  by  the  dealer  and  a 
larger  percentage  of  returns?  The  price — Is 
the  price  range  such  that  it  appeals  to  the 
hrgest  number  of  people  without  carrying 
any  doubt  as  to  the  quality  of  the  receiver? 
The  manufacturer— Does  the  name  of  the  pro- 
ducer have  a  significance  which  provides  a 
background  of  established  reputation?  The 
engineer — Is  the  designer  of  the  set  a  man  of 
established  reputation,  one  young  enough  to  be 
abreast  of  the  times,  experienced  enough  to  ap- 
preciate the  worth  of  new  developments,  and 
resourceful  enough  to  keep  his  design  ahead  of 
his  competitors?  Possibilities  for  profit — Has 
the  dealer  sufficient  possibilities  for  immediate 
and  future  profits  which  will  be  kept  constant 
by  ready  turnover  and  undiminished  by  service 
costs,  returns  or  top-heavy  stock  inventory?" 

Following  this  is  an  explanation  of  how  the 
A-C  Dayton  line  meets  these  seven  require- 
ments. 

After  the  dealer  has  selected  his  line  or  lines, 
of  course  his  next  concern  is  the  best  and  most  ■ 
profitable  manner  of  merchandising.  The 
Master  Radio  Salesman  analyzes  in  a  complete 
manner  the  problems  incidental  to  selling. 
Proved  methods  of  securing  prospects  are  given, 


lOO'lo 
of^he  firms  mho  fry  out 

COHpES 

CARRYBA^GS 

become  Regular  Users 
hgceuse  the  f/ap  latch 
and  Carry  feature  are 
EFFECTIVE 


Special  borders  for  Columbia,  Victor  aod  Brunswick  dealers 

COHOES  ENVELOPE  CO.,  INC. 


covering  securing  prospects  through  advertis- 
ing, "Personal  Information  as  a  Source  of  Pros- 
pccls,"  "Canvassing  for  Prospects."  "House  to 
House  Canvassing,"  "Farm  Canvassing,"  "Can- 
vassing Small  Set  Owners"  and  "Telephone 
Canvassing."  There  is  also  concrete  informa- 
tion on  the  best  method  of  store  demonstration, 
filing  the  names  of  pro.-^pccts,  the  follow-up,  etc. 

Another  entire  section  of  the  book  is  given 
over  to  "Preliminary  Sales  Work  on  Established 
Prospects."  This  deals  really  with  follow-up 
of  prospects,  and  calls  for  the  use  of  direct  mail 
pieces  which  have  been  prepared  by  the  A-C 
Electrical  Mfg.  Co.  This  direct  m;\il  literature, 
by  the  way,  is  unusual  and  most  forceful,  and 
samples  of  the  various  pieces  arc  included  with 
the  booklet  in  a  special  pocket  on  the  inside 
back  cover.  In  addition  to  four  direct  mail 
pieces  which  are  to  be  sent  out  at  stated  inter- 
vals there  are  many  miscellaneous  direct-mail 
dealer  helps  of  equal  effectiveness. 

The  next  step  in  the  procedure,  according  to 
the  Master  Radio  Salesman,  is  "The  Sales  De- 
monstration and  Close,"  and  under  this  heading, 
in  a  clear  and  logical  manner,  is  explained  how 
this  can  best  be  done.  Selection  of  an  aerial, 
how  to  handle  technicalities,  when  to  ask  the 
prospect  to  buy,  and  the  danger  of  overdem- 
onstration  arc  discussed.  Following  this  is 
a  suggested  procedure,  asking  and  answering 
some  of  the  questions  which  naturally  come  up 
during  the  course  of  the  average  sale. 

The  importance  of  service  in  the  building  of 
good  will  and  prestige  is  emphasized,  particu- 
larly the  need  of  the  dealer  making  regular 
calls  on  his  radio  customers  to  insure  satisfac- 
tory performance,  and  to  make  the  purchaser  feel 
as  enthusiastic  about  the  service  he  is  getting 
as  he  is  about  a  perfectly  operating  set.  Both 
free  service  and  service  for  which  a  charge  is 
made  come  in  for  attention. 

Considerable  space  is  given  in  the  book  to 
"Selling  Radio  to  the  Farmer."  The  need  for 
quality,  how  to  reach  the  farm  market  and  the 
importance  of  frequent  demonstrations  are  ex- 
plained. 

Some  of  the  other  subjects  on  which  con- 
structive information  is  given  include  newspaper 
advertising  and  publicity,  better  store  lighting, 
store  windows,  training  salespeople  and,  last  but 
not  least,  under  the  heading  "Proven  Sales 
Ideas"  are  outlined  plans  which  have  been 
found  successful  and  profitable  for  bringing  the 
radio  line  to  the  attention  of  the  public. 

Altogether  The  Master  Radio  Salesman  is  a 
book  which  every  talking  machine  dealer  who 
handles  radio  or  contemplates  adding  a  radio 
department  will  find  invaluable.  Throughout  the 
subjects  have  been  handled  in  a  masterly  man- 
ner by  Mr.  Bosler.  Clear,  concise  the  book  is 
easy  to  read  and  the  merchandising  discussions 
are  easy  to  understand,  providing  an  ideal  guide 
for  the  retailer  of  radio. 


Cromelin  With  Columbia 

Paul  Cromeliti,  son  of  John  C.  Cromelin. 
formerly  general  manager  of  the  Columbia 
Phonograph  Co.,  and  who  also  occupied  a  simi- 
lar position  with  the  General  Phonograph  Corp., 
lias  joined  the  staff  of  the  wholesale  division  of 
the  Columbia  Phonograph  Co.,  as  a  special  sales 
representative. 


3«  MADISON  AVE. 


Home  Office 
and  Factory 
COHOES,  N.  Y 


To  Exhibit  Adler-Royal 

.A  complete  exhibit  of  the  full  line  of  the  Adlei 
Mfg.  Co.  phonographs  and  radio  receivers  wi! 
be  on  display  at  the  Auditorium,  Denver,  Col. 
during  the  annual  radio  exposition.  This  prod- 
uct is  very  popular  in  this  territory. 


BRASS 
TONE  ARM 

for 

RADIO 

and 

PHONOGRAPHS 


Speakertube  Tone 
Arm  available  for 
all  loud  speaker  at- 
tachments in  radio 
cabinets 


No.  3 
Portables    —  high 
quality  tone  at  a  low 

price 


Universal  full  size 
Priced  for  quick 
turnovers.  Good 
volume — clear  tone 


No.  5 
High  Class  Univer- 
sal.   Latest  model. 
Acoustically  perfect 
for  finest  machines 


Tone  Arms  and  Sound  Boxes  and  All 
Parts  for  These  Products  in  Raw  or 
Finished  State 

All  Globe  Products  are  Manufactured 
in  Entirety  From  Raw  Material  to  the 
Finished  State,  on  the  Premises.  The 
Savings  Assure  Low  Quotations 


AU  kindi  of  Plating.  Polithing  a 
Finishing  for  the  Trade 


75-77  Winthrop  St. 


Newark,  N.  J. 
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Radio  Display  Float  of  Maison  Blanche, 

New  Orleans,  Makes  Public  Think  of  Radio 

Unusual  Float  Equipped  With  Radio  Set  and  Ampliiying  Horns  Broadcasts  Music  Each  Day  as  It 
Is  Run  Through  the  Streets  of  the  City— Six  Showcases  Display  Radio  Line 


S.  J.  Shwarl/,  Jr.,  vicc-pri'^^'dcul  "(  the  Maisun 
Blanche  Co,,  New  Orleans,  La,,  is  the  orig- 
inator of  a  "broadcasling  floal,"  the  idea  bciiic 
entirely  conceived  and  (.-xecntcd  by  liini.  ntiliir- 
ini-  radio  as  a  salcsiri-'Mcr  and  volume  prodnri-r. 
This  floal,  vlrhi.-dlv  an  ".idviTlisomi.'nl  in  mo- 
tion," is  made  of  «n,,.l,  hti  -.11.1      .IV.  iK.^.ird,  aiu\ 

is  placfd  on  a  Ih.id  hn.  I     H  r.  i  i  flee- 

Irically  lighted  ininL.iiiT,     \,.-v.  ....  ■ -i.  Ii  con- 
taining n  radi'i  -It  Ml  .i  ilill'  r 
by  Maison   IH.m..  I..  .  .  .r.l  i 
showing  lu-  i  .<i«\  > ii I  \"\  iii.iiinti, 

Stalioncil  ,ii  111.'  .■siiiiih   r.,H  ni  the  float  are 


..  .  sold 
disptayt'd 


and  opuralcd  by  Maison  Blanche  and  Sacnger 
Amusement  Co.)  concerts  being  universally  rcc- 
opni/fd  makes  the  float  constantly  in  demand. 
All  concerts  arc  rendered  free  of  charge;  in  fact, 
Maison  Blanche  Co.  has  offered  its  services  to 
inlrrlain  clubs,  asylums,  playground  organi/a- 
lions,  elf.  provided  requests  are  made  far 
enough   in   ...ii.ni'.,  .is   ihc  floal  is  specially 

routed  lo  1   i         of  the  city,  each  day 

having  a  .Hn.K  iii  ^cin.dule,  playing  WSMB  pro- 
i;r,inis  duily  at  noon  from  12.30  to  1.30;  and 
(in  Monday,  Wednesday,  Thursday  and  Satur- 
day broadcasting  from  8.30  in  the  evening  until 
11, .10.  or  laler,  until  ihc  program  is  conchidcd- 
Dnring  the  noon  hours  schools  arc  visiled,  and 
in  llir  cvenini.  njovies,  llicatrcs,  clubs  and  public 
LMilH  riiM  -  \i  no  time  has  the  float  failed  to 
1. 1  .  i  ll  l.y  ibr  score  and  to  hold  the  in- 
(I  I .  t  111"  ,1  i.ir  ri'  niidicncc. 


Maison  Blanche  Radio  Display  Float 
four  Western  Electric  public -speaking  borns, 
connected  to  a  portable  super-heterodyne  receiv- 
ing set;  these  horns  act  as  amplifiers  and  arc 
the  same  type  used  by  President  Coolidge  dur- 
ing his  inauguration;  they  give  concerts  and  take 
the  sound  a  distance  of  two  blocks.  Concerts 
arc  not  only  rendered  while  llie  float  is  sta- 
tionary, but  when  it  is  in  motion. 

.\rlislically.  iIh'  acliic vrmcnl  i.s  a  triumph;  ihc 
dual  is  painlcil  aoUl.  rLihlnd  down  in  bhie  and 
highly  glared,  making  a  woiiderrnlly  unique  and 
atlrat  live  .ipin  lu.unv  Al  niyhl  il  is  illuminated 
by  iitlle  iiicanilc  -i  <  ri(  jii^lil'.  wbicb  arc  connected 
to  stor.tjie  hullci  i.  v.  Ii  is  operated  by  a  special 
chaiilTcnr  and  is  in  vliargc  of  an  expert  radio 
mechanician. 

The  purpose  of  this  floal  is  to  display  radios 
and  iheir  equipment,  i.  c,,  as  sold  by  Maison 
Blanche,  Salesmen  spccializinfi  in  radio  appa- 
ratus accompany  the  float,  mingling  with  the 
crowds  who  gather  to  hear  the  concerts,  talking 
up  the  merits  of  the  various  type  machines,  and 
distributing  descriptive  circulars  ami  litcrahire. 
The  float  is  equippcil  with  a  micrnphone 
through  which  the  sales  talkv  ..re  m;idc,  same 
being  audible  a  disl^uue  of  ihrce  blocks. 
Through  this  method  pro.vpective  customers  arc 
secured  and  an  actual  increase  has  been  noted 
in  radio  sales, 
The  hit:h  quality  of  WSMB  {jointly  owned 


Soiisa  Enthusiastic  Over 

Orthophonic  Victrola 

World-Famed  Artists  Delighted  With  Repro- 
duction by  New  Instrument.  Says  Roy  A. 
Forbes  in  Letter  to  the  Victor  Trade 

"Fveryone  knows  that  John  Philip  Sousa  is 
one  of  the  worhl's  frrealest  band  masters.  Few 
appreciate  that  he  is  a  student,  a  composer  and 
a  keen  critic  of  music;  that  he  has  the  remark- 
ahii-  lalcnt  of  deteclinR  tbc  individual  qualilic'; 
of  ,1  siufilc  inslrnnient  among  a  hundred  in  a 
full  band.  He  is  not  an  enthusiastic  man  nor 
is  he  given  to  extravagant  statements:  on  the 
contrary  he  is  inclined  to  be  skeptical,"  remarks 
Roy  A.  Forbes,  manager  of  sales  and  merchan- 
dise, nf  the  Victor  Talking  Machine  Co.,  in  a 
recent  leller  to  Victor  dealers,  who  says  further: 

"For  these  reasons,  you  will  be  all  the  more 
interested  to  bear  what  he  said  on  a  recent  visit 
to  our  Camden  laboratories,  when  he  first  heard 
our  new  Orthophonic  Victrola,  which  you  will 
soon  demonstrate  to  the  public. 

"When  the  first  record  was  played  Sousa's 
interest  was  apparent— 'That  is  a  remarkably 
faithful  reproduction,'  he  said.  When  the 
demonstration  was  concluded  he  leaped  to  his 
feel  and  fairly  shouted.  'That  is  the  very  soul 
of  ninsic;  yon  can  hear  ihosc  men  playing  with 
thiir  hearts;  Gi-ntlciiirii.  lluil  is  a  boftd!' 

"As  with  Sonsa.  so  with  Schumann-Hcink, 
Krcisler,  Wcrrcnrath  and  many  others  of  the 
greatest  musical  celebrities  of  the  world.  They 
came  to  listen,  unbelieving,  and  went  away  say- 
ing that  here  was  a  reproduction  of  mnsic  such 
as  the  world  has  never  known.  The  very  soul 
of  music  has  been  captured  and  reproduced. 


"Most  of  you  have  heard  the  Orthophonic 
Victrola.  Every  day  we  receive  telegrams  from 
our  representatives  and  distributors  who  are 
demonstrating  it  in  different  parts  of  the  coun- 
try, telling  of  the  enthusiasm  with  which  it  is 
received  by  the  trade.  If  you  have  not  heard 
it  you  will  have  the  opportunity  within  a  few 
days. 

"Plan  to  take  part  in  the  nation-wide  demon- 
stration, which  will  be  the  greatest  musical 
event  of  years.  To  bear  this  instrument  is  to 
see  a  vision  ut  the  years  of  renewed  prosperity 
in  the  talking  machine  industry  which  lie 
ahead.  Remember  again,  our  business  and 
yours  is  founded  upon  the  love  of  music  and 
that  the  new  Orthophonic  Victrola  is  the  means 
of  satisfying  the  universal  desire  for  music  in 
Ihe  home,  in  a  manner  that  has  never  before 
been  possible." 


Columbia  September  Sales 
Show  Satisfactory  Increase 

The  wholesale  department  of  tbc  Columbia 
Phonograph  tTo.,  Inc..  New  York,  reports  that 
September  showed  a  most  satisfactory  increase 
in  volume  of  sales  over  the  month  of  August. 
This  increase  is  attributed  not  only  to  the  start 
of  the  Fall  season,  but  also  to  the  new  elec- 
trically recorded  records.  The  Harmony  series 
of  popular-priced  recordings  are  also  showing 
signs  of  proving  very  popular.  Several  new 
accounts  were  opened  by  this  department  dur- 
ing the  past  month,  including  the  Yorkville 
Phonograph  Shop.  New  York;  Herman  Ascber, 
music  dealer  of  New  York,  and  the  Verdi  Music 
Shop,  Bayonne,  N.  J. 


Artist's  Appearance  Boosts 
Sales  of  His  Recordings 

The  appearance  of  Ernest  R.  Ball,  popular 
composer  and  vaudeville  artist,  who  is  a  Bruns- 
wick recording  artist,  at  the  Orpheum  Theatre, 
Denver,  Col.,  had  the  effect  of  greatly  stimulat- 
ing the  sale  of  his  records.  His  most  popular 
selection,  "West  of  the  Great  Divide,"  was  in 
great  demand. 


H.  L.  Herman  Returns 

H.  L.  Berman,  metropolitan  talking  machine 
dealer,  proprietor  of  the  Savoy  Music  Shop, 
recently  returned  from  a  nine  weeks'  visit  to 
England.  France.  Swil^icrland  and  Italy,  accom- 
panied by  Mrs.  Berman. 


Form  Radio  Credit  Ass'n 

The  Radio  Trade  National  Credit  Association 
was  recently  organized  at  7  Water  street,  New 
York,  to  specialize  in  commercial  credit  risks 
for  the  radio  trade.  Nathaniel  Berman  is  gen- 
eral manager  of  the  new  concern. 


The  New  Minnelli  Portable 

This  newest  portable  is  equipped  with  the  Minnelli 
tone  arm  with  its  many  high  qualities  of  tone  reproduc- 
tion. This  tone  arm  which  is  reproducer  and  amplifier 
combined  is  readily  detached  which  allows  the  ma- 
chine to  be  built  compactly. 

Well  equipped  and  finished  the  Minnelli  portable 
enables  you  to  sell  a  portable  that  is  different  from  all 
others. 

Send  today  for  full  details  and  dealers'  prices. 

MINNELLI  PHONOGRAPH  CO.,  Inc.  Pittston,  Pa. 


October  15,  1925 


THE  TALKING  MACHINE  WORLD 


77 


Super'Thompson 
Duo'tone  Console 

List  price,  $360.  A  5-tube  special 
Neutrodyne  with  single  master 
control,  large  Queen  Anne  ma- 
hogany console  cabinet,  with 
space  for  all  batteries  or  battery 
eliminator.  Includes  the  newly 
developed  Thompson  Duo-Tone 
sound  reproducing  system. 
Creates  a  sound  perspective  and 
provides  a  range  of  tonal 
reproduction  never  heretofore 
attained.  The  greatest  contri- 
bution to  radio  realism  since 
broadcasting  began. 


Thompson  Minuet 


List  price.  $150.  A  5-tube  dry- 
cell  Thompson  Neutrodyne  Re- 
ceiver combined  with  improved 
cone-shaped  speaker.  Unique 
"apartment  house  special"  for 
use  where  space  is  at  a  premium. 
All  batteries  are  self-contained. 
Does  not  use  a  storage  battery. 
Operates  on  dry-cell  tubes.  If 
necessary  will  operate  on  a  wire 
around  the  picture  moulding. 
Size  —  2iy2  inches  high,  ISy. 
inches  wide.   lO'i   inches  deep. 


P 

^  buyers  are 
J        asking  for 

Thompson  sets 


The  public  has  discovered  Thompson  tonal  quality 
to  be  superior.  It  knows  that  back  of  it  lies  fifteen 
years  of  laboratory  research  work  and  the  practical 
reproduction  of  116  different  types  of  radio  instru- 
ments. It  knows  that  Thompson  products  are  some- 
what ahead  of  the  times.  It  buys  Thompson  Radio 
with  eagerness  and  with  confidence.  These  things, 
combined  with  the  Thompson  trade  policy  that  has 
stabilized  and  protected  the  dealer's  profits,  make 
the  Thompson  line  preferred  by  dealers  of  the 
better  class.  From  such  we  will  be  glad  to  receive 
inquiries.  R.  E.  Thompson  Manufacturing  Com- 
pany, 30  Church  Street,  New  York  City. 

All  prices  slightly  higher  west  of  the  Rocky  Mountains  and  in  Canada 


Thompson  Qrandette 

List  price,  $125.  The  stand- 
ard 5-tube  Thompson  Neu- 
trodyne in  a  vertical  ma- 
hogany cabinet.  Uses  dry  or 
storage  battery  tubes.  Great 
distance,  clarity  and  volume. 
The  performance  of  this 
model  immediately  estab- 
lished the  enviable  position 
occupied  by  Thompson  in  the 
radio  industry. 


The  Thomfison 

Speaker 
List  price,  S26.  The 
standard  by  which 
all  other  speakers 
are  still  judged. 
Employs  a  special 
cone-shaped  dia- 
phragm with  large 
composite  horn. 
Six  other  special 
features, 


cnoQPSon  rhdio 
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All  Lines  Move  In  Satisfactory  Manner  in 
Milwaukee  as  Dealers  Get  Into  Fall  Stride 


Leading  Trade  Factors  Exprcsis  Optimism  Over 
Dealers'  Convention  to  Be  Feature  of  Nov 

Milwaukee,  Wis.,  OcIoIilt  7— AlllHiiif;li  ilim 
is  a  good  ilciTKtiiil  for  iilioiii>^:r,i]ilis  wliicli  .irt: 
HOW  oil  lIlL'  lil.uki'l  ,111(1  (liatii-.  .iri'  ij|iliini-lic 
abOUl    lIlO   flllllir    (if    Ihr    l.ilkiiiv    iii.mIiIii.,    i  .hIii. 

lias  been  .sl.-nK.iL'  '>ir  vi  r>   u<  ll  l-i  tUv  mi, 
and  orders  hnvu  Ijecn  coming  in  Litilir-r  Diiin 
expected.    Tlie  record  IjniiiiH'^s  i.'.iTiliinK-.-  vitv 
active. 

Trade  Leaders  Optimistic 

"Hnsiness  lias  l.rn,  y  I  ilinin,'  S,  I'I'-'hI.,,  ,i, 

Brunswick-Radiolas,"  ^i.ih  il  i  .nl  I  iivr].i\, 
Brunswick  rcprcscnlat  m-  in  tl)!-.  iiTrilory, 
"However,  October  slianld  be  i-vin  belter  as 
we  sliall  be  showing  tbe  m-w  line  of  lirutiswirks. 
The  record  business  has  hten  i  xccplionally 
j;ood  for  ibe  past  two  nitinlhs. 

"Dealers  virr  oplimisli.-  and  look  for  a  bif! 
Fall,"  stated  i'Vcd  Yahr.  of  Yahr  &  I.aiiBe, 
Sonora  wholesalers  in  Wisconsin  and  Michigan. 
He  stales  tlial  Ihc  new  Sonora  receiving  sets 
arc  moving  especially  well,  and  thai  the  hiijh- 
boy  models  arc  also  favor.'il.  Hfi  Valir  ^\n-u\ 
several  days  near  llie  end  of  Si  plcmbi  r  in  W  - 
Iroil,  where  he  attended  a  di  ah  is'  <  iinli  n m  i 
held  at  tbe  Hotel  Statler,    He  rei'^'i'd  ih:il  iln 

conference  was  very  successful.    A  l.ui  r  n  

ber  of  dealers  from  all  parls  of  Ml.  liiK.ni  i  .uin' 
in  to  look  over  the  new  line,  and  several  car- 
loads of  instruments  were  sold  as  a  result.  Mr, 
Yahr  announced  that  a  new  Sonora  warehouse 
and  display  rooms  were  t^slablishcd  about  the 
beginning  of  October  at  442  East  Lafaycltc  ave- 
nue, Detroit.  H.  C.  Schultn,  who  has  been 
in  charge  of  MiehiRan  lerritory  for  Yahr  &i 
Lange,  will  be  iii.in.iri  r  "f  the  new  warehouse. 
He  will  be  assi^Mcd  ^^  Willi. mi  H-  Oaten,  for- 
merly manager  o\  llie  Hiisiid  Piano  Co.  A 
slock  of  Sonora  instruments  will  be  carried  on 
the  floor  at  this  .address  in  order  that  orders 
place<l  by  Miehifian  dealers  may  have  more 
l)n.mipl  altenlion  than  has  been  possible  here- 
tofore. 

Good  Radio  Demand 
"Our  business  has  been  very  good  during 
September,  and  we  arc  very  well  satisfied  witli 
the  manner  in  which  the  season  is  opening  up," 
said  C.  D.  Weeks,  president  of  the  American 
Radio  &  b'quipmeiit  t'o.,  dislrilnilor  of  Musi. 


the  Ontlook— Alfred  F.  Kiefer  Promoted— Radio 
mbcr  Radio  Show — Other  Trade  Activities 

Master  and  Magnavox  lines  in  Wisconsin  and 
upper  Michigan,  "Dealers  are  buying  about  six 
weeks  aliead  of  what  was  expected, 

"The  Music  Master  line  is  going  over  very 
big,  and  the  Magnavox  is  also  very  active.  We 
bai  e  fiiiuid  (bat  dealers  appreciate  the  extensive 
inib'iiris  .  .iiii|i,iii.'ri  that  is  being  carried  out  by 
till-  Mii  h  ,\l.r^iir  Corp.,  and  we  are  finding 
itii  -,r-  ..  I  lull,  li  ,  ;isier  to  sell  for  Ihis  reason. 
Mm  t.K  I  ih.it  ilii  liiiii  '-ii]>iilies  a  eonipleir  line 
III  i.iili..  i(-  .iiiil  .11  I  I- M.ries  is  also  a  very 
laMirabli-  Nii  Im ,"  hi-  i  nn tinned.  Among  the 
recent  callers  was  M,  Clirislensen,  Music 
Master  dealer,  in  Racine,  Wis, 

Looks  for  Big  Sales  Gains 
"Unsiiiess  has  shown  a  very  marked  improve- 
iiieul  during  September  in  comparison  with  ihc 
Summer  monllis,"  declared  David  M,  Kasson, 
viec-president  of  the  Interstate  Sales  Co,,  dis- 
tributor for  Dc  Forest  and  Freed-F.isemann  sets. 
"I  am  looking  for  a  still  greater  increase  during 
the  inonlh  of  October.  On  a  trip  through  the 
western  and  sontbcrn  part  of  the  Stale  I  found 
hnsines.s  conditions  c.\cellent  and  dealers  very 
o]ilimislie."  Mr.  Kasson  attended  the  New  York 
radio  show  in  September,  and  Slated  that  he  was 
parlicnlarly  impressed  with  the  Freed-Eiscmann 
exhibit. 

V.  E.  Lombard  has  taken  over  the  work  of 
represenlative  for  the  Tnterstalc  Sales  Co.  in  the 
middle  western  pari  of  the  Stale. 

In  New  Post 

According  to  information  received  in  Mil- 
waukee, Alfred  F.  Kiefer,  who  was  for  a  time 
wholesale  dislribulor  for  the  Starr  Piano  Co. 
with  ofRccs  in  Milwaukee,  and  who  has  more 
recently  been  traveling  for  this  company  in 
Wisconsin  and  parls  of  Michigan,  Indiana,  Illi- 
nois and  Minnesota,  is  now  assistant  district 
iiianairer  <)f  llie  Starr  Piano  Co.  at  234  South 
Wahavh  -hr,  !,  riiieago.  He  is  a.ssiuing  C,  K 
Hunt,  who  I'-  111  i  h.irge  of  the  Chicago  office. 
To  Hold  Dealers'  Conclave  at  Radio  Show 
.\  convention  of  radio  dealer-  from  all  parts 
of  the  State  is  one  of  the  ii<'^\  ll  alllrl^  uf  the 
annual  radio  show  to  be  held  at  llu  Milwaukee 
Anditoritnn,  November  II  In  15,  under  ihc 
auspices  of  the  Wisconsin  Radio  Trade  Asso- 


ciation. The  meeting  of  dealers  is  expected  to 
arouse  increased  interest  in  the  show  among 
members  of  ihe  trade. 

The  radio  sfiow  promises  to  be  a  very  big 
event  this  year,  according  to  early  indications. 
The  booths  for  exhibits  are  going  rapidly  and 
only  a  few  remain  to  be  sold.  Wisconsin 
manufacturers  and  dealers  are  going  to  be  well 
represented  by  attractive  displays,  and  many 
manufacturers  out  of  the  State  have  arranged 
for  space.  In  addition  to  displays  of  practically 
every  kind  of  radio  apparatus,  plans  arc  being 
made  for  unusual  entertainment  features. 
Sold  Out  on  Old  Stock 

"We  are  completely  sold  out  on  our  old  stock 
of  Victrolas.  and  we  are  now  awaiting  the  new 
line,"  stated  Harry  Goldsmith,  secretary  of  the 
Badger  Talking  Machine  Co.,  Victor  jobber. 
"Dealers  are  showing  great  interest  in  all  devel- 
opments connected  with  tbe  new  instruments." 
C.  F.  Romadka  Passes  Away 

Clement  F.  Romadka,  president  of  the  former 
Milwaukee  Talking  Machine  Mfg.  Co.,  died  at 
his  home  in  Milwaukee  after  an  illness  of  sev- 
eral years.  He  was  buried  in  a  local  cemetery, 
the  funeral  services  being  held  under  the 
auspices  of  the  Knights  of  Colutnbns. 


Steele  the  Full  Line 
o/French  RATOVACS 

A  sale  is  profit  and  every  sale  you  lose  runs  up 
your  overhead.  You  need  never  lose  a  battery  sale 
with  n  stock  of  French  Ray-O-Vacs  for  they  are 
built  right,  priced  right  and  there's  a  size  and  shape 
to  meet  every  customer's  demands— ten  models 
in  all. 

All  French  Ray -O- Vacs  are  built  to  the  same  high 
standard  of  quality,  but  the  larger  sizes  last  longer 
in  proportion  to  cost  and  you  make  more  profit. 
Push  the  larger  sizes. 

FRENCH  BATTERY  COMPANY,  Madison,  Wisconsin 


Okeh  Orchestra  and  Dealer 
Tie-Up  Stimulate  Sales 

Three  Leading  Okeh  Dealers  Have  Co-operative 
Advertising  Campaign  Announcing  Store  Con- 
certs by  Local  Ordiestra — Excellent  Results 

San  AntoniOj  Tex.,  October  3. — An  effective 
lie-up  between  a  recording  orchestra  and  deal- 
ers was  recently  effected  in  this  city  at  the  time 
of  the  last  release  of  the  records  made  by 
Jimmy  Joy  and  His  Orchestra.  The  Texas  Radio 
Sales  Co.,  Inc,,  Okeh  distributor,  arranged 
with  A.  F.  Beyer,  the  Stapleton  Music  Co.,  and 
Thos.  Goggan  &  Bro.,  to  run  five  quarter  page 
advertisements  in  the  local  papers,  announcing 
that  the  recording  aggregation  would  give  a 
concert  at  a  local  store  on  the  following  day. 
The  result  was  a  tremendous  sale,  not  only  of 
the  record  pushed  but  of  various  other  numbers 
in  Ihe  Okeh  catalog. 


Indiana  Dealers  Plan  to 

Form  State  Association 

Through  the  efforts  of  the  Indianapolis,  Fort 
Wayne,  and  other  music  associations  in  the  cit- 
ies of  Indiana,  arrangements  are. being  made  to 
form  a  Slate  Association  similar  to  other  State 
organizations  all  over  the  country.  Consider- 
able publicity  is  already  out  on  this  meeting, 
which  has  been  set  for  Indianapolis,  Wednes- 
day and  Thursday,  October  H  and  15,  and  the 
various  committees  in  charge  of  the  arrange- 
ments are  very  enthusiastic  and  feel  that  it  is 
going  to  go  over  big.  A  program  is  being  pre- 
pared and  many  prominent  men  in  the  industry 
plan  to  be  present. 

All  music  merchants  in  the  State  are  urgently 
requested  to  bring  their  wives  and  as  many  of 
their  organization  as  possible  to  this  meeting, 
regardless  of  whether  they  receive  an  individual 
invitation  to  the  same  or  not. 


George  Luder  on  Short  Trip 

George  Luder,  special  sales  representative  of 
the  wholesale  division  of  the  Columbia  Phono- 
graph Co,,  Inc.,  New  York,  recently  spent  a 
week  ill  the  New  York  Slate  territory  and  se- 
cured in  that  time  business  that  compared  favor- 
ably with  the  volume  for  the  entire  month  of 
August, 


FRENCH 


RAYOVAC 

lioilioi  dest  'Batteries 


Closing  Out  Business 

F.  P.  Sharpe,  president  of  the  Sharpe  Music 
Co.,  recently  announced  his  intention  of  retir- 
ing from  business  and  closing  his  cstablishnicitt. 
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"TUNE  IN "  on  Happiness  and  ProOts 

—show  a  "HOHNER  BOY" 


"Hohner  Boy"  Assortment  No.  425 


"Some  Music!  Some  Fun!"  That  is  the  message 
that  "Hohner"  is  impressing  on  the  minds  o£  millions 
of  people.  That  is  why  you,  Mr.  Dealer,  are  finding 
such  a  big  and  persistent  demand  for  Hohner  Har- 
monicas— the  World's  Best. 

Look  at  the  accompanying  illustration.  Does  it 
command  your  attention?  Does  it  create  in  your 
mind  a  desire  to  "tune  in"?  Does  it  make  you  long 
for  a  "Hohner"?  Surely,  it  does.  And  that's  how 
thousands  and  thousands  of  big  folks  and  little 
folks  will  feel  about  it  when  they  see  this  inviting, 
forceful  and  compelling  display  card  in  your  show 
window. 

It  is  a  miniature  of  a  life  size  reproduction  of  the 
"Hohner  Boy"  as  painted  by  one  of  our  foremost 
American  artists.  The  cut-out  is  lithographed  in 
eight  colors  and  stands  31  inches  high. 

You  can  have  this  elegant  lifelike  display  stand 
with  one  dozen  fast  selling  Hohner  50  cents  Har- 
monicas (Nos.  34B,  132,  180  and  35)  complete  at 
the  popular  price  of  $4.00. 

Besides  the  profits  that  await  you  in  the  sale  of  the 
Harmonicas,  the  "Hohner  Boy"  will  lend  dignity 
and  attractiveness  to  your  store.  Remember,  too, 
Mr.  Retail  Dealer,  that  Hohner  Harmonicas  are  ready 
sellers  every  day  of  the  year  and  that  they  offer  you 
the  soundest  merchandising  investment  that  it  is 
possible  for  you  to  make. 


Description: — No.  425  "Hohner  Boy"  As- 
sortment. Lithographed  in  eight  colors.  A 
permanent  display  card  31  inches  high,  15 
inches  wide.  Carries  twelve  assorted  Hoh- 
ner Harmonicas  in  different  keys  to  retail 
at  50  cents  each. 


Price  Per  Assortment  $4.00 

M.  HOHNER,  Inc.,  Dept.  72,  114  East  16th  St.,  New  York 


Canadian  Address:  Housh  8  Koliler,  46S  Kins  Street,  W.,  Toront. 


Fascination 

Inspiration 

Education 

Entertainment 

Accuracy 
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Portability 

Durability 
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Popularity 


80 


THE  TALKING  MACHINE  WORLD 


OcroBEs  15,  1925 


Dealer  Protection  Insures  Profits  From 

Radio  Department,  Says  Manufacturer 

Modern  Methods  of  Competition  Make  Protection  of  the  Dealer  Essential,  According  lo  Freed- 
Eisemann  Statement,  in  Conneclion  With  Outline  of  New  Dealer  Franchise  Policy 


Absolute  tloalcr  iirotcclioii  is  (lnj  iiirun  iiuiiil 
of  the  new  policy  which  has  bi^en  put  iiiio  elfec! 
by  the  FreeJ-Eiscmann  Radio  Corp,,  Brooklyn, 
N.  Y.  In  presenting  and  oullining  ihis  new 
policy  in  a  statement  to  the  trade  llie  Freed- 
Eisemann  otrviuixaUou  cives  a  rc-;uni<'  of  a  sur- 
vey which  il  lias  made  of  the  felail  radio  field. 


J.  D.  R,  Freed 


llrielly,  the  results  ol  llii.>  iiiv.-sli>;alioii  .ire: 

"The  dealer  has  learned  that  bargain  receivers 
are  decidedly  costly  in  the  long  nm.  holli  to 
himself  and  ihc  purchaser,  because  quality  is 
sacrificed  for  price.  Nor  will  the  reputable 
dealer  handle  the  product  of  the  manufacturer 
who  makes  no  effort  lo  protect  him  against 
the  onslaught  of  'gyps'  and  the  cut-price  store. 
He  wants  a  Icgitimale  return  on  his  investment 
and  is  determined  to  get  il. 

"Tlierc  is  a  process  of  elimination  at  work 
which  will  weed  out  the  unfit.  Tlic  lidc  of 
public  opinion  is  against  Hiem  and  will  continue 
to  suppress  anyone  whose  practices  are  tmfair. 
Dealers  as  well  as  mainifacturers  will  have  lo 
cslablish  liigh  standards  of  mercbaiidising  and 
live  up  to  thctn." 

Because  of  this  condition  the  Freed-Eisemaiiii 


Corp.  has  prepared  a  franchise  which  gives  its 
dealers  absolute  protection.  The  distributors 
who  have  been  chosen  arc  of  sound  repute  and 
have  been  specifically  instructed  to  select  only 
such  dealers  who  could  measure  up  to  the  de- 
sired merchandising  standards.  The  following 
clauses  of  ihe  franchise  make  clear  the  steps 


Alex.  Eisemann 


ih.Ti  liiive  been  taken  lo  t:ivc  llie  fullest  of  nro- 
icction  to  Ihe  dealer: 


the  vvtiolfNiilr  rlislriluitor  lo  robiilo  lUc  dc.ilcr 
ly  l>y  isaiiiiiR  (lie  distributor's  credit  mcmi.randum 
idercncc  lii-twecn  ilic  omounc  paid  by  such  dealer 
a|>|>:.rniii9  wUkU  iIic  dealer  lias  on  hand  at  llic 
.niii  iriiiKiiiiii  III  11.41  iince.  iiiciiiiiiiiK  nil  rrceivera 
I  »'itliii>  Mvly  daya  ,>tecediiiE  Hic  cfFectivc  dalu  oi 


ill 


Ilium 


aleni  to  l!ie  dealer's  pucchase  price. 

Tbe  manufacturer  in  order  to  obviate  tbc  danger  of  viola- 
tion by  any  otilside  diaiributors  of  the  tertilorial  franibise 
of  the  dealer  by  a  sale  by  sucb  disltibulor  to  esmc  other 
local  dealer  not  having  a  franchise,  will,  in  Us  aEreenient 
with  distributors,  hove  a  pruvision  lu  Ihc  effect  lhat  si.di 
dislribiilors  sliall  not  s«ll  outside  their  own  icrnlory. 

The  advertising  and  publicity  departments  of 
Ihe  company  have  prepared  extensive  advertis- 
ing and  dealer  helps  in  the  form  of  material 
for  newspapers,  catalog  and  window  display 
work,  in  addition  to  the  folders  and  booklets 
which  are  being  broadcast  throughout  the  coun- 
try. One  booklet  which  has  attracted  particular 
aitenlion  is  a  manual  written  by  J.  D,  R.  Freed. 


Philip  Van  Doren  Stern 

offering  personal  suggcations  for  the  prospec- 
tive radio  buyer. 

Ill  a  brief  talk  with  P.  V.  D.  Stern,  adver- 
tising manager  of  Frccd-Eisemann  Corp.,  it  was 
learned  that  a  huge  appropriation  was  allotted 
to  advertising  in  the  Saturday  Evening  Post, 
Literary  Digest,  Collier's,  American  and  many 
of  the  other  periodicals  and  newspapers. 

"Not  only  will  the  dealer  receive  individual 
attention  and  helps  such  as  window  display 
cards,  electric  signs  and  other  miscellaneous 
aids,  but  best  of  all,"  said  Mr.  Stern,  "is  the 
organization  of  a  mail  campaign  such  as  is  now 
being  used  by  the  foremost  automobile  manu- 
facturers. This  campaign  promises  results  be- 
yond any  of  our  other  forms  of  advertising. 
The  dealer  who  avails  himself  of  the  material 
offered  by  Frced-Eiscmann  will  enjoy  the  ad- 
vantages of  the  most  complete  radio  campaign 
ever  devised." 

Referring  lo  the  radio  situation  in  general, 
Alex.  Eisemann,  in  charge  of  merchandising 
Freed- Eisemann  products,  stated: 

"Tiie  best  dealers  in  the  country  are  as  much 
interested  in  tbe  manufacturer's  proposition  as 
tliey  are  in  the  manufacture  of  apparatus.  Deal- 
ers not  only  want  lo  know  how  the  set  is  going 
to  work  out,  but  how  the  sale  is  going  to  be 
handled.  In  cutting  down  our  distributors 
from  eighty  or  eighty-five  to  forty  this  year  and 
confining  each  distributor  strictly  to  the  exact 
t  ounties  allotted  to  him  wc  expect  to  do  away 
with  unethical  dealer  competition, 

"The  inroads  which  the  mail-order  houses 
made  into  manufacturers'  selling  systems  last 
year  will  be  put  lo  an  end.  There  will  be  no 
place  from  which  the  dealer  can  obtain  a  Freed- 
Eisemann  set  this  year  except  the  one  jobber 
who  is  handling  it  in  that  territory. 

"In  cutting  down  the  number  of  our  distribu- 
tors we  were  obliged  to  dispense  with  some  of 
our  best  customers,  but  we  feel  lhat  a  big,  sound 
business  cjin  be  based  only  on  a  strict  policy 
with  means  for  enforcing  it.  In  order  to  give 
our  dealers  double  assurance  that  the  franchise 
agreement  and  the  other  terms  of  the  contract 
will  be  strictly  adhered  to  we  have  arranged 
that  the  contract  is  made  between  ihe  dealers 
direct  with  ourselves  (negotiated,  of  course, 
through  the  distributor.  We  want  the  dealer  to 
feel  that  the  factory  is  responsible  for  the  main- 
tenance of  the  terms  of  his  agreement." 


TONES  RADIA 

Ll       PRECISION  Receiver  \j 


Model  J-75B 


A  S-tubc,  tuned  radio  frequency  receiver  with 
sloping  panel.   Price,  witliout  4t7CS 

accessories   «Pf9 

Ollicr  models  from  $100  lo  $475. 


Write  or  Wire 
for  Franchise  Terms 

You'll  find  Ihc  Jos.  W.  Jones  Franchise 
the  fairest,  squarest  agreement  ever 
offered  a  merchant  to  sign.  The  Jones 
Square-Deal  Policy  protects  you  against 
the  evils  of  price-cutting  and  loss  of 
consumer  confidence.  It  offers  you  a 
nationally  advertised  line,  backed  by  a 
strong  organization  lhat  is  alile  and 
willing  lo  HELP  YOU  SELL. 


JOS.  W.  JONES  RADIO  MFa  CO.,  Inc.  40-46  W.  2Sth  St.,  New  York 


STANDARDIZED, 


TRADE  MARK 

PRECISION-MADE  RADIO  RECEIVERS 
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Standardjine 

is  FIRST  in  the  FIELD 

with 

DEALER'S  CAMPAIGN  BOOK 


CONTENTS  S 


The  S>tanilar&yHr  Dealer's  Cam- 
paign Book  ie  the  first  complete 
exploitation  service  ever  offered 
to  the  radio  industry.  It  gives 
the  radio  dealer  tlie  same  val- 
uable assistance  in  advertising 
and  selhng  ftlnniinrjiytip  Receiv- 
ers ae  though  our  entire  adver- 
tising department  were  placed 
at  his  disposal. 

Its  16  pages  in  color  contain: 
Prepared  advertisements,  sug- 
gestions for  window  trim,  prac- 
tical ideas  for  publicity  stunts, 
illustrations  of  all  advertising 
helps,  how  to  tie-up  with  our 
24-9heet  campaign,  complete  cut 
and  mat  service,  complete  list 
of  advertising  supplies,  special 
post  cards  for  mailing  list  use, 
AND 


Shows  You 
How  to  Advertise  and  Sell  ^tanbarbpne 


Model  B-5  List  Price  $  60.00 
Model  B-H  List  Price  $135.00 


Dealers — Wnte  us  today  for  details 
of  our  Franchise  Plan  and 
copy  of  Campaign  Book 


Pacific  Coast  and  Mountain  States 
Model  B-5  $  65.00 
Model  B-H  $160.00 


ANOTHER  REASON  WHY  YOU  WANT  A 

Standardync  FRANCHISE/ 

Apply  to  BEN  W.  FINR  Sole  Worlds  Distributor  for 


Phone  Chelsea  4381 


^Standard  Radio  Corporation- 
Worcester,  Mass. 


1123  Broadway,  New  York 
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Illinois  Music  Merchants         Announce  Dates  of  1926 

Hold  Annual  Ck)nvention  OiBcial  Radio  Shows 

Radio  World's  Fair  in  New  York  to  Be  Held  in 
New  Madison  Square  Garden,  September  la- 
Chicago  Show  Date  Is  October  11 

was  made  recently  by 
l!,.ih<  ri  II.  I  m>-i  |.ii  -r.l.-nt  of  llic  Radio  Miinu- 
i,i,-ii,Mr  '  .\  .iiMiiMii,  ill, it  till:  show  commitlce 
Mm  K,„h,,  Wt.rhJ'.  I'.iir.  Iieid  in  Uic  2S8lli 
I  h  |.|  Xiiillurs  ,\riiiory  had  designated  the 
..III,  mI  ■  lii>ws  of  I  he  riianiifactiirers  for  1926. 
Ml,..,  will  be  ihe  Third  Annual  Radio  World's 
l-iiir  III  Nlw  York  and  Ihi'  Fifth  Annual  Chicago 
Radio  Show  in  (he  l^itlcr  city. 

Thcsu  iwo  -hows  will  be  under  Ihe  dirotlion 
..f  U.  I.  Hcrniiinin  .mil  C";,  Clayton  Irwin,  Jr., 
whn  an-  .  niiihu  linv.  Uk-  Radio  World's  Fair 
ilii~    ,M-i  k    111   ,  o-orifi  .itioii   wilh   ihc  mannfac- 


Illinois  Music  Merchants'  Association  Discusses 
Many  Important  Trade  Problems  in  Two-Day 
Meeting  Held  in  Rockford 

RocKKumi,  Ir.L. ,  i.)cl.iber  L— 'I'he  lourlli  annual 
conveulion  of  ihc  lllltn.is  Smie  Music  Mer- 
chants' Assueialion  was  IkM  al  llir  H<,lel  Nel- 
son iiere  uu  Monday  and  Tlle^dav  -I  Uiis  w.ek, 
and  Iwo  lull  days  w.-re  hlh  .1  uiili  di  .  ir  mn- 
of  the  various  [.robleiiis  ■.■-Tin.  .  I.  .1  ailli  ll,, 
rc-lail  music  trade.  Several  ui  ihe  v].,  ,ift  i-.  l',uk 
occasion  to  cmpbasi/e  the  neud  lor  l)ronlolin^; 
public  iiileresl  in  niusie  ihrough  education  with 
a  view  to  increasing  the  iiiarld'l  for  music  and 
music-producing  inslrniiients. 

One  of  the  matters  discussed  .il  WngW)  was 
bail  advertising,  several  sunyestioiis  beinfi 
offered  as  to  ways  and  Tneans  for  cnrbinj^  thai 
evil.  The  support  of  tlie  dealers  was  asked 
ihe  movement  lo  have  the  Illinois  Legislalun 
pass  Ihe  Printers'  Ink  Model  Statute  to  insure 
clean  adverlising. 

Among  Ihe  resolutions  passed  was  one  chang- 
ing llic  associalion  by-laws  so  thai  those  en- 
gaged in  any  division  of  the  retail  music 
business  will  be  idiKible  (or  active  meirdjership. 
Another  rcsohili.m  urmd  thai  ihc  National  As- 
sociation of  Miisii  Mi  l,  Ikiim-  iimLl'  provisions 
for  having  Ihr,,  .lilir.iii  iifiii  each  of  the 
local  and  stale  a.-s, „-,,il in,i  -  .ilhlLiIcil  with  it 
attend  the  mid-year  me.  liii]'         iht    .\.  i  iitiM- 

commillec  of  the  national  bmlv  li.i  ili.   {,iii|  ■ 

of  bringing  before  that  body  malli-  rs  <il  ni-ral 
interest. 

The  new  olTieers  elected  for  Ihc  coming  year 
arc:  President,  R.  .1-  Von  Fosscn,  Bcardslown, 
vice-president;  V  f  ILiiiucr.  I.incoln,  treas- 
urer; Lloyd  I'.iil.ii.  I  l.ii  I  i-lnn-,,'.  and  secretary, 
M,  r.  Stem  I  u  r,  f  1 1  i  |imi  i.  The  association 
voted  u:  hold  Its  .uii.u.il  m.ivcnlion  in  ]')2<i  in 
Decatur. 


III.  IJailio  World's  Fair  m  xl  year  will  be 
li.M  ill  Ihe  new  Madison  Stpiarc  Garden,  now 
hein^;  buill  by  the  Rinyling-Rickard  interests. 
It  will  occupy  the  entire  two  e.vhibition  floors 
of  Ihe  new  huildini;  and  llie  Icnialivc  date  ap- 
proved by  the  comniillee  for  ihe  npeuinp  of  the 
show  is  Scpliniber  13. 

'Ihc  (.'hicapo  show  next  year  will  be  moved 
forward  about  two  months,  October  11  having 
been  designated  for  its  opening,  ll  will  be 
held  in  Ihc  Coliseum  there. 

Mr,  Frost,  who  is  also  chairman  of  the  Radio 
.M.inuf.iclurers'  Association,  said:  "The  manii- 
f.iitun.rs  have  decided  that  Messrs.  Herrmann 
aud  Irwin  arc  llic  best  directors  for  radio  shows 
and  we  have  arranged  for  Hicin  to  conduct  the 
national  shows  in  the  future," 


The  U.  T.  K.  Radio  Corp.,  Utica,  N.  Y„  was 
recently  incorporated  at  Albany  with  a  capital 
stock  of  $4.00n,  W-  F,  Coogan,  H.  .1.  and  P.  L, 
Chappel  are  ihr  irn.  ..rpcirators  nf  ihe  new  radio 


Zenith  President  Radios 
L.  M.  Green  From  Arctic 

Vice-Commander  of  MacMillan  Expedition 
Speaks  in  Glowing  Terms  of  Lure  of  the 
North— Pictures  Rare  Hunting  Opportunities 

The  following  interesting  radiogram,  giving  a 
glimpse  of  life  in  llie  frozen  North,  was  recently 
received  by  Mrs.  Lydia  M.  Green,  head  of  thc 
Silas  E.  Pcarsall  Co..  New  York,  Zemth  dis- 
tributor, from  Eugene  MacDonald,  vice-com- 
mander of  the  MacMillan  Arctic  expedition  and 
president  of  the  Zenith  Radio  Corp.,  Chicago. 
It  reads:   

■'Read  Hansen's  book,  Eskimo  Life,  published 
by  Longman  Green  &  Co.,  London,  1894,  and  it 
will  give  you  a  picture  unchanged  lo  this  day 
of  one  of  the  most  northerly  people  in  the 
world.  Try  second-hand  book  store.  Wish  you 
were  liere  with  me  in  this  wonderland  of  ice, 
interesting  things  and  people.  I  don't  have  to 
ask  MacMillan  now  why  men  go  North.  I  havc 
Ihc  fever  now  and  I  am  coming  back  again,  I 
wish  lo  spend  a  year  al  least  with  these  happy 
people  in  this  fairyland  of  ice  and  savage  scenic 
grandeur.  Hunting  is  such  as  I  never  dreamed 
of.  Shot  my  f^rst  Polar  bear  ten  days  ago, 
eight  hundred  pounds.  Got  my  first  walrus 
Wednesday,  a  big  bull  fifteen  hundred  pounds. 
Also  a  sixteen  hundred  pound  bull  and  fourteen 
hundred  pound  cow  walrus.  Towed  all  three 
back  in  two  trips.  Wounded  four  others  but 
did  not  get  them.  Killed  hundred  and  forty-six 
liltlc  auks  with  fifteen  shot  shells  and  it  takes 
no  expert  shot  to  repeat  latter  performance 
every  day— millions  of  them  in  all.  You  don't 
mind  cold  when  you  dress  in  furs  as  the  native 
docs.  Walrus  overturned  Eskimo  in  his  kyack 
on  our  walrus  hunt  and,  despite  water  at 
iwenty-ninc  degrees,  came  up  smiling  because 
walrus  had  not  pul  tusks  in  him.  Six  to  fifteen 
pL*r  cent,  of  Eskimos'  mortality  is  from  over- 
turned kyack,  but  ihey  are  the  fastest  one-man 
boat  in  the  world  outside  college  shell  and  I 
am  going  to  bring  one  back  with  me.    My  best 


'It  has  no  equal  for 

extreme  distance  range' 


A 

Str.n 


..tTcriiii;  Ihc 


Will 


Ihc 


the 


convincing  proof. 
No  sel  on  Ihe  market  to-day  ha 
great  energy  amplilication  of  Ihe 
"Straight  Eighl"— an  S-tiihe  set  haviiii; 
an  amplification  of  4.0(X).000  before  the 
detector.  This  great  energy  atnplitic.i- 
lian  means  d-i-s-t-a-n-c-e,  with  inn\- 
celled  clarily — what  Ihe  public  is  lookiiifi 
for  in  radio  sets  lo-day. 


lis  loop  oiiciMlmn  gives  a  Pricss  dealer 
an  overwhelming  advantage  over  his 
cuinpctitors  in  making  home  demonstra- 
tions. Its  one  tuning  conlrol,  with 
visible  wave-lenglh  indicalor  graduated 
in  one  meter  divisions,  is  a  feature  that 
means  sales. 

Our  liberal  dealer  discount,  plus  pro- 
li'clivo  features,  will  interest  progressive 
iKalers.  Wrilc  or  wire  us  to  arrange 
fur  the  earliest  possible  demonstration 
by  our  distributor  in  your  territory. 


Coiunlt  inixfcl  ii'ilh 
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STHMGHTQ  E  II  c  h  t 
FStlESS  RADIO  CORPORATION" 


Merchandising  Division 

of  Kolster  Radio  Moves 

Large  Quarters  on  Tenth  Floor  of  Woolworth 
Building  Now  Houses  Merchandising  Division 

Owing  to  the  rapid  expansion  of  its  business, 
Ihe  Federal  Telegraph  Co.  of  California  has 
ac(iuired  new  and  larger  quarters  for  the  mcr- 
chandi.'-ing  division  of  Kolster  Radio  on  the 
tenth  floor  of  llie  Woolworth  Building,  New 
York  City. 

Although  headquarters  for  Kolster  Radio  has 
always  been  located  in  the  Woolworth  Building, 
Ihe  Federal  Telegraph  Co.  fell  for  some  time 
that  larger  space  was  needed  to  accommodate 
the  constantly  increasing  sales  and  office  forces. 
The  new  offices  are  splendidly  equipped  lo 
serve  the  needs  of  Ihe  trade  promptly  and 
efficiently.  The  decision  lo  expand  its  quarters 
at  this  period  of  the  season,  however,  right  on 
the  heels  of  the  announcement  that  the  com- 
pany had  acquired  large,  new  warehousing  faeil- 
ilies,  is  indicative  of  Kolster  popularity. 


Announces  New  Building 

Winstox-Sai-EM,  N.  C.  Oclobcr  7.— B.  C.  Sny- 
der, proprietor  of  the  Broadway  Music  Store, 
announces  the  construction  of  a  new  three- 
story  building  on  the  site  adjoining  the  present 
building  occupied  by  the  music  store.  Mr.  Sny- 
der states  that  Ihe  music  establishment  will 
continue  to  occupy  the  old  building  in  addition 
to  the  first  floor  of  the  new  edifice. 


695  DR.OADWAY 


NEW  YOKK.N.Y. 


Among  Ihe  music  houses  represented  at  the 
Allentowm  Fair,  Allentown,  Pa,,  are  the  exhibits 
of  the*  Cameron  Piano  Co.,  the  Kramer  Piano 
Co.,  and  the  Werley  Music  House. 
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THE   TALKING  MACHINE  WORLD 


82a 


The  Four 
Aces  oi  Radio 


UTAH  RADIO  PRODUCTS  CO. 

1427  S.  Michigan  Ave.,  Chicago,  111. 
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World's  Best  Radio 


PEARSON 


AMAZING  PRICE  REDUCTIONS  now  make  the  Pearson  line  the 
outstanding  value  for  rapid  turnover.  Developed  by  the  Pearson 
Division  of  the  Electrical  Research  Laboratories,  you  can  sell  at 
drastic  price  cuts  a  name  known  for  quality  to  every  fan.  Offer  these 
Pearson  sets  as  giant  bargains,  for  the  most  sensational  sale  your 
store  has  ever  known.    Smashing  turnover  and  a  harvest  of  profit. 

The  PEARSON  Paramount 

Cabinet  of  the  finest  selected  stripped  mahogany,  two-tone  antique 
finish,  best  laminated  construction,  with 
$25.00  Loud  Speaker  built  in.  Contains 
the  finest  Pearson  navy  license  5-tube 
receiver;  none  superior  for  clarity,  selec- 
tivity and  volume. 


LIST 


130 


without  batteries 
or  tubes. 


The  PEARSON 
Special 


LIST 


60 


without 
batteries 
or  tubes. 


This  is  the  set  that  swept  like  wildfire 
from  Maine  to  California  instantly 
upon  introduction.  There  is  scarcely  a 
neighborhood  anywhere  without  a 
Pearson  Special  known  among  the  fans 
as  the  set  to  be  envied  for  performance 
and  positive  control.  A  5-tube  won- 
der for  selectivity  and  volume.  Beau- 
tiful mahogany,  finest  finish  and  dis- 
tinctive design. 


The  PEARSON 
Five 


LIST 


SO 


without 
batteries 
or  tubes. 


Every  posted  dealer  and  fan  remem- 
bers the  furore  created  by  this  $50.00 
innovation.  Like  the  watch  that  made 
the  dollar  famous,  the  Pearson  Five 
was  first  to  make  $50.00  the  price  of 
the  finest  type  of  5-tube  performance. 
This  genuine  mahogany  navy  circuit 
set  possesses  every  feature  of  the  clar- 
ity, selectivity,  volume — at  any  dis- 
tance, and  positive,  easy  control  which 
have  made  Pearson  one  of  the  biggest 
names  in  radio. 


Wire  Today  for  the  Slashed  Prices  which  will  enable  you  to  run  the  most 
sensational  sale  in  your  history. 


AMAZING  PRICE  REDUCTION 


PEARSON  Division,  Electrical  Research  Laboratories,  14*1  So.  Michigan  Ave.,  Chicago,  111. 
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World's  Best  Radio 
PEARSON  tor  1926 


Again  the  Pearson  Line  gives  more  for  the 
money.  Again  the  Pearson  dealer  can  sell  with 
sensational  values.  Pearson  challenges  any 
dealer  anywhere  to  read  the  following  descrip- 
tions and  not  be  convinced  that  the  new 
Pearson  1926  Line  affords  his  best  chance  for 
turnover  and  profit. 

PEARSON  PS-5 
De  Luxe 

New  style  cabinet,  French  Walnut,  bronze 
engraved  panel,  sub-panel  and  dials,  genuine 
Bakelite.  Circuit  licensed  under  Navy  patent. 
Erla  precision  rheostats  control  the  radio  fre- 
quency tubes  and  detector.  Automatic  fila- 
ment control  for  audio  frequency  tubes.  Erla 
condensers. 

without 
batteries 
or  tubes. 


LIST 


'78.50 


PEARSON  PS-5 
Standard 

Another  new-style  cabinet.  Bronze  engraved 
panel,  sub-panel  and  dials  Bakelite.  Li- 
censed circuit  under  Navy  patent.  Two 
stages  tuned  radio  frequency,  vacuum  tube 
detector,  with  two  stages  of  audio  frequency 
amplification. 


LIST 


^70 


without 
batteries 
or  tubes. 


PEARSON  De  Luxe 
Floor  Console 
Model  PS-S 

Cabinet  SSi-'a  in.  high,  ZlYz  in.  wide,  leVz  in.  deep, 
two-tone  quartered  and  matched  French  Walnut. 
Scrollwork  over  a  gold  cloth  panel  conceals  a  full- 
size,  high  quality  loud  speaker.  Compartment  for 
both  charger  and  batteries.  Contains  the  Pearson 
Navy  license  tuned  radio  frequency.  Five  5-volt 
tubes — uses  either  indoor  or  outdoor  aerial. 


LIST 


146.50 


without 
batteries 
or  tubes. 


These  three  sets  rank  with  any  on  the  market — 
AND  THEY  ARE  PRICED  ONE-HALF  TO 
ONE-THIRD. 

In  range,  volume,  selectivity  and  tone  there  is  no 
other  set,  regardless  of  price,  which  insures  to  the 
dealer  so  much  turnover,  profit  and  SATISFAC- 
TION. 


IVrite  or  Wire  Today  for  Our  Coinfiletc  I'ropusitioii 

PEARSON  Division,  Electrical  Research  Laboratories,  14X1  So.  Michigan  Ave.,  Chicago, 
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These  Cabinets  Will  Sell 
Any  Radio  Set 


You  can  take  any 
Radio  Set  in  your 
store,  put  it  in  one 
of  these  Cabinets, 
and  it  will  SELL. 


Here  are  three  winners  without  an  artistic  equal  in  the  Held. 
These  mudcls  are  created  under  the  direction  of  iVlr.  I.  A.  Lund 
with  his  designers,  decorators  and  cabinet  workers  with  lifetime 
experience  here  and  abroad. 

Their  original  exquisitely  perfect  designs  are  now  pri)diiced  under 
special  quantity  production  methods  which  do  not  sacrifice  one 
single  essential  of  perfection  or  magnificent  finish. 

The  low  prices  will  amaze  you,  and  yet  we  are  using  the  costliest 
woods,  inlays,  borders  and  an  all-wood  loud  speaker  built  in. 


I 


Every  Progressive  Dealer  Will  Want  This  Line 

BE  THE  FIRST  MAN  TO  SHOW  THEM  IN  YOUR  TOWN 

Full  Particulars  on  Request 


UNITED  CABINET  CORP. 


1421  South  Michigan  Ave. 


Chicago,  Illinois 
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Michigan  Music  Dealers 

to  Organize  Association 

Call  Sent  Out  for  General  Meeting  at  Hotel 
Pantlind,  Grand  Rapids,  on  November  2  and 
3  with  Idea  of  Forming  State  Body. 

Gha.n'i»  Rai'ids,  Mich,,  Oclobcr  1. — At  a  ntccl- 
itig  to  be  licld  at  the  Panttind  Hotel,  lliis  city, 
oil  November  2  and  3,  an  earnest  effort  will  be 
made  lo  organize  a  permanent  association  of 
the  music  merchants  of  Micliigan,  according  to 
C.  H.  Hofniann,  one  of  the  organizers  of  the 
movement,  who  announces  that  Frank  G.  Bay- 
Icy,  of  the  Baylcy  Music  House,  Detroit,  lias 
been  selected  as  temporary  chairman. 

An  interesting  program  has  been  laid  out  for 
the  meeting,  which  it  is  hoped  will  be  attended 
hy  men  of  national  trade  prominence  who  are 
interested  in  organization  work,  including 
Henry  E.  Wciscrt,  president  of  the  National 
Association  of  Music  Merchants. 


Demonstrate  Orthophonic 

Victrola  in  Peoria,  111. 

Chicago  Talking  Machine  Co.  and  Koerber- 
Brenner.  Distributors,  Sponsor  Successful 
Demonstration  of  New  Talking  Machine 

PtoRiA,  lu.,  October  6. — The  Chicago  Talking 
Machine  Co.,  of  Chicago,  III.,  and  the  Koerber- 
Brenncr  Co.,  of  St.  Louis,  held  n  joint  demon- 
stration of  the  new  Orthophonic  Victrola  at  the 
Jefferson  Hotel  this  city.  Both  morning  and 
afternoon  meetings  were  held  and  well  attended 
by  about  100  Victor  cniliusiasts  representing 
Victor  dealers  in  and  around  Peotia. 

E.  C.  Raulh,  vice-president  of  the  Kocrbcr- 
Brenner  Co.,  acted  as  toastmaster,  introducing 
John  G.  Paine  and  C.  C.  Hicks,  of  the  Victor 
Talking  Machine  Co.,  and  F.  A.  Delano,  of  the 
Chicago  Talking  Machine  Co,,  who  acted  as 
spokesman  of  the  day. 

When   presented,  the   Orthophonic  Victrola 


srectcd  by  a  burst  of  applause,  which 
rly  slmwd  this  iu'ilniiin-tit  surpassed  by  far 


.11  the  morning 

mecling  wore:  Carl  Block,  of  Block  &  Kuhl  Co., 
Peoria;  Jas.  Lacey,  of  Lacey's,  Inc.,  Peoria;  C. 
C,  Adiini.s  of  Adams  Music  Co..  Canton  III; 
Harry  Spayd,  of  Emerson  Pirtno  Co.,  Decatur, 
111.:  E.  E.  Hanger,  of  Hanger  Bros.,  Lincoln; 
Louis  Miiiendorf  and  C.  A.  Kilcr,  of  Campaign, 
and  numerous  others  who  were  so  impressed 
with  the  tirsi  demonstration  that  they  attended 
the  second. 

In  all,  if  enthusiasm  is  any  criterion  as  a  busi- 
ness-gcller,  Peoria  and  vicinity  arc  in  for  the 
grcalcsl  business  of  their  history. 


Appointed  to  New  Position 

VV.  B.  Freeman,  formerly  with  the  Beeslcy 
Music  Co.,  Salt  Lake  City,  Utah,  is  now  con- 
nected with  the  Gliddcn  &  Marsh  Music  Co., 
Denver,  Col.,  as  assistant  to  the  president. 


Very  Small  Percentage  of 
Farms  Are  Radio  Equipped 

A  recent  survey  by  the  Department  of  Agri- 
culture reveals  the  fact  that  only  eight  and  one- 
half  per  cent  of  the  farms  of  this  country  arc 
equipped  with  radio  receivers.  Questionnaires 
were  sent  to  county  agents  to  determine  the  ex- 
tent to  which  fanners  were  interested  in  radio 
and  its  uses  on  farms.  The  answers  to  this 
questionnaire  revealed  that  the  sets  which  farm- 
ers are  using  arc  capable  of  tuning  in  on  distant 
stations.  Few  farmers  live  near  broadcasting 
stations  and  so  they  are  interested  in  purchas- 
ing receivers  which  arc  capable  of  getting  dis- 
tant stations.  The  Department  of  Agriculture 
after  studying  the  answers  issued  a  report  stat- 
ing that  the  buying  power  of  the  farmers  has 
increased  and  in  view  of  the  fact  that  the  cost 
of  good  radio  equipment  has  decreased  to  a  con- 
siderable extent.  The  farmers  are  expected  to 
buy  more  freely. 


New  Columbia  Dealer  Help 

The  wholesale  division  of  the  Columbia 
Phonograph  Co.,  Inc..  New  York,  is  putting  into 
effect  a  new  method  of  dealer  co-operation 
whereby  a  special  representative  will  visit  the 
trade  and  spend  a  necessary  time,  even  to  sev- 
eral days,  assisting  the  dealer  in  inaugurating 
and  putting  into  effect  special  sales  campaigns, 
inventorying  slock  and  in  general  helping  the 
dealer  to  acliicve  better  methods  of  merchan- 
dising. 

Amalia  Molina,  exclusive  Columbia  rccordmg 
artist,  has  made  a  big  hit  with  New  York  vaude- 
ville audiences,  having  been  held  over  at  the 
Hippodrome  for  a  second  week  on  the  occasion 
of  her  recent  appearance  at  that  monster 
theatre. 


Brunswick  on  Broadway 

The  appearance  of  Herb  Wiedoeft  and  His 
Orchestra  at  Roseland,  New  York,  was  the 
occasion  of  much  desirable  Brunswick  publicity 
on  Broadway.  During  the  period  that  this  Cali- 
fornia aggregation  provided  the  music  for  the 
dancers  at  this  famous  ballroom,  signs  in  front 
of  the  establishment  proclaimed  to  the  passers- 
by  that  the  Wiedoeft  Orchestra  were  exclusive 
Brunswick  artists. 


W.  T.  Marsh  in  New  Position 

Denver,  Col.,  October  7— W.  T.  Marsh  recently 
assumed  the  management  of  the  talking  machine 
and  radio  departments  of  the  Daniels  &  Fisher 
store  which  will  be  known  as  the  Western 
Radio  &  Music  Co,  Mr.  Marsh  plans  extensive 
improvements,  including  among  them  the  instal- 
lation of  a  small  goods  dcpariment.  He  will  be 
assisted  by  Mr.  Weidensaul, 


The 

Marconi 

Speaker 

in  Canada 


The 

O'NEIL 

Audiphone 

Ree,  U.  S,  Fjlenl  Omct) 

Elsewhere 


Read  This  Marconigram : 

O'NEIL  MANUFACTURING  CO- 
WEST  NEW  YORK,  N.  J. 

Afttr  giving  the  nationally  advertised  Loudspeakers  now 
on  ttic  rnarltel  a  tliorougli  lest  we  liave  decided  to  adopt 
the  O'Ncil  Audiphone  Unit  for  our  new  MARCONI 
LOUDSPEAKER.  We  are  naturally  very  jealous  of 
the  Marconi  name  and  Marconi  standard  of  excellence 
CANADIAN  MARCONI  COMPANY 

HEAVY  DUTY  SPEAKER— NO  BLAST— NO  CHATTER 

A  Competitive  Test  Will  Prove 

That  the  O'NEIL  AUDIPHONE  will  sell.  It  is  guar- 
anteed and  will  stay  sold.  Builds  up  good  will  and 
larger  profits  for  you, 

O'NEIL  AUDIPHONE  DEALERS 
RECEIVE  FREE  LOCAL  ADVERTISING 

List  Price  $25,00 
Write  today  for  attractive  propoaition 

NOTICE:  The  U'NEIL  AUDIPHONE  employs  a 
LAMINATED  Electro  magnet;  patent  applied  for 
ri,  t  21).  1030,    Patent  issued  Feb.  10,  1925.    No.  1,526.18! 


O'NEIL  MFG.  CO. 

4738  Hudson  Boulevard 
West  New  York 
New  Jersey 
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Just  out 


\  NEW 

RECO 

^pldenTone 

Power  Tube 


the  tube 
with  the 
golden  color 


List 


$650 
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URECO  GoldenTone 

sets  a  new  standard 
of  power  and  tone 

Cut  down  on  your  complaint  department  right 
now.  You  can  double  the  efficiency  of  any  set  you 
sell!  It's  as  easy  as  snapping  the  fingers  to  do  it. 
Just  prescribe  the  URECO  GOLDENTONE  Power 
Tube  for  the  last  audio  stage.  Result — 

1.  Coast-to-coast  ratige 

2.  Heretofore  unheard  sweetness  of  tone  — 

3.  Absolutely  free  of  distortion. 

Why  the  GoldenTone  Why  the  GoldenTone 
builds  up  'Volume  eliminates  distortion 

The  inside  of  the  Goldentone  is  That  last  tube  in  the  radio  set 

different — not  only  different  in  has  been  heretofore  like  a  man's 

construction,  but  additional  el-  voice — past  a  certain  range,  fal- 

ements  and  greater  capacities,to  setto,  distortion.  Goldentone 

increase  the  flow  of  plate  cur-  is       a  voice  of  unlimited  range 

rent  to  almost  twice  as  much  as  — no  forcing  necessary  to  pro- 

in  the  201  A.  That  means  amaz-  duce  each  tone,  true  and  clear, 

ingly  increased  volume — clear  The  extra  plate  current  gives  it 

loud-speaker  volume  on  far  dis-  the  power  to  build  up  the  sig- 

tant  stations.  nals  smoothly. 

Not  words,  but  PROOF  is  what  you  want.  Put 
the  URECO  Goldentone  in  the  last  audio  stage 
of  your  own  set  and  you  will  never  take  it  out. 

THE  UNITED  RADIO  &  ELECTRIC  CORPORATION 
418-426  Central  Avenue      Newark,  New  Jersey 
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Pacific  Coast  Victor  Concert  and  Other 

Factors  Have  Favorable  Effect  on  Sales 

First  Concert  Given  Via  tlic  Radio  by  the  Victor  Co.  Arouses  Enthusiasm  and  Dealers  Stage  Ef- 
fective Tie-ups— Demonstration  of  Ortliophonic  a  Success— Other  Trade  Activities 

close  of  '-1).  Usliers  of  Sherman,  Clay  &  Co.  directed 
iiiiiTfil      |n'i.i.lij  lo  lliL-ir  seals:,  wliicli  co^l  nothing. 

,    I  ^r  iiMif,  i\.iiiM  111,.    I..  iM.Li  Victor  foncerl, 

,,  ,  |,  Im  rill. III.  '  I. II    ^    '       I.'  I'l   '■]"  II  li'iii:^!-*  froin 


San  FHANCistu,  Lal,,  Uclohcr 
Summur  broiii;lii   wilh  il  ;iii  ii 

in    bolll    lilC    l.ilKiri^;    iii.K  I  

and  tht  fculitiK        .ii.iiuii  m 
expressed  iis  i-j  I'.ill  ;iiiil  Wjui 
dealers,  iiianLifatliirLTs  and  win 
ginnhig   to   bL-come   hicls  iii;.ti 
One  of  lilt   gruait^sl   iiiUs  Ui 
alkiii^; 


Mill 


llif  : 


iviiici.': 


•  Virtor  Talking  Ma. 


I  Kill 


wlic 


■  fai 


■  .,>1,- 


alc'd  l<i 

bolll  1:1 
ll  U.I 

for  llu' 
over  1)1 
stayed  ; 
friends.  I  \w 
Aiidiloriuiii  I 
llu-  M'at- 
opcniii).:  i  h i 
thousand  |ii-' 
those  >i.iinlii 
thousand  win 
big  buiidint;. 
unable  lo  'in 

Spi^akiiiK 
RLhmKc,  Mi;v 


,1  li  (|iianlilics 
nl  the  fir.sl  * 
^l,  and  wIr'm 


iMilly  Ihii' 
ire  adinill. 


ilionsand  people  were 


Th 
Allel 


I.iil  : 


nf  III,' 
Sh.in 


.Irl 


1.1" 


\(h1iI 


said  lli.il  Ihe  ioux'.  l  wa^  lli. 
thing  vvi-r  ]iin  nwr  in  ra 
Coast.  The  audiuucu  in  tin: 
listened  so  inU-nlty  tliat  our  ^.nl.l  li.iv  In.url 
ihc  proverbial  pin  drop,  A  K  u  r  Imi.!  i.i.il.i 
had  betn  furnislifd  by  the  I\.iilii.  i  mi  m  ,n  i. .n 
of  Anirrica,  owners  ol  Kl.ii,  lli>  li.m. 
station  where  ihe  VkU>,-  .nHsts  w.  ir  Im., id- 
casting.  According  in  Mi  U.linil.i',  ilir  mii  n 
was  perfect  all  thront;h  lln  i'm  ,i|  li.ill,  m  i  ,i^  il 
the  performers  were  in  the  hiiii.liiir  1  In  -.uim 
volume,  both  of  voiies  and  ..1  m  ■  n  un  i,  n  t  .il 
music,  was  as  rich  and  full  in  llu;  ii  iiii.li  ^ 
corners  as  in  tin-  froiil  rows.  Sidiipa,  premier 
lyric  tenor,  sang  fonr  of  his  favorite  nninbers, 
all  ou  Victor  records,  and  an  encore;  Marcel 
Journet  rendered  three  ai'ias,  and  a  specially 
selected  group  of  llnrty-lwo  players  from  the 
San  Francisco  Symphony  flnhisira  i.!ayid  de- 
lightfully, under  the  baton  of  ,|..'-i  i  r,i-u  rtiaik. 
musical  director  of  the  Victor  I  .il1>iiir  M,h  liine 


of  Ihe  Wiley  B. 
Ircet  -idc,  ha>  prac- 
lalnring  Ihc  grainl 
with  the  Mason  & 
■  Victor  and  ISruns- 
iiinher  .>!  band  and 
ri-  M.i-iMi  \  H;,inlin 

i|    III    i1  mpally's 

,  ]. 1,1,  .11.1.  i.irrying 
<■  I  II,  ^■.lll,  I  III  Mas- 
iMi-r  i  1HL',  hi-  Irilnitc 


K  1. 


1  b,'i 
isU  be 


.ill,, 


vill^ 


Zimmerman 
cliestra  lines. 

Tito  Schip; 
Wiley  B.  Mil 
own  Victor  r 
chased  them 


Uea 

clarinet. 


.■  are  also 
idc  which 
ilii  iii.  The  band  window. 
I  .Mill, ,  feaUires  Couturier 
.\yloplioues,  Ludwig  drums, 
and  other  band  and  or- 


reccntly  held  a  reception  in  Ihe 
n  Co.'s  store  and  autographed  his 
■cords  for  all  customers  who  pur- 
A  record  crowd  attended 


recent  Victor  concert,  and  this  and  the  San 


HIDoes  that  sound  better 

It  will  if  the  set  has  DURHAM 
F[  ^  Variable 

High  Resistance 
Products 


New  Panel  Type  $1.00 
Standard  Type  75c 

Three  sizes  cover  all  needs 

No.  100— 1,000  ohms  to  100.- 
000  ohms  for  all  by-pass 
uses. 

No.  101 — 0.1  to  5  megohms 

for  soft  tubes. 
No.  ZOIA — 2  to  10  megohms 

for  hard  tubes. 


Plunger 
Control 
Patented 


TTONE — that's  what  they  want  this  season.  And 
you  can  provide  it  with  DURHAM  Variables. 
Standard  type  fits  all  sets  having  clips  on  grid 
condensers.  Panel  type  easily  installed;  one  Yi,- 
inch  hole  to  drill.  Use  cither  type  for  detector 
or  audio  tubes  to  improve  tones. 


Buy  through  your  jobbc: 
both  lyfc  and  ,i 


specifying 


DURHAM  &  CO.,  Inc. 

Radio  Engineers 
1936  Market  Street     Philadelphie,  Pa. 


,n.-i5co  opera  season  have  combined  to  place 
1  very  much  in  the  public  eye  on  the  Pacific 

Heckert  Parker  with  Magnavox  Co. 

leckert  Parker,  for  years  intercsled  in  Ihc 
rkclin^:  of  ileetrical  devices,  was  recently 
.1.1  111.  ,1  a  -I'ccial  contact  representative  of 
M,,  IV  i'a.  He  will  travel  liirouf;hout 
l  inii  il  .>i.ii,=  and  Canada  serving  as  a  con- 


iil.ir  eoiicerl  is  scheduled  to  be  broadcast 
i.iiH.n  Ivf.'!,  I.os  AnyeK-s,  on  the  evening 

.|>,T  II, 

Demonstration  of  Orthophonic 

.\l,iy,  .>f  ilu:  \'icior  Co.,  demonstrated 
.  I  iTiliii|)li.>ni,-  Vi.:iTola  to  Victor  dealers 
1. 1 .1  ii.  I I.  ,iiilI  ilii'   Bay  region  on  the 
,,1   1.1  I  -'I,  111  the  f3orgia  room  of 


iiituiil  11  }ii,i-,l  i'iilhii>ia-.lK-,illy  and  re- 
ll  ,1-  a  111,11  V,  I. >ns  ili.scovcry,  particularly 
licii  coujiled  with  the  new  eleclric  process  of 
■cording  records. 
Opera  Featured  by.  Wiley  B,  Allen  Co. 


Heckert  Parker 
necling  link  between  the  company  and  its  spe- 
cial territorial  representatives. 

Samples  of  the  new  Brunswick  Panatrope 
arc  e\|jeclcd  On  the  Coast  shortly. 


Kolster  Radio  Announces 

Guarantee  Policy  on  Sets 

Federal  Telegraph  Co.  of  California,  Manufac- 
turer of  Kolster  Radio.  Explains  Important 
New  Policy 

III,  I'xieral  Tclcgrapii  Co.  of  California  in  a 
Ull,r  lii  K,'l^l,■r  Radio  distributors  announces 
,1  fi.rinal  jjiiaranlec  Upon  all  receiving  sets 
in.Liuil.,,  liiriil  by  them.  Representing  a  decid- 
edly forward  step  in  llie  assumption  by  the 
manufacturer  of  the  respoiiKibility  for  the 
finality  of  the  receiving  sets  sold  by  them,  the 
policy  announced  for  Kolster  Radio  at  the  same 
lime  provides  the  distributor  and  dealer  with 
every  precaution  apainst  indiscriminate  and  un- 
inlclligeiit  lajiiiierint;  with  the  set  by  the  ulti- 
mate pun  li,i.-.Lr,  willi  ihe  usual  consequent  re- 
flection upon  thij  d,al,T. 

Every  Kolster  Radio  shipped  from  the  fac- 
tory will  be  accompanied  by  a  guarantee  tag 
which  llic  Kolster  dealer  gives  to  the  ultimate 
pni  i. iia^i-r  when  the  set  is  delivered  to  the  lat- 
l,r'^  Inline,  flic  Kolsfcr  dealer  or  his  sales- 
tiiaii  signs  a  slatemcnt  on  the  guarantee  tag 
iliat  lie  h,is  ciiiiipKled  file  installation  of  the 
^et.  and  that  il  i,-  operating  satisfactorily, 

Afler  Ihe  puicliaser  lia.s  signed  a  similar  State- 
iiieni  and  lia.  mailed  (he  card  to  the  New  York 
■  illhi  ,.i  K..|,ier  Radio,  the  Federal  Telegrapii 
1  n  -,11,1-  (he  i.nrchaser  a  formal  guarantee  in 
wliicli  the  company  guarantees  the  correctness 
of  the  design,  the  quality  of  the  material  and 
workmansliip,  and  satisfactory  performance  for 
one  year. 

Every  Kolster  Railio  is  also  fully  sealed  be- 
for,r  il  leaves  llic  faclory  and  ilie  formal  guar- 
antee states  explicitly  that  under  no  circum- 
stances must  the  seals  be  broken  by  the  con- 
sumer with  the  penalty  that  the  guarantee 
immediately  becomes  null  and  void  if  llic  seals 
are  broken. 

Kolster  Radio  distributors  and  dealers  wel- 
come the  new  policy  as  one  which,  if  adopted 
generally,  will  put  an  end  to  a  vast  evil  in  the 
radio  business  and  will  avoid  many  misunder- 
standings between  dealers  and  their  customers. 


The  Bailey  Music  House,  of  Spokane,  Wash., 
has  selected  new  quarters  at  712  Sprague  street, 
which  are  being  remndeled  al  the  present  time. 
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EverLgSi 


The  Most  Complete 
Radio  Line  Under 
a  Single  Trade  Mark 

Ten  Srv'lcs  of  Receiving  Sets 
—Only  Successful  Circuits— 
$50  — $460 

Nine  Models  of  Reprodu- 
cers—Horn. Cabinet,  Pedes- 
tal: Lamp  and  Hangers- 
Si  8— $100 

All  Types  and  Shapes  of  Bat- 
teries— Multi-Cell  Dry  "A" 
— "B"  and  "C"  as  well  as 
Storage  "A"  Batteries  — 
$.60  — $23.50 

—  and  a  Complete  Line  of 
Accessories — each  and  every 
Item  in  the  line  the  very  best 
obtainable 


This  Broadcasts  the  Biggest  Fact 
in  the  whole  Field  of  Radiol 

IF  OUR  merchandise  wasn't  better  than  other  "bests";  if  our 
models  became  unsalable  through  changes  or  price  cuts;  if  our 
prices  were  not  attractive;  if  our  merchandising  policy  wasn't  sound 
—  somebody  — somewhere  — would  have  lost  money  on  MUSIC 
MASTER. 

But  no  one  ever  has  lost  money  on  MUSIC  MASTER!  No  more  abso- 
lute proof  can  be  offered  to  convince  you  that  our  quality  satisfies; 
that  our  merchandise  is  always  an  asset;  that  our  prices  are  attrac- 
tive; and  that  our  merchandising  policy  is  sound. 

Ninety-three  million  Americans  are  reading  the  MUSIC  MASTER 
Story,  and  volume  sales  prove  that  MUSIC  MASTER'S  great  cam- 
paign  of  National  Advertising  is  effective. 

Our  story  is  the  greatest  true  story  ever  told  in  radio.  Make  it  your 
story.  Get  the  MUSIC  MASTER  Sales  Franchise  for  your  store  — 
if  you  are  in  open  territory. 

These  franchises  are  granted  only  to  dealers  of  standing  who  have 
the  energy  to  get  the  most  out  of  their  territories. 
Write  or  wire  us,  or  get  in  touch  with  our  nearest  authorized 
distributor. 

{llhisic  iH^aster  Corporation 

WALTER  L.  ECKHARDT.  President 

128-130  N.  Tenth  Street 
emcico     sp-w  vouk      PHILADELPHIA    ?,mam<s«  monthzal 

Canadun  Fiiciorj-:  Ki,ch,n(r.  Onlafio  ^ 


TYPE  100 

Five  TXabes.  Music  Master  Cifcuil,  Involvins 
,peci.Ll  adaptation  to  ratlio  frequencv.  Verv 
.elective,  gooil  volume  antl  tllatance.  Sollil 

•^^ISZSBSh'vZT"  v.  MOO 
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tjou  sell  them 


What  is  already  the  talk  of  radio  engineers 
we  are  now  making  the  talk  of  radio  fans — 
and  that's  where  you  can  profit  I 


MILLIONS  of  owners  of  multi-tube  radio  sets  are  being 
told  about  Unipower  through  a  national  adver- 
tising campaign  in  The  Saturday  Evening  Post  and  the 
radio  magazines.  Every  one  of  these  advertisements  is  in 
fulf  page  space  telling  a  complete  and  convincing  story. 

This  advertising  is  thorough.  It  is  extensive  and  inten- 
sive. It  is  concentrated  in  the  best  buying  months  of  the 
year.  It  reaches  millions  of  prospects  and  does  this  per- 
sistently with  page  after  page,  month  in  and  month  out. 

Thousands  of  the  fans  this  advertising  is  selling  are  right 
in  your  territory.  Many  of  them  are  already  your  custom- 
ers. And  those  that  are  not,  you  want,  and  we  have  a 
plan  that  will  help  you  get  your  share  of  them. 

But  first  find  out  what  Unipower  is 

Now,  for  the  first  time,  the  radio  owner  can  have  com- 
plete, continuous  "A"  power  supply  in  a  single  compact 
unit  always  at  full  voltage  and  completely  controlled  by 
a  master  switch  which  operates  both  radio  set  and  Uni- 
power—and  all  this  at  an  operating  cost  of  only  a  few 
cents  a  month. 

Note  that  Unipower  is  not  a  so-called  battery  elimina- 
tor and  should  not  be  confused  with  any  other  radio 
power  device. 

For  the  first  time  owners  of  R.C.A.  superheterodynes 
and  other  cabinet  sets  with  limited  battery  space  can 
have  a  permanent  "A"  battery  supply  which  can  be  safely 
put  inside  the  cabinet. 

Unipower  is  unique.  When  the  radio  set  is  on,  the 
house  current  is  ofl'.  When  the  set  is  off,  Unipower  is 
automatically  replenishing  itself  from  the  house  current. 


These  and  other  ad- 
vantages, together 
with  Unipower's  low 
price,  make  for  quick,  easy 
sales — and  your  (Jroiit  on  each 
sale  is  large ! 

Here  is  a  means  of  getting 
many  new  customers 

If  you  want  to  cash  in  on  this  latest  sensation  in  radio, 
if  you  want  to  hold  old  customers  and  attract  new  ones, 
if  you  want  to  increase  your  sales  and  profits  immediately, 
then  get  behind  this  advertising  by  stocking  Unipower  at 
once.  (Order  from  your  jobber) 

Then  put  our  dealer  plan  to  work  for  you.  It  is  simple 
but  effective.  It  provides  a  means  of  attracting  customers 
and  piospects  into  your  store  through  sales  helps  we  supply, 
free ;  booklets,  counter  display  and  newspaper  advertising. 

Write  for  folder! 

Send  right  now  for  "Special  Dealer's  Folder."  It  tells  the 
complete  story  of  the  big  advertising  campaign  behind  Uni- 
power. It  explains  how  you  can  quickly  and  easily  cash  in  on 
this  advertising.  Write  today  and  the  complete  dealer  plan 
will  reach  you  promptly'.  Gould  Storage  Battery  Co.Inc,  250 
Park  Ave., New  York,  Chicago,  Kansas  City,  San  Francisco. 

Unipower  is  supplid  in  two  models  for  60-cvcle,  UO- 1 25 
volt  A.C.  Each  model  is  equipped  with  aBalkite  chargerof 
special  design.  The  four  volt  type  is  for  UV.199  tubes  or 
equivalent  and  retails  for  $35;  the  six  volt,  for  UV.201-A 
tubes  or  equivalent,  retails  for  $40.(West  of  Rockies  prices 
are  $37  and  $43.)  Special  models,25.50cvcle,areavailable. 


nipower 

H  TRADE  MARK 

0#  when  it's  on  ^  On  when  it's  off 
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World-Famous  Artists  Have  Started  Broad- 
casting Under  Auspices  of  A.  Atwater  Kent 

First  of  a  Scries  of  Concerts  by  Artists  Who  Have  Achieved  International  Fame  Through  Rec- 
ords and  Concert  Stage  Results  in  Wave  of  Enthusiasm — One  of  the  Most  Ambitious  Moves 
in  the  Interest  of  Radio  and  Good  Music  Sponsored  by  Radio  Manufacturer 


Wliai  is  regarded  by  aiitlinni m 
Ii<'lc1^  and  hy  llir  K''ii<-n>l  |>nMi.  .,1  l.u 
inoM    forsv.'ii  '1   \  >     in    I  In-    inli  i  t    I  . 

hrOadcM.slillK,     \vllltll     Irll^UI^     Ml     Ihr  Mill 

Ihc  radio  Iradc  ilstll,  ,.s  wi  ll  lor  Hi.- 
(U'vrlopiiirnt  of  in  tore  si  in  lii-lltr  iimsic- 
|);irt  ol  th<.-  |>iil)lic,  li:is  licni  huilirliL'd  liy 
wairr  Knil,  prcsidciil  of  l\u-  Alwatcr  Kr 
Co.,  I'liiladelphia.  and  nnu  .if  llic  le.idin^; 
in  Ihr  radio  field,  who  ha^  arian^.-d  for 
of  (hirly  Sunday  nighl  coni-crls  over  ll: 
fcnluring  an  imposing  groiijj  of  arlists  i 
iiaiinnal  rcpulallon. 

The  plan  is  llic  rri<'Sl  ambitions  tlin- 
iMiii-li  ,1  in  lUr  llrld  of  radio  Imo:i,I,  ,r  I  i 
liu   I  II [in    I  O.I  iif  scciirinK  liic  .ii  [i  .1  a 
Ml   III,    liMi.idi.i^iinj;  n.ilf,  wlii.li   .Mil  I 

.lili  Iril    tliron|.,li    Si, (hi. 11    Wl-  \i  \v  \ 


111 


■  i  liro.idcnstiny  and  radio  depended  upon  llie 
'ni  of  prof;rarns  ofrcrcd. 

First  Concert  Arouses  Enthusiasm 
1  111    ni'i  ning  concert  was  given  on  Sunday 
i  Liiini;,  (.h  toln-r  4,  al  9:15  p.  m.,  Eastern  Sland- 
rd  Time,  llir  li-iur  ■•  |i  .  l^'cl  tor  all  ihe  concerts. 
■    fealiin-il    ,iiii-t  Kcinald  Wcrreiiralli, 

rcnown^jd  liaiiiom,  ^i-'^i.'^led  al  ihc  piano  by 
bcrf  Carrick,    Tlio  program  was  given  wide 


III. 


I'll 


I  o  o|ii'ratioii  of  srveral  Itadiiij;  talkinj;  m.- 
coiiipanii-s  to  the  extent  of  having  iiolt'd  i 
arlisl-i  released  from  standing  contracts.  Ii 
I'lirijosr  of  ai>|ir  arinr  in  tile  concert  ^leriu-, 
TImI  llir  ...11, ,11  ),roposed  hy  Mr,  Kei 
regarilni  ,1.  uf  I'.  11.  r;il  public  intiTeiil  i: 
ilenred  hy  IIil  fail  lli.il  llir  iiii!i:il  .uinouiut 
received  wide  publicity  m  m  u -i'''!"  rs  llu 
onl    llip    roinilry    and   i  ,illi  il    iMrlli    .<  th>, 


ineiii  anionj;  iiiiiMU, 
t-rs  of  Ihc  radio  lr;i 
eniiiieiit  oflicials. 
.  Tiv.<il,  Uiiilr'd  Si, 


■  o|)inion  Hial  diti 


A.  Atwater  Kent 


i-n.-i-rls  would  hr  nt  >..k,iI  idiualioiial  valiir 
radio  audiences.  Me  said  in  ji.irl  ''I  Inli, 
the  broadcasling  of  radio  i-oiuiii'  In  im 
nationally  known  artists  will  slimiilaii  inlei 
in  music  and  do  much  lo  increase  Anu  ric 
contribution  to  the  splierc  of  music." 

Mrs.  Arthur  C.  Watkin,  cxemlive  secr.^Iary 
the  National  Congn^ss  of  Parents  and  Teaclie 
also  spoke  of  the  far-reaching  and  favorable  . 
fects  of  concerts  of  the  cliara.  (it  |>ni(iose<|, 
did  others  protninent  in  national  niovi'tiKTi 
In  fact,  the  concerts  are  in  a  diinl  lini  iv 
the  thou^'ht  of  Secretary  ffoover  lIi^U  llie  lull 


llie 


li> 


Ik 


ly  .lames 


<I>Ti 


Ihrnugli  llie  lii.dil  I   llie  >oiHerIs, 

■*\Vhni  1  heard  the  arinnunr. Trent  of  lliesc 
loiKtrts  a  few  days  ayo  and  looked  over  the 
iiiagnificent  list  of  artists,"  said  Secretary 
Davis,  who  began  speaking  a  few  moments 
after  9-]S,  "f  wondered  if  any  single  force  had 
i\ii  |"i  -1  -1(1  such  powers  of  -preading  good. 
<  ,  .iMiiii.illy  I  have  had  the  pleasure  of  hcar- 
iiiK  llii'  finevi  singers,  the  nio^l   famous  nivi>i- 


To  the  Millions  Buying 
Records  OUsIL  A  re  Favorites 

If  you  are  not  a  seller  of  QKe^L 
Records  ask  one  of  the  several  thou- 
sand dealers  who  are — Let  his  happy 
experience  be  your  guide. 

You  can  become  an  Dealer 
by  inquiring  for  the  details  of  our 
Authorized  fjealer  Proposition.  Such 
an  Agency  promotes  greater  business. 

GENERAL  PHONOGRAPH  CORPORATION 


A'en.'  Vor/c  Dislribttlinp  Division 

15-17  West  18th  Street  :: 
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cians,  just  as  you  liave  heard  them.  But  in  tlic 
past  you  and  I  sometimes  found  it  hard  or  im- 
possible to  get  to  the  concert  balls  or  hear 
opera  performed. 

"The  great  artists  necessarily  appeared  only 
in  the  larger  rlties,  where  large  audiences  were 
assured.  The  artists  could  he  in  only  one  place 
at  a  time,  and  that  meant  that  oidy  a  limited 
number  could  hear  ihem.  But  now  science  has 
wiped  out  distance.  It  has  torn  down  the  walls 
of  the  concert  hall  and  opera  house.  The  whole 
world  is  now  one  open  opera  house.  We  arc  all 
one  vast  audience.  And  the  music  is  brought 
to  us  as  we  sit  at  home." 

A.  Atwater  Kent,  head  of  the  Atwater  Kent 
Mfg.  Co,,  and  sponsor  for  the  concert,  also 
spoke  briefly  during  the  course  of  the  program, 
expressing  the  satisfaction  it  gave  him  to  prove 
i|ie  medium  for  bringing  the  great  artists  into 
the  homes  of  Americans  by  means  of  radio. 

"Ever  since  radio  came  into  reality."  said  Mr. 
K'.nl,  who  was  presented  between  the  numbers 
of  Mr.  Werrenrath's  program,  "il  has  seemed 
lo  mc  that  some  day  the  greatest  music  would 
he  brought  to  llie  greatest  possible  number  of 
homes.    It  is  a  tremendous  satisfaction  to  me 
lo  have  played  a  pari  in  bringing  this  about  and 
I   sincerely  hope  that  there  will  be  as  much 
pleasure  for  you  in  hearing  these  concerts  as 
there  has  been  to  mc  in  arranging  them." 
Mr.  Werrenrath's  Enjoyable  Program 
Mr    Werrenrath  held  strictly  to  his  published 
I'M-LT.ini  ,ind  offered  eleven  songs  from  his  ex- 
II  II'   n  pertoire,  giving  a  few  words  of  cKpla- 
ii.iiKMi  ln'fore  each  miiiiber. 

Tlie  first  selection  was  "Beauty's  Eyes,"  by 
Tosti,  this  being  followed  by  "Punchinello,"  an 
inspired  rendering  of  "The  I.osl  Chord,"  and 
then  the  Toreador  song  from  "Carmen,"  as  the 
first  group.  In  the  interval  that  followed,  Mr. 
Carrick,  the  accompanist,  played  the  Chopin 
wahy.  in  A-flat  major. 

Mr.  Werrenrath's  second  group  consisted  of 
three  sea  songs,  which  he  sang  with  character- 
istic vigor  and  understanding,  they  being  "Cap- 
tain St  ral  toil's  Fancy,"  by  Deems  Taylor; 
"Trade  Winds,"  by  Keel,  and  "A  Pirate  Song," 
by  Gilbert.  This  group  was  followed  by  the 
playing  of  Rachmaninoff  prelude  in  G-minor, 
by  Mr,  Carrick.  The  third  and  final  group  by 
Mr.  Werrenrath  consisted  of  the  "Kashmiri 
Song,"  "The  Ringers,"  "Smilin"  Through,"  and 
"Gnngha  Din,"  set  to  music  by  Charles  Gilbert 
Spross,  and  sung  at '  this  concert  for  the  first 
time  ill  America. 

Following  the  concert,  the  listeners-in  were 
requested  lo  write  to  Mr.  Kent  giving  their 
impression  of  the  concert  and  of  the  plan.  It 
was  announced  at  the  same  time  that  Toscha 
Seidel,  the  noted  violinist,  would  be  the  artist  at 
llie  ne\i  following  Kent  concert  on  October  II. 

The  initial  program  was  broadcast  as  an- 
ii.->unced  through  Station  WEAF,  New  York, 
■md  a  chain  of  eleven  other  stations  associated 
therewith,  including  WEEI,  Boston;  WJAR, 
Providence;  WGR,  Bufi^alo;  WCAP,  Washing- 
ton; WCAE.  Pittsburgh;  WSAI,  Cincinnati; 
WWWJ.  Detroit;  WCCO,  MinneapoHs-St. 
I'iiul:  woe,  Davenport,  and  WFI,  Philadelphia, 
thus  reaching  it  is  estimated  over  60  per  cent 
of  the  radio  lisleners-in  of  the  entire  country. 
Ill  the  forthcoming  concerts  station  WOO, 
Philadelphia,  will  alternate  with  WFI  of  that 
city. 

Details  of  the  program  for  the  balance  of  the 
concerts  arc  still  |o  be  worked  out,  but  will  be 
announced  in  proper  season,  although  il  Is 
slated  that  Louise  Homer,  guest-artist  of  the 
Chicago  Civic  Opera  Co.,  will  sing  in  the  con- 
rert  on  October  IS  with  Mabel  Garrison,  well- 
known  soprano,  and  Olga  Samaroff,  popular 
pianl-^t,  ill  a  joiiil  r.  cilal  on  October  25.  The 
detail-  of  tlie  proi^rams  are  being  worked  out 
liy  Mr.  Kent  and  liis  associates  in  co-operation 
wilh  Jolni  T,  Adams,  president  of  the  WoUsohn 
Musical  Bureau.  New  York,  who  played  a  prom- 
iiieiil  pari  in  carrying  on  the  negotiations  and 
1  iit;.ii;Ing  the  various  artists. 

I  he  artists  definitely  announced  as  being  en- 
gaced  lo  take  part  in  the  scries  of  important  con- 
(Coiilititicd  on  fage  91) 
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^c:^OP^Qa/>.THE  new  low  wave  1926 
"  "        ECHOPHONE  RECEIVERS  NOW  READY 


ECHOPHONE  DRY  CELL 
EQUIPMENT 

The  Echoplione  line  also  includes  a  three-tube 
set  constructed  for  dry  cell  operation  exclusively. 
This  set,  the  "V-3,"  gives  loud  speaker  reception 
of  practically  any  of  the  better  known  broadcast- 
ing stations.  D!7  cell  equipment  throughout 
eliminates  the  cost  of  expensive  batteries  and 
chargers,  insuring  low  cost  of  operation.  Has  a 
tuning  range  from  600  to  200  meters. 

Handsome  brown  mahogany  finished  cabinet, 
providing  ample  space  for  batteries.  You  can- 
not buy  a  more  efficient,  low  priced  set. 

Price,  without  tubes  or  battery,  $35.00 


Buy  for  the  future 


The  outstanding  feature  of  the  1926  Echo- 
phone  line  is  its  provision  for  a  low  wave 
tuning  range  from  550  to  150  meters.  The 
use  of  low  waves  is  inevitable.  Echophones 
give  you  an  enormous  sales  advantage  in  that 
they  reach  stations  that  can't  be  tuned  in  on 
other  sets. 

Tone  Quality,  Selectivity  and  Beauty 

The  design  of  our  cabinets  has  reached  a 
high  degree  of  perfection.  The  most  critical 
customer  will  be  convinced  upon  seeing 
them.  We  seek  comparison  with  all  other 
sets  on  the  market  in  the  above  three  fea- 
tures. Tone  quality  and  selectivity  are  at- 
tained with  — SINGLE  and  DUO-DIAL 
CONTROL — which  permits  of  simplicity 
of  operation  formerly  not  thought  possible. 


Echophone  policies  guarantee 
PROFIT— PROTECTION- 
PERMANENCE 

1.  Profit  for  both  distributor  and  dealer  through  lib- 
eral discounts  offered. 

2.  Protection  against  price  reduction  and  by  exclusive 
dealer  sales  franchise. 

3.  Permanence  by  the  good  will  established  tlirough 
extensive  advertising  in  national  publications  and 
local  newspapers. 

We  stand  behind  the  dealer  at  all  times  with  our 
SERVICE  and  COhOPERATION. 

Write  for  detailed  information  and  give  us  the  name 
of  voiir  distribulor;  or  better,  order  mm. 
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World-Famous  Artists 

Broadcast  First  Program 

iCoitliinifd  from  (■age  90) 
ccrls  under  ihe  direction  of  Mr.  Kent  include: 

Louise  Homer,  contralto,  Chicago  Civic  Opera 
Company;  Edward  Johnson,  tenor.  Metropolitan 
Opera  Company;  Mabel  Garrison,  soprano,  for- 
merly of  the  Metropolitan  Opera  Company; 
Reinald  Werrenrath,  American  baritone;  Maria 
Kurenko.  coloratura  soprano;  Salvatore  de 
Stefano,  Italian  harpist;  Alexander  Brailowsky. 
Russian  pianist;  Leo  Luboshutz,  Russian  violin- 
ist; Charles  Hackelt,  American  tenor,  member 
of  ihe  Chicago  Opera  Company;  Florence  Aus- 
tral, English  dramatic  soprano;  Albert  Spalding, 
American  violinist;  Benno  Moiseiwitsch,  Russian 
pianist;  Toscha  Seidel,  Russian  violinist;  Felix 
Salmond,  English  'cellist;  Vinccnte  Ballcster, 
Spanish  baritone,  formerly  member  of  Metro- 
politan and  Chicago  opera  companies;  John 
Powell,  American  pianist;  Eva  Gauthier,  so- 
prano; Anna  Case,  American  soprano;  Frieda 
Hempcl,  coloratura  soprano,  formerly  of  the 
Metropolitan  Opera  Company  and  well  known 
through  her  Jenny  Lind  programs;  Paul  Alt- 
house  and  Arthur  Middleton,  tenor  and  baritone 
of  the  Metropolitan  Opera  Company,  distin- 
guished for  iheir  joint  programs;  May  Peterson, 
soprano,  formerly  of  the  Metropolitan  Opera 
Company  and  the  Opera  Comique  in  Paris;  Paul 
Kochanski,  Polish  violinist;  Mischa  Levitzki. 
pianist;  Hulda  Laslianska,  American  soprano. 
Additional  Artists  Announced 

The  following  additional  artists  were  an- 
nounced, subject  to  the  approval  of  the  Victor 
Co.; 

Cecilia  Hansen,  violinist;  Ernestine  Schu- 
mann-Heink,  contralto;  Margaret  Matzenauer, 
contralto  of  the  Metropolitan  Opera  Company; 
Kathryn  Meisle,  contralto  of  the  Chicago  Opera 
Company;  Emilio  de  Gorgoza,  baritone;  Duso- 
lina  Giannini,  whose  recent  European  successes 
have  placed  her  in  the  first  rank  of  concert 
and  operatic  artists. 

Under  negotiation  are  Feodor  Challapin  and 
Mischa  Elman. 

The  following  artists  were  announced  subjecl 
to  the  approval  of  the  Brunswick-Balke-Collen- 
der  Co.: 

Allen  McQuhae,  Irish  tenor;  Josef  Hofmann, 
pianist;  Mario  Chamlee. 

The  following,  subject  to  the  approval  of  the 
Metropolitan  Opera  Company: 

Lucrezia  Bori,  Florence  Easton,  Merle  Al- 
cock,  Marion  Telva,  Joan  Ruth. 

Approval  as  to  these  artists  was  not  an- 
nounced as  yet  as  many  of  them  are  still 
abroad.  Further  announcement  will  be  made 
on  their  return. 

A.  Atwater  Kent's  Interesting  Vicv/s 

When  asked  for  a  statement  by  The  Talking 
Machine  World  regarding  his  remarkable  con- 
tribution to  the  advancement  of  radio  Mr.  Kent 
remarked: 

"I  am  gratified  at  the  favorable  reception  of 
the  plan  to  broadcast  the  leading  artists.  The 
problem  of  arranging  radio  programs  has  been  a 
very  difficult  one.  In  the  first  place  the  develop- 
ment of  every  phase  of  radio  has  been  so  rapid 
that  there  are  few  precedents  to  follow. 

"In  the  making  of  radio  programs  it  was  a 
question  of  giving  the  vast  radio  audience  what 
it  wanted,  and  I  think  that  the  stations  that 
have  been  spending  so  much  time  and  thought 
in  working  this  question  out  arc  deserving  of 
the  best  thanks  of  the  radio  public. 

"In  attempting  to  work  out  programs  for 
broadcasting,  under  my  direction,  my  associates 
and  I  have  found  that  working  out  weekly  pro- 
grams is  anything  but  an  easy  task. 

"The  leading  artists  of  the  musical  world  have 
been  euthusiastically  heard  and  appreciated,  but 
the  difficulty  has  been  that  only  a  small  frac- 
tional part  of  the  music-loving  public  of  Amer- 
ica has  been  able  to  hear  their  actual  voices. 
So,  it  occurred  to  mc,  that  if  a  plan  could  be 
devised  by  which  a  worthwhile  number  of  the 
best  artists  in  America  could  be  heard  over  the 


radio,  il  was  well  worth  white  to  try  to  engage 
them  to  broadcast, 

Thi-rc  were  many  obstacles  as  one  can  im- 
agine, but  1  found  that  the  artists  of  national, 
and  even  international  reputation,  were  eager 
to  'go  on  the  air.'  Thcy  ihoui^hl,  as  1  did,  that 
their  appearance  on  radio  broadcasting  pro- 
grams was  a  natural  sequence  in  the  develop- 
ment of  radio  as  an  ii.iporlanl  pari  ot  um 
national  life,  and  expressed  llK-m.:elvcs  -is  be- 
lieving that  the  time  had  arnvcd  for  llie  step 
to  be  taken.  This,  of  course,  made  the  task 
much  easier.  In  fact,  without  that  feeling  on 
the  part  of  the  artists  the  plan  would  have  been 
impossible. 

"There  was  a  good  deal  of  discussion  on  the 
part  of  different  interests  as  to  how  the  broad- 
casting by  famous  artists  might  affect  attend- 
ance at  their  concerts,  or  the  purchase  of  their 
phonograph  records.  I  must  give  these  artists 
highest  credit  for  their  absolute  willingness  lo 
take  chances  on  both  of  these  things.  I  fend 
that  they  are  big  people,  and  that  their  ex- 
pressed interest  in  the  cause  of  extending  the 
best  music  to  as  many  people  as  possible  out- 
weighed all  other  considerations  in  their  minds. 

"The  attitude  of  the  artists  with  whom  I  came 
in  contact  is,  perhaps,  best  expressed  in  what 
Madame  Louise  Homer  said  lo  mc: 

"'I  am  delighted  and  excited  at  tlie  innova- 
tion whereby  a  host  of  artists  tan  be  heard  by 
all  America.  I  am  sure  that  il  will  prove  of 
great  benefit  to  the  cause  of  good  music  and 
that  in  the  future  there  will  be  a  great  deal 
more  eagerness  to  hear  good  music  on  the  part 
of  people  who  have  not  had  the  opportunity 
to  become  educated  to  it  by  attendance  at  the 
opera  or  at  the  leading  concerts.' 

"The  arrangement  under  which  these  opera 
and  concert  stars  will  be  heard  will  in  no  way 
interfere  with  the  other  general  broadcasting 
programs.  It  will  simply  provide  the  best  musi- 
cal talent  America  affords  for  one  hour  each 
week,  beginning  each  Sunday  evening  at  9.15, 
Eastern  Standard  time.  The  programs,  which 
arc  now  being  worked  out  and  which  will  be 
announced  as  far  in  advance  as  possible,  will 
be  of  a  high  class  character,  yet  they  will  not 
be  without  popular  features.  Thus,  the  artists, 
as  well  as  presenting  high-class  musical  num- 
bers, will  also  sing  some  of  the  good  old  songs 
that  will  never  die.  In  fact,  they  have  asked 
permission  to  do  so,  which  I  have  gladly  given, 
since,  to  my  mind,  nothing  could  be  finer  than 
to  hear  one  of  the  good  old  familiar  songs  sung 
by  an  artist  of  the  first  degree. 

"As  the  plan  goes  on  it  is  possible  that  the 
broadcasting  will  be  extended,  and  I  hope  to 
make  arrangements  by  which  some  of  the  artists 
may  broadcast  from  individual  stations  through- 
out the  country  so  that  the  programs  may  be 
heard  in  as  many  different  localities  as  possible." 

Adler-Royal  Jobber  Proves 
Value  of  Demonstration 

Salesmen  Bring  Phonograph  in  Visiting  Trade 
and  Opening  New  Accounts— Give  Demon- 
stration to  Illustrate  Sales  Talk 

Birmingham,  Ala.,  October  6. — The  E.  E. 
Forbes  Piano  Co.,  Adler-Royal  distributor,  is 
going  after  new  accounts  in  an  aggressive  man- 
ner and  has  been  most  successful  in  placing  the 
Adler-Royal  line  with  leading  nui-';ic  houses 
throughout  this  Slate,  The  method  employed 
by  this  concern  in  selling  the  line  lo  dealers  is 
by  demonstration  and  the  success  of  the  method 
is  being  proved  almost  daily. 

Each  Forbes  salesman  possesses  a  Ford  road- 
ster which  is  equipped  with  a  dust  and  moisture- 
proof  bo.x  which  holds  an  Adler-Royal  phono- 
graph. As  the  salesman  makes  his  visits  from 
town  to  town  he  is  able  to  make  a  demonstra- 
tion of  the  instrument  right  on  the  floor  of  the 
dealer's  store,  illustrating  his  sales  arguments 
by  pointing  out  the  features  of  the  phonograph 
and  giving  the  dealer  a  demonstration  of  the 
tone  quality. 


lAxXdciyour 
wagon 
to  a  star! 

COMET  —  across  the  sky— bril- 
liant— but  a  flash — and  forgot- 
ten— 

Star  —  shining"  forth  night  after 
night — clear — steady — permanent. 


No  great  industry — no  vast  business 
enterprise,  but  that  has  in  its  firma- 
ment— comets  and  stars. 


You  who  look  upon  radio  as  a  great 
thriving  industry  —  hardly  past  its 
first  steps  —  but  sure  to  grow  into 
immense  proportions  —  which?  — 
the  star  or  the  comet  for  you? 


FADA  RADIO  has  won  leadership 
by  pioneer  work  —  fair  dealing  — 
sheer  merit — engineering  skill — and 
a  Standard  of  Reception — by  which 
more  and  more  all  radio  reception  is 
being  judged. 

Stability  has  marked  the  funda- 
mental principles  and  practices  of 
every  branch  of  the  organization  re- 
sponsible for  FADA  RADIO.  Sane 
vision  has  characterized  every  ad- 
vance in  manufacturing  and  sales 
policies. 

.Approval  and  recognition  by  leading 
distributors  and  alert  dealers  is  dem- 
onstrated in  the  remarkable  increase 
of  August  sales  over  previous  years. 
The  FADA  RADIO  exclusive  fran- 
chise for  your  territory  may  still  be 
open. 

Hitch  your  wagon  to  the  FADA 
RADIO  star — for  certain  profits— 
on  a  permanent  basis. 

Write  or  wire  now  to 

F.  A.  D.  ANDREA,  INC. 

1S81  JEROME  AVE.  NEW  YORK 

Maaujaclureri    ol    TUNED    RADIO    FRE-  ■ 
QUENC:\'  rieeivtri  using  the  highly  tfficieni 
NEUTRODYNE  principle. 
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Public  Recording  of  Okeh 
Dance  Record  at  Roseland 

,!Fred  Hall  and  His  Sugar  Babies  Make  Record 
i  Before  Interested  Audience — Record  Then 
I    Played  to  Amazed  Crowd— Stunt  a  Big  Hit 

The  General  Plioiiot^rapli  Cnrp,,  New  Yurlt, 
rvcciilly  tlTi'CIri]  an  iiilLT;.'siiiiK  i: vi.li lil.ilinn  iili'S 
ll1rOLl^■li  Ilie  l.ilblic  ruoinlni^  -I  au  >  'I'  U  rn  cird 

at  Ihe  RosLlaiHl  lialir.          N.      'i.'rk.    A  .Jance 

rctordint;  of  "I  Aiii'l  <.ni  Ni.Im„Iv,"  j.l.^vd 
l)y  I'V.'.I  -Suirar"  Hall  and  Hi-.  Sii,  .n  \-.-\--.--'^<^ 
Okcli  artists,  and  tin?  rccordinc  u.i^  \\i.<<\r  l>v 
the  portable  reirnrdini:  aiiiMiiihi-  "i  M"' 

Pliiino(^rapli  Cmi'      II"   'ami    "t  tI.iihii-. 

wlin  were  in  atlriKlainc  .il  iln-  li.illri"iMi  l,i  i'' 
deep  silence  diiriun  ili.'  rccoiduiK  aiul  alkr  an 
interval  of  a  few  minutes  the  record  in  soft 
wax  form  was  plarcd  on  a  plionograpli  ami 
played  li>  tlic  inlerrslcd  and  dolit;li(cd  antliencr 
A  brii?f  tail.-  was  t^ivcn  e^tpl.-niilnt.:  llial  lli.' 
record  in  tlic^  form  playi  d  wa';  (ar  li  .an  lln- 
'completed  marUelahIn  prodncl.  Ncvrri  In  [.■■.s, 
as  played,  it  was  clear  and  distinct  and  a  sur- 
prisingly pood  recording.  For  thirty  days  prior 
to  the  event,  the  inanaRCinent  of  llie  Rnselaii'l 
advertised  it  lliroiiBh  sin  .i 
circidars  to  the  palrcns  anrl  a  i.iri'i 
Bro.idway  entranci-,  W  lnli  il  :  ii 
ascertain  just  wliat  iimiH',  will  .ni  i 

publitilv  il     i''     II  riaiii  lliai 

record  w,l^  lnm  n  „u„Iim1.K    rnlili.  ' 


n,r  Iiiitln 


Popular  Orchestra  Becomes 
Exclusive  Columbia  Artists 

Mark  Strand  Theatre  Dance  Orchestra.  Well 
Known  Through  Radio  Activities.  Makes 
First  Columbia  Record 


of  M 


country 


,hh1  riii:ilu-  all  ovi 
, ;iri'  uill  known  tor 
hifili-cla"s  iii.niiiK  piUiin  and  musical 
presentations,  liy  raising  the  level  of  this  type 
of  entcrtaiiuneiil  they  have  become  a  national 
institution 

The  ^[.irk  Sirand  Tlu  ah  e  Pain  c  Orchestra 
has  beenmi'  .|UiU'  impiilar  111  the  Hast  through 
its  radio  ailiviiu-  .md  il-  In-i  i  "Inmbia  rec- 
ord will  be  aw, lit,  d  hy  ln.^n^  .--pie  who  have 
heard  ihem  in  |.,  r-n,i  .,nd  .im  r  iln  air.  The 
first  record  is  No.  44J-1")  .,n.l  .on-isls  of  two 
popular  fox-trot,s  with  "Kinky  Kids  Parade"  and 
"Who  Wouldn't  Love  Vou""  This  j^rnup  is  an 
exclusive  Columbia  organization. 

The  Eubanks  Music  Co.,  of  Brownwood.  U'ex.. 
sustained  a  loss  of  about  $20,000  recently  in  an 
early  morning  fire. 


EXCLUSIVE  DISTRIBUTOR 

IN 

Metropolitan  New  York,  Northern  New  Jersey 
Brooklyn  and  Long  Island 
FOR 

Thce^ftderal 
ortho-sonic^^ 

MUSICAL  PRODUCTS  DISTRIBUTING  CO.,  INC. 

22  West  19lh  Street    cu^nningham  Jbes.  ev^^^  New  York  City 

FROST  MUSETTE,  PHILCO 


Jesse  French  &  Sons  Co. 

Fifty  Years  in  Alabama 

Golden  Jubilee  of  the  Company's  Business  Cele- 
brated Last  Month— Larger  Phonograph  De- 
partment Necessary  to  Handle  Trade 

MnNTGLiMKHv,  Ai.A.,  Oclobcr  6.— The  Jesse 
hreneh  Ji'  Sons  I'iano  Co.  celebrated  last  monlh 
lln'  liflielh  aniiiversiiry  of  the  establishment  of 
llif  loniiiany's  hnsiness  in  Alabama,  a  feature 
n(  llu-  cidebratiim  being  an  eiyhl-page  supplc- 
nnul  ill  tin*  Monli^;omery  Advertiser,  which  iii- 
1  Iiidrd  a  hi^lory  of  the  company  and  its  blisi- 
in's-.  |o^cl!i(-r  wilh  ailverliscmcnis  of  lliose  con- 
,.111-  win..,:  prodnrls  are  handled  by  the  ln,-;ll 

,■  paiiy,  .innnif;  llnin  beiiij;  the  Cohlinliia  I'lio- 

,,^^.la|dl  I  •'.  an. I  the  Klyea  Talknig  Machine 
(■..,  All. nil, I,  wholcval..  r-  ci{  Victor  products. 

I,,   li  .iiiin  with  llu  celebration  the  inter- 

i -liiijj  amiuiMuemeut  was  made  that  the  biisi- 
nes.s  of  the  plionograpli  and  record  department 
of  the  company  liad  iin  reased  so  rapidly  since 
lln'  lirst  of  the  year,  wln'U  J.  Henry  Resell  loaU 
,-hari^i  a-  maiiniji  r,  that  il  had  been  found  nec- 
rs,;My  li>  arrange  for  adding  two  new  sound- 
pinol  (lemoii-lration  boollis  to  the  department. 

II    \:,  i-.  L^encral  manager  of  the  Mont- 

L'orin  v\  -t>>w  III  the  company,  where  pianos, 
i.ilkini.-,  111.11  liiiK'.,  musical  merchandise  and 
-In  .  I  mii-ii  .11  1  l  arricd.  He  is  assisted  by  a 
l.nri    ami  .oiniHU.nt  slafF. 


Sigrid  Onegin  at  Town  Hall 

r,riin-.wiek  dealers  in  the  metropolitan  ler- 
lilory  cfTeelcd  a  lie-up  with  the  appearance  of 
Siyrid  Onegin.  Metropolitan  Opera  slar  and 
e.schijive  Brunswick  artist,  who  sang  at  the 
Town  Hall  on  October  10.  under  the  auspices 
of  llic  National  Music  League.  Advertising 
mats  of  this  artist  were  supplied  dealers  by  the 
Brunswick  Co.  and  the  artist's  appearance  in 
eoiijmulioii  with  ihe  dealer  and  company  pnh- 
licilv  stimulated  the  demand  for  her  records. 


Retail  Sales  Developed 

by  Schilling  "Glassads" 

New  Advertising  Product,  Which  Bears  Sales 
Message  Used  on  Dealers'  Windows  and 
Doors.  Proving  Popular  With  Manufacturers 

One  of  the  difTicullics  which  a  manufacturer 
encounlers  in  pulling  his  product  before  the 
eyes  of  the  public  is  the  lack  of  co-operation 
on  the  part  of  his  retail  organization.  A  great 
deal  of  the  value  of  a  national  advertising  cam- 
paign with  advertisements  in  the  magazines, 
newspapers  and  other  publicity  mediums  is  lost, 
because  afler  a  demand  for  ihe  product  has 
h'.'cn  created  the  dealer  fails  to  do  his  share 
and  inform  the  public  in  his  locality  that  the 
article  is  on  sale  at  his  establishment. 

To  offset  this  condition,  manufacturers  have 
tried  different  expedients,  one  of  the  most  popu- 
lar being  the  distribution  to  dealers  of  some 
form  of  poster  or  display  material  for  the  deal- 
ers' windows  to  tic-up  with  advertising  and 
identify  the  Store  as  a  legitimate  retail  outlet, 

"Glassads,"  a  product  of  the  Schilling  Press, 
Inc.,  New  York,  recently  put  on  the  market,  has 
priived  popular  with  a  great  number  of  manu- 
fachinr-  in  ililTcrcnt  industries  as  a  means  of 
stimulaiin^;  ihc  demand  for  their  products  and 
of  being  the  means  of  eiiecting  a  tie-up  between 
ihcir  advertising  and  the  dealers.  "Glassads" 
arc  small  display  posters,  artistically  printed  on 
special  patented  paper,  bearing  the  manufac- 
liirer'-  nlessa^4e,  and  are  intended  for  display  on 
the  glass  windows  Or  door  of  the  dealer's  Store. 
They  arc  so  prepared  that  when  delivered  to 
the  dealer  ihcy  simply  "ced  to  be  moistened 
and  applied. 


A.  H.  Eaton  in  New  Post 

Philadelphia,  Pa.,  October  2,— The  Atwater 
Kent  Mfg.  Co.,  of  this  city,  has  announced  that 
Arthur  H.  Eaton,  formerly  sales  promotion 
manager  of  that  company,  has  resigned  and 
lias  been  appointed  advertising  manager  of  the 
O,  L,  Ward  Co.,  of  Philadelphia. 


G.  A.  Newrath  Joins  Staff 

of  Silas  E.  Pearsall  Co. 

G.  A.  Newrath,  well  known  in  talking  mach- 
ine circles,  has  joined  the  sales  staff  of  Silas 
E.  Pearsall  Co.,  radio  wholesalers.  New  York 
City.  Mr.  Newrath  numbers  a  host  of  friends 
throughout  the  retail  trade  in  the  metropolitan 
district  and  was  formerly  connected  with  the 
Progressive  Musical  Instrument  Co.  Mr.  New- 
rath has  enthusiastically  taken  hold  of  his  new 
duties  and  is  building  up  good  Fall  business 
with  Zenith  radio  and  other  products  which  the 
Silas  E.  Pearsall  Co.  is  distributing. 
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B-20 


lubes— I99's  or  201-A's. 
;d  Uincd  radio  frcijuency, 
complelelj'  shielded.  Gei 


mahogany  cabin  < 
cromcler  toning  controls.     Space    for  all 
batteries.     Lensth    30    inches,    height  13 

i"taM'';ss».;i°f"-    .  $100.00 


B-30 


:t  lubr.s— I'Jfl's  or  201-A's. 
..ccd  (uned  radio  freaucny- 
i  corapletclj'  shielded.  Ger 


Del- 


mahogany  cabinet,  finished  In  rkb,  lustrous 
brown.  Micrometer  luning  eonlrols.  Am- 
pic  space  (or  all  batteries.  Federal  en- 
closed adjustable  speaker.  Exeeptional  vol- 
ume and  lone  quafity,  Ejctremely  sensitive 
and  selective.    Length  30  inches,  height  20 

l7thoV?ccessor"es''"-  $130.00 


C')fl  Seven  ii.be.- iK'rs  or  201-A's. 
Balanced  tuned  radio  (requcncy. 
Delicate  parts  completely  shielded.  Cabinet 
of  genuine  mahoRany  with  rich  brown  fin- 
ish. Two  micrometer  tuning  controls. 
Space  for  all  batteries.  Operates  on  seif- 
contdined  loop.  Lensth  36  inches,  height  16 
incheSj  depth  18  inches.  Price,  g  J 65. 00 


Lj'JU  Balanced  tuned  radio  frequency. 
Delicate  parts  completely  shiddtd.  Ge"uine 
mahogany  cabinet,  with  rich  brown  finish. 
Two  micrometer  tuning  controls  ipace  tor 
all  batteries.  Operates  on  self-coniaineo 
loop  Feder.-d  enclosed  adiustable  speaker. 
Exicptional.  volume  .  1" 
Length  36  inches,  height  23  inches 


This  Sign 
Means  Radio  Profits 

Will  it  be  displayed  in  YOUR  window? 

The  new,  simplified  Federal  Ortho-sonic  line  is  a  line  you  can  sell  with 
absolute  confidence  and  give  your  whole-hearted  support.  Designed  by 
Federal  engineers— built  in  Federal  factories  by  Federal  craftsmen  to 
Federal's  high  standards  of  quality.    You   know  ivhat  thai  means. 

In  addition,  we  offer  the  new  and  exclusive  Ortho-sonic  principle  —  the 
latest  and  greatest  development  in  realistic,  lifelike  reproduction  —  beauti- 
ful cabinet  work,  and  popular  prices. 

Write  at  once.  Get  the  Federal  proposition.  Get  the  sign  in  your  win- 
dow. Our  big  national  advertising  campaign  in  magazines  and  news- 
papers is  reaching  hundreds  of  thousands.  Everywhere  the  thrilling 
Ortho-sonic  tone  test  is  being  demanded.    Be  ready  to  make  these  sales. 

Read  the  liberal  provisions  of  the  Federal  proposition.  Profit  making 
discounts!  Exclusive  territory!  National  advertising!  Powerful  sales 
helps!  And,  back  of  it  all,  the  name  Federal,  which  is  a  guaranty  of 
clean-cut  business  methods.  Get  lined  up  for  the  big  fall  trade.  Write 
at  once  for  our  proposition  and  the  name  of  your  wholesaler. 

FEDERAL  RADIO  CORPORATION.  Buffalo,  N.  K 

{Division  of  Fedvr,d  Telephone  nnd  Tvh-^ruph  Comp.my) 
Operating  Broadcast  Station  WGR.  Buffalo 

Itderal 

ortho-sonic 


Bjr  hiv-c  tubes— 199's  or  201-A's.  Bal- 
anced  tuned  radio  frequency.  Del- 
icate parts  completely  shielded.  Apparaiue 
slides  out  to  install  tubes.  Beautiful  cabi- 
net o£  selected  mahogany,  finished 

two-toned    effect.      *  ' 

speaker.  Ample 
Length  35  inches,  heigh 
21  inches.     Price,  witht 


B-Zi 


lubes— lyS^s  or  201-A^.  Ilal- 
;cd  tuned  radio  (rciiuency.  Del- 
mplctely  shielded.  A(Ji).ir.iIus 


;ptional  enclosed 
,  for  all  batteries, 
■ht  43  inches,  deptli 

$250.00 


 „  install  lubes.    Floor  cabinet 

choice  maboEfniy  woods  with  rich,  two-lone 
brown  linish.  Enclosed  Federal  Speaker  of 
unusual  qualities.  Space  for  all  halleries. 
Lcngtli  35  inches,  height  43  inches,  depth 
21  inches.    Price,  without  $250.00 


3  inches,  depth 

$200.00 


C-40 


hand-carved  cabir 
it  the  last  word,  not  only  as 
furniture  piece  for  the  selfi 


nech^ 


C-20  but  boused  in  specially  designed  eusiom-huilt, 
Every  detail  and  fciturc  is  provided  in  this  model  to  m.ike 
Radio  Receiving  Set,  but  also  as  a  beautiful  ffJCrt  QQ 
hfimf-    Price,  without  accessories    -    -    -  iJOOW.y/y/ 


llalalKeU  lUIica  raaiD  irequcncy. 
Uelicale  parts  completely  protected.  Ex- 
quisite cabinet  work  of  selected  walnut 
witb  artistic  inlay  work  and  a  beautiful 
two- tone  finish.  Accommodates  all  bat- 
teries. Mechanical  unit  slides  out  to  in- 
stall tubes.  Length  27  inches,  height  S4 
inches,  depth  17  inches.  Price,  jf  3/)/)  flfl 
without  accessories  .  .  .  ^OUU,UU 
(Nole:    We    art    conlifming    our  moieh 


THE  TALKING  MACHINE  WORLD 


94   ^,,^,,_====^  

Indianapolis  Radio  Show  Outstanding 

Event  of  Month  in  That  Territory 

Many  Manufaclurcrs  ol  Nationally  Known  Radio  Products  Had  Booths  at  tht  Local  Show  Which 
Attracted  Wide  Attention  Amonc  the  Retail  Trade  and  the  Public-Other  Trade  Developments 

I,      \,i  viiii-  111  III'  ..iMifiitii  fi-  Mirfiu:iioiit  llic  country,  who  found 

1,,^,,,  1,,.,,^  ,.s.,-]i,Ml-   Ii  .Uh-iii  III  iii'iliiig  llicir  niglilly  listeners 

III,    i.ii.  sM.i  inrcri  -i  1.11  r  1"  l.i' '       I'lii    'lil^li  altcndance  records  for 

I  j.i,  ,,,  I  -    \ssocialioii,  llif  wci  k  ."in:  ^Irtuii;  (.vi.lfnct'  of  tlie  success  of 

l,„,ii,,l    I.I  I    M.ir    lor  till  llic  first    imli.inaiJOlis  r.u\u.  show, 

n,  ,|,(M,ii    '|-,Mr;.-.n-.|    I  The  next  year's  tliow  U  assured,  due  to  the 

ulii-li          Ii'hl  fact  that  exiiiliilors  have  already  conlracicd  for 

it   Ui.    I  .iilli     I  -il  ■'■  space. 

„  ,.               \.\  llic  A    -in-\iy  iiKuli'  ))v  ilif   Tirondcnst  Listeners 

I,.  J,  ,      I,,,  I,  ,,tiir.     i.i.lr,,       \  -      i.ii  ,.i,     I,..:-  .1    1 1.  .1    il  ii lending-  the 

I,,,,   ,    ;,,  ,1          v.->-    .!i  MMi    h>'iii    .ill    walks  of  life 


I  NDIANAI'lil 

local  Ialki1i^■  11 
owed  Ihf  iM-i 
in  rn.lin  I  li. 
a  local  i.r^-.nii. 
hellcrnirMl  oi" 
first  lnilianai.il 
ScptctTiher  21 
The  [iopiilnril\ 
1.1,-1  ihal  i  vir> 
in   lii^   -^Itir,-  li.i 


.\-I.hd  I-. 
;\s  llir  liri.s 


till-  l.rllr 


:  of  llic  cliicf  taiiii 


I  11..-  ,i|iin  al  ui"  radio  is  uni- 

dealer,  who  has  looked  on 
ail,  lhat  would  quickly  fade,  il 


A  Price  Reduction— and  the  Reason! 


Hit;  iiiMiilily  iiKiIcrial  i 
parhiiinl!  /\  bii;,  nuw  iLivl 
and  niacIiiniTv  niakr  [■n'^-d. 
has  shown  ns  thai  we  .-.in 
our  old  jiriccs.  A  price  v  ! 
A-Dync  Dc  I^iim-  mmhl,  wl 
Tonc-A-Dyni  rt'in|>.K-|  iii.-l. 
will  cnahK      n  ii>  ui'  i  ■  ■< 


[ide  at  advantagcoTis  |in 
V,  where  vast  Hoor  ^|'.ll 
iiu:  out  of  hilliT  set-  i 


?69.50.  The 
savitii;  which 


-1  1— even  the  more  es 
Modulator  hrinjis  in, 


licily  of  1 


Resas  Tone-A-Dyne  De  Luxe 


troUinfT  both  lone 
turn  of  the  Tone 
iMliirc  foiind  in  the  Rcsas  only, 
lev  that  owners  boost  and  dcal- 
,  li,,  K.  --as  Tonc-A-Dync?  Rc- 
f,  voii  will  find  nothint:  lo  com- 
.11  wh-n  il  er.nies  to  staiidiuf; 

=  iire  of  ROod  prolits  and  sat- 
ht  n  they  handle  this  popnhir 


Resas  Compact  Tone-A-Dyne 

CoblnM;  knolh.  Zl'i 
Inchei:  lirlohl.  6 
Inchei:      dFDth.  9 


__   .  .  aidcaitlno 
e  dlnl.    Thli  Uiture  hai  rimlDfni 
been  UKd  only  in  leli  teltlnD  nround  JZOO,    Tho  tlnfit 
Dbtnlaablo  are  uied  in  (hl»  modi-l.  Each  lot  II  n  lahorntor 


product. 

Jobbers  and  Dealers:  Write  immediately  for  exclusive  proposition  in  territory  still  open. 
FIES-A-S,    Inc.  556  West  52nd  St..  New  York  City 
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has  opened  his  eyes  to  the  popular  appeal  and 
tremendous  merchandising  power. 

Practically  all  the  prominent  manufacturers 
were  represented  at  the  exposition,  represented 
.-ither  thrniu.h  i i..l i vin,,,.!  exhibits  or  by  the 
local  distribi.i.ir  -r  ih  al.  r  Among  the  leading 
^cls  shown  ^^>l■,  lilt  KTA  linc,  whicb  was 
displavcd  by  several  dealers,  including  the 
Brunswick  Shop  and  the  Frank  W.  Wood  Co.; 
Colin  D.  Kennedy  sets,  shown  by  the  Sanborn 
Electric  Co.;  Ihc  Eria  line,  shown  at  llie  Pear- 
son piano  Co.  booth;  the  Prccd-Eisemann. 
Sleeper  and  David  Grimes  receivers  were  "shown 
by  the  Frank  W.  Wood  Co.;  Atwatcr  Kent  sets 
were  prominently  featured  in  several  of  the  dis- 
plays The  Kitlerl-Slcwarl  Co.,  Indiana  Sonora 
distributor,  had  a  full  display  of  Sonora  speak- 
ers and  rad  o  sus;  the  Vonneirui  Hardware  Co., 
occupied  a  large  booth,  showing  the  Radiodyne, 
KelloBK  and  other  sets,  and  the  Indianapolis 
Music  House  featured  the  Freshman  Master- 
piece linc  in  its  exhibit. 

Largely  due  to  the  attention  given  the  radio 
exposition,  phonograph  sales  have  slipped  a 
a  little  during  the  past  month,  due  to  the  fact 
that  the  dealer  has  had  his  interest  elsewhere. 
Record  sales  have  shown  a  stronger  tone,  par- 
liciilarlv  the  popular  releases. 

W.  G.  Wilson,  manager  of  the  local  Widncr 
store  in  conjunction  with  George  Stewart, 
formerly  of  the  Stewart  Talking  Machine  Co., 
has  taken  over  the  local  Widncr  store.  The 
store  features  the  Victor  and  Columbia  lines. 
Both  men  arc  well  known  to  the  trade,  and  ex- 
perienced in  the  phonograph  field.  The  firm 
will  be  known  as  the  Wilson-Stewart  Co. 

Notice  has  been  filed  with  the  secretary  of 
stale  by  the  Vincennes  Phonograph  Co.,  Vin- 
cenncs,  Ind.,  of  a  change  in  the  par  value  of  its 
shares  of  common  stock  from  $100  a  share  lo 
shares  of  no  par  value.  The  number  of  shares 
have  been  increased  from  1,350  to  12,500, 


Partnership  Dissolved 

LooANSPORT,  iNa,  October  5.— Announcement 
w;is  recently  made  that  the  partnership  between 
Frank  H,  Brown  and  J.  Arthur  Jamison,  con- 
ihictinc  a  music  store  known  as  Frank  H. 
Brown  &  Co..  has  been  dissolved.  Mr.  Jamison 
lias  purchased  Mr.  Brown's  interest  and  will 
continue  the  business  under  the  same  name  and 
with  the  same  policies.  The  Brunswick  line  of 
phonographs  and  the  RCA  line  of  radio  receiv- 
ers are  featured. 


Radio  Concern  Indicted 

An  indictment  charging  the  Greater  Atlantic 
&  Pacific  Radio  Corp..  New  York,  with  illegal- 
ly using  the  trademark  "Ncutrodyn"  on  radio 
sets  has  been  handed  down  by  the  New  York 
County  Grand  Jury.  The  indictment  follows  an 
investigation  made  upon  a  complaint  of  the 
American  Fair  Trade  League,  the  Independent 
Radio  Manufacturers,  Inc.,  and  the  Hazeltinc 
Corp. 


Wm.  Stoess  Directs  WLW 

Cincinnati,  O.,  October  6— William  Stoess,  who 
for  the  past  two  years  has  acted  as  musical  di- 
rector of  Station  WLW,  operated  by  the  Cros- 
ley  Radio  Corp..  was  promoted  to  the  position 
of  studio  director  and  announcer.  He  is  pre- 
paring an  interesting  series  of  programs  for  ihc 
coming  season. 


Jewell  Co.  Alterations 

KocMESTLH.  N.  Y.,  October  6. — Alterations  in 
the  stniclure  of  the  N.  Jewell  Music  Co.'s  build- 
ing are  being  completed  at  present  and  will  vir- 
liially  give  that  concern  a  new  home.  The 
work  has  been  accomplished  slowly  in  order  to 
avoid  the  necessity  of  vacating  the  premises. 
The  building  will  have  a  facade  two  stories  high, 
and  the  construction  will  provide  for  the  actual 
construction  of  the  second  story  later. 
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Points  that  mean  sales 

—The  Tungar  is  the  original  bulb 

charger. 
—It  is  built  to  last  for  years. 

—  It  charges  any  make  and  size  ol"  stor- 
age battery:  radio  "A"  and  auto  bat- 
teries, and  "B"  batteries  as  high  as 
96  volts  in  series. 

—It  is  simple!  Just  two  clips  and  a 
plug  for  the  house  current. 

—It  makes  no  disturbing  noise. 

—It  can't  blow  out  Radioirons  if  bat- 
tery is  left  hooked  to  set  while 
charging. 

—  It  causes  no  radio  interference. 


Sett  a  Tungar  with  every 
storage  battery  set  you  sett 

BETTER  tone  quality  and  constant  good  reception 
are  the  selling  points  that  mean  radio  sales  for  the 
music  dealer.  A  Tungar  keeps  batteries  always  peppy 
—  tone  clear  —  reception  at  top  notch  of  performance. 
Therefore,  it  means  more  radio  sales  to  the  man  who 
buys  a  set  as  a  musical  instrument. 
A  Tungar  is  simple  to  operate— simple  to  sell.  It  is  de- 
pendable in  operation  —  and  stays  well  sold.  It  is  the 
original  bulb  charger  — a  G-E  product— well-known 
to  every  radio  buyer.  With  little  selling  effort,  it  adds 
a  good-sized  profit  figure  to  your  sales  record. 

For  aggressive  music  dealers,  the  profit  possibilities  of 
the  Tungar  are  tremendous.   Write  for  sales  helps  and 
distributor's  address. 

Tungar 

R  E  G.  U^S^^M^^PAT.  □  FF. 


B ATT  E  RY  CHARGER 


Two  ampere  Tungar  (Etisi  of  the 
Rockiss).    Usi       .       -  JiS. 
6o  cycles  — I'o  volts 


Tungar— a  regiatored  trademark— is  found  only  c 
genuine.    Look  for  //  on  the  name  plale. 


GENERAL  ELECTRIC 
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Shamrock  Six  Tube  Sets 

Score  an  Instant  and  Nation-Wide  Success! 


Krt.liu  litalcrs  arc  an  alert  lot  I  No  sooner  had  the  first  announcement  of  the  new  Shamrock 
Scls  appcaivd  than  orders  began  to  pour  in. 

\n  ;n^,ii,„.|ii  vv,i>  nrr.k.l!    Knowing  thc  worth  of  Shamrock  parts  THEY  WANTED  THE 
-  1 1  \  M  l<(  >i  K  SI  I  S.    W  iih  a  milHon  radio  fans  already  familiar  with  the  famous  Sham- 
,M,K  I'.nis  and  Kil,  ihirL-  was  no  uncertainty   about  sales.     The  market  was  ready  and 
(/  ill  (J. 

I'MT  iiMialely  our  Factory  Production  had  been  keyed  to  meet  this  situation.  As  fast  as  orders 
were  received  thc  sets  were  delivered,  AND  NOW  THE  LETTERS  OF  COiMMENDA- 
TION  ARE  BEGINNING  TO  COME  IN! 

Dealers,  lui^iineers.  Radio  Experts  and  thc  General  Public— are  of  one  opinion  regarding 
Ihc  .Shann-ndv  Super-Tuned  Circuit,  ITS  RESULTS  ARE  WONDERFUL,  Tlie  principle 
of  rcsislaiice-coupled  amplification  is  used  with  a  degree  of  success  never  before  attained. 

Two  stages  of  Tuned  Radio  Frequency  and  one 
Detector  are  also  employed. 
The  Pcrf cried  One-Dial  Feature  made  an  espe- 
cially big  hit.  Among  all  One-Dial  Sets  Sham- 
rock stands  pre-eminent.  It  gives  genuine  con- 
sumer satisfaction — marvelous  ease  of  control, 
wide  reception,  perfect  selectivity.  All  that  your 
trade  asks  of  a  radio,  the  Shamrock  will  give 
them — to  a  superlative  degree!  A  turn  of  the 
wrist  tunes  it  to  the  fineness  of  a  hair. 


Dc  Luxe  Table  Model 

(One  or  Two  Di.it  Conlrol) 
Duo-Tone  Sniiii  Fiiiisli   i'Vcnch  Wal 
mit   Cabinet,  cxtjuisitcly  ilcsigiiud  willi 
space  for  Batturies, 

List  Price  (withonl  acces.sorics) ,.  ,$95.00 
,V/|-,/'(//v  huiluT  Ifcsl  ol  llu-  H'H-ky  Mis. 


The  Shamrock  Sales 
Policy  Protects  the 
Honest  Dealer 

The  Shamrock  Selling  Franchise  is 
granted  only  to  Dealers  ()f  unquea- 
tioned  Repulalicin  ami  Reliahilil y. 
The  ShniLn-(nk  s.-ih  s  phm  nlTrrs  <  v,  rv 
thing  (n  iIm-  .li.iln 
nothing  111  IIk'  "Llcau  uy  .iii.i  qiiil  ail 
ist." 


WE  GIVE  YOU 

— exclusive  territory,  all  rights 

rigidly  enforced. 
— a  naliunal  a<lvertising  campaign, 
— local  advertising  in  your  mvn 

territory, 
—dealer  helps  of  the  most  up-lo 
date  kind. 
Get  the  Sliamroik  Pr,-lrrl,d  Silliiif; 
Franchi;.^  fur  y<'in  \v\ nlm  y.  M;uiv 
exrclleiil  distriiK  ;uc  siill  SmA 
your  cri'duiiliaLs  wilh  yuur  aiipllia- 
lion — to  savi.'  lime  in  invi  si  i;,m|  in.i;. 
Sign  up  nnw,  .nnil  in  nn  iIk'  bif,; 
Fall  business. 


Shamrock  Console  Grand 

(One  or  Two  Dial  Control) 


r,1clio 


slruclion,  MaBnificeiitly  finished  in  tlic 
popular  Diio-Tonc  French  Walnut  efi'ecl, 
Bnilt-in  loud-speaker  and  ample  "A"  and 
"B"  Battery  space, 

List  Price  (without  accessories). .$160.00 
Siujiilty  higher  West  of  llic  Rocky  Alts. 


The  Exquisite  Shamrock  Cabinets 

Will  Dress  Up  Your  Window  and  Attract  Trade. 
Nothing  Like  Them  for  the  Money! 


Consolette 

(One  or  Two  Dial  Control) 
Beautifully    finished    Duo-Tone    French  Walnut 
Cabinet— the  most  popular  of  wood  effects— built-in 
loud-speaker  and  ample  space  for  "A"  and  "B"  Bat- 
Icries. 

List  Price  (without  accessories)  $130.00 

Slightly  higher  West  of  the  Rocky  Mis. 


SHAMROCK  MANUFACTURING  COMPANY 

Makers  of  Famous  STANDARD  SHAMROCK  PARTS 

196-206  Waverly  Ave.  Newark,  New  Jersey 
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would  cJioose 
this  handsome 
radio  set 


SHAMROCK  advertising 
will  reach  millions  of 
radio  buyers  in  all  the  large 
centers  and  farm  districts. 

The  advertisements  pic- 
tured are  a  small  part  of  the 
campaign  about  to  be  re- 
eased,  simultaneously 
thruout  the  country.  These 
Advertisements  will  win 
thousands  of  radio  fans 
over  to  Shamrock.  Alert 
dealers  are  preparing — now! 
Territories  are  closing  fast. 
Your  territory  may  be  next. 

WIRE  OR  WRITE  QUICKLY 


For  Those 
Who  Prefer  Music 
on  the  Radio 


9 


^  JW  Ct^apio        sets  JJ^ 
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Toledo  Trade  Optimistic  as  Retailers 

Continue  to  Enjoy  Satisfactory  Sales 

Leading  Dealers  Report  Greater  Sales  Volume  Than  That  ol  Last  Year-Trade  Hears  Orihopho- 
- and  Retailer  Meet—  Drive  on  Records— Other  News 


Victrola— Whole; 

ToLnm.  O..  Oclc.bL-r  7,— Till  r 
nograph  dealer  in  llils  triarl.i  i 
cnciiit;  inrri'asi'd  ili  rn.iiiil  n\  > 
illg  prriod  oi  lil*!  >  I'.tr  In  ■ 
llro^i,.    1.1. in   Slor,    ..iid   tlu  .1 


WllL'l 


Mip|. 


«1. 


ordni 


-adio 


I  liavi.'  ■ 


upon  vvliicli 
are  just  g<■tlju^;  ripv  now, 

Victor  Wholesalers  Meet 

iMlrllliT,  \\\n  iiM'l  (lie  •  nf  nii|iMi  I  ;n 
lor   Cl.'ah'l^    U'r,.'    I,>  I.I    ll.'H     W,tl,IM  ih. 

ni^hl.     I  li'  l"'^'         "'  'y''  ^     I'"  " 

riiicafio  Talkiii,;  M.i.  ■  '  ' 

ing  Machine  <  o  ,  '  n         H  I  ii      ,  hi 

Talking  Ma.lnn 


111  iinprovid  o-ui 
dial  many  dial; 
nWid  all  ,SiMiinn.i 


ru  asked  to  givf  iheir  npinion  of  llic 
insirnuKJnt  and  to  state  abniil  liow 
,  will  hr  alj|c  to  sell,    Al  bolli  inctl- 

I  i.L  rii  I. Ill  liigh.    It  is  said  an  cxlcn- 

I I  r-nic    i-.irnpaign    I'caliiring    I  he  new 

-ooii        lainicliL-d  in  trade  papers, 

Laiye  Sale  of  "Talkers" 

I    Koonifi  llur  sale  of 

,mII    r.  ,1.  Ii    ill'    urand  total  of  more 
I  III-  '-.  <  .,(i-iilerfd  a  verv  excellent 


.iiido 


ftaturud 
ii-splay  whi 


VVlii 


mIii. 


T1h> 
and  w, 


iid.d  li> 


Ihe  Hotel 
id  iravcl- 
diseusscd 


Si'cor 

ing  reprcsenlativrs  also,  I'lair 
for  marketing  the  new  iiiachinfs. 

Dealers  Hear  Orthophonic  Victrola 

The  second  (;allierin>i  wa-^  thai  of  retailers  ot 
Viclrolas  in  lids  srrtion  o(  llie  tountry—mini- 
bcring  about  UHV    TIil-.  inn  inu'  w.i-^  held  in  tlic 

Fort  M.i^'v  b"i'l  .||"I  .Mliiiin,         was  by  card 

only,    i„  ,.m1i  iiiruiiir  iIm  machine  was 

d..m.)iisli-.il.,l   .111.1    il-    -nil.  n.i-ilv    over  the  old 


■MiKhly 
liuDlh  ai 
linndred  of  llic  disc. 

Eagerly  Await  New  Models 
New  lirnnswi.k  ami  (  olnnibia  mai: 
also  eagerly 
is  already  e.\]i.- 
cqiial  tlic  denial 
outlined  a  Fall 
tJrunswick  type; 


■uk  rikord, 
i  dislinclivc 
sold  several 


r-.  hei 


hities  arc 
'flu-  fear 
lupply  will  not 


dri 


wUk-U 


that  till 

J.  W.  (.rei:ne  Co.  ha< 
I  the  new  Virtyr  and 
'ill  start  as  soon  as  the 


Wil 


Vic 


model.-: 

representative,  conducted  tlie  proceedings.  A 
dinner  to  llie  mcrchanls  in  the  Chamber  ol 
Commerce   rooms  preceded  the  meeting.  Re- 


models are  upon  the  floor.  Manager  E,  A, 
Kuiif  has  placed  larye  orders  for  both  ma- 
chines, The  phonograph  and  radio  diparlnienls 
have  been  redecorated  and  the  store  was  piviii 
a  new  Fall  dress,  Considerable  new  mcrclian- 
.|i-i-  W.1-:  added,  ineliiding  the  Thompson  Duo- 
i.iM.  .  .iii-.>Ie.  ncutrodync  radio,  Balkite  charger 
.111.1  i:  .liminator.  Also  the  Patlicx  motion  pic- 
ture camera  and  projector  and  a  high  grade  line 


The  Acclaimed  Sensation  f 
of  the  1925  RADIO  SHOWS  • 


•^i^w  IS 

1  Only  I'iloetric  Rii^Ho  nshig 
looi>,    No  iiurlul 


attueliments. 

^  ^  _   _  .1,  Willi  nerliil 

>cos3ary  Tor  local  reception. 


ENTIRELY  SELF-CONTAINED 

)  Itpcllfylnit  TiibpR!  No  Truce  at  Hum. 

No  TuHtliie  or  Itnllvry  CharnlnE. 

>,o  Moro  Iliiyliis  A,  U  or  0  B"" 


OtVi:i{    riiiiio  iiu'iuih. 

.i;iti.;.VTi:i{  i-iiofit 

iltimute    ncliluv.'iiuiil    In  Ri.Jlo 
If-eonliiineii ;  with  llic  latest 
"  'Is— two  Console  Types— 


ARGUS  RADIO  CORP.,  c^\"v^"^ 


Just Pliui In -^Ulorlvi  on  AC  or  DC  Current 


floor  lamps.  The  two  latter  arc  ^pe 
,  .    wliich  will   be   featured  as  f;ifl-. 

.1  ,  iiy-widc  billboards  hook-up  with 
I,  1  Kent  radio  line  is  in  progress.  Tli< 
,cis  lo  reap  much  good  from  this  cl- 
,f  the  "Radio  Hours"  by  Atw;iter 


ion  am!  Ill 
l<:.;nl. 

Dismantling  Department 

The  F  C  Henderson  Co..  Boston,  Victor  and 
Urunswick  Shop  in  the  LaSalle  &  Koch  Co, 
.tore  is  being  dismantled  and  the  merchan- 
dise "remaining  after  the  recent  clearance  sale 
is  being  sent  lo  Cleveland.  Radio  goods  will 
1„-  in   ilie   M'a.-e   held   by  phonographs. 

L   C   Steele  in  New  Post 

Al  II..  y  .d.le  I'laim  Co.  Leon  C-  Steele  has 
been  appointed  general  manager,  succeeding  A. 
F.  Maag,  Mr.  Steele  came  here  from  the  South. 
I-I,.  is  widely  known  among  the  trade  in  Vir- 
^iiii,!  and  Georgia,  having  been  connected  with 
i,iii-ic  liouses  in  Richmond  and  Atlanta.  Cheney, 
Urunswick  and  Victor  machines  and  the  Radiota 
will  be  merchandised  aggressively  this  Fall,  the 
new  manager  stated. 

Drive  on  Harmony  Records 

The  Talking  Machine  Shop  on  Adams  street, 
according  10  Fred  Frame,  manager,  met  with 
immediate  success  in  its  drive  to  popularize  the 
m^w  Columbia  Harmony  records.  The  popular 
dance  selections  were  all  sold  out  before  the 
second  lots  arrived.  Customers  arc  also  await- 
ing the  next  release  tor  which  several  have 
placed  advance  orders.  The  Ted  Lewis  record 
"Milenberg  Jovs"  and  "Tin  Roof  Blues."  as  well 
as  the  Koss  Gnni.an  and  His  Earl  Carroll  Or- 
cheslra  disc,  "Oh  Boy!  What  a  Girl,"  and  "You 
h'ori;ot  lo  Remember,"  arc  brisk  sellers. 
Exploiting  Radio 

The  United  Music  Store  recently  used^the  ap- 
pearance at  the  Rivoli  Theater  of  twelve  well- 
known  radio  broadcasting  artists  to  excellent 
advantage  in  featuring  the  sale  of  radio  goods. 
An  entire  window  was  devoted  to  exploiting  the 
act  and  the  Thompson  and  Paragon  radio  out- 
fits. Portraits  of  Edna  Salamon  and  other  of 
the  artists  adorned  the  window.  Harry  L.  Was- 
serman,  proprietor,  stated  he  expects  to  cash  in 
on  the  wide  interest  in  radio  and  upon  the  new 
Brunswick  and  Victor  models.  Virginia  Davis 
has  joined  forces  with  the  house. 

News  Brieflets 

The  promoters  of  the  Chicago  Radio  Show 
invited  local  music  dealers  to  attend  the  show 
and  sent  admittance  tickets. 

The  Frazelle  Music  House,  according  to 
Frank  H.  Frazelle,  president,  is  experiencing 
improved  trade!  The  store  is  coupling  its  ef- 
forts to  those  of  artists  who  will  open  the  con- 
cert season  here  shortly,  Sonora  and  Columbia 
machines  are  carried  by  the  store.  The  Zenith 
radio  is  being  exploited  in  connection  with  the 
radio  show  and  the  excellent  programs  that  will 
be  available  this  Fall. 

At  the  Goosman  Piano  Co..  Columbia  and 
Starr  dealers,  Fall  trade  is  brightening.  Louis 
Rae,  manager  of  the  phonograph  department, 
has  accepted  a  position  with  the  Home  Neces- 
sities Co.,  Detroit.  He  is  succeeded  by  M,  J. 
Patrick. 

K.  T.  Mocck,  52]  Junction  avenue,  is  a  new 
I'olish  Columbia  dealer.  He  recently  purchased 
the  music  business  of  John  Pictrykowski. 

Grinnell  Bros,  are  conducting  a  vigorous 
September  sale  of  the  old  Victrolas,  This  is 
classed  as  a  last  opportunity  to  buy  half-off 
Victrolas.  It  is  the  only  cfTort  the  house  has 
made  to  close  out  the  instruments. 


Humes  Branch  in  Albany,  Ga. 

.^LiiANv.  Ga,,  October  5.— The  new  branch 
of  the  Humes  Music  Co.,  of  Columbus,  which 
was  established  here  recently  at  214  Pine  street, 
has  been  formally  opened  with  a  musical  pro- 
gram. C.  S.  Waddell.  manager  of  the  Albany 
store,  has  announced  his  staff,  which  will  in- 
clude H.  T.  Gorham.  formerly  with  the  Colum- 
bus store,  as  oulside  salesman,  and  Mrs.  F.  W, 
Brannon  and  Miss  Jane  C.  Johnson  as  assist- 
ants in  the  store. 
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The  All-Brass  Universal  CQ*^nS^ 


Phonograph  Tone  Arm 


SpeaKer  Unit 


The  Musical  Tone  of 
Drawn  Seamless  Brass 
At  the  Cost  of  a  Die  Castin; 


Do  you  yam  lo  give  your  talking  macliin*  ihc  finrsr  pos- 
sible lone — wilhoui  increasing  your  manufacturing  cosuV 
Here's  the  opportunity!  A  tooc-anii  drawn  of  mu»ie«I 
inslrunicm  brass — wilS  its  sweeter,  clearer,  more  r«onafli 
lone — yet  at  no  grcaiiT  con  ihnn  that  of  a  reliable  die- 
No  iiinticr  how  fine  and  beautiful  your  Phonograph  Radio 
Obincis  may  be  they  nrc  only  as  good  as  your  reproducing 
unit*.  We  offer  all  of  the  advantages  of  braw  lor  musical  in- 
struments in  out  products.  There  are  no  better  selling  point*. 
This  n«-w  tone-arm  i»  equipped  with  an  interior  valv*  per- 
mitliog  its  use  cither  with  phomigraph  or  with  radio  loud 
ipeakct  unit.  The  valve  (controlled  b>-  arrow-marked 
diw:  Jiown  in  photograph)  either  throws  tone  from  phorto- 
reph  diaphr^pn  into  lonMiro.  or  ihuti  off  diaphragm 


H(f*  Is  <tw  pIoB  lonr-ann. 
vlthoui  wiAw  mIvt  or  radiB 
unit,  lot  OM  with  fhaaovrfb 


entirely  and  throws  (one  from  radio  unit  into 
ihriK'e  to  phonograph  lone  chamber. 

In  addition,  il  acts  u  a  lone  mt>di<icT.  eliminating  th» 
neceisily  for  the  old-fashioned  type  of  modiAn  uaed  in 
phonograph  sound  chambers,  and  proving  iuolf  much 
superior,  inasmuch  as  it  is  located  elo«e  to  the  source  of 
the  tone. 

To  ibis  new  toric-nnii  and  yuu  will  be  uinnird  at  its 
purity  of  lone.  It  if  obtainable  m  three  types;  Complel* 
with  vahc  and  radio  unit.  With  valve  unly,  furnished 
with  cap  -J  cover  radio  unit  opening,  thus  pcrmitling  uae 
of  valve  as  tone  modifier.  Wiihoiii  either  vaJve  or  radio 
unit,  for  use  wiih  plumogtaph  ulnnr. 

Mad#  of  the  (inert  m^ienaU  and  perfectly  fintlJtad.  Duf 
able.    Dependable.    Vrilc  today  for  lolt  details. 


Plain  Arn 


Plain  Arm 


ctitK4l  pvinu. 

Th.  OUAU-TONE  RADIO  UNTT.  DmishI 
lur  u.  -Ill  -  -"Mt  pt...i»H-»"fi'  -* 

C... . 

^  ,  ,  ■„„^  ., 


Quali-Tone  SpeaKers 


Amplifins  Tubs.  Solid 
Witnul  CoTUiruciion. 
Price  36.50.   Slyl*  "E." 


Complete  wilh  Quali-Tone 
Radio  Unit  and  Musical 
Drawn  Brass  Amplifying 
Tube.  List  price  ?20.00. 
Style  "O." 


DURO  METAL  PRODUCTS  CO. 

2649-59  N,  Kildar.^  Avo-  Chicugo.UI  


We  are  the  large^  manufacturer  in  the  country  of  Drawn  ♦ 
Brass  and  Aluminum  tubes  for  Amplifying  con^ruction 
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Stromberg-Garlson  QPinance 
Plan  for  Retail  Dealers 

Bankers-Commercial  Security  Co.  Sends  Folder 
to  Dealers  Outlining  Arrangement  for  Pur- 
chase of  Instalment  Paper  Representing 
Stromberg-Garlson  Radio  Set  Sales 

The  Bankers-Commercial  Security  Co.,  Inc., 
New  York,  has  entered  into  an  arrangcnieul 
with  the  Slromberg-Carlson  Tel.  Mfg.  Co.. 
Rochester,  N.  Y.,  whereby  it  will  finance  dealers 
who  sell  the  Stromberg-Carlson  radio  equip- 
ment, purchasing  the  retail  instalment  paper 
which  represents  tlie  sale  of  Stromberg-Carlson 
receivers  and  accessories  upon  which  there  has 
been  paid  at  least  25  per  cent  of  the  purchase 
price  and  which  at  the  time  the  finance  com- 
pany buys  the  paper,  has  not  longer  than  twelve 
months  to  run. 

The  purpose  of  the  plan  is  for  the  dealer  to 
keep  liis  assets  in  a  liquid  stale  and  allow  him 
to  have  cash  on  hand  lo  pay  his  jobber  obliga- 
tions promptly  and  secure  the  benefit  of  a  cash 
discount. 

A  folder  has  been  distributed  to  Stromber)^- 
Carlson  dealers  outlining  the  plan  and  giving 
concrete  examples  of  the  manner  in  which  llic 
Bankers-Commercial  Security  Co.,  Inc.,  will  pur- 
chase the  instalment  paper.'  Tables  of  the  prices 
paid  are  given,  varying  with  the  length  of  time 
of  the  paper.  The  finance  company  strongly 
recommends  that  dealers  establish  a  cash  price 
and  a  lime  price  in  order  that  the  dealer  be 
compensated  for  the  additional  cost  of  selling 
on  a  deferred  paynient  basis. 

E.  C.  Roworih,  manager  of  the  credit  depart- 
ment of  the  Stromberg-Carlson  Tel.  Mfg.  Co., 
has  written  the  introduction  to  this  folder  in  the 
form  of  a  letter  to  the  finance  company  in  which 
lie  points  out  the  outstanding  advantages  of  the 
pbn. 


Reference  Chart  of  Radio 

Products  Sent  to  Dealers 

Musical  Products  Distributing  Co.  Sales  Aid 
Contains  Pictures  and  Descriptions  of  Line 
Carried  to  Assist  Dealers  in  Making  Sales 

Tlie  Musical  Products  Distributing  Co.,  Inc., 
New  York,  distributor  of  Poolcy,  Atwatcr  Kent 
radio.  Federal  Ortho-sonic  receiving  sets,  Cuii- 
ningliam  tubes  and  other  radio  products,  lias 
recently  prepared  a  distinctive  sales  help  for  the 
use  of  its  dealers  in  llic  territory. 

The  sales  help  is  referred  lo  as  a  reference 
chart  and  is  for  the  use  of  dealers  carrying 
Poolcy  radio  cabinets  with  Alwater  Kent  receiv- 
ing sets.  It  displays  the  complete  line  with  a 
description  of  each  model,  giving  model  num- 
bers and  price.  Tlie  chart  is  printed  on  roto- 
gravure paper  and  is  framed  so  that  it  may  be 
liung  on  a  wall  or  laid  flat,  the  front  being  pro- 
tected by  glass  so  that  the  chart  may  be  kepi 


permanently  without  danger  of  being  marred  or 
defaced  by  liandling. 


■'This  chart 
aiding  our  dealei 
Kent  products," 
of  the  company 
dealer  may  m 
particular  time 
duccd  by  a 
of  this. 


ed  with  the  idea  of 
c  >[ilc  of  1'r.olcy-Alwatcr 
d  13.  D.  Colcn,  president 
is  often  tlie  case  that  a 
•e    in    stock    at  some 
le    every    model    which    is  pro- 
a     manufaclurcr,     and  because 
li     lack     of     suitable  material 


line. 


Where 


node 


slock,  he 


even 
lahled 
s  that 


showing  the  coniplcle 
opportunity  of  making 
he  had  a  ready  referenc. 
graphically  show  his  ct 
though  it  may  nr>t  be  i 
lo  thus  hold  the  custom 
particular  model,  or.  in  sonic  ca^^e-,  make  a  sale 
by  showing  the  reproduction  of  ii.  At  the  bot- 
tom of  the  chart  we  have  listed  the  complete- 
lines  wliich  we  carry,  so  that  the  dealer  is  con- 
stantly reminded,  when  consulting  this  chart,  of 
ihc  products  which  we  are  distrihuling  to  the  retail 
trade." 


Robert  Bosch  Magneto  Go. 
Announces  New  Hydrometer 

The  Robert  Bosch  Magneto  Co..  Inc.,  New 
York  City,  is  the  manufacturer  of  a  new  "Non- 
Drip"  hydrometer.  This  product  is  ideal  for 
testing  radio  "B"  batteries.  Its  non-drip  feature 
prevents  the  dripping  of  acid  on  clothing,  furni- 
ture or  carpets  and  the  bulb,  made  of  high-grade 
ruby  rubber,  will  give  long  service.  The  small 
diameter  barrel  permits  accurate  readings  to  be 
obtained  with  a  small  amount  of  acid.  Other 
features  are  extremely  plain  markings  which 
make  readings  easy  to  take,  a  lively  biilb  which 
responds  to  the  slightest  pressure,  and  glass  tips 
which  hold  the  float  in  easy  sliding  position  so 
that  it  cannot  stick  in  the  barrel.  It  is  partic- 
ularly useful  equipment  in  the  radio  depart- 
ment and  will  also  have  a  sale  lo  radio  set 
owners. 


J.  B.  Price  in  Mid-West 

in  Interest  of  N.  &  K.  Line 

J.  B.  Price,  sales  and  advertising  manager 
of  the  American  division  of  Neufcldt  &  Kuiinl<e, 
manufacturers  o!  N.  &  K.  loud  speaker  prod- 
ucts and  licad  phones,  is  at  present  malting 
an  important  Middle  Western  and  Canadian 
trip  wliich  will  include  a  visit  to  Chicago,  Mil- 
waukee, Detroit,  Toledo,  Cleveland,  Toronto 
and  Montreal.  Mr.  Price  is  expected  back  about 
the  twenty-fifth  of  the  month  and  in  view  of  the 
fact  that  jobbers  throughout  the  country  have 
been  evincing  keen  interest  in  the  new  N.  &  K 
model  S  Speaker  it  is  probable  that  he  will 
close  important  distributing  arrangements  while 
away  on  this  trip. 

Lieutenant  E.  A.  Hopf,  musical  director  of 
the  New  York  University  band,  is  laying  plan.s 
for  a  combined  University  Band  and  Cadet 
Regimental  Band. 


We  Guarantee  Increased  Sales 

When  You  Use  Mutual's 
Nationally  Advertised  Products 


No.  4  Radio  Tone 
Arm  with  No.  4 
reproducer  and 
adjustable  unit 


UNITS— of  the  BETTER  CLASS— Combining  Tone  Volumt.  Rich  and  clear 
with  the  RIGHT  PRICE. 


Adiu>("l>>e  Unit 


Hear  the  Mutual  Units  in  side-by-side  comparisons  with  other  units  and  be 
convinced  of  its  merits. 

Distributors— Write  for  our  interesting  territory  proposition. 

Address  our  Executive  Office  at 
149-151  Lafayette  Street  New  York  City 


f  Canadian  Acmt  Screw  &  t 
I  luduitrlri  Unldai.  S.  A.... 
1  Dlnnfr  Muilc  Co.. 


LShoplclBh 
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BOSCH 
RADIO 

BACKGROUND 

The  American  Bosch  Magneto 
Corporation   is   in   position  to 
build  radio  products  of  unap- 
proachable quality.  This  organi- 
zation   comprises    skilled  elec- 
trical  engineers,   workmen  ex- 
perienced in  precision  manufac- 
ture, a  world  wide  service  and 
distributing  organization  all 
backed  by  plant,  tools  and  equip- 
ment especially  designed  for  the 
manufacture  of  precision  elec- 
trical apparatus. 
Bosch  quality  is  world  famous. 
This  is  the  incomparable  back- 
ground of  Bosch  Radio  Products 
—the  Bosch  Radio  Receiver,  the 
Ambotone  and  the  Junior  Ambo- 
tone  Reproducers— all  reflectmg 
Bosch  quality  in  design,  manu- 
facture and  performance. 

AMERICAN  BOSCH 
MAGNETO  CORPORATION 

SPRINGFIELD  ■  ■  MASSACHLiSETlS 
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New  Models  and  Aggressive  Sales  Drives 

Boost  Sales  in  Twin  Cities  Territory 

unusual  Trad=  Activity  Seen  as  Ind.cation  of  Banner  ^--"-Columbia  Harmony  Rec^ 
Approval  of  Trade  and  Public-Orthophonic  Victrola  Demonstratcd-Sonora  Dealers  M«t 


MiNNEAi'oi.is-Sr.  Paul,  Minn,  Ociubi^r  7  — 
What  witli  reduced  prices,  new  models,  sales 
and  the  usual  Fall  pick-up  there  is  much  activ- 
ity in  the  Twin  Cily  music  trade, 

The  new  SO-ccnt  Columbia  Harmony  line 
double  disc  record  lias  met  with  the  approval 
of  the  dealers  and  is  now  carried  by  the  Metro- 
politan Music  Co.,  Foster  &  W;ildo.  Whitney 
MacGrcgor.  of  Minneapolis,  and  by  the  Pcyer 
Music  Co,  and  Dyer  Bros,,  of  St.  I'aul. 

Columbia  Harmony  Records  in  Favor 

Columbia  headquarters,  in  charge  of  Mrs^, 
Helen  D,  Bcggs,  received  a  number  of  oul-of- 
town  visitors  during  and  following  the  State 
Fair.  "Si"  Poplar,  of  the  piano  firm  of  that 
name,  came  from  Grand  Forks;  George  Dower, 
of  the  Slonc  Piano  Co.,  of  Faryo,  and  Arthur 
Monson,  from  Owalonna.  Minn.,  were  also  Visi- 
tors al  ihi-  l  ohiiiibia  ollicu. 

Columbia  dealers  who  have  been  using  the 
"key"  sales  campaign  report  good  results.  Art 
Gillam.  the  "Whispering  Pianist,"  was  the  Co- 
lumbia artist  at  WCCO  recently  and  made  his 
usual  bit  with  the  tans. 

Open  New  Columbia  Accounts 

George  H,  Complon,  territorial  salesman,  has 
Opened  up  several  now  accounls,  including  tlie 
Herbst  Deparlmenl  Store,  Fari;o.  Other  nc- 
counlF  opened  mv  llic  Wonder  Store,  Kenville. 
Minn,;  Hagcr's,  Hector,  Minn,;  Ed-  Collins,  Bird 
Island;  Timothy  Norton,  Armour,  S.  D,; 
Rhoadcs  Music  Co..  Huron,  S.  D.;  Mrs.  Arr.e- 
son,  Howard,  S.  D.;  Ortonville  Drug  Co.,  of 
Ortonville,  Minn.,  and  the  Big  Stone  Drug  Co., 
of  S.  D. 

Demonstrates  Orthophonic  Victrola 

The  George  C.  BccUwilh  Co.  entertained 
about  300  Victor  dealers  al  ibe  Nicollet  Hotel 
on  September  9.  It  wiis  a  private  dctiionslra- 
tion  of  the  new  Onhophonic  Victrola,  which 
has  aroused  tbc  ama/cmcnt  and  enthusiasm  of 
all  who  have  heard  il.  Similar  gatherings  have 
been  held  in  Omaha,  Dcs  Moines,  Lincoln  and 
Sioux  Falls. 

Beckwith  Co.  Adds  Music  Master  Line 

R.  C,  Coleman,  who  has  long  been  with  ihc 
Beckwith  Co.,  is  now   in  charge  of  tbc  aug- 


mcnlcd  radio  department,  which  has  taken  on 
Ihc  Music  Master  line.  At  the  banquet  in  Sep- 
tember there  were  several  distinguished  guests, 
who  addressed  the  gathering.  Fred  Williams, 
sales  manager  of  the  Music  Master  Corp.,  gave 
an  interesting  talk  The  company  was  also  hon- 
ored bv  the  presence  of  H.  N.  McMenmicn  of 
ihe  contract  department;  Mr.  Parkhurst,  rad.o 
engineer;  J.  A-  Williams,  district  sales  manager, 
and  several  others.  After  the  dinner  a  demon- 
stration of  the  Music  Master  line  was  given 
and  Ihe  sensation"  of  the  display  was  the  new 
model  No,  2S0  Music  Master  receiver  which 
uperatcs  wilboul  ground  or  aerial. 

Additions  to  Beckwith  Sales  Force 
Some  of  the  models  on  hand  have  been  cleaned 
out  and  the  volume  of  business  is  more  than 
satisfactory.  Even  with  a  nmcb  increased  sales 
force  tbe  Bcekwilh  Co,  is  hard  put  to  keep  up 
with  orders.  Following  is  a  list  of  the  new 
salesmen  wbo  have  joined  the  company:  H. 
M.  Dillon,  N.  R.  Eckcnbeck,  J.  C.  Ewing,  N.  W. 
Jensen.  C  M.  Kirtley,  Ed.  Kraus,  O.  R.  Leon- 
ard. J.  M.  McCulIocb.  J.  P.  MrGuire,  S.  J.  Reich- 
erl  and  H.  S,  Tracy. 

Foster  &  Waldo  Sales  Successful 
Quite  Ibe  mojl  stupendous  occurrence  in  any 
line  of  business  in  the  city  has  been  the  Foster 
&  Waldn  removal  sale,  Saturday,  Septembct 
27,  wa^  ibe  fnrlielb  day  of  ihc  sale,  it  was  rainy 
and  >oM  an.l  ^lill  that  was  the  biggest  day  of 
all,  Tlu:  new  Foster  &  Waldo  building  is  near 
conipleliun  and  will  soon  be  occupied  by  lhal 
aggressive  firm, 

Sonora  Dealers  Hold  Convention 
Sonora  dealers  held  a  most  successful  conven- 
tion al  the  Nicollet  Hotel,  S.  O.  Martin,  presi- 
dent of  the  Sonora  Co.,  and  Frank  V.  Goodman, 
sales  manager,  were  honored  guests  and  aroused 
much  enthusiasm  among  the  representatives 
Tbe  beautiful  new  Sonora  Renaissance  higbboy 
inodel  with  radio  combination  was  acclaimed  a 
leader  by  the  dealers  present.  The  meeting  was 
presided  over  by  Scwall  D.  Andrews,  of  the 
Minneapolis  Drug  Co..  Northwest- Sonora  dis- 
tributor. There  has  been  a  very  excellent  vol- 
ume of  business  the  last  sixty  days,  and  the  re- 


ception  given  the  new  line  of  merchandise  leads 
J.  E.  Date,  manager,  to  predict  a  demand  ex- 
ceeding the  supply. 

News  Brieflets  of  the  Trade 
E  G  Hoch,  Northwest  Cheney  distributor, 
says  that  the  year's  supply  is  just  about  taken 
up  in  advance,  and  that  the  branch  will  carry 
radio  lines.  The  Cheney  Co.  is  also  carrying 
the  Garod  neutrodyne.  Bristol  horns  and  a  bne 
of  accessories, 

Webb  R  Raudenbush,  of  St.  Paul,  says  that 
business  is  good,  both  in  the  home  town  and  at 
Ihe  Dululh  branch,  _ 

Hart  Swalsled,  of  Minot,  N.  D.,  Brunswick 
dealer  for  some  years,  is  on  his  way  to  Florida, 
where  he  expects  to  look  over  tbe  i^cld  with  a 
view  to  establishing  bis  business  there. 

Jesse  Lcavilt  has  severed  his  connection  with 
the  St.  Paul  branch  of  Howard  Farwell  Co.  and 
is  now  witli  the  Commonwealth  Appliance  Co., 
dealer  in  electrical  and  radio  goods. 

T.  Unger,  for  a  number  of  years  with  the  Law- 
rence A.  Lucker  Co.,  has  joined  the  Hall  Sup- 
ply Co.,  of  Minneapolis.  This  f^rm  features  the 
Erla  and  other  radio  lines. 

The  Brunswick  Panatrope  is  expected  any 
day.  The  few  Northwest  dealers  who  have  been 
fortunate  to  see  and  hear  it  at  Chicago  head- 
quarters pronounce  it  an  entire  revelation  in 
machines. 


HARDWARE 

for 

RADIO  and  PHONOGRAPH  CABINETS 

LID  SUPPORTS  BULLET  CATCHES 

CATCHES  STOP  HINGES 

CONTINUOUS  HINGES  INVISIBLE  HINGES 

NEEDLE  CUPS 


WEBER-KNAPP  CO. 

JAMESTOWN,  N.  Y. 


Oakland's  Representatives 
of  Radio  and  Beauty  Meet 

Miss  Fay  Lamphicr,  "Miss  America,"  Visits  Ex- 
hibit of  Magnavox  Co.  at  the  Fourth  Annual 
National  Radio  Exposition  in  New  York 


Miss  America, 
Lamphier,  of  n.il 
title  al  lliL  II  ■  '  11 


the  person  of  Miss  Fay 
o  won  tliiit  proud 


"Miss  America"  and  Heckert  Parker 
was  an  interested  visitor  to  llic  Fourth  Annual 
National  Radio  Exposition  at  ihe  Grand  Cen- 
tral Palace,  New  York,  and  it  was  but  natural 
that  the  exhibit  which  would  win  her  attention 
was  that  of  the  Magnavox  Co.,  tbe  home  office 
of  which  is  also  in  Oakland,  Gal.  The  accom- 
panying photograph  shows  Miss  Lamphier  and 
Heckert  Parker,  contact  representative  of  the 
Magnavox  Co. 


Dolph  Appointed  Manager 

HoPKiNSVu.LF.,  Kw,  October  3. — Howard  Dolph, 
of  Paducab.  who  has  been  identified  with 
(he  McLaughlin  Music  Store  for  several  years, 
has  been  appointed  manager  of  the  store  here. 
He  will  be  assisted  by  Miss  Anna  Poppen- 
heusen,  who  will  have  charge  of  the  office.  Mr. 
Dolph  is  contemplating  several  changes  in 
operating  the  business  and  has  announced  that 
several  of  the  old  lines  of  pianos  and  phono- 
graphs will  be  discontinued  and  new  ones  taken 
for  them. 
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JACKIE  COOGAN 
Comes  to  Town 


I  do  hope  those  who  have 
seen  my  many  motion  pic- 
tures will  want  to  hear  my 
voice  on  Cameo  Records. 


on 


Here's  a  wonderful  opportunity  to  cash  in  on  the 
popularity  of  the  well  known  child  star,  Jackie  Coogan. 
A  chance  to  realize  liberal  profits  from  the  sale  of 
Jackie  Coogan  Cameo  Records. 

The  Cameo  Record  Corporation  has  the  exclusive  ar- 
rangement for  recording  the  voice  of  Jackie  Coogan 
on  Cameo  Records. 

They  reproduce  the  voice  of  the  one  and  only  Jackie 
Coogan.  They're  real  winners.  There  is  a  human  ap- 
peal in  these  irresistible  records  that  will  touch  the 
hearts  of  everyone,  the  grown  ups  as  well  as  the  little 
ones. 

Write  today  for  our 
liberal  proposition. 


Here  Are  the  First  Three  Releases 


,„  (LITTLE  AH  SID,  Novelty  Kc 
^^"ICIRCUS,  Novtliy  Recitation  ■ 


■ilalion  with  Orch.  Acc  Jackie  Coogon 

nlh  Orch.  Acc  Jackie  Coognn 

^     I  A  BEAR  OF  A  STORY,  Recitation  Jackie  Coogan 

llllADVICE  TO  KIDS,  Novelty  Recitation  with  Orch.  Acc.  Jackie  Coogan 

,^jTHE  MAN  WITHOUT  A  COUNTRY,  RecitaUon  Jackie  Coogan 

112-1  THE  DIRECTOR,  Recitation  Jackie  Coogan 

Mamifactured  and  distributed  by  the 

Cameo  Record  Corporation 


249  West  34th  Street 
NEW  YORK  ClTYjj" 


Cameo  Records 
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OcroBEH  IS,  192S 


The 
Gypsy 

List  Price  $25.00 
Far  West  and  South 
$27.00 

Colors:  Black. 
Blown.  Red.  Blue. 
Green,  Gray.  Spanish 


The 

Aristocrat 

List  Price  $30.00 
Far  West  and  South 
$32.50 

Colors:  Two-toned. 
Blue,  Gray,  Ivory 


Caswell  Portables -A  line  that  fits  in 
with  Correct  Merchandising  Methods 

IF  vou  are  a  jobber  or  dealer  who  believes  in  and  practices  correct 
merchandising  methods,  then  you  are  the  kind  of  a  jobber  or  dealer 
who  will  be  quick  to  recognize  and  appreciate  what  the  Caswell  Line 
has  to  offer  as  a  "gilt-edge"  selling  proposition. 

The  Caswell  Line  will  Ht  into  homes  in  your  community  because:  It  is 
a  quality  line,  built  to  quality  standards  that  will  appeal  to  and  win  the 
respect  of  the  most  discriminating  portable  phonograph  buyers.  These 
are  the  people  who  want  good  merchandise,  have  the  money,  and  are 
willing  to  pay  the  price. 

Secondly,  the  tact  that  you  believe  in  correct  merchandising  methods 
automatically  places  you  among  the  select  group  who  are  selling  phono- 
graphs bearing  the  name  "Caswell."  There  is  no  place  for  the  here- 
today-and-gone-tomorrow-type  of  wholesalers  and  retailers  m  the  Caswell 
program. 

Gradually,  slowly  but  surely  the  Caswell  idea  of  full  value  merchandise 
and  sound  selling  policies  is  being  more  deeply  appreciated  by  the  phono- 
graph trade.  Those  jobbers  and  dealers  who  have  already  "cast  their 
lot"  with  Caswell  are  reaping  the  splendid,  permanent  profitable  returns 
which  always  follow  in  the  wake  of  good  merchandise,  fairly  priced  and 
correctly  sold. 

(asweUJtan  ufaciuring  (o. 
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DUPONT 


Waterproof-Wear-resisfinq 
iBeauty-keepmg-Cleanable , 
!.DU  PONT  DE  NEMOURS/ 

&  Company,  INC. 


14? 


This 

It  guarantees  genuine 

EVERY  Gypsy  and  Aristocrat  embossed  model  in  the  famous  Cas- 
well Line  of  portable  phonographs,  is  finished  throughout  with  dis- 
tinctive appearing,  scuff-proot,  wear-and-water-proof  coverings  of  Gen- 
uine Du  Pont  Fabrikoid, 

There  is  no  substitute  for  this  beautiful  and  durable  covering.  No 
"Leatherette"— which  may  be  any  material  from  paper  to  cloth— can  pos- 
sess its  rich  appearance  and  imperviousness  to  wear. 
Genuine  Du  Pont  is  unequaled  in  richness  and  dignity  it  imparts  to  the 
Gypsy  and  Aristocrat  cases,  making  either  a  fitting  companion  piece 
to  the  finest  furniture. 

The  coverings  of  both  the  Gypsy  and  Aristocral--=mbossed  ni°d=l3-ar= 
water-proof,  grease-proof  and  non-staining.  Moisture,  dust  and  dirt 
rannot  injui^e  them,  and  when  soiled  they  are  easily  and  quickly  cleaned 
with  a  moist  cloth. 

Fabrikoid  is  a  permanent  finish.  It  will  retain  its  beauty  for  years  to 
come. 

From  a  strictly  sales  angle  this  finish  is  of  vital  '"P°"»""  f,  >;°"i;,^ 
nlaces  the  Gvpsy  and  Aristocrat  embossed  models  in  a  class  by  them- 
Slve\-a  quamy  class  which  your  customers  will  be  quick  to  recognize 
and  eager  to  accept. 

(asiceUJian  u/acturiry  (o. 

PORTABLE  PH0N0GR^HS<9^DISTINCT10N 


MU.WAUKEE,W1S. 
U.S.A. 


ST.  PAUL  AVE. 
AT  10^''  STREET 


Weslem  Sales  O^ce: 
Ockhiid  Tribune  Tom. 
Oakland,  Cat- 
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Pittsburgh  Retail  Trade  Making  Plans 

for  Vigorous  Drives^on  New  Instruments 

Ti=-up.  With  th.  Promotion  Activities  oTwTokValers  P™"'"!!  E«I"tlv.-C„nf«.„ce  rf 
Kent  D=alers_Al.x  Eis.mann  Addresses  Freed-Eisemann  ReU.lers-Montl,  s  News 


riTTsnLinnii,  \'.\  .  (.1 
chini:  and  radio  dc:\ 
prcpiiriiif!  for  wiiiil 
brisk  selling  soason," 
able  nt'livity  licre  ("r 
iiialtcr  of  publicily 
public  willi  llie  advni 
laildiig  I 


hinibi 


.  r^di.s 


i'il!  bL- 


bcun  ki'.-tily  iiliv'.  I"  ■ 
bu'iirii.--s,  .ind  lhrt)u,.:li  ' 
mo6,2h  .iro  Lonviiut  il  ll 
an  e\ci-i>tiun.Llly  tiri'-l-  owe. 

Dealers  Tying  Up  Effectively 
Local  rclail  dealers  arc  "lini-irm  n|>"  with  the 
jobbers  and  tiu-ir  ^vlll<lo^v  di.s|.l,,ys  arc  very  al- 
iraclivc  nTiil  have  luiri 


inlo  llic  s 
prospect  iv 
thus  far  of  111. 
Hia.lc  l.ilkinj; 
Hadin  aKo  li 
and  the  j:cnr 
the  kir^csl  1 
ritlsbiirgh  d' 


l)iiyi 


fif  brint-ing 
iiiri  rooms  many 


I  llie  sale: 


ladc 


.>dcl: 


(he  fad  that  hif;)i- 
ippcar  lo  be  in  demand, 
mil  isccpliuiially  well 
,„„  i^  Ibal  lliis  will  !><■ 
Ill    I  \  -  I    known    (o  ihc 


■rU-  In-.i  s,H-akcr  was  W.  R-  McElroy.  local 
,,|,,,  of  llic  Balkito  Products  Co.,  of 

I  1,,,.,;...  II.'  was  followed  by  A,  A.  Fair,  rep- 
I,  .,  iiI.iIh''  "i  llic  fnolcy  Co.,  manufacturer  of 
III,  M.lll.iiMwii  I'nnlcy  cabinets,  which  arc 
,,|in|,ivd  wiUi  Alwalcr  Kent  radio  receiver.-;. 
Mr  l-^iir  cave  .tii  outline  of  the  history  of  the 
I'Dolcy  Co. 

I!.  C.  DiilTy,  representing  Barlon,  Durshne  & 
Osborne,  New  York,  advertising  agency  of  the 
Alwalcr  Kent  Mfg,  Co,,  then  brought  lo  ihe  al- 
lciilii>n  of  those  a^^'^cmblcd  the  elaborate  ad- 
vcrti.siiiK  program  of  the  Alwalcr  Kent  Co. 
for  this  season.  By  tiic  use  of  charls,  whicli  had 
been  prepiired,  he  enabled  ihose  present  to  vis- 
ualize the  cxlcnl  of  ihe  advertising  which  will 
appear  in  ahnost  every  well-known  magazine 
and  farm  paper  in  the  United  Stales  and  a  mmi- 
ber  of  publications  in  Canada,  all  having  a  com- 
bined eircuhition  ni  u\ 


,.f  23,lll>l),n00  . 
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Mr. 


Atwatcr  Kent  Dealer  Conference 
On  Tuesday,  Scptctnbrr  29,  there  was  field  >n 
the  Fort  Pitt  Hotel,  ihis  cily,  a  conference  of 
Atwatcr  Kciil  dealers  ..i  i\,r   I 'it  1  sbii  r|.d>  terri^ 


i>.  k, 


,cnl.e 


I  di-lribulnr  ni  the 
rt/  hrielly  cxlended 
omc  to  Ihe  dealers 


ai;cr  of  ihi 

Alwaler  Kciil  line,  M  r. 
greelings  and  a  word  of 
who  had  gathered  from  Ihr  twelve  coiiiilics 
served  by  the  Escnbc  Co..  and  then  introduced 
each  of  the  speakers. 


clear,  lon.isc  ;Mid  dislinctivc  iiddri  ss,  brought 
to  the  meeting  the  greetings  of  the  Atwatcr 
Kent  Ci>.  and  of  Mr.  Kent  himself.  He  ex- 
pressed his  apprerialion  of  the  loyalty  of  ihr 
Alwatcr  Kent  disiribiitors  and  dealers,  .and  of 
the  good-will  that  existed  generally  toward  ihe 
Alwaler  Kent  product. 

He  Ihcn  touched  xipon  Ihrec  major  items, 
which  are  found  in  every  proposition — the  prod- 
ucl,  the  advertising,  and  the  distribution.  With 
very  well  chosen  and  ihoughtful  words,  he 
pointed  out  lhal  these  three  factors  must  work 


Here  It  Is! 


Sendforit 

NOW 


929  PENN  AVENUE 


PITTSBURGH.  PA. 


around  each  other.  No  matter  how  good  the 
product, -unless  there  is  good  adverlismg  and 
good  distribution,  there  will  be  no  successful 
business  established.  Likewise,  with  the  adver- 
tising, no  matter  how  good  it  is  unless  the  prod- 
nct  is  of  a  high  class  and  the  distribution  of 
ihe  best  it  will  avail  little.  The  distribution 
must  also  be  supported  by  a  high-class  product, 
-Mid  a  carefully  planned  advertising  program. 

Other  speakers  to  lake  part  in  the  meeting 
were  P.  E.  Wiggin,  manager  of  the  radio  dc- 
parlmcnt  of  Kaufmann  &  Baer;  G.  S.  Hartman. 
manaEcr  of  the  radio  department  of  the  Rosen- 
haum  Co.;  A.  J.  Bu/zard,  manager  of  the  radio 
department  of  Spear  &  Co.;  J,  E.  Moorhead. 
secretary  of  the  M,  &  D.  Radio  Shop,  New  Cas- 
llc.  Pa.,  and  J.  H.  Phillips,  of  Pittsburgh. 

Following  the  meeting,  an  excellent  dinner 
was  served  in  the  English  Room.  Danby  Ni- 
rella's  famous  orchestra  furnished  the  music, 
while  the  singing  was  in  charge  of  James  W. 
McKclvcy,  a  popular  local  baritone.  The  ineet- 
iiig  was  praised  as  being  one  of  the  most  help- 
ful of  its  kind  held  in  Pittsburgh. 

Optimistic  Over  Brunswick  Outlook 
■llieo<lore  Hoffmann,  of  the  J.  M-  Hoffmann 
K'o,.  Brunswick  dealer,  is  very  optimistic  con- 
>  l  ining  future  business.  In  discussing  the  situ- 
.tiitin,  Mr.  Hoffmann  said;  "Business  has  taken 
a  very  strong  Hold  and  I  am  more  than  gratified 
;it  the  manner  in  which  Brunswick  models  have 
been  selling.  Inquiries  on  the  part  of  prospec- 
live  buyers  have  been  highly  satisfactory.  It  is 
my  candid  opinion  that  the  season  we  are  now 
entering  will  be  a  very  productive  one  for  the 
enterprising  and  progressive  dealer." 

Report  Satisfactory  Sales 
W.  C.  Dierks,  manager  of  the  C.  C.  Mcllor 
Co.,  Victor  and  Brunswick  dealer,  said:  "Since 
September  1  wc  have  had  a  very  satisfactory 
vohmic  of  business  and  I  feet  certain  that  busi- 
ness from  now  until  the  holiday  season  will 
show  a  very  satisfactory  trend.  Inquiries  from 
interested  persons  for  various  types  of  Victor 
and  Brunswick  models  have  been  gratifying. 

John  Hcnk,  of  the  Columbia  Music  Co.,  Edi- 
son, Columbia  and  Brunswick  dealer,  stated  that 
business  was  showing  a  marked  increase  at 
present  over  the  same  period  a  year  ago.  Sales 
of  foreign  records,  he  said,  were  very  heavy. 
Alex  Eisemann  Addresses  Dealers 
Illustrating  the  rapid  growth  of  the  radio  and 
its  future  possibilities,  at  a  meeting  of  Freed- 
Eisemann  dealers  at  the  Fort  Pitt  Hotel  last 
month,  Alex  Eisemann  said:  "About  four  years 
ago  I  thought  a  radio  was  something  you  sent 
your  wife  from  the  ship  on  the  way  to  Europe. 
I  met  Joseph  Freed  one  day  and  he  told  me 
that  broadcasting  was  just  beginning.  I  didn't 
know  what  he  meant.  When  he  brought  a  crys- 
tal set  up  to  my  house  and  I  heard  music  over 
it  I  asked  him  what  you  had  to  wind  up  to  make 
it  work.  To-day  radio  broadcasting  is  regulated 
by  the  Government,  and  the  problems  of  manu- 
facture and  distribution  are  colossal.  It  has  de- 
veloped into  a  gigantic  industry." 

Mr.  Freed  said  that  the  foundation  of  the 
radio  industry  is  the  retail  dealer.  He  explained 
the  various  improvements  recently  made  and 
exhibited  the  newest  models  manufactured  by 
the  Freed-Eisemann  Co.  under  the  La  Tour 
patents. 

Paul  Cornell,  advertising  director  of  the  com- 
pany, presided  at  the  meeting  and  outlined  ad- 
vertising plans  for  the  near  future.  He  said 
radio  manufacturers  will  spend  more  than 
$10,000,000  this  season  principally  in  newspaper 
advertising  and  predicted  that  the  next  four 
months  will  bring  a  boom  in  the  radio  industry. 
Other  speakers  were;  J.  H.  Phillips,  of  the  J. 
&  H.  Phillips  Co.;  Thomas  I.  Jcuks,  of  the 
Pittsburgh  Auto  Equipment  Co.;  J.  C.  Roush, 
of  the  Standard  Talking  Machine  Co.,  and  W. 
H,  Bonnage,  of  Beaver  Falls,  Pa. 

Fada  Dealers  Discuss  Problems 

Inaugurating  the  annual  Fall  radio  sales  cam- 
paign, officials  of  F.  A,  D.  Andrea,  Inc.,  of  New 
York,  and  about  sixty  local  radio  dealers,  both  ■ 
{Conlimicd  on  (•aai-  lOS) 
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Inihe 
ORANGE  and 
BLUE  CARTON 

PRICE 

$250 


Quality  Detected - 

Service  Amplified 


m  By 


RADIO  ^TUBES 

Since  1915  Standard  for  all  Sets 

PEAK  SATISFACTION 


in  detection,  amplification  and  ™gf  d  long 
life  are  factors  that  every  alert  Radio 
dealer  realizes  in  the  sale  of  Cunningham 
Radio  Tubes. 


The  ever  increasing,  always  enthusiastic 
radio  public  is  the  pillar  upon  which  Radio 
dealers  base  their  Cunningham  Radio  Tube 
preference.  . 

-  Price 

$2.SO 

Each 


Home  Ollice:  1B2  Second  SIreel 
San  Francisco 
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Exclusively  Wholesale  Service  in  the 
PITTSBURGH  DISTRICT 


Alwater  Kciil  Equipment 
Pooley  Radio  Cabinets 
Colin  B.  Kennedy  Equipmcnl 
French  Ray-O-Vac  Rattcries 
Exidc  Storage  Batteries 
Biilkilc  I'nulucts 

Music  Master  Loud  Speakers 
Weston  Radio  Plugs 

Pennsylvania  Radiophones 
Brach  Antenna  Sets 


Our  Slogan 
Service    None  Better 


E 


909  Penn  Avenue 


S  E  N  B  E  C 

SWARTZ   &  BUIillN 

Tolephone:  AllnnlJc  0S39 
CnteriiiA  CNpeoially  to  musio  dealeri 


o. 


Pittsburgh^  Pa. 


Pittsburgh  Trade  Plans 

Vigorous  Sales  Drives 

(  (  ■'t,l:uu.:l  /-.■„(  I:„ir  106) 
retailers  ;itnl  jnlili,  r^,  :ill.ml.  ii  ,i  lulicllton  licld 
ScptcmbtT  2i  in  ihi;  CivM.il  p.nlMm  ;if  llic  Wil- 
liam Pcnn  Hotel.  An  ci|Fi  n  In  n  .  rh  .n--.ion  of 
radio  sales  and  service  |)n>l.li  i  v..i  l^-  M  ;il  tlic 
luncheon,  several  radio  rm  iiiiri  .  my,  in  at- 
tendance. After  llic  liiiii  111  i>ri  the  ,i  > mlily  re- 
paired to  liie  oxliii"!  «\  !■  A  1'  \iHlri;i,  Inc., 
on  the  ninlh  floor  nf  tin  Imi-I,  wIktc  tlic  latest 
in   cabinet   design  ■    «  i     ■  pi    ifi^^play.  Several 

interesting  new   I' I  ■  ^vi'    -liown  and  their 

merits  explainrd  \>\  \-.iA.\  (  -I'liis, 

The  linulH-n,i  .in. I  .-.l.ilnt   »,  ,,    iiiMlrv  fli, 
pices    of    l.ll.lwir,     11  Tinl    \'     I  u,    Ivul.,  i.nlin 

dislribnlor.  J  K.  i\.«ii,:ni,  uf  lln-  IJni,iiii,l 
organizalion,  iirrsidi  il  iu:i^lniri'-U  i  .lti.I  intro- 
duced Lndwi«  llinnnul,  wlm  -.j-oke  nn  fJii;  oiil- 
look  and  oiillincd  soine  ni  llic  reasons  for  nn- 
settled  conditions, 

Harry  E,  Shcrwin,  sales  promotion  manager  of 
Fada,  followed  with  an  interesting  talk  on  the 
merchandising  plans  for  the  ensuing  season. 

Louis  J.  Stntz,  district  sales  managor  of  the 
company,  followed  with  a  brief  talk  of  interest 
to  the  local  trade.  All  of  the  dealers  were 
uuich  pleased  with  the  Fada  display. 


before  llie  court  ncxl  Spring,  A  number  of  pro- 
tests against  asscssmcnis  under  these  provisions 
are  now  before  the  United  Slates  Board  of  Gen- 
eral Appraisers  and  will  be  heard  during  the 
I'all  term,  which  has  just  opened.  It  is  expected 
llial  many  of  the  board's  decisions  in  these  cases 
will  be  appealed,  in  order  that  both  the  Govern- 
ment and  importers  may  secure  the  benefit  ol 
precedents  which  will  be  set  by  the  Court  of 
Customs  Appeals, 

Tin-  flexible  provisions  of  ihe  law  have  been 
the  subject  of  controversy  and  discontent  ever 
since  they  were  enacted.  They  provide  for  re- 
taliatory duties,  prevention  of  dumping,  etc,,  and 
are  operated  through  the  Unilcd  States  Tariff 
Commission,  which  makes  investigations  and 
report--,  its  findint^s  to  llic  President, 


Many  Protests  Filed  on 

Flexible  Tariff  Rulings 

\Vasiiini;ton.  11,  (  .,  Octolier  S.— The  nin^ic 
trade  will  follow  with  interest  the  action  of  the 
United  States  Court  of  Customs  Appeals  in  deal- 
ing with  protests  against  the  decisions  of  collec- 
tors under  the  so-called  flexible  tariff  provisions 
of  Ihe  tariff  law,  which  arc  expected  to  come 


DIAPHRAGMS' 

We  nrc  the  country's  Inrgeat  ninniif.ic hir- 
ers of  MicD  Diaplirngma  and  u«c  onlv  iIif 
besthighBrnde.selccied  India  Ruby  Mica. 

Our  direct  imporlalions  insure  promtit 
deliveries  and  our  years  of  experience 
eoable  us  to  turn  out  diaphragmB  of  uni- 
Ions  qualiiT. 

'rite  U(  for  lamoltt  and  Quotaliom. 

HIRSCH  MICA  COMPANY 

1037-93  FLUSttING  AVE. 

BROOKLYN.N.y 


Valley  Forge  Catalog  Is 

Praised  by  Distributors 

Til  ii.MD  I  ruiA,  Pa.,  October  ."i.— The  first  copits 
mI  ilii  in-Av  V'.illi  \  V-'\f^c  catalog  of  springs  and 
l.ilMiij;  iii.uliiin-  I'.irls,  is.sned  by  the  J.  A. 
I'i.stlier  I.O.,  ot  this  city,  resulted  in  a  large 
number  of  complimentary  letters  being  sent  by 
Ihe  recipients  to  the  headfjuarters  of  the  com- 
jiriny.  Mi--;srs,  Fischer  and  Epstaii,  who  col- 
l,ili.ir:i(i  il  ill  the  production  of  this  catalog,  are 
liciht;  well  repaid  for  their  efforts  through  the 
liiRlily  complimentary  praises  of  congr.itulation. 
One  distributor  in  Texas  wrote:  "Not  alone  is 
it  a  beautiful  piece  of  art  work;  it  is  the  most 
practical  repair  part  catalog  llial  I  have  ever 
seen.  The  index  greatly  appeals  to  me,  and 
the  marking  of  the  details  on  ihc  material  is 
a  decided  improvement  and  one  that  will  save 
considerable  time."  A  Pillsbnrgh  distributor 
describes  it  as  a  "knock-oul."  Another  man 
who  had  been  in  the  talking  machine  business 
for  twenty  years  describes  it  as  a  text  book. 
Other  equally  enthusiastic  letters  have  been  re- 
ceived, all  of  which  are  being  kept, 

J.  A.  Fischer,  president  of  the  company,  has 
issued  a  warning  that  the  catalog  with  all  its 
features  is  fully  protected  by  copyright. 


Hurley  With  Burke  Go. 

OswEt;o.  N.  Y.,  October  6.— John  S.  Hurley, 
first  violinist  with  the  Strand  concert  orchestra, 
has  been  appointed  manager  of  the  stringed  in- 
strument department  of  the  Burke  Music  Co., 
East  First  street,  Mr.  Hurley  will  continue  with 
the  orchestra. 


Chamber  to  Protest  New 
Rates  on  Phonograph-Radio 

Freight  Pates  Announced  by  Railroads  as  Ef- 
fective October  15  Held  to  Be  Double  Those 
Authorized  by  I.  C.  C. 

The  Music  Industries  Chamber  of  Commerce 
will  again  petition  the  Interstate  Commerce 
Commission  for  a  suspension  of  the  new  rates 
on  phonographs  with  radio  installation,  which 
Ihc  railroads  have  just  announced  to  go  into 
effect  on  October  15  as, a  result  of  the  deci- 
sion of  the  Interstate  Commerce  Commission  in 
the  previous  case,  which  was  argued  in  April 
and  tlie  decision  handed  down  August  14. 

In  the  opinion  of  the  Chamber,  the  rates  an- 
nounced for  oflicial  territory,  that  is  the  eastern 
part  of  the  country,  arc  double  those  which 
the  Commission  apparently  approved  in  its  de- 
cision. The  railroads  originally  endeavored  to 
install  a  rale  for  carload  shipments  of  second- 
class  with  20,000  pounds  minimum.  The  Cliam- 
ber  and  the  phonograph  companies  which  it  reii- 
resented  maintained  that  the  20,000-pound  min- 
imum was  too  high,  as  not  more  than  16,000 
pounds  can  be  loaded.  The  contest  was  over 
tlic  minimum  weight,  and  the  second-class  rat- 
ing was  apparently  satisfactory  to  both  the  rail- 
roads and  the  shippers.  The  Commission  up- 
held the  contention  of  the  Chamber  in  the  mat- 
ter of  Ihc  minimum  weight.  As  a  result  of  this, 
Ihe  Western  and  Southern  railroads  announced 
the  rate  which  everybody  expected,  namely,  sec- 
ond-class with  16,000  pounds  minimum,  but  the 
eastern  railroads  took  advantage  of  the  absence 
of  any  comment  of  the  Commission  about  the 
class  and  announced  first-class  with  16,000 
pounds  minimum. 

The  Chamber  acted  in  this  matter  after  con- 
sultation with  the  Victor  Talking  Machine  Co., 
Brunswick-Balkc-Collender  Co.,  and  the  Sonora 
Co.,  which  arc  interested,  and  the  Advisory  Com- 
miltee  of  the  Chamber,  which  consists  of  a 
sub-committee  of  the  Traffic  Committee,  made 
up  of  W.  H,  Lockwood,  of  Brunswick-Balke- 
Collendcr  Co.;  Theo,  Reed,  of  Victor  Talking 
Machine  Co.,  and  W.  F.  Martin,  of  Sonora 
Phonograph  Co.  Joseph  C.  Colquitt,  Traffic 
Counsel  of  Washington,  who  represented  the 
Chamber  in  ihe  previous  proceedings,  has  been 
retained  in  the  new  case. 


Atwater  Kent  Mfg.  Co. 

Issues  Jumbo  Bulletin 

The  Atwater  Kent  Jumbo  Bulletin,  a  Four-Page 
House  Organ.  Contains  News  and  Ideas  of 
Value  for  Sales  Campaigns 

Philadelphia,  Pa„  October  5.— The  Atwater 
Kent  Mfg.  Co,,  of  this  city,  manufacturer  of 
Atwater  Kent  radio  receiving  sets  and  radio 
speakers,  is  now  issuing  its  own  newspaper 
which  has  been  called  the  Atwater  Kent  Jumbo 
Bulletin.  It  is  four  pages  in  size  and  full  of 
stories  and  photographs  helpful  in  a  sales  cam- 
paign. Atwater  Kent  distributors  are  being 
asked  to  contribute  sales,  display,  service  and 
advertising  stories  and  photographs  in  order 
that  the  Jumbo  Bulletin  may  be  increasingly 
helpful  to  its  recipients. 


New  Troup  Store  Opened 

Habrisburg,  Pa„  October  6.— The  enlarged 
store  of  the  J,  H,  Troup  Music  House,  located 
in  the  Troup  Building,  15  South  Market  Square, 
lias  been  formally  opened  to  the  public  with  a 
reception  and  music  program.  Those  taking 
part  included  the  Municipal  Band,  C.  Lloyd 
Major's  Orchestra  and  other  local  and  well- 
known  artists. 


The  Jackson  Music  Co.,  Paducah,  Ky.,  has 
been  incorporated  in  that  State  with  a  capital 
stock  of  $10,000. 
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Celebrating  Our  Fifth  Anniversary  with  a 

BIG  NEW  CATALOGUE 


Mr.  Dealer: 

This  catalogue  is  a  guide  for  your  purchases  and  contains  a  very  fine  hne  of  musical  merchandise  at  prices  as  low 
or  lower  than  those  offered  by  any  reputable  house  in  the  trade. 
No  dealer  can  afford  to  be  without  this  comprehensive  guide. 

PHONOGRAPHS 

Never  before  have  we  offered  standard  equipped  phonographs  at  these  remarkably  low  prices.  Our  new  line  of 
Artophone  and  Majestic  phonographs  combines  attractiveness  and  superior  workmanship  with  prices  that  will 
enable  the  dealer  to  do  a  volume  of  profitable  business. 

MUSICAL  INSTRUMENTS 
The  demand  for  Musical  Instruments  and  small  goods   far  exceeds  the  supply  and  we  call  particular  attention 
to  the  section  of  our  catalogue  dealing  with  Musical  Instruments  and  accessories. 

GET    YOUR    COPY  TODAY 
Now  is  the  time  to  get  in  your  stock  of  Phonographs,  Accessories,  Ukuleles,  and  all  other  merchandise  for  the 
fall  and  holiday  business.    Mail  your  letter  head  or  business  card  and  get  your  copy  at  once.    A  trial  order  will 
convince  you. 


Corporation 

1103  Olive  Street,  St.  Loui>,  Mo. 
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any  rcduc.ion  in  phonograph  o,  record  prices 
hZ  introduced  a  slabili.y  m.o  .he  buying  trad 


Two  Hundred  Dealers  Hear  Demonstration  '"Z^^ir^^o.^..^^  »us 

of  Orthophonic  Victrola  in  St.  Louis  -^p— ^^^^^^^ 

  ■•  o.her  scoop  in  the  record  business  tte  week  in 

leaturing  a  record  which  ,s  a  song-slory  of  he 
rribic   .ragedy   of   Ihe   Shenandoah.  Three 


St  Louis.  Mo„  Oclobcr  7.— Unseasonable  and 
excessively  liol  wiatlicr  in  ihi-  Inllcr  p-nl  of 
September  inil  a  crinip  in  busin.-;'^  in-t  svlien  il 
was  beginning  to  pick  up,  biil  wilb  llic  rclurn 
to  normalcy,  .it  tbe  bcfiinning  o(  October,  cond 
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he"resignc!l''l<.  .n'm    Inn       IL-  ^M1I  li  'v    '  l'."-(^c 

ing  onl  plan.s  for  pnsbiMK  ibe  \  kI".'  anil  Unms- 
wick  lines. 

Presents  Orthophonic  Victrola 
Tbc  Koerber- Brenner  Co.  presented  the 
Orthophonic  Viclrola  at  a  banquet  Kivcn  lo 
about  200  Victor  cnlhusiasls,  134  of  whom  were 
Victor  dealers,  al  the  t'ily  Club  Thursday  eve- 
ning, September  17.  This  new  insin.menl  was 
presented  by  C.  C,  Hicks,  of  Ihe  Vielor  Co.. 
who  was  introduced  by  E.  C,  Raulb,  vicc-pres.- 
denl  of  ICoerhcr-Urenncr  Co.  Mr.  Hicks  talked 
of  tbe  invention  and  construction  of  this  new 
reproducinR  instrument,  after  which  he  gave  a 
short  cone,  rl,  n.n.,:  the  new  Vi.  lor  electric  rc- 
cordint^v  pniMiiL'  tb..t  Hic  r>i  ii,..|.buiH>  Vu  trola 
was  truly  pr.ahK.ut;  ,n-lrniiiriil  .mkI  show- 

ing ils  faithful  reproduition  of  every  type  of 
music,  from  folk  songs  lo  opera  and  from  jazz 
lo  svmpbony,  His  talk  ended  with  an  invita- 
tion to  all  dealers  atlending  to  come  up  and 
inspect  the  new  instrument  at  close  range.  The 
center  of  ibc  banquet  hall  was  then  cleared  and 
dancing  was  enjoyed  wilb  the  new  Orthophonic 
Victrola  supplying  the  music. 

1  S.  Maunder,  Sunora  distributor  here,  gave 
a  dinner  lo  Sonora  dealcPF  at  ibe  Slatlcr  Hotel 
by  way  of  inlroduciny  ibe  new  modi  K. 

A  5,OU0-watl  radio  broadcaslinK  ■^M'if"  "S  lo 
be  established  in  St.  Louis  County,  sixteen 
miles  from  llie  business  district.  Sixteen  nnn 
competing  business  houses  will  finance  it.  Ibcy 
include  tbe  Wagn.T  I'^lcitric  (n,  iIh    St  Louis 

Radio    Trades    .'V  i.Uin,,    ;i,.,l    lb.  Kilgen 

Organ  Co.  Tboma^  I'  l \.iivi  y  i-^  I-  b,  tbv  man- 
aging director.  The  ^lalion  will  have  three 
studios,  a  central  one  downtown,  one  at  the 
Merchants'  Exchange  and  one  al  Ihe  Globe- 
Democrat. 

Stewart-Warner  on  Display 

The  Stewart-Warner  Corp.,  3206  Locust 
street,  put  its  new  radio  model,  "HiBbboy,"  on 
display  late  in  September  and  it  was  w,Il  re- 


ceived. H.  Bisbcc  has  returned  from  a  trip 
through  southern  Illinois,  where  he  opened  sev- 
eral new  accounts. 

A.  Jewett,  of  the  Starr  Piano  Co.,  Richmond. 
Ind..  maker  of  Starr  phonographs  and  Gcnnctt 
records,  was  here  late  in  September  and  left  for 
Texas. 

Good  Columbia  Business 

Business  during  tbe  last  60  days  in  the  St. 
Louis  and  Kansas  (  ily  territories  has  had  all 
the  earmarks  of  a  real  holiday  rush  busmcss. 
P  S  KanlinT,  Tu^inager  of  ibe  branches  of  the 
Columbia  Pllo^^^;r,lph  Co..  Inc,  covering  this 
territory,  li^is  reiiritly  reliirned  from  an  ex- 
tended trip  and  is  more  than  pleased  with  the 
showing  of  Columbia  merchandise,  business  on 
phonographs  and  records  being  exceptionally 
j;ood  Unsin.  ss  in  August  and  September  will 
f,ir  -iiriM^-  the  November  and  December 

iliri-.hn.L-  hii-iness  of  1924.  The  indications 
tor  a  I'lK  ni-^b  holiday  season  in  1925  arc  very 
good. 

Tbe  new  Columbia  records  arc  meeting  with 
very  favorable  comments  by  dealers  in  this 
lerritury  and  many  who  discontinued  Columbia 
iiiciclKiTnlise  vnme  four  or  five  years  back  and 
liave  not  handled  any  since  that  time  arc  now 
placing  orders  for  the  new  Columbia  records, 
The  new  SO-ccnt  Harmony  records  were  re- 
ceived at  the  St.  Louis  and  Kansas  City 
branches  this  last  week.  Initial  orders  for 
these  records  have  been  very  good.  The  supe- 
rior recording  of  ihesc  records,  the  splendid  or- 
chestrations and  the  appearance  of  the  record 
in  general  is  making  it  a  very  popular  seller  in 
the  field. 

Records  Going  Strong 

Art  Gillham's  records  continue  lo  be  head- 
liners  here.  Art's  recent  visit  to  St.  Louis  and 
Kansas  City  «li<l  i""cl>  lo  stimulate  the  sales  on 
his  records.  He  has  always  been  a  favorite  in 
this  territory,  inasmuch  as  Art  was  brought  up 
in  St.  Louis  and  many  of  his  old  friends  were 
glad  to  see  him  back.  Manager  Kantncr  and 
Gillham  visited  practically  all  the  Columbia 
dealers  in  St.  Louis,  in  addition  to  Art  broad- 
casting from  three  to  five  programs  daily  over 
WSBF.  the  broadcasting  station  at  Stix-Bacr 
&  Fuller,  of  SI.  Louis,  Mo.  This  is  one  of  the 
largest  department  Stores  in  St.  Louis,  and 
Art's  appearances  on  this  broadcasting  station 
were  supported  by  a  good  sale  of  Art  Gillham 
records  during  his  appearance  here. 

Phonograph  sales  from  the  Columbia 
branches  indicate  what  can  be  done  with  safe 
legitimate  prices  if  Ihe  merchandise  is  properly 
sold  Cohmibia  offices  have  been  outselling 
Columbia  phonographs  at  a  straight  discount 
basis,  giving  no  iiits  or  running  no  cut-price 
sales  and  ibe  siraiKbtforward  policy  recently  in- 
troduced to  all  dealers  by  W.  C.  Fubri,  general 
manager.  New  York,  has  placed  a  confidence 
in  the  Columbia  line  that  dealers  are  willing  to 
buy,  knowing  that  their  merchandise  is  worth 
one  hundred  cents  to  the  dollar  and  that  there 
will  be  no  conditions  that  will  force  them  to 
lose  any  money.  Columbia's  recent  statement 
to  tbe  dealers  thai  they  would  rebate  them  on 


PHONOGRAPH  CASES 

RADIO  CASES 
Reinforced  3-ply  Veneer 

The  Standard  Case  for  Talking 
Machines  and  Radio  Seta 

Let    uM    figare    on    your  r«oaireni«n'« 
MADE  BY  ^    .  .  .  «,  « 

PLYWOOD  CORPORATION,       Goldsboro,  N.  C. 

Mill,  in  V>.,  N.  C.  and  S.  C. 


:;^s°af;"^he''sh;n;„;oah  fe,..  .he  Co,un,bi, 
branch  al  St.  Louis  had  Ihis  record  on  sale 
among  the  dealers. 

W  C  Fuhri,  general  sales  manager  and  vice- 
presid.nl  of  the  Columbia  Phonograph  l-O..  I..c.. 
New  York,  spcm  a  day  here  recently.  He  .s 
very  much  enthused  about  the  w  business  ,s 
coming  in  and  reports  that  this  is  no.  only  true 
of  the  St  Louis  and  Kansas  City  branches,  but 
stores  over  the  entire  country  are  show.ng  big 
increases,  particuarly  in  record  business.  Mr. 
Fi.hri's  visit  10  St.  Louis  is  always  very  wel- 
come because  of  his  wide  acquaintance  among 
the  local  dealers. 

Complete  New  Catalog  of  Artophone  Corp. 
The  Artophone  Corp.,  distributor  of  phono- 
graphs, musical  instruments  and  accessories, 
this  city,  has  just  issued  a  large  new  catalog, 
showing  the  complete  line  handled  by  the  firm. 
The  Artophone  Corp.  is  one  of  the  best-known 
distributing  organisations  in  this  section,  this 
year  celebrating  its  fifth  anniversary.  During 
the  period  of  its  existence  the  firm,  through 
square  dealing  and  superior  service  to  Us  dealer- 
clientele,  has  enjoyed  a  steadily  growing  busi- 
ness. 

New  Location  Convenient  to  Trade 
W  B.  Ockenden,  manager  of  the  Kansas 
City  branch,  reports  that  dealers  are  very  much 
pleased  with  Columbia's  new  location  m  the 
Kansas  City  Life  Building  This  location  en- 
ables Columbia  to  serve  in  a  much  better  way 
the  dealers  in  the  downtown  section.  Mr.  Ock- 
enden recently  spent  several  days  in  Omaha, 
during  which  period  he  was  able  to  attend  the 
Radio  Fair  that  was  being  held  there,  and  re- 
ports a  very  favorable  feeling  among  Omaha 
dealers  regarding  Fall  business.  Mr.  Ockenden 
has  been  very  successful  in  making  some  very 
good  phonograph  sales  during  the  past  week, 
which  is  an  indication  10  him  as  to  what  the 
business  will  be  for  the  next  few  months.  Deal- 
ers he  advises,  are  already  buying  for  the  holi- 
day season,  and  the  exclusive  Columbia  dealers 
in  the  Kansas  City  territory,  who  depend  on 
Columbia  for  their  entire  supply  of  phono- 
graphs, are  now  laying  in  stock  in  preparation 
lor  the  holiday  trade.  Mr.  Ockenden  had  some 
very  nice  phonograph  sales  from  Joplin,  Bar- 
tlesville  and  Picher,  Okla.  This  is  a  particular 
booming  company  right  now  and  there  always 
seems  to  be  waiting  a  good  siied  phonograph 
order  for  Mr.  Ockenden  when  he  goes  into  this 
territory. 

Fourth  National  Radio 

Conference  to  Be  Held 

Washington,  D.  C,  October  a— The  Fourth 
National  Radio  Conference  will  meet  in  Wash- 
ington on  November  9,  according  to  an  an- 
nouncement recently  made  by  Secretary  of  Com- 
merce Hoover,  and  representatives  of  all  radio 
interests  are  invited  to  be  present.  This  is  ex- 
pected 10  be  the  largest  gathering  of  radio 
tradesmen,  manufacturers  and  enthusiasts  ever 
held,  as  the  delegates  will  include  representa- 
tives of  broadcasters,  press  associations,  radio 
publications,  manufacturers,  organized  broad- 
cast listeners,  amateur  organizations,  land  and 
marine  interests,  trade  associations,  Govern- 
ment departments,  engineers  and  electric  and 
farm  organizations  interested  in  radio. 

The  heads  of  any  such  organizations  who  in- 
tend to  be  present  at  the  conference  should 
communicate  with  Secretary  Hoover  advising 
him  who  their  delegates  will  be.  as  it  is  impos- 
sible to  send  personal  invitations  because  of  an 
inadequate  list  of  organized  radio  interests.  Tbe 
meetings  will  be  open  lo  the  public  and  a  num- 
ber of  subjects  are  scheduled  for  discussion, 


October  15.  1925 


THE   TALKING   MACHINE  WORLD 


111 


TELETONE 


CABINET  SPEAKER 


All  Wood  Construction 
Inside — Spruce 
Outside — Walnut 

Beautiful  Walnut 
Finish 

15  inches  High 
3/4  inches  Deep 

Packed  in  Individual 

Corrugated 

Containers 

Easy  to  Handle 

Easy  for  your  Customer 
to  carry  home 

Net  Weight— 5  lbs. 
Shipping  Weight — 6  lbs. 


"Mates 
Any 

Receiver 
Sound 
Better" 


$3250 


Ready  to 
Listen 


The  New  Teletone  Principle  of  Sound- 
Wave  Construction  and  Amplification — 
Based  on  Structure  of 
Nose  and  Mouth 


Refer  to  the  above  sectional  view  of  Teletone.  Note 
that  a  sound-wave  coming  from  the  sound  produc- 
ing unit  "A"  (the  human  vocal  cords)  is  amplified 
through  the  orifice  "B"  (the  human  larynx)  until 
it  reaches  the  conducting  area  "C"  (the  back  of 
the  throat),  whence  it  is  again  conducted  to  the 
point  of  greatest  amplification  "D"  (the  correctly 
formed  and  opened  mouth  of  the  singer). 


Teletone  Cabinet  Speaker  pleases  the  ear  with 
its  sound,  delights  the  eye  with  its  appearance, 
and  pleases  the  purse  with  its  price.  Beautifully 
finished  in  Walnut  it  stands  15  inches  high  and 
is  only  314  inches  deep.  A  handsome  piece  of 
furniture,  fits  on  top  of  any  receiving  set,  or 
any  3!4  inch  space. 

Jobbers:  Some  territory  still 
open,  write  today.  Attractive 
discounts.  Protection.  Free 
newspaper  advertising. 


TELE-rdNE/fCdRPdroVTIDN 

■(«  WEST  42nd  STREET,  NEW  YORK  CITY 
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Big  Talking  Machine  Demand  in  Fall  and 

Winter  Predicted  by  Kansas  City  Trade 

Proohecie,  of  Wholesaler,  and  ReUilers  Based  on  Sound  ReaBoninE-Demon.lration  of  Ortho- 
'  7h"ntc  Victrola  Exci.es  Wide  In.eres.-Bran.wi.k  Dealers  Plan  lor  Busy  Season 


K»»SAS  CiTV,  Mo..  OclolKf  7,-Wilh  a  unan- 
imily  lhal  is  rallicr  .slrikiiig  and  c.-nainly  ri- 
frcshiue,  distributors,  botli  wholesale  and  retail, 
talk  optimistically  o(  the  prospects  lor  lalkins 
machine  business  this  season.  It  has  been  sev- 
eral years  since  so  eaBcr  a  tone  has  been  dis- 
played  by  the  dealers— or  since  they  have  had 
such  solid  foundations  (or  their  prophecies. 
General  conditions  in  the  trrrilory  may  be  the 
fundamental  reason  for  the  hopeful  feeline.  It  is 
true  that  the  Kansas  City  territory  has  ''got  out 
o(  the  vvoods"  in  the  past  lew  months.  Indeed, 
the  past  two  mouths  have  shown  the  finest  ad- 
vance of  the  year,  in  lucrchaudisinK,  mauutac- 
lurine  and  raw  material  production  and  market- 
ing Volume  of  distribution  has  mounted,  and 
all  classes  of  people  seem  to  be  prospering  now, 
and  blessed  with  future  pleasant  business  con- 
ditions. The  money  is  bring  "produced"  in 
mineral  and  agricultural  fields;  it  is  flowing  into 
trade,  the  banks  arc  well  filled  but  have  been 
lending  more  thus  indicating  a  sprightlicr  con- 
dition as  to  expansion. 

The  next  sign  pointing  to  greater  public  in- 
terest in  talking  machines  is  the  very  impor- 
tant volume  of  record  business  this  Fall.  In 
fact,  the  record  business  has  been  unusually 
good  all  Summer,  the  spurt  since  school  opened 
and  people  bcg.iu  to  tct  into  Winter  routine, 
having  coine  rather  more  gradually  than  in  pre- 
vious years,  Mrs.  Paul,  of  Paul's  Record  Shop, 
speaks  very  cheerily  of  the  fine  amount  of  busi- 
ness in  records— which,  however,  she  qualifies 
as  a  general  statement,  with  the  comment  on  the 
extensive  lines  she  carries,  whereby  quick  serv- 
ice on  practically  all  calls  are  possible.  But  she 
has  added  an  especially  competent  woman  to 
her  sales  force,  which  indicates  that  the  volume 
is  already  showing  marked  gain. 

The  new  portables  in  colors  arc  making  a  hit 
in  Kansas  City  territory,  some  dealers  finding 
that  they  must  stock  more  heavily  to  catch  the 
business  as  it  drops  in  on  them.  The  other 
types  are  moving  readily.  Another  smaller  type 
of  machine  that  has  hit  the  popular  fancy  is  the 
inexpensive  table  machine,  in  white  enamel,  that 
sells  here  for  $lft,  of  the  Victor  production. 
New  Musical  Instruments  Excite  Interest 
The  "tip-loe  of  c\i>cctancy"  actually  charac- 
terizes tbe  state  of  the  trade  with  reference  to 
the  new  machines  shortly  to  be  distributed,  and 
now  being  advertised.  The  trade  and  the  public 
arc  waiting  for  them— in  fact,  are  being  forced 
to  wait  for  them,  since  stocks  of  older  models, 
in  new  machines,  are  practically  gone.  Many 
retailers  have  not  a  single  model  left,  and  some 
wholesalers  are  in  a  similar  situation.  Some  deal- 
ers have  fussed  a  little  because  they  could  not 
get  machines  to  deliver,  but  they  seem  generally 


lo  be  holding  their  orders  lor  delivery  with  the 
new  products,  l  lie  lapse  between  supplies  has 
had  two  good  results.  11  has  enabled  the  deal- 
ers to  clear  their  stocks;  and  it  also  has  served 
to  whet  the  curiosity  of  the  public. 

Victor  Orthophonic  Demonstrated 
Demonstrations  of  the  new  Orthophonic  of 
the  Victor  Co.  have  been  made  in  this  territory, 
arousing  considerable  enthusiasm  among  the 
dealers,  which  must  have  warmed  the  hearts 
of  the  traveling  men  reporting  to  the  Home 
olScc."  The  Orthophonic  not  only  provides 
them  ivith  some  new  language,  but  also  is  giv- 
ing them  eiilliusiasm  and  pep.  There  will  be 
some  real  merchandising  of  music  this  Winter 
ill  the  talking  machine  field. 

The  J  W.  Jenkins  -Sous'  Music  Co.  put  on  a 
demonstration  of  the  Orthophonic  for  ISO  Vic- 
tor dealers  of  this  territory  on  Scptember^J 
that  had  unusually  apt  incidental  features.  The 
entertainment  was  given  in  a  room  in  the  Kan- 
sas City  Athletic  Club,  where  a  stage  had  been 
erected  The  room  was  decorated  and  draped, 
and  special  lighting  effects  provided-  On  the 
stage  was  an  old  model  Victrola,  and  a  screen, 
which  concealed  an  Orthophonic.  There  were 
draperies  for  bark  stage  selling,  and  an  Oil  paint- 
ing. Fred  Jenkins,  ol  the  distributing  organiza- 
tion, made  a  few  remarks,  welcoming  tbe  deal- 
ers, and  referring  to  the  new  machine.  A  rec- 
ord was  played  on  the  old  machine.  The  lights 
were  then  dimmed,  tbe  screen  removed  from  the 
front  of  the  Orthophonic,  and  a  record  played 
on  il,  at  the  close  of  which  the  room  was  illu- 
minated fully.  The  audience  rose  in  eagerness 
to  sec  this  new  product,  from  which  tbe  music, 
itself  properly  described  as  "new."  issued.  F 
G.  Hawkinson.  local  Victor  representative,  had 
demonstrated  the  machine,  and  explained  it; 
and  then  answered  some  of  the  questions.  J. 
G.  Paine,  of  the  company's  local  department, 
delivered  an  address,  chiefly  on  merchandising, 
which  in  tone  and  eloquence  quite  matched  up 
with  the  entire  setting  and  demonstration.  One 
of  these  dealers  said  lie  didn't  mind  waiting 
now.  Mr,  Hawkinson  has  been  assisting  job- 
bers in  demonstrations  to  dealers  in  several 
centers,  including  Omaha  and  Oklahoma  City 
territories, 

Brunswick  Dealers  in  Optimistic  Mood 
T.  H.  Condon,  district  manager  at  Kansas 
City  of  the  Brunswick  Co.,  has  been  highly 
encouraged  bv  the  optimistic  lone  of  dealers' 
comment  on  prospects.  He  said  that  there  is  a 
Iniui  Inline  than  for  some  time,  and  that  evi- 
diiillv  .vcrybody  cxpccts  a  big  business.  With 
bill  lew  cxccplions,  retailers'  stocks  are  very 
low  and  llie  fine  immediate  business  is  clearing 
out  'the  supplies  of  new  machines,  and  of  used 


ones.  There  is  a  big  run  on  the  new  portables, 
the  finishes  having  made  a  hit.  Radio,  reports 
Mr  Condon,  is  swinging  back,  and  the  indica-- 
lions  .ire  of  a  substantial  business  this  Fall  and 
Wiuti  r  season. 

Herb  Wiedoeft  and  his  recording  orchestra 
are  scheduled  for  the  Orpheum  here  shortly, 
and  the  theater  is  playing  the  attraction  up 
splendidly.  ,   ,  , 

The  Jones  Store  Co,  has  through  its  remod- 
eling, which  practically  made  a  new  store  out 
of  this  largest  of  retail  establishments  in  Kan- 
sas City,  given  especially  favorable  condi- 
tions for  phonograph  showing  and  selling.  Ihe 
score  of  record  rooms,  and  the  four  large  ma- 
chine demonstration  rooms,  indicate  the  extent 
of  the  volume.  The  company  handles  the  Edi- 
son and  Victor  machines;  but  also  gives  good 
display  and  service  on  the  Sonora,  and  other 
instruments. 

Awaiting  Appearance  of  the  Panalrope 
The  Brunswick  dealers  are  watching  with 
keen  interest  for  the  arrival  of  the  Panatrope, 
which  is  expected  almost  any  time  now  in  this 
territory  A  fine  volume  of  business  has  been 
developed  on  the  old  types  of  machines,  and 
with  the  radio  business  so  good  in  the  past,  and 
promising  an  increase  this  Fall,  Brunswick 
dealers  are  smiling  in  delight  at  the  prospect 
of  being  able  to  offer  still  further  advance  in 
quality  and  service,  and  having  a  new  element 
to  exploit. 

J  W  Jenkins,  president  of  the  J.  W.  Jenkins 
Sons'  Music  Co..  wholesale  distributor  of  Vic- 
trola, and  having  several  retail  stores  in  this 
territory,  has  been  elected  10  the  board  of  di- 
rectors of  the  Chamber  of  Commerce  of  Kan- 
sas City,  Mo. 


Radio  Literature  Enriched 

by  the  "Radio  Quest" 

A  most  interesting  contribution  to  current 
radio  literature  has  just  been  made  in  the  pub- 
lication of  a  nineteen-page  booklet  by  the  King 
Quality  Products,  Inc.,  of  Buffalo.  It  is  named 
the  "Radio  Quest"  and  comes  from  the  pen  of 
Frank  A.  Hinncrs,  member  of  the  Institute  of 
Radio  Engineers.  In  the  booklet  Mr.  Hinners 
confines  himself  10  the  greater  steps  that  have 
been  taken  in  the  improvement  in  radio  recep- 
tion and  does  not  confuse  the  mind  of  the  lay 
reader  with  any  discussion  of  the  less  important 
details  in  improvement  and  refinement  that  have 
come  in  such  great,  number  during  the  past  few 
vears. 

Tbe  booklet  is  intended  primarily  for  the  am- 
ateur and  the  man  who  has  only  the  vaguest  idea 
of  how  reception  comes  about  with  the  more  im- 
portant principles.  Technical  terms  and  deserip 
tious  are  avoided  throughout  the  text.  The 
booklet  is  published  in  convenient  pocket  size 
and  is  for  free  distribution.  Copies  will  be  sent 
oil  request  to  the  King  Quality  Products,  Inc  . 
Buffalo,  N.  Y,  


Van  Veen  Wareroom  Equipment 

 CONVENIENCE  

The  convenience  of  Van  Veen  equipment  is  another  important  factor  to  be  considered  by 
the  talkinK  machine  retailer  in  selecting  his  wareroom  equipment.  It  is  the  result  ot 
manv  years'  study  of  the  needs  of  the  talking  machine  retailer.  It  can  be  re-adapted  to 
tT^grow*  and  expansion  of  the  business.  Additional  equipment  to  match  can  always  be 
added  to  it. 

Through  our  concentration  in  this  field  Van  Veen  equipment  with  all  its  conveniences 
is  moderiitely  priced. 

fVrite  for  details  ana  catalog 


VAN  VEEN  &  COMPANY,  Inc. 


313-315  East  Slat  Street.  New  York  City 
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DAY-FAN 

NOYES  ELECTRICAL  SUPPLY  CORP. 

Sole  Distributor  Metropolitan  and  Northern  New  Jersey 

The  Best  is  None  too  Good 
for  the  Radio  Buyer 

As  the  exclusive  distributor  for  Day-Fan  in  the  Metropolitan 
territory  we  have  a  franchise  to  offer  that  has  a  sound  back- 
ground. Each  territory  is  to  be  served  by  such  a  dealer  who  has 
qualified  as  an  authorized  Day-Fan  Dealer. 

The  outstanding  features  of  this  year's  models  of  Day-Fan  Radio 
sets  are:  ONE  DIAL  CONTROL,  TUNING  BY  WAVE 
LENGTH,  and  CLARITY  AND  VOLUME  OF  TONE. 


This  method  of  distribution  places  the  dealer  in  a  position  to  meet 
conipetition  at  a  profit  and  no  fear  of  cut  price  in  the  whole  market. 


Daytonia 

A  five  tube  Console  Receiver 
with  Single  Dial  Control  and 
superior  selectivity. 


Supplied  complete  with  all  bat- 
teries and  also  charger. 


Without  tubes 


.$300 


Day  era  ft 

A  five  tube  Cabinet  Receiver 
with  single  Dial  Control:  has 
ample  B  battery  space  $145 

Leg  pedestal,  $20.  Receiver  and 
pedestal  complete   $165 


Day-Fan  5 

A  five  tube  Cabinet  Receiver 
with  single  Dial  Control  and  im 
proved  tuning  performance. $115 

Supplied  with  Day-Fan  Speaker 
$30  extra 

These  are  a  few  of  the  models  for  1925-26  which  are  included 
in  our  line  of  ten  different  models  ranging  in  price  from  $75.00  to 
$300.00  each,  and  Box  Speaker  covering  every  requirement. 

Our  service  facilities  on  Day-Fan  insure  perfect  satisfaction  to  both 
dealers  and  consumers. 

Our  representative  mil  be  pleased  to  call  and  supply  full  infortMlioti 
Catalogue  sent  on  request 


NOYES  ELECTRICAL  SUPPLY  CORP. 

33  Park  Place,  New  York 

Soh  Metropolitan  DUtribular 

I  1023 

lARCLAY    I  Telephone. 
1  1026 


Distributed  Solely  by 

Jewett  Distributing  Co.,  oi  New  York,  Inc. 
In  Metropolitan  New  York,  Brooklyn,  Long 
Island,  Northern  New  Jersey  and  Conn. 

The  Speaker  Circuit  Is  Absolutely 
Free  From  All  B-Battery  Current 


Jewett  Receiver 

Here  is  a  Receiver  that  is  far  more  than  a 
new  product.  It  is  a  Receiver  new  in  De- 
sign, new  in  Beauty,  new  in  Performance. 
But  your  deepest  pleasure  will  come  from 
its  performance.  For  here  is  a  Receiver 
which  actually  banishes  internal  noise. 

List  Price  $140.00 


Jewett  Cone 

A  cone  containing  a  re- 
producing unit  and  a 
horn,  but  no  drumhead. 
A  cone,  therefore,  im- 
mune to  heat,  dampness, 
puncture  or  tear.  Har- 
monious in  appearance, 
abundant  volume,  excel- 
lent distance,  and  bril- 
hant  quality  will  com- 
bine to  make  your  Jewett 
Cone  a  joy  and  a  delight. 
Reproducing  unit  by  V. 
E.  Morrison,  originator 
of  the  famous  Vemco 
unit,  which  speaks  for 
its  quality  and  perform- 
ance. List  $18,00 


Franchised  dealers  are  reaping  their 
profits.  Room  for  a  few  more  dealers. 
Sign  up  and  order  now  for  the  Fall  Sea- 
son. 

JEWETT  DISTRIBUTING  CO. 
OF  NEW  YORK,  INC. 

16-22  Hudson  St.,  New  York  City 

WHITEHALL    j  Telephone. 
•THERE   IS    NO    SUBSTITUTE    FOS    THE  BEST' 
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Let  This  Receiver 
Talk  for  You 


Put  your  trust  in  A-C  DAYTON, 
and  you  can  count  on  bigger  profits, 
growing  good  will  and  a  soundly 
established  business.  The  A-C 
DAYTON  speaks  for  itself— not 
only  to  the  public  but  to  the  deal- 
ers as  well  I 

Consider  the  Con.sole,  for  e.vample. 
A  full  range  instrument  capable  of 
equalling  or  belleriny  the  reception 
of  any  other  receiver  regardless  of 
price,  it  offers  in  addition,  compact- 
ness, beauty  and  c.vtremelv  popular 
price.  It  stands  but  tliirtyeight 
inches  high  —  an  ideal  furniture 
model  for  any  home, 
large  or  small.  It  is 
completely  contained, 
including  loudspeaker, 
.vith  "A"  Battery 
cabinet  lined  with  as- 
phaltum.  And  it  re- 
tails at  $185  ($190 
west  of  Denver),  as 


'ii-  A-C  DA  yroN 
I.  I  >■/■••  .Vi-lO,  / 
KVr/  .>/  Dm; 


compared  with  prices  ranging  from 
$2S0  upward  for  similar  models  of 
other  makes. 

In  terms  of  "dealer  performance," 
these  things  mean  easier  sales, 
quicker  profits  and  more  ready 
turnover.  They  stand  for  increased 
good  will  and  multiplied  satisfac- 
tion for  your  trade.  With  those 
things  goes  our  guarantee  of  con- 
stantly maintained  prices.  Wild 
and  unsupported  claims,  whether 
made  by  manufacturer,  jobber  or 
dealer,  will  take  r.idio nowhere.  Per- 
formance is  all  that  counts  with  your 
trade;  it  should  be  all 
that  counts  with  you. 
Seek  the  line  that 
speaks  for  itself  —  as 
the  A-C  DAYTON 
does!  Send  the  coupon 
today  for  full  descrip- 
.i'°'pnv',$Mj-  °f  'he  line  with 

.r.  fi2o.  prices  and  discounts. 


The  A-C  Electrical  Manufacturing  Co. 

Dayton,  Ohio 
Maker,  of  EltcUUat  Dtvice,  for  More  Than  Twenty  Yean 


RADIOi 


The  A-C  DAYTON  Diono  Set 
is  a  complete  radio  receiver  for 
ready  installation  in  phonographs 
of  all  types.  Fitting  into  the 
record  rack,  in  both  cabinet  and 
console  nioclels,  it  adds  the  util- 
ity of  a  full-range,  fully  estab- 
lished radio  receiver  to  the  en- 
joyment possibilities  of  the 
phonograph  itself. 

With  tlie  Phono  Set  you  do  not 
have  to  depend  on  combination 
phonograph  and  radio  units  for 
combination  sales.  Practically 
any  machine  in  your  stock  be- 
comes a  combination  instrument 
with  less  than  an  hour's  work. 
Vou  can  sell  radio  to  your  old 
customers,  as  well  as  speed  up 
the  sale  of  present  stocks.  Per- 
formance is  absolutely  the  best, 
for  the  Phono  Set  is  the  stand- 
ard A-C  DAYTON  circuit, 
changed  only  in  size. 


Write  specially  for  infor- 
malioti  on  the  Phono  Set 


A-C  Electrical  Mfg.  Co., 
Dayton,  Ohio. 

Gentlemen:  Please  send  me  full  infor- 
mation concerning  tlie  A-C  DAYTON 
r  Selling  Service 

for  1925-26, 


'for  the  man   who   believes   his  own  ears' 


L 


Signed 
Street  .. 
City  ... 
State  .. 


October  IS,  192S 
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Second  Annual  Radio  World's  Fair  Scores 

Thousands  of  Interested  People  Crowded  Huge  Armory  in  New  York 
to  View  New  Models  of  Radio  Sets  and  Accessories— Marked  Im- 
provements Feature  1925-1926  Lines— Show  Was  Mecca  for  Trade 


Vicwt-'d  from  all  angles  tlie  Second  Annual 
Radio  World's  Fair,  whlcli  was  held  at  the 
258tli  Field  Artilltry  Armory,  New  York,  during 
the  period  from  September  14  to  Septcinbcr  19. 
and  which  drew  tlioiis;inds  of  interested  ntdio 
enthusiasts,  was  most  successful.  Approxi- 
mately 300  manufacturers  displayed  liicir  newest 
products,  ;md  the  exhibits  of  receivers  in  all 
types  of  models,  loud  speakers,  lubes,  batteries 
and  accessories  of  every  description  revealed  the 
fact  that  during  the  past  season  the  manufac- 


opening  day  Governor  Alfred  E.  Smith  deliv- 
ered an  address  of  welcome  to  the  visiting 
manufacturers  and  dealers  and  presented  a  sil- 
ver trophy  to  Miss  Rcna  Jane  Frew,  who  was 
chosen  as  "Miss  Radio-1925," 

What  might,  perhaps,  be  considered  the  out- 
standing result  of  the  exposition  was  the  fact 
that  Ihc  exhibits  indicated  forcefully  that  radio 
has  reached  a  point  of  stability  which  it  hitherto 
lacked.  While  it  is  true  that  the  radio  appara- 
tus exhibited  showed  improvements  and  refine- 


of  the  coming  season  and  this  feeling  has  com- 
municated itself  to  dealers  who  ordered  slock  in 
a  manner  which  indicates  that  1925-1926  will  be 
a  banner  radio  year. 

It  would  be  difficult  to  place  one's  finger  on 
what  exactly  constitutes  the  outstanding  devcl- 
opmciU  of  ihe  new  line  of  radio  receivers,  the 
improvctuent  has  been  so  general,  Cabinets 
have  been  created  in  more  attractive  designs 
and  the  majority  of  cabinet  sets  displayed 
merit  a  iilace  in  the  finest  of  homes  and  can 


Partial  Bird's-Eye  View  of 
tiirers  have  made  vast  strides  in  the  improve- 
ment and  refinement  of  their  products,  and  the 
radio  receiver  that  is  now  on  the  market  is  a 
musical  instrument  in  every  sense  of  the  word 
and  can  no  longer,  even  by  the  most  prejudiced, 
be  referred  lo  as  a  novelly. 

The  management  of  the  World's  Fair,  in 
order  lo  make  this  season's  exposition  more 
attractive  from  the  public's  standpoint,  arranged 
entertainment  features  that  were  practically  con- 
tinuous. A  glass-encased  broadcasting  booth, 
the  Crystal  Studio,  was  erected  in  the  center 
of  the  Armory  and  was  connected  with  wires  to 
the  studios  of  ten  metropolitan  broadcasting 
stations,  and  the  leading  radio  announcers  and 
artists  appeared  personally  before  the  thousands 
who  have  been  cnlerlained  by  these  same  artists 
over  the  air  for  the  past  few  years.    On  the 


the  Exhibits  at  the  258th  Field  Artillery  Armory 
ments  whicli  make  the  radio  receiver  a  nmch 
more  desirable  instrument  for  the  home;  while 
not  only  the  set  proper  but  also  each  part 
which  goes  to  comprise  it  has  shared  in  the 
general  advance  and  improvement,  nevertheless, 
it  remains  true  that  no  revolutionary  develop- 
ments have  occurred  which  would  have  the  effect 
of  making  obsolete  those  sets  now  on  the  mar- 
ket. 

Hundreds  of  dealers  from  East  and  West  at- 
tended the  show  and  (hey,  too,  shared  in  the 
optimism  of  the  manufacturers,  for  invariably 
the  exhibitors  expressed  themselves  as  being 
more  than  satisfied  with  the  results  of  the  dis- 
plays of  their  new  models.  The  vast  outpouring 
of  radio  fans  could  not  help  but  justify  the  op- 
timistic predictions  which  have  been  made  by 
manufacturers  regarding  the  excellent  prospects 


During  the  Radio  World's  Fair 
challenge  comparison  with  the  finest  of  furni- 
ture. Loud  speaker  improvement  has  been  so 
marked  that  many  feel  that  this  angle  is  the 
most  important  of  the  year.  Better  tone  repro- 
duction and  increased  volume  were  the  out- 
standing characteristics  of  the  new  speakers. 
Many  sets  which  derive  their  operating  power 
from  the  house  lighting  circuit,  willi  the 
resultant  elimination  of  all  batteries,  were  dis- 
played and  made  a  decided  impression  on  many 
of  the  visitors  to  the  show.  New  and  more 
powerful  amplifying  tubes,  improved  types  of 
battery  eliminators,  belter  battery  construction, 
and,  in  fact,  advanced  types  of  all  parts  and 
accessories,  all  won  comment  from  the  throngs 
attending  the  exposition,  impressing  on  the  pub-4 
lie  and  trade  alike  thai  the  progress  during  the 
year  has  been  remarkable. 


Leading  Exhibitors  and  Their  Products 


Zenith  Radio  Corp. 

The  Zcnilli  Radio  Corp,,  Cliic.iso,  III.,  ninintaiiicd  a 
very  .ulr^ctivu  exhibit  which  iv.-is  equipped  wilb  furniture 
of  dignity  and  bu.iuty,  creating  a  harmonious  setting  for 
ihc  very  allraclivc  Zenith  line.  Ten  models  of  radio 
receiving  sets  were  shown  with  the  Dc  Luxe  line  biding 
featured.  The  Zenith  art  morlels.  ten-tube,  singlc-conirol 
lels  in  Spanish,  Chinese,  Itnlian.  English  and  Colonial 
cabinets,  embodying  the  last  word  in  design  and  set  con- 


struction, attracted  thousands  of  interested  visitors  lo 
the  booth.  In  a  glass  ease,  at  the  entrance  10  the 
exhibit  stood  a  model  of  Ihe  Bondoin,  the  vessel  used  hy 
CoinTuander  Donald  It.  MacMillan  in  his  Arctic  explora- 
tions, and  a  model  of  the  airplane,  both  resline  on  re^l 
ice  with  the  wireless  apparatus  of  the  Ilowdoin  constantly 
sending  the  call  letters  "\VNP."  The  display,  which  was 
exact  in  every  detail,  was  constantly  surrounded  by 
crowds   of  visitorSr  who  were  .told  by   an  explanatory 


sign  that  all  messages  lo  and  from  the  MncMillan  expedi- 
tion in  the  icy  north  were  transmitted  hy  Zenith  radio 
apparatus.  H.  II.  Rocmer,  director  of  Zenith  sales  pro- 
niolion;  GcorEe  Engelbeck.  assistant  to  president,  and 
Paul  B.  Klugh,  Eastern  sales  manager,  were  in  charge 
of  the  display,  assisted  by  members  of  Ihe  sales  stnlT. 
Stromb erg- Carlson  Tel.  Ulg,  Co. 
The  Stromberg-Carlson  Tel,  Mfg.  Co..  Rochester.  N.  V., 
had  an  attractive  booth  that  was  lilted  to  represent  the 
living-room  of  a  home.  An  oi>eii  fireplace  with  an  arti- 
ficial burning  log,  comfortable  furniture  and  the  other 
details  combined  save  a  real  '■homey"  setting,  creating  an 
alniospherc  in  which  the  SlronibcrgCarlson  line  was 
displayed  lo  full  adv.-intagc.  The  models  displayed  In- 
{Couliiiued  on  page  116) 
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cliaruL-  iTi  ,,iic.i.l.,.u  ^-   ,,i    iIk    I  Tl>   „tr,    r.  H.  H.  Frost.  Inc.  I'v  li  nuili-.      I  li.-   i  i  

roc    Smilh.    U.    Ayer^    :i<.<\    ..(liti..      liriinsi-iilalivei    „i  i!.    11.    I'toM,    Inc..    Cliic:i«i),    III,,    was   rcincsenlcil    by  drMiint.l  Uy    U,    I-..    M.„.-i,ih,  .lnvi   iiinrn.i   „i   il„  . 

ilic  Vkinvy  fi;ictlric,  Tri.mijtf  Hnilio,  M;iiilmilBn  Electric,      n  bauili  whicli  was  cimstaiilly  crowded  wiili  visiiori  be-  p.iny.    The  ^ti  is  encssc.l  in  a  lulmict  .IcsikiiciI  i 
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Essex    StoriiBc  linllcr 


Artistic  Settings  for  Radio  Products  Added  to  the  Attractiveness  of  Exhibits,  as  Is  Show 


r  product?^      nnjililitd  I 


Armory 
fnc(llrc^ 


budlli  t 

Will  to, 

land. 


Liberty  Electric  Corp. 
y.  dressed  .is  a  charger,  "I-,.. I 
llirougii  his  mnllitmiilic.il  .ilnlid 


The  I-rost 
y  displnyed 


ElectrUnI  Ri:Sl'U 
The  Eleclricil  Rirc^Ln:!!  1 
its  exhibit  dis|dnyLd  ili.-  -.-.i 
featuring  Ihc  E.la  I.ucIomI 
eluded  llK-  Erla  .le  bixe,  ili 
llie    Erla    Maudard,    all  liv,> 


lure  ili^ 

inn,  wKicli  pride- 
iiu.lern  reveivL-r. 

Ihe  Prie 

s  buoih  wcr,   U  1 

ford  E^ 

iin  the  luriilablc  of  a  lalkiiii;  niaehiiie.    Henry  C.  Foster 
..id   M.  C.  Seheehler  were  in  chaiyc  of  llie  display. 
Mu-Rod  Laboratories,  Inc. 

.Mu.K.td  l.alioralones,  Inc.,  h.id  a  displ-iy  nl  Mu-Kad 
rienlrodyne  sets  at  Illc  Armory.    The  more  elabnrale  mod 


show, 


odnced  I 


Lny  I 


led  Ihe 


Carol  Radio  Corp. 

The  Carod  Radio  Corp.,  Belleville,  N.  J.,  occupied  : 
altr,ictively  designed  and  laid  nnt  booth  wliii-h  earned  o 
the  motif  of  Ihe  interior  vit-u-  ni  .i  (n.inr.     Tin-  n>rii]ilt 

chiding  the  Carod  V.  iht  .M.jih  I  ,\l,  :iiid  iln  i.uorgi; 
mndcl,  a  ».el  contained  in  a  hcaiil  ifnlly  inlaid  coii.so 
type  eahinet.    Laurence  tJardner.  president  of  the  coi 


)lh  w.is  in  charge  of  William  Vidor.  Ihc  sales 
■  of  Ihe  company. 

Phenli  Radio  Corp. 
The  Pheuix  Radio  Corp,,  New  York,  maintained  a 
uniquely  designed  and  CDnslrucled  double  booth,  which 
represented  Ihc  front  entrance  and  interior  of  a  home. 
On  one  uisle  \vn*  constructed  the  front  porch  of  a  houst, 
lianking  il  on  Ihe  tear  \vas  the  inlcrior  view  of  the  same 
home  with  an  open   fitcplace  and  attractively  arranged 


condenser,  Univernicr,  S,  i.  iV  \e.iiier  di 
and  Ihc  low-loss  socket,  \\ .  II,  lluih,  prc'^; 
Dodge,  sales  manager,  and  li  H,  Minniu 
were  in  attendance  at  the  disiduj. 

Kodel  Radio  Corp. 

The  Kodel  Radio  Corp,  showed  at   ihe  Arr 

line  of  radio  rcc.-,,ua.    Mt^,   .m.i.s,  i,d 

models.     Tlic    ran,;>     ..i    i.ru.l.ur-  iii.i,Mi!.„lu 

infny  e.-^senlials  for  ihe   I'.aio  M..u.     Il  .i1m 

{Coiilitnied  on  page  118) 
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fcctively  ll)  "Homdinrecr."  DuriiiR  the  week  prailically 
all  Ihe  exccullvei  of  llie  Kodel  Rnilio  Corp.  cime  on  (torn 
Iho  homt  oflice  in  Ciiicinnnli,  O.,  includins  CIniencc  F. 
Ogden,  ptfsidcnl  of  Die  cnmpany;  J.  F.  Riclil,  vice- 
presidcnl  aiul  !.,lr.v  Tii,.nsi;cr,  niiil  J.  F.  Kouns,  ol  ilic 
advtfliiinK  Jcparltrii:iil,  AUu  Jnmo  It.  Cool,  ilutTnId  rep- 
reientuiivc;  Kirk  Piilmcr,  riiilA(lcl|iliiu  oDicc;  G.  C. 
Hodsaon,  I)o»lon  offiec,  oiitl  E.  H.  Cnncr,  Ntw  Voik 
rcprcienlativc. 

Sberman  Rndlo  JSIr..  Corp. 

The  new  "CIra.liHd"  lio„.„,l  i  ii    .  rM'  ■  'I'i- 

ncli  con  mini  III!    ii'tnl.i    iiiii- li    r..  ! 


niuilcli  nil  dinplny  were  Ihe  Ariitacrat,  Imperial  and  Mb- 
Jritic.  The  itioiIcU  frmiiiCcil  of  five  and  liK-lubc  receiver* 

a„,t   ,  .  range  of  lype»  a»  well  at  price, 

lt,  .i<      11  '  I' III  of  the  company,  and  Snmuel 

(„!..  I'l.inaiier,  viiiicd  the  show  dunnK 

til,.  ,        ...  .1  IJoel  wai  In  churue  of  Ihc  bo«Ih 

^(hii  liirlini:    i'railuct*  COrp, 
Tlic  Schnktiliii.  i...|.,  Netvurh,  H.  }.,  e«hil)- 

itcd  ii>   (uni|>l'-^'   '    ■  I'll"   luhes  as  well  ai  Ihe 

I'oivr'I'ui'kl  "II"  li.iMciv  <  liiiiiii.ilor,  which  ojieratci  by 
meana  of  cmplovinu  a  tulir.  A  (cniuie  of  ihe  exhibit 
wa>  a  new  tub«  Hlnch  wii6  rrrvnlly  perfected  by  Conrad 
Stlilckerlina,  jirciidcni  of  the  company,  and  it  dcaicned 
10  be  II*  ilcur  iinhieakable  n>  possible,  ihe  filamenl 
lieini!  ciic-med  so  ai  to  preveiil  di«conne<linn  from  .iii>' 
jar  or  .ho^-k  which  may  he  incurred.  Dcsidcs  Mi. 
Si'liichcflinR,  u-hii  was  in  chariic  nf  Ihe  cshibil.  cllicri  in 


were  alio  featured,  as  were  the  new  frequency  cor 
which  are  completely  shielded  aaainst  moisture  a 
E.  N.  Raulaiid.  prcsidcnl:  C.  P.  Cushway,  sale5  < 
and  E.  K.  M,ir*hall.  tales  engineer,  were  in  el 
the  eihibil. 

American  Wireless  Corp. 

The  Ame.icju  Wireless  Corp.,  Nrw  Votk,  e.bil 
coniote  model  receiver  at  ihc  Arni..i  \  ^imu  i 
featured  a*  "Tlic  Itadio  Rece.viT  W  dimi     U  ..r.( 
been  tprcially  desiBned  it.  ^ni-^ci   ''■t   '■'"'i'  ^1""' 


chargf  of  the  eshibil. 


diiplayod 
including 

,  No.  100. 

li'ln  loud 


advertising  mnnuBcr.  and  acv.'i.il  iiu'i 

■talT,  includini  C,  L.  Jcnnmi'  I 

Mobawk   Ek-tirJL  Coi 

The   Mohawk    Electric   I  lmj.  .    rin.  .1 
three  models  of  Moliawk  oim   IiiI  i 
coniolc  model  No.   115;  a  Ml'l'-' 
■nd   the   consolclle   model  1  ii'. 

ipeuker   nnd    "U"   ballriy    '  in'ii'  ii  in  '' 
plionogrnph  imiiel  iind  (.omiili  1  ■    M  .1    In       '  otlipr 

of  the  Moliiiwk  pnuliius  <,l,i.ii  .1  1  >i.  i  ili- 

hibit,    J,  H,  M.iisb,  C.  N    i   .■■■■i  >■     I'    I  h'm^,  mI 

the  Zinke  Co.,  i  lin.ih'n.  lit.  ■il'  , .  i.,.  •  ■  riM  ■..  «cie 
in   chnrKC   ol    llir    ■.■vtiilol       I'      1     Ui..     ,    vk  i-ptcsidcnt 

of  the  Zinke  Co.,  .l-i'  in  .iti.  I'.t.         ..1  ilic  show  nnd 

spent  coiisiderjbic  iiim-  .ii  iIh'  Muh.iuk  (-■.liibll, 
Air-Way  Elc-lil.   AppMniK.-  Corp. 

The  Air-Way  lilr.t,,.    \i.|.l,   :■  .    I..l.a„,  n, 

pUyed   the    full    Ii"'-    -i  *\  .n     r  !■      ii  nlmh 

tonsisll  of  lliiee         iuIm    ml  ,    ■■!  I  i">i  i.iMi: 

models;  one  five  .mil  i.ri,    d  in  ini  ,  '     ii  "i   "  hu  h 

is  of  the  l^ililc  iM-i-     "1"  "  .  1  1  ih.  (  i.i.mI.K 

ceiveri  could  be  1  In  -  i  I  .       mi  mi  1  I      I    11    M  1,   -.ib  - 

mun-iger;    I!,    H.    Mnuli,    I'^'  i-    it-  ■   ■  H 

Lyle,  Philadcliilii.i  i-i  i;.l|.l.   I'l-i  i.i.   ^- w 

York   tepresent.ll H  I' ,    1  1  ■  .1    1  ..iinl.li  .    ■  nk  1   ■  i,.l    1  r,il 

Sebil.  Jr..  uisi6i,Hii  lu  ilK-  iMi -.i.l.-iii,  ^^.l.■   lUiL.l.i.ur 

■I  the  ditplay. 

H.  G.  Sanl  Co. 
The  11.  G,  Snal  Co.,  Chicaso.   III.,  displayed  a  mnal 
complete  line  of  tlu-  S.iul   sofl   spciikcrs,  inclndini:  ihe 
Saal,  Jr.,   in   a    v;,ncI.    of  imuk-b..      Ibr.    -pi  il.<i,  "linh 
IB  ninde  ol  bnkclili-  liiili  .m  .1  bum iiiiin  lu- 1. .  ui.nl'    .i  111,1-1 

ing,  of  the  Sludiicr  I  iliiiiiii,'  Co.,  in.umi.i' I iirti \  irpri- 
lenlBtiyeS,  were  in  cli.irte  of  Ihc  display. 

Andrews  Rndlo  Corp, 

The  Andicws  Radio  Coqi..  Cliii'iiSo,  111,,  displayed  the 
two  new  models  of  Dcrcsn.idync  trceivera,  llie  I  nnd  II, 
The  Dcresnadyiic  I.  wliuh  iv:ii  the  fcaliuc  ol  ihe  c^llll>il, 
operolcs  from  the  lii;bl  sijtktl  ;ind  is  tqiiippe<t  with  .1 
power  unit  lhal  furnishes  .ill  iietcssnry  ciirieni  lioni  the 
light  socket.  Lynn  T.  Piper,  general  sates  manager,  and 
R.  D.  Borden,  Wnshinston  rcpreiicnialivc,  were  in  charge 
of  the  exhibit. 

Curtli-Leger  Fixture  Co. 

The  Curlis-Lejier  Fislure  Co.,  Chlcano,  III.,  dinplnyed 
the  Curlis-LeKcr  Invisible  speaker,  rindc  in  v.iryinK 
lengths,  and  used  as  a  base  for  the  reccn  iiiK  scl ;  ihe 
Curlis-Leger  Blue  Streak  lubes,  four  ivpts  ol  ivlmh  were 
shown;  and  three  models  of  Cremona  bimi  s^u.-iku  s.  1  be 
Henry  Special  phonograph  units  were  ,il-o  -li'iun.  ,1-  i-cll 
■s  the  new  B-Ex-L  "B"  bntleriea,  nu.M^.t  m  b..id 
rubber  case  and  guarnntced  for  two  vr.ics.  rbt  sc  I  .iiii  iics 
do  not  need  charging  as  Ihcy  dr.iw  rbcir  ciuri:>  frinii  llic 
"A"  battery  without  draining  ihc  "A".  J.  C.  Sperling, 
geoeral  manager  of  the  radio  division,  waa  in  charge  of 
the  exhibit. 

HeotT  Hyitun  &  Co.,  Inc. 
Henry  Uyman  Sl  Co.,  Inc.,  New  York,  exhibited  their 
complete  line  of  radio  receiving  seta.   Among  the  various 


Displays  Showed  the  Various  Radio  Products  to 
attendance  were:    Alfred  Scbickerling,  H.  llarnclt,  Carl 
Pclu  and  ii.  Lcib, 

Sunbeam  Radio  Corp, 

The  Sunbeam  Radio  Corp,,  New  York,  had  on  display 
il>  complete  line  of  .Xkr.idyiif  radio  receiving  Sels,  con- 
sisting of  at\   I  t>  b,,    .i^    uc  ll    u9   the  Akrntonc  loud 

speaker.    The  1  1.  1>   i,iiin  d   iiom  a  small  table  type 

set   10  a    IftiBi^   1   .l,il  '■    .111    '  b-l   i-"nl.iini:d   in  a 

l7olhic    lype   hand  ■  .n  1  ril    1  ibnK  1       1 11 , ,  ,1    11 1   iin-si- 

denl  ol  ihe  tomiiiuN,    l^li  m   m  ■  ■>:et, 

and  Mlllou  Ktini-,,  mi.nL  in.inu,  1  va- 

rious innei  duniii;  lb.;  w.-.-k  ..1  li  ,  '  "as 

in  charge  of  U,  II.  Miiici,  ol  lb--  .\ik,i)  i  tasl- 

fin  district  rcpreieiilativen  for  ihe  Sunbeam  Corp.  Utb- 
ets  present  were,  A.  E.  Gluck.  William  Kamdcl  and  G. 
II,  Gullman, 

Relchnuinn  Co. 

The  Ueichmann  Co,,  Chicaso,  I"-  hnd  on  display  Uie 
lull  line  of  Thotola  producis  raadi:  by  it,    Two  niodeli  of 


,  M,  C.  Nandal 


were  also  a  feature  uf  ibc  .bHi,|.iv  [nui  .1  biu^L-  n-jiroiliii- 
tioll  of  (he  coil  housed  ■•  >iii,ill  iiuiiuni  imiutt  ?imn 
upon  which  was  flashed  puiuicn  di  luciiiiu  "hi'  atuiul 
manuiacluie  of  Thorola  piodncis.  Eincsl  Reichniann, 
presidcnl,  and  E,  S.  Kiedel,  vice-president  of  the  com- 
pany, assisted  by  members  of  tbe  Eastern  sales  stalT, 
svcrc  in  nllcndnnce, 

Orlgiby-Crunow-Hlnds  Co. 
The  Crissby-Gninow  lliiul.  1...,  1. Im. .ii;o.  111.,  displayed 
ihe  various  models  of  Ibi-  .Miicm-  n  i'i"diii-crs,  featuring 
Ihc  home  Conceit  imdil,   .u.l  ili.  M-in.-in:  ".-\"  nnd  "B" 
current  supply  mui-.,  "bub  iliumiiii   ".\'*  :iiiil  "ft"  bnl- 

Icrict.    U.  J.  1:1. i  1  1   uiiMin,  A.  P. 

Hard,  sales  in..i,,,i:cr,  ,,mi   I    II     1 1     1  ii,.i  11,  .iikui.lt.  were 

Wlllard  StoraEv  Battery 
Tbe  Willatd  Siniai,..-  ILnicii  Co.,  Cleveland,  O..  exhib- 
ited ils  complcie  line  iii  i.nbu  batteries,  incUidins  the 
new  line  of  "U"  biill.iK--,  .nvc..-il.  and  in  cum's  It. 
hariuunire  iviih  the  fincsi  lurnii.iii  Ihc  W.n.u,! 
elcrs  and  the  full  line  of  "A"  ll,^lll■M^■^  imu'  ..Iv,  ^Iiu^m.. 
L.  0.  Baldwin,  mnnoBcr  .n  ,.,Ji„  s.,k-;  M.  I.  ll..l,,li,  Nt^w 
York  itprcscnlalive;  llatiili!  Jacubs,  New  Kngbind  K-[iri.-- 
acnliilivc,  and  R.  S,  Van  Cleve,  of  the  engineering 
di-parlmeiil,   were   in  allcndanee. 

Indiana  Mfg.  &  £1gc,  Co, 
The  Indiana  MIg.  fi:  Elcc.  Co.,  Marion,  Ind.,  displayed 
the  Indiana  Hyperdyne  receiving  sets  in  boih  the  console 
and  table  cabinet  models  and  also  the  parts  which  com- 
prise the  receivers.  The  receiver  is  a  five-lube,  three- 
dial  control  unit.  W.  H.  Curlis,  of  George  I-  Holmes, 
mDnufaelurer'B  representative,  wos  in  charge  of  the  dis- 
play. 

AU-American  Radio  Corp. 

The  All-Amcrican  Radio  Corp.,  Chicago,  III,,  displayed 
the  new  All-American  receiver,  a  5ve-iijbe  set  with  built- 
in  battery  compartments.    The  AU-American  tboroid  coils 


Advantage 

nianuf.iflurit  of  radio  products,  cshibilcii  ils  complete 
line  of  scia,  parts  and  luuil  speakers  at  the  show.  Among 
the  sets  esbibiicd  were  ibosc  ol  the  General  Inslrument 
Co,,  Amplex  IiiTlruiiii:nt  Laboratories,  and  Sunbeam  Radio 
Corp.  The  full  line  of  Si-nrun  s|.cjkL-r5  was  also  on  dis- 
play.    Maurice    DeCu^.    -..1^.   in,iii,.f.r   of   Ihe  company, 

was  in  charge  of  ibc  I  ili.    oiIilfs  ,n  attendance  ^ 

L.  C.  nutgefscr,  cn^'iiii-Lr,   .1  1 
and  H.  Lloyd,  sales  1 1: [kl iit ,111  vcs, 

Thorilarsou  Elec.   Ulg.  Co. 

The  Thordii-.iii  b:ii>-.  .Mii^.  Co.,  Chic.iBo,  111.,  had  at  its 
exhibit  booib  a  di=j.kiy  ol  ibc  full  line  of  transformers 
made  by  the  coinpaii).  The  Autoformer,  an  all  frequency 
aniplilicr,  was  Ihe  featured  proJucl.  E,  Knight,  of  the 
sales  stafi  of  the  company,  was  in  charge  of  the  exhibit. 
L.  S.  Brach  Mfg.  Co. 

The  L.  S.  Br.ich  Mfy,  Co.,  manuf.icturer  of  comi'Icte 
aerial  outfits  arranged  in  ailr^ilivc  boxes  for  merchan- 
dising purposes,  showed  ils  producis  at  the  Armory.  Bc- 
Mdes  lis  aerial  ouirns  it  ffjinres  phono  pluHS,  HghtinB 
.iritsUT-.  and  iilliur  essciiluls  for  radio  manufacturers. 
I.  Hi. lit-.,  |.iisidi;iii,  was  in  .Tlleiidancc  several  days 
ihiriiii;  I  be  11  ic  k.  'l  he  booib  was  in  charge  of  C. 
l„.Ti,  sales  iii..ii,iBer  of  the  company,  assisted  by  several 
nieiubers  .d  the  sales  staff.  includiiiB  L.  G.  Hocsk-y,  F. 
\V.   Kiielilc  Jiid  Frank  Faclh. 

Nathaniel  Baldwin,  Inc. 

Tbe  N,iilianicl  Baldwin  loud  Speakers  and  phonograph 
niiiis  wcie  sliiiwn  at  ilic  .\rinory.  The  booth  was  in 
chari;c  of  J,  \V,  WVioU,  who  operates  the  New  York  dis- 
iribulinB  office  of  tbe  ludipany. 

R-B  Radio  Co. 
The  "Bcllc-Clairc"   instruments  and  "Page"  receivers 
were  shown  at  Ihc  Amtoty  by  Ihc  R  B  Radio  Co.  These 
are  popular-priced  five-lubc  instruments.    The  booth  was 
under  the  dircclion  of  Hurry  Soidtii,  one  of  the  pioneers 

Veby  Radio  Co, 

Tbe  Veby  Radio  Co..  of  Newark.  N.  ].,  manuiaclurcr 
of  rcsisliirs  .iiid  oihcr  r:idio  rssenlials,  showed  its  prod 
ucls  al  Ibc  Armory,  The  bcolh  was  under  Ibe  direction 
of  II.  A,  \olk  and  a  number  of  tcclmicil  assi.slanls. 
Martin  R:id<o  &  Eleclrlc  Co. 
"Ilii  .\1  iriiii  K.iilili  &  l  li,iiJi  Cu.,  ^llk-  disltibulor  of  ihe 
r,n  k.iid  i.n  111.'    ^..1?,    I.,iilerits,    lubes    and  Olher 

liiediici..  h.nl  ..V  .  vbibii  j\  ibo  Armory  under  the  direc- 
tion uf  U'llliaiii  Slr.ini,  Ilie  >;eiieral  inaTia);er  of  the  radio 
department  oi  Ibt  i.niipany.  '['lie  Coiisok-  Maslet  Speaker 
was  also  slla«  n  m  Ihis  boolh.  The  opctatioii  of  these 
cabincl  types,  Imusmg  every  necessary  accessory  and 
device  which  aids  in  reception,  was  most  interesting. 
Franco  UfE-  Co. 
The  France  Mfg.  Co.,  Cleveland,  O.,  showed  the 
"France  Super- Charger."  The  booth  was  in  charge  of  Ray 
Bidwell,  of  the  Cleveland  office,  who  was  assisted  by 
E.  }.  Wilson  for  the  dislricl  sales  representative,  Blanck 
&  Carrier  Co.,  New  York  City. 

Bel  Canto  Radio  &  Telephone  Equipment  Co. 
The  Bel  Canto  cabinet  and  horn  speakers  were  shown 
at  the  Armory,  in  conjunction  with  Ihe  national  repre- 
for  this  firm,  the  Baker  Smith  Co.  Waller 
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HniglH,  of  the  Dalicr  Smilh  Co..  tOEclhcr  witli  Diiryea 
rti-iistl  and  U.  Bonis,  rcicivtd, 

TbD  Remo  Corp. 

The  Remo  Corp,,  Mcrrdcn.  Conn.,  was  prescnl  with  its 
full  line  of  Reran  Initnpel s.  wliich  included  the  Rtmo 
Triimpcl  Sr..  ihc  Remo  Tinmiict  Jr..  llic  Hcmo  adjustable 
Trumpet  and  the  HcimoI.i  Cc.iicerl  c.ibincl.  The  Senior 
and  Junior  types  of  Homo  tulic  rsvivtrs,  the  Rcmofone 
aerial  and  Rcmu  lalkiiiii  tn.i.  tunc  unit;  cnmpleled  the 
radio  proilucts  of  the         r.i  !■  i      Tln.i.-  also  incUided 

in  llic  lii'phy  tlie  Kl[ji..  .  i.- .,  I,,l.r,,,  ,-,  lu-.v  invcnlion 
ihat  ailf.nv((.-d  the  i^tiitL.J  inil.lu.  II  i  Koc^is.  head  of 
the  Rcino  Corp.,  difccii-il  i\u.  l-:]ii\„i  uiih  the  nssislnnce 
of  Fred  Recs.  Rotiun  lliis.  Inidii,  ndvcrtisine  counsel 
of  the  orBaniraiion.  iia;  aK,.  pre-Liil. 

Reception  Radio  Corp. 

The  Reception  Radio  Cotp.,  Pliil.idclfhia,  P,v.  c\hib- 
itcd  the  ntw  Ktccpf ioii-livc  r.idio  icrt-ivinc  Sl'I,  cmiiloy- 
iuE  a  ^t^aiBht  line  circuit  and  fi-aiiiri on  :\  fivt-\car  guar- 
anlce  liy  the  manufacturer.  G.  M.  now:,rd  w.i.',  in  charge 
of  the  CTthibil. 

Globe  Phone  Mfg.  Co. 
The  Globe  Phone  Wg.  Co.,  Rcadinc,  Mass..  was  rep- 
resented in  the  cshibil  of  The  Zinke  Co.,  of  CiiieaRO.  sell- 
ing agents.  The  Glohc  radio  headset  was  fc.ilured  and 
there  was  also  shown  Globe  rndio  switches  and  binding 
post^.  W.  C.  Mooney,  of  the  Globe  Co.,  was  present  dur- 
ing the  week. 

National  Co. 

The  Natiottal  Co,,  Cambridge.  Mass.,  c;thibited  National 
radio  parts,  including  coils,  velvet  vernier  condenser? 
and  dials  and  the  National  Hcgenaformcr.  CeoiEC  Q, 
Hill,  sales  manager,  was  in  charge  and  W.  A,  Tie.idy, 
president  of  the  company,  was  in  New  Vork  during  the 
week. 

The  Sourber  Co. 

The  Sourber  Co.,  Potlsville,  Pa,.  eMhildled  the  Sourber 
radio  battery  conlrol  lo  be  connected  bclivccn  the  set  and 
battery,  allowing  rechar^inR  of  tiolli  "A"  .and  "13"  bat- 
teries without  the  usual  trouble.  Earl  J.  Sourber,  presi- 
dent of  the  company,  was  present. 

Magnus  Elec.  &  Radio  Corp. 

The  Macnus  Electric  &  Radio  Mfg.  Co..  New  York 
City,  disiilaycd  its  four  styles  of  radio  receiving  sets, 
radio  plinnograph  panel  and  ihe  Nobee  "li"  battery  climi- 
nainr.  Mai  Magnus  Manhcim,  prcr.idcnl  of  the  company, 
was  in  charge  of  the  exhibit  with  Max  Halperin,  vice- 
president  and  sales  managcf,  as  ncll  a=  William  lluppcrt, 
chief  engineer;  Eric  Spcrlinfr,  assistant  engineer,  and 
Arthur  Pudlin,  sales  represent.ilivc,  in  attendance. 
Sterling  Cabinet  Co. 

The  Sterling  Cnhinel  Co..  Winficld,  L,  T„  exhibited  its 
ciimrlcte  line  of  Slrad  O-Vo\  cabinet  type  loud  speakers. 


J.  M.  i-orshay.  New  Vork  rcpref enlali ve,  was  in  cliarwe 
of  the  enhibit. 

Caller  Radio  Co, 

The  Carter  R.idio  Co.,  Chicago,  111.,  displayed  its  full 
line  oE  radio  ntoducts,  wliich  incKiiIe  ■■lloM-tite"  jacks, 
name  ^  pl.Lt<  =,    lui'n    itTi.il  i.    iiliii;-,    "\  id  lle^,  condensers. 


Turner  Lewis,  scctrlars,   «ai   in  charce  of  the  di^pl.ty. 
Jeflerson  Elee.  Mfg.  Co. 
The  Jefferson  Electric  Mig.  Co.,  Cliiijago,  1!!,.  displayed 


■  the  feature  of  the  c 
1.  <,ilrs  nan.iger.  was 
vllle  Futniture  Co. 


.  111.,  displayed  a 
iliMit'i'^   with  and  without 
cl  with  loud  speaker  was 
O.  C.  George,  president. 


The  Express  Hod)  (.  ■ 
complete  line  of  iiniii 
loud  speakers.  A  con 
the  featured  article  on 
was  in  chntKC  of  the 

Prest-O-Llte  Co.,  Inc. 

The  Presl-n-Llic  Co.,  Inc.,  Indianapolis,  Ind.,  had 
CDiuiilelc  display  of  ii>  new  "A"  and  "I!"  radio  batterici. 
Tbcjc  batteries  are  attractively  tinished  in  one-piece 
bard  rubber  conlaiuers  and  have  handles  so  that  they 
can  he  conveniently  tarried.  C.  M.  Wills,  special  repre- 
sentalive,  and  J.  E.  U.ill.  uf  the  engineering  department, 
were  in  charge  of  the  rvhibii, 

Howard  B.  Jones 

Howard  H,  Jotics  I'hicagi,.  Ill,,  had  a  compiele  .li-iikii 
ot  the  popular  Jonc^  mulli  plugs  made  by   Ibis  tiiiiii.,in ■, 


uting'  fJowcra  with  the  i 
Furniture  Co. 


I  Exhibitors  at  Both  Shows  | 

The  followini;  niantif^clLirt.Ts  wurc  represented 
liy  ilifiilnv!.  of  t'luir  lines  at  lioth  Ihe  World'^  Fair 
and  the  Fimrlh  Annual  Radio  Exposition.  The 
exhibit?  in  pr,-itlic;illy  every  case  were  identical 
at  both  cspo-iti'inM 

Atwater  Kent  H(g.  Co. 
Prt.mificnily  K.calcil  clu'c  to  the  main  cnltances  of  both 
Kent  Mfg. 


Idpb,,- 


lad  bee 


I  !.., 


and  ;.    W,  Ren 


Fore  Elec,  Mfg.  Co. 
The  Fore  Eliclrical  Mil;.  IH..  .-^i  L..iii'^.  Mo.,  .h.pl.i 
the  full  line  of  For.:  M..-ie.  \  iI.t.k.t  l..iti,rv  iU.u-,: 
the  Fore  dual  tube  cii^n  ^•..■r-  ..nd  tIk^  I", .re  'll"  tr.m 
eliminators.  }.  IF.  .\lrii-li,  I;.  U.  limery  and  ii, 
Cuming,  of  the  Zinkc  Co,,  sales  i eprtsentaln'Ci  weit 

Miller  Rubber  Co. 

The  Miller  Rubber  Co..  of  New  Vork  and  Akron, 
manufacturer  of  rubber  botns,  Ijad  ;>  complete  displaj 


ud  = 


)  the 


>iid  model  19, 


els  R,  L,  H,  and 


ichmc 


In 


the  I 


of  , 


wide 


Fealui 


of  styles,  si;es  and 
inet  design   and  a  new  panel.     D.  \V.  Reddin,  of  the 
horn  sales  deparlmeni.  and  D.  Arnold,  New  York  repre* 

August  W.  Hornlg 
.•\ugust  W.  Hornig,  Chicago,  111.,  had  a  full  display  of 
the  Hornig  radio  glass  panelii  and  eabincls,  nil  eiiuippcil 


itself  there  were  in- 
le  di-|i1ay  several  models  of  the  Poolcy  cab- 
led with  Atwnler  Kent  radio.  At  these  en- 
was  presented  to  the  gcnernl  imblic  for  the 
e  new  model  21,  a  five-tube  compact  receiving 
g  un  dry  cell  batteries.  This  is  the  6rst  and 
of  the  Atwater  Kent  line  which  uses  small 
There  was  also  presented  the  first  factory 
the  .\twatcr  Kent  cone  type  loud  speaker, 
,ol  as  yet  been  placed  on  Ihe  market.  Trans- 
ric  clianging  signs  attracted  the  eyes  ot  pas- 
tlie  .\twaier  Kent  eihibits  were  always  well 
During    Ihe   entire    week    the   Atwater  Kent 


Another  Section  of  the  Armory  During  the  Radio  Show  That  Gives  Some 


Atw,-ile( 


Slrad-( 


■Vot 


ial. 


for 


with 


ada. 


1  Super-Men 
.    A.  L-  Lev 


its  well  as  a  Sirad  O  Vox 
and  A,  M.  Dantell,  secrei.iry,  were  in  alleiidancc. 

Gale  Radio  Laboratories 

The  Gale  Radio  Laboratories,  Chicago,  111.,  displayed 
the  "Town-Crier"  loud  spe.tker,  an  artistic  reproducer 
hnishcd  in  green  and  golden  polychrome,  of  unique  con- 
struction and  design.  The  product  was  effectively  slmwn 
standing  on  a  small  plalfonn  with  a  black  velvet  base 
against  a  background  of  green  with  a  spotlight  con- 
stantly shining  upon  it.  J.  A.  Pascdach,  general  manager, 
was  in  cliarac  of  the  display. 

Trimm  Radio  Mfg.  Co. 

The  Trimm  Ra.lio  Mfg.  Co..  Chicago,  111.,  maintained  a 
full  display  of  Trimm  speakers  in  Ihrce  models,  the 
Home  Speaker,  the  Entertainer  and  the  Concert,  Trimm 
headsets,  Trimm  phonodaplcrs  and  two  new  model  cabi- 
net speakers,  the  Trimm  Chello  and  the  Trimm  Cabinette. 


with  the  Hornig  s.ifety  bushings  lo  prevent  breakagi 
Also  shown  were  the  Hornig  glass  insulated  radio  termi- 
nal strips.  W.  A.  Fricke,  sales  manager,  and  L.  A. 
Hornig  were  in  charge  of  the  exhibit. 

AmericaD  Electric  Co. 
The  Americln  Electric  Co.,  Chicago,  HI.,  in  its  display, 
exhibited  the  different  models  of  the  Burns  Inud  speak- 
ers and  phonograph  units  and  Ihc  American  Electric 
headsets.  The  feature  of  the  exhibit  was  a  new  cabinet 
e<iiiipjcd  with  a  Burns  speaker.  J.  J.  Speed,  Eastern  sales 
manager,  was  in  charge  of  the  display. 

Western  Coll  &  Electric  Co. 
The  We!lern  Coil  i-  Electric  Co.,  Racine.  Wis.,  in  its 
c:(hibi[  displayed  the  full  line  of  Radiodyne  receivers 
manufactured  by  the  firm,  consisting  of  six  models  with 
a  wide  price  range.  The  Radiodyne  WC-ISC,  console 
re.eiver  nat  the  feature  of  the  display,  with  the  WC-IBB 
table  miiHel  also  figuring  prominently.  The  other  mod- 
els shown  were  Ihe  Radiodyne  \VC-12  and  \VC-12  con- 
soleiie,  the  Radiodyne  WC-17A  and  the  WC-IS  Ir.  W. 


Idea  of  Booth  Arrangement  ^ 

Mfg.  Co.  conducted  open  house  for  its  dislrihulors  aoa 
dealers  in  a  suite  of  rooms  at  Ihe  Commodore  Hotel.  The 
entire  line  was  also  displayed  at  the  Commodore  Hotel 
hcadrjuartcrs.  General  Manager  Vernon  W.  ColUmore 
look  charge  ot  Ihe  exhibits,  with  the  assistance  of  D.  M. 
Bauer,  newly  appointed  advertising  manager  of  the  or- 
ganiiation.  and  sales  staff  o(  the  Atwaler  Kent  Mfg.  Co., 
including  R.  E.  Smiley.  W,  E,  Richardi,  Jnhn  E.  D'EIia, 
J.  Alan  Prestele,  John  McCuigan.  J.  C,  Pancoast.  Ed 
Meany  and  others. 

T.  W.  McDowell,  who  has  been  in  cliarge  of  the  many 
convention  activities  of  the  Atwater  Kent  organiiation 
in  the  past,  took  care  of  the  entertainment  ot  Ihe  guests 
during  r.-idio  week.  A.  Alwnter  Kent,  president  of  the 
company,  visited  lite  cxiiibils  during  the  week, 

Stewart-Warner  Speedometer  Corp. 

The  Slewarl-Warner  Speedometer  Corp..  Cbicaco.  III., 
was  represented  at   the  exhibitions  by   most  : 
(Couliiittcd  on  ['age  120) 
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DeForest  Radio  Co. 


l.cri  John  Corp.,  D.  W.  May  Co. 
KtUnge  SwitcbtiDitd  ft  Supply  Co. 


DoytoD  Fan  ft  Motor  Co. 


■■n'i  <l           111.,                  1     1     l|,„,v,  ,.u;  >K.,nM'i,       |..,„,      \  1,^,1  |,,„                ^1  "'.  "' ■"  ' .iiclndiuB  Tom  Dunn, 

.mil    1-     \V     S(l„tM,Mi.-,     „l,LT,,-,„^.    Mi.MT.iKfi.    v.r,c    iii  U    U    Si,  , 111,,,, I,    ||    I„li','\l"](    >l              i          i'  ' '  '■"""*  ''■                                         J'lCobs,  F,  T. 

clLltKi;  <il  t\,K  I'xl  1-  l„   „            ...I,.,    '  ■•"'[""■ll,          lIllKMrs.    J{.   .I,.iics,    Kd.  Hi.iior. 

""""          T.  ...  Apex  Electric  MJg.  Co. 

M    ^                   A  Hadio  Corp.  Tin-  Ap..^                Mi,,.,^  Ci,.  HikMu,,    111            u-\nc  i,  ,    ,        ^    |^  Colonial  Radio  Corp, 

Ulivr,,.,!            ,„,!     I,,,,,,     ,1     ,,                     (|.,„„          \  n,-                    j-,,,-,    ,1,,     ,1.     I             ,|,,,|    ||„     11,1,,   1    ,,,,,.,.],..  \\'),  J  "'  'il       'I'       ""       "'"'i      "'                             '"ilO  CIIBlllCCfS. 

i.se.l  ilir.MiKi,  ,,„  ,„,,„„. ,(,,,,        ,          ,    |.,ii,,,.,r  R.  E.  Thompson  MtK.  Co  I>"hmer  Condenser  ft  Radio  Corp. 

MAT  (he  l  ,,(l„.  o«t,,l,u  ,v  ,  -j.,,^  R    i;    Tl.ompson  Mfg.  Co.  Will,  a,  both  ^l.nws  Di.coi.."  .in  mslnimct  thai  emplovs  ,he  «r- 

Zj^LiS"  iT^^Z^J!:' ^'Z'r^  ^'"Sl.liiT  «  «-"•"'  •••                      I"  .                ElooWc  Slor.go  Bnltoty  Co. 

lime  h<„.„„  ,h,  A,n,..„    HMil  ,h,  1M„.,.  '„„,  „  ,,    ,  „ V,  «■    ,                    "  I  "    "                               '■>  II,,,    '          ■li:rlt...ll>  ill,ra,m.„od  p.inlings  dopiclinB 

mem  member,  (CCH/lHilcd  <»H  /"ilf/,-  122) 
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"Both 

AandB 

radio  power 

from  your 

house  current 


^his  switch 
controls 
everything 

-yourApower 
~yourB  power 
~even  the  radio 
set  itself 


Philcu  Socket  Powers  are  plugged  right  into  a  lamp  or  wall 
socket.  They  cliangt  ordinary  A-C.  house  current  into  smooth, 
hum-free  power  necessary  fnr  radio.  Dependable  as  your  electric 
current.    Turned  on  just  like  an  electric  light. 

I'liilcii  Socket  Powers  make  radio  even  more  convenient  and 
eas)'  to  operate  than  talking  machines.  Thousands  of  persons  are 
now  buying  sets  who  previously  thought  radio  too  m3'sterious 
and  technical,  Thousands  of  others — tired  of  the  bother  and 
expense  of  renewing  dry  cells — are  equipping  their  sets  with 
Phiico  Socket  Powers. 


Fi>r  liadiiila  Su  prr-Hrt  vrodyne  ( old  and  new 
models)  am!  nili,;i-  using  3-volt  dry-cell  tubes. 

Phiico  Sockrl  \'i'\\ry  ■Al;"  is  ideal,  fio'th  "A"  and 
"B"  power  Iniill  iiitn  one  dull-brown,  hand-rubbed 
cabinet.  Thr  mu-  Socket  Power  switch  controls  every- 
lliiiii/-  \'nlliln>4  L'l^e  to  think  about.  Simply  snap  it 
ON  and  (Jl'F. 

Tor  50-60  cycle  105-125  volt  alternating  current. 

Consumer  price   $65.00 

I'or  25-40  cycle  105-125  volt  alternating  current. 

Consumer  price   ?6S.50 

For  Storage  Battery  (6-volt)  lubes  Socket  Powers 
"A"  and  "B"  are  supplied  in  individual  cases.  Either 
may  be  used  alone  but  for  maximum  convenience  both 


Snap  it  "ON"  and  enjor  joar  radio- 
Snap  it  "OFF"  and  40  to  bed. 


should  be  used  together, 
is  a  complete  "A"  |iipw<.r 
to  your  house  curri.iii  am 
tery  current  for  ^cl^  u^iiiL, 
Power  "B"  eliminate-  "I 
on  any  set.  Plug  the  "I 
the  "A."    Plug  the  "A" 


Philo.  Snckel  Power  "A" 
unit,  pi.rni;ineiUl v  miuiecteil 
auliMn;i|  ii  allv  ■•u)i|il\  ing  bat- 
■.tnr,-ts;<_- liatUTv  tiiln'-  Socket 
1"  halti-nu-  and  can  lie  used 
"  iniM  llir  l>uill-iii  -nckel  in 
ink!  a  lamp  ur  wall  socket. 


The  one  "A"  switch  then  controls  evcyyiliiiii/. 

Socket  Power  "A"  lor  50-60  cycle  105-125  volt 

alternating  current.    Consumer  price  ....$42.50 

Socket  Power  "B"  for  50-60  cycle  105-125  volt 

alternating  current.    Consumer  price  ....$47.50 

Sucket  Power  "B"  for  25-40  cycle  105-125  volt  ^ 

alternating  current.   Consumer  price  $52.50 


You  can  obtain  PhUco  Socket  Potvcrs  from  your  Jobber  or 
Wholesaler.    Order  now  or  write  lo  us  for  complete  details. 

Philadelphia  Storage  Battery  Company,  Philadelphia 


AND  B 
ROCKET  POWERS 


acld-titbl  aillSi  ( 


r  VIcltoU  Rwori 
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tery  Co.,  of  Philadelphia,  Pa.,  at  boih  (li 
the  Pnlacc.  Exide  r.idio  "A"  and  "ll" 
cxhibilcd.    The  inilinl  showinu  of  a  factory  modrl  iit  i 


"A"  b.iltcfy  (loivci 
was  made.  Much 
Icry  pinced  upon  a 


B,   Krcilibcrg,  odi.rr 
f 

The  Power  Electri 
made  by  Ihc  Atcin 
which  operates  criiir< 
using  no  baitciic^,  .i 
This  new  devclf.iinm- 
cations,  in  eai'h  m  i 
tion  of  ihc  vi-.id-. 
Pnlacc  nil  elccn.. 


larkrl 
an  Elide  bal- 
of  the  exhibit, 

K'peJilidn  of 
.lircciion  of 
i>d  his  SlHlI. 
:  .  iMon  of  A. 

I  rfieivinit  act 
nrl.  Cliy,  Olid 

di  Imth  show*, 
iroiind'lloor  lo- 
t(.  tlie  nitcn. 
r,nnrr,    Al  lllr 


s  welt  as  model  145,  which  is  a  pho- 
Tlirrr  wai  nl*a  sliiiwn   Ihc  Power 

Electric  «l  in-.|,,ll..l   .irl  modrl..     Iru  Greene 

divided  hii  imi-  I  i  i  '  .  <  l.  iili  rthilill*  atid  wn*  ably 
a««iitc.l  br  ll..    >i.  I      I  ■!,    ...i.niinjj  of  Dr.  M,  Wot- 

Isce,  of  (he  A, ,■'<■■   l,J-.  .,  .Mr.  Sdccc,  Frank  Hol- 

mnn,  Ccorfie  S'-iKcit  .mil  li.  (.ui'e, 

FiOBteel  Pioducti  Co.,  Inc. 

The  Fonileel  Products  Co.,  Inc.,  rbicaKo,  III,,  al  ttt 
CKhibit  booths  featured  two  mndels  of  lliikelilc  ballery 
chaticrj,  the  "H"  ehumer  and  the  Trickle  chariter,  and 
two  models  of  Ilalktle  "B"  hnitcry  cliniinslors,  the  "H" 
for  )el«  of  six  iiihci  or  lets  and  llic  "U"  11,  for  sets  of 
six  tube*  or  more.  In  charnc  of  the  diiplnys  wns  J.  P^ 
Rolnbaiill,  Knsiein  repreiciit.niie,  asiisted  by  J.  Ilrnd- 
bury,  notion  reprracnlntivc;  H.  V.  Denrer,  Pbllndclphia 
reproenlalive,  and  (leorac  llititnm,  service  dc|pnrlmenl. 
Amber  Hfi.  Co. 

Tlic  Arrilirr  Mfg.  Co,,  New  York,  diapliiycd  Its  complete 
line  of  M.iiv.O.Dyiic  receivers  ni  both  show..  The  ex- 
liiliin  roiiintfd  of  the  Mnry-0  Dyne  Model    D  console 


wllh  built-in   iDUd   (pcater  and  battery 

;  the  Marv-O-Dync  M"del  T  and  the 
ivhicb  Bci5  provide  ample  space  for 
n  the  cnse  of  ilodel  D  there  is  suf- 
'  i.,.i..,v  ,>limiiialor.  Alternately  in 
Bensonmen,  seneral 
:  J-  C. 


Also  oti  di*play  wen 
Model  D,  bolb  of  ivhicb  bc 
"If"  batleries,  and  in  the  cn! 
ficient  room  (or  "D"  b.illciy 
allendance  ot  both  exhibits  v 

manager  of  the  company:  A.  Sims,  sale*  m.inaBer 
Ei.enberit,  chief  engineer,  and  J.  M.  Hcddaens.  assistant 
engtiiecr. 

national  Carbon  Co. 

The  National  Carhon  Co..  Ne«'  Vork  City,  occupied 
booths  ai  both  shows  and  dispbyd  .i  coniplcic  line  ot 
Evctcady  radio  batteries.  A  feinurc  of  the 
Inrge  panel  board  showiiis  in  'l 
can  be  used  to  decrcnic  the  poiv 
lerifs.  C.  H.  Ellis,  whu  was  in  < 
for  demonstration  purpoNc.s  ,it  ilie  rnl.iie,  was  constantly 
,ur,o„nded  by  crowds  of  ii,lc...lc,l  s.ic.talors,  to  whom 
lie  cirl.iined  the  vnrioin  riilvanlants,  and  bow  best  to 
piln  iiii  iticm  in  the  u^e  of  TveicaJy  batteries.  The  same 
n>c-ili-.,l  of  dcmoi,.slr.itioi.  «.i-  carried  out  al  the  Armory 


-C"  batteries 
iliicd  by  "D"  bat- 
of  the  panel  used 


>oth 


rxliibil! 


featured  ■ 


THE   TUBE  WITH  A  SENS/BLC  GUARANTEE 


there  is /\o  I 
substitute  l- 


Uhey  want! 

TVhat  iheij  want/ 
IVhon  they  wantuf 

Villi  nwi'  rh:tt  service  lo  your  cusIomLT  in  consideration 
Vim  iiiM   til, It  ".iTvice  to  ydurself  in  considt: ration  of 

Earn  b»lh—give  them  Supertron, 
As  gnoil  as  a  lube  can  be. 

Not  "Jiiiit  ( itiiii.tnii  c  il"  iliat's  nonsense,  hut  Citiariiniecd 
by  a  serial  niniiln'r  wiili  id cnlific.it ion  that's  sensililc, 

A// types  $2.00  eac/i 


Knyilunr  Modlu  Dili.  Cs. 
Franklin  EtFClrio  Suopl,  C 
AlknlDwn  nadlo  Dlil,  Co 
Qooillln  AiilD  Supply  C*. 
Fort  W«>nn  Iron  Sforr, 
Swinion   ElKtrlD  Cs.. 


Amrrlcsn  PhDnDoripti  Co.. 
Reien  TslliInK  Mnctiln*  Cu. 
Bstllmo™  Hub  Wh«l   &  Mti 
CyciD  Autn  Supplr  Cn.  . 
H.  D.  Tpylor  Co..  . 
Iioiuoli  ^al'i  Ci>. 
L.  W.  Cleolnnd  Ci'. 


Ti  FrtDdaoo 
I 'till  >d(  I  Libit 


ATLANTA  

DAia.AS  

PltlUJJELPllH 
I.VniANAI'Ol.lP 


SUPERTRON  MFG.  CO.,  Inc. 

HOBOKEN,  N.  J. 

i:il-oK  Dnit-i  220  Broidn-w.  N,  T.  Clli 

SUPERTRON^ 

A     SERIAL      NUMBER  GUARANTEE. 


ready  Laycrbill, 


ll  allliouRh  it  is  a  dry  bal- 
of  II  new  process  similar 
■Hire  of  wet  cells.  C.  J. 
■  Palace  exhibit,  with  W. 
oiy.  Other  representatives 
:  W.  R.  Peppard,  H.  C. 
O.   Loughlin  and  J.  M. 


tery.  i  ^ 

Schulia  was  in  cbaige  of  1 
llcacock  in  chatEC  nl  the  Ai 
of  ihc  company  present  ivc 
Iteusch,  a  W.  Dickinson, 
Corley. 

Voller  Electric  Co. 
The  Valley  Electric  Co,,  SL  Louis,  Mo.,  had  ils  three 
distinct  lines  of  radio  appntaliis  nt  its  exhibits  at  the 
shows.  The  Valleylone  radio  rccciv.:.^  c<  which  four 
models  were  Fhi>wn;  \-,!lk-y  b.i.rr,  cL-ul:,  r,  ,ii>d  Valley 
"B"'  battery  eliniin^tur  wt-ri'  -m  >-il"  Tin.'  V.il Ic  viotic  re- 
ceivers, in  coii-i.ile  and  Milk-  iii.i.li^l-  ^^I'h  special  Valley 
tablcs.'wcre  (he  feanir,:  i,'  iIk-  .li-|.l,iy'  llerln:tt  Elder, 
treasurer  of  the  conip:iin,  "  is  in  of  ilic  exhibits 

and  he  was  ably  nssisifl  l.v  l<  T.  riiiiinriKli.Tni,  Eastern 
sales  manaser.  and  C.  A.  ^llcllt,  di^tncl  Tnaii-iger.  and 
niembets  of  (he  Eastern  sates  force. 

Apco  Mfg.  Co. 
Tne  Apco  Mfs.  Co..  of  Providence,  R-  I.,  had  compre- 
hensive displays  of  Ihc  Apco  line  through  its  local  dis- 
tribulor,  the  Telemolive  Radio  Corp.  The  exhibit  in- 
cluded the  Apco  "A"  ballery  chargers  in  two  types.  No. 
77  and  79,  and  the  Apco  "B"  battery  charger  types  SS 
and  89,  Tlierc  was  also  shown  Apco  audio  transformers. 
"11"  kiis,  rcclodynes,  radio  switches,  resistors,  grid  leaks, 
vernier  dials  and  battery  clips.  Thomas  F.  Wilson, 
prejidenl  of  the  company,  spent  several  days  nt  the  ex- 
hibits during  the  week. 

Tobe  Deutscbmann  Co. 
The  Tobe  Deulschmann  Co,,  Boston,  Mass.,  displayed  in 
the  Palace  and  Armory  various  radio  accessories  and 
parts  featuring  the  Tobe   filter  condensers   and  indoor 
loop  aerials, 

Petinot  TStg.  Corp, 
The  Peijuol  Mfg,  Corp.,  Long  Island  City,  N,  Y.,  man- 
ufacturer ot  packing  containers  for  radio  sets,  was  rep- 
resented at  both  the  Palace  and  Armory.  Under  the 
display  of  "Petjuot  packed"  was  lo  be  found  the  cartons 
ot  the  various  users  of  Pequot  containers.  F.  S,  Oppen- 
heim  and  S,  H,  Fried  were  in  charge  of  the  exhibits  and 
eipliined  the  merits  of  Pequot  packing. 


Exhibit  of  the  Murdock 

Line  During  the  Show 

During  ihe  week  in  which  the  radio  shows 
were  held  in  New  York  City,  the  William  J. 
Murdock  Co,,  of  Chelsea,  Mass,,  welcomed  its 
many  dealers  at  a  special  exhibit  arranged  in  a 
suite  at  the  Hotel  Commodore,  D.  R.  Mur- 
dock, treasurer  and  general  manager  of  Ihe  com- 
pany, and  A.  S.  De  Veau,  New  York  rcpresenta- 
livc,  were  present  and  dcmonslratcd  the  new 
Murdock  neutrodyne  radio  sets  which  were 
shown  for  ihc  first  time.  Model  200.  a  five-tube 
neutrodyne  cabinet  set  with  loud  speaker  at- 
tached and  Vernier  di^ils.  was  shown  as  well  as 
Model  201.  the  same  instnnnenl  without  loud 
speaker.  Model  203  was  also  shown.  This  is  a 
six-tube  neutrodyne.  Of  particular  interest, 
however,  was  the  new  Murdock  model  204. 
which  is  described  as  a  "no  antenna  or  ground" 
.set.  The  set  was  installed  in  a  Hoor  c.ibinet  of 
artistic  appearance  and  is  a  six-lube  set,  two 
dial  control,  wilh  which  neither  antenna  nor 
ground  is  necessary  for  radio  reception.  A 
notable  advance  in  radio  construction  was  to 
be  found  in  this  set,  which  employs  a  shield 
covering  the  various  units. 


J.  H.  Blinn  was  recently  appointed  manager 
of  the  talking  machine  and  radio  departments 
of  the  Denver  Dry  Goods  Co.,  Denver,  Col. 
Mr.  Blinn  is  well  known  in  retail  music  circles 
in  that  city. 
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Quality  Sells  Them  -Not  Price! 


BRIGHTSON  TRUE  BLUE 
RADIO  TUBES 

When  True  Blue  Radio  Tubes  were  first  advertised  as  "The  Finest 
Radio  Tube  in  the  World"  no  one  could  prove  such  a  claim.  It 
was  necessary  to  have  faith  in  the  product. 

Today  an  ever  increasing  number  of  True  Blue  Tube  Dealers  will 
testify  to  the  truth  in  True  Blue  advertising.  Their  sales  show  that 
the  man  who  bought  one  True  Blue  Tube  generally  came  back  for 
more. 

Investigate  the  value  of  a  True  Blue  Tube  Fratichise. 


Brightson  Laboratories,  Inc.,  Waldorf-Astoria  Hotel 

16  W.  34th  Street.  New  York  City 


Write  Our  Nearest  Representative 


PhlUdeliihIa  OlOce: 

SO  N.  Eleventh  St.,  Philadelphia,  Pa. 
Youne,  Lorlsb  &  Rlchardion, 

712  W.  Jackson  Blvd.,  Chicago,  III. 
American  Electric  Lamp  Co., 

ITfi  Spring  St.,  AUanta,  Gb. 
D'Ella  Etcctnc  Co.,  Inc., 

291  John  St.,  Bridgeport,  Conn. 
Hunter-Walah  Co., 

446  Stark  St.,  Portland,  Ore. 

Dre,  Md. 
RndlD  Dealers'  Supply  Co., 

925  Boword  St.,  San  FrniiciBco,  Calif. 
H,  C,  Schultz, 

2S31  Gratiot  Ave,  Detroit,  Mich. 
Williams  Hardware  Co.. 

lOO  Second  Ave.  N.,  Minneapolis,  Ulnn. 
ZIon's  Co-operative  Merc.  Inst., 

Salt  Lake  Cltr,  Utah. 
Clyde  Washburn  Co., 
10S5  nnlon  St.,  Memphis,  Teon. 


Boston  Office: 

260  Park  Square  BIdg.,  Boston,  Mass 
C.  A.  Buscher  &  Co., 

1219  Locust  St,,  KansaB  City,  Mo. 
Brown  i  Holl  Supply  Co., 

1504  Pine  St.,  St.  LquIh.  Mo. 
Holt   Electric  Co., 

10  West  Bay  St.,  Jacksonville,  Fla. 
Stephen  H.  Inns, 

4S7  Chamber  of  Commerce  Bldg,, 

Los  Angeles,  Calil. 
New  Haven  Electric  Co., 

296  Elm  St.,  New  Haven,  Conn. 
Reynolds  Radio  Co., 

1534  Glenarm  St.,  Denver,  Colo. 
Southern  States  Ind.  Corp., 

S56  Camp  St.,   New  Orleans,  La. 
Frank  B.  Wilson,  Inc., 

222  Pike  St.,  Seattle,  Wash. 
Nelson  Hardware  Co., 

Campbell  Ave.,  E.,  Roonoke,  Vfl. 
A.  K.  Sutton,  Inc., 

33  West  1st  St.,  Charlotte,  H,  C. 


Hew  Jersey  Representative: 
Triad  Sales  Co,, 

Trust  Co.  of  N.  J.  Bide-.  Jersey  City,  N.  J. 
G.  J.  Seedman  Auto  &  Radio  Co., 

Bedford  Ave.  at  Madison  SL,  Brooklyn,  N.  Y. 
Bering-Cortes  Hardware  Co., 

P.  O.  Box  117,  Houston,  Te«as. 


;  Co., 


Lee-Eountie  Hardware  Co., 
9th  and  Farnnm,  Omaha,  Hub. 

Nlxon-KImmel  Co., 
Its  S.  Wall  SL,  Spokane,  Wash. 

Roberts  Toledo  Co., 
Toledo,  Ohio. 

W.  &  E.  Radio  Service  Co., 
Wright  Bldg,,  Tulsa,  Okln. 

Yahr  &  Lonije, 
207  East  Water  St.,  Milwaukee,  WIi. 
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Simpler,  More  Selective,  More  Sensitive,  the  New 


"At  the  Iiini  o(  a  single  din}" 


is  making  radio  history 


MAGNAVOX  nas  per- 
fected the  single  dial 
control.  In  the  new  Mag- 
navox  a  flick  of  the  fingers 
makes  you  master  of  the  air. 
The  new  Magnavox  is  ultra- 
sensitive. It  is  factory  tuned 
with  the  Magnavox  tuning 
meter,  1,000  times  more  sen- 
sitive than  the  human  ear. 


The  new  Magnavox  is  ultra- 
selective— the  new  Magna- 
vox circuit  and  Torodial 
R.  F.  Transformers  tune  out 
the  big,  powerful  stations  at 
will— turn  the  single  dial  of 
Magnavo.x  to  the  wave 
length  of  the  station  desired 
and  no  other  station  can 
butt  in. 


No  Magnavox  Set  can  ever  become  obsolete 

because  Magnavox  Receiver  Units  are  in- 
terchangeable except  in  the  case  of  Mag- 
navox Junior.  Should  our  constant  re- 
search show  that  the  Magnavox  circuit 
con  be  improved,  it  will  only  mean  a 
change  in  units  to  bring  most  Magnavox 
sets  right  up-to-date. 

The  new  Magnavox  is  making  radio 
history  —  the  new  Magnavox  sells  on  dem- 
onstration— and  demonstrations  are  easy 
with  Magnavox. 

For  your  profits  sake,  write,  or  better 
still,  wire  our  nearest  office  today  for  the 
name  of  your  territorial  distributor. 

THE  MAGNAVOX  COMPANY 

1315  So.  Michigan  Avenue,  Chicago,  111.  -  Oakland,  Calif. 

130  West  42nd  Street,  New  York 


Magnafo.i:  Jnterchtnigcab/c 
Receiver  Unit— /ils  all  neiu 
Magnafo.x  moiJels  except 
Magnavox  Junior. 
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Radio  Exposition  at  Palace  a  Big  Success 

Latest  Products  of  Radio  Manufacturers  on  Exhibit  at  Fourth 
Annual  Radio  Exposition  in  the  Grand  Central  Palace.  New  York. 
Thrill  Vast  Throng — Marked  Improvements  in  Radio  Art  Manifest 


Tiic  I'Vmrtli  Aiiiiiiul  Radio  Exposition,  ;ii  ilic 
Grand  Central  Palace,  New  York,  Septoiiibci  U 

to  19.  'ln;w  llKMi^iinds  of  visitors  lo  lilt  cx- 
liibil  hn.-iili-  I,.  r<  M,  w  (lie  1925-1926  nulio  prod- 
ucts oi  li  .i.liin:  iii.iiiiifaclurcrs. 

Tlif  outstaiulini;  feature  of  tlic  t-xliibilion  was, 
judging  from  the  optiiiiisiii  of  I  he  iiiniuifac- 
tiircrs,  lilt  eiitlnisia^ni  of  tin.-  dealers,  ihc 
iiitcresi  displayed  liy  llic  public,  and  llie  iin- 
proveiiK-nt  HKitiiic^i  m  t\|,r-  uf  radio  re- 
ceiver^, [bill  ibc  -L,i-  ii   I'>25-|<I2<)  (lives  all 

indicalinii,  i,i  biin-  a  rcord-bri. aKt-r. 

To  anyoni.  forHinate  Ltiouiili  Hi  have  viiuiil 
llic  lalcpl  prudiicl'^  of  ibc  radio  iiianuiaci iircrs, 
tlic  forward  -ttp  thai  lia^  b.cn  l.iki  n  m  uiak.ii.j 
the  radio  reccivc-r  a  iruc  iim-iiMl  i  n  - 1  rimn  ii  i 
cvidonl.  In  ai)poaraTu-c,  llu  ..ilmni-  .nr  imu 
on  a  par  wilb  tlic  finct  fiirinhin  ;  m  .iiiiiilu-ilv 
of  operation  even  a  lyro  at  liic  receiver  cannot 
fail  to  tunc  in  with  ea-c  wllb  the  advanre  lh;il 
has  been  made  in  llu-  ^(nlpli^.\  in-  ..I  i  nntrol  de- 
vices; in  <|Uatily  of  lom  n  in  '^in'  Mnu,  I liioii;.^!! 
the  bellermenl  of  tlic  l''ii>i  -|..  ..I-,  r-  and  liie  in- 
crease of  volume  lliroiiL:li  new  :ini|dihcalifni 
principles,  through  more  powerlni  lulu and  llic 
improvement  in  practically  each  .ind  every  part 
of  ihe  receiver,  llie  radio  sel  cannot  fail  of  rec- 
ognition as  a  real  musical  in.«irumenl. 

To  many  the  elimination  of  batteries  by  llu 
ulili/alion  of  house  current  is  an  intcrcsiin:; 
devclopmcnl  of  ihc  season.  Stveral  receicirs 
of  this  type  were  on  display  at  lln  t\|insiiion. 
To  those  who  iitili/e  balleric-  I'M-  lii,  opii.iLinn 
of  tbeir  radio  -cl-  Mii'  iMiti  ru-,  nii|>n>\<'<l  iy\>t~ 

construction  and  liclter  ;iiul  new  mellujii-  ol 
charging  ibe  batltries  nnide  a  decided  i"l|l^e^^il m. 

All  in  all,  the  radio  receiver,  viewed  as  a  \vliole 
and  from  the  annle  of  each  of  the  parts  whicb 
compose  ii,  has  advanced  materially,  with  the 
result  that  il  is  now  an  insirnincnt  wilh  in- 
creased beam V  of  apiiearancc.  reliability  and 
conscquciilh-  of  v:tc,i1't  .iii|(eal. 

Viewed  from  iIm  h.mI.  .iin;le  Ihc  exposition 
had  the  cffecl  i>l  hnin^ni^  ,(  feeliiii;  of  security 
to  the  trade,  for.  in  si.itc  of  llie  many  ;uh1  bii,' 
strides  laken  in  ihc  iiii|ir'i\ iimnl  .md  dewlop- 


.Ic  wl.i.li  ^^.Hlld 


Grand  Central  Palace 
Jtl.liOll,  inakini;  a  ^rand 


borhood 
ihe  |>eriod  of  the  show  of 
,L  mitlion  people  wlui  are  i 


crowds,  as  feeling  ibat  prospects  for  Ibc 
1  and  Winter  seasons  appeared  of  a  roseate 


eiil crUiniiicnl  ami  e 
visitors  lo  Ibe  sbou 
momeni  that  some 
in    progress.  I'rom 


made   addresses  which 


bmadcaNi 
i<lio  .(rti-^ls 


III. 


.\    111.  nlM.n    of  Ibc 

m  teeevvcrs,  .-\  display 
ir>  was  also  an  attractive 

I  iif  iNbibiliir-  appeanii),- 


l.tculschmanii  l^o..  ami  ihc  I'cquot  Mfg.  Coryi. 
Details  of  ihc  eshihils  at  the  Palace  follow: 


Leading  Exhibitors  and  Their  Products 


.iiiti.unniliiiilinKiiNm'ii  ii[i,iiiiJ|iriiEi(i[iiii(miiiim.iii(,-n,i'r,iimi™iii',]rii;  ii[^rii!iiinL-,i,imiiii(i(iiiiiiiiriii;wmiiuiriiiiiiiiiiiittiliiiriiur;j|iiJiiiiiiiiiiiiuii  Willi  ol  ■■n    ■.i''iiiii>:rNii7  Adier  Mtg.  Co. 

RadlD   Corp.    of    Amerlcii  ai  ilic  sliuw.  actunl  dennin^u  iim.h  >.i  iIx'  l.'.,,liiai  Imi.'  wn^         TIil-  Aillri    Mf,'    I'm.,  X,      V<'ik,  .e 

The  H3.ii..  (\.r,>.  nf  .\ri„rK-,i    uos   .i|.ri-s^n1oa  iil.i   ..„Iv       >:ive.i  iil  lli.:  ni>t<,-l  Pl^mii -y  Iv.i  „ wi„,,-  il„    l.ill  1,.>,  ,|       :r.       .,,  .  -  ..         ...  ii. 


Brunswick-Bal 
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Radio  Exposition  at  Palace  a  Bij*  Success— (Continued  from  page  125) 


ipIv  rl^ifinu  Die  emninit  HF.isiin.  Col.  f;.  H,  Mnrci, 
sidcnt  and  general  salci  nunnger  of  ibe  Jo,.  \V. 
;o..  WHS  on  hniiil  .lurini;  ilic  eiil.re  .now  ii.  Krcet 


I  Storaee  Battery  Co. 


Dictograph  Products  Corp. 


<in»in><:ii  11   .>  -yy,    i  t.mif:  i..    iv  i    \,,      i,  r    iv    i  i    u'liiolilvfi  niilv  iirir  .li  .l    i  .i  i  .■■  „f  Iniiiiii'  :,n,\  i 

Robert  L.  Schc^l^,  •■\  iIk-  f.ui,„,,„liiai.  snlc»  nn(T.  Htim's.  chipt'rnHinrcr.  nhu'  in  alltiijiiiirc.  '      fnenscil  in  a  bcnumui   i  ....  i,„ic  cabinci,  Th 

CItfillan  Bros..  Inc.  Howpon  Rodio  Corp.  Dictonrnnd  consol.:   i.    .1     ,  1.,    DictoEraph  phon 

Gil/ilinn  Bros..  In.-.,  I.o^  .\,iK.-ti.,  C.^l..  >vctr  rcprc-mlnl  TIip    Wivn-rt    l(inli.>    Tnrn.     \'r«    ^■<,fk     exliibllcil    il<       ""'I  rii.-i...-,  ..   |    speaker  wcrf  nls 


Radio  InduBtrioi  Corp.  mmuilncUirtr  of  Imdrrv    >  1,,   r    Tt    rM.irlull  Tlic   v.-icioiis    HC,\    .iiodcts  w, 

The  new  Rko-Ilvnc  «1,  n„ini,fn.imM  by  (he  Rn.Ho  „t  rl>p  Nciv,,orl  Rrnli^-  ■  ..m.  .  ,.i.l  \  1,  H.ihc,  s.,k^  r.-.oKrd  .ml  iJii  l,oo<!.  iisdf  un^  in  a  1 
IndiiMric!"  r^r,,,  vvric-  .h.>«i  ,n  ,,[( , ...  1  i„I.   ;i.t  .itiKcil      nii.nnRer    of    tlic    Niiv.il     --ii.  ,     1..,    .  \.hi-.ivp    ..ilcs  Stordard  Rodio  Cor 


Could  StornKc  Bntlcry  Co. 


Tlmmons  Radio  Products  Corp. 


King  ljuality  Products,  Inc. 

Iiy   Producu.  Inc..   Buffalo.  N.  V..  had  . 


Farrand  Mfc  Co.  New  ' 

.iriicaic    of  Varrand    speaker    fix      J.  R. 


The  Jos 


which  the  company  will  advc 


(Cotitmiied  0)1  page  US) 
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Some  Views  at  the  Fourth  Annual  Radio  Exposition  in  Grand  Central  Palace 

The  illustrations  above  give  an  idea  of  the  many  attractive  booths  of  leading  manufacturers  of  radio  products  which  made  the  Radio  Exhibition 
an  outstanding  success  and  v/hich  drew  thousands  of  interested  radio  fans  and  trade  representatives. 
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Radio  Exposition  at  Palace  a  Big  Success — (Continued  from  page  m) 


l>lu).   ieveii   lutici,    I*   lli.ll   il  Ilua  a   (Cir-rncliiocl  li 
iIi'iijkIi  il   riiji|r  also         opcralnj  on  nil 
.Iriifcl,  C.    Rrl,.   iitiicrol  imiiriiK.t 

of  llir  cxhi>jll.    Olhrrt  in  .illriiilniiri:  « 

Knlchcrliocher  Tarklnt  MlkIi 


trrrtl  in  Ilic  ritiilcil  Aiiilinulir,! 
•  Idc  ncrial  if      cxhlliii  itJia  unilcr  ili<   'lun  i  .1 

«-  C.  Hpiirlr       llir  New  York  o/li.  • 


I  irproiluccr.    Tlie  is  made  in  vacj  inG  IciiKtbs,  lo  l.c  iikol  as  a  l>o»c  fof  llie 

II  ■■t  (■    \V.  Wil-  *ei  it  JO  dciirrd.    Oilier  prodiicis  on  cjtliihit  mcluiieil 
I          iinff  of  I  ran  •former*.   soLkeii  ami  olher  pari*  aiirl  nccessoiics. 

i.il  J.  H,  1.   M,  Willc)-,  Kcni'ial  miiii»(tcr.  was  in  chnrBc. 

Ill'-  I'ei'l-  H.  B.  Shontr  Co. 

TI.c   11,    H     S  .1/    r,.„    n.iir.M.wM    .„..|f-, [.,,1,1,111  ilif. 

irll.iilu.,   Ii.i.l    .11    111.    .  .M-.i-    >:  ilic 

ilr>rib)'cil      ill      proiliiii-  !■  iiiii...!  1.1  iiii-  lii.iii'  V  I    ri.i.i.-.. 


1-  Ml,,  iirinlliCl*  .if  llle 
IiumeDt  Co. 


(Ill-  KnicJ>i-rI~/rkrr 


Btaeon  Rndla  We.  Co. 


"  WMlloghouse  Eloe.  A  Ktg.  Co. 

■      .il..,  flrru.         'J'!,,,  «v>ii.,uii„i,vi.  lvlc.-ln>  Hi  .Mffi.  C...  .if  K.i>i  Tiir-  """  ' 

I    m.inniKT  nf  I.iin  li     !■ ,  ,  .    Inl  |   Mu.iri.  i-nliiliiii-  i.(.ip|iiit     mil       '  ■■['■' 

I  mcmlirri  of  ,,   |,',  ,  ,    iii  ■  c  1     '1  ' 


SlKmil  ilic-.,  Mt^.  Co. 


Studni:r-Cuminlae  Co.,  Inc, 


I. ..-.I  by  II.  <;- 


Adroit   Tool   Co,,  Inc. 


i>r  thr  Killioii 
waoiX  which  I 


Alden  Mfg.  Co. 
Aldc.i  .M/n.  C...  SiirinKfield.  Mass.,  displayed  nl 
iil.ut  i)4  line  <d  X.i-Ald  sorkcis  and  iidaplers  (or 
-Mlf   tiil>.-  ,1^  well         a   varied  line  of 

I  "I    'I"      'l.l  l.asKS.     Tlic   cuiii|iniiy  also 

-.1     .N.i     '1,1  l,,Kll>.1. 

Ctitl!ta   Radio  Co. 


,  (.),,  lind  (in  ili>|diiv 


isr<l  ( 


Dc  Wilt, La  Kriinci,  Co. 
Till-   l)e   Wlit-I.n    I'Vii.!..    Ci.,   r,,Mil,ri.t(ti'.  Mil",.  Ii.id 
»  comidrtr  diipLiv  »f  tlic  SniirLiiIni  liiininn  liil'r  diniini- 


MunhuUiiii   Elcctrlcul  Supply  Co. 


H,  Uoiu-hue  Co. 


Muglfnl  ProdufiT  IilMillmHiiv;  Co. 


llie  IJe  Proi;ri.vi..lvr    Mnskul    Iii!;(riinii,-nl  Co. 

■nil-  New   \  M.,.    „„    „„    ,v   Mii«. 

iiel.i  C.irii.  -liMM..!    .  I  ]„    ,.v|„„„,„„  ■■'[■lu- 

'iiiV.       .\inlioiolii,"    111,  III  III, ^       Ml,     III,   \iiii,,,i         ■■     I  ,1,1,1-- 


Gllbert-Keator  Corp. 

l)eKor>-,i    iir„diu-1s  Pny-I 


^a^lon[ll  Rndio  Corp 


Kti-^L-e  Prtiilucl,'; 


l"or|,..  al... 


BolBGoiminilt  Cu.,  liii  |ili,"if<  and  rliunuKi 

The  llniiNniiniiiili       ,  1,1  1  ,,     1,,^.  „f  |n,|ni|i,r-      '''''  ^'iipermniilcr  mo 

\<rivc,l  icccirtr*  ai  I  M  ..    ,    |,   ,ii„„.     The   I1001I1  Kcncrnl  1 


Aslral   Raillo  Coi 


Tin-  r.ite!t  Kleeri 


Hoosick 

Tlie    II.KlMCl.  I 

VAiU.  N,  V„  .Il 
Willi  ilir  riiiil.T, 


'  !■       '        ^-'11      l'iriiM.,1     .-,,1,1  (-. 

'   'I"    ill  I'liliiin.-,.   .,|    ,|„    ,-,„„,.,,„,    ,„  p|,i|a. 

1. 1, --fill  ,11  il,i'  ,-liil,i[  .111,1  ,iImj  t^iialilislied 
Harlford   Balteiy  MIk,  Co. 
■  I'-'  '>  till,  „i  l|,.„-,f„,-',l 


{Cciiliiiiu-il  oil  fnic  1^0) 


October  15,  1925 


THE  TALKING  MACHINE  WORLD 


Grimes  Rndio  Products  am  made 
and  markored  by  the  Dnvid  Grimes 
Radio  and  Cameo  Record  Corp- 
oration. Every  set  factory-tested, 
seated  and  guaranteed.  All  units 
in.iilc  in  the  Jersey  City  factory. 


DiWlD 
HIGH  POWER  RADIOS 

Our  direct-lo-dealer  policy  gives  him  the  full  jobber's  profit 
and  allows  him  sufficient  margin  to  advertise  the  Grimes 
Radio  Products  under  his  own  name  and  make  a  good 
profit  besides. 

NOW,  you  have  the  greatest  and  most  valuable  business 
opportunity  ever  offered  to  you. 

FOR  BIGGER  PROFITS 
and  QUICKER  TURNOVER 
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-liicloiii.K   iMcreiri  a   miii,».urr  i„.„ld  of  |hc  latgt  jilunl 
of  llic  company  a1   Millil.ilr.    J.   IVirm.in,  aaica  mananeT 
<it    Ihc  company,   aiul   Jii>   Miifl    sicit   in  allcnJuticc. 
CencHt  Kadio  Corp, 
Tlie  General  Radio  Cur|i,.  Cnir.l.ri'Jiie.  Mu»i..  exIiiLKed 
a  wide  tine  of  r.idio  rmrtH  on   ihir  main   rtoor  of  Ihc 
Palace.    Mclvilk  ICaiilnim  ,vi.t  [>ir>pnt.  niRitied  by  ]| 
U.  Kicliman  and  II.  ('  (...nh.r 
0  U  : 

The  Q  R  S  M.Mtr  i  „ 

Red   Top    li.br-.,  ,v. 


Huslc  Co, 


II'. i>'".  Ml,.  miiniiFnrliircr  of 
(■111  I V ■  .1  ii  .  |ij..ijii,-r,  and  diarribuled 
"  ilic  cxliibiiion.  The 

 '"■    I  "  I.  -Siiidncr  iiid  Totii 

'"I  '       Inc.,  niDirapoliluii 

Epom  Corp. 
New  York,  di*|iliiyed  llie  Epom  "D" 
a  fenliirc  of  wliicli  ii  the  employing 
1  ilic  Kpom  Rccliner  tulc  nnd  wliicli 
lUc  lniriilniE  oiil  Of  filameni  of 
»iiJi.    Itolicri  R.  Hill  woi  in  clinrac 


Gilbert-Keaton  Corp.  Host 
to  Metropolitan  Retailers 

Outline  Plans  for  Marketing  Kolsier  Radio  at 
Dinner  in  Hotel  Pennsylvania  During  the  Re- 
cent Radio  Show  Week 

Tlic  Gilbcrl-Ktator  Corp,.  1J5  Kifili  .ivtniii-, 
New  York  City,  dislriltulor  of  standard  lines  of 
radio  rcct-iviiig  sels  ;iiid  nicrcliandisc,  luld  a 
dinner  at  llic  Hold  Pennsylvania,  New  York 
City,  during  liic  week  of  tlic  radio  expositions. 


presentation  this  season  tile  product  underwent 
exliauslivf  tcsls  and  boili  the  ntanufaclurer  and 
dislriljuior  gu;iranlee  i!s  merits. 


Zenith  and  Pearsall  En- 
tertain During  Show  Week 

During  llie  week  of  tlie  Radio  expositions  in 
New  York,  the  Silas  E.  Pearsall  Co.  entertained 
visilMii;  oflicials  of  ttie  Zenith  Radio  Corp.,  and 
Paul  Klugli,  Eastern  manager  of  the  Zenith 
Radio  CoriJ.,  was  also  host  to  Mrs.  Lydla  M. 


Uaven  Radio  Corp, 
In.  showed  at  llic  cxpo»iliori  Ihe 

iiilici.  TltiK  Is  a  onc-fhuriw.e  tube 
"•I    iiineririr    rpsiilri    wild  mitlnuec' 


Hondprson  Bros. 


I  Century  Rnillo  Corp. 


of  the  exhibit. 


The  Superola  liadiu  C< 
models  of  Siliicriiln  rnd 
Walcone  loud  aiienket 
conipnn)-.  W.ilier  GoUm 
of  Ihe  e\liil)i(.  Hiili  TtiM.- 


Superola  Radio  Corp. 


Btnndin  PhonoKraph  Co.,  Inc. 


lypea 


111.11 


net  nirh  I. 

nil),  ol  Ihc  tliuiiiiiri  ( 
charse  of  the  display, 

Von  Rome  Co. 


y  rcjiicseiilalivr. 


The  Van  Home  C, 
exhibiird  Ihe  Mii-srln 
radio  Iiilie».    RaljOi  llr,- 
Eastern  territory.  >\  .is  i 
LInct 


preaidcni  oi  ihc  ,-Mrii|,,,u . ,  ,,, 
Vorfc  and  Neiv  F>m:I  mi.i  ,, ,,,, 
were  in  altendnntr. 

Tbo  Blrilr  Riidlo  LuhorutorleB 


I  llrrliiier.  Nt^v 
of  Ihe  company. 


The 


itlai 


,  Rinscll  role  mill  D,  1*. 


Denman  Bros.  Open  Branch 

PiRD,Mo.\T.  AiA.,  Ocluhcr  6— A  hianch  of  tli^- 
Denman  Bros,  Music  Co.,  of  Anniston,  has  been 
opened  here  recently  with  a  full  line  of  niusic.il 
instruments.  J.  E.  Denman,  of  the  firm,  was 
present  for  the  opening,  having  just  completed 
a  buying  trip  to  Chicago,  accompanied  by  C.  C. 
Matthews. 


The  Jordan  Music  Co.,  of  Charleston,  S.  C, 
has  opened  a  branch  store  in  Lake  City. 


The  ouislanding  feature  of  the  gathering,  at  Green  atid  other.s  of  the  Pearsall  organization, 
which  many  imporlani  metropolilan  dealers  On  Friday  afternoon,  September  18.  S,  I.  Marks, 
were   present,   was  a   message  'regarding   [)ic     treasurer  of  the  Zenith  Corp.;  Paul  Khigh,  W.J. 

Gaynor,  district  sales  supervisor;  H,  H,  Roemer 
and  Mrs.  Roemer  and  Lloyd  L.  Spencer,  Pear- 
sall genera)  manager,  motored  with  Airs.  Green 
to  her  home  at  Great  Neck,  L.  I,,  where  dinner 
was  served  and  a  party  ensued  followed  hy  a 
midnight  supper. 

On  Saturday  the  Zenith  Corp,  entertained  in 
ils  suite  al  the  Hotel  Commodore,  where  the 
group  was  joined  by  S.  W.  Craddick,  sales 
manager  of  the  Mackenzie  Radio  Corp.;  Henry 
Rowerdink  and  J.  L.  Pralt,  Rochester  Zenith 
distribulors;  Major  Andrew  White  and  Ernest 
Hare  and  Billy  Jones.  After  several  hours  of 
entertainment  the  party  adjouncd  to  Ihc  Del 
Fey  Club. 


1  which 

rt-i-ivins 


plans  for  ihe  marketing  of  Kolstcr  radio,  „ 
product  manufactured  by  the  Federal  Telegraph 
Co.  (of  California). 

Both  Randall  M,  Kcator,  of  the  Gitbcrt- 
Kealor  Corf..,  and  M.  H.  Souihgate,  of  the  mer- 
chandising division  of  Kolstcr  radio,  presented 
to  the  relailcr.'i  the  protective  plans  under  which 
Kolslcr  products  will  he  marlci  lrd  Mr,  South- 
gate  also  oulliui'd  llii-  pLiii-  nl  III,  MfLani/alion 
for  atijuaintiiif;  iln  |.iil,l,,  v.til,  i),,.  Kolsier 
products  lhrou^;li  iIk  iinilmin  oi  i.^iimnal  mag- 
azines and  local  luwspaiu-r.s.  Ihe  killer  in  close 
conjunclion  wilh  Ihc  aclivitic-s  of  the  Kolsier 
distribulors  and  dealer  representatives, 

Alter  the  dinner  ihc  Kolsier  products  were 
denionslraled  and  the  tone  quality  of  the  receiv- 
ing sets  was  emphasized,  as  well  as  the  sim- 
plicily  of  operation.  The  guests  of  ihc  Gilbcrl- 
Kcator  Corp,  were  enthusiastic  over  the  prod- 
ucts shown  and  commented  favorably  on  the 
high  business  standards  upon  which  the  scls  will 
be  marketed, 

Olhcrs  who  were  in  attendance  at  the  gather- 
ing were  MrtximiliMii  Wiil,  of  ihe  Audak  Co.,  in- 
ventor an.l  iM.ninf.u  ini,  I  of  the  Selectron,  This 
product  ni.iki-  .ii.iiLil.k'  Ihe  amplifying  cham- 
ber of  11k  IiiIKiiil;  ni,-K-liinc  for  either  radio  or 
talking  niachlne  record  purposes  al  the  will  of 
llie  operalor.  It  biconies  a  permanent  part  of 
the  lalkinp  machine  and  is  delivered  equipped 
wilh  a  Selectron  loud  speaker  unit, 

llciijamiti  Micssner,  of  the  Miessncr  Radio 
Corp,,  spoke  on  and  demonstrated  the  Miessner 
Electric  receiving  set.  Tliis  set  operates  from 
alternating  current  electric  light  socket  and 
eliminalcs  the  use  of  batteries.    Prior  to  its 


Demonstrate  Panatrope 

Daily  During  Exposition 

During  the  week  of  the  Fourth  Annual  Na- 
tional Radio  Exposilion  the  Brunswick  Pan- 
atrope and  Ihe  Brunswick  Radiola  were  on  dis- 
play at  the  Grand  Central  Palace,  and  each  day 
these  instruments  were  demonstrated  to  an  in- 
vited audience  of  dealers  at  the  offices  of  the 
company.  Eastern  Sales  Manager  Harry  A. 
Beach  was  in  charge  of  the  demonstration  and 
he  states  that  the  new  instrument  made  a  de- 
cided impression  on  the  dealers  who  listened  to 
it  for  the  first  time. 


Ralph  B.  Rhoades,  formerly  of  Yoakum,  Tex., 
has  been  named  as  manager  of  ihe  New  Mexico 
Piano  Co,.  114  North  Second  street,  Albu- 
querque, N,  Mex, 


You  Want  the  Best  Talking  Machine 
Felt — "American  Felt"  Is  Its  Name 

YEARS  of  catering  to  the  talking  machine  manufacturer's  felt 
requirements  have  not  gone  for  naught.  Well  do  we  know 
his  needs. 

American  Felt  Company's  turntable  felt  gives  supremely  satis- 
factory service,  Durability  is  inbred  in  the  product.  No  matter 
how  rigorous  the  usage,  American  Felt  Company's  felt  may  be 
depended  upon  to  last. 

Value  is  in  keeping  with  our  output— the  largest  in  the  country. 
Write  our  nearest  office  for  quotations. 

AMERICAN  FELT  COMPANY 

213  Congress  St.,  Boslon  114  E.  I3lh  Street,  New  York  Qty 

325  So.  Market  Street,  Chicago 
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BOSCH 

JUNIOR 

AMBOTONE 


Another  Bosch  Radio  tri- 
umph—a  Radio  Reproducer 
at  an  extremely  low  price 
with  unusual  tonal  quality, 
purity  of  reproduction  and 
remarkable  range. 

The  Bosch  Junior  Ambotone 
is  manufactured  by  an  or- 
ganization whose  reputation 
for  the  production  of  precis- 
ion electrical  equipment  has 
been  supreme  for  years.  The 
Junior  Ambotone  is  beauti- 
fully designed  and  is  smaller 
than  the  usual  type,  taking 
up  about  half  the  room— an 
important  sales  point. 

The  Bosch  Junior  Ambotone 
will  lead  sales  in  reproducers 
—the  greatest  value  in  Radio, 
in  quality  and  price  -  $14.  ?0 

AMERICAN  BOSCH  MAGNETO 
CORPORATION 

SPRINGFIELD, 
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Noted  Musicians  to 

Be  Heard  by  Radio 

Steinway  to  Broadcast  Programs  by  Damrosch, 
Mengelberg  Hofmann  and  Schumann-Heink 

Coiic(?rls  conducted  by  \>Au.t..-.  \,,  ^!.H|  '1 
htrg  and  otlicr  great  iiiiivii  i.<ii-,  r  >  <  ii.il  -  l>  v 

Josef    Horinailll,     Sclllimanji-lli  ml,     .mil  ntlin 

artist?  Will  Ll-  broadcast  in  a  sirii  -  ui  .i\  .  ii 
l(.-r(aiiiin(^nls  ^'ivcn  by  Steinway  &  Sons  ami 
lln-  Kadio  Corp.  of  America,  it  was  aiinoiinccd 
rt'cently, 

l  ln-  fir,-.!  of  tlie  Sleinway  concerts,  wlitcli  will 
be    liroadc.isi   from    tbe   new   Sleinway  Hall, 
lliu    W.'-l    Fiflj-scvctub    >lr,t-l.    Niw  Yorl.-. 
tlirongh  stations  in  Now  Vn.K.  WnsbiiJiiloii  anil 
Sthi'iicclady-by  ibc-  U.iilio  Cnrpnration  and  its 
ass.K'ialcs,  will  br  IkIiI  on  OcTobcr  27  luukr  ll,.       '^I.lun.  r 
direct  ion  ol'  Will   ML-ngellierg.     Tlie  prn;,'  i  ,i  m      ■  In  jr 
will  inclndi:  a  recital  by  Hofmann,    A  f<-nv,-.l      i  fi  ■! 
In'inn  coniiuiscd  by  Meiigelbcrp  for  orclii-'-Ira  l  lii- 

and  baritone  ■ioK)  will  be  given  for  llie  first  tinif      fnirn  li 


in  this  country.  Fraser  Gangc  will  be  the 
soloist. 

On  November  8  Waller  Damrosch  on  the 
piano  and  Paul  Kochanski,  accompanied  by  tlic 
Steinivay  Siring  Orchestra,  will  give  the  Kreut- 
zcr  Sonata,  which  will  be  broadcast  from  WJZ. 
WRC  and  WGY. 

Scbumanti-Heink  will  sing  al  the  third  concert 
of  the  Steinway  seric;  on  December  4.  Other 
ronccrls  will  be  broadcast  on  November  2,  No- 
vcniber  4  and  November  6. 


McCoy's  Takes  Over 

Skinner  Music  Co. 

WAritiiii  i-i,  (;<iN,s-,.  October  1.1,— Alvia  I".  NK" 
Cov.  iir.>iil<nt  i.f  McCoy's,  Inc.,  has  amiovniiHjil 
thr  coii.MiIldiilion  of  McCoy's.  Inc..  and  lln- 
'^l.lijTi.  r  MiKii  Cr. ,  two  of  llie  leading  mn.'^iL- 
■liii|.-.   In  lhi.<  c\lv.     SKtiiner's  ^^■ill  he  closed  in 


bi'fn  i^rowing  steadily,  and 
III-   incorporating  new  stores 


Sure 
Way 


inside  your  store  > 

HKRii'S  a  suggchtitiTi  tn  make  inside  cuslimii-TS  out  uf  jwssers-liy.  Let  io]k> 
know  you'll  tcsi  their  tubes  fret.  You  can  do  it  quickly,  easih-  and 
wilhoul  expense  by  using  the  Sterling  "Professional"  Tube  Tester.  Or.  if  you 
like,  you  can  charge  a  small  fee  for  these  tests. 

Once  you  get  people  to  come  to  you  with  their  tubes  you  have  the  chance  in 
sell  them  otiier  things — new  tubes,  batteries,  battery  chargers,  sets,  loud- 
speakers and  a  tube  tester  for  their  own  home  use,  or  a  tube  reaclivali>r  im 
renewing  tubes. 

You  can  sell  Sterling  "Home"  Tube  Testers, 
Sterling  Tube  Reactivators,  Sterling  Battery  . 
Chargers,  and  Sterling  Pocket  Meters. 

The  STERLING 
"Professional"  TUBE  TESTER 

besides  being  a  service  to  the  pulilic  is  voui 
protection  against  losses  due  to  defective  stock, 
because  you  can  check  tubes  when  shipments 
arrive.  You  arc  also  protected  against  dis- 
gruntled "come-backs"  by  checking  tubes  when 


sold. 


Ask  about  Sterling  TuUl'  Servicing  Itislrum 
other  Strrlinq  Radio  Eqiiipnicnl 


■  testing  large  and  imatl  titbi 

■  testing  "B"  Baltirics. 

■  mulching  tubes  in  tbe  svl. 

■  testing  tubes  when  ri 
pment  and   ichen  sold 


in/ 


Price  $30.00 


THE  STERLING  MFG.  COMPANY,  Cleveland,  ohio 

Dept.  S 


"Professional' 

TUBE  TESTER 


under  its  present  management.  Commencing 
with  Fulton  Music  Co.,  it  became  Driggs  & 
Smith  Co..  Fulton.  Driggs  &  Smith.  McCoy's, 
Inc.,  also  taking  in  the  New  York  Piano  Co., 
all  of  Watcrbury.  Sedgwick  &  Casey,  the  old- 
est store  in  Hartford,  is  now  operating  under 
McCoy's,  making  it  the  largest  music  organiza- 
tion in  the  State. 

The  new  board  of  directors  named  after  the 
Skinner  purchase  includes  A.  V.  McCoy. 
Charles  D.  Nye  and  Henry  Dunn.  J.  H.  Ket- 
cham,  Lewis  Mattoon  and  Harty  Smith,  who 
have  been  in  charge  of  Skinner's  since  the  death 
of  Mr.  and  Mrs  Skinner,  will  be  associated  with 
McCoy's. 


Well-Known  Houses  at 

Illinois  Products  Show 

Chicago.  Ili..,  October  9, — At  tlic  Illinois  Prod- 
ucts Exposition,  which  opened  yesterday  at  the 
American  Exposition  Palace  in  this  city,  the 
Chicago  division  of  the  Association  of  Musical 
Merchandise  Manufacturers  is  represented  to 
advantage.  Among  the  prominent  Chicago 
houses  represented  in  this  co-operative  display, 
which  will  close  on  October  17,  arc  the  follow- 
ing: Armour  Co.,  Ludwig  &  Ludwig,  Wilson 
Bros.,  Lyon  &  Healy,  Inc.,  Gcib  &  Shacfer  Co 
and  others. 


New  Rate  on  Radio  Sets 
Disapproved  by  Commission 

VVashim.to\,  IX  C,  October  12.— The  proposals 
of  Eastern  railroads  to  increase  freight  rates  on 
radio  sets  when  combined  with  phonographs 
were  disapproved  to-day  by  the  Interstate  Com- 
merce Commission.  New  schedules  which  would 
have  made  such  devices  take  first-class  rates 
when  shipped  anywhere  in  Eastern  territory 
were  suspended  from  October  12  until  February 
9.  In  the  interim  the  commission  will  investi- 
gate. 


Milleman  Music  Go.  Buys 

Out  the  Ohio  Music  Go. 

New  Castle.  Pa.,  October  8.— The  Milleman 
Music  Co.,  369  East  Washington  street,  this 
city,  has  purchased  the  Ohio  Music  Co.,  of  8 
West  Washington  street,  where  the  firm  will 
make  its  headquarters.  The  concern  now  han- 
dles a  complete  line  of  musical  instruments,  in- 
cluding talking  machines,  radio,  pianos,  etc. 
Through  the  purchase  of  the  Ohio  Music  Co. 
the  biisincss  of  the  Milleman  Co,  will  be  con- 
siderably enlarged. 


Jason  Go.  Opens  Store 

Si-OKANE,  Wash..  October  5.— The  Jason  Piano 
Co.,  of  this  city,  recently  secured  a  three-year 
lease  on  a  new  store  at  W9I8  Riverside.  The 
store  will  be  under  the  management  of  Leon  M. 
Jones,  who  has  been  connected  with  the  music 
business  in  this  vicinity  over  a  period  of  many 


Ghange  Corporate  Name 

The  corporate  name  of  the  Mohawk  Electric 
Corp.,  with  headquarters  at  Diversey  and  Logan 
boulevards,  Chicago,  III.,  has  been  changed  to 
the  Mohawk  Corp.  of  Illinois,  doing  business 
al  the  same  address.  This  step  has  been  taken 
to  avoid  any  confusion  of  names 


Miss  Ann  Eilers  Wed 

Miss  Ann  Eilers,  president  and  manager  of 
the  Eilers  Phonograph  Co.,  Spokane,  Wash., 
was  recently  married  to  B.  C.  Lantry,  assistant 
superintendent  of  the  Great  Northern  Railway 
Co.  for  Spokane  division. 
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THIS  fall/ 

Stock  the  "Big  Three"  in  Phonograph  Needles  Now  and 
You  Will  Be  All  Set  for  a  Big  Season 


The  profit  in  business  lies  not  in  the  first  sale 
but  in  the  repeats.  That's  something  you 
don  t  have  to  be  told,  but  if  you  want  to 
feature    a    successful    line    of  Phonograph 


Needles  you  must  stock  the  "BIG  THREE"' 
because  they  mean  repeat  sales  and  lasting 
customer  satisfaction. 


THEY  TOP  THE  FIELD 

BRILLIANTONE-REFLEXO-GILT  EDGE 
the  "Big  3"  in  PHONOGRAPH  NEEDLES 

Made  the  Bagshaw  way  which  means  100  per  cent  quality,  fast  turnover, 
repeat  business  and  satisfied  customers.  Feature  the  "BIG  THREE  "  this  Fall 
for  big  Fall  business. 

BRILLIANTONE 

STEEL  NEEDLE  COMPANY  OF  AMERICA,  Incorporated 

Selling  Agents  for  W.  H.  Bagshaw  Co.,  Factories,  Lowell,  Mass. 


370  SEVENTH  AVENUE,  at  31st  Street,  Suite  1214,  NEW  YORK 


WRITE  today  to  us 
or  your  jobber  for 
samples  and  sales- 
getting  information. 
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Important  Trade  Activities  Feature  the 

Month  Throughout  Richmond  Territory 

Columbia  Furniture  Co.  Holds  FormaJ  Opening  of  Remodeled  Store — Talking  Machine  Department 
a  Feature — Demonstrations  of  New  Victor  Instrument — The  Month's  News 


Richmond,  Va..  Oclobcr  8.— Tlic  Columbia  Fur- 
nilure  Co.,  which  liandics  f;ilkiiit'  machines 
and  radio,  held  a  formal  opening  October  1,  of 
its  handsomely  remodeled  store  at  Z13  West 
Broad  street.  The  opening  was  liberally  advcr- 
liscd  in  advance  and  was  well  attended  through- 
out the  day  as  well  as  in  the  evening.  All  port- 
ables in  slock  were  sold  during  the  day  These 
were  of  the  Regal  make.  The  firm  handles  talk- 
ing machines  and  both  the  Atwater  Kent  and 
Crosley  makes  of  radio,  Jack  Hcrbcrl,  manager 
of  the  radio  department,  was  on  hand  through- 
out the  day  and  was  kepi  quite  busy  explain- 
ing the  various  points  aboul  radio. 

According  to  Kenneth  Lord,  manager  of  the 
phonograph  department,  the  battery  of  Audaks 
did  themselves  proud.    They  were  in  action  fre- 
quently while  the  orchestra  was  playing,  the 
visitors  being  able  to  hear  whatever  records 
they  pleased  without  interfering  with  the  or- 
chestral music.    In  addition  to  the  musical  at- 
traction,   visitors    were    given    souvenirs  and 
served  refreshments.    Max  Sehutze,  president 
and  general  manager  of  the  store,  was  on  hand 
to  sec  that  everything  went  off  fine.    The  Co- 
lumbia is  the  only  firm  in  town  equipped  with 
Audaks  for  demonstration  of  records  and  is  our 
of  the  very  few  furniture  stores  handling  radio. 
Dealers  View  Orthophonic  Victrola 
Fred  R.  Kessnich,  wholesale  manager  for  The 
Corley  Co,,  recently  accompanied  a  factory  rep- 
resentative of  ihe  Victor  Co.,  to  Columbia,  S. 
C,  and  Greensboro,  N.  C,  where  the  Ortho- 
phonic  machine  was  shown  to  dealers.  Quite 
a  goodly  number  of  dealers  were  present  ,-it 
both  places  and  expressed  tliemselvcs  as  highly 
pleased  with  this  new  product  of  the  Victor.  H. 
C.   Lukliard,   secretary   of   ihc    Corley   Co..  is 
back  at  hts  desk,  after  being  confined  to  his 
home  by  Illness. 

Enjoys  Good  Demand 
The  James  Cowan  Co.  ruporls  that  the  tun- 
ings are  still  proving  ready  sellers,  despite  the 
fad  that  the  Summer  vacation  'period  is  past, 
John  H.  Cowan,  his  son,  who  joined  the  firm 
about  a  year  ago,  after  serving  a  term  in  the 
United  States  Navy,  is  now  out  on  the  road, 
traveling  Virginia,  and  parts  of  West  Virginia, 
North  Carolina  and  Tennessee,  which  the  firm 
covers  as  distributor  of  the  Maslercraft  and 
the  Outing. 

Adds  Talking  Machine  Line 
The  Virginia  Furniture  Co.,  which  recently 
opened  at  23  West  Broad  street,  has  been  ap- 
pointed Victor  dealer.  Dabney  &  Bugg,  an- 
other furniture  company  opened  recently  at  10 
East  Broad  street,  is  handling  the  Murdock 
radio,  featuring  a  ncutrodyiic  receiver  cabinet 
priced  at  $100.    C.  B.  Haynes  Company,  Edison 


jobber  and  dealer,  is  featuring  the  Thompson 
line  of  radio. 

New  Station  Soon  to  Go  on  Air 
Richmond's  new  radio  station,  which  will  be 
operated  by  Larus  Bros.  Co.,  tobacco  manu- 
facturer, hej^inning  November  1.  will  be 
known  a-:  WRVA.  That  the  station  will  great- 
ly stimulate  interest  in  the  phonograph  and  will 
increase  record  sales  is  expected. 

News  Gleanings 
The  Martin  Music  Co.  is  now  handling  Gen- 
nett  records  priced  at  SO  cents. 


Major  L.  Vivian,  salesman  for  The  Corley 
Co.,  who  returned  a  few  days  ago  from  a  trip 
through  West  Virginia,  reports  business  in  both 
the  phonograph  and  record  line  picking  up  in 
that  territory.  For  a  time  a  slump  in  mining 
operations  in  that  State  affected  business  in  all 
lines  materially. 

Continued  brisk  business  in  Florida  is  re- 
ported by  Goldberg  Bros.,  distributors  of  the 
Paihc  line,  as  well  as  others  handled  under  their 
own  name.  Due  to  Ihe  boom  everybody  i? 
spending  money  freely  down  that  way,  and 
business  is  expected  to  remain  good  as  long  as 
the  boom  lasts.  Because  of  this  situation  Gold- 
Berg  Bros,  are  making  a  drive  for  business. 

In  some  parts  of  Virginia  and  the  Carolinas, 
phonograph  dealers  find  that  business  is  not  so 
good  as  it  usually  is  at  this  time  of  the  year. 
Crops  have  suffered  greatly  from  drouth  with 
resultant  slump  in  business  in  these  sections. 


R.  E.  Thompson  Co.  Host  to 
Distributors  in  New  York 

Get-together  Conference  and  Luncheon  Held 
During  Radio  Show — New  Thompson  "Min- 
uet" Radio  Model  Demonstrated 


During  thf  r. 
York  a  nnmbci 


zi'iit  radio  shows  held  in  New 
of  distributors  for  the  R,  E. 


The 


Those  Present  at  R.  E.  Thompson  Co.  Get 
iipson  Mfg.  Co.  were  guests  of  the  Thomp- 


son organization.  A  number  of  meetings  was 
held,  a  thorough  inspection  of  the  factory  was 
made  and  a  get-together  conference  and  lunch- 
eon was  tendered  at  the  Bankers'  CUib  in  New 
York  City. 

Considerable  interest  was  aroused  during  the 
meetings  when  the'  new  Thompson  "Minuet" 
model  was  demonstrated.  This  is  one  of  the 
simplest  conceptions  of  a  receiving  set  ever 
produced.  It  is  attractive  in  appearance.  It  is 
completely  self-contained  with  dry  batteries,  new 
type  of  cone  speaker  with  single  tuning  control. 


At  first  glance  it  gives  the  appearance  of  a  man- 
tel clock.  Its  big  appeal  will  be  its  compact 
size,  its  simplicity  and  its  attractiveness.  Here- 
with is  shown  a  photograph  of  the  Thompson 
gathering  taken  before  the  Bankers  Club. 
Among  those  who  attended  and  can  be  seen 
here  are  Ray  M.  Smith,  Thomas  J.  Northway, 
Inc.,  Rochester,  N.  Y.;  Florence  M.  Throm,  ex- 
ecutive ofiices  Thompson  Co.;  R.  E.  Thompson, 
president  of  the  R.  E.  Thompson  Co,;  N.  D. 

Griffin,  American 
Phonograph  Co.,  Al- 
bany, N.  Y.;  M.  V. 
Lynch,  Northeastern 
Radio  Co.,  Boston, 
Mass.;  W.  L.  King, 
Thompson  executive 
ofiices;  M.  P.  Ste- 
vens, works  mana- 
ger at  the  Thomp- 
son factory;  H.  Hy- 
inans,  executive  offices 
of  the  Thompson  Co.; 
Herbert  Weil,  Sr., 
Herhert  John  Corp., 
New  York  City;  A. 
I.  Steehnan,  of  A. 
Steelman,  Inc.,  New 
York  City;  D.  W. 
May,  D.  W.  May 
Co.,  Newark,  N.  J.; 
together  Conference  Charles  H.  Womel- 

dorf,  Toledo  Radio  Co.;  diaries  Beisel,  Mid- 
West  representative  of  the  Thompson  organiza- 
tion; J.  Hoigan,  of  Bayard,  Sumner  &  Putnam, 
Worcester,  Mass.;  C.  L,  Haberman,  secretary 
and  assistant  treasurer;  Robert  W.  Porter,  vice- 
president  and  general  sales  manager,  and  L.  C. 
Wiswell,  Wiswell  Radio  Co.,  Chicago,  III.;  A. 
Ullman,  Northeastern  Radio  Co,,  Boston,  Mass,; 
C.  L.  Marler,  National  Auto  Supply  Co,,  Tcrre 
Haute,  Ind, ;  Oliver  Shaw,  Shaw  Power  Co., 
Charlotte,  N.  C;  H.  C.  Griffith,  the  Thompson 
New  York  office,  and  A.  L.  Zeckendorf,  Siegel- 
Zcckcndorf  Co.,  Detroit.  Mich. 


BIGGEST  RADIO  PROFITS 

ARE  MADE  DURING  THE  RADIO  SEASON 


Receivers  : 
NEWPORT 
EISEMANN 
SUPEROLA 
OUR  OWN  RITZ 


HERE  ARE  A  FEW  REAL  DOLLAR  PULLERS 

Speakers :  Batteries : 


K-E 

SUPEROLA  CONE 
PATHE  CONE 
EXCELTONE 


OUR  OWN  STORAGE, 
( 18  Months  Guaranteed  ) 

QUEEN  "B" 


Tubes : 
GOLD  SEAL,  second  to 
none — guaranteed. 

Accessories ; 
Cords,  Plugs,  Antenna  Kits 


THE  "UNIRAD"  WITH  A  "NEWPORT"  RECEIVER  FORMS  A  PERFECT  INSURANCE  OF  GOOD  RADIO  RECEPTION— 
THE  "UNIRAD"  SUPPLANTS  ALL  BATTERIES.  OPERATING  ON  EITHER  A.  C.  OR  D.  C.  CURRENT;  IMPROVES  ANY  RE- 
CEIVER too  PER  CENT. 

CABINETS.   TABLES,   BENCHES,  STOOLS,  SCARFS  AND  COVERS 

3  EAST  14th  STREET  BRISTOL  &  BARBER  CO.,  Inc.       new  york 
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The  New  Series  Gennett  Records 

at  SOc. 

XTOW  that  the  indoor  season  is  here  the  New  Series  Gennett  Records  at 
-'■^  50  cents  with  their  timeliness  and  quality  are  an  important  stimulant 
in  renewing  interest  in  the  record  as  a  source  of  home  entertainment. 

The  Gennett  Slogan  "First  and  Best  on  Gennetts"  was  never  truer  than 
it  is  today,  for  up-to-the  minute  popular  dance,  vocal  and  novelty  hits  are 
to  be  had  when  they  are  new  and  at  a  new  price! 

Then  there  are  the  Gennett  standard  numbers — without  which  no  deal- 
er's shelves  are  complete — representing  the  highest  attainment  in  the  art  of 
sound  recording. 

The  new  Gennett  sales  plan  eliminates  all  possibility  of 
dead  stock  and  enables  the  dealer  to  have  on  his  shelves 
selections  that  are  in  constant  demand,  the  profits  from 
which  are  never  being  jeopardized  by  left-overs  and  slow 
movers. 

Every  dealer  will  be  interested  in  this  new  plan  [because  the  Gennett 
proposition  is  worth  while.    Write  for  further  information. 

GENNETT  RECORDS  Richmond,  Indiana 


134 


THE   TALKING   MACHINE  WORLD 


Ocio«ER  IS,  1925 


Kolsters  Anticipate 

Roisters  satisfy  every 
requirement  of  the  CONSUMER 


The  public  demands  reality  in  tone — 
tonal  perfection. 

It  demands  easy  tuning — preferably 
single  control. 

It  demands  a  quiet  set  with  no  back- 
ground noises. 

It  demands  selectivity — no  interference. 
It  demands  ample  sensitivity. 


It  demands  beautiful  cabinets  harmo- 
nising with  line  furniture. 

It  demands  service  based  upon  a  re 
liable  guarantee  from  the  manufacturer 

Kolster  Radio  satisfies  all  these  reason- 
able demands  of  the  public. 

Because  of  this,  Kolster  Radio  is  a 
money  maker  for  progressive  dealers 
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Public  Demand 

Roisters  satisfy  every 
requirement  of  the  DEALER 


\  FiJmlTclcgraph  Compiny, 
S  (ofCilifomui 


Progressive  dealers  must  have,  in  ad' 
dition  to  a  set  which  satisfies  public 
demand,  territorial  protection. 
They  must  have  a  substantial  margin 
of  profit. 

They  must  have  protection  against 
obsolescence. 

They  must  have  protection  against 

erratic  price  fluctuations. 

They  must  have  aggressive  advertising 


support.  Kolsters  more  than  satisfy 
these  reasonable  demands  of  progres- 
sive dealers. 

Because  of  all  this,  Kolster  Radio  is  the 
line  for  you  to  handle. 

Write,  wire  or  mail  the  coupon  for 
complete  information. 

Federal  Telegraph  Company 

(o/  Cdii/oriiia) 
Woolworth  Building,  New  York  City 


Kolster  Eight.  Single  control.  Enclosed, 
rotating  loop.  Also  provision  for  an- 
tenna. Built-in  reproducer. 


Kolster  Six.  Dual  control  for 
antenna.  External  reproducer. 
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KID  BOOTS 


rWhy  Dont  You  Say  So?j 
Soneone  Loves  You  After  All" 
[Along The  Old  Lake  Trail' 
Polly,  Put  The  Kettle  On' 
•The  SameOld  Way" 

.  lyrlos  ly  JOSEPH  McCABTHY, 
\  Masio  hy  HABRY  TfERNEY  I 


MERRY  MERR 


*lt  Must  Bo  Love" 
'I    Was  Blue" 
''My  Own" 
*Littl©  Girl" 
"Every  Little  Note" 

lyrics  ill  HARLAN  THOMPSON 
Music  hy    HARRY  ARCHER 


'l  Heard  The  Bluebird" 
"Maybe  I  Will" 
^'Little  On©'*' 

lurics  M  Wm  GARY  DUNCAN 
Music  hy    HAROLD  ORLOB 


WRONG     WITH    ANY   FEIST'  SOfAGp 


Continued  Good  Demand  for  Machines  and 

Records  in  Baltimore  Creates  Optimism 

Columbia  WhoIesaJcrs,  Inc.,  Report  Increase  of  40  Per  Cent  in  Shipments  of  Machines— Local 
Trade  Enthusiastic  Over  New  Victor  Products— Radio  Show  Resulted  in  Increased  Sales 


Baltimore,  Ma,  October  10— Talking  machine 
business  during  September  was  remarkably 
good,  according  to  a  number  of  dealers,  not 
only  in  records  but  in  sales  of  machines  as 
well  and.  strange  lo  say,  tlic  best  business  was 
reported  from  dealers  who  are  selling  standard 
and  nationally  advertised  machines  at  list 
prices  and  not  from  dealers  advertising  cut 
prices. 

40  Per  Cent  Gain  in  Columbia  Demand 
This  is  also  true  of  the  jobbers  here,  the  Co- 
lumbia Wholesalers,  Inc.,  distributors  of  the 
Columbia,  making  the  best  report  on  business 
for  the  past  month  of  any  of  the  jobbers.  "Ship- 
ment of  machines  during  September,  in  spite 
of  cut  prices  on  competitive  products,  increased 
40  per  cent  over  the  corresponding  month  last 
year,"  declared  W.  H.  Swartz,  vice-president 
of  the  company.  "We  sold  three  and  one-half 
limes  as  many  records  during  the  same  period 
as  we  did  during  Seplenibcr.  1924,  and  sales 
for  the  month  were  away  ahead  of  December, 
1925,  which  was  a  banner  month.  We  had  to 
incrcTise  both  our  packing  and  shipping  forces 
and  although  working  night  and  dny  on  an  av- 


erage of  three  nights  a  week,  we  have  been  un- 
able to  supply  the  demand. 

"The  old-time  records  arc  still  the  best  sell- 
ers in  this  territory,  'The  Prisoner's  Song,' 
'Sinking  of  the  Titanic,'  'Death  of  Floyd  Col- 
tins'  and  other  old-time  tunes  have  been  over- 
sold for  some  time  now.  Dance  numbers,  es- 
pecially those  made  by  the  new  process  record- 
ing, arc  also  in  great  demand,  and  tlie  record 
business  as  a  whole  has  been  greatly  helped  in 
this  territory  by  the  broadcasting  of  Art  Gill- 
ham,  whose  popularity  here  is  daily  increasing. 

"Wc  arc  oversold  on  the  $125  console  ma- 
chine and  have  shipped  many  $250,  $300  and  ?350 
machines  during  the  past  few  months.  While 
the  rural  demand  predominates,  the  cities  have 
been  holding  up  their  end  also,  as  far  as  talk- 
ing machine  sales  are  concerned." 

Enthusiastic  Over  New  Victor  Products 

\V.  r.  Roberts,  manager  of  the  local  branch 
of  E,  F.  Droop  &  Sons,  Victor  jobbers,  is  an- 
other man  who  is  optimistic  over  llic  outlook 
for  business  this  Fall  and  Winter,  in  both  talk- 
ing machines  and  radio,  as  soon  as  the  new 
Victrolas  are  placed  on  the  market  and  the 


119%  More  Record 
Business  ! 

How  much  did  you  increase  your  phonograph 
record  business  lasl  month,  over  the  corre- 
sponding month  lasl  year?   During  the  month 
of  August  our  record  sales  increased  119  per 
cent  over  August,  1924.    Good  product,  ex- 
cellent artists,   and   carefully   selected  music 
were  largely  responsible  for  this  increase, — 
and  only  Columbia  dealers  shared  in  the 
extra  profits. 

Let  Us  Serve  You  ! 


ColumtiaWliolej 

L  L.Andrews       -      Wm.H- Swartz 

Exclusively  Wholes  ale 

205  W  Camden  St..  Baltimore.Md. 


company  starts  turning  out  radio  combinations. 

"Hundreds  of  orders  for  the  Victor-radio 
combination  machine,  when  it  comes  out,  have 
already  been  placed  with  dealers  entirely  un- 
solicited and  business  will  be  governed  entirely 
by  the  number  of  machines  that  the  company 
will  be  able  to  turn  out,"  declared  Mr.  Roberts. 
"The  new  Orlhophonic  Victrola  is  also  going 
to  prove  a  big  seller  and  every  dealer  that 
heard  the  demonstralion  at  tlie  Emerson  Hotel 
lasl  month  is  loud  in  his  praise  of  the  instru- 
ment and  has  become  a  booster  for  the  ma- 
chine, Our  record  business  last  month  showed 
an  increase  of  about  50  per  cent  over  Septem- 
ber, 1924,  and  we  have  been  worked  to  capacity 
right  along  to  supply  the  demand." 

Radio  Show  Boosts  Business 

Radio  business  here  was  greatly  stimulated 
by  the  Radio  Show  held  at  the  Fifth  Regiment 
Armory  during  the  week  of  September  28  to 
October  3  under  the  auspices  of  the  Radio 
Board  of  Trade  in  conjunction  with  the  Fifth 
Regiment  Maryland  National  Guard,  under  the 
management  of  Captain  Howard  J.  Lepper.  Ap- 
proximately fifty  exhibitors  occupying  the  180 
booths  in  the  immense  armory  floor  space  made 
up  the  show,  in  addition  to  a  fashion  show  each 
night. 

Bernays  Johnson,  the  radio  wizard,  gave 
daily  demonstrations  of  the  possibilities  of 
radio  while  A.  R.  Sparlana  also  mystified  the 
visitors  with  his  demonstrations.  Exhibits  of 
both  the  army  and  navy  attracted  considerable 
attention  as  well  as  those  of  the  high  schools 
of  Baltimore. 

Dealers  having  booths  at  the  show  report 
many  sales  of  radio  sets  which  resulted  from 
the  operation  of  the  broadcasting  station  at 
both  the  afternoon  and  evening  sessions. 

Among  the  manufacturers  of  radio  who  cx- 
liibitcd  cither  individually  or  through  their  lo- 
cal distributors  were:  Stewart-Warner  Speed- 
ometer Co.,  Radio  Corp.  of  America,  National 
Carbon  Co.,  maker  of  Eveready  batteries;  Gil- 
fillan  Bros,,  and  Brighlson  Laboratories,  Inc., 
manufacturers  of  Brightson  tubes.  The  Atwa- 
ter  Kent  Mfg.  Co.,  of  Philadelphia,  Pa„  and  the 
Pooley  Co.,  Inc.,  also  of  Philadelphia,  exhibited 
through  their  local  distributor,  the  Magneto 
&  Machine  Co.  Columbia  Wholesalers,  Inc., 
prominent  radio  distributors  of  this  city,  had 
an  interesting  display  of  the  Crosley,  Magna- 
vox  and  Fada  radio  receiving  sets,  and  also  the 
Burgess  batteries,  Cunningham  tubes,  Philco 
storage  batteries  and  socket  power  units,  Balk- 
ite  chargers,  Brach  antenna  equipment  and 
Tower  loud  speakers  and  sets. 

Other  exhibitors  known  in  local  circles  and 
nationally  were:  Isaac  Bencsch  &  Sons,  Walter 
&  Franz.  Ditch,  Bowers  &  Taylor,  Inc.;  Lincoln 
Motor  Sales  Co,  Inc.;  Radio  Center,  William 
H.  Cole  &  Son,  Hogge  Battery  Co..  C.  G.  Small- 
wood,  C.  L.  Ainsline,  Jones  Radio  &  Electric 
Manufacturing  Co.,  C.  D.  Messenger,  Rova 
Radio,  A.  R.  Spartana,  A.  F,  Goetz,  Inc,  M.  B. 
Sleeper,  Inc.,  Joel  Gutman  Co.,  Radio  Mart, 
Inc,  Consolidated  Gas  &  Electric  Co.,  Mueller 
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HOWS  THE  KING? 


l^How's  The  King?' 
[Lady, You  Dont  Know  M< 

I'll  C«..^  AH  U..  r..--:-^_ 


Yll  Save  All  My  Evenings 
For  You"  ^ 
WhenThc  Right  Boy  Meets 
The  Right  Girl  ^ 

lyrics  h}/  OWEN  MURPHY 
Music  by    JAY  GORNEY 


'You  And  I" 
/Desert  Isle" 
*R.ainbow  of  Jazz'' 
'A  Fellow  Like  IV\e* 
'Before  Th©  Dawn" 

Lyrics  hy  HARLAN  THOMPSON 
Miisic  by    HARRY  ARCHER 


YOU     CAN'T    GO    WRONG  WITH 


^FEIST'  SONG/ 


Music  Shops,  Soutlierii  Hardware  Co.,  Balti- 
more Hub-Wheel  Co.,  and  Litzsingcr,  Inc. 
New  Radio  Station  on  the  Air  Soon 

The  new  5,000-watt  broadcasting  station  to  be 
operated  by  the  Gas  &  Electric  Co.  is  rapidly 
ncaring  completion  and  is  expected  to  be  in  op- 
eration by  the  first  of  the  month.  Frederick 
R.  Huber,  municipal  director  of  music,  will  be 
in  charge  of  the  broadcasting  and  Stanley  W. 
Barrett,  formerly  announcer  at  Davenport, 
Iowa,  will  be  the  aimouncer.  This  will  be  one 
of  the  most  powerful  broadcasting  stations  in 
this  section  of  the  country. 

Reports  Good  Radio  Demand 

"Tlic  radio  business  is  going  ahead  by  leaps 
and  bounds,"  said  L.  L.  Andrews,  president  of 
Columbia  Wholesalers,  Inc.,  distributors  of  ihe 
Fada  and  Crosley  machines.  "We  are  the  only 
local  jobber  to  have  exhibits  at  both  the  Balti- 
more and  Washington  shows,  occupying  large 
spaces  at  each  show  and  both  shows  were  very 
successful  from  all  standpoints. 

"Wc  have  just  completed  the  ;illotniL'nl  of 
Crosley  dealers  in  Washington  and  no  more 
franchises  for  this  line  will  be  granted  there. 
The  local  territory  is  rapidly  being  taken  up 
and  the  same  situation  applies  to  the  rest  of 
the  territory  we  cover.  Our  radio  and  battery 
business  shows  an  increase  of  approximately 
400  per  cent  over  last  year  and  the  busiest 
lime  of  the  year  is  just  at  hand." 

New  Columbia  Franchises 

New  Columbia  franchises  granted  during  the 
past  month  include  M.  T.  Kiser,  Wilder,  Va.;  A. 
Hepncr,  Sykesville,  Md.;  J.  R.  Adams  Furniture 
Co.,  Tayiorsville,  N.  C;  Cheney  Studios,  Hamp- 
ton, Va.;  W.  H.  Lanum,  Bucna  Vista.  Va,,  and 
the  Williams-Clark  Furniture  Co,,  Littleton, 
K.  C. 

Columbia  also  announces  the  appointment  of 
S.  K.  Snyder,  as  city  salesman,  and  Henry 
Windfohr,  who  will  act  as  radio  salesman  in 
eastern  Maryland. 

L,  L.  Andrews,  president  of  the  Columbia 
Wholesalers,  Inc..  is  receiving  the  congratula- 
tions of  his  friends  on  the  birth  of  a  daughter 
about  sis  weeks  ago. 

H.  H.  Sheldon  Transferred 

H.  H.  Sheldon,  formerly  covering  Baltimore 
and  Washington  for  the  Brunswick  branch,  has 
been  transferred  to  the  Boston  branch  of  the 
company,  and  F.  H,  Espey,  Virginia  represen- 
tative, is  now  connected  with  the  Philadelphia 
branch  of  the  Brunswick. 


Porto  Rico  Reduces  Taxes 

on  Musical  Instruments 

Washington,  D.  C,  October  S. — Decided  re- 
ductions in  the  excise  taxes  on  musical  instru- 
ments have  been  provided  in  a  new  internal 
revenue  law  put  into  effect  in  Porto  Rico  last 
month,  according  to  a  report  to  the  Department 
of  Commerce. 

The  ad  valorem  tax  on  phonographs,  organs, 
player-pianos    and    accessories,    pianos,  har- 


moniums and  accessories  has  been  reduced 
from  ten  to  seven  per  cent.  Musical  instru- 
ments not  specified  remain  subject  to  the  ten 
per  cent  tax. 

At  present  the  tax  will  be  collected  at  the 
time  of  sale  or  transfer  in  Porto  Rico,  but  upon 
ratification  by  the  United  States  Congress  the 
excise  taxes  will  be  collected  at  the  time  of 
importation  into  Porto  Rico  from  the  United 
States  and  thereafter  such  articles  will  be  ex- 
empt from  further  tax. 


tion,  is  familiar  with  the  talking  machine  field, 
having  had  several  previous  years  of  wholesale 
traveling  experience  in  this  industry.  He,  to- 
gether with  his  partner,  William  Fcdder,  has 


Braiterman-Fedder  Co. 

Is  Making  Rapid  Progress 

Distributor  of  Valley  Forge  Main  Springs  and 
Parts  Reports  Excellent  Business — Founded 
Last  Spring,  Has  Advanced  Rapidly 

Baltimore,  Md.,  October  S.— Although  founded 
in  the  Spring  of  the  year,  the  Braiterman-Fed- 
der Co.,  distributor  of  Valley  Forge  main 
springs  and  talking  machine  repair  material, 
made  by  the  J.  A.  Fischer  Co.,  of  Philadelphia, 
Pa.,  has  made  rapid  strides.  The  company  is 
now  established  in  its  quarters  at  1110  Laurens 
street,  and  in  the  comparatively  short  period 
of  its  existence  has  opened  up  a  large  number 
of  dealers  for  the  Valley  Forge  line  in  the 
territory  which  it  covers, 

William    Braiterman,   head   of  tlic  oreani/.i- 


William  Braiterman 
inaugurated  an  extensive  Fall  campaign.  Mr. 
Braiterman  has  just  returned  from  the  first  of 
his  Fall  trips  in  the  territory  covering  North 
Carolina.  He  established  a  number  of  new  deal- 
ers and  reports  exceltenl  business  in  this  State. 


The 


Bates  &  Mead  Piano  Co.,  Middlctown, 
was   rccentlv   incorporated  at  Albanv, 
c;.|Ht.il  stock  of  $15,000. 


From  PENNSYLVANIA 
to  FLORIDA 

Radio  and  music  dealers  know  and  tallv  admiringly  of  tlie 
fine  service  and  square  treatment  given  on  the  following  lines 
by  COLUMBIA  WHOLESALERS,  INC. 

FADA   CROSLEY  MAGNAVOX 

Burgess,  Cunningham,  Philco,  Balkite, 
Brach,  Tower 


Scientific  phones  and  speakers  and 
for  the  radio  dealer. 


other  items  necessary 


1.  Exclusive  territories 

2.  Price  guarantees 


3.  Limited  Dealers 
+.  Best  Quality  only 


Columbia  Wholesalers,  Inc. 

205  W.  Camden  St.  Baltimore,  Md. 
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We  cooked  up  the  Carryola  Flapper  to  catch  the  ladies'  eyes 
at  Christmas  time-artd  after.  She's  the  niftiest,  nobbiest  Holiday 
Item  that  ever  coquetted  from  a  dealer's  wmdow. 

But  don't  forget  the  iVIaster-the  Carryola  Master-the  million- 
dollars-in-less-than-a-year  machine.  It's  Ihe  model  to  intrigue  the 
sturdy  male  Its  lines  are  truly  masculine— it  looks  stronger-— it 
performs  with  less  affectation,  iVIen  will  prefer  it— unless  they 
happen  to  remember  they  are  buying  for  a  girl. 

As  for  performance  — merit  — quality  — the  two  are  twain.  The 
same  Add-A-Tone  Reproducer  and  other  patented  features 
throughout.  Both  are  sturdy,  dependable,  attractive.  Both  are 
guaranteed  in  the  fullest  and  best  sense  of  that  word.  (See  the 
right  hand  page.) 

The  Carryola  Master  is  finished  in  genuine  Du  Pont  Fabrikoid 
—your  choice  of  four  rich  colors  or  orthodox  black.  Spanish  Red 
Turtle  Blue,  Butternut  Brown,  or  Jade  Green— you  can  catch 
about  every  taste  with  that  assortment! 

Don't  forget  the  Carryola  Master  at  Christmas  Timefuse  It  to 
back  up  the  Carryola  Flapper.  Cash  in  on  our  Display  Helps  and 
Literature.    Order  NOIV  for  Xmas  delivery. 


Carryola  GdmpanYo/" America 

64 7  ainton  Street  MUwaakee,Wisconsm 
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^m^WhataChristmasItmf 


Date  up  the  Carryola  Flapper  for  your  Christmas  trade. 
She  has  that  "rare  something,"  that  catchy  combination 
of  style  and  dash  that  strikes  straight  in.  Every  flapper 
— every  girl  who  loves  to  tip  a  toe  to  jazz — will  want  this 
truly  charming  Carryola.  ^^-^ss^^^m 

Music  from  a  band-box!  From  a  de  luxe,  surprisingly 
light  band-box!  And  make  no  mistake.  It's  real  music. 
Every  whit  as  good  as  from  the  Carryola  Master.  Better 
than  that  from  many  a  larger  machine,  console  models 
not  excepted. 

It's  the  Add-A-Tone  Reproducer  that  builds  that  ex- 
quisite tone.  But  there  are  other  selling  features,  too. 
The  throw-back  tone  arm;  the  IS-record  pocket  in  the 
cover;  individual  lock  and  key;  nickelled  lock  and  hasps; 
and  other  equipment  standard  with  high-class  machines. 

The  Carryola  Flapper  comes  in  genuine,  black,  Du  Pont 
Fabrikoid,  trimmed  with  tan.  Open  or  closed  it's  a 
knockout! 


GUARANTEE 
With  every  Canvola  Master  aoes  a  IVritteii 
Guarantee  that  unless  it  comt'letely  ati<i  tmcott- 
dithniatly  satisfies,  it  may  he  re-sluned  at  the 
ead  al  tea  days  and  all  eharges  u  ttl  he  eaneel  ed. 
We  ieill  eTeii  fay  the  return  sluhl'i'i'l  elianie.  I  his 
riaarantee  eliiiii'iules  all  risl.-. 


You'll  never  find  a  better  Holidiiy  Item  than  this.  People 
utill  be  lookinti  everywhere  for  suitable  gifts— for  some- 
thing different.  A  colorful  ivindozv  display  plus  an  ade- 
quate stork  of  Carryola  Flappers  -mHI  get  Ihcin.  Write  us- 
for  suggestions  and  details. 


IL  Carkyola  Gdmpanyo/" America. 

647  ainton  street  MUwaukee.Wisconsm 
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3  Routes  to  Sales 


In  the  set  market,  biggest  of  all,  Thorola  dealers  are  forti- 
fied with  theS-tubeThorolalslodyne.  Itis  the  only  receiver 
embodying  the  original  Isolated  Power  principle  of  Thorola 
Low-Loss  Doughnut  Coils.  Now  interference  is  nil;  selec- 
tivity is  positive— you  can  demonstrate  it.  Sets  are  uniform; 
no  embarrassing  disappointments.  The  appearance  is  ex- 
quisitely distinctive.  And  tone  is  the  tone  which  has  made 
Thorola  one  of  the  permanently  big  names  of  radio. 

Thorola  tone  also  gives  Thorola  dealers  the  strongest  loud 
speaker  line.  With  new  burnished  Bakelite  horn— the  larg- 
est Bakelite  form  ever  produced;  with  important  technical 
refinements  such  as  the  self-harmonizing  feature;  with  the 
identifying,  beauteous  gold  throat-band,  Thorola  4  at  $25 
continues  as  the  speaker  aristocrat  of  the  world! 

Smaller,  but  bristling  with  Thorola  quality,  is  the  Thorola 
Junior  at  JIS,  putting  Thorola  dealers  powerfully  into  both 
ends  of  the  speaker  market. 

Thorola  stores  also  are  the  center  of  interest  for  set-builders. 
Only  Thorola  Low-Loss  Doughnut  Coils  assure  the  results 
experimenters  are  seeking  today.  Not  only  the  enclosed 
held  of  these  coils,  but  the  exclusive  Thorola  low-loss  con- 
struction contributes  to  their  epochal  performance. 
In  complete  receivers,  in  loud  speakers,  and  in  vital  radio 
parts,  Thorola  dealers  have  a  clear  edge,  backed  by  Thorola 
popular,  class,  and  technical  advertising.  And  with  addi- 
tional new  Thorola  parts:  Low-Loss  S.  L.  F.  Condenser, 
Golden  Audio  Reproducing  Transformer,  Rheostat  and 
Fixed  Condenser,  Thorola  guarantees  your  1925-26  season. 

REICHMANN  COMPANY,  1725-39  W.  74th  St.,  Chicaqo 
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BIDG.,  209SOUT(1  STATE  ST      TEIEPHOHE  WIBJSH  52« 


LEONaRD  P  CANTY 


Encouraging  Conditions  in  the  Middle 

West  Filling  the  Trade  with  Confidence 


All  Lines  Moving  in  Satisfactory  Manner — Wholesalers  and  Retailers  Optimi: 
look — Agricultural  Districts  in  Good  Financial  Shape — Trade  Activities 


tic  Over  the  Out- 
if  the  Month 


Chicago,  III.,  October  7.— The  situation  in  ihc 
talking  machine  and  radio  trade  in  the  Middle 
West  is  at -the  present  time  indeed  encouraging 
and  its  aspect  is  one  which  is  filling  the  trade 
with  confidence  and  optimism.  Economically, 
this  scclion  is  in  a  better  position  than  has  been 
the  case  for  several  years,  bank  and  government 
reports  showing  the  central  West  to  be  enjoy- 
ing good  crops,  and  the  agricultural  districts  to 
be  in  fairly  good  financial  shape. 

The  sale  of  records  lias  been  on  the  upgrade 
for  the  past  month,  the  demand  being  at  tlie 
present  time  largely  for  dance  records,  musical 
comedy  hits  and  popular  numbers.  It  is  ex- 
pected, with  the  advent  of  the  opera  and  concert 
seasons,  that  a  similar  demand  will  be  noticed 
for  selections  of  the  more  serious  type.  As  an 
example  of  the  betterment  of  the  record  busi- 
ness, one  Chicago  branch  of  a  large  record  man- 
ufacturer reports  that  the  sales  total  for  the 
past  month  was  two  and  one-half  times  as  great 
as  that  of  the  corresponding  period  last  year. 

Talking  machines,  especially  medium  priced 
consoles  and  combination  models,  arc  moving 
from  the  dealer's  sales  floor  at  a  fair  rate,  and 
the  demand  is  expected  to  increase  as  the  Win- 
ter season  nears.     Portable  phonographs  con- 


tinue to  maintain  the  position  of  prominence 
secured  during  the  past  Summer,  and  portable 
manufacturers  arc  determined  to  continue  the 
splendid  record  they  have  established  for  the 
wide  distribution  and  sale  of  quality  machines 

The  radio  buying  season  is  approaching  its 
height,  and  the  enthusiasm  of  the  public  seems 
to  be  equally  as  fervent  as  was  the  case  in  the 
Fall  of  1924.  One  radio  show  held  in  Chicago 
two  weeks  ago,  comparatively  early  in  the  sea- 
son, drew  capacity  crowds,  with  a  fine  dealer 
attendance,  and  the  interest  displayed  bodes 
well  for  record-breaking  sales  of  radio  products 
this  season. 

A.  C.  Valeur  with  Perkins  Phono  Co, 

A.  C,  Valeur,  formerly  general  manager  of  the 
Illinois  Phonograph  Co,,  Sonora  jobber  in  the 
Chicago  territory,  was  recently  elected  vice- 
president  and  manager  of  the  Perkins  Phono- 
graph Co,,  Chicago,  and  assumed  his  new  duties 
on  September  1. 

Mr.  Valeur  is  well  qualified  for  the  position 
he  now  holds  as  he  has  spent  twelve  years  in 
the  phonograph  industry,  having  been  asso- 
ciated during  that  lime  with  firms  of  promi- 
nence. For  some  time  he  was  managing  direc- 
tor of  the  Sonora  Phonograph  Co.,  Ltd  ,  with 


hcadquarlcrs  in  'I'oronlo,  Can.  Previous  to  that 
time  he  was  connected  with  the  Sonora  Phono- 
graph Co.  in  New  York  City.  At  one  time  oc- 
cupying the  position  of  secretary  and  treasurer. 
Initial  Presentation  of  Brunswick  Panatropc 
The  Brunswick  Panatropc,  new  musical  re- 
producing instrument,  about  to  be  marketed  by 
the  Brunswick-Balkc-Collender  Co,,  Chicago, 
was  given  its  initial  presentation  to  Brunswick 
dealers  in  ihi.s  territory  on  October  5,  6  and  7, 
in  tlie  Congress  Hotel,  Chicago.  Three  demon- 
strations were  given  each  day,  in  the  morning, 
afternoon  and  evening.  Brunswick  dealers  and 
members  of  their  sales  organizations  were  pres- 
ent at  the  gatherings  in  order  to  listen  to  the 
new  instrument,  and  obtain  first-hand  informa- 
tion upon  the  invention,  which  promises  to 
create  a  furor  in  the  music  trade. 

It  is  the  intention  of  the  Brunswick-Balkc- 
Collender  Co.  to  hold  similar  demonstrations 
at  Detroit.  Toledo,  Indianapolis  and  Des 
Moines,  and  other  of  the  larger  cities  in  the 
Middle  West  in  the  near  future,  but  the  dates  of 
the  hearings  have  not  ,yct  been  definitely  an- 
nounced. 

Outlook  Pleases  Henry  Forster  of  Utah  Radio 

Henry  Forster,  general  sales  manager  of  the 
Utah  Radio  Products  Co.,  manufacturer  of  Utah 
loudspeakers  and  units,  spent  several  weeks 
away  from  his  desk  visiting  the  New  York  and 
Omaha  radio  shows.  Mr.  Forster  also  spent 
some  days  at  Detroit  and  upon  his  return  to 
Chicago  commented  enthusiastically  upon  busi- 


icd  on  M<l'-  l-l^ 


KimballPhonographs 


Prestige 


Best  Value 


Kimball  Style  S 


ET  ready  now  for  phonograph  business 
that  is  sure  to  come  for  Fa//  and  Winfer. 
Look  for  responsible  customers  and  sell  the 
re/ia/)/e  Kimball.  No  better  value  anywhere. 
Variety  of  Console  and  Upright  Styles.  Ask 
about  Kimball  Sales  plan  if  you  are  interested 
in  rea/  profits. 


We  are  jobbers  for  Columbia  and  Harmony 
records.     Write  us. 


Kimball  Slylc  'i' 


W.  W.  KIMBALL  CO. 

Eitablithtd  1857 

Kimball  Hall  306  So.  Wabash  Avenue 

CHICAGO,  ILLINOIS 

Manufacturers  of 
Phonographs,  Pianos,  Player  Pianos,  Reproducing  Pianos 
Pipe  Organs,  Distributors  of  Columbia  Records 

KIMBALL  PHONOGRAPHS  PLAY  ALL  RECORDS 
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FROM  OUR  CHICAGO  HEADQUARTERS— (Continued  from  page  141) 


ncss  conditions  pcncrally,  am!  p.irliciilarly  upon 
llie  rcccplioTi      iin'  .v  .  nr.i./,!  I'f.ili  Iini,|^|„  ,ikcrs. 

Mr.  Forstir  -i.ii.  -.  ili.ii  I'l.ili  iini.h}.  is  arc 
now  reccivint:  iiuinirv -n  ulr  .h . l nhul  m pii,  .iiid  ;it 
tlic  prcscnl  linic  it  is  primarily  a  iiiu^lian  nf 
prodiiclioti  rallier  llian  sales.  The  company  i*^ 
doing  everything  possihli.'  to  give  its  p.ilrnn- 
ulficicnl  service  iti  their  deliveries,  Jml  li  wa- 
hnndicappcd  for  a  short  while  by  tin  ]  ■  - 
very  large  ninoitnt  of  raw  material  in  .1  ■iiiiii 
train  wreck  in  ( "1  ilor.nli  1  This  iinii.ir  t  uuali- 
accident  caii'-id  ,1  i.n  .i.n  r|i  I.iy  in  the  factory, 
but  the  pl.'iiit  i-  irij;  .l.iy  and  niglil  and 

shipmciils  arc  liein>.'  inadi    r(M;lllar! v. 

In  discussing  tlie  various  radio  shows,  Mr, 
Forster  coiiipareil  the-  aiiloiiiohilc  and  raiiio 
industries  so  f.ir  as  I  lie  choice  of  inslrununts 
was  concerned,  in  that  the  |)resi-rit-day  [uir- 
chascrs  of  antoinohilcs  arc  asking  for  inaxiiniini 
refinements  in  their  motor  cars,  and  the  present 
public  trend  in  radio  receiving:  sel^;  is  towards 
a  product  of  attractiveness  and  beauty.  ^fr. 
Forster  is  now  making  plans  for  the  cominj,: 
year,  and  there  is  every  indication  that  I'tali 
loudspeaker  products  will  allain  in  1926  an  even 
greater  degree  of  popularity  than  accorded  tliein 
during  the  past  season. 

United  Cabinet  Manufacturers  Corp.  Expands 

The  United  Cabinet  Manufacturers  Corp,,  of 
this  city,  consisting  of  W.  C,  PirKin-,  Ilinry 
Forster  and  I.  Lund,  all  oi  ^^ll.<lll  .n.  >\.-ll 
known  in  the  radio  and  phoni  i^.' 1  ;i]ili  mihi^l  i  lus, 
have  now  taken  over  the  oulinit  cd  four  large 
cabinet  factories,  and  "during  the  p.i-it  month 
have  signed  a  number  of  imporlanl  contracts 
with  well-known  manufaeturers  of  ratlio  receiv- 
ing sets.  In  order  lo  give  these  nianufaelnrers 
the  proper  type  o(  service  and  co-opnrallnii,  the 
company  has  engaged  two  of  llic  h-.idinL'  furni- 
ture designers  in  the  Middle  VVr-i,  wIim  wU 
design  radio  cabinets  for  the  riuir,!  1  ,il,iii..i 
Mfrs.  Corp.,  cxclusivelj'.  The  tuiilraits  -iv^iud 
by  the  company  are  keeping  al!  four  plants  on 
a  day  and  night  Kchcdulc,  and  at  the  present 
time  the  designers  are  laying  out  their  plans 
for  the  1926  season. 

Introduce  New  Eureka  Models 
The  Eureka  Talking  Machine  Co,.  riiic,i^.'o,  i-; 
introducing  lo  the  trade  several  new  mini.  |.  ui 
talking  machines  of  the  consoh  Ivj..  M...],  |  A. 
a  radio  conibinati-ni  iini'ule.  i-  ,il  1 1  ai  I  ivi  l>  tin- 
ished  in  wahml  .md  ifi.iIu'-.hi  \ ,  and  measures 
33  inches  in  hei.Li-i,  In.  Ii.  ■  m  aidili  .-.nd  21 
inches  in  depth.  M.'del  li  )-  a  -li.iii^lit  console 
type  talking  machine  with  be.iulilul  j^rill  work 


in  the  center,  covering  the  horn  opening.  Other 
attractive  models  arc  the  radio  combination 
models  D  and  E,  and  model  A,  a  straight  con- 
sole talking  machine,  all  finished  in  walnut  and 
mahogany. 

Two  New  Oro-Tone  Brass  Tone  Arms 
I'lic  Oro-Tone  Co.,  manufacturer  of-  tone 
.mns,  sound  bo.xes  and  radio  tone  arms,  this 
!iy,  is  introducing  to  the  trade  at  the  present 
nine  two  new  brass  lone  arms,  designated  as 
iinmbers  60  and  65. 

The  No.  611  is  a  brass  radio  tone  arm  which 
may  be  connected  with  a  radio  set,  thus  utiliz- 
ing the  talking  machine  horn  as  a  loud  speaker. 
There  is  no  necessity  of  disconnecting  the 
radio  attachment  while  the  phonograph  is  being 
played.  When  not  in  use  a  small  cap  fits  over 
the  opening  through  which  the  radio  set  is  at- 
tached to  the  tone  arm.  Model  60  plays  all 
types  of  records. 

The  No.  65  tone  arm  is  of  the  goose  neck 
type  and  will  play  only  lateral  cut  records.  'I  he 
Oro-Tone  Co.  is  now  in  production  on  the  two 
new  tone  arms  and  deliveries  will  be  made  in  a 
few  days. 

M.  C.  Schiff  Visits  Eastern  Points 
M.  C.  Schiff,  president  of  the  Vitanola  Talk- 
ing Machine  Co.,  spent  several  days  during  the 
lallcr  part  of  September  in  New  York,  N.  V., 
and  other  imjiortant  Eastern  trade  centers. 
Wliile  in  New  V'ork  City  he  conferred  with 
I. con  C.  Samuels,  vice-president  of  the  Vitanola 
organi:;ation,  and  visited  the  dealers  in  nearby 
points.  Mr.  Schiff  returned  to  the  Chicago 
office  imbued  with  a  spirit  of  confidence  and 
optimism  regarding  present  conditions  in  the 
talking  machine  industry.  Vitanola  products 
are  meeting  with  a  fine  response  from  the  music 
trade  thronghoiiL  the  country,  and  the  factory  in 
Saginaw  is  operating  night  and  day  in  order  to 
supply  the  demand. 

Howe  Crystal  Set  Introduced 
The  Howe  Auto  Products  Co.,  Chicago,  is 
introducing  to  the  music  trade  its  Howe  crys- 
tal set,  which  has  met  with  a  tremendous  re- 
sponse from  the  public.  During  the  Summer 
months  25,000  of  these  sets  were  sold  in  New 
Orlians,  and  1  S.OOD  in  Houston,  according  to 
the  sali.s  lignres  of  the  firm. 

'I  111.  1-Iowe  1  r\  slal  .set  is  compact,  neatly  en- 
cased in  a  dur.ihic  metal  case,  finished  in  olive, 
with  a  dial  on  the  front  that  can  be  u.sed  in 
"logging  stations"  when  desired.  The  sri 
brings  in  slatinns  within  a  ^adiu.^  of  twenly- 
fui-  mile,   with  i.olh  voliiJ.U'  and  clcrncss,  .\ 


HOWE 

RADIO 
RECEIVER 

^1.75 

The  CrysrnI  Set  Thai  Crrnli-s 
\f:n    •■Knfli,,  Fans  ' 


Summer  Sales  of  25,000  in  New  Orlei 
1 5.000  in  Houston  and  ao  on. 

The  HOWE  Radio  Receiver  is  the  cJealer's  best  aid  in  reach- 
ing that  skeptical  60  per  cent  of  the  pubhc  which  has  not  yet 
been  "'bitten  by  the  Radio  Bug."  The  250.000  HOWE 
Receivers  already  sold  have  been  "Stepping  Stones"  lo  ihe 
purchase  of  tube  sets. 

The  HOWE  Receiver  is  most  decidedly  Not  a  Toy — it  brings 
in  loud  and  clear  all  stations  within  a  25-mile  radius,  and  has 
good  selectivity.  Its  Low  Price  induces  the  non-user  of  Radio 
to  "gel  inlo  f/ie  game." 


^hall  be  phd  l»  lu-ar  from  Jobbers  and  Dealen 
>  iirr  lint  t)-Uiiie  the  HOtT'F.  in  large  qitantitir.' 


HOWE  AUTO  PRODUCTS  CO.,  120  N.  Green  St.,  Chicago,  111. 


number  of  broadcasting  stations  are  using  the 
Howe  set  to  test  the  manner  in  which  their 
programs  arc  received. 

Gulbransen's  Advertising  Drive 
A  gigantic  advertising  drive  was  inaugurated 
by  the  Gulbransen  Co..  Chicago,  manufacturers 
of  Gulbransen  registering  pianos,  during  the 
month  of  September  through  which  the  firm's 
publicity  reached  at  least  three  out  of  five 
homes    in   every    community    in    the  United 


"You  played  that  like  an  Artist,  Dad!" 
Yet  Father  Did  Not  Touch  the  Keys  I 


ax 


(Dealer^s  Name  Here) 

pTJLBRANSEN 

VjThe  Hegistering  Piano 


Gulbransen  Dealer  Ad  in  National  Drive 

States.  In  tlie  Saturday  Evening  Post  of  Sep- 
tember 19  there  appeared  a  full-page  advertise- 
ment showing  a  family  grouped  around  a  Gul- 
bransen upright  registering  piano  with  the 
father  operating  the  instrument. 

In  addition  lo  the  Saturday  Evening  Post, 
the  Gulbransen  Co.  is  advertising  in  the  Ameri- 
can Maga/ine,  Country  Gentleman,  Every- 
body's, Ainslee's,  Sea  Story,  Munsey's,  Short 
Slorics,  Holland's  Magazine  and  several  other 
publications. 

The  advertisement  which  appeared  in  the 
Post  on  September  29,  dramatically  and  effec- 
tively points  out  the  distinctiveness  of  the  Gul- 
bransen registering  piano,  A  coupon  appears 
upon  the  page  which  the  reader  might  mail  to 
the  Gulbransen  office  for  complete  information 
un  all  Gulbransen  models. 

Victor  Radio  Corp.  Introduces  Its  Line 

The  Victor  Radio  Corp.,  Chicago,  III.,  is  in- 
troducing to  the  music  trade  at  the  present 
lime  its  line  of  loud  speakers  and  loud  speaker 
units.  The  speaker  line  consists  of  three  differ- 
ent styles,  the  crystal  black  I^eader  which  re- 
tails for  Slin.im,  .md  two  other  Leader  models, 
iiMlndiiiv  an  S;|X.IH)  horn  reproducer  and  the 
I'.ahy  iioo^e  iirtk  loud  speaker. 

The  larg.'  model  of  ihe  Leader  loud  speaker 
i.s  lwenty-t«o  inches  high  with  a  bell  diameter 
of  thirteen  and  three-fourths  inches.  The  bell 
is  finished  in  either  walnut  or  mahogany  and 
the  goose  neck  and  base  are  finished  in  a  beau- 
tiful wine-gold.  The  Leader  is  also  furnished 
in  a  smaller  size  finished  in  special  crystal  black 
with  a  cast  iron  base  and  a  silk  cord  for  at- 
taching to  the  radio  ^et.  The  Baby  goose  neck 
loud  speaker  has  a  mahogany  bell  and  a  wine- 
gold  base  and  goose  neck.  The  goose  neck  is 
made  of  east  aluminum  and  the  company  states 
that  this  metal  preserves  the  natural  quality  and 
clarity,  preventing  unnecessary  vibration  which 
lends  to  distort  sound. 

The  Leader  unit  is  made  in  two  types,  A  and 
V'.  each  furnished  with  a  five-foot  cord.  Accord- 
(Coiilmued  on  page  144) 
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The  S AAL 


Soft  SPEAKER 

brings  the  best  out  of  any  radio  set 


SAAL  Jr. 

The  Bamc  lacvcrv rcfipccF  at 
the  Saal  Soft  Speaker  exccp 
ii  measures  18>]'  intlcad  o: 
les  ia  height. 


TJERE  is  a  radio  reproducer  you 
can  sell  to  your  most  particular 
customer  with  the  knowledge  that  it 
will  render  permanent  service  and 
stand  up  under  most  constant  usage. 

The  Saal  does  not  force  your  cus- 
tomer to  choose  between  volume  and 
tone  quality.  It  combines  volume 
with  a  velvet  tone.  It  is  not  a  fad.  It 
is  not  a  trumpet.  It  is  a  faithful  re- 
producer of  radio  programs.  It  is 
properly  constructed  and  shaped  for 
the  accurate  reproduction  of  sound. 
It  removes  the  objection  to  loud 
speakers.  It  has  no  blare,  no  blast,  no 
metallic  ring. 

The  Saal  Soft  Speaker  is  made  to 
last  a  lifetime.  The  neck  is  of  alumi- 
num. The  bell  is  of  genuine  Bakelite. 
There  is  no  wood,  no  tin,  no  compo- 


sition. It  has  nothing  to  warp,  crack 
or  deteriorate.  The  reproducing  unit 
is  of  all-metal  construction  and  can- 
not be  harmed  or  "blasted"  by  the 
loudest  receiver.  It  maintains  its 
tone  with  any  volume.  There  is  no 
adjustment  knob  to  complicate  tun- 
ing. It  is  guaranteed  to  give  satisfac- 
tion to  the  user. 

In  appearance  the  Saal  with  its  black 
bell,  black  crackle  throat  and  graceful 
lines  is  the  aristocrat  of  horns.  Also 
furnished  with  a  brown  bell  and  gold 
or  silver  stippled  throat  at  $5  extra.  It 
is  manufactured  by  a  company  with 
years  of  experience  in  the  music  busi- 
ness. A  large  plant  insures  prompt 
delivery.  It  is  thoroughly  advertised. 
Order  through  your  jobber.  Jobbers 
write  to  us. 


of  order.  His 
unit  Is  uicd  .9  Eumdard  by 
many  ic.din«  manuf.ctur. 
er.  of  fine  radio  receiver. 
In  built-in  models. 


8IPIEAIKIEIRL 


Volume  with  Tone  Quality 

Manufactured  and  guaranteed  by  H.  G.  SAAL  COMPANY,  1800  Montrose  Ave.,  Chicago,  111. 
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FROM  OUR  CHICAGO  HEADQUARTERS— (Continued  from  page  142) 


finislicd    in  blark 
boih  A  and   B  bai 
111  type  loud  Speaker 
nirtkiiii,'  ,1  niiiiiber  of 
■  prnsptrt,  makes  but 
I  case. 
Only 


ing  to  tlic  inanufaclurcr,  botli  imiis  arc  remark- 
ably free  from  distorlioii,  and  llic  amplification 
can  be  adjusted  perfectly  lo  meet  varying  con- 
ditions by  a  tone  adjnster.  Laminated  cores 
and  magnets  arc  used  in  the  construclton  of  Ihe 
unit,  providing  for  a  clear  tone  in  reproducing 
Ihe  highest  notes  of  the  violin  and  Ihe  lowest 
registered  by  the  organ,  with  botli  lone  und 
volimic. 

Unique  Erla  Demonstration  Case 

The  EK-clrical  licseari.1)  l.abornlorics,  Cfn'. 
eago  III.,  manufacturer  of  Erla  radio  rcceivinj,' 
sets  and  parts,  recently  devised  and  placed  in 
the  hands  of  its  dealers'  salesmen  a  itniqiic 
demonstration  case.  It 
leathcreUe,  and  contains; 
teries,  tubes,  and  a  caliiTi 
The  salesman,  instead  of 
trips  into  the  borne  of  lh< 
one,  with  the  set  and  the  denionslral 
which  weighs  only  ibirty-sevcn  pounds 
seven  minutes  is  required  to  install  the 
set  and  place  it  in  operation. 

"Talker"  Section  Feature  of  New  Store 
Charming  in  design  and  beautiful  in  furnish- 
ing, the  phonograph  sections  of  Chicago's  new- 
est department  store— tbc  New  Third  Store  of 
W.  A.  Wicboldt  &  Co. — opened  in  September — 
are  among  the  finest  in  the  Slate.  Wide  spacious 
sections,  excellent  display  space  and  perfect  har- 
mony in  arrangement  combine  to  make  the  de- 
partment one  of  the  most  attractive  in  the  entire 
store.  The  New  Third  Store  is  one  of  three 
large  department  stores  operated  in  Chicago  by 
the  Wieboldt  organization,  the  West  Town 
Store,  opened  42  years  ago  with  the  founding 
of  the  organization,  the  North  Town  Store, 
opened  eight  years  ago  on  the  North  Side  dis- 
trict and  the  new  store,  located  in  a  rcsidcnlial 
section  a  few  minutes  from  Chicago's  loop. 

The  phonograph  sections  are  located  on  liie 
third  floor  convcnicnily  near  the  main  sets  of 
elevators.  The  furnishings  and  woodwork  are 
of  genuine  American  walnut,  with  the  wliitc  of 
(be  ceiling  adding  a  light  and  sunny  appearance 
and  the  vivid  blue  of  the  thick,  soft  velvet  car- 
peting a  charming  contrast  to  the  dark  of  the 
furnishings.  An  etTect  of  spaciousness  is 
achieved  throughout  the  department,  with 
rather  the  appearance  of  a  group  of  beautifully 
furnished  studios. 

The  display  windows  which  arc  devoted  to 
this  department  have  the  same  distinctive  touch 
that  is  evident  in  the  furnishings  of  the  sec- 


CARTER  Loop  Aerial 


Joseph  Calcattcrra,  tlie  well  known. radio  writer  and 
fxperiinentor,  sa3's  of  tliis  loop:  "The  Carter  loop  is 
without  (lotiht  the  most  efficient  loop  that  lias  yet  been 
made." 

IVrilc  us  for  illiislraird  foidfr  giving  com- 
{•lelt-  iiu-chiimcai  and  electrical  dfscriplioii-: 

In  Casai.at  Cnricr  H.iilio  Co.,  Limiled,  Toronli. 


Order  frou 
your  }„i,h,; 


tions.  In  various  other  of  the  windows,  usually 
ihe  furniture  and  rug  showings,  one  or  two 
phonographs,  with  a  few  accessories,  are  dis- 
played and  with  pleasing  results.  During  the 
.several  months  previous  to  the  opening  of  the 
New  Third  Store  an  extensive  advertising  cam- 
paign was  carried  on  through  the  newspapers, 
billboards  and  several  direct-by-mail  scries. 
■J'hcse  efforts  resulted  in  a  splendidly  successful 
opening. 

Develop  Important  New  Process 

The  Illinois  Bending  &  Mfg.  Co.,  Chicago, 
III.,  manufacturer  of  tubular  products,  which 
has  been  serving  the  talking  machine  industry 
for  several  years,  making  lone  arms,  radio  tone 
arms,  and  other  phonograph  attachments,  has 
developed  a  new  process  for  bending  and  form- 
ing lubes  lo  almost  any  laper  or  angle  desired. 
S.  A.  Larson,  president  of  the  firm,  recently  an- 
nounced the  expansion  of  manufaeluring  facili- 
ties and  Slated  thai  liis  organization  is  now 
e(juii>pcd  lo  handle  larger  production.  The  firm 
i,^  ji  present  tilling  large  contracts  from  promi- 
iienl  radio  cabinet  and  loud  speaker  inanufac- 
lurers,  making  brass  radio  loud  speaker  tubes 
for  use  in  cabinet  type  loud  speakers. 

Columbia  Artist  at  Piano  Club 
At  tlie  noonday  meeting  of  the  Piano  Chih, 
on  Monday,  October  5,  Willie  Howard,  star 
of  the  musical  comedy  "Sky  High,"  was  the 
guest  of  honor.    The  popular  comedian,  a  Co- 
lumbia record  artist,  sang  several  of  the  hits 
which  he  has  recorded,  and  was  greeted  with 
hearty  applause  by  the  club  members. 
Harmony  Music  Shop  Adds  Columbia  Line 
The  Harmony  Music  Shop,  which  for  the  past 
lifleen  years  has  retailed  mu.sical  merchandise 
ixchi^ively,   recently   secured    the    franchise  to 


handle  Columbia  phonographs  and  records,  in- 
cluding the  new  Harmony  series  of  records. 
Bank  Uses  Zenith  in  Thrift  Window 
Probably  for  the  first  time  in  the  history  of 
banking,  a  Zenith  radio  set  and  a  broadcasting 
station  are  being  used  by  a  Chicago  Bank  in  a 
"Thrift  Campaign."  The  Greenebauin  Sons 
Bank  &  Trust  Co.,  this  city,  equipped  its  La 
Salle  street  window  with  a  Zenith  radio  with 
which  they  join  an  enlargement  of  a  photograph 
of  the  Hotel  LaSalle  in  which  the  Daily  News' 
WMAQ  station  is  located.    A  poster  urging 


Repair  Parts 

For  All  aod  Every  Motor 
That  Was  Ever  Manafactured 


We  can  supply  any  part.  The  iargeal  ancJ  most 
complete   aseoriment   of    repair   parts — in  the 


United  States — on  hand,  for  old,  obsolete  and 
presenl-day  molon.  If  your  order  cannot  be 
filled  from  stock,  we  v^ill  make  it  up  special. 

Special  prices  on  main  springs,  governor 
springs,  micas,  repair  parts,  motors,  tone  arms, 
steel  needles,  etc..  in  quantity  lots. 

Expert  repairing  on  all  makes  of  phonographs 
and  motors. 


Showing  Zenith  Radio  in  Thrift  Window 
prospective    customers    to    "Broadcast  Your 
Thrift"  was  placed  in  the  center  of  Ihe  window 
The  display  attracted  considerable  attention. 
Arranged  for  Fine  Stewart-Warner  Displays 
R.  H.  Woodford,  sales  manager  of  the  radio 
division    of    the    Stewart- Warner  Speedometer 
Corp,,  returned  to  his  desk  the  latter  part  of 
September  after  being  away  several  weeks.  Im- 
mediately upon  his  return  Mr.  Woodford  made 
arrangements  for  a  trip  East,  and  in  all  prob- 
ability he  will  visit  Stewart-Warner  branches  in 
the  leading  Eastern  cities  before  getting  back 
lo  Chicago. 

In  his  September  travelings  Mr.  Woodford 
ulieiidcd  the  radio  shows  in  New  York,  where 
^li  >\  .Il  l-Warner  sponsored  very  handsome  ex- 
liibils,  and  he  also  visited  Washington  and  De- 
trait,  In  the  former  city  he  completed  ar- 
rangements whereby  Stewart- Warner  products 
will  be  displayed  in  handsome  showrooms,  lo- 
i.jted  at  1117-19  Fourtcenlh  street.  Northwest, 
and  in  Cleveland  he  also  made  arrangements 
lor  the  opening  of  handsome  Stewart-Warner 
>howrooms  at  2315  Prospect  avenue.  Both  of 
these  showrooms  arc  located  in  the  business 
centers  of  the  two  cities,  and  will  undoubtedly 
add  materially  to  the  co-operation  and  service 
offered  Stewart- Warner  dealers  by  the  Wash- 
ington and  Cleveland  organizations. 

Mr.  Woodford  is  keenly  interested  in  the  suc- 
cess of  Stewart-Warner  e.-thibits  at  Ihe  variou-; 
radio  shows,  for  this  company  is  leaving  noth- 
ing undone  to  present  its  products  to  excellent 
advantage  at  the  various  radio  expositions.  In 
addition  lo  the  New  York  shows,  the  complete 
line  of  Stewart-Warner  radio  products  has  been 
or  will  be  presented  in  Washington,  Detroit, 
St.  Paul,  Cleveland,  Si.  Louis,  Utica,  Baltimore, 
Syracuse,  Omaha  and  Indianapolis.  Large 
space  has  been  secured  for  the  mammoth  radio 
show  at  the  Coliseum  in  November  and  the 
company  also  presented  ils  products  to  advan- 
tage at  the  Illinois  Trades  Exposition  held  in 
Chicago  this  month. 

Paul  Whiteman's  Concerts  Helps  Victor  Trade 

Paul  Whiteman  and  His  Orchestra,  Victor  rec- 
ord artists,  were  heard  in  concert  at  the  Audi- 
(Conlifiued  o>i  {•aac  146) 
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THE  JEWEL  RADIO 
LOUD  SPEAKER 


A  new  design  and  principle  in  loud  speakers  for  the  radio. 
The  tone  amplifier  is  of  special  design,  made  entirely  of 
wood  and  the  shape  is  such  as  to  deliver  the  sound  waves 
in  the  proper  manner  to  produce  the  best  results.  The  tonal 
quality  is  the  finest  ever  prodviced  by  any  loud  speaker,  rich, 
full  and  with  plenty  of  volume  and  with  no  distortion  on 
either  the  high  or  low  tone. 


THE  JEWEL  PHONOPARTS  CO. 


Strong  and  sub- 
stantial in  construc- 
tion; beautiful 
brown  mahogany 
finish. 


Price  $25.00,  west 
of  the  Rockies 
$27.50. 


Write  for  details  and  territory. 


150-160  Whiting  St.,  Chicago,  III. 
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A  Better  Fibre  Needle  Citler  ioT  Leu  Monty 

RETAIL  PRICE  — 

ALTO 


ALTO  MFG 

I647-5I  Wolfra 


CHICAGO,  ILL. 


torium  Tliealrc,  Sunday,  Octohfr  II,  »m  rc 

greclcd  by  a  paLkciJ  lioiisc.  !■  v.  rv  |irn  iui:- 
Chicago  .ippt-araiicc  ol"  the  W  hii' rii.in  i.ri.;iiii^,a- 
lion  has  been  si.i;ria!i/i.d  by  .i  •■■iu\.\-u-  "-(.■ll' 
oul."  Victor  diMliTs  1 1: imik  i  |||,  (  Im  ,iyo 
territory  lied  up  \\i\h  llti-  .i  j-i  n  i  ■ ru lij"  iho 
popular  condiiilor  Willi  I'aiil  \\  liid  rn.Ki  «iiiil,)W 
displays,  both  selliuy  the  cuimii  i.-  iIimi  i  us- 
tomers  and  advcrlising  his  ri'.iMrl-  Im  I.h.'  and 
after  the  event. 

Buy  Outstanding  Jewel  Co.  Stock 
Al  a  rcceni  iTici  ling  of  the  stockholders  and 
directors  of  the  Jewel  Phonoparls  Co  ,  of  this 
city,  well-known  manufacturer  of  (one  arms, 
sound  boxes,  attaclmienls  and  loud  speakers, 
arrangements  were  made  wliereby  all  of  llie 
outstanding  slock  of  (he  company  was  pur- 
chased by  T.  E.  Davidson,  William  Turcs  and 
A.  H,  Davis.  Tlirse  three  well-known  |>hono- 
graph  executives  are  now  in  complete  control 
of  Ihe  company  wilh  no  sloek  onlslanding.  Mr, 
Davidson  remains  as  prcsidcni.  llie  position  he 
has  occupied  for  several  yi.trj;  Mr.  Tlircs  is 
vice-president,  and  Mr,  Davi.s  i.^;  ■i.crelary,  Ircas- 
lirer  and  fialts  mau;it;er. 

All  ol*  llie  officers  of  the  Jewel  Phonoparts 
Co.  are  well  known  lo  nicmhers  of  ihe  phono- 
graph iiidnslry,  for  each  one  ha-'i  been  identified 


Willi  liie  (rade  for  many  years.    Mr.  Davidson 
has  lo  his  credit  important  inventions  relative 
lo  lone  arm  and  sound  bo.v  eon  sir  net  ion,  and 
iiK-.e  mvenlions  li.ive  foriiitil  the  h.i-is  for  the 
exk-eplioTial  silcce^'  idl.iiniil  l.v  llie  Ji  «el  I'lui- 
iiojiarts  Co,     He  i-  re,  u^. in -^ed  ^■.  iier.dh   ,,s  one 
111  the  foremost  .ml  Ih-i  It  h  ,  on  ilie  ni.uinl'.n  hirr- 
of  phonofrapll   p.irl-.  alul   .t-    |iiisiileill   of  ihe 
Jewel    orEaliiKalion    lie    has   ilireUed   it.-,  .iclivi- 
lies  to  splendid  advanlage  dnriiiK  recent  yewrs, 
Mr.  Tures  has  been  idcniified  with  the  phono- 
tjraph  trade  for  over  Icn  years,  having  occupied 
iniporlant    executive    po-l-    wilh  well-known 
inanufaclurcrs   of   plunioj.'raph   iiarts.     He  lias 
\  i.-iiteil     m;!tlllfaclnrer.^,    jtihln  rs    and  dealers 
[lirnii-liMiii  Ihe  coiinlry,  A\n\  is  tlioroughly  fa- 
I'lili  n   witii  the  manufacliiriiii^  and  sales  prob- 
lem-, of  the  industry  as  a  whole.    Me  is  plan- 
ning lo  keep  in  close  touch  wilh  I  ho  trade 
Ihrouglinui    the   coming  year  and  will   be  on 
the  "iTring  line"  conliiuioiisly.     Mr.  Davis  has 
been  a  member  of  the  Jewel  orgaiii^alion  for 
a  number  of  years,  and  prior  to  his  associa- 
tion  wilh   the   company   was   connected  with 
Lyon  &  Healy.    He  has  worked  in  close  co-op- 
eration with  the  trade  and  as  sales  manager  of 
llie  Jewel  organization  is  leaving  nothing  un- 
done to  give  manufacturers,  jobbers  and  deal- 
ers eflieient  service. 

W,  C.  Fuhri  Visited  Local  Headquarters 
VV.  C,  Fnhri,  vice-president  and  general  sales 
manager  of  Ihe  Columbia  Phonograph  Co.,  Inc., 
New  Vork,  was  a  visitor  this  monlli  at  the  Chi- 
cago branch  of  the  company,  spending  several 
days  in  conference  with  Charles  F.  Baer,  man- 
ager of  the  Chicago  liead(|uarters.  Mr.  Fuhri 
was  delighted  to  find  llial  record  sales  in  Ciii- 
cago  territory  for  the  month  of  September  had 
shown  a  very  large  increase  over  Ihe  preceding 
iiionlh,  and  in  fact,  the  sales  figures  for  the 
month  indicated  that  September  record  business 
would  represent  a  high  water  mark  for  the  pasi 
Iwo  and  one-half  years.    The  new  popular  re- 


cordings in  ihe  Columbia  library  arc  ineeting 
with  an  enthusiastic  reception,  and  with  the 
opening  of  Ihe  symphony  season  there  is  every 
indication  that  ihe  demand  for  the  Master 
Works  Series  will  far  exceed  last  season's  fig- 

Makcs  Gratifying  Report  Anent  Business 
Carl  D.  Boyd,  radio  sales  manager  of  the 
French  Battery  Co.,  Madison,  Wis,,  returned  lo 
his  Chicago  office  on  October  1,  after  having 
spent  some  time  at  the  Madison  plant.  He  rc- 
purls  business  to  be  in  excellent  condition,  and 
the  French  Battery  plant  to  be  working  at  top 
speed  in  order  to  take  care  of  the  demand  for 
Rav-0-\'ac  batteries.  During  llie  ne.Kl  thirty 
d.iys  Mr.  lioyd  plans  lo  spend  considerable  time 
in  .mending  radio  shows  throughout  the  coun- 
try. 

Tied  Up  With  French  Ray-O-Vac  Publicity 
On  October  3,  a  two-colored,  double-page 
spread  appeared  in  the  Saturday  Evening  Post, 
adverlising  h'rench  Hay-U-Vac  radio  batteries, 
manufactured  by  the  French  Battery  Co.,  of 
Madison,  Wis.  To  tie  up  with  this  national  ad- 
vertising smash,  two  broadsides  were  mailed  to 
all  French  battery  dealers  telling  them  of  the 
advantages  in  handling  a  well-advertised  prod- 
uct, and  stressing  the  high  quality  of  French 
batteries.  One  week  before  the  advertisement 
appeared,  colored  reprints  were  forwarded  to 
all  dealers  for  use  in  their  windows.  Present 
plans  call  for  a  series  of  double-page  advertise- 
ments in  color  in  the  Saturday  Evening  Post  at 
regular  intervals. 

Considerable  Columbia  Recording 
During  the  past  few  weeks  there  has  been  con- 
siderable recording  accomplished  at  Ihe  offices 
of  the  Columbia  Phonograph  Co.,  432  South 
Wabash  avenue,  and  among  the  Columbia  art- 
ists who  have  made  additional  records  for  the 
Columbia  library  are  Art  Kahn  and  his  orches- 
tra and  Ford  &  Glenn.  Both  of  lliese  organ- 
(rc><i/iiii«'(/  oil  pmjc  1-18) 


Radio  Consoles 

Combine  highest  quality  cabinet  work 
with  the  latest  developments  in  Wall  Con- 
soles. 

The  Console  shown  here  is  made  of  Butt 
Walnut  with  matched  panels  in  duo-tone 
finish.    Loud  speaker  and  unit  included. 

The  Excello  Line  includes  all  types  of 
cabinets  from  small  table  type  to  Wall 
Console  type  illustrated. 

Wri/e  for  complete  catalog 
sent  free  on  request 

Excello  Products  Corporation 

4824  W.  16th  St..  Cicero,  111. 
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Give  Your  Business 
New  Energy 

Thousands  of  Dealers  in  America 
sell  and  recommend  OKeh  Records. 

OKeh  Records  are  a  necessity  to 
their  prosperity. 

OKeh  Records  bring  dependability 
to  daily  trade. 

The  best  record  that  you  can  today 
sell  is  OKeh. 

The  only  way  you  can  enjoy  OKeh 
profits  is  to  become  an  OKeh  Dealer. 

You  can  become  an  OKeh  Dealer 
by  advising  us  this  is  your  desire. 


There  is  a  successful  future  for  one  selling 

Records 

Consolidated  Talking  Macliine  Co. 

227-229  W.  Washington  St.,  Chicago,  111. 

Branches: 

2957  Gratiot  Avenue,  Detroit,  Mich.  U21  Nicollet  Aveoue,  Mioneapolis.  Minn. 
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i;(ntions    Ii.im'    rifl.nin  ii  ii.uih  ii.il    iinic^.-  ni 

rlic  Cohin.lH.i  lilir.Ti-y  ,,i„l  i|„ir  iicw  rc(  o  rJi  1 1  l..  s 
include  some  of  ih,.-  rimsi  i,<,|,utnr  hits  ol  llu: 
day. 

Willi  Uic  recent  opening  of  "KitI  Bools"  In 
Chicago,  one  of  the  leading  musical  comedy  hits 
of  reccnl  years,  Columbia  is  exceptionally  well 
representcil  in  llie  Chicago  musical  world,  for 
Eddie  Cantor,  the  slar  of  "Kid  Bools,"  records 
for  Columbia  exclusively,  and  is  generally  rec- 
ognized as  one  of  the  most  popular  recording 
arlisls  hi^frire  ihc  imblic  at  rlie  present  time 
"Sky  Hipli,"  anollicr  -u..,.  --fit!  iijlimi.,iI  cnm- 
cdy,  now  i.l.nliiL-  m  <  ln,,,L.,,.  h.,.  |,,r  i;^  -l.ir 
Willie  Howard.  .  vUn.u',  i  .-hun),..,  nrti^l,  ,,.,<! 
"Naiit:hly  liitnicltv,''  >\lii,l,  i-runnijin  r,l  Ini, 
includes  fitiionp  ii  i.i  i  \lr  n.hi.I-  i  t.r.i\, 
whose  Columbia  n .  ..r,]-  ,iir  m.i.  Mul'  w  iili  ,, 
vi  ry       'ive  demand. 

New  Harry  Alter  &  Co.  Catalog 
Harry  Allt.'r  S:  Co.,  prominent  Chicago  radio 
in  the  h:uHK  of  their 
1  i>iiipl,.i,.  ..il.ilrif;  of 


to  Ilis  desk  recently  after  an 
■liieh  included  a  visit  lo  the  New 
nvs.    joncs  midti-iduk;-  n,iu|iiid 


;  with  a  positive 
ry  eomieelion  iv  ea 


«lh 


the 


w  York,  ,.nd  Mr.  K. 
cgarding  the  siic(is- 


eiithii.iasli 
hibil. 

During  (he  past  few  months  Jones  iii 
I'hiK^  li;ive  been  adopted  for  use  by  a  large  ii 
htr  III'  iiriiniiiKTiI  radio  receiving  set  mani 


■  the, 


L'  |)lugs.  ran  comjilel 
;!iil)I>in]>   them  tci 
o  are  keenly  inl.  r,- 
are  also  usiii^  Im 
for  these  fine-  ui. 


of  the  J, 
.-ihle  iiite 


d  II,  Jones,  under 
sing  ronsiderahic 
public,  and  this 
'lies  iniilli-plug,  i* 

-e.l  The  radin  1 
n.|.  ,„■  11,,.  ,.h,^ 


advertising  lo  reach 
dveriisiiig,  in  behalf 
atlracling  consider- 


nber 


Harry  Alter 
&  Co.  Catalog 

lubfs,  llr.inde- 
ments.    i-ros  I- Musette 


for  the  radio 
-el  operator  as  to  the  use  nf 
receiving  sels,  tubes,  bal- 
Icries,  selection  of  loud- 
speakers and  also  uscfid  in- 
formaiiiin  for  the  set  liuilden 
III  llie  catalog  proper  are 
fully  illustrated  and  dc- 
-cribed  Cunningham  r.ulio 
ker-  ,nid  [ihonograph  attai  li- 
udspeakcrs   and  head 


sets,  Utah  loudspeakers.  Balkite  batter 
chargers,  the  new  Gould  Unipower,  Diirgcs 
radio  batteries,  the  complete  line  of  Kria  parU 
the  Jefferson  tube  rejnvenalor,  and  a  number  n 
other  products.  Space  is  allowed  on  both  lln 
front  and  back  cover'i  of  the  radio  talalog  fti 


the  dealer' 


lid 


ntfiilly 


-Idrc 
\  iled  1" 


the 


Store  fL.r  a  dun  on  si  rat  ion,  in  iorrnat  n  m  ,iiid 
service. 

J.  W.  Reagan  Returns  From  Gotham 

J.  W.  Reagan,  sales  manager  of  Howard  H, 
Joncs,  manufacturer  of  the  popular  Junes  miilti- 


with  batteries  \s  fii  p,  the  i  i-  nut  l.riiii^  l,-hI 
It  also  permits  of  .i  I,  i|  i  -  -  .  m  lur  l  n  ki  nlien  ,i 

slight  adiustmetil  in  the  -ei  i-  n;i|iiin,l  .nnl  tin 

eight-foot  cable  furnished  with  the  Jmn  .   in- 

plug  not  only  provides  a  neat  wirim;  .ni.m-, 
ment  but  permits  of  the  placing  of  batUrie^  in 
the  basement  or  in  other  convenient  places, 
Tare  &  Dinner  Have  the  Pet-O-Fone 
Tare;  I'i:  Dinner,  229  We.st   Randolph  sirecl. 
thi-  Mty,  li.ue  been  appointed  Chicago  repre-, 
-'I"'''.'  -    iiT  llie    l'et-ll-l-"rtne   Mfg.    Corp.  of 
Ni  w  \iiik  (  ity.    The  Pct-O-Fone  is  a  camera 
-si/.e  |>ortabte  talking  machine  that  has  had  a 
wide  sale  in  Ibis  territory  and  the  newly  ap- 
pointed representatives  e.\i)ect  it  lo  be  a  very 
heavy  seller  during  the  holiday  season. 
Apex  Electric  Co.  Introduces  New  Products 
The  Apex  Electric  Mfg.  Co.,  manufacturer  of 
A[>cx  radio  receiving  sets  and  vernier  dials  in 
this  city,  is  introducing  to  the  trade  al  the  |ire-- 
<nt  time  the  Apex  A  and  B  battery  eoimcclion, 
which    consists   of  a    six-foot    flame   and  acid 
proof  silk-covered  cord  with  five  eonneclions. 
two  for  the  A  battery  and  tliree  for  the  Ii  bat- 
tery.    The   plug  has   a   pure   molded  bakelile 


mart  Direct  Htctory  distributors 


100% 

)|SATISFACTORy 

SERVICEIH 


Branded 


BRictiT 


roRY  i 


<■!  Ill  Tromcniious  itocks 


Ji  OfalcirStnJ/eiourlalestcaU 
M  PUoK  UK  lour  {<1teihtod  In  trrillns 


BUnGESS, 


TheHany  Alter  Co. 

Ogden  at  Carroll  Ave..   Chicago,  III. 


spring 


lail,  and  , 


■  bat- 
u-,1  i,. 


Apex  Entertainer 

and  sale  have  been 
lory  iiiamier  The  .\\ 
1  viie  IS  linishcd 


tructing  the  .leak  .. 
lies  with  the  set  by  means 
uduct.  The  Ape.\  A  and  J! 
s  u.sed  on  all  the  receiving 
ly  this  successfnl  concern. 
The  Apex  entertainer, 
an  all-wood  horn  loud- 
speaker, and  the  Apex 
Console  Entertainer,  an 
.dt-wood  cabinet  speaker, 
■dsn  iiiitnnfaclurcd  by  this 
Inin,  .ire  meeting  with  a 
line  response  from  the 
trade,  according  to  Apex 
oRicials.  Both  of  these 
loiiihspeakcr  jiroducis  were 
inlrniluced     about  three 

n  Ill-    .igo,    and  since 

lli:it  time  \vi<le  distribution 
eciired  in  a  most  satisfae- 
e\  F.nlerlainer  uf  the  horn 
black  leathcreUc,  with  gold 
f  steel.     The  Apex 


Apex  Console  Entertainer 

Console  Kntertamer  utilizes  the  peculiar  vibra- 
tion of  wood  fibre  for  reproduction  of  sound. 
The  cahiiiel  js  of  an  artistic  design,  and  is  fin- 
ished m  walnut.  The  Kellogg  improved  sound 
unit  is  used  in  both  loudspeaker  models. 
Introducing  New  Products 
The  Fore  Electrical  Mfg.  Co.,  St.  Louis,  Mo,, 
is  introducing  to  tin  ir,nle  ,it  ihe  present  time  a 
new    "Ii"    hatli  :  ■    ■        ,,nd    dual  lube 


"B"  Battery  Eliminator 

product  charges  all  makes 
vilhout  any  extra  atiacli- 
:ided  bv 


halterics  \ 
xaul\  the  rate  decided  by  the  opcr- 
diial  charger  is   wired  in  mnlliple 
lo  re.i^nlar  Tungar  2'/^  ampere  tubes. 


Fore  Dual  Charger 
In  case  one  tube  burns  out,  the  u.,er  still  has 
Ihe  advaniagc  of  the  other  lube  for  charging  al 
a  2Vi-amperc  rale  instead  of  5  as  when  both  arc 
used.  The  Zinke  Co.,  Chicago,  III.,  acts  as  sales 
agent  for  llic  Fore  Electrical  Mfg.  Co. 
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2  Radio  Accessories 

That  Sell  Moie  Badio  Sets 


ALWAYS  seil  an  Aerial  and  a  Battery  Cord  with 
1.  every  set.  In  addition  to  making  an  extra  profit, 
you  are  protecting  yourself  against  trouble  by  insuring 
satisfaction  to  your  customer. 

A  Beldeuamel  Aerial,  merchandised  in  an  attractive 
carton,  cannot  corrode  or  change  in  resistance.  The 
baked  Beldenamel  coating  on  the  copper  strands  in- 
creases the  effective  surface  exposed  to  the  oscillations 
from  the  broadcasting  stations,  and  it  picks  up  more 
energy  for  the  set.  This  means  louder  signal  strength 
and  greater  range. 

The  Bc/(ieji  Buttery  Cord  eliminates  the  messy  battery 
wiring  that  is  an  eye-sore  to  the  discriminating  radio 
set  owner,  and  it  prevents  accidental  short-circuits  that 
blow  out  tubes  and  ruin  batteries. 

The  entire  Belden  line  is  widely  advertised,  and  a  fast 
seller.  Mail  the  coupon  for  more  facts,  now! 


A  6  ft.  cord  in  an 
coJcd  and  ready  for  ii 


Order  from  Your  Jobber 
Right  Away 
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Demonstration  of  Brunswick  Panatrope  at 
Chicago  Headquarters  Arouses  Enthusiasm 

Press  Representatives  and  Music  Critics  Present— Meeting  Opened  by  A.  J.  Kendrick,  General 
Sales  Manager,  Phonograph  Division— C.  T.  McKelvey  in  Charge  of  Demonstration 


Chicago,  111.,  Oclotier  7,— Music  critics,  news- 
paper reprcscnlativcs  and  tlie  trade  press 
gathered  on  Friday  aflcrnooii,  October  2,  for 
Ihe  initial  private  hearing  of  Ihc  Brunswick 
Panatrope,  new  musical  reproducing  instrument 
which  will  soon  be  brought  out  by  ihc  Bruns- 
wick-Balkc-ColIcnder  Co.,  ihis  city. 

A.  J.  Kendrick,  general  sales  manager  of  the 
phonograph  division,  opened  ihe  hearing  witli 
a  short  talk,  pointing  to  the  Panatrope  as  a 
radical  departure  from  the  mcclianical  talking 
machiiii:,  and  introduced  C.  T.  McKelvey,  of 
the  Brunswick  sales  promotion  department,  who 
demonstrated  and  described  the  new  instrument, 


comparing  it  willi  the  mechanical  phonograph. 

Mr,  McKelvey  pointed  out  the  fact  that  the 
mechanical  phonograph,  as  it  is  known  to-day, 
has  undergone  practically  no  change  during  the 
past  fifteen  years,  except  in  cabinet  design.  He 
staled  thai  there  is  absolutely  no  comparison 
between  the  phonograph  and  the  Panatrope, 
since  the  new  instrument  is  designed  upon  an 
entirely  new  method  of  reproducing  musical 
sounds  over  the  entire  scale  to  which  the  hu- 
man car  is  sensitive,  and  that  the  new  invention 
is  evolved  from  .the  knowledge  brought  both  by 
the  radio  and  the  phonograph. 
A  standard   Brunswick  console  phonograph 


was  placed  side  by  side  with  the  Panatrope,  a 
loud  sieel  needle  used  in  the  former  and  a  medi- 
um steel  needle  in  the  new  instrument.  A  num- 
ber of  orchestral,  piano,  guitar  and  voice  re- 
cordings were  placed  first  on  the  talking  ma- 
chine, and  then  on  the  Panatrope,  and  the  re- 
sult brought  enthusiastic  applause. 

"Electrical  recording,"  stated  Mr.  McKelvey, 
"really  necessitates  electrical  reproduction  in 
order  to  insure  perfect  and  complete  reproduc- 
tion of  all  notes  of  the  scale.  However,  the 
Panatrope  will  reproduce  anything  recorded, 
and  it  is  not  our  desire  or  intention  to  belittle 
the  old-style  phonograph  and  record." 

He  explained  the  name  Panatrope  as  evolved 
from  the  Greek  words  "pan"  meaning  all,  and 
"trope"  meaning  scale,  the  name  being  applic- 
able since  the  instrument  reproduces  faithfully 
notes  far  below  and  above  the  tone  band  which 
a  phonograph  is  capable  of  recording.  Hereto- 
fore it  was  possible  to  record  from  400  to  7,000 
vibrations  per  second,  but  with  the  new  proc- 
ess of  electrical  recording  and  of  reproducing 
by  the  Panatrope,  the  listener  may  clearly  hear 
tones  reaching  down  to  16  vibrations  per  sec- 
ond, and  up  to  20,000  per  second,  or  the  entire 
compass  of  the  human  car.  Where  reproducing 
ridges  arc  cut  80  to  the  inch  on  an  ordinary 
record,  the  Panatrope  records  may  be  cut  as 
fine  as  500  to  the  inch,  which  makes  possible 
records  wliicli  will  run  for  as  long  as  forty 
minutes,  sufficient  for  an  entire  symphony,  and 
nearly  enough  for  the  opera  "II  Pagliacci." 

The  Panatrope  operates  with  a  needle,  similar 
to  that  used  on  all  phonographs,  which  is  made 
to  vibrate  with  the  inflections  engraved  in  the 
record  ridges.  Here  the  whole  method  changes, 
for  instead  of  vibrating  a  diaphram,  as  now,  the 
needle  vibrates  a  soft  iron  "reed"  which  is  in  a 
magnetic  field.  As  the  iron  "reed"  vibrates,  it 
changes  the  intensity  of  the  current  producing 
the  magnetic  field.  These  minute  variations  in 
the  weak  current  are  amplified  with  radio  lubes 
to  such  intensity  as  is  desired — loud  enough 
for  a  home  or  for  a  concert  hall. 

The  frequency  of  the  amplified  current  is 
always  the  same,  and  amplifications  can  be 
made  without  any  distortion  whatever.  When 
amplified  sufficiently,  the  electric  impulses  vi- 
brate a  disc,  giving  forth  exactly  the  same  tonal 
vibrations  as  those  making  the  original  record. 

The  Panatrope  is  the  result  of  a  combination 
of  engineering  and  electrical  research  by  the 
Brunswick-Balke-Collcndcr  Co.,  the  Radio  Cor- 
poration of  America,  the  General  Electric  Co., 
and  the  Wcstinghouse  Electric  Co, 

Vice-President  P.  L.  Dcutsch,  of  the  Bruns- 
wick Co.,  regarding  the  Panatrope,  said: 

"The  process  of  recording  music  is  that  used 
in  the  talking  film,  or  Pallatropc,  invented  by 
Charles  A.  Hoxie,  of  the  General  Electric  Co., 
which  differs  in  detail  from  the  Phono-film  of 
Dr.  Lee  DeForest. 

"Mr.  Hoxie's  invention  has  been  modified 
considerably.  The  music  vibrations  are  made 
to  vibrate  a  light,  which  is  changed  by  a  pho- 
to-electric cell  into  variations  of  an  electric  cur- 
rent. These  variations  are  amplified  as  in  radio, 
imtil  sufficiently  powerful  to  operate  an  engrav- 
ing tool,  cutting  the  modulations  into  the 
groove  of  the  phonographic  disc. 

"AH  factors  in  the  reproduction  being  con- 
stant, there  is  no  chance  for  loss  of  any  vibra- 
tions to  alter  or  change  the  quality  of  the  tone. 
At  present  the  disc  form  of  records  will  be 
used,-  so  it  may  be  adapted  to  the  millions  of 
phonographs  now  in  use.  These  records  con- 
tain with  equal  accuracy  the  tonal  impressions 
of  the  human  voice,  or  a  full  orchestra,  piano 
or  even  the  harpsichord,  never  successfully  re- 
corded by  old  instruments. 

"In  spite  of  the  vacuum  tube  amplification 
equipment,  the  Panatrope  cabinet  will  be  slight- 
ly smaller  than  the  present  phonograph  cabinet. 
It  can  be  operated  either  with  dry  batteries, 
-■storage  batteries,  or  by  direct  connection  with 
the  lighting  circuit  at  a  cost  considerably  less 
than  that  of  operating  a  small  electric  fan." 
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Balkite  Radio  Power  Units  improve 
and  simplify  radio  reception.  With 
their  use  the  radio  current  supply  is 
unfailing  and  always  exactly  what  is 
required  for  each  circuit.  They  reduce 
the  amount  of  attention  required  by 
the  set. 

The  Balkite  Battery  Charger  is  en- 
tirely noiseless  and  can  be  used  while 
the  set  is  in  operation.  The  Balkite 
Trickle  Charger  is  especially  adapted 
to  sets  of  small  "A"  current  require- 
ments. 

Balkite  "B"  II  is  also  well  known.  It 
eliminates  "B"  batteries  and  supplies  plate 
current  from  the  light  socket.  It  fits  any  set. 
The  new  Balkite  "B"  at  $35  is  especially 
designed  to  serve  sets  of  6  tubes  and  less. 

'^iseless—'^  bulbs—Permanent 

All  Balkite  Radio  PowerUnils  are  entirely 
noiseless  in  operation.  They  have  no  mov- 
ing parts,  no  bulbs,  and  nothing  to  adjust, 
break  or  get  out  of  order.  Each  is  a  perma- 
nent piece  of  equipment  with  nothing  to 
replace.  They  require  no  other  attention 
than  the  infrequent  addition  of  water. 
They  require  no  changes  or  additions  to 
your  set.  All  are  fast-moving,  trouble-free 
and  thoroughly  advertised. 

^fanufaenired  by 
FANSTEEL  PRODUCTS  COMPANY,  Inc. 
North  Chicago,  Illinois 

Balkite 

Ti^dioPowerUnits 


■ 


from  the  light  lock et.  Op* 
battcrv  or  dry  cell  tubo. 


"B"  battcrv.  Operate! 
from  1I0.120AC60CV- 
cle  current.  Spccialinodel 
for  50  cycle.. 

Trice  ^35 
In  Canai/ii,  549.50 


Balkite  "B"  II 

Same  a>  tiic  new  Balltile 
"B"butwillfilonyieIin. 
cludlas  (bote  of  8  nibei 
or  more.  OpcrAtui  from 
110.120AC60evclccur. 
rem.  Special  model  for 
50  cyclei. 

^rice  ?55 

In  Canada,$75 


The  Gould  Vnipower 
is  equipped  with  a 

special  Balk  lie 
Radio  Power  Unil 


BALKITE  BATTERY  CHARGER    -    BALKITE  TRICKLE  CHARGER 


BALKITE  "B" 


BALKITE ''B"n 


October  IS.  1925 


THE   TALKING   MACHINE  WORLD 


151 


National  Radio  ExpositionHeld  in  Chicago 

Radio  Fans  and  Trade  Representatives  Crowd  American  Exposi- 
tion Palace  From  September  28  to  October  3  to  View  the  Many 
Exhibits  at  Exposition  Sponsored  by  Radio  Dealers'  Association 


Chicago,  III.,  October  S.— The  National  Radio 
Exposition  and  the  Allied  Radio  Congress,  the 
first  feature  event  of  the  I92S  radio  season  in 
Chicago,  was  held  at  the  American  Exposition 
Palace,  in  the  American  Furniture  Mart,  666 
Lake  Shore  Drive,  from  September  28  to  Octo- 
ber 3.  The  exposition  was  sponsored  by  the 
Radio  Dealers'  Association,  an  organization 
formed  in  June,  and  which  has  had  rapid 
growth. 

The  exposition  was  opened  on  Monday  noon, 
September  28,  by  a  parade  from  the  Drake 
Hotel  to  the  Furniture  Mart,  the  marchers 
keeping  step  to  the  music  of  an  invisible  band, 
broadcasting  from  the  Hearst  Square  studio  of 
Station  KYW.  the  music  being  received 
through  radio  sets  and  loud  speakers  earned 
by  the  participants  in  the  parade.  A  luncheon 
of  radio  dealers  followed  in  the  Furniture  Mart, 
marked  by  addresses  by  prominent  public  of- 
ficials of  Chicago,  who  welcomed  (he  large  num- 


bLT  of  dealers  and  formally  oiK'ntd  the  show. 

The  latest  models  of  receiving  sets,  loua 
speakers,  radio  cabinets,  batteries,  chargers, 
battery  eliminators,  aerials  and  other  radio 
products  were  displayed  in  attractively  arranged 
booths,  and  in  addition,  a  number  of  attrac- 
tions were  provided  for  the  education  and  en- 
icrtainment  of  the  show  visitors.  Radio  eon- 
certs  and  entertainments  were  broadcast  before 
the  public,  under  the  supervision  of  the  Broad- 
cast Listeners  Association,  in  collaboration 
with  WGES.  A  popularity  contest  for  radio 
artists  was  also  conducted  by  the  B.  L.  A., 
under  the  direction  of  Frank  H.  McDonald, 
president  of  the  Broadcast  Listeners  Association. 
Another  attraction  was  an  amateur  set  build- 
ing contest,  with  a  $250.00  prir-e  for  the  winner. 

A  window  trimming  contest  was  held  for  the 
dealers,  each  entrant  presenting  a  photograph 
of  his  store  window,  together  with  a  written 
description;  the  pri^.e  being  $250-00-  


Throughout  the  e.-^position  an  aggressive 
membership  drive  was  held  by  the  Radio  Deal- 
ers" Association,  which  culminated  in  a  dealers' 
meeting  Thursday  noon.  A.  C.  Stewart,  of  ihc 
Diversey  Radio  Co,,  president  of  the  assocln- 
tion.  delivered  the  main  address,  outlining  the 
work  of  the  organization,  and  urging  each  deal- 
er to  file  application  for  membership,  Ihe 
gathering  was  attended  principally  by  dealers 
in  the  Middle  West,  with  a  number  present 
from  distant  points,  including  one  radio  dealer 
from  London,  England. 

The  National  Radio  Exposition  enjoyed  a 
fine  attendance,  both  from  the  dealers  and  the 
general  pubHc,  the  crowds  increasing  as  the 
week  drew  to  a  close,  and  it  is  estimated  thai 
several  thousand  dealers  attended  the  show. 

The  exposition  was  given  under  the  direction 
of  the  International  Trade  Exposition  Co.,  Chi- 
cago, with  Milo  E.  Westbrooke,  general  man- 
ager, in  active  charge.  ^^^^^ 


Leading  Exhibitors  and  Their  Products 


BadiD  Corp.  ol  America 

The  Radio  Corp.  ol  America,  New  York  City,  in  a 
very  attractively  arranged  display,  exhibited  its  line  of 
leceivinB  scis  and  loudspeakfrts,  includinB  Ihc  portable 
Badiola  26.  in  walniH;  Radiola  loudspeaker  Model  IW; 
loudspeaker  UZ-132S.  Radiola  2S.  a  supet-helerodyne  wh,d, 
opcrales  from  an  al.etna.ing  currcol.  loudspeaker  100, 
which  operates  frotn  dry  batteries;  B.idioU  ^,  m  two- 
tone  mahogany;  Radiola  HI.  Radiola  HJ-A,  Rad.ola 
Super  VJII.  wall  eonsole.  and  IW  loudspeaker,  which  acts 
a.  an  A  and  B  battery  eliminator. 
display  showed  each  of  the  ^,000  parts  of  which  Rad.ola 
is  manutaciured.  The  Radio  Corp.  of  America  also  main- 
laiticd  a  display  of  it*  products  in  Ihc  Webber  Holel. 
where  broadcasting'  was  conducted  each  evening. 

E  C  Carlson  adverlisiog  manager  of  the  Chicago  ofiicc. 
was  in  Charge  of  the  display  and  was  assisted  by  W.  F. 
Wolf  of  the  Chicago  advertising  department.  ^.  L.. 
Parker,  sales  manager  of  the  Chicago. olTice,  was  in  charge 
o(  .he  display  at  the  Webster  Ilo.el.  and  svas  ass^ted 
l,y  G.  H.  Clark.  RCA  exhibition  manager,  of  New  York 
Ciiy- 

Atwatcr  Kent  Mfg.  Co. 
The  display  presented  by  the  Alwaler  Kent  Mfg.  Co.. 
Philadelphia.  Pa.,  was  one  of  Ihc  fca.ures  of  'he  exhibi- 
lion  hcing  noteworthy  for  its  artiatic  and  comfortable 
decorations.  The  complete  Atwater  Kent  line  was  on  d.s^ 
nlay  including  the  popular  Model  24.  Model  20  Model 
n  '^nd  Model  10  sets,  with  the  new  Model  21  dry  tube 
set  as  one  of  Ihe  fealtires  of  the  exhibit.  The  Alwaie, 
Kent  Model  H  and  Model  L  horn  loudspeakers  were  on 
display,  together  with  the  new  cone-shaped  loudspeaker 
whfch  at.rae.ed  wide  at.cniion.  Messrs  Wheeler  and 
Clark,  from  the  A.waler  Ken.  factories  in  Philadelph 


which  a 


>[  the  display 


include: 


of  the  slaff  of  the  Samson  Electric  Co.,  Atwater  Kent 
jobber  in  the  Chicago  territory. 

Refetunsan  Co. 
Three  large  displays  in  separate  parts  of  the  exposition 
floor  were  utiliicd  by  the  Relehmann  Co..  of  Chicago,  to 
exhibit  their  many  products.  A  feature  of  the  display 
was  a  mammoth  Thorola  doughnut,  which,  according  to 
E  S.  R^edel.  vice-president  of  Ihc  company,  was  baked 
.nder  the  auspices  of  seventeen  bakers  over  a  period  of 
four  days'  time.  This  doughnut  emphasised  the  popularity 
of  Thorola  low-loss  doughnut  coils 
throughout  the  radio  industry.  Tli 
was  the  new  Thorola  Islodyne  ra 
bodies  several  nciv  principles  in  radio  ei 
is  built  on  the  principle  of  isolated  powei 
Ihe  use  of  Thorola  straightline  frequency  variable  con- 
densers, low-loss  doughnut  coils,  transformers  and  rheo- 
stat, with  all  parts  being  made  in  the  Beiehmann  plant. 
Two  models  were  displayed,  designated  as  the  walnut 
cabinet  No  S5  and  the  Thoroeco  cabinet  No.  SO.  Among 
the  other  Relehmann  products  on  display  were  the  Thoro  a 
and  Thorola  Junior  models  of  loudspeakers,  Ihe  Thorola 
Junior  and  Thorola  large  unit  phonograph  atlachments  and 
the  Thorophonc  power  type  of  loudspeaker  unit.  The 
various  radio  parts  made  by  the  company  were  shown 
with  the  display  under  the  direct  charge  of  Mr.  Riedel. 
assisted  by  W.  L.  Lown  and  L.  L.  Kelsey.  of  the  com- 
pany's sales  force.  Frank  Rcichmann,  president  of  Ihc 
company,  and  Ernesl  Reichmann,  sccrclary  and  treasurer, 
were  present  throughout  the  week. 

Pblladelphla  Slornge  Battery  Co. 
The  Philadelphia  Storage  Battery  Co..  of  Philadelphia 
Pa.,  displayed  its  complete  line  of  radio  tatlencs  an. 
power  units,  including  83-X  storage  B  battery.  UD-86  an. 


UD-4i  six-volt  glass  A  batteries.  Philco  double  and 
single'  charger,,  the  90-ampere  mahoganiicd  ^  J.atl"y. 
Philco  A  and  B  socket  power  units,  and  the  AB  socket 
power  unit.  E.  W.  Shepherd,  manager  of  the  portable 
sales,  was  in  charge  of  the  exhibit,  and  was  assisted 
by  J.  N.  North,  Oiicago  district  sales  representative;  W. 
H.  Habenlrait,  H.  H.  Peterson.  J.  R-  Shannon  and  Miss 
E.  McCabe,  of  the  Chicago  sales  office. 

Pooler  Co. 

-The  Pooley  Co..  Philadelphia,  Pa.,  displayed  its  full 
line  of  Pooley  radio  cabinets  with  built-in  speakers  and 
battery  eomparlmenls.  The  feature  of  the  display  was 
Model  1500-K-3.  a  combination  phonograph  and  radio,  witli 
the  phonograph  built  in  the  amplifying  chamber,  and  the 
horn  hidden  by  silk-covered  grilles,  which  sl.de  back  o 
allow  putting  on  records.  This  model  is  equipped  with 
the  Atwater  Kent  Model  20  radio  set.  and  the  cabinet  is 
in  Chinese  Chippendale  design,  finished  in  American 
walnut  or  English  brown  mahogany.  Ben  Slaufler.  treas- 
urer, was  in  charge  of  the  display  and  was  assisted  by 
W  E  Holmes.  A.  J.  Rouleaux  and  Walter  Kcleh.  of  the 
Sampson  Electric  Co..  Pooley  distributor. 

Gould  Storage  Battery  Co.,  Inc. 
A  display  sponsored  by  the  Gould  Storage  B.iUery  Co 
tnc  New  York  City,  featured  the  new  Unipowcr  A 
current  supply  sc..  which  converts  boucslighting  current 
inlo  radio  power  and  is  adaptable  to  any  standard  type 
iTradio  set  An  artistic  painting  in  a  velour  background 
emphasized  "the  attractive  appearance  of  .he  fo^-ol'  'yP' 
and  a  working  model  of  the  six-voU  type  also  attracted 
considerable  attention.  The  new  Un.power  principle, 
which  retains  the  advantages  of  Ihe  A  storage  battery. 

,  .1,.  =jmr  time  eliminating  the  necessity  for  routine 
at  4he  """^  .     demonstrated  by  Joseph  M. 

ArnrChil^o  dll^Hct'sa^s  manager,  assisted  by  Messrs, 
Boos.  Cans.  Hobhs  ..nd  Baldwin,  of  the  Chicago  sale. 


ilaff. 


David  Grimes  Radio  4  Cameo  Record  Corp. 

es   radio  receiving  sets,  comprising  the  complet 
{Coiiliiiued  ou  Page  152) 
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FROM  OUR  CHICAGO  HEADQUARTERS — (Continued  from  page  151) 
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FROM  OUR  CHICAGO  HEADQUARTERS  (National  Radio  Exposition)— (Continued  from  page  152) 
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a  fross  scclion  of  the  unit.  Wm.  I-  Aylward,  asuistanl 
rndio  sales  mannscr,  wn»  in  cliarfic  of  tlie  cxliibil  aiid 
ivas  assisted  by  H.  C.  Rollc,  Saal  rtprcsenlalivc  in  Illi- 
nois, Wisconsin  and  Indiana,  C.  J.  Sharp,  sales  manngcr. 
also  speni  soinc  lime  al  llic  Saal  exliil;il. 

Valley  Electric  Co. 
Tlie  VnMcy  Electric  Co.,  Si,  Louis,  Mo.,  eshibiled  iis 
complelc  line  of  Vallcyione  radio  receiving  sets,  iiiclud- 
ing   console    Model   3i   in   solid    Iwo-tonc   walnut,  with 
icaker,  and  Model  700,  a  five-tube  table  model, 
to  the  mdio  *ciS|  Ihe  firm  cxhiliitcd  its  line 
atlcry  charRcrs  and  "B"  batlcry  eliminators, 
was  spacious,  attractively  dccoraied,  .-ind  the 
:  displayed  Id  advaniagc  by  Ihe  .use 


concealed  ! 
In  Dddilior 
o(  Valley 
The  exhibi 
Valley  lone 

of  yellow  spotliRhts  wbicb  constantly  |iLaycd  upon  tliem. 
C.  L.  Krcnti  and  D.  llalliday,  of  Ihe  Valley  Chicago 
branch  office,  were  in  active  chatt-e  of  llie  display. 
S.  A.  Wbillcn,  of  St.  L014L5,  i-tcsidcnl  and  general  sales 
mnnaRer  of  the  firni,  visittil  llic  expoiition  the  lallcr 
part  of  the  "cck. 

Weslon  Electrical  Instruiaeat  Corp. 
The  Wcslon  Electrical  Instrument  Corp.,  Newark,  N.  J., 
displayed  indicating  elecirical  iiLslrumcnis  lot  radio  scr*'- 
ice,  such  as  panel  voltmeters,  niilliamclcts  and  research 
laboratory  equipment.  Gi.is.  IhirLlctl.  of  Newark,  N.  J., 
radio  engineer,  was  in  cbaiye  of  the  exhibit,  and  was 
assisted  by  L.  C.  Herrmann,  of  the  Westburg  Engineer- 
ing Co.,  Chicago  representative, 

Windsor  Fuinltare  Co. 
The  Windsor  Fornilure  Co.,  Chicago,  III.,  displ.-iyed  iu 
line  of  radio  and  phonograph  combinations,  Including  the 
No.  22  Italian  art  model,  eauinned  with  a  fivE-tube  tuned 
rniiin  irennenrv  «ei.  elei.irir  nnoiiograph,  and  Utah  unit 
installed  on  the  tone  arm.  Other  models  on  display  were 
the  No.  31  Italian  style  console  comhinalion,  with  a  five- 
liihe  set.  and  an  eleclne  uMonograph,  No.  33,  upright 
enmbinalion  radio  anil  iihonograph;  ihc  No.  S,  console 
combination  with  a  one-ptccc  lop;  the  Windsor  loud- 
speaker console  table,  finished  in  brown  mahogany  and 
tv.iliiiii.  and  ibr  Windsor  nve-IiibL-  t.tble  Sel.  also  finished 
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as  the  features  of  Ihe  exhibit.  The  line  atlniclcd  many 
oul-of-lown  visitors,  who  were  cordially  received  by  M. 
Samuels  and  Glen  Balcom.  of  Ihe  Freshman  staff  in  Chi- 

Jeffetson  Electric  Ufg.  Co. 

The  Jefferson  Electric  Mfg.  Co.,  Chicago,  III.,  displayed 
its  tube  rejuvenator  No,  17S,  which  operates  from  an  aller- 
naling  current  lighting  system  and  consumes  less  ihan 
eleven  minutes  lo  rejuvenate  a  radio  tube.  In  Ihc  back- 
ground appeared  a  reproduction  of  a  giant  Jefferson  lube 
rcjuvcnaior.  showing  a  lube  in  position  with  Ihc  bulb 
flashing  oB  and  on.  C.  P.  Kob,  A.  H.  Johnson,  Paul 
Green,  advertising  manager,  and  W.  Hudder,  engineer, 
were  in  charge  of  Ihc  exhibit. 

liberty  Traosfonaer  Co. 
The  Liberty  Transformer  Co.,  Chicago,  maintained  an 
allractivc  display  of  its  line  of  Liberty  five-tube  radio 
receiving  sets,  including  the  Liberty  Scaled-5  Special 
Code  6262,  Liberty  console  De  Luxe  Code  6453,  Liberty 
standard  Code  6161,  Liberty  Code  SlSl,  and  Liberty  stand- 
ard console  Code  6J6J,  all  finished  in  walnut.  W.  T. 
Kirton.  manager  of  lianslormer  sales,  and  J.  B.  Haley, 
Michigan  representative,  were  in  charge  of  the  display. 
Howe  Auto  Products  Co. 
The  Howe  Auto  Products  Co.,  Chicago,  maintained  a 
display  of  Ihe  Howe  crystal  sel,  in  a  metal  case  finished 
in  olive.  The  Howe  Miilliphonc  connector,  a  device  for 
connecting  two  or  more  headsets  al  the  same  lime,  was 
also  9hi)wn.  Elmer  E.  Mills,  Chicago  represent li live, 
was  in  charge  of  the  display. 

Air-Way  Electric  Appliance  Cor^. 
The  Air-Way  Electric  Appliance  Corp.,  Toledo,  O.. 
maintained  a  display  of  iia  radio  receiving  sets,  including 
Ihe  No.  61,  n  six-lube  table  set  in  two-lone  walnut,  with 
IwO'dial  control;  the  No.  fi2,  walnut  consolette,  with  built- 
in  speaker  and  battery  comparlment,  and  ihe  No.  6J  con- 
sole, in  I  wo- tone  walnut,  also  ctiuipped  with  built-in 
speaker  and  battery  comparlnienl.  R.  A.  Stenim,  presi- 
dent of  Ihe  Jackson  Sales  Co.,  Chicago  district  represenla- 
live,  was  in  charge  of  Ibe  exhibit,  assisted  by  W.  A.  Nor- 
Ion  and  C.  N.  Hawlbornc.  J.  O.  Munn.  sales  manager 
of  Ihe  Air-Way  Electric  Appliance  Corp.,  was  also  present 
at  Ihe  booth. 

Buckwalter  Radio  Corp, 
The  Buckwalter  Radio  Corp..  Chicago,  HI.,  display  d  its 
complete  line  of  radio  receiving  sets,  including  mode  366 
console  type  in  two-tone  walnut,  an  cigbt-lube  jet; 
Model  203,  an  eighl-iubc  super-heterodyne;  Model  300, 
desk  type,  eight-lube  sel,  and  Model  318,  lable  type  five- 
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enhibil,  and  A.  B.  Ayres,  general  sale 
Ihe  company,  was  also  present  during  the  week. 
Chas.  FresbmaD  &  Co.,  Inc. 
Six  models  of  Ihe  Freshman  receiving  sets  were  dis- 
played by  Chas.  Freshman  &.  Co.,  Inc.,  with  Ihc  Franklin 
console  and  the  new  model  five  F-8,  closed  console  type 
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Baraook  Co. 

The  Barsook  Co.,  Chicago,  displayed  the  products  of 
the  MarWol  Radio  Corp.,  New  York  Cly,  and  the 
Burndepi  Wireless  Corp.  of  America,  New  York  City. 
Among    the    products   on    display    were    Burndept  loud- 
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$16  retail.  Horn  and  base  sold  without  unit,  it  desired.  Order 
a  sample  today. 
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73  W.  Van  Buren  St.  Chicago.  III. 


speaker  models  Nos.  202  and  2IM,  in  mahogany  baked 
enamel,  and  Nos.  200  and  201  phonograph  units.  The 
Manvol  products  included  Ihe  five-mbc  tabic  model,  the 
Marwol  console,  and  the  Baby  Grand  live-tube  set,  all 
finished  in  mahogany.  B.  B.  Barsook,  president,  was  in 
charge  of  Ihc  display,  and  was  assi.ited  by  F.  Eichhorn 
and  F.  C.  Haering.  P.  M.  Greyfuss,  treasurer  of  the 
Burndept  Wireless  Coip-  "f  America,  was  also  present 


the 
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Buckingham  Radio  Corp. 

The  Buckingham  Radio  Corp.,  Chicago,  III.,  exhibilcd 
it*  full  line  of  radio  receiving  sets,  including  a  Model  II 
lable  console  and  Model  III  in  Adam  brown  walnut. 
Console  Model  IV  Queen  Anne,  console  Model  V  De  Luxe 
art  model,  console  Model  VI  Renaissance  art  model,  and 
the  Model  VII,  English  Tudor  console,  finished  in  two- 
lonc  walnut  with  brass  hinges  and  cabinel  hardware.  All 
Buckingham  models  displayed  were  finished  in  American 
walnut,  and  all  contained  loudspeakers  and  baltcry  com- 
parlmenl.  R.  B,  Anderson,  sales  manager  of  Ihe  radio 
department,  was  in  charge  of  Ihc  display  and  was 
assisted  by  H.  L.  Persson,  Chas.  Sutton,  Carl  G.  Crooks, 
Jr.,  and  Jerome  Kabn.  all  of  Ihc  sales  department. 
Gale  Radio  Laboratories 

The  Gale  Radio  Laboratories,  Chicago.  HI.,  in  an  at- 
Iraelively  arranged  booth,  displayed  Ihe  Gale  "Town 
Crier"  loudspeaker,  in  several  different  colors,  including 
green,  golden  polychrome,  mahogany  and  brown  crystal. 
One  model  of  Ihe  "Town  Crier"  was  efleclively  displayed 
ill  a  black  velvet  frame  against  a  background  of  green 
velvet.  Another  exhibit  showed  a  cross  section  of  (he 
loudspeaker,  revealing  the  aeouslic  plan  and  the  "Town 
Crier"  adjustable  unit.  J.  A.  Pasedach,  head  of  the  firm, 
was  in  active  charge  of  the  exhibit,  assisted  by  E.  A. 
Pearson,  Chicago  distributor. 

W-K  Electric  Co. 

The  W-K  Electric  Co.,  Kenosha,  Wis.,  displayed  its  line 
of  radio  receiving  sets,  including  Ihe  Oriole  four-lube 
Model  S,  in  walnut;  Model  7,  a  five-lubc  lable  model 
finished  in  mahogany;  Model  7B,  a  walnut  5ve-Iube  - 
table  set,  and  Model  7C,  a  five-lube  console  5nished  in 
walnut  and  equipped  with  a  Burns  loudspeaker  horn  and 
unit.  W.  J.  Bracken,  sales  manager,  was  in  charge  of 
Ihc  exhibit. 

Louis  Geyler  Co. 
The  Louis  Geyler  Co.,  Chicago,  HI.,  distributor  for  the 
Electrical  Research  Laboratories,  displayed  Ihc  Standard 
Eria  five-tube  set  in  brown  two-tone  mahogany,  the  De 
L'UAC  console  in  French  Huguenot  walnut  with  concealed 
loudspeaker,  the  Standard  console  in  Iwo-tone  brown 
mahogany,  and  Ihe  De  Luxe  cabinet  in  French  Huguenot 
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Joyncll  Mfg.  Co. 
The  Jaynell  Mfg.  Co.,  Chicago.  111.,  displayed  a  num- 
ber of  Jaynell  loudspeakers  finished  in  walnut,  and  also 
the  Jaynell  unit  which  is  used  in  ihe  Jaynell  speaker. 

II.  P.  Sparrow,  sale-i  manager,  was  in  charge  of  Ihc 
exhibit,  and  was  assisted  by  R.  M.  Hill, 

De  Witt  La  France  Co.,  Inc. 

The  De  Will  La  France  Co.,  Inc.,  Cambridge,  Mass., 
displayed  ihc  Dyn.iniic  tube  tester  which  tests  three 
lubes  a  minulc,  Ihe  Superadio  model  five  table  ■  set  in 
walnut.  SLF  condr.iscrs,  and  the  Super-heterodyne  kit  of 
bakelile.  Lewis  C.  Billoite,  vice-president  and  chief 
engineer,  was  in  ohatgc  of  the  display. 

WlECODsln  Wood  Products  Corp. 

The  Wisconsin  Woud  Products  Corp..  Two  Rivers,  Wis., 
in  eolhiboralion  with  ihe  Premier  Electric  Co..  of  Chicago, 

III.  ,  displayed  fivc-iube  Premier  radio  receiving  sets,  in- 
stalled in  Wisconsin  Wood  Products  Corp.  cabinets.  Ta 
blc  models  and  consoles  were  on  exhibition,  the  feature 
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being  Model  SWC.  a  two-piece  console  finished  i 
nut  Willi  n  built-in  loudspeaker,  and  a  large  bntlci 
psrtmcnl.  The  Premier  ensemble  nnd  a  coniplele 
rndio  patis  were  also  on  display.  Golden  J.  Rue 
president  and  eencrnl  inanaficr  oE  the  Wisconsin 
Products  Corp.,  and  R.  V.  Williams,  sales  man. 
the  Premier  Electric  Co..  were  in  charge  of  the  ' 
Leonotd  Lynn  Rsdlo  Co- 
Leonard  Lynn  Radio  Co.,  Inc.,  Chicago,  loc 
Iribulor  for  Gilfillan  Dros,,  Inc.,  Los  Angeles,  Cf 
Kansas  Cily,  Mo.,  mainlaiiied  »  display  of  Gilfilla 


luding  Ihc 


(able 


model,  and  ihc  GN-S,  als. 
firm  exhibited  Farrand  loudspeakers,  the  Aalco  folding 
loop  aerial  and  general  radio  parts,  including  trans- 
farmers  and  condensers.  Leonard  Lynn,  president,  was 
in  charge  of  the  display,  and  was  assisted  by  J.  B. 
Farqiiarson,  sales  manager,  and  A.  W.  Inglis.  ol  llie  sales 
department. 

Wm,  A.  Welty  ft  Co. 
Wm.  A.  Welty  &  Co.,  Chicago  distributors,  displayed 
Ihc  Welty  spcaher  horn  in  brown  and  gold  crackle,  the 
Welty  Dc  LiiKC  Crysteclor  tube  for  radio  frequency  sets 
and  ncutrodyncs,  and  ihc  Welly  Monarch  of  Ihc  Air, 
a  (tve-tube  lable  model  in  walnut.  Wm.  A.  Welly  was 
ill  charRc  of  Ihe  display. 

ZlnkG  Co. 

The  Zinkc  Co.,  Chicago,  111.,  displayed  the  Mohawk  fivc- 


faclurcd  by  Ihc  Radiograph  Mfg.  Co..  of  San  Francisco, 
Cal.  C-  E.  Niehoff.  president,  was  in  charge  of  the 
enhibil  and  was  assisled  by  J.  W.  Wilson,  assistant 
sales  manager. 

Astral  Radio  Corp. 

The  Aslral  Rad.o  Corp..  Philadelphia.  Vs..  showed  its 
line  of  radio  receiving  sets  and  loudspeakers,  including 
type  P,  a  fivc-lubc  radio  frequency  set  installed  in  a 
Pooley  cabinet;  type  C,  a  five-lube  self-contained  mahog- 
any eonsole;  type  D,  a  fivc-lube  tabic  set,  in  mahogany, 
and  type  A,  mahogany  table  set.  In  addition,  the  Aslral 
Tone  Throat  loudspeaker  in  mahogany  was  displayed. 
F.  C  Vanderhoof,  vice-president  and  sales  manager,  was 
in  charge  of  the  cxhibil.  C.  B.  Picronete,  president,  was 
also  present  at  Ihc  radio  show- 

Harco  Mfg.  Co. 

The  Marco  Mfg.  Co.,  Chicago,  III.,  displayed  its  full 
line  of  "Broadway"  loudspeakers,  including  the  Model  A. 
with  stipple  "heck  and  base,  and  a  bell  of  Circassian  wal- 
nut, and  Ihc  Model  B,  finished  in  polychrome  through- 
out. G.  Mateo,  president,  was  in  charge  of  the  display 
and  W.1S  assisted  by  G.  .Stein,  of  Ihe  sales  deparlmenl. 

Seaman- J  ODOS 

Seaman-Jones,  Chicago,  III,,  exhibilcd  in  its  display 
space  Ihe  Apollo  loudspeaker,  in  solid  mahogany  in  a 
number  of  different  designs,  including  the  clock  type.  Ihc 
Apollo  cabinet  in  two-lone  finish,  with  Ihe  lop  and  sides 
paneled  with  solid  mahogany,  and  the  'sugar  loaf"  type 
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indard  table  model  designs.  The  Mohawk 
phonograph  panel  was  also  on  display.  In  addilion,  the 
Zinke  Co.  cxhihilcd  Thorola  loudspeakers.  Graynic  storago 
batteries.  Fore  battery  chatters  of  both  the  Tungar  and 
Ihc  vibrating  type,  Fore  D  battery  clitninalors.  Sturdy 
lubes.  Globe  headphones  and  a  complete  line  of  parts. 
J.  B.  Hess.  B.  D.  Cav.-vnaugh  and  W.  N.  Cowin.  of  the. 
Zinkc  sales  dcparlment,  were  in  charge  of  Ihc  display. 
David  Lipsey,  advertising  manager, of  the  Mohawk  Elec- 
tric Corp.,  and  R.  K.  Gray,  president,  and  G.  Lewis, 
sales  manager  of  the  Graynic  Corp.,  also  were  present  at 

C.  E.  Ufg,  Co. 

The  C.  E.  Mfg.  Co.,  Providence,  R.  I.,  displayed  its 
line  of  Ceco  liplcss  radio  lubes.  E.  M.  Sweeney  and 
L.  C.  McCmcheon.  Chicago  representatives  for  this  firm, 
also  displayed  Baiimgart  radio  cabinets  in  the  table 
model  and  console  types,  and  the  Leader  loudspeakers, 
manuficlured  by  Ihe  Victor  Radio  Corp.,  of  Chicago. 
J.  B.  Ferguson,  Inc. 

Among  Ihc  inslrnmenis  displajrcd  by  J.  B.  Ferguson, 
Inc.,  New  York  City,  were  Models  0  and  fl  of  Ihe 
standard  design  and  the  Model  6  console.  M.  C.  Snyder, 
from  Ihe  New  York  executive  offices,  was  in  charge  of 
Ihe  display,  and  T.  H.  Wickwire.  Jr.,  vice-president  and 
sales  manager  of  the  company,  was  also  present  during 
the  week. 

Curtis  Leger  Fixture  Co. 
A  facsimile  of  Ihc  very  handsome  display  featured  at 
the  Radio  World's  Fair  in  New  York  was  presented  at 
the  Chicago  show  by  the  Curtis  Leger  FiKlure  Co.,  of 
Chicago.  The  products  made  by  the  company 
tractivcly  displayed,  including  the  popular  Ir 
speakers.  Blue  Streak  tubes,  Cremona  li 
Curtis  Leger  loudspeaker  units.  The  new 
lery  made  by  Ihc  company  was  shown  for  the  first  lime 
to  the  Middle  West  dealers  and  won  considerable  com- 
ment from  the  trade.  The  Traveler  portable  radio  set 
distributed  by  Ihe  company  was  also  on  display  and  the 
exhibit  was  in  charge  of  J.  G.  Sperling,  manager  of  Ihe 
Curtis  Leger  radio  division. 

C.  H.  Howe  &  Co. 
Several   of  the  lines  distributed  in  this  territory  by 
C.  H.  Howe  &  Co.,  of  Chicago,  were  exhibilcd  al  (be 
company's  booth,  including  Ihe  products  of  the  Supcrlron 
Tube  Co.,  Hobokcn.  N.  J.;  Blair  Radio  L.-ibs,. 
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reinforced  by  several  of  Ihc  executives  associated  with 
the  manufacturers  whose  products  the  company  represents. 
EellogE  Switchboard  &  Supply  Co.  . 
The  Kellogg  Switchboard  &  Supply  Co.,  Chicago,  111., 
displayed  its  line  of  Wave  Master  r.idio  receiving  sets, 
including  Ihe  No-  SX)  five-tube  table  model  in  brown 
mahogany;  No.  503  consolclte.  five-tube  scl  with  built-in 
speaker,  in  brown  mahogany;  No.  SOl-502  eonsole,  with 
built-in  speaker  and  battery  compartmenl,  and  ihe  Kel- 
logg BFL  seven-tube  receiver  in  walnut,  cither  in  the 
table  model  or  console  type.  This  model  has  a  one-dial 
control,  and  lour  stages  of  tuned  radio  frequency.  H. 
Spaak,  sales  deparlment,  was  in  charge  of  Ihe  exhibit. 
Edward  I.  Pralt,  advertising  manager,  and  F.  A.  Bremer, 
assistant  sales  manager,  also  spent  considerable  time  al 
the  exhibit. 

C.  E.  NlehoR  &  Co. 

C.  E.  Niehoff  &  Co.,  Chicago,  III.,  distributors  for  the 
King  Electric  Co..  of  Buffalo,  and  the  Indiana  Mfg.  & 
Electric  Co,,  Marion,  Ind.,  mainlained  an  exhibit  in 
which  the  products  of  both  manuf.-iclurers  were  on  dis- 
play. The  Indiana  Ilyperdyne  was  shown  in  (hree 
models,  the  No.  500  table  model,  a  live-tube  set;  No. 
501.  six-tube  set,  and  No.  Sli2.  a  sis-lubc  walnut  console. 
The  King  Electric  Co.'s  products  on  display  included 
the  Electron,  Senior  and  Junior  bulb  (ype  chargers, 
which  charge  both  A  ,ind  II  bailcrics  while  the  set  is  in 
Radiograph   II,    five-tube  sets,   in  bolb 


.ling  feature  of  the  display  was  an 
ircrs,  showing  the  various  horn  lypes 
!ion  in  radio  cabincls.  C.  E.  Jones, 
:cr.  was  in  ch.irge  of  the  display  and 
Ison  Jones  and  Robert   Stephens,  of 


Anyllte  Electric  Co. 

The  Anylile  Electric  Co.,  Fort  Wayne,  Ind.,  displayed 
its  King  Cole  four-lube  sels,  including  two  table  models, 
and  a  console,  in  Iwo-tone  walnut,  wilh  buill-in  speaker 
and  ballcty  compartmenis.    L.   H.  Greenwood,  Chicago 
representative,  was  in  charge  of  Ihc  exhibit.    L.  Sykea. 
vice-president  ol   ihe  firm,  also  spent  some  lime  al  Ihe 
exposition- 
Cincinnati  Storaec  Baltety  Co. 
The   Cincinnati   Sioragc   Ballcry   Co.,   Cincinnati,  O., 
displayed  its  line  of  radio  storage  batlcries.  including 
the  BO,  90  lo  110,  and  NO  ampere  "A"  balleries,  and  Ihc 
«-volt  "B"  hallery.     A   feature  of  Ihc  display   was  the 
AS-2.  a  hcavy-duiy  airplane  baltety.    W,  T.  Foley,  secre- 
tary and  treasurer,  was  in  charge  of  the  display. 
Parcclls  &  Co. 
ParcelU  &  Co.,  Chicago,  111.,  exhibilcd  the  Temple  R 
loudspeaker,  made  of  ceramic   malerial,   and   finished  in 
bronic  stipple,  and  Model  C,  a  cabinet  lypc  loudspeaker, 
finished  in  either  mahogany  or  walnul.    The  Temple  unit, 
(Coiitiittied  on  page  156) 


console  and  inhic 


models. 


also 


I  display, 


Do  you  know  the 
history  of  the 

JEFFERSON 

TUBE  REJUVENATOR 

[Keeps  radio  tubes  like  new\ 

THE  Jefferson  Tube  Rejuvenator  was  introduced  six  months 
ago.  It  was  a  new  type  of  radio  product,  never  before 
known  to  the  radio  world.  It  was  placed  on  the  market  at  the 
beginning  of  the  summer  slump  in  radio.  And  all  summer  long 
it  met  with  a  most  remarkable  response  from  radio  owners/ 

That  is  its  history  up  to  the  fall  period.  Now  the  radio  season 
is  here.  Interest  in  the  Jefferson  Tube  Rejuvenator  has  increased 
even  beyond  our  own  expectations.  There  is  no  question,  the 
radio  public  has  long  been  ready  to  receive  a  device  of  this 
sort.    It  is  buying  now.   Are  you  getting  these  profits? 

The  Jefl'erson  Tube  Rejuvenator,  for  home  use,  keeps  radio  tubes 
at  full  efficiency.  It  operates  on  a.  c.  electric  light  current — 
rejuvenates  tubes  in  just  10  minutes.  Completely  restores 
paralyzed  or  exhausted  tubes.  Monthly  use  greatly  improves 
reception  and  increases  tube  life.  It  takes  large  or  small  tubes 
—types  201-A,  301-A,  UV-199,  C-299,  5-VA. 

Consistent  advertising  in  the  Saturday  Evening  Post  and  other 
national  publications  is  telling  your 
customers  about  the  Jefferson  Home 
Rejuvenator.  Are  you  displaying 
the  Jefferson  Rejuvenator  in  your 
store  and  window  to  attract  this 
profitable  business?  Order  from 
your  Jobber  today. 

Jefferson  Electric  Mfg.  Co. 

501  South  Green  Street  Chicago,  III. 

Makers  o£  Jcfferwn  Radio,  Bell  RinginK  and 
Toy  Tr.insforraers;  Jefferson  Spark  Coils  tor 
Atilomobile.  Stationary  and  Marine  Engines; 
Jefferson  Oil   Burner  lenition  Trnnslormcrs. 
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argt  ui  till:  ilisiilny. 

Wilson  Elcctrlcnl  LaboralorjeB 


Interesting  Addresses  Mark  Meeting  of 

Phonograph  Manufacturers'  Association 

F.  A.  Wolf  Discusses  Worth  of  Co-operative  Eflort— Max  Targ  Urges  Members  to  Take  Active 
Interest  in  Association  Work— Leigh  Hunt  Talked  on  Conditions  in  the  West 

o  members  tin;  tmdi^ 
.ectioii  of  the  country, 
ti|,,.  iliji   Mil    ir.i.ii-  I-  optimistic  concerning 
ii'iiini  ui  hL'iiiT  l.HisiiiL'Ss  conditions  and  is 
kiiiy  i>rcp;ir:ilioiis  for  iui  incri-nsed  voliuno  of 


,  followed  by  the  biusincss 


■If  bnlltiy 


I  cluirijc  >i[  Mic  exiiibit. 
Orotone  Batter)'  Co. 


Woolley  &  More  Enjoying 
Brisk  Columbia  Business 

.Mkkidkn,  Cunn,,  October  6. — ThoitiHs  \\'mi>II.  v, 
"I  Woolley  it  More,  Cohniibi;i  dI.■alcr'^.  71  l  .i-i 
M;iin  -Iri'L't,  li/is  i^nn,.  In  Daylniiii,  Vh  .  l.d.n,^ 
hi-  f;.inily  wifli  liim  In,  >  xt;  nih  .1  -l.,>  Way- 
VIII  W  onlky  i-  lonkin.:  ,iIUt  llit  ^xiImJ.-  • 
iiL'tivilii'-;  nnd  \\'illiani  More  is  lakiiiy  cliarg*: 
of  the   iiisidi-  salfs  work. 


Ill  Uii  .iliM  ii..  n|  M.  C.  Scliifl',  iirusidudl.  Ibc 
tiicL-ljti,  u,,-  ..illr.l  to  or.lur  by  H.-iiry  A  (.>lis, 

w;is  cl.TU'i       l.d,.   LbarKc  of  Uu'  ^^■^^iD1l, 

I-.  A.  W..lf,  a  viii-pri.-M<i<.'iii  ..i  i!ir  A--n,i.i- 
liun,  deli\'ercd  an  i^ll^.■rl;^lill!^  i.ilk,  n\ii!iiini:^  llic 
bciittil  which  his  (inn  had  aln;id\  diiivcd  iKiin 
ihc  Association  mfinbcrsliip,  aniplifyiny  liis  re- 
marks wilh  Iwo  iiist;inci;s  of  transactions  which 
uave  ample  |iroof  of  the  worth  of  co-operative 
.■Ifort. 

M:i\  Tari;,  ill  a  forceful  address,  urged  llic 
iiKinhii-    of    iIk-    iirgaiiization    lo    display  nn 


(".  Vaieur,  newly  elected  vice-president  of 
rerkins  Phonograph  Co.,  an  Association 
iIkt,  and  Orlando  Marsh,  of  the  Marsh 
irding  l..aboralorics,  were  present  at  an 
icialioii  mcetinp  for  Ihc  first  time. 


lli<- 


iipn 


,1111 


ildaiis    in    llic    lianils    nl    co  illL:L^,    sin.li  as 

crcilils,  aclvr niviiiL;  and  widfari',  1-fe  also  urjred 
an  i?arly  iiKi  liiif;  <if  loin'  arm  mamifaclnrers  in 
H-liii  h  -liiinlil  hi  decided  important  <iucstinns 
,  nil, ,  I  iiiiil:  ili.ii  luMiicli  of  the  industry. 

S,  A  Kilinll.i,  -\l,i\  Tart;  and  Henry  A.  Otis 
urn  .ippniiU.il  a  >  nmmiti.'v  nil  ^-redil^;  Robert 
Ilium,  A  I  .  Valcm  .ni.l  Iknry  A.  Otis,  on  ad- 
v.Tli.inc;  and  I  .  I!.  Ta^ayrande.  P.  F.  Paul, 
l.u.di  SM,l-,li,r  ,nid  Henry  A.  Otis,  Ihc  com- 

l.iii^li  lliiiii,  lii.iiinian  of  llie  lone  arm  nianii- 
laetiiier-'  enmmiMee,  who  recently  returned 
from  an  cxiended  trip  to  the  Pacific  Coast  and 


Uses  Ten  Phonographs 

to  Test  Loud  Speakers 

Reichmanii  Co.  Gives  Each  Loud  Speaker  a 
Thorough  Test  in  Sound-proof  Booths  Before 
It  Is  Distributed  to  the  Trade 

Chkalo,  111..,  October  7. — Making  loud  speakers 
as  alike  as  Iwo  peas  in  a  pod  is  neither  easy  nor 
simple.  It  i>  nccessjiry  lo  lest  and  adjust  each 
one  lu  fnre  il  can  lie  Hinied  over  lo  the  radio 
fan  lor  .ierviee.  'I  lic-c  te^ts  must  be  made  un- 
der loiidilioiis  Ihat  closely  ajiproximatc  Ihose 
under  which  ihey  are  used. 

The  best  possible  lest  of  a  loud  speaker  is  to 
allach  it  tn  a  radio  set,  tune  in  a  slation,  and 
listen  lo  !i.  It  is  not  always  possible  for  the 
manufacturer  lo  do  this  in  actual  praclice  where 
several  lliousand  loud  speakers  are  finished 
every  day  and  during  thai  period  of  Ihc  day 
when  most  broadcasling  stations  arc  silent. 
Tesliiig  ccinipiuenl  must  be  desipncd  thai  will 
dnplicali-  acuial  oiieralinn  conililions.  


Talk  about 

popularity! 

Our  Iciiiij  experience  makes  possible  to  supply 
your  demand  of  talking  machine  and  radio 
cabinets  at  the  most  popular  prices  to  meet  the 
present  demand. 


n 


Scud  for  samples 
Prompt  deliveries 

^^'rite  to 

Eureka  Talking  Machine  Co. 

NOT  INC. 
Manufactu  ers  of 

HIGH  GRADE  TALKING  MACHINES 

5939-49  Soutli  Lowe  Avenue 
CHICAGO,  ILL. 
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Frank  Reiclinianii,  a  pioneer  inaniifaclurer  of 
loud  speaking  dcvict^s  and  head  of  ilic  Reich- 
luann  Co.,  luis  for  some  lime  used  a  system 
whereby  len  electric  plionOf;raphs  were  used  to 
snpply  music  for  (he  testing  cciiiipmenl.  located 
in  sonnd-proof  booths.  An  atlaclum-'nl  wii.s  used 
on  each  machine  that  wonld  aiilomalically  pl='y 
the  record  over  again  each  time  it  readied  the 
end.  The  outpnt  of  each  phonograph  was  trans- 
mitted lo  a  microphone  which  fed  into  a  stand- 
ard two-slayc  audio  frequency  amplifier,  givmg 
practically  the  same  volnme  as  received  from 
an  ordinary  radio  receiver. 

This  system,  aUliough  fairly  simple,  required 
considerable  ontlay  of  equipment  and  frequent 
attention  by  the  men  tc^tinp  lond  S[)eakers.  In 
re-designing  the  apparalns,  the  engineers  decided 
to  ciiange  over  lo  a  maslCr  system,  whereby  one 
phonograph  and  one  microphone  could  furnish 
music  for  the  entire  len  booths. 

The  microphone  feeds  into  a  sini:le  stage  of 
audio  frequency  a.'  usual,  and  from  llicrt  mln  a 


Operates  from  lighc  socket.  Su^j...^- 
the  uniforni  voltage  necessary  for  per- 
fect reception.  Absolutely  noiseless. 
guaTdnleed not  lo  set  up  ibe  slightest  bum. 
Ho  acid  to  spill.  No  moving  parts  Co  get 
out  of  order.  Requires  noaCtuntioii.  As  easy 
to  operate  as  switching  on  a  liglit.  Conven- 
ient and  dependable.  The  least  expensive 
plate  current  supply  because  of  its  lo"e  l'/^. 
In  handsome  ^<^hna  c,i<f.  P"ce  conpUi^,  $35- 

Andrews 


Improves  tone  c^wii- 
Increases  seU.^civity, 
range  and  volume 
Losses  are  negligiblr 
Has  ex>cplion,jlly  Itigl 
ratio  of  itiductanee  lo  it  • 

SV.OO""       ^  disiribiitcd  capacity. 

Used  in  w«ll-known  receivers  such  as  the 
De,.sr,ady>>e  and  Minghan,.  Can  be  used  .n 
any  standard  hook-up.  We  can  furn.sh  blue- 
prints of  many  eiccuits  employing  this  coll. 
Our  Technical  Dept.  -will  an^"  inquinct. 


Handsomely  finished  insilverandmnhot.ni . 
Sy  portable.  H  .s  long  handle  and  g^d, 
a,cd  dial.  A  speed  moJcl  for  eyery  orai.i. 

These  standard  P^°,d"^'^^'"^^!,V''„ 
lensively  advertised  and  enjoy  a 
Zu  You  will  have  many 
cllh  [or  them  during  the  season. 
Write  for  complete  information  and 
discounts  now. 


Sitaftrooil.Illinois 

\\2\  First  Avenue 
,,  ,  , J  .  „„„„.„1.T^..". 

 luiiiLiniiwiiiiiiiiiiuiiira  aiirajiiiiii 


circuit  that  couuects  llie  primaries  of  ten  trans- 
formers, one  in  each  bootl,,  toeetlier.  The  sec- 
ondary of  each  transformer  is  connected  to  a 
second  stage  of  audio  frequency  and  from  tlicrc 
lo  tlic  horn  to  he  tested.  This  arrangement 
leaves  nine  of  the  testers  free  to  do  nothing  else 
but  lest  loud  speakers,  while  one  man  has  the 
added  duty  of  keepine  the  apparatus  M  orkmp 

Chicago  Retailer's 

Clever  Sales  Plan 

"Three-Way  Selling  Plan"  Used  by  Click's 
Music  Shop.  Results  in  Increased  Sales  ol 
•Talkers."  Radio  and  Pianos 

A  "lhre(  -«ay  sclliug  plan"  is  the  tern,  that  wouhl 
hesl  deseril>e  tlie  clever  luerchandisiug  can,i,a,^n 
tliat  Gliek's  Music  Shop,  2100  Division  .,v.- 
nne  Chicago,  recently  conducted  in  tli.tl  mcip 
ily  'with  much  success.  The  history  and  de- 
velopment of  the  Click  organization  also  re- 
veals the  growing  tendency  of  exclusive  talkine 
machine  shops  to  evolve  into  general  nnisi. 
houses  Moreover,  if  the  principles  upon  which 
this  merchant  operates  in  selling  talking  ma- 
chines are  well  founded,  these  same  principles 
can  be  brought  to  bear  in  selling  other  musi- 
cal merchandise,  including  pianos,  as  Glick  - 
has  demonstrated,  ,    ^,    -    c,  , 

For  the  past  fifteen  years  Glick's  Music  Shop 
has  sold  only  phonographs  and  records.  As 
1  phonograph  merchandisers  the  "■»I'»';>; 
I  year  did  a  $250,000  business  m  Victor  talking 
»  machines  and  records,  A  little  more  than  a 
i  half  year  ago,  however,  it  added  the  Gulbran  en 
•  line  of  pianos  »nd  ou  Gulbransen  sales  it  has 
;     .ilready  gone  over  the  $35,000  mark. 

Recently  radio  was  added  as  another  depart- 
,„„iU,  with  nationally  advertised  lines  only  like 
-  „,|  ilic  products  handled  by  this  concern  With 
■  these  lines  as  a  basis  the  company  ,s  conductinB 
5  a  uninite  "three-way"  selhng  can.paign.  Hut  he- 
l  tore  we  describe  this  latest  selling  plan,  it  i- 
S  -idvisable  lo  point  out  the  fundamental  pnnci- 
f      l.les  thai  govern  .dl  the  Glick  business. 

What  Created  the  Size 
3  Ihe  large  size  of  the  Glick  talking  ii.aehine 

':     business  may   be  attributed  to  a  nuniber  ol 
5     things"  111  the  first  place,  the  company  believes 
't     in  handling  nationally  known  products  and  has 
S     always  held  to  its  Victor  dealership.    In  the 
I     iccoud  place  a  great  deal  of  advertising  is  done 
I     bv  the  company  itself,  which  ,s  one  of  the  la  t- 
i     est  local  buyers  of  display  space  ,n  the    ew  sh 
I     papers,  which  trade  is  its  specialty.    Third,  the 
!     company  has  maintained  a  strict  service  policy^ 
■      employing  a  staff  of  mechanics  to  give  .crvict 
-'      „7all  niachines,  no.  necessarily  only  on  those 
i      sold  bv  Clicks  but  on  all  Victor  machincis  on 
which  'service  i,  re<|nested.    In  tins  way  it  I  .  s 
,„„„   „„  ,1,   enviable  "■»"'>''<>"  ; 
i      lalking   machine   dealer,    O"' .  ""f , 
!      „l,cnever  anybody  in  this  locality  >  ""I*'  »' .l^"  " 
I     ing  a  phonograph,  the  associating  thoughl  is, 
I     practically  all  cases,  "Click's. 
I  The  Piano  Policy 

?         Since  the  addition  of  other  musical  iiierchan- 

t  l^usiiicoverthepianoasitisover  lhe  ihei  . 
1     machine  and  has  done  its  pari  to  nialse  ih  com 

1  -,        (.nlhiisiasm  throngli  e\un>i\L 

i     'Id™  Ush  g  ^i  d  "^nvassing.     The  successful 

!  have  been  adapted  to  pianos  and  radio,  P  ano 
"  "  tuncd  immediately  after  being  delivered  and 
-      'tmri";  service  is  ..rovided  every  three  moulhs 

'"Through'these'  fundamental  business  i.nnci- 
pics  the  company  has  won  the  conhdence  ol  a 
r^e   elienlele.    The   achievement,   of  course, 
as  no,  been  accomplished  wilhon.  hard  work 
;  |i'„„liini.-./         Nil'  1*1 


For  EVERY 
Radio  Set 


A  stunning  piece  of  furniture 
that  restores  order  in  the  room 
where  you  have  your  Radio! 
No  more  cluttered  table-tops, 
nor  litter  of  equipment  under 
foot. 

No  u  11  sis  My 

horn  in  evi- 
dence,    either ! 

This  console  has 

its    own  loticl- 

speaker,  inbuilt. 

It's  out  of  sight, 

bul    witli  very 

apparent  lonal 
s  u  p  e  r  i  0  r  ities. 
For  it  lias  the 
higliest  -  devel- 
oped type  of  . 
unit.  With  horn  liuilt  ol  special  noii- 
yihrating,  extra-hard,  ceramic  mate- 
rial. Produces  clear  non-vtliraiit  tone. 

There's  ample  room  for  everything; 
space  for  /or</M(  A  and  B  wet  batter- 
ies—or battery  eliminator— required 
for  any  home  set ;  and  for  a  big  charg- 
ing outfit,  too. 

Finished  in  mahogany,  or  wahnit 
color.  Dainty  design  of  parquelerie 
on  two  front  panels.  Top,  38  in.  x  18 
in.  Substantially  built ;  the  product  of 
a  40-year  old  furniture  maker. 

The  price,  forty  dollars,  is  for  the 
complete  console  and  includes  the 
loudspeaker  horn  and  unit.  Thoii- 
saiids  of  dealers  are  showing  this 
artistic  addition  to  home  radio,  equip- 
ment. 

Set  Hooked  Uii 


Maik  of  siiscint 
posifion   wliicli  lis 


WINDSOR  FURNITURE  CO. 


1424  CanoU  Ave. 


Chicago,  111. 
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nnd  the  persistent  application  of  sound  selling 
ideas. 

The  latest  of  llicsc  is  the  three-way  plan, 
"■hicli  is  conducted  as  follows: 

A  general  sales  letter  about  the  Gulbranscn 
piano  is  scnl  to  a  list  of  some  5,000  prospects. 
At  the  close  of  the  Ictti^r  a  postscript  is  added 
to  the  effect  tfiat  perhaps  the  prospect  is  inter- 
ested in  a  phonograpli  or  a  radio,  or  has  a  friend 
interested.  If  so,  the  prospetl  i-  .(■^kcd  kind!) 
to  fill  out  the  enclosed  card  vnid  li  tlic  salt  ]- 
made  the  parly  who  sent  in  the  prospect  card 
will  receive  either  a  beautiful  table  lamp  or  a 
fernery  as  illustrated  thereon, 

This  same  process  is  carried  out  in  scndinp 
to  the  same  list  a  general  salrs  letter  about  the 
phonograph,  with  a  postscript  siigECsline  piano 
or  radio.  The  third  letter  is  a  radio  sales  appeal 
and  the  postscript  concerns  the  piano  and 
phonograph. 

The  company  is  therefore  "killing  several 
birds  with  one  stone,"  for  in  addition  lo  mak- 
ing a  general  sales  appeal  on  all  three  instru- 
ments a  substantial  prospect  list  is  secured  in 
Ibis  manner.  The  parly  who  sends  in  the  name 
usually  makes  sure  that  it  is  a  live  prospeot,  foi 
the  stimulus  in  sending  in  the  name  is  the  de- 
sire to  own  either  the  lamp  or  fernery,  and  it 
is  understood  that  unless  the  prospect  is  sold 
either  the  piano,  phonograph  or  radio  the  gift 
will  nol  be  forthcoming. 

But  the  prospects  do  not  end  here.  The  party 
that  fills  out  and  sends  in  a  prospect  is  asked 
the  following  questions: 

Do  you  own  a  piano,  phonograph  or  radio? 
Spaces  for  a  check  mark  are  reserved.  Then 
the  name  of  the  postcard  prospect  is  given, 
with  a  cheek  mark  for  cither  one  of  these  in- 
struments. 

It  can  therefore  be  seen  that  not  only  has 
the  original  prospect  list  been  enlarged,  but  a 
very  accurate  list  has  been  compiled,  through 
the  postcard  system.  Another  feature  of  the 
campaign  has  been  the  increase  in  community 
interest  in  pianos,  phonographs  and  radios. 

In  addition  to  the  mailing  campaign,  canvass- 
ers call  on  the  prospects  directing  attention  to 
the  postcard  offer,  and  in  this  way  serve  as  a 
check-up  on  the  people  who  may  be  lax  in  send- 
ing in  names. 

The  campaign  is  still  on  and  already  it  has 
been  marked  as  a  success.  The  foundation  idea 
of  the  campaign  was  generated  when  Carl  Click, 
some  time  ago  trimming  the  store  windows, 
placed  in  them  several  attractive  tabic  lanipg  to 
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nulEhl  Ihnn 


Tliprrtd  for 
p  1 1  n  c  allon 
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ILLINOIS  BENDING  &  MANUFACTURING  CO. 


906  West  Lake  Street 


Cblcago.  Illinois 


set  off  the  line  display  of  musical  instruments. 

A  number  of  calls  were  immediately  received 
for  the  lamps  and  people  began  dropping  in  to 
find  out  how  much  they  cost  and  lo  buy  them. 
It  was  explained  that  the  lamps  were  not  for 
sale,  but  the  explanation  provoked  so  many 
looks  of  disappointment  that  Mr.  Click  began 
to  tell  the  inquirers  that  if  they  would  furnish 
him  with  the  name  of  a  prospect  for  a  piano, 
phonograph  or  radio,  and  if  the  information  re- 
sulted in  a  sale,  one  of  the  lamps  would  be 
handed  over  free.  In  most  cases  the  inquirer 
responded  with  a  name  or  two,  and  the  sales  be- 
gan to  come  in  rapidly. 

As  the  idea  crystallized,  Mr.  Click  and  his 
partners  made  a  canvass  of  the  neighborhood 
themselves,  offering  a  lamp  to  such  persons  as 
would  supply  the  name  of  a  buyer.  Again  the 
response  was  favorable  and  the  complete  cam- 
paign was  then  outlined  and  carried  out. 


Cheney  Phonographs  Shown 
in  Artistic  Surroundings 

Chas.  Begg  &  Co.,  Ltd.,  New  Zealand,  Display 
Instruments  in  Showrooms  of  Unique  Con- 
struction and  Artistic  Design 

Creating  an  atmosphere  that  would  be  a  fitting 
setting  for  the  Cheney  phonograph,  which  it 
features,  was  the  aim  of  Chas.  Begg  &  Co.,  Ltd., 


LOUD 
UAA/ruy  SPEAKER 

with  Large  Concert  Unit 

]>i_alcrs  will  instantly  recognize  the  increased 
s.-tlts  possibilities  with  the  Burns  Speaker  when 
equipped  with  the  new  Concert  Unit.  The  large 
size  and  scientific  construction  of  this  Unit  pro- 
duces most  remarkable  results.  Horn  is  made 
up  with  pyralin  flare  in  several  handsome 
finishes. 


No.  20SB  BUck  litre    .    .    .  $22.50 

No.  205D  MabogaDy  liDted  (Uic  $25.00 

No.  20SP  Mothei.of.Prarl  n»r»  $30,00 

No.  100     Unit  for  pbonopapli  $10-00 

No.  120     Concert  Unit  -  $12.00 


Burns  Speaker  is  of  a  dislinciive  design  which  easily  idcntiru-s 
it  and  gives  an  individuality  that  meets  requirements  of  iIk 
exacting  customer  who  wishes  something  out  of  the  ordinarj. 
It  pleases  the  eye  as  well  as  the  ear. 

Write  Manufactarera  for  Attractive  Trade  Prices 

State  and  64th  Sts.,  Chicago,  U.  S.  A- 


No.  120  Concert  Unit 


A  Fine  Setting  for  the  Cheney 

of  New  Zealand,  in  planning  and  designing  the 
phonograph  showrooms  at  its  new  branch  at 
Christchurch,  N.  Z.,  and  the  accompanying  pho- 
tograph, showing  a  portion  of  the  showroom, 
indicates  that  this  aim  was  successfully  com- 
pleted. 

The  windows  to  the  left  in  the  picture  arc 
actually  doors  leading  to  the  various  audition 
rooms  and  the  paneling  effect  of  the  room  in 
reality  is  an  arrangement  of  sliding  doors  be- 
hind which  are  placed  the  record  racks.  The 
convenience  of  having  the  records  filed  about 
the  room  is  easily  understood  and  at  the  same 
time  the  artistic-effect  of  the  room  is  not  spoiled 
by  having  the  racks  exposed.  This  portion  of 
the  new  establishment  of  Chas.  Dcgg  &  Co., 
Ltd.,  is  an  example  of  the  beauty  of  the  entire 
establishment,  which  is  one  of  the  best-equipped 
music  stores  in  Australia  and  New  Zealand, 


A-C  Radio  Sets  Exhibited 

Chicago.  111.,  October  5. — The  complete  A-C 
Dayton  line,  made  by  the  A-C  Electrical  Mfg. 
Co.,  of  Dayton,  O.,  was  exhibited  at  the  recent 
Rockford,  111.,  pageant,  under  the  supervision 
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FROM  OUR  CHICAGO  HEADQUARTERS — (Continued  from  page  158) 


of  the  Chicago  office,  J.  D,  A.  Cross  was  in 
charge  of  the  showing  of  the  A-C  receivers 
and  reports  a  number  of  orders  received  for 
the  set  which  fits  into  the  upright  talking  ma- 
chine. 


Big  Apex  Radio  Shipment 

The  accompanying  illustration  shows  a  car- 
load of  Apex  Super  five  radio  receivers,  which 
recently  left  the  Chicago  plant  of  the  Apex 


Carload  Apex  Shipment 
Electric  Co.    The  large  shipment  was  made  to 
the  Dine  De  Wees  Co.,  of  Canton.  O.,  Apex 
jobbers,  and  was  composed  of  675  Apex  five- 
tube  receiving  sets  of  the  table  model  type. 


Reduction  of  Taxes  Planned 
by  the  Next  Congress 

Revenue  Legislation  to  Have  Right  of  Way  in 
Next  Session  of  Congress — Other  Important 
Matters  to  Be  Considered 

Washington,  D.  C,  Ocober  3,— Revenue  leg- 
slation  will  be  given  the  right  of  way  in  the 
lext  Congress,  in  an  effort  to  pass  a  tax  bill 
n  time  to  permit  taxpayers  to  lake  advantage 
if  the  lower  rates  in  preparing  their  returns  of 
ncomc  for  1925. 
The  Hou-ie  ways  :,n<i  means  committee  will 


begin  its  deliberations  on  October  19,  and  is  ex- 
pected to  have  a  bill  ready  for  introduction  in 
the  House  immediately  after  the  opening  of  the 
session.  Little  other  business  will  be  taken  up 
in  the  House  while  the  revenue  bill  is  before  it, 
and  Senate  leaders  also  are  preparing  to  give 
llie  measure  Iheir  undivided  attention  after  the 
finance  committee  presents  it.  It  is  hoped  lo 
have  the  bill  ready  for  the  approval  of  the  Presi- 
dent some  time  in  February. 

After  disposing  of  the  revenue  bill,  Congress 
will  concentrate  on  the  supply  bills  carrying  the 
appropriations  for  the  various  Federal  depart- 
ments, and  then  is  expected  to  give  some  con- 
sideration to  plans  for  the  consolidation  of  the 
railroads.  There  will  be  no  tariff  legislation 
unless  it  is  absolutely  forced  upon  Congress; 
republican  leaders  are  anxious  to  fight  shy  of 
tariff  revision  as  long  as  possible,  and  express 
content  with  the  more  than  $500,000,000  a  year 
which  is  being  collected  under  the  present  law, 
while  democratic  leaders,  f&r  the  present  at  any 
rate,  are  willing  to  leave  the  matter  entirely 
undisturbed. 

There  will  be  the  usual  deluge  of  bills  intro- 
duced at  the  beginning  of  the  session,  but  lead- 
ers in  both  Houses  are  preparing  a  program 
which  so  far  includes  comparatively  few  sub- 
jects. An  effort  will  be  made  to  revise  the  bank- 
ruptcy law,  as  well  as  to  bring  the  patent  laws 
up  to  date.  It  is  probable  that  postage  rates 
may  be  considered,  as  the  special  joint  commit- 
tee which  is  investigating  the  results  of  the  in- 
creases made  last  May  is  to  report  to  the  com- 
ing session. 


Detroit  Sonora  Branch 

Opened  by  Yahr  &  Lange 

Sonora  Wholesaler  in  Milwaukee  Now  Has 
Branch  Office  in  the  Heart  of  the  Wholesale 
District— Host  to  Dealers 

Frank  V,  Goodman,  general  sales  manager 
of  the  Sonora  Phonograph  Co..  Inc.,  was  ad- 
vised recently  by  Yahr  &  Langc,  Sonora  jobbers 
in  Milwaukee,  Wis.,  that  tlicse  successful  and 
aggressive  distributors  had  opened  a  branch  of- 
fice at  442  East  Lafayette  boulevard,  Detroit, 
Mich,,  in  the  heart  of  the  wholesale  district. 
H.  C.'  Schultz,  who  has  been  associated  with 
the  Yahr  &  Lange  organization  for  some  time 
past  and  is  one  of  the  most  popular  wholesale 
representatives  in  the  Middle  West,  has  been 
appointed  sales  manager  of  the  new  office. 

Prior  to  the  opening  of  the  Detroit  office* 
of  Yahr  &  Lange,  the  Sonora  Phonograph  Co.. 
in  conjunction  with  its  jobber,  invited  the  So- 
nora dealers  in  Detroit  territory  to  be  their 
guests  at  the  Hotel  Statler.  Detroit,  where  the 
complete  Sonora  line  for  the  coming  season  was 
presented.  A  large  number  of  dealers  accepted 
the  invitation  and  were  keenly  enthus.astic  re- 
garding the  artistic  cabinet  designs  of  the  new 
Sonora  product  as  well  as  the  sales  P^f 'b.l.ties 
of  the  line  An  informal  banquet  concluded  the 
presentation  of  the  line  and  Ray  Reilly.  district 
sales  manager  for  Sonora  in  Illinois,  Detroit 
and  Michigan,  acted  as  host  to  the  v.sitmg  deal- 
ers, fulfilling  his  role  with  pleasing  success. 


Radio  Corp.  Formed 

The  Falcon  Radio  Corp.,  Union  City,  N.  J., 
has  been  incorporated  with  a  capital  stock 
of  $20,000  in  preferred  stock  and  500  shares  of 
common  stock  of  no  par  \ 
ler    Dnra  Brody  and  Ma> 

)rpor,.l.-  - 


Walter  Leich- 
are  the 


Incorporation 

The  Audalion  Co.,  New  York,  was  recently 
incorporated  at  Albany  to  manufacture  radio 
apparatus  with  a  capital  slock  of  100  shares  of 
common  stock  of  no  par  value.  The  incorpo- 
rators are  H".  Bogdich.  B.  Fisher  and  E.  1-. 
Mcislcr.   ,  = 


To  The  Trade 

The  volume  output  of  the  joint  factories  of  this 
company  has  been  sold  out  since  the  latter  part 
of  August.  

Mention  of  this  fact,  we  believe,  is  significant  to 
those  who  are  firm  in  their  belief  in  the  future  ot 
the  phonograph. 
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Dealers  and  Wholesalers  in  the  Detroit 

Territory  Make  Optimistic  Predictions 

General  I.dustnal  Prosperity  ,n  City  .i:r^^o7s  Ba.is  of  ^-d Jut       B-^^^^^^^      Bel.ef  o£ 
the  Tradc-Tie-Ups  With  Artists  Stimulate  Record  Sales-The  News 


l.iKiKitn,  Micii.,  Oclubur  7-— This  should  !if  iIh' 
hL'Sl  ycar'lh.-il  the  lalkine  machine  dealers  Imvc 
rvcr  had— and  lliis  opinion  comes  from  succcss- 
fiil  and  old-limc  hrnis,  both  downlowii  an<l  m 
the  outskirl  sections.  Local  dislributors  aho 
make  this  prediction.  They  base  ihis  conclu- 
sion on  the  fact  thai,  so  far  as  Detroit  is  con- 
cerned, it  was  n.ver  more  prospfvon'^  and  in- 
dications point  to  yood  hnsincss  conlinuint; 
right  through  ihc  Fall  and  up  'o  ilie  first  oi 
llie  year.  On  lop  of  this,  Detroit  has  cncaficd 
more  f;imous  arli.sts.  known  to  music  fans,  all 
phonograph  record  artists,  lhan  ever  before. 
.\dd  these  stiiuulanls  together  and  you  have 


I  he  answer,  In  this  connection,  we  can  say 
liiat  dealers  are  preparing  for  bumper  business 
n„'d  have  placed  orders  for  talking  machines 
iuid  combinations  accordingly. 

I'aul  Whitcman  and  His  Band  appeared  in 
concert  here  recently.  The  Victor  dealers  ad- 
^■c^liscd  and  displayed  Wliileman  records  to 
i;ood  advantage.  Itiosl  of  the  famous  bands, 
orchestras  and  artists  in  every  musical  line  are 
cine  for  iheir  appearance  licrc  this  season,  and 
most  of  them  before  the  first  of  the  year. 

(liinnell  Uros.  are  e.s;tremely  enthusiastic. 
Rrceutlv  tluv  i^ave  a  hanciuet  for  all  of  their 
store    salesmen    at    the    Hotel   Tuller,   and  all 


;.ngles  of  the  business  were  discussed,  including 
lalking  machines  and  radio  combinations. 
Charlie  Grinnell,  in  charge  of  the  Victor  job- 
bing dcparlment.  is  getting  ready  for  the  big- 
gest Fall  business  the  fum  ever  had.  especially 
in  view  of  the  new^  models  coming  out. 

Local  dealers  feel  that  tlie  various  famous 
artists  in  concerts  sponsored  by  A.  Atwaler 
Kent,  radio  manufacturer,  who  arc  appearing 
over  WEAF  station,  in  connection  with  one  of 
the  local  broadcasting  stations,  will  be  a.  big 
boom  for  records.  By  arrangement  with  A.  At- 
water  Kent,  of  Philadelphia,  from  fifteen  to 
iwenty-fivc  of  tliesc  arlists  will  appear  at  the 
rale  of  one  every  Sunday  evening. 

Columbia  dealers  report  that  records  are  sell- 
ing very  briskly  and  that  they  are  getting  praise 
every  day  from  people  who  like  the  Columbia 
records  better  than  any  other.  There  is  no 
doubt  that  the  new  Columbia  records  arc  a 
thousand    per   cent    improvenjent   over  former 
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years,  from  a  standpoint  of  not  only  the  artists 
but  tlic  records  Ihcniselvcs. 

Manager  Qiilnii,  of  the  Brunswick  Sliop,  is 
exceedingly  optimistic  about  the  balance  of  the 
year.  His  store  is  already  ahead  of  last  year 
so  far.  with  the  best  months  yet  to  come.  He 
reports  both  record  and  machine  business  to  he 
extremely  good. 

Sam  Liiid,  of  the  S.  E.  I^ind  Co,,  who  distri- 
butes the  Royal  line  of  phonographs  and  combi- 
nations, has  taken  on  a  great  number  of  new 
accounts  during  the  Summer  and  has  stocked 
his  warehouse  in  anticipation  of  a  big  Fall  and 
holiday  trade. 

The  J.  L.  Hudson  Music  Store,  wliicli  is  con- 
centrating more  than  ever  on  the  Victor  and 
Brunswick  lines,  has  enlarged  its  selling  or- 
ganination,  as  well  as  its  number  of  demon- 
strating booths,  and  Manager  Ed  Andrews  can 
see  nothing  bnt  sunshine  ahead.  This  .store  has 
a  large  clientele  which  is  helped  along  consid- 
erably by  the  vast  number  of  people  who  have 
charge  accounts  at  the  department  store,  and 
who  naturally  are  biased  to  buy  their  talking 
machines  and  records  from  tlie  Hudson  Music 
Store. 

R.  B.  Ailing,  manager  of  the  Phonograph 
Co.,  of  Detroit,  Edison  distributor,  reports  that 
both  jobbing  and  retail  business  is  good  right 
now,  and  has  been-  right  along.  The  Edison 
Shop,  owned  by  the  same  company,  contmnes 
to  be  one  of  the  handsomest  shops  of  its  kind 
in  the  Middle  West.  In  radio  its  big  specialty 
is  the  Dc  Forest. 


Trade  Activities  in  the 

Salt  Lake  City  Territory 

All  Lines  Handled  by  the  Trade  Moving  in 
Satisfactory  Manner— Influx  of  Visitors  Stim- 
ulating Sales— Other  News  of  the  Month 

SAr.T  L.\KK  Crrv,  Utah,  October  3— The  talking 
machine  b\isiness  is  rather  good,  entirely  satis- 
f.iclory  for  the  time  of  year,  any  way.  In  other 
words,  talking  machines  are  losing  no  ground 
becan-^c  of  radio,  or  for  any  otner  reason. 
Records  and  machines  alike  arc  going  nicely. 
There  was  a  time,  quite  a  short  time  ago,  in 
lad.  when  tlie  talking  machine,  as  far  as  this 
section  was  concerned,  was  moving  very  slowly. 
This  was  about  the  lime  that  radio  bad  its  first 
boom. 

As  these  lines  are  being  typewritten  the  city 
is  being  filled  with  visitors  from  all  parts  of 
the  mountain  country,  the  Northwest  and  Pa- 
cific Coast  and  from  Canada  and  Ivte.xico,  the 
occasion  being  tlic   great  Mormon  or  l.atter- 


day  Saint  Church  conference,  an  institution  dat- 
ing back  to  the  year  1831.  and  the  State  Fair. 
All  the  hotels  are  overflowing  and  hundreds  of 
private  resident>  arc  helping  to  care  for  the  vis- 
itors. These  crowds  always  bring  consider.iblc 
levf^nue  to  the  city  and  are  a  great  help  to  the 
merchants,  including  the  talking  machine  folks. 

Tlie  industrial  'situation  continues  esccUenl 
It  is  far  better  than  It  was  a  year  ago,  and 
better,  many  say,  than  it  has  ever  been  in  the 
history  of  the  State.  Money  should  he  more 
plentiful  this  Fall  and  Winter  than  in  many 
vcars. 

In  the  new  store  of  the  John  Elliot  Clark 
Co.,  local  Victor  distributor  and  dealer.  Salt 
Lake  City  has  one  of  the  very  finest  exclusive 
talking  machine  stores  in  the  West.  It  com- 
pares most  favorably  with  the  important  gen- 
eral music  stores  of  the  city,  in  fact. 

A  very  large  radio  exhibit  is  being  shown  at 
the  State  Fair.  Radio  stores  and  jobbers  are 
springing  up  in  this  city  almost  daily,  it  seems. 

Since  the  Brunswick  Co.  of  this  eitv  has  taken 
(Coiiliiiurd  on  [>n>ii'  l^'-^'  


Zimmerman-Bitter  Equips 

New  Landay  Bros.  Store 

Newark  Headquarters  of  Prominent  Music 
House  Equipped  in  Similar  Fashion  to  Lan- 
day Hall— A.  Bitter  on  Dealer  Advantages 

The  Zimmerman-Bitter  Construction  Co., 
New  York,  designer,  manufacturer  and  Installcr 
of  equipment  in  music  stores,  has  recently 
secured  a  contract  for  the  cquippmg  of  the  new 
Landay  Bros,  store  at  Broad  and  Canal  streets, 
Newark  N  J.  The  latest  addition  to  the  Lan- 
dav  chain  of  stores  will  consist  of  a  five-story 
building  located  in  the  center  of  the  retad 
shopping  district  of  Newark.  N.  J-.  and  wdl  be 
iii  reality  a  retail  musical  department  store,  as 
every  type  of  musical  instrument  will  be  car- 
ried in  slock. 

"The  Zimmerman-Bitter  Co.  wdl  equip  piano 
rooms,  phonograph  display  booths,  radio  dis- 
play a  record  department  consistmg  of  recorO 
racks,  counters,  etc,  as  well  as  demonstration 
rooms;  in  short,  complete  equipment  a.,  wa. 
installed  by  the  company  at  Landay  Hall  bi>;lh 
avenue  and  Forty-second  street,  New  \  ork, 
according  to  A,  Bitter. 

The  company  has  also  recently  completed  he 
interior  of  Landay  Bros,  new  offices  at  141 
Fifth  avenue.  New  York.  This  installation  was 
similar  to  that  made  at  the  Landay  Bros,  head- 
quarters at  311  Sixth  avenue. 

■■One  of  the  most  important  advantages  that 
the  music  merchant  enjoys  over  the  ordinary 
type  of  radio  dealer,  aside  from  his  ability  as  a 
real  merchandiser,  is  the  attractive  appearance 
of  the  interior  of  his  store,  which  distinctly 
aids  him  in  the  sale  of  radio.  That  ibc  woman 
is  becoming  a  decided  factor  n.  ilic 
radio  is  an  acknowledged  fad  m  tlie  i.ui.- 
industry  to-day.  It  is  only  natural  iImI  m  tli. 
purchase  of  radio  she  will  turn  to  that  partic- 
ular retail  outlet  which  offers  the  most  attrac- 
tive surroundings,  and  there  is  no  question  bnt 
that  the  mnsic  merchant  furnishes  such  a  back- 
ground. The  majority  of  the  music  merchants 
have  found  that  it  requires  very  little  additional 
in  the  nature  of  interior  equipment  for  the  pm 
nose  of  demonstrating  radio,  as  they  can  em[.lo> 
Ihe  same  display  cases,  etc,  that  arc  used  fo 
the  sale  of  phonographs,"  stated  Mr-  Bitter  n 
conmienting  on  the  music  merchant's  opporui 
uities  as  a  retail  radio  outlet  and  the  need  for 
the  right  display  facilities. 


USED  ALL  OVER  THE  WORLD 


There  Is  a  Reason 


A  Blood  Tone  Arm  on  your  Phono- 
graph assures  you  the  best.  The 
natural  tone  reproduction  insures  the 
sale  of  your  cabinet. 

Dealers  Demand  Them 

BLOOD  TONE  ARM  CO. 

BAY  CITY,  MICHIGAN 

Sale^Office  for  Chicago  District 

BLOOD  TONE  ARM  CO.,  222  W.  Madison  St.,  Chicago 
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Trade  Activities  in  the 

Salt  Lake  City  Territory 

{Conliiou-ii  from  {•age  Ibl) 
the  distribution  of  Vocalion  records  ior  Uie  iii- 
ter-mouiitain  territory,  great  interest  lias  been 
displayed  by  dealers  handling  this  line  of  rec- 
ords. The  Schramm  Johnson  Co.  cliain  of 
drug  stores,  which  have  already  added  tliis  line 
of  records  at  many  of  their  brancli  stores,  have 
also  taken  the  Vocalion  record  line  at  their  Lo- 
gan store.  They  report  a  big  sale  of  these 
records  and  a  good  business  on  porublcs.  Dur- 
ing the  past  week  the  Gordon  Jewelry  Co.  and 
the  William  Thornton  Drug  Co.,  of  Delia, 
Utah,  have  also  added  ihe  Vocalion  record  line. 

The  Elko  Music  Co.,  Adolph  Biancanni,  man- 
ager, has  been  appointed  a  Brunswick  dealer 
at  Elko,  Nev.  On  or  about  October  10  this 
concern  will  move  into  its  new  music  store,  ihc 
building  of  which  is  nearly  completed. 

The  Daynes-Bccbe  Music  Co,  had  a  fine  win- 
dow display  arranged  by  G.  Todd  Taylor,  man- 
ager of  the  phonograph  department,  featuring 
Charlie  Chaplin  and  the  Brunswick  record.  This 
window  was  arranged  during  the  play  of  "The 
Gold  Rush,"  which  was  shown  in  Salt  Lake 
City  for  two  weeks  recently. 

O'Loughlin's  Music  Store  and  the  Dayncs- 
Bcebe  Music  Co.,  local  Brunswick  dealers,  have 
displays  at  the  radio  exhibit  of  Utah  State  Fair 
this  week,  showing  the  Brunswick  Radiola. 

Brunswick  dealers  in  this  territory  have  re- 
ceived an  announcement  from  the  local  offices 
of  the  Brunswick  Co.,  relative  to  the  first  show- 
ing of  the  Brunswick  Panatrope,  which  will  be 
in  the  form  of  a  demonstration  and  will  be  held 
at  the  Utah  Hotel,  this  city,  in  the  very  near 
future.  Much  interest  is  being  shown  by  all 
Brunswick  dealers  in  ihc  new  product. 


Van  Veen  &  Go.  Remove 
to  More  Central  Location 

Van  Veen  &  Co.,  Inc..  manufacturers  of  Van 
Veen  ivareroom  equipment,  have  moved  their 
offices  and  factory  to  313-15  East  Thirty-first 
street,  New  York  City.  This  move  was  made 
in  order  to  bring  both  the  business  and  manu- 
facturing departtnenis  of  the  organization  into 
a  more  central  location.  New  telephones  have 
been  assigned.  Lexington  9956  and  2163, 

Arthur  L.  Van  Veen,  president  of  the  com- 
pany, reports  that  as  the  Fall  season  advances 
a  number  of  dealers  are  giving  earnest  consid- 
eration   to   the    remodeling   aiid   improving  of 


Interesting  Talks  Feature 
New  York  Ass'n  Meeting 

Ray  H.  Manson  Delivered  Constructive  Ad- 
dress on  Technical  Aspects  of  Radio— H.  C. 
Brown  Talked  on  Merchandising  Possibilities 
of  the  Pathex— Important  Business  Session 

Despite  the  fact  that  "the  two  radio  shows  in 
progress  took  a  great  share  of  attention  of  the 
local  dealers  and  jobbers  last  month  the  regu- 
lar meeting  of  the  Talking  Machine  and  Radio 
Men,  inc.,  was  well  attended.  The  members 
turned  out  in  full  force  to  hear  very  interesting 
addresses  by  Ray  H.  Manson,  chief  engineer  of 
the  Stromberg-Carlson  Telephone  Mfg,  Co.. 
who  spoke  on  the  subject  "Designing  Radio  Ap- 
paratus," and  H.  C.  Brown,  sales  manager  of 
Pathex.  Inc..  who  Spoke  on  the  possibilities 
which  music  merchants  have  of  profiting  by 
the  inclusion  of  Pathex  cameras  and  projectors 
in  the  merchandise  which  they  sell. 

The  most  imporlant  of  ihe  routine  business  of 
Ihc  meeting  was  the  reading  of  the  amendments 
adopted  by  the  members  to  the  recently  adopted 
"Radio  Code  of  Ethics."  The  amendments,  briefly 
summarized,  are  as  follows  :—tlie  association 
places  itself  on  record  as  favoring  the  selected 
dealer  plan;  that  sets  be  advertised  under  Iheir 
"strip|)ed"  price,  except  when  the  accessories  are 
made  by  the  manufacturer  of  the  set;  a  standard 
discount  on  accessories  and  parts  witli  a  bonus  lo 
Ihe  seller  on  broken  packages  and  that  the  dealer 
be  protected  against  a  decline  in  prices. 

The  executive  committee  tlirough  the  president, 
Irwin  Kurtz,"  recommended  that  an  Adler 
Mfg.  Co.  vice-president  be  added  to  the  divisional 
vice-presidents  of  the  association  and  that  in  the 
period  until  the  next  election  Joseph  H.  Mayers 
assume  this  oflice.  A  resolution  to  this  effect  was 
made  and  carried.  Mr.  Kurtz  also  announced  that 
Charles  D,  Isaacson,  director  of  broadcasting 
station  WRNY,  had  written  him,  suggesting  that 
the  association  work  with  the  record  manufac- 
turers to  the  end  that  an  hour  each  week  at  this 
station  be  designated  "Phonograph  Hour"  and 
that  the  record  manufacturers  supply  the  talent 
The  dealers  would  then  be  able  to  tie  up  with  the 
program  through  advertisements  and  posters  in 
their  windows  and  those  selling  radio  could  tunc 
in  on  that  station  at  the  designated  time  and  thus 
stimulate  the  sales  of  records.  While  no  definite 
reply  has  been  received  from  all  the  manufac- 
turers they  have  all  answered  that  the  matter  is 
receiving  their  attention  and  October  3,  from 
9  lo  10  p.  m.,  was  selected  as  the  first  night. 

I-I.  C.  Brown  was  the  first  speaker  and  he 
discoursed  very  briefly,  explaining  the  policies 


and    is    building  a 
He  dwell 


of  his  company  and  the  opportunity  which 
awaits  the  music  dealer  in  developing  a  de- 
partment carrying  the  Pathex  instruments  Mr. 
Rrown  stated  thai  Pathex,  Inc.,  followed  tlu- 
direcl-to-lhc-deak-r  policy 
selected  limiled  dcaUr  organiif 
for  a  moment  on  the  possibilities  of  the  ama- 
teur motion  picture  industry  and  Stated  that 
the  music  dealer  was  exceptionally  well 
equipped  to  handle  the  line.  In  conclusion  he 
invited  the  members  to  visit  the  offices  of  the 
company  and  receive  a  demonstration  of  the 
Pathex  motion  picture  camera. 

Following  Mr.  Brown's  talk,  Benjamin  Gross, 
of  Gross-Brennan,  Inc.,  factory  representative 
of  the  Stron>berg-Carlson  Tel.  Mfg.  Co.,  spoke 
briefly  of  the  distributing  and  merchandising 
policies  followed  in  placing  the  Stromberg- 
Carlson  receiver  in  the  hands  of  the  radio  pub- 
lic and  stated  that  all  of  the  promises  made  by 
the  company  to  the  dealers  and  general  public 
last  year  have  been  carried  out.  He  then 
introduced  Ray  H.  Manson,  chief  engineer,  who 
gnvc  a  most  interesting  talk,  illustrating  his 
remarks  with  lantern  slides. 

Mr.  Manson's  address,  while  almost  en- 
tirely of  a  technical  nature,  was  made  in  lan- 
guage that  made  the  subject  understandable  to 
all  present  and  the  slides  thrown  on  the  screen 
made  clear  each  point.  While  the  talk  was 
primarily  a  description  of  the  processes  which 
were  used  in  making  the  new  Slromberg-Carl- 
son  receivers,  Mr.  Hanson's  explanations  were 
of  such-  a  general  nature  that  the  assembled 
dealers  received  valuable  instruction  on  a  num- 
ber of  points  which  will  aid  them  in  merchan- 
dising all  radio  sets.  The  new  Stromberg- 
Carlson  line,  which  was  on  display  at  the  meet- 
ing, has  several  novel  features,  principally  an 
improved  method  of  complete  shielding  which 
Mr.  Manson  and  his  assistants  have  developed 
during  the  past  few  months.  It  is  said  that 
this  method  of  shielding  gives  the  new  receivers 
one-third  more  distance  ability  and  adds  to  the 
tone  quality  and  selectivity. 

On  one  of  the  slides  shown  during  Mr.  Man- 
son's  talk  were  given  ten  features  of  a  radio 
receiving  set  and  the  Stromberg-Carlson  re- 
ceivers, it  is  asserted,  contain  these  features. 
They  are:  sensitivity,  selectivity,  tone  quality, 
volume,  simplicity  of  operation,  reliability,  first 
cost,  cost  of  operation,  ease  of  installation  and 
manufacturer's  responsibility. 


The  Metropolitan  Broadcaster  Service.  New 
York,  radio,  was  recently  incorporated  at  Al- 
bany with  a  capital  stock  of  200  shares  of  com- 
mon stock  of  no  par  value.  W.  P.  and  W.  H- 
Pickett  and  L.  Cordone  are  the  incorporators. 


lop  pani 
Radio  Fanct. 


Phonographs  and 
Radio  -  Phonograph 
Combinations 

These  illustrations  sliow  several  of 
the  many  late  models  o£  our  line, 
which  have  heen  re-designed,  right 
up  to  the  minute,  with  especial  reference  to  the  Radio-Phonograph  Combination, 
destined  to  be  the  standard  household  unit.   Characterized  by 

Beauty  of  Design,  Finish  and  Tonal  Quality 

These  instruments  are  produced  "in  all  the  popular  finishes  and  styles,  including 
Uprights,  Consoles  and  Wall  Cabinets,  and  our  facihties  enable  us  to  make  prompt 
deliveries  and  most  attractive  trade  prices.  Catalog  and  /trice  list  mailed  on  request. 

^  1^    Excel  Phonograph  Manufacturing  Company  ^j'^ 

•""""i  402-414  West  Erie  St.,  Chicago,  Illinois  aS'" 
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Bristol  &  Barber  Report 
Good  Demand  for  Unirad 

Device  Which  Supplants  All  Batteries  Finds 
Favor.  With  Dealers  and  Consumers — Other 
Products  Handled  by  Firm  Selling  Well 

Bristol  &  Barber,  Inc.,  New  York  City,  radio 
and  talking  macliinc  distributors,  have  received 
demands  from  all  over  the  country  for  the  Uni- 
rad, of  which  they  arc  distributors.  Tlic  Unirad 
is  a  power  device  plugged  i"  between  the  radio 
set  and  electric  light  socket  and  supplants  all 
batteries,  operating  on  AC  or  DC  current. 

During  the  recent  radio  show  various  mem- 
bers of  llie  staff  of  Bristol  &  Barber,  Inc.,  were 
present  at  the  exhibit  of  the  Newport  Radio 
Co.,  at  the  Grand  Central  Palace,  in  whicli  tlie 
Unirad  was  displayed.  Many  dealer  and  con- 
sumer inquiries  were  received  not  only  durinj;; 
the  week  of  the  cxiiihit  inn  the  riflcrjnalh  de- 
mand has  also  been  ordi-rs  ;ire  tiow 
being  received  from  ;ilm..-l  rviry  Stale  in  ihc 
Union. 

Bristol  &  Barber.  Inc.,  in  addition  to  the  line 
of  cabinets,  tables,  benches,  stools,  piano  scarfs 
and  covers  upon  which  the  business  was  built, 
have  now  galhercd  together  a  representative  linu 
of  radio  products  for  which  they  arc  develuiiing 
business  in  Ihc  metropolitan  territory.  In  tlio 
radio  field  Bristol  &  Barber,  Inc.  are  distributing 
Newport,  Eiscmann.  Superola  and  Rilz  radio 
receivers,  and  the  K-E,  Exceltone,  Superola  and 
Pathe  speakers.  In  the  battery  field  they  liave 
Queen  "B"  batteries  and  a  storage  battery  of  Iheir 
own  which  has  an  IR-moTiths'  guarantee.  The 
latest  product  to  be  added  lo  the  Bristol  &  Rar- 
bor  line  is  the  Gold  Seal  radio  tube.  Altliough 
the  newest  number  of  the  line,  it  lias  already 
proved  to  be  a  very  popular  Item,  arcordinp  I" 
N,  G.  Barber,  general  man:)wur  of  ihc  orsani;;a- 
tion. 


Valleytone  Receiving  Set 

Contains  New  Features 

Potential  Balance  Circuit  for  Suppressing  Oscil- 
lation and  Minimizing  Howls  Contained  in 
Product  of  Valley  Electric  Co. 


ern  stations,  but  those  at  very  distant  points 
were  heard. 

The  Valleytone  has  three  vernier  tuning  dials, 
and  two  rheostat  knobs,  the  cabinet  is  walnut 
in  two-tone  with  inlaid  gold  stripes  and  the 
panel  is  made  of  grained  bakelilc  engraved  and 
lettered  in  gold. 


Si.  I^uui^,  Mo..  October  6. — An  innovation  ui 
radio  manufacturing  was  released  for  the  first 
lime  for  public  inspection  at  the  Radio  World's 
Fair  held  in  New  York  last  month.  A  new 
controlled  method  of  tuned  radio  frequency  that 
employs  the  "potential  balance  circuit"  for  sup- 
pressing oscillation  was  presented  to  the  listen- 
ing public  in  the  form  of  the  Valleytone  radio 
receiving  set  manufactured  by  the  Valley  Elec- 
tric Co.,  of  this  city,  manufacturer  of  the  Val- 
ley battery  charger,  and  the  Valley  "B"  elimina- 

With  tlie  potential  balance  control,  stations  a 
few  meters  apart  can  be  brought  In  as  clearly 
and  distinctly  as  if  they  were  200  meters  apart 
in  wave  length.  According  to  V.  H.  Laughter, 
who  conceived  the  principle  of  the  potential  bal- 
ance method,  the  tendency  to  squeal  and  howl 
has  been  reduced  to  a  minimum.  The  Valley 
laboratories  have  developed  a  balancing  coil 
ih:it  IS  an  important  part  of  this  new  iniprove- 
uicnt  in  radio,  and,  according  to  a  series  of 
icsts  reported  by  the  engineers,  the  coil  has 
i;ivcn  most  amazing  results. 

The  Valleytnnc  receiver  was  tested  over  a 
period  nf  several  months  by  the  Valley  researcli 
deparlmcnl  with  a  standard  loudspeaker  of 
popular  make,  and  not  only  many  ifiddle  West 


Aubrey  Gibbins  Now  With 

Landay  Bros,  as  Buyer 

Announcement  has  been  made  by  Landay 
Bros.,  Inc.,  through  their  executive  offices  at 
147  Fifth  avenue,  New  York,  of  the  appoint- 
ment of  Aubrey  Gibbins  as  buyer  and  merchan- 
dise manager  of  radio  and  phonographs.  In 
addition  to  being  in  direct  charge  of  the  pur- 
chasing in  these  lines,  Mr.  Gibbins  will  person- 
ally direct  the  entire  merchandising  program  by 
which  they  will  be  sold  in  ten  Landay  stores. 

Mr.  Gibbins  has  had  a  long  and  successful 
experience  in  buying  and  merchandising.  For 
the  past  two  and  one-half  years  he  has  been 
with  Ludwig  Bauniann,  Inc.,  as  radio  buyer 
and  merchandise  manager,  and  previous  to  that 
was  with  Abraham  &  Straus  for  eight  years. 


Incorporation 


The  Leaf-Burkhard  Radio-Electric  Corp.. 
New  York,  was  recently  incorporated  at  Al- 
bany, with  a  capital  stock  of  $12,000.  The  in- 
corporators are  P..  Leaf,  j.  Burkhard  and  E,  H. 
Coller, 


J.  B,  Price  Lecturing 

at  Columbia  on  Selling 

Sales  and  Advertising  Manager  of  Amer  c^n 
Division  of  Neufeldt  &  Kuhnke  Gives  First  of 
Series  of  Lectures  at  Columbia  University 

T.  B.  Price,  sales  and  advertising  manager  of  the 
American  division  of  Neufeldt  &  Kuhnke,  man- 
ufacturer of  N.  &  K.  loud  speaker  pniducU  ami 
bead  phones,  has  been  invited  by  the  fa.  ully 
of  Columbia  Univer.-^ily,  New  York,  to  -^'v  a 
scries  of  four  lectures  before  the  -ali  '^  aiul 
vcrtising  class  at  this  UniverMt^  M.-.  I'n"- 
gave  his  first  lecture  on  October  5  .ni.j  lli,  r.  - 
maining  three  talks  will  be  given  -a\  inl<  rvals  of 
every  two  weeks.  Mr.  Price  is  well  qualified  to 
discuss  the  subject  of  selling  in  a  general  way 
and  as  applied  particidarly  to  the  merchandising 
of  loud  speaker  products.  Cor  he  has  been  iden- 
tified with  prominent  sales  organisations  m  the 
radio,  phonograph  and  general  comm.  rcial 
fields. 

In  connection  with  this  series  of  talks  Hie 
members  of  the  Columbia  ^ah.s  ami  advcrM-in.^ 
class  will  collaborate  will,  Mr  rii>'  m  makmp 
a  survey  of  the  radio  loml  i'.  .if'  r  ..,.nk.  i  in  the 
metropolitan  district.  Tln^  Miivcy  will  un- 
doubtedly be  of  considerable  interest  and  value 
to  the  students  and  give  loud  speaker  iiiami- 
faclurers  an  adequate  idea  of  the  sales  possibil- 
ities for  loud  speakers  in  this  important  tern- 


YOU  CAN    BOOK   THEM  NOW 


Piatt  Remodels  Store 

Hoii.vwooi..  Ca...  Oclol.cr  ,1.-TI,o  rcniodclcil 
warcrooms  of  tl.c  PU.tl  Music  Co  ,  6614  Holly- 
wood boulevard,  have  just  been  formally  opened 
will,  a  reception  and  musical  program.  The 
alterations  in  the  store  include  the  extension  o 
the  main  sales  room  to  the  street  line  behind 
the  arched  plate-glass  wiiidoivs.  addine  lo  avail- 
able space  and  attractiveness. 


Peerless  Male  Quartette 
The  Sterling  Trio 

The  Greatest  Performers  To-day  ! ! 

Rudy  Wiedoeft 

The  World's  Premier  Saxophonist 
Admitted  to  be  the  Greatest  of  them  all 

AND 

Lieut.  GITZ-RICE 


/I  S  a  Qiiarlelle- 
Jl^   from  Ja?.?.  10  Phijharmonjc. 


1  conjtinciion  ' 
i  j...u..riiionic.  or  wilL 

cdebraled  Artisis  will  furnisli  any  program— 
Solos,  Daeta,  TrioM,  Quartett 

— iiKliniirig   i.iierprelation  of  all  that  is  best  and   latest  in  popular  or  high- 

YOU  HAVE  HEARD  THEM  ON  THE  RADIO  AND  RECORDS 

r/.i>  I'J  itn  untuml  opfiorlunity  lo  priier.t  Ikem  lo  your  community,  f.i  ffrjP.i, 
They  will  dtliiiUt  'wiHi  Ihcir  mcomfarabU  rtndUujn,. 

Tell  Us  What  You  Want— We  Will  Furnish  It !    For  particulars  or  bookings  address 
FRANK  CROXTON,  128  West  44lh  St.,  New  York  City  
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Renaissance  Period 

HIGHBOYS 

Radios  and  Phonographs 

"For  those  who  love  music 
and  appreciate  artistic  beauty  " 

Sold  by  these  exclusive  Sonora  Distributors 


Baltimore  Phonograph  Disc.  Co. 

422  North  Howard  St.,  Baltimore,  Md. 

The  Commercial  Associates 

531  Mateo  Stieet,  Los  Angeles,  Cai. 

Doerr,  Andrews  &  Doerr 
Minneapolis,  Minn. 

Gibson-Snow  Co.,  Inc. 
Syracuse.  N.  Y. 

Greater  City  Phonograph  Co.,  Inc. 
234  West  39th  Street,  New  York,  N.  Y. 

Kiefer-Stewart  Companv 
Indianapolis,  Ind. 

The  Kohler  Distributing  Co. 

63-67  Minna  Street,  San  Francisco,  Cal. 

Long  Island  Phonograph  Co. 

68  Thirty-fourth  Street,  Broolclyn,  N.  Y. 

Moore-Bird  &  Company 

1 720  Wazee  Street,  Den\'er,  Col. 


The  New  England  Phonograph  Dist.  Co. 
221  Columbus  Avenue,  Boston,  Mass. 

Pennsylvania  Phonograph  Dist.  Co. 
1015  Chestnut  Street.  Philadelphia,  Pa. 
405  Wabash  Building,  Pittsburgh,  Pa. 
1747  Chester  Avenue,  Cleveland,  Ohio 

James  K.  Polk,  Inc. 

181  Whitehall  Street,  Atlanta,  Ga. 

C.  D.  Smith  Drug  Company 
St.  Joseph,  Mo. 

Southern  Drug  Company 
Houston,  Texas 

Strevell-Paterson  Hardware  Co. 
Salt  Lalce  City,  Utah 

The  Tay  Sales  Company 

6  North  Fianklin  Street,  Chicago,  111. 

Yahr  &  Lange 

Milwaukee,  Wis. 


STHE  INSTRUMENT  OF  QUALITY 
onori 
CLEAR  AS  A  BELL 

SONORA  PHONOGRAPH  COMPANY,  Inc. 

279  Broadway,  New  York 


166 


THE  TALKING  MACHINE  WORLD 


October  15.  1925 


DeForest  Radio  Co.  Dines 
Distributors  and  Dealers 

Banquet  at  Waldorf-Astoria  Attended  by  Metro- 
politan Dealers  and  Jobbers— Addresses  Made 
by  Officials  Outline  Plans  for  Fall 


Early  this  nioiilh  the  DeForcsl 
gave  a  banquet  for  Us  me  I  ro  poll  tan 
and  dealers  in  the  entire  New  York 
dinner  was  given  in  llie  grand  ball 
Waldorf-Astyrin  :iud  wns  one  uf  Uu- 


Radir 


Co, 


lids  ronsidcr.ibly  in  wondcrfnl  lone  pro- 
:ed  l>y  llic  inslriimcnis. 

dr.  Lan])liear  spolic  on  tlic  general  policies 
ilie  Ocl-'ort-st  Kadio  Co.,  as  regards  sales  iii 
inelrupolilaii  U  rrilory,  on  the  finance  organ- 
liuii.  lli<-  eiii;iiii'eriiig  depa rlin cnl ,  llic  prob- 
i.-irkel  for  1925-26,  wiMi  refer- 
;  whli-li  will  determine  whal 
survive,  a  survey  of  llie  Dc- 


l>le  irend  of  tlic  ; 
iiee  lo  llie  facto: 
latnifaclnrers  wil 


,  llu- 


:  llu-  Hl.uW- 


,.lk  on  advertising  and  Hie  possibilities  for  ad- 
vertiMnu  uid  eM^loilin^;  llic  DeForest  prodncts. 

■U  the  of  tl,e  speeches  .l,e  new  DcForest 
Renaissance  model  was  den.onsUatcd  lo  the  en- 
tire assembly  and  opportunity  was  g.ven  the 
dealers  to  view  the  entire  line,  winch  was  bcan- 
.if.tly  set  ae.>in.t  a  background  at  one  end  of 
the  wall.  „  , 

Besides  the  dealers  the  distributors  who  were 
.-,„,   were'    f    N    Blackman,  of  Blacknian 
Talking  Machine  Co.;  H.  Weil,  of  the  Herbert 
John    (^>rn-    Charles    Gilbert,    of    Ihe  Gilbert 
k-,  „.,, Corp  -  H    Dcimel.  of  the  McPhilben  Ra- 


siastic  and  repre-enlati\e  giillurim;s  of  the  re- 
tail trade  ever  broujihl  logcthcr  at  tliis  season. 
In  attendance  were  hundreds  of  music  mer- 
chants and  members  of  the  electrical  and  radio 
trade. 

The  banquet  was  presided  over  by  H.  L.  Lan- 
phcar,  general  manager  of  the  DeForest  Radio 
Co.     Mr.    Lanphear    introduced   a    number  of 
speakers,  each  of  whom  conlined  his  remark,-  to 
ten  minutes.     Roy  A.  Weagant,  vice-president 
and  chief  engineer  of  the   DeForest   Co.,  de- 
scribed in  detail  tin 
is  part  of  all  ihi- 
He  also  lold  how 
with  the  finer  Dc  V' 


Distributors  and  Dealers  at  the  De  Forest  Banquet  in  the  Waldorf-Astoria 

discussed  the  advertising  plans  of  the  DeForest  dio  &  Electric  Co. 
Co,,  both  nalionally  and  as  regards  the  local 
territory,  mentioning  various  public  mediums 
such  as  national  magazine,':,  nowspapers,  gen- 
eral talking  macliine  and  radio  papers  lo  be 
used, 

1,  N,  HLukiii.ni.  1-1  till-  iJlackman  Talkint; 
Machine  Co,  llh  n-wf-i  l'[Fore.-l  distributor, 
made  a  brief  ;uhli.--.  His  talk  was  pointed  to 
the  i)reseiU  trend  of  radio  development  of  sales 
iiiid  the  oiiporlnnily  which  all  factors  in  radio 
dlstrihnlion  had  In  <  o-operating  for  t!ie  general 


and  A.  Stanley  Simons,  of 
the  Universal  Radio  Co. 


To  Distribute  Eagle  Sets 

in  Province  of  Quebec 

p.  T.  Legare  to  Job  Eagle  Radio  Receiver  in 
Quebec  Exclusively— Set  Will  Be  Known  in 
Canada  as  the  Son-o-dyne 


Quebec,  Que,.  October  7.— P.  T,  Legare,  237  Rue 
Saint  Paul,  recently  took  over  the  exclusive 
rights  of  the  Eagle  radio,  the  well-known  neu- 
trodyne  receivers  in  this  province.  P.  T.  Legare 
is  one  of  the  oldest  firms  in  Canada^  having 
started  in  business  thirty  years  ago,  specializing 
in  implements,  carriages  and  wagons.  Later  it 
included  everything  for  ihe  farm  and  home.  It 
was  one  of  the  first  houses  to  sell  automobiles 
and  it  is  only  natural  that  it  should  be  one  of 
llic  first  to  lake  over  distribution  of  radio  in 
Quebec. 

J,  F.  Frontier,  who  has  been  associated  with 
the  business  since  its  inception  in  a  srnall  room, 
lias  taken  particular  interest  in  liie  Eagle  prod- 
ucts. P.  T.  Legare  lias  twenty-five  distriUutin k 
branches  and  one  thousand  local*  agencies  in 
Quebec  and  Eastern  Provinces.  Tlic  set  in 
Canada  will  be  known  as  the  "Son-o-dync." 


ABOUT 
OUR 
SHEET 
MUSIC 
AND 

MUSICAL 
INSTRU- 
MENT 
CASES 


Fall  Plans  of  the  Edison 
Phonograph  Distributing  Co. 

Steady    Increase   in   Business  Noted — Adding 
Salesmen  to  Handle  Increased  Business 

Kan.sas  CiTV,  Mo,,  October  7.-^The_^^ison 
Phonograph  Distributirtg  Co,  notes  a  steady  in- 
crease of  business  since  Marcli  1.  More  sales- 
men have  been  put  oii  in  this  territoi^io  take 
care  of  the  increased  business.  Dealers  are 
-bowing  more  activity,  which  has  resulted  in 
the  greater  demand  for  salesmen,  and  the  geii- 
cr;d  outlook  for  business  for  the  rest  of  this 
year  is  exceptionally  good,  according  to  the 
Edison  people. 

Nothing  new  in  the  way  of  improved  ma- 
chines or  selling  projects  is  being  launched 
this  year,  but  instead  the  Edison  Co.  is  trying 
lo  work  out  more  fully  the  plans  already  in  use, 
believing  better  results  can  be  obtained  from 
dealers  by  working  on  selling  plans  already 
known  by  them  than  by  continually  presenting 
new  schemes. 
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Performance,  Appearance  and  Price  Sell  the 

DYMAC  Selecto  Five 


ciuniL-lcd  rmisli  1 
ally  wide  range  and  accurate 
rendition  of  tonal  values.  A 
tittinc  sales  comp.inion  to  ttic 
DYMAC  Selecto  Fiv" 


IF  peculiar  local  conditions  make  reception 
difficult  and  handicap  your  sale  of  receiving 
sets,  the  DYMAC  Selecto  Five  will  solve 
this  sales  problem. 

Built  on  an  entirely  new  principle  but  made 
throughout  of  DYiVIAC  Guaranteed  Parts,  this 
remarkable  receiving  set  has  outperformed  neu- 
trodynes,  superheterodynes  and  regeneratives  un- 
der the  most  rigid  tests. 

Here's  a  receiving  set  made  in  the  Talking  Ma- 
chine shop  manner.  It's  the  type  of  merchandise 
you  are  accustomed  to  sell.  With  its  handsome 
walnut  finished  mahogany  cabinet  and  ebonized 
panels  and  base,  everyone  takes  the  DYMAC  at 
$75  for  a  much  higher  priced  instrument. 

Backing  your  sales  effort  is  effective  DYMAC 
National  Advertising  in  the  Saturday  Evening 
Post,  Radio  News,  Country  Gentleman  and  a 
selected-  list   of   sectional    FARM  PAPERS. 

Here  is  an  outstanding  sales  opportunity  in  radio. 
Get  in  touch  with  the  nearest  DYMAC  factory 
Sales  Agent  and  take  advantage  of  it. 

ELECTRICAL  PRODICTS  MFG.  CO. 

Providence,  Rhode  Island 

New  York  Office:  Metropolitan  Tower 
Export  Office:  M.  Auriein.,  Inc..  116  Broad  St.,  N.  Y.  City 


JlnelmiiJ— Faclot)'  '■ 


Elc-o.   Salts  Co. 


Factory  puf a  lUI  p'n  fa— 1  ch  ni  on , 
Sales  WashlnsI'Qn— W.  r^.^liT  Bofcct. 

Agents  ^"TX"cT^'''" 

St.  I.01II— ^f!   SmU  Gaidndf. 


Ask  nearest  Factory  Sales  Agent  for  catalog 

DYMAC  Guaranteed  Radio  Equipment 


TomUnsoi 
in  E.  T. 


EVERY 


PRODUCT 


GUARANTEED  FOR  ON  E  YEAR 


r 


DYMAC  Type  E 
Headset 

A  popular  priced  Hcadsi:! 

p^ovcd""'hea§b"nd.'  ^  E  .1 . 
lihonu  is  carefully  tcitud  a 
nialchcii  btfort-  it  leaves  < 


Other    DYMAC  Acces- 
sories and  Parts 
Luud  Speaker  Uiiil.  55.00 
Audio  Frequency  Trans- 
formeis,  S2.S0  to  $4.00 
Soldering  Sel. 

(standard),  S2.S0 
Crysinl  Set  (complete),  Sl.iO 
Sub-panel  Socket,  "at 
Jacks,  SOc  and  90i: 
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Boston  Dealers  Prepare  for  Busy  Days 

With  Radio  Exposition  in  the  Utting 


Trad.  Anticipates  Increased  Interest  When  New 
-Sonora  Dealers  Hold  Conference-New 


BOSTON.  Mass.,  October  7.-Conditions  .n  the 
radio  and  talking  machine  trade  arc  showing  a 
.narked  improvement,  and  all  that  is  needed  ts 
real  seasonable  weather,  tor  with  the  c«ept,on 
of  a  tew  days  there  is  still  a  sort  of  Snmmcr 
sultriness  that  is  not  good  for  hnsmcss;  all  l.nes 
feci  it  and  have  expressed  the  bchef  that  with 
sharp,  crisp  days  sales  will  improve.  In  he 
radio  line  there  is  widespread  .ntcrcsl  m  the 
forthcoming  radio  exposition,  which 
place  here  for  a  week  toward  the  middle  of 
October.  While  it  is  true  that  there  arc  to  be 
very  tew  local  dealers  represented  in  the  ex- 
hibit all  of  them  will  take  special  advantage  of 
the  week  and  have  exhibits  and  demonstrations 
of  their  own  in  the  shops. 
Cheney  Sales  Corporation  Pushing  Radio 
The  Cheney  Sales  Corp.  in  this  city  has  gone 
heavily  into  radio  distribution  and  at  the  pres- 
ent lime  handles  a  large  line,  including  the 
Thermiodyne  receivers,  Eveready  batteries.  Sil- 
ver Voice  loudspeakers,  Ekko  phonograph  units. 
Valley  chargers,  Aalco  loops,  Brach  antenna 
outfits,  and  a  large  group  of  Brach  products, 
Receptrad  batteries:  in  fad,  there  are  actually 
nineteen  lines  for  which  ^tanager  Shcwell  is  the 
jobber  for  New  England.  Business  with  the 
coming  of  Fall  has  started  with  a  rush  and  the 
prospects  arc  excellent  for  big  business  from 
now  on. 

Additions  to  Cheney  Organization 

Two  new  salesmen  have  been  added  to  his 
staff  by  Manager  Shewcll,  Leonard  E,  L.  Cox, 
who  has  been  in  the  electric  business  for  twelve 
years  throughout  the  country,  whose  territory 
will  include  Boston,  Lawrence,  Haverhill  and 
adjacent  places  and  Providence,  R.  I.  The  other 
new  man  is  J.  H.  Hayes,  who  is  familiar  with 
radio  and  who  will  travel  through  New  York 
Slate  and  the  other  parts  of  New  England  not 


Lines  Are  Shown  to  Public  at  Show  This  Month 
Victor  Line  Demonstrated — The  News 

covered  by  M.  L.  Leonard,  some  of  liis  high 
(pots  being  Springfield,  Harlford,  New  Haven, 
Fitchburg,  Gardner  and  North  Adams.  These 
men  already  are  on  the  job  and  are  giving  a 
good  account  of  themselves.  A  visitor  to  Man- 
ager Shewell's  office  lately  was"  Ludwig  Aron- 
son,  sales  manager  of  the  Receptrad  line,  who 
spent  three  days  here  studying  the  local  sit- 
uation. Manager  Shewcll  was  over  in  Phil- 
adelphia last  week  mapping  out  his  iilans  for 
the  Fall  with  some  of  the  Cheney  officials. 
Dealers  View  New  Sonora  Line 
Nearly  100  Sonora  dealers  met  at  the  Copley 
Plaza  the  middle  of  September  as  the  guests  of 
Manager  Joe  Burke,  of  the  New  England  Pho- 
nograph Distributing  Co.  The  special  guests  of 
the  occasion  were  S.  O.  Martin,  president  of  the 
Sonora  Co.,  and  Frank  V.  Goodwin,  general 
sales  manager  of  the  concern,  both  of  whom 
came  over  from  New  York  to  especially  honor 
the  conference  with  their  presence.  Models  of 
the  new  Sonora  line  were  on  exhibition,  these  in- 
cluding talking  machines,  radio  receivers  and 
loud  speakers.  In  a  brief  talk  to  the  dealers 
President  Martin  outlined  the  plans  which  the 
company  has  mapped  out  for  this  season,  and  he 
told  how  the  radio  had  become  an  integral  part 
of  the  talking  machine  industry,  inasmuch  as  its 
merchandising  problems  were  similar  to  those  of 
the  talking  machine  industry.  He  cited  instances 
where  dealers  had  taken  on  the  radio  line  only, 
and  later  found  that  it  was  essential  that  the 
talking  machine  line  be  included  also. 

Mr.  Goodwin  emphasized  the  attitude  of  the 
Sonora  Co.  toward  the  dealers  and  explained 
how  each  large  territory  has  a  factory  repre- 
sentative, who  is  paid  by  the  company,  who 
places  himself  at  the  disposal  of  the  dealers  in 
that  territory,  all  of  these  being  men  who  have 
been  carefully  trained  at  the  company's  plant 


Every  Minute  of  Your  Business  is 
of  Financial  Value 

Every  Inch  of  Shelf  Space  is 

Costing  You  Real  Money- 
Is  your  shelf  space  earning  enough  money 
to  pay  well  for  the  time  you  spend? 

With  QKe^^  Records  on  your  Shelves  there 
will  be  More  Money  in  the  cash  register,  thus  a 
higher  profit  for  you.  If  you  do  want  more 
business  write  to 

General  Phonograph  Corporation 
of  New  England 

126  Summer  Street,  Boston,  Mass. 


ana  who  are  in  a  position  to  give  thorough  S- 
L  wherever  it  is  required.  FoHowmg  the  con- 
ference tlicre  was  a  luncheon  served  and  the 
dealers  returned  home  impressed  with  the  fact 
that  the  Sonora  Co.  intends  to  keep  close  to  the 
dcr.ler  and  work  in  the  heartiest  co-operation 
with  everyone  who  represents  it  and  >ts  line. 
Changes  in  Brunswick  Headquarters 
Harry  Spencer's  headquarters  o£  the  Bruns- 
wick-Balke-Collender  Co.  have  undergone  con- 
siderable of  a  change  within  the  last  few  days, 
,11  this  in  anticipation  of  the  demonstration 
that  is  to  be  given  the  Brunswick  s  new  Fan- 
atrope,  over  which  there  is  considerable  cunos- 
itv  as  those  who  have  been  privileged  to  exam- 
ine it  claim  that  it  is  basically  different  from 
anything  now  on  the  market.  Apropos  the 
changes  the  executive  offices  are  now  ranged 
along  the  Kingston  street  front  of  the  building 
thereby  getting  a  flood  of  daylight.  Harry  Spen- 
cer's private  office  has  not  been  moved  but 
there  is  a  far  larger  space  in  the  center  of  the 
floor  for  group  purposes.  Mr.  Spencer  reports 
that  business  is  showing  a  marked  improvement 
and  that  the  demand  for  the  Vocahon  Ime  of 
records  is  steadily  growing. 

Demonstrations  of  New  Victor  Line 
Several  Victor  demonstrations'  under  compe- 
tent auspices  have  lately  been  held  in  this  city 
and  elsewhere  in  New  England  for  the  express 
benefit  of  dealers  who  have  been  keen  to  attend 
and  get  all  the  valuable  selling  points  possible 
The  demonstrations  in  Boston  were  held  at 
Steiuert  Hall,  and  in  several  instances  authori- 
tative information  came  from  some  specially  se- 
lected persons  from  the  Victor  factory.  Mr. 
Drake,  from  the  New  York  office,  was  among 
the  group  who  led  in  the  conferences  and  so 
was  James  Frye,  who  is  widely  and  pleasantly 
known  among  the  New  England  trade.  Spring- 
field was  another  place  where  these  demonstra- 
tions took  place,  the  special  location  being  the 
Kimball  Hotel,  and  there  was  another  in  Port- 
land, Me,  These  demonstrations,  of  course,  had 
to  do  with  the  new  Victor  line  and  everywhere 
the  dealers  were  most  enthusiastic. 

Special    Victor    Representative  Purrington, 
who  is  an  authority  on  electric  and  spring  mo- 
tors, and  who  in  fact  is  intimately  acquainted 
with  all  the  mechanics  of  the  Victor  proposi- 
tion, has  been  in  town  in  conference  with  the 
trade,  such  of  them  as  desired  intimate  infor- 
mation that  will  assist  in  furthering  the  sales  of 
the  new  line.    Mr.  Purrington  found  a  number 
who  were  eager  to  add  to  their  store  of  knowl- 
edge and  his  visit  proved  a  highly  successful 
one  insofar  as  the  furtherance  of  Victor  inter- 
ests was  concerned.    Meanwhile  Manager  Her- 
bert Shoemaker,  of  the  Eastern   Co..  reports 
businesg  as  coming  along  surprisingly  well  and 
this  is  especially  true  of  the  record  line. 
Big  Month  for  Sonora 
"September  was  the  biggest  month  we  have 
had  in  five  years,"  declared  Manager  Joe  Burke, 
of  the  New  England  Phonograph  Distributing 
Co.,  in  discussing  the  Sonora  line,  which  his 
house  handles.    The  big  demand  for  the  goods 
that  were  reduced  several  weeks  ago  still  con- 
tinues, but  as  a  matter  of  fact  there  are  very  few 
machines  left.   The  dealers  in  New  England  are 
eagerly  awaiting  the  new  Sonora  line,  which  in- 
cludes highboy  phonographs,  radios  and  combi- 
nations.   The  first  invoices  were  shipped  to  the 
jobbers  a  few  days  ago,  and  by  the  time  the  next 
Boston  letter  is  read  the  trade  will  have  had  the 
line  by  several  weeks. 

Manager  Burke,  who  has  been  giving  a  great 
deal  of  attention  to  the  Fall  plans  for  business 
expansion,  is  hoping  to  get  away  for  a  rest  as 
soon  as  his  program  is  properly  mapped  out  so 
that  his  staff  can  "carry  on"  without  his  pres- 
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ence,  and  he  is  looking  to  Cuba  as  a  lilcely  field 
for  recreation.  Tom  Burke  lias  been  making  a 
tour  of  the  Springfield  and  Hartford  field;  Ray 
Burke  has  been  in  western  Massachusetts  and 
Vermont,  and  Dick  Keyes  is  looking  over  the 
eastern  Massachusetts  field. 

Good  Publicity  for  M.  Steinert  &  Sons 
The  Boston  house  of  M.  Steinert  &  Sons, 
which  went  heavily  into  radio  in  1921.  has  met 
with  marked  success  in  handling  this  line  and 
in  a  somewhat   lengthy  article   in   a  Boston 
daily  paper  there  is  an  intelligent  review  of 
what  the  company  has  accomplished,  with  a 
.brief  history  of  the  house  which  was  started 
si-'cty-five  years  ago,  by  M.  Steinert,  and  sub- 
sequently  conducted  by   three   sons,  Adolph, 
Albert  and  Alexander,  the  latter  being  more 
concerned  with  the  Boston  business.    Jus:  now 
the  Steinert  company  is  merchandising  the  De 
Forest,  Atwater  Kent.  Garod,  Pooley-Atwater 
Kent,   and   for  loud   speakers,  there   are  ilie 
Pathe  and  Amplion,  besides  those  which  come 
in  or  are  built  in  with  the  receivers  already 
mentioned.    The  house  also  carries  Balkite  and 
Recligon    battery    chargers.    Weston  meters. 
Sterling  meters.  Burgess  batteries,  Ray-O-Vac 
batteries,  Westinghouse,  Harvard,  Perrme  and 
Exide  storage  A  batteries.    The  merehandismg 
of  all  these  is  in  the  hands  of  Henri  Duquesne, 
a  graduate  of  the  University  of  Michigan,  who 
came  to  this  city  from  Montreal  in  the  late 
Spring.    It  is  interesting  that  the  Sle.nert  com- 
pany has  seventeen  branch  stores  in  New  Eng- 
land, 

Columbia  Activities 

Manager  Billy  Parks,  of  the  New  England  de- 
partment  of  the  Columbia  Co.,  has  been  over  m 
New  York  for  several  days  conferring  with  tnc 
company  ofSeials.  This  department  here  has 
been  doing  very  well  with  the  new  line  of  Le- 
lebrity  records  and  there  has  been  a  good  de- 
mand for  the  medium-priced  Harmony  record. 
The  company  hopes  by  the  first  of  the  yea,  to 
bring  out  a  new  line  of  phonographs  which  the 
local  trade  ought  to  regard  as  a  ;vorlh-wh,le 
proposition.  A  Boston  visitor  to  the  loca 
Columbia  headquarters  a  few  days  ago  was  Dan 
DesFoldes,  the  foreign  record  sales  manage  of 
the  company,  who  also  visited  Columbia  dealer, 
in  Massachusetts  and  Rhode  Island. 

Interesting  News  Bneflets 
Following  close  upon  his  return  f"""  Eu- 
rope Winthrop  A.  Harvey,  head  of  the  L. 
Harvey  Co.,  started  on  a  yachting 
the  coast  of  Nova  Scotia,  several  of  h,s  friends 
being  in  the  party.  (- 

Walter  Gillis,  of  the  Walter  J.  Gilhs  Co., 
Boylslon  street,  Victor  dealer,  '"^  JSl^^^^^ 
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Mathematical  Pony  Feature 
of  Liberty  Elec.  Exhibit 


his  late  Summer  and  early  Fall  vacation  r 
end  trips  to  Cape  Cod  resorts. 

The  warerooms  of  Charles  S.  Norris  in  Tre- 
mont  street  have  undergone  quite  a  transforrna- 
tion  these  last  few  weeks,  the  interior  having 
been  repainted  and  decorated. 

Robert  S.  Steinert.  of  M.  Steinert  &  Sons, 
and  his  bride,  formerly  Miss  Lucy  Currier,  have 
been  heard  from  by  their  numerous  friends.  At 
the  time  of  writing  they  were  passengers  on 
the  Italian  steamer,  Conte  Verde,  bound  for 
Naples  and  report  a  delightful  trip. 

Walter  Wolmer,  who  formerly  was  connected 
with  the  talking  machine  department  operated 
by  Henderson  at  the  Shepard  Stores,  is  now 
with  the  C.  F.  Hovey  Co..  where  he  is  in  charge 
of  a  similar  department. 

Julius  Balke,  of  the  Brunswick  Co.,  with  Mrs. 
Baike,  who  spent  most  of  the  Summer  at  the 
North  Shore  and  the  White  Mountains,  have 
returned  to  their  home  in  Chicago. 

Edward  Strauss,  general  sales  manager  of 
the  Vocation  Red  record  line,  was  a  Boston 
visitor  a  while  ago  and  was  able  to  greet  many 
of  his  old-time  friends. 


Manufaeluret  of  "Ful-Wave"  Battery  Chargers 
Has  Equine  Charger  to  Attract  Crowds  to 
Booth  at  Annual  Boston  Radio  Show 

BOSTOK,  Mass.,  October  I2,^0ne  of  the  features 
of  the  Fifth  Annual  Boston  Radio  Show,  which 
opened  to-day,  was  a  calculating  pony  billed  as 


Wetmore-Savage  Co.  New 
England  Eagle  Distributor 

Boston,  Mass.,  October  lO.-Thc  Wetmorc-Sav- 
age  Automotive  Equipment  Co.  is  planning  for 
New  England  distribution,  except  Connecticut, 
of  Eagle  neutrodyne  receivers  by  arrangements 
recently  closed  with  the  Eagle  Radio  Co., 
Newark,  N.  J.  The  Wetmore-Savage  Co.  is  one 
of  the  best-known  supply  houses  in  this  terri- 
tory. Its  business  is  operated  from  executive 
offices  at  180  Massachusetts  avenue. 

A  B.  Ayers,  sales  manager  of  the  Eagle  Radio 
Co  recently  attended  a  meeting  of  the  Wet- 
more-Savage sales  force  held  in  the  West- 
minster Hotel,  this  city.  Mr.  Ayers  was  intro- 
duced by  Harold  Campbell,  manager  of  the 
Wetmore-Savage  Co..  and  gave  a  talk  with  de- 
tailed descriptions  of  his  firm's  product. 


Mathematical  Pony  'Tuning-in" 

a  ■■charger"  and  which  appears  in  the  booth  of 
the  Liberty  Electric  Corp.,  manufacturer  of 
"Ful-Wave-'  battery  chargers.  This  attraction 
kept  the  Liberty  Corp.'s  exhibit  one  of  t  ic  busiest 
at  the  show.  It  gave  the  directors  of  tlie  booth, 
headed  by  E.  P.  Knapp,  general  manager  of  the 
company,  an  opportunity  of  placing  the  merits 
of  the  "Ful-Wave"  charger  before  thousands  of 
visitors  A  reproduction  of  a  photograph  of  the 
pony  is  herewith  shown  before  a  receiving  set. 
The  pony  is  able  to  turn  the  dials. 

Ansonia  Furniture  Co. 

Holds  Formal  Opening 

ANSOt»ia  COSN.,  October  6,-The  Ansonia  Fur- 
niture  Co.  held  the  opening  of  its  new  building 
on  Thursday.  October  1.  Mr.  -Terry  has  spared 
no  expense  in  equipping  one  of  the  most  mod- 
ern music  departments  in  the  State,  located 
directly  in  the  front  of  the  store.  A  complete 
line  of  Columbia  and  Victor  instruments  is  fea- 
tured in  this  beautiful  store,  which  enjoys  the 
bulk  of  business  in  Ansonia  and  surrounding 


Meade  Brunet  a  Benedict        Sonora  Highboy  Publicity 


MISS  Edythe  Redman,  daughter  of  Mr.  and 
Mrs.  Walter  Herman  Redman,  of  New  York 
and  BronxviUe.  was  married  recently  to  Meade 
Brunet,  well  known  in  the  radio  trade  as  mer- 
chandising manager  of  the  Radio  Corp  of 
America.  The  ceremony  took  place  in  Stam- 
ford Conn.,  at  the  home  of  a  relative  of  the 
bride.  The  newly  wedded  couple  are  honey- 
mooning in  Europe. 


A  most  attractive  piece  of  dealer  literature 
was  recently  distributed  to  Sonora  dealers.  It 
consists  of  six  pages  devoted  to  the  picturi^a- 
tion  and  description  of  the  three  Sonora  high- 
boy radio  receivers,  the  Plymouth  and  Hamp- 
ton highboys.  Not  only  are  full  descriptions  of 
the  models  given  but  the  pictures  show  them  in 


Opportunity  Shines  Ahead 

For  the  Victor  dealer  is  coming  a  day  of  tremendous 
opportunky  Have  you  prepared  for  it  by  merchandi  - 
°ng  your  present  stocks  on  a  big  turnover  and  Profitable 
basis  and'^acceptlng  the  opportunity  that  exists  today? 

Oliver  DUson  Co.  ^has.  H.  Ditson  &  Co. 

BOSTON 


illlMllllMtiW 


The  MARWOL  Line 


Marwol  "Baby  Grand" 
Five  tubes 
$36.50 


Marwol  "Jewel" 
Five  tubes 
$39.50 


Marwol  "Console 
Combination" 

Enclosed 
Loud  Speaker 
$115.00 


The  New  York 


From  the  M  A  R  O  L  B  A  BY 
GRAND  at  $36.50  to  the  MARWOL 
CONSOLE  GRAND  at  $130,  the 
MARWOL  line  holds  the  greatest 
sales  and  profit-making  opportunities 
this  year. 

MARWOL  is  the  outstanding  line  of 
the  season,  from  every  standpoint- 
quality,  performance,  appearance  and 
range  of  models  and  price. 

And  behind  the  MARWOL  line  of 
quality  Receivers  is  the  proven  MAR- 
W'OL  business  policy.  MARWOL 
dealers  know  from  past  experience  that 
MARWOL  will  not  cut  prices— that 
there  is  no  Summer  dumping  of  MAR- 
WOL—that  MARWOL  stands  firmly 
behind  its  guarantee. 


Marwol  "Six" 
Resistance  Coupled 
Amplification 
Six  tubes 
$100.00 


MARWOL  RADIO  CORPORATION 


Sales  Branches  in  Every  Part  of  the  United  States 


In  Pennsylvania,  New  Jersey,  Dela- 
ware, Maryland,  Washington,  D.  C. 

K.  S.  Byrd  Co. 

221  North  11th  St.,  Phila..  Pa. 


In  Ohio 

Charles  Saenger 
942  Prospect  Ave,, 


In  Michigan 

Dungan  Stemficld  Radio  Sales  Co. 
25  North  Dearborn  St.,  Chicago,  111 


In  Illinois.  Indiana,  Wisconsin 
The  Barsock  Co. 
Cleveland.  Ohio  53  West  Jackson  Blvd.,  Chicago,  111. 

I,  North  Dakota,  South 


In  Mim 

Dakota 

C,  L.  S.  Holmes 
502  Boston  Blk.,  Min' 


eapolis.  Minn. 


October  15,  1925 


THE  TALKING   MACHINE  WORLD 


171 


of  Money  Makers! 

Shows  Proved  It! 


Both  our  old  factory  and  new  factory 
of  twenty-five  thousand  square  feet 
are  in  full  production.  This  means 
that  every  MARWOL  order  will  be 
shipped  promptly  —  no  delays  or 
disappointments  for  dealers  selling 
MARWOL. 

Feature  MARWOL— standardize  on 
it.  There  is  a  MARWOL  Model  for 
e\ery  purse  and  every  taste — to  fill 
every  demand. 

Write  or  wire  to-day  direct  to  us  or  to 
the  Sales  Branch  nearest  you  for  cata- 
log of  the  complete  line,  discounts  and 
full  information. 

You  can't  go  wrong  with  the  MAR- 
WOL Line!  It  spells  safe,  sure 
profits  for  you! 


Phonograph  Panel 
$45.00 


Q   Q   &  Q.:Q'\ 


Marwol  "A-1" 
Five  tubes 
$55.00 


Marwol 
"Table  Console" 
Enclosed 
Loud  Speaker 
Five  tubes 
$75.00 


Marwol 
"Console  Grand" 
Enclosed 
Loud  Speaker 
Five  tubes 
$130.00 


546-548  Broadway,  New  York  City 

Sales  Branches  in  Every  Part  of  the  United  States 

,„  Nebraska.  Kansas,  Iowa.  Missouri  In  Oregon  Wasl^ng.on  '"r'  t' Carr 

Lane-Meyn  &  Co.  ,j    iLownsdale  SI..  Portland.  Ore.  906  Sprague  St..  Spokane.  Wash. 

Chemical  Bldg.,  at.  J^ouis,  mo. 


T„  r=li(or„la  I"  Arkansas.  Louisiana.  West  M..... 

'"Ma'r'ha'nTsales  Co.  sippi,  West  Tennessee.  Texas,  Okla- 

c'^al'""^'  "  c'h'w°Jh1°&  Co. 

Los  Angeles.  Cal.  ^^^^  Syndicate  Trust  Bldg. 

St.  Louis.  Mo. 
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New  Black  Label  Record 

Exchange  by  Victor  Go. 

New  Plan  Announced  for  Relieving  Talking 
Machine  Dealers  of  Excess  Stocks  of  Ten 
and  Twelve-Inch  Black  Label  Records 

A  new  Victor  record  exchange  covering  a  hst 
of  over  500  ten-inch  doiible-faccd  black  label 
records,  and  over  SO  numbers  of  iwclvc-lncli 
records  of  tlie  same  class,  was  announced  re- 
cently by  the  Vicior  Talking  Machine  Co.  Un- 
der the  new  plan  a  mcrcliandisc  credit  js  allow- 
able as  of  January  2,  1926.  on  the  basis  of  len 
per  cent  of  each  dealer's  record  purchases  from 
October  I  to  December  31  of  this  year.  Cerlifi- 
cates  of  credit  arc  lo  be  issued  lo  llie  dealers 
by  the  factory,  and  from  January  2  the  dealer 
may  procure  records  against  this  credit  each 
month  to  the  amount  of  ten  per  cent  of  his 
monthly  record  purchases  during  Ihc  last  quar- 
ter of  the  current  year  through  any  designated 
wholesaler. 

Forms  listing  the  numbers  of  the  records  in 
the  exchange  and  specilicalioiis  covering  the  re- 
turn of  cut-out  stock  direct  to  the  factory  in 
Camden  under  the  usual  conditions  have  been 
distributed  to  the  retail  Victor  talking  machine 
trade. 


Landay  Bros.  Establish 

Music  Dept.  at  Namm's 

A.  1.  Namm  &  Sons,  operating  the  Namin 
department  store,  Brooklyn,  announce  their 
connection  with  Landay  Bros.,  Inc.,  in  the  es- 
tablishment of  a  new  music  department,  in 
which  will  be  sold  pianos,  phonograplis  and 
musical  instruments  of  every  description. 

Yielding  to  the  persistent  demands  of  the 
public  for  a  department  in  which,  as  with  other 
high-class  department  stores,  musical  goods  of 
quality  could  be  purchased  on  Ihc  instalment 
plan,  Ihc  Namm  store  has  departed  from  its 
previous  policy  of  over  seventy-five  years' 
standing,  of  selling  for  cash  only,  and  has 
granted  permission  for  certain  of  its  depart- 
ments to  do  business  on  an  instalment^  basis. 
It  was  natural  that  in  seeking  an  organization 
that  would  maintain  its  high  ideals  in  merchan- 
dising and  service  il  should  select  for  its  music 
department  a  iVn,  ih:n  llir..uj;h  twenty-five 
years  as  music   dcil.i-^-  won  ;i  reputation 

for  nrotrrcssive   nuTcluiinii'-ini'  Tinl'r'(-S 


Maynard  L.  Allen,  for  five  years  with  the 
Story  &  Clark  Piano  Co.,  is  in  charge  of  the 
new  piano  department.  Within  the  next  two 
weeks  the  appointment  will  be  announced  of 
the  new  manager  of  the  phonograph  and  musi- 
cal instrument  departments. 

Important  Thermiodyne 

Distributors  Appointed 

Several  Prominent  Wholesalers  in  Important 
Trade  Centers  Become  Distributors  of 
Thermiodyne 

Leo  Potter,  president  of  the  Thermiodyne 
Radio  Corp..  New  York,  announced  this  week 
that  several  well-known  jobbers  in  important 
trade  centers  had  been  added  to  the  list  of  Ther- 
miodyne distributors.  Among  these  jobbers  are 
Woodward,  Wight  &  Co.,  New  Orleans,  La.; 
Listenwalter  &  Gough,  San  Francisco  and  Los 
Angeles,  Cal.;  Van  Ashe  Radio  Co.,  St.  Louis, 
Mo.;  Globe  Electric  Co..  Seattle,  Wash.; 
Buchanan  &  Vaughn,  Texarkana,  Ark.,  and  the 
Empire  Electric  Co,,  Spokane,  Wash.  Several 
of  these  jobbers  have  been  identified  with  radio 
activities  for  a  number  of  years  and  they  are 
all  well  equipped  lo  give  Thermiodyne  products 
effective  representation. 

M.  O.  Giles,  sales  manager  of  the  Thermi- 
odyne Radio  Corp.,  is  now  visiting  the  trade  on 
the  Pacific  Coast  in  conjunction  with  Raymond 
H.  Shepard,  Pacific  Coast  manager  for  Thermio- 
dyne, and  his  reports  to  date  indicate  a  steadily 
increasing  demand  for  Thermiodyne  products 
on  llic  Pacific  Coast, 


Lion  Store  Radio  Division 
Occupies  New  Quarters 

Growth  of  Radio  Department  of  Music  Estab- 
lishment Necessitates  Move  to  Large  Quar- 
ters-Large and  Vaj^Line  of  Sets  Carried 

ToiEDii  O.,  October  7.-Thc  Lion  Store  music 
rooms  and  the  radio  division,  formerly  under 
one  mamscr  have  been  separated.  The  radio 
department  firowlh  has  made  it  necessary  to 
move  into  its  own  large  quarters  on  the  ground 
floor  Recently  tlic  store  purchased  the  building 
adjoining  the  main  store  structure  on  St.  Clair 


Okeh  Artists  Entertain 

at  Gast  Store  Opening 

Tom  Martin  and  His  Original  Indiana  Five, 
who  recently  became  recording  artists  for  the 
Okeh  catalog  and  who  are  providing  the  dance 
music  at  the  Cinderella  Ballroom  on  Broadway, 
gave  a  concert  at  the  opening  of  Gast  Bros, 
new  store  at  3S2  Central  avenue.  Jersey  City, 
N.  J.,  ou  Friday,  October  9.  The  appearance 
of  this  orchestra  added  greatly  to  the  attractive- 
ness of  the  opening  ceremonies  and  many  of 
their  records  were  sold.  Among  the  numbers 
which  drew  forth  enthusiastic  applause  were: 
"O  Boy,  What  a  Girl"  and  "Indiana  Stump," 
which  selections  Ihcy  have  recorded  for  Okeh 


The  40  Minute  Record 

Mr.  Dealer: 


The  SHELTON  Electric  Motor 

The  "Simplicity"  electrifies  Victor,  Edison  and  Colum- 
bia phonographs  by  simply  taking  off  winding  handle 
and  placing  motor  against  turntable,  Automatic  switch 
in  motor  operated  when  the  turntable  is  started  or 
stopped.  Made  for  AC  or  DC  current  of  110  volts. 
Specify  type  of  current  when  ordering. 


Are  you  preparing  to  sell  the  40- 
minute  record?  New  machines  will 
be  produced  on  which  to  play  this 
record.  How  about  the  millions  of 
machines  now  in  existence  that 
would  require  winding  four  times 
during  one  record. 

The  Shelton  motor  solves  this 
problem  and  means  big  profits  for 
you. 


Wnie  for  catalog  and  detailed 
information 


The  Shelton  Electric  Co. 


Long  Island  City 


New  York 


N.  Y.  OFnCE:48lh  STREET  AND  LEXINGTON  AVENUE 


Radio  Department  of  Lion  Store 
street.    This  has  been  made  into  the  brightest, 
most  attractive  radio  store  in  this  section. 

Doyle  Wyre,  who  has  had  much  merchandis- 
ing experience  with  other  large  stores,  is  man- 
ager. The  shop  lias  three  sound-proof '  radio 
demonstration  booths.  Sets  are  attached  to  bat- 
teries in  the  basement.  Four  master  aerials 
form  the  outside  contact.  All  that  is  necessary 
for  the  staff  of  salesmen  to  do  when  showing  an 
outfit  is  to  turn  a  switch  and  ask  the  customer 
to  move  the  radio  dial  to  a  broadcasting  sta- 
tion number  in  order  to  enjoy  a  program.  The 
process  has  been  made  very  simple  here,  hence 
many  women  are  finding  radio  reception  en- 
ticing. . 

On  the  opening  day  catalogs  of  the  eight  sets 
carried  and  broadcasting  station  dials  were  dis- 
tributed to  the  visitors.  The  shop  is  finished  in 
mahogany  and  old  ivory  and  is  lighted  by  a  spe- 
cial arrangement  of  lights.  Above  the  center  of 
the  store  on  the  outside  is  a  large  metal  sign 
picturing  the  globe  and  a  map  of  the  United 
States  on  which  the  principal  broadcasting  sta- 
tions are  designated  with  electric  lights. 

Radiola,  Zenith,  Atwater  Kent,  Music  Master, 
Thompson,  Freed-Eisemann  sets  and  others  are 
dealt  in.  as  well  as  Victor.  Atwater  Kent, 
Thompson  and  Music  Master  loudspeakers. 
And,  of  course,  a  complete  assortment  of  acces- 

A  varied  program  of  entertainment  will  be 
carried  on  this  Fall  and  Winter,  and  it  is  ex- 
pected that  radio  sales  will  equal  phonograph 
sales.  The  store  will  exhibit  at  the  radio  show 
on  November  2. 


Larger  Discounts  Offered ' 
on  Higher  Priced  Victrolas 

As  a  Result  of  More  Favorable  Discounts 
Offered  by  the  Factory  to  Wholesalers,  Deal- 
ers Can  Purchase  on  a  Forty  and  Ten  Basis 

^tuch  favorable  comment  has  been  aroused 
in  the  retail  talking  machine  trade  through  the 
recent  announcement  that  the  Victor  Co.  has 
provided  for  larger  discounts  lo  wholesalers  on 
all  Victrola  models  listing  at  more  than  $90, 
with  the  result  that  the  wholesalers  are  in  a 
position  to  offer  dealers  discounts  of  forty  and 
ten  per  cent  on  machines  of  the  higher-priced 
sort. 

One  effect  of  the  increased  discount  has  been 
to  stimulate  buying  materially  on  the  part  of 
the  dealer,  who,  with  the  price  inducements  to 
offer,  coupled  with  the  new  line,  looks  forward 
to  an  active  selling  season. 
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Quality  Is  Season's  Watchword 

Fidelity  of  Tone  Production  Will  Be  Greatest  Public  Demand 
this  Fall" —  Radio  Retailing,  issue  of  August,  1925. 


•>r> 


Radio  Retailing  asked  one 
hundred  dealers  in  ten 
states  what  was  the  most 
important  thing  in  Radio 
today. 

They  all  said  "Tonal  tjnal- 
ity  is  the  first  requisite." 

For  years  Daven  has  2>io- 
neered  (jiiality.  It  is  grati- 
fying to  see  our  vision 
come  true  and  our  judg- 
ment substantiated. 

Daven  engineers  have  long 
recognized  that  the  pres- 
ent day  receiving  set 
needed  to  be  gi-eatly  im- 
proved from  a  quality 
standpoint.  They  worked 


.(  ffriiph  from  August  issue  of  Radio  Retailing, 
sliowiug  ilie  most  important  selling  paint  of 
Radio  from  1922  to  dutv. 


and  perfected  Resistance 
Coupled  Amplrfication,the 
only  existing  method 
kno^ra  whereby  you  can 
procure  amplification  with- 
out distortion  and  no  dis- 
tortion means  simply 
quality. 

TlieDaven  Resistance  Cou- 
pled Amplifier  shown  be- 
low can  he  conveniently 
added  to  any  existing 
set  o\med  by  the  public. 
Manufacturers  and  ama- 
teui*  set  builders  should 
also  investigate  Daven  Re- 
sistance Coupled  Amplifi- 
cation. Your  set  will  not 
be  1926  Model  unless  it  is 
Daven  Resistance  Coupled, 


DAVEN  RESISTAIVCE  COUPLED  AMPLIFICATION 


To  the  public — Daven  Resistance  Coupled  Super  Am- 
plifier in  a  »eniiine  Biikelite  base  complele  with  all 
resistors,  grid  leaks  and  condensers  inserted — $15.  In 
kit  form,  for  those  who  like  to  huild  their  own,  in- 
cluding special  Type  A  Daven  Condensers,  S9.00. 
To  radio  dealers — Send  for  our  complete  catalog  and 
the  name  of  our  nearest  established  distributor. 


an  offer  you  constructive  advice  f 
udio  end  of  your  set. 


To  set  manufacturers- 

ing  Department  are  yours  to  command. 


■The  facilities  of  our  Engineer- 
Call  upon 


us  at  any  time, 
how  to  improve 

THE  RESISTOR  MANUAL  is  the  handbook  of  Resist- 
ance Coupled  Amplification.  At  your  dealer's  25c.  By 
mail  postpaid  30e.  Dealers,  ■write  for  a  free  copy. 


lirp.  V.  s.  Pot.  or. 


New  Jersey 


Tht  Dat- 
.  Thcpria  u  tIS.' 

V  rnotmcTS  are  sold  only  b\  good  dealers 


CLIP  THIS  COUPON 

>A\      hadio  r.oni'ORATlniV 

•"■"-tMi  <umr.,il  Stt.-I.  \.-wurk.  Now  J.-rsi-y 

'h  .\--  -•■iiA  till-  (lif  f.ill. .IS  liiy  I'll  ltr-i-t:irii  i'  Coupicil  AtupliGcutioit : - 
r.hr.-k  ( inc    □  Hi'sisli.r  Miiiiuiil.   ,:iOc.  is  enclosed. 
□  Complcio  Cnlal-.j^ruL:  (free). 
D  Dealer  Propos^ition 


'Jila  coupon  and  res 


THE   BIG  LITTLE   THINGS   OF  RADIO 
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Demonstration  of  Panatrope  in  Toronto 

Received  With  Enthusiasm  by  the  Trade 


New  Brunswick  Product  to  Be  Manufactured  and 
ization-Populahty  of  Combination  Phonograph 

ToNOXT...  Can-..  tVtnlu-r  7.--VV.  \^.  I'uckcll.  «cn- 
(.■ml  ,.riin-r  mI  iIh    Knin^wi-k  lo.  of  (.  anii.la, 

1  ul      r.v,-nll.    .1  -li-.^t,.,!    in    ll.is    city  ihc 

rm-'ilro]..-  '  iH  W  iii-liiiiiii  iii  wliii-li  llu-  Bnins- 
w'iU'  or,;,ni.aliou  ,s  intm.l.ui...  ll.c  fr.na- 
,lian  phon08r;i|.l.  Irad.  ami  llu- 


Marketed  in  Canada  by  the  Brunswick  Organ- 
and  Radio  Indicated  by  Exhibits— The  News 
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,-,,,11-  iT.'.-'lil   H'-n    lluilk.l.      I  III-   

inslrunu'iil  «'ill  1k'  mi^kIo  ainl  iii,irk,l,M  ,n  ( 
iida  by  llic  Brunswick  organi/-aH"N  in-  m 
vention  will  iinnuefllionably  inlu^L-  ih  w  IH'  miIu 
phono^nn.h  rclailing.  A  full  dc.cnpl.on  ..i  Uns 
wondcrlul  inv.-iilioiL  has  already  appeared  ni  lull 
i,i  ihc  columns  of  l  lu  World, 

OiiL-  of  lliu  prouiinent  fcaliircs  lu  l  Oiiin'i  I  ion 
with  tlic  various  evliibilions  held  in  (  .ma'la  iliis 
vcar  wlicrc  phonO[;raplis  and  piarm-  wlh'  ■  x- 
inbiU-d  was  llie  p(  noral  rLPlH  TLr.nu-e  nf  Uu'  com- 
binaliou  phonn,..,,,,!,    ,„„]    ...dio  models,  these 

bcinj;  shown  in  lln  I  Hi-  -1  all  firms  handhuR 

phonograph  Imcs.  r    i      d  .i  • 

Eugene  A.  Widman,  president  of  ihc  Falht 
Phonograph  &  Radio  Corp,.  Drooklyn.  N.  \ 
rcrcnllv  spent  n  holiday  in  eastern  Canada  and 
n-porl^  lalthhiL-  a  3(>-poimd  salmon  in  the  Mar- 

'"'ThTJih'  of  His  Afasler's  Voice  Sousa's  Band 
records  was  given  considerable  impetus  the  past 
month  when  this  celchrity  paid  Toronto  a  visit 
of  a  couple  of  days, 

.\  Cmadian  corpor;ilion  lias  been  formed  un- 
der the  na„K  of  Pada  Radio,  (  td..  at  821-827 
Onccn  slrcel,  East.  The  olTiccrs  of  the  com- 
p~any  arc  follows-  President  and  treasurer. 
Frank  A,  D.  Andrea;  secretary,  R,  M.  Klein; 
manacer.  C.  R  Tracer;  superintendent.  T.  M 
Ro^ellc  Tlir  r,H,,Mlian  company  is  licensed 
„„der  the  1  ...-,.d„>„  H..eltiuc  patents  in  con- 
j.mclion  ^v.ih  I  \-  1>.  Andrea,  Inc.,  o  New 
York  Cily.  lo  inanufaelure  a  complete  Ime  ol 
Fada  neulrodym-  receivers. 

The  Canadian  imisical  instriiniunt  industry  is 
the  subject  of  a  recent  report  issued  by  Ihe 
Dominion  Bureau  of  Statistics.  In  1923  there 
were  64  f^rms  eni;af.Td  in  the  mannfaclure  ot 
musical  instrunuMiis,  ni^iti-naU  for  ilii  -v,  phono- 
graphs and  sr;oiiophoiH-.  '  ii  tl„  -  ' 
nicnts  forty-five  wen  m  i  iniiirm,  iilii.n  iii  - 
bee  and  one  each  m  Alberta.  P-nh.h  i.  ohimhia, 
Manitoba  and  Nova  Scotia. 

The  Vimy  Snppiv  Co..  owing  to  increased 
business,  is' now  occupying  larger  quarters  at 
14  Temperance  street.  Toronto.  This  firm  carries 
csclusivelv  in  Ontario  Ihe  Ape.v  and  Blair  radio 
receivers. 'also  the  Radiola  and  a  complete  line 
of  all  parts  of  -.tandard  mamifa.  Ulrc,  _ 

Miss  Marpar,  !   i  on|„  r.  ,.    lalenled  mnsieian. 


has  assumed  charge  of  the  phonograph  depart- 
mcnl  and  record  department  of  the  Ma.son  & 
Risch  branch  in  I.-ondon.  Ont. 

Victor  B.  Hodges,  sales  manager  of  the 
Brunswick  Co.,  in  this  city,  is  back  at  his  desk 
after  a  six  weeks"  leave  of  absence  recuperating 
from  a  period  of  ill-health. 

The  Sun  Record  Co.,  Toronto,  distributor  of 
records,  player  rolls.  Burgess  batteries  and  other 
phonograph  and  radio  lines,  has  been  added  to 
the  list  of  distributors  of  Hohner  harmonicas 
l)y  Hough  &  Kolilcr,  Canadian  Hohner  repre- 
sentatives. 

Layton  Bros.,  Ltd..  made  a  representative 
showing  of  Brunswick  phonographs  and  Druns- 


wick  Radiolas  at  the  recent  fair  held  at  Hunt- 
ingdon, Que.  They  report  some  nice  business 
as  a  result,  George  S.  Layton,  manager  of  the 
radio  department,  visited  the  recent  New  York 
Radio  Show. 

The  new  store  of  Grinnell  Bros,  in  Windsor, 
under  ihe  management  of  an  experienced  pho- 
nograph man  in  the  person  of  Harry  Rock,  re- 
cently had  its  formal  opening.  The  former  store 
was  destroyed  by  fire  in  January  last. 

H.  S.  Smith,  of  the  Columbia  Phonograpli 
Co.,  Ltd..  head  office  staff,  is  back  at  his  desk 
after  a  well-earned  vacation, 

Heintzmau  &  Co.,  Ltd,,  London,  Ont..  branch 
arc  doing  some  aggressive  advertising  in  favor 
of  Brunswick  Radiolas. 

The  Ontario  Radio  Equipment  Co.,  Toronto, 
has  the  selling  rights  of  the  radio  receiving 
apparatus  manufactured  by  the  Colin  B,  Ken- 
nedy Corp..  St,  Louis,  Mo,  They  arc  busy 
appointing  dealers  with  exehisivc  territories. 


Important  Activities 

in  the  Montreal  Trade 

E,  Rypinski  Resigns  to  Return  to  New  York- 
Appearance  of  Artist  Has  Stimulating  Effect 
on  the  Sale  of  His  Records— New  Stores 

MoxiFKAL.  Can,,  October  8.— Perkins  Electric. 
Ltd,,  of  this  cily.  announces  the  resignation  of 
E,  riypiii'^ki,  manager  of  the  radio  departmeni 
 /,ih.in.  For  purely  personal  rea- 
sons, Mr.  kypiiiski  desires  to  again  take  up  his 
residence  in'  New  'I'ork  City,  from  whence  he 
came  in  July.  1922.  He  is  succeeded  by  Joseph 
Paquctte, 

Legare  Radio  Regd,,  a  subsidiary  of  P.  L 
Lcgare  Co..  Ltd.,  has  opened  a  radio  department 
and  will  operate  an  exclusive  store  at  3412  Park 
avenue.  Mont»cal,  The  makes  handled  include 
Eagle,  'zenith  and  Son-o-dyne.  A.  Monegais 
will  be  manager,  and  A.  Christen  will  be  the 
expert  engineer  in  charge. 

The  sales  of  Creatore's  Columbia  band  records 
were  considerably  added  to  by  the  appearance 
in  flllawa  of  ibis  famous  band  conductor. 

I  he  Carter  Radio  Co.  liHs  opened  offices  m 
Montrc.-kl.  with  J.  W.  Levinc  as  general  manatier, 

Omcr  Perrault,  one  of  Canada's  ablest  swim- 
mers, in  his  recent  30-mile  swim  at  Montreal, 
attributes  his  success  to  the  use  and  aid  of  a 
small  Victrola,  which  his  manager  carried  along 
with  him  in  following  his  charge,  and  which 
sent  airs  of  ihe  latest  popular  songs  across  the 
water  to  the  ears  of  the  tireless  swimmer,  help- 
ing lo  break  the  monotony  of  his  long  grind  in 
Ihc  water, 

Orpheolian  Phonograph.  A.  Polsson,  proprie- 
tor, has  opened  up  at  1247  S>,  Denis  street, 
where  a  number  of  different  makes  of  phono- 
graphs are  being  featured. 

Steiii^lcr  Bros,  have  opened  phonograpli  par- 
lor? at  13H'  St,  Law'rcncc  boulevard,  this  city, 


where  they  are  specializing  in  the  Columbia  line 
of  phonographs.  V,  Sgroi  Musical  House,  Ltd.. 
1053  St,  James  street,  West,  has  taken  on  the 
Brunswick  line  of  phonographs  and  records. 

The  recent  appearance  in  local  theatrical  cir- 
cles of  "No,  No,  Nannctte"  was  the  cause  of  a 
large  number  of  Brunswick  records  of  this  pop- 
ular musical  revue  being  sold  both  in  vocal  and 
dance  selections. 

The  radio  department  of  C,  W.  Lindsay,  Ltd.. 
recently  added  two  extra  salesmen  to  its  inside 
selling  staff. 

Rhondda  Welsh  Male  Singers  (Victor  artists) 
gave  a  two  days'  recital  in  Montreal  to  crowded 
houses. 


Talking  Machine  Springs 
and  Repair  Parts 


NONE  BETTER  IN  QUALITY 


NONE  LOWER  IN  PRICE 


THE  RENE  MANUFACTURING  CO. 


MONTVALE,  NEW  JERSEY 


Good  Business  Features 

Month  in  Winnipeg  Field 

New  Edison  Co.  and  Phonola  Co.  in  New 
Homes— Western  Canada's  Radio  Show  Fea- 
tured by  Fine  Exhibits  and  Large  Attendance 

Winnipeg,  Man,,  October  7.— Both  the  New 
Edison  Co,,  and  the  Phonola  Co.  in  their  new 
location  on  Portage  avenue  report  good  busi- 
ness and  attribute  a  large  portion  of  it  to  their 
good  location. 

Manager  Stark,  of  the  phonograph  department 
of  Cassidy's,  Ltd,.  Columbia  agent,  recently  vis- 
ited Chicago  on  a  business  trip. 

The  Three  Way  Piston  Ring  Co,  of  Winni- 
peg. Man.,  will  act  as  distributor  for  the  North- 
land Radio  Co.,  ^fimK,■apolis,  to  handle  its  radio 
sets  exclusively  in  the  provinces  of  Manitoba, 
Saskatchewan,  and  Alberta, 

A  new  factory  for  the  manufacture  of  gramo- 
phone cabinets  has  recently  been  put  into  oper- 
ation in  the  Elmwood  district  of  Winnipeg  by 
the  Bent  Wood  Chair  &  Table  Co.  The  com- 
pany, capitalized  at  $30,000.  is  under  the  guid- 
ance of  A.  Provisor  and  N.  Ribousky, 

With  all  the  brilliance  and  attractiveness  of 
an  automobile  show  combined  with  entertaining 
and  educative  features  Western  Canada's  Radio 
Show  was  held  in  the  Royal  Alexandra  Hotel. 
Winnipeg,  Man..  September  14  to  19.  Exhibi- 
tors and  radio  enthusiasts  united  as  the  Asso- 
ciated Radio  of  Manitoba,  and  demonstrated 
radio's  rapid  growth  from  the  experimental 
hobby  stage  to  the  important  enterprise  of  to- 
day. 

D.  H,  Starr  has  added  an  extensive  line  of 
radio  and  equipment  at  his  new  store  in  Indian 
Head,  Sask. 

The  Burd  Ring  Sales  Co.,  Winnipeg,  has 
taken  on  the  western  Canadian  distributing 
rights  for  the  Neutrowound  receiving  set,  which 
is  manufactured  in  Chicago. 


Radio 
Receiver 


The  Year's  Greatest  Radio  Value 


Every  tube  set  owner 

is  a  prospect  for  these 

The  Valley  B-Eliminator  takes 
the  place  of  B  batteries  and  pro- 
vides B  current  from  the  house 
lighting  circuit  at  a  constant 
voltage  all  the  time.  It  is  a  new 
and  better  source  of  B  current. 

The  Valley  Battery  Charger 
also  works  ofE  the  house  light- 
ing system  and  is  the  only 
charger  needed  for  recharging 
both  A  and  E  storage  batteries. 
The  Valley  Charger  is  known  all 
over  the  country.  We  have  al- 
ways been  able  to  sell  all  that 
we  could  make. 

Your  jobber  can  supply  you. 
Or  write  us  for  further  informa- 
tion. 


The 
B-Eliminator 
Retail  Price 
$30.00 


The  Battery 

Charger 
Retail  Price 
$19.S0 


7 HAT'S  what  we  set 
out  to  build  —  radio 
value  in  a  receiving  set 
which  has  never  before 
been  equalled. 

And  that  is  what  en- 
thusiastic dealers  and 
satisfied  users  every- 
where say  we  have  ac- 
complished in  the  Val- 
ley tone  5-tube  Tuned 
Radio  Frequency  Re- 
ceiver. 

The  Valleytone  pro- 
vides the  easy,  distinct 
separation  of  stations 
only  four  or  five  meters 
apart.  .  .  .  Reproduction 
that  inspires  amazed  ap- 
proval  for   its  natural 

faithful  tone   Great- 

VALLEY  ELECTRIC  CO. 

(Sranc/ies  / 


er  volume  without  dis- 
tortion. 

And  in  appearance,  a 
knock-out.  A  beautiful 
walnut  cabinet  finished 
in  two  tones — striped  in 
gold.  Bakelite  panel 
engraved  and  lettered  in 

Consult  your  jobber  or 
write  us  for  the  full 
story  of  the  Valleytone 
Receiver.  We  are  tell- 
ing that  story  to  mil- 
lions this  year  in  maga- 
zine and  newspaper  ad- 
vertising, and  we  are 
looking  for  good  dealers 
to  profit  with  us  on  the 
year's  greatest  radio 
value. 

,  Radio  Division.  St.  Louis,  U.  S.  A. 
I  principel  cities) 


r 


The  Valleylonc  is 
mounted  in  a  ,^olid 
walnut  cabinet  finislicd 
in  two-tone  with  in- 


'$115.00 


The  Special  Valley 
Table  like  the  above 
with  huill-in  loud 
speaker  and  compart- 
menta  for  all  batter- 


K'?  .$60.00 


;!,«;"$250.00 


Valley  Electric 
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THE  TALKING  MACHINE  WORLD 


OcTOBSR  IS,  1925 


Superbly  toned  Phonographs  in 
cabinets  of  genuine  Du  Pont  Fab- 
rikoid,  in  shades  of  walnut,  brown, 
mahogany  and  grey,  embossed  with 
rich  reproductions  of  beautiful 
hand-tooled  leather.  Hardware  of 
solid  brass  throughout;  heavily 
nickeled. 

Artone  Phonographs  are  strong 
and  compact  for  portable  use  and 
beautiful  enough  in  appearance  to 
harmonize  with  the  furniture  of 
any  room. 

TEN  DAY  FREE  TRIAL 
We  will  ship  tlic  Arlone  at  tlie  list 
price,  less  40  per  cent.  If,  after  a 
10-day  appraisal,  you  do  not  feel 
that  they  will  sell  readily  and  make 
you  substantial  profits,  return  to  us 
collect. 

Diilribulort-  Wrilr  for  Propo.i (ion 

Berg  A.  T.  &  S.  Co.,  Inc. 


"Designers  and  Makers  of  Fin 
for  20  Years" 


LONG  ISLAND  CITY 
New  York  City  Showrc 


NEW  YORK 
J5J  Fifth  Ave. 


Victor  Demonstration  of  New  Products 

Feature  of  Month  With  Buffalo  Trade 


More  That!  Two  Hundred  Deale 


re  inan  iwo  iiunu'--  ^  

falo  T.  M.  Co.— Iroquois  Sales  Corp.  Reports 

Buffalo, 


id  radi 
plio 


,  Y..  Oclobi 
;  noted  in  llie  v 
.  jobbing  liousc 
ok'raplis,  radit 


J.  9 — More  llian  usual 
irious  talking  macliinc 
i  here.  Largo  orders 
nd  records  are  being 


MODEL  R.  E. 


snii-pcd  from  tiiis  point  daily.  Local  dealers 
are  preparing  for  a  brisk  Winter  business,  since 
early  Fall  bas  surpassed  all  expectations  *  in 
volume  of  trade. 

Tbe  Victor  demonstration  in  the  Lafayette 
Hotel,  given  under  auspices  of  the  ^wo  Victor 
jobbers,  Curtis  N.  Andrews  and  tlie  Buffalo 
Talking  Machine  Co.,  was  an  immediate  success. 
More  iban  200  dealers  from  western  New  York, 
Pennsylvania,  and  northeastern  Ohio  were  in 
attendance.  Presentation  of  the  new  Orthopho- 
nic  Victroki  was  made  by  F.  C.  Erdman,  fac- 
tory representative  of  the  Victor  Co. 

A  second  meeting  was  held  on  October  6  m 
tbe  Hotel  Statlcr.  This  meeting  was  of  an 
educational  nature,  and  was  for  the  purpose  of 
educating  the  dealer  in  the  merits  of  the  Vic- 
trola  and  to  present  the  instrument  to  the  pub- 
intelligent  way.  The  meeting  began 
at  10:30.  Luncheon  was  served  at  noon.  This 
meeting  was  in  charge  of  Mrs.  Cain,  of  the  edu- 
cational department  of  the  Victor  Co.  She  re- 
ceived the  co-operation  of  the  Buffalo  Talking 
Machine  Co.  and  Mr.  Andrews.  On  October  7 
a  dealers'  meeting  of  the  same  nalure  was  held 
in  the  Hotel  Seneca,  Rochester,  and  on  Octo- 
ber 8  Syracuse  received  Mrs.  Caiii  and  heard 
about  the  fine  points  of  the  new  Victrola. 

Radio  sales  reached  a  good  volume  by  Octo- 
ber 1.  Dealers  did  not  expect  the  present  ac- 
tivity so  early,  and  many  of  them  were  caught 
with  very  low  stocks.  Consequently  jobbers 
are  receiving  many  rush  orders. 

Curtis  N.  Andrews  is  doing  a  good  Fada  busi- 
ness, distributing  through  this  district. 

F.  D.  Clare,  of  the  Iroquois  Sales  Corp..  re- 
ports keen  enthusiasm  throughout  the  Slate  in 
Crosley  and  Workrite  neulrodync  sets.  "We  are 
doing  a  remarkable  business  in  the  Crosley 
Pup  and  the  Crosley  Musicone."  said  Mr.  Clare. 
"For  persons  who  want  a  small  outfit,  cheap." 
he  said,  "dealers  are  going  lo  find  these  'Pup" 
sets  the  best  sellers.  One  consoling  feature 
about  selling  a  little  outfit  like  this  is  it  always 
leads  to  a  larger  sale.  We  are  doing  a  nice 
business  in  Supertone  tubes,  the  quality  and 
price  of  these  appealing  to  every  class  of 
dealer,"  .September  business  at  the  Iroquois 
h;;ile5  Corp.  showed  a  15  per  cent  increase  over 
1924.  The  Adler-Koyal  is  meeting  with  expecta- 
tions, and  the  Iroquois  Sales  Corp.  is  doing  a 
good  business  in  this  new  line.  Records  are 
moving  at  a  belter  rate,  with  the  biggest  de- 
mand just  now  for  jazz  records. 

William  Reilly.  sales  manager  of  the  Hoff- 
man Piano  Co.,  reports  a  vast  improvement  in 
ihe  volume  of  sales  in  Brunswicks  during  the 
i.asl  two  weeks.  H,  G.  Russell,  manager  of 
the  music  department  of  the  J.  N.  Adam  Co., 
;dso  repnrts  a  good  Brunswick  fortnight.  He 
s;ud  he  looks  for  Brunswick  sales  this  Fall  and 
Winter  to  greatly  exceed  the  volume  of  last 

The  Music  Shop,  operated  by  Jos.  A.  Gold- 
stein, opened  in  Seplcnib<tr -ai  203  Falls  street. 
Niriy.Trjt  Falls.  The  store  is  one  of  the  most 
up-to-date  in  any  city  the  si^^e  of  Niagara  Falls. 
Its  appointments  are  attractive  and  modern.  A 
,-omplete  line  of  musical  instruments  is  carried 
ill  ^inck.  including  pianos,  players,  talking  ma- 
cliincs,  records,  etc.  Mr.  Goldstein  had  been  in 
llie  music  business  in  Niagara  Falls  six  years 
before  opening  his  new  store. 

Joe  Dombrowski's  Trio.  Buffalo  Polish  or- 
chestra, is  in  New  York  City,  recording  for  the 
General  Phonograph  Co, 

S.  Peer,  general  sales  manager,  and  A.  L. 
Thalmaycr.  manager  of  the  foreign  record  de- 


partment of  the  General  Phonograph  Co  were 
recent  visitors  to  the  Iroquois  Sales  Corp. 

Lambert  Friedl.  of  the  Adler-Royal  Co.  Ne  v 
York  City,  also  spent  a  day  recently  with  the 
Iroquois  Sales  Corp.  r>  a  ,^ 

Tbe  Federal  Shop  in  Franklin  street,  Buffalo, 
owned  by  Kurtzmann  &  Co.,  Inc.,  has  been 

closed.  .   

The  VcrBeck  Musical  Saks  Co.,  m  Will.am 
street,  lias  bee,,  sold  to  the  Rudolph  Wurhtzcr 
Co  This  company  now  owns  four  Buffalo 
stores.  The  VerBcck  Co.  has  opened  a  new 
store  at  73^  Main  street. 

L  A-  Tyler,  who  has  been  operating  the 
Tyler  Radio  Store  in  Salamanca,  and  T.  H. 
Eantoii  have  formed  a  new  company  for  the 
rct.niling  of  radio  equipment,  which  will  be 
known  as  the  Tyler-Banton  Co. 

Appearance  recently  of  Paul  Whiteman  and 
His  Orchestra  at  Shea's  Hippodrome  gave 
good  publicity  to  his  Victor  records,  and  Den- 
ton Cottier  &  Daniels  have  arranged  a  splendid 
tie-up  with  the  orchestra,  through  an  exquisite 
window  display,  in  wl.ieh  it  features  Buescher 
instruments.  This  progressive  store  featured 
Paul  Whiteman's  orchestra  and  Buescher  m- 
strumcnls  in  a  page  advertisement  on  the  roto- 
gravure soclion  of  the  Sunday  newspapers  and 
large  display  space  in  the  daily  newspapers^ 

Anthony  C.  Reissclman  has  opened  The 
Radio  Studio,"  at  38  Main  street,  LeRoy.  Invi- 
tations to  the  public  have  been  seal  out  to  come 
and  "listen  in"  all  week. 

The  Walter  H.  Andrews  Music  Co.,  this  city, 
recently  purchased  the  Musical  Instrument  Sup- 
ply Co"..  Jamestown,  N.  Y„  and  will  operate  it 
as  a  branch  store.  .  .  „  ■  „ 

A  warehouse  for  the  exclusive  use  of  talking 
machine  and  piano  dealers  is  being  erected  by 
the  Olean  Transfer  Co.,  Olean,  N.  Y. 

The  local  distributing  division  of  the  Colom- 
bia Phonograph  Co.  is  planning  an  exploUa- 
lion  aimpaign  this  season  which  U  J.  Comer 
manager  of  the  department,  feels  will  reach  all 
■ustomers.  Art  Gillham,  the  "Wh.s- 
ig  Pianist"  is  broadcasting  from  this  city 
•eek  and'  dealers  arc  taking  advantage  of 
his  presence  in  this  city  to  eHect  tie-»ps.through 
window  displays. 

White  Music  Shop  Occupies 
Booth  at  Danbury  Fair 

Danburv  Cons.,  October  7.-The  White  Music 
Shop  155  Main  street,  Columbia  and  Victor 
dealer  of  this  section,  has  one  of  the  largest 
display  booths  at  the  Danbury  Fair,  which  is 
considered  the  largest  fair  in  Connecticut.  The 
booth  is  located  in  one  of  the  most  conspicuous 
places  on  the  grounds  and  ideally  located  to 
catch  the  eye  of  the  prospect.  Pianos,  Vic- 
nd  Columbia  phonographs  will  be  lea- 
logether  with  a  complete  line  of  radio 
Mr   Frcy  will  have  charge  of  the  radio 
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Dinner  in  Honor  of  J.  H. 

Mayers  on  Return  Home 


H. 
Pho 


nncr  in  honor  of  the  return  of  Joseph 
layers,  proprietor  of  the  International 
.graph   Co.,   New  York,   who   has  been 


th. 


icationing  in  Europe  with  his  family  since 
latter  part  of  June,  will  be  held  at  the 
Crystal  Ballroom  of  the  Broadway  Central 
Hotel  on  Saturday,  October  17,  The  arrange- 
ment committee,  which  is  making  every  effort 
to  make  the  event  a  great  success,  includes: 
Maurice  Landay,  Lloyd  Spencer,  S.  W.  Ltikas, 
Irwin  Kurtz,  Alex.  Broadman.  Benjamin  Switky, 
George  Sklar  and  Daniel  M.  Broad. 
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Some  territories  for  both  jobbers 
and  retailers  still  open.  Write 


CONE  LOUD  SPEAKER 


PATHE  PHONOGRAPH  AND  RADIO  CORPORATION 

FA  1  r  j-iw  ^^^^^  Avenue,  Brooklyn,  N.  Y. 

Dept.  W   
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■  ¥  CI  rV>W  GRAPHITE  PHONO 
I  La  M     J   SPRING  LUBRICANT 

Ilalej-a    Lubricant    make*   ihc  ,  Molor  qe^"'  «°°;|; 

!■  prepared  in  the  proper  consiatencr 

out:  drT  up  or  become  sticliT  o'  "ncid.   Kcmaini  in 

its  Driainal  form  indefifiKely. 
Put  up  in  I.  S,  10.  25  and  SO-pound  cans  (or  dealeri. 
This  lubricant  i»  also  put  up  m  J;^'!"",""', 
retail  al  2S  cenia  each  under  ibe  trade  name  ol 
CfTDE'If  A    NOISELESS  TALKING 
fcURgiltA    MACHINE  LUBRICANT 

IVri!'  tor  iffcM  frofosMxcn  lo  iobb", 

[LSLEY-DOUBLEDAY  &  CO..  229-231  Front  St..  NewYork 


Plaza  Music  Co.  Announces 
the  "Kompact"  Portable 

A  New  Camera-Sized  Talking  Machine  Is  An- 
nounccd-Will  Be  Placed  on  Market  Shortly- 
Contains  Several  New  Features 


known  .!>  llii-  K"i"l'-"^l.  " 
niid  di-^lnbiiU-i!  by  'lie  I  1.' 
York  Citv.    H'c  I'lu-'-i 


■■Kompacf  Portable 
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■,  1,. 
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for  ils  1.111"  1 

Tlic  "K  
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lo  ii^i  altraclivc- 
.iiJicra  clTccl. 
lowing  A  prcliiiiln;try 
l,,,„n,'iit  of  Ibl-;  nvw 
.a  luHulrcds  of  fe- 
ll orders.  Ivoni- 
idcr  ibf  iTcscnl  plaii!^ 
will   be    sltadily  in- 
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Daniel  Des  Foldes  Returns 

DankI  Des  Foldes,  sales  manager  of  llie  for- 
eign record  dcparlment  of  tbc  Columbia  Phono- 
grapb  ....  I-  r,.,,nUy  r.lurncd  from  a  fo„r- 
week  v,Mi  l-nru,„.  Wbilc  abroad  b.  v,mU-. 
Colnmbi.i  tM,nKb.  -  ui  !-r.,iic>-,  1  ..TJiiatiy,  Swil/ 
crlaiid,  .Xii^lna,  Huii^ar>-  and  llaly 


Jewett  Distributing  Co.'s 

Territory  Is  Expanded 

Connecticut  Added  to  Territory  Covered  by 
Metropolitan  Distributor  of  Jewett  Radios 
and  Phonographs-Chas.  Noyes,  President  of 
Company,  Comments  on  Annotincement 

ri,c  Jewell  Dislributiiig  Co.  of  New  York, 
Inc.,  dislribiilor  in  metropolitan  New  ^  ork, 
Brooklyn,  Long  Island  and  nortlieni  Ncw;^Jer- 
-;ey,  for  tlie  Jewett  Radio  &  Plioiiosrapb  Corp., 
ni.^mifaclurer  of  radio  prodnrts,  recently  -.m- 
„Mim,-ed  lhroiif;li  Cbarlcs  Noycs,  presid.nt  of 
ill,-  toinpany,  llie  addition  of  ibe  Slatt.'  of  Lon- 
,H-.lKiii  to  It-;  trrritory.  Tbc  sale^  slatT  bas 
I,,'. 11  .lULiiirntMl  ill  order  lo  properly  serve  the 

III  ciHiiniLiii  illy  on  tbc  mcnt  appoinlmcnl  of 
,1„.   ,-o,u|i,u,v  a.   I  o.iu.Uicitl   Sl.de  distributor 
jewcll  I  orp.,  Mr    .W.y.s  s;iid;    "In  the 
industry  to-dity  tliere  are  two  Krcat  prob- 
wbicb    confront   a   manufactnrer.  First, 
re  is  tlie  one  of  production,  and  secondly. 
I  of  sales  and  dislribution.    In  llie  lalter  case 
rr  arr     nimibcr  of  melliods  taken  by  various 
iiiu.utiirers  lo  accomplish  tlteir  distribiilion 
>ale.  in  tlie  most  elTcctivc  manner.    Up  to 
jiresenl  linie,  ibe  most  satisfaelory  melliods 
I-  i)roved  lo  be  eillier  to  ai)poiiit  an  Lxclnsivc 
rilmtor  in  a  given  Icrrilory.  or  else  have  a 
■et    lai  lory    rep  re. sen  I  at  ive    of    llie  mamifae- 

r  10  distiihiile  fr        a  eentral  localion  lo  tbe 

Miiiubiii.'  lerrilor\-,  I  lii^  is  ibc  method  wbicb 
|,  ,vrM  1  orp  li.i^  rlm-i'ii  as  being  ihc  most 
,  li,  tn  bulb  I  111  iii.iniifaclurer  and  llie 
111  hIumii  It  >i  rvi 'Ibe  close  conlact  main- 
i,.,|  |„i\v,.ii  .1  luannfaclurcr  and  a  faelory 
r,  M  in  .1I  iM  !■  Ill  a  majority  of  cases  sueh  thai 


BEL-CANTO  PRODUCTS 

Superior  in  Material.  Workmanship  and 
Performance.  Bel-Canto  Adjustable  Loud 
Speakers,  with  massive,  mahogany-fimsh  cab- 
inet at  $17.50.  Goose-Neck  Fibre  Horns,  at 
$10  00  and  $15.00.  Loud  Speaker  Units, 
patented  Flexible  Reed  Tone  Chamber.  The 
Bel-Canto  Recording  Dial,  $2.00.  With  mag- 
nifying glass  $2.50. 

BEL -CANTO  RADIO  &  TEL.  EQUIPMENT  CO.,  INC. 
872  Broadway  New  York  Clly 

NMioDilli  diitribotid  bi  Biker.Smitb  Cg..  Inc. 
Home  Office:  71S  Call  Bldg,.  San  Francisco.  Cal. 
Branches  in  Los  Angeles,  CaL;  Po'llanrf.  Ore.; 
Seattle.  Wash-;  Vancouver,  B.  C.;  Salt  Ule  Ci^y. 
Utah:  Denver,  Colo.;  Chicago,  HI-;  BuSalo,  K.  3f., 
New  York  City 


MICA 
DIAPHRAGMS! 

I  Immediate  delivery— all  sizes 

Send  for  free  samples  and  prices 
All  Mica  Products 

I  INTERNATIONAL  MICA  CO. 

PHILADELPHIA,  PA. 


cial  etlorts,  Jfr.  Wilson  is  well  aware  of  tbe 
value  of  these  sales  contests  as  three  times  dur- 
ing the  past  year  he  was  Ihe  winner  of  similar 
contests  when  he  was  a  member  of  Ihe  outside 
staff  of  the  wholesale  department. 
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the  crcaliii!.'  of  dealer  sales 

iir  rcceiil  Jippointmciit  to  the 
ii..ry  of  tbc  Stale  of  Conncelicnt 
I  ..rp.  was  in  a  great  pari  due 
,U  Ibc  inelliod  employed  of  using 
seiitalivc  for  the  purpose  of  dis- 
worked  out  well  enough  to  war- 
rant tbc  iiieiease  in  territory." 

Mr,  Noyes  is  at  tbe  preiciH  time  visiting  the 
factory  of  the  Jewelt  Radio  Phonograph 
t\.rp,  at  Pontiac,  Mich.,  where  be  will  remain 
for  a  week  or  more,  in  which  lime  he  will  con- 
fer with  Ihe  various  officials  of  tbe  company  on 
mailers   pertaining  to  business. 


Iribiitii 


New  York  Okeh  Sales  Staff 
Engaged  in  Sales  Contest 


J.  S.  Ditzell  on  Visit 

to  Coast  Distributors 

Brunswick  Representative  Takes  Sight-seeing 
Trip  With  A.  R.  McKinley  and  B.  R.  Brassfield 

PoHTLAND,  Ore.,  October  7.— John  S.  Ditzell,  of 
Ibe  Chicago  headquarters  of  the  Brunswick  Co., 
jotting  down  bright  sayings  of  bis  hosts,  A.  R. 


I  he  di>lribnliiiL;  division  of  ihe  General  Pho-. 
iioi;rapb  (^.>rp.,  New  ^'ork,  is  enga[;ed  in  a  spe- 
iial  sale-  drive  In  in.iuj.;urale  the  Fall  season. 
As  an  iiueiilive  to  the  -aiesmen  and  lo  slim- 
ulale  them  lo  their  best  possible  efforts,  Ray 
\Vilson,  manager  of  the  distributing  division,  i.s 
lOiKlneling  a  sales  contest  which  be  calls  "From 
New  York  10  Ihe  North  Pole."  •'Who  Will  Plant 
the  (ikih-Odeon  Banner  at  the  Pole."  Wires 
are  ilruiiK  across  the  oflice.  each  bearing  an  air- 
plane, which  is  the  representalive  of  a  salesman. 
A  marker  wire  is  at  the  side,  with  the  names  of 
eilics  and  indicalions  of  the  distance  traveled 
]»lainly  shown.  The  mileage  will  be  determined 
by  tbe  daily  sales  volume  of  each  salesman's  re- 
port. 

The  prices  to  be  awarded  have  not  as  yet 
been  determined,  but  it  is  certain  that  they  will 
be  such  that  each  salesman  will  put  forth  spe- 


J.  S.  Ditzell,  A.  R.  McKinley.  B.  R.  Brassfield 
McKinley,  Pacific  Northwest  manager  of  the 
Brunswick  Co,,  and  B.  R,  Brassfield,  manager 
local  Wiley  li.  Allen  Co.,  and  an  old-time  pal 
of  Mr.  Ditzell's.  This  picture  was  taken  on  a 
siyht-seeinp  trip  up  the  Columbia  River  high- 
way after  business  was  finished  at  the  Port- 
land Brunswick  headquarters  and  ^tr.  Ditzell 
had  fullv  explained  lo  Mr.  McKinley  and  his 
force  the  wonders  of  ihc  new  r.nniswiek  mas- 
terpiece, Ihe  "raniitr.i|)e,"  which  i-  dm'  lor  dis- 
tribulion  in  the  Pacific  Northwest  m  the  near 


The  Globe  Music  Co.,  Pr^ 
pletely  remodeled  its  slore. 


.  Ulah,  haj  eom- 


AUXOMATIC  LID  SUPPORT 

Dished  in  Nickel  and  Cold 
Samplts  on  rcfiiiesl 


The  Most  Dependable  Lid  Support  on  the  Market 

Star  Machine  &  Novelty  Co.,'-"bZ'XWu'!T 
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Demonstration  of  the  Orthophonic  Victrola 

-  ■  „Ji 


Fcnimoi 


of 


have  been  followed  tlirougliout,  all  the  dcm^-nts 
from  tlic  needle  through  to  the  opening  of  the 
horn  being  so  proportioned  that  ihc  proper 
matching  of  impedances  at  all  parts  of  the  sys- 
tem is  maintained." 

There  were  several  other  speakers  during 
the  course  of  the  evening,  among  them  G-  E. 
Cullinan,  general  sales  manager  of  the  Western 
Electric  Co.,  who  talked  at  some  length  on  the 
developments  in  the  electrical  field  since  liis 
company  started  in  1869.  In  the  course  of  his 
talk  Mr.  Cullinan  said: 

"It  seems  to  me  that  the  Orthophonic  talk- 
ing machine  Is  in  the  same  class  with  automo- 
biles and  radio.  It  certainly  has  an  appeal  for 
its  utility.  It  will  bring  into  the  home  hours 
of  unparalleled  enjoyment,  and  as  a  revolution- 
ary development  in  the  field  of  the  talking  ma- 
chine it  will  be  at  once  a  center  of  attraction 
in  the  home,  a  source  of  pride  to  the  owner  and 
a  source  of  envy  to  the  man  who  has  not  se- 
cured one. 


/■If. 

■■When  radio  l\r-\  be(;an  lo  occupy  the 
center  of  the  stage  it  was  felt  in  some  quar- 
ters that  it  would  injure  the  talking  machine 
business  but  the  experience  of  the  past  year 
has  led  us.  I  think,  to  the  conviction  that  there 
is  necessarily  no  conflict  between  these  two 
forjiis  of  enterlainmenl:  that  as  a  matter  of 
fact,  radio  may  be  looked  upon  to  stimulate  the 
sale  of  talking  machines. 

-Radio  has  been  and  will  continue  to  be  a 
tremendous  force  in  popularizing  the  demand 
for  good  music.  This  demand,  it  seems  certain, 
will  be  reflected  by  a  parallel  demand  for  this 
new  type  of  talking  machine  to  make  that  music 
available  when  you  want  it  and  as  often  as 
you  want  it.  The  Orthophonic  talking  ma- 
chine, then,  with  its  unparalleled  quahty  of 
sound  reproduction  and  its  primary  appeal  of 
utility,  novelty  and  pride,  seems  to  us  to  pos- 
sess all  the  magic  possibilities  of  sale  common 
to  the  field  of  talking  machines  and  of  electri- 
cal products  alike."   


past  1 


Johnson,  vice-president 
:tor  Co,.  Also  spoke  briefly,  outlining 
elopment^  that  liavi:  taken  place  in  the 
the  talking  mnthine,  and  e.spressing  ihc 
f  the  Victor  Co.  in  being  able  to  offer 
"tlic  last  word  in  the  Orthophonic  Victrola. 
Other  speakers  were  E.  B.  Craft,  of  the  Bell 
Telephone  Laboratories,  Inc.,  and  E.  E.  Schu- 
makcr,  of  the  board  of  the  Victor  Co. 

The  new  Victor  line  of  Orthophonic  Victrolas 
consists  of  four  styles,  which  arc  illustrated  on 
page  18,  as  follows;  "Crcdenza,"  list  price  $275; 
finished  in  walnut  blended  or  mahogany  blend- 
ed. Height,  45  5/16  inches;  width,  iV4  Inches; 
depth,  21  15/16  inclies.  Equipped  with  eight 
Victor  record  albums.  ■■Granada,"  list  price 
$150;  finished  in  mahogany  two-tone.  Height, 
34  1/16  inches;  width,  34  inches;  depth,  217/16 
inches.  Equipped  with  six  Victor  record  al- 
bums. "Colony,"  list  price  §110;  finished  in  ma- 
hogany two-lone.  Height,  34  inches;  widtli,  28 
inches;  depth,  20V^  inches.  "Consolette."  list 
price  $85;  mahogany  finish.  Height,  36H  inches; 
width,  195/16  inches;  depth,  201/16  inches. 


New  York  Music  Master 
Corp.  Moves  to  New  Home 

Offices  Now  Located  in  Ware  Building  Where 
Music  Master-Ware  Sets  Are  Made— Will 
Better  Service  to  Metropolitan  Dealers 

Fred  P.  Oliver  New  York  district  manager 
of  the  Music  Master  Corp.,  Philadelphia,  Pa., 
has  transferred  the  New  York  headquarters  of 
the  company  from  the  Manufacturers  IrusI 
Building  to  the  Ware  Building  at  529  West 
Forty-second  street.  This  is  the  building  m 
which  the  Music  Master-Ware  radio  receivers 
are  made.  The  New  York  interests  of  Uie 
Music  Master  Corp.  will,  therefore,  be  all 
housed  under  one  roof  and  the  new  hcadqua 


T//e  New 


^clual  CLOUDS 


ters  will  provide  Mr.  Oliver 
[acililies  for  rendering  servic< 
order  lo  Music  Master  dealers 
itan  territory. 


addil 
of  tlic  hi! 


Nat  Witlin  Now  J.  A. 

Fischer  Sales  Manager 

p„,I.*DI!l.pmA.  Pa.,  October  6.-Nal  Witlin  has 
been  appointed  sales  manager  of  the  J.  A. 
Fischer  Co.,  manufacturer  of  Valley  Forge  main 
springs  and  talking  machine  repair  materia  ,  of 
this  city  Mr.  Witlin  is  an  experienced  talking 
machine  man  and  has  a  large  number  of  friends 
throughout  the  trade.  He  tvas  f«"""^'  ~»- 
nected  with  the  sales  staff  of  Everybody  s  Talk- 
ing Machine  Co.  and  is  a  brother  of  Ben  Wit- 
lin local  distributor  of  Star  phonographs  and 
Gennett  records.  In  addition  to  his  knowledge 
of  and  acquaintanceship  in  the  trade,  Mr.  Wi  - 
lin  is  a  thorough  sales  executive.  He  has  al- 
ready outlined  a  comprehensive  sales  plan  for 
the  Fall-Winter  season  and  has  left  on  his  ini- 
tial trip  for  the  Fischer  organization,  this  time 
covering  the  Southern  territory. 


'OVERTONE"  RECEIVER 


^^Single  Dial  Six" 

Having  six  tubes  and  but  one  dial 


Columbia  Dealer  Reports 
Good  Masterwork  Set  Sales 

Stamtord,  Conn.,  October  7.-Furer's  Music 
Shop  436  Main  street,  has  leased  a  four-story 
building  three  doors  from  its  present  location 
and  is  altering  it  so  that  the  entire  floor  space 
,vill  be  devoted  to  musical  instruments,  phono- 
graphs, records  and  pianos,  together  w-th  a 
complete  radio  department.  As  an  added  new 
department,  Mr.  Purer  will  stock  a  comp  e  e 
line  of  floor  and  table  lamps,  tables  and  chairs 
along  antique  lines.  J,  J.  Purer,  in  a  recent  in- 
terview reports  that  Hie  Masterwork  Series  o 
Columbia  records  has  enjoyed  unu.^ually  good 
sales.  The  new  Columbia  records  are  m  very 
great  demand,  stimulated  through  newspapei 
advertising. 


A  FTER  all  the  complicated  radio  rcccivecs  people  have  had  to 
J\.  contend  with,  it  is  a  pleasure  to  operate  the  new  Pfanstiehl. 
There  is  nothing  like  it.  You  do  not  have  to  adjust  or  fix  anychin: 
A  child  can  get  as  good  results  as  a  technician. 

The  Pfanstiehl  Overtone  receiver  has  the  simplest  radio  frequency 
circuit  we  have  ever  seen.  It  dispenses  with  the  adjusting  and  neu- 
tralizing devices  found  in  ocher  sets.  They  are  not  needed.  No  stray 
radio 'energy  can  "spill  over"  between  circuits.  Hence  no  devices 
arc  required  to  correct  it. 

Ton  Tune  with  a  Single  Dial 

It  is  so  simple  you  cm  tune  in  chc  dsrk.  You  do  not  have  to  grope  around 
adjusting  dials.  You  curn  ac  once  to  the  wave  length  desired.  The  illumi- 
nated station  finder  is  a  great  convenience.  It  faciliiates  the  logging  of  sta- 
tions. It  also  aas  as  a  signal  to  show  whether  the  power  is  on  or  ofT. 

A  Perfect  *'Overtone"  Receiver 

The  matchless  tone  of  the  Pfanstiehl  Overtone  receiver  is  of  course  due  to 
the  overtones.They  ace  perfecrly  reproduced 
because  the  pattern  of  vibrations  which 
make  them  is  kept  intact — an  exclusive 
Pfanstiehl  accomplishment. 

The  radio  panel  is  of  wood,  swept  clean 
ofall  non-essentials.  It  is  rich  looking. The 
tuning  dial  is  of  wood.  All  exposed  metal 
pares  are  gold  plated.  Tlie  soft  amber  glow 
of  the  station  finder  adds  a  brilliant  touch 
to  the  panel  assembly, 

For  fiiTther  details,  address 
PFANSTIEHL    RADIO  COMPANY 

1 1  South  La  Salk  Street,  Chicago,  Illinois 
■riic/,  W^l  oflht  %<Kiit$  Stighily  Hightt 


cAn  Eicliisirc 
Dealer  Ftanchise 
ThcPfansiielil  lineisjold  ihrough 
tsclusive  deilotswhoiteihui 
pfolcciid  agiinsi  unfair  tompc- 
litioo  and  price  culling.  Whar- 
evcr  good-will  the  dtMlcr  builds 
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NEW! 


The 


Chatham 


A  period  design 
phonograph 
and  radio  com- 
bination equip- 
ped with  Sonora 
5  Tube  Radio 
Receiving  Set. 

The  outstand- 
ing value  in  the 
popular  price 
field. 


$ 


225 


STHI  INSTRUMENT  OP  QUALm 
CLrAR   AS  A   KCLL  (C 


Sonora  Phonograph 
Company,  Inc. 

279  Broadway,  New  York  City 

Makers  of  Sonoro  Phunofiraphs,  Sonura 
Radio  Speakers,  Reproducers 
and  Sonoradios 


Bxporl  and  Canadian  Distributor; 
C.  A.  RICHARDS,  loe. 
279  Broadway    .     ■     •    New  York  City 


Appointment  of  Adler-Royal  Distributors 

in  Important  Trade  Territories  Announced 


Lambert  Friedl,  vice-prcsklc.il  and  Bonc'al 
sales  manager  o!  the  Adlcr  Mfe.  Co..  i\cw  1  ork 
and  Louisville,  Ky.,  m.inufaclurcr  of  Adler- 
Royal  radio  and  plionocrapli  products,  an- 
nounced this  week  the  appoinlmcnt  of  Joseph 
M.  Zamoiski  Co-.  Ballimorc.  Md.;  Tr.lline  *i 
MontiHiUC.  Philadelphia,  Pa,,  and  the  H.  )■ 
Gorke  Co.,  of  Syracuse.  N.  Y„  as  Adkr-Roya 
distributors.  All  of  these  compan.es  arc  well 
qualified  to  give  excellent  representation  to 
Adlcr-Royal  radio  and  phonograph  lines,  and 
their  sales  organizations  have  already  started 
intensive  work  in  their  various  territories  where 
they  have  large  following. 

The  Joseph  M,  Zamoiski  Co,  is  well  known 
in  the  radio  industry,  and  associated  with  its  or- 
ganization is  a  competent  stall  of  e--ipericnccd 


traycling  rcprcscntalivcs.  The  appoinlmcnt  ol 
M  ii  g  &  Montague  in  Pliil.dclphia  ,s  an  ad- 
diion  to  the  arrangements,  made  several 
n  ,s  ago.  whereby  the  Everybody  s  i  alktug 
Machine  Co,,  of  Philadelphia,  is  a  distributor 
Adler-Royal  phonographs.  The  '  ""'"S 
Mon.ague  sales  force  is  well  know-n  tlirouglioot 
,he  radio  industry  in  Philadelphia  territory,  and 
Ihe  Adler-Royal  line  is  assured  an  aggressive 
representation  at  their  hands.  .  .  „ 
The  H  J.  Gorke  Co.,  ot  Syracuse,  has  been 
a  radio  distributor  tor  several  years,  and  has 
built  up  a  large  following  in  Syracuse  terntory. 
The  executives  of  the  company  are  keenly  en- 
thusiastic regarding  the  Adler-Royal  line  and 
are  personally  directing  the  activities  ot  their 
sales  staff.  


VictoTOr^th^onic  and  Brunswick  Pana- 

trope  Center^Interest  in  Los  Angeles 


Los  ANclEtns,  C,(L.,  Oclober  7,-Evcrybody  in 
Uie  phonograph  and  talking  machine  business 
is  standing  on  liptoes  ot  expectancy.  There 
seems  to  be  so  much  ot  a  new  and  novel  nature 
about  to  appear;  the  immediate  fmure  teeins 
with  radical  experiments  which  are  to  be 
Ituuched  before  the  public  very  soon.  They 
arc  experiments  as  to  the  effect  and  the  re- 
sults which  they  will  produce  in  regard  10 
sales  only,  tor  Ihey  are  not  experiments  in  re- 
spect to  performance,  where  they  have  been 
found  in  all  ways  pcrtccl.  Ot  course  the  two 
main  innovations  arc  the  Victor  Orthophomc 
and  the  Brunswick  Panatrope;  the  former  has 
been  privalely  shown  and  demonstrated  to  Vic- 
tor dealers  and  salespeople  and  the  latter,  which 
has  been  described  in  some  trade  journals,  is 
expected  to  be  shown  here  soon.  It  is  reported 
lhat  the  Victor  demonstration  produced  un- 
bounded enthusiasm  and  that  all  were  immense- 
ly impressed  by  the  remarkable  tone  and  beauty 
of  the  instrument  and  records. 

Disposed  ot  Large  Stock 
It  is  reported  that  the  immense  stock  of  Vic- 
trolas  which  Sherman.  Clay  &  Co..  Calitoriiia 
Victor  distributors,  had  on  band,  has  been  sold 
and  disposed  of  during  ibc  recent  price  reduc- 
tion sale  ot  Victrolas,  Griffith  P,  Ellis.  South- 
ern California  manager,  anticipates  a  tremen- 
dous Fall  business  both  in  the  new  Rad.ola  line 
and  Victrolas, 

A  meeting  ot  the  Radiola  jobbers  and  d  s 
tributors  took  place  at  the  Ambassador  Hotel 
on  the  lasl  evening  of  August,  The  managers, 
salesmanagers  and  salesmen  ot  the  following 
firms  were  eiilertained  at  dinner  by  the  Radio 
Corp,  ol  America;  Sherman.  Clay  Leo  J 

Meyberg  Co.,  Illinois  Electric  Co.,  Pacific  Slates 
Electric  Co.  Nearly  sixty  were  present  and, 
after  dinner,  listened  to  announcements  by 
ABC  Scull,  Pacific  Coast  manager  of  the 
Radio  Corp.  of  America,  ot  the  "»«  I>°''"'; 
and  products  as  formulated  and  planned  by  the 

SaJmony  Means  Smoothness  for  a  Departtnenl 

It  is  no  new  thing  or  idea  when  one  declares 
„,a,  harmony  and  whole-hearted  co-<.peration 
w.thin  a  department  produce  a  smoothness  of 
lpera.,0,,  which  speeds  up  ales.  The  Martin 
J  „„c  Co  seems  lo  have  that  harmony  existing 
in  all  departments  and  it  is  specially  noticeable 
in  the  radio  department,  which  is  in  charge  ot 
Fred  Hobo.  From  the  sales  manager  down, 
there  exists  the  finest  spirit  of  co-operattcm. 

Sales  have  been  excellent  last  month  and,  in- 
cidentally, about  25  per  cent  of  these  sa  cs  are 
traceable  to  the  Radio  Show  in  the  early  par, 


of  last  month  which  took  place  at  the  Ambas- 
sador Auditorium,  Los  Angeles.  To  sell  a 
$160  00  set  in  preference  lo  two  $80.00  sets  is 
a  maxim  at  Martin's;  it  means  at  least  one-halt 
the  service  requirements  tor  one  thing,  al- 
though complaints  seem  to  have  been  reduced 
lo  a  minimum  due,  perhaps,  to  the  high-class 
manner  in  which  service  is  rendered. 

Sonora  Rmining  According  to  Form 
H.  E.  Gardiner.  Pacific  Coast  representative 
ot  Sonora,  is  full  of  pep  and  enthusiasm  these 
days.  He  is  generally  optimistic,  but  before 
lhat  he  is  analytical  and  Missouri-ish— he  wants 
lo  be  shown.  And  now  he  declares  that  the 
excellence  of  the  Sonora  radio  model  C  has 
been  demonstrated  and  proved  to  him  by  the, 
dealers,  Mr,  Gardiner  was  sold  on  the  Sonora 
speakers  and  the  "highboys,"  but  it  took  the 
dealers'  enthusiasm  to  convert  him  from  Ihe 
conscientious  salesman  to  the  fiery  perspiring 
booster  ot  Model  Cs  which  he  has  now  become. 


Music  Critics  Radio  Board 
Formed  to  Improve  Programs 

An  inlercsling  announcement  was  recently 
made  by  the  Freed-Eisemann  Radio  Corp, 
Brooklyn,  N.  Y,,  manufacturer  ot  Freed-Etse- 
mann  radio  receiving  sets,  concerning  lite 
forming  of  a  Music  Critics  Radio  Board,  tor  the 
purpose  of  advising  and  giving  suggestions  to- 
wards the  furtherance  of  belter  broadcasting. 
The  forming  ot  this  association  was  sponsored 
and  suggested  by  the  Freed-Eisemann  Radio 
Corp,,  and  it  contains  the  names  ot  such  well- 
known  critics  as  Glenn  Dillard  Gunn,  Chicago; 
William  Smith  Goldenburg,  Cincinnati;  Mary 
M,  Howard,  Buffalo;  Penfield  Roberts,  Boston; 
R.  J.  Mcl.auchlin,  Detroit;  Harvey  Gaul,  Pitts- 
burgh; James  Davies.  Minneapolis;  H.  A.  Strick- 
land. Brooklyn,  and  S  Lecair,  Philadelphia, 


STYLUS  BARS 


for 


Phonographs  and  Radios 

(To  order) 

STYLUS  BAR  &  MFG.  CO. 


Clague  Road 
NORTH  OLMSTED  - 


OHIO 
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The  New  Operadio  Consolette 


The  tremendous  popularity  of  the 
Operadio — which  has  increased  radio  enjoy- 
ment by  making  it  available  anywhere — has 
led  to  this  beautiful  six  tube  cabinet  set  for 
home  and  apartment  use. 

The  set  in  its  compact  mahogany  case 
may  be  easily  carried  to  any  room  of  the 
house.  Like  all  Operadios,  it  is  entirely 
self-contained;  no  outside  wires  or  connec- 
tions being  used. 

The   special   loop  supplied 

with    the    set    is    used  The  Operadio 

either    concealed  ' 


within  the  cabinet,  or  exposed,  plugged  into 
the  top  when  extremely  directional  effects 
are  desired. 

The  dealer  who  sells  the  Operadio  line 
this  year  can  meet  any  demand  for  high- 
grade  receiving  set,  yet  carry  a  comparatively 
limited  stock.  Public  goodwill  for  this  vvell- 
known  name,  together  with  many  revolution- 
ary developments  for  1926,  mean  a  prosper- 
ous year  for  dealers  obtaining  the  Operadio 
franchise.  Write  or  wire  for 
Corporation  full    information  and 

.  cbicaao.  111.  terms. 


The  Original  Self-Contained  Radio 
BUILT  BY  THE  MANUFACTURERS  OF  THE  FAMOUS  OPERADIO  PORTABLE 
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nVRONA  5?^^^  A  BIG  HOLIDAY  SELLER 

Nirona  Is  the  Fines!  Toned  Small 
Machine  Ever  Produced 

Inique— Inviting— Artistic— Sells  on  Sight 

Manufactured  in  various  colors— some  with  figured  designs  as 
shown.     A  display  will  sell  NIRONAS. 

Wonderfully  clear  and  very  loud  sound  box  with  patented  atnpli- 
fier  giving  the  volume  of  large  machines.      Plays  one  ten-inch 
record  with  one  winding. 
A  durable  well  made  product. 

Be  the  first  lo  show  NIRONAS.  Dntribulors  write  for  special 
arrangements. 

THE  FAVORITE  MANUFACTURING  CO. 


MINOR 


Sample  $i 
Price  - 


6. 


IN  DOZEN  LOTS 


CARL  KRONENBERGER,  Preaidcr 

105  East  12th  Street 


New  York  City 


Edison  Tone  Test  Season 

Now  Under  Full  Swing 

Four  Groups  of  Artists  Now  Appeal  ing  in  Tone 
Tests  in  Various  Sections  of  the  'Country- 
Series  Meeting  With  Great  Success 

Thoniiis  A.  Edison,  Inc.,  announces  lliat  ihc 
series  of  Eaisou  tone  Icsts  tor  llic  new  season 

 I,.,.  „..,„  I,.  V  irious  si  rlions  of  Uil' 

are  now  iimlfr  m  \ani>u-.  .  ,  , 

counlry.  ami  arc  apparunlly  nu.-.hn^  w.lli  ih.' 
great  siiccc-ss  thai  lias  always  ;aUndud  Uic^l- 
convincing  denionslralions  of  loiu-  quality  and 
reproduction, 

During  the  presenl  Fall  Eli/abelli  Siiciiccr 
and  Lucille  Collclle  i.rc  appeariiiij  in  lone  Irsts 
in  the  Far  Wesl  aiul  on  tiie  TaelfK  (.na^^l;  l.i.■1^y 
Lane  Shepherd  and  William  Keed  are  appear- 
ing in  the  Minneapolis  and  Ciiicayo  di^tneUs; 
Glenn  Ellison  and  Alta  Hill  are  appearing  in 
Ihe  Cleveland  and  Rielimond  Icrritones,  and 
Helen  Davis  and  Vl«lnr  ^^.nng  are  covermt; 
the  Delroil,  New  N -rk  .ikI  Dallas  territory. 
Assignment  of  new  Urr^lnn..  for  ihesc  arl.sls 
will  be  made  after  llie  firsl  of  the  year. 


New  Brilliantone  Needle  Strong  Dealer  Demand 

Container  Proves  Popular       for  "Domin-Aire"  Receiver 


Combined  Needle  Can  and  Record  Cleaner  in 
New  Si/e  Appeals  to  Dealers— Selling  Agent 
Reports  Increased  Fall  Demand 

The  B.illianlonc  Steel  Needle  Co.,  New  York 
Ciiy,  sole  selling  agent  for  the  W.  H.  Bagshaw 
Co.,  Lowell,  Mass.,  reports  that  the  new  250 
needle  record  cleaner  can  recently  produced  by 
llie  company  has  met  with  niucii  success.  It 
will  be  remembered  Uiat  hitherto  these  record 
cleaner  cans  were  never  packed  with  less  than 
500  needles.  The  smaller  quantity  has  appealed 
lu  llie  dialer  and  has  resulted  in  heavy  orders. 

H.  W.  Acton,  general  manager  of  the  com- 
pany, reports  that  the  Fall  months  have  created 
a  considLTable  increase  in  the  needle  deiniind. 


Columbia  Representative 

Finds  Business  Better 

F.  C.  Collins,  sales  ropresenlalive  of  the  C-.-- 
lumbia  Phonograph  Co.  in  Conneeticnt.  states 
that  the  industries  throughout  the  entire  Male 
of  Connecticut  are  operating  almost  full  force 
and  employing  lo  capacity,  and  in  some  in- 
stances factories  in  the  Naugatuck  Valley  are 
Operating  lo  capacity. 

General  business  conditions  in  Conneclicnl 
over  the  month  of  September  have  been  unusu- 
ally good,  with  dealers  throughout  the  Slate 
reporting  very  good  increased  rclail  floor  sales 
in  musical  instruments  of  all  kinds. 

Phonograph  and  record  business  has  increased 
approximately  80  per  cent  over  August,  with 
Ihe  dealers  feeling  optimistic  over  Ihc  Fall. 


Atwater  Kent  Color  Ads 
Cause  Favorable  Comment 

The  forcefulness  and  allracliveness  of  the 
adverti.Miiy  copy  of  the  Atwater  Kent  Mfg.  Co.. 
I'liiladelphia.  Fa.,  iiianutaclurcr  of  Atwaler 
K.i.nl  radio  receiving  sets  and  radio  speakers, 
is  receiving  widespread  eomnienl  throughout 
tlie  iiidii..lry.  In  the  national  advertising  caiii- 
liaign  many  advertisements  show  some  model 
of  llie  Alw;itcr  Kent  radio  receiving  set  in  the 
homes  of  prominent  personages. 

A  receiil  attractive  adverlisemenl  appearing 
in  House  and  Garden  and  Vanity  Fair  shows 
the  Atwater  Kent  Model  20  compact  in  the 
New  Vork  home  of  Koiamond  Pinchot,  actress. 
This  [idvcrtisemeul.  as  is  the  case  with  other 
adverliseiiieuts  in  the  Atwaler  Kent  publicity, 
has  been  greatly  enlarged  in  natural  colors  for 
Atwater  Kent  dealers'  window  use, 


Perfect  Record  Co.  Issues 

New  Numerical  Catalog 

The  Perfect  Record  Co..  Brooklyn.  N.  Y-.  has 
just  issued  for  trade  use  only  a  new  numerical 
catalog  of  the  Perfect  record.  The  book  is  of 
the  loose-leaf  variety  and  may  be  kept  up  to 
date  by  the  dealer  inserting  the  page  of  the 
list  of  new  records  sent  each  month.  The  cata- 
log is  divided  into  four  sections,  covering  stand- 
ard records,  operatic  and  special  artists,  popu- 
lar vocal  and  dance. 


James  K.  Polk,  Inc.,  to 

Open  Richmond  Office 

Atlania,  t..A  ,  (.Iclober  6.— James  K.  Folk.  Inc., 
of  this  city,  one  of  the  foremosi  phonograph 
distributors  in  this  country,  has  made  arrange- 
ments to  open  a  branch  office  at  Richmond,  Va.. 
in  order  to  serve  to  maximum  advantage  the 
dealers  in  Virginia  and  surrounding  sections  of 
North  Carolina  and  eastern  Tennessee.  This 
wholesaler  has  attained  exceptional  success  in 
the  introduction  of  the  standard  products  that 
it  carries,  wliich  include  Sonora  phonograph.s 
and  radio  products,  Okeh  records,  Caswell 
portables.  Honest  Quaker  parts.  Maslercraft 
phonographs  and  Wall-Kane  needles. 


Thomell-MacLaren  Associates,  Factory  Repre- 
sentatives. Report  Orders  Received  Will  Tax 
Factory  Production 

Thornell-MacLarcn  Associates,  exclusive  fac- 
tory representatives  for  the  MacLaren  Mfg. 
Co.,  26-28  Park  place.  New  York  City,  manu- 
facturer of  the  "Domin-Aire,"  a  high  quality 
receiving  set.  operating  without  (he  use  of  bat- 
teries or  eliminators  from  direct  house  current, 
either  AC  or  DC.  have  commenced  an  intensive 
advertising  campaign  chiefly  confined  to  edu- 
cating consumers  in  the  metropolitan  area. 

H.  F,  Thornell,  of  tlic  above  company,  re- 
cently staled  lhat  following  the  close  of  the 
New  York  radio  shows  and  with  the  inception 
of  the  company's  Fall  advertising  campaign,  the 
advance  orders  booked  for  this  season's  produc- 
tion seem  to  be  far  above  the  amount  the  com- 
pany will  be  able  to  produce. 

The  manufacturers  of  "Domin-Aire"  have  had 
to  turn  down  many  high  standard  accounts  in 
various  parts  of  the  country,  due  to  the  fact 
that  present  production  does  not  justify  exten- 
sive distribution.  As  the  company  has  an  iron- 
bound  policy  covering  its  outlets  and  complete 
arrangements  guaranteeing  trade  and  consumer 
prices  the  elaboration  of  its  distribution  points 
is  being  made  with  great  care. 

Another  feature  of  the  presentation  of 
"Domin-Aire"  is  the  fact  that  the  company  has 
been  operating  an  efficient  service  department 
for  the  purpose  of  giving  technical  aid,  where 
necessary,  even  in  the  homes  of  the  consumer. 
These  activities,  however,  are  in  co-operation 
with  its  dealer  agents.  The  plan,  however, 
does  not  lend  itself  to  enlarging  the  company's 
activities  too  rapidly.  Later  in  the  season 
Thornell-MacLarcn  Associates  will  operate  a 
sales  and  technical  school  to  more  intensively 
carrying  on  its  planned  activities. 


Davega  Employes  Enjoy 
Annual  Dinner  and  Outing 

The  annual  dinner  and  outing  of  the  em- 
ployes of  the  Davega  stores  was  held  the  early 
part  of  this  month  and  was  a  decided  success. 
About  130  attended,  driving  in  motor  buses 
to  Sea  Cliff,  L.  L,  where  a  luncheon  was  served 
and  athletic  games  indulged  in.  The  parly  was 
transported  to  Douglaslon  Inn,  Douglas  ton, 
L.  L,  where  dinner  was  served  to  the  accom- 
paniment of  entertainment  by  several  of  Ihe 
talented  guests. 
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Direct  from  set 
to  socket.  J^g 
batteries;  no 
eliminators. 


5  Reasons  "Why  the 
DominAire  has  the 
Qreatest  Tossihilities  for 
T^dio  "Retailers 

Ilt  is  without  a  peer  amongst  Radio  Receivers.  It  operates 
without  batteries,  directly  from  the  electric  light  current 
(A.C.  as  weU  as  D.C.) 

It  is  sold  complete  from  the  factory— nothing  more  to 
^  buy — with  matched  tubes. 

2  AU  self-contained,  including  loud  speaker,  in  a  beautifW 
^  cabinet. 

A  DominAire  will  be  extensively  advertised  in  an  unusual 
manner. 

C  Authorized  Dealers  are  protected  against  price  reduction 
and  the  consumer  is  protected  by  an  aU-embracive  guar- 
antee  for  one  year  from  the  date  of  purchase. 

DominAire  is  a  quality  receiver.  The  output  for  1925  is 
distinctly  limited  and  distribution  wiU  be  concentrated  m  the 
Metropolitan  district  of  New  York. 

Desirable  dealers  are  invited  to  write  for  information  regard- 
ing the  DominAire  and  the  MacLaren  Merchandising  Plan. 


The  Ultimate  inlRadio'Reception 

made     (Mac  Larbn  cMa^factvrinc  Qo. 

Thornell-MacLaren  Associates 

exchutvc-  factory  Hgprcscntativis 

26-28  Park  Place,  New  York 
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Latest  Summary  of  Exports 
and  Imports  of  "Talkers" 

FiEures  on  Exports  and  Imports  of  Talking 
Machines  and  Records  for  the  Eight  Months 
Ending  August  Constitute  Interesting  Reading 

Washington.  D.  C  ,  Orluljcr  S.— In  the  stnii- 
inarv  of  exports  and  inifiorls  of  ihe  connnrrcc 
of  tile  United  States  for  tiie  month  of  Angiisl. 
1025  (liic  latest  period  for  which  it  has  been 
compiled),  the  following  are  the  ligures  bear- 
ing on  talking  machines  and  records. 

The  dutiable  imports  of  talking  machines  and 
parts  during  August,  1925,  ainoonted  in  value  to 
$19,195,  as  compared  with  $22,542  worth  which 
were  imported  during  the  same  period  of  1924, 
The  eight  months'  total  ending  August.  1925, 
showed  importations  valued  at  $287,986.  as  com- 
pared with  $276,479  in  same  period  ol  1924. 

Talking  machines  to  the  nmnlier  of  8.776, 
valued  at  $2.14,291.  were  c-sp,-,rtcd  in  .\iigiisl, 
1925,  as  compand  witli  5.488  talking  ni.ichiiies 


valued  U  $195,497.  sent  abroad  in  the  same 
period  of  1924  The  eight  months'  total  showed 
that  we  exported  49,524  talking  machines, 
valued  at  $1,447,105.  as  against  45.451  talking 
iiiacliiiies,  valued  at  $1.755,l),«,  in  1924. 

I  ll,  i,,til  exports  of  records  and  sni.phes  for 
\,uii.i  tn's  were  valued  at  $147,105.  as  com- 
pared with  $146,902  in  Augnst,  1924.  The  eight 
months  ending  August,  1925,  show  records  and 
accessories  expnrted  valued  at  $1,104,935.  as 
compared  with  $1.21)4,105  in  1924. 

The  countries  to  which  these  instruments 
were  sent  during  Augnst  and  their  values  were 
as  follows:  United  Kingdom,  $560;  other  tu- 
rope  $1.5.508;  Canada,  $5,017;  t  entral  America, 
$7  218;  Mexico,  $18,931 ;  l.  nba,  $9,S01 ;  Argentina, 
$29,636;  Chile,  $21,839;  Colombia,  $)6,49a;  Peru. 
$1,846;  other  South  America,  $28,871;  China. 
$2,2501  Japan,  $889;  Philippine  Islands.  $5,634; 
Anstnalia,  $.18,753;  New  Zealand,  $14,213;  other 
countries,  $18,830. 

Fred  C.  Emery  will  move  to  larger  quarters 
Ol,  Pleasant  street,  Gardner,  M.ass.,  this  monlli_ 


Plaza  Music  Co.  Announces 
New  Children's  Phonograph 

"The  Playtime"  in  Upright  Cabinet,  Finished 
in  Ivory  White  and  With  Attractive  Designs. 
Completes  Ensemble  ol  Children's  Products 

The  Plaza  Music  Co.  recently  announced  a 
new  addition  to  its  line  of  phonographs.  This 
is  a  model  for  children  and  has  been  named 


Akradyne's  Appearance 


npO  start  from  the  finish  and  work 
backward  is  an  unusual  procedure, 
but  the  beautiful  appearance  of  an 
Akradyne  receiver  prompts  us  to  make 
important  mention  of  it. 

"P  ADIO  has  changed  the  old  axiom 
-•^  —"the  Eye  Buys"  to  "the  Eye 
and  Ear  Buy."  Akradyne,  by  its  de- 
pendable performance,  quality  repro- 
duction and  beautiful  appearance,  is 
the  ideal  line  to  present  to  your  cus- 
tomers. 

npHE  complete  Akradyne 
line — cabinet  and  console 
models,  $75  to  $215,  art 
models  of  beautiful  design, 
$475  to  $1475,  and  the  Akra- 
tone  cabinet  speaker,  $31.50. 


Sunbeam  Radio  Corp 

35O  West  3P'  St,  New  York 

Also  manufacturing  Pink-A-Tone  Radio 
Receivers  in  2,  3  and  5  tube  mewlels  at 
$18.50.  $28.50  and  $34.50 


Akrntanp   CiiblncI  Sprnki^r 
Nd.  31 
List  Prlou  S3I.0O 


Aknidyno  Console  Moilol 


Plaza  "Playtime" 
"The  Playliinc."    It  is  an  upriglit  cabinet,  of 
correct  size  for  the  nursery,  finished  in  ivory 
while,  willi  an  attractive  design  on  the  front 
door. 

■'The  Playtime"  is  a  well-constructed  instru- 
ment. It  will  play  any  size  record  and  its  tone 
reproduction  is  clear  and  of  good  volume.  This 
new  children's  model,  in  conjunction  with  the 
"Little  Tot's"  table  phonograph  and  the  "Play- 
time" children's  records,  makes  possible  a  com- 
plete department  devoted  to  products  for  chil- 
dren. 

L.  J.  Weil,  sales  manager  of  the  Plaza  Music 
Co.,  has  arranged  plans  for  co-operating  with 
retailers  in  selling  children's  merchandise.  As 
in  previous  years,  the  Plaza  Co.  will  encourage 
dealers  to  set  aside  a  booth  during  the  holiday 
period  solely  for  the  display  and  demonstration 
nf  children's  phonographs  and  records. 


New  Advertising  Campaign 
Launched  by  Victor  Co. 

Public  Informed  of  Wonder  of  Orthophonic 
Victrola  Through  the  Medium  of  Double-page 
Spreads  in  Leading  Magazines  of  Country 

Coincident  with  the  demonstrations  of  the 
new  Orthophonic  Victrolas  to  the  trade,  the 
long-awaited  announcement  has  been  made  to 
the  public  in  tlie  form  of  double-page  advcr- 
lisemcnls  in  leading  magazines  of  the  country, 
the  first  of  these  advertisements  appearing  in 
the  September  30  issue  of  the  Ladies'  Home 
Journal,  followed  by  similar  spreads  in  the 
issues  of  the  Saturday  Evening  Post,  Pictorial 
Review,  Literary  Digest,  Country  Gentleman, 
Farm  Journal  and  Farmer's  Wife. 

These  advertisements  introduced  to  the  pub- 
lic a  new  type  of  Victor  advertising  desigiied 
10  visualize  just  what  the  new  sound  reproduc- 
ing medium  was  designed  to  accomplish.  The 
advertisement  which  appeared  in  the  October 
10  issue  of  the  Saturday  Evening  Post  was 
particularly  effcclive,  the  illustration  showing  a 
piano  keyboard  with  but  one-half  of  the  keys 
being  capable  of  reproduction,  as  is  the  case 
under  the  present  system  of  sound  reproduc- 
tion, as  compared  with  the  new  system  which 
reproduces  sound  with  fidelity,  brought  home 
the  desired  point  most  effectively. 


Warner's  Music  Shop,  Youngstown,  O.,  has 
taken  new  and  much  larger  quarters  at  16  North 
Phelps  street. 
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STRAND  LIST  PRICE  CUT  50% 


Gigantic  Purchase  by  the 

PLAYER-TONE 
Talking  Machine  Co. 
of  the  Entire  Strand  Stock 

There  are  still  ten  models  available  in 
both  finishes.  Write  or  wire  immediately 
for  your  new  net  prices  in  large  or  small 
quantities.    Special  offer  in  car  load  lots. 

PLAYER-TONE  TALKING  MACHINE  CO. 

632  GRANT  STREET  PITTSBURGH,  PA. 

Eastern  Show  Room  and  Representative: 

95  MADISON  AVENUE  NEW  YORK  CITY 


LinMrinrr  1  (iir      i'ii5illlMi  "1 

li — :rilii!iiii^ 

w  ^ 

^iiiiijjj^jmiiuv  ~ 

STRAND  MfiDCL  20 
Wliilli,  3S  In,  ;  Depth,  21  In.  ;  Helglit, 
Former  List  Price,  §1 


STRAND  MODEL  40 
Width,  42  In.;  Depth,  23W  in.;  Height,  3i'A  In- 
Former  List  Price,  S200 
Sow  1.1st  Price  IW 


87.50 


Eastern  Showroom  and  Representative: 

MANUFACTURERS  PHONOGRAPH  CO. 

95  MADISON  AVENUE,  NEW  YORK  CITY 
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Mignonphone  Portable 

Is  Placed  on  Market 

Miniature  Type  French  Talking  Machine  Re- 
fined and  Finished  by  E.  H.  and  L.  S.  Walker 
—Shaped  Like  Vanity  Case 

E  H.  and  L.  S.  Walker,  who.  for  a  number 
of  years,   have   been  successful   importers  of 
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The  "Mignonphone" 
French  sled  product;,  have  given  sonic  refine- 
ments and  finish  to  a  novel  French  lalkiHK  ma- 
chine of  the  minialure  type.  The  pmilm-l  l^ 
known  as  ihc  "Mignonphone"  and.  wliih'  tin 
metal  equipment,  including  ihc  motor  an.l  -nini.l 
box,  are  ihe  work  of  French  manufaclurM  s.  iIi- 
product  il5cll  i=  assembled  in  this  coonlry,  .n 
cased  in  American-made  bass-wood  hoxvs  wuli 
leather  coverings  in  a  variety  of  color.-. 

The  "Mignonphone."  which  wci(;lii  four 
pounds,  is  shaped  like  a  fair-si-/cd  lady's  vanity 
case.  The  minimum  amount  of  metal  exposed 
carries  out  this  idea  perfectly.  The  "Mignon- 
phone," however,  when  set  up,  proves  to  he 
exceptionally  loud  and  clear,  with  a  sound  box 
of  high  quality  and  fabrikoid  amplifying  horn. 

The  product,  which  is  now  being  introduced 
to  the  trade,  is  being  demonstrated  with  rec- 
ords by  well-known  artists.  This  is  done  to 
prove  the  high  quality  of  the  musical  sounds 
produced  by  the  instrument.  The  product  is 
quite  unique  and  should  create  interest  as  a 
novelty.  However,  the  fact  that  it  is  made  of 
highest  quality  equipment  throughout  should 
add  considerably  to  its  sales. 


Sunbeam  Radio  Corp.  Host 
to  Distributors  at  Dinner 

Banquet  Given  During  Week  of  Radio  Show  to 
Distributors  of  Akradyne  Radio  Receivers- 
Interesting  Addresses  Made  by  Officers  of 
Company— Meeting  Well  Attended 

The  Sunbeam  Radio  Corp.,  New  York,  manu- 
facturer of  Akradyne  radio  receivers  and  the 
Akradyne  loud  speaker,  was  the  host  at  a  ban- 
quet given  during  the  week  of  the  New  Vork 
Radio  Shows,  at  llic  Hotel  Empire.  The  guests 
of  honor  were  the  various  distributors  of  Akra- 
dyne sets,  who  had  come  from  all  parts  of  the 
country  to  attend  the  Radio  World's  Fair  and 
Fxposition. 

lulian  Jacobs,  sales  manager  of  the  Sunbeam 
Radio    Cnrp,.    presided    as    toaslmaster.  Ad- 
c  \i':\<U-  by  Alfred  Bloom,  pres"  ' 


aMPLIOn 

J^ud  Speaker 


Test 

This  International  Favorite 

Gfi  out  to  test  from  yniir  jobhrr 
Product  of  over  30  years'  loud 
ipeaker  experience,  The  Amplion 
has  won  world-ivide  leadership 
in  sales  through  the  actual  su- 
premacy of  its  performance.  Test 
Amplion — in  ciijnparismi— 
acid  be  convinced.  Jol)hers, 
Dealers!  Hocked  by  a  power- 
ful organization,  governed  by 
sound,  far-sighted  policies  and 
nationally  advertised  on  a  large 
scale — The  Amplion  offers  a 
proposition  most  attractive  m 
every  respect.  Addre>s 
THE  AMPUON  CORPORATION 
OF  AMERICA 

SuiuC.  ZSO  Madiso.,  Afc.  Nciy  York  Cily 
DumdL'pt of  C:in:ida.  Lt J. , T.jroQto 


Amendola  Bros.  Building 
Rapidly  Nears  Completion 

Will  Occupy  New  Quarters  in  November-Gul- 
lasano  Music  Store  Suffers  From  F.re-Dean 
David  Smith  Purchases  Victor  Stock  of 
Widener's— Other  New  Haven  News 

New  Haven,  Conn.,  October  6.— Amendola 
Bros  164  Wooster  street,  this  city,  have  already 
B,.ltcn  nndcr  way  with  their  new  building,  wluch 
will  he  completed  about  November  1.  The 
new  "Structure  will  be  four  stories  in  height  and 
will  be  located  directly  across  the  street  from 
their  present  location.  Amendola  Bros,  carry 
Columbia  phonographs,  Columbia  records, 
pianos  and  other  musical  instruments. 

The  Gullasano  Music  Store.  Washmgton  avc- 
11,.. ■    was  completelv  burned  out  by  a  fire  the 


Distributors  at  Sunbeam  Radio  Corp.  Dinne 
of  the  Sunbeam  Radio  Corp.;  H.  F.  Hennessy,     reach  about  $4,(K10.  ■■ 
of  the  CoTnmcrcial  Credit  Corp.,  and  other  well- 
known  persons  connected  with  the  radio  mdus- 


try. 

"From  the  expressions  of  approval  on  tlic 
part  of  those  attending  the  banquet  and  to  judge 
by  appearances,  the  affair  was  a  marked  suc- 
cess. We  believe  that  wherever  it  is  possible,  it 
is  a  good  policy  for  a  manufacturer  to  get  in 
close  touch  with  his  distributors  in  an  informal 
manner,  as  all  work  and  no  play  makes  jack  a 
dull  bov.  In  this  manner  not  only  does  the 
manufacturer  get  to  iniow  his  distributors,  and 
vice  versa  in  a  more  personal  way,  but  tile  va- 
rious distributors  themselves,  coming  from  all 
parts  of  the  country,  have  an  opportunity  of 
meeting  one  another  and  thus  cementing  their 
friendship  as  co-workers  in  a  common  cause," 
said  Alfred  Bloom,  in  discussing  the  dmncr. 


^   partially  covered 

by  insurance.  This  store  carried  musical  instru- 
ments, pianos.  Okeh  and  Odcon  records.  The 
future  plans  could  not  be  learned  at  this  lime. 

Dean  David  Smith,  219  Elm  street,  recently 
purchased  the  Victor  stock  of  the  Widener  de- 
partment, located  in  Malley's  Department  Store. 
Mr.  Smith  now  handles  Columbia  phonographs 
and  Columbia  records,  Brunswick  phonographs 
and  records,  Victrolas  and  Victor  records,  to- 
gether with  a  line  of  radio  and  musical  instru- 
ments, Mr.  Smith  handles  the  entire  trade  of 
students  attending  Yale  University. 


Extensive  Ad  Campaign  on 
Pathe  Cone  Type  Speaker 

Broadside  in  Colors  Picturing  and  Describing 
Cone  Speaker— Advertising  Campaign  in  Sat- 
urday Evening  Post  and  Other  Publications 

The  rathe  Phonograph  &  Radio  Corp., 
Brooklyn,  N.  Y-,  is  sending  out  an  attractive 
broadside  in  colors  on  the  new  Pathe  conc  type 
loud  speaker.  This  new  loud  speaker  through 
its  general  attractiveness  and  eflicicncy  created 
much  comment  .it  Ihc  recent  radio  shows.  The 
new  Grecian  model,  with  pedestal  and  conven- 
tional Greek  design,  is  particularly  popular 

In  the  general  advertising  campaign  of  the 
I'athc  Co,  it  is  being  sold  on  a  twofold  appeal 
to  the  women  on  its  appearance  and  to  Ihe 
men  on  its  performance  and  workmanship. 

The  new  Pathe  loud  speaker  is  being  backed 
up  by  considerable  advertising  in  the  Saturday 
Evening  Post  and  other  publications. 

It  will  be  remembered  that  Fathi5  used  the 
cone  principle  of  reproduction  many  years  ago 
in  their  Actucllc  phonograph.  They  .^rc,  there- 
fore, well  familiar  with  not  only  the  subject  of 
acoustics,  but  also  particularly  with  the  conc 
method  of  tone  reproduction.  It  can,  therefore, 
be  logically  assumed  that  the  new  Palhc  cone 
type  of  speaker  will  find  a  hearty  welcome  in 
the  talking  machine  industry, 


Columbia  Dealers  Tie-up 

With  Specht  Orchestra 

The  Paul  Specht  Orchestra,  exclusive  Colum- 
bia artists,  gave  a  concert  and  dance  in  various 
cities  in  Connecticut  over  the  past  two  weeks 
and  in  each  instance  Columbia  dealers  used 
exclusive  Paul  Specht  windows  and  big  news- 
paper space  in  their  tie-ups. 

On  Monday.  September  21,  the  Paul  Specht 
Orchestra  appeared  at  Miller's  Music  Shop  in 
Ansonia,  playing  at  the  store  for  over  an  hour. 
About  three  hundred  crowded  into  and  around 
the  store  and  Paul  Specht  personally  auto- 
graphed all  records  purchased.  On  the  follow- 
ing Saturday,  September  25.  the  orchestra  ap- 
peared at  Waterbury  and  the  New  England 
Music  Shop  used  large  newspaper  space  to  ad- 
vertise Specht  records  and  tied  up  with  an 
exclusive  Paul  Specht  window. 

On  Monday,  September  28,  Paul  Specht  and 
his  aggregation  appeared  at  the  State  Armory 
in  Stamford,  Conn.  The  Stamford  dealers  used 
window  cards  and  newspaper  space  in  featuring 
the  appearance. 

Home  From  Middle  West 

Ben  Baer.  sales  manager  of  the  Cameo  Rec- 
ord Corp.,  recently  returned  from  a  trip  through 
the  Middle  West.  Mr.  Baer  states  the  Cameo 
record,  "Brown  Eyes,  Why  Arc  You  Blue?" 
looks  like  the  biggest  seller  they  have  ever 
released.  The  record  is  in  fox-trot  form  and 
proves  an  alluring  dance.  The  demand  for 
this  particular  record  has  been  so  active  that 
the  Cameo  Corp,  will  bring  out  a  special  release 
in  vocal  form. 
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Why  the  Air-Way  is 
the  "Artists'  Radio" 

Would  you  ask  Rachmaninoff  to  play  for 
you  on  an  out-of-tune  piano,  or  Fritz 
Kreisler  to  render  "The  Old  Refrain"  on 
a  fiddle  made .  from  a  cigar  box?  Of 
course  not.  Yet  just  that  same  thing  is 
being  done  to  broadcasting  artists  by  radio 
sets  that  fail  to  give  value  for  value  m 
tone  reproduction. 

There  is  a  lot  of  difference  between  get- 
ting a  sound  and  the  sound.  Air-Way 
owners  hear  the  artist,  not  the  loud 
speaker  only. 

You  who  appreciate  music,  test  the  Air- 
Way  in  parallel  with  any  other  receiver, 
no  matter  what  the  price.  You  will  notice 
unmistakably  that  same  difference  m  per- 
formance and  tone  that  leads  the  artist 
to  prefer  a  certain  piano,  or  a  priceless 
violin. 

All  Air-Way  models  are  6-tube  resistance 
coupled  with  four  stages  of  amplification. 
The  case  is  American  walnut  handled  with 
distinctively  artistic  design  and  perfect 
craftsmanship.  The  Air-Way  Certificate 
of  Satisfaction  is  of  new  and  vital  in- 
terest to  radio  dealers  and  owners.  Learn 
about  it.  Air-Way  Model  51  pictured  above 
$98.50. 

Air- Way  Electric  Appliance  Corporation 

612  Broadway,  TOLEDO,  OHIO 
Export  Department,  220  Broadway,  New  York,  N.  Y. 


Model  OS—The  ... 
Console.  Tremendou! 
value.  Compai 
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Cheney  Sales  Corporation 


BOSTON 
376  Boylston  Street 


Exclusive 

DISTRIBUTORS 

in  the  Music  Trades 
for  the  Eastern  Seaboard 


PHILADELPHIA 
1015  Chestnut  Street 


''A  Man  is  Judged  by 
The  Company  He  Keeps 


-a  dealer  by  the  merchandise  he  sells-a  jobbei  by  the  lines 

he  distributes.  ,„„„^;at-,>c 
Choose  your  jobber  by  the  manufacturers  he  associates 
with,  and  keep  in  good  company. 

Every  manufacturer  we  represent  is  rehable,  responsible 
and  makes  a  worthy  product.    Our  dealers  may  sell  con- 
fidently, repeatedly  and  PROFITABLY,  sure  of  com- 
plete protection.  cut  ^^a:^ 
THERMIODYNE  is  a  leader  in  the  field  ot  Kadio. 
A  standardized  type  of  Receiver  for  which  there  is  an 
insistent   and   growing   demand.     A   receiver  that 
sells  and  stays  sold.    The  famous  Master  Con- 
trol THERMIODYNE. 

A   THERMIODYNE   sales   franchise  brings 
dealers  prestige,  purchasers  and  profits.  Backed 
by  a  most  liberal  merchandising  and  advertis- 
ing policy.    Write  us  today,  and  pave  the 
way  for  the  biggest  Radio  Holiday  Selling 
Season  of  your  business. 


Jobbers  of 


Loud 


THERMIODYNE  Receivers  Silver  Voi 
Receptrad   Receivers   (no  Speakers 

batteries)  Trimm  Loud  Speakers 

Eveready  Batteries  Phjlco  A  Batteries 

Brach  Antenna  Outfits  Plnlco  B  Eliminators 

Brach  Phone  Plugs,  Grid  Valley  Chargers 

Leaks  Aalco  Loops 


Choose  Your  Jobber 
as  You  Choose 
Your  Friends 
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THE  KEY  TO 


and  to  Volume  Business 
-at  a  Profit X 


THERMIODYNE- Model  TF5-F1VE  TUBES 


 j.sful  princlpltj 

.u.,.....^.  n..^  /,  diitance-Bcfting  nbllity  t 

loncquaiiiV.  Two  Stages  of  Thermionic  Frcqucncv,  Dctccl 
and  Two  Stage!  of  Audio  Frequency.  Maslcr  Control.  Out. 


doorAotcnnu.  Finished  in  duo'ii 


ic  Wnl 


Price  (without  access ori 
Rocky  Mountain  and  C 


$100 
$110 


THERMIODYNE- Model  TF6-SIX  TUBES 


Powerful.  --■>'-"-''n'''":r?'?";"De>]I;o"  fnTTw"! 
Xhrrmionic  Frequency  before  dctcclof,  Ucicclor,  ana  i  wo 
«,  L.nf  Audio  FtcQQcncy.  Moiicr  Control.  Indoor  or  Out- 
door A  n^^-nn'oP"^^^^  W.lnut  Cabinet  with  interior 
compartment  for  "B"  Battery- 
Price  (ivithout  occcisorics)  -  

Bockv  Mountain  and  Const  Stales  


\'17aTH  CFCA  on  the  air  at  350  meters  and 
VV  WWJ  working  on  3  5  2.7 -with  WTAS  fight- 
ing  with  302.8  for  supremacy  over  WPG's  299.8 
—and  with  similar  conditions  all  over  the  country, 
what  chance  has  the  ordinary  set  to  stay  sold  when 
offered  on  the  basis  of  selectivity? 

These  jammed -air  conditions  bring  Thermiodyne  into 
its  own  and  give  special  significance  to  the  fact  that 

This  is  Thermiodyne  Year 

For,  Thermiodyne  is  super-selective.  When  it  comes  to  un- 
scrambling today's  broadcast  mess,  Thermiodyne  does  what 
seems  impossible ! 

Thermiodyne's  Master  Control,  swinging  along  Thermio- 
dyne's  magic  half-circle,  picks  up  these  stations  one  at  a  time, 
and  holds  any  one  of  them  at  the  pleasure  of  the  operator, 
without  the  slightest  suggestion  of  others  creeping  in. 

Today,  there's  only  one  way  to  sell  radio.  Give  your  cus- 
tomers a  demonstration  — if  possible  in  their  own  homes. 
Demonstrate  Thermiodyne's  superiority,  super-selectivity  and 
simplicity  of  control.  More  than  half  of  the  Thermiodynes 
thus  demonstrated  are  sold— and  when  Thermiodyne  is  sold, 
it  slays  sold. 

Highly  attractive  models.  Simplest  operation.  Right  prices. 
Unparalleled  performance.  Liberal  trade-in  proposition,  prof- 
itable deferred  payment  plan.  Co-operative  advertising. 

Could  any  dealer  ask  for  greater  assurance  of  volume  busi- 
ness at  a  profit  t 


The  Famous 


Control 


Dominion 
Thermiodyne 
Radio,  Ltd. 


THERMIODYNE 

RADIO 
CORPORATION 

1819  Broadway, 
Neu'  York  Ctiy 
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Columbia  Gramophone  Co.,  Ltd..  England. 
Acquires  Important  Interest  in  Carl  Lmd- 
strom  and  Allied  Organizations  in  Behalf  of 
the  Columbia  Organization 

Louis  Sterling,  chairman  of  the  board  of  the 
Columbia  Phonograph  Co.,  Inc..  in  behalf  of  the 
Columbia  interests,  through  the  Columbia 
Graphophone  Co.,  Lu!.,  of  England,  has  ac- 
quired a  very  important  interest  in  the  Carl 
Lindstrom  Co.  of  Berlin  and  ihc  Transoceanic 
Trading  Co.  of  Amsterdam,  which  companies 
have  been  established  considerably  over  twenty 
years  and  who  arc  by  far  the  largest  phono- 
graph and  record  manufacturers 
nents  of  Europe  and  South  Amc 
Lindstrom  Co.  and  their  siibMdi.ii  it^-;  r>|MTMe 
plionograph  and  record  farttiric-  in  ( n  rrii,iti\ , 
Auslria,  Iceland.  France,  Spain,  Italy.  Sweden 
and  Switzerland,  in  Europe;  and  in  Brazil  and 
Argentine  Republic,  in  South  America. 

The  Columbia  Phonograph  Co..  Inc..  of  New 
York,  and  its  affiliated  companies  are  now  de- 
clared 10  be  the  largest  manufacturers  of  pho- 
nographs and  records  in  the  world;  and  the  mu- 
tual working  arrangements  all  over  the  world 
that  have  been  entered  into  between  the  above 
companies  will  be  of  material  advantage  to  Co- 
lumbia. 


1  the  conti- 
a  The 


Art  Gillham,  Whispering 

Pianist,  Assists  Dealers 

An  Gillham,  the  "Whispering  Pianist."  pop- 
ular broadcasting  artist  and  exclusive  Columbia 
artist,  is  broadcasting  from  Stations  WJZ  and 
WEAF,  New  York,  during  the  period  from  Oc- 
tober 13  to  October  21,  and  Columbia  dealers 
arc  taking  advantage  of  the  interest  stimulated 
in  the  recordings  of  this  star  to  push  to  the 
fullest  possible  extent  the  Columbia  records 
which  he  has  made.  One  of  the  most  popular 
Columbia  recordings  of  recent  release  is  "Are 
You  Sorry?"  coupled  with  "Loving  Just  Von,' 
both  of  which  are  sung  by  Mr.  Gillham.  Dur- 
ing his  stay  in  the  metropolitan  section  Mr, 
Gillham  will  appear  at  store  concerts  of  a  num* 
ber  of  Columbia  dealers,  including  the  Cham- 
bers Music  Co.,  New  York;  the  Hroad  &  Mar- 
ket Music  Co.,  Newark,  and  the  Broadway  Mu- 
sic Co.,  New  York,  


President  of  General  Phonograph  Corp.,  Which 
Has  American  Agency  of  Odeon  Records. 
Made  by  Carl  Lindstrom  Co..  States  His 
Company  Has  Odeon  Contract  Until  1935 

Otto  Heinemau,  president  and  founder  of  the 
General  Phonograph  Corp,,  and  internationally 
prominent  in  the  phonograph  Industry,  issued 
recently  an  interesting  statement  in  connection 
wilh  hi's  coinpanv's  activities  in  behalf  of  record- 
ings issued  by  the  Carl  Lindstrom  organization 
of  Germany.  The  General  Phonogr.aph  Corp. 
has  attained  phenomenal  success  in  the  intro- 
duction 10  the  American  trade  of  Odeon  rec- 
ords made  by  the  Lindstrom  organiy.alion.  and 
in  Ui?.  statement  regarding  the  future  associ- 
ntion  of  the  two  coinpanies,  Mr.  Heineman  said: 

■'III  1021  ihc  Genera!  Phonograph  Corp.  en- 
tered inln'a  contract  with  the  Carl  Lindstrom 
A  G,  of  Berlin,  granting  to  the  General  Phono- 
graph Corp.  the  exclusive  rights  in  the  United 
States.  Canada,  Mexico.  Cuba  and  Porto  Rico, 
for  all  Lindstrom  recordings-  This  contract 
runs  for  a  period  of  fifteen  years,  terminating 
ill  1930.  and  during  the  duration  of  this  conlr.ict 
Ihc  Lindstrom  company  cannot  operate  m 
Norlii  America  except  through  the  General 
Phonograph  Corp. 

"The  recent  announcement  that  the  Columbia 
Graphophone  Co.,  Ltd..  of  London,  had  acquired 
a  large  interest  in  the  Lindstrom  Co.  will  in  no 
way  affect  the  existing  contract  with  the  Gen- 
eral PVionograph  Corp.  Our  company  will  con- 
tinue to  have  the  exclusive  American  rights  to 
all  Lindstrom  recordings  of  the  past  and  future, 
and  we  will  issue  Odeon  records  made  from 
Lindstrom  matrices  to  an  extent  even  greater 
than  before." 


Full  Line  of  Fine  Arts  Receivers  in  Table.  Con- 
sole and  Highboy  Models  on  Market— Emil 
Schenkel  Is  Manager  of  Radio  Department 

The  Plaza  Music  Co.,  New  York  City,  manu- 
facturer of  Banner,  Domino  and  Little  Tot 
records,  portable  talking  machines  and  other 
musical  merchandise,  held  a  formal  Opening  of 


Music  Critics  to  Aid  Radio 

The  Freed-Eisemann  Radio  Corp.,  Brooklyn. 
N.  v.,  recently  announced  the  formation  of  a 
radio  board  of  review  composed  of  several  of 
Ihe  best-known  music  critics  of  the  country 
who  have  agreed  to  take  an  active  part  in  fur- 
thering radio  music,  giving  Ihcir  impressions 
and  suRgeslions  to  the  men  and  women  of  radio 
in  the  bettering  of  the  programs,  with  a  view  to 
iiitensifymg  the  interest  of  the  public  in  radio 
entertainment.   ^^^^^^^^^ 


Two  WESTON  Instruments 
that  build  Radio  Dealer  Prestige 


WESTON  ELECTRICAL  INSTRUMENT  CORPORATION 

190  Wc.lon  A,<,=u=,  Newark,  N.  J. 


.SIANDARDuTHLWaRLIiaYEft- 


^WESTON 

Tismem  since  1888  


Plaza  '■Fine  Arts"  Radio  Set 
its  now  radio  department  during  the  week  of 
October  12. 

Emil  Schenkel.  sales  manager  of  the  radio 
division  of  the  Plaza  Co.,  with  a  number  of  as- 
sistants, together  with  other  executive  officers, 
acted  as  a  reception  committee  and  showed  and 
demonstrated  the  "Fine-Arts"  radio  receiving 
sets.  This  line  comprises  popular  priced  table 
models,  with  and  without  encased  loud  speaker, 
flat  top  console  models  and  double  and  triple 
deck  highboys.  The  latter  also  comprises  a 
model  in  combination  talking  machine  and 
radio. 

The  Plaza  radio  products  ar-e  all  five-tube 
radio  frequency  receivers.  The  cabinet  work  is 
most  attractive  of  the  latest  design  and  finish, 
that  lends  itself  readily  to  home  atmosphere. 

In  conjunction  with  its  new  radio  department, 
the  Plaza  Music  Co.  has  installed  under  the  di- 
rection of  Mr.  Schenkel  a  complete  service  de- 
partment. This  not  only  applies  to  the  techni- 
cal and  mechanical  co-operation  for  music  deal- 
ers, but.  in  addition,  has  a  complete  department 
of  sales  helps.  There  is  also  in  conjunction 
with  this  service  division  a  publicity  and  adver- 
tising department  which  is  prepared  to  minutely 
cover  all  of  the  needs  of  radio-music  merchants 
in  the  way  of  supplementary  material  for  the 
purpose  of  creating  sales,  mail  orders,  follow- 
ups  and  other  business-getting  plans. 


Langdon  Harriss,  of  Texas, 
Passes  Away  in  New  York 

Treasurer  of  Thos.  Goggan  &  Bro.,  San  Antonio, 
Succumbs  to  Attack  of  Peritonitis  in  Broad 
Street  Hospital  on  Sunday 

Langdon  Harriss,  treasurer  of  Thos.  Goggan 
&  Bro.,  San  Antonio,  Texas,  who  with  his  fam- 
ily has  been  spending  the  Summer  at  shore  and 
mountain  resorts  around  New  York,  died  in 
Broad  Stn-et  Hospital,  New  York,  on  Septem- 
ber 27,  of  peritonitis. 

The  funeral  services  over  Mr.  Harriss,  who 
was  50  years  old,  were  held  on  Tuesday  after- 
noon at  St.  Patrick's  Cathedral,  and  were  at- 
tended by  a  number  of  members  of  the  trade 
by  whom  he  was  held  in  high  esteem,  among 
them  being  Frederick  T.  Steinway  and  Ernest 
Urchs.  of  Steinway  &  Sons;  W.  H.  Alfring  and 
Charles  Addams,  of  the  Aeolian  Co..  and  many 
others 

Tn  addition  to  being  interested  in  Thos.  Gog- 
gan &  Bro.,  Mr.  Harriss  was  also  a  prominent 
factor  in  coKon  circles  and  was  a  member  of 
ihc  brokerage  house  of  Harriss,  Irby  &  Vose. 


A  brancii  of  the  Crawford-Rutan  Co.,  Kansas 
City,  has  been  opened  at  826  Kansas  avenue, 
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EAGLE 

All  That  is  Best  in  Radio 

/<^^VJ>HERE  is  a  reason  why  the 
Ly   /       demand  for  full  capacity 
I.       production  is  always  in 
evidence  on  Eagle  Receivers. 

The  reason  is: 

Eagle  dealers  are  absolutely  con- 
fident that  in  merchandise  and 
policy,  Eagle  always  leads  the  field. 

For  a  clean-cut,  aggressive  and 
profitable  campaign  this  year,  secure 
the  Eagle  dealership  for  your  terri- 
tory. 

Quantity  production  consistent 
with  a  quality  product  is  your  in- 
surance for  satisfied  customers  and 
profits. 

Write  for  Booklet  Describing 
Other  Models 


Console  Model  C-1 
With  Model  F  Receiver — $235.00 


Model  C-3 
With  Model  F  Receiver — $275.00 

The  Trade-Mark 
That  Stands  for 


Dealer  Co-operation 
and  Projits 


Eadle  Radio  Company 

,6BOYDEN  PLACE.  NE>WARK.  N.X 
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Special  Record  Returning  Privilege  Is 

Announced  by  Columbia  Phonograph  Co. 

W.  C.  Fuhr.  General  Sales  Manager  of"th7coJun.bia  Co    Explains  ^^^^/j^J  ^^^fj^'""''' 
Retailers  to  Have  Adequate  Stocks  of  the  New  Records  on  Hand  for  Hol.day. 


Columbia  dealers  were  advised  lliis  week  by 
W.  C,  Fuhri,  general  sales  manager  of  ihc  Co- 
lumbia Phonograph  Co.,  Inc.,  of  a  special  Co- 
lumbia record  return  privilege,  alTording  the 
dealers  an  exceptional  opportunity  to  take  full 
advantage  of  holiday  Iriide,  Mr.  Fuhri,  in  a 
letter  to  llic  tr;ule  which  givc^  details  of  the 
return  plan,  said: 

"We  want  every  Columbia  dealer  to  have  a 
representative  stock  of  our  wonderful  new  Co- 
lumbia records  (or  the  holiday  trade,  and  there- 
fore, al  a  great  rniaucial  loss  to  our  company, 
have  decided  lo  offer  the  following  special 
record  return  proposition: 

"In  consideration  of  your  placing  an  order 
for  Columbia  phonographs  at  (lie  new  special 
net  prices  announced  in  our  letter  of  October 
S,  and  at  the  same  lime  a  (Special  order  for 
new  Columbia  records  of  the  same  net  value  as 
your  phonograph  order,  we  will  grant  you  the 
privilege  of  returning  for  credit  your  surphis 
stock  of  old  Columbia  records  to  an  amount 


equal  lo  SO  per  cent  of  your  special  purciiase 
of  new  Columbia  records. 

"For  example:  Purchase  $300  worth  of  Co- 
lumbia phonographs  at  the  new  net  prices  and 
$200  worth  of  new  Columbia  records  al  current 
prices,  we  will  then  accept  F.  O.  li.  branch  or 
jobber,  at  current  prices,  $100  worth  of  yom' 
old  Columbia  records  (unworn  and  unbroken), 
and  apply  them  as  a  credit  on  your  comb-na- 
tion purchase.  You  may  buy  more  or  I'-'^s  on 
the  above  exchange  basis,  but  you  must  lake 
advantage  of  the  proposition  before  December 
1,  1925.  Records  you  desire  to  return  on  llie 
above  offer  must  be  shipped  and  received  by  us 
prior  to  ihc  above  dale, 

■'Our  regular  10  per  cent  Columbia  record  rc- 
tvini  privilege  is  in  no  way  afTeclcd  by  this 
special  offer  and  will  continue  as  herelol'nre 
near  in  mind,  also,  that  the  .SO  per  cent  new 
Columbia  record  advertising  allowance  as  oul^- 
lined  in  our  letter  to  dealers  dated  August  2\ 
1925.  is  available  for  you." 


dealer  and  consumer.  It  pomts  out  that  us 
dealers  arc  progressive  merchants  selected  for 
reliability  and  its  products  can  only  be  found  m 
authorixed  stores. 

In  most  of  its  consumer  literature  the  Eagle 
Radio  Co.  includes  questions  that  should  be 
answered  when  purchasing  a  radio  recemng 
set.     These    ...v,r    U>.-.    ^eloCvity,  distance, 


Attractive  Literature  on 
the  New  Eagle  Radio  Line 

The  Three  Console  and  Two  Table  Models 
Which  Comprise  the  New  Line  of  the  Eagle 
Radio  Co.  Pictured  and  Described  in  Un- 
usually Effective  Publicity  Matter 

The  Eagle  Radio  Co.,  Newark.  N.  J.,  which 
recently  announced  its  1925-26  line,  has  since 
issued  some  very  effective  circular  matter  and 
other  publicity  material  for  both  trade  and 
consumer  use.  Included  in  this  is  a  six-page 
pamphlet  for  prospective  radio  receiving  set 
purchasers  which  gives  details  and  illustrations 


of  the  line.  This  includes  three  console  models 
and  two  table  models.  They  are  attractive  cab- 
inets in  either  mahogany  or  walnut  with  sep- 
arate compartments  for  batteries  and  chmma- 
tors  with  built-in  speaker  horn,  delivered  with 
or  without  speaker  units. 

All  of  the  console  models  enclose  a  mode! 
"F"  receiver.  This  is  the  most  important  of  the 
Eagle  balanced  neutrodyne  receivers.  It  is 
equipped  with  special  de  luxe  panel,  vernier 
control  dials  for  close  tuning,  wound  coil,  and 
exclu-;ivc  Eagle  feature  for  increased  sensitiv- 
ity, all  of  which  make  for  ease  of  operation  and 
quality  reception. 

In  its  literature  the  Eagle  Radio  Co.  places 
particular  emphasis  on  its  guarantee  to  both  th-- 


Big  Profits  in 

Udell  Radio  Cabinets 


An  attractive,  convenient  cabi- 
net that  looks  well  in  any  home. 
Drawer  in  front  holds  all  ac- 
cessories. Space  in  back  for  all 
balteries  and  connections.  Sold 
with  or  without  loud-speaker 
unit.    Dealer's  price,  with  horn 

SI/'":-"  $19.00 


]ust  one  ex- 
ample (at  left) 
of  the  many  ex- 
cellent values  in 
the  complete 
Udell  line.  All 
priced  to  make 
quick  sales,  big 
profits  and  per- 
manent friends 
for  you.  Other 
Udell  specialties 
in  Player  Roll 
Cabinets  and 
Console  Talking 
Machines. 


Complete  catalog  and  prices  gladly 
on  request.    Write  for  your  copy 

THE  UDELL  WORKS,  Inc. 

28th  St.  at  Barnes  Ave.,  Indianapolis, 


Ind. 


Eagle  Console  C-1 

case  of  operation,  cost  of  operation,  and  other 
features  which  make  the  instruments  desirable. 
Another  product  that  the  Eagle  Radio  Co. 


Eagle  Console  C-3 

presents   this   season   is  the   Eagle  reproducer 
This   product   incorporates   the  famous 


O'Neil  Audipl 


thrce-way  control  bal- 


Eagle  Model  F 

aiiced  armature,  laminated  electro  magnet,  large 
permanent  magnet  and  India  mica  diaphragm. 
It  is  a  unit  that  has  achieved  some  remarkable 
results  in  reproducing  quality  tone  in  radio 
broadcasting. 

Emphasizing  Quality  of 
Edison  White  Label  Records. 

Excellence  of  Tone  and  Volume  Both  Charac- 
teristic Features  of  the  New  Pressings  From 
the  Edison  Laboratories 

Thomas  A,  Edison,  Inc.  in  its  advertising 
and  exploitation  literature  is  emphasizing 
strongly  'lie  quality  of  the  'new  Edison  White 
Label  records  now  being  issued  by  the  com- 
pany. Attention  is  called  to  the  superiority  of 
tlic  new  records  over  those  formerly  turned  out 
by  the  company,  and  to  the  excellent  tone 
quality  that  has  impressed  those  who  have  been 
present.  Volume  of  reproduction  is  one  of  the 
features  stressed  in  the  new  records. 


The  Chillicothe  Music  Store,  Chillicothe,  O., 
has  been  remodeled  to  provide  more  space. 
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Loudspeaker 


NEW  MODEL  S 


IMPORTED 
PHONES 

;s.°.?T.,!;''proa...... 

ja.SO.     packed  in  lens. 


IMPORTED 

PHONOGRAPH 
UNIT 

The  clear  pure  N  fit  K  tone 
in  on  instantly  aitachatile  unit 
for  Victrola  or  other  stand- 
ard pho  no  graphs - 


TONE! — Clear,  sweet,  natural  tone^free 
from  twanging,  droning,  grating!  Loud, 
too,   pouring  freely  out  in  every  direction. 
Never  before  such  purity,  sucli  strength  in  a 
spealcer  .that  can  be  sold  with  excellent  profit 
for  only  $12.50.   This  newest  N  &  K  creation 
is  a  real  money-maket.    Artistic  and  novel  in 
shape,  "all-directional"  in  principle.    Built  of 
burtex,  the  substance  that  destroys  false  tone 
vibrations.   Economical  of  space.  9'/2  in.  high, 
b'/i  inches  square.    Adjustable  unit.  Pac!<ed 
six  to  carton,  enclosing  sales  helps. 
NOW  is  the  time  to  stoclc  speakers.    If  your 
jobber  is  not  yet  carrying  this  new  N  &  K 
iV'Iodel  S,  write,  wire  or  phone  us  for  discounts. 

NEUFELDT  &  KUHNKE  DIVISION 

Th.  Goldachmitlt  Corp. 
Dept.  T-10,  IS  William  St.,  New  York 


The  Symbol 

of  True 
Miisical  Tone 
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You   CaSt    Go   Vrong    With    Anv  /g/gr^  Song 


Fine  Exhibits  of  Leading  Radio  Lines 

Feature  Philadelphia  Radio  Exposition 


Exposition  in  the  Arena  in  Philadelphia  a  Great 
Unusual  Volume  of  Publicity  HeraJd- 


Success— Most  of  Outstanding  Lines  Displayed- 
:d  the  Event— Entertainment  Enjoyed 


Philadelphia,  Fa.,  UcioIlt  8.— This  yt-ar  liit 
Philadelphia  Radio  ExiiosUion  was  held  in  tlic 
Arena  at  Forty-Mxlli  and  Market  streets,  the 
spaciousness  of  wliicli  allowed  an  csecUcnt  ar- 
rangement of  exhibits.  The  exhibits  occupied 
about  120  display  booths  and  practically  all  of 
the  well-known  nianufaelurers  of  radio  sets 
and  accessories  were  present,  exhibiting  either 
directly  or  through  the  displays  of  their  local 
distributors.  The  exposition  was  sponsored  by 
the  Philadelphia  Public  Ledger,  with  G,  B.  Eo- 
denhoff,  exposition  manager.  A  large  amount 
of  previous  publicity  had  been  granted  the  show 
through  the  columns  of  llic  Philadelphia  Public 
Ledger  and  ollicr  local  newspapers  and  through 
this  publicity,  and  the  easy  facility  through 
•which  the  Arena  could  be  reached,  tremendous 
crowds  visited  the  show  each  day.  In  addition 
to  the  great  buying  public  the  retail  trade  was 
well  represented  and  radio  dealers  from  far  dis- 
tant points  visited  the  various  exhibits,  The 
exposition  demonstrated  the  advancement  of 
radio.  Similar  to  the  New  York  Exposition,  the 
sets  shown  were  not  radical  in  new  circuits,  but 
rather  demonstrated  the  improvements  and  re 
finements  developed  during  ihe  year. 

Also  similar  to  the  New  York  shows,  many 
entertainment  features  were  provided,  A  large 
glass  enclosed  broadcasting  room  was  installed 
at  one  end  of  the  Arena,  where,  through  the  co- 
operation of  all  the  local  broadcasting  stations, 
many  fine  radio  programs  were  broadcasted 
during  the  week  direct  from  the  Arena, 
Through  the  transparency  of  the  walls,  those 
attending  the  exposition  were  able  to  witness 
Ihc  interesting  art  of  broadcasting. 

Among  Those  Present 
Tlie  Arena,  which  had  been  elaborately  deco- 
rated for  the  occasion,  was  open  to  the  general 
public  on  Saturday,  October  3.  and  the  exposi- 
tion was  for  the  duration  of  one  week.  Among 
those  exhibiting  were: 

Ativaler  Kent  M(k.  Co..   Philii(l.-lj.lii;i :  I'ooloy  Co.  Inc., 


Pliilnikl|iliia;  J  ..■»■.■  H  R;iilio  S:  Plioii.)Kra|)Ii  Corp.,  roiili.ic, 
Mkli,;  l)uI'ori-si  Radio  Co..  J<^riE/  Cify;  M J(,n.-ivo.N  Co.. 
Onklanil,  C.il.^  American  Boscli  M-iH'iuio  Corp.,  Spring- 
field,  M,i^^.;  E  T.  CutiMi»Kli.im.  Snn  Tf-incisco;  Zeiiilli 
Radio  Corp.,  ChicnK";  A-C  Elcclrical  Mfg.  Co..  Dayion, 
O.T  I-arrand  MfK.  Co.,  Long  Island.  N.  Y,;  Schickcrlme 
Products  Corp.,  Newark;  PfaiistichI  Radio  Co.,  Cliicago; 
M.  D.  Sleeper.  Inc.,  New  Vorlt;  Willard  Storage  BaUcry 
Co.,  Cleveland;  David  Grimes  Radio  &  Record  Corp.,  New 
York;  NalLonal  Carbon  Co.,  Inc.,  New  York;  Valley  Elec- 
tric Co,,  Si.  Louis;  DicloRraph  Products  Corp.,  New  York; 
Phoenix  Radio  Corp.,  New  York;  Apex  Electric  Mfg- 
Co.,  New  York;  Frced-Eisemann  Radio  Corp..  New  York; 
FrtiicU  llaucry  Co.,  Madison,  Wise;  Crosley  Radio  Corp, 
Cincinnaii;  Grigsliy-Grunow-Ilinds.  Chicago;  F.  A,  I).  An 
drea,  New  York;  Fansleel  Products  Co.,  Chicago;  Splildorf 
Elcc'lrical  Co.,  Newark;  Eagle  Radio  Co.,  Newark;  Aeio- 
Master  Corp..  Newark;  Apco  MftJ.  Co.,  Providence,  It.  I.; 
Rr.in.ks  I'roducls,  Inc.,  New  York;  Donehue  Lumber  Co., 
Pi-rih  Amhoy,  N.  J.;  Mu-Rad  Radio  Corp.,  Newark;  Mar- 
wol  Radio  Corp..  New  York;  Briglii  Star  Baucry  Co,, 
llayonne.  N.  J.;  Burgess  Ilattcry  Co.,  New  York;  Radio- 
,ive  Corp..  lUooklyn.  N.  V.;  Sletling  Mfg.  Co..  Ocve- 
laiid:  Amurkan  Elecuic  Co.,  Chicago;  Electric  Sloraee 
liallcry  Co..  Pliiladclpphia;  Louis  Duchn  Co.,  Philadelphia; 
R  C  Allen,  Inc.,  Pliiladtlphia;  Halhcway  &  Co..  Inc., 
Philadelphia;  Lyons  Radio  Sales  Co.,  Philadelphia;  Dut- 
hnro  &  Co..  Pliiladclphia;  Lackwood  Radio  Co.,  Inc..  Pliil- 
odelphia;  R.  E.  Tongue  &  Bros.,  Philadelphia;  Radio  Prod- 
ncis  Sales  Corp..  Philadelphia;  Girard  Phonograph  Co.. 
Philadelphia;  Astral  Radio  Corp,,  Philadelphia;  Gray  Sales 
Co.,  Philadelphia;  Stewart  Products  Service  Station,  Phil- 
adelphia; Trilling  &  Montague,  Philadelphia;  C.  C.  Davis 
Electric  Co..  Philadelphia;  Pcnn  Phonogrnph  Co..  Phila- 
delphia; Franklin  Electric  Co.,  Philadelpliia;  Rumsey  Elec- 
tric Co.,  Philadelphia;  Motor  Igfliilion  Co..  Philadelphia; 
Keystone  Saks  S;  Service  Co..  Philadelphia;  J.  H.  McCnl- 
lough  &  Son,  Philadelphia;  Motor  Paris  Co.,  Phil.idelph.a; 
GeorRe  W.  Hipsky.  Philadelphia;  II.  C.  liohcrls  Co.,  Phi! 
adelphia;  Timmons,  Inc..  Philadelphia;  -Hartford  Uallery 
Co,,  Miildalc.  Conn-;  Radiodiii.-.  Corp..  Brooklyn.  N.  Y.; 
llrenier-Tully  Producis,  Chicago;  IJenjaniin  Electric  Prod- 
ucts Co.,  New  York;  Liberty  Mfg.  Co.,  New  Y'orli ;  J.  J. 
Speed,  New  York;  General  Radio  Co..  Cimbridee,  Mass.; 
Martin  Copeland  Co..  Providence,  R.  L;  IHaiulin  Phono- 
graph Co..  Racine,  Wis.;  Tower  Mta-  Co..  Bosloii,  M.iss. ; 
Silver-Marshall.  Inc.,  Chicigo:  Acme  Apparatus  Co..  Cam- 
bridsc  Mass.;  American  Hard  Rubber  Co.,  New  York;  All- 
Amcricin  Radio  Corp.,  Chicago;  Beicliman  Co..  Chicago, 
and  Yaxley  Mfg,  Co..  Chicago;  Unehciii  &  Kanfmnn 
Kadio  Co.,  New  Haven.  Conn.;  Chas.  Freshman  Co..  New 
York  City;  Blair  R.idio  Labs.,  New  York  Cily; 
Dayton  Fan  &  Motor  Co..  Dayton.  O,;  Electrical  Research 
l.ibs,,  Chicano.  Ill-;  Slromherg-CaHson  Telephone  Mlg,  Co.. 


Jackie  Coogan  Making  a  Cameo  Recording 


Rochester,  N.  Y.;  Philadelphia  Storage  Battery  Co.,  Phila- 
delphia. Pa.;  Reception  Radio  Co..  Philadelphia,  Pa.  ^ 

For  the  success  with  which  the  exposition 
met  and  the  cflicient  manner  in  which  it  was 
conducted,  credit  is  due  the  various  committees 
appointed  to  supervise  the  exposition.  The 
various  committees  and  their  chairmen  are  as 
follows:  Publicity  committee,  C,  E-  Shepperd, 
l.ouis  Buehn  &  Co.;  lighting  and  decorations 
committee,  William  Walker,  of  the  Franklin 
Electric  Co.;  executive  committee,  L.  B.  F.  Ray- 
croft,  of  the  Electric  Storage  Battery  Co.,  and 
the  program  committee,  Harry  Montague,  of 
Trilling  &  Montague. 

Pooley  Radio  Concerts 

Win  Enthusiastic  Praise 

Varied  and  Carefully  Selected  Programs  Played 
by  Trio  of  SkiUed  Musicians  With  Guest 
Soloists  Have  Appeal  to  All  Listeners 

Philadelphia,  Pa.,  Oclober  9.— Enthusiastic  let- 
ters received  at  Stations  WEAF,  WCAE  and 
WOO  indicate  that  Ihe  concerts  sponsored  by 
the  Pooley  Co..  of  this  city,  manufacturer  of  the 
Pooley  radio  cabinet  and  the  Pooley  radio- 
phonograph,  are  a  pronounced  success.  The 
first  of  Ihcse  concerts  was  broadcast  from  the 
above  stations  on  September  16.  They  are  on 
Ihe  air  each  Wednesday  evening  between  8:30 
and  9  o'clock. 

The  Pooley  Co.  promises  "music  that  will  de- 
light you."  To  fulfill  this  promise,  extreme  care 
has  been  taken,  both  with  the  selection  of  art- 
ists and  with  the  formation  of  a  coherent, 
rounded  program.  A  trio  of  skilled  musicians- 
pianist,  violinist  and  'cellist  (who  also  plays  the 
saxophone)— assisted  by  a  guest  soloist  of  ac- 
knowledged eminence  in  his  field,  are  the  Pooley 
artists.  As  each  week  introduces  a  different 
soloist,  playing  a  different  instrument,  there  is 
a  great  deal  of  variety  to  the  concerts. 

By  selecting  with  meticulous  care  the  num- 
bers to  be  played  each  week,  the  company  has 
succeeded  in  building  up  unified  programs  that 
contain  something  to  please  every  taste.  The 
arrangement  of  each  concert  has  been  done  with 
a  feeling  for  both  the  spirit  and  age  of  the 
corhposition. 

The  purpose  of  the  Pooley  Co.  is  to  engage 
as  soloists  men  who  can  best  demonstrate  the 
lyric  as  well  as  orchestral  beauties  of  some  rare 
and  seldom-heard  instruments,  in  addition  to 
those  that  are  belter  known.  Thus,  radio  audi- 
ences who  pick  up  one  of  the  three  broadcast- 
ing stations  on  Wednesday  evenings  in  time  for 
the  concerts  will  listen  to  solo  selections  played 
on  the  harp,  the  oboe,  the  xylophone,  the  accor- 
dion and  many  other  instruments  of  real  merit, 
but  ones  whose  sole  possibilities  are  perhaps 
too  seldom  brought  out  in  concerL  Voice  solos 
are  not  to  be  neglected,  however,  for  it  is  an- 
nounced that  weekly  programs  will  occasionally 
he  varied  by  the  recilal  of  some  well-known  vo- 
cal artist.  To  date  every  Pooley  period  has 
brought  in  numerous  notes  of  appreciation. 
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The  Liberty  Seal  Stimulates 

Sales 


Every  Liberty  Sealed  Five  Radio  Re- 
ceiving Set  is  sold  to  the  user  under  a 
positive  guarantee  that  any  defective 
part  or  any  piece  of  faulty  workman- 
ship will  be  replaced  FREE  OF 
CHARGE  anytime  within  60  days 
from  date  of  sale. 


It  eliminates  possibility  of  regret  after 
the  purchase  is  made.  It  inspires  faith 
in  the  excellence  of  Liberty  Sealed  Five 
operation  and  increases  demand  be- 
cause it  guarantees  that  factor  of  de- 
pendability the  radio  buyer  of  today 
desires. 


The  implicit  faith  of  the  manufacturer  Dealers  vvho  are  interested  in  proven 
iiji.  iiiipiiv-i.      ,,„i,,„e         cprvirf.  that  nromotes  orotlt- 


thus  expressed  in  tangible  security  and 
definite  assurance  of  satisfaction 
arouses  confidence  in  the  minds  of 
prospective  purchasers  and  exerts  a 
powerful  influence  in  swaying  selec- 
tion. 


,  alues  and  service  that  promotes  profit- 
able trade  are  requested  to  investigate 
the  many  advantages  provided  by  the 
Liberty  Sealed  Five  franchise  and 
the  Liberty  policy  of  protecting  the 
buyer. 


LIBERTY  TRANSFORMER  CO. 


123  N.  Sangamon  Street 


Chicago,  lU.' 


lAfierJll  the  Rest 'Hear  the  liheHy  Test 
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Wiedoeft  and  Gitz-Rice 

With  Peerless-Sterling 

Peerless  Quartet  and  Sterling  Trio  Are  Aug- 
mented by  Popular  Stars— Arranging  Appear- 
ances in  Conjunction  With  Dealers 

The  Peerless  Quartcl  and  Slerling  Trio,  well- 
known  radio  and  talking  machine  record  artists, 
who,  for  a  number  of  years,  have  made  local 


nicmbered  as  the  composer  of  thai  popular  and 
ever-selling  success.  "Oh.  How  1  Miss  You. 
Dear  Old  Pnl  of  Mine." 

VVilh  these  two  additions  to  tlieir  program, 
the  Peerless  Quartet  and  Slerling  Trio  will  have 
3  combination  of  entertainers  able  to  render  a 
diversified  program  and,  through  their  person- 
ality and  popularily,  prove  exceptional  drawmg 
cards. 

Many  talking  machine  dealers  in  the  past 
have  arranged  bookings  of  these  record  artists, 
To-day  most  of  ihem  are  also  well  known  to 
radio  cnthusiasis,  and  here  is  a  point  that  should 
be  borne  in  mind  when  conlcmplaling  local  appear- 
ances this  season.  The  dealer,  or  dealers,  who 
arc  instrumental  in  having  these  artists  appear 
in  his  city  can  undoubtedly  use  iheir  appear- 
ance as  a  factor  in  bringing  radio  prospects  into 
the  store,  Record  enthusiasts  will,  naturally, 
go  to  llic  talking  machine  store.  The  dealer  is 
not  always  so  sure  lhat  the  radio  purchaser 
will  be  so  minded.  If,  however,  by  apppropriate 
advertising  and  good  follow-ups,  the  music  store 
focuses  the  allcntion  of  everyone  in  his  city 
who  is  interested  in  these  artists  to  his  store, 
it  should,  in  a  large  measure,  bring  much  busi- 
ness that  might  go  elsewhere. 

The  local  appearance  of  these  record  and 
radio  artists  pays  for  itself.  The  dealer 
has  nothing  to  lose  there,  but,  with  proper  co- 
operation and  hook-ups,  he  has  much  to  gain 
in  added  sales  of  botli  records  and  radio  instru- 
ments, 


Okeli  Hits  From  Musical 
Comedy  "Lady,  Be  Good" 

Dtaiers  Taking  Advantaise  of  Road  Tour  of 
Successful  Musical  Comedy  to  Stage  Effective 
and  Sales  Build.ng  Tie-ups 
Okcli  dealers  are  taking  advantage  of  the  road 
lour  of  "Lady.  Be  Good,"  one  of  the  most  suc- 
cessful musical  comedies  that  ever  played  6n 
Broadway  and  tvhicli  started  on  tour  after  a 
long  run  to  capacity  audiences  n,  New  1  ork. 
Among  the  feature  artists  of  this  comedy 
are  Barnum  ivith  Bailey,  a  team  of  banjoisls 
which  is  known  as  the  "Globe  Trotters."  Phis 
team  has  played  all  around  the  world,  torn 
New  York  to  Africa,  and  when  playing  in  Lon- 
don were  honored  by  tlie  receipt  of  an  auto- 
graphed banjo  from  the  Prince  of  Wales,  The 
two  boys  are  exclusive  Okeh  artists  and  recenl- 
ly  recorded  for  the  Okeh  library  the  two  prin- 
cipal hits  of  "Lady.  Be  Good." 


Rudy  Wiedoeft 
appearances  in  co-operation  witli  talking  ma- 
chine retailers,  are  now  arranging  bookings  for 
the  coming  months. 

This  season  these  popular  artists  have  with 
them  Rudy  Wiedoeft.  the  well-known  saxophon- 
ist, an  unusual  entertainer,  and  Lieut.  Gil/.-Rice. 
the  composer  and  pianist    Gili^-Rice  will  be  rc- 


Buys  Ohio  Music  Co. 

Newcastle.  Pa..  October  5.— The  Milleman  Mu- 
sic Co.,  on  East  Washington  street,  this  city, 
has  purchased  the  business  of  the  Ohio  Music 
Co.,  8  West  Washinglon  street,  and  will  move 
to  the  latter  location  during  October.  The  trans- 
fer includes  the  entire  stock  of  Victrolas.  rec- 
ords and  lixtures  of  the  Ohio  concern,  and  the 
Milleman  house  will  handle,  in  addition,  pianos, 
radios  and  small  goods. 


Distributor  in  New  Home 

Newauk.  N.  I..  October  9.-Thc  New  Jersey 
Radio.  Inc..  Alwater  Kent  distributor,  has 
moved  from  its  former  location  at  30  Hill  sireet 
to  new  quarters  at  330  Washington  street,  this 
city.  At  the  new  location  approximately  20,000 
square  feet  of  Hoor  space  is  available,  which 
will  be  devoted  to  the  business  offices  of  the 
company  and  the  slocking  and  servicing  of  At- 
water  Kent  radio  products  for  the  retailers  in 
the  territory  which  it  serves. 


Incorporated 

The  Harvey  Music  Shop,  Harvey.  III.,  was  re- 
cently incorporated  to  manufacture  and  deal  in 
talking  machines,  etc..  with  a  capital  stock  of 
$5,000.  Incorporators  are  Russell  C.  Iseminger. 
Richard  M.  Ball  and  Harry  W.  Scanians- 


ANNOUNCING 

[    The  Last 
Word  in 
Radio 
Equipment 


REAR 


RADELUXE  RADIO  TABLE 

CONCEALS  ALL  EQUIPMENT.   CONVERTS  THE  UNSIGHTLY  HORN 
TYPE  LOUD  SPEAKER  INTO  A  CABINET  SPEAKER  INSTANTLY. 
List  Price  $45.00  — Liberal  Trade  Discounts. 

Territory  now  being  assigned  to  jobbers.    Write  fur  particulars. 

VINCENNES   PHONOGRAPH  COMPANY 


VINCENNES,  IND. 


NBW  YORK  OFFICE,  105  W.  40TH 


PHILADELPHIA  OFFICE:  31  DELONG  BLDG. 
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Demonstration  of  Orthophonic  Victrola 

Interests  Dealers  in  Quaker  City  Trade 

Hundreds  of  Dealers  Attend  First  Demonstration  of  New  Line— Practically  AU  of  Old  Stock 
Cleaned  Out— Dealers  Add  New  Record  Lines— Columbia  Business  Increases 

Victor  Distributors  and 


Philadelpiiia.  Pa,.  October  S.— With  the  clear- 
ance of  practically  all  the  stocks  of  the  Victro- 
las  that  were  included  among  the  discontinued 
numbers  effective  in  Ihc  50  per  cent  reduction 
list,  the  local  distributors  and  dealers  have 
turned  their  attention  to  the  coming  event  of 
vast  importance  to  the  trade — that  of  the  intro- 
duction of  the  Orthophonic  Victrolas  which 
will  be  made  in  this  territory  during  the  coming 
month.  Not  only  is  this  an  important  factor  to 
tlic  local  dealers,  but  it  also  has  stimulated 
renewed  interest  in  the  talking  machine  indus- 
try as  a  wliole. 

Demonstrate  Orthophonic  Victrola 
With  the  first  dealers'  demonstration  of  the 
Orthophonic  Victrola  given  at  the  Manufactur- 
ers' Club  in  September,  the  Philadelphia  and  east- 
ern Pennsylvania  trade  was  provided  an  oppor- 
tunity to  view  the  new  models  of  the  Victrola. 
Through  the  combined  distributing  firms  and 
the  manufacturers  the  private  exhibition  was 
made  possible  at  an  early  date,  so  that  the  trade 
might  prepare  for  the  stocking  of  the  new  mod- 
els after  a  practical  demonstration  and  personal 
inspection.  Open  house  was  held  throughout  the 
day  for  the  300  visiting  dealers,  who  came  from 
all  parts  of  the  local  territory.  With  the  Victor 
Co,  and  the  Philadelphia  distributors,  H.  A. 
Weymann  &  Son.  Inc.,  and  the  Philadelphia 
Victor  Distributors,  Inc.,  as  hosts,  the  dealer 
were  the  guests  at  a  buffet  luncheon  served  in  the 
afternoon  at  the  club.  Later  in  the  month  the 
J.  H.  Troup  Co.,  of  Harrisburg,  Pa.,  and  the 
Hotel  Sterling.  Wilkes-Barre,  Pa.,  were  the  cen- 
ters for  similar  demonstrations  for  the  dealers 
in  the  respective  districts,  who  were  not  able  to 
be  present  at  the  Philadelphia  exhibition.  In 
the  spacious  auditorium  of  the  Troup  Co.,  hold- 
ing more  than  200  dealers,  there  was  given  over 
to  the  showing  of  the  new  models  an  entire 
afternoon  with  the  local  distributors  and  the 
manufacturers  co-operating  with  the  Harrisburg 
firm  in  the  program.  Other  exhibitions  were 
held  in  Scranlon.  Reading,  Williamsport  and 
other  cities  up-State. 

Now  that  the  dealers  have  been  given  an  op- 
portunity to  see  for  themselves  the  sales  pos- 
sibilities of  the  new  types  of  the  Victrola.  the 
Philadelphia  distributors  are  displaying  the  new 
models  at  their  headquarters  here  for  the  book- 
ing of  advance  orders  for  the  Fall  and  holidays. 


Both  the  Philadelpli 

H.  A.  Weymann  &  Son  are  featuring  the  new 
model  Style  8-1  in  a  permanent  display. 

H.  A.  Weymann  &  Son.  through  the  whole- 
sale Victor  department  under  the  management 
of  Charles  Bahl,  arc  prepared  to  assist  the  dealers 
in  their  demonstration  of  the  new  models  by 
furnishing  the  retailers  at  a  nominal  cost  with 
speakers  who  are  proficient  platform  orators 
and  trained  college  women  of  personality  and 
ability.    The  Weymann  firm  has  arranged  with 
a  number  of  college  graduates  among  the  fair 
sex  who  have  made  dramatic  and  art  studies 
their  subjects  and  with   experience  as  public 
speakers  and  well  qualified  to  give  demonstra- 
tions of  the  new  Orthophonic  Victrola,  to  speak 
before  the  various  private  organizations  such 
as  clubs,  civic  and  business  associations,  private 
groups  or  fraternal  bodies  and  other  gatherings 
of  importance.    The  Weymann  company  also 
has  on  hand  several  copies  of  addresses  pre- 
pared by  the  educational  department  of  the  Vic- 
tor Co.  for  distribution  among  the  dealers  and 
dealing  with   the   new   Orthophonic  Victrola, 
which  can  be  used  for  exploitation  or  demon- 
stration or  other  purposes  of  education  or  pub- 
licity.   The  Weymann  firm  will  confine  its  ac- 
tivities in  the  radio  wholesale  department  to  the 
Victor  products,  including  the  new  Orthophonic 
Victrola-Radio    combinations   and   the  Victor 
Lumiere  loudspeakers  and  to  radio  panels,  and 
drawer  type  radio  sets,  adapted  to  installation 
in  current  styles  of  Victrolas. 

Another  notice  sent  out  by  H.  A.  Weymann 
&  Son  informs  the  dealers  in  New  Jersey  and 
Ptnnsvlvania,  in  a  follow-up  on  the  letter  re- 
ceived' by  them  from  the  Victor  Talking  Ma- 
chine Co.,  September  25,  to  the  effect  of  the 
new  exchange  proposition  covering  the  Black 
Label  records  omitted  from  the  1925  catalog, 
that  they  must  have  their  records  in  the  hands 
of  the  carriers  not  later  than  October  3,  and 
those  in  Delaware  and  Mayland  from  October 
15  to  17. 

Cleaned  Out  Old  Stock 
So  thorough  has  been  the  clean-up  of  the  Vic- 
trola models  included  in  the  recent  discount  list 
of  the  Victor  Co.  in  the  warehouses  of  the 
Philadelphia  Victor  Distributors,  Inc..  835  Arch 
street,  that  the  corporation  has  now  left  on  hand 
onlv  a  few  of  Models  No.  100  of  the  Victrola  and 


these  only  in  odd  finishes  not  ordinarily  carried 
in  stock,  such  as  those  in  golden  oak  polish  or 
the  early  Italian  types.  All  future  stocking  will 
be  in  the  new  models  which  arc  to  appear  in  the 
stores  within  a  few  weeks'  time  and  models  of 
which  now  are  on  display  in  the  local  head- 
quarters. It  is  expected  that  the  new  stocks 
will  be  ready  for  distribution  before  Novem- 
ber 1.  so  that  the  holiday  requirements  may 
be  met. 

Dealers  Add  Perfect  Records 

When  Joseph  Wexler.  who  covers  the  local 
territory  for  the  Pathe  Phonograph  &  Radio 
Corp.,  of  Brooklyn.  N.  Y.,  made  his  rounds  of 
eastern  Pennsylvania  during  the  month,  he 
opened  up  several  new  accounts  for  the  Perfect 
records  manufactured  by  that  corporation.  He 
informs  the  trade  of  the  installation  of  si-tty- 
seven  new  presses  in  the  Brooklyn  plant  for  the 
purpose  of  speeding  up  production  in  order  to 
catch  up  on  behind  orders.  The  new  equipment 
will  facilitate  a  50  per  cent  increase  in  produc- 
tion of  the  Perfect  records. 

Among  the  dealers  who  have  within  recent 
times  added  the  Perfect  records  to  their  stocks 
is  the  National  Talking  Machine  Co.,  one  of 
the  leading  retailers  of  this  city. 

Columbia  Demand  Gains 
Remarkable  growth  in  demand  for  the  Colum- 
bia phonographs  and  recCrds  has  been  noted 
within  recent  months  and  there  is  much  optim- 
ism displayed  by  the  dealers  over  the  prospects 
for  the  phonograph  sales  during  the  Fall-Win- 
ter season.    It  is  due  to  the  many  improved  fea- 
tures in  both  machines  and  records  that  the 
sales  are  broadening.    The  tremendous  demand 
for  the  current  recordings  has  materially  in- 
creased revenue  of  dealers.    Among  the  most 
popular  of  numbers  in  this  list  are  "The  Death 
of  Floyd  Collins."  "Wreck  of  the  Shenandoah," 
both  recorded  by  Vernon  Dalhart,  tenor,  to  the 
accompaniment  of  a  guitar;  William  Jennings 
Bryan's  Last  Fight,  and  John  T.  Scopes.  Nu- 
merous tie-ups  with  these  records  are  being 
made  among  the  dealers  throughout  the  State 
and  elaborate  displays  are  being  featured  in  con- 
nection with  them.    Among  the  prominent  tie- 
ups  made  within  the  past  month  were  those  of 
the  Philips  Music  Store,  24  East  Third  street, 
Bethlehem,  Pa.,  showing  in  replica  the  cave  in 
which   Floyd   Collins  was   entombed,   with  a 
stuffed  effigy  of  the  victim  bound  by  a  huge 
rock  across  his  limbs.    The  crowds  that  were 
attracted  to  the  window  display  were  so  great 
that  the  police  were  required  to  dispense  the 
mob  about  the  store.    Several  thousand  of  the 
records  were  disposed  of  through  the  window 
(C"ii/NJia-(f  Pii  I'acic  1981 
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cxploitalion.  The  Novelty  &  Specialty  Sales 
Co.,  of  Stecllon,  Pa.,  by  a  specially  live  window 
demonstration  along  tlic  same  lines  as  llic  Pliil- 
ips  store,  drew  crowds  to  its  establishment  and 
sold  a  large  stock  of  tlie  recording.  In  order  to 
supply  the  trade  with  lliese  records  the  lo^al 
branch  of  the  Columbia  Co.,  under  Ihc  niaii.ic^- 
ment  of  Albert  J.  Hoalh,  ISO  North  Sixth  sIrLci, 
lias  stocked  a  larj^e  <iiiruitily  of  lliese  popni.ir 
sellers  so  as  to  meet  the  di-niand. 

Charles  Carson  to  Wed  Soon 

Wedding  bells  will  chime  wilbln  a  short  lime 
for  the  head  of  Carson's  Mnsic  Shops,  nnnibcr- 
ing  three  stores,  located  on  Soiilh  street,  ac- 
cording to  an  announcement  made  during  the 
month,  when  the  engagement  of  Charles  Carson 
and  Miss  Pearl  Uram  became  public.  Trade 
congratulations  were  extended  the  young  Co- 
lumbia phonograph  dealer  upon  his  engagement. 

A  visitor  to  the  headquarters  of  the  Columbia 
Co.  during  the  closing  days  of  September  was 
A.  Plates,  of  the  Plates  Music  Shops,  Atlantic 
City,  who  was  accompanied  by  Mrs.  Plates. 
Improving  Its  Windows 

The  headquarters  of  ihc  Guarantee  Talking 
Machine  Supply  Co..  of  (his  city,  arc  being 
renovated  and  improved  in  anticipation  of  what 
Messrs.  Keen  and  Posncr  expect  to  be  a  ban- 
ner sales  season.  The  upper  floors  of  the  build- 
ing are  being  remodeled,  providing  increased 
storage  facilities  and  manufacturing  facilities 
for  the  Guarantee  portable.  During  the  past 
month  the  entire  store  front  was  removed  and 
entirely  new  and  modern  windows  and  entrance 
were  installed.  William  H.  Posncr  reports  that 
the  Fall  season  has  opened  with  a  brisk  demand 
for  talking  machine  repair  parts.  Although  the 
Guarantee  portable  enjoyed  steady  demands 
throughout  the  Summer  months  it  has  been 
strangely  found  that  the  Fall  orders  for  Guaran- 
tee portables  have  been  even  heavier  than  during 
the  Summer  months. 

Everybody's  Talking  Machine  Co.  influenced 
the  recording  of  Nicky  Guy  and  his  Rose  Tree 
Orchestra  through  co-operation  with  the  local 
musical  organization  and  the  General  Phono- 
graph Corp,  in  the  first  record  ever  made  by 
that  well-known  Philadelphia  aggregation.  The 
first  of  the  records  was  issued  under  the  title 
of  the  "Rose  Tree  Strut"  and  "So,  That's  the 
Kind  of  a  Girl  You  Are"  and  made  a  great  hit 
among  the  Quaker  City  dealers.  The  Every- 
body's Co.  has  secured  the  services  of  C.  J. 


A  VELVALOID  RECORD  CLEANER  WITH 
HOLIDAY  GREETINGS  costs  no  more  than  a 
good  card  and  think  of  the  difference  m  RE- 
SULTS 
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942  Mnrket  Street 
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Cusack.  former  IralTic  manager  wilh  the  Kc.-.d- 
ing  Railroad  and  more  recently  in  Ins  own  busi- 
ness. He  will  manage  the  entire  shipping  serv- 
ice of  the  firm,  providing  a  prompt  and  eflicienl 
Iraffic  system  for  the  trade. 

Add  Brunswick  Line 
In  the  handsome  store  buildinK'  of  the  Walk 
On  Rug  Co.,  of  Scranlon.  Pa.,  llicre  has  beeti 
installed  a  eomplcLe  Brunswick  phonograph  and 
Radiola  department  which  was  opened  to  the 
public  on  October  1.  The  store  is  one  of  the 
largest  furniture  houses  in  that  section  of  the 
coal  regions  and  its  proprietor  is  planning  to 
develop  an  extensive  Brunswick  business  under 
the  management  of  F.  Cohen, 

R,  E.  Laird,  of  Mt.  Union,  Pa.,  has  added  lo 
Ills  store  a  Brunswick  department,  with  both 
phonographs  and  Radiolas  and  a  stock  of  rec- 
ords. 

F.  H.  Espey,  formerly  associated  with  the 
Baltimore  branch  of  the  Brunswick  Co..  has 
been  assigned  to  cover  the  coal  regions  of  Penn- 
sylvania under  the  management  of  the  Philadel- 
phia branch. 

Distributing  Its  New  Catalog 

The  new  complete  catalog  of  the  J.  A.  Fischer 
Co..  manufacturer  of  the  Valley  Forge  main 
springs  and  repairs  and  accessories,  containing 
over  4.000  items,  was  sent  out  to  the  trade  dur- 
ing the  month.  It  is  so  completely  and  ade- 
quately arranged  for  ready  reference  by  the 
dealers  that  many  compliments  have  been  com- 
ing into  headquarters  here  from  all  parts  of  the 
country  from  the  trade.  The  company  an- 
nounced the  addition  to  its  staff  of  Nat  Wit- 
lin,  who  will  assume  the  duties  of  sales  manager 
for  the  firm. 

The  sales  staff  of  the  J.  A.  Fischer  Co,  is 
particularly  active  as  the  Fall  season  advances. 


The  New 

Orthophonic  Victrola 

Representing  an  entirely  new  development  in  the  art  of 
tone  reproduction,  embodying  new  and  startling  discoveries. 

This  marvelous  new  instrument  with  exclusive  patented 
features  presents  merchandising  opportunities  such  as  can- 
not be  overestimated. 

Jfe  solicit  advance  orders  from  Victor 
Dealers    in    the    territory    ice  cover. 


H.A.WEYAiANN  &  SONjNC. 

n06  Chestnut  Street -Philadelphia, Pa. 

VICTOR  WHOLESALERS 


The  various  members  of  the  organization  are 
out  in  their  respective  territories  calling  upon 
the  trade  and  orders  are  coming  in  in  substantial 
volume. 

Irvin  R.  Epstan,  who  has  been  away  for  some 
lime  on  an  extended  trip,  reports  dealers  and 
dislribnlors  evidencing  much  interest  in  Valley 
Forge  main  springs  and  the  Valley  Forge  line 
of  talking  machine  repair  material.  During 
ihe  course  of  his  trip  Mr.  Epstan  established 
a  number  of  new  distributors  for  the  line  in 
strategic  centers. 

Nat  Witlin.who  has  lately  joined  the  Fischer 
organi:!ation,  is  making  his  initial  trip  through 
the  Southern  territory  and  daily  reports  which 
are  being  received  from  him  would  indicate  thai 
this  trip  is  proving  somewhat  in  the  nature  of  a 
triumphal  march. 

Everybody's  Co.  Adds  to  Staff 
Due  to  the  steady  expansion  of  the  company, 
and  its  increasing  activities.  Everybody's  Talk- 
ing Machine  Co.,  Inc.,  makers  of  Honest  Quaker 
main  springs  and  talking  machine  repair  mate- 
rials, has  augmented  its  staff  through  the  addi- 
tion of  two  men  thoroughly  experienced  in  the 
talking  machine  field. 

Harry  Harris,  formerly  with  the  talking 
machine  and  radio  department  of  Gimbel  Bros., 
has  joined  the  Everybody's  organization. 
Harry  Harris  is  a  brother  of  Robert  Harris, 
Eastern  sales  manager  of  the  Adler  Manufac- 
turing Co..  manufacturer  of  the  Adler-Royal. 
The  other  new  member  of  the  organization  is 
Ferdinand  Schuyler,  who  for  five  years  was 
coimected  with  the  sales  division  of  the  Colum- 
bia Phonograph  Co. 

Host  to  Atwater  Kent  Dealers 
The  Louis  Buehn  Co.,  distributor  of  Atwater 
Kent  radio  and  other  radio  sets  and  accessories, 
was  host  to  its  Atwater  Kent  dealers  at  a 
luncheon  held  at  a  local  hotel  on  Wednesday, 
October    7.     Following    the    luncheon,  the 
guests  were  taxied  to  the  great  plant  of  the 
Atwater  Kent  Mfg.  Co.,  in  this  city,  where  com- 
petent guides  conducted  them  throughout  the 
immense  building.    After  an   educational  and 
pleasurable    afternoon   spent    at    the  Atwater 
Kent  hcadctuarti.-rs  the  entire  party  returned  to 
the  Arena,  where  the  radio  show  was  being 
held.    Charles  W.  Miller  and  C.  E.  Sheppard,  of 
the  Louis  Buehn  Co.,  together  with  the  com- 
bined staffs  of  the  Louis  Buehn  Co.  and  the 
Atwater  Kent  Mfg.  Co..  were  at  the  services 
of  their  guests  throughout  the  entire  day  and 
deserve  much  credit  for  the  perfect  manner  in 
which  the  day's  program  was  carried  out. 
Atwater  Kent  Co-operative  Drive 
The   Louis   Buehn   Co.   and   other  Atwater 
Kent  distributors  in  the  city  of  Philadelphia 
arc  co-operating  with  the  Atwater  Kent  Co.  in 
an  extensive  dealer  newspaper  advertising  cam- 
paign.   The  campaign  will  be  ten  weeks  in  dur- 
ation and  will  contain  ten  full  pages  in  the  Bul- 
letin, ten  thirty-inch  ads  in  the  Public  Ledger, 
and  ten  Ihirty-inch  ads  in  the  Inquirer.  This 
intensive  newspaper  publicity  directed  to  the 
consumer  will  undoubtedly  create  a  substan- 
tia! demand  upon  the  dealer  for  Atwater  Kent 
radio  receiving  sets  and  radio  speakers  in  the 
Quaker  City  and  surrounding  suburbs. 

Penn  Co.  Issues  Catalog 
The  Penn  Phonograph  Co.,  Inc..  of  this  city, 
has  just  issued  its  first  catalog  of  Ihc  radio  prod- 
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acts  wliicli  it  distributes.  Allhougli  lliis  is  tli^ 
first  radio  catalog  produced  by  this  company, 
catalog  production  is  not  a  new  art  to  the  Penn 
Phonograph  Co.,  for  as  a  former  talking  mach- 
ine distributor,  it  has  issued  catalogs  as  far 
back  as  1898.  Credit  for  tliis  exceptionully  at- 
tractive piece  of  distributor  literature  is  due 
Earl  G.  Dare,  of  the  Pcnn  Phonograph  Co. 
sales  staff.  The  catalog  is  of  the  loose-leaf 
style  and  is  attractively  bound  in  stiff  covers 
in  brown  and  gold.  The  following  lines  are 
featured:  Fada,  A.-C.  Electrical  Mfg.  Co.,  Jcw- 
ett  Kadio  &  Phonograph  Co.,  Zenith  radio. 
Philco  batteries,  Balkilc,  Electron  chargers  and 
Other  accessories. 

Orders  for  Velvalold  Cleaners  Gain 
h.  W.  Evart.  sales  manager  of  the  Philadel- 
pliia  Badge  Co.,  of  this  city,  reports  the  Fall 
season  has  opened  with  a  brisk  demand  for 
Vclvaloid  record  cleaners  and  splendid  pros- 
pects for  liic  holiday  trade.  In  outlining  condi- 
tions. Mr.  Evart  stated: 

"While  business  is  still  spotty  there  seems  to 
be  a  tendency  to  solitlity,  a  gradual  snbslanlial 
increase  that  would  indicate  a  more  steady  de- 
pendable volume  of  business.  Orders  for  Vcl- 
valoid record  cleaners  are  coming  Tiot  only  from 
all  States  in  the  Union  but  from  foreign  coun- 
tries as  well.  Wc  have  found  the  percentage 
of  repeat  orders  is  unusually  liigh.  This  would 
indicate  these  little  good-will  boosters  arc  mak- 
ing good  and  bringing  in  the  business." 

The  Pliiladelphia  Badge  Co.  has  prepared  an 
attractive  and  original  holiday  design  for  the 
Vclvaloid  cleaner  in  plenty  of  time  for  the  holi- 
day season.  Samples  are  being  sent  to  jobbers 
and  production  of  cleaners  with  the  new  design 
is  progressing  rapidly. 


Atwatcr  Kent  billboards  that  have  been  noticed 
throughout  the  country.  Four  of  them  feature 
the  Alwater  Kent  radio  speakers  and  four  fea- 
ture specific  models  of  the  Atwater  Kent  radio 
receiving  set  line.  These  slides  are  bemg  fur- 
nished to  the  dealers  at  onc-half  actual  cost. 

Engagement  of  Philip 

Grabuski  Is  Announced 

President    of    Everybody's    Talking  Machine 
Co.,  Inc.,  Congratulated  by  Trade  Friends 

Philadf.lphia,  Pa.,  October  10.— The  numerous 
friends  throughout  the  talking  machine  industry 
of  Philip  Grabuski,  president  of  Everybody's 


New  Atwater  Kent  Publicity 

Philadelphia,  Pa.,  October  1.— The  Atwater 
Kent  Mfg.  Co.,  of  this  city,  manufacturer  of 
Atwater  Kent  receiving  sets  and  radio  speakers, 
has  added  a  new  field  of  publicity  and  dealer 
helps.  It  has  sent  to  its  dealers  a  special  sheet 
showing  a  scries  of  lantern  slides  which  have 
been  prepared  and  are  now  available  for  Al- 
water Kent  dealers  for  use  in  the  local  moving 
picture  houses  and  theatres.  The  present  series 
is  ten  in  number  and  in  each  case  space  is  pro- 
vided for  the  dealer's  name  and  address.  Two 
of  the  slides  attractively  feature  Atwater  Kent 


showei 
the 


Philip  Grabuski 
Machine   Co.,   Inc.,  ol   this   city,  are 
ng  their  congratulations  Upon  him  upon 
1  of  his  engagement  to  Miss  Zena 


Witlin 


of  Pliiladelphia.  Miss  Witlin  has 
cliarming  persorialitv  and  is  popular  in  local 
circles  She  is  the  niece  of  Ben  Witlin.  well 
known  in  talking  machine  circles  as  Philadelphia 
distributor  of  Star  phonographs  and  Gennett 
records.  Philip  Grabuski,  as  president  of  Every- 
body's Talking  Machine  Co..  Inc.,  is  well  known 
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Wholesale  Distributor 
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Aberdeen  iSpecIally  Co.,  loc. 

Main  Sales  OlT\<:<-:  Sultt  410, 
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in  the  trade,  and  is  one  of  the  youngest  suc- 
cessful executives  in  the  industry.  Although 
no  definite  announcement  has  been  made,  it  is 
expected  that  the  marriage  will  be  in  the  Spring. 


Mournful  Melodies  on 

Edison  Records  Popular 

Southern  Mountaineer  Ballads  Sung  by  Vernon 
Dalhart  and  Company  Proving  in  Strong 
Demand  in  Many  Localities 

A  strong  demand  is  reported  by  Thomas  A. 
Edison,  Inc.,  for  the  series  of  records  being 
made  by  Vernon  Dalhart  and  company,  repre- 
sentative of  the  type  of  songs  apparently 
favored  by  the  Southern  mountaineers,  and 
which  appeal  to  record  purchasers  in  other 
localities.  Such  songs  as  "Liltle  Rosewood 
Casket,"  "The  John  T.  Scopes  Trial"  (The  Old 
Religion's  Better  After  All)  and  "The  Death  of 
Floyd  Collins"  may  not  make  a  strong  appeal 
to  jaz7.  hounds  on  Broadway,  but  the  sales  in- 
dicate that  they  are  distinctly  popular  in  the  so- 
called  "sticks." 


Closing  Quaker  City  Store 


:  the 


I'HiUAiiELPHi.^,  Pa„  Octoher  a— As  soon  i 
stocks  now  on  hand  at  the  local  branch  of 
Widener's  have  been  disposed  of  the  store  at 
1109  Chestnut  street  will  be  closed  and  the 
company  will  retire  from  the  Quaker  City  trade. 
The  stock  of  machines  and  records  on  hand, 
mostly  Brunswick,  Victor  and  Columbia,  are  be- 
ing closed  out  on  a  cash  basis.  The  store  has 
been  under  the  efficient  management  of  H.  L. 
Abels. 


Enlarges  Radio  Department 

PHIL.M1ELPHIA,  Pa.,  Octobcr  8.— The  South 
Ninth  Street  Talking  Machine  Shop,  a  general 
music  house  in  which  Joseph  Carolei  is  the 
head,  is  enlarging  its  radio  department  and  has 
added  new  lines,  including  the  RCA  and  the 
Fada  products-  Mr.  Carolei  reports  an  increase 
in  radio  business  that  justifies  the  move. 

Adds  New  Department 

Philadelphia,  Pa.,  October  8.-The  J.  R.  WU- 
son  Co.  has  recently  installed  a  musical  instru- 
ment department  in  its  talking  machine  store  at 
1710  Chestnut  street,  the  new  department  being 
in  charge  of  Edward  V.  Berger,  formerly  with 
The  Talking  Machine  Co.  Special  attention 
will  be  paid  to  the  handling  of  band  instruments 
of  well-known  makes. 
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Room  for  Both  Radio  and 
Phonograph,  Says  Layman 

Iti  Letter  to  The  New  York  Times,  Frank  H. 
Ordway  Declares  That  He  Has  Doubled  Rec- 
ord Library  Since  Installing  Radio 

There  has,  naturally,  been  considerable  dis- 
cussion between  prominent  figures  in  the  Irade 
relative  lo  the  comparative  status  of  the  phono- 
graph and  radio,  some  holding  (hat  radio  was 
supplanting  the  phonograph,  others  thai  it  rep- 
resented another  lield  of  entertainment  and.  U 
anything,  supplemented  the  phonograph. 

The  discussions  have  come,  for  the  most  part, 
directly  from  people  interested  in  sonic  division 
of  the  business  and.  therefore,  more  or  loss 
biased.  The  opinion  of  the  laymen,  however, 
is  more  likely  to  be  unbiased,  and  we  present 
herewith  ihc  opinion  of  the  Man  on  the  Sireel, 
as  offered  in  a  recent  letter  to  ihc  New  York 
Times  by  I-rank  Hanson  Ordway,  of  Worcester. 
Mass,,  in  whicli  he  says: 


"In  your  issue  of  September  27  there  appeared 
a  bold  assertion  by  some  unknown  'authority' 
on  Ihe  effects  of  the  radio  on  the  phonograph 
business.  This  'authority*— I  quote  the  term  as 
used  by  your  reporter— predicted  that  the  re- 
cent announcemenls  made  by  radio  impresarios 
that  world-famous  opera  singers  and  musicians 
would  be  heard  over  Ihc  air  this  Fall  and  Win- 
ter was  the  'latest  step  in  the  beginning  of  the 
radio  industry  absorbing  the  phonograph  busi- 
ness.' 

"The  radio,  lo  be  sure,  has  taken  such  a  place 
in  Ihe  life  of  the  times  that,  should  we  be  de- 
prived of  it,  it  would  seem  as  though  a  certain 
necessity  bad  been  taken  from  us.  And  the 
phonograph,  from  small  beginnings,  has  grown 
into  a  musical  iiistrumeni  of  vast  importance  to 
us  all.  The  radio  and  the  phonograph  are  alike 
in  reaped  of  their  serving  the  public  with  music, 
but  are  as  different  from  each  other  as  the 
movies  arc  from  the  legitimate  drama.  The 
fact  that  Werrenrath  and  Homer  may  sing  once, 
or    at  Ik-^I    I\\'\<c  :i  \ear  over  the  radio  does 


talking  machine,  where  ihey  may  be  heard,  and 
always  under  idea!  conditions,  365  times  a  year, 
if  desired.  The  radio  is  a  rival  to  the  phono- 
graph, and  rivalry  does  not  cause  enmity,  but 
competition,  and  competition  breeds  better 
service  (or  the  public. 

"Since  my  radio  set  was  installed,  less  than  a 
year  ago.  my  collection  of  talking  machine  discs 
has  more  than  doubled,  and  as  there  are  none 
that  I  am  willing  lo  dispense  with,  it  is  begin- 
ning to  be  somewhat  of  a  problem  where  to 
house  them  all. 

"Music  is  a  delight  and  a  pleasure  to  those 
who  love  it  and,  like  all  pleasures,  a  recurrence 
is  eagerly  anticipated,  The  Tannhauscr  over- 
ture may  enrapture  me  as  I  hear  it  over  the 
radio,  but  there  is  no  way  that  I  can  ever  hear 
it  repeated  when  I  want  it  and  when  in  ihe 
mood  to  propeily  enjoy  it  unless  1  own  a 
phonograph, 

"There  is  room  for  both  the  radio  and  the 
phonograph.  Lei  us  enjoy  them  both.  It  was 
Beaumarchais  who  said:  'Possession  is  nothing, 
enjoyment  of  the  possessed  is  everything.'" 


<^nd  now  the  final  radio  set 
-the  Deresnadyne  operating 
from  the  Ught  socket 

complete  receiver  mpkying  m  batteries 


FOR  chose  who  want  a  radio  receiver 
second  to  none,  both  in  convenience 
and  performance,  the  Deresnadyne  will 
settle  thecjucstion  of  which  sec  co  buy.  Ic 
is  a  complece  sec  requiring  no  added 
equipment.  A  sec  inscalled  by  merely 
plugging  in  chelight  sockec.  A  secrequir- 
ing  no  atcencion  and  always  ready  to  op- 
erace  at  full  power.  A  set  wliich  does 
not  choose  between  cone  quality  and 
volume,  nor  becween  selectivity  and 
discance. 

The  Deresnadyne  employs  no  batter- 
ies. It  is  equipped  with  a  power  unic 
which  furnishes  all  necessary  currenc 
from  the  hght  sockec.  This  unic  is  en- 
tirely noiseless  — a  permanent  piece  of 
equipmenc,  wich  no  bulbs  and  nothing 
to  adjust,  wear  ouc,  replace,  recharge  or 


renew.  It  performs  at  all  times  exactly  flS 
do  batteries  when  these  are  newand  fully 
charged. 

The  Deresnadyne  includes  all  acces- 
sories except  cubes.  Its  compaccness  has 
made  possible  radical  improvements  in 
appearance.  The  power  unit  and  speaker 
are  included  in  the  cabinet.  There  is 
noching  more  to  buy  and  no  further  ex- 
pense other  than  household  currenc 
(1  lO-l 20  AC 60  cycle)  —about  1-lOc per 
hour  of  actual  use.  The  only  connection 
necessary  is  the  ground  wire.  Price  $  365 . 
Also  che  Deresnadyne  II  at  $125  and  III 
ac  $165,  receivers  employing  the  Deres- 
nadyne circuit  but  requiring  che  usual 
battery  and  aerial  equipment.  Dealers; 
Order  chrough  your  jobber.  Jobbers: 
Wrice  to  us. 


^Tiadio  "ReceivingSet 


Trade  Activities  in  the 
Vancouver,  B.  C,  Territory 

Annual  Radio  Show  Arouses  Interest  of  Public 
—Favorable  Effect  on  Business— Lewis  Piano 
House  Adds  Day-Fan  Radio 

Vancouver,  B.  C,  October  S.— Great  interest  and 
enthusiasm  was  manifest  at  the  annual  radio 
show  iield  here  recently  in  the  Hotel  Vancouver 
ballroom.  The  primary  purpose  of  the  exhibi- 
tion was  to  interest  prospects,  both  consumers 
and  dealers,  in  radio  apparatus.  On  Ihe  open- 
ing night  more  than  two  thousand  flocked 
through  the  gates  and  during  the  remaining 
days  14,000  people  passed  into  the  show.  AH 
present  were  vitally  interested  in  radio  and  radio 
equipment  and  the  exhibit  resulted  in  a  large 
number  of  sets  and  parts  being  sold. 

Features  of  the  show  included  motion  pic- 
lures  explaining  how  a  radio  receiving  set  func- 
tions, a  broadcasting  station  in  actual  operation 
and  an  exhibition  of  sending  and  receiving  by 
wireless  to  and  from  all  parts  of  the  world. 

The  exhibition  has  ihus  demonstrated  the  tre- 
mendous possibilities  in  radio  and  also  that  an 
exhibition  of  this  kind  is  perhaps  the  greatest 
method  of  stimulating  radio  sales.  Hundreds  ol 
sets  were  sold  by  dealers  during  the  show  and 
an  infinite  number  of  names  of  prospects  se- 
cured. Jobbers  reported  that  they  had  signed 
up  many  thousands  of  dollars'  worth  of  business 
without  leaving  the  Vancouver  Hotel  where  the 
show  was  held.  Dealers  from  all  parts  of  the 
province  attended  in  force,  making  the  affair  a 
veritable  radio  dealers  "Buyers'  V^eek." 

The  Lewis  Piano  House,  Vancouver,  has  been 
appointed  to  handle  the  Day-Fan  radio  line, 
represented  by  Bruce  Robinson.  It  will  concen- 
Iratc  on  the  sale  of  complete  sets. 


ANDREWS  RADIO  CORPORATION  ■  1414  S.  WABASH  A\fENUE  ■  CHICAGO 


Speed  in  Making  Okeh  Record 

An  interesting  example  of  the  speed  that 
characterizes  the  production  of  limely  records 
occurred  recently,  when  the  General  Phono- 
graph Corp.,  manufacturer  of  Okeh  records,  is- 
sued a  ballad  sung  by  Tobe  Little,  commcmo- 
raling  the  rescue  of  the  hydroplane  "PN-9," 
The  news  regarding  the  rescue  of  this  naval 
airship  was  broadcasted  across  the  continent  on 
September  11.  and  the  General  Phonograph 
Corp.  immediately  arranged  for  the  services  of 
a  composer  capable  of  writing  a  ballad  descrip- 
tive of  this  important  event,  Mr.  Little  record- 
ed the  ballad  and  the  master  wax  was  forward- 
ed to  the  Newark  factories  of  the  General 
Phonograph  Corp,,  where  it  was  cast.  Thurs- 
day, September  17,  exactly  three  working  days 
after  the  rescue  of  the  airship  had  been  an- 
nounced in  the  newspapers,  samples  of  the  rec- 
ords were  shipped  lo  Okeh  jobbers,  and  two 
days  later  the  records  were  enroute  to  Okeh 
dealers  throughout  the  country.  This  is  truly  a 
most  remarkable  achievement. 


October  IS,  1925 


THE  TALKING  MACHINE  WORLD 


201 


Appointed  to  Important 

Post  With  Lyon  &  Healy 

H.  W.  Eaumgras  Made  Manager  of  Harp  De- 
partment of  Big  Chicago  Music  House— Popu- 
larity of  These  Instruments  Growing 

Chicago,  III.,  October  7.— H.  W.  Baumgras 
has  been  appointed  lo  take  charge  of  sales  in 
the  harp  departnieiu  of  Lyon  &  Healy.  leading 
music  house  of  tliis  city,  according  to  an  an- 
nouncement emanating  from  the  company's 
headquarters  here.  This  is  in  line  with  the 
established  policy  of  the  company  to  secure  so 
far  as  possible  only  the  most  capable  and  ex- 
perienced men  to  take  charge  of  tlie  various 
departments. 

"Although  for  many  years  practically  all  the 
leading  orchestras  of  the  world  liave  used  Lyon 
&  Healy  harps,"  says  a  statement  from  the  local 
headquarters,  "we  find  that  in  harmony  with  the 
increasing  popularity  of  the  siring  instruments 
generally,  there  is  a  marked  interest  shown  in 
ihe  use  of  this  instrument  by  musicians  all  over 
the  country  and  we  are  enjoying  satisfactory  in- 
creases in  sales." 


Youngstown  King  Dealer 

Making  Rapid  Progress 

Carroll  Music  Co..  Founded  Less  Than  Two 
Years  Ago,  Is  One  of  City's  Leading  Stores — 
Equips  Bands  With  King  Instruments 

Youngstown,  0.,  October  7.— The  Carroll  Music 
Co..  although  less  tlian  two  years  old,  has  de- 
veloped into  one  of  the  leading  music  estab- 
lishments in  this  city.  It  has  the  agency  for 
the  King  line  of  band  instruments,  made  by  the 
H.  N.  While  Co.,  of  Cleveland,  and  has  out- 


fitted 1 


lany  of  the  leading  bands  and  orches- 
tras in  this  section  with  King  instruments. 
Steve  Carroll,  one  of  llie  proprietors,  is  a  well- 
known  musician  and  band  director.  At  the 
present  time  he  is  the  director  of  three  bands 
which  he  organized  and  equipped  with  King 
instruments. 


Saxophone  Shop  Moves 


BlRMlNCH 

Shop,  wcll- 
reccntly  nu 
Twentieth 


M.  Ala,,  October  6.— Tlie  Sasophni 
nown  musical  merchandise  dealc 
■ed  to  larger  quarters  at  204  Nor 


Wm.  J.  Haussler  Writes 
New  Harmonica  Text  Book 

Eighteen-Page  Booklet  Contains  Valuable 
Charts  and  Instructions — Issued  for  Free  Dis- 
tribution to  Hohner  Dealers 

William  J.  Haussler,  general  manager  of  M. 
Hohner,  Inc.,  New  York  City,  is  the  author  of 
a  particularly  attractive  new  harmonica  instruc- 
tion book,  eighteen  pages  in  size.  This  book 
is  published  by  M.  Hohner,  Inc.,  harmonica 
manufacturer,  and  is  for  free  distribution  to 
dealers  handling  Hohner  harmonicas.  In  addi- 
tion to  its  attractive  appearance,  it  represents 
one  of  the  most  valuable  textbooks  on  har- 
monica playing  that  has  as  yet  been  produced. 
On  its  cover  is  a  reproduction  of  an  oil  paint- 
ing of  Billy  Haussler,  Jr.,  son  of  Mr.  Haussler, 
playing  the  harmonica.  In  addition  to  the  instruc- 
tions and  charts,  the  book  contains  a  foreword 
on  harmonica  music  by  Peter  W.  Dykema,  pro- 
fessor of  musical  education  at  Teachers'  Col- 
lege, Columbia  University,  New  York,  a  pic- 
ture of  the  harmonica  orchestra  at  Ni.xon 
School,  Chicago,  III,,  and  endorsements  by 
prominent  band  leaders  and  musicians. 

Mr.  Haussler  is  an  authority  on  harmonica 
playing.  His  playing  and  instructions  for  play- 
ing are  nationally  known  through  the  recent 
series  of  broadcasting  programs  he  conducted. 
An  instruction  book  by  an  authority  of  this 
character  will  undoubtedly  prove  very  popular 
to  the  buying  public  and  materially  increase  the 
Hohner  dealers'  sales. 


Banjoists  Write  in  Praise 

of  the  Vegaphone  Banjo 

Boston,  Mass.,  October  7.— Tiic  Vegaiihone 
banjo  is  becoming  more  and  more  popular  with 
the  leading  banjoists  of  dance  orchestras 
throughout  the  country,  stales  William  Nelson, 
advertising  manager  of  the  Vega  Co.  Among 
those  who  have  recently  written  in  praise  of 
the  instrument  are  Morey  Armstrong,  of  Dei 
L^mpe's  Orchestra;  Bob  Pitman,  of  Warner's 
Seven  Aces;  R.  Grimshaw,  of  Jack  Hylton's 
Orchestra;  Joe  Petracca,  with  Paul  Bucse's  Or- 
chestra, and  Pele  Filzgerald,  of  Paul  Specht's 
Orchestra, 


^  Plctttfi^Enmdn^ 
^agmenfSaks 

if  KV^^ 


LEASE 
la^MusIc  Shop 


Sand  InsirumexitS 


HAVEN'T  you  sometimes  said  "Wc 
don't  handle  band  instruments" 
when  some  customer  inquired  about  a 
saxophone,  etc.,  just  because  of  the  diffi- 
culties in  selling  on  time  payments? 
With  the  new  plan  for  financing  pay- 
ment sales  which  we  can  now  offer  to 
"King"  dealers,  this  obstacle  is  removed. 
You  can  have  a  small-goods  band  instru- 
ment department  without  tying  up  any 
capital;  and  what  is  most  attractive,  dis- 
pose of  your  leases  without  sacrificing  a 
cent  of  profit.   The  difference  between 
our  published  cash  and  payment  prices 
will  cover  the  cost  of  financing  so  you 
receive  the  full  list  price. 
This  financing  plan  is  clearly  explained 
in  a  folder  now  ready  for  distribution. 
There  is  no  red  tape  or  complicated  ac- 
counting connected  with  it,  and  the^plan 
is  available  to  every  dealer  selling  "King" 
Instruments.  If  this  plan  will  be  of  serv- 
ice to  you  we'll  gladly  send  one  of  the 
folders  upon  receipt  of  your  request. 
If  you  are  interested  in  this  plan  and  in 
the  exclusive  agency  for  "King"  I/is'iru- 
ments  clip  out  and  mail  thecoupon  below. 

THE  H.  N.  WHITE  CO. 

5215-67  Superior  Ave.  Cleveland,  Ohio 

■Manufacturers  of 

"KING"  BAND  INSTRUMENTS 


SEND  COUPON 
FOR  BOOKLETS  / 


THE  H.  N.V.'HITE  CO.,  BEla-'.-JSuperloi  Avt..Clt«Iand.O. 
Gendtmcn  :  Kindly  send  lh=  booUcH  chcclied  : 

O  PlflnofFLnaDcinttravmcniSalM. 

□  Exclusive  Agency  fot  Klna  Itislrumcnn. 
We  (do)  (do  notl  handle  band  instniments. 
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nOHNER 

W  THE  WORLD'S  BESJ^s^XA 


Hohner  Harmonicas  have  an  appeal  for  every  age  and 
station  in  life.    The  sales  field  is  unlimited. 

IVriie  us  for  our  "Big  Business  Builders" 


HOHNER 


HOHNEH  PRODUCTS  HWHRDED  FIRST  PRIZE  AT  THE  PflNHMff 
paCIFIC  INTER.NATIONHL  EXPOSITION  SaN  FRMCISCO  1915" 


Many  Live  Retailers  Add        F.  J.  Bacon  Gives  Concert        Weriein,  Ltd.,  Sponsoring 

King  Band  Instruments      in  Columbus  Establishment  Large  Saxophone  Band 


Paul  Bennett  Now  Acting  as  Traveling  Repre- 
sentative for  the  H.  N.  White  Co.  in  Southern 
Territory  Is  Well  Known  to  Trade 

The  popularitv  of  Kinc  band  iri^tnuniiit-, 
made  by  the  H.  N,  White  Co.,  ClevdMiul,  n, 
manifested  by  the  growing  nnmber  of  K.iiHiil' 
talking  machine  and  general  music  stores  wliich 
are  now  handling  these  instruments.  Amonp 
the  firms  which  recently  secured  Uie  King  fran- 
cliise  arc:  The  Aeolian  Co.,  St.  Louis.  Mo.; 
Weaver  Piano  Co.,  Yorlc,  Pa.:  A.  B,  Smith  Piano 
Co.,  Akron.  O.;  McDowell-Cast.itor  Co.,  Enid. 
Okla.,  who  have  stores  at  Ponca  City  and  Black- 
well;  Arn  &  Son,  McAlester,  Okla.;  Carney- 
Nees  Music  Shop,  Okmulgee,  Okla. 

Paul  Bennett,  formerly  of  the  firm  of  Zimmer- 
man &  Bennett.  Oklahoma  City,  lias  accepted  a 
position  as  travelinp  representalive  for  tlic 
H.  N.  White  Co.  in  Southern  territory.  Mr. 
Bennett  started  l!ic  I'-l  of  September  on  his  ini- 
tial trip  after  a  vi^it  to  tlie  fai-tory  in  Cleveland- 
He  is  having  wonderful  success  with  the  South- 
ern trade,  reports  L.  L.  Fox,  sales  manager  for 
the  H.  N.  White  Co. 


Interest  in  Bacon  Silver  Bell  Banjo  Aroused 
by  Recital  Given  by  Head  of  Bacon  Banjo 
Co.  at  Goldsmith's  Music  Store 

(  oi  irMiius,  O.,  CiciobiT  8— P.  J.  Raciin,  banjuisl 
iiinl  liiMd  of  ilic  LliiLou  l.laiijo  Co.,  Grotoii, 
(  .11111,,  recently  appeiuL-d  in  a  banjo  recital  al 
(..oldvmith's  Mniic  Store  here  and  attracted 
many  prospective  customers  lo  the  store,  Mr. 
Bacon  has  a  host  of  followers  through  his  vau- 
deville and  broadcasting  activities.  The  Bacon 
B  &  D  Silver  Bell  Banjo  used  by  Mr.  Bacon 
came  in  for  special  attention. 


Vega  Export  Orders  Increase 

Boston,  Mass,.  October  5. — The  Veya  Co.,  nimni- 
facturer  of  Vcgaplione  banjos,  reports  a  sub- 
stantial increase  in  export  orders,  wilh  the 
l.irgtr  one«  coming  in  almost  daily  from  nil 
point  •■,  in  chiding  F.nghmd  and  the  Continent, 
Africa,  Soulli  America  and  the  Hawaiian  Is- 
lands, Domesllc  orders  for  Vegaphones  arc 
also  at  a  higher  point  than  ever  before. 


Leading  Music  EstabHshment  Is  Organizing 
Exclusive  Saxophone  Band  for  Concerts  and 
to  Stimulate  Interest  in  Saxophones 

Nbiw  Ori-ka.ns.  La.,  October  7.— Philip  Werlcin, 
Lid.,  is  sponsoring  the  organization  of  a  saxo- 
phone band  for  concert  purposes.  Up  to  the 
present  time  no  such  organization  existed  in  thi- 
city  and  it  is  felt  that  aside  from  adding  to  the 
musical  enterprises  of  the  city  it  will  sliiiiiilaie 
an  interest  in  music  and  particularly  in  the 
saxophone. 

Captain  A.  L.  Barllell,  well-known  musician 
and  band  organizer,  has  been  engaged  to  direci 
the  band  and  rehearsals  will  start  shortly. 
While  a  few  brasses  may  be  used  in  the  begin- 
ning, the  goal  is  for  a  large  and  well-trained 
organization  made  up  wholly  of  saxopiiones. 


The 


Dealer 


Who  Is  Making  The  Dealer  Profit  in  Drums? 

Vou  are  primarily  interested  in  profits.  Not  a  "paper" 
profit  nor  profits  that  you  think  you  may  get  but  actual 
dollars  that  swell  the  cash  box  totals. 
If  you  want  such  profits  to  be  yours.  If  you  want  the 
continued  patronage  of  the  professional  player.  If  you 
\Vant  the  new  business  of  the  drum  performer  in  the 
home,  the  school  and  the  playground,  then  we  ask  you  to 
investigate  the  profit  performance  of  the  Ludwig  line, 

Send  for  full  details  and  prices  noiv. 

LUDWIG  &  LUDWIG 

World's  Foremost  and  Largest  Makers  of  Drums  and 
Drum  Accessories 


1611  NO.  LINCOLN  STREET 


CHICAGO,  ILL. 


Landay  Bros.,  Inc.,  Move 

to  Fifth  Avenue  Quarters 

l-anday  Bros.,  Inc.,  New  York,  dealers  in 
nmsical  merchandise  of  all  kinds,  recently 
moved  their  executive  offices  to  the  seventh 
floor  of  14"  Fifth  avenue,  al  Twenty-first  street. 
This  move  is  of  more  than  passing  significance, 
as  the  founders  of  the  business.  Max  and  James 
II.  Landaj',  have  been  associated  with  Fifth 
avenue  as  a  retail  shopping  center  since  llie 
start  of  llio  business  approximately  twenty-five 
years  ago. 


Coast  Dealer  Benefits 

From  Orchestras'  Visits 

San-  l-'kANxisco,  Cal.,  Ocloher  3.— The  H.  C. 
Hanson  Music  House,  local  Buescher  band  in- 
slrumeul  representative,  was  able  to  contpletc 
a  large  number  of  sales  through  the  co-opera- 
liou  of  the  Buescher  Co.,  in  connection  with  the 
appearance  at  local  theatres  of  Waring's  Pcnu- 
sylvanians  and  .-\be  Lyman's  Orchestra,  both 
Buescher  equipped  and  well  known  for  ihcir 
liopular  recordings. 


G.  K.  Oilman  to  Go  Abroad 

Xkw  Okli-.axs.  La.,  October  6.— G,  Kealoha  Gil- 
man.  Hawaiian  salesman  in  the  small  goods  de- 
partiiienl  of  Gninewald's  Music  Store,  has  an- 
noLuirid  that  he  contemplates  sailing  for  F.n- 
rope  about  the  first  of  the  year.  He  intend-  to 
open  studios  in  London  and  Paris  and  will  en- 
deavor to  bnild  up  interest  in  Hawaiian  music 
.ind  ill  the  ukulele  and  banjo-nkulcle. 
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Cracknell  Now  Manager 

of  Conn-Portland  Go. 

Well-Known  Figure  in  Pacific  Coast  Music 
Trades  in  Charge  of  Firm — J.  Middleton  Also 
Joins  Company — Both  Widely  Experienced 

I'ORTLAND,  Ori;,,  Octobcr  3.— Gcorgc  Crack- 
nell has  been  appointed  general  manager  of  ttic 
Conn-Porlland  Co.,  successor  to  the  McDongall- 


Ludwig  Drummer  Contains      H.  N.  White  Co.  Expects 

Interesting  Dealer  News  Big  Demand  This  Fall 


Organ  of  Ludwig  &  Ludwig  Contains  Article  by 
William  F.  Ludwig  and  Other  Matters  Inter- 
esting to  Both  the  Trade  and  Consumer 

Chicago,  III.,  October  6— In  a  recent  edition 
of  the  Lndwig  Druntnier,  published  by  Ludwig 
&  Ludwig,  a  wealth  of  interesting  reading  mai- 
ler, pcrlinent  lo  ihc  lr;>de  and  to  prof-js^ional 
iiiid  aninleiir  drmumerj,  i.-i  contained.  'J'lie 
h,re  of  the  is.ue  is  an  nvliclc  hy  WiUian.  K 
l.udwig,  i>resid''nl  "I  lln'  .nini'^H.v,  ^^lMl  wn\--~ 
0.1  -Tl.e  Rudim.  nl.  nl  I  liiniiiiiiiiv  "    ^1        ^n  h 

iiienls  of  drum  playing  and  an  niKli-i-iaiuluig  oi 
ihesc  rudiments  is  as  necessary  lo  pnpU 
who  is  trying  la  Karn  lo  play  ihe  dvnm  as  .ire 
ihc  scales  to  a  stnilont  of  ibc  violin. 

Another  Intcres lini^  fiaUne  of  ihis  i^sue  is  a 
descriplion  of  llie  to  w  Snpi  r- 1  .iidwig  snare  coii- 
Irol,  a  f.  ahirr  whicli  injures  individual  snare 
control.  Willi  L^iv.il'.r  response  and  control  of 
snare  ailiun.  News  of  llie  trade  and  illustra- 
tions of  promincnl  u^crs  of  Ludwig  prodnels 
are  also  contained  in  this  iiUercsling  and  in- 
strnctive  pnbl; 


L,  L.  Fox,  Recently  Appointed  Sales  Manager, 
Planning  to  Handle  Large  Volume  of  King 
Band  Instrument  Business  This  Fall 

L,  L.  Fox,  who  was  recently  appointed  sales 
manager  of  the  H.  N.  White  Co.,  manufacturer 
of  the  King  band  instruments,  with  head- 
([uarters  in  Cleveland,  O.,  is  developing  plans 


George  Cracknell 
Conn  Co.,  al  Eleventh  and  Adler  streets.  He 
will  identify  himself  with  the  musicians  of  the 
district  and  plans  to  organise  as  many  bands 
and  orchestras  as  the  law  allows  in  Oregon  and 
Southwestern  Washington.  He  u'ill  have  direct 
control  in  the  territory  in  both  wholesale  and 
retail  for  C.  G.  Conn,  Ltd. 

Before  coming  to  Portland  Mr.  Cracknell 
was  branch  manager  for  the  band  and  orches- 
tra department  of  the  Sherman,  Clay  &  Co. 
store  in  San  Francisco  and  in  the  same  capacity 
for  Wurlilzer  Co.  and  Kohler  &  Chase,  both 
of  Oakland,  Cal.  Mr.  Cracknell  served  four 
years  in  the  world  war  as  bandmaster  in  the 
Canadian  forces.  At  the  termination  of  the  war 
he  toured  Canada  and  the  United  States  with 
the  "Fighting  Sons  of  Guns  Band,"  composed 
of  musicians  of  the  allied  armies. 

Mr.  Cracknell  is  full  of  enthusiasm  in  his  new 
post  and  is  reorganizing  his  forces.  Among 
other  things  he  has  added  a  repair  shop,  which 
he  plans  to  make  one  of  the  best  and  most  com- 
plete in  the  Pacific  Northwest.  He  has  placed 
J.  Middleton,  formerly  with  the  Conn  factory, 
in  charge.  He  announces  that  a  full  and  com- 
plete line  of  Conn  instruments  will  be  carried, 
as  well  as  Leedy  drums.  Buffet  clarinets,  etc. 


Denver  Dealers  Profit  by 

Tie-up  With  Orchestra 

Dknvki;  Col.,  Octtihcr  5.— The  apiiearance  lieie 
,,.,.„,ly  '-.f  Ishani  Jones  and  His  liniiiMviek 
K,  .  .,1-ilin-  Ureheilr.i  al  ihe  Orphcnni  l  lieatve 
dealer^  an  opportunely  of  elleiling  a  lie-ii|) 
Willi  ^lli^  popular  aj4!;iei;alioii.  L'lie  t_liai.  li. 
Wells  Co.  displayed  an  a^sorlmenl  of  Conn  band 
instruments  sucli  as  are  u=c(l  by  the  Jones  or- 
chestra and  Ihe  I.iulwii;  banjo  which  also  plays 
a  prominent  part  in  llic  harmony  produecd  b.v 
Ishatu  Jones'  band.  .\t  the  Knighl-Campbcll 
Store  a  window  was  given  over  lo  a  sliowing  of 
the  Leedy  drum  which  is  played  by  .\rtlau- 
Layfield,  of  the  Jones  orchestra. 


L.  L.  Fox 

Lir  liandling  the  large  volume  of  business  which 
le  expects  this  Fall.  Mr.  Fox  is  enthusiastic 
egarding  the  King  line  of  band  instruments 
lud  he  believes  that  during  the  rest  of  the 
l'\il!  season  and  Winter  months  an  unusually 
leavy  demand  will  be  experienced. 


With  Northwest  Conn  Co. 

James  W.  Wright,  formerly  with  the  Jack 
Schwartz  Co.,  and  Ernie  Meyers,  formerly  with 
the  Bush  &  Lane  Co.,  have  joined  the  stafi  of 
the  Seattle  Northwest  Conn  Co.,  Seattle,  Wash. 


The  Soriano  ^fusii 
of  Niles,   O.,  recent!, 
larger  quarters 
street. 


Shop,  successful  dealer 
moved   to  considerably 
the  Butler  Building,  48  Main 


Alexander  Sanger,  president  of  Sanger  Bros,, 
Dallas,  Tex.,  Victor  distributors,  died  last  month 
following  a  surgical  operation.  Mr,  Sanger  was 
seventy-eighl  years  of  age  at  Ihe  lime  of  his 
death. 


New  Department  in  Canton 

Canton,  O.,  October  6.— Formal  opening  was 
held  recently  of  the  new  band  instrument  and 
small  musical  merchandise  department  of  the 
D  W  Lerch  Co.  This  new  department  will 
feature  Buescher  band  instruments  and  the  com- 
plete line  will  be  carried,  officials  of  the  com- 
panv  have  announced.  The  department  will  also 
merchandise  Paramount,  Vega  and  Bacon 
banjos  and  Ludwig  &  Ludwig  drums. 

Small  Goods  Demand  Steady 

SALT  LAKh:  C.rv,  Utah,  October  5,-A  con- 
sistent demand  tor  small  goods  was  a  feature 
of  the  music  trades  in  this  city  durmg  the  Sum- 
mer months.  The  Daynes-Beebe  Co.  reports 
that  business  generally  was  good  in  September 
with  ukuleles  still  selling  well.  Other  establish 
ments  made  similar  reports. 


The  Oldest  and 
Largest  Musical 
Merchandise  House 
IN  America 

Exclusively  Wholesale 


ESTABLISHED  ISSt^ 


C.BRIZNOStSONJnc. 

351-53FourthAve.NewYorkCity 
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Factors  in  Popularity 

of  Musical  Merchandise 

Interview  With  Philip  Nash,  of  Fred  Grctsch 
Mfg.  Co.,  Featured  in  "Made  In  Brooklyn" 
Section  of  the  Daily  Eagle 

T!ic  Brooklyn  Daily  Eagle,  Brooklyn,  N.  Y., 
runs  at  frequent  intervals  a  fealure  page  en- 
titled ''iMadc  In  Brooklyn."  Under  this  head- 
ing the  Fred  Gret^cli  Mfg.  Co.,  Brooklyn,  was 
recently  interviewed  by  a  feature  writer  and  a 
very  interesting  story  of  the  activities  of  this 
organization  appeared.  In  this  story.  Philip 
Nash,  of  the  Fred  Gretsrli  organi^^ation,  reports 
Ih.it  in  llic  sale  of  musical  merchandise  they 
have  fonnd  the  ukulele  leads,  tenor  banjo  next 
and  llif  saxoplioiic  lliird  in  popularity,  In  lliis 
interview,  Mr.  Nash  slates  in  part: 

"Radio  has  been  a  great  aid  in  the  musical 
Instrument  business.  The  same  is  true  of  the 
talking  machine.  The  people  have  learned  to 
distinguish  the  instruments  from  each  other 
and  learned  (n  love  mu'-ir  more.  From  listen- 
ing they  turn  in  lime  in  many  case-;  lo  play- 
ing for  themselves.  The  world  war  was  an- 
other factor  in  llic  great  increase  in  music's 
popularity.  Music  in  public  schools  and  other 
schools  is  also  an  important  infinencc.  As  lo 
musical  instruments,  violins  and  pianos,  of 
course,  will  always  be  leaders,  since  Ihcy  arc  the 
foundations  of  orchestras,  but  modern  jazz  has 
certainly  changed  since  the  sales  of  many  in- 
struments and  added  new  ones.  The  growth  of 
big  symphony  orchestras  and  bands  in  recent 
years  accounts  for  the  fact  that  we  carry  sar- 
rusaphoncs  and  heckelplioues.  practically  un- 
known in  this  country  before  the  war  and 
strange  even  in  name  to  most  persons  now.  One 
interesting  feature  about  our  business  is  that 
we  are  spreading  the  fame  of  Brooklyn  in  Ger- 
many.    Until  American  jazz  swept  the  world. 


Germany  was  the  chief  center  of  the  manufac- 
turing of  musical  instruments,  and  the  United 
Slates  imported  many  from  that  country.  Now 
il  is  gratifying  to  realize  thai  Germany,  revers- 
ing tlie  trend  of  100  years,  is  importing  inslru- 
menls  made  here." 

fn  closing.  Mr.  Nash  paid  a  tribute  to  Fred 
Gretscii,  who  years  ago,  at  the  early  age  of  17, 
took  over  the  business  when  his  father  died  and 
has  guided  the  firm  lo  its  present  outstanding 
success. 

One  of  the  factors  in  the  success  of  the  or- 
ganization is  pointed  out  by  Emerson  E. 
Strong,  secretary  of  the  company,  in  that  the 
company  trains  most  of  its  employes,  prefer- 
ring that  to  relying  on  experienced  operators 
and  assemblers  from  other  concerns.  "Wc  use 
our  own  methods  and  have  our  own  standards," 
he  said,  "and  prefer  lo  break  in  and  keep  our 
employes.  Wc  have  more  than  150  workers  in 
the  plant  and  arc  increasing  production  as  each 
year  passes." 


The  Standard  Music  Co.,  Nashville,  Tenn., 
recently  added  a  complete  line  of  band  instru- 
ments and  musical  merchandise.  The  lines  car- 
ried include  Buescher  band  instruments.  Ludwig 
drums  and  Paramount  banjos. 


New  King  Dealer  Displays 
Full  Line  of  Instruments 

Crosby  Bros.  Department  Store  Devotes  Space 
in  Show  Windows  to  an  Effective  Display  of 
the  King  Line  of  Band  Instruments 

TOPEKA,  Kan..  Oclol)cr  7.-A  most  altraclivc 
dispLiy  of  Kins  band  instran.eius,  made  by  the 
H  N  White  Co..  Cleveland,  recently  graced  the 
show   windows   of   Crosby    Bros,  department 


M.  Harris  Back  With  Vega 

Boston,  Mass.,  October  7,— Mycr  Harris,  promi- 
nent trumpet  player  of  this  city,  has  rejoined 
the  staff  of  the  Vega  Co.  He  formerly  speni 
four  years  in  the  brass  instrument  department 
of  the  company  and  later  in  the  ollicc.  Aflc.r 
a  few  years'  absence  he  has  rejoined  the  .Vega 
staff. 

A  decided  revival  in  export  trade  has  been 
noted.  Substantial  orders  are  reported  to  be 
coming  in  daily  from  England  and  the  Con- 
tinent, Africa.  South  America  and  Hawaii. 


How  Crosby  Bros.  Featured  King  Line 
store,  which  recently  added  the  King  line  of 
hand  instruments  lo  its  music  department.  The 
new  department  is  under  the  direction  of  Walter 
Fox  and  J.  H.  Cochran,  both  of  whom  arc  well 
known  In  local  music  circles  and  who  demon- 
strated the  various  kinds  of  instruments  to 
those  who  were  attracted  by  the  display. 


Robert  Brown  has  joined  the  sales  staff  of 
the  Portland  Conn  Co..  local  branch  of  C.  G. 
Conn,  Ltd.,  manufacturer  of  Conn  band  instru- 
ments, Elkhart.  Ind.  The  new  Conn  salesman 
was  formerly  with  the  local  Bush  &  Lane 
Piano  Co.'s  store,  where  be  spent  five  years  in 
the  small  goods  department. 


WHO  VIEW  THE  TUTURE  WITH 
AN  EYE  TO  PROGRESS  SHOULD 
TIC  UP  WiTH-s 

— 

The  New  Professional 
FLOATING  HEAD 
DRUM  is  conceded  to  be 
the  most  remarkable  instrument 
yet  achieved  in  "Drumdom." 


"World's  Finest 
Drummer's 
Instruments" 


A  New  96-Page  Catalog  "N"  Mailed  Free 


I  


The  Satisfied  Drummer  Always  Comes  Back 
^i^CtU/  Manufacturing  Co.,  Indianapolis,  Indiana 
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M.  Hohner,  Inc.,  Provides 

Dealers  With  Sales  Help 

Attractive  Counter  Cut-Out  Display  in  Eight 
Colors  Contains  a  Dozen  Assorted  Harmon- 
icas— Pictures  "Hohner  Boy"  and  His  "Musi- 
cal Pal"— A  Sales  Stimulating  Dealer  Help 

M.  Holiner,  Inc.,  New  York  City,  manufac- 
turer of  Hoiincr  harmonicas  and  accordions, 
has  announced  a  new  dealer  sales  help  which 
is  known  as  the  "Hohner  Boy." 

For  many  montlis  William  J.  Haussler,  gen- 


Carberry-Parker  Features 

Fine  Buescher  Display 

Art  Krueger  and  His  Badger  Room  Orchestra. 
Buescher  Equipped,  Featured  in  Showing  o£ 
Buescher  Band  Instruments 

Milwaukee,  Wis.,  October  5.— The  Carberry- 
Parker  Co.,  local  Buescher  represcnlalive,  re- 
cently featured  these  instruments  in  an  attrac- 
tive window  display,  A  large  .poster  bearing  a 
picture  of  Art  Krueger  and  His  Badger  Room 
Orchestra,  well-known  Buescher  equipped  art- 
ists, was  the  center  of  the  display,  and  as  this 
aggregation  is  one  of  the  best  known  in  this 
section,  it  attracted  considerable  attention. 
Grouped  about  the  poster  were  Buescher  in- 
struments. 


Grossman  Bros.  Planning 
Extensive  Harmonica  Drive 

Cleveland,  O.,  October  6.— Henry  S.  Grossman, 
who  with  his  brother,  Julius  I.  Grossman,  con- 
ducts the  Grossman  Bros.  Music  Co.,  reports 
tlial  the  firm  will  co-operate  with  the  school 
phiyground  authorities  and  M.  Hohner,  Inc.. 
New  York,  in  a  scries  of  harmonica  sales 
drives.  This  company,  which  has  been  in  the 
wholesale  musical  merchandise  business  for  the 
past  three  years,  occupies  a  six-story  building 
in  the  handling  of  stringed  band  instruments. 
Tlie  success  which  the  Grossman  organization 
has  achieved  is  attributed  mainly  to  its  consist- 
ent policy  of  newspaper  and  billboard  advertis- 
ing and  direct-mail  campaigns.  Both  of  the 
brothers  have  had  a  wide  experience  in  the 
music  field  and  their  progressivcness  has  been 
instrumental  in  building  a  nice  business. 


"Silver  Bell" 
Banjos 


Scnil  lor  illit.Urated  bonk  of  Promincni 
Orchestra  and  /'ro/essiono(  Players 

The  Bacon  BanjoCcInc. 

GROTON  CONN. 


Attractive  Hohner  Cut-out 
eral  manager  of  M.  Hohner,  Inc.,  has  been 
working  in  collaboration  with  many  of  the 
largest  producers  of  display  material  and  the 
result  is  a  counter  display  card  which  is  also 
a  container  that  will  undoubtedly  prove  very 
popular  with  the  dealer,  and  be  a  valuable  aid  to 
him  in  the  featuring  and  selling  of  Hohner  har- 
monicas. 

The  "Hohner  Boy"  is  a  cut-out  display  in 
colors,  which  is  the  product  of  one  of  America's 
foremost  painters.  It  is  printed  in  eight  colors 
and  depicts  the  "Hohner  Boy"  rendering  some 
high-class  music  on  his  "musical  pal."  It  also 
contains  and  displays  one  dozen  assorted  Hoh- 
ner harmonicas. 

Back  of  this  Hohner  display  will  be  placed  a 
tremendous  Hohner  campaign  of  consumer  ad- 
vertising and  dealers  displaying  this  new  cut- 
out card  will  link  up  with  this  great  national 
campaign. 

Gutrone  Music  Shop  Expands 

South  Norwalk,  Conn.,  October  6.— John  A, 
Cutrone  has  added  another  store,  next  to  the 
Gutrone  Music  Shop.  18  Ely  avenue,  to  take 
care  of  the  increasing  business  which  he  has 
enjoyed  for  the  past  year.  Mr.  Cutrone  carries 
musical  instruments,  Columbia  phonographs 
and  Columbia  records. 

O  F  Benzing  has  left  for  Florida,  leaving  his 
father  "in  charge  of  the  Stamford  Music  Co., 
578  Atlantic  street,  Stamford,  Conn. 


Band  Instruments  Used 

in  Glothing  Store  Display 

ICansas  Oty,  Mo.,  October  6.— A  window  dis- 
play at  Rothschild's  clothing  store  recently  util- 
ized band  instruments  to  good  advantage.  The 
scene  depicted  was  a  college  prom  with  a  young 
couple  in  evening  clothes  and  in  the  corner  was 
a  group  of  stringed  and  band  instruments, 
loaned  through  the  courtesy  of  the  Crawford- 
Rutan  Co.   


Brisk  Bacon  Business 

Groton-,  Conn.,  October  7.— David  L,  Day,  gen- 
eral manager  of  the  Bacon  Banjo  Co.,  Inc.,  re- 
ports both  domestic  and  foreign  demand  for  Ba- 
con banjos  is  increasing  steadily.  The  recent 
broadcasting  of  Fred  Bacon,  president  of  the 
company,  from  Station  KDKA,  Pittsburgh,  re- 
sulted in  numerous  letters  being  received  at 
both  the  broadcasting  station  and  headquarters 
of  the  company.  A  large  order  for  Silver  Bell 
banjos,  to  be  shipped  to  South  Africa,  has  in- 
creased the  export  business  of  the  company. 


GoUege  Ramblers  at  School 

San  Antonio,  Tex.,  October  S.— The  College 
Ramblers,  who  have  been  playing  at  ihe  Gun- 
thcr  Hotel  during  the  past  season,  have  re- 
turned to  college  much  to  the  regret  of  dance 
lovers  of  this  city  with  whom  they  made  a  big 
hit.  Conn  band  instruments,  Ludwig  drums 
and  Vega  banjos  are  used  by  the  College 
Ramblers.   


Armour  &  Co.,  manufacturers  of  music 
strings,  Chicago,  report  a  large  demand  for 
their  products  over  September,  1924. 


You  Can  Make 
126%  Profit! 

This  beautiful  display  brings  music  players  to  your 
store— boosts  your  sales  and  makes  an  excellent 
attention-getting  case.  The  size  is  8xl5x3i4  inches. 
An  automatic  sales  producer  that  will  be  a  real 
asset  to  your  string  business.  The  name,  kind  and 
price  of  the  strings  are  clearly  marked.  No  knowl- 
edge of  music  strings  is  necessary  to  sell  from  this 
display  case. 

Filled  with  Armour's  quality  music  strings,  you 
will  have  no  difficulty  making  this  proposition  pay. 

These  Goods  Retail  at  ?35.80 

COST  TO  RETAILER   15.80 

YOUR  PROFIT   ?20  00 

Bigger  Profits  on  Refills 


OBnF.R 
op  THESE 
MONET  MAKBBS 
TODAY  1 


AR M O U R  AND  COM PAINY 


Music  String  Dept.,  Sec.  W  9 


CHICAGO 
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Com.  McDonald  Emphasizes 
Value  of  Artone  Portable 

Interesting  Radiogram  from  President  of  Zen- 
ith Radio  Corp.  to  E.  R.  Manning.  Sales  Man- 
ager Berg  Auto  Trunk  &  Specialty  Co. 

nieiiltoncd  ill  a  recent  issue  ol  '1  lie 
World,  included  in  the  citiiilMiuni  of  liic  expe- 
dition to  .Arctic  regions  uiulcr  llu  con.iiiand  of 
Donald  MacMillan  mere  several  Arlom-  pon- 


THE  AMERICAN  RADIO  RELAY  LEAGUE 

HARTFOftD.  CONN. 

RADIOGRAM 


September  Biggest  Month 
in  History  of  Everybody's 

Everybody's  T.  M.  Co.  Enjoys  Largest  Volume 
of  Business  in  Its  Enistencc-AU  Depart- 
ments Participate-Takes  Title  to  Buddmg 

PnujvDH.fBiA,  Pa.,  October  10,-Everybody's 
Talking  Machine  Co.  has  closed  what  has 
proven  to  lie  the  higgest  month  in  the  history 
of  the  organization.    September  business  m  all 

 — departnienis,  Honest 

Quaker  main  springs 
and  talking  machine 
repair  materials,  Okcli 
and  Odcoii  records  and 
Adler-Royal  talking 
machines  has  been  ex- 


,„„,  |,e  and  Philip  Grabuski,  a  brother  of  I. 
B  Grabuski,  took  entire  charge  of  the  manag  ■ 
„„-i,l  ol  lb.;  business,  and  under  their  capable 
Vr  '  lion  It  Ins  grown  to  its  present  size. 
'  In  anticipation  of  the  busy  season  ahead, 
Fvcrybody-s  Talking  Machine  Co.  has  made 
,;ver,l  changes  at  its  headquarters.  The  new 
nital  ation  of  record  shelves  has  been  made 
now  stocked  a  supply  of  every 
Odeon  foreign  record  catalog, 
machines  have  been  in- 


aiid  there 
record  in  I 

Electrical  bookkeeping  mi 
stalled  at  a  cost  approximating^?^,""". 

Cheney  Sales  Co.  Going 

After  Radio  Distribution 


|iarj7-.',F30«      ^  tcptional. 


Th. 


FROM  -^w.Lt^-jBiimtyjji  im 


(Jcto- 
provint;  lo  be  Tt 


Philadelphia, 


0  Biiao  itw  'HIM  *  s^in  oo 


ataa  m-'iSLs  raoiiOCUTHS     n  have  lor  ojar  fss  tie:  to  iSrsiTAir'  -mi  sr.Kiwa 
BDT  HAVE  uso  !HiN  fon  B.'KUMisriso  pPFOoa^  iK  USiDiin  aiOM  V  oivtLL-inoii  fOr  thb 
iPaT  ron  injsio  fski  vks  iXTK    'Jm.  e.'SSAVOr  :d  ob?  the  rionias  lou  ssiinE  lusv 


very  iiniiurt.iiit  iiionlli 
f,,r  liu'  Kvcrybodj''; 
Co.  till  Oclobtr  1, 
ihc  coiiiiiaiiy  cL'leltrnk'd 
ils  lirsl  .-iniiivcr>;!ry 
;i  (li,-;lril)nlor  of  Okeli 
and  O  d  c  o  ii  records. 
Tlic  fsi-i-iJliouitl  -nc- 
(■e^5  llial  tlie  coniiiaiiy 
Ui<-^     liad     willi  tliesc 


Radiogram  Telling  of  Importance  of  Artone  to  Expedition 


malter  of  history 


■■[In 


able  phonographs,  made  by  tlic  Berg  Auto  i\n-  lalkiiiv; 
Trunk  &  Specialty  Co..  Lonj;  Maud  (  iu,  N  ^ 
These  portable  phonograph,-  win  pi,], .  <\  •■<< 
board  Commander  MacMiliaii^-.  ship,  ilit  "linw 
doin,"  and  on  the  S.  S.  "Peary,"  conunanded  by 
E.  F.  McDonald,  Jr.,  president  of  llic  Zenilli 
Radio  Corp,,  Chicago. 

The  instruments  have  not  only  furnished  en- 
tertainment and  recreation  for  the  members  of 
the  crews  aboard  ihe  Iwo  ships  but  ihcy  have 
been  used  to  excellent  advantage  for  the  eiiler- 
laimiient  of  the  Kskinios,  and  other  broadcast- 
ing purposes.  The  accompanying  radiogram, 
forwarded  by  Vice-Commander  ^fcDonald  lo  R, 
R.  Manning,  sales  matiaper  of  ihc  Bert;  organi- 
7-atioti,  emphasizes  the  imi>orlance  oi  ,\r!one 
portables  in  connection  with  the  Arctic  expedi- 
tion. Commander  McDonald  refer-,  lo  ific 
fact  that  llic  portable  pllono^iraiili-  wire  ii-eil 
lor  broadcasting  purposes  in  >endint;  back  In 
civilization  music  from  the  .-Krtlic. 


uhi 


lHlu^1r: 


alkii 


Ma  ch- 


ill. Ill  ,1,  building  at  810  Arch 
II  1.  , ,  lit  ly  ]iiin  ha^ud,  thus  as- 
c   l,icililics  for  liie  development 

-  and  the  perpetuation  of  the 
Oiiaker,"  for  years  to  come. 

!().  formal  aniinnuceMienl  w:,.- 
-■ngagcment  of  Philip  Grabuski, 
e  company,  to  Miss  Zeiia  Witlin. 

-  I\  Sanniel  I'^inyrnld,  \  iee- 
Ircasurcr  of  Ihe  company,  cele- 


(.lii  nch.1,,1 
made  of  Die 
president  of  ll 
On  Oclolic 
president  and 

brated  the  fifth  anniversary  of  his  joining  Ihc 
ranks  of  Everybody's  organization.  The  ex- 
ceptional progress  made  by  Mr.  Fini^rutd  in  Ihc 
comparalively    short    period    of    lime  dnrini; 


October  9.— The  Cheney 
SalcTcoTp.Vof  this  city.  Ne\v  York  and  Boston, 
which  has  earned  an  enviable  reputation  for  it- 
self as  distributor  of  Cheney  talkini^  machine 
products,  is  now  also  engaged  in  the  d,str,bu- 
lion  of  ridio  C.  Dunbar  Shcwell,  president  of 
,hc  company,  is  enthusiastic  over  the  radio  field. 
\fter  a  period  of  investigation,  Mr.  ^>hewell 
li,^  ..-leMed  Ihe  Tlu-rmiodyne  radio  receiving 
,11, 1, 1,  In  I  111 nuiodyne  Corp.,  New  York 

(  1-1,.  I-  |,l,ii  iiij  liehiiid  this  well-known  re- 

itulne  --el  liie  -.^"lu  •^est  and  zeal  with  which 
l,c  built  up  such  excellent  business  for  the 
Cheney  talking  machine.  It  is  being  distributed 
from  the  three  offices  of  the  company.  Phil:ulel- 
phia.  New  York  and  Boston.  The  latter  ofhce. 
which  is  under  the  direct  supervision  of  G. 
Ounbar  Shcwell,  Jr.,  iinds  the  Thcrmiodyne 
set  is  also  proving  very  popular  m  New  Eng- 
land An  intensive  campaiyn  for  Fall  business 
is  now  under  way  that  will  undoubtedly  result 
in  hiy  radio  business. 

Back  From  Vacation 

Paul  Sulcliffe,  advertising  manager  of  the 
Ukch  record  division  of  the  General  Phono- 
graph Corp..  returned  to  his  desk  recently, 
after  a  well-deserved  vacation  at  Atlantic  City. 
Mr,  SntclilTe.  who  has  been  identified  with  the 
phonograph  industry  for  a  number  of  years,  is 
,  nthnsia^tic  follower  of  the  Terpsichorean  art, 
and  while  on  bis  vacation  he  and  Mrs.  Sutcliffe 
were  among  the  Marlborough-Blenbeim's  dis- 
tinguished patrons. 


whii  h  I 
■|  alkiiiL 


has  be,- 


lected 


,-ilh  Ev 


M., 


i>  pbe 


I'l 


vbodv's 
uler  llu; 


Kadi 


proniineni 


grutd  rapidly  absorbed  every  detail  in  llie  con- 
duct of  the  business  and  upon  Mr.  Grabuski's 


,  Compact  Co..  with  headquarters 
Park.  N.  J-  was  recently  incor- 
New  Icrsev.  Clinton  B.  Hook, 
architect  and  inventor,  heads  the 
y  which  recently  introduced  a  new 
t.  The  set  liou_scs  all  necessary 
I  a  console  model-  


Maybe  this  is  a  new  word,  but 
it  tells  the  whole  story  of  what  makes  radio  sets  sell! 


'TUSHABILITY 


— the  "something"  that  a  set  has  which 
makes  people  WANT  IT,  which  enables 
you  to  PUSH  IT  with  confidence,  to  brag  over  its  quality,  tone,  and  ability  to  "bring 
■em  in"— to  boast  of  its  really  LOW  PRICE  without  fear  that  you  will  have  to  be  "let 
<lown"  or  will  have  to  "eat  crow"  in  any  way  before  the  customer.  You  just  show 
them,  let  them  perform,  give  them  a  push  and  THEY  MOVE.  These  are  strong  state- 
ments, but  "others  are  doing  it,  why  not  you?"  WRITE! 

Two  examples  shown.  Send  for  circular  showing 
beautiful  wall-type  console  models, 

Noiseless  tuning  and  selectivity  combined  with 
maximum  volume  and  range  plus,  in  a  durable  instru- 
ment mark  the  advancement  in  Minerva  engineering. 

Gold  panel  trimmings  and  piano  finished  cabinets 
with  concealed  built-in  speakers  that  reproduce  each 
note  sweet  and  clear  are  among  the  Minerva  refine- 
ments. 


Minerva  "Elite"  ConsolcH 
lubes,  of  American  Walnut,  Duoloni 
ish  Willi  B  Bal.  Facilities  and  Buill-m 
Speaker.  Panel  light  (or  dial  illuminalion. 
Height  17  inches,  Width  27  inches,  Depth 
14  inches.  Without  batteries  and  tubes, 
5125.00  list. 


Minerva  Radio  Co. 

827  Irving  Pk.  Blvd.        Chicago,  111. 


Minerva  "Serenade"  Console 


Console  Streiiadt  in  Duolone  Finish,  Amer- 
ican Wainiii,  Contains  comparimenls  for 
ail  b.^uery  and  charger  equipment.  Built- 
in  SiieJktr  has  (itrfect  tonal  qualities. 
Height  -12  inches,  Wdth  32  inches.  DepUi 
18  inches. 

Complete.  less  halteries  and  tubes,  $175.00- 
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andlc  Jiatulles  it' 


'Master       Movable  Music' 

Outings  are  sold  in  the  U.  S.  A. 
through  distributors  only.  To 
our  distributors  it  means  protec- 
tion and  co-operation.  To  deal- 
ers it  means  uniformity  of  price 
and  more  profit. 


SENIOR  model 

Red  Mahogany,  Brown  Mahogany,  OAK. 


Mr.  Dealer 

The  list  price  of  Outings  is  their 
true  value  (not  inflated  value). 
The  discount  given  dealers  per- 
mits them  to  make  money. 

You  make  quick  turnover  be- 
cause of  the  popularity  given 
Outings  through  the  great  many 
thousands  in  homes  today. 

and  something 
NEW!       NEW!  NEW! 

All  Outings  Juniors  and  Seniors 
are  now  equipped  with  a  special 
tone-arm  for  playing  Edison  rec- 
ords (no  extra  cost). 

OUTING  TALKING  MACHINE  CO.,  Inc. 

MT.  KISCO,  N.  Y. 

Export  Department 

No.  44  Whitehall  Street,  New  York  City,  N.  Y.,  U.  S.  A. 

C.ble  AdJre..  "OUTING"  New  York 

Cunudlnn  Dlslrlbulurs; 
B.    8.    WII,I.IA»IS    S    SONS    CO.,   1.TD..  Tor.,,1.,  lVl.."lp«II,  Monl.o.l. 


THE  BABY  OUTING 

THE  BABY  FILLS 
THE  FAMILY- 

AskiYour  Jobber. 


JUNIOR  model 

Red  Mahogany,  Brown  Mahogany  and  Oak  Finishes 
Brown,  Black  and  Green  Leatherettes 


208 


THE  TALKING  MACHINE  WORLD 


October  15,  1925 


Sheet  Music  and  Record  Departments 

Have  Value  Aside  From  Immediate  Profits 

These  Un..s  of  the  Dealer's  Activity,  i„  idS^ioT^.ing  "^^^e"'"' 
That  They  Attract  Customers  for  Other  Lmes  Handled  by  the  Dealer 


Talking  machine  dealers,  tvl.o  in  rccenC  years 
have  carried  sloclis  ot  Ihc  most  successlul  popu- 
lar prints,  all  rcporl  that  during  the  laic  Sum- 
mer and  early  Fall  season  surprising  business 
has  been  enjoyed.  Dealers  who  do  not  handle 
sheet  music  of  this  character  have,  of  course, 
felt  similar  results  in  the  demand  for  popular 
records  in  song  and  dance  form-  These  two 
items  are  so  closely  allied  chat  the  sale  of  one 
is  rcnccted  in  the  sale  of  the  other.  The  popu- 
lar song  that  goes  over  big  in  sheet  nms.c 
form  will  have  a  similar  history  in  record  form. 
Occasionally  some  record  nun)ber,  as  was  the 
case  in  the  "Prisoner's  Song,"  will  help  arouse 
sheet  music  sales.  Today  popular  current  hits 
reach  the  apex  ol  their  popular  success  so  rap- 
idly that  the  exploitation  of  the  sheet  music  and 
the  record  should  and  generally  is  followed  out 
simultaneously. 

The  talking  machine  store  thai  prides  Itself 
on  handling  everything  in  music  is  to-day  a  busy 
inslitution.  With  phonographs  and  radio  and 
the  supplementary  items  to  those  lines,  and  the 
renewed  activily  in  record  and  sheet  music 
sales,  together  with  the  thought  and  considera- 
tion that  must  be  given  the  merchandise  that 
shows  a  higher  priced  unit  sale,  there  is  a  tend- 
ency lor  the  dealer  to  overlook  the  importance 
of  his  smaller  items. 

In  most  cases  not  only  arc  the  popular  record 
and  sheet  music  deparlments  flourishing,  wliicli 
is  adding  substantially  to  the  volume  of  profits 
of  the  stores  handling  such  goods,  but  the 
dealer  who  lias  given  the  deserved  attention  to 
such  departments  is  finding  his  clientele  for  all 
other  merchandise  has  increased. 

With  all  due  respect  to  other  stocks  in  the 
talking  machine  retail  establishments  and  realiz- 
ing that  while  the  business  is  highly  competi- 
tive and  considering  that  the  utmost  attention 
must  be  given  to  such  lines  in  order  to  gel  a 
righlfol  proportion  of  the  sales  in  a  given  com- 
munity, it  is  also  well  for  the  relailer  to  con- 
sider just  what  popular  record  sales  and  sheet 
music  sales  mean  to  him  other  than  immediate 
profits. 

There  is  no  iiuestion  that  with  present  de- 
mands both  the  record  departments  and  sheet 
music  departments  are  more  than  paying  Iheir 
u-ay,  but  aside  from  that  the  proper  presenla- 
tion'  of  such  goods  means  that  purchasers  for 
all  sorts  of  merchandise  are  hired  into  the  store. 


.„Lic-  1^  nothing  to  compare  with  sheet  music 
and  popular  records  in  the  way  of  attraction. 
Retail  establishments  spend  thousands  of  dol- 
lars a  year  to  create  sales  for  their  merchandise. 
All  of  this  is  good  investment  and  should  be 
continued  No  one  would  try  to  persuade  the 
retailer  to  lessen  his  efforts  to  attract  trade  and 
to  give  his  store  prestige  and  influence  in  the 
community,  but  he  also  has  at  hand  m  his 
popular  record  and  sheet  music  departments  a 
very  influential  factor  in  drawing  customers  to 
the  store.    They  not  only  draw  customers  tc 

Campaign  on  "Footloose" 

Builds  Big  Sales  Demand 

Seriid  Story  in  800  Newspapers  Throughout 
Country  Together  With  Orchestra  and  Radio 
Publicity  Greatly  Stimulates  Sales 

The  campaign  on  the  Sam  Fox  Publishing  Co.'s 
lox-lrot,  "Footloose,"  exploited  in  conjunction 
with  the  serial  story  of  the  same  name  now  run- 
ning in  over  800  newspapers  throughout  Uie 
country,  has  produced  tremendous  sales  totals 

'"iiiasniucras  the  serial  runs  close  to  ten  weeks 
in  some  papers  the  demand  lor  the  song  will 
continue  over  a  lengthy  period.  Particularly  is 
this  true  due  to  the  fact  that  all  of  the  papers 
do  not  publish  the  serial  simultaneously.  While 
some  hundreds  of  publications  started  the  serial 
story  a  couple  of  months  ago  others  arc  just 
now  issuing  the  first  instalment. 

The  popularity  of  "Footloose"  in  song  and 
fo.x-trot  form  lias  been  indicated  through  the 
prompt  release  of  the  number  on  talking  ma- 
chine records  and  player  roHs.  The  first  of  these 
records  were  Victor  and  Brunswick,  closely 
followed  bv  Palhe,  Vocalion,  Banner,  Cameo, 
Perfect  Regal,  Gray  Gull,  Bell,  Domino,  Oriole 
and  Apex.  The  first  rolls  included  Q  R  S,  Mel- 
0-Dee,  International.  Ideal,  Capitol,  Piaiiostyle, 
WurhtKer,  National  and  Melo-Art. 

The  Sam  Fox  Publishing  Co.,  as  well  as  the 
newspapers  interested  in  the  exploitation  of  the 
song  and  story,  have  issued  some  very  effective 
window  display  material,  which  is  available 
through  distributors  or  direct.  The  exploitation 
of  the  "Footloose"  song  is  not  confined  to  the 
800  newspapers  and  the  publicity  that  accrues 


the  store  and  make  possible  many  other  sales, 
but  they  have  a  high  advertismg  value. 

There  should  be  no  question  with  the  n- 
creased  demands  for  popular  records  and  with 
the  healthy  sales  of  popular  sheet  music  lha 
attention  be  given  these  two  items.  As  fa,  as 
other  record  sales  are  concerned,  that  is  the 
records  of  the  better  class,  standard  numbers, 
and  the  wonderfully  good  voices  to  be  found  m 
various  record  catalogs,  this  department  of  the 
talking  machine  store  will  show  unusual  activity 
just  as  soon  as  the  Fall  radio  programs  in 
which  some  of  the  mightiest  stars  of  songdom 
are  to  appear  weekly,  are  under  way. 

There  is  no  question  but  that  the  voices  of 
these  artists  will  create  friends  and  admirers  as 
well  as  sales  of  records  of  their  voices  render- 
ing particular  songs  which  have  met  the  en- 
thusiastic approval  of  millions  of  hearers. 

'through  their  columns.  The  various  broadcast- 
ing stations,  local  dance  orchestras  and  other 
mediums  of  publicity  are  doing  their  share  in 
eicploiting  the  number. 

A.  J.  Stasny  Music  Co. 

Increases  Its  Floor  Space 

Executive  Offices,  Professional  Department 
and  Stock  Koom  to  Be  Housed  on  Same 
Floor  in  Future. 

The  A.  J.  Slasny  Music  Co.,  Inc.,  has  leased 
increased  floor  space  in  the  Strand  Theatre 
Building,  Broadway  and  Forty-seventh  street, 
New  York  City,  and  in  the  future  the  executive 
offices,  professional  department  and  stock  room 
will  be  housed  on  the  same  floor.  For  a  great 
many  years  the  Stasny  Co.  has  had  professional 
offices  in  the  Strand  Theatre  Building  with  its 
business  oflices  at  56  West  Forty-seventh  street. 

The  new  home  gives  the  firm  increased  floor 
space  and  has  been  arranged  along  modern  lines 
which  will  add  to  the  cfliciency  of  the  various 
departments  and  will  make  possible  the  handling 
of  the  increasing  business  of  the  Stasny  Co. 

The  Stasny  catalog  at  present,  besides  lis 
better  known  numbers,  has  a  series  of  popular 
selections  which  are  proving  active  sellers. 
These  include  "Carolina  Sweetheart,"  a  waltz; 
"Why  Did  You  Call  Me  Wonderful  One,"  an 
English  fox-trot  success;  "Nobody's  Rose,"  a 
fox-trot  blue  number,  and  "Scvilla  Rosa,"  a  fox- 
trot tango  written  by  Joseph  Knecht,  the  or- 
chestra leader. 

E.  J.  Flaherty,  general  manager  of  the  A.  J. 
Stasny  Music  Co.,  announces  additions  to  the 
sales  force  and  territorial  representatives. 


^euJ 


"LET  ME 
LINGER 
LONGER  IN 
YOUR  ARMS 


A  fasciyiatin^  JoxTVot 
Joy  Cliff  Friend 
and  Abel  Baer 

Writers  af  ,, 
'UUNE  NIGHT 
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FIVE    RECORD    RECORD  BREAKERS 
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I  WONDER 
WHERE  mv 
BABY  IS 
TONIGHT 
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l|  1  I  CARE  FOR  HER  \f\ 
n  AND  SHE  CARES  H. 
*t  '  FOR  ME  ]fJ 

I  i  ? 
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THE 
BOOTLECCER'S 
DAUGHTER 


Agove  Songs  Featured  By  Orchestra  And  Vaudeville  Acts  Trom  Coast  To  Coast 

IRVING  BERLIN  INC.,     IG07  Broadway,  New  York 


Now  Western  Manager  for       Sherman,  Clay  &  Co.  Bring      "Ukulele  Lady"  Is 

Hinds,  Hayden  &  Eldredge  Out  New  Publication         Displayed  in  Philadelphia 


Charles  Warfel,  Long  in  Charge  of  Trade  De- 
partment of  New  York  Publishers,  to  Have 
His  Headquarters  in  Chicago 

Charles  Warfel,  who  for  many  years  has  been 
in  charge  of  tlie  trade  department  for  Hinds, 
Hayden  &  Eldredge,  Inc.,  publishers  of  "Most 


Charles  R.  Warfel 
Popular  Music  Books"  and  other  publications, 
has  been  appointed  district  manager  for  his 
company  in  the  Middle  West  territory  and  will 
occupy  offices  at  2008  Calumet  avenue,  Chi- 
cago, 111. 

Mr.  Warfel  left  New  York  for  Chicago  on 
Saturday  of  last  week  by  motor  and  will  stop 
at  some  of  the  larger  trade  centers  in  the  inter- 
vening territory. 

In  his  new  position  Mr.  Warfel  will  handle 
textbook  sales  in  the  West  during  the  school 
periods  and  will  continue  to  call  on  the  music 
trade  in  the  same  territory,  confining  most  of 
his  activities  in  that  respect,  however,  to  the 
Summer  months. 

The  trade  will  be  glad  to  know  that  "Charlie" 
has  won  promotion  and  that  he  will  for  a  time 
at  least  continue  to  keep  in  touch  with  the  music 
trade.  Mr.  Warfel  in  the  past  has  toured  from 
coast  to  coast  and  counts  as  his  friends  dealers 
in  all  sections  of  the  country. 


"The  School  Musician"  Devoted  to  Amateur 
Band  and  Orchestral  Musicians  Issued  by 
This  Enterprising  West  Coast  House 

San  Francisco,  Cal.,  September  18. — "The 
School  Musician"  of  California  is  the  name  oi 
a  new  publication  put  out  by  Sherman,  Clay  & 
Co,,  and  edited  by  E.  J.  Delano,  manager  of  the 
retail  small  goods  department  of  the  firm  here 
In  the  editorial  column,  "The  School  Musician" 
says  in  part: 

"In  looking  over  the  musical  field  in  Cali- 
fornia, it  lias  seemed  to  us  at  this  time  that  no 
greater  opportunity  for  service  is  offered  tlian  to 
publish  a  paper  devoted  to  the  school  musician. 
In  this  great  movement  for  teaching  instru- 
mental music  in  the  public  schools,  California 
has  taken  the  lead.  We  believe  that  no  State 
excels  her  in  the  number  of  good  school  b.inds 
and  orchestras,  or  in  the  amount  of  money  spent 
on  them,  in  proportion  to  population." 

Speaking  of  the  new  publication,  which  has 
just  come  from  the  press,  Mr.  Delano  said  that 
its  scope  is  educational.  It  is  lo  encourage' 
band  instrument  activities  in  the  public  school- 
Sixty  to  seventy-five  per  cent  of  the  publication 
will  be  given  to  this  object.  The  remaining 
space  will  be  devoted  to  advertising  and  to  some 
mention  of  the  musical  merchandise  activities  of 
Sherman,  Clay  &  Co.  Mr.  Delano  said  that 
other  publications  of  the  kind  have  been  started 
from  time  to  time  in  various  parts  of  the  coun- 
try, but  commercialism  has  finally  proved  their 
undoing.  He  added  that,  so  long  as  Sherman, 
Clay  &  Co.  publish  "The  School  Musician,"  it 
will  remain  60  to  75  per  cent  educational. 


Berlin  Number  Given  Entire  Window  by 
McCrory  in  That  City— Song  Is  in  the  Hit 
Class  Throughout  the  Country 


What  is  desci 
display  was  rt 
Crory  Store,  Tl 


1  old-fashioned  window 
■  un  t)y  the  I,  G.  Mc- 
,  rjL.    Tiiis  full  window 


"I  Miss  My  Swiss"  (My  Swiss  Miss  Misses 
Me),  "Pal  of  My  Cradle  Days,"  "Marguerite," 
"Because  of  You,"  "Tell  Me  Yes.  Tell  Me  No," 
"Let  Mc  Linger  Longer  in  Your  Arms"  and 
"She  Was  Just  a  Sailor's  Sweetheart,"  all  from 
the  catalog  of  Leo  Feist,  Inc.,  are  numbers 
which  are  heard  frequently. 


A  Window  Display  of  "Ukulele  Lady" 
was  given  to  the  Irving  B<;rlin,  Inc..  song  "Uku- 
lele Lady,"  and  was  arranged  through  the  efforts 
of  Harry  Pearson,  manager  of  the  Philadelphia 
office  of  the  Berlin  organization. 

"Ukulele  Lady"  has  been  having  large  sales 
in  the  Philadelphia  territory  and  the  McCrory 
syndicate,  by  this  special  showing,  endeavored 
to  corral  its  full  share  of  this  activity,  which  it 
reports  it  did. 

This  Philadelphia  window  display,  confined 
solely  to  the  showing  of  the  title  pages  of  "Uku- 
lele Lady."  is  only  one  of  many  such  displays 
that  have  appeared  recently  throughout  the 
country.  "Ukulele  Lady"  was  and  is  a  hit  on  a 
national  scale.  This  vigorous  form  of  exploita- 
tion by  aggressive  retailers  has  been  found 
unusually  effective  in  boosting  sales  of  sheet 


FGpTLGDSE 

'Cas^'Jii  on  its  ^/g^  pqpa/ar//^. 


—  Sum  Fo>'  Publisfiing  Go.,  Glcucland «J /icwyoi-lo 
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OcroBEK  IS.  IW; 


VllmtheOue 
%u  Love, 
Loves  You^ 

Neil)  Wit  ballad 
So  SucccssfiiUtf    Sun^  bij 
.    VaudevUles  Leadwi4  Artists 


CW  Frio'J  t.  Afcl  Baer 


BECAUSE 
OF  YOV 


^  Sentimental  BeilM 
With  A  Wonderful 
Fox  Trot  RhijthM/ 


^i&u  can't        TFyoMjJ  irifeli    aMjr  FEIST'  som^" 


Cric  bij  Walter  Hirscli  /0\ 
Music  by  Ted  Fiorito 


Chicago  Theatre  Features  Zez  Confrey 

Playing  the  Success  "Midnight  Waltz' 


Well-known  Composer  and  Pianist  Scores  Big  Success  With  Feist  Number 
Largest  of  Chicago's  Moving  Picture  Houses 


1  Appearances  at  the 


I'lic  Balabaii  &  K'nl/.  Chicago  Tlicalrr  is 
llif  world's  largtsl  |)liotoi)lay  house.  l''or  lliai 
reason  popular  music  publislicrs  look  upon  pub- 
licity in  conjunclion  with  musical  prcsenlations 
in  the  Chicago  Theatre  as  an  cxcoptioiiatly  con- 
structive means  of  cxploilin^'  llicir  sone^  in  Cln- 
cago  territory. 

To  have  a  popular  sonf.  howcvt'-r,  feaUired  a.* 
part  of  the  program  in  ihc  Chicago  Tlicalrc  is 
not  easily  oblaincd,  Thcstr  musical  prcscnla- 
tions  are  worked  out  with  ihc  same  skill  and 
with  the  same  amount  of  ihought  and  energy 
as  arc  given  to  dramatic  fcalures  in  llie  legiti- 
mate playhouses. 

An  added  feature  of  iiaving  a  sony  specially 


programnu'd  and  sla^id  iit  the  Chicago  The- 
alrc  is  llie  fni-l  llial  all  sinh  presentations  are 
not  only  heralded  in  llic  newspapers  but  are 
s^iVKW  promiin.'iH  space  in  llie  \vei.k'?  review  oi 
ni-\v  pliolophty  sliowini^s. 

Dili;  nf  llie  iiK^si  recent  ol'  niii-^^ieal  prcsenta- 
Lion^i  al  llie  Cliicaen  Theatre  was  the  appear- 
ance at  that  house  of  Zez  Confrey,  Ihc  well- 
known  composer  and  pianist,  who  used  as  his 
main  feature  the  Leo  Feist,  Inc.,  success,  "Mid- 
night Waltz."  This  was  a  timely  and  appro- 
priate offer!  II  y,  because  "Midnight  Waltz" 
achieved  its  original  prominence  in  ihe  Windji 
City  and  is  slill  going  strong  in  that  territory 
as  well  as  elsewhere.   


ihe  originality  of  these  features  mnsl  be  given 
)iim.  'i'he  main  part  of  ihe  comedy  is  the  burden 
of  William  Frawlcy,  whose  work  in  "Merry 
Merry"  will  have  eslablislicd  him  for  several 
seasons.  Lucila  Mende/,.  who  in  past  seasons 
has  taken  a  leading  part  in  dancing  elioruses,  is 
given  some  speaking  lines  and  a  song,  both  of 
wdiich  siic  does  excellently. 

Leo  Feist,  Inc.,  is  the  publisher  of  the  score. 


"Merry  Merry"  Scores 

Big  Hit  in  New  York 

No  musical  comedy  in  recent  years  has  re- 
ceived more  extensive  and  enthusiastic  reviews 
than  lhat  given  to  the  new  production  "Merry 
Merry."  The  show  had  its  New  York  premiere 
on  Thursday  evening  of  last  week,  came  lo  the 
metropolis  following  a  short  tour  tbrou^;h  New 
England,  where  it  established  new  high  records 
for  a  firsl-tiinc  offering. 

"Merry  Merry"  is  produced  by  Lyic  Andrews 
and  Opened  at  llic  Vanderbilt  Theatre.  The 
writers,  Harry  Archer  and  Harlan  Thompson, 
hardly  need  an  inlroduclion.  They  were  pre- 
viously responsible  for  "Little  Jessie  James"  and 
"My  Girl."  They  have  established  Ihcinselvcs 
as  a  sure-fire  combination  and  the  dramatic 
critics  are  bailing  ihem  as  the  successors  to  the 


best  writing  combinations  of  the  past.  Besides 
writing  the  book  and  lyrics  Harlan  Thompson 
also  staged  ific  piece  and  Harry  Archer,  to  add 
to  his  activities,  arranged  and  instructed  the 
unique  musical  eoinbination.  So  it  is  easily  seen 
Ihcy  are  bolh  hard  workers,  and  deserve  the 
honors  that  are  bestowed  upon  them, 

Not  only  is  "Merry  Merry"  original,  but  it  has 
everylhing  else  that  makes  for  success.  It  has 
heart  inlerost,  dramatic  situations,  youth,  and, 
of  course,  love  with  unusual  dancing  and  songs 
lhat  have  already  started  on  tlioir  way  to  break 
sales  records.    The  most  iiiiporlaut  of  ihese  mu- 


New  Berlin  Number, 

"Remember,"  a  Success 

Irving  Berlin,  Inc.,  which  recently  released 
"Remember,"  the  newest  ballad  from  the  pen  of 
Irving  Berlin  himself,  has  in  a  short  space  of 
lime  made  this  number  one  of  the  most  prom- 
inent in  its  catalog,  Berlin  compositions  seem- 
ingly are  eagerly  awaited,  as  no  sooner  are  they 
placed  on  sale  than  there  is  immediate  response. 
The  fact  that  vaudeville  singers  also  are  anxious 
to  present  his  offerings  helps  considerably  the 
early  period  of  their  exploitation. 


Must  He 


I.( 


'  and  "I 


sical  numbers 
Was  Blue." 

The  cast  is  an  exceptional  one,  Marie  Saxon 
plays  the  leading  role,  and  as 
traordinary  dancer  the  setting 
order.  Harry  Puck  also  lakes  a  leading  part.  As 
he  is  responsible  for  the  dances  some  credit  for 


built  to 


"Cameo  Dance  Folio" 

Contains  Thirty  Numbers 

The  first  "Cameo  Dance  Folio"  has  been 
issued  by  Henry  Walerson,  Inc.  It  contains 
thirty  numbers,  all  with  ukulele  arrangements, 
and  includes  some  outstanding  titles  in  fox-trot 
and  waltz  forms.  Such  numbers  as  "In  Shadow- 
land,"  "My  Sugar,"  "Blue  Eyed  Sally,"  "Because 
They  All  Love  You"  and  "Some  Day"  (We'll 
.Meet  Again)  appear  in  this  first  issue. 

The  title  page  of  the  "Cameo  Dance  Folio 
No.  1"  is  attractive  and  carries  miniature  title 
pages  of  the  six  songs  mentioned  above.  The 
twenty-four  other  numbers  that  are  included  in 
the  odering  are  about  Ihe  same  standard  of 
popularity. 


AMfg,hty  Blue 
Fox  Trot  Song  V 

RAYMOND  EGAN 
JRICHARO  WHITINp. 


i/IMBSirSIHSSl 


J  Fox  Trot^M 

yOllehdj  With  lA  N<a 
yH  Great  Dmcellkijllai  v! 

Maij^erite 

^  OWEN  ISiuRPHY 

AL  SHERMAN 
^sti  BEN  BERNIE^ 
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"We  prefer  to  sell  Qold  Seal  Tubes.    Their  long  life  guarantee  and 
perfect  matching  means  superior  reception  so  far  as  the  tube  is  concerned." 


GS-201A 

All  GoLK  Seal  Tubes 
nri:  packed  in  the 
Colo  Seal  palenl  car- 


GS-199 


Sell  aTubeThat"Sells"the  Set 

Qold  Seal  Tubes— uniformly  perfect^ 
offer  the  dealer  prestige,  satisfied 
customers  and  ever' increasing  profits 

The  success  of  the  radio  tube  will  determine  the  success  of  radio. 
The  success  of  the  individual  dealer,  too.  is  largely  dependent 
upon  the  particular  tube  that  he  merchandises. 

The  Gold  Seal  Tube  with  its  broad  guarantee,  long  life  and 
perfect  matching  is  solving  the  tube  problem  for  thousands  of 
dealers  all  over  the  country.  Not  only  will  the  Gold  Seal  Tube 
sell  the  set  but  it  keeps  the  set  sold  and  brings  the  customers 
back  again  and  again  for  more  of  "these  good  Gold  Seal  Tubes." 

GOLD  SEAL  PRODUCTS  CORPORATION 
250  Park  Avenue  New  York  City 


FILL  IN.  CUP  AND  MWL  COUPON  TODAY 
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= —  TT-  .  A  Gold  Seal  Products  Corp. 

Announcements  of  New  Victor  and  Had  Interesting  Exhibit 

Brunswick  Instruments  Interest  the  Irade 


John  S.  DitzeU.  of  the  Brunswick  Co.,  VUited  the  Trade  With  A.  R-McKinl=y   Pacific  North 
west  Brunswick  Manager,  to  Describe  the  Panatrope-Othcr  News 

PoHTLANP,  Obe,,  Oclobtr  3.— Great  cxcitemenl 
prevails  among  the  phonogr.ipli  managers  and 
sales  people,  due  to  Hie  recent  announcement 
by  both  the  Brunswick  and  Victor  companies 
of  the  radical  changes  in  the 'new  machines 
soon  to  be  ready  for  distribulion,  John  S. 
Ditzell,  of  the  Brunswick  Co.  of  Chicago,  visit- 
ed the  local  trade  with  A.  R.  McKinlcy,  Pa- 
cific Northwest  manager  of  the  Brunswick  Co., 
met  the  iknlcrs  and  u^plaincd  lliu  ■'i'.inatro|.c," 
giving  a  minute  description  of  this  new  mvcn- 
lion  and  creating  keen  inlcrcsl  among  dealers. 
Mr.  McKinlcy  is  preparing  demonstration 
rooms  at  Ihc  local  headquarters  and  on  the  ar- 


rival ol  the  first  Panalrope  will  have  a  demon- 
stration tor  the  dealers  and  the  press. 

I  wo  demonstrations  have  been  given  at  the 
Portland  Hotel  of  the  Orlhophonic  Victrola, 
and  dealers  are  anticipating  wonderful  business, 
their  only  fear  being  that  not  enough  machmes 
will  be  available  for  the  rush  that  they  anlici- 
palc. 

Randolph  Bargclt,  Oregon  representative  ol 
the  Columbia  Phonograph  Co.,  Inc.,  was  visited 
by  W.  H.  Lawton,  Pacific  Northwest  manager 
,A  the  Columbia  Co.,  during  the  past  month 
.md  together  they  called  on  the  Oregon  trade, 
"introducing  the  new  Harmony  and  Columbia 
Celebrity  records  and  explaining  to  the  Colum- 
bia dealers  Uie  new  Columbia  policy  on  dis- 
counts guaranteed  against  price  reductions. 

Business  has  grown  to  such  an  extent  m  the 
last  year  with  L,  D.  Heater,  of  359  Ankeny 
street,  that  larger  quarters  have  been  acquired 
in  the  Ramapo  Hotel  building  at  469)4  Wash- 
ington street.  Alterations  are  being  made  and 
Mr.  Healer  expects  lo  move  early  in  October. 
He  is  distributor  tor  llie  Strand  console,  Thom- 
as and  Swanson  portables;  Okeh  and  Odeon 
records,  Honest  Quaker  Products,  Thompson 
neutrodyne  and  various  radios. 

Sherman,  Clay  Ik  Co,  have  established  a 
branch  store  at  Salem,  Ore.,  with  a  full  and 
complete  Sherman,  Clay  &  Co,  line  installed, 
including  the  Victor  phonograph  and  Victor 
records  and  Radiola  line.  R.  E.  McClellan, 
supervisor  of  agencies,  is  temporarily  in  charge. 
Stanley  Baylis,  for  several  years  in  charge  of 
the  sheet  music  department  of  the  McDougall- 
Conn  Music  Co.,  now  the  Conn-Portland  Co., 
has  been  placed  in  charge  of  the  sheet  music 
and  musical  merchandise  departments. 

A  complete  radio  department  has  been  added 
to  Ihc  Reed,  French  Piano  Co.,  operated  by  E, 
H.  Chambers.  Mr.  Chambers  will  carry  the 
Kadiola,  Thompson,  Jones  and  Turner  radios. 

The  Oregon  Radio  Dealers'  Association  is 
laying  extensive  plans  for  a  radio  exposition  to 
be  held  at  the  Multnomah  Hotel,  October  IS. 
16  and  17.  All  of  the  local  radio  dealers  have 
taken  space  and  many  out-of-town  dealers  have 
expressed  the  desire  to  take  part-  Many  radio 
dealers  will  also  have  displays  at  the  "All  Ore- 
gon Exposition,"  to  be  held  at  the  Municipal 
Auditorium,  October  5  to  10  inclusive. 

A  new  broadcasting  station  was  dedicated 
September  24  at  the  Brown  Radio  Shop,  with 
G.  P.  Johnson,  of  the  G.  F,  Johnson  Piano  Co., 
and  president  of  the  Oregon  Radio  Association, 
making  an  introductory  speech.  A  musical  pro- 
gram was  also  furnished  through  the  courtesy 
of  the  G.  F.  Johnson  Piano  Co.  The  station 
will  be  known  as  KTBR,  and  scores  of  letters 
are  arriving'  from  all  along  the  coast  telling  of 
the  loud  speaker  reception. 

Kathryn  McCarthy,  in  charge  of  the  record 
department  of  the  G.  F.  Johnson  Piano  Co., 
reports  excellent  business  and  the  addition  of 
llie  Brunswick  and  Perfect  records  lo  the  de- 
partment's stock. 

The  third  record  exchange  has  been  estab- 
lished by  Monte  Wax  at  428  Washington  street. 
A  line  of  Gennctt  and  Vocalion  records  is  also 
carried  for  those  desiring  the  latest  hits. 

Ethel  Brown,  for  over  two  years  in  the  record 
department  of  the  Bush  &  Lane  Piano  Co.,  re- 
signed to  join  the  record  department  of  the 
Seibcrling,  Lucas  Music  Co,,  Brunswick  and 
Victor  dealer. 


Points  to  Remember  When 
Stocking  Battery  Chargers 

Ihcrc  arc  several  vital  factors  loconsidcr. 
(1)  Select  an  up-to-date  ch.irgcr  chat  is 
guaranteed  by  a  reliable  company.  (2) 
That  will  charge  quietly  C3)  ac  a  f«t 
rate  (4)  with  no  danger  of  overcharging 
or  discharging  the  battery.  C5)  That  is 
safe  C6)  dependable  (7)  easy  to  use 
(8)  economical  (9)  and  attractive  in 
appearance. 

The  new  Twin  Bulb  Handy  Ciiabobii 
is  the  !;i[c!,t  improvement  in  battery 
chargers,  nude  and  guaranteed  by  the 
largest  exclusive  manufacturers  of  bat- 
tery chargers  —  the  Inicrsiatc  Electric 
Corap-iny,  Itchargcs without theslight- 
cst  noise  and  cannot  overcharge  or  dis- 
charge the  battery.  A  ver);  economical 
and  fast  rate  of  charging  is  assured  by 
the  advanced  ""push-pull  '  principle  that 
uses  both  halves  of  the  AC  wave  at  a 
speed  of  from  4  co  ;  amperes.  Adapted 
to  "A"  baitcrics  ol  from  t  to  ti.  volts. 
"B"  batteries  from  14  10  iit)  volts  in 
series.  No  extra  arc.ichments  necessary. 
It  ch.irgcs  cliem  all,  is  easy  10  use  and 
is  practicallv  trouble  proof. 
Order  sc^■c^al  from  your  jobber  and  see 
flow  quick  tlicv  move. 

The  New  TWIN  BULB 


ItefiKmfl  lUiefilC  C®.         a.  a.  Conner  Opens  Store 


4343  DUNCAN  AVE. 
ST. LOUIS  '  '  U.S.A. 


A.  A,  Conner,  formerly  connected  with  the 
Gaston  Music  Co,,  Hastings,  Neb.,  has  opened 
a  music  store  at  Central  City,  Neb.  A  complete 
line  of  musical  instruments  is  being  carried. 


■Radio  Tube  Factory-  in  Operation  Displayed 
by  Gold  Seal  Corp.  at  Fourth  Annual  Radio 
Exposition  Attracted  Wide  Attention  ^ 

The  Gold  Seal  Products  Corp.,  New  York" 
lufacturer  of  radio  tubes,  occupied  space  a 
cent  Fourth  Annual  Radio  Exposition  at 
ral  Palace,  New  York,  and  the 
exhibit,  which  was  entitled 
"Making  the  Heart  of  the 
Radio,"  attracted  considerable 
interest  due  to  the  novelty  of 
'  Ihc  display.  It  consisted  of  a 
complete  radio  tube  factory  in 
actual  operation.  The  exhibit 
initiated  thousands  attending 
the  show  into  the  mysteries 
of  the  radio  vacuum  tube. 
Each  operation  in  tube  manu- 
facture was  demonstrated  and 
explained,  so  that  it  was  pos- 
sible for  all  to  see  wire,  glass 
and  bakehte  assembled  into 
perfect  tubes,  complete  in 
TypeGS-20I-A  every  detail  and  ready  for 
radio  reception. 

"Features  of  these  new  tubes  consist  of  spe- 
cially prepared  thorcated  filament  which  yields 
very  successfully  10  rejuvenation.  For  this  rea- 
son the  company  is  presenting 
each  dealer  with  the  tube  rejuv- 
enator,  tecHng  tliat  it  will  prove 
a  material  aid  to  the  dealer  in 
making  sales."  said  George-  V. 
Heitmanek,  advertising  manager 
of  the  company,  in  discussing  its 
products. 

The  tubes  are  manufactured 
in  two  types,  GS-201-A  and  GS- 
199.  A  feature  of  the  carton 
which  contained  the  tube  is  that 
it  may  be  tested  without  breaking 
the  seal, 

E  E  Eagle,  vice-president  and 'sales  manager 
of  tiie  Gold  Seal  Products  Corp.,  is  at  the  pres- 
ent time  completing  an  extensive  tour  through 
(he  West  and  Middle  West,  where  he  has  been 
calling  on  the  industry  in  behalf  of  Gold  Seal 
products.  During  his  trip  a  number  of  distrib- 
utors were  appointed  and  re  reports  Gold  Seal 
tubes  arc  being  enthusiastically  received. 

MacMillan  Expedition  Back 
From  Exploration  Voyage 

Party  of  Which  Eugene  F.  McDonald,  jr., 
President  of  Zenith  Radio  Corp.,  Is  Vice- 
Commander  Returns  After  Months  in  North 

The  MacMilian-Navy  Arctic  Expedition, 
whcih  set  out  last  June  on  an  exploration  trip 
to  the  frozen  regions,  returned  to  Monhegan 
Island,  Me,,  the  latter  part  of  last  week  with 
the  S,  S.  "Peary,"  under  the  command  of  Lieul.- 
Commander  Eugene  F.  McDonald,  Jr.,  vice- 
cominandcr  of  the  expedition  and  president  of 
the  Zenith  Radio  Corp.,  reaching  port  in  advance 
of  the  "Bowdoin,"  Commander  MacMillan's 
schooner.  Secretary  of  the  Navy  Wilbur  wired 
congratulations  on  the  voyagers'  safe  return 
and  on  the  valuable  results  of  the  expedition. 

John  McCormack  Willing 

to  Entertain  Over  Radio 

John  McCormack,  world-renowned  tenor, 
whose  broadcast  concert  on  January  1  of  this 
year  caused  such  a  furore  in  radio  circles, 
denied  that  he  had  ever  stated  that  he  would 
never  sing  over  the  radio  again.  When  told 
on  his  arrival  in  this  country  of  the  Atwatcr 
Kent  scries  of  concerts  with  leading  artists,  be 
stated  that  it  was  a  step  in  the  right  direction 
and  said  that  he  would  be  glad  to  sing  lo  a 
radio  audience  again. 
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ERLA  alone  can  offer 
such  remarkable  values 

95%  manufacture  and  tremendous  volume  make  possible 
a  price  that  can  be  found  nowhere  else  in  equal  quality. 
Let  us  send  you  information  about  the  Erla  franchise. 


A RICH  and  expensive  looking  cabinet 
finished  in  two-tone  walnut  with 
5-tube  receiver  at  $69.50. 

—an  impressive  console  in  walnut  finish 
and  exquisitely  designed  for  $113.50. 

— a  receiver  built  on  a  new  and  revolu- 
tionary principle  that  brings  four  great 
improvements  to  radio  reception. 

These  values  cannot  be  found  any* 
where  else  in  America.  You're  to  be  the 
judge.  Simply  return  the  coupon  and  we 
will  send  you  complete  facts  and  figures 
immediately. 

A  new  type  receiver 

Science  has  discovered  a  new  inductance 
principle.  It  is  found  in  the  new  Erla 
♦Balloon  ♦Circloid  coils  and  offers  four 
distinct  advantages. 

Because  the  current  flows  in  the  direc- 
tion of  the  coil,  there  is  no  measurable 
externa!  field  to  affect  adjacent  coils  or 
wiring  circuits.  (1)  This  makes  possible 
higher  amplification  in  each  stage,  hence 
far  greater  distance.  (2)  Stations  scarcely 
audible  on  ordinary  sets  are  brought  in 
with  concert  volume.  (3)  Because  these 
amazing  coils  have  no  pick-up  qualities, 
selectivity  is  greatly  increased.  (4)  The 
self-enclosed  field  prevents  stray  feed- 
backs and  distortion.  Tone  quality  is  re- 
markably improved. 

Made  by  two  immense  concerns 

An  operating  merger  involving  several 
million  dollars  of  invested  capital  and 
plant  facilities  with  a  total  capacity 
of  500,000  receivers  per  annum  has 
combined  the  resources  of  the  Elec- 
trical Research  Laboratories  (Erla) 
of  Chicago  and  the  Caswell-Runyan 
Company  of  Huntington,  Ind.  The 
first  is  one  of  America's  largest 
manufacturers  of  radio  parts  and 
receivers.  The  second  is  the  world's 
largest  manufacturer  of  radio  cabi- 
nets and  cedar  chests. 


The  combined  effort  of  these  institu- 
tions will  be  devoted  to  the  manufacture 
of  Erla  products.  This  guarantees  tlie 
stability  and  permanence  of  Erla  and 
offers  dealers  protection  they  can  receive 
from  few  radio  manufacturers  today. 


PriceSSO  under  equal  quality  lines 


Ninety-five  per  cent  of  the  elements  in 
Erla  completed  receivers,  including  cabi- 
nets, will  be  manufactured  entirely 
within  our  own  plants,   with  only  one 


je,o*'  OF 

Electrical  Research  t.aboralories  -O 

■  >fliE  RADIO 


profit  and  one  selling  expense.  This 
makes  possible  an  extremely  moderate 
retail  price  to  the  consumer,  yet  enables 
us  to  allow  distributor  and  dealer  an  ade- 
quate profit  margin. 

Remarkable  sales  plan 

The  Erla  franchise  gives  both  dealer  and 
distributor  complete  protection.  It  in- 
cludes absolute  freedom  from  price  cut- 
ting and  other  destructive  practices.  Only 
authorized  Erla  representatives  are  able 
to  secure  and  sell  Erla  sets. 


National  advertising — new  idea 

Erla  dealers  are  backed  by  a  gigantic  ad- 
vertising campaign  reaching  over  25,000,- 
000  people.  Both  national  magazines  and 
newspapers  will  be  used.  This  campaign 
completely  blankets  every  town,  city  and 
farming  territory.  It  will  result  in  our 
turning  over  thousands  of  names  of  pros- 
pects to  dealers  in  all  parts  of  the  country, 
A  unique  and  revolutionary  plan  will  re- 
sult in  an  aniazingly  large  percentage  of 
sales.  Our  own  men  will  show  you  how 
to  get  the  most  from  it.  Dealers  who  have 
seen  it  say  that  it  is  the  greatest  selling 
idea  tliey  have  ever  known. 


ELECTRICAL  RESEARCH  LABORATORIES. 
Dept.  19-A.  2531  Cottage  Grove  Ave,,  Chicago,  U.  S, 


Send  me 
jroposition. 


immediately  full  particulars  of  the  Erla 
No  obligation. 


Write  or  wire  today  for  complete  informa- 
tion. Give  bueineas  history  and  reference. 
Replies  strictly  confidential.  Act  at  once. 
You  will  receive  details  by  return  mail.  This 
is  the  biggest  ofifer  you  have  ever  received. 

•  Trade  mark  reaislered. 


Thii  sign  identifies 
authorised  Erla  dis- 
tributors and  dealers. 
All  are  equipped  lo 
give  complete  radio 
service. 


ELECTRICAL  RESEARCH  LABORATORIES 
2531  Cottage  Grove  Ave.,  Chicago,  U.  S.  A. 


Name  Present  business  

Address  Do  you  handle  radio?., 

City   County  State  

What  kind?  Date  

References   ■  


(Fill  in)  . 
Atlacli  any  < 


1  wi.ih  to  eive  oa  aeparale  sheet  of  paper. 
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Radio  Stores  Co.  Novel 

Truck  in  Great  Demand 

Vehicle  Carries  Amplifying  Apparatus  Wliich 
Broadcasts  Speaker',  Voice  Over  Wide  Rad.us 
-Can  Be  Used  as  Remote  Control  Station 

LOS  ANKtrs.  C.t„  Oc,<.bcr  i-T["-  I'"-"' 
the  plaltorn,  and  llie  convention  li.iH  arc  all  nn- 
dcrcd  obsolete  lor  ll.c  purposes  ol  anyone  wl.o 
Z\  in  orUir.n  lo  deliver  bv  ibc  aid  ol  a  novel 
lias  an  lji  .ni .  oti 
truck  tvb.ch  n.ado  ,.s  a|i|.c,ir;u u  c  l.i,l 
the  streets  oi  Los  Angeles,  Wl.™  y.n,  <■'"•  '"' 
the  microphone  of  the  Keo  speed  »  "'^ 

Radio   Stores   Co.,   Inc..   everybody   v.nlhm  a 


hall,  its  micropb.nie  i 
slacc,  and  lliroucb  ibe 
the  truck  the  music  can  be  transnntlcd 
phone  lines  to  ll.c  broadcast  s'-' 
!lone  Iron,  a  rcenlar  ren.olc  control  si 


lie  lionis  ; 
above  111. 


carried  on  a  coilapsiblt 


liorn^ 


Monthly  Pop"l«J'=l~~ 

ITALIANSTYLE 

ITAUAN  BOOK  CO 

_  c.  New  York.  N.  Y. 


145-147  Mulberry  St. 


TmZ^SUITiEN^  ON  REQUEST 


by    W.    lerl,    I  t  cl.K  e 

marvi  l  "i  ri.i.M'."  mess 
"Momiied.  :is  il  is. 
tlie   equipment   can  b 
State  on  short  notice." 


nd  efiici. 


Novel  Truck  for  Broadcasting 
thousand-tool  circle  around  the  truck  can  hear 
you  plainly.  , 

For  directing  mob  scenes  .n  the  movtes,  for 
polilical  ,necli,„<  and  to,  such  big  BathcrmfiS  as 


e  oi  til' 
ises  to  1>. 
turc.  so  ue 
others  like 
these  arc 


k  proni- 

.1  ,1.  ii.,.iMl     11  depar- 
iii  1,1,1    il.al  Iheiv  .ire  only  three 
t  ill  Ihe  United  States,  and  all  of 
;sc  arc  m  the  East, 

•The  Reo  is  ceiuipped  will,  the  No,  2  pubhe 
address  sys.e.n  bnilt  by  the  Wesler,,  Elcclr.c 
Company,"  said  Bert  Hall,  ol  the  Kad.o  Stores 
Co,,  Inc..  last  week,  "Masnify.ng  the-  vo.ce  is 
bv  no  means  its  only  use.  however.  It  ean  it 
used  as  portable  'inpul'  ci|mpnicnt  lor  a  radio 
broadcast  station  II  a  concert  is  lo  be  Kivcn 
in  a  hall  where  llierc  is  no  remote  control  sia- 
tion  eslablished  the  truck  can  be  driven  to  the 


Survey  of  Municipal  Aid 

to  Music  in  America 

There  has  iust  be^ucd  »y  N'f"' 
Bureau  for  the  Advancement  ol  Music  an  im 
hiiiie  .-.f  some  .1110  pases  devoted  lo  a 
"!"Zt:..u  ol  "M.i.iieipal  Aid  10  Music  in  Amcr- 
..  I  ,  .    1  npoi.   1  c.irelul  survey  and  analysis 
ilri'de  by  Keniielli  S.  Clark,  of  the  Bnrca... 
'  ti  c  book  is  inlercstinB  in  .Ha.  H  not  on  y 
re^rds  what  has  been  done  in  .he  cause  of  mU- 
,        .;.    „„,  in  il.c  agercBa.c  .he  work 

:::t::u:,:t::: .ren^enSons.  b,,.  a^o 

I  s  ill  which  Ihe  cause  of  music  can 

Ee'lurllliir' aided  by  mnnicipali.ies.  based  upon 
past  experiences  and  results 

In  eondnclinE  the  investiBalion. 
tiounaires  were  sent  out  by  the  °  = 

and  towns  throughout  the  ""l,,  f° 

these  nuestionnaitcs  were  relurned.  Ibe  an 
swers  showed  that  327  cities  a.id  towns  make  a 
dcrmile  municipal  appropriation  for  ° 
the  people,  while  424  do  not.  Some  of  Ihe  mu 
liicipalities  make  such  appropriations  at  intervals 

°  Howe"er,''m  casting  up  accouuls  il  was  found 
lhal  Ihe  327  ci.ies  making  regular  appropria.ions 
had  spent  $1,254,431.17  for  municipal 
elusive  of  money  spent  through  the  schools 
which  amounted  to  $3,621,000  more  mak.ng  a 
l  and  total  of  over  $4,875,000.  W.lh  a  knowl- 
X  that  a  number  of  the  cities  that  did  not 
respond  lo  the  questionnaires  do  make  appro- 
priations for  music  in  one  way  or  another,  it  is 


The  1925-26  Line  of 

cNew  and  ImprovGcl 

CRESHMAN 

SASTmPIECB 

5  Tube  Tuned  Radio  Frequency  Rece.^rers 

Sold  toct  to  selectutl  dealers-one  dealer  only  in  toxvns  o!  less 
than  25,000  people-specified  locaBties  m  larger  ones. 

Mn  MCtRF  CUT-THROAT  COMPETITION 
NO  So^^ofsEs  S?  INSTALLMENT  SALES 

e.v,  e^f^^jpj'z&s&  i"rAr;r 

mod./a     feom  FRESHMAN  DlJJl^ING  .nformal.on 


believed   Uie   lolal  amount  spent  aoiui.,lly 
niucli  higher  than  the  figure  given. 

I  tc?  ?ting  chapters  of  the  book  are  devo  ed 
to  descr  plions  of  typical  music  systems  fol- 
Led  n  various  cities,  and  much  information 
of  practical  value  is  found  in  the  reports  of 
rocal  activities  and  the  results  'lf"'J^^l 
municipal  authorities.  It  is  the  belief  of  the 
Bnrcan  that  although  the  amount  -P"" 
nicipal  and  school  music  is  already  large,  it 
can  be  increased  substautially  under  proper 
guidance  and  direction.         „      .  .    ,e  >,„„i. 

Among  the  sugges.ions  offered  ra  the  book 
are  those  urging  .he  employment  of  mumcipa 
music  commissions  and  the  enlistment  ol  local 
organizalioiis,  such  as  music  clubs,  etc. 

Tlie  retail  price  is  $2,  and  the  price  to  the 
irade  $1  until  January  1.  after  which  it  will 
be  $I.S0. 

U.  S.  Music  Co. 

Hon..  i.  iifc";«-F-','»v  

Barn  Bam  lt..m...  Shi.r.  — l  os  iro.  ...   g,^^ 

The  Day  v.."  -   '  '  \^}, 

The  DMtli  ■  ■    1         ■      '  ■"' ;  Eubie  Jones 

GetltFis.  .!    '         I  1^  Cat  Welcli 

;7<^e  Desi.  I.,M.  ,..,',,„   Jack  Pierce 

Hitcli  Up  1.S    ;;;;    ..J  ^  ^^,,,1  pidjk— Fox-Uol  Blues. 

t  Ain  I  ooiiiia  i  i.ij        j  j^^^  Pierce 

„  1  H.J  „  CM  Lik,  V.,,-F„..,r.,..lt.,rold  Wc,y._^«,fc 

B" Us  wJu.  Js'  iVe'Sa,-  C^J-B"-"''"'!,.!,,,  „:m„,. 
Lei's  Wander  Away— Fo.vUol. -IteHert  UinnUiS 
Mee,  >t.  T.-Ni»l.>  li,  D,.a„land-»l,..|_|  ,,„,.j.„„„, 
OL,  Sa,.  Can  I  See  Yea  Ta.Ni!l,l!-ro...,rot.  ^^^^  ^.^^^^ 

R„,;S-DalUI   K""" 

it?  oK"5M"wi.i.ll..l  a  Tc,i.-Faie.,rc,.^^^^_  ^.^^.^^^ 

S.ai.lieie-WalU  Harold  WajJ;"|li* 

Tha"?  Ah"  fim  i;.'  'iim  'Xhi'  N«  »'°"~i'"i;,';"'si„,, 
FOREIGN  WORD  ROLLS 
UOHEMIAN 

Domek  V  Zlale  Uliece— Prazsky  Popevck. 
Nas  Zvonek  Souscdsky— Valcik. 

t>ralia  Se  Cbulala  jiU  Sr^'^-^j  —  ^"'1 

ufHUANIAii-"""^""""'''""'' 
l-Sekelkime  lv,gj,|rjVafc„ 

llanza  de  La  Lilieliilas— Vals.  . 

il  Taiico  .1.  La  Mee-.n  ^'J^'iV  Ari,; 

Noeke  Sc  t;al.arel— Foj-uo;.;,;;  ■  J»" 

,  .Palinerin-Alvrtr. 


—it.vTa'.ciai 

,cn— Wall/.  ^[a.^^tt■n-Jollan.son 

FOREIGN  BOLLS— ilUSlC  ONLY 


ITALIAN 

t!  Cuore— Mazurka   

1  Atroplano— Mazurka 
i„fn  Di  Vn  Poi-lrt— M.ircia.. 


Vincent  Bcratdi 
.Vincent  Berardi 
.Vincent  Bcrardi 
.Vincent  Berardi 

 Luigi  Tuleln 

'■      '  i'     I   ,      |..  ;  .   !■    i[   Vincent  Bcrardi 

■  ■■  .|  ■.  ■  .   Vincent  Berardi 

II    |.i  Ml       I  .    \v  -li  ■  ...  Vincent  Btrardi 

I  'i-  i'ki     I'l.'iiii.  Ill  "   Luigi  Tulela 

MLXIC.\1S  .\N11  SPANISH  . 

Oios  Aral)C=— Fox-troi  Mario  Piiii  Suarei 

'  l'OI,ISH 
CiUTy    Polskie   Tancc— Medky.  

Buys  H.  B.  Buck  Stock 

Poppenburj^'s.  Buffalo,  N,  Y.,  purchased  the 
^lock  of  H.  B.  Bruck,  Sons  &  Co.,  defunct  music 
store  of  Cleveland,  0. 

Dictogrand 

The  Articulating 
True  Tone 
LOUD  SPEAKER 


October  15.  1925 
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PIANO  ^^^^ 

ntmt 

mCHMllSIl! 

WHITE 

I 


"Piano  Playing 
Mechanisms"! 


A  Text  Book  Dealing  Comprehensively  and  Authoritatively  with 
the  Technieal  and  Practical  Phases  of  the  PLAYER-PIANO 
and  REPRODUCING  PIANO-Their  Construction,  Design 
and  Repair— 


William  Braid 
White,  the  author  of 
"PIANO  PLAYING 
MECHANISMS 
writes  with  a  back-  Only 
ground  oi 

twenty-five  $3.00 
years'  study  and  investi- 
gation in  the  field,  his  book 
setting  forth,  clearly  and 
completely,   the  details  of 
every  piano  playing  mechan- 
ism appearing  on  the  market 
since  the  first  cabinet  players 
in  1896  up  to  the  modern  repro 
ducing  pianos. 


Table  of  Contents 


A  Long  Needed  Book ! 

"Piano  Playing  Mechanisms" 

is  of  essential  importance  to  the  manu- 
facturer, the  retail  merchant,  the  tuner 
and  rep-;.;.-man,  and  the  salesmen  who 
have  long  felt  the  necessity  of  such 
a  volume,  dealing  as  it  does  with  the 
most  modern  development  of  the  player- 
piano  and  constituting  the  first  adequate 
and  scientific  treatment  of  this  vital  but 
little  understood  subject.  Mr.  White  is 
recognized  as  the  best  informed  writer 
in  the  United  States,  or  elsewhere,  on 
the  subject  of  piano  playing  mechan- 
isms. He  knows  whereof  he  writes  and 
he  makes  the  book  tell  alll 


Preface 
Chapter 
Chapter 

Chapter 
Chapter 

Chapter 
Chapter 

Chapter 
List  of 
Index 


I.  First  Principles 

II.  The  Modern  Player-Piano  De- 
scribed 

III.  Dimensions  and  Pressures 

IV.  Automatic  Power  and  Auto- 
matic Expression 

v.  The  Reproducing  Piano 

VI.  The  Coin-Operated  Player- 
Piano 

VII.  Repair  and  Maintenance 
Illustrations 


Complele  in  Every  Detail 


Take  Advantage  of  This  Offer  at  jj 
Once  by  Clipping  the  Coupon  Below  ■ 


-Prompt  Receipt  Assured! 


Edward  Lyman  Bill,  Inc. 

383  Pfladison  Avenue,  New  York 

Enclosed  find  $3.00-check-money  order-cash-for 
which  you  will  please  send  me  "Piano  Playing  Mechan- 
isms" postage  prepaid. 


Name  . . 
Address 


MACHINE  WORLD 
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WORLD'S  CLASSIFIED  ADVERTISING 


mund/d  (or  this  D;part.n=nt  lo  col    Additional  »P=".,"'" 

bo  insortod  froo.    Ropli"  "dl  ™a  typo^s  desired  Iho  cost  of  same  »dl  b= 

Jlc,"po'?  R'a.l?-,irali":.hoV  S.if  o'^X"onisi..  on  app.ic.t.o. 


FOR  SALE 

Twenty  (20)  Taylor  radios  designed  tor 
upright  and  console  type  Viclrolas.  Four- 
tube  outfits,  dry  battery  operation.  In 
A-1  condition.  Guaranteed  performance. 

C.  J.  HEPPE  &  SON, 
1117  Chestnut  Street, 
Philadelphia,  Pa. 


FOR  SALE 


Well  »..WI-1.'J         rT,P  i""''.lv°.°".iS'K" 

Shop,  BcnninEion,  VI.   


300  CONSOLES  FOR  SALE! 

FinishinB  300  mote  Consok  type^ 


tlculnr«:  ni  filHy  low  l"'^'^,',;; 
iSSSktm  Mis-  M"'". 


BRUNSWICK  AGENCY 

■     ■  „      ri„;„„  hiidncss  of  550,000 

'^'""S"'  rSl  'V"."  nr'.S.S.  "    Voir  .p. 

383  Mailisnn  avenue.  New  York 


RECORD  SALESMAN 

n/.  an   exnericnced  record  salesmnn  (or 

delail?.  age.  experience  and  reierii,Lt=. 
"Gennett  RccoriJa,"  Bichtnoiiii.  Indiana. 


VlOTOIt  ^3  j 

1    -I  022x17',  bent  ench  end.          ^q.  3014 

Ji/-5'ff22Ti8'  6'  marine  end  g°  5332  ,33 

la-ioill"'  bent  arbor  -.-So.  fa  -JS 

i^-i  022xl3'  bent  arbor  ^    3437  ,38 

ia-x  So-  bent  :No  0M2  .33 

ift-x  OKxO-,  bent  each  end  ^    ^lll  .33 

\^  02^13' marine  ends  3335  .33 

l-imSv  mnrln.  end.  ■  ■  •  ■  gj;  53„  .39 

l-xSlOiIS'  bent  arbor.... ..^.       ^o  3310  .30 

l.;:.,0.13'.b.n.at^»ebj;d^^- 

l-x  02S1W  crimp  arbor,  new  "tyie;"^„  335,  .32 

i-5o2S;ni'  Unlver»>   No.  2S5I  .30 

J-in28xll'  Universal    40 

oloxll'  book  ends..  '.'.'/.iio,  1210  .3« 

„„., or  motor  No._l.^;,.i^_  ^ 

i-x  025x12'  motors.  Nos.  33  &  71  ;  7( 

1-1  027x10',  rcctangn  ar  ho  e   4, 

TSlKINGmCHIHtSUPPLVCO.,PmiOGE,N.J 

Complete  catalogue  o"  


SACRIFICE  SALE 

10.000 

IMPORTED  HOMOCHORD  RECORDS 
100  AHoned  ritcordJ  it  1^.,"^ 
lOS  EMl  nih  Bt-  N«»  iCT"  ciw 


WE  BUY  FOR  CASH 

Oomplcto  pliononrnph  i>i.d  record  htocka. 
ray  lilclipst  rrlecB, 
Ol'AUANTEBD  SALES  CO. 
,„«  N.  lOtl.  St.  D-Pt.  W.  Phll^delphl,. 


FOR  SALE 

.  Win.<ed,  Conn.  ^E.Ul.H^h 


„,  .To?e'?n"T.r„S"n 
,  poor  health.    ""^'S.  „j  , 
i5,000  inbalnwnls.  Good  • 
L.  money.    Address  I.  C. 


,  Winsted. 


POSITION    WANTED-EjPerg^^^^^^^^^  "dS 
,ale.o.an  J'''" Jj  5^  No.  I.  Addre"  ' 

B'^TBensingerlJxplains 

Brunswick  Co.'s  Policies 

Responsible  for  Success 

Tracine  the  growth  of  the  Brunswick-Balke- 

r^H-t-"i::-:::^^i-ie 

fssue  of  "Systcn,,"  B  E.  Bc"singer  president 
of  the  company,  attributes  the  increasing  sue 
Ifwhich 'has  been  enjoyed  by  »»'P-^: 
despite  profound  and  rapid  changes  m  bu 
ness  which  necessitated  the  cbanging  of  the 
:"duc,s  of  the  company,  ,o  two  po  icies 
namely  that  whatever  product  left  tlie  lactones 
hTuld   etnbody   .he  7",^''  f,:*";': 

(kill  and  material,  and,  secondly,  that  there  w,as 
*d  is  a  better  method  of  -^^^  .  ' 
of  the  business  than  any  ever  used.  The  main 
„t  this  first  policy  and  the  constant 
tenancc  of  this  nrsi  poncj 
striving  for  the  second  have  been  the  rule  ol 
he  company  since  its  inception,  and  Mr.  13cn- 
tger  relates  in  an  •-^'"^''"^  ''^''''^^Z 
they  have  saved  the  company  three  separate 

"xhe  coming  of  prohibition,  which  mean,  the 
discontinuance  of  the  making  of  bar 
which  had  been  an  important  part  of  the  com 
pany's  activities,  was  the  firs,  of  these  instances, 
bufinstead  of  crippling  in  any  way  flie  wood^ 
working  and  cabinet  departments  the  good 
r^e  built  up  in  the  past  stood  by  the  company 
these  departments  turned  to  the  making  = 
piano  cases  with  success  and  profit^  'f,,  ,^ 
slump  in  the  piano  business  caused  »  =•>  »  '» 
fte  making  of  phonograph  cabinets,  which  de- 


POSITION  \VANTEI>-By  experi, 

In    ph.,n.,praDhs.  LonSIOC 


?dc7"any  offer.  Address 


COTTON  FLOCKS 

Air  ffo.led,       laiorion.  lorei«i.  ■nl"er  elinlo.ted 
for 

Record  anil  RaJio  Manufacturing 
THE  PECKHAM  MFG.  CO.  "ll'^'^.I^T 


partinent  eventually  turned  into  the  making  of 
the  complete  instrument,  which  rapidly  assumed 
a  position  as  one  of  the  leaders  in  the  field. 
In  1924  the  Brunswick-Radiola  was  introduced 
and  the  company  enjoyed  a  most  successful 

^Tt'  is  the  phonograph  manufacturing  end  of 
the  business  to  which  Mr.  Bensinger  devotes 
the  major  part  of  his  article  and  he  sums  up 
the  growth  of  the  business  in  a  few  words. 
■■Our  getting  into  the  phonograph  business  and 
our  success  in  i,  have  been  just  one  long  proc- 
ess of  looking  around  for  better  and  better 
means  of  marketing.  This  means  not  only 
wfl  ingness  to  accept  all  improved  methods 
when  they  come  or  occur  to  us  ,n  and  ou 
of  the  place.  We  welcome  any  one  who  is 
at  all  likely  to  have  a  valuable  suggcstion- 
that  means  practically  every  employe. 

Mr.  Bensinger  then  goes  on  to  relate  the 
manner  in  which  an  efficient  manufaetoring  and 
distributing  organization  was  bu.lt  up  I 
difficulties  which  faced  the  company  and  the 
methods  used  to  surmount  them  he  describes, 
mentioning  specifically  the  formation  of  a  rec- 
ord making  department  and  the  inauguration 
^r,he  Brunswick  New  Hall  of  Fame.  It  was 
the  following  of  the  second  policy  mentioned 
above  tha,  influenced  the  eornpany  ■Y°„°''"?;: 
ing  in  the  establishment  of  some  4,000  mde 
pendently  owned  retail  music  stores  dealing 
eliMy,  if  no.  exclusively,  in  Brunswick  prod- 
u    s     He  explains  in  detail  how  a  handbook 

rire'dc-tTilsrasrd'Ls  in  starting  bus. 
"ess  even  to  recommendations  as  to  how  to 
pay  the  salesmen  and  to  secure  prospects 

Chestnut  Bros.  Open  Store 

The  Chestnut  Bros.  Music  Co.  recently 
opened  a  new  store  on  Main  street  Guthrie 
Okia,  This  concern  has  been  established  for 
fourteen  years  and  operates  several  successful 
branch  stores. 


EXTRAORDINARY  OFFER! 

,S.«,0  Slaadard  Hi»  and  D^e  Di.e  ;«..rd.|_,bj"_,l; 
iaced.  originally  Prieed  SI.OO  to^a  nooibers. 
!00  al  6  teols  e.cb.  ™'  jSo.  F.  O.  B. 
l°.r«'  SSVm  m"  tlOODS  CO..  DEN. 
VER.  COLO.   

York  City.  ^___=^=r==^ 

"CapsticiT  Store  Sold 

Nantv-Glo,  Pa,  October  5.-Th=  Capstick  Mu- 
sic Store,  of  which  W.  E.  Capstick  was  proprie- 
tor, lias  been  sold  to  Samuel  and  Wi  liam 
Grant  Davis,  prominent  lumber  merchants  ol 
,l,is  locality.  The  name  of  '=°""',"  °^ 
changed  to  the  Davis  Music  Co.  and  will  be 


cuangcu  ivj  ....    , 

operated  by  William  Grant  Davis. 

Opens  New  Store 

LiirU!  ROCK.  A.K.,  September  28.-J.  D  Pope, 
nrominent  Southern  music  merchant,  who  has 
successful  music  stores  at  Little  Rock,  Searcy 
Blytheville,  Batesville  and  Newport,  has  entered 
the  field  at  Conway  in  association  with  L.  Claud 
Powell  in  the  Conway  Music  Co- 

To  Increase  Warerooms 

WlxsroN-SALS.'...  .N.  C,  October  3.-Ani.ounce- 
ment  has  just  been  made  by  B.  C.  Snyder,  ot 
,he  Broadway  Music  Store,  on  East  Fifth  street, 
this  citv,  that  a  three-story  brick  addition  is  to 
be  built  adjoining  the  present  building.  The 
Broadway  concern  will  continue  to  occupy  the 
old  store,  and  also  the  basement  and  first  floor 
of  the  addition. 

Buys  Cannon  Music  Store 

Eureka,  Kan.,  October  3.-R.  A,  Bratton  has 
recently  purchased  the  stock  and  fixtures  of  the 
Cannon  Music  Store  and  will  operate  the  bus,- 
ness  in  the  future  under  the  name  of  the  Brat- 
ton Music  Co,  Mr.  Bratton  has  announced  that 
he  will  handle  phonographs,  radio  and  other 
musical  merchandise, 

L.  D.  Heater  Moves 

L  D.  Heater,  talking  machine  and  radio 
dealer,  recently  moved  to  larger  quarters  in  the 
Pamapo  Hotel,  Portland,  Ore. 
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British  Trade  Confident  of  Busy  Season 

as  Business  in  All  Lines  Shows  Gains 

Effect  of  Broadcasting  Programs  in  Disseminating   Propaganda  and   Unusual   New  Recordings 
Having  Effect  in  Encouraging  Business-New  Edison  Bell  Policy-Other  Important  News 


London,  E,  C„  October  3.— Last  year  at  this  time 
the  talking  machine  trade  hailed  the  advent  of 
the  Autumn  and  Winter  seasons  with  full  spir- 
its. Never  was  optimism  more  rampant.  This 
year  it  is  my  pleasure  to  go  easily  one  better. 
Never  has  optimism  been  more  warranted.  The 
demand  created  by  various  factors,  such  as  the 
increasing  propaganda  for  music  by  the  broad- 
casting programs,  and  the  stupendous  record- 
ings by  the  leading  gramophone  companies  of 
both  classical  and  "popular"  music,  with  the  all- 
round  reductions  in  prices  of  instruments  and 
records,  are  all  auspicious  and  favorable  signs 
for  a  bumper  season.  With  the  reimposition  of 
the  McKenna  Duties,  too,  the  last  fears  of  un- 
due foreign  competition  have  been  swept  from 
the  minds  of  manufacturers  and  preparations 
for  a  tremendous  demand  have  been  made  on 
al!  sides  by  general  increases  in  capacity  pro- 
duction. Wherever  I  go,  I  hear  nothing  but 
talk  of  the  wonderful  business  done  during  the 
Summer  months,  a  period  in  the  past  which  has 
been  characterized  by  big  decreases  of  sales, 
and  the  most  confident  hopefulness  is  expressed 
in  regard  to  the  prospects  for  the  Winter  of 
1925-6. 

Columbia  Graphophone  Activities 
Following  upon  the  recent  announcement  by 
the  Gramophone  Co,  of  an  Australasian  factory 


comes  the  news  that  the  Columbia  Graphophone 
Co.  is  also  about  to  set  up  a  gramophone  and 
record  factory  at  Sydney,  New  South  Wales. 
A  luncheon  to  inaugurate  the  event  was  held 
towards  the  end  of  August  at  the  Savoy  Hotel 
here,  under  the  chairmanship  of  the  Hon.  Sir 
Arthur  Cocks.  Agent  General  for  New  South 
Wales.  Supporting  him  were  Sir  George  Croy- 
don Marks,  C.  B.  E.  (the  chairman  of  the  Co- 
lumbia Co.),  Harry  A.  Parker  (the  Columbia 
Australian  representative),  and  a  number  o( 
prominent  Australian  Government  officials. 

In  a  speech  recounting  the  principal  Columbia 
activities  during  the  last  two  years,  since  the 
time  when  the  new  Columbia  Grafonola  and  the 
"New  Process"  records  were  launched.  Sir 
George  said:  "In  the  last  two  eventful  years 
these  gramophone  productions  have  become  the 
most  popular  in  the  world,  so  that  it  has  been 
impossible  to  produce  them  fast  enough  to  sat- 
isfy the  demands.  When  I  mention  that  in  one 
month  alone  the  Columbia  Co.  in  London  made 
and  sold  over  1,400,000  "New  Process'  records, 
you  will  understand  that  our  success  has  been 
world-wide." 

Harry  Parker,  who  has  for  nearly  twenty 
years  represented  the  company  in  Australia,  re- 
counted how  he  had  come  to  London  in  March 
with  the  intention  of  persuading  the  company  to 


lay  down  an  Australian  factory,  and  how  he 
was  going  out  as  the  head  of  the  new  factory. 

The  latest  news  that  the  Columbia  Grapho- 
phone Co.  has  acquired  an  important  interest  in 
the  Carl  Lindstrijm  Co.,  of  Berlin,  and  in  the 
Transoceanic  Trading  Co.,  of  Amsterdam,  is  of 
highest  importance.  These  companies,  with 
their  subsidiaries,  have  established  factories  and 
distributing  centers  for  gramophones  and  rec- 
ords in  the  principal  countries  of  the  world. 
It  is  reported  also  that  mutual  working  arrange- 
ments have  been  entered  into  between  the  three 
companies,  which,  it  is  believed,  will  be  of  ma- 
terial benefit  to  all  parties. 

New  Edison  Bell  Policy 
Messrs.  J.  E.  Hough,  Ltd.,  have  just  issued  a 
first  edition  of  a  combined  Edison  Bell  Winner 
and  Velvet  Face  record  catalog,  which  marks 
the  passing  of  another  milestone  in  the  pro- 
gressive career  of  the  company.  It  has  been 
noticeable  for  some  time  past  that  the  quality 
of  Winner  records  has  greatly  advanced  and 
their  increasing  popularity  in  face  of  ever  keen 
and  growing  competition  has  demonstrated  that 
their  improved  tonal  and  surface  qualities  have 
not  failed  to  impress  the  gramophone  public 
The  completion  of  the  company's  factory  at 
Huntingdon,  and  its  equipment  with  new  and 
automatic  machinery,  coupled  with  the  entire 
reorganization  with  every  modern  replacement  at 
the  old  Peckham  factory,  have  enabled  Messrs. 
Hough,  not  only  to  increase  their  output,  but  to 
introduce  all  the  advantages  of  the  Velvet  Face 
processes  into  the  manufacture  of  Winners. 
(Coiiliiiiii'd  on  page  218) 


SENSATIONAL 

is  the  only  word  to  apply  when  talking  of  the  success  of  the  Pixie  Grippa  all  over 
the  world!    You  can't  get  away  from  facts.   Our  Mail  week  by  week  adds  fresh  ord  r 
and  repeats  from  every  quarter  of  the  Globe.     Our  Testimonial  Dossier  ^vonderM 
reading     It  all  means  that  Pixie  Grippas  get  right  ahead  of  all  other  small  Portable 
Talking  Machines  on  sheer  merit  for  really  powerful  Tone  Quality.   Downright  Fool- 
proof design  and  unbeatable  workmanship.    It's  a  big  Gramophone  in  a  small  box. 
Not  an  "assembled"  contraption.     Every  part  our  own  exclusive  manufacture. 
World's  patent  and  registrations  pending.    Plays  all  12  inch  records. 
Made  to  su.it  every  known  Market, 

SHIPPING  PRICES: 

^Minimum  order  4  machines.    Packed  free  our  Factory.)   Available  where 
(Mmimum^orae        ^^^^^^^  ^^^^^^    ^^^^^^        Australia  e^epted. 


/ 


In  fine  Leatherette  Case,  Weatherproof. 
"    •■    Solid  Oak  Case,  Weatherproof. 


$8,00  gold 
8,75  " 


English  Cowhide  Case,  Weatherproof   ^^-^^ 


Teak  Case,  Insect  proof 
Andaman  Padouk  Case.  Insect  proof 


Sole  Licensees  and  Manufacturers 

PEROPHONE,  Ltd.,  76-78  City  Road 

Cables  Perowood  LONDON,  ENGLAND  Bentleys  Code 
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From  September  too,  :dl  1<>  ins.  Vt-Ivef  Face 
records  will  sell  M  Hk-  shmk-  pn.e  as  Winners, 
i.  e.,  2s  6d.;  and  all  12  inv  V.  Iva  Faec  records 
will  retail  at  4s,  Thv  new  c-.i\.^h-K.  I  250, 
embraces  some  3,000  lilies  of  Winner  and  Vel- 
vet Face  records  issued  \o  dale. 

Leipzig  Fair  Disappointment 
From  reports  lo  band  of  the  Aiilunin  Leipzig 
Messc  T  gatber  that  Hie  economie  inslabillty 
still,  lo  some  extent,  existing  in  Germanv.  pre* 
eluded  l!ie  pronioiers  from  cbiiininu  an yt lung 
liK-u   :i    pre-war   muc. Fnnrtr.-n   talking  ma- 

cliiiie  firn,^  In-.k  -,   .mMIii,,,,  tn  ^,hout  120 

oilier   Tiuisi.-.il    ni.ln  ,1    b-.n-.-,  --niewliat 

smaller  attendance  lhan  that  ..i  ih,  la^i  AiilmTin 
Messc,  but  a  nimiber  which  r  -till  -Ir-nj;  evi- 
dence of  Gcrinanv's  diU-riiitrii  .1  iiil.  iiliMii  In 


was  decidedly 
business  done  v 
reltirii  to  ihe  < 
treniely  liie.h 
even   in   \92-i.  ^^ 


\'\u 


I  ih<  M. 


,A.\ 


■  <] 


vilh  llu 


for  Ibe  liiiir 

that  Ihey  u'  rr  nnal.!.  i 
the  very  ch.-ap  liti.^,  *vii 
factiirers,  ,uid  ih.'.l  m  I"j 
imposed,  Ihey  were  hardly  in  a  posilinn  lo  com- 
pele  in  any  line,  Conipetilion  between  rival 
English  inannfaeliirer^  is  to  (ia>'  so  very  keen 
and  the  Enclisb  dcin.m.l  l-r  d,.lir,.llv.  d,-iu>n- 
and  cabinet  work         ■  i.hi.I.imIi-m  d  ili,.t   (  -i.n- 

ncnlal    makers    an    un.ihh     I  ak,    any    m  ry 

great  progress  in  I  hi    r.nli-.h  markets. 

Cabinet  Makers  Consult  Creditors 

The  lalesi  t.ilkiiii-'  iii.nhiiie  Tirm  to  consult  its 
creditors  ar,  W.,lii  r  i,  h'.>iii  .m.l  IJi.bard  H 
Hallett,  tradihL.  a-  W  (  I  .  .mm  \  <  ■■  .  "I  Al- 
bion Work>,  \ll.ion  -iLcl.  kiMu-  «  Ihi^ 
firm  specialized  in  tlic  pr. iihi.  1  Inn  ,.1  .ahiin  Is. 
Next  Year's  British  Industries  Fair 

The  DepartnienI  oi  Hvei^c.-s  Ir.uh-  ha-  jnsl 
announced  that  the  lirilish  Indnsfries  Fair  will 
be  held  in  London  and  nirminM'iiuii  from  l!u- 
LSlb  lo  liie  20lb  of  Fel.rnary  luNt.  In  view  <>f 
the  recognized  iirj;iiil  necessity  lo  slimulalc 
and  expand  Rritisb  CNporl  Iradc,  ibc  Crilisb 
Government  bas  deuded  iiol  only  to  organise 
the  London  section  of  ihe  Fair,  but  also  to 
spend  a  subslanlial  sum  in  underlakiuK  world- 
wide scheme  of  puhlicily  wilh  a  view  lo  ensur- 
ing its  success.  This  sum  lias  been  provision- 
ally fixed  at  £20.(100, 

The  Duophone  Competition 

The  conipelilion  instituted  by  the  Diiopbone 
Syndicate,  Lid.,  now  coniforlably  hi>U'ied  al  18, 
S'aville  Row,  lo  inaugurale  iheir  hrsl  i^sne  of 
Ouoplione  records,  resulted  in  a  jieriect  ava- 
lanclic  of  entries  an  analysis  of  wbicli  cnlirmed 
the  Syndicale's  own  selection  of  tilKs,  ihc  ma- 


jority of  which  found  leading  places  in  the  lists 
sent  in  bv  the  public  and  staffs  of  gramophont 
dealers  entering  the  competition.  I  was  enabled 
lo  hear  some  of  the  first  recordings  prior  to 
their  release  and  can  only  say  that  provided 
,he  Syndicate  maintain  the  same  quality  and  se 
leclion  of  artisis,  the  future  of  the  Duophone 
records  h  assured.  There  is  much  interestrng 
:md  inlripuing  talk  in  the  trade  as  lo  the  future 
of  the  companv  and  in  my  next  report  I  hope  to 
be  ahle  lo  slate  the  result  of  some  important 
negolialions  that  I  am  given  lo  understand  are 
taking  place. 

"Itonia"  Gramophones 

Among  Hie  firms  who  can  claim  a  prominent 
place  in  the  handling  of  large  orders  during  the 
big  sales  period  of  the  last  two  or  three  years 
iu  this  country,  Messrs.  Smith  &  Co,  (Gramo- 
phones). ],ld.,  of  City  Road,  the  makers  of  the 
well-known  'Ttonia"  models,  can  certainly  claim 
easy  recognition.  Li  order  lo  cope  wilh  Ibcir 
rapid  expansion  ihcy  recently  moved  into  larger 
premises,  a  lour  of  which  I  was  permitted  to 
make  a  few  days  ago.  Unquestionably  Ihey  can 
and  do  handle  a  tremendous  business  and,  judg- 
from  llie  big  ■■"'1^^  campaigns  engineered 
for  the  present  season,  are  out  to  eclipse  all  pre- 
vious records.  Their  adoplion  of  a  new  trade- 
mark which  has  real  inspiration  is  further  going 
to  establish  the  recognition  of  iheir  increasing 
popularity. 

The  Homochord  Piano  Records 

In  my  last  report  I  had  something  to  say  in 
r'i;,ird  to  llie  Honiocliord  pianoforte  records. 
1  h.ivr  now  had  the  opportunity  to  test  one  or 
nirluded  in  the  October  list,  and  1  can  eas- 
ily understand  the  success  claimed  by  this  coin- 
pany  after  trying  out  ihe  following:  "Man- 
dotinata,"  by  Saint  Saens.  played  by  Morris 
Reeve,  who  also  ronlribules  on  the  reverse  side 
"1  I,  K.-.'^MLii..!,"  I.i'^/l;  two  other  solos  played 
hv  .Sl.iiih  \  I  lloli,  "  l  ea  for  Two"  from  "No. 
NO,  Nanelle"  and  "The  Toy  Drum  Major." 
These  and  several  other  recordings  of  pian- 
oforte music  are  remarkable  for  Ibeir  clarity  of 
true  pianoforte  lone  and  easily  explain  the  in- 
creasing popularity  they  enjoy  in  this  country. 
The   British   "National   Gramophone  Society" 

The  National  Gramophone  Society,  which  cel- 
ebrated its  first  anniversary  recently  and  which 
was  founded  by  Compton  Mackenzie,  the  nov- 
elist and  editor  of  "The  Gramophone"  (a  paper 
circulating  ibroimbout  this  country  to  gramo- 
phone lovers  as  well  as  numbering  numerous 
readers  abroad),  has  reason  to  congratulate  it- 
self on  its  first  year's  work.  Up  to  now  the 
records  produced'  by  the  society  include  two 
(liiarlet;  bv  Iteethoven,  Debussy's  Quartet,  Schu- 
|„  rt'-  l'i,iTM.fort<  Trio,  Op,  100,  and  Schon- 
In  r;.'-  "WM-Mart,  Naelil"  Sestcl.  The  records 
.,re  nnly  i-sueil  lo  subscribers  to  ihe  Society, 
and  liie  works  produced  or  to  be  produced  arc 
those  that  by  their  nature  make  strong  appeal 


,„  cultured  nn,sic  lovers  M  " 
likely  lo  find  a  pl.ee  in  the  e.lalogs  ot  the  ord. 

„v  recording  e„„,p»ni.s.  The  offices  o  the 
society  are  a.  58,  Frith  street,  W  I.,  o™ 
whence  full  particulars  can  be  obtained  by  those 
interested. 

Vulcan  Mainspnngs 
In  the  eotnpilation  of  the  new  Vt.lean  njam- 
sprine  dealers'  list,  Messrs.  J,  Stead  &  Co.,  Ltd., 
of  ShcfScld.  arc  to  be  coneratulated  on  tts  com- 
pleteness. II  contpriscs  four  Iair-s,zed  pages 
and  gives  the  width  in  fractions  of  an  .nch 
from  half  an  inch  to  two  incites  m  width,  and 
under  each  width  the  different  motors  tor  »h,cb 
the  springs  are  made.  The  thickness  and  length 
of  each  spring  (with  the  French  eciutval  nts) 
are  also  given  Dealers  can  determine  at  a  glance 
■exactly  what  number  of  spring  is  required  for  a 
particular  repair  job.  The  conciseness  of  ,ts 
compilation  is  an  achievement  and  makes  the 
list  a  decidedly  unique  one. 

Brief  Paragraphs  of  Interest 
The  -ASSO"  record,  as  it  has  come  to  be 
known,  on  which  the  Columbia  Co.  has  re- 
corded 4850  voices  singing  "Adcste  Fide  es 
on  the  one  side,  and  850  voices  singing  John 
Peel"  on  the  reverse,  has,  so  I  learn,  eclipsed 
all  previous  Columbia  records  from  the  stand- 
point of  sales.  „  ^  L  „ 
I.  H  Laiarus,  of  the  Peter  Pan  Gramophone 
Co  Ltd  64  Frith  street,  London,  sails  for 
New  York  within  a  few  days  to  consult  with  Ihc 
Peter  Pan  concessionaires  for  the  United  States 
The  Gramophone  Co.  (His  Master's  Voice) 
reports  that  "I  Miss  My  Swiss,"  which  has  cre- 
ated such  a  furor  in  the  States,  and  which  was 
recorded  bv  Paul  Wliitemau's  Band,  bids  lair  to 
eclipse  in  sales  all  previous  dance  records  is- 
sued by  them.                                   ^     t  .j 

From  last  month  the  Gramophone  Co.,  Ltd., 
announced  that  it  will  pay  carriage  on  all  con- 
signments the  orders  for  which  amount  to  £10 
or  over  in  value.  Further  reductions  to  those 
mentioned  in  The  "World  last  month  are  also 
announced  as  from  September  15. 

"His  Master's  Voice"  yearly  accounts  are  to 
be  published  next  month.  The  company  an- 
nounced a  dividend  at  the  rate  of  20  per  cent. 

Mr  and  Mrs.  William  Manson  sailed  for 
Australia  on  September  IS.  They  were  seen  oft 
at  Euston  by  a  host  of  friends. 

The  most  important  recording,  from  a  music- 
lover  point  of  view,  for  the  month  of  October, 
is  undoubtedly  His  Master's  Voice  issue  of  El- 
gar's  Symphony  in  E  flat  (No.  2,  Op.  63).  It 
is  published  in  album  form  on  six  double-sided 
12  in.  discs,  actually  occuping  five  and  a  half, 
the  other  side  of  the  sixth  disc  being  taken  up 
with  a  record  of  the  Prelude  (Meditation)  to 
Elgar's  early  oratorio  "The  Light  of  Life"  (Op. 
29),  all  played  by  the  well-known  Royal  Albert 
Hall  Orchestra  under  Sir  Edward  Elgar's  own 
baton. 


POINTS  ABOUT  SPRINGS  No.  4 

VVc  weri;  thi;  first  firm  to  pack  each  ^prln^;  in  a  separate 
carton.  We  are  the  only  firm  tu  imhii-h  n  detailed  price 
list  showing  the  t;i-;iiiiM|.hNiie  mntur-  m  ii-c  in  al!  cmintries, 
the  dimensions  of  in,iiii-|u  iiii;-.  rei|iiii  eii.  .iiul  the  iirice  'il 
each  spring.  Of  ciHir>e  Ihe  li.^t  Liiininl  and  never  will  he 
coniplete,  and  is  alway;-  being  revised  and  added  to.  H 
you  handle  mainsprings  you  cannot  aft'ord  to  be  without  a 
copy.  Send  to  us  to-day,  and  we  will  post  you  a  copy  by 
return. 

USE  VULCAN 
MAINSPRINGS  j.SmcMtd, 


"BEST  IN  THE  LONG  RUN" 


ENGLAND 


Special  Announcement  to  U.K.  and  Colonial  Buyers 


HOMOCHORD 
RECORDS 


REFLECT 


V3^ 


VALUES 


True  tone  is  the  outcome  of  perfect  recording- 
Perfect  recording  is  reflected  in  the  sure  test  of 
the  piano— Homochord  piano  recordings  repre- 
sent an  amazing  degree  of  fidelity  hitherto 
thought  impossible  of  achievement.  All  pre- 
conceived notions  have  been  knocked  on  the 
head  and  we  can  truthfully  aver  that  the  dif- 
ficult tones  of  the  piano  have  at  last  been 
musically  photographed  on  Homochord  Records. 
This  standard  of  tone  perfection  is  the  result  of 
a  new  system  of  recording  adopted  in  our 
laboratories  which  goes  to  insure  a  definite  100 
per  cent  degree  of  fidelity  in  all  HOMOCHORD 
RECORDS. 

BRING 
TRUE  MUSIC 

to  the 

HOME 

Colonial  and  Foreign  Traders  Should 
Wrile  for  a  Special  Sales  Proposition 


onthly  i»aues  go  lo  stueM 
nJ    up-to-date  catalogue 


THE  BRITISH  HOMOPHONE  CO. 

Limited 

19  City  Road  London,  E.  C,  England 


Perfect  Pianoforte  Renderings// 


Real  Concert  Hall  Effects* 


Perfect  Syncopation 
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LATKT  PATENTS  frr^,.^,(. 
■  pr.iATlMCTOlALMWfa 


RECORK 


Washington.  D.  C,  October  S.-TalkiUE  Ma- 
chine, William  E,  Smith,  Lyn.i,  Mass.  1  >"•'< 
No  1,540,092.  .  „ 

This  invcnlion  relates  to  talking  p.ctu'e  ma- 
chines and  has  tor  its  object  to  provide  a 
machine  of  this  type  havmg  novel  sounU-rep 


,M  traverse  a  (piide-way  comprised  in  tli» 
ri:rSacb^n.a„d.b.ebycat,se_^e 

phonograph  to  stop,  and  'J'"""""  ,„„  3,  ,„ 
,„iee  may  be  construe  t  d      sneh  a^l  ^ 

Jera^erZ-hnTlre  already  kno.vn  andob- 
tainable  npon  the  market,  and  m  use_ 

I„  the  accompanying  drawmgB  Ftg.  I  s  a 
plan  view  of  the  repeating  attachment.  Ttg. 


dueing  elements  which  will  permit  ot  continnoits 
„p  oduction  ot  sound  tor  an  P"-?; 
and  otherwise  to  improve  machines  of  this 

"■pig  1  is  a  plan  view  ot  the  soand-rcprodneing 
element;  Fig  2  is  a  Iront  view  thereof. 

Sotmd  Reprodaeing  Device^  ^  ","39^2 
bareer  Goshen,  Ind.     Patent  No.  1.539.412. 

This  invention  relates  to  reproducers  tor  use 
i„  sounJ-reprodncing  machines   and  especall, 

"¥he"ptt'er::d°lbodiment  o,  the  invention 
is  illustrated  in  the  accompanymg  drawmg  in 
which  Fig.  lis  a  side  elevation  of. he  ^.^^^^^^^ 
tion  applied  to  the  sound  box  and  tone  arm 


I  ■  (  ,„pans  for  equalizing  or  taking 
rjrrr-^i'rralLan'dball  race  o,  the 

"Tofher  feature  resides  in 

vided  lor  varying  the  pressure  ot  the 

vision  of  '>'"'°'=,jte  o  arm  walls  more 
'°°rs™a  ^  P^"ven.  vibration  thereof,  and 
r.gid  so  as  to  prev  „vision  of  means 

still  another  feature      *    J"^,  ^,„,.,„g  „eb 

f^'r2y^'i-"2'^r 

FiJ  3  is  a  plan  view  of  the  device  ot  F.gs.  1 
f  ^  but  showing  the  "producer  in  a  post  .on 
,0,  playing  hill  and  dale  "-'f^V  Fig  5  is  a 
side  elevation  ot  the  device  ot  Fig.  J,  ng-  »  ' 


a  sound-reproducing  machine;  Fig.  2  '»  ?"  " 
Lged  plan  view  ot  the  invent.on  showing  its 
eonnec'ion  with  and  relation  to  the  sound  box, 
Td "Sowing  also  the  pivo.ally  mounted  s  y 
arms-  Fig.  3  is  a  tragmenl  showing  one  o  the 
s tv^u;  arms  in  operative  position  and  the  others 
^operative;  Fig.  4  is  a  view  showing  .he  sound 
box  swung  at  a  difteren  J"  "'^^^^^^ 

enable  the  engagemen.  ot  a  d  He  n.  record 
Fig.  S  is  a  section  taken  on  the  Ime  5    5  01 

E.  McNulty,  Los  Angeles,  Cal.  Pa.en. 

'■T^fp^sent  invention  relates  to  a  repeating 
atrachm'ent  for  phonographs,  and  P"'-** 
,0  an  attachment  which  may  be  '•^'"^^f 
adap?  the  same  .0  disc  records  of  different 
dfame.ers,  and  .0  records  whose  selections  begin 
a^d  end  at  different  distances  from  the  edge  and 
from  the  center  ot  the  record 

ni  another  object  ot  the  invention  to  com- 
bine with  an  attachment  ot  the  e«""al  char- 

|j  LOUD  SPEAKER '^^^ 

HERALD  ELECTRIC  CO.,  Inc    SI  2 

29  E.H  End  A^mu.  »o«  — 


is  an  edge  view  of  the  same  as  seen  t">n"l"= 
rrhl  ot  Fig  1.    Fig.  3  is       underneath  or  bot- 
^m  pi  ol  the  angularly  and  slid.b ly  adjusta- 
rr^dialguideoruactor.  Fig4,sacross 

section  on  line  4-^1  ot  Fig.  1.  '  . 

elevation  ot  the  automatic  stop  as  shown  .n 
Fig  1     Fig.  6  is  a  side  elevation  ot  a  stop  at- 
tachment adapted  to  be  readily  applied  to  a 
of  repeat'er  now  on  .he  market  and  m  „  . 

Foldable   Form.   Loms    J.  Shramek, 
York  N  Y.   Paten.  No.  1,541,002. 

Tills  invention  relate,  to  foldable  cardboard 
devices  and  refers  particularly  to  devices  of 
That  character  carrying  phonograph  records^ 
The  object  ot  the  invention  is  a  device  made  of 
Ja  dboard.  or  similar  material,  and  carrying  a 
phonographic  record,  the  device  b.mg  so  con- 
structed and  arranged  that  it  may  be  folded  to 
mailing  purposes  with  full  protection  .0  the 
Tecord  and  which  is  capable  of  placement  upon 
record  .able  ot  a  phonograph  tor  reprodue- 

'tn?h7p°arTicular  form  of  .he  device  of  the  in- 
vention, shown  in  .he  accompanying  drawings, 
Sim  lar  par.s  are  dcsigna.ed  by  similar  numerals. 

F  ™re  1  is  a  front  view  of  one  form  of  the 
device  in  folded  torn,  tor  mailing  purposes. 


Fig.  2  is  a  rear  view  ot  Fig,  1.  Fig.  3  is  a  .op 
plan  view  ot  .he  inner  face  of  Fig.  1  m  an  un- 
;„lded  position.  Fig.  4  is  a  top  plan  view  of 
the  device  folded  for  phonographic  refiroduction 
purposes.  Fig.  5  is  a  section  through  the  line 
;_S  ot  Fig,  4.    Fig,  6  is  a  section  through  the 

''"phtli^grlph  Tone  Arm.  Roland  B.  Daley, 
Chicago,  III.    Patent  No.  1,542,374. 

This  invention  relates  to  phonograph  appa- 
ratus, and  particularly  to  the  tone  arm,  and  its 
support.  . 

The  object  ot  the  inven.ion  is  to  provide  an 
improved  tone  am,,  and  also  improved  sup- 
porting   means   and    counter-balancing  means 

"'on'e°'feature  o!  the  invention  resitlcs  in  the 
suppor.  tor  the  tone  arm  elbow,  and  the  pro- 


plan  view  of  a  modified  form  ot  tone  a  m  Fig. 
6  is  a  side  elevation  of  the  tone  arm  ot  Fig  5, 
Fig  7  is  a  vertical  sectional  view  through  the 
base  of  the  .one  arm  elbow  and  its  supporting 
bearing-  Fig.  S  is  a  transverse  sectional  view  on 
the  line  S-8  of  Fig.  7  looking  in  the  direction 
of  the  arrows;  Fig.  9  is  a  sectional  view  through 
the  raceway  of  the  ball  bearing  substantially  on 
the  line  9-9  of  Fig.  8;  Fig.  10  is  a  section  on 
the  line  10-10  of  Fig.  5;  Fig.  11  is  a  section  on 
the  line  ll-U  of  Fig.  5;  Fig.  12  is  a  rear  view 
ot  the  tone  arm  showing  the  reproducer  coun- 
terbalancing weight  in  one  ot  its  operative  po- 
sitions in  which  it  acts  to  decrease  the  pressure 
of  the  reproducer  needle  on  the  record;  Fig.  13 
is  a  similar  view  but  showing  the  counterbal- 
ancing weight  in  inoperative  position;  Fig.  14 
is  a  view  similar  to  Fig.  12,  but  showing  the 
counterbalancing  weight  in  a  position  to  in- 
crease the  pressure  of  .he  reproducer  needle 
on  .he  record;  Fig.  15  is  a  vertical  sectional 
view  ot  the  tone  arm  showing  .he  strengthening 
webs  in  place;  Fig.  16  is  a  cross-section  on  the 
line  l(i-16  ot  Fig.  15;  Fig.  17  is  a  section  on 
the  line  17-17  ot  Fig.  15;  Fig.  18  is  a  vertical 
sectional  view  of  the  tone  arm  extension  show- 
ing a  modified  type  of  strengthening  web;  Fig. 
19  is  a  section  on  the  line  19-19  ot  Fig.  18; 
Fig.  20  shows  one  of  the  strengthening  webs 
used  in  the  modification  ot  Fig.  18;  Fig.  21 
shows  a  still  further  modified  form  ot  strength- 
ening web  with  the  means  associated  therewith 
tor  causing  the  sound  to  filter  through  perfora- 
tions in  the  strengthening  web,  and  Fig.  22  is 
a  section  on  the  line  22-22  ot  Fig.  20. 
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Ijvan^RECORD  BULLETINS/A 


November,  1925 


Victor  Talking  Machine  Go. 


-  Grc«.  Hills  of  Ireland  tShi^Ws-Del  Ricso)^ 


,....RI 
LISt'fOR  OCTOBER  V 
,H  Wionp  Wilb  ihe  Rishl  Baby. 


LIST  FOR  SEPTEMBER  2S 
4SS07  Over  Ihe  Hills  (V.  K.  LoRan-F.  K.  Logi 
5  My  Heart  (Ei 


Shadows  Aci 

19742  Were  You" There?  (Whi 
Lord) 


IMigk-C.  R. 

 Elsie  Baker 

hey  Crucified  My 
,   I'a"'  KobeSOU 

steaT  Awd;   -  -  •  - 1--"' 

19743  Joshua  l-»  de  Ba»le  °b^,)X-L^-„,„,,  Brown 
IWe    and    Bye    (I'm    Goin'    lo  Down  UiS 

Vveary  Load)  .  .Paul  Robeson-Lawrence  Brown 
19747  When  llie  Work's  All  Uone  'tbist^alU,  SpraBue 

Ukulele  Baby  Jim  Millcr-l,hariie  i  arrcii 

INSTRUMENTAL  KECOKDS 
19730  Mareh  of  .he  UUlc  ^^'^^  ^^old^r.^  (Pier^^^^^^ 

Petite  Suite— March  a 


Want  :.  i....-  ^  

toTM  The  Farmer  Took  Anolnei 
Uayl--Fox-irot.Paul  Whu 
ManhalUn-Medley  Fox-lrol 


,   Stanley 

..  .Aileen  Stanley 
Load  Awayl  Hay 


3S7SB  Petile  Suite— Duo  (Bi 


Victor  Concert  Orch. 
id  Impromptu  (Biiei). 

Victor  Concert  Orch, 
ict)  .Victor  Concert  Orch. 
and  Galop  (Uiiel), 


19767  You're 

1  Little  ^Lovin' 

ind  Hi'! 

ind  His  Orch. 
1976S  Syncopalin'  Sal— pennsylvaniana 
Way  Down  '-^[y.^^'-^.T^r^^i  His  O.eh. 
FEATURE  RECpRD 
6502  Litany   (S=>>"bert-Cor,oO-Ptano  AU^^^^^^^ 

Impromplu  in  F  Sbarp  Minor  <^''°P\"ff,i'c(„iit 
LIST  FOR  OCTOBER  16 
19774  Sonya  (Yup.  Alay  Yup!)-W.th  P.ano.^ 

Old  Uncle  Bill-With  Ukulele  -d^P^-^^.^^i, 

^  _. 

Rhythm  Rag— !■ 


453-D  Can 
Hat 


itivin-  Me  Wilii— Fox-trof. 

The  ManUallaii  1. 
Sec  the  JJeaulif"!  Sea— !■ 
:nlal  Singinp  by  Billy  Jom 
Tlie  Manhattan  I 
ona— Fox-irot.Sam  Lanin  a 
romenade    Walk  (From 

Is")  Fox-lrol . Sara  Lanin  r 

L  Capers- 


ance  Makers 
id  His  Oteh. 
'Artists  and 
rid  His  Orch. 


[ling  Hnmorcske — FoK-ti 


Sam' Lanin  and  Hia  Oreh.  10 


19741  The  National  Game  (Sousa)- 

The  Black  Horse  Troop  (Souaa) 
19758  The  Glow  Worm  (Linke)— Idyl. 
Nola  (Arndt) 


m'"  ""h"" 


Orch.  12 
Band  10 


md  His 

Orch. 

i«re"  Harmony  KinRs 


Sam  Lanin  and  Hia  Orcb. 
VOCAL  MUSIC  , 
442-D  So  That's  (he  Kind  of  a  Girl  You  Are. 

-fjij  \viiispcrinK  Pianist  (Ait  Gillham) 
Feelin'  Kind  pi,„i„        ,  cillham) 

4iI-D  You  Forgot  lo  Rem  ember-Tenor  Solo,^  ^^^^^ 
Alone  at  Last— Tenor  Solo. .  - . .  - -Le"is  Tamei 
4S2-D  Ev-ry  Sunday  Afternoon— Male  gQ^^f'«»-  ^^^^ 
Pretty  Puppy- Co  median  ....... -Al  Bernard 

4SS-D  Valeska  (My  Russian  Rose) — Lt 


10 


Victor  Salon  Orch. 
Viclor  Salon  Orch. 
DANCE  RECORDS 
97S3  I  Misa  My  S«i«^Fox.»o^^^^^  j.,.^ 

The  Kinky  Kids  ^-f  Hia  Orch. 

■Walt.    ..  f J^tShilkrefs  Orch. 


19772  If  I  Had 

Darklown  Sbufflc-f  ox-..o.^_^^^^^  Harmony  Kings 
FEATURE  RECORD 

19778  Collegia'-   -■  ■  - 


When  Nathan  Was  Marrie 
448-D  The  Breath  of  an  Irish 
On  tlic  Road  lo  Bat-ma-poi 


ltd 


(4S-D  Birds"  Moi 


(  Concert— Bird  Im 


Willie 
d — Comedian. 

Willie  Howard  10 
Smile — Tenor  Solo, 
William  A.-K-onacdy .  10 
■ue — Tenor  'Solo. 

  ^dy  10 


Edward  Avis 


10 


Charleston. 

The  Reveler) 
,ber— Saxophone  Obb,  by_^ 


"Charleston  Back  t 
You  Forent  to  Eemember-Saxophone  "^-^^^'g^,, 
Al^'iiL^'^t^La^i-Saxophone  ObbV  by  Wkdocft.^^^^ 


Brunswick  Records 


197S2  Funny- 


Little  L'ullaby--|-Fox-t 


inal  Novelty  Orcb. 
.1  Nishlbawk  Orch. 


197S4  Hong  ^''^^Jll^,'S..f'^ri6i, 

\Vho  Wouidn't^l^^vejo^^^^^^ 
197S6Tbe    Promenade    Walk    tFrom      Amsts  and 
"^''^■^■■Yobrn;"Hamp'a  Kentucky  Serenaders 
Cecilia-Fox-trot  Kentucky  Serenaders 

&SEAL  Words 

6S03  Wall,  in  E  Flat  (Durand)-P.ano^olo,^  ^^^^^ 
A  la  bien  Aimee  (To  My  B'^^^d^^J.^i^ "u'JJ,-;; 

t'h'e  Walls  of  Seville) 
Jeanne  Gordon 
ter'iCard  Scene)  (In 
)  (Bizet)— In  French, 
'         Jeanne  Gf"'"'' 


19781  So  Thafa  the  Kind  .of 
with  Vocal  Refrain. 

Johnny  Hi'- 


1  Girl  Yot 


-Foit-ti 


itucky  Serenaders 
K    VnV.roi'      International  Novelty  Orch. 
SP="''-^°=^^EATURE  RECORD 

-     ■■  :  Days— Walti.       ,  „■    r,  h 
Paul  Whileman  and  His  Orcb, 


15107  Guitarre  ( Mosrkowski)— Violin  Solo; 
by  Andre  Bcnoi  " 
Nobody  Ki 


19690  Pal  1 

Ukulele 


Violin  Solo; 
2956  Thro' 


Albert  Spalding 
Trouble  I've  Seen  (\Vbite) 
Pianoforte  by   Andre    Benoist,  _ 


.ore  ucnuiai. 
Albert  Spalding 


L>dy— Fox-troi, 


Bari 
Face  t 


Out  the  life  Line  {UHotd)--Tenor 
ane  with  Organ. Franklyn  Baut-Ellio 
I  Face  (Johnson)— Baritone,  with  Ore 


Shav 


Paul  Whileman 


,nd  His  Orch,  10 


Columbia  Phono.  Co.,  Inc. 


-En  V 


6509  Carry  Me  Back 

My  Old  Kentucky  Hi 
1099  Ki&?if^'<> — ^ri  jI""?, 


CFost- 


■don  10 

Rosa  .' 

'Rosa  Ponsellc 


Solo    ...  ■^■■■j  ■;<^,,i.,„.Tiingham)— 
Macbeth 


^?^f^'r-f^,,i°>"''ln  ItaHan."'.'. .  .'.Ti?o"'s"hiJa 


10 


—In  Itali^- 
6514  In  the  Villane  (D: 

"""Leopold  Stolcowski  and  Ph;'?;'''^!''^  ' 

Prince  Igor— Polo ve tiki  AP^.^'^SL';'- , 

^  Leopold  Stokowski  and  Phtladelphia  • 
1104  Pirate  Song  (Steven 


106-  M1  Hi 

107-  M  Bright  Shines  the  Moo^^^^^^^  n^,!^^^  o.ch. 

Hondo  a  I^  Turka  tMorarO.^__  q^,. 
DANCE  MUSIC 

1  and  His  Orch. 


9  and  His 
'B._  Rogers  and  Hi; 


4S6.D  Brown  Eyes,  Why  Ai^  ^ 

Close  Your  ^^"-Wal.z.^.^^^^  ^ 

<S4-D  Switl  r"-'"^.,,,  R„„',  S»nto»>lo" 

«!.D  The  Kink,  K"''  F"** VhS"'- 

(Cortland  Mark,  Dir.) 
Who  Wouldn't  Love.  You  7 —Fox-  


Rci 


i'nald  Werrenrath  10 


Captain  Stratlon's 


tamorflily    (Fro™    '-'^S^^  JamU'  Bryan  10 

F»"  >  ■■■feKtuAe  RECORD  ^^^^  ,„ 

156SS  M,«"'™'r„l"Si;DV;™V;.Vl.l.r  Salon  O.ch.  10 
1 11  S..  Vou  .n^Blj^i.^  OCTOBER  2 

19160  Pardon  M.  (WMl.  J  "^^''^j,  Happio..!  Bo,.  10 

 Tb.  Happin.ss  Bc.,s  10 

„.r«inh.»' Trail  i  iSS  IS 

Hot  Aire-Fox-l;ot.Ge^orgep01.en^anQ 

(Johi 


EUiolt  Shaw 

"S;  jrF'r".nrBSLT.'.r.''!".i:d;  sx,,, 

Majao..,.'  <Wi.d..I,)-Sa.-cophon.  Solo.^^ 

will,  Orch   Brunswick  Male  Chorus 

Oh,  Miss  Hann.;h"{HollinBS«otlh-Depoen)-Male 
Quartet,  with  Ql<:n-- ■.VV 

°"'  "^ViSrst"'"'-- 

Forward  March  (Meinrath), 

Walter  _  _ 

^'^T:;.°J  ^"'^  f«=^"'-'^a;fc"and-'H. 

O'Brien)— Fox-trot  tor 
,.Ray  Miller  and  His  Orch, 
se-Whiteman)— Fox-trol.  (or 

Bennie  Krueger's  Grch. 
KiX"  KidV' '  Paradi' '  CKahn-DonaIdson)-Fox. 
^troT,  foJ  DancinB.........Benn>e  Kruesera  Orch. 

2949  Angry    (Mecum-Cassard-Brun.es)— Fc— 

Dancing   ".'vv  t 

In  the  Purple  Twilight  (Wenncb)— * 

=prMrs^=Si^S?iS..b. 

2951  ReSer-(BVriin)-Wal'ti.'fPr  Dandng^, with 
Vocal  Ch(-  -- 


Dancing 
2949  Charlestonette 
Dancing.  . 


Band 
Orch. 


Orcb. 
'brcli. 


I": 


c  More  Walti 


-Walti. 


 Regent  Club  Orch. 

'with  Vou  (Campbell-Rob. 
Dancing;    — ••■ 


FEATURE  RECORD 


^tSVe'i;o'n^?^Ts^"T^^^^^^^  Dir., 
^=^be"cba&ChTs-?Di^i;1ohnson.  Dir., 
SO.D  Br^^ri^^S^V'o  CeorgiaJ-FoxW.  ^^^^ 

^iTnS'b^  «Tfm«.T£i  'Kt  Jrr«?s 
4I.D  I  Want^ou  All  for  Me^  - 
Clover 
I  Led  Her 

'''' Hover  Gardens  Orch,  (W.  C.  Poll-i, 


w,>,.  Vocal 
Regent  Club  Orcb. 

wi»  Piano  bi:..Ha,'^  J 


rpVrrella  Morton  Do' 

fi.ll-Vin.=nt)-\Valt5.  lor 
-  T^  .Casllcwood  Marimba  1 

GadanT'of-  Old-  Fashioned  Roses  (Musgrove- 
Keitbley)— Walti, 


2954  I  Wond< 
pianta 
Since  V. 


.,  -"renor.  with 
Cilled  Me  Swei 

■.  with  Orch  ■  ■  ■  • ; 

(Coiitiiiu-ed  on  t'dfic  222) 


ilheart  fK'''^!?"''"J-rr 


.  Where  Is 

kWAIKIKi; 

Exotic, i 
\Fox  not  Soti§^ 

h 

,  Richard,  , 


/Was  ^ 
,7 Just  Aj\^ 

/sailors] 

rSWEETHEARl 

Joe  Burke's 
Comic  Absurdity 

Tne  Left  Her  Bivke  In  lbu  tford\ 


*aED  HOT 
HENRY, 
BROWN' 

A  Red  Hot 
Struttin' 
,  Fox  Trol: 


»7 

.  FRED 
VROSEi 


mST  Son2 
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'^WOlLDNr 
LOVE  YOli*" 


FOX  TROT 

Benny  Davis  W 
^Joe  Barked  New  , 
Hit/ 


'WOUGOTWl 
KNOWHOW'^ 

FQTTROT 

A  New  Comedy  Idea  , 

k.Gus  Karfj  Walter^ 
Doyialdson 


^OFEVERYTHINGl 
BUT  YOU" 

A  Great  fox  Trot  Ballad 
^Wiih  a  FascijjatiniS  Rlntluiy' 
ISHAm' JONES 


WANT  YOU 

[ALL  FOR  ME' 

J  Popular  Ballad 

(FOXTROT) 


•ate 

KIDS 

PARADE" 

FOX  TROT 

New/  DiSsrent/Mirl/^ 

'L  GUS  KAHN 
iLTER.  DONALDSON - 


Edison  Disc  Records 


Blue  Ainberol  Records 


Okeh  Records 
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.Pnbc;  Gardi^ii  Orcli. 


030237  Speech— Fos-lrol,  wilh  V«cal  Cli_orus^^ 


03&290  Silvec 
Arib 

036392  Someli 
Just  a 

036295  I'm  G 


As  I'll! 


Head— Fox-trot, 


1  Wilh  You— 
Cliarleslon  B 


h  VoenI  Chonis  by 
..Palace  Carckn  Orch. 
Palace  Garden  Oicn. 
.  .Pic<lmoill  Uaiicc  Orcli. 


re 


036293  Ubck-     Cat  Bliies—Fox-H   

Solo  by  ])ot>  I'ullcr....  ""^S 

Too  Bad.  Ji»'i-;l'  ?"-*»''-'"Vi'il?lfo;  E.ktao. 

Solo  by  Bob  buUor  .■  ^' uUli 

MillenbcrE  Joys — Fox-trat. .  .Imperial  miice  ^j.v 
036301  Lond-Sotaklo'  ''«»-''«s™t„„o„  Sooioly  OrcU, 
So  Tl»,-.  ,b.  Kind  Of  a  f^^JZ^^'l^Si'^.t.. 
POrUI-AR  VOCAI.  RECORDS 

s:f5!ri«;r^a;d-WTo;,.^i;:;.,,,,. 

,  Ho,=o.  .0  ■!™=..-l."~T„»r-Ba.j!.n^«J.___„ 
s  Wander  . 


032136  Yoi 


,.  Sterlin,. 
r-Bariloiie  Duel, 

-.  Stcrling-C.  Wai 


036303  You   Forgot  «>   R'^"''^™''"-^°''^.V,he  SaloirOrch. 
VZT  You  ■  ■aj.d  ■  Y  -WerV  "  sVvenUe..-Co|,^^^ 

Arrangement   

NEGRO  SPIRITUAL  RECORD 
02US3  Who'll  Be  a  W.tnc..-N.^Er^a^  Folk^^.Sor.^^^^  ^^.^^^^ 

Heaven— Negro  Folk  Song., 


Bid  die  Uni' 
HAWA1I.\N  RECORD 
021  ISl  Th=  Houcysuckle  -"y;t.e°"n"X"""v: 
"loUse'^and' Ferera  W; 


Pansy  Fate 


ity  Quintet 

'^'k.'o'rch. 
<.  Orch. 


Gennett  Records 


3118  Drc 


FOR  DANCING 


— Fo 


Henry  Thi 


s  El  His  Castle  Farm.  Orch. 


Angry-Fox-.n,.  ^.^  Castle  Farm,  Orch. 

3,25  0.  a    Ni«ht"^.£Tlus-^^^^^^  VoeaJ 


Bailey's  Lucky  Seven 
iiic' Travis  Carlton  Orch. 
3128  Lot's  Waodor  *">>■-/■»;''"■ 

Cbo,o.  by  F"»%,&'.a..,.>a  ™d  H.^OroJ^ 

313.  glSS'^IS  C»;«itSSSa  Soronad.,. 
(You  Forgot  to)  ''■"""'■"^^.^"SSl.'old  Sorenao.r. 

='SiS7'"-.'°.'' .tf"  V'Y^H-'-"- 

Dcsdciaona  {Xiiat  Porsonal  P"^,?a"|ieVs^Lucky  Seven 

Charleston  ■  ■       ,iv,vood  Nigtit  Owls 

ffi\,l';n'5"l^-WaK'-Tl'=  Hollywood  Night  Owls 
3121  oS  in  What  a  Girl-Fox-lrot, 


x-troi,  .    .  ,  .. 
Original  Indi 
-Fox-trot,  CoUesian. 

^,       ^   Tlie  Vagabono^ 

!ry"s«";ie"Torned  Me  Do«.-Fox-.r... 

POPULAR  VOCAL  rr..^^inc  Bros. 
1,19  Might  Blne-With  Orel..  -"STVlhe  Mdody  Man) 
3,2.  ?;e"GT,h??5nV,-(Vr-&\.~,';\-«r""-"'--  - 


His 

n  &  His 


T„„  Pretty  Eyes  .(^fll«., 

3,30  Yon  Gotla  Knew  H""-''"?:-.  .*!;°°j!aek°'l 

strunicntal  '/  °  ■ '.^"a'i'.u  More — Tenor.  ■  


tviiu     i,ci..oine  bros. 

Aeeomp.   Buddy  Lee 

3ream— Piauo-Violin-Cello, 

Tbc  Taylor  Trio 

The  Flo^vcr  Song-Piano-Vidin-Cello^^^  ^^^^^^  ^^.^ 
HAWAIIAN  GUITAR 
3126  Dro^ysy  Waters  (Wall=ima  Walt.), 


127  The  Herd  Girl's 


■Fran 


'THE  ROLL  OF  HONOR 


The  higher  the  quality  and  the 
more  uniformly  and  reasonably 
priced  player  rolls  are,  the  more 
forcefully  they  serve  to  stimu- 
late player  sales. 

We  want  U.  S.  Rolls  to  yield 
the  greatest  possible  amuse- 
ment returns  from  the  player 
owner's  investment. 

"Your  player  sales  can 
only  be  as  great  as  you 
make  your  roll  trade. 

iTMiTFD  STATES  MUSIC  COMPANY 

UNITEU     »  '"'-"^   ,22  Fiftf.  Avenue.  New  YoA 

2934-2938  West  Lake  Street.  Chicago 


Sell  U.  S.  Rolls  — yM'H  Sell  More  Players! 


-Fos- 


■  (CocI 


.1,1.  „£  p.-„adi.e-H«walian  Gui.ars-Xylophone.  ^^.^ 
OLD-TIME  MOyNTAlN  TUNES^.,^^ 
3124  Black  Snake  (Mouuiaui  >iyiLf    ^^^^^  Howard 
Harmomca  fj-Qji  a.ia  Greasy  (Moun- 

'=Sit7.)-'^SG£iar™.ie.^^ 

...    Tciit.r    with  Guitar  and 
3129  The  LightmnR  Exprc,>;s— leuor,  w  DalhnrI 

Violin  Accomp.   V.'-'nr  ».-lih  Giiilar 

Blue  W  Mo»nlain  Blues- fenor, 

and  Violin  A«omp..  -  y  ■  -  —  ■  ■  ■ "  ^cc. 
3134  Tbc  John  T.   Scopes  lual    •^""•^    y^rnon  Dalharl 


and  His  Orch. 

.?;S3£'SriH;vr?!i.sj"Dir., 

Ai;gK\\MV.nm.C.ssard.Br„oie.)-^^^^^^^^ 

M?  sS-<B;i«-iis!S^ss;;<s.  ^r;pas'%„„, 
^n^So;r;SKiir:.i'"?*^S?'"''- 

,S  Miaiii  (Froii  Al  Jolson's  "Big  »•>■  ■>.,STo;ii.h 
De  Sylva-Conrad)— Fox-trot,  lor  Daneing:  with 

='°T™- Ambassador.  <i»t,«-f.i-ij'''-' 

"■-'ktrnVSlfs'Sis  Kat,.a„.  Dir.) 
09  Deep  Elm  (R»biso")-F»»-'™n,;°lr SS^S'Tooter. 
Sw.e,  Man  <Tnrk.l-i,itord)-Fox-lyl  to.  Oane-_^^^^^ 

,0  BjSwn    tVes;-  mi'  A-rrVon    Biiie'  I"™"' 

Meyer)— Fon.lrot.  lor  Ojneio^^^^ .^^  ^^^^  ^^.^  q^^,, 

Val  Yal  Ata.!  (Milier;Fi;|.")-F'>»-''''''  lor 
Dancingi  with  Voeal  Chor™.^^|^,_^ 
l„  Plain  Old  Bines  (F»ller^M.y.r)jF«x..rol  (or 

Daneing;  wilh  Banio.  Piano  ann^LM  ^^^^^  Miners 

Ketch    Your    Breath  <E"'''^i;.^'^>'"{Taari'ocl' 
(or  Dancing;  with  Banjo.  P'S"  M'iners 

112  Camoanilas  d.  Plata  (Said.r)-Walt,.  to^OiS^^, 

0;?'B.yi*iV.i  •  ik.lmani-Foi:;r.t.  for  JJancine...  . 


r  VBerrin)— Tei 
ur  Eyes  (Vine 


^r.'with  O 
il.YoelD- 


Irviii 


jre-Frecd 

Kaufman 
with 

Kaufman 

;"SSb5''RS"B!;:r*r ,, 

c.  with  f'ano  or  p^^^^,  EubIieIi 

Don't  Try  lo  Cry  Your  «'.,  Back  »  Me  (Kelly- 

(rXfS^rf ¥ix  ..sH  f 

Irish  Reels-Violin.  Flute  and  BianOj^^.^^^^^^  ^^.^^ 

 ::'^.*^^::i,;;^^'';;'":'S^:S#^-■ 


Duldn'l  Love  Y' 


leins; 


,  „j  (Dav 
ilh  Vocal 


kcl— 


i  I'm  Gonna  Charleston  BaeU  t,  Ci,^^^^^^^  (Turk 
Handman)-FoK-   0.    fo  ,  D.^^^^^^ 
Charleston  Baby  of  Mine  (Grossman-Doo^herty) 


n  WyHc's  Golden  Pheasant  Orch. 


J  The  Death  of  Floyd  i.  nHiiiJ^— \  ' 

Mouth  Harp  </'-""r'„ 

Linle   Mary    Pliagan- Voice,  ^ii 


e.  Quit. 


even  Ort 
and 


Hnri 


s  with  'Yoi 


SII3  Ri.^ 


1  RlL 


"  ""SStfaSS'orch. 

-'■''.^ril'yttdi^Or.h. 
■ethcart  (Burke)— 


0  Many  Ti 

Save.  My'sioliier' 
.1  Musk'fal  Med"  y-Voice  "and  Banjo.^ 


.Charlie  Oaks 
id  Mouth 

 Charlie  Oats 

Wandered— Voice  and 

,.  Sid  llarkreadcr 

llTc   From  the 


s  Da 


Bryan's  Last  Fighi 


— Guitar-Vio 


1  Dalharl 


Vocalion  Records 

ISIOS  Ki*  (S-'SanS?  wii^V»lgfSi^;';„,,, 


i    ,    ,  ,    i.,iK,i.K.  wilh  Voeal  Chotu' 

v.icI.'<M?'RtS"|S|^i!H-SS 

™F.x-t,.t    lor  D.«  with 
„S  ir  I  Can't  Have  You  (V-"eas-St..n)gIlj«g»., 
CtEr  Dream"  Ciii '  iM«rsO-Ha..nan_  Playerj,. 


..-;le  Da 

Rooster  Crow  Medley- Voice  ="<i^"^^ff  t)a 
3  I    Have   No   Moth-r  Now-Voice.  GuiW 
Mouth  Harp 
Poor  Link  Joe— V< 


.Charlie  Oak 
CullarandMou^^H^^ 

The  Kaiser  and  Uncle  Sam— VoiC 

Mouth  Harp  ■■-'■■■■,■■-:'{/„■,' 
M-irchins  ThrouRh  Fhmder,^\  oi.  ^  ^ 

Mouth  Harp  -  - .  ■  ■      ■  • -j' ".'      -violin  an 
"^'^ui^l'r'     .^f"..Unere"Dt%  & fd  Hark 
(Contimed  on  page  224) 


.Charlie  Oaks 
.'chatiic  paka 
ider 
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Mi  Gusto  ts  (Ldl 


So  Lanu' 
iiaw,  mi 


13030  Der  Koalicrci 


1B0Z8  Nocka  Ciemna  (Gypsy  Kui 


Domino  Records 


Jly  I 


i'm  Knee  Deep  in  Daisies— 1 
JidV  Decji  ill  My  Jleail  tl-roiu  iln:'' 

Wlic(c  Are  You,  Gitl  ol  iiy 
3S70  Lel'i  Wander  Away— I'ox  irot" 


3471  Spec 


II  1.1 


JrlifiH- Wal(i..ll„lly» 


.uod  iiaiice  UfCU. 

ulii.  'nutiKi'  Orth. 

'ut^j'Uiiice  Orch. 

lu'b  Uaiicc  Orcli. 

ou'd  Djiice  Orch. 

4lin  Huuge  Orcb. 
msi- Wall!. 
»al  Dance  Orcli. 

n's  Dance  Oica. 
rial  Diincc  Orcli. 
-Ml  Dance  Orcb. 
iiri  Ujiict  Oltb. 
Im  KuuKC  Urcli. 
Iiii  liuiinc  Oicli, 
il  D.-.I1CC  Orcb. 
[|  s  Dance  Urcli. 

Lai  Dance  Orcli. 


ailebly   Blue— Fox- liol,    willi    Vucal    l,Li/iua  by 

Ueurttc    VVbile   iuuUiaiiiuloo  Soticly  Oicb, 

PJuriiiaiidy— tux- 1.01.  willi  Vocal  Cho.ua  by  Ar- 

ibur   HaU   Leu  Guld  and  Hut  Orcb. 

WulkiDB  Oie  Rails— J-DX  lrol, 

Mike  Specific  and  His  Oicb. 
MHilS  I'cacclul   Vailty— Foxirol    ......Golden  Gate  Otdi. 

Wlio   Loved    Vou    BtJl— l-ox-irol,    with  Vocal 
Cliaiua  by  A.  I-loll. . . . Sam  Lanin  and  His  Orch. 

H4f(,  .Mjke    Ihose  NausLly  Eyea  UeLavc— i-oi-trol. 

Golden  Gale  Orcb. 
When  Vou  Sec  Tbai  Aunt  of  Mine— Fox- trol, 
Willi  Vocal  Chorus  by  A.  Hall, 

Lou  Gold  and  His  Orch. 
144Stl  Samion  and  Delibb— Mcdtcy  Fox-tiol, 

JJeiier  Music  Dance  Orch. 
l  ausr— Medley   Fox-iroi..  .llciier  Music  Dance  Orcb. 
H499  Blown   Eyes,   Why  Are   Vou  Uluef— Fox-trol. 
with  Vocal  Chorus  by  Gcorne  While. 
„    ,  Soulhanipion  Society  Orch. 

Desdetnooa— Fox-lrot.    wilh    Vocal    Chorus  by 

trnesl  Hare  Golden  Gale  Orch. 

■'OI'ULAR  VOCAL  RLCORDS 
Ly.^*.     Why    Are     Vou     llluc  (■— 1  unor 

 The  Honey  Hoys 

  Juel   The  Honey  Hoys 

12218  Wreck  ul  Ibe  Sh.niiindonh— i  enor  Guy  ilassey 

on  Ihe  C.  &  O.— Tenor, 

Guy  Masscy 
Lonesome    Before — Tenor, 

Jimiiiy  I'lynn 
Vou  Go— Tenor.       "  ■  ■ 


23&3  I'm  Knee  Deep  i 
ticcls  in  Lfyc)- 
Headin'  for  Baltia 


(And^iltad^'uver* 
 Ihe  Carulin 


1221 7  Bro 

Duel  .. 
■nandy- 
:ck  ul 
Wreck  oi  ( 

12216  1    Wns  M 


Ji'>l  Cecilia— foi 
Fooiloose— 
2392  You  ForKOt 


,'odc  and  His  Fourteen  Virginians 

il   Lincoln  Dance  Oreli. 

 Dale's  Dance  Orcb. 

 Dale's  Dance  Oreli. 

icmber- WalU, 

Lane's  Dance  Orrti. 
with    Vibraphone    Kef  rain. 

Child's  Dance  Orcb, 

coin  Dam    "  ■ 


..Ljue-i 


ice  Ore 


12219  H. 

lone  Duet   

Pardon  Me  Whili 


.d  My 


VUCAL  RliCOEDS 
23^4  I  lie   Baliv   Lou^=  Like  Me— Comedy  SonR,  wilb 

Ukulele   Ukulele  Caiky  (Webb  Hahnc) 

Laud  Spcakin'  I'apa   (i^oud  Better  Speak  Easy 
Id  Mc)— Comedy  Sour,  with  Ukulele, 

Ukulele  Bailey  (Webb  Uahne) 

230S  Normandy— Tenor  Solo   Ray  Hamillon 

Madeira— Tenor  Solo   Kay  Hmiulton 

^39<j  iiccauae  ol  nou— Uuarleli  Olucs,  with  Ukulele, 

The  iiluc  Dandies 
Got  No  Time— Quarlel;  Blues,  with  Ukulele, 

The  Blue  Dandies 
STANDARD  RECORDS 
23W7  Bryan's  Lasi  FiKht— Teuot  Solo,  with  Violin  and 

Guitar  Accomp  Vernon  Dalbari 

The  John  T.  Scope's  Case — Tenor  Solo,  with 
"   '         ■  -    -      AccDuip  Vernon  Dfllbiy' 


Happiness  Uoys 
...Tu.xcdo  Orcli. 


2JW  Joy  to  (he  World  (li 
Faiihful')— Vibrapboi 
Accomp  


"Oh  I 


;  AH  Ve 
 Joe  Green 


11228  Ci-L', 


scl  Hui 


.       ^  INSrRILJMEN'J-AX'''itECOHD 
11229  Silenl  Nigbl,  Holy  Night— Vibraphone. GcorBe  Gieeo 

Adcslc  Fidelis— Vibraphone   Geornc  Green 

CHILDREN'S  RECORDS 
1I2J0  Mother  Goose  Series  No,  1    (l-rom  "Sinfl  WilL 
Mother  Goose")  (1,  Mary  Had  a  Little  Lamb; 
2.  Polly  Fm  the  Kettle  On;  J.  Jack  and  Jill: 
4.  Bow  Wow  Wow;  S,  Curley  I^cks;  6.  Little 

Uuo  I'ecp)   Elsie  Jean 

Mother  Goose  Series  No.  2  (From  "SirK  Wilh 
Mulber  Goose")  (I.  Tom,  Tom,  Ihe  Piper's 
Son:  2.  Jack  lie  Nimble;  J.  There  Were  Two 
Birds;  4.  Fiissy  Cal;  S.  The  Surprise  Song), 

  ...  S.\SK  Jean 

■    ■   r  Hall 


Micbacl  (^sey 
Michael  C^sey 


Cameo  Records 


Pardon  .\1 
Piano  Ai 

3S77  Ri 


l'— lellui 
For  a  Girl  Like 

3S78  My  "^Sw'Jcii,-'  ']  ,',,i. 

Savu  ' 
Solo. 
ji79  Silver 

Alone  at  Laal— Tenor 
3SB0  Normandy— Male  Dut 

Garlati 
3581  Cc" 

Loud  Spcakin'  Papa 


750  Twiligbl,  ih< 
Tryin'  lo  Ki 

751  Brown  Eyes.  Wby  Arc  Vou 

Harry 

Headin'  for  Baltimore— Fox- 

752  Fallin'  Down— Fox-lrot   

Knee  Deep  in  Daisies 


DANCE  RECORDS 

Bob  Haring  and  His 


Orcb. 


Varsity  Eight 

md  His  Orcb. 

)aisies 
■sit/  tight 


...Di 


Heels  i 


fc)- Foxt. 


Regal  Records 


,  with  I 


.vith  Orcb.  J 


DANCE  RECORDS 

b— Fox-trot   Ini 

1  Litllc  Drink—Fox-trol.Nev 


Solo,  wilh  Orch.  Aceomp., 


■  Away— Fox. li 


il  Dance  Orch, 
wport  Socioly  Orch. 
nperial  Dauce  Orcb. 
iperial  Dance  Orch, 


I'm  Knee 


>  Unii 


I  Dance 


9901  When  You  Sec 


9902  Dreamy  Carolina  Aloe 


Orch. 
<d  Dance  Oich 


He 

wilh  Novclly  A... 
NOVELTY  IN.s  I 
I  Milcnberg  Joys — LI 
Banjo  Aitonip. 
Black  Cat  lllucs— L  I 
Banjo  Accomp.  . . 


Hollywo 

iat  Aunl  of  Mint   

Newport  Society  Orcb 
By  the  Waters  of  Mionetonka — Fox  trot. 

Hollywood  Dance  Orcb, 
-WaKi, 

.      „       „,  ,  Continental  Dance  Orcb, 

Where  Are  You,  Girl  of  My  D reams ^—WaIlI, 

,„,„,         „    ,         Conlinental  Dance  Orch. 

^''03  Oh.  BoyI  What  a  Girl— Fox  "  " 


i  Dan 


:  Orch. 


Jut 


Missouri  Jazt  Band 
uiue  f— Fox-lrot, 
Majestic  Dance  Orcb. 
Hollywood  Dance  (3rch. 


Perfect  Record  Go. 


11591  Sweet  Man— Voii 

^    Miss  Lee 
I'ae  Gwine  Back 

11 592  Oh,  Boy!  V\'bi 


md  Orch., 
orse  and  Her 
Dixie— Voice  s 


_  Girl, 
r<iiss  Lee  Morse 
I  Love  You  So— Vd( 


Mis 


:  Mors 


and  Her  Blu 
nd  Orch,, 
and  iler  Bin 


14502  Sttad'      

Lovcy  Be  Mine — Fox  trot  

14501  Milenbcrs  Joys— Fox  trot  

Sugar  Babe — Fox-lrot   

DANCE  RECORDS 

with  Vocal  Chorus 
..Sam  Lanin  and  Hi 


:  Grass  Boys 

:  Grass  Boys 
lave  RubinoB 
)ave  Kubinoir 
Boyd  Scnicr 
Boyd  Senler 


Miuhly  Blue— Fox.li 
6  Deep  in  My  He.irt, 
Prince")- Wall!  . 


9909  Rcmemlier 


14486  Sweet   Man— Fox- 

i.<8.  Ob.  Do,,  m., .  Gi,.-F';'"'.r''w^S"?;;.,"""' 

Chorus  by  F.  Nichols, 
„       ...  Mike  Spcciale  and  His  Orch, 

Breezin'  Along — Fox.trot, 
t.^on  MT    A    ■  .  Spcciale  and  His  Orch. 

14490  Wondering- Walti    Imperial  Trio 

w-n,  Valley  and  Vou— Walli  Imperial  Trio 

H49I  Want    a    Liltle    Lovin'— Fox  trol,    with  Vocal 

Cborus  by  A.  Hail.. Mike  Spen'ale  and  His  Orch. 

 Lonesome  Nighls — Fox  trot. Lou  Gold  and  His  Orch 

14492  Washington  and  Lee  Swins— Fox-trot, 

T>    ,.      „.       ^  Southern  Collegians 

,-,n,  Blue— Fox-lrol  Jack  Slillman's  Orioles 

H497  Im  Knee  Deep  in  Daisies— Fox  trot,  with  Vocal 

Chorus  bv  A,  Hall.. Mike  Spcciale  and  His  Orcb 
Paddlin'  Uadelin'  Home — Fox-trol, 

^.  Sara  Lanin  and  Hi)  Orch. 

14500  What  Did   I   Tell   You— Fox-lrot.   with  Vocal 

Chorus  by  J.   Potter  Lou  Ckild  and  His  Orcb. 

Red-Hot  Henry  Brown- Fox  trot, 
,,.nr  -  Golden  Gale  Oreh. 

14485  Fallin'  Down— Fo:(-trot,  with  Vocal  Chorus  by 

Ernest  Hare   Golden  Gate  Orch. 

el''-  Hot— Fox-trot... Jack  Slillman's  Orioles 

14458  Show  Me  tbe  Way  to  Go  Home— Fox-trol.  with 

VotaX  Ciomi  by  Emeit  Hare.(^>lden  Gate  Orch. 


9905  Want  a  Latllc  Lov 

Newport  Society  Oreh. 
ot  ...Sara  Lanin's  Dance  Orcb. 
Dear  (From  the'  "Student 

 Newport  Society  Orch, 

-Waltz.  .Hollywood  Dance  Orch, 
lui    iivo  M-[om  "No.  No,  Nanelte")— Fox- 

"ot   Lou  Gold's  Dance  Orch. 

I  Want  10  lie  Happy— Fox-trol, Imperial  Dance  Orch. 

POPULAR  VOCAL  REC(5RDS 
l'.irdon  Me  While  I   Laugh— Male  Duet,  with 

Piano  Accomp  Hare-Jones 

The  Farmer  Took  Another  Load  Away— Male 

Ductj  with  Piano  Accomp  Hare-Jones 

-Tenor  Solo,  with  Orch.  Accomp., 

Franklyn  Baur 
For  a  Girl  Like  You— Tenor  Soto,  with  Orch. 
Aceomn.    Franklyn  Baur 

9010  Cecilia— Barilone  Solo,  with  Orcb.  Accomp., 

c         V-         r-            .      ^  Arthur  Fields 
Save    \our    Sorrow    for    To  morrow— Baritone 
  S"'"'           Orch.  Accomp  Arthur  Fields 

9011  Normandy— Male  Duel,  wilh  Piano  Accomp^ 

Garland  oi  Old  Fashioned  Roses— Male  Ductf^"" 

wilh  Orcb.  Accomp  Arthur  Fields 

Loud  Spcnkin'  Papa— Baritone  Solo,  with  Orcb. 
..'^"'""P;   Ernest  Hare 

9913  Alone  at  Last- Tenor  Solo,  wilh  Oreh.  Accomp 

c'l       «    J    „.         ^  .  Franklyn  Baur 

Silver  Head— Tenor  Solo,  with  Oreh.  Accomp,, 

NOVELTY  VOCAL  BECORD^""'''^"  ^"""^ 

9914  Blue  Ridge  Mountain  Blues— Tenor  Solo  with 

Novclly  Accomp  Vernon  Dalhart 

He  Sure  Can  Play  a  Harmonica— Tenor  Solo, 

wlh   Novelty  Accomp  Vernon  Dalharl 

NOVELTY  INSTRUSIENTAL  RECORD 

9915  Milenbere  Joy*— Clarinet  Solo,  with  Banjo  and 

Piano  Accomp.   Bob  Fuller 

Black  Cat  Blues — Clarinet  Solo,  with  Banio  and 
Piano  Accomp.  Bob  Fuiici 

Lincoln  Records 


DANCE  RECORDS 
;3,   Why  Are  You  Blue?— Fox- trot, 
Lincoln  Dance  O; 


783  Close  Your  Eyes — Fox-trot, 

Ace  Brigode  and  His  Fourteen  Virginians 
Footloose — tox-trol  Di.xie  Daisies 

784  Cecilia— Fox-trot   Bob  Haring  and  His  Orch. 

Manhattan— Fox-trol   Bob  Haring  and  His  Orcb 

785  You  Foraol  to  Reracmber— Walti, 

„  ^      ^  Bob  Haring  and  His  Orcb. 

Tweedlc  Dee,  Tweedle-Doo  (You'll  Love  Me  I'll 
Love  Youj— Fox-lrot, 

Ace  Brigodc  and  His  Fourteen  Virginian* 

786  Pretty  Puppy— Fox- trot  Lou  Gold  and  His  Orch. 

Mamma's  Gone,  Cood  Bye — Fox-trot, 

_      _     _  Broadway  Broadcasters 

787  Oh,  BoyI  Whal  a  Girl— Fox- trot, 

c  ,,,  ,  Cameo  Dance  Orcb. 

Sometime — Waltz,  with  Vibraphone  Refrain, 
,„„  „  Hollywood  Dance  Orch. 

788  Dreamy  Carobna  Moon— Waltz,  with  Vibraphone 

Kefrain  ...............    Hollywood  Dance  Orch. 

The  Kinky  Kids  Parade — Fox.lrot, 

Paul  Van  Loan  and  His  Orch 
,„    r,  VOCAL  RECORDS 

789  Breezm'  Along  to  Georgia— Quartet,  Blues  with 

Ukulele    ......   The  Blue  Dandies 

Because  of  Vou— Qiiartel,  Blues  wilh  Ukulele, 

790  The  Baby  Looks  Like  Me-Coraedy''lo"g';'wah"'''" 
^^^^^'''^.•■•■•■■■■■■Vl'^Mc  Bailey  (Webb  Hahnc) 
The  Co-Ed— Comedy  Song,  with  Ukulele 

,0,  „  ,      ^        ^    Ukulele  Bailey  (Webb  Hahnc) 

791  Normandy-Tenor  Solo  William  Robyn 

Away  '^"-,,Yo^"-7^?."r,i?!°.,l^V-W">-^  R^byn 

793  Bi 


The 


Dalhan 
'ith 

Dalharl 


.  John  T.   Scopes  Case— Tenor  Solo 

„.  ,  .  lolin  and  Guitar  Accomp  Vcrno 

793  Joy  to  the  World  (Inlro.  "Qhl  Come  A 

I'aithful")— Vibraphone  Solo,  with  Organ  a'c 

'Herald'  AngVli " Sing  (Intw: ' 
Night  ■)— Vibraphone   Solo,    with  Organ  Ac- 

 Joe  Green 

Banner  Records 

DANCE  RECORDS 
1S9S  Oh.  BoyI  Whal  a  Girl— Fox-troL 

I'.-  r,       -    r,  •  .  L-anin's  Dance  Orch. 

1  m  Knee  Deep  in  Daisies— Fox  trot. 

Hollywood  Dance  Orch. 

 Imperial  Dance  Orcb 

le — Fox-lrot. Missouri  Dance  Orch. 
That  Aunt  of  Mine— Fox -trot, 
(  m-  ,      Moulin  Rouge  Orch. 

of  Minnelonfca — Fox-trot, 
-  „  Hollywood  Dance  Orch, 

ep  in  My  Heart  (From  the  "Student  Prince") 

Where  Arc  Vou,  Girl  of  My  D re .im  ?— Waltz, 
icno  nt    .      r-.i    r     -  ,    -      Continental  Dance  Orch, 

1599  Want  a  L,  He  Lov>n'--Fox-lrot ,  Moulin  Rouge  Orch. 
iKnn  ti        i    "  ii""''7-'^'"''"'"---*'''"l'"  Rouse  Orch. 

1600  Brown  Eyes,  Why  Are  You  Bluef— Fox-troiT 
M.ijestic  Dance  Orch. 

Hollywood  Dance  Orch. 


1596  Speech-: 
I  Wanna 

1597  When  Vc 

By  the  Waler 

1598  Deep 


Go  Hot 


160!  Footloosc- 
1602  Lct^s  Wandi 


1  Forget— Fox  tro I 
— Foxjrot  

—Fox -trot. 

Silver  Hcid-Fox-trot  . .  ^.'.™.Im?eri^  Dan«  & 

1603  Dreamy  Carolina  Moon-Wkit:,.  """" 

c,    1-1.    >.,  ,      Continental  Dance  Oreh. 
i,tni  Haw.iiian  Starlight— \yalti.. Hollywood  Dance  Oreh. 

1604  Tea^^for  Two  (From  "No,  No.  Nanette")- Fox" 

I  Want^V Be' H.ipii'—FoxVi^t° Imperial  Dance  ollb' 
i«n^  t:^°^^W  VPCAL  REC(5kdS  '  " 

1605  The  Farmer  Took  Another  Load  Away— Male 
with  Piano  Accomp  Hare-Tonss 


Pardon  Sic 


1606  Ren 
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For  a  Girl  Like  You— Tenor  Solo,  with  Orch. 
Aecomp   Franklyn  Daur 

1607  Silver  HeaJ— Tenor  Solo,  with  Or':h,^Aw:omD..jj_^^^ 

Alone  at  Last— Tenor  Solo,  with  Orch.  Accomp., 

FranKiyn  uaur 

1608  My  Sweelie  Turned  Me  Down— Baritone  Solo 

with  Orch.  Accomp.  Arthur  Fieldi 

Save    Your    Sorrow    for  To-morrow—Barilone 
Solo,  with  Orch.  Accomp.. ..;-.--.-A"l"'f  F^'ds 
i«09  Normandy— Male  Duet,  with  Piano  Accomp.^^^^^^^^ 
Garland  of  Old  Fashioned  Roses— Male  Duel, 
with  Piano  Actomp  Hall-Kyan 

1610  Cetllia— Baritone  Solo,  with  Orch.  Accomri.^.^^  ^.^^^ 

Uud  Sp<aVin'  papa— Baritone  Solo,  ""|^2:?i''Hare 
^"'^'"ftoVELY  VOCAL  "KECORd"  '  . 

1611  Blue  BidBc  Mountain  Blues— Tenor  Solo,  with 

Novelty  Accomp   -  ■  ■  -  Vernon  JJalharl 

"'wi?h"NoSl'l?yfcmp^f™°.""'"  V^^^^^^^ 
NOVELTY  INStTtJMENTAL  RECORD 

Black  Cat  Blues— Clarinet  Solo,  with  Plan" 
Banjo  Accomo  


CONSTRUCTIVE  ARTICLES  IN 
ISSUE  OF  THE  WORLD 


Ready  Reference  for  Salesmen,  Dealers  and  Departme^nt^^^ 

TITIM.pTO^.IJ.IILI[lJLlUllttilllilil'tl''''''Hli'''''''''''''''''''''''''^ 


3  Fuller 

Hospe  Makes  New  Lease 

Omaha,  Ned..  October  S.— The  A.  Hospe  Co., 
large  local  music  house,  has  secured  a  fifteen- 
year  lease  of  the  Electric  Building,  on  the 
southeast  corner  of  Fifteenth  and  Farnum 
streets,  and  will  occupy  three-fourths  of  the 
ground  floor,  second  floor  and  basement.  The 
lease  takes  effect  next  February,  although  the 
present  lease  on  the  Hospe  quarters  at  1513-15 
Douglas  street  does  not  expire  until  Novem- 
ber 1,  1927.  The  new  location  is  considered  by 
A.  Hospe.  head  of  the  business,  to  afford  nu- 
merous advantages,  and  the  store  will  have 
two  large  entrances,  one  on  Farnum  and  an- 
other on  Fifteenth  street.  The  Douglas  street 
store  has  served  as  the  headquarters  for  the 
concern  for  the  past  forty-two  years. 


Holiday  Sales  Depend  on  Promotion 
Effort  A  '-^'c 

Brunswick  Co.  Announces  Details  ot 
Merchandising  Plan  of  Its  New 

Systematizing  Canvass  and  FoUow- 

A.'At%vater  Kent's  Great  Educational 

Campaign  'A'  ' 

Distinct  Spirit  of  Trade  Optimism 

Prevails   •  

Service  as  Business  Builder  • 

Shows  Augment  Public  Interest  in 

Flat'ca°rying  Charge  on  Instalment 
Accounts   ■  ■  '  ■ 

Neglecting  Any  Department  ot  the 
Talking  Machine  Business  Means 
Decreased  Profits  ■  ■  ■  ■ 

$50,000  a  Year  From  Records  on 
Approval  .  .  

Eliminating  "Loss  Through  bervice         ^  ^ 

First  Public  Demonstration  of  the 
Orthophonic    Victrola  Received 

With  Enthusiasm   '  Q 

Profit  Winning  Sales  Wrinkles  ....  f 
Reduces  Free 


62 
74 
76 


10 

10 
10 

11 

11 

12 
14 


80 


.  90-91 


Open  New  Branch  Store 


Oklahoma  City.  Okla..  October  3.— A  branch 
of  the  Chestnut  Bros.  Music  Co.,  of  Guthrjc. 
has  iust  been  opened  on  Main  street,  this  city, 
and  was  dedicated  with  a  reception  and  music 
program  on  the  opening  day.  The  concern  will 
carry  a  full  line  of  pianos,  phonographs  and 
small  goods,  and  also  will  handle  the  agency 
for  a  well-known  pipe  organ  for  this  section. 
The  proprietors  of  the  company  are  O.  G..  G.  C. 
and  E  W.  Chestnut,  who  began  business  in 
Coyle  about  twenty-five  years  ago.  They  moved 
to  Guthrie  about  1911.  where  the  growth  of 
their  business  enabled  them  in  1918  to  purchase 
three  competitive  music  stores,  which  they  later 
consolidated. 

Poling's  Plans  for  Concerts 

-Earle  G.  Poling.  well- 


Specific  Agreement   

Service  ','.:„'  'A'  '  \ 

Use  of  Collection  "Club    Kills  Good 

Will   

Building  Sales  in  the  Record  Depart- 

New  Era  Opens  in  Talking  Machine 

Field   i     o  '- 

General  Harbord  Talks  on  the  Bene- 
fits  ot  Radio  to  the  Farmer  ...  . 

•      ■■      of  His  City 


cinnati   ni  '  "  "  ' 

The  Victor  Co.  Sponsors  a  Plan  to 

Finance  Dealers  

Display    Float    of   Maison  Blanche 
Makes  Public  Think  of  Radio  .  . 
Dealer    Protection    Insures  Profits 
From    Radio    Department  Says 

Manufacturer   o  *  '  j' 

World  Famous  Artists  Start  Broad- 
casting   of    Remarkable  Musical 

Programs   

Music  Industries  Chamber  of  Com- 
merce to  Protest  New  Rates  on 

Phonograph-Radio  ' 

Many    Protests   Filed   on  Fleiuble 

Tariff  Rulings  ■  •  •  'OB 

Second  Annual  Radio  World  s  Fair 

Scores  1  n-IZU 

Radio  Exposition  at  Palace  a  Big^^  ^ 

Encouraging  Conditions  in  the  Mid- 
dle West  Fill  the  Trade  With  Con- 

fidence     .141-149 

Demonstration  of  Brunswick-Pana- 
trope  at  Chicago  Headquarters  an 
Occasion  of  Great  Interest  .  ....  ISO 
National  Radio  Exposition  in  Chi- 

 151-1D6 

cago   ' 

Clever  Sales  Plan  of  Prominent  Cta- 

cago  Retailer  ..    .........  •■l"->58 

DeForest  Metropolitan  Dealers  and 
Distributors    Attend    Banquet  at 
Waldorf-Astoria.  New  York.  ...      1  Db 

Boston   Dealers   Prepare   for  Busy 
Days  With  Radio  Exposition  in 

the  Offing  168-169 

Happenings    in    the    Dominion  ot 
Canada   


Butler  Sells  Key  Men  of  His  City  Edi^o^  Tone^TesV  Season  Now  in 


,  and  who  for  several 


Akron,  0.,  October  6- 
known  local  music  deale: . 
years  lias  presented  a  popular  artists'  concert 
course  here,  has  announced  his  program  for 
this  -Winter.  He  will  offer  six  world-famous 
artists,  the  concerts  to  be  held  as  usual  m  the 
Akron  armory.  ,  ^,  . 

Artists  who  will  appear  and  the  dates  of  their 
presentation  follow:  Margaret  Matzeuauer. 
contralto,  October  13;  Reinald  Werrenrath  bari- 
tone, November  17;  Cecilia  Hansen,  violinist. 
December  IS;  Olga  Samarotf,  pianist,  January 
12;  Hilda  Lashanska,  soprano,  February  16,  ano 
Edward  Johnson,  tenor,  March  2. 

I  A.  Morris  Co.  has  just  opened  the  Music 
Temple  at  27  Branford  Place,  Newark.  N.  J- 
Radio  is  handled. 


Radio  Exports  This  Year  May  Total 

$15,000,000   

Logic   of   the   Instalment  Carrying 

Charge  ■  ■  ' 

Victor  Co.  Formally  Announces  Its 

New  Line  of  Sound  Reproducing 

Instruments   \'  '  't-'ii  '  V  ' 

Simple  and  Inexpensive  but  Effective 

Method  of  Following  Up  Delin- 

BrUli^t"  Gathering  of  Radio  Lead- 
ers at  the  Second  Annual  Radio 
Industries  Banquet  .  .  .  .  ■        ■  ■  • 

Featuring  the  Musical  Posslblhties  ot 
the  Talking  Machine  .  ■•  •  ■ 

Music  Merchants  Association  of  Ohio 
Holds  Annual  Convention  in  Cin- 


34 
38 


46-46 
54 


IISOU      lUll'^'A^^-     "   , 

Full  Swing  ,•■  ',■".■•,■,:■ 

Demonstration  of  Orthophonic  Vic- 
trola Interests  Dealers  in  Quak«  ^^^^^ 

In  th?  Musical  Merchandise  Field  201-205 
Sheet   Music   and   Record  Deparl- 

mente  Have  Value  Aside  From 

Immediate  Profit  .  .  .  ... 

Gleanings    From    the    World  of 

Music   

British  Trade  Confident  of  Busy  Sea- 
son as  Business  in  All  Unes  Shows       ^  ^ 
Gains   -  .  ■  ■.'  ■ 

Latest  Patents  Relating  to  Talking 
Machines  and  Records........ 

Advance  Usts  of  Talking  Machine 

Records  for  November  Ll\-Ll.n 


-Akron-Canton, 


CORRESPONDENCE  FROM  LEADING  CITIES 

72  Milwaukee,  78 — San  Francisco.  Bb 

d  St.  Paul,  I  02— Pittsburgh,  106-108 
132_Ba1timore,  1  36-1  37— Chicago, 
161— Boston,    168-169— Canada, 
197-199 — News  From  The 


Cleveland,  67— Cincinnati,  70 
—Indianapolis.  94— Toledo.  98— Minneapolis 
_St   Louis.  I  1  0— Kansas  City.  1  1  2— Richmo: 
141-159— Detroit.  160— Salt   Lake  City. 
Buffalo.  I  76— Los  Angeles,  I  80— Philadelphia, 
European  Office.  21  7-218.   


174— 
World's 


TEST  IT. 

OUR  VICTOR 

Record  Service 

haa  a  reputation  for  efficiency. 
Suppoie  you  try  it. 

E  F.  DROOP  &  SONS  CO. 

,300  C  STREET.  WASHINGTON.  D.C. 
2C«-6*I0  CLAY  STREET.  BALTIMORE.  MD. 


Indiana  Association  Meet 

to  Be  Held  October  28-29 


Tom  Butler,  propr 
Store.  Wabash,  Ind. 


etor  of  the  Butler  Music 
for  the  past  twenty-six 


has  sold  the  business 


to  Mr.  and  Mrs. 


INDIANAPOMS,  iND., 


October  7.— W.  J-  Baker. 
pr'eside"n't'"oi  'ihe  Indianapolis  Music  Dealers' 
Association,  has  announced  that  the  date  of  the 
proposed  meeting  planned  for  the  formation  of 
a  State  Association  in  Indiana  has  been  post- 
poned until  October  28  and  29.  Aninterestmg 
program  for  the  session  is  now  being  drawn 
Sp  and  it  is  expected  that  several  ^P-""  °' 
national  prominence  in  the  trade  will  attend. 


Eugene  Marks,  who  will  operate  the  store  in 
the  future.  -. 


Southern 
Victor,  Wmole5alei^s  _ 
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Corlcy  I 
Cranfill  To,. 
Croslcy  K:m1 


I.;>kcsidi:  Siii>i>ly  So,  .,  

Lccly  MfK  Co  

Liberty    Elcc.  Co  

Libcrly  Tt.mslontier  Co  

Listtiuvaltcr  &  Couph  

Long  Isliiiid  I'lioiiograpli  Co.  , 

I.iiilwij!  &  I.iiiliviu  

M 


Ttlclone  Corji.  of  America 
Thtrmioilyiie  Railio  Corp, 
TI".n>Iis.Jn    MfB.    Co,.    R,  E 


Hiltll   Works  . 


..Insert  facing  page  BS 


Ha<lii>  Co. 


DiclogTiipli  I'roducls  Co. 
Ditson  &  Co.,  Chas  H 

Dilaon  Co..  Oliver   

Docrr-AnilrcwsDocrt  , 
Droop  it  Sons  Co..  E.  1', 
Duro  Metnl  I'rotlucis  Co.. 
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Eagle  Boilio  Co  
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Eleclricnt  Btscarcli  L^ibui  ■ 
Knipire  Phono.   P.irts  t  <■ 

Escnhc  Co  

Eurck^i  T.  M.  C.  

EvcrylK.iU'-  ■r.illriiii-'  M  I 
Kxccl    r  Miv  I 


Fansteel  Products  Co. 

Farrand  Mfg.  Co  

Favorile  Mfg.  Co  

Federal  Radio  Co  

Federal  Tcli'gr.ipli  Co. 
Feist.  1^0,  Inc  


t..c.nK  «B  N 

  National  Carbon  Co  ^  

National  Lock  Co   .-  

Niiiional  PiiblisliinB  Co.  ,  

Insri-i    f  u^'^i.'    pagt-     W      Ncl>ta5kii   iliiifk  Autn.  I  o  Insert  facing  page 

fiivor      Mi-utcldl  &  Kiilinkc     

New  York  Album  &  I.". nil  i  <•  

213       Northwesli-rii  K.id.  fc  Insl.  t  i.  limTl  facins  liaE' 

Noycs  Elecl.  Supply  Co.  .,  

.    lOM  O 

    Ohio    Musical    Siiles  Co  

  1.1      O'Ncil  Mfi).  Co  

--   "'2      Opcr,%dio  Cori>  

  Oro-Tonc  Co  

Ouling  Talking  Machine  Co  

  150  P 

 36,  37  Pathc  Phono.  &  Radio  Corp.  

  IP2  Pathcit,  Inc,  

  9.1  Pcarsall  Co.,  Silas  E  Inserl  fncing  page 

 UA,  Pearson   Diviiiion   83h.  1 

..136,  m,  20S.  210,  221,  222  Pcckbam  Mfg.  Co  


w 

Wahn  Co.,  Ceo.  H  .Insert  facing  page 

Walker  L.  S.  &  C.  II  Iriscrl  facing  page 

Walthall  Music  Co   1 

Warner  Co.,  L.  S  Insert  facing  page 

Wchcr-Knapp   fo   1 

Weston  Elec.  Inst.  Corp  

Weyniann  &  Son,  H.  A  

White  Co.,  H,  N   : 

Williams  Hardware  Co...  Insert  facing  page 

\\'indsor  Fnrn.  Co  

Wolf  Mfg.  Inds  

Woodward,  Wight  &  Co  Insert  facinE  page 

Wncbhen.  G.  R.  M.  H  

Y 

Yalir  &  Lange  Co  

z 

Zuniih  Radio  Corp  Insert  facing  page 

Zimmernian-Blltcr  Con.  Co  

Zork  Mfg,  Co  Insert  facing  page 
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THE  CAROLEAN 
erican  Bl.ick  Wainul  contraitt 
rich    black     rhony  abplique. 
1  of  Otryl  W.ilnut  with  Mar- 


$600 


The  Master  Phonograph 


The  most  perfect  music-reproducing  instrument 

When  buyers  of  phonographs 
are  discriminating 


$300 


1    .  Tl 

m 

Earlv 
i:0.  Am 
t.>   ail  En 

CuRli^li    Model—St  sfIc 
ricin  Walnul  stained  B 

elisli  fini5li.     EMpObcd  " 
li    til^'fd    i"  Koman 
rfcnid  albums- 

$250 

Merchants  who  are  selling  The  Cheney  are  dis- 
covering in  the  present  highly  competitive  market 
that  The  Cheney  possesses  outstanding  selling  ad- 
vantages. 

Its  superior  tone  quality  is  acknowledged.  A 
wide  range  of  beautiful  cabinets  meets  any  require- 
ment. Its  selling  points  can  be  duplicated  by  no 
other  phonograph. 

CHENEY  TALKING  MACHINE  COMPANY  -  CHICAGO 
Mad€  comtfleU  in  our  own  factories  at  Grand  Rapids.  Michigan 


The  Salisbury  — Style 
After  the  work  of  Shcrato-  — _ 
Slicarer  In  MuhoKany  ■n'l 
Walnut.  Exposed  metal  parts 
Haldplalcd.  Albums. 


I       The    BuckinKb.im,    m.idc    in  hoib 

mi  in-;   dEplIi.  ly^V 

42  in.      Equipped    with   two  re^o_ 

naiors.  PlVyi.  all  record..  With 
electric  or  (pring  motor. 


Lenph.'  ^0  in.;  width.  20!^ 
liiiiihl.  47  in.    EUctnc  motor, 


Five  c!c  luxe  albums. 


compleiely  equipped. 


$200 


$315 


$525 
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Jobbers  of  the  New  Edison,  Edison  Records,  the  Edison  Diamond 
Amberola  and  Blue  Amberol  Records 


Dlatrlbutlnx  Co. 

COI,DmAI10 
Denver— Cdl«on  Pbonocrakph  Dlatrlbut- 

iBC  Co. 


RBODB  ISl^MD 

Provldenc*— J-  A.    Porter  Co.  (Am- 
berol &  ODljr). 


M1B60CBI 

Karkua  Clty-~BdIeon  Phonocraph  Dl»- 

UibuUnff  Co. 
Si.  LouI»— Sllveralone  Uualc  Co. 


hloofo— Z 
uUns  I 


LOVIBIAMA 
New    Orieuw—Dlainoad    Uualc    Co. . 
loe. 

MASSACIirSKTTS 

Boalon — Par<W-EllfiiberKti-  Co.,  Inc. 
lv«r  Johnaon  Sportlnc  Oooda  Co. 
(Ambcroln  only). 


NB1T  JEBSET 

Orange — Bdiaon  PhonoBTapb  Dtatrlbut- 
InE  Co. 

NEW  YORK 
Albany—American  Phonograph  Co. 
New  York  CHy^,   P.  Blackm&n  k 

Son  (Aniberola  only). 
SyracUB*— W,  D.  Andrew*  Co.  ( Am- 
berol jv  only). 

OHIO 

Cleveland— The  Phorograph  Co. 

FBNNSYLVANIA 
Philadelphia— Glrard  Phonograph  Co. 
Piltsbureh— Buehn  FhonoEraph  Co, 
Wllllan\Bport— W.  A.  Myera. 


CTAH 

Ogden- Proudflt  Sportlnc  Gooda  Co. 


TIBOIHIA 

RJchmond— The  C.  B.  Baytiea  Co.,  Inc. 


CANADA 

St.  John— W.  H.  Thome  tt  Co..  Ltd. 
Toronto— R,  S.  Wllllama  ft  Sons  Co.. 
Ltd. 

Vancouvet^ Kent  Piano  Co.,  Ltd. 
Winnipeg— R.  S.  WiUIama  A  Bona  Co., 
Ltd. 

Babson  Bros.  (Amberola  only). 
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Lester  E.  Noble  Elected 

Officer  of  Federal  Corp. 

Made  Vice-president  and  General  Manager  of 
the  Federal  Radio  Corp..  Buffalo.  N.  Y.— 
Well  Known  in  the  Talking  Machine  Trade 

BuFKALO,  N.  y.,  November  7.— The  Federal  Ra- 
dio Corp.,  of  this  city,  inanufactiiror  of  Federal 
Orlho-sonic  radio,  announced  this  week  the 
clectioti  of  Lester  E.  Noble  as  vice-president 
and  general  manager  of  the  company.  Mr.  No- 
ble has  been  identified  with  the  Federal  organi- 
zation for  some  time  past,  occupying  tlic  posi- 
lion  of  vice-president  and  sales  manager,  and 
his  election  to  this  now  post  is  a  fitting  tribute 
10  his  exceptional  merchandising  ability  and 
general  knowledge  of  the  radio  industry.  Mr. 
Noble  will  need  no  introduction  to  the  talking 
machine  trade,  as  for  many  years  he  was  man- 
ager of  the  Victrola  wholesale  dcparlmenl  of 
the  Rudolph  Wurlilzer  Co.  and  Included  among 
his  friends  are  dealers  from  coast  to  coast,  as 
welt  as  the  leading  members  of  the  wholesale 
talking  machine  trade. 

A.  C.  Slearns,  Jr.,  formerly  advertising  man- 
ager of  the  Globe  Electric  Co.,  Milwaukee,  Wis., 
lias  been  appointed  advertising  manager  of  the 
Pcderal  Radio  Corp.  and  is  doing  splendid  work 
ill  this  position.  Mr.  Slearns  brings  to  his  new 
post  a  thorough  knowledge  of  advertising  and 
publicity  as  applied  to  llie  radio  field,  and  he  is 
working  in  close  co-operation  with  Federal  job- 
bers and  dealers  throughout  the  country. 


New  Thermiodyne  Jobbers 
Appointed  by  M.  O.  Giles 

Sales  Manager  of  Corporation  Returns  From 
Trade  Centers  in  South  and  Middle  West 

M.  O.  Giles,  sales  manager  of  the  Thermio- 
dyne Radio  Corp.,  New  York,  returned  to  his 
desk  recently  after  a  lengthy  trip  to  the  Pacific 
Coast,  which  also  included  a  visit  to  the  leading 
trade  centers  in  the  South  and  Middle  West. 
While  on  this  trip  Mr.  Giles  completed  arrange- 
ments with  a  number  of  prominent  wholesalers 
whereby  they  will  give  Thermiodyne  products 
adequate  representation  in  their  respective  ter- 
ritories. At  the  present  time  Thermiodyne  setj 
have  a  nation-wide  distribution,  with  a  list  of 
jobbers  that  includes  prominent  concerns  in  the 
music,  electrical  and  automotive  industries. 

Among  the  recent  Thermiodyne  jobbers  ap- 
pointed by  Mr.  Giles  are  the  following;  Miami 
Tire  Co.,  Miami,  Fla.;  Bailey  &  Co.,  Atlanta, 
Ga.;  Ciinnnrd  Electrical  Co..  Winston-Salem, 
N.  C;  E.  L.  Taylor  &  Co.,  Richmond,  Va.; 
Woodward,  Wight  &  Co..  New  Orleans,  La.; 
Listenwalter  &  Gough,  San  Francisco  and  Lo.s 
Angeles,  Cal.;  Globe  Electric  Co.,  Seattle. 
Wash.,  and  Empire  Electric  Co,,  Spokaiic. 
Wash. 


D.  T.  Allen  Visits  New  York 

Don  '['.  Allen,  vice-president  of  the  Carryola 
Co.  of  America,  Milwaukee,  Wis.,  manufacturer 
of  Carryola  portables,  spent  ten  days  in  New 
York  recently,  making  arrangements  with  va- 
rious manufacturers  of  Carryola  parts  and  call- 
ing on  the  local  trade.  While  here  Mr.  Allen 
expedited  the  delivery  of  a  very  large  quantity 
of  parts  entering  into  the  construction  of  Car- 
ryola portables,  in  order  to  give  the  factory  at 
Milwaukee  an  opportunity  to  keep  pace  with 
the  requirements  of  Carryola  jobbers  and 
dealers. 


W.  D.  Montgomery  Accepts 
Important  New  Position 

Now  Sales  Manager  of  the  Fletchcr-Wickes  Co- 
Chicago,  Manufacturer  of  Tone  Arms,  Loud 
Speakers,  Reproducers  and  Other  Products 

Chicago.  111.,  November  6. — W.  D.  Monlgoiiiery. 
who  has  been  a  well-known  and  popular  figure 
in  the  talking  machine  trade  for  the  past  fifteen 
years,  recently  accepted  the  position  of  sak-s 
Diauiiijer  of  the  Fletciicr-Wickcs  Co.,  this  ci\y. 
manufacturer  of  tone  arms,  reproducers,  loud 
spL-akers  and  loud-speaker  unit?,  Mr.  Mont- 
gomery, who  has  been  active  in  both  tlie  whole- 
sale and  retail  divisions  of  the  music  trade, 
throughout  practically  all  of  his  business  life, 
assumed  his  new  duties  on  October  30,  coin- 
cident with  a  reorganization  of  the  sales  depart- 
ment, the  expansion  of  production  and  the 
introduction  to  the  trade  of  a  line  of  Fletcher 
loud  speakers. 

Years  of  experience  in  the  talking  macliine 
field  have  made  Mr.  Montgomery  thoroughly 
conversant  with  the  problems  of  both  manufac- 
turer and  dealer,  for  he  once  operated  his  own 
retail  phonograpli  department  in  Pittsburgh, 
Pa.,  and  was  a  prominent  factor  in  the  organ- 
i-;ation  of  the  Pittsburgh  Dealers'  Association, 
of  which  he  was  vice-president.  For  five  years 
he  was  associated  with  leading  talking  machine 
manufacturers,  serving  as  salesman,  special  sales 
representative  and  assistant  sales  promotion 
manager. 

When  the  United  Slates  entered  the  World 
War  he  enlisted  and  served  overseas  with  the 
air  forces.  Upon  his  return  he  became  inter- 
ested in  the  Unit  Construction  Co,,  Chicago,  a 
firm  specializing  in  musical  merchandise  equip- 
ment, and  served  as  district  sales  manager,  a 
position  in  which  he  came  in  contact  with  many 
of  ihe  leading  dealers  of  the  country. 

In  January,  1923,  Mr.  Montgomery  resigned 
from  his  position  with  the  Unit  Construction 
Co.  to  become  special  sales  representative  of 
the  Brunswick-Balke-Collender  Co.,  a  post  in 
which  he  gained  a  still  larger  number  of  friends 
in  the  trade  and  proved  a  valuable  aid  to  Bruns- 
wick dealers.  About  a  year  later  he  was  ap- 
pointed special  Eastern  representative  of  the 
Bush  &  Lane  Piano  Co.,  Holland.  Mich.,  manu- 
facturer of  Duo-Vox  phonographs,  making  his 
headquarters  in  Philadelphia,  the  position  which 
he  held  until  his  acceptance  of  the  important 
post  with  the  Flctcher-Wickes  Co, 


Stern  Bros.  Open  Victor 

Talking  Machine  Dept. 

Large  New  York  Department  Store  Victor  De- 
partment Under  the  Management  of  Miss  B, 
B.  Steele— Lord  &  Taylor  Close  Department 

-  On  Moiiday,  November  2,  selected  a.-  Victor 
Day,  Stern  Bros.,  large  New  York  deparlnKiil 
store,  opened  its  exclusive  Victor  talking  ma- 
chine department.  The  inaugural  was  mosi 
fitting,  inasmuch  as  a  stock  of  the  new  Ortho- 
phonic  Viclroias  was  on  hand  for  denionslra- 
tion  purposes  and  hundreds  visited  Ihe  store, 
lured  by  the  attractive  advertising  which  ap- 
peared in  the  local  papers.  The  new  dep.irt- 
nicnl  is  under  tlic  management  of  Miss  B.  B. 
Steele,  who  occupied  a  similar  position  with 
Lord  &  Taylor,  who  closed  out  their  Victor 
department  on  Tuesday,  October  27.  Miss  Steele 
is  assisted  by  Miss  Elsie  H.  Baum,  who  worked 
in  a  similar  cap^icily  at  the  Lord  &  Taylor 
store,  having  been  connected  with  that  estab- 
lishment for  some  ten  years.  The  policies 
which  mnde  the  Lord  &  Taylor  establishment 
one  of  the  leading  Victor  retail  establishmeuls 
in  liiL-  ini-lropolitan  .irta  are  being  carried  out 
by  Miss  Steele  in  Stern  Bros. 

On  the  opening  day  a  practically  continuous 
demonstration  of  the  Orthophonic  Victrola  was 
in  progress,  with  F.  A.  Anderson,  of  Chas.  H. 
Ditson  &  Co.,  Victor  distributors,  on  hand  to 
lend  assistance  to  the  sales  force  of  Stern 
Bros,  Many  orders  for  the  instruEucnl  were 
received. 


Southern  Aluminum  Co. 

Adler-Royal  Distributor 

Lambert  Fricdl,  vice-president  and  general 
sales  manager  of  the  Adler  Mfg.  Co.,  Louisville, 
Ky.,  and  New  York  city,  announced  this  week 
the  appointment  of  the  Soulhcrn  Aluminum  Co., 
New  Orleans,  La.,  as  a  distributor  of  Adlcr- 
;,'n\,il  ].honi)^'r:ni)i  and  Neulrodyne  radio  prod- 

K.  rill--  .niiiiiaiiy  will  serve  dealers  in  Louisi- 
.Lii.i.  1V>>.LS  and  ^li^^.lvsippi,  and  the  success  it 
has  already  attained  in  the  introduction  of  va- 
rious specialty  products  insures  an  adequate 
representation  for  the  Adler-Royal  line  in  this 
imporlanl  territory.  Gus  Blancand,  head  of  the 
Southern  Aluminum  Co.,  was  a  recent  visitor  to 
New  York  and  while  here  completed  the  ar- 
rangements with  Mr.  Friedl  whereby  his  com- 
pany became  an  Adler-Royal  jobber. 


List  Price  of  Vocalion 

Records  Is  Increased 

E,  A.  Strauss,  General  Manager  of  Vocalion 
Record  Division  of  Brunswick  Co.,  Outlines 
Reasons  for  Price  Change 

E.  A.  Strauss,  general  manager  of  the  Vo- 
calion record  division  of  the  Brunswick-Balke- 
Collcnder  Co.,  announced  this  week  that  the 
company,  in  response  to  numerous  requests 
from  its  dealers  tlironghout  the  country,  has 
decided  to  raise  the  list  price  of  all  Vocalion 
records  to  seventy-five  cents  and  to  allow  all 
dealers  an  additional  margin  of  profit  by  quot- 
ing a  discount  of  40  and  10  per  cent  from  list. 

In  making  this  announcement  Mr.  Strauss 
pointed  out  that  the  matter  had  been  given  very 
careful  thought  and  consideration  by  the 
IJrunswick-Balkc-Collender  Co,,  and  that  the 
decision  was  made  in  the  best  interests  of  the 
dealers,  wlio  apparently  can  develop  to  better 
advantage  a  market  for  a  scventy-five-cent 
record  than  for  a  cheaper  priced  record.  It 
seems  to  be  the  unanimous  opinion  among  the 
dealers  that  the  public  will  pay  seventy-five 
cents  for  a  good  record  and  that  the  dealer,  * 
by  working  on  a  very  satisfactory  margin,  can 
build  np  a  profitable  record  clientele. 


The  Hyatt  Music  Co,,  Portland,  Ore.,  has 
opened  a  new-  store  at  1422  Sandy  boulevard. 
A  full  line  of  musical  instruments  is  carried. 


See  lecond  last  page  for  Index  of  Articles  of  Interest  i 


Eddie  Elkins  Orchestra 

to  Record  for  Columbia 

Eddie  Elkins  and  His  Orchestra,  well-known 
dance  aggregation,  recently  signed  a  contract 
to  record  exclusively  for  the  Columbia  Phono- 
graph Co.,  New  York.  This  orchestra  is  one 
of  the  best  known  to  patrons  of  night  clubs,  as 
it  was  recently  featured  at  the  Club  Richman, 
and  is  also  popular  with  vaudeville  audiences. 
The  first  new  Columbia  recording  by  the  or- 
chestra is  "Don't  Wait  Too  Long." 
of  The  World 
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Powerful  Lever  for  Moving  Record  Stock 

Broadcasting  of  World-Famous  Artists  Gives  the  Retailer  an  Aid 
to  Promoting  Record  Sales  Unparalleled  in  History  of  the  Trade 


Radio  programs  of  markt-d  L-xctlkiict,  Ijcipii 
the  musical  standpoint,  by  arlisis  uf  wide  re- 
nown, are  now  being  broadcast,  [banks  lo  the  in- 
tcrprise  of  A,  Atwaler  Kent  and  others  intcrcsici] 
in  the  devclopmeiil  of  musical  apprecialion,  and 
hundreds  of  thousands  of  people  are  regularly 
privileged  lo  hear  famous  vocalists  and  instru- 
mentalists via  the  radio.  The  effccl  of  tliis  lias 
been  twofold  on  ibc  business  of  llu:  lalking  ma- 
chine trade.  First,  the  beticrmcni  of  the  radii- 
broadcasting  programs  has  generated  an  increased 
interest  in  radio,  both  among  those  who  already 
own  sets  and  also  among  those  wlio  have  thus 
far  refrained  from  purchasing  radio.  Second,  be- 
cause many  of  the  broadcasting  artists  are  belter 
known  througli  their  talking  machine  records,  sall■^ 
in  the  record  departments  have  increased,  the  gam 
traceable  lo  radio  programs,  of  course,  centering 
on  the  numbers  broadcast  and  selections  recorded 
by  the  artists  who  have  "entertained  through  the 
microphone." 

In  spite  of  the  fact  that  the  talking  machine 
dealer  who  is  seeking  to  develop  his  business  rec- 
ognizes the  value  and  need  for  publicity  and  pays 
a  round  sum  each  year  to  bring  his  products  be- 
fore the  public,  there  has  been  apparently  no 
serious  or  widespread  effort,  at  least  in  New  York 
City,  to  make  capital  of  the  broadcasting  pro- 
grams which,  especially  on  Sunday  evenings,  are 
of  a  high  order  of  excellence.  Yet  there  are 
so  many  ways  in  which  the  dealer  can  profit,  es- 
pecially in  the  record  department  of  Ins  business, 
by  taking  advantage  of  the  priceless  publicity  re- 
ceived by  record-radio  artists  ami  ihe  selections 
which  they  have  both  broadcast  and  recorded,  that 
the  lack  of  sy>linintized  tie-up  with  programs 


amazuig. 


nd  the. 
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retailer  who  is  fully  awake  to  the  opportunity 
and  who  is  making  ihc  most  of  it,  but  generally 
dealers  are,  strange  to  say,  indifferent  or  they 
lack  the  energy  to  carry  out  a  plan  of  campaign 
of  this  character. 

Whatever  may  be  the  reason  for  ignoring  what 


With  artists  "on  the  air"  who 
have  achieved  fame  largely 
because  of  their  recordings 
the  talking  machine  dealer 
has  an  unrivaled  opportunity 
of  promoting  record  sales  by 
tie-ups  with  the  programs. 
Far-sighted  merchants  will 
lose  no  time  in  effecting 
profit-building  tie-ups.    .    .  . 


is  undoubtedly  one  of  the  best  and  most  cfleclive 
means  of  publicity  which  the  talking  machine 
dealer  has  at  his  command  in  the  promotion  of 
record  sales,  the  fact  remains  that  this  broad- 
casting by  well-known  record  artisis  can  be  turned 
to  good  account  in  the  promotion  of  record  sales 
at  very  little  expense,  compared  to  other  forms 
of  publicity  and  sates  promotion  not  nearly  so 
powerful  as  a  lever  to  push  up  the  sales  volume. 

There  are,  of  course,  many  ways  of  lying  up 
with  these  radio  programs  and  the  artists  who 
broadcast.  One  dealer  who  quickly  grasped  the 
opportunity  to  lic-np  with  the  radio  programs  did 
50  through  his  window  display.    Each  mornini;, 


OIL  a  large  black  placard  in  while  letters  were 
listed  the  selections  which  had  been  broadcast  the 
night  before  and  which  were  obtainable  on 
records.  This  placard  was  placed  in  the  center 
of  the  window,  whidi  was  exclusively  devoted 
to  the  display  of  records.  The  placard  bore  the 
title  "Did  you  hear  these  selections  over  the  radio 
last  night?"  and  immediately  under  the  foregoing 
was  this  message:  "We  can  supply  you  with  rec- 
ords of  your  favorite  radio  songs." 

Another  live  retailer  not  only  features  the  rec- 
ords of  selections  which  have  been  broadcast 
but  goes  a  step  further  by  advertising  them  in 
his  regular  record  newspaper  publicity.  This  re- 
tailer also  brings  these  records  and  the  record  ar- 
tists who  arc  broatlcasiing  to  the  attention  of  his 
radio  patrons  by  direct  mail. 

So  many  ideas  come  to  mind  in  connection  with 
a  real,  effective  tie-up  by  talking  machine  dealers 
with  the  artists  whose  fame  was  largely  made  by 
the  talking  machine  record  that  one  is  forced  to 
believe  there  is  a  lack  of  enterprise  somewhere. 

The  dealer  wlio  neglects  any  department  of  his 
business  to  take  the  line  of  least  resistance  in  mov- 
ing merchandise  is  the  loser  by  his  short-sighted- 
ness. That  there  is  a  good  sale  for  records  in 
spite  of  many  distracting  influences  is  proved  by 
those  dealers  who  make  an  intelligent  effort  to 
make  the  record  department  profitable. 


Salzman  Appointed  Receiver 

Harry  T.  Sakman  has  been  appointed  re- 
ceiver for  the  Ideal  Music  Co.,  Plainfield,  N.  J. 
This  company  is  closely  affiliated  with  the 
Ideal  Music  Co.,  of  Newark,  which  is  also  in 
the  hands  of  a  receiver. 


NYACCOfLEX 


See  NYACCO  Radio 


New  five  tube  radio  frequency  receivers 
built  with  best  material  obtainable  includ- 
ing straight  line  frequency  condensers 

The  NYACCO  Line  is  attractively 
priced  merchandise  with  big 
profit  for  the  dealer 


This  combination  created 

a  big  summer  demand — 

and  NYACCO  Panels  and  Cab- 
inet Models  will  continue  this 
demand. 

Dealers  write  your  jobbers  for  details  on  the  complete 
NYACCO  line  or  address: 


New  York  Album  &  Card  Co.,  Inc. 


23-25  Lispenard  Street,  New  York 


November  15.  1925 
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The  /irst— the  only  purely 
ELECTRICAL  Reproduc- 
ing Instrument  known — 
the  most  remarkahle  of  all 
musical  instruments  "  -  - 


Offered  as  the  combined  achievement  of  the  Four 
World  Leaders  in  musical  and  electrical  acoustics: 

-The  Radio  Corpm  ation  of  America,  The  Qeneral  Electric  Co., 
The  Westinghouse  Electric  &  Mfg.  Co.,  and  Brunswick 
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C.  A.  Englebeck  Elected 
Vice-President  Zenith  Corp. 

Zenith  Executive  Board,  Headed  by  President 
E.  F.  McDonald,  Jr.,  Composed  of  Men  of 
Wide  Experience  and  Standing  in  Business 

Chicago,  III,,  November  9.— That  Ihe  stability 
and  progress  of  radio  is  becoming  more  uslab- 
lished  is  clearly  evidencing  itself  in  llie  fad 
that  men  of  many  of  the  older  lines  of  ni;uni- 
facture  and  merchandising  are  hearing  the  "call 
of  opportunity."  There  is  hardly  a  month  passes 
but  what  some  one  or  more  men,  prominent 
in   the   music   or   automobile   business,  break 


C  A.  Englebeck 

away  frnm  ^■oIln^■ctioll^  -.'f  long  yi^irs'  .-.I.iihIiui; 
and  ally  themselves  in  the  ranks  of  this  infant 
industry. 

What  at  first  was  looked  upon  as  a  "novelty" 
and  an  industry  of  lo-day  only  has  suddenly 
claimed  Ihe  atlention  of  prominent  captains  of 
industry  and  by  this  same  token  radio  is  fasi 
assuming  'he  same  proportions  as  iHd  the 
automobile  in  1905,  and  likewise  the  phono- 
graph in  1910. 

C.  A.  Englebeck,  prominently  known  in  the 
automobile  industry  as  among  its  foremost  field 
organizers  and  merchandisers,  particularly  in 
the  General  Motors  Cadillac  division  and  Peer- 
less circles,  by  what  was  virtually  a  temporary 
leave  of  absence  from  what  he,  himself,  consid- 
ered his  life's  work,  came  with  the  Zenith  Radio 
Corp.  in  the  capacity  of  assistant  to  the  presi- 
dent, E.  F.  McDonald,  Jr.,  who  also  figured 
prominently  in  automobile  circles  years  ago.  It 
was  generally  assumed  at  the  time  that  Mr. 
Englebeck's  affiliation  with  Zenith  was  more  or 
less  a  temporary  one.  Mr.  McDonald  wanted 
Mr.  Englebeck's  reaction  on  the  merchaniaising 
of  radio,  and  Mr.  Englebeck  wanted  the  oppor- 
(unity  to  get  a  cross-section  view  of  radio  mer- 
chandising and  the  trend  of  public  sentiment 
and  demand. 

Four  months  rolled  by  and  Mr.  Englebeck, 
engrossed  in  his  study  of  radio  conditions,  be- 
came so  thoroughly  sold  on  its  possibilities  that 
the  same  old  fires  of  action  that  made  his  suc- 
cess in  the  automobile  field  asserted  themselves 
and  Zenith  began  to  feel  the  pulse  of  his  ex- 
perience in  the  field's  response. 

Mr.  McDonald  returned  to  Chicago  October 
23  from  his  historic  four  months'  cruise  to  the 


Polar  region  in  the  interest  of  radio  develop- 
ment and  in  which  he  was  second  in  command 
on  the  MacMillan  Arctic  Expedition,  m  charge 
of  the  S-  S,  Peary,  iind  it  did  not  surprise  Mr. 
McDonald  to  see  the  complete  change  in  Mr, 
Englebeck's  attitude  toward  radio,  and  which 
he  so  characteristically  expressed  himself:  "Mc- 
Donald, I  believe  it  is  going  to  surpass  even 
the  balmiest  days  of  the  motor  car." 

As  a  result,  Mr.  Englebeck's  name  was  pro- 
posed to  the  Zenith  board  of  diretiors  early 
in  November,  and  with  the  election  to  the  posi- 
tion of  vice-president  lie  attached  himself  as  a 
permanent  fixture  in  the  organization  of  spe- 
cialists who  are  to-day  responsible  for  Zenith 
success.  Vice-president  Englebeck  becomes  also 
director  of  sales. 

It  is  interesting  to  note  the  line-up  of  Zenith 


executives  and  their  early  training.  Pres.den 
E  F  McDonald,  Jr..  figured  among  t  e  most 
prominent  in  America's  motor  car  field  work 
Suring  his  years  of  association  with  the  I- rank- 
er and  ofher  "'-"^-^"-^^:/;Tthe  O  R 
Thomas  M.  Pletcher,  also  president  °f  ^he  Q  R 
S  Music  Co,,  is  a  man  known  throughout  the 
entire  nm^ic  fraternity  and  he  has  been  one  of 
that  industry's  most  outstanding  figures  in  phe- 
nomenal sales  and  industrial  progress.  Secre- 
tary N.  A,  Fegen,  serving  for  years  as  sales 
manager  in  Ihe  musical  instrument  field,  was 
also  engaged  in  the  sales  end  of  the  automobile 
business,  as  was  Director  of  Sales  Promotion 
H  H  Roemer,  who  for  fourteen  years  was  in 
contact  with  the  sales  and  field  development  of 
several  of  the  country's  leading  motor  car  man- 
ufacturers.  — =^=^=== 


J.  S.  Macdonald  in  Charge 
of  Columbia  Recording  Dept. 

Latest  Columbia  Move  in  Rounding  Out  a 
Strong  Producing  Organization  Exemplified 
in  Addition  of  John  S.  Macdonald  to  Staff 

The  Columbia  Phonograph  Co.  in  the  devel- 
opment of  its  business  is  gradually  getting  lo- 
i;ether  an  organization  of  the  leaders  in  llie  in- 
dustry. Some  months  ago  the  company  secured 
for  its  factory  manager  Raymond  A.  Gloet-^ncr, 
who  has  had  many  years'  experience  in  record 
factory  organ i-,iat ion.  The  record  product  the 
company  is  putting  out.  whicli  is  now  regarded 
by  the  trade  with  ntarktd  approval,  is  a  strik- 
ing proof  of  Mr.  Gloetzncr's  ability. 

Recently  the  Columbia  Co.  announced  a  fur- 
ther addition  to  its  organization  in  the  person 
of  Frank  L.  Capps,  to  take  charge  of  research 
work.  He  is  regarded  as  one  of  the  leading  in- 
ventors of  the  phonograph  industry. 

The  Columbia  Co.  now  announces  a  further 
important  move.  John  S.  Macdonald,  who  lia-^ 
been  associated  with  the  Victor  Talking  Ma- 
chine Co.  for  twenty-four  years,  has  joined  the 
Columbia  Co.  to  take  charge  of  the  entire  re- 
cording department.  The  Columbia  recording 
department  has  grown  so  large  it  has  become 
necessary  to  organize  it  on  a  more  efficient  scale 
than  hitherto.  Arthur  Bergh,  who  has  done 
wonderful  work  and  is  largely  responsible  for 
llie  improved  Columbia  recording,  will  now  con- 
centrate on  the  musical  end  of  the  department, 
as  it  is  recognized  that  he  is  a  foremost  au- 
thority among  musicians  who  are  leaders  in  the 
recording  world.  Mr.  Macdonald  becomes  the 
executive  head  of  that  department. 

During  the  twenty-four  years  Mr,  Macdonald 
was  associated  with  the  Victor  Co.  he  was  man- 
ager of  the  Victor  recording  laboratory  in  New 
York  City  for  many  years  up  to  1920,  when  he 
became  sales  manager  of  the  Victor  Co.  with 
hL-adciuarlers  in  Camden.  On  the  retirement  of 
C,  G.  Childs  about  October,  1922,  Mr.  Mac- 
donald took  complete  charge  of  the  artists  and 
repertoire   department.     It  is  unnecessary  to 


mention  Mr, 
every  respect, 
everyone  who 
This  move  ' 


Macdonald's  qualifications  i 
for  they  are  well  known  t 
is  associated  with  the  industri 
still  further  strengthen  thi 


John  S.  Macdonald 

Coltimhi.i  Lo  oil  the  lines  of  producing  quality 
record.-  hy  the  leading  artists. 

Music  Master  Jobber 

in  New  Headquarters 

Newark,  N.  J.,  November  7.— The  North  Ward 
Radio  Corp.,  Music  Master  distributor,  of  this 
city,  is  now  established  in  its  new  headquarters 
at  376  Plane  street,  where  60,000  square  feet  of 
space  is  available  for  the  servicing  of  radio 
merchandise  to  dealers  in  the  Newark  territory. 
In  addition  to  ample  stock  and  shipping  rooms, 
attractive  reception  and  display  rooms  have 
been  installed  and  a  private  office  for  Herbert 
Fink,  president  of  the  company.  Besides  the 
Music  Master  line  the  North  Ward  Radio  Corp. 
distributes  Mu-Rad  and  Day-Fan  radio  receiv- 
ing sets,  Farrand  loud  speakers,  Burgess  bat- 
teries and  Cunningham  tubes. 


National  Record  Albums 

are 

Good  Albums 

Nationally  known  because  they 
give  real  satisfaction. 

They  require  less  selling  effort. 
Made  to  contain  all  makes  of 
disc  records  including  Edison. 

Write  for  our  list  of  1925 

NEW  PORTABLE  ALBUM  ''y'*'  P''"' 

NATIONAL  PUBLISHING  CO.,  239  S.  American  St.,  PHIUDELPHIA,  PA. 


THE  PERFECT  PLAN 
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Startling 
Invention 


Panat  rope  /Radiola 

Harnessing  the  powers  of  ELECTRICITY 
to  bring  you  the  most  wonderful  music 
known  to  this  age 

Electrical  Super- Reproduction  of  Music 

Capturing  and  reproducing  hidden  tones  of  melody  as 
never  before.  The  Brunswick  Panatrope — the  FIRST 
and  ONLY  purely  electrical  reproducing  instrument 


Offered  as  the  combined  achievement  of  the  Four 
World  Leaders  in  musical  and  electrical  acoustics: 


The  Radio  Corporation  of  America 
The  General  Electric  Company 
The  Westinghottse  Electric  &  Mfg.  Co. 
and  Brunswick 


C  B.  B.  C.  Co.,  J925, 
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Sound  Methods  Built  a  $300,000  Business 


Is  it  worlh  while  for  tiie  tnllting  macliine  deal- 
er to  go  after  Ihc  business  of  l!ic  forelKn-borii 
residents  of  his  community?  Louis  A.  Titcfsky, 
proprietor  of  the  European  Phonograph  Co.. 
successful  New  York  retailer,  thinks  so  and  in 
proof  of  the  soundness  of  his  views  and  as  a 
practical  example  of  the  profits  10  be  derived  by 
making  a  determined  bid  for  this  trade  lie 
points  out  that  he  started  in  the  talking  machine 
business  only  ten  years  ago,  with  a  capital  of 
$250  and  now  his  annual  gross  business  is  m  ex- 
cess of  $300,000. 

What  Is  In  a  Name? 
When  Mr.  Titefsky  started  in  business  he  de- 
termined to  concentrate  on  building  up  sales 
among  the  foreign-born,  I-Iis  store  was  and 
now  is  located  in  a  section  of  the  city  where 
reside  people  of  ail  nationalities,  Russian,  Polish, 
Ukranian,  Slovak,  Bohemian,  German,  Jewish, 
Italian,  Hungarian  predominating.  Because  of 
his  location  among  these  peoples,  he  decided  lo 
select  a  name  which  would  suit  all  nationalities 
and,  accordingly,  "European  Phonograph  Co." 
was  the  name  he  decided  lo  operate  under.  Mr. 
Titcfsky  believes  that  the  name  of  his  business 
has  been  instrumental  in  securing  considerable 
patronage,  especially  making  a  strong  appeal  to 
foreign-born  readers  of  the  firm's  advertising 
in  the  six  leading  foreign  language  newspapers. 
Advertising  Gets  Business 
"Advertising,"  says  Mr.  Titcfsky,  "is  the  most 
powerful  weapon  for  building  sales  at  the  com- 
mand of  the  dealer.  We  have  proved  this  to 
our  satisfaction.  Our  advertising  appropriation 
last  year  was  $12,000.  Our  ads  appear  regularly 
in  newspapers  printed  in  various  foreign  lan- 
guages and  the  bulk  of  our  business  is  secured 
throtigh  this  medium  of  sales  promotion.  A 
feature  of  the  company's  advertising  is  an  an- 
nouncement that  mail  orders  will  be  given  care- 
ful attention.  This  has  resulted  in  a  large 
number  of  regular  customers  who  live  thou- 
sands of  miles  from  New  York.  Orders  for 
records  are  received  from  Maine  to  Florida  arid 
West  to  Seattle.  There  is  food  for  thought  in 
this  in  view  of  tlic  fact  that  it  indicates  ijealers 
in  many  cities  are  overlooking  opportunities  for 
getting  business  in  their  communities.  These 
record  orders  arc  not  merely  for  single  num- 
bers. The  foreign-born  people  are,  as  a  rule, 
musically  inclined  and  their  orders  run  tip  to 
and  in  many  cases  more  than  $10.  This  is  all 
cash  business  and  involves  no  work  other  than 
shipping  the  records. 

The  European  Phonograph  Co.  carries  a 
large  foreign  record  stock  in  addition  to  most 


of  the  popular  numbers  in  the  Englisli  lan- 
guage. Normally  there  are  in  the  "''Shborhood 
of  WOO  records  on  the  shelves.  "We  have  budt 
up  a  reputation  of  having  every  foreign  record  m 
stock  and  it  is  true.  It  is  very  easy  to  lose 
trade  if  the  numbers  called  for  are  not  in  stock. 
At  least  one  of  every  number  of  the  foreign 
records  of  several  of  the  leading  record  maiiu- 
facturers  is  in  stock  at  all  times.  As  the  sales 
are  made,  the  girl  at  the  cash  register  makes 

The  story  of  the  European 
Phonograph  Co.  graphically 
depicts  the  opportunity  that 
exists  in  the  talking  machine 
business.  It  is  the  story  ol  a 
man  who  rislted  his  all  in 
something  he  believed  in  and 
then  through  sheer  business 
ability  built  up  a  successful 
enterprise.  Those  who  think 
the  phonograph  business  has 
gone  to  the  "bow-wows"  will 
do  well  to  read  the  story  of 
Louis  Titefsky  

note  of  the  numbers  and  we  promptly  place  or- 
ders for  a  renewal  of  the  stock,"  said  Mr.  Titef- 
sky. The  record  business  of  this  live  dealer  was 
about  $36,000  last  year. 

Service  Wins  Continued  Patronage 

Service  is  a  fetish  at  this  store.  Foreign-born 
people  become  repeat  customers  only  if  they 
are  given,  what  is  in  their  opinion,  a  sciuare 
deal,  and  the  dealer  who  desires  to  make  a  suc- 
cess of  this  class  of  business  must  be  prepared 
to  go  to  great  lengths  to  give  maximum  serv- 
ice, according  to  Mr.  Titefsky.  The  store  has 
a  service  department  which  is  really  kept  busy. 
If  there  is  something  wrong  with  a  customers 
instrument,  no  time  is  lost  in  servicing  it.  To 
facilitate  deliveries  a  ton  and  a  quarter  truck 
is  kept  busy  and  to  speed  up  service  calls  and 
for  especially  quick  delivery  a  Dodge  auto- 
mobile is  utilized. 

Right  Kind  of  Salesmen  Important 

The  foreign-born  customer  likes  to  do  busi- 
ness with  someone  who  can  talk  his  language. 
At  least  that  is  the  experience  of  this  dealer. 
For  this  reason,  the  salesmen  of  the  store  have 
been  carefully  selected  for  their  linguistic  abil- 


ity.    Between  them,  the  salesmen  speak  fioer.tly 
Italian  Jewish,  Russian,  Ukranian,  Slovak,  Bo- 
hen  "li,  German  and  Hungarian.    Courtesy  is  a 
rule  of  the  store  and  the  salesmen  know  thor- 
™ugh°y  how  to  handle  their  patrons  so  that  they 
go  asvay,  after  having  made  a  purchase,  feelmg  . 
fhat  the;  were  well  treated.    Once  a  foreigner 
gc  s  the  idea  that  he  has  been  treated  unfairly, 
according  to  Mr.  Titefsky,  he  goes  away  never 
to  come  back  as  a  patron.   What  is  even  worse, 
he  tells  his  friends  and  they,  too,  'en°'' .'t 
store  where  a  countryman  was  treated  unfairly. 
Foreigners  Good  Radio  Buyers 
For  some  time,  there  has  existed  a  belief  that 
foreign-born  people  are  not  soji  P'"; 
pccts     Mr.  Titefsky  explodes  this  theory^  We 
opened  a  radio  department  a  year  and  a  hall 
ago,"  he  said,  "and  our  business  has  grown  con- 
sistently   In  a  period  of  four  months,  our  radio 
bu  ne  s    grossed    $18,000.  The 
people  are  beginning  to  awaken  to  the  fact  ha 
fher.  is  nothing  mysterious  about  radio  and  that 
thev  can  get  much  enjoyment  from  a  receiver. 
As  is  our  policy,  we  advertise  radio  m  foreign 
language  newspapers  and  the  results  in  sales 
are  excellent.     The  important  thing  for  the 
dealer  in  a  neighborhood  like  this  is  to  be  care- 
ul  to    el  ct  tl  right  lines.    We  handle  three 
nationally  known  makes  of  radio,  being  careful 
to  feature  lines  priced  commensurate  with  the 
buying  power  of  our  potential  custorners. 
Sound  Methods  Responsible  for  Growth 
When  a  business  starts  on  a  small  scale  and 
grows  consisleiitly  throogh  the  years  there  can 
be  no  question  of  the  soundness  of  the  mer- 
chandising methods.    The  ^f^'/"°^ 
graph  Co.,  as  has  been  mentioned,  started  ten 
r.?s  ago  on  very  small  capital.    At  that  time 
fhe  store  was  a  single  small  room;  there  were 
,,,0  tiny  booths,  made  by  Mr.  Titefsky,  himself. 
Today  the  store  occupies  a  very  large  ware- 
room,  in  fact,  what  was  once  three  buildings. 
There  are  large  display  rooms  devoted  to  talk- 
ing machines,  radio,  records,  pianos,  and  the 
booths  are  of  modern  construction.    The  out- 
side of  the  store  boasts  several  large  electric 
signs  telling  the  world  the  name  of  the  store 
and  the  lines  handled,  

Drive  on  Brunswick  Radiola 

Martin  Bros.  Music  Shop.  Jefferson  City, 
Mo.,  recently  staged  a  special  campaign  featur- 
ing the  combination  Brunswick  Radiola.  Spe- 
cial displays  and  an  e.<tensive  advertising  drive 
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Times  have  changed  in  the  Record  Business 

Old  fashioned,  profit-absorbing  sales  methods 
are  going  rapidly  into  discard 

Wanamaker,  Lyon  &  Healy,  A.  Hospe  &  Co..  Grinnell  Bros.,  Baldtivin 
Piano  Co.  anii  a  great  many  other  prominent  concerns  have  adiusted 
their  sales  methods  to  meet  the  changed  conditions  by  adoptmg 

The  Audak  System 


The  modern  method  ol  dc 

Without  the 


lOnsireline  rmd  sellini!  records 

Use    of  Booths 


Audek  models  lo  suit  each  perticulor  need. 


Th=  AndtJ.  unit  illaslr«ted  supplied  complete,  ready  for  use  upon  removal  from  crate 

AUDAK  CO.  -  565  Fifth  A>^nue~^NEW  YORK,  N.  Y. 
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Spaces  for  batlerU  : 
and  bailerv  charo- 
er.  $SI.O  v3i\hout 
cessorirs. 


No.  602AciCoiitolD 

(0pm) 
SkowiTia  control 
boaTttwit/i  enchased 
bronze  selertors;  6 
Tribes;  Dual  control; 
ToluU'j  $Meldcd ; 
Equipped  urilft  volt 


DOUBLY  SALEABLE^ 

/or  Bpjuty  and  PprformancP 


You  will  attract  your  finest  prospects  for 
radio  sales— the  leaders  of  radio  opinion  m 
your  sales  area—with  the  Stromberg-Carlson 
No.  602  Art  Console  Receiver. 

Its  exquisite  design  and  beautiful  finish 
make  this  Receiver  as  safe  and  permanent  a 
furniture  purchase  as  that  of  the  finest 
antique  cabinet. 

Its  advanced  radio  design,  ease  of  control, 
protected  price  and  unmatched  radio  results 


make  it  the  most  permanent  investment  from 
the  viewpoint  of  radio. 

Its  Reiectinty--th&  radio  quality  vital  in 
nearly  all  sales  territory  where  the  finest 
radio  receiver  can  be  afforded— is  practically 
a  Stromberg-Carlson  discovery  and  wholly  a 
Stromberg-Carlson  development.  Your  pros- 
pects are  going  to  ask  a  great  deal  about 
rejectivity  this  year  and  about  the  receiver 
which  possesses  it. 


;o  i  Tyi>e  Table  Mdclel.  5-tube! 
IS  iintcmiu  touDlinp  swiU-li ;  also 
.y  for  svvitcliiiit'  froiLi  ttnl  iiuilio 
;  .sL'tond  nudiit  fr.;,|Uenc>-  "/"P"; 
.r    Solkl  MahogaLlv.  SLSOwlllloUl 


Stromberg-Carlson  Telephone   Mfg.  Co. 

1060  University  Avenue,  Rochester,  N.  Y. 

BmUerj  ofMtuinHS  for  Yoke  Irmsmiimti  and  yoke  reception 
-uanJard  /L..g/.»(  the  norld  for  more  than  ikrty  ye<ir,. 
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Plain  Fads  for  the  Dealer  or  Salesman  to  Digest 


„l-rq,n„lu 


will 

[ik'ii  (ipporliinity 


Till-:  |il,h  Mil  the  market  nf  :i  mimli>  r  n 
ing  iiislniiiu'iits,  rcvolutionarv  in  din^i 
that  other  noteworthy  aeliievenu-iits  in  rrpi 
be  offered  to  the  public  in  the  mar  luliii.- 
offer  to  the  retailer  hi  talking  machines  an  ni 
■  for  not  only  cullivating  new  an.l  prolitablc  fields  for  the  latest 
products  but  going  over  the  rich  fields  that  have  been  worked  in 
the  past  for  the  purpose  of  rcsclliuB  old  customers  instrumenls  so 
radically  new  as  to  make  their  purchase  most  desirable. 

The  marketiiiK  of  new  in-trnmenls  has  naturally  placed  the 
manufacturer  in  .rditlKull  |..-,i,n,i  so  far  as  production  is  con- 
cerned, for  il  has  iiieaiil  ll.al  "peraliim.,  had  to  begin  with  a  standing 
start,  as  it  were,  and  be  biiilt  up  from  nothing  to  a  point  where  the 
output  in  some  mea=ure  al  least  was  suflkient  to  meet  the  initial 
demand  of  the  trade  and  the  public.  Even  under  the  most  favor- 
able manufacturing  conditions,  and  discounting  the  public  demand 
for  the  maximum,  it  will  probably  be  many  months  before  pro- 
duction can  catch  up  to  normal  demanil,  which  means  that  unleis 
every  possible  calculation  is  wrong  the  talking  machine  dealer  is 
facing  a  sellers'  market  of  long  duration. 

But  with  all  these  opporliinilics  before  tliem,  and  with  the  cer- 
tainty that  for  months  to  come  the  question  will  be  that  of  getting 
enough  instruments  to  sell  rather  than  the  problem  of  moving  them, 
there  are  dealers  who  insist  upon  injecting  a  very  unnecessary  bit 
of  pessimism  into  the  situation.  In  short,  they  are  beginning  to 
worry  about  how  they  will  meet  the  trade-in  problem,  feeling  that 
the  owner  of  an  old  model  machine  will  want  to  receive  an  allow- 
ance for  it  before  he  buys  a  new  instrument. 

It  is  the  consensus  of  opinion  among  merchandisers  of  acknowl- 
edged ability  in  the  trade  that  the  dealer  who  considers  a  trade-in 
at  all  for  months  to  come  is,  to  put  it  bluntly,  a  plain  fool,  for  he 
is  going  to  give  one  customer  a  new  instrument  willi  an  obsolete 
model  as  part  payment,  instead  of  waitifig  an  hour  and  selling  that 
new  instrument  to  another  wailing  customer  for  cash  or  on  a  cash 
basis. 


„f  profit  on  the  sale,  figuring  on  8"^?^™™'  '  .j^^  „f  „e„,  instru- 
If  He  ilealer's  diflieuhy  in  «<^"'"tVf"™'  ro   t  ie  market  first, 

,1,  ,hen  he  is  going  to  receive  a  ^^'^  ^^o^t  unsalable 

:^^:i;;:n^:f:^;:,irs:^pS:ti::arpro«t  he  should  have 

"■""Tt  same  consideration  should  be  given  to  °^ 

;::  „;«  , he  „„re  empty  of  new  stock  does  not  represent  a  very 
'""""ut  j'maHcr  that  should  be  considered  well  in  advance,  a,,d_a 


of  tin 


pocket  who  gi' 


t  SIlOUlO  UC  cuii-^ii,^'-"    J     ,  , 

 „.il|  mean  dollars  and  cents  in  the  dealer  s 

iiilcihgent  attention  to  this  matter. 


Publicity  With  a  Punch 


T-llli  r.M  KIN'ii  iM-VCIIINlC  WOULD  last  month  carried  one 
1  of  the  lafesl  and  most  effective  advertisements  ever  published 
devoted  to  any  single  line  of  products,  namely,  thirty-four  pages 
p  inted  on  special  pape-r  in  the  interests  of  the  line  of  radio  receivers 
manufactured  by  the  Zenith  Radio  Co,p,  The  advertisement  was 
nntewni  th,'  not  only  for  its  size  and  general  conception  but  for  the 
net  that  it  represented  an  unusual  spirit  of  co-operatton  between 
manufacturer  and  distributor,  inasmuch  as  over  a  score  of  Zenith 
distributors  look  occasion  to  tie  up  with  the  campaign. 

Both  the  Zenith  Radio  Corp.  and  The  World  have  received 
many  complimentary  messages  relative  to  the  advertisement,  which 
serves  not  only  to  emphasize  the  status  of  The  World  as  an  effective 
advertising  medium,  for  the  Zenith  Corp.,  as  one  of  the  large 
■Hivertisers  of  the  country,  has  had  wide  experience  with  media  of 
various  sorts,  but  likewise  emphasizes  the  faith  of  the  company  in 
its  products  and  in  the  music  dealer  as  a  worthy  medium  for  the 
distribution  of  those  products.  '   ,  ■  u 

The  advertisement,  as  well  as  the  similar  campaigns  which 
have  been  carried  on  in  The  World  and  elsewhere,  was  due  in 
chief  measure  to  the  farseeing  vision  of  H.  H.  Rocmer,  Director 
of  .Sales  Promotion  for  Zenith,  who  is  a  firm  believer  in  forceful 
and  originallv  conceived  publicity  as  a  means  of  driving  home  sales 
arguments.  He  has  been  able  during  the  period  of  his  connection 
with  the  company  to  win  the  confidence  and,  what  is  just  as  impor- 
tant, the  co-operation  of  the  distributing  interests. 

It  will  be  remembered  that  it  was  the  Zenith  Radio  Corp. 
which  last  year,  when  the  shaving  of  prices  by  radio  manufacturers 
in  an  effort  to  meet  the  overproduction  problem  was  the  rule,  had 
!he  courage  to  announce  an  increase  in  prices  to  cover  the  increased 
cost  of  manufacturing  a  worth-while  product.  One  has  but  to 
confer  with  a  Zenith  dealer  to  find  out  just  how  effective  was  that 
move  in  establishing  public  confidence. 


w 


There  always  have  been  and  always  w: 


will  be  retailers  who  are 


A  Potential  Market  Full  of  Possibiliiies 
E  hear  semi-official  reports  to  the  effect  that  sales  of  radio 
receiving  apparatus  to  the  public  totaled  close  to  a  half  billion 
dollars  in  1924;  that  1923  also  produced  a  great  volume  of  business, 
and  that  1925  is  breaking  all  records,  and  the  question  arises  as  lo 
where  all  the  money  is  coming  from  and  how  long  it  will  keep 
coming. 

Just  to  give  some  idea  of  the  future  possibilities  for  the  selling 
of  radio,  the  U.  S.  Department  of  Agriculture  has  issued  an  official 
bulletin  embodying  country-wide  surveys,  referred  to  elsewhere  in 
this  issue,  showing  that  90  per  cent  of  the  farms  of  the  country  are 
without  radio  receivers.  To  the  dealer  in  radio  in  the  larger  cities 
ihese  figures  may  not  have  a  strong  appeal,  but  there  arc  thousands 
uf  dealers  in  the  smaller  towns  to  whom  the  figures  represent  a 
potential  market  full  of  possibilities  and  profit. 

A  large  proportion  of  the  public,  and  in  fact  members  of  the 
trade  itself,  are  prone  to  regard  the  radio  receiver  as  a  medium 
for  entertainment,  and  the  talking  machine  dealer  has  naturally 
fitted  in  exceptionally  well  as  a  distributor  of  radio  products  because 


November  15,  1925 


THE  TALKING  MACHINE  WORLD 


11 


he  is  essentially  in  the  music  field  and  about  85  per  cent  of  the 
broadcasting  programs  are  made  up  of  music. 

The  permanence  of  radio  depends  in  no  small  measure,  how- 
ever, on  its  value  as  a  disseminator  of  news  and  of  education.  The 
farmer  finds  that  the  radio  brings  to  him,  almost  as  soon  as  it 
happens,  the  big  news  of  the  day,  for  he  has  no  special  editions  of 
metropolitan  newspapers  to  depend  upon.  Most  important  of  all,  it 
brings  to  him  the  market  reports  in  which  he  is  so  vitally  interested, 
and  more  than  one  tiller  of  the  soil  has  been  repaid  for  his  invest- 
ment in  a  radio  set  many  times  over  by  being  able  to  talk  to  the 
commission  merchants  in  his  own  language,  for  radio  had  told  him 
what  the  day's  quotations  on  produce  were  quite  as  soon  as  the 
information  was  received  by  the  prospective  buyer. 

As  radio  receivers  are  being  built  constantly  more  fool-proof, 
and  certain  in  operation,  and  are  being  cased  more  attractively,  they 
are  finding  a  fresh  market  in  metropolitan  areas,  for  individuals 
have  withstood  the  radio  appeal  until  they  were  sure  of  the  caliber 
of  the  broadcasting  and  of  the  reliability  of  the  receiving  medium. 
This  market  itself  should  continue  indefinitely,  but  at  the  same 
time  there  is  not  to  be  overlooked  the  country  buyer.  Through 
him  the  radio  represents  a  vital  link  with  the  civilization  .of  the 
day.  His  Ford  takes  him  to  town,  but  the  trip  requires  time.  The 
radio  . is  at  his  command  at  all  limes  to  bring  the  news  of  the  city 
and  of  the  country  at  large  to  him.  The  dealer  in  the  small  city  or 
the  town  who  doesn't  do  a  large  proportion  of  his  hard  work  out- 
side the  town  limits  is  missing  a  vast  potential  market.  We  have 
the  Government's  word  for  it. 


Proving  That  Public  Interest  in  Not  Dead 

HAS  public  interest  in  the  reproduction  of  good  music  died? 
Some  few  months  ago  it  would  not  have  been  difficult  to  find 
ordinarily  optimistic  members  of  the  trade  who  would  have  freely 
admitted  that,  although  not  perhaps  entirely  dead,  interest  was  dis- 
tinctly dormant.  To-day,  on  the  contrary,  the  man  who  is  doubtful 
of  that  public  interest  in  reproduced  music  will  have  a  difficult 
time  in  proving  his  case. 

It  is  doubtful  if  the  music  trade  at  any  time  in  its  history  has 
received  so  much  publicity  in  the  reading  columns  of  the  dady 
newspapers  as  has  been  accorded  the  new  sound-reproducmg  mstru- 
ments  and  the  new  and  improved  records  that  have  been  placed  on 
the  market  this  Fall,  and  this  publicity,  more  than  anything  else, 
serves  to  prove  the  existence  or  the  revival  of  public  interest,  for 
it  is  the  function  of  the  newspaper  to  comment  on  those  thmgs 
which  will  appeal  to  its  readers. 

The  Man  on  the  Street  is  frankly  wondering  what  it  is  all 
about.  He  sees  the  stories  and  the  advertisements  and  is  waiting 
for  an  opportunity  to  hear  and  see  for  himself  this  new  development 
in  the  musical  world.  The  efforts  to  present  the  new  instruments, 
not  as  improvements  over  the  old  but  as  entirely  new  develop- 
ments in  the  art  of  sound  recording  and  reproduction,  have  un- 
questionably been  successful.  Numerous  incidents  have  been  noted 
where  engineering  societies,  organizations  of  business  men,  colleges, 
and  high  schools  have  made  formal  application  for  an  opportunity 
to  hear  and  study  the  new  instruments,  which  in  itself  should  estab- 
lish their  status.  .  


Most  important  from  the  standpoint  of  the  dealer,  the  new 
products  have  not  merely  opened  new  fields  for  selling  but  have 
reopened  old  fields.  Many  dealers  can  recall  customers  of  fifteen 
or  twenty  years'  standing  who,  having  bought  a  good  machine  at 
the  outset,  could  not  be  persuaded  to  reinvest  because  there  were 
not  sufficient  improvements  made  to  make  a  reinvestment  worth 
while.  To  this  vast  number  of  individuals  who  have  the  money  and 
the  inclination  to  gratify  their  musical  desires,  the  latest  instruments 
will  make  an  unquestioned  appeal.  It  appears  that  the  immediate 
future  of  the  talking  machine  trade,  as  such,  is  just  about  what  the 
retailer  wants  to  make  it.  The  opportunity  is  his  to  realize  on  or 
to  neglect,  and  the  effectiveness  of  his  sales  promotion  campaign 
will  measure  his  profits  on  these  new  instruments. 

Cash  in  Hand,  Not  Volume,  the  Test 

THli  real  test  of  the  success  of  any  business  is  not  the  number 
of  sales  made  or  their  gross  value  at  retail  list  prices,  but  rather 
the  amount  of  actual  cash  realized  in  the  transaction.  In  other 
words,  if  $100,000  in  sales  brings  in  only  $20,000  in  cash  at  the 
outset,  it  is  a  $20,000  business  until  such  time  as  customers  begin 
making  payments  under  their  contracts.  Every  day  that  paper  in 
the  safe  remains  unpaid  means  just  so  much  actual  money  taken 
from  the  dealer's  profit,  and  carelessness  in  the  matter  of  collections 
often  means  that  the  retailer  has  a  very  fine  paper  reserve,  so  far 
as  quantity  is  concerned,  but  not  enough  cash  to  meet  the  actual 
requirements  of  his  business. 

A  number  of  cases  have  come  to  light  recently  where  retailers 
have  allowed  their  overdue  accounts  to  multiply  to  a  dangerous  de- 
gree on  the  plea  that,  with  business  somewhat  off  color,  it  was  con- 
sidered a  matter  of  precaution  to  keep  the  customer  amiable  and 
quiet  and  not  to  press  him  for  money  due.  Such  a  policy  never  got 
anyone  anywhere.  When  making  the  purchase,  the  buyer  assumes 
a  definite  contract,  duly  signed,  to  pay  so  much  at  stated  intervals 
and  should  be  made  to  live  up  to  that  contract  just  as  he  would  be 
compelled  to  live  up  to  any  other  business  obligation. 

When  one  payment  is  skipped  without  dire  consequences,  it  does 
not  take  the  average  customer,  even  the  well-meaning  one,  very 
long  to  get  into  the  habit  of  skipping,  and  the  longer  the  account  is 
overdue  and  the  larger  the  amount  becomes  in  like  proportion  in- 
creases the  difficulty  of  collecting. 

This  rule  of  prompt  collecting  applies  to  every  line,  whether  it 
is  .talking  machines,  radios,  pianos  or  whatnot.  At  the  outset,  the 
customer's  interest  is  undeniably  centered  on  his  purchase  or  he 
would  not  have  made  it.  By  seeing  to  it  that  his  payments  are 
kept  up  regularly,  he  is  brought  to  a  point  where  his  equity  in  the 
instrument  is  sufficiently  large  to  make  it  worth  while  to  pay  out 
and  have  full  ownership,  rather  than  to  face  repossession  and  a 
consequent  loss. 

It  is  this  power  of  equity  that  warrants  the  demand  for  substan- 
tial down  payments  and  short  terms.  The  dealer  who  builds  up  a 
large  volume  of  long-term  business  with  a  small  amount  of  cash  on 
hand  to  show  for  it  is  not  a  merchandiser.  Instead  of  selling  his 
goods  he  is  allowing  the  public  to  buy  at  their  own  terms,  and  that 
Ts  a  poor  policy  where  a  man  is  in  business  for  a  profit  rather  than 
for  philanthropic  purposes.  


RADIO  CABINETS  PHONOGRAPH 

Quality  Cabinets  on  a  Quantity  Basis 

Your  inquiries  will  receive  prompt  attention. 

QUALITY  SERVICE  PRICE 

JORDAN   CABINET  CORPORATION 

EDWARD  B.  JORDAN,  JR.,  ITc.id...  F'"'  Avenue  and  55th  Street 

T.l.phon.  SUNSET  j  Brooklyn,  N.  Y. 

For  thirty  years  the  name  Jordan  has  stood  for  quality  in  cabinet  work 
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Radio  Corp.  Announces 

Ad  Service  for  Dealers 

Advertising  Service  Bureau  to  Keep  RCA  Deal- 
ers Informed  of  Sales  and  Ad  Activities — 
J.  R.  Lunstead  Heads  New  Bureau 

The  Radio  Corp.  of  America  has  announced 
Ihe  organisation  of  a  complete  dealer  advertis- 
ing service  to  aid  the  dealer  in  conncclion  with 
the  advertising  work  he  carries  on.  This  new 
Advertising  Service  Bureau  will  kfep  the  dealer 
informed  on  all  RCA  sales  and  adverlising  ac- 
tivities and  their  direct  relation  to  dealer  helps. 

J.  R.  Lunstcad,  formerly  in  charge  of  llie  East- 
ern district  advertising  deparlnienl,  is  now  di- 
recting the  work  of  this  bureau  and  lie  places 
at  the  disposal  of  all  RCA  dealers  the  services 
of  the  entire  RCA  advertising  department. 

The  organization  of  this  special  division  of  the 
advertising  department  is  an  indication  of  the 
imporl.-incc  which  the  Radio  Corp.  of  America 
places  on  Incal  advertising  and  dealer  contact 
in  s.ilcs  promoliori  devices,  and  also  on  the 
ability  of  dealers  to  use  such  advertising  mate- 
rial as  the  RCA  places  at  their  disposal, 

The  background  of  the  new  system  is  the  far- 
reaching  general  advcrlt,sing  campaign  which  the 
company  has  planned  for  the  coming  Fall  and 
Winter.  This  embraces  newspaper  advertising 
in  almost  a  hundred  publications,  general  and 
trade  advertisements  in  over  forty  papers,  bill- 
board advertising,  direct  mail,  motion  picture 
films,  shows  and  exhibitions  and  practically 
every  other  mediun)  known  to  the  advertising 
art.  In  order  to  localise  this  tremendous  cam- 
paign and  permit  every  dealer,  everywhere,  to 
reap  the  full  advantages  of  it,  Ihe  RCA  has  pre- 
pared local  advertising  features  which  the  dealer 
is  to  use  over  his  own  name.  This  service 
includes  general  catalogs  and  individual  leaflets 
on  each  piece  of  apparatus,  news  photo  service 
for  window  pastc-np,  other  seasonal  -and  mer- 
rliandising  posters,  I  lie   well-known  Pcnny-a- 


Day  window  display  campaign,  which  is  a  com- 
plete service  on  window  displays,  novelty  cut- 
outs and  other  decorative  features  for  the  store 
and  counter,  complete  advertising  letter  cam- 
paigns to  be  sent  out  by  the  dealer  to  his  mail- 
ing list  over  his  own  signature,  seasonal  and 
tie-in  newspaper  ads  for  which  cither  electron 
or  complete  matrices  arc  furnished,  reprints  oi 
national  advertisements,  reprints  of  billboard 
posters,  the  famous  "Town  Crier,"  and  other 
features  which  appear  from  time  to  time. 

In  addition  to  the  actual  distribution  of  this 
material  the  new  service  bureau  will  keep  deal- 
ers posted  on  Ihe  latest  methods  of  preparing 
and  placing  their  local  adverlising.  "It  is 
planned  to  have  representatives  from  the  bureau 
travel  among  RCA  dealers  all  over  the  country, 
helping  them  with  their  local  advertising  prob- 
lems and  endeavoring  to  secure  for  them  the 
best  possible  results  from  the  efforts  they 
make,"  said  Mr.  Lunstcad.  "Communications 
are  invited,  and  it  will  be  the  aim  of  this  bureau 
to  give  every  dealer  the  limit  in  personal  serv- 
ice, consistent  with  the  si/c  of  Ihe  staff."  Com- 
munications should  be  addressed  to  .1.  R.  Lun- 
stcad, Advertising  Service  Bureau,  Radio  Corp. 
of  America,  233  Bro.idway,  New  York  City, 


New  Associated  Glee  Club 
Record  Made  by  Columbia 

A  companion  record  to  the  recent  recording 
of  "Adestc  Fideles,"  sung  by  4,850  voices,  which 
was  released  by  the  Columbia  Phonograph  Co. 
and  advertised  widely  as  the  record  which  would 
awaken  interest  in  idle  phonographs  and 
which  has  n)ore  than  achieved  this  claim,  will 
be  released  shortly.  It  contains  a  coupling  of 
two  numbers  sung  by  the  Associated  Glee  Clubs 
of  America  at  their  concert  in  the  Metropolitan 
Opera  House  and  850  voices  render  "The  Sword 
of  Ferrara"  and  Ihe  "Himting  Song,"  from 
Robin  Hood,  in  a  fashion  that  is  certain  lo 
make  the  record  a  consistent  seller. 


International  Radio  Week 

to  Be  Held  in  January 

Preparations  Being  Made  for  American  and 
Foreign  Broadcasters  to  Make  International 
Tests— To  Observe  Silent  Hour 

International  Radio  Week  .-ill  be  observed 
,l,e  las.  week  of  January,  and  it  will  be  a  period 
of  (he  steatest  activity  on  the  part  of  broad- 
casting Stations  throughout  the  world.  The  b,g 
feature  of  the  week  will  be  the  ,ntcr.u.tional 
broadcasting  tests,  with  broadcasters  in  America 
transmitting  special  programs  each  n.ght  until 
eleven  o'clock  for  the  benefit  of  overseas  listen- 
ers and  then  signing  off  for  a  full  hour  between 
eleven  and  twelve  so  that  American  listeners 
can  listen  for  foreign  stations. 

Broadcasting  stations  in  fifteen  countries  will 
participate  in  the  tests  and  it  is  expected  that 
every  broadcasting  station  in  this  country  will  ■ 
observe  the  silent  hour.  During  the  last  Inter 
national  Radio  Week  foreign  programs  were  re- 
ported by  listeners  in  practically  every  section 
of  the  country  and  American  programs  were 
heard  in  all  European  countries.  Broadcasting 
stations  in  this  country  will  make  special  efforts 
to  present  their  most  attractive  programs  dur- 
ing this  week. 


Morton  Downey  Brunswick 
Records  Prove  Popular 

One  of  the  most  recent  of  Brunswick  record 
releases  which  bears  all  the  marks  of  being 
a  best  seller  not  only  at  the  present  time  but 
for  years  to  come  is  •'Memories,"  coupled  with 
"Lonesome,  That's  All,"  both  sung  by  Morton 
Downey.  This  young  artist  rapidly  jumped  in- 
to popularity  with  concert  and  vaudeville  audi- 
ences and  since  joining  the  Brunswick  roster 
of  recording  artists,  he  has  achieved  even  greater 
recognition. 


How  Much  of  the  Small  Gift  Money 

Is  Yours? 

Peerless  Art  Mission  Albums  Make  Ideal  Gifts 

With  or  Without  Records  Unit  of  Sale  Ranges  From  $1.00  to  $12.00 
The  New  Peerless  Combination  10  and  12-inch   

Art  Mission  Albums 

offers  an  ideal  way  to  get  the  Small  Gift  business.  The  Album  com- 
plete with  eight  75c  records  and  four  $1.25  records  retails  for  $12.00. 
Smaller  combination  units  can  be  devised.  The  Art  Mission  Album 
is  the  finest  product  of  the  album-makers  art. 


Peerless  Albums  Create 
Record  Sales 


Exclusive  metropolitan  distributors  for  the  new  beautiful  and  educational 
"PICTORIAL  RECORDS"  for  children. 


PEERLESS  ALBUM  COMPANY 

PHIL^  RAVIS.  Prcaldenl 

636-638   BROADWAY,   NEW  YORK 


WALTER  S.  GRAY  CO.,  Pacific  Co«it  Repro.enUliYC 
San  Franciaco  and  Loi  Anfole* 


L.  W.  HOUGH,  146  Maii.  At«bi 
Baiton,  Max. 
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Above  is  a  miniature  reproduc- 
tion  of  Everybody's  Building  re- 
cently purchased  by  this  concern 
to  assure  permanence  to  otir  serv- 
ice. This  is  located  in  the  heart 
of  the  business  section  of  Phila- 
delphia, accessible  to  all  railroad 
depots,  express  offices,  nearby 
the  Post  Office,  and  is  an  ideal 
location — ideal  for  receiving  and 
shipping  thousands  of  orders, 
and  enables  us  to  give  them  fast, 
intelligent  handling. 


Expansion 

USINESS  men  are  too  busy  to  write 
"testimonials"  and  the  mute  ex- 
pression of  repeat  orders,  growing 
in  size,  gives  the  evidence  that 
Everybody's  Service  is  performing  satisfac- 
torily. 

When  a  small  office  is  superseded  by  a 
large  one;  when  a  floor  expands  into  two 
floors,  and  finally  an  entire  building  is  required 
for  the  use  of  our  business,  we  can  consider  that 
"growth"  is  a  staple  commodity  of  our 
company. 

This  expansion  has  been  safe  and  sound, 
and  is  the  result  of  being  constantly  on  the 
alert  to  give  better  values;  to  improve  our  mer- 
chandise; to  safeguard  against  mistakes  that 
might  cause  delay  on  repair  parts  and  to  antici- 
pate improvements  in  service. 

Expansion  in  promise  and  premise  mdicates 
our  reciprocal  attitude  to  our  constantly  grow- 
ing clientele. 


l|[lifliil!|l«|SS 


Maimers  of  Honest  Quaker  Main  Springs 
A  Complete  Line  ol  Talking  Mochino  Repair  Molerial. 
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Systematizing  Retail  Store  Management 


A  Definite  Plan  of  Operation  Insures  the  Dealer  Against  Loss 
and  Prevents  Confusion  Due  to  a  Lack  of  Knowledge  of  How 
the  Business  Stands-Simple  Operating  Plan  of  Parnes  &  Jacobs 


Successful  o|)cnilion  and  mnnagemant  of  a  btisi- 
ii'ss.  wlii'llii^r  ii  he  ;i  rclail,  wliolcsalc  nr  minu- 


end of  a  monlh,  or  in  fad  any  period  during  ih' 


nonlli,  the  vi-nical  coluirtiis  arc  ; 


nn.l 


;ir  uianncr,  according  I 
mined  up,  tlte  result  i 


..5iill  jilaccd  in  the  space  provided  for  lha\ 
..st^  at  the  bottom  of  the  form,  giving  tlic 
sales  of  each  priced   record  and   also  the 
UcT  of  each  i)f  thise  records  ■•M.    On  form 
1    inr  a  rorrf'spondiiig  period  ihe  jmrchascs 
ilT.Tenl  oriecd  records  have  ken  recorded  in 
|irice.    These  arc 
value  of  records 
purciiased  and  num- 
ber of  recordiii 


nt;s  ap- 
pearing ill  the  space 
following  the  words 
■Tolal  Aniounl"  and 
■■Total  Units,"  rcfpcc- 
tivclv.  In  the  next 
li„c  is  placed  in  dol- 


and  < 


;  the  i 


ventory  of  the  dilTer- 
cnl  priced  records 
previous  to  the  pur- 
chases recorded  on 
this  sheet.  The  value 
of  purchases  and  the 


prev 


ivenio' 


Fig.  1— Stock  Sheet  of  Records  Purchased.    Fig.  2— Record  of  Sales 


until  the  last  payment  has  been  made  on  an  in- 
slallment  account,  arc  indispensable.  This  is  the 
idea  in  back  of  the  success  of  Parncs  &  Jacobs, 
Inc..  who  operate  a  successful  talking  machine, 
radio  and  general  nuisical  merchandise  business 
in  New  York. 

Quick  and  Accurate  Record  Inventory 
The  accompanying  illustrations,  Nos.  1  and  2, 
comprise  a  method  of  record  inventory  which  is 
different  from  those  in  general  use  and  has  the 
merit  of  being  unusually  simple.  Form  No.  1  is 
a  stock  sheet  of  records  purchased.  This  firm  is 
unusual  because,  instead  of  listing  records  accord- 
ing to  number,  they  are  listed  according  to  price, 
as  may  be  seen  from  the  figures  appearing  at  the 
top  of  Uie  vertical  columns.  Why  this  is  done 
will  be  made  clear  later.  Form  No,  2  is  a  stock 
sheet  of  records  sold  and  is  very  much  similar  to 
Form  No  1,  except  that  the  days  of  the  month 
have  been  inserted.  On  the  first  form  space  lias 
been  left  for  the  insertion  of  dates  because 
records  are  ordered  only  once  or  twice  each 
week  and  not  daily.  Form  two  requires  the  list- 
ing of  days  of  the  month  because,  of  course, 
record  sales  arc  made  each  day.  Here  is  how 
these  forms  are  used:  At  the  end  of  each  day. 
the  sales  of  various  priced  records  are  entered 
on  the  "Slock  Sheet  of  Records  Sold."    Al  the 


clerk's 


dctcn 
there  1 


ddcd  logcllier. 
From  this  sum  is  de- 
ducted the  sales  for 
ihc  period  which  have 
been  recorded  o  n 
Form  No.  2.  The  bal- 
ance is  the  number  of 
records  under  each 
price  division  i  n 
stock.  A  tew  uiin- 
actual  counting  will 
ic  balance  is  correct  or 
plained"  losses  in  records. 
Reordering  and  Pushing  Slow  Movers 
"Reordering  records  is  done  from  the  record 
racks  and  not  from  the  books."  explained  Mr. 
laeobs,  active  manager  of  the  business.  "There 
are  several  reasons  why  this  method  is  best, 
l-'irsl,  the  regular  examination  of  the  records  by 
the  salesman  or  saleswoman  in  charge  gives  that 
individual  an  accurate  idea  of  the  condilion  of 
the  stock.  Second,  by  going  over  the  stock  the 
sales  clerk  can  delermine  which  are  the  slow- 
moving  records  and  can  push  those  nnmhers.  Be- 
cause several  records  of  a  number  have  been  sold 
there  is  no  reason  for  reordering  unless  this  par- 
ticular number  happens  to  be  in  popular  demand, 
When  the  sales  clerk  comes  across  a  slow-moving 
number,  he  jots  down  the  title  and  number  on  a 
slip  of  paper  provided  for  that  purpose.  For  ex- 
ample: Fo\-trois  arc  listed  under  that  heading; 
li-iud  ih-linni.ii!  records,  vocal,  novelty  numbers, 


If  : 


■  asks 


l,,r  .1  L",i,l  i.ix-iiiit  and  leaves  the  selection  of 
the  rcri.rd  to  ihc  sales  persoti  that  individual  can 
ihcn  glance  al  his  list  of  slow-selling  fox-trots 
and  suggest  one  of  those  numbers.  We  find  this 
vt-ry  effective  in  clearing  our  stock  of  'stickers'," 


l£;u  h  i' 
known 


what 


chased  is  recorded  < 
"Stock  Register."  which  is  illus- 
ir-iled  herewith.  The  record  is  made  as  follows: 
TM^'male  ..f  the  instnuuenl  (Victrola  or  any 
ilur  m.ke  ordered)  and  the  style  (console,  table 
inudel  etc  )  are  entered  al  the  top  of  the  sheet. 
A  new  'beet  is  used  for  each  style  ordered.  For 
ev-unidc'  If  ten  Style  100  Blank  maduues  arc 
ordered  ihe  date  of  delivery  is  e.itered  in  the  first 
column;  serial  number  of  eacl,  instrument  m  sec- 
1  column-  finish  of  each  in.strumenl  in  third 
column;  and  from  whom  received  (name  of 
wholesaler,  jobber,  etc.)  is  entered  ,n  the  fourlh 

'"ATeach  sale  of  a  No,  100  Blank  n.acliine  is 
,nade,  the  particular  instrument  sold  .s  crossed 
off  on  the  slock  register  sheet  and  in  the  three 
columns  to  fhc  right  are  entered  date  of  sale, 
name  of  purchaser  and  the  account  number.  (Each 
cuslotner  has  an  "account  number"  in  the  ledger.) 
Thus,  by  glancing  at  the  stock  register  sheet  of 
the  No  100  models,  it  can  be  instantly  determined 
what  instruments  have  been  sold,  which  ones  re- 
main on  Ihe  floor  and  which  models  must  be  or- 

'''unique  Contract  Form  and  Delivery  Check 

In  manv  respects  the  contract  in  use  at  Parnes 
&  Jacobs,' Inc.,  is  unique.  At  the  time  of  sale  the 
contract  is  made  out  in  duplicate.  The  lower  por- 
lion  of  the  carbon  copy  is  given  to  the  customer 
"pass"  book.  The  upper  portion  of  the 
"    -  delivery 


vith 


duplicate,  which  is  really 


Instrument  Stock  Register 
si.i^ned  by  the  delivery  man  and  remains  In  the 
store,  furnishing  a  record  that  the  driver  has  re- 
ceived the  instrument.  The  upper  portion  of  the 
original  is  taken  by  the  driver  and  when  the  in- 
strument has  been  delivered  the  customer  signs 
this  and  it  is  returned  to  the  store.  In  cases 
where  the  customer  has  made  only  part  of  the 
initial  payment  at  the  store,  the  balance  to  be  col- 
lected at  time  of  delivery,  this  is  entered  in  the 
upper  portion  of  the  contract  on  the  right  in  the 
space  provided.  The  delivery  man  collects  the 
money  and  turns  it  over  to  the  cashier  in  the 
store,  the  latter  signing  a  receipt  for  the  money  at 
the  bottom  of  Ihc  upper  portion  of  the  contract. 

On  the  back  of  the  duplicate  portion  of  the 
contract,  which  the  customer  keeps,  appears  the 
following  salutary  talk  on  establishing  credit: 
When   yoii   buy    your  plioiioBraph    and  make  your 
{Cot\li>\ii>-i}  -n  M^e  lOl 


STARR  PIANOS     STARR  PHONOGRAPHS 
GENNETT  RECORDS 

Represent  the  Hiqhest  cAttainmmt  in  cMusical  OVorth 

STARR  PIANO  COMPANY 

■  Established  l872  Richmond.-  Indiana 
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Model  Fifteen 

The  (nUiUinding  performer  in 
the  tcdio  field.  Onljcuio  dials 
for  tuning.  Highly  seleaive, 
mi(h  tone  pure,  natural  and 
hfe-h\e.  rVie«Si!0.oo(wiih- 
outflccesiorie*).  Slightly 
highcT  west  of  the  B.oc\ies. 


Kennedy  Radio  Franchise 
Spells  Permanent,  Profitable  Business 

There  are  really  only  four  things  that  you  as  a  music  dealer  need 
to  think  about  if  you  want  to  build  a  permanent,  profitable  busi- 
ness with  Kennedy  receivers: — 

(1)  Kennedy  Protectee  Policy.  Three  years  ago  Kennedy  originated 
the  protective  policy  that  really  means  something  to  music  dealers.  The 
Kennedy  Franchise  is  based  on  a  distinct  territorial  agreement  which  gives 
every  dealer  fullest  protection  in  his  community.  Every  dollar's  worth 
of  time  and  energy  a  Kennedy  dealer  invests  means  building  a  sound, 
permanent  business  for  himself  that  will  grow  with  the  years  and  become 
more  profitable  as  time  goes  on. 

(2)  Kennedy  Radio  Receivers.  Proved  instruments— every  one. 
Kennedy  receivers  are  designed,  engineered  and  built  to  do  one  thing- 
deliver  continuous,  satisfactory  performance. 

(3)  Kennedy  Organisation.  A  sane  combination  of  radio  engineering 
and  sound,  progressive  business  ability.  An  organization  with  both  feet 
on  the  ground— geared  to  quantity  production,  every  detail  ot  which 
measures  up  to  Kennedy  standards. 

(4)  Kennedy  Sales  Co-operation.  Complete  dealer  sales  and  ad- 
vertising service.  A  program  comprehensive  in  nature  and  extending 
immediate  profitable  benefits  to  every  member  of  the  Kennedy  organization. 

There  is  StillTime  to  Become  a  Kennedy  Dealer 

There  may  still  be  an  opportunity  for  you  to  line  up  as  a  Kennedy  dealer. 
Time  is  passing  —  and  you  should  make  your  inquiry  now.  Address 

COLIN  B.  KENNEDY  CORPORATION  •  2019  LOCUST  STREET  -  SAINT  LOUIS 


KENNEDY 


Royal  Sixteen 

A  completely  self-contained  set, 
including  superb  reproducer 
with  full-throated  tone  chamber, 
all  built-in.  Lists  at  $2}3.oo 
(without  accessories).  Slightly 
higha  west  of  the  Rockies. 


Model  Twenty 

A  new  one-dial  Kennedy  com- 
bining miif)lest  operation  with 
accurate  control.  Lists  at  S80.00, 
luitfioul  accessories.  Slightly 
higher  west  of  Rockies. 


Royal  Speaker 

Model  Six-Thirty 

A  console  spta\e7  de  luxe  en- 
closed in  mahogany  cabinet  with 
beautifully  grilled  front.  Lists 
at  $^0.00.  Sliglitly  liigher  west 
o/the  Roc\ies. 


Speakers 


Emhodies  the  same  reproducing 
unit  used  in  tiie  Kennedy  Royal 
Speaker.  Two  sizes.  Model  Six- 
Ten,  12  in.  bell,  $20.00.  Model 
Six-Tuienty,  i  s  i"-  bell.  $2  5.00. 
Slightly  liigher  west  of  Roc((ics. 


Colin  B.  Kennedy  Corporation.  2019  Locust  Street.  &int  Loui..:  Tm.  may  .end  P^'^'^J?^ 
the  Kennedj  Protective  Dealer  PrarvkUe  and  ^.11  informatitm  on  the  complete  Kenned)  line 
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Ijaymeitis  promptly,  you 
113  for  aU  times.  Th( 
credit  arc  many,  li  mcai 
to  purchase  anytliini;  It 
always  refer  llicm  to  us 
how  promptly  you  made 
you  dealt  with  us. 

Your  future  employer  < 
to  know  your  credit  anil 


□  re  establlsliing  credit  wit 
advantages  of  CElablisliin 
&  lhal  should  you  ever  desir 


Systematizing  Retail  Store  Management 

—Operating  Plan  of  Parnes  &  Jacobs,  Inc. 

(Co)iliiiucd  from  page  14) 

ivliellier  Hit  prHspecl  is  married  or  siiigli;,  length 
.if  lime  al  present  address,  occupation,  employer's 
name  and  address,  nationality,  cliildren  attending 
school  and  the  addresses  of  tlie  scliooJs,  whether 
the  prospect  has  established  credit  with  other 
firms,  savings  accounts  and  the  names  of  banks 
in  whicli  he  deposits,  insurance,  whether  he  be- 
longs to  a  trades  union,  and  whether  he  is  a  mem- 
ber of  any  other  societies.  In  addition  the  pros- 
jiccl  is  requested  to  give  the  names  of  tliree  ref- 
LTcnces. 

Form  Letters  Speed  Collections 
Parnes  &  Jacobs,  Inc.,  after  giving  serious 
thought  to  ihe  best  methods  of  keeping  collections 
up  to  par,  and  cspedally  bringing  in  the  payments 
of  those  inclined  to  be  delinquent,  have  thus  far 
found  form  letters  most  economical  and  effective. 
I'irst,  a  reminder  notice  is  sent  to  the  customer 
and  if  this  fails  lo  bring  in  the  money  due,  four 
letters  are  sent  out  to  ihe  delinquent  at  intervals. 
If  the  last  letter  fails  to  get  results  persona!  at- 
iL-ntion  is  given  to  the  collection  of  the  account 
and  if  this,  loo,  fails,  repossession  of  the  instru- 
ment is  made  without  loss  of  time.  The  "notice 
of  payment  due"  form  and  llie  four  letters  in  the 
scries  follow: 


iJ 


Teleplione  Dry  Dock  S978 

Notice  of  Payment 
pABKLS  &  Jacobs.  Inc. 
PiiOHOOKAPns— Habdman  Pianos 
88  CtiNTOH  Stiieet 
New  York 
Date  ■■■ 


Delivery  Receipt  and  Contract 

your  very  bread  and  builer  moy  depend  on  onr  refer- 
ence, wliith  we  yindly  give  lo  our  prorii[ii  accoiinis. 

Don't  overlook  Ihe  import.mce  of  establishing  credit 
wilk  a  reliable  liouse. 

Fkeb  Sehvicbs 
Such  as  adjustments,  lo  keep  Ihe  instrument  in  proper 
condition,  will  be  given  as  per  guarantee  specified  on 
other  side. 

Below  this  appear  sevcrii!  cxcerpt.s  from  the 
Penal  Code  of  tlic  State  of  New  York,  pertain- 
ing to  the  rights  of  the  merchant  and  the  install- 
ment buyer. 

Data  on  Which  to  Base  Credit- 
On  the  back  of  the  original  contract,  which  is 
retained  by  the  store,  are  a  number  of  questions 
which  ihc  customer  is  required  to  answer.  These 
are  used  to  determine  the  credit  standing  of  the 
prospective    customer.      This    inchides    data  on 


Yi>\ 


,vill 


Pahnes  &  Jacobs.  Inc. 


Enclosed  please  find  payment  of  S   "PP'y 

iiy  account;  credit  me  with  same  and  forward  receipt  lo 
Yours  truly, 

\':nne  (in  full)  

Old  Address   

New  Address  

City  and  Stale  

Kindly  Enclose  Tliis  Slip  Willi  Your  Remillance. 
If  your  name  and  adilr.si  ii  not  spelled  right,  kindly 


Ai'e  you  ju^gflin^  with 
youi'  I'ecoi'd  sales  ?^ 


The  dealer  who  overlooks  tbe  Im- 
portance of  Belling  genuinely  roUobli; 
phonograph  needles  Is  Juggllne  with 
bis  record  sales.  A  phonoeraph  needle 


Balanced  on  their  points  are  your 
record  sales. 

Strike  a  balance  In  your  favor.  Sell 
B  needle  that  bas  a  recogDizeil  reputa- 
tion for  unllotro  ijuality.  Stop  Juggling 
with  your  record  sales  and  make  sure 
of  them  with- 


Products  of  the 
GENERAL  PHONOGRAPH  CORPORATION 

25  W«l  4Slb  Slr..t          OTTO  HEINEMAN,  Pr.ud.nl  Ne 


York  Cil, 


Account  No. 

We  beg  to  advise  you  that  we  have  not 
payment  from  you  this  monfb.  alihougb  you  usually 
pay  before  Ihis  lime,  We,  therefore,  kindly  ask  that 
you  favor  us  with  a  remittance  promptly  npon  receipt 
of  this  leller. 

Thanking  you  in  advance  for  giving  Ihia  matter 


prompt  : 


irith  best  wishes,  v 

pAHNEs  &  Jacobs,  ' 


Account  No. 

PAVMENT  p. 

perhaps  you  did  noi 
■iilcnlLon  to  your  accou; 
somewhat  past  due. 
We  are  sure  that  yov 
mplly.  hu 

Pleasc'favor 


possibly  in  tbe 
;as  overlooked, 
ur  check  by  rctur 


:s  &  Jacobs,  Ihc, 

Credit  Dept. 


Account  No. 

notification  v 
We  are  at 


varc  of  tbe  fact  ih; 
have  sent  you  relnti 
loss  to  undi 
.nd  yo. 


of  llie 

retjuests  for  seKleinent  of  the 
sec  the  necessity  of  our  writ 
feel  (hat  we  are  entitled  1. 
reply.    Even  if  you  canno 
you  should  frankly  let  i 
when  you  will  pay.  It 
inslalmeni  on  the  day  i 


this  is  tbe  third 
I  relative  to  your  account? 
itand  your  seeming  neelect 
previous 


We  c 


!  you 


)  oflen 


I  at  least  the  courtesy  of  a 
)t  pay  Ihe  amount  just  now, 
,  know  the  reason  why,  and 
is  much  easier  to  pay  each 
is  due  than  lo  let  it  drag 
nearly  time  for  the  next  one.  Wc  know 
h<i\y  It  is,  and  that  is  why  we  urge  you  to  pay  prompily 
each  month  according  lo  your  contract. 

We  want  our  business  relations  to  be  pleasant,  and 
we  respectfully  request  that  you  comply  wilh  the  tenns 
of  your  agreement  by  sending  ua  at  once  the  amount 
due  and  making  arrangements  to  take  care  of  oil 
future  payments  promptly  as  each  one  matures. 
Respcclfully  yours, 

Parnes  &  Jacobs,  Inc., 

Credit  Dept. 


we  have  written  you  regarding  your 
yet  we  have  failed  to  receive  payment 
for  withholding  settlement. 


iorced  lo  infer  from  your  c 
jur  letter  that  it  is  your  i 
md  make  it  necessary  for  ti 
iiorc  unpleij 


I  effect  i 


ivade  payment 
>  stronger  and 
adjusti 


wish  lo  afford  you  tbe  opporlunlly  of  an 
amic.ible  settlement  and  save  you  the  embarrassment 
and  expense  of  having  this  matter  taken  lo  court,  we 
have  decided  to  allow  you  five  days  longer  in  which 
lo  make  payment.  Your  refusal  lo  arrange  this  matter 
within  that  time  will  result  in  our  placing  Ihe  contract 
in  the  hands  of  our  allorney  for  final  disposition. 
Respectfully  yours, 

Pahnes  &  Jacobs.  Inc., 

Credit  Dept. 

Clever  Tie-Up  With  the 

Popularity  of  Football 

Des  Moines,  Ia.,  November  5. — Harger  &  Blish, 
Atwater  Kent  dstributors  of  this  city,  have  in- 
geniously taken,  advantage  of  the  football  sea- 
son in  a  series  of  suggested  letters  which  they 
prepared  for  their  dealers.  One  letter,  whicli 
proved  particularly  effective,  offered  to  place  an 
Atwater  Kent  set  in  the  home  on  trial  on  the 
specified  day  of  the  football  game.  This  letter 
contained  a  return  postcard  for  use  in  taking 
advantage  of  the  offer.  It  brought  very  favor- 
able results,  not  only  in  the  request  for  sets  to 
be  placed  on  trial  but  later  in  the  actual  sales 
which  resulted  from  these  trial  sets. 


In  New  Home 

New  Jersey  Radio,  Inc.,  is  now  established 
111  new  and  larger  quarters  at  328  Washington 
street,  Newark,  N.  J.,  where  2,000  square  feet 
of  floor  space  are  being  utilized  to  stock  and 
display  full  and  complete  lines  of  the  Atwater 
Kent  line  of  receivers,  the  Pooley-Atwaler  Kent 
line,  Cunningham  tubes,  Eveready  batteries  and 
Valley  chargers.  This  company  distributes 
Atwater  Kent  receivers  throughout  the  north- 
ern New  Jersey  territory. 


The  Slap  Radio  Corp.  was  recently  incor- 
porated at  Albany  with  a  capital  stock  of 
$10,000.  The  incorporators  are  N.  Feinberg,  A. 
Kiernan  and  A.  Slap. 
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Order  just  one 


Brandes  Cone,  list  $38 


Brandes  Cabinet,  li^t  ?5i) 


cone,  cabinet,  or  horn.  Test  it 
thoroughly.  Try  it  on  any  good 
set.  Compare  it  with  other 
speakers. 

Each  is  a  beauty  of  its  type — and 
the  tone  is  of  Brandes  quality. 
Hear  one  Brandes  Speaker — and 
let  your  customer  hear  it.  That's 
all  we  ask! 


HERE'S  a  straight-from-the- 
shoulder  proposition.  You 
want  to  stock  the  fast-selling 
speakers — you  want  to  sell  the 
best.  You  can't  know  the  remark- 
able tone  — the  range  and  vol- 
ume of  the  new  Brandes  Speakers 
unless  you  hear  'em. 
So  order  just  one— any  one— 

Canadian  and  Western  prices  slightly  more. 

Select  a  speaker  and  ask  your  Brandes  jobber  lo  send  it  to  you  for 
test.    Or  send  your  order  to  us  and  we  will  forward  it  to  the  jobber. 

Brandes  Products  Corporation 

200  Mt.  Pleasant  Avenue     Newark,  N.  J. 

Brandes? 

EXPERTS     IN    RADIO    ACOUSTICS    SINCE  1908 
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Thousands  Hear  Orthophonic  Victrola  in 

Demonstrations  Throughout  the  Country 

The  Victor  Co.,  Wholesalers  and  Retailers  Co-operated  in  Staging  Carefully  Planned  Demonstra- 
tions to  Bring  the  New  Instrument  to  Attention  of  Music  Lovers 


;iiliiiirn(ion. 
II  lory,  wholes; 
n    bringing  lln 
.TllL'niioii  of  ll 


Till' 


lid 


(_)rlliO- 
piiblic. 
Viclor  (listribulors 
lo  systL'iniLli^c;  llit; 
vorkint'  with  VicU.r 
dciiionslralioTis  lO 
■Liding  iiiiisi- 


Sincc  the  announcement  and  first  dtnioiislra- 
tion  some  five  weeks  ago  of  tlic  new  Ortho- 
plionic  Victrola  up  to  November  2,  selected  as 
Viclor  Day,  when  Ihc  new  product  was  sliown 
Id  Ibc  gi'ntrnl  liiiyinR  public,  interc^l  w.is 
aroused  in  ibc  in-ti\iii 
eannol  li(-l|i  InH  .iw.iki  i 
Victor  ort:;iiij/,ii  iiiii,  i 
retailers  co-opLrait-d 
plionic  Victrola  to  llie 
TliroiiRliout  the  country 
banded  l<»pfllicr  in  order 
sltowing  of  (he  in-strinnenl, 
dealers  in  ^iviuK'  couiillus 
invited  aiidi.n.i';,  comiioscd  of 
cians,  criin-,  ih  \\ -I'.ipi  r  men 
prominent  lll^/l  n^,  h  .iding  civic  anil  social  oi - 
ganizations,  I'lic  rc-suliaut  publicity  all  !iad  il-^ 
share  in  awakening  the  interest  of  llie  general 
public  in  the  Orlhophonic  Victrola,  with  Ihc 
result  that  when  tlie  advcrlisruicnis  appeareil  iii 
tlie  papers  asking  the  public  lo  call  at  any 
Victor  store  and  hear  the  instrumcnl  the  Victor 
^l.lres  were  ihronged  with  visitors. 

An  idea  of  llic  thorough  manner  of  introduc- 
ing the  Orlhophonic  Victrola  can  be  gained 
from  llie  following  partial  list  of  dcinonslra- 
lions  given  by  the  melropolilan  dealers  alone: 
Hartford  Club,  Hartford,  Conn,,  willi  all  Hart- 
ford dealers  co-operating;  the  Brooklyn  Sym- 
phony Society,  Brooklyn,  N.  Y.;  Myers  Hotel, 
Hobokeu,  N.  .1.,  under  Ihe  auspices  of  Hoboken 
dealers;  the  Masonic  Temple,  Vonkers,  under 
Ihe  auspices  of  the  Vonkers  T.  M.  Co,  and 
Slcadniau  Music  Store;  Morristowu,  N.  J-,  uii- 
der  the  auspices  of  local  dealers;  ihe  ConconKc 
I'la/a  Hotel,  New  York,  under  ihe  aii-pio- 
leu  l!ron\-  dealers;  Soiilh  MaiKhe^ti  r,  i  mni  , 
under  the  auspices  of  Walkins  ^.l■^l^.  .iml 
Kemp's  Music  Store;  Teachers'  School  Audiio- 
riuni,  Rye,  N.  Y.,  under  the  auspices  of  Dunen's 
Mnsic  Store;  Flalbush  Excliange  Club,  Brook- 
lyn, N.  y.,  under  tlie  auspices  of  .1,  T-  Owens; 
Contemporary  Club,  Brooklyn.  N.  Y.;  Kidi^c- 
wood,  N.  J.,  under  Ihe  auspices  of  the  Kidye- 
wood  T.  M.  Co.;  Uobcrt  Treat  Holel,  under  llie 
auspices  of  L.  Bamberger  &  Co.,  Newark,  N.  J,; 
High  School.  Freehold,  N.  J.,  under  the  auspices 
of  H.  M.  Slillwell;  the  Colonial  Mansion, 
Brooklyn,  N.  Y.,  under  the  auspices  of  the 
Weber  Music  Co.  and  ihe  Manor  Mnsic  Co.; 
I'atchogue,  L.  1-,  under  llie  auspices  of  Jerome 
Ackerley;  ihe  Chamber  of  C»mmerce,  Brook- 
lyn, N,  "V;  Hotel  McAlpin,  New  York,  under 
the  auspices  of  I'arnes  &  .l;icobi  and  L.  Titef- 
sky;  Alex.  Hamilton  Club,  Brooklyn,  N,  Y.;  A. 
.1.  Beer's,  New  York  Cily;  Hotel  Davenport, 
Stamford,  Conn.,  under  Ihe  auspices  of  ihc 
Arlhora  Music  Store;  Eastport,  N.  Y,;  Tollner 
Building,  N.  Y.,  under  ihe  auspices  of  the  Gil- 
nian  Music  Shop.  Ihe  Si.  !\brk'<  Sludin  of  Music 
and  Ihe  Ormonde  Mu.-i,  S1im|i,  ihe  Bedford 
Branch  of  the  Y.  M.  C  .\.,  Ilrooklyn,  N.  Y.; 
Casino  Club,  Crautord,  N,  J,;  Silmlnrl  Hall. 
Brooklyn,  N.  Y.,  under  the  auspices  of  E.  A, 
Schweiger,  Inc.  Koch  &  Droge,  MichnolT  T.  M. 
Co.  and  Jacob  Bros.;  the  Berkeley  Carlerel 
Hotel.  Asbury  Park.  N.  J  ;  under  ihc  auspices 


STYLUS  BARS 

for 

Phonographs  and  Radios 

(To  order) 

STYLUS  BAR  &  MFG.  CO. 

Clague  Rood 
NORTH  OLMSTED      -  OHIO 


of   the  Tusting    I'lano    Co,,   the    Apollo  Llub, 
Brooklvu,  N.   v.;  Knights  of  Columbus  Hall, 
Elusliing,  N,  Y-,  under  the  auspices  of  E.  Blout, 
Inc.,  L,  1.  Ncxvs  Co,  and  the  Gould  Music  Store. 
B-iyonne     N     J  ■    Schwaben    Hal!,  Brooklyn, 
n!  \  ,  mill,  I  fl...  ...i^piri^  -f  H.  I.  Smith.  H.  A. 

S.  Ii».'ii.-i  .nid  llii-  Mdl,,r,i  Mu-ii 


.v.  V  ; 


Hole  I 


Kiel 


local  Viclor  dealers;  Masonic  Temple, 
aven  L,  1-,  under  ihe  auspices  of  local 
;  Public  School  No.  nrouklyti,  under 
f  Schw.-irl/  \   1  li.il  nil.  Mahlie 


au-MiicL 


Hoi. 
ii?pict 


undt 
Elk', 


I,    VValert.ury,   l..onn.,   mul.T    the  . 
,  I  ..y'-  Mnsic  Shop,  Brodrib  &  Blair,  Cur- 
n  SiMi,  .ind  Sicinerl  &  Sons;  the  Rotary 

;uid  iIk  I'liblic  School,  Union  Cily,  N.  J-, 
r  the  auspices  of  Loefller's  Music  Store; 

Club  House,  Union  City.  N.  J.,  under  lIic 
Ml     lnc;il    de;ilers;    Columbia  High 
,,|     ^,,ntl,    I  ir.iiiL'i-,    N      I  ,    '^miiHjill  Hieh 


iilei 


liii 


nd  Hickuk 


Plall  Lo„  Weed's  Music  Store 
Music  Co.;  South  Norwalk,  Conn,,  under  the 
auspices  of  local  dealers;  Coney  Island,  Brook- 
lyn, N.  v.,  under  the  auspices  of  the  Coney 
Island  Musical  Co.;  Bay  Ridge  Masonic  Tem- 
ple, Brooklyn,  N.  Y.,  under  the  auspices  of  the 
Bay  Ridge  Temple  of  Music,  Hansscn  Piano 
Co.,   Ideal   Music    Co.   and   ihe   Crescent  Hill 


Musi 


Ki.h.i 


Unity  CI 
s  of  Per^ 


,  Mould 


Bechl's,  Brooklyn, 
air,  N.  J,,  under  tlie 
:  Co.;  Rockville  Center, 
N    \'    under  llie  nus|iices  of  llie  Monlauk  Music 
lo;    Rotary    Chib,    Albany,    N,    V.;  Daubury 
hind,    D.iiihurv,    Conn.,   and   ihe  Kidgefield 
>Jniiiial  School,  Pidgelield,  N.  J.,  under  the  aus- 
liiees  of  Heirns  Music  Co. 

Among  other  melropoliian  Victor  dealers-  par- 
ticipaliug  in  general  dcinonslrations  were  Bairn 
Bros,,  Fred  Bbchl,  Jr„  M.  Beppler,  Blooming- 
dale  Bros.,  Booiilon  Music  Shop,  Jas,  Brooks, 
Tas.  U.  De  Nyse,  R.  P.  Dnnlap,  Dyckman  Music 
Shop,  Easman  &  Co.,  Erie  Basin  Music  Shop, 
Gimbel  Bros,,  Goldberg's  Int.  Music  Shop,  Gra- 
ham Talking  Machine  Shop,  Harway  Music 
Shop.  P,  Hclfer,  Hunt's  Leading  Music  House, 
Geo.  H.  Hurlburst's,  Jersey  City  Talking  Ma- 
chine Co,,  Theo.  Jospe,  Landay  Bros,,  Luscher 
Music  Shop.  Luskin  &  Lcvine,  A.  H.  Mayer, 
Mead  Stationery  Co.,  Morris  Music  Shop,  Na- 
lional  Music  Shop,  New  York  Band  luslrunicnt 
Co.,  O'Dca,  Rappaport  Music  Co.,  A.  I.  Ross, 
Rudd  &  Rix,  J.  A.  A.  Sohng,  Strand  Temple  of 
Music,  Wm.  Waldnian.  E.  Winter's  Sons,  E,  B, 
Worden  &  Co.,  and  John  Wanamaker. 

When  it  is  laken  into  consideration  that  these 
demonstrations  were  but  preliminary  to  Ihe 
grand  demonstration  in  all  Victor  stores  which 
took  place  on  November  2,  and  were  bul  a  part 
of  Ihe  number  given  in  the  territory  covered  by 
ihe  metropolitan  Viclor  jobbers,  it  can  be  com- 
Ifreheiided  ihiU  lliousands  of  people  lliroughont 
Ihe  country  who  were  present  at  these  dcinon- 
slrations spread  the  word  of  Ihe  wonder  of  llie 
in.slrumenl  and  lielped  fill  Victor  dealers'  stores 
on  Victor  Day,  The  newspaper  publicity  of  the 
Vntor  Co.  and  of  Viclor  dealers,  which  ap- 
].i,,i,'d  for  several  days  prior  to  November  2, 
lird|n  ll  intrigue  the  public  interest  in  the  new 
lll^l^nment.  Mauy  hundreds  of  columns  of 
new--papcr  publicity  were  given  the  Ortho- 
phonic  Vicirola  as  a  result  of  these  auditions. 


The  Columbia  Phonograph  Co.,  New  York, 
announces  the  acquisition  of  a  new  group  of 
artists,  the  "Siug-ing  Sophomores,"  whose  first 
recordings  will  be  a  coupling  of  "Show  Me  the 
Way  to  Go  Home"  and  "Pd  Rather  Be  Alone  in 
the  Soutli,"  to  be  released  shorlly. 
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oul,  dry  "P  "'^"^^^^^^  Yorm  indtfinilfly.       ^  , 
Pul  up  in  I.  S,  10.  25  »nd  SO-pound  cans  for  dealers. 
^';':,,!r';,'"s 'c.n»''':cl.'"nd"?  .1"  ?r^drn«m"o, 

■TfTDlTI^A  NOISELESS  TALKING 
LUKtiHA    MACHINE  LUBRICANT 

ILSLEY-DOUBLEDAY  &  CO.,  229-231  Front  St..  NtwYork 


Appoints  Leading  Firms 

as  N  &  K  Distributors 

1  B.  Price.  Sales  and  Advertising  Manager  of 
Neufeldt  &  Kuhnke,  Closes  Important  Deals 
on  Trade  Tour  in  the  Middle  West 

I  B  Price,  sales  and  advertising  manager  of 
the  American  division  of  Neufeldt  &  Kuhnke. 
uianufactnrers  of  N  &  K  loud  speaker  products, 
relumed  to  his  desk  in  New  York  recently,  after 
a  visit  10  N  &  K  jobbers  in  Chicago.  Cleveland, 
Monlreal,  Detroit,  Milwaukee,  Buffalo  and  To- 
ronto While  in  Cleveland  Mr.  Price  appointed 
Clark,  Fleming  &  Baehr,  1400  West  Twenty- 
fifth  street,  as  factory  representatives  for  his 
company,  covering  Ohio  and  Michigan.  This 
(^rm  has  a  slalT  of  experienced  men  in  close 
touch  with  the  radio  trade  and  they  have  al- 
ready established  a  number  of  N  &  K  jobbers. 

In  Chicago  Mr.  Price  completed  arrange- 
ments whereby  Ihe  Consolidated  Talking  Ma- 
chine" Co.,  one  of  the  foremost  wholesalers  of 
phonographs  and  radio  products  in  Ihe  Middle 
West  will  distribute  N  &  K  loud  speakers,  head 
phones  and  units.  E.  A.  Fearn,  head  of  the 
Consolidated  Talking  Machine  Co.,  is  keenly 
enthusiastic  regarding  the  sales  possibilities  for 
N  &  K  products  in  his  territory  and  many  deal- 
er accounts  have  already  been  opened. 


Silas  E.  Pearsall  Go.  to 
Distribute  Ferryman  Tubes 

Lloyd  L.  Spencer,  general  manager  of  the 
Silas  'e.  Pearsall  Co.,  10  East  Thirty-ninth 
street.  New  York,  wholesaler  of  radio  prod- 
ucts, announced  this  week  that  his  company 
would  distribute  Ferryman  tubes  made  by  the 
Ferryman  Electric  Co.,  New  York.  Mr. 
Spencer  and  the  members  of  his  sales  organiKa- 
tion  tested  these  tubes  very  carefully  before  de- 
ciding to  act  as  a  distributor  for  the  tubes  in 
lliis  territory.  The  tests  proved  very  satisfac- 
tory, and  the  Pearsall  organization  is  planning 
to  give  the  Ferryman  line  effective  representa- 
tion, utilizing  to  advantage  the  various  sales 
helps  that  have  been  prepared  by  the  sales  di- 
vision of  the  Ferryman  Electric  Co.  for  its  job- 
bers and  dealers. 


Ohio  Jobbers  Visit  New  York 

T.  R.  Buel,  president  and  treasurer,  and  E.  B. 
Lyons,  vice-president  and  general  manager,  of 
the  Buel-Lyons  Co..  1231  Superior  avenue, 
Cleveland,  O.,  jobber  of  musical  and  radio  prod- 
ucts, were  recent  visitors  to  New  York,  calling 
upon  their  many  friends  in  the  trade.  Both  of 
these  popular  phonograph  men  stated  that  busi- 
ness conditions  in  Cleveland  territory  were  ex- 
cellent, with  the  dealers  displaying  a  keen  in- 
terest in  the  development  of  radio  and  phono- 
graphs sales,  particularly  in  connection  with 
standard  (pialily  merchandise. 


Demonstrate  RCA  Products 

Memphis.  Tenn.,  November  4.— A  dinner  was 
held  at  the  Hotel  Peabody  recently  followed 
by  a  demonstration  and  explanation  of  the  new 
Radio  Corp.  of  America  products.  The  affair 
was  under  the  joint  auspices  of  the  Wcsco 
Supply  Co.  and  the  Rcichman-Crosby  Co.,  and 
many  RCA  dealers  of  Kentucky,  Arkansas  and 
Mississippi  attended. 
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Portables 


■  ALWAYS"  GUARANTEED 

irUh  every  Carryolo  goes  ti  WRITTEN  GUylB- 
ANTEE  that  nnless  it  completely  end  uneoit- 
ililinnally  satisfieji  it  may  be  re-shipped  at  tlie 
end  o/  ten  days  and  all  charges  luill  he  can- 
celled. We  tvill  even  pay  the  retitrn  shipping 
charge.      This  guarantee  eliniiiwtes  all  risi,-. 


''HEN  you  think  of  profits,  think  of  port- 
ables! When  you  think  of  portables  think 
of  Carryolas,  the  fastest  selling,  most  profitable 
portables  you've  ever  known! 


THERE  is  only  one  Carryola.  There  can  be  only 
one  Carryola.  No  other  machine  can  have  its 
exclusive,  patent-protected  features.  No  other  ma- 
chine is  so  popular.  Sales  records  prove  that  point. 
Today  the  Carryola  is  standard  among  portables. 

«^      Carryola  Company  oMmerica 

^        64^7  Clinton  Street  cMil%uauUQeWiscon.siny 


THE  Flapper  for  the  girls — the  IVIaster  for 
soberer  tastes — in  these  two  you  have  the 
neatest  sales  weapons  you'll  ever  see.  Over  a 
million  dollar  business  in  less  than  a  year! 
Think  of  it  man!    Are  you  getting  your  share? 

PLAIS  a  Carryola  Week.  Dress  up  your 
■windoivs  with  Carryolas.  Use  our  FREE 
Display  Malerial.  Ash  us  how  one  dealer  sold 
85  Carryolas,  and  600  records  in  one  week. 
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CARRVOLA  MASTER 
fn  SPANISH  RED 


CARROVLA  MASTEK 
i'»  STANDAIil)  UEACK 


Four  Colors  and  Black 


QO  that  you  may  meet  every  taste  we  dress 
^  the  Carryola  Master  in  four  beautiful 
colors  and  black.  The  Carryola  Flapper,  in 
hat-box  style,  is  available  in  grained,  black, 
imitation  leather  edged  with  tan.  Both  the 
Carryola  Master  in  color  and  the  Carryola 
Flapper  are  clothed  in  Genuine  Du  Pont 
Fabrikoid.  This  durable,  water-proof 
covering  is  beautifully  illustrated  in  the 
models  shown, 


CARROVLA  MASTER 
I"  JADE  GREEN 


CARRYOLA  MASTER 
ill  BROWN  ALLIGATOR 


'\T  OUR  customers  may  choose  between 
^  Spanish  Red,  Turtle  Blue,  Jade  Green, 
or  Butternut  Brown.  Or  they  may  select 
the  more  dignified  Black. 


1  ET  your  eye  rove  over  these  full-color 
^  reproductions.  Visualize  this  choice  as- 
sortment in  your  store.  Picture  the  pulling 
power  of  a  Carryola  Christmas  window. 
Remember  that  they  are  all  Carryolas— 
have  the  regular  exclusive  Carryola  fea- 
tures. That  they  yield  the  same  famous 
tone  quality  and  ample  volume  worthy  of 
cabinet  machines. 


Thmk  ,i,h„  w,,„derlul  Clirhtmm  Hem,  iha, 
Corpo'os  are!  Thai  could  mak,  a  finer  Mii 
Urder  an  assorlmrnl  from  your  jobber  NOW' 


f  Caiuiyola  Company  or  America 

64.7CliKton  ■Street  aVilwaukee.Wisccm^e^ 
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SILENT  S.  S.  MOTOR 

peerless  motor  equipment  used  in 
The  [arR  Lj  □  LVTM  A5TE  R 

No  better  evidence  of  satisfaction  could  be  given  than  that  Silent  S.  S.  Motors 
are  used  in  the  well-known  Carryola  Masters.  Where  dependable,  lasting  ser- 
vice must  be  assured,  Silent  Motors  are  very  apt  to  be  found.  They  are  Standard 
for  High  Quality  Portables. 


The  Silent  Motor  Features 

First — Only  the  best  materials  on  the  market  are 
used. 

Second — It  is  guaranteed  to  play  in  excess  of  two 
records. 

Third — It  is  fool-proof — because  regulator  is  built 
within  motor. 

fourth— The  true  running  of  governor,  rigidity  of 
turntable  shaft,  are  guaranteed  through 
Patents  approved  and  issued  by  the  United 
States  Government. 

piflli — It  is  absolutely  Silent  in  Wind  and  Opera- 
tion. 

Sixth — Lasting,  dependable  service  is  assured  through 
superior  construction. 

Seventh— M'lWions  are  in  use  giving  perfect  satisfac- 
tion. 


The  Carryola  Master  is  a  leadine  and  popular  model  using 
Silent  Motors.  It  you  would  like  to  knoiv  the  names  of  other 
portables  in  which  Silent  Motors  are  standard,  write  us  and 
the  information  wiil  be  promptly  jorthcoming. 


The  Carryola  Master 


THE  SILENT  MOTOR  CORPORATION 

321-323-325  DEAN  STREET  BROOKLYN,  N.  Y. 
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THE  Tone-Arm  shown  here  was  de- 
signed exclusively  for  tlie  Carryola 
Company  of  America  and  is  used  only  by 
them.  The  Carryolas— Master  (right)  and 
Flapper  (left) — need  no  introduction  to 
the  talking-machine  trade.  Their  exquisite 
tone  and  splendid  volume  are  eloquent  tes- 
timony to  their  excellent  reproduction. 


TONE  ARM: 

are  standard  equipment  in 
all  CARRYOLA  models 


COMPARE  the  construction,  the  sim- 
plicity, the  finish,  and  the  ease  with 
which  Empire  Tone  Arms  may  be  incorpo- 
rated as  an  integral  part  of  a  phonograph. 
No  other  Tone  Arm  brings  out  such  clear- 
ness and  sweetness  of  tone.  And  it  is  tone 
quality  and  excellence  of  reproduction  that 
make  one  phonograph  better  than  another. 


This  Compuny^one  of  ihe  oldest  manufacturers  of 
tone  arms — tvelcomes  the  opportunity  to  help  phono- 
graph makers  work  out  their  tone  nriii  problems. 


EMPIRE  PHONO  PARTS  COMPANY,  2261  East  14th  St.,  Cleveland,  O. 


Established  in  191-4 


Vy.  }.  McNAMARA,  President 


OUT  of  all  the  reproducers  available, 
Carryola  picked  Add-A-Tone  as 
standard  equipment  on  all  Carryola 
Models.  These  popular  portables  have 
taken  the  country  by  storm — over  a  mil- 
lion dollars  in  sales  in  less  than  a  year. 

Add-A-Tone  helped.  Add-A-Tone  is  an 
essential  part  of  Carryola  success.  No 
other  make  achieves  ,such  clear,  accurate, 
full  reproduction.  No  other  make  was 
good  enough  for  Carryola,  a  company 
that  demands  the  best. 


//  you  want  the.  best  reproduction,  you'll  nted 
the  beat  reproducer.    Investigate  Add-A-Tone. 


Unique  Reproduction  Co. 


32  Union  Square 


New  York  City 
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The 

HEINEMAN 


FLYER 


'NOWN  to  the  makers  of  phono- 
graphs as  the  Motor  of  Quality,  the 
Heineman  Flyer  is  built  for  dependable 
performance.  Manufacturers  use  it  be- 
cause they  know  that  their  models  will  not 
come  ■  back  because  of  motor  trouble. 
Three  million  smooth-running,  noiseless, 
perfectly-obedient  motors  are  eloquent 
testimony  to  satisfactory  performance. 

The  Carryola  Company  of  America,  lead- 
ing manufacturer  of  portable  phono- 
graphs, uses  the  Heineman  Flyer  in  its 
highly  popular  model,  the  Carryola  Flap- 
per. It  is  a  leading  company,  a  well-known 
company — but  only  one  of  many  that  pre- 
fer Heineman  Motors. 

Ifhy  not  write  to  the  Carryola  Company, 
if  you  are  not  perfectly  satisfied  toith  your 
present  motor,  and  ask  them  how  the 
Heineman  Flyer  has  behaved  for  them? 


CARRYOLA 
FLAPPER 


GENERAL  PHONOGRAPH  CORPORATION 


25  West  45th  St. 


OTTO  HEINEMAN,  President 


New  York,  N.  Y. 
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Radio 
Receiver 


A  New  Frinciple  of  Radio 
—Exclusive  in  the  Walleytone 


 ~,  


Every  tube  set  owner 

is  a  prospect  for  these 

The  Valley  B-Eliminator  takes 
the  place  of  B  batteries  and  pro- 
vides B  current  from  the  house 
lighting  circuit  at  a  constant 
voltage  all  the  time.  It  is  a  new 
and  better  source  of  B  current. 

The  Valley  Battery  Charger 
also  works  off  the  house  light- 
ing system  and  is  the  only 
charger  needed  for  rechargine 
both  A  and  B  storage  batteries. 
The  Valley  Charger  is  known  all 
over  the  country.  We  have  al- 
ways been  able  to  sell  all  that 
we  collld  make. 

Your  jobber  can  supply  you. 
Or  write  us  for  further  informa- 
tion. 

The  Battery 

Charger 
Retail  Price 
$19,50 


The 
B-Eliminator 
Retail  Price 
$30,00 


The  Valleytone  is  not 
just  another  radio  receiv- 
ing set  made  to  sell  in  a 
certain  price  class.  It  is 
built  on  a  new  principle  of 
radio  which  makes  it  the 
outstanding  radio  value  of 
the  year. 

Toroidal  coils  (used  in  a 
manufactured  set  for  the 
first  time),  controlled  by 
the  potential  balance 
method  of  suppressing 
oscillation  and  distortion 
(exclusive  with  the  Valley- 
tone),  provide  unequalled 
selectivity  and  tonal 
qualities. 


The  Valleytone  easily 
and  distinctly  separates 
stations  broadcasting 
simultaneously  on  wave 
lengths  four  or  five  meters 
apart.  And  it  reproduces 
with  a  tone  so  faithful  and 
natural  as  to  inspire 
genuine  amazement  and 
admiration. 

We  are  looking  for  good 
dealers  to  profit  with  us  on 
the  sale  of  this  superior 
radio  receiver.  Consult 
your  jobber  or  write  us  for 
the  full  story  of  the 
Valleytone  5-Tube  Radio 
Receiving  Set, 


VALLEY  ELECTRIC  CO.,  d„ 

{Branches  in  principal  c 


.  St.  Louis,  U.  S.  A. 


The 


Valley 


solid 


walnut  cabinet  Imished 
in  two-Wnc  with  in- 
laid gold  Btripta. 
Bakclite  panel,  en- 
Graved  in  gold. 

$115.00 


The  Special  Valley 
Table  lUie  the  above 
with  built-in  lou'l 
speaker  and  compart- 
raenis  for  all  batter- 


$60.00 


Valley  Electric 
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Prcrfft^'imi'i)^  Sates  tinkles 

Bulletin  Board  Contains  Names  of  Records  Played  at  Store  Door  of  Clark  Wise  Music  Co.— 
Advertising  Store  Through  Adequate  Signs— How  Two  Dealers  Gain  Prestige  Through  Service 
—Clark  Music  Co.  Goes  Competitors  One  Better  in  Giving  Service — Letters  That  Win  Sales 


Wlieii  the  passer-by  hears  the  phonograpli  in 
front  of  the  Clark  Wise  Music  Co.'s  store  in 
San  Francisco  playing  a  calcliy  tune  tliat  tickles 
his  car,  he  doesn't  lic^ilate  to  go  in  and  ask  for 
it  because  he  doesn't  know  the  name  of  the 
piece.  No,  indeed,  tlie  Clark  Wise  store  tells 
him  what  it  is  immediately  with  the  aid  of  a 
big  slate  standing  next  to  iho  phonograpli  whicli 
saves  many  sales  that  otherwise  would  be  lost 
because  the  customer  didn't  like  to  lium  or 
whistle  a  tune  to  identify  the  number  that  at- 
tracts him.  Tlie  slate,  14  by  2S  inches,  is  placed 
next  t!ic  plionograph  in  the  broad  entrance  and 
as  records  are  changed  a  new  sign  to  corre- 
spond witli  the  title  can  be  made  up  in  a  jifTy 
by  erasing  the  old  one  and  chalking  in  a  fresli 
new  bulletin  that  can  easily  be  read  from  the 
street  six.  feet  away.  The  Clark  Wise  Co.  uses 
the  slate  bulletin  to  sell  not  only  phonograph 
records  but  sheet  music  and  player  rolls  as  well. 
The  title  of  the  piece  is  written  in  at  the  top 
of  the  slate  and  below  is  always  added:  "We 
have  it  in  records,  sheet  music,  player  rolls." 
The  plan  has  been  used  by  the  company  for 
more  than  two  years  and  though  it  cost  little 
to  install  and  requires  no  skill  to  use,  helps  t)ie 
store  to  more  than  double  its  sales,  according 
to  Manager  C.  S.  Walter,  who  originated  the 
idea. 

iS 

The  European  Phonograph  Co.,  of  New  York 
City,  is  a  firm  believer  in  advertising.  Not  only 
arc  tliere  several  large  electric  signs  on  the 
front  and  sides  of  the  store  announcing  the 
firm  name  and  the  various  products  handled, 
but  on  the  side  wall  of  the  store  has  been  placed 
a  large  bulletin  board,  glass  enclosed.  On  this 
bulletin  board  are  pinned  regularly  the  latest 
record  lists.  Foreign  language  record  lists  are 
given  special  prominence  on  this  board  and  dur- 
ing eacli  day  many  people  stop  to  see  what  has 
been  released  in  the  way  of  records  in  the  lan- 
guage of  Iheir  home  countries.  Another  little 
idea  which  indirectly  has  been  the  cause  of 
building  much  good  will  for  this  enterprising 


dealer  is  a  service  department.  Not  only  does 
the  European  Phonograph  Co,  give  service,  but 
it  loses  no  opportunity  of  calling  attention  of 
its  patrons  to  the  fact  that  the  company  is 
anxious  to  give  service.  On  the  back  of  the 
small  booklet  for  entering  payments  which  is 
given  to  each  instalment  customer  appears  tl>is 
message:  "We  maintain  a  service  department 
for  your  benefit.  Please  make  use  of  it."  An- 
other dealer  who  believes  in  giving  service 
without  question  and  who  has  profiled  by  it  is 
the  firm  of  Fames  &  Jacobs,  also  of  New  York- 
City.  Mr,  Jacobs,  in  discussing  this  an.cle  of 
the  business,  declared:  "I  truly  believe  that  the 
basic  principle  of  building  business  is  in  giving 
service.  We  go  to  what  may  sometimes  seem  to 
be  unreasonable  lengths  in  keeping  our  custom- 
ers satisfied,  but  it  pays.  The  bulk  of  our  pa- 
trons are  repeat  customers.  If  a  service  call 
comes  to  the  store  after  the  service  men  have 
gone  home,  as  "sometimes  happens,  I  do  not 
wait  until  the  next  day  to  service  the  instru- 
menl,  I  have  a  little  kit  of  tools  right  beside 
luy  desk  and  rather  than  disappoint  a  customer 
I  go  out  and  put  the  instrument  in  shape  my- 
self. I  have  visited  homes  where  a  party  was 
in  progress  at  the  time  of  my  arrival.  Now 
the  point  is  that  these  people  wanted  the  instru- 
ment during  the  social  affair  and  the  loss  of  its 
use  during  the  evening  would  have  spoiled  the 
party.  In  most  cases  the  trouble  is  quickly  re- 
paired and  you  can  imagine  how  grateful  these 
customers  have  been  to  me  and  to  our  store. 
Also  I  always  take  care  to  pass  out  a  few  of 
my  business  cards.  It  all  brings  in  business." 
It  is  significant  that  these  two  firms  do  a  busi- 
ness in  excess  of  a  quarter  of  a  million  dollars 
per  annum. 

iS  i«  tS 
The  Clark  Music  Co.,  Syracuse,  N.  Y.*,  has  a 
service  department  which  is  second  to  none  in 
the  State.  Five  repair  and  service  men  devote 
Iheir  entire  time  to  the  talking  machine  and 
radio  service  end  of  the  business.  It  pays  to 
have  a  good  service  department.  Satisfactory 


and  elhcient  service  and  attention  to  repair  jobs 
means  satisfied  customers  and  that,  in  the  final 
analysis,  means  repeat  business.  So  great  has 
the  service  end  of  ihc  business  become,  due  to 
the  large  number  of  customers  which  this  store 
boasts  and  also  due  to  the  fact  that  this  depart- 
ment attends  lo  the  repair  requirements  of 
other  dealers  in  the  community,  that  the  men 
are  kept  busy,  Tliey  arc  all  skilled  workers, 
and  know  all  there  is  lo  know  about  the  me- 
chanics of  talking  machine  and  radio  repairing 
and  installation.  The  men  use  Iheir  own  cars 
to  reach  jobs,  thus  speeding  up  the  work  of  the 
department  considerably.  Of  course,  a  charge 
is  made  for  ihe  bulk  of  the  work  and  this  charge 
is  based  either  on  ,  the  time  consumed  on  the 
work  or  on  the  job  itself.  In  other  words,  if 
the  repairman  is  compelled  to  travel  a  long  dis- 
tance, and  at  the  Clark  Music  Co.  they  cover 
territory  sometimes  as  far  as  fifty  miles  from 
the  store,  the  charge  is  based  on  time.  In 
oilier  cases  a  flat  rate  is  made  for  the  job. 


f^ockford 

Hardware 

FROM  the  complete  Rockford 
Line  of  Hardware  you  can  get 
what  you  want  when  you 
want  it.  More  than  300  hardware 
itemsfor  pianos, phonographs  and 
radio  cabinets  are  illustrated  and 
described  in  our  special  96-page 
catalog.  Advantageous  service  is 
assured  by  the  strategic  locations 
of  our  large  factory  and  conven- 
ient branch  offices.  You  cannot 
know  the  best  in  cabinet  hard- 
ware unless  you  know  the  Rock- 
ford  Line.  Write  for  catalog  today 

National  tock  Co., 
flockford.lli. 


branch  Sales  Offices: 


India 


Cvrnisvillc,  Ind. 
Grand  Rapids,  Mich. 
High  Pt.ini.  N.  C. 


,  N.  Y. 
"Lo»  Anyolus.  Cal. 
Milwaukee.  Wis, 
Scatile,  Wash. 
SiicbovBan.  Wis. 


«  1 


L.  A,  Dexter,  manager  of  Widner's,  Inc., 
Newark,  N.  J.,  has  put  his  customers  to  work 
for  him  in  a  very  clever  and  profitable  manner. 
The  following  letter,  which  is  self-explanatory, 
has  been  mailed  to  the  good  customers  of  the 
store; 


Satis 


If  you  arc  pleased  with  your  dealings  with  us,  may 
we  npl  ask  you  lo  Il-II  your  friends?  IJrina  llicm  liere 
with  you  any  atltrnooii  or  cvcuing,  if  they  are  in 
the  market  for  a  iiiano,  radio  or  phonograph,  and — 

Iheit  purcliaiL-  in  rncrchaiiilise  if  sale  is  made  before 
January  31. 

Wt  Iry  hard  lo  serve  you— will  you  not  rcciprocatcl 
Another  letter  to  selected  patrons,  which  was 
along  somewhat  similar  lines,  and  which  also 
proved  effective,  is  as  follows: 
You  Abk  ElecteuI 
■\Ve  have  decided  lo  employ  you  in  your  spare  lime 
lo  bring  ill  your  friends  and  relations  to  buy  a  piano, 
phonouraph  or  radio.    You  will  receive  a  commission 
of  S  per  cent  in  any  merchandise  you  care  lo  select. 
If  you  sell  a  piano  you  gel  al  leasi  ?2S. 

You  are  therefore  elected  and  we  congratulate  you, 
irnsline  that  you  will  find  It  easy  10  bring  us  a  new 
cuslonicr  at  once.  This  offer  expires  (date).  Awaiting 
Ihe  pleasure  of  your  first  sale,  wc  are. 

S         iS  4S 

Landau's,  one  of  the  leading  music  stores  in 
Ihe  State  of  Pennsylvania,  operating  a  chain 
of  stores,  has  a  particularly  successful  musical 
merchandise  department.  The  store  does  more 
than  merely  sell  musical  merchandise.  The  com- 
pany has  gone  to  the  extent  of  securing  the 
services  of  experienced  instructors  who  not 
only  teach  those  who  desire  to  avail  themselves 
of  the  privilege  but  teach  the  purchaser  with 
the  idea  of  fornting  bands.  This  has  brought 
in  mucli  business  and  the  result  has  been  the 
formation  of  several  excellent  bands.  Recenlly 
in  connection  with  the  formation  of  bands 
among  boys  Landau's  directed  a  full-page  ad  to- 
ward parents,  cs-plaining  the  plan  and  empha- 
sizing the  free  service.  A  second  full-page  ad 
was  directed  to  the  children  thentselves  with 
the  idea  of  interesting  them  to  the  point  where 
they  would  discuss  the  plan  with  their  parents. 
Tliis  clever  advertising  campaign  brought  big 
returns  both  in  applications  to  join  the  bands 
and  also  in  sales  of  instruments. 


Distribute  RCA  Catalog 

.A.  new  catalog  on  RCA  Radiolas,  Radiotrons 
and  accessories  has  been  sent  Radio  Corp.  of 
America  dealers  for  distribution  to  Iheir  cus- 
tomers. It  is  printed  in  two  colors  and  all  the 
RCA  products  are  illustrated  and  described  in  the 
booklet. 


Declares  Extra  Dividend 

The  Stewart-Warner  Speedometer  Co.  has  de- 
clared the  usual  quarterly  dividend  of  $1.25  a 
share  on  the  capital  stock  in  addition  to  ihe 
CKtra  payment  of  $1  a  share.  Bolh  dividends 
are  payable  November  15  to  stockholders  of 
record  October  31. 
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Distinctive  Publicity  Wins  Holiday  Sales 

Pre-Holiday  Competition  Forces  Trade  to  Make  Stronger  Bid 
for  Sales-Some  Practical  and  Effective  Advertising  Suggestions 
By  Fred  B.  Porter 


you  want  ther 
and  especially 
get  10  emplinsi 

scribed  and  i 


lici  period  preceding  the  holidays  (here 
ible  (or  business,  manifested  principally 
oliinic  of  adverlislng  by  nicrelianls  in  all 
5.  At  Ihia  period  parlicuiarly  the  advcr- 
distiiictive  stands  out  from  the  mass  of 
icnts  and  is  read.  Make  your  adverlisc- 
11  design  and  individual  in  esprcssion  if 
lo  be  read,  is  a  good        '  -' ' 


nuicli   needed   to  liold  the   reader's  attention. 

The  W.  P.  Manning  Music  Co..  of  Augusta, 
Ga.,  ran  in  newspaper  space  an  illuslratjon  of 

combination  radio  and  phonograph 


tht 


hildri 


tchniidis 


don't  for 
ensei 


alniosphcrc.  Tlic  publicity  dc- 
llic  accompanying  arlicle  was 
dealers  ihroughout  the  country, 
i<  the  ideas  arc  just  as  force- 


...  jrayons  by 
,  on  tbe  same  page,  for  other 
al.so  to  be  colored  and  cash 
,  by  the  newspapers  for  ihe 
ul  attention  lo  the  advcrtiso- 
;   of  the  family 


I  while  1 


—  ElllTOH,] 


"■Th7advcTlisement  lliat  sells  talking  machines 
>r  radio  to  people  at  Cliristmas  time  wdl  be  the 
that  "takes  the  least-traveled  and  hence 


colored 
Other  illiislrati( 
advertisers,  wei 
prizes  were  gi\ 
best  work.  Ca 
incnt  by  the  talkati 
was  insured  in  Ibis  manner. 

Putting  Hints  in  Their  Paths 
Marshall  Field  &  Co.,  Chicago,  do  not  slop 
at  suggesting  once  in  an  advertisement  that 
phonographs  or  records  or  radio  sets  will  make 
suitabl 


for  .  .  Phonographs  and  Records."  Down  at 
the  bottom  of  the  page  (in  the  basement)  you 
saw  advertised  books  with  records  for  children. 
Inviting  the  Christmas  Savers 
Suggestions  that  Christmas  Club  savings 
f.liccks  might  be  invested  in  talking  machines 


firm  kno 


The  Cheney— for 
Christinas  ^d-v 
Long  Afte/7j 


Thf  Chtn. 
fundimcnultr  tfnn> 
employed.  } 


Chrialmaa." 
The  hen 

Chrifllmos  t-.-„  

'opera  rci-ords,  orchcEtri 
symphonies,    sweet  old! 
ballads  and  the  gftj-est  of  I 
now  songs  and  sparkling Ij 
dances. 

Ask     ttie  salespeiiii 
at  the  record  c 
for  suggestions. 


~^os.  1.  2.  3  and  4-Lyon  &  Healy  Ads     Nos   5  and  ^Wanamake 
Phila.    No.  7— Marshall  Field  &  Co. 

speediest  route  to  tlie  mind  of  the  reader,"  as  -.ut 
advertising  expert  has  phrased  it. 

There  is  so  much  advertising  for  the  pubhc 
to  read  that  novel  plans  of  arranging  the  adver- 
tisement,   novel    plans    to    get    business  and 


gifts.  Tl 
s  that  not 
idcr  goes 
over  .m  advertise- 
ment from  start  to 
finish,  so  it  makes 
s  u  g  g  e  St  i  o  n  s  by 
classes  of  prospects. 
Just  before  the  last 
big  rush  it  prints  a 
■•Quick  Guide."  At 
such  times  you  will 
find  phono  graph>. 
records  and  radio 
suggested  as  "Some- 
thing for  Recrea- 
tion" for  a  boy,  for 
tlie  home,  for  an  el- 
and 

even    toy  phono- 
graphs  for  the 
youngsters. 
Bridging  Holiday 
Gap 

J.  J.  H.  McLean  & 
Co,,  Ltd.,  of  Winni- 
peg, Canada,  ran  an 
advertisement  head- 
ed "The  Day  After 
Christmas."  It  re- 
ided  readers  that 
new  records  and 
rolls  would  be  want- 
ed for  the  week's 
festivities  for  danc- 
ing and  suggested 
that  perhaps  Christ- 
mas gifts  (like 
checks)  would  make 
it  possible  to  pur- 
lase  the  long-de- 
sired phonograph  or 
radio  set. 
Laying  Out  Ads 
A  page  advertise- 
ment of  K  a  h  n  '  s 
C.,  was  laid  out  jusi 
across  the   page  by 


:alli 


Washington 

like  the  store — you     —    ---  ^-o- 

floors  instead  of  up  and  down  columns.  And  at 
the  left  of  the  page  was  a  picture  of  the 
elevator  shaft— a  guide  to  ihe  merchandise.  At 
the    fourth    floor    von    found    "Come    up  here 


^^K.  PHONOGRAPH  CASES 

RADIO  CASES 

Reinforced  3-ply  Veneer 

The  Standard  Case  for  Talking 

Machines  and  Radio  Sets 

Let    uf    figart    on    your  reqairementM 

MADE  BY  ^ 

PLYWOOD  CORPORATION,       Goldsboro,  N.  C. 

^^^^^^                                          Milli  in  V..,  N.  C.  .nd  S.  C. 

Make  This  a  Musical  Chrhlmat 
by  Giving  Musical  Gifts 
of  Qaolity 


Ar^  W  yw" '™  " 
Thrn  you  fiJOcirouiW /b™  o 

5(22 1  Son*  S^"'  " 
'"tB]       Tliiid  Street  al  Bieb 


C.  C.  Baker's  Clever  Ad 
made  in  advertising  by  the  C.  E.  Wing 
of  New  Bedford,  Mass.,  which  made  this 
idvertising  timely  by  running  it  when  the  banks 
vcre   sending  out  the  checks.     For  instance. 


Co 


A  Unique  Ad  Effect 

when  one  bank  was  paying  the  savers,  the  store 
ran  a  fac-simile  of  its  checks  and  used  a  caption 
on  the  advertisement:  "More  Christmas  Club 
Checks  Out!  And  Not  One  to  Be  Wasted  on 
Trivial  Things." 


Novel  Method  of  Demon- 
strating Radio  Receivers 

Toronto,  Can.,  November  6.— Bcimet  &  Elliott, 
Ltd.,  Atwater  Kent  distributors  of  this  city,  are 
making  a  novel  and  effective  demonstration  of 
Atwaler  Kent  radio  through  the  autos  of  its 
sales  staff.  Each  automobile  has  had  a  neatly 
constructed  shelf  placed  across  the  rear  seat  and 
carefully  cushioned  to  avoid  jarring.  On  this 
shelf  is  placed  a  Model  20  Compact  Atwater 
Kent  radio  receiving  set,  Model  M  Atwater  Kent 
radio  speaker  and  the  familiar  Atwater  Kent 
advertising  lamp.  On  the  roof  ot  the  car  has 
been  constructed  a  fan-shaped  antenna,  extend- 
ing from  the  radiator  cap  and  over  the  top  of 
tlie  car.  The  ground  connection  is  made  on 
the  frame  of  the  car  when  running.  Whenever 
the  car  is  standing  a  rod  driven  into  the  earth 
provides  a  more  effective  ground,  enabling  re- 
ception from  greater  distances. 

A  number  of  dealers  have  copied  this  idea 
and  find  it  particularly  valuable  when  canvassing. 


November  IS,  1925 


THE  TALKING  MACHINE  WORLD 


21 


the  many  features  in  the  100  page  Valley  Forge  catalogue. 

originated  by 


J 

7  3  O   IMARKET  STREET 

PHI 
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J.  W.  Jenkins  Sons'  Music 
Co.  Displays  Zenith  Sign 

Mammoth  Sign  on  Side  ot  Building  Puts  Name 
ot  Zenitli  Radio  Receivers  Before  tlie  Hyes 
of  tfie  Public  in  Effective  Fashion 

Kansas  Cm,  Mo..  November  6.— The  J.  W  Jen- 
kins Sons'  Music  Co.,  of  this  city,  one  of  the 
lar.gest  retail  ami  wholesale  music  cstaMisl.menls 
in  the  Middle  WesI,  n'lii.  h 


.ipproxi 


mately  200  'eel  ty  =0  feel.  The  sign 
can  be  seen  for  n.ilcs  and  llie  location  of  the 
boildinu.  a<lja.-e,.,  .o  the  railroad  termmal,  puts 
the  sign  in  a  position  to  be  seen  by  all  passen- 
L.crs  on  incoming  and  outgomg  trains. 


Giant  Zenith  Sign  on  the  J.  W.  Jenkins 
ilh  line  of  radio  receivers,  has  erected  a  sign 
featuring  this  hue  of  radio  receivers  lhat  has 
occasioned  much  conimenl  because  of  lis  size 
and  its  effective  position  for  keeping  ihe  name 
of  Zenith  before  the  public.  As  can  be  seen 
from  the  accompanying  pliotograpli,  the  sign 
occupies  the  enlire  side  of  Ihe  Jenkins  Bmld.ng, 


Five  Artistic  Catalogs 

for  Kolster  Retailers 

id  highly  attractive  catalogs  have 
Kolster  radio 
distributors  during 
tjie  past  month. 
Each  gives  a  detailed 
tlcicription  of  the 
Kolster  radio 
models,  together 
w  i  t  h  illustrations, 
■iml  outlines  the 
sales  policy  of  the 
company  in  detail. 

The  distributors 
issuing  these  cata- 
logs are  the  Wet- 
more-Savage  Auto- 
motive Equipment 
Co.,  Boston,  clislrib- 
utor  for  New  Eng- 
land; Ihe  Duluth 
Electrical  Supplies 
Co.,  Duluth,  and  W. 

It  Co.,  Mimic 
apolis,  whose  terri- 
lories  combined  cov- 
er Minnesota  and 
South  Dakota;  the 
K 


Stromberg-Carlson  Agency 
Awarded  Yorkville  Store 

H.  G.  Bloom,  of  Gross-Brennan,  Inc.,  Presents 
Authorized  Dealer  Certificate  and  P'aque  to 
Sidney  Vorzimer,  of  Retail  EstabUshment 

Tlie  Yorkville  Radio  Co.,  New  York,  on 
the  long-established  radio  establishmenis  m 
city  has  been  awarded  the  Stromberg-Carlse... 
franchise.  -The  accompanying  photograph 
sliows   Horace   G.   Bloom,  of  Gross-Brennan 


1  the 


Sons'  Co  Building  -  ■  ■  

1  „r|.  N.w  York  Citv,  covering  the  melropoli 
I  II,  JmricI  and  (he  Electric  Supply  S:  Equip 
mcnl  Co.,'  Albany,  who,  with  lis  scvera 
branches,  is  a  Kolsler  radio  distributor  tor  Ih' 
greater  portion  of  New  York  Slate.  Boll,  o 
these  wholesalers  arc  actively  pusliiiig  I^oUl,' 
radio. 


H 

the  Sir, 


G.  Bloom  an 

mberg-C.-irlsOi 


plaque 


tliori/cd  dealei   - 

,0  Sidney  Vorzimer.  of  the  Yorkville  eslablish- 
nici.i.    The  Yorkville  Radio  Co.  is  planning  an 

,  .,..„vc  sales  proiiiolion  canrpaigii  in  the  in- 

of  Ihe  Slrombcrg-Carlson  hnc  of  radio 
pro,l,„ls. 


Wowybrks  Coadincr  'Radio  House 


THE  SYMBOL  OF  SERVICE 


Improved  design-greater  Super  VIII  Sales 


DUtributors  jar 


Wholesale  only 


The  Radiola  Super  VIII  now  employs  the  improved 
six-tube  Super  Heterodyne  catacomb  used  in 
Radiola  25.  Fitted  with  the  new  UX-120  dry  bat- 
tery power  Amplifier  tubes,  volume  and  quality  ot 
reproduction  have  been  materially  improved. 

With  these  improvements  the  Super  VIII  assures 
continuity  of  performance  and  stable  operation 
under  all  conditions  of  service. 

It's  performance  that  counts  both  in  sales  and  cus- 
tomer satisfaction.  Demonstrate  to  your  cus- 
tomers how  the  Improved  Super  VIII  works. 

Your  order  will  be  filled  promptly  upon  request. 


CONTllNiAOAmOa^dEL^^ 
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Eight-tube  "Super-Het"  with 
power  loudspeaker  and 

NO  BATTERIES 


Radiola  Loudspeaker 
Model  I04,  Ust  $245 


Radiola  25,  list  $165 


Radiola  30.  list  $575 


The  new  uni-con trolled 
six  and  eighi-tube  Su- 
per-Heterodynes are 
profit  builders  that  be- 
long in  the  music  deal- 
er's stock  because  of 
their  quality  of  perforin- 


Of  tremendous  importance 
to  music  dealers:  Radiola  30 

IT  IS— first  of  all— a  musical  instrument.  Its  louaspeaket  is  the  new  RCA 
Cone  speaker  that  hanaies  great  volume  of  tone  without  distortion- 
gets  all  the  highest  and  lowest  tones.  This  Radiola  operates  entirely  on  the 
60  cycle,  110  volt  A.  C.  lighting  circuit— without  batteries.  It  is  an  eight- 
tube  Super-Heterodyne- supremely  seleaive  and  sensitive— and  yet  is  op- 
erated with  a  single  control.  It  can  get  a  whole  orchestra  at  the  actual  vol- 
ume of  the  original,  and  can  reproduce  both  music  and  speech  with  un- 
precedented faithfulness. 

Radiola  30  will  do  more  than  any  customer  will  demand  of  a  radio  set.  It 
is  the  ultimate  achievement  toward  which  music  dealers,  particularly,  have 
been  looking. 

RCA-Radiola 

MADE    BY    THE    MAKERS    OF  RADIOTRONS 


RADIO  CORPORATION  OF  AMERICA 


NEW  YORK 


SAN  FRANCISCO 
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How  Rate  of  Turnover  Measures  Profits 

An  Analysis  of  the  Turnover  Problem  as  It  Affects  *^  Phono- 
graph Business  and  the  Need  for  Keeping  Your  Capital  Working 
By  L.  O.  Coulter 


(The  nrlitic  whicli 
by  L,  O.  Couller, 
Co..  and  wllicli  an 


■eii  i 


:  of  ( 


Mr. 


Bell.     Turnover  is  a  vit.il  problem,  one  rcBarding  wli"^'' 
the  relailer  cannot  know  (oo  mutii.     Mr.  Coulter  knows 
what  he  is  talkiufi  nboul,  and  he  discusses  I 
ciseiy  and  clearly,  making  llic  article  of  en 
those  dealers  who  are  a  Utile  in  the  dark  a 
of  business  manaEemcnt. — Editob.) 

Idle  capilal  yields  no  profils.  You, 
Retailer,  whether  you  sell  phonofsraplis.  radio 
or  any  other  line,  make  money  in  proporlion 
to  your  rate  of  turnover.  It  is  r.ipid  lurnoviT 
that  counts.  Although  it  may  nol  be  at  oirc 
apparent,  $10,000  lurned  over'lwelve  limes  a 
year  is  far  better  than  $60,000  turned  over  Iwitc 
a  yea: 


'!'o  get  dov 


Practical  Exar 

n  to  brass  tack; 


lr;ilc  Hie  point, 
iple 

,,  let  US  assume 
stock  of  radio 


Large  manufacturers  in 
'vrex,  Proctor  &  Gamble 


other  lines  such  as 

have  recently  been  preaching  lo  their  sales- 
men, and  through  them  to  the  trade,  to  buy 
in  quantities  equivalent  to  only  one  or  two 
monlks'  .supply  and  then  seek  lo  move  those 
goods  rapidly,  showing  the  dealer  how  this 
was  to  his  advantage.  The  old  policy  of 
■'bluff  the  dealer"  has  be<>n  rcpl.iccd.  wilh 
manufacturers  of  the  better  class,  by  the  new 
policy  of  "help  the  dealer."  Many  progressive 
concerns  have  reduced  their  minimum  order 
allowance,  both  to  wholesalers  and  retailers, 
to  a  small  fraction  of  the  former  quantity. 
They  have  done  this  with  the  idea  of  helping 
the  dealer  lo  make  more  money.  A  prosperous 
.dealer  is  a  better  customer. 

The  chain  store  turns  over  its  working  capita! 
practically  twelve  limes  a  year.  It  has  to  in 
order  to  make  money. 

Go  to  any  United  Cigar  Store  almost  any 
day  in  the  week  and  you  will  sec  a  big  stock 
of  new  goods  coming  in  to  replenish  their 
shelves.  In  many  items  they  undoubtedly 
turn  over  their  stock  once  a  week.  Advertised 
brands  of  cigarettes,  chewing  gum,  cigars, 
etc.,  move  with  such  rapidity  that  ihc  stock 
has  to  be  replenished  very  frequently.  Un- 
doubtedly it  is  rapidity  of  turnover  that  makes 
them  their  money.    This  is  a  very  extreme  tyiif 


Many  talking  machine  dealers 
who  believe  they  are  making 
a  profit  are  not  doing  so. 
Ignorance  oi  the  principles 
governing  the  relation  of  turn- 
over to  capital  is  largely  re- 
sponsible {or  this  condition. 
In  the  accompanying  article 
Mr.  Coulter,  in  simple  Eng- 
lish, gives  some  practical  il- 
lustrations of  the  effect  of 
turnover  on  profits  


wliich  he  turns  over  or  sells  out  completely 
once  every  four  months.  The  stock  represents 
an  investment  of  $5,000.  His  net  profit  on  the 
entire  stock  is  5  per  cent.  By  a  little  mental 
arithmetic  it  can  be  readily  seen  that  the 
dealer  clears  $250  on  his  radio  line  every  four 
months  or  $750  a  year.  This  allows  him  15 
per  cent,  annua!  interest  on  his  capital  of 
$5,000.  Some  dealers  would  be  pretty  well 
satisfied  with  this. 

But  supposing  this  dealer  wakes  up  and 
decides  to  order  his  stock  on  a  monthly  basis 
rather  than  on  a  four-monthly  basis.  He  car- 
ries but  one-quarter  ihc  amount  of  stock  now. 
Consequently  his  investment  is  only  $1,250.  At 
5  per  cent,  this  yields  $62.50  a  month  or  $250 
tor  four  months.  Thus  tar  he  has  gained  noth- 
ing. But,  of  his  original  $5,000  which  he  was 
aceustomcd  lo  invest  in  radio  under  the  four- 
months  turnover  plan,  he  now  has  $3,750  left 
which  he  is  free  to  use  for  the  expansion  of 
his  business, 


For  your  sets- 

the  tube  that  took         York  and 
Philadelphia  by  Storm 


Retail  Price 


with  full,  noise. free  dislor- 
Ilonless  volume. 

All  models  sold  with  a  10 
/day  'written  guarantee 

OTEBR    MODELS    SELL  AT 

3  Bolt-81100  cmp.  Miniature  Bcu 

Model  S-8100  Det.-Ampl  2-50 

5  w!/-' .  omo.  Slo^dard  Bait 

Model  S-20O  Detector   2.50 

Model  S-4000  Det-Ampf....  2.S0 
Model  S-700  Power  Ttibe...  5.00 

3  coll— II 10  amp.  MMoluit  Bolt 

Model  S-6O0  Dot-Ampl  2.50 

col/— i-i  amp.  Standard  Bail 

Model  S-300  DeL-Ampl  2.50 

5  mll-ISIIOOamp.  Standard  Bait 
Model  S-1600  Det.-Ampl  4.00 


Equip  your  sets  with  the  tu  bes 
that  eliminate  rushing,  sputter- 
ing tube  noises  by  means  of  tri- 
angular stabilizing  plates  —  an 
exclusive  Schickerling  feature. 

Try  Schickerling  tubes  in 
comparison  with  any  others — 
note  the  big  difference  in  tone 


and  volume.  Sturdy,  long-lived 
and  so  sensitive  that  far-off 
Stations  come  in  with  bell-like 
clearness. 

Greater  consumer  satisfac- 
tion and  quicker  sales  come 
with  the  use  of  Schickerling 
tubes.  A  ^reat  improvement! 


Writs  or  wire  for  our  interesting  dealers  proposition 
that  insures  legitimate  profits. 

SCHICKERLING  PRODUCTS  CORPORATION 

EiecHliie  Offiecj  and  Faclory;  401-407  Mulbcrrv  Street,  Ncworli,  N.  J 


Yoffc  Oflii 

jcker  BuildlnB.  Broadw^iv  &  ■12nd  St.  Jcwele, 

Havcmeyer  Bulldine.  Cortlotidt  and  Chu.t,, 
Philadelphia  Office:  JelTtrson  Bulldlna.  1015  Chestnut  St: 


8ulIdtnE,36  W,47lh  St, 


SCHICKERLING 

RADIO  TUBES 

Oe  S/j6iliiin^  JHanffular  Plates 
Mail  Orders  filled  from  our  Newark  fact 


Let  us  assume  that  he  puts  this  mto  h<s 
phonograph  department,  purchasmg  h.s  stock 
on  the  monthly  plan.  Allowing  an  equa  net 
profit  of  5  per  cent,  on  th.s  Ime  he  clears 
$187.50  each  month  on  his  $3,750.  Thus  ot.  h.s 
former  radio  investment  of  $5,000  he  now  clears 
S62.50  plus  $18?.50  or  $250  a  n.onth.  Th.s 
equals  $3,000  a  year.  It  can  be  seen  that 
whereas  under  the  old  plan  of  stock  carrymg, 
this  dealer  was  enabled  to  clear  $750  a  year  on 
a  capital  of  $5,000,  he  now  clears  $3,000  in  the 
same  period,  a  profit  increase  of  300  per  cent. 


Stock  Period  Cent. 

Ouarlerly  Turn ....  $5,000  4  mos.  5 

Monthly  Turn  $5,000  4  mos.  5 

($1,250) 


Profit 
$250 
$1,000 


Monthly  Turn 
Quarterly  Turn 


($3,750) 

3  X  $1,000  or  $3,000  per  year 
3  X    $250  or    $750  per  year 

 $2,250  per  year 

In  instances  where  "gross"  profit  is  consid- 
ered and  "overhead"  or  certain  fixed  charges 
such  as  rent,  light  and  heal,  salaries,  etc.,  are 
taken  into  account, '  the  advantage  of  rapid 
turnover  is  even  more  apparent.  These  charges 
remain  practically  -constant  and  are  thus 
charged  off  against  a  greatly  increased  volume 
of  sales,  raising  the  "net"  profit  very  materially. 

Nor  is  the  advantage  to  a  dealer  in  increasing 
his  rate  of  turnover  and  cutting  down  his  idle 
capital  one  of  money  alone.  Smaller  stocks 
require  less  space  on  the  floor  and  on  the 
shelves  and  enable  the  dealer  to  build  demon- 
and  display  rooms   and  carry  other 


without   increasing  his  ston 


stration 
profitable 
space. 

Right  Buying  Important 
To  some  this  may  argue  for  buying  on  a 
hand-to-mouth  policy,  but  it  is  not  meant  m 
just  that  way.  We  don't  mean  buying  from 
week  to  week.  Phonographs,  radio  and  most 
music  merchandise  must  be  stocked  for  a  much 
longer  period.  Freight,  warehouse  and  han- 
dling costs  and  facilities  necessitate  this.  What 
we  do  mean  is  a  fair  size  stock  which  will 
carry  him  for  a  reasonable  period  and  enable 
him  to  concentrate  upon  and  move  that  stock. 

We  recognize  that  even  in  the  music  field 
there  arc  certain  seasonal  items,  such  as  port- 
able phonographs,  for  example.  If  these  can 
be  purchased  in  two  or  three  consignments 
extending  over  the  season,  rather  than  in  one, 
it  will  aid  the  dealer  in  raising  turnover. 

Due  to  recent  overproduction  and  consequent 
falling  prices  many  dealers  have  been  caught 
with  large  inventories,  stocks  which  were  laid 
in  when  wholesale  prices  were  near  the  peak. 
Every  one  hates  to  take  a  loss,  so  some  of 
these  dealers  have  been  letting  their  stocks  run 
down,  hoping  to  replenish  them  when  whole- 
sale prices  hit  bottom,  just  as.  to  a  degree, 
consumers  have  restricted  their  buying  in  an- 
ticipation of  lower  retail  values.  This  practice, 
however,  is  a  losing  one. 

In  the  first  place  stocks  do  not  run  down 
evenly.  Those  articles  which  are  the  most 
rapid  sellers,  have  the  greatest  turnover,  are 
depleted  first.  Thus  in  a  total  stock  where  half 
of  the  line  is  rapid  sellers,  turning  over  six  to 
twelve  times  a  year,  and  the  other  half  is  slow 
sellers,  turning  over  two  or  three  times  a  year, 
it  requires  little  calculation  to  see  that  at  the 
end  of  a  few  months,  if  the  dealer  does  not 
replenish  his  slock,  he  will  be  practically 
divested  of  his  best  sellers,  those  lines  which 
he  depends  upon  to  make  real  money,  and 
left  with  his  stock  of  slow  sellers,  those  lines 
i^Cotilinued  on  page  26) 
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Is  Accessories  Business  Worth  Trying  For? 

The  Talking  Machine  Co.,  Rochester,  Gets  $350  Per  Week  From 
Accessories  Sales — Annual  Revenue  Is  $15,000 — Low  Sales  Cost 


Iwii  wMy-  "I  ihniiL'  tilis,  naiiifly.  Iiy  tlit-'  salesmen 
anil  liy  A  j;ocifl  display  will  do  the  trick 

.1?  jjr".ii  ,1.  ,,r-  lii  ikT  llian  .-iiiylliing  else.  The 
Tailiiiif,;  .\l,n.liiiu'  C.i.  has  arranged  a  wall  shelf 
nciir  llie  i.iiiiiuirc  la  the  slorc  and  on  this  shelf 
linvt  hi.'cn  filmt^d  liovcs  the  various  needles,  as 
well  as  dilTtriiii  i,<.i(|,s  of  hihricnting  oils. 

The  point  U  lli.it  ,nn  i.ii-ioiner  who  enters  the 
siiire  is  bound  in  s^.i'  \..>iU  needles  and  oil.  If 
Ihcy  mis*  IIil-  dis^play.  nnc  «i  ihe  salesmen  is  cer- 
tain   to   mention    ih^'se    items    to    the  cnslomcrs. 


Idle  talking  machines  mean 
loss  of  record  sales  to  the 
dealer.  Pushing  accessories 
and  making  a  consistent  effort 
to  promote  the  sale  of  records 
is  one  way  of  making  the  oc- 
casional customer  a  steady 
buyer.  The  achievement  of  the 
Talking  Machine  Co.  shows 
how  the  sale  of  small  items, 
such  as  needles,  albums,  etc., 
may  be  built  up  to  large  and 
profitable  proportions.    .    .  . 


The  sale  of  a  talking  machine  i?  or  shonid  be 
le  beginning  of  a  number  of  transactions  between 
le  dealer  and  the  cnstomer.  If,  after  the  pur- 
lasf  of  the  instrument,  Ihe  customer  does  not 
so  it,  nalnrally  the  dealer  loses  out  because  the 
?pcat  business  on  records  and  other  items  which 
:  expects  and  which  he  should  encourage  with 
1  ills  power,  docs  not  materialize,    Every  idle  in- 


Ihe  dealer  to  encourage  ihc  customer  to  visit  ihc 
store  lo  make  purchases. 

Service  Keeps  Up  the  Interest 
One  way  by  wliich  the  dealer  can  keep  up  the 
interest  of  his  customers  in  their  instruments  is  to 
sec  to  it  that  it  is  operating  perfectly.  An  occa- 
sional free  call  to  in.spcct  Ihe  machine  will  be  re- 
paid in  two  ways.  It  will  encourage  Ihc  patron  lo 
buy  the  new  records,  plenty  of  needles  and  oilier 
accessories,  etc,  and  it  will  keep  alive  Ihe  feeling 
of  confidence  of  Ihe  customer  in  the  store  from 
which  Ihc  inslrumeiit  was  purchased. 

The  Talking  Machine  Co.  has  proved  Ihe  sound- 
ness of  this  policy  by  making  service  Ihe  keynote 
of  its  business.  A  customer  never  asks  twice  for 
service,  nor  is  he  compelled  to  wail  long  for  it, 
Prompt  and  free  service  on  demand  is  given. 
Mie  FLSidl  has  been  fewer  idle  machines,  and  the 
i.ik-  III"  ninrc  records  and  accessories. 

Young  Folks  Are  Big  Buyers 
Manajj'er  Smith,  of  this  eslablishnieitt,  is  au- 
thority for  the  slatcmcnt  that  approximately  80 
per  cent  of  talking  machine  sales  are  made  to 
j'oung  people,  Rochester  happens  to  be  an  indus- 
trial cilj',  with  a  majority  of  the  young  men  and 
women  working  in  Ihe  factories  and  being  finan- 
cially in  a  position  to  purchase  instruments.  For 
this  reason  the  company  makes  a  special  effort  to 
cater  to  the  young  people.  It  is  important,  says 
Mr.  Smith,  to  select  customers.  "We  demand  a 
large  down  payment  and  do  not  hesitate  to  re- 
fuse to  sell  a  machine  to  a  person  whom  wc  con- 
sider undesirable  from  the  credit  slandpoint. 
Once  wc  sell  a  machine  we  make  every  effort  to 
promole  the  friendly  relations  between  the  cus- 
tomer and  the  store.  The  continual  sales  of  the 
latest  records  to  these  customers  has  been  the  big 
force  in  bringing  up  the  sales  volume  of  acces- 
sories." 


In  the  strenuous  effort  to  promote  the  sale  of 
the  larger  items  in  his  stock  the  merchant  is  prone 
to  overlook  the  smaller  and  apparently  insignifi- 
cant items.  Yet  these  products  represent  an  in- 
vestment, and  in  order  for  the  dealer  to  secure  ,i 
profit  it  is  necessary  to  move  them  from  Ihc 
shelves.  Every  completely  stacked  talking  ma- 
chine establishment  carries  albums,  needles,  record 
brushes,  oil,  etc.,  all  of  which  are  necessary  lo  get 
the  best  results  from  the  talking  machine. 

While  it  is  true  that  no  dealer  can  afford  lo 
spend  money  in  the  promotion  of  accessories  sales, 
it  is  equally  true  that  this  is  not  necessary.  The 
easiest  way  lo  sell  accessories  is  by  suggestion  and 
lhal  means  calling  the  attention  of  every  customer 
lo  ihese  items.  The  fjucstion  "Have  you  needles?" 
asked  by  the  record  salesman  of  Ihe  customer  01 
"Does  your  instrument  need  oiling?"  will  create 
sales  which  in  the  aggregate  will  amount  lo  a  sur- 
prising figure.  The  same  applies  to  record  albums, 
brushes,  repeaters,  elc. 

$350  Per  Week  from  Needle  Sales 
The  above  figure  is  what  tlic  Talking  Machine 
Co.,  of  Rochester,  N.  Y.,  averages  from  needle 
sales.  This  concern  averages  about  $95  on  a  Sat- 
urday from  sales  of  needles  and  oil,  a  total  re\i- 
nuc  of  nearly  $15,000  per  year.  That  is  a  sur- 
prising volume  of  business  and  it  serves  to  prove 
what  the  live  dealer  can  accomplish  without  a 
great  deal  of  effort.  The  company  carries  a  stock 
of  between  600,000  and  800,000  needles  of  each 
kind  at  all  times.  The  first  order  of  extra  loud 
needles  placed  by  the  Talking  Machine  Co.  called 
for  1,250.000. 

"This  may  seem  like  a  ridiculously  large  slock," 
points  out  E.  T.  SmJih,  manager,  "but  wc  have 
learned  by  experience  that  it  is  none  too  large  lo 
meet  Ihe  demands  of  our  customers.  We  sell  an 
unusually  large  quantity  of  records,  indicating  that 
there  arc  comparatively  few  idle  talkiuf;  machines 
in  Ihc  homes  of  our  customers.  We  rarely  permit 
our  stock  of  needles  to  get  below  these  figures 
because  our  customers  expect  us  lo  have  them  on 
hand." 

Displays  Aid  Sales 

Suggestive  selling  means  lhal  Ihe  iirndnct  must 
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strument  in  the  home  of  a  customer  means  a  loss 
of  profit  to  the  dealer.  It  means,  in  the  first  place, 
thai  record  sales  and  the  profit  therefrom  will  be 
conspicuous  by  their  absence.  It  means  that  there 
will  be  no  sales  of  accessories.  Finally  it  means 
that  the  one-liine  cnstomer  forgets  about  the 
dialer   from  whom  he  i>urchase<l  his  instriunenl 


How  Rate  of  Turnover 

Measures  Dealer's  Profits 

{Conlimicd  from  fafl'-  ^4) 
which  yield  him  very  little  profit,  practically 
intact.  If  the  dealer  cannot  steel  himself  to  get 
rid  of  the  slow  movers,  even  by  taking  a  loss, 
he  should  certainly  never  let  his  stock  of 
rapid  movers  be  reduced  to  the  point  where 
the  line  is  shot  full  of  holes  as  to  models  and 
finishes  and  for  the  necessary  purpose  of 
proper  display.  The  wise  dealer  knows  that  if 
customers  cannot  find  the  style  they  want  in 
his  store  they  will  soon  cease  to  enter  it. 
Evil  of  Too  Many  Lines 
And  now,  in  conclusion,  just  a  word  on  an- 
other and  very  important  fact  lo  consider  if 
turnover  is  to  be  increased.  The  radio  dealer 
has  often  fallen  into  the  early  mistake  of  the 
phonograph  retailer,  that  of  carrying  too 
many  linev.  [1  j,  virtually  impossible  for  tlie 
average  retail  outlet  to  devote  adequate  sell- 
ing effort  to  fifteen  or  twenty  different  makes 
of  receiving  sets.  Two  or  three  or  four  makes, 
carefully  chosen  for  their  ability  to  satisfac- 
torily perform  under  local  conditions  and  with 
a  proper  spread  of  models  and  prices  in  each 
line  and  backed  by  manufacturers  of  national 
reputation  for  quality  and  clean  merchandising 
methods  are  ample  to  secure  a  volume  business. 
Selling  effort  will  be  less,  stock-keeping  will 
be  easier  and  deliveries  and  adjustments  will 
be  prompter  under  this  logical  method  than 
with  an  over-expanded  line. 

By  reducing  the  number  of  makes  of  the 
products  you  carry,  by  eliminating  the  stickers 
from  your  stocks,  by  buying  regularly  and  at 
inore  frequent  iiitcri-als  and  by  speeding  up  your 
sales  force  you  can  increase  your  rate  of  turn- 


hc  brnnghl  to  ihc  allrnlinii  r,[  p;iiri.iis.    Tin  re  ar.      ami  lu-  m^>y  iln  his  buying  clsewhrrc.    ll  i^  up  lo 


Have  You  A  Genola  in  Your  Toy  Shop? 


It's  a  great  little  money  maker — a  child's  phonograph 
that  plays  all  flat  records  up  to  10-inch  size  with  the 
clear  reproduction  of  a  large  machine.  It  is  bright 
and  appealing  in  appearance  and  makes  a  hit  with  both 
parents  and  children. 

The  Genola  stands  but  JYi  inches  high.  Then  there 
is  The  Baby  Cabinet,  standing  17  inches  high  and 
which  is  a  delightful  piece  of  nursery  furniture  as  well 
as  a  splendid  little  talking  machine. 

Order  Samples  Today 

THE  GENERAL  PHONOGRAPH  MANUFAQURING  CO. 

Elyrta,  Otilo. 
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Majestic 

A  &  B 

Current  Supply 

Eliminates  Both  "A"  and  "B"  Batteries 

A  really  perfected  current  supply 
unit^ — made  completely  in  our  own 
factory.  Our  guarantee  is  a  Manu- 
faclurer's  guarantee  of  his  own  work. 
That,  to  you,  as  a  dealer  is  worth 
money. 

No  more  does  your  customer  have 
the  annoyance  of  batteries  and  their 
ills,  chargers,  hydrometers,  etc.  All 
this  IS  eliminated. 

With  the  Majestic,  just  plug  into 
your  house  current  supply  and  turn 
the  switch.    That's  the  whole  story. 

Retail  Price 
Without  Tubes 


CHICAGO 
RADIO  SHOW 
V.  17.22 


IModel  WG-10 

Ebony  finiih.  Retails  for 


Majestic 
Reproducer 

Volume  and  Tone 
and  the  REASOm  for  it 

The  Majestic  Reproducer  is  manu- 
factured —  not  assembled.  Every 
part  IS  made  under  our  own  roof  by 
our  own  skilled  craftsmen.  The  re- 
sult IS  volume  and  tone  unexcelled 
in  the  industry.    Follow  the  reasons: 

1  Genuine  Roxalin  horn  hy- 
draulically  pressed. 

2  Bases   beautifully  finished 
in  crystalline  lacquer. 

3  Exclusive  "constant  ten- 
sion" diaphragm. 

4  Adjustable    lever  volume 
control. 

5  Elimination    of   all  harsh 
sounds. 

6  Perfect  tone  reproduction. 


Manufactured  by 

GRIGSBY  GRUNOW  HINDS  CO. 
4558  Armitage  Avenue,  Chicago,  Illinois 


In  Can.idn:  Benjamin  Electric  Mfg.  Co..  of  Canada,  Ltd.,  Toronto. 
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Farmers  Offer  Rich  Field  for  Radio  Sales 

Over  90  Per  Cent  of  the  Farm  Market  Remains  to  Be  Sold  Radios, 
According  to  Exhaustive  Survey  by  the  Department  of  Agriculture 


0.  olTcrcd  ill 


Cnllfornia 
Cf.lorndo  . . 
Conncotlout 
Dcliucro  .. 
Plorldn  ... 
Ooorgla  ... 

Ullnoio 
IndifjiQ    . . . 


Some  idea  of  the  yreiit  i.o^-ibilii 
the  sale  of  radio  lo  the  liiriiiiTs  lii 
country  is  to  be  gaiiirrt  (ron.  ;i 
report  just  compiled  by  tlit  Pi  p^nti 
culture  as  a  result  of  a  siir\.  y  ol  thr  r.ulm  -illa- 
tion on  the  farm.  It  was  foiind,  lor  mslaiice, 
lhal  although  the  number  of  radio  seis  ^"'^ 
had  increased  from  364,800  i.i  1924  lo  553.003 
this  year,  or  a  total  of  51  per  cent, 
there  was  still  only  8'/,  per  cent 
of  the  farms  of  the   country    ihus  _  

"'PP''^''-  ,     f      ,!„-  ,1..  3t.t= 

The  survcv  was  made  lor  int  iii 

partment  by'county  agents  through-  ■  _ 

out  the  country  who  compiled  111.       ^^^j^.^^  . 

information  asked   for  in  carclully 

designed   (lueslioniuiircs,     Mosl  in- 

Icresting  is  the  fact  lliat  ihc  fanners 

have  come   to  view    ihc   r^idio  not 

simply  as  a  means  of  cnlerlainTnent 

but   as    a   definite  business  invc-^t- 

mcnt,    that    brings    returns  and 

prompt  information  relative  lo  ihc 

various  markets  and  prices. 

After  a  study  of  the  reports  the 
Department  of  AKricnllure  issued 
the  following  statement: 

"The  farmers  are  just  recovering 
from  a  great  depression  and  they 
will  spend  their  money  carefully. 
The  cost  of  good  radio  etiuipment 
has  been  a  serious  obstacle  in  the 
way  of  many  farmers  who  h.T\'e 
wanted  sets,  but  with  somewhat  in- 
creased buying  power  and  dccrcisctl 
costs  for  good  radio  equipment  IIlcv 
can  be  expected  to  buy  more  freely. 

"The  large  number  of  makes  of 
sets  and  the  lack  bf  knowledge  of 
how  they  operate  prevent  a  number 
of  farmers  from  making  up  their 
minds  to  buy.  Buying  a  radio  set 
is  somewhat  of  a  step  in  the  dark 
for  a  lot  of  farmers.  There  is  no 
one  source  of  information  to  which 
the  farmers  or  anyone  else  can  turn. 
The  change  and  the  development  in 
the  art  of  broadcasting  and  recep- 
tion have  been  so  great  that  it  is 
hard  to  keep  Up  with  the  progress 
that    is    being    made.     The  best 

source  of  help  for  prospective  radio  

users  now  are  the  reliable  local  dealers  who  arc 
giving  service  with  the  sets  they  sell.  A  great 
many  of  the  farm  papers  have  radio  depart- 
ments that  answer  inquiries  and  publish  infor- 
mation of  a  helpful  kind.  Some  of  the  State 
CNiension  services  have  issued  circular^onlhe 


  upkeep  of  radio  sets, 

,lli,  i  -  m,i>  do  the  saiTie. 

nil  II I  hi' IS  of  radio  sets  on 
iarm.s  p.ae.  ,  v  sponsibilily  upon  those  who  con* 
duct  broadcasliug  stations  and  those  who  have 
information  to  distribnlo.  When  half  a  million 
farmers  turn  a  listening  ear  toward  the  broad- 
casting stations  of  the  country  Ihcy  expect  lo 


installati     ,  . 
and  doubtless 
"The  increa 
farms  pla 


HUHBES  OF  lUWO  SETS  Ol  WBUS  «JI>  1925.  WTTH  POT 

icmSE  AND  PffiCeiT  0?  fAKI'S  llAVDia  SFTS  JULY  1.  1^)25. 
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hear  somelliing  worth  while.  They  expect  the 
.  weather  reports,  market  reports,  agricultural  lec- 
tures, instruction  on  various  subjects  from  their 
agricultural  colleges  and  exiJerimcnt  stations. 
A  great  opportunity  is  tn"e'*<'ii'ed  to  those 
;iL;ri.  nllnral  worker-  to  pul  tluir  available  in- 


Tornialion    direi:lly    into    the    farmers'  hands. 

It  is  estimated  that  in  1924  there  wcrC  26,134 
sets  on  farms  in  New  York  State,  and  to-day 
the  number  is  38,750.  Last  year  it  was  cal- 
culated that  364,800  farms  owned  radio  receiv- 
ers, and  this  year  the  figure  has  grown  to 
553,003. 

An  Indiana  agent  of  the  Department  of  Agri- 

  culture  reported: 

"Farmers  generally  in  this  coun- 

  ty  think  of  the  radio  now  in  terms 

of  an  investment  that  will  return  a 
profit  directly  through  more  intelli- 
gent buying  of  live  stock.  This  one 
item  will  prompt  many  to  buy  who 
would  not  otherwise.  Once  they 
arc  installed  they  will  receive  (he 
talks  on  farming,  marketing,  enler- 
tainments,  etc.  In  this  way  they 
get  first-hand  information  that  would 
never  have  been  received  in  many 
cases. 

"The  most  encouraging  thing  of 
all  is  to  see  the  farmer  located  fif- 
teen or  twenty  miles  from  a  railroad 
with  a  radio  and  truck.  This  week 
I  was  talking  to  a  man  eighteen 
miles  from  a  railroad  who  has  a 
radio.  The  suggestion  was  made 
that  he  had  practically  as  good  fa- 
cilities for  marketing  now  as  the 
man  near  town.  He  agreed.  He 
said  when  he  was  young  two  or 
three  days  were  needed  to  dispose 
of  a  load  of  hogs.  They  took 
chances  on  what  the  market  would 
be  when  they  reached  the  yards, 
Now  he  could  put  his  hogs  on  the 
city  inarket  in  two  or  three  hours 
and  knew  what  the  market  was  be- 
fore he  left  the  farm.  These  are  the 
fanners  that  receive  the  greatest 
benefit  from  the  radio,  in  my  esti- 
mation." 

A  Nebraska  agent  said:  "Every 
elevator  in  this  county  receives  its 
market  reports  by  radio.  The  same 
can  be  said  of  most  shippers  of  live 
stock, 

  "In  most  cases  these  reports  come 

■ou^tioa  '^'"^  morning,  and  as  the  farmer 
""^  is  in  the  field  at  that  time  he  is  not 
able  to  get  them.  From  12:30  to  1  finds  the 
farmer  at  leisure.  Most  farmers  would  appre- 
ciate the  reports  in  the  evening,  we  will  say 
from  7  to  8.  I  look  on  the  radio  as  one  of  the 
big  factors  in  keeping  the  present  generation 
{Ct/iilinui-d  on  page  30)  


A  Square  Deal! 

Radio  Jobbers  have  learned  a  lesson.  Sham-  for  fairness  to  you.  Shamrock  gives  v„lm- 

rock's  record  for  square  dealing  during  the  to  your  customers.    Shamrock  models  will 

past  year  has  brought  numerous  requests  lead  the  field.    There  are  st.ll  available- 

for  Shamrock  territory.    Shamrock  stands  desirable  territories.    Write  today 

\^J/  dl^APIO  SET   S^JK  A. 

Maker,  of  Famou.  STANDARD  SHAMROCK  PARTS 

196  Waverly  Ave.  Newark,  New  Jersey 
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"They  are  repeaters 


EVEREADY  HOUR 

EVERY  TUESDAY  at  9  P.M. 

EasUni  Slandard  Time 

For  real  radio  enjoymciH,  tell 
j'our  customers  to  tune  in  die 
"Eveready  Group."  Broadens! 
through — 

WEAF 
WJAR 
WEEI 
WTAG 
WFI 
WGR 
WCAE 
WSAI 
WWJ 
WCCO. 


New  York 
Providenct 
Bcelon 
Worcester 
Philadelphia 
Buflalo 
Piltsbumh 
Cincinnati 
Delioil 
Minneapolis 
St.  Paul 
Davenport 
St  Louis 


Says  the  J.  H.  McGrath  Co., 
Hastings,  Neb.:  "We  carry  a 
complete  line  of  Eveready 
Batteries  and  find  that  they 
meet  the  most  exacting  require- 
ments; are  the  easiest  to  sell 
because  they  are  nationally 
known  and  advertised  and 
have  consumer  acceptance. 
They  are  repeaters  because 
they  are  satisfactory.  We  lose 
no  sales  with  our  stock  of 
Eveready  Batteries." 


There  are  thousands  of 
dealers  as  satisfied  as  Mr. 
McGrath,  and  for  the  same 
reason.  Eveready  Radio  Bat- 
teries are  trade  builders  and 
repeaters.  They  enable  you  to 
meet  every  customer's  radio 
battery  requirements.  Order 
from  your  jobber. 

Mantijatturrd  <ind  guaranleed  by 

National  Carbon  Company,  Inc. 
New  York  San  Francisco 

Atlanta  Chicago  Dallas  Kansas  City  Pittsburgh 
Canadian  National  Carbon  Co.,  Limited,  Toronto,  Ontario 


£VEREM)Y 

Radio  Batteries 

-they  last  Jonqer 
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Looks  for  Period  of  Steady 
Growth  in  Sales  of  Radio 


r;idio  nierchandising  and  has 
I  ill  a  praclical  way  lo  bring 
operation  between  the  whole- 
Lil  divisions  of  tlic  radio  in- 


Louis  Gruen,  District  Manager,  Music  Master 
Corp.,  Makes  Interesting  Comments  Regard- 
ing Radio  Sales  Possibilities 


]*'roni  fii7u^  to  firm 
lip  the  subjctt  of  jii^l 
ill  ihc  radio  field  w; 
manager  of  tlic  Musi 
pUin,  Pa.,  at  hi; 
recent  interview 


then;  lias  been  broni^ht 
what  tlio  saliiratioTi  [mini 
Louis  Gruen,  district 
Master  Corp.,  I'liihulel- 


-ul 


L.OU1S  Gruen 
from  I 


I  obicrva- 


estingly 
tions. 

"Those  who  l;ilk  almut  the  saturation  point 
being  in  si[;hl  in  the  radio  market,"  --nid  ^f^. 
Gruen,  "lose  sight  of  the  fact  that  there  arc 
now  only  about  4.01111,000  sets  in  opcralii.n  in  the 


United  Slalcs. 
OnO.OnO  liomcs  in  t 
iuR  established  ev 
saluralioii  point  ■ 
liadio  is  just  gcitii 


I  with  a  total  of  some  25,- 
i  country — anil  new  ones  bi'- 
y  dny— does  il  look  as  if  thf 
s  even  in  sight?  Not  yet 
lo  the  puiiil  where  lU 
growing  pains  are  being  eliminated-  The  whol.- 
industry  is  getting  down  to  an  cslahlishiil. 
permanent  business  policy,  especially  on  sale.-, 
and  we  can  look  for  a  period  of  steady,  normal 
growth." 

Mr.  Gruen  spoke  with  the  assurance  of  Iour 
experience  in  the  radio  industry,  with  which  he 
has  been  actively  associated  over  since  radio  be- 
came commercialized.  For  ten  years  he  held 
executive  positions  will)  some  of  the  largest 
phonograph  manufacturers.  Foreseeing  the 
possibilities  in  the  commerciali/ation  of  radio, 
he  spent  two  years  abroad,  studying  the  radio 
situation  in  Europe— an  experience  which  has 
proved  of  especial  value  lo  him  since  becoming 
attached  lo  the  sales  organization  of  the  Music 
Master  Corp, 

Mr,  Gruen's  genial  personality  aiul  his  prai.- 
tical  experience  as  a  sales  executive  in  the  radio 
industry  have  won  for  him  many  friends  both 
in  the  wholesale  and  the  retail  radio  field.  He 
is  a  frequent   eonlrlbuli'r  lo  trade  journak  on 


about  a  ch 
sale  and  I 
duslry. 

J.  M.  Jacobs  Appoints 

Sunbeam  Jobbers  on  Trip 

luliait  M.  Jacobs,  sales  manager  of  the  Sun- 
beam Radio  Corp.,  New  York,  manufacturer  of 
\l,r.idviie  r.uli.i  receivers  and  Akratone  loud 
ij.iakcrs,  i>  present  on  an  extended  lour  of 
I  .m^iil.i  .mil  ihe  Norlhwest  and  Middle  Western 
-.[.,1,  ,  ji]  ihc  iiiirrefit  of  his  company's  busi- 
I  Ill,,  1 .  lo  consume  about  four  or  five 
wi.k-.  aiul  Mr  J. nobs  will  call  on  all  the  prin- 
lil.al  ccnler'^  of  trade  during  that  lime  in  the 
lucalilies  which  he  visits. 

The  Sunbeam  Radio  Corp.  recently  appointed 
two  new  distributors  as  a  result  of  Mr,  Jacobs' 
travels-  In  each  city  he  visits  Mr,  Jacobs  plans 
to  address  the  sales  organi^^ation  of  the  various 
distributors  of  .Akradyne  products  to  fully  ac- 
duainl  them  wilh  the  possibililies  of  sales  of  the 
.'\kradyne  line. 


Minneapolis  Distributors 

in  Radio  Ad.  Campaign 


MlNNI-.AI'OI 
leading  radii 
paign  of  in-l 
papers  to  n 
radio  of  ki„ 


good 


ing  waged  lo 
"bootleggers"  a 


.vernier  4.— Ten  of  ihc 
have  joined  in  a  cani- 
,  1 1 1-  iiiL'  111  local  news- 
,y  nil.-  i.iil)hc  to  "Buy 
roiii  rehable  dealers." 
i  in  ihe  Sunday  papers 
c  on  how  to  select  a 
elass  of  dealer  with 
riiis  campaign  is  bc- 
t    ihe    work    of  radio 


Demonstrate  Orthophonic 
Victrola  to  Large  Crowd 

W'AVfHoss,  ,  November  4-— The  fx.  B.  Zachry 
Kuniiiure  Co.,  of  thi>  city,  recently  gave  a 
demonstralion  of  the  new  Orthophonic  Victrola 
to  a  large  and  inlcrested  audience.  The  demon- 
stration made  a  striking  impression  as,  first,  an 
instrument  of  twt'nfy-fivc  years  ago  was  played, 
ihcn  an  ordinary  Victrola  and  then  the  Ortho- 
phonic, The  new  instrument  was  commented 
on  most  favorably. 


Music  House  Buys  Building 

Tulsa.  Okla.,  November  4.— The  Rosscr  Case- 
beer  Building,  at  515  South  Main  street,  was  re- 
cently purciiased  by  the  J.  W.  Jenkins  Sons 
Music  Co,,  of  I<.an>a^  City,  Mo,,  tor  approxi^ 
mately  $250.0110,  The  music  company  will  oc- 
1  iipv  the  buihlinjj  about  January  1, 


Farmers  Offer  a  Rich 

Field  for  Radio  Sales 

(Coiiliiiiiiu!  from  page  28) 
on  the  farm,  as  you  arc  able  to  keep  in  touch 
with   the   world    through    Ilicm,     Most   of  the 
I  this  county  arc  operated  by  the  young 


radios 
folks," 

A  New  Jersey  representative  of  the  Depart- 
ment of  Agriculture  reported:  "In  the  Swcdes- 
boro  section  of  the  county,  the  largest  shipping 
area  in  the  county,  market  quotations  on  farm 
produce  arc  received  by  radio  and  po.^ted  on  a 
large  bulletin  board  right  in  the  center  of  the 
buying  and  selling  district.  This  reporting  serv- 
ice by  radio  has  been  done  for  the  past  three 
seasons  and  it  is  greatly  appreciated  by  the 
growers  in  that  section. 

"Market  reports  are  usually  received  during 
the  middle  of  the  morning,  and  it  is  impossible 
in  many  cases  for  farmers  to  leave  iheir  work 
in  the  field  lo  get  the  reports.  Many  farmers 
have  staled  that  they  wish  the  reports  could  be 
given  at  some  other  time,  preferably  at  noon." 

It  will  be  seen  from  the  reports  that  the  farm- 
ing districts  present  a  ripe  field  for  those  dealers 
so  situated  as  to  be  able  to  canvass  that  trade, 
for  they  are  in  a  position  to  present  the  radio 
receiver  as  a  business  as  well  as  an  entertain- 
ment proposition.  It  may  require  a  little  extra 
canvassing  and  considerable  traveling  for  the 
linrposc  of  demonstrating  the  receivers  right  in 
the  old  homestead,  but  the  results  should  more 
than  justify  the  effort. 

The  facts  presented  by  the  Department  of 
Agriculture  arc  particularly  significant  for  the 
reason  that  they  have  been  gathered  by  un- 
biased agents  and  are  calculated  to  show  the 
situation  as  it  actually  exists.  With  a  copy  of 
the  report  at  hand,  the  dealer  should  gain  a  new 
insight  into  what  the  farmer  wants  in  the  mat- 
ter of  radio  and  how  his  desires  can  best  be 
met. 


Reports  400  Per  Cent  Gain 
in  Freshman  Radio  Sales 

Clias,  Freshman  Co.,  Inc.,  New  York  and  Chi- 
cago, manufacturer  of  the  Freshman  Master- 
piece radio  receivers,  reports  gross  sales  for 
the  month  of  September,  1925,  of  $690,708,  as 
against  $163,630  for  the  month  of  September, 
1924,  an  estimated  increase  of  over  400  per  cent. 
The  company  further  reports  an  enormous 
number  of  unfilled  orders  and.  according  to  the 
daily  sales  record,  this  is  steadily  increasing; 
sales  for  the  next  sis  months  are  anticipated 
lo  show  a  corresponding  increase.  With  the  new 
factory  in  the  Bronx.  N.  Y,,  and  the  large  Chi- 
cago factory  now  under  way,  production  has 
been  steadily  increased  in  order  to  meet  the 
demand  for  Freshman  products.  Additional 
factories  are  planned  in  the  near  future  in  both 
San  Francisco,  Cal,,  and  Toronto.  Canada.   


Wuebben   Record  Albums 
are  indestructible 

They  are  manufactured  on  methods  of  construc- 
tion which  are  protected  by  the  Patent  Laws. 
It  is  impossible  for  the  records  to  drop  out. 


Ask  for  our  illustrated  prospectuses  and  price  lists 

Wuebben  Gesellschaft,  m.  b.  H.,  Kochstrasse  60,  Berlin  SW.  68 
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Model  R-5  5 

$150  List 

Cibinet  Only  SllO 


Model  T-1 

$35  List 


The  FINE-ARTS  line— the  first  to  combine 
character  in  radio  with  down-to-earth  prices— 
offers  you  a  truly  remarliable  opportunity  for 
building  a  profitable  and  permanent  radio  busi- 
ness. 

Regardless  of  price— there  can  be  no  finer  radio. 
Superb  quality-cabinets  that  are  exquisite  in 
their  grace  and  beauty— plus  perfect  radio  ef- 
ficiency. All  that  can  be  desired  in  radio— at  a 
price  within  the  reach  of  everyone. 

Talce  immediate  action,  and  get  full  details  of 
our  attractive  proposition.  Order  samples  sent 
you  at  once. 


Model  R-3 

$85  List 


PLAZA  MUSIC  CO.  -  -  lOWest  90'-^  St.,  _^e^%r/. 


i 
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Salesmanship  and  Knowledge  are  Needed 

New  Talking  Machine  Products  and  Improved  Processes  of  Re- 


cording Demand  Intelligent  Presentation- 


Order  Taker  Obsolete 


For  a  number  of  years  the  salcsinaii  cliaiytd 
with  the  handling  of  talking  machines  has  been 
required  to  know  little  of  the  mechanism  of  ihc 
instrumeiils,  for  [he  conslruction  was  more  or 
less  simple  and  Ihe  customer  is  generally  more 
interested  in  the  music  available  Ihrongh  the 
medium  of  the  talking  machine  than  in  llic 
slructure  of  the  instrument  itself. 

It  was  necessary  for  llic  sah-sman,  of  course, 
to  be  able  to  explain  thai  a  diil'crcnce  in  pricu 
is  warranted  by  ihe  larger  motor,  wliutlur  il 
be  two  or  three  spring,  by  the  larger  anil  mon' 
elaborate  case,  the  gold  plating  of  (he  \iMlih' 
metal  parts,  or  the  longer  horn.  But  Ihcsi.'  li-.i 
lures  require  little  technical  knowledge  for  ilun 
explanation.  As  to  the  record,  the  same  rnk 
applied,  for  it  was  a  demonstration  that  indi- 
cated to  the  customer  whether  or  not  he  wanted 
that  particular  selection  and  the  method  of  re- 
cording did  not  Ciller  inio  the  discussion. 
More  Thorough  Knowledge  Needed 
With  the  new  season  llial  has  just  been 
launched,  however,  bringing  with  it  numcrons 
new  products,  both  in  records  and  machines, 
there  has  come  a  demand  for  a  more  thorough 
knowledge  of  the  mechanics  of  the  instruments 
than  has  heretofore  been  required  and  this 
knowledge  is  essential  even  in  the  course  of  the 
ordinary  showroom  demonstration,  for  the  pub- 
lic has  been  told  and  is  being  told  constantly 
that  something  new  is  offered  for  its  consider- 
ation and  thc-y  will  ualurally  want  to  know  just 
in  what  particulars,  besides  improved  reproduc- 
ing qualities,  the  new  differs  from  the  old. 
Improved  Instruments 
In  the  first  place  improved  inslrumenls  have 
been  introduced  embodying  reproducing  and 
amplifying  devices  representing  new  ideas  and 
quite  out  of  the  ordinary,  and  il  is  certainly  not 
going  to  prove  sufficient  to  the  customer  simply 
to  be  able  to  observe  the  design  of  the  instru- 
ment and  not  be  informed  as  to  what  the  new 
features  are  expected  to  accomplish. 

Then,  too,  there  are  being  offered  to  the  pub- 
lic Ibis  Fall  new  instruments  utilizing  for  repro- 
duction and  amplification  radio  tubes  and  other 
electrical  contrivances  of  the  sort  that  niustbe 


explained  simply  biit  clearly  to  the  customer 
ivho  wants  to  know  what  he  is  getting  for  his 
money  and  the  .why  and  wherefore  of  the  vari- 
ous mediums. 

The  manufacturers  and  their  wholesalers  have 
offered  and  are  offering  opportunities  to  their 
dealers  and  salesmen  to  gain  first-hand  knowl- 


During  the  past  year  the  tre- , 
mendous  changes  that  have 
taken  place  in  talking  ma- 
chines and  records  through 
unprecedented  improvements 
have  brought  about  a  new  era 
of  salesmanship  which  is  based 
on  more  thorough  knowledge 
oi  what  is  inside  the  case. 
Present  sales  organizations 
are  most  competent  to  handle 
the  situation.    .    .  '  


edge  of  these  new  products  and  of  their  me- 
chanics, and  it  is  well  for  tlie  dealer  wlio  really 
want.>  lo  liaiidlc  a  maximum  business  to  make 
immediale  provision  to  have  his  salesmen  be- 
come familiar  with  tlie  various  important  details. 
All  hour  or  two  given  to  instruction  regarding 
new  products  may  mean  the  saving  of  a  number 
of  sales  later  on. 

New  Recording  Processes 
On  top  of  these  new  machines  come  the  im- 
proved types  of  records,  several  of  which  are 
already  on  the  market,  records  which  represent 
a  distinct  advance  step  in  the  art.  It  is  not  suffi- 
cient that  the  salesman  demonstrate  the  records 
and  rely  on  the  customer's  musical  sense  to  dis- 
cern their  superiority  over  the  old  product.  He 
must  be  able  to  explain  that  llie  new  processes 
make  possible  the  recording  of  sounds  that  were 
far  beyond  the  range  of  the  old  apparatus,  and 
he  must  be  able  lo  e.\[)lain  in  llie  satisfaction 


HARDWARE 

for 

RADIO  and  PHONOGRAPH  CABINETS 

UD  SUPPORTS  BULLET  CATCHES 

CATCHES  STOP  HINGES 

CONTINUOUS  HINGES  INVISIBLE  HINGES 

NEEDLE  CUPS 


WEBER-KNAPP  CO. 

JAMESTOWN,  N.  Y. 


of  the  customer  something  of  the  new  recording 
process  that  makes  possible  such  excellent  re- 
sults. The  salesman,  too,  must  be  able  to  ex- 
plain why  smoother  surfacing  of  records  has 
made  possible  the  elimination  of  the  foreign 
noises  that  have  frequently  interfered  with  per- 
fect reproduction  in  the  past. 

Order  Takers'  Race  Is  Run 

In  short,  tlie  future  is  not  the  future  of  the 
order  taker,  but  of  the  salesman  with  a  definite 
and  convincing  knowledge  of  the  products  he  is 
selling.  He  must  be  able  to  do  business  in- 
Ic-lligently  with  those  who  own  reproducing  in- 
struments of  the  old  type,  and  who  must  be  con- 
vinced that  in  buying  the  new  instruments  they 
are  making  a  wise  investment.  Likewise,  he 
must  be  able  to  sell  intelligently  to  those  who 
for  one  reason  or  another  have  hesitated  about 
buying  a  talking  machine  because  of  the  "me- 
clianical"    character   of   the  reproduction. 

i  here  has  been  much  said  of  the  necessity  of 
improved  merchaudisini,'  methods  in  the  talking 
machine  industry  and  this  point  cannot  be  loo 
strongly  emphasized.  Tlie  development  of  good 
merchandising  mcihod.s,  however,  rests  in  the 
hands  of  the  dealer  himself,  who  must  organize 
and  carry  his  business  along  improved  lines. 
The  actual  technical  or  semi-technical  knowl- 
edge of  the  product,  however,  is  a  matter  for 
the  salesman  who  comes  in  direct  conlact  with 
the  public. 

The  salesman  who  expects  to  get  the  most 
out  of  the  opportunity  offered  by  the  new  lines 
from  a  sales  standpoint,  must  sec  to  it  that  he 
makes  a  thorough  study  of  these  new  prod- 
ucts and  their  respective  features.  He  must 
not  only  be  able  to  discuss  intelligently  the  in- 
strument and  the  records  he  is  endeavoring  to 
sell,  but  must  be  able  to  discuss  competing  prod- 
ucts and  the  claims  made  for  them. 

Present  Sales  Organizations  Sufficient 
This  marketing  of  new  products  does  not 
mean  that  there  must  be  built  up  new  sales 
organizations  capable  of  meeting  the  new  prob- 
lems. On  the  contrary,  existing  organizations 
should  be  quite  competent  to  sell  satisfac- 
torily, for  they  have,  or  should  have,  a  firm 
foundation  of  musical  knowledge  so  far  as  it 
applies  to  records,  as  well  as  a  knowledge  of  old 
types  of  machines  which  should  fortify  ihem 
in  presenting  logical  arguments  in  favor  of  the 
newer  products. 

The  main  thing  is  that  manufacturers  have 
invested  much  thought  and  energy  together 
with  millions  of  dollars  in  the  new  products  of 
the  day  and  will  continue  to  make  heavy  in- 
vestments to  keep  those  products  before  the 
public.  The  full  value  of  this  expenditure  can- 
not be  realized  in  profits,  however,  if  the  sell- 
ing is  going  to  be  on  a  hit-or-miss  basis.  The 
sales  campaign  for  the  months  to  come  is  one 
that  requires  real  salesmanship.  The  manufac- 
turer's extensive  advertising  cannot  be  expected 
to  move  the  stock  unassisted. 


Auto  Sales  Talk  on  Record 

.\n  address  to  more  than  20,000  members  of  the 
Chevrolet  Motor  Co.'s  sales  organization  was  de- 
livered by  R.  H.  Grant,  general  sates  manager  of 
the  company,  by  means  of  phonograph  records 
sent  to  every  Chevrolet  dealer.  At  an  appointed 
hour  the  talking  machines  were  started  all  over 
Ihe  country  and  the  outline  of  the  sales  cam- 
paign for  the  coming  season  was  made  by  Mr. 
Grant. 


The  Talcott  Music  Co..  Yakima,  Wash.,  re- 
cently added  a  radio  department  which  is  under 
the  management  of  C.  L.  Laws. 
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We  established  Station  WJR  as  the  Jewett 
contribution  to  general  Radio  welfare.  We 
are  content  to  maintain  it  on  this  basis  alone. 

But  our  dealers  everywhere  report  that  it  is 
further  stimulating  the  demand  for  Jewett 
Quality  Products. 

And  our  resourceful  young  engineers  have 
made  of  WJR  a  two-hundred- thousand- 
dollar  piece  of  laboratory  equipment  with 
which,  after  midnight,  they  test  and  perfect 
Radio  equipment,  present  and  to  come. 

With  broadcasting  to  their  own  order,  these 
clever  youngsters  have  learned  new  secrets 
of  quality  production. 

These  secrets  are  today  applied  to  Jewett 
QuaUty  Products.  They  increase  the  value 
of  every  authorized  Jewett  Dealer  Franchise. 

Can  you  longer  afford  to  do  without 
the  best  money-making  line  in  Radio? 
Write  for  full  details  today 

"There  Is  No  Substitute  For  The  Best" 

JEWETT   RADIO   &.  PHONOGRAPH  CO. 

5684  TELEGRAPH  ROAD  PONTIAC.  MICHIGAN 

Factories:  Allegan,  Michigan— Pontiac,  Michigan 
In  Canada:   Jewett  Radio-Phonographi,  Limited,  Walkerville,  Ontario 
Export  Sales  Offices:    116  Broad  Street.  New  York  City 


The  Jewett  Receiver 

— Thttc  simple  conirels  provide  dii 

■Kavtt  noises — The  most  nchly  Ixau- 
nWA  RcRtver  you  have  (Vtc  seen. 

The  JetvctI  Supetspeaker 

— Alt  (hat  the  niune  impliei.  Bccom 
mended  bv  cItKtts  i-verywhetc. 


The  Jewett  Cone 


The  Jewett  Vemco  Unit 


The  Jwiiett  Parkay  Cabinet 

—Pun  (he  amateur  on  a  par  wiih  "lie 


The  Jeurett  Micro-Dial 


The  Jeujelt  Supetspeaker 
Highboy 

-HouKs  any  standard  Ridio  ; 


■'Quality  Broadcasting  to 
Match  Quality  Products 
-     ■  WJR" 
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THE   MANUFACTURERS   OF  THE   FINEST  LOUD  SPEAKERS   AND   PHONOGRAPHS  USE 

ICA  DIAPHRAGMS 

THEY   BRING  OUT 

The  Purest  Tones 
The  Subtle  Overtones 
The  Delicate  Shadings 
The  Absolute  Reproduction  of  the  Voice,  Instrument  and  the  Ensemble 
Diaphragms  made  of  substitute  materials  do  not  attain  the  same  results 

WHY  NOT  HAVE  THE  BEST? 

Write  for  Samples  and  Prices 

WILLIAM  BRAND  CO.,        27  E.  22nd  Street        New  York  City 


rial  for  Ifie  Radio  and  Elect 


W.  J.  Bryan's  (jennell 

Records  for  Nat'l  Museum 

Starr  Piano  Co.  Announces  That  Complete  Set 
of  Commoner's  Records  and  Masters  Will  Be 
Given  to  the  Nationzil  Museum 

UlCHMOND.  JNII.,  NoVClnllCr  (■).  -  .\  i  iiiiiiiMr  -^.'l 
of  llic  CjenTiuil  records  m;i(lc  by  ilif  Liir  \\'ini:iiii 
JriuitnK'^  Hryaii,  lo^'cllifr  willi  llu 


'riiii>  iiic  voicL'  of 

'  will  he  preservcil 


What  Makes  One  Salesman 
Sell  More  Than  Another? 

In  Letter  to  Dealers  J.  F.  Ditzell  Points  Out 
How  Difference  in  Sales  Clerks'  Methods 
Mahe  for  Increased  Record  Sales 


An  itili-rc:iliii(;  IcIUt  w; 
wick  drali'rs  by  John  !■ 
Ihc  record  sal^s  dci'iniiu 
t'o,,  giving  an  iiUcr('>liii^ 
iiiflliods    of    record  saks 


Gov.  Ferguson,  of  Texas, 
Buys  Orthophonic  Victrola 

Private  Demonstration  in  Executive  Mansion 
of  "Ma"  FergTjson  Results  in  Order  for  Early 
Delivery  of  Orthophonic  Victrola 

Austin,  Tkx,,  Novcnil)i^r  4.— At  a  private  dtin- 
oiislralioii  of  the  new  Orlhoi>liOTiic  Viclrola 
ln.-ld  fi>r  llic  benefit  of  Giiveriior  Miri:\i(i  Fergii- 
-soii  of  Texas  in  llic  cxeculive  mansion,  Gov- 
ernor I^ercn^oii  cxjiressed  herself  as  being  so 
liih-'hJy  ])I('a^i.(i  wlili  llie   new  Orllioplionic  nia- 


tr>;it    Ml       \<-  .  iii.i.l..    .11.  r.u 

otd.      I'liiiJir,    .k-.r.)ln..1|.^  <ji 
llic  si-Ipiliuii  inTo  Biii-n,  so  lhal 
Ticc|itivc  (raiiic  uf  minil  whcti  I 
itrnltil.     KcMilt- iivu  utonli 


1   Kul  I 


"Ma"  Ferguson  and  an  Orthophonic  Victrola 
chine  lliat  she  immediately  placed  an  order  fur 
one,  asking  an  early  delivery. 

"I'lie  de-iiioiistration  was  held  before  a  parly 
111'  aljoui  twenty  of  tlie  Governor's  friends  and 
relative^^  and  was  by  invitation  only.  B.  L. 
I'laiik.  factory  representative  for  the  Victor  Co., 
and  ]].  C.  .Sicvers,  of  the  T.  E.  Swann  Co..  of 
Honslon,  distributor  for  the  Victor  Co.,  were 
in  charge  of  [he  entertainment.  All  who  were 
privileyed  lo  listen  in  on  this  event  were  higliTy 
pleased  ;.nd  agreeably  surprised  with  the  enler- 
lainineiit, 


Increases  Its  Stock 


Ihc   .\tiieruaii   Hosch  Magneto  Corp.,  New 
\  ork.    niaiiiif.it I uriT    of    radio    and  eleclrical 
prodncls,  iia>  imrcased  its  common  slock  from 
wilh  a     175.000  to  iSll.lHlll  shares  of  no  par  value. 


CONSTANTLY  INCREASING  SALES 

iirp  IcstKj-ltiE  lo  lh(-  ftu|>crlor  niiiillly  of  our 

COTTON  FLOCKS  FOR  PHONOGRAPH  RECORDS 

STliF  INTO  LINK   WITH   TIIK  nirVERS   OF  "(jrAI,!!!— 

CLAREMOISJT  WASTE   MFC,  CO.,  ClaremonI,  N.  H. 


Columbia  Spanish  Catalog 

Tlie  Columbia  Phonograph  Co.,  New  York, 
recently  distributed  copies  of  its  new  Spanish 
record  catalog.  The  records  of  Amalia  Molina 
are  fealurcd  in  this  catalog,  and  a  photograph 
of  this  popular  arlist  adorns  the  front  cover. 
Amalia  Molina  is  at  present  appearing  in  Ihc 
leading  theatres  of  lliis  country,  having  recently 
completed  a  two  weeks'  engagement  at  the 
Hippodrome.  New  York. 


New  Columbia  Release 

I'urJ  and  Glenn,  ll.c  Lullaby  Boys  of  radio 
broadiasling  tame,  exclusive  Columbia  anists 
liavt  recorded  a  coupling  which  is  certain  lo  be 
a  |.oi.ul,,r  seller.  The  sclcclions  recorded  are 
■  Whai  Do  We  Care  If  It's  One  o'clock"  and 
"Since  Vou  Call  Me  Sweetheart." 
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HOMES 


Thirteen 
^  Million  Homes 

THE  MARKET  for  Phonograph 
records  doesn't  have  to  be  made. 

It  exists  already  in  the  13,000,000 
homes  that  now  have  phonographs. 

The  dealer  today  pushing  Columbia 
records  is  in  the  most  enviable 
position  in  the  history  of  the  trade. 


COLUMBIA  PHONOGRAPH  COMPANY 
1819  Broadway  New  York 


COLUMBIA 
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RECORDS 

No  betterentre  to  the  present  American 
phonograph -owning  market  is  needed 
than  Columbia  records. 

Smooth  and  rich  in  tone,  to  a  degree 
ahnost  unbelievable,  these  records  are 
being  talked  about  and  given  prefer- 
ence wherever  enterprising  dealers  are 
demonstrating  them. 

Any  dealer  who  will  arrange  a  diver- 
sified program  from  the  wide  range  of 
Columbia's  current  offerings  should 
find  little  trouble  in  convincing  custom- 
ers that  a  treat  is  in  store  for  them 
when  they  play  Columbia  records  "on 
their  own  phonographs." 


COLUMBIA  PHONOGRAPH  COMPANY 
1819  Broadway  New  Yolk 


COLUMBIA 
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ARTISTS 

Columbia's  success  in  record  -  making 
is  the  result  of  an  inherent  ability  to 
capture  and  put  into  the  record  that 
definite  but  elusive  thing  the  artist 
calls  "personality." 

No  matter  how  celebrated  the  artist 
or  organization  of  artists  may  be,  no 
matter  how  distinctive  their  art, 
Columbia  takes  more  than  usual  pride 
in  being  able  to  transfer  to  the  record 
every  characteristic  of  that  art  which 
ensures  complete  public  acceptance. 

That  is  an  all- important  reason  for  the 
ever- broadening  appeal  of  Columbia 
Records. 


COLUMBIA  PHONOGRAPH  COMPANY 
1819  Broadway  New  York 


COLUMBIA 
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D.  D.  Cleary  Now  on  the 

Music  Master  Sales  Staff 

Minneapolis  Representative  of  Music  Master 
Corp.  Has  Had  Wide  Business  Experience — 
In  Position  to  Aid  the  Dealers 

D.  D.  Clc:iry  is  now  salts  represenlativc  of 
the  Music  Master  Corp.,  of  Philadelphia,  Pa., 
in  Minneapolis,  Minn.    He  brings  to  his  con- 


operation.  This  is  one  of  the  most  valuable  i 
sets  that  any  radio  salesman  can  liave  lo-d; 
Mr.  Cleary's  knowledge  and  practical  sales  c 
periencc  are  such  as  to  lead  him  lo  success 
Ihc  growing  field  of  radio  jelling. 


Absorbs  Peter  Pan  Gramo- 
phone Co.  of  New  York 

Marysville  Products  Co.  Now  Merchandising 
the  Popular  Camera-shaped  Portable 

Makvsville,  Mich.,  November  5, — The  Marys- 
ville Products  Co.,_  of  this  city,  has  taken  over 
ihc  Peter  Pan  Gramophone  Co.,  of  New  York, 
and  is  merchandising  this  popular  camera-shaped 
porlable  from  its  own  plant  in  this  city.  Peter 
Pan  gramophones  arc  well  known  throughout 
the  talking  machine  trade,  for  they  have  at- 
tained exceptional  success  and  are  being  dis- 
tributed in  every  important  trade  center  from 
coast  to  coast. 

E.  F.  Lee,  vice-president  of  the  Marysville 
Products  Co.  and  in  charge  of  the  company's 
manufacturing  and  merchandising  program,  has 
completed  plans  whereby  dealers  will  receive 
maximum  co-operation  in  taking  care  of  Christ- 
mas trade.  Last  year  the  Peter  Pan  gramo- 
phone was  one  of  the  sales  leaders  during  the 
holiday  season,  for  it  is  particularly  adaptable 
to  the  holiday  sales  campaign  becau.se  of  its  un- 
usual size,  tone  quality  and  nojuinal  price. 


Important  Appointments  of 
Garod  Radio  Distributors 

Recent  Additions  of  Distributing  Outlets  by 
Radio  Manufacturer  in  Leading  Trade  Centers 
Round  Out  Territories 

The  Garod  Corp.,  Belleville,  N.  J„  manufac- 
turer of  Garod  radio  receiving  sets,  has  recently 
appointed  a  number  of  addltiouni  distributors 
ihroU),'hout  the  United  States,  among  them  be- 
ing M  Sleinerl  &  Sons,  Boston,  Mass.;  Voiine- 
gut  Hardware  Co.,  Indianapolis,  Ind.;  Roches- 
ter Electrical  Supply  Co.,  Rochester,  N.  Y.; 
Wireless  Electric  Co.,  Pittsburgh,  Pa.;  Denver 
Radio  Service  Corp.,  Denver,  Colo,;  Nassom 
Bros.,  Colorado  Springs,  Colo.,  and  James  Clark 
Co.,  Louisville,  Ky. 

In  discussing  the  appointment  of  these  dis- 
tributors, Laurence  Gardner,  president  of  the 
Garod  Corp.,  said:  "With  the  addition  of  the 
new  distributors  wc  have  about  rounded  out  our 
various  territories  in  the  United  States  until  at 
the  present  time  we  have  practically  complete 
coverage  throughout  (he  entire  country.  Dealers 
in  any  territory  may  now  easily  be  served  by 
Garod  distributors  without  having  to  go  far 
afield  to  secure  sets  and  service  of  the  standard 
which  we  have  set  for  ourselves." 


D.  D.  Cleary 
ncction  Willi  the  Mu^ic  Ma-ler  >alcs  organiza- 
tion ten  years  of  valuable  experience  gained  in 
Cedar  Rapids,  la.,  with  the  Iowa  Railway  & 
Light  Co.  For  the  past  five  years  he  has  been 
attached  to  the  sales  force  of  the  Western  Elec- 
tric Co. 

His  actual  field  experience  in  lines  allied  lo 
the  radio  industry  has  given  Mr.  Cleary  a  val- 
uable contact  with  many  merchants  who  are 
adding  radio  apparatus  to  their  other  lines  and 
has  equipped  him  with  technical  knowledge  to 
explain  to  the  dealer  many  points  about  radio 


Pete  Dale  Featured  at  Club 

Pele  Dale,  exclusive  Columbia  artist,  whose 
initial  recordings  for  Columbia  records  have 
proved  exceedingly  popular,  is  one  of  the  fea- 
tured performers  at  the  Country  Fair,  a  new 
night  club  of  New  York,  which  opened  the  lat- 
ter part  of  last  month.  Two  of  Mr.  Dale's  own 
compositions,  "Oshkosh"  and  "When  Old  Pele 
Daly  Plays  His  Ukulele,"  which  will  be  released 
on  a  Columbia  record  shortly,  are  featured  in 
the  revue  at  the  supper  club. 


Indiana  Firm  Chartered 

Weisbrod's,  Richmond,  Ind.,  was  recently  in- 
corporated to  deal  in  talking  machines,  pianos 
and  other  musical  instruments,  with  a  capital 
stock  of  1,000  shares  of  common  stock  of  no. 
par  value.  The  incorporators  are  Carl  Weis- 
brod.  Clarence  M.  Brown  and  Wilfred  Jessup. 


The  Pennant  Radio  Laboratories,  Newark, 
N.  J.,  were  recently  incorporated  at  Trenton, 
with  a  capital  stock  of  $100,000.  The  incor- 
porators are  Edward  J.  Zeithlin,  George  A.  But- 
ler and  Jacob  H.  Zeithlin.  


J- 


The  New 
SUPER-UNIT 

A  Special  Selling  Point 

riic  Super-Unit  opens  a  new  de- 
lislit  to  the  listener  of  radio.  Il 
l3  a  diaphragm  of  broad  pilch 
range,  especially  designed  by  Bris- 


ind  the  high  1 
:s  Willi  the  saiT 
t    is  equally 


finaf"ca's"n  why  you  should  fea- 
lurc  Itiistol  Loud  Speakers  ibis 
Christmas. 

"--per  "S"  and  Super  "C"  have 
f,cw  Super-Unit. 


It's  a  Great  Christmas  Gift 
for  Every  One 

Its  pure  tone  production  promises  entertainment  for  the  whole  fam- 
ily every  day  in  the  year.  Four  beautiful  models  (three  horn  and  one 
cabinet),  priced  from  $15  to  $30,  meet  practically  every  taste  and 
every  purse.  Make  the  Bristol  Loud  Speaker  prominent  among  your 
Christmas  offerings  this  year. 

Our  Holiday  Advertising  Campaign 
Is  Now  Under  Way 

Generous  space  in  the  Saturday  Evening  Post, 
Literary  Digest  and  leading  Radio  Magazines  is 
bringing  Bristol  Loud  Speakers  to  the  attention  of 
millions  of  radio  fans  all  over  the  country.  Inter- 
esting literature  and  an  unusual  store  or  window 
display  enable  you  to  center  interest  on  your  store. 

Write  for  Free  Plan  Book 

Tells  all  about  Bristol  advertising  and  how  you 
can  make  it  work  for  you. 

The  Bristol  Company,  Radio  Div.  BS 
WATERBURY,  CONN. 


Branches  in  Nine  Principal  Cities 

Boston— Old  South  Bldg.  New  York— IM  Liberty  St. 

PhilDdelphla-Widener  fllilg.  Pitlsbuxgh-Frlck  Bldg. 

Blnaingham— Aee-Herald  BIdg.       Detroit— Book  Bldg. 
Chicaeo— Monadnock  Block  St.  Loulf— Boatman's  Bank  Bldg. 

San  Francisco— RiaUo  Bldg. 


BRISTOL""°'^^^^Loud  Speaker 
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Radio  Service  Can  Make  or  Break  a  Dealer 

Thomas  Goggan  &  Bro.,  of  San  Antonio,  Revised  Their  Method 
of  Servicing  Radio  Sets.  Eliminating  Losses  and  Stimulating  Sales 


"Wc  believe  llial  one  o{  llit  main  tilings  wliicli 
has  helped  to  build  up  our  radio  business  is  the 
service  which  we  give."  So  states  A,  P.  Kolu- 
skey,  manager  of  the  plionoyrapli  and  radio  de- 
partments of  'Jhomas  Goggan  &  Bro.,  of  San 
Antonio,  Tex. 

"Last  year,"  Mr,  Koloskey  continued,  "wc 
were  new  to  the  work,  and,  like  others,  wc. 
made  some  mistakes.  Wc  gave  service  at  ilial 
time,  but  it  was  at  a  tremendous  cost  to  our- 
selves. Consequently  when  the  season  was  over, 
wc  found  that  we  had  lost  some  money,  II  had 
looked  like  a  good  year,  but  our  "books  showed 
that  while  wc  liad  enjoyed  a  brisk  hu-^iiKss  wi; 
had  done  so  at  our  own  expense. 

"We  did  not  spend  nmcli  lime,  however,  in 
regretting  our  losses;  hut  insUad  we  chiirned 
them  to  experience  and  lessons  learned  in  mer- 
chandising, and  began  a  relrenclirrienl  whi,  ji 
would  place  the  radio  deparlmuiil  ofi  a  srnmil 
and  efficient  basis. 

"In  checking  up  our  errors,  we  found  that 
we  had  been  giving  away  too  much  in  the  way 
of  service.  We  would  place  a  set  in  a  liome, 
leave  it  there  for  a  few  days,  and  then  sell  it 
or  pick  it  up.  In  this  way  wc  were  imposed 
upon  to  a  great  extent.  Scia  were  damaged, 
tubes  broken,  and  other  things  happened  which 
cost  us  a  great  deal  of  moiify,  but  on  whicli  we 
had  no  return." 

Now,  a  set  is  taken  out  and  deniorislrated. 
If  the  customer  is  satisfied,  a  bill  of  sale  is 
made  out  and  the  deal  is  closed.  If  not,  the 
set  is  taken  back  to  the  store.  No  rash  prom- 
ises" on  giving  away  hallcrics,  lubes  or  other 
accessories  are  made  in  order  to  make  a  sale. 
The  store  operates  on  the  principle  that  it  has 
the  best  that  can  be  bought  for  the  money  and 
if  it  is  necessary  to  give  away  other  merchan- 
dise, in  order  to  sell  the  sets,  something  is 
wrong.  If  a  set  is  worth  its  selling  price,  it 
should  be  sold  for  that  without  strings  lied  to 
the  offer.  Otherwise,  it  is  not  worthy  of  slock- 
ing in  a  first  class  store. 

Servicing  New  Sets 
"Another  thing  lliiU  bulherf  d  u-  la-l  year,  and 
which  wc  have  improved,  is  the  mniur  of  giv- 
ing service  on  new  sets,"  sLihd  Mr.  Koloskey, 
"At  the  present  time,  when  a  salesman  takes 
a  set  out,  it  is  tliorougldy  tested  before  he  leaves 
the  store  and  he  signs  for  il.  'I'lu  ii,  if  any 
tubes  are  broken  or  burned  out  when  the  set  is 
brought  back,  he  is  charged  with  the  loss.  In 
this  way,  the  salesmen  soon  learn  to  handle 
the  sets  as  they  should  be  handled  at  all  limi";, 
"If  a  set  is  sold  to  a  prospect,  il  Ihoiouuli- 


By  B.  C.  Reber 

Iv  tesied  at  the  nme  of  [he  -vale  lu  the  full  sat- 
isfaction of  the  customer,  who  then  gives  us  a 
signed  receipt  slating  that  the  sot  was  in  per- 
fect working  condition  when  accepted.  Tlicn, 
if  this  customer  comes  in  a  few  days  later  com- 
plaining of  the  set,  we  charge  him  for  any  re- 
pairs on  it. 

"Of  course,  there  are  certain  conditions  which 
govern  this.  We  will  make  an  inspection  free 
of  charge,  hut  if  even  a  screw  is  lightened,  that 
comes  under  the  head  of  repair  work  .iiul  a 
charge  slip  is  made  out. 

"If  a  complaint  comes  in  on  a  new  set  which 
has  only  been  out  a  few  days,  a  thorough  in- 
spection is  made  of  the  set.  If  it  is  found  that 
the  material  or  workmanship  is  at  fault  in  any 
way,  it  is  immediately  replaced  by  a  new  set, 
and  aivy  adjustment  on  the  old  set  is  taken  up 
between  ourselves  and  the  iiianufactvirer. 

"If,  however,  it  is  found  that  the  customer  has 
endeavored  to  experiment  with  the  set,  has  been 
monkeying  with  the  lubes,  or  has  been  putter- 
ing around  with  llie  dials  and  batteries,  wc  tell 
the  cuslomcr  what  will  have  to  be  done,  how 
much  il  will  cost,  and  ask  if  we  shall  go  ahead 
wilh  Ihe  work. 

Instructing  Purchasers 

"When  a  new  set  is  sold,  the  salesman  is  in- 
striiclcd  10  give  the  new  owner  thorough  in- 
struelion  in  lis  operation.  This  instruction  not 
only  includes  the  head  of  the  home,  hut  the 
wife  and  children  as  well.  We  know  that  it  is 
only  natural  for  anyone  to  want  to  operate  a 
radio  set.  and  if  we  loach  them  they  will  do  it 
as  il  should  be  done.  However,  if  they  do  it 
of  their  own  accord,  trying  to  operate  it  from 
what  they  have  picked  up  from  observation, 
serious  results  may  happen.  Radio,  however, 
is  not  a  complicated  thing  anymore;  nor  is  it 
an  experiment.  For  this  reason,  we  believe  in 
leaching  everyone  how  to  operate  a  set  and  to 
enjoy  it. 

How  Salesmen  Are  Compensated 

"We  have  an  average  of  four  salesmen  at 
work  all  of  the  time.  These  men  are  paid  a 
salarv,  an  expense  allowance  and  a  bonus.  We 
l.ay  lliem  $20  a  week  salary.  They  are  allowed 
$5.01)  per  week  for  the  expense  of  their  car. 
And  wi  iiay  thcni  a  bonus  of  10  per  cent  on 
llieir  muiithly  sales  when  the  total  exceeds  $800 
cUultiL'  \\w  month.  At  the  present  time,  our 
,n,n  ,.re  averaging  between  $1,200  and  $1,500 
|u  r  iniiiUh  in  sales,  and  they  will  no  doubt  do 
h.llir  laUr  in  the  season. 

'■\\'e  di'  all  we  can  here  in  ihc  store  to  co- 
L.per.ile  wilh  the  salesmen  and  lielji  them  boost 


their  sales;  for,  in  "so  doing,  we  are  not  only 
helping  them,  but  we  are  helping  ourselves  as 
well.  We^  turn  over  to  them  any  prospects 
which  wc  have  and  offer  any  assistance  which 
wc  can  give  in  helping  to  close  the  sale. 
Free  Tube  Testing 
"One  thing  which  we  have  done  which  has 
helped  us  a  great  deal  in  making  new  friends 
and  keeping  up  our  good  will,  is  a  tube-testing 
machine,  which  we  use  for  testing  tubes.  Wc 
lest  these  free  of  charge  and  arc  often  able  to 
eliminate  trouble  by  this  work.  For  example, 
a  set  of  tubes  may  be  arranged  in  the  wrong 
sockets  and  will  not  give  the  results  they  should. 
A  few  moments  spent  in  testing  these  tubes 
will  show  the  power  of  each  and  tells  us  how 
they  should  be  arranged  to  get  the  best  re- 
turns. However,  to  make  sure  that  the  cus- 
tomer puts  them  back  as  we  recommend,  we 
paste  a  small  label  on  each  giving  the  instruc- 
tions, 

"We  have  worked  up  a  large  tube  business 
by  doing  this.  Tubes  and  batteries  are  the  only 
accessories  wc  carry.  We  have  found  that  there 
are  so  many  stores  carrying  the  smaller  acces- 
sories that  it  is  tying  up  loo  much  money  in 
stock  that  will  not  move  fast  to  do  this. 
Getting  Battery  Business 

"From  local  battery  stations,  we  obtain  the 
names  of  people  who  come  in  to  have  their 
radio  batteries  recharged,  and  we  use  these 
names  for  prospects  in  repair  work,  new  tubes, 
and  for  better  sets.  By  making  friends  with 
the  battery  boys,  wc  are  able  to  work  up  a 
large  list  of  names  at  but  little  expense,  and  if 
we  show  our  appreciation  for  their  co-operating 
with  us,  they  will  recommend  customers  to  us 
for  tubes  and  repair  work.  In  this  manner,  we 
have  worked  up  a  nice  business  from  this  angle. 
Lines  Carefully  Selected 

"At  the  present  time,  our  stock  averages  about 
$5,000.  We  carry  Brunswick  Radiolas  or  a 
combination  of  the  phonograph  and  radio.  Then 
we  carry  Thompson  neutrodyne  and  R.  C.  A. 
Super-heterodynes,  In  selecting  these  lines,  wc 
have  taken  care  to  give  all  makes  a  careful 
trial  and  in  our  estimation  we  feel  that  we  arc 
slocking  the  best  on  the  market.  We  carry 
only  high  grade  sets.  By  picking  the  sets  that 
appeal  lo  you,  and  the  quality,  you  can  talk 
belter  and  consequently  sell  more  goods;  which 
is  what  we  all  want  to  do," 

The  lalkiny  machine  an<l  radio  deparlmenls  of 
Thumas  Goggan  &  Bro.  are  among  the  most  suc- 
cessful, not  nnly  in  ihe  city  of  San  Antonio  but 
in  the  entire  Slate. 


Van  Veen  Wareroom  Equipment 

 PREPAREDNESS  

Dealers  in  the  phonograph  industry  who  have  installed  Van  Veen 
sound  proof  hearing  rooms  and  selling  fixtures  are  well  equipped  to  reap 
the  reward  of  their  efforts  with  the  latest  wonderful  achievement  of  the 
Victor  Company.  Those  dealers  who  are  not  so  equipped  should  take  im- 
mediate steps  in  that  direction.  They  provide  an  exceptional  setting  to  dem- 
onstrate this  wonderful  new  instrument. 

Write  for  details  and  catalog 

VAN  VEEN  &  COMPANY,  Inc. 

313-315  East  31st  Street,  New  York  City  'PboD.  L.xinj.o,.  9956 
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\-   18,  19,  20,  21,  22.  23,  24,  25  | 

They  are  counting  the  days 

Are  YOU  ? 

Yes,  AGAIN  "Christmas  is  corrring."    Arrd,  AGAIN  hundreds  of  people  — 
thousands  really— grown-ups  and  children,  even  the  tots  are  "counting  the  days, 
planning  for  the  big  event.    They  are_  PLANNING  —  they  plan  eady,  and 
don't  think  they  don't,  even  if  they  don't  BUY  early. 

What  are  your  plans?  Do  you  want  to  sell  them  a  phonograph,  or  will  you  be 
unprepared  and  let  the  cream  business  of  the  year  go  to  some  other  dealer? 

Every  indication  points  to  a  big  MUSICAL  CHRISTMAS  —  the  propaganda 
for  music,  ever  stronger,  is  going  to  reach  a  climax  this  Christmas.  Take  ad- 
vantage of  it. 

There  is  a  'Vitanola  talking  machine  and  radio  cabinet  to  suit  every  person  and 
every  pocketbook.  But  you  can't  sell  them  when  they  are  in  our  factory — they 
have  to  be  ON  YOUR  FLOOR. 

Our  suggestion  is  to  order  early,  ORDER  NCW— Later  on  you'll  thank  us  for 
urging  you. 


vitanola  Console  Plionograph  No.  101 
Mahogany  or  Walnut  Finish 

Adapted  for  Radio 

Height   33" 

Width   32 

Pepth   21' 

List  Price  $75.00 


Vitanola  Radio  Table  No.  1031 

Height   30" 

Width   32" 

Depth   15" 

List  Price  $30.00 


Vitanola  Console  Phonograph  No.  103 
Mahogany  or  Walnut  Finish 

Adapted  for  Radio-  Space  for  record  albuir 
under  tone  chamber  on  right  hand  side 


Height  . 
Width  . 
Depth  . 


.  ,.23"/i" 

List  Price  $90.00 


Dealer's  Discount  on  Samples,  SO'^o  off  List 

VITANOLA  TALKING  MACHINE  COMPANY 

M   C.  SCHIFF.  President  LEON.  C.  SAMUELS.  Vice-Pre«.  and  Sale.  Manager 

829  American  Furniture  Mart 
666  Lake  Shore  Drive  Chicago,  Illinois 


Phonograph  of  Marvelouslbne 


38 


THE 


TALKING  MACHINE  WORLD^ 


November  IS.  1925 


Frank  L.  Capps  Heads 

Columbia  Research  Dept. 

Has  Had  Long  and  Successful  Career  in  Phono- 
graph Manufacturing  Industry— Responsible 
for  Many  Recording  Improvements 

Frank  L,  Capps,  one  of  the  veterans  of  tlic 
industry,  has  joined  the  Columbia  Phonograph 
Co.  in  charge  of  the  research  department.  From 
1890  to  1S94  Mr.  Capps  was  witli  the. c.sjteri- 


Frank  L.  Capps 
menial  department  of  lire  Bell  Telepiione  t  o. 
in  Chicago.  In  November,  1891),  he  invented 
and  patented  the  head  phone,  on  whicli  patent 
is  based  many  of  the  best  head  phones  and 
loud-speakers  now  being  manulaclured.  In  1894 
he  invenlcd  the  duplicating  machine.  Up  lo 
that  time  each  cylinder  record  had  to  be  re- 
corded separately,  but  after  the  invention  of  this 
machine  records  could  be  mechanically  dupli- 
cated from  the  original,  and  thus  created  the 
phonograph  business  as  a  commercial  proposi- 
tion. 

From  January,  1894,  Co  1900,  Mr.  Capps  was 
with  the  old  United  States  Phonograph  Co.,  of 
Newark,  N.  J.,  which  had  the  phonograph  sell- 
ing rights  of  the  Edison  works.  While  with 
Iheni,  in  1895,  he  invented  the  spring  motor  for 
ihe  cvlinder  plionograph.  This  motor  was 
adopted  by  the  Edison  Co.  anil  used  in  its  Tri- 
umph phonograph.    In  1900  Mr.  Capps  )oiiicd 


,|,e  Columbia  Phonograph  Co.,  and  was  with 
it  until  1915.  During  the  time  Mr.  Capps  was 
will,  Ihe  Columbia  Co.  he  was  responsible  for 
many  of  the  inventions  in  the  creation  of  the 
indus.ry  and  among  other  things,  m  conjunc- 
lioi,  with  the  late  Mr.  MacDonald,  of  ihe  Colum- 
bia Co,  he  invi.iteJ  llic  laiiiinaled  record  which 
is  nowbeinf  i,i.,ii.i(.ic"i.'  Jl'.>  Ihe  l.olniiibu,  Co. 
He  also  made  llie  lirsl  ...iniliire  rc...r.N  l"t  d'SC 
records  and -made  Ihe  hrsl  recording  m.iclnnes 
for  the  Columbia  Phonograph  Co.,  wliieli.  »iin 
adaptations,  are  still  in  use. 

In  1902  he  invented  a  process  for  the  pres- 
erv.iiioii  and  duplicalion  of  masters  for  disc  ree- 
onli  Where  formerly,  when  the  master  matri.i 
was  worn  out,  a  title  had  lo  be  rerecorded,  Mr. 
rapps  invented  a  means  of  preserving  Ihe  origi- 
nal masler  matrix  and  making  duplicates  llierc- 
Irom  for  the  pressing  of  records.  In  1915  Mr 
Capps  left  the  Colombia  Phonograph  to.  and 
hecame  factory  manager  of  the  PalI.e  Co..  at 
which  time,  among  other  Ihings,  he  invented 
llie  apparatus  for  convening  from  Ihe  sapphire, 
rul  to  Ihc  needle  cut  on  disc  records.  1  Ins  cn- 
ahkil  Palhi  to  bring  oul  laieral  cut  d.sc  records 
Iruni  cylinder  recordings. 

Mr  Capiis  is  one  of  the  pioneers  of  the 
industry  and  probably  has  aliiiosi  as  many  in- 
ventions lo  his  ercdic  as  anyone  connected  with 
Ihc  phonograph  industry.  He  is  one  of  the  few 
men  in  the  industry  who  knows  every  delail 
of  record  manufacture  from  the  bottom  up.  He 
is  thoroughly  versed  in  ihe  art  of  making  mate- 
rials, mamifachue  of  records,  recording  of  mas- 
1,. IS  and  Ihe  laiessary  machinery  lo  manufac- 

,11,^.  II  s     He  will  now  devole  himself 

entirely  lo  farllier  research  work  for  Ihe  Co- 
lumbia Phonograph  Co.  ^ 

Silvertown  Orchestra  Poster 

A  window  poster  featuring  the  Goodrich 
Silverlown  Cord  Orchestra  and  the  Silver 
masked  tenor,  who  through  their  broadcasling 
have  become  one  of  the  most  popular  dance 
orchestras  in  Ihe  country,  cast  of  the  Missis- 
sippi, was  recenlly  issued  by  the  Victor  Co.  Ihe 
poster  calls  allcniion  to  the  first  records  m.lde 
hy  this  orchestra.  "Brown  Eyes,  Why  Arc  Yon 
Bine?"  am!  "A  Kiss  in  Ihc  Moonliglil." 


Thompson  Line  Displayed 
at  Syracuse  Radio  Show 

Thomas  J.  Northway,  Inc.,  Distributor  of  R.  E. 
Thompson  Mfg.  Co.  Products.  Features  Minu- 
et Model  in  Its  Attractive  Fair  Display 

SvnatusE,  N.  Y,,  November  5.-The  entire  line 
of  Ihe  R  E.  Thompson  Mfg.  Co.  was  inosl 
atlractively  displayed  at  the  recent  Syracuse 
Radio  Show  under  the  direction  of  Thomas  J. 
Northway,  Inc.,  local  distributor  of  Thompson 


III 


FULL  LINE  of  HARDWARE 

For  Radios  and  Phonographs 


HOO  1!" 

Piano  Hinse — anr  lenjth 


H.  A.  GUDEN  CO.,  Inc. 

87  WALKER  STREET  ^NEWYORK^ 


Thompson  Line  on  Exhibit  at  Radio  Show 
prnJncts.  "Ihe  i.alnrc  of  ihe  exhibit  was  Ihe 
new  Minuel  model,  which  is  meeting  with  great 
success  and  which  has  called  forth  enthusiastic 
praise  from  both  dealers  and  Ihe  general  public 
The  accompanying  photograph  gives  an  idea  of 
Ihc  manner  in  which  the  Thompson  line  was 
prcscnicd  to  Ihe  many  thousands  who  visited 
Ihc  exposition. 

Window  and  Counter  Sales 
Aid  Features  Ortho-sonic 

Latest  Sales  Help  Being  Distributed  by  the 
Federal  Radio  Corp.,  of  Buffalo,  N.  Y.,  Is  a 
Most  Effective  Piece  of  Publicity 

Authorized  retailers  of  Federal  Ortho-sonic 
sets  are  now  receiving  a  designator  for  window 
and  counter  use.    This  sign  is  9  inches  by  13 


Frank  L.  Yousc,  formerly  in  charge  ol  Ihe 
Scallle,  Wash.,  branch  of  Sherman,  Clay  &  Co 

I        succeeded  William  Austin  as  manager  of 

Spokane  slorc.  He  was  recently  Irans- 
^d  from  San  Francisco. 


Ortho-sonic  Sales  Aid 
inches,  of  Ihe  prismatic  type,  finished  in  blue 
and  gold. 

The  Federal  Radio  Corp.,  Buffalo,  N.  Y.,  an- 
nounces this  as  one  of  many  pieces  of  advertis- 
ing material  lo  be  distributed  to  Federal  retail- 
ers Ihis  season.  Federal  advertising  has  created 
a  pronounced  interest  among  the  radio  buying 
public.  The  designators  are  for  the  purpose  of 
familiarizing  that  public  with  the  Federal  fe- 
lailer  appointee.  All  retailers  showing  this  sign 
will  exhibit  and  demonstrate  the  new  Ortho- 
sonic  line. 

New  Thermiodyne  Plant 

The  Thermiodyne  Kadio  Corp.,  New  York,  has 
established  a  main  assembling  plant  in  Long  Is- 
land City,  N.  Y.,  to  supplement  the  two  already 
in  operation  at  Piattsburg.  The  new  plant  is  lo- 
cated in  the  Etched  Metal  Products  building. 


The  Cash  Department  Store,  Arroyo,  Cal., 
recently  opened  a  complete  music  department 
under  the  direction  and  ownership  of  G.  E. 
Bailey,  wlio  was  formerly  a  music  dealer  of  San 
Francisco. 
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VOLUME 

THE  OBEDIENT  SLAVE  TO  YOUR  DESIRES 


Also  makers  of  the 
famous  APEX  Vernier 
Dials  and  APEX  Rheostat 
Dials. 


^  y''' -J-IE  stirring,  martial  music  of 
^  a  band  —  the  soft,  mellow 
harmony  of  a  violin  —  the 
pure,  sweet  notes  of  a  human  voice, 
away  off  in  the  distance,  dimmed 
by  thousands  of  miles,  come  in  on 
APEX  Receiving  Sets  at  the  very 
flood-tide  of  volume. 

The  beauty  of  design  and  hand- 
some flawless  finish  of  APEX  Re- 
ceiving Sets  are  as  alluring  as  their 
perfection  of  operation. 

Dealers  who  are  interested  in  in- 
creasing and  maintaining  profitable 
trade,  should  investigate  the  many 
advantages  provided  by  the  APEX 
co-operative  plan.  Write  for  com- 
plete details. 

APEX  ELECTRIC  MFG.  CO. 

1410  W.  59th  Street        Dept.  1117 
CHICAGO 


Prices  West  of  Rockies  slightly  higher.  Canadian  prices  appioxiinately  40%  higher. 
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When  Things  Go  Wrong  With  the  Radio  Set 

Trouble  Is  Easily  Found  if  the  Dealer  Knows  Where  to  Look  for 
It — The  Responsibility  of  the  Retailer  in  Giving  Radio  Service 


Dealers  who  have  handled  radio  for  a  matter 
of  SIX  months  or  a  year  declare  lhal  all  then- 
service  troiibh\i;  do  not  occur  witliin  [lie  fir^t 
few  weeks  afltr  iliu  set  is  installed  and  while 
arning  to  operate  it  properly. 


Ihc  cTistotii. 

In  fact  it  oflLii  liaj.peiis  that  the  cnslomcr 
be  perfectly  saiished  with  the  set  at   the  lini,' 
of  inslallalion  and  may  not  he  heard  from 
a   period  of  several  months  until  siiddenlv  he 
ealls  lip  ami  dr.  Ian  ,  [Ua\   ,  vervthiny  is  wroni- 
with  the  outfit. 

This  is  one  ul  (he  -iUialiims  that  imjircsses 
upon  the  dealer  and  his  salesmen  the  value  of 
having  some  general  knowleilge  of  radio  hook- 
up, with  (he  idea  of  runniiif;  down  ihe  cause 
of  the  trouble  while  on  the  spol  and  wilhont 
making  necessary  a  sjjecial  visit  of  a  repairnian. 
Many  Causes  for  Trouble 
There  arc  a  miinher  of  things  a  deah  i  ,ir 
liis  representative  can  look  for  when  calhd 
upon  lo  adjust  an  outfit  sold  several  months 
before.  A  great  source  of  trouble  is  found  in 
llic  antenna,  due  lo  the  fact  that  when  tlie 
wires  were  first  Iiun);  trees  were  bare,  but  with 
the  growth  of  foliage,  twigs  and  even  brandies 
are  likely  lo  come  in  coTilaet  with  the  antenna 
wire  and  cause  interference.  Tlien,  loo,  all 
aerial  connections  should  be  inspected  care- 
fully, for  copper  wire  exposed  lo  the  elements 
for  some  months  undergoes  a  certain  amount 
of  corrosion  and  at  the  joints  this  serves  to 
develop  electrical  difficulties.  Plien,  too,  the 
bending  of  the  poles  upon  wliicfi  the  antenna 
IS  hung  or  Ihc  loosening  of  end  coniicclions 
may  allow  for  sagging  that  interferes  with 
proper  reception.  A  little  attention  given  to 
the  aerial  will  often  serve  to  clear  up  poor  re- 
ception. 

Then  again  it  must  be  considered  tliat  a 
radio  receiving  set  is  a  mechanical  contraption 
and-  that  even  the  best  bolts  and  screws  arc 
likely  to  shake  loose  after  a  certain  period.  It 
is  to  be  assumed,  of  course,  that  the  dealer  or 
his  representative  before  making  any  general 
inspection  first  tests  the  batteries  to  see  that 
they  are  in  proper  shape.  That  is  fundamental. 
Also  he  tests  the  tubes  to  sec  that  they  arc  all 


rigiil  llioiigh  he  will  find  aflcr  several  monlhs 
lhal  even  lubes  of  recognized  manufacture  wdl 
show  signs  of  deteriorating,  l^erliaps  otdy  one 
or  two  out  of  a  set  of  five  will  go  had  at  first, 
hut  lhal  is  natural.  Tubes  as  a  rule  .should 
o|.iiale  illuienlly  for  at  least  a  thousand  hours, 
l>iii  ,1  sii  ili.ii  11  used  more  or  less  constantly 


Most  troubles  with  radio  de- 
velop some  time  after  installa- 
tion and  the  retailer  must  be 
prepared  to  keep  his  patrons 
satisfied  with  their  purchases 
by  giving  them  prompt  serv- 
ice and  seeing  to  it  that  their 
sets  operate  satisfactorily.  The 
accompanying  article  gives  an 
idea  of  how  far  it  is  practica- 
ble to  go  in  giving  service.  .  .  . 


for  sever.d  im  iiiili-  h.i-,  ki.|H  i  ho  si'  lubes  in 
action  for  OIKI  Injurs  or  more.  It  cannot  be 
e-xpecled,  therefore,  thai  tubes  lhal  have  passed 
two-thirds  of  llieir  natural  life  and  action  can 
measure  up  lo  standards  cslablished  when  they 
were  fresh  out  of  the  carlon.  If  tlie  customer 
can  be  persuaded  to  install  an  entirely  new  set 
of  lubes  after  six  or  seven  monlhs  of  using 
the  old  ones,  he  is  likely  again  lo  secure  the 
initial  satisfaction  from  his  set. 

Give  Set  Complete  Going  Over 
GoiiiL;  back  again  to  connections,  it  is  often 
found  that  in  aliaehing  new  batteries  or  moving 
the  set  about,  certain  of  the  thumb  screws  and 
bolls  have  worked  loose,  thus  resiilling  in  poor 
connection.  It  will  pay  to  go  over  the  entire 
set  to  tesl  each  holt  and  screw  lo  see  thai  it  is 
firndy  set.  Then  all  soldered  connections  should 
be  inspected  for  no  matter  how  carefully  they 
are  made  it  often  liappens  that  some  of  the  flux 
may  have  dropped  on  the  panel  or  other  part 
of  tlie  set  and  developed  a  sligiit  short  circuit. 


carit  be  done 


Nd,  Efrl  A  customtr  can't  be  dragged  into  Ihc  slort. 
Especially,  11  be  has  been  sold  Inlerlor  needles. 

Inierior  quality  means  customer  dissatisfaction 
Just  as  bigh  quality  means  customer  saUsfactlon. 

Goofl  treatment— rl  eh  t  service — efficient  phono- 
graphs,  records  and  needles— are  at  the  tbougbHul 
dealer's  shop. 

Efficient  needles  thai  reproduce  perlectly  add  to 
the  dealer's  eood  will.  They  bring  a  customer  lincli 
again.     Many   dealers   satisfy    their  customers  by 


ProductB  of  the 

GENERAL  PHONOGRAPH  CORPORATION 


25  Weil  45tb  Street 


OTTO  HEINEMAN,  President 


New  York  City 


The  dealer  may  feel  that  after  six  or  seven 
monlhs  his  responsibility  should  cease  so  far 
as  any  particular  set  is  concerned,  but  the  serv- 
ice he  is  called  upon  to  render  to  a  customer 
who  has  originally  been  well  satisfied  with  his 
outfit  is  ihc  service  that  is  designed  to  keep 
Ihe  set  sold  and  to  make  the  owner  a  booster 
for  that  particular  make  and  for  the  dealer  who 
sold  it.  Naturally  any  service  rendered  under 
Ihe  conditions  herewith  should  be  charged  for 
,Lt  the  rate  accepted  by  the  dealer  for  general 
si  Tvicc  work,  whether  it  he  $1.50  an  hour  or 
iii.trv  Sliuiild  iiiceiianit.al  imperfections  develop 
m  Ihe  -et  wilhtn  the  time  limit  fixed  by  the 
iii:i(nif.-i,  lurcr  in  his  guarantee,  then  adjustment 
miKt  lie  made  on  a  basis  satisfactory  to  the 
ciislomer  and  in  accordance  with  the  . maiiufac- 
lurer's  promise,  but  il  is  a  rare  thing  to  have 
-iich  nieclianieal  troubles  develop. 

When  the  Customer  Is  at  Fault 
It  is  in  the  accessories  and  equipment  that 
most  of  tiie  difticulties  of  wear  and  tear  are  to 
be  fouiid,  provided  of  course  that  the  owner 
of  the  outfit  has  nol  been  dealing  with  some 
amateur  radio  expert  who  has  persuaded  him 
to  make  changes  iu  or  addition  to  the  circuit 
on  the  promise  of  better  results.  When  the  set 
lias  been  tampered  with  all  guarantee  should 
y:o  by  the  board.  It  is  the  owner  himself  who 
is  then  rcspons'ible  for  poor  results  and  neither 
Ihc  manufacturer  nor  the  dealer. 


Preferred  Stock  Issue  of 
Landay  Bros.,  Inc.,  Offered 

Bauer,  Eond  &  Vivian,  Liyermore  &  Co.  and 
Pope  &  Co.,  prominent  financial  houses  of  New 
York,  are  ofTering  participating  Class  "A"  stock 
of  Landay  Bros.,  Inc.,  for  financing  the  expan- 
sion policy  of  this  firm.  The  firm  of  Landay  Bros., 
which  operates  ten  music  stores  in  important 
retail  centers,  was  founded  twenty-five  years 
ago  and  has  grown  to  be  one  of  the  leading 
music  establishments  in  the  metropolitan  sec- 
tion, 


Schw^abacher-Frey  Go.  Now 
Handles  O'Neil  Audiphone 

George  A.  Tctt,  manager  of  the  radio  depart- 
ment of  the  Scliwabacher-Frey  Stationery  Co., 
San  Francisco  and  Los  Angeles,  Cal.,  has  jusl 
announced  that  he  has  secured  the  distribution 
of  the  "Audiphone"  loud  speaker,  manufac- 
tured by  the  O'Neil  Co.,  of  West  New  York, 
N.  1  The  Schwabachcr-Frey  Co.  will  have 
111'  ■  nic  distribution  of  the  loud  speaker  on 
Hi'-  r.icilic  Coast,  also  the  console  unit  which 
lia-  pmved  so  successful  in  the  many  recent 
\'<  which  il  has  been  subjected. 


Effective  Victor  Publicity 

The  double-page  spread  of  the  Victor  Talk- 
ing Machine  Co.,  which  appeared  in  the 
November  7  issue  of  the  Saturday  Evening 
I'n-t,  ■.insed  much  comment  in  the  trade  be- 
(.in-i  n[  iis  unusual  and  effective  style.  One 
|i.iL]r  w.is  devoted  to  an  illustration  of  a 
ill  I  nn  (  r  |)ktughing  through  a  heavy  sea;  a 
'''  I'l"  Im  in  ihe  air,  and  an  insertion  of  a 
uuiTiid  woman  in  the  home.  The  caption  of 
Ihe  adverliscTucnt  is  "Wherever  there  is  need 
of  courage,  there  our  music  goes."  The  adver- 
tiscmenl  then  tells  how  in  all  places  where 
hope  or  faith  or  courage  is  needed,  the  Viotrola 
is  found  so  liiat  the  music  that  fits  the  need 
can  be  chosen, 
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These  Dealers  Are 


Already  Under  Way! 


The  thousands  of  dealers  who 
make  up  the  A-C  Dayton  distribut- 
ing system  are  not  only  ready  now 
for  the  big  radio  buying  season,  but 
alrPMdy  under  way  on  active  stilting 
ivork.  These  dealers  are  equipped 
with  "The  Master  Radio  Salesman" 
—and  with  that  as  their  guide,  they 
are  well  started  toward  a  fully  re- 
sultful  season. 

"The  Master  Radio  Salesman," 
prepared  only  after  thorough  study 
of  radio  selling  methods,  is  the  most 
forward  step  yet  taken  in  radio 
merchandising.  It  is  the  key  to 
success  in  this  field~a  complete, 
practical,  workable  plan  for  devel- 
oping retail  radio  business— and 
holding  it.  With  this  work,  adver- 
tising materia]  provided  to  the  deal- 
er doubles  in  value— and  A-C  Day- 
ton dealers  are  prepared  with  plenty 


of  such  selling  helps  in  addition  to 
extensive  factory  advertising. 

A-C  Dayton  dealers  will  make 
records  this  year.  They  have,  first 
of  all,  the  right  merchandise.  Add- 
ed to  that,  they  have  not  only  sell- 
ing help  in  the  form  of  advertising 
materia],  but  constructive  guidance 
in  using  that  material. 

Remember  these  dealers  when 
you  go  to  take  on  a  radio  line.  Re- 
member that  selling  is  your  only 
road  to  profit,  and  remember  that 
general  advertising  cannot  do  the 
whole  job.  With  the  A-C  Dayton 
you  will  have  these  things — plus 
that  which  no  other  line  can  give 
you — actual,  concrete,  scientific  sell- 
ing plans,  ready  for  you  to  apply. 
Write  direct  or  to  any  A-C  Dayton 
distributor  asking  to  see  "The  Mas- 
ter Radio  Salesman." 


The  A-C  Electrical  Mfg.  Company 

Dayton,  Ohio 

Manufacturers  of  Electrical  Devices 
For  More  Than  TWENTY  YEARS 


rlic  Standard  Cabi- 
net, without 

SI  20. 


5  good  reasons 


line  is  built  to  sell  on  its  own 
niLTits;  demonstrate  and  yoli 
will  sell. 

9  The  A-C  Dayton  line  is 
"  complete  yet  compact. 
Four  models  provide  stifficient 
variety  of  style  and  allow 
most  rapid  turnover;  one  cir- 
cuit insures  equal  perform- 
ance from  all  receivers,  uni- 
form satisfaction  and  simpli- 
fied selling  problems. 


3 A-C  Dayton  stands  for 
complete  price  protection 
— maintenance  of  list  through 
carefully  selected  outlets  and 
full  protection  against  price 
slashes,  stock  dumping  and 
bargain  basement  sales. 

A  A-C  Dayton  price  is  hon- 
^  est  price — sufficient  to  per- 
mit Rood  workmanship  and 
ROod  materials — yet  no  more 
than  is  necessary  for  fully  sat- 
isfying performance. 


The  Phono  Set,   

l.iiion  in  praclically  any  pli 
noRrapb — cabinet  or  co 
sole  — without  accessoric 
SOS;  west  of  Denver,  $100. 


ital. 


C  Dayton  dealer-assistance  is  rt'al  assistance.    "The  Master 

^  Radio  Salesman"  shows  you  how  to  sell,  and  points  the  way  lo 
ihc  fullest  realization  on  all  A-C  Dayton  superiorities 

A-C  DAYTON 

^^RADIOi 


A-C  ELECTRICAL  MFG.  CO.. 
Dayton.  Ohio. 

Gentlemen:  Please 
send  me  full  informa- 
tion conccrninR  the 
A-C  DAYTON'  line 
with  details  of  your 
Selling  Service  for 
1925-26. 


Signed  ,   I 

sir.;;   I 


^     Ask  the  man  who  believes  his  own  ears 
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Several  New  Shamrock 

Distributors  Appointed 

Bristol  &  Barber,  McKenzie  Co.,  Specialty  Serv- 
ice Co,  and  Henry  L.  Walker  Co.  Add  the 
Shamrock  Line  of  Radio  Products 


.  arc  .'jiiiniHled  by  being  placed  upon 
■  nf  I  he  lalkiny  Tnachinc.    The  line 
liiili'^  Sliiniamly,  llic  Bo.Kcrs,  Rug- 
M.i|;in.'tic  Dancers  and  Plioiio- 


I'l 


.IIk' 


The  Siiaiiirock  Mfg,  Co,,  196-204  \ 
avenue.  Newark,  N.  J.,  announces  sever; 
lions  10  its  li.sl  of  dislributors.  In  ilu- 
politan  territory  IJristol  &  B.irbcr,  Im  , 
Fourteen  111  str<ii;  Mc  Kun/ic  In.  (i 
Thirly-firsi  ^trerl.  Nuw  York  City,  ,, 
Specialty  Scrviit   (%.,,  i>f   Hiooklvii,  N 


/averly 
1  addi- 


I  dlvl, 


hit  to 


Co. 


lha 


the  I-U- 


ll-kn 


ick  rerei> 


(iio  dislribnior  i 
has  arranged  (o  handle  Sliainri 
in  lliat  territory. 

The  Shamrock  receivers  are  ^ix-lnhr 
marketed  at  a  poi>iilar  price,  ■riiey.ui  ..| 
ance-coupled  amplification  witli  iim.  -i.n.,  , 
tuned  radio  frequency  employing  one  dilfci 
They  are  produced  with  either  one  or  Iwu-d 
control.  Each  model  has  space  for  bnttcri 
and  most  of  its  models  enclose  a  built-in  loi 
speaker. 


dy,  pri.^idi-iit  •<(  the  company,  re- 
port^ that  the  appro;ich  of  the  holidays  has 
greatly  stimulated  llie  demand  for  these  toys, 
and  thai  from  prcseni  indications  il  would  seem 
that  the  current  season  will  be  an  exceptional 


ic  Sh.imrock 
Walker  Co., 


Featuring  Phonograph 

Toys  for  Children's  Gifts 

National  Co..  Inc.,  Pushing  Its  Line  of  Phono- 
graph Toys  as  Holiday  Special — Indications 
Point  to  Exceptionally  Busy  Season 

Camhrjoge,  Mass.,  November  6.— The  National 
Co.,  Inc.,  of  this  city,  which  lias  produced 
phonograph  toys  for  the  talking  machine  trade 
for  many  years,  is  aj^aiii  featuring  its  line  to  llie 
talking  machine  trade  in  time  for  holiday  busi- 
ness. Although  this  company  does  a  year-round 
business  in  phonograph  toys,  the  holiday  sea- 
son has  always  proved  to  be  tlic  biggest  season 
of  Ihe  year.  ihci 


Attractive  Okeh  Poster 

The  General  Phonograph  Corp.,  New  York, 
has  prepared  and  dislribnied  lo  Okeh  dealers  an 
altraclive  window  poster,  featuring  "The  Rovin' 
Gambler,"  sung  by  Tobc  I.-itlle.  The  iliuslra- 
lion  is  eyc-arresling,  bearing  the  picture  of  a 
Western  gambler,  dressed  as  popLilar  fancy 
imagines  a  gambler  dressed,  a  pair  of  dice,  a 
four-flusli  and  a  racing  horse. 


Ace  Brigode  Starts  Tour 

Ace  Brigode  and  His  Virginians,  Columbia 
dance  orchestra,  recently  left  on  an  extended 
lour,  during  which  Ihey  will  appear  at  the  lead- 
ing motion  picture  houses,  Columbia  dealers  in 
ihe  various  cities  wjiich  they  visit  will  effect 
lie-ups  with  the  visiting  artists  and  undoubtedly 
this  will  have  stimulating  effect  on  the  sales  of 
reo.rdv 


Magneto  &  Machine  Go.  Has 
Good  Results  From  Show 

Atwater  Kent  Distributor  Reports  Many  Sales 
Resulting  From  Attractive  Exhibit  at  Recent 
Radio  Exposition 

Baltl-lhihe,  Mil..  November  0.— The  aftermath  of 
the  recent  radio  show  held  in  Baltimore  has 
been  decidedly  ':atisfactory  to  the  Magneto  &; 


Victor  Features  "Freshie" 

All  attractive  window  display  poster  was  rc- 
■ntly  seiil  Victor  dealers  featuring  "Freshie." 
aycd  by  Waring's  Pennsylvanians.  This  num- 
■r  IS  a  icalure  of  Harold  f.loyd's  motion  pii- 
re,  "The  Freshman,"  which  has  proved  so 
ptilai.  An  illiislratton  atop  the  [>uster  shows 
.ip  iiii^  -  I 'i  iiii-ylvaiii.Lns  in  collegiate  outfit^ 
i^iiiL  "It, -liii  ,'■  \\inle  Jobyna  Ralston  does 
I  haH.   u.,i  ll.irold  I.loyd  applaud... 


Fine  Atwater  Kent  Display 

Alachiiie  Co..  Alvvaier  Kent  distributor  of  thi.^ 
city.  During  the  week  of  the  show  this  enter- 
prising distributing  house  conducted  an  attrar. 
live  display  at  the  Fifth  Regiment  Armory. 
This  display  attracted  considerable  attention, 
and  both  Gordon  Parks,  president  of  the  com- 
pany, and  Robert  S.  Green,  sales  manager,  re- 
port that  the  dealers  served  by  the  Magneto  S: 
Machine  Co.  are  still  making  sales  of  Atwater 
Kent  receiving  sets  and  radio  speakers  to  peo- 
ple who  became  interested  in  the  line  through 
seeing  the  display  at  the  radio  show. 


Improves  Branch  Store 

The  Fresno,  Cal,,  headquarters  of  Sherman, 
Clay  &  Co,  recently  underwent  e.\.tcnsive  altera- 
tions. The  entire  first  floor  and  basement  have 
been  remodeled  and  redecorated  and  new  dis- 
play booths  installed. 


Model  "A" 

For  radio  A"  and  6  volt  automobile  bnlicrlcf. 
A,  C.  tine,  40  to  60  cycle,  1 10- 1 20  voln. 
Batlcrv— 6  volts  6-6  amperci. 
Comej  complete  with  cordi,  plug  ond  leaded  clip*. 
$18.00  list  (Easfof  theRockitfl 

Model  "A-B" 
For  chorglng  rndJo  "A"  and  "B"  batteries 
simultaneously. 
A.  C,  line,  40  to  60  cycle,  110-120  volts.  Batterv— 


Sxi.oo  List  I 


FACTS  ABOUT  FUL-WAVE 

lie  only  charccr  that  chnrBcs  A  nod  96  voll.i  t 
haneric-i  at  the  ■amc  time, 
les  the  Full  electric  wave  to  ch.irac  olmoit  i 
ilflirac.  ^ 


— Needs  n  

— CannoTMowfuTc"! 
—Not  affected  by  joll*  i 


.o  operate, 
r,  chemical!  i 


There's  an  ADDED  profit  for  you 
on  every  radio  sale  ! 

You  can  get  it  with 


Uses  the  FULL 
AC  Current— 
not  half  of  it 


BATTERY 
CHARGER 


There  are  two  reasons  why  you  CAN  and  SHOULD  sell  a 
Ful-Wave  with  every  radio  sale.  There's  a  REAL  profit  in  it— 
and  It  means  greater  satisfaction  and  better  service  from  the 
set. 

FuI-Wave  is  the  EASIEST  charger  to  sell— simplest  to  demon- 
strate and  operate— no  acids,  no  adjustments.  Cheapest  to 
operate  because  it  uses  BOTH  halves  of  the  electric  wave 
Order  a  sample  and  test  it. 


Liberty  Electric  C01\R  o/NewYOI\K'  342  Madison  Ave  NewYork 
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Make  these  customers 
come  hack! 


Don't  leave  it  to  chance  whether  your  customers  will  come  back  to 
your  store  when  they  want  more  records. 

Dealers  who  feature  Odeon  Imported  Recordings  can  control  their 
trade.   Their  customers  come  back.    Here  are  the  reasons: 


Three 
Odeon  Plans 

for  Increased  Sales 

REGULAR  Odeon 
Dealers  are  being 
told  of  three  new  plans 
that  will  increase  their 
total  record  sales,  make 
new  customers,  and  keep 
old  ones. 

You  too  should  know 
about  these  opportuni- 
ties for  extra,  profitable 
business.  For  our  mu- 
tual benefit,  write  for 
the  facts  today. 

Just  drop  a  postcard 
say  ing : 

"Send  me  the  three  Odeon 
Plans"— no  cost,  no  obligation 
to  von. 


1. 
2. 
3. 
4. 

5. 


Odeon  Selections  are  semi-classics — buyers  do  not  tire  of  them 
after  a  few  repetitions.  They  want  more  of  this  kind  of  music 
and  are  glad  to  pay  for  records  that  give  lasiiug  enjoyment. 

Odeon  Recording  is  done  abroad  by  a  special  process,  which 
makes  their  tone  unmistakably  richer  and  clearer.  They  improve 
any  phonograph.     Buyers  quickly  recognize  the  difference. 

Odeon  repertoire  is  not  duplicated  by  any  other  records.  It  opens 
a  fascinating  new  realm  of  old-world  music  which  brings  extra 
sales. 

Odeon  Records  are  a  safe  investment  for  the  dealer  because  they 
don't  become  out-of-date  over  night.  There  is  good  profit,  con- 
stant turn-over  and  growing,  non-competitive  sales  for  every 
dealer  who  pushes  Odeon. 

Odeon  dealer  cooperation  includes  beautiful  hangers,  attractive 
folders,  genera!  catalogs  (including  special  editions  in  22  foreign 
languages)  and  monthly  supplements  of  new  releases. 

GENERAL  PHONOGRAPH  CORPORATION 


25  West  Forty-fifth  Street 


New  York  City 


OdeoN 

Imported  Recordings 
make  customers  come 
back  for  more 
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Freed-Eisemann  Dealer 

Dinner  a  Huge  Success 

More  Than  Five  Hundred  Metropolitan  Dealers 
Attend  Conference — Greater  City  Phono.  Co. 
and  Wholesale  Radio  Equipment  Co.  Aid 

Aiiproximatcly  500  Freed-Eisemann  dealers 
gathered  in  the  Hotel  Pennsylvania,  New  York, 
the  latter  part  of  last  month  in  a  conference  that 
for  attendance  and  enthusiasm  shown  was  one 


cnt,  witli  Paul  Cornell,  merchandising  expert, 
leading  the  discussion.  Attention  was  directed 
by  the  speakers  to  the  display  of  Freed-Eisemann 
receivers,  and  during  the  evening  a  spotlight  was 
Hashed  upon  a  covered  booth  which,  when  the  cur- 
lains  were  drawn,  revealed  a  model  window  dis- 
play which  the  company  will  install  in  the  dealer's 
window  for  a  nominal  sum.  This  window  was 
carefully  examined  by  the  dealers  and  an  address 
by  Carl  Percy  on  the  value  of  window  displays 
was  given  careful  attention. 
J.  D,  R.  Freed,  president  of  the  Frccd-Eise- 


of  ihc  Freed-Eisemann  advertising  material  were 
distributed  to  all  dealers.  These  included  the  new 
direct  mail  campaign  and  feature  displays,  togeth- 
er with  the  national  magazine,  newspaper,  trade 
paper  and  radio  "fan"  paper  advertising,  which 
represcnis  the  largest  financial,  outlay  in  the  his- 
tory of  the  company.  Posters  and  feature  adver- 
tisements were  hung  throughout  the  ballroom  and 
attracted  considerable  attention  and  favorable 
comment. 

Following  the  dinner,  Billy  Jones  and  Ernest 
Hare,  together  with  other  artists,  entertained 
ihe  gathering  and  were  voted  an  immense  suc- 
cess. This  conference  is  the  first  of  a  series  of 
Freed-Eisemann  meetings  to  be  held  in  the  prin- 
cipal cities  throughout  the  country.  Among  the 
well-known  metropolitan  dealers  who  attended 
we  re : 

,S.imiicl  and  Monroe  Salzman,  Maurice  Landay,  Jtax" 
L-iiuiay.  Emory  A.  Silencer.  Samuel  Frqmmc,  Howard  A. 
Jacobs,  Ernest  JancUi,  Samuel  M.  Goldhcrg,  Gdorge  E. 
Morgan,  George  Lnngcr.  Henry  H.  Moote,  BcnedicI  Shaw. 
W.  S.  Hanks.  Max  Bhimcnstein.  William  J.  Rosen.  M.  R. 
Mitchell.  Eiiivard  Kicfcr,  Olio  Wundcrlich.  Charles  Zaren. 
Frederick  J.  Brady.  Raymond  Kay,  Daniel  M.  Broad,  A.  S. 
Coles,  Herbert  Rosenslein,  William  Morbarl,  John  E.  Hunt, 
Edivard  J.  Ford,  Harold  K.  Mulford,  G,  E.  Smith,  Wil- 
liam Gen;,  L^uis  J-  Wolf.  D.  C.  Clinlham,  Miltoii  R. 
Paries.  R.  LeRoy  Davis.  Sidney  Coleman,  H.  R.  Foster. 
Julius  Roth,  Alexander  Schwartz.  H.  T.  Veith.  Elmer  E- 
Gardncr,  Frank  Biee?,  H.irry  Habcr.  Irvine  Gruber,  Henry 
Knhn.  J.  F.  FiljRerald,  L-  P.  Naylor.  Arlliur  Erickson,  S. 
A,  'Rohbins.  Robert  H.  Macrea,  Harry  Owen,  Charles 'W. 
Down,  Joseph  L.  David.  Harry  M,  Olldorf,  Ed.  I.  Trach- 
lenberg,  Joseph  and  Sidney  Sicgel,  R,  B.  Rose.  M.  I,  T.ml). 
Sol.  I.aiiger,  J.  H-  Concannon.  Ernest  H.  Lewis.  Thon.lon 
Widenor,  Sidney  E.  FinkeUlein,  Charles  E.  Clement.  Walter 
E.  Harris,  Lew  Jlrcnner,  Alfred  Boiidria.  Samuel  Ro5cn- 
fcld,  Arnold  Herbst,  Harold  A.  Hurewiti.  Douglas  C. 
Smith.  C-  Wunti.  Jr..  Ernest  J.  Bredc.  Julius  Goldbcrt. 
Elmer  D.  Wilson.  Harry  Blumenlhal.  Louis  Shaffer.  Albert 
Kockka.  C.  M.  Hempsted.  Claude  C,  Post,  Al.  T.  Sirola. 
A.  J.  Gieiner,  Jacob  RoStn,  R.  G.  Gloi'cr,  Henry  Mielke, 
Raymond  H.  Kline. 

A.  A.  Conner,  formerly  connected  with  the 
Gaslon  Music  Po.,-  Hastings,  Neb.,  has  opened 
a  music,  store  "at  Central -City,  Neb.  A  complete 
Ime  of  talking  machines  and  other  musical  in- 
struments is  being  carried. 


Part  of  the  Large  Attendance  at  the 
of  the  most  successful  ever  held.  The  gathering 
was  under  the  auspices  of  the  Freed-Eisemann 
Radio  Corp.,  Brooklyn,  N.  Y.,  assisted  by  the 
Greater  City  Phonograph  Co.  and  the  Wholesale 
Radio  Equipment  Co.,  metropolitan  distributors 
of  Freed-Eisemann  products. 

The  outstanding  features  of  the  meeting  were 
tile  statements  made  by  the  officials  of  the  Freed- 
Eisemann  Co.  that  this  year  all  indicalions  point- 
ed to  the  dealers  enjoying  a  rich  reward  and  that 
the  Freed-Eisemann  organization  would  co-oper- 
ate in  every  way  by  means  of  territorial  protec- 
tion and  sales  aids  to  help  them  gain  this  end.  A 
discussion  of  both  the  technical  and  merchandis- 
ing angles  of  radio  was  indulged  in  by  those  pres- 


Freed-Eisemann  Dealer  Dinner 
mann  Radio  Corp.,  described  the  imporlance  of 
the  present  and  prospective  patent  rights  of  Prof. 
Hazcltiiic,  but  dwelt  also  on  the  value  of  the  La- 
tour  patents,  the  rights  to  which  have  been  se- 
cured by  direct  license.  The  license  also  grants 
the  company  the  right  to  the  future  devices  o£ 
Prof.  Latour. 

Mr.  Freed  stated  that  the  policy  of  the  com- 
pany was  to  turn  a  deaf  car  to  all  propositions  for 
making  receivers  with  novel  features  and  trick 
circuits,  but  that  the  company  has  nine  research 
engineers  and  twenty-two  model  makers  at  work 
constantly  trying  to  develop  new  ideas  that  are 
sound. 

Envelopes  containing  descriptions  and  specimens 


EMPIRE  UNIVERSAL  TONE  ARMS  AND  REPRODUCERS 


Empire  Radio  Phono  Tone  Arm 


EMPIRE  Tone  Arms  and 
Reproducers  are  made  for  all 
types  of  photaographs,  from 
the  portables  to  the  big,  hand- 
some cabinet  machines  and 
the  combination  Radio  and 
Phonograph. 

Order  a  sample  arm  and  test 
it  out.  It  will  win  you  on 
merit  only.  Our  prices  are 
low  and   quality  second  to 


Excel  Id  Every  Important  Feature 


It  is  an  acknowledged  fact  that  the 
tone  arm  and  reproducer  are  the 
most  vitally  important  parts  of  a 
phonograph. 

With  no  other  equipment  can  you 
bring  out  the  clearness  and  sweet- 
ness of  tone  that  EMPIRE  will 
accomplish.  And  it  is  tone  quality 
and  excellence  of  reproduction  that 
make  one  phonograph  better  than 
another,  and  make  it  sell  in  greater 
volume. 


EMPIRE  PHONO  PARTS  COMPANY 


2261  East  14th  St.,  Cleveland,  0. 

,  McNAMARA,  President 
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Mtidtl  No.  30 
Price  SI 50.00 


'N  THE  MIDST  of  claims  and  counterclaims  for  new,  im- 
proved phonographs,  keep  this  essential  fact  well  in 
mind  when  talking  with  prospects,  and  making  sales 
that— "a/ter  all  the  music  is  in  the  record." 

Tell  your  customers,  and  those  you  hope  to  make  custom- 
ers, of  the  new  "electrical  records."  These  wonderful  new  rec- 


ADLER-ROYAL 


N'OVEMBCK  IS,  1925 
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ords  greatly  surpass  the  old  type;  one  outstanding  achieve- 
ment being  the  successful  recording  of  a  chorus  of  four 
thousand  living  voices,  something  quite  impossible  by  the 
old  methods. 

Show  your  prospects  the  vastly  better  phonograph 
music  which  may  be  had  by  playing  these  new  electrical 
records  on  a  real  good  phonograph.  Adler-Royal  is  a  good 
phonograph.  The  combination  of  one  of  these  new  records 
played  on  an  Adler-Royal  is  a  revelation,  and  a  salesmaker. 

A  Phonogmph  Shortage 


'OR  THE  FIRST  TIME  since  1919  you  phonograph 
dealers  face  a  serious  shortage  of  standard,  high 
equality  merchandise.  On  the  eve  of  your  season  of 
greatest  sales  and  profits,  with  the  rush  of  Christmas  busi- 
ness just  around  the  corner,  you  can  try  to  sell  your  cus- 
tomers on  promises  of  January  or  February  deliveries. 


Or,  you  can  turn  to  the  manufacturer 
who  has  refused  to  be  stampeded  into  a 
wholesale  dumping  of  valuable  mechan- 
dise,  but  who,  instead,  has  prepared  for 
a  good  and  profitable  Fall  phonograph 
season  which  is  sure  to  come  to  those 
who  stock  and  merchandise  with  energy; 

Consider  these  Facts 

In  the  face  of  glowing  description  and 
vast  promises  regarding  the  phonograph 
of  the  future  and  its  construction,  it 
behooves  the  thinking  dealer  to  take 
these  two  facts  into  consideration. 

FIRST,  you  cannot  pay  your  Novem- 
ber and  December  bills  from  February 
deliveries  and  collections. 
SECOND,  promises  of  January  and 
February  deliveries  of  phonographs  will 
not  satisfy  your  customers,  and  their 
insistent  demands  for  Christmas  music. 


Qood  dealers  may  obtain  some  Adler- 
Royal  P/ionogra()hs — The  Adler  manu- 
facturing Company  and  its  distributors 
have  on  hand,  for  immediate  delivery,  a 
reasonable  amount  of  standard  high  qual- 
ity instruments. 

You  can  stock  and  sell  Adler-Royal  Phono- 
graphs with  the  assurance  that  you  will  be 
protected  in  the  fullest  meaning  of  theword. 

You  should  act  quickly.  It  is,  of  neces- 
sity, purely  acase  of  first  come,  first  served. 
Write  today  for  the  name  of  the  nearest 
Adler-Royal  distributor. 

Your  communication  vjill  have 
our  prompt  and  careful  attention 

ADLER  MANUFACTURING  CO. 
881  BROADWAY    .    NEW  YORK.  CITY 

'^aCtOlieS:  LOUISVILLE.  KY. 


Phonograph 


Andover — Model  5 
Htishl34-m.,  Widlb}2'>i-m..  Diplb2l-il. 
Phonoanlph  deiigned  lo  pcrmii itistalla- 
lion  of iny  siandud  radio  panel. 
Guorantccd  motor.  Auiomatic  stop. 
In  MahOBany  or  Walnui.  Nickel  plated 
meul  fittingj   S95 


Pergoiesi— Model  20 
lliifibi  -in. .  V'idlh  36-in.,  Dipih2l-iii. 
PlionoEcapli  designed  to  permil  iniwlla- 
lion  of  jny  siaiidaid  radio  panel. 
GuiUMrntt-d  moior.  Automatic  slop. 
!n  highly  figured  American  W'aJnut  or 
Mahogany.  Nickel  plaicd  racial  ftttings. 


Spanish— Model  30 
Hmbl_U'A-ii'.,  Width ib-'m.,  Dipih2l-in. 
Phonograph  designed  in  permit  iii!tjll»' 
tion  of  sny  standard  radio  panel. 
Guaranteed  motor.  Automatic  Slop. 
In  hidhly  figured  American  Walnut  or 
Mahog.ioy.  Nickel  plated  roetal  finings. 

S150 


Spanish  Gothic— Model  90 
Hmbiiyin.,  Width4A-ia.,  Dfplb26-in. 
A  phonograph  of  uimoir  qualiof.  Guar- 
anteed moior  of  siK  record  capaciry. 
Aufomaiic  Stop. 

In  highly  lismeil  Amciican  Walnut  or 
Mahogany.  Gold  plated  metal  finings, 
$200 
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Survey  Indicates  Attitude  of  Owners 

to  Receiving  Se^sJThey  Have  Purchased 


Some  inlccsting  informalion  relalivc  to  the 
attitude  of  owners  of  radio  receiving  sets  to- 
wards the  instruments  and  what  they  accou.phsli 
was  gathered  recently  by.thc  Atwaler  Kent  Mfg. 
Co.  through  a  survey  made  by  Barton.  Durst.nc 
&  Osborn,  Inc.,  the  company's  adverlismg 
agents,  of  some  1,900  homes  scattered  throut-h. 
out  the  country,  many  sections  being  visited  in 
an  eCforl  to  gauge  the  situation  in  various  locali- 
ties. 

The  survey  was  made  for  the  definite  purpose 
of  ascertaining  how  Atwaler  ICent  owners  used 
their  instruments  and  how  the  adverlismg  and 
sales  campaign  of  the  company  was  working  out 
along  the  line  of  increasing  interest  and  likewise 
increasing  sales.  However,  much  of  the  ,n  or- 
mation  gained  is  of  general  value  to  the  indus- 
try for  it  brings  out  some  interesting  facts, 
some  of  which  we  take  the  liberty  of  duoting 
from  sections  of  the  survey  as  published  in  the 
Atwaler  Kent  bulletin. 

"Two-thirds  of  the  persons  we  talked  Willi  are 
owners  of  radio  sets.  We  made  a  special  effort 
10  get  hold  of  Atwater  Kent  owners,  but  also 
sought  the  ideas  of  owners  of  competitive 
makes. 

■■Among  non-owners  we  found  almost  as  much 
respect  for  radio  as  among  owners.  A  typical 
comment  from  a  school  teacher  was  lhat  there 
should  be  a  set  in  every  home,  ■for  they  are 
educational  and  a  great  help  to  the  school  chil- 
dren.' 

■■We  found  that  a  larger  proportion  of  owners 
than  of  non-owners  had  automobiles,  phono- 
graphs, and  pianos.  More  than  half  of  the  non- 
owners  said  they  had  seriously  considered  buy- 
ing radio. 

■■Among  the  reasons  for  not  having  bought 
radio  'First  cost  too  high,'  led.  Twenty-four 
per  cent  said  they  were  'waiting  for  the  perfect 
set.'  Good  salesmanship  can  capture  both  these 
classes,  for  the  cost  of  radio  has  been  reduced 
and  Atwater  Kent  radio  is  as  nearly  perfect  as 
can  be  found  for  some  time  to  come. 

"Among  non-owners  we  encountered  an  as- 
tonishing amount  of  ignorance  as  to  what  radio 
really  is  and  does.  A  man  who  said  there  was 
no  broadcasting  on  rainy  nighls  and  another 


who  complained  Uial  radio  'was  taking  too  much 
electricity  ..ul  of  the  air  and  making  bad 
weather  'for  the  f.arnie,'  were  representative  of 
lliis  class. 

'•We  found  that  men  were  more  eager  pur- 
chasers of  radio  than  women,  but  thai  interest 
among  women  was  increasing  fast. 

■■The  largest  number  of  purchases  was  made 
in  December,  and  of  the  December  purchases 
half  were  iiilended  for  Christinas  gifts. 

"  The  leading  reason  for  buying  a  particular 
set  was  lhat  the  purchaser  ■thought  it  bcsl.^ 
'Advice  of  a  friend'  came  second,  then  'Priccl 
'the  advice  of  a  dealer,'  'home  demonslralion 
'advertising,'  -deinonslralion  by  the  dealer,  and 
so  on. 

"Our  reporter  also  asked  owners  wlmt  price 
Ihey  would  be  willing  to  pay  lor  a  new  radio 
set  More  lhaii  half  said  they  did  not  know. 
Apparently  ihey  were  open-minded  and  were 
more  inleresled  in  what  they  would  get  than  in 
what  it  would  cosl.  The  average  owner  who 
did  have  a  specific  price  in  mind  Said  he  would 
pay  $l.sO  for  a  new  set,  complete.  Almost  willi- 
nul  exieplioii,  llic  average  owner  was  willing 
lo  pay  more  for  a  new  radio  lhan  for  his 
present  one. 

"Eighly-seven  per  cent  of  the  owners  said 
Ihat  thcy  paid  ca,h-  (.me  out  of  ten  said  lhat 
he  bought  on  the  mslalment  plan,  one  out  of 
one  hundred  traded  in  an  old  set,  and  one  oul 
of  iwo  hundred  traded  in  a  phonograph.  We 
know  from  what  dealers  tell  us  that  the  pro- 
portion of  those  who  buy  on  instalmeiils  is 
much  larger  than  here  indicated.  The  chances 
are  that  a  great  many  owners  hesitate  to  admit 
thai  Ihev  did  not  pay  cash. 

"A  great  majority  of  owners  bought  their  ra- 
dio speakers  along  with  their  sets,  82  per  cent 
being  of  the  horn  type, 

■■Five-tube  sets  were  the  leaders  among  the 
owners  interviewed  oi,  this  survey!  three  tubes 
came  second;  four  tubes  third;  more  than  five 
lubes  fourth;  one  tube  fifth;  crystal,  sixth;  and 
then  two  lubes.  Of  the  Atwaler  Kent  scls 
83  7/10  per  cent  had  five  tubes. 

■■The  users  of  wet  A  halterics  far  outnum- 
bered the  users  of  dry  A  b.itleries,     Sisly  pet- 


cent  of  the  wet  battery  owners  used  their  own 
chargers.  The  outdoor  aerial  was  used  by 
Sil  .S/IO  per  cent  of  set  owners. 

■■We  also  found  out  how  radio  sets  are  used 
and  cared  for.  The  majority  of  owners  said 
lhat  they  installed  their  own  sets  and  ac-rials^ 
Forty-nine  per  cent  said  lhat  the  dealer  oB'crc.l 
no  service  when  Ihey  bought  their  els,  20.9 
per  cent  said  llial  'Any  service  needed  was  of- 
fered In  addition  lo  these  two  groups  nearly 
13  per  cent  of  the  owners  had  received  some 
sort  of  guarantee.  The  majority  of  owners  re- 
ported that  their  radio  bad  required  no  service 
which  Ihey  were  not  able  to  give.  When  service 
was  required,  it  usually  came  from  the  dealer 
from  whom  the  set  was  bought. 

"There  was  complaint  lhat  some  dealers  did 
not  know  how  to  give  service.  Of  the  owners, 
28  2  per  cent  said  they  would  be  willing  to  pay  a 
reasonable  fee  for  regrdar  inspcelion  and  ad- 
justment; 70.7  per  cenl  would  not;  and  1.1  per 
cent  did  not  know.  Since  our  reporters  made 
no  attempt  to  sell  the  idea  of  paying  for  service, 
it  seems  to  us  that  the  number  who  expressed  a 
willingness  to  pav  was  very  large  indeed. 
■■Are  owners  of  radio  satisfied  with  their  sets? 
■■Of  those  we  interviewed  more  than  two- 
Ihirds  said  ■yes.'  The  proportion  of  satisfieil 
Atwater  Kent  owners  was  largest.  Owners  of 
home-made  scls  are  not  as  well  satisfied  as 
owners  of  manufactured  sets.  The  reasons 
given  by  Alwalcr  Kent  owners  for  their  sahs- 
faclioii  were,  in  their  order:  Simplicity,  tone, 
volniiic.  distaiiec.  selectivity,  and  appearance. 

"The  survey  proved  that  the  interest  of 
owners  in  radio  has  increased  since  their  sets 
were  bought.  This  comment  from  a  Brooklyn 
owner  helps  to  explain  the  fact: 

■■  'I  used  lo  guy  my  wife  about  the  radio,  tell- 
ing her  we  would  ail  forget  to  talk.  Bui  that- 
was  not  what  happened.  The  radio  brings  more 
news  into  the  house  lhan  all  the  papers  printed 
in  New  York.' 

'■Three-fourths  of  the  owners  told  us  they 
were  satisfied  with  the  present  broadcasting  pro- 
grams. Among  those  who  expressed  dissatis- 
faction the  principal  reason  was  'Too  much 
jax.z.' " 


At  Our  St.  Louis  Mill 
we  have  two  million  feet  of 
dry  walnut  lumber 

In  this  large  stock  we  have  several 
items  of  special  lengths  and  thick- 
nesses that  are  particularly  adapted 
for  radio  cabinets. 

THE  PICKREL  WALNUT  CO. 

St.  Louis,  Missouri 


Exclusive  Manufacturers  of  Wahmt  Lumber 


C.  J.  Rey  Takes  Charge  of 
Polk  Store  in  Richmond 

Atlanta.  Ga,,  November  5.— P.  C.  Erocknian, 
sales  manager  of  James  K.  Polk,  Inc.,  one  of 
Ihe  leading  phonograph  jobbers  in  the  country, 
lias  announced  the  appointment  of  Charles  J. 
Rcy  as  manager  of  the  company's  branch  at 
Richmond,  Va.,  which  was  recently  established. 
Mr.  Rey  needi;  no  introduction  to  talking  ma- 
chine dealers  throughout  the  South,  for  he  has 
been  associated  with  James  K.  Polk,  Inc.,  for 
several  years  as  assistant  sales  manager  at  At- 
l.^nta,  and  the  success  that  be  attained  in  this 
important  work  well  merited  his  promotion  to 
manager  of  the  Richmond  branch, 

James  K.  Polk,  Inc..  is  featuring  to  excel- 
lent advantage  the  products  of  the  Sonora 
Phonograph  Co.,  as  well  as  Okeh  records  and 
other  standard  phonograph  lines.  It  has  de- 
veloped a  very  important  dealer  clientele, 
which  is  steadily  increasing  and  which  will  un- 
doubtedly grow  rapidly  in  Richmond  territorv 
under  Mr-  Key's  direction. 

Make  Records  in  Dallas 

special  recordings  of  Okeh  records  were 
made  in  Dallas,  Texas,  the  latter  part  of  last 
month  under  the  direction  of  P.  Blackwell. 
Several  records  were  made  in  that  city  last 
year  and  these  met  with  great  success. 

Cast  Bros.  Open 

liiKSKv  Cnv,  N,  J..  Novcniiter  6.— Several  well- 
known  phonograph  recording  artists  were  pres- 
ent at  the  recent  opening  of  the  Gast  Bros,  Mu- 
?ic  Shop,  382  Central  avenue. 
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Orthophonic  Victrola 

~a  New  Creation  for  the  Nation 


1.  New  Music 

2.  New  Patents 

3.  New  Construction 

4.  New  in  Principle 

5.  New  Popular  Prices 

6.  New  Cabinet  Designs 


7.  New  Sales  Era 

8.  New  Standards 

9.  New  Market 

10.  New  Opportunity 

11.  New  Possibilities 

12.  New  Supremacy 


"Consolelte"  — Orthophonic  Viclrola 

Such  an  opportunity  to  merchandise  real  merchanaise  has 
rarely  been  the  good  fortune  of  Victor  Dealers.  The  Ortho 
phonic  Victrola  means  new  life  in  the  trade  and  m  the  home. 

Profits  are  the  result  of  accomplithments. 
How  will  you  share  in  the  profits? 


C.  BRUNO  &  SON,  Inc. 

351-353  Fourth  Avenue  New  York 

••Victor  Distributors  to  the  Dealer  Only" 
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Built  Big  Business  in  Third  Floor  Store 

DaBoll's  Store  Is  Located  on  Third  Floor  of  a  Business  Building 
and  in  Spite  of  the  Location  Handicap  His  Sales  Grow  Rapidly 


In  Ihesc  _<laj's  of  suijci -i  llicicncy  hi  1)1j>ilil;.s 
management,  and  in  tlif  nisli  to  st'ciirc  sales  vol- 
ume at  any  cost,  often 'Hit  basic  principles  of 
store  operation  are  lost  sight  of,  A  great  volume 
of  sales  is  excellent,  provided  it  is  secured  al-a 
profit.  Edicitncy  is  to  be  commended  if  it  does 
not  interfere  with  llie  profitable  conduct  of  the 
business.  The  friendship  of  customers,  the  kind 
of  good  will  thai  brings  ineri'ascd  [i.-'ronaye  and 
;i  profit  on  every  sale  are  the  foundafiniis  nf 
business  progress,  and  in  no  enterprise  is  this 
more  pronotmced  than  in  the  talking  machine 
business. 

At  least  the  above  is  the  belief  of  Wilson  H. 
DaBoll,  of  Rochester,  N.  Y..  who  started  in  busi- 
ness eighteen  years  ago,  and  is  still  going  strong. 
The  bulk  of  the  sales  of  this  dealer  are  secured 
from  the  rccommeticiations  of  former  cuslomers 
and  friends  and  froiu  the  lowly  want  ad.  Every 
sale  at  this  store  is  nia<Ie  willi  llic  idea  of  satis- 
fying the  customer  an. I  iii.d.uiL:  ..|  him  a  friend 
and  booster  for  the  sini,..  IIk  i.|d  principle, 
"The  customer  is  always  right,"  is  practiced  here, 
with  the  result  that  patrons  do  not  hesitate  to 
tell  their  friends  !o  go  to  DaBoll's  when  they 
want  a  talking  machine,  records  or  a  piano.  With 
customers  doing  this  very  effective,  if  uncon- 
scious, selling,  it  is  no  wonder  that  the  concern 
has  built  up  a  greater  business  each  year,  and  that 
in  the  face  of  the  keenest  kind  of  competition. 
DaBoll's  does  not  believe  in  culling  prices  to 
maintain  sales  volume  and  the  lirm's  reputation  is 
such  that  the  public  knows  it  will  be  given  a 
square  deal  by  making  their  purchases  at  this 
store. 

Successful  Third  Floor  Store 
When  DaBoll's  was  opened  eighteen  years  ago, 
the  store  location  was  one  thai  would  have  been 
considered  a  bar  to  success  by  in'>sl  lalkm^:  ma- 
chine dealers,  for  the  establisbmi  nt  wa^  nn  Un 
third  floor  of  a  business  building.  In  s|iile  of  this 
handicap,  the  business,  under  ihe  principles  laid 
down  by  its  foinuier,  Wilson  H.  DaUoll.  flour- 
ished. Nol  So  long  af;n  the  building  in  which  the 
store  made  ils  original  headquarters  was  to  be 
torn,  down  and  DaBoll's  found  it  necessary  to 
move  io  a  new  location.    After  some  thought,  ihe 


enn.iMin    dmd.d    lu    ,-<.iiii]Hi.-  -i  lliii-.i-l]..Mi- 

si.  li  e  ami,  ,,r.  ■ 'i  ■iii<L'l>  ,  ,i  sile  was  seletled  on  the 
iliird  II. "M  ..I  111.  I'.uiKr  Building,  St.  Paul  street, 
ill  the  \\>.in  i>i  iln  1. Harness  and  shopping  section 
of  Rochester,  In  spile  of  the  fact  that  in  ihe  im- 
mediate neighborhood  there  are  a  number  of  talk- 
ing machine  and  general  music  stores  the  firm's 
success  has  continued  and,  in  faci,  business  has 
iiiipro\ed  right  along. 

Friendly  Sales  Promotion 
ijicitiise    ijf    ils    low    "lerheail,    the   company  is 


The  success  of  DaBoll's  bus- 
iness is  predicated  on  cer- 
tain merchandising  principles 
which  are  universal,  namely, 
a  square  deal  to  every  cus- 
tomer and  making  each  sale 
the  basis  of  a  friendship.  This 
policy  has  made  every  cus- 
tomer a  booster  for  the  store 
with  the  result  that  location 
has  proved  of  small  moment 
to  this  dealer.  Other  factors 
in  his  success  are  outlined.  .  . 


in  a  i>osilinn  lo  extend  favors  to  its  patrons.  While 
prices,  as  has  been  mentioned  before,  are  firmly 
upheld,  DaBoll's  sometimes  makes  a  sale  on  what 
nnght  he  considered  a  very  low  down  payment. 
Even  in  this  respect,  however,  the  firm  does  not 
go  lo  ex  irenies.  There  is  no  dollar  down,  or 
free  delivery  of  instrument  without  down  pay- 
in. iil.  or  any  uihcr  evils  which  have  come  to  be 
ueu^iii^ed  a..,  unethical.  The  lowest  down  pay- 
iiKiit  acee|)leil  is  $-\  This  is  an  inducement  to 
the  working  jieople  of  the  city  lo  do  their  buying 
at  DaBoll's-  The  line  ..f  talking  machines  is 
complete — Victor,  Brunswick,  Edison  and  Sonora 
lines  being  featured. 

In  line  with  its  policy  of  keeping  the  overhead 
d^wn,  the  company  has  for  some  time  been  using 


The  New  Improved 

PET   O  FONE 


MADE  IN  U.  S.  A. 


with  One  Piece  Turntable 

TO  RETAIL  AT  $12 

Usual  Trade  Di*oouiit« 


Doe  J  all  0  (orpfi 
grof>k  will  do.  " 


Weiahi  4M  Ibi.  Madt  in 
black,  rtd.  grten  cr  tlur 
iabricoid. 


Pet  O  Fone  is  a  real  portable  talking  machine.  Camera  size.  Camera 
shape.  New  one-piece  turntable.  Good  motor  and  loud,  clear  tone.  Pet 
O  Fone  is  an  all-year-round  seller. 

Distributors  and  Dealers  wile: 

PET  O  FONE  MFG.  CO.,  557  BROADWAY.  NEW  YORK 

Chicago  Representatives:  Targ  &  Dinner,  229  West  Randolph  Street.  Chicago.  III. 


tile  want  ad  section  of  the  local  newspapers  to 
bring  its  iirudiicis  to  the  alleiilion  of  Ihe  public, 
bilieviiig  these  siiiall  ads  most  effective  per  dol- 
lar of  .id\erlising  expense  in  that  particular  lo- 
cality. IJotli  new  inslrumenls  and  those  taken  in 
trade  are  advertised  in  this  way.  Below  is  a  new 
instrument  ad: 


One  of  the  used  instrument  ads  reads  as  follows: 

Talking  mncliinos,  iisc<),  most  all  makes.  S'O  '<> 
JjO,  pny  55  down.  D.iRoll,  Burtie  Uldg.,  clovalor, 
3  .Si-  l'.iui  St. 

Here  is  a  lecard  ad  that  has  been  found  ef- 
fective: 


line.    C:ill  .nitl  liear  the 


D.inoll,  liiirl;.:  HI.1k. 


The  cost  of  these  small  ads  is  so  small  com- 
l)are<l  to  the  results  in  sales,  that  DaBoll's  have 
specialized  in  this  type  of  publicity. 

i^ikc  all  dealer-s,  this  firm  often  has  customers 
who  for  some  reason  or  another  arc  delinquent 
in  their  payments.  When  a  payment  is  overdue 
no  time  is  lost  in  getting  in  touch  with  a  customer 
to  ascertain  the  reason.  Often  it  is  because  of 
sickness,  or  lack  of  work  or  some  other  tempor- 
ary financial  difficulty.  The  policy  of  the  com- 
pany is  to  be  lenient  with  customers  of  this  char- 
acter and  Hie  time  is  extended  to  suit  the  con- 
venience of  the  patron.  This  has  resulted  in  many 
friendships  among  the  customers  and  the  building 
of  good  will  which  has  been  reflected  in  sales, 
fn  short,  DaBoll's  practices  the  Golden  Rule  in 
its  business  dealings,  and  the  policy  has  overcome 
many  handicaps  incidental  to  location  of  the  store 
off  the  healcn  path  of  the  shoppers. 


Booklet  Gives  Interesting 
Facts  About  Kolster  Radio 

Eight  pages  of  highly  interesting  reading  cov- 
ering the  history  of  the  Federal  Telegraph  Co. 
of  California  and  the  development  of  Kolster 
radio  are  contained  in  an  attractive  booklet  just 
issued  by  the  company.  This  booklet  is  being 
mailed  by  Koktcr  distributors  to  all  dealers  and 
prospective  dealers  and  provides  an  unusually 
clear  insight  into  the  origination  of  the  sound, 
progressive  sales  policies  which  have  gained 
such  widespread  approval  throughout  the  trade 
since  tlieir  recent  announcement  by  the  Federal 
Telegraph  Co.  Opening  with  a  brief  history  of 
the  company  since  it  was  organized  in  1911,  the 
booklet  onllines  its  financial  strength,  its  sales 
and  advertising  policies  and  then  devotes  sev- 
eral pages  to  a  complete  description  of  the  four 
models  whieli  represent  the  Kolster  radio  line. 


Times  Appliance  Go.  Radio 
Catalog  and  Guide  Issued 

The  Times  Appliance  Co.,  New  York  Cily, 
distributor  of  radio  products,  has  issued  its 
1925-26  edition  of  its  "Radio  Catalog  and  Deal- 
ers' Guide."  Much  care  has  been  exercised  in 
its  preparation  and  every  piece  of  merchandise, 
from  the  complete  Radiola  line,  of  which  it  is 
distributor,  lo  the  smallest  individual  part  used 
in  the  construction  of  a  set,  is  illustrated  and 
described. 

A  feature  of  the  new  catalog  is  the  dealers' 
guide  section,  where  various  articles  of  value  to 
the  dealer  in  the  conduct  of  his  business  are 
presented.  E.  B.  Ingraham,  general  manager  of 
the  company,  is  receiving  many  congratulatory 
letters  upon  this  new  piece  of  literature. 


rr.v 
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AWORTH- WHILE  story  told  to  enough  people  to 
make  an  impression.    37  mediums,  with  circulation 
of  13,810,899,  reaching  three  out  of  five  families  in  the  ^ 
United  States,  are  being  used  in  the  Gulbransen  Fall  , 
campaign.    The  great  opportunity  offered  the  Gulbran-     '    ,„  „,„ 
sen  merchant  becomes  infinitely  greater! 

THE  SATURDAY  EVENING  POST 


tBBANSEN  COMPANY, 
3232  W.  OhlcoBO  Ave.  Chlcngo. 

Send  us  new  book  on  your  Full 
-S  Out  of  5." 


October  17.  1925 


Ov'o  Tar  Could  Tell  Wliat  You 
See  In  The  Oyiirror- Clhat  He 
flays  Without  Touching,  the  Kef: 


The  Biggest  Thrill  in  Music 
is  playing  itYourself 


r-I  MUSIC  as  in  every  human  activity,  it's 
your  own  participation  that  rouses  your 
emotions  most. 

It's  the  ball  you  drive  down  the  fairway 
yourself  chat  stirs  your  blood. 

It's  the  song  that  you  sing  yourself  that 
touches  your  heart. 

It's  the  number  that  you  dance  yourself 
that  entrances  you. 

And  this  human  trait  is  even  more  pro- 
nounced in  the  music  that  you  play. 

There  is  rapture  in  listening  to  the  playing  of  others; 
but  in  playing  yourself  there's  the  thrill  of  personal 
creation,  the  hush  of  ineffable  sweetness,  and  the 
flight  of  joy  to  heights  no  other  music  can  attain. 
It  is  here  you  find  your  supreme  inspiration. 


And  now  even  untrained  persons  can  do  it 


We  a. 


Only  Piano  of  Its  Kind 

it  that  it  seems  incredible  that 


:d  pct- 


ng  by  hand.  Indeed  it  would  be  impossible  were  it 
not  for  the  Gulbransen  Registering  Piano,  the  only  in- 
strument of  its  kind  in  the  world. 

For  neither  ordinary  player- pianos,  nor  reproduc- 
ing pianos  can  give  you  complete  control  of  the  keys, 
the  same  as  in  hand  playing.  The  Gulbransen  atone 
does  this. 

Hence  you  can  play  not  "mechanical"  music,  but 
human  music, with  the  human  expression— the  Time, 


Tfie  New  Qulhjansen 
GRAND 

AjaSirmhPiano.  $785 
AsaJUtlsietin/i  Piano.  $1I?5 


You  can  play  better  by  roll  than 
many  who  play  by  hand 

■\ 

And  you  can  play  ALL  pieces  while 
they  can  play  but  a  few 

rsi     the  Touch  and  the  Tone  Volume  that  you  yourself  th. 

You  can  play  a  piano  solo  correctly,  accenting  the 
melody  and  chords. 

You  can  play  dancemusic  in  perfect  time  and  rhythm. 
You  can  play  an  accompaniment  for  voices  or  instru- 
ments, subduing  the  melody  to  a  whisper,  pausing  for 
the  singer,  and  playing  only  the  bass  or  lower  register. 

Why  Pianists  Own  It 

You  could  not  do  more  if  you  played  by  hand  than 
you  can  do  by  roll  on  the  Gulbransen.  And  you  could 
notplayso  manypieces. 

That's  one  reason  many  pianists  own  the  Gulbran- 
sen Registering  Piano,  notwithstanding  that  this  s. 
beauti^lly  toned  instrument  is  made  ■ 
playing  action. 


Mall  us 
book  d< 


Pieces  they  study,  they  can  play  by  hand. 
More  difficult  compositions  by  Chopin, 
Rachmaninoff  and  others  of  the  masters— 
they  can  play  by  roll. 

Then  there  are  many  who  cannot  read  a 
single  note  of  sheet  music  who  play  by  roll 
on  the  Gulbransen  beautifully,  easily  and 
inspiringly.  Who  accompany  artists  who 
would  not  sing  to  "mechanical"  music — 
whose  only  exception  to  hand-played  ac- 
companiments are  those  played  by  roll  on 
ransen  Registering  Piano, 

This  Free  Book 
"Your  Unsuspected  Taieni" 
Will  Surprise  You 

the  coupon  today  tor  our  new  illustrated 
luxe— "Your  Unsus- 


vithout  the  roll- 


National  Price  — Suitable  Terms 


resold  at  the  M 


Gulbrai  _..  . 

freight  pfcpoid.thiouEhout  the  Uixilcd  Statcj.  For 
Vcjur  protection,  we  stamp  this  price  on  the  back, 
ivheie  von  can  read  it.  And  Gulbransen  de.ilers 
ate  prepared  CO  deliver  anv  model.  Grand  or  Up- 
tisht.  for  11  smoU  cash  pavmcM — balance  to  suit 
the  purchaser.  A  rcaionablc  allowance  will  be 
made  foe  vout  present  piano,  if  you  own  one. 

Four  UpriBht  Models— Communiry,  $450,  Sub- 
urban, $510,  Country  Seat,  $61S,  White  House, 
SJOO;  Straight  Grand,  SJSS;  RcgisterinK  Grand. 
S1275. 


Gulhrd 


peered  Taienc— Its  Discovery 
and  Enjoyment."  It  reveals  a 
Treasure  Trove  of  musical 
compositions,  it  shows  the  joys 
of  playing  them  at  home- 
Wit  h  this  hook  comes  the 
address  of  the  nearest  Gul- 
bransen show  room  where  you 
can  see  and  play  all  Gulbran- 
sen models — Grand  and  Up- 
right. 

Mail  the  coupon  now — In- 
door Months  are  here.  Let 
music  make  home  gay. 


SEND  THIS  COUPON 

toGulbransen  Company,  3232  ChtcsBO  Ave.,  Chicago 

for  Color-IUustrarcd  Book  De  Liutc 
"Your  Unsuspected  Talent  — Its  Discovery 
and  Enjoyment" 


PULBRANSEN^, 

V_J  The  'Registering  Pi^Luo  \  k 


Cit,_ 


u  fotiu  ea>bling  ui  to  eitknitc  value. 
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THE  TALKING  MACHINE  WORLD 


A 

Complete  List 

and 

Odanv 

Distributors 


WALTER  S.  GRAY  COMPANY 
926  Midway  Place.  Los  Angeles,  Calif. 

WALTER  S.  GRAY  COMPANY 
1054  Mission  St.,  San  Francisco,  Calif. 
L.  D.  HEATER 
357  Ankcny  St..  Portland,  Ore. 
TEXAS  RADIO  SALES  COMPANY 
411  North  Harwood  St.,  Dallas,  Texas 
JUNIUS  HART  PIANO  HOUSE,  LTD. 
123  Carondelet  St.,  New  Orleans,  La. 

CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
1121  Nicollet  Ave..  Minneapolis,  Minn. 
JAMES  K.  POLK,  INC. 
181  Whitehall  St.,  Atlanta,  Ga. 
THE  ARTOPHONE  CORPORATION 

1103  Olive  St.,  St.  Louis.  Mo. 
THE  ARTOPHONE  CORPORATION 
804  Grand  Ave.,  Kanoas  City,  Mo. 

CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
227  W.  Washington  St.,  Chicago,  III, 
CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
2957  Gratiot  Ave.,  Detroit,  Mich. 
BUEL    DISTRIBUTING  COMPANY 
1965  E.  66th  St..  Cleveland,  Ohio 

STERLING  ROLL  AND  RECORD 
COMPANY 
137  W.  4th  SL,  Cincinnati,  Ohio 
PHONOLA  CO.,  LTD.,  OF  CANADA 
Elmira,  Ont..  Canada 
IROQUOIS  SALES  CORPORATION 
210  Franklin  St.,  Buffalo.  N.  Y. 
EVERYBODY'S  TALKING  MACHINE 
COMPANY 
810  Arch  St.,  Philadelphia,  Pa. 
GENERAL    PHONOGRAPH  CORPO- 
RATION OF  NEW  ENGLAND 
126  Summer  St.,  Boston,  Mass. 
GENERAL  PHONOGRAPH  CORP., 
(New  York  Distributing  Division) 
15  W.  18th  St.,  New  York  City 
JAMES  K.  POLK,  INC., 
811  West  Broad  St,  Richmond,  Va. 


"Wreck  of  the  Shenandoah" 
Withdrawn  by  Victor  Go. 

Manufacturers  Take  Unusual  Action  in  Connec- 
tion With  Record  of  Song  Based  on  the  Re- 
cent  Disaster  to  Big  American  Airship 

'I'liu  Victor  Co.  h.Ts  received  niucli  (;tvorabl<^ 
coiniiiciil  on  ils  recent  action  in  withdrawing 
from  llie  market  llie  record  of  (lie  '"Wreck  of 
llic  Slicnandoali,"  designed  to  commemorate  tlie 
reeeni  disaster  lo  the  airship  in  Ohio.  The  ac- 
tion aroused  mucli  interest  because  of  ils  un- 
usual character  and  in  llie  trade  particularly  be- 
causo  of  the  frankness  of  tlic  letter  announcing 
Ihu  withdrawal  of  llie  record,  which  read; 

'■<iiit  III  deference  to  tlie  family  of  Com- 
ni.iii.il  r  I  ;iiiHdowne,  of  the  Shenandoah,  wc  have 
Jiiidiil  li.i  m.ike  no  more  shipments  of  record 
Nu,  l'.'7?'J— Wreck  of  the  Slicnandoah.  Tlie 
rii  nr.l  li  ii  d  Oil  the  Oilier  side  will  be  re-issiied. 
d.'nhli  d  wiih  some  other  appropriate  number, 

"In  liikiny  this  action  wc  feel  justified  in 
poinliny  out  lo  llic  trade  that  it  is  our  opinion 
that  j;rcat  care  must  be  exercised  in  Ihc  issu- 
ance of  songs  of  this  character.  We  think  a 
mistake  has  been  made.  Sucli  being  the  case, 
llie  best  thing  to  do  is  to  acknowledge  it 
frankly,  even  though  there  be  a  great  demand 
for  the  record. 

"We  feci  certain  that  you  will  agree  with  us 
that  it  would  be  unseemly  to  give  the  appear- 
ance of  wishing  to  capitalize  a  national  disaster. 
Wc  think  it  is  our  duly,  and  we  feel  sure  you 
will  concur  in  the  thought,  not  to  in  any  way 
bring  distress  upon  the  survivors  or  those  who 
have  been  bereaved  by  such  occurrences  as  the 
loss  of  Ihe  Shenandoah, 

''Wherever  an  error  in  Judgment  lias  been 
made  in  regard  to  so  delicate  a  matter  as  thi.s, 
we  are  quite  sure  llial  the  common  decencies 
demand  an  acknowledgment  of  the  error,  and 
also  ihat  un  effort  be  made  lo  counteract  what- 
ever harm  may  have  ensued, 

"We  sincerely  IrusI  that  we  will  have  your 
co-operation  in  spreading  this  idea  in  your  com- 
ninnilies." 


Nyaccoflex  R-5  Makes  Bow 

■i  hc  New  York  .Mhnm  &  Card  Co.,  New  York 
Cily  and  Chicago,  manufacturer  of  Nyaccofle.x 
radio  receiving  sets,  has  aniiouiiced  llic  addi- 
tion of  a  new  number  to  the  line,  which  will  be 
known  as  the  Nyaccoflex  R-5.  This  newest  ad- 
iliiioti  is  a  fivc-tubc  set  of  radio  frequency  cir- 
I  ml  .111(1  1  (iiplnys  slraighl-line  freciucncy  con- 
diiL-ir-  II  i-  :Utraelively  cabiiictcd  and  has  a 
.soi.M  whal  -laiiini,;  panel  which  adds  malerialiy 
hi  till  ,i].|ii  aiuii.  I  III  ihc  set, 

M:i\  W  ilhiiL;vr,  pn.^idenl  of  the  company,  rc- 
all  models  of  the  Nyaccoflex  line  moving 
nd  that  the  Nyaccoflex  RP-I,  which  is  a 
combination  portable  talking  machine  and  radio, 
is  continuing  to  be  in  good  demand.  In  the 
Nyacco  record  album  line  the  advancing  Fall 
^ea,'•on  has  generated  a  substantially  increased 
iK-inand  for  these  albums  and  the  outlook  for 
holiday  business  is  excellent. 


well  ; 


Unique  Auto  Delivery  Truck 

LiTiLE  Rock,  Ahk,,  November  6. — 555,  Inc.,  At- 
water  Kent  distributor,  located  in  this  cily,  has 
chosen  a  novel  plan  of  featuring  Atwaler  Kent 
radio.  A  body  for  one  of  its  delivery  trucks 
lias  been  built  closely  resembling  an  Atwatcr 
Kent  flve-lube  cabineled  receiving  set.  This 
yianl  radio  cabinet  was  finished  in  imitation 
mahogany  and  is  four  feel  high,  four  feet  wide 
and  twelve  feet  long. 

A  capable  public  speaker  was  engaged  to  tour 
the  Slate  and  he  stopped  in  each  town  and  gave 
<li-ini'ii-lr.ilii  UK,  whenever  a  crowd  gathered, 
from  an  Atw.itcr  Kent  Model  20,  which  was  in- 
stalled inside  the  car.  It  is  reported  that  this 
novel  plan  of  advertising  brought  remarkable 
results  and  direct  sales. 


MICA 
DIAPHRAGMS 

Immediate  delivery— aU  sizes 
Send  for  free  samples  and  pnces 
All  Mica  Products 

INTERNATIONAL  MICA  CO. 

PHILADELPHIA,  PA.  fii><u*.  pmii. 


F,  B.  Barker  Member  of 

Music  Master  Sales  Staff 

Experience  Gained  in  Phonograph  and  Dicta- 
phone Fields  Stands  Him  in  Good  Stead  m 
Selling  Music  Master  Line 

I'.  B.  Barker,  who  joined  the  sales  slalT  of 
the  Music  Master  Corp.  a  few  months  ago,  has 
made  an  enviable  sales  record  which  he  at- 
tributes lo  the  training  which  he  received  m 


F.  B.  Barker 
the  sales  end  of  ihc  phonograph  and  dictaphone 
fields.  Mr.  Barker  was  formerly  connected 
with  tlie  Richardson  Co.,  of  Lockland,  0..  and 
more  recently  with  the  Diclaphone  Products 
Corp.,  of  New  York  City. 


Brunswick  Panatrope  Heard 

The  Brunswick  Panatrope  was  played  for  the 
first  time  in  public  at  the  Literary  Vespers  con- 
ducted on  Sunday  afternoons  at  Aeolian  Hall, 
New  York.  The  first  of  the  series  took  place 
on  November  1,  The  instrument  was  supplied 
through  the  courtesy  of  the  Brims wick-lialke- 
Collender  Co. 


Haynes-Griffin  Buys  Store 

The  retail  radio  store  of. Stanley  &  Patterson, 
Inc.,  at  27  Warren  street.  New  York,  was  re- 
cently purchased  by  Haynes-Grifiin  Radio  Serv- 
ice, Inc.  The  purchase  does  not  in  any  way 
affect  the  wholesale  radio  activities  of  Stanley 
&  Patterson,  which  will  be  conducted  as  usual 
from  their  executive  offices  al  250  West  street, 
this  cily. 


Celebrates  50th  Anniversary 

Memphis.  Tenn,,  November  2.— J.  Goldsmith  & 
Sons  Co,,  large  department  store,  which  carries 
the  Victor  and  Brunswick  lines  and  several 
leading  makes  of  radio  receivers,  recently  cele- 
brated their  fiftieth  anniversary  by  distributing 
some  5,000  cakes  to  their  customers. 


Fire,  following  an  explosion  of  undetermined 
origin  in  the  Royal  Music  Store,  Kansas  City, 
Mo.,  destroyed  the  entire  stock  of  the  estab- 
lishment, valued  at  about  $5,000. 


Tlie  Talking  Machine  World,  New  York.  November  15.  1925 


Records 

THE  MUSIC  OF  THE  COUNTRY 


Vick  Myers'  Atlanta 
Melody  Artists. 

Jack  Linx  and  His  Bir- 
mingham Society 
Serenaders. 

Arcadia  Peacock  Orches- 
tra of  St.  Louis. 

The  Melody  Sheiks,  Sam 
Lanin,  Director. 

Foor-Robinson  Carolina 
Club  Orchestra. 

Mickey  Guy  and  His 
Rose-Tree  Cafe  Or- 
chestra. 


To  Dealers  the  quality 
of  national  appeal 
OKeh  Records  have 
is  of  first  importance. 
This  quality,  espe- 
cially in  the  dance 
music,  increases  day 
after  day,  the  buyers 
of  OKeh  Records  in 
every  city  and  village 
in  the  country. 

In  OKeh  Orchestras 
may  be  observed  the 
truth  that  they  are 
recording  the  best 
dance  music  in  the 
country. 


The  Goofus  Five 

OKeh  Syncopators. 

Original  Indiana  Five. 

The  Arkansaw  Travel- 
ers. 

The  Yellow  .Tackets. 

The  Original  New 
Orleans  Rhythm 
Kings. 

Tickle  Toe  Ten. 

The  Red  Hotters. 

Jack  Gardner  and  His 
Orchestra. 


Vincent  Lopez  and  His  Hotel  Pennsylvani:- 
Orchestra 


Jimmie  Joy's  St.  Anthony  Hotel  Orchestra 


Fred  "Sugar"  Hal!  and  His  Sugar  Babies 


OTTO  HEINEMAN,  President 

25  West  Forty-fifth  Street,  New  York  City 
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Brooklyn  Annual  Radio 

Show  a  Great  Success 

Manufacturers,  Distributors  and  Retailers  Ex- 
hibit the  Latest  Models  of  Kadio  Receivers 
and  Equipment  at  23rd  Regiment  Armory 

Tlie  annual  radio  exposition  in  Brooklyn,  N. 
Y.,  was  lield  at  the  Twcnty-tliird  Regiment  Ar- 
mory during  the  period  of  October  17  to  24, 
and  approximately  one  hundred  manufacturers, 
distributors  and  retailers  joined  in  displaying 
to  the  many  thousands  who  attended  the  show 
llie  latest  in  radio  equipment.  A  broadcasting 
studio  was  erected  on  the  armory  floor  and 
practically  a  continuous  performance  was  given 
with  the  general  public  able  to  see  in  person 
and  listen  to  the  many  artists  who  had  enter- 
tained them  via  the  air  route  for  the  past  few 
years.  This  studio  was  connected  with  stations 
WAHG  and  WBOQ.  operated  by  A.  H.  Grebe 
&  Co.  One  of  the  features  of  the  show  was 
the  exhibit  of  A.  I.  Namm  &  Co.,  largest  depart- 
ment store,  which  displayed  the  Freshman 
Masterpiece  receivers  in  different  surroundings 
with  appropriate  furniture  and  settings. 

Among  the  exhibitors  wore  included  the  Ze- 
nith' Radio  Corp,,  with  the  salesmen  from  Silas  E. 
Pearsall  Co.,  Herbert-John  Corp.  and  tiie  Mac- 
kenzie Radio  Corp.,  metropolitan  distributors,  in 
charge;  Tollncr  Electric  Co.,  showing  the  com- 
plete line  of  the  Radio  Corp.  of  America;  John 
W.  Weber,  Jr.,  Inc.,  showing  American  Bosch 
products,  with  a  list  of  authorized  American 
Bosch  dealers  in  Brooklyn,  occupying  a  promi- 
nent position  in  the  exhibit;  the  Borough  Hall 
Radio  Supply  Co.,  showing  the  complete  line  of 
Stromberg-Carlson  receivers  and  other  prod- 
ncts;  E.  A.  Wildermuth,  displaying  the  Atwater 
Kent  line  of  receivers  and  speakers;  Twentieth 
Century  Radio  Corp.,  showing  the  Fada  line; 
the  Corwin  Radiophone  Sales  Co.,  displaying 
the  De  Forest  line;  McPhilben  Radio  Corp., 
showing  the  De  Forest  line  and  the  products  of 


ihe  Dictograpli  Corp.;  Victory  Electric  Supply 
Co.,  showing  the  Fada  line;  Magneto  Repair 
Co.,  displaying  Gilfillan  receivers  and  N.  &  K. 
loud  speakers;  A.  H.  Grebe  &  Co.,  Grebe  sets; 
the  Marwol  Radio  Corp.,  displaying  its  full 
line;  Sherman  Radio  Mfg.  Co,,  displaying  the 
entire  Clearfield  line;  Pyramid  Motor  Equip- 
ment Co.,  showing  the  Thermiodyne  line  of  re- 
ceivers; Kelly  &  Phillips,  showing  the  Fada 
line ;  Valley  Electric  Co.,  Eatteryless  Radio 
Corp.,  Columbia  Mantel  Co.,  Willard  Battery 
Co.,  Sangamo  Electric  Co,,  Marko  Storage  Bat- 
tery Co.,  Tower  Sales  Co.,  distributor  of  Tower 
speakers;  Premier  Radio  Corp.,  Mortimer  Spin- 
garn.  distributor  of  the  Burns  speaker;  G.  Bois- 
sonnault  Co.,  Inc.,  showing  the  Whitestone  line 
of  receivers;  Radio  Tel.  &  Tel.  Co.,  displaying 
Kismet  receivers,  and  G.  J.  Seedman  Auto  & 
Radio  Co.,  displaying  the  Grebe  line. 


Hoboken  Dealers  Show 

the  Orthophonic  Victrola 

The  new  Orthophonic  Victrola  was  demon- 
strated to  a  large  audience  at  Meyer's  Hotel, 
Hoboken,  N.  J,,  at  a  concert  given  recently 
Tinder  the  auspices  of  Harold  S.  Sugarman  and 
Herman  JafFe,  local  Victor  dealers.  Ten  selec- 
tions were  played,  including  operatic,  classical 
and  jazz  recordings,  and  the  audience  was 
amazed  at  the  clarity  of  the  reproduced  music. 


C.  W.  Kopp  Reopens 

South  Bend,  Ind,,  November  4. — Despite  a  fire 
that  completely  gutted  the  building  he  was 
occupying,  and  caused  a  lost  of  $25,000,  of  which 
only  one-third  was  covered  by  insurance,  C.  W. 
Kopp,  talking  machine  and  radio  dealer  re- 
opened for  business  in  forty-eight  hours. 


Philco  Battery  Manufacturer 
Occupies  Addition  to  Plant 

Five-Story  Concrete  Addition  to  Plant  of  Phila- 
delphia Storage  Battery  Co.  Increases  Facili- 
ties of  This  Organization 

Puu.ADtLi'HiA.  Pa,,  November  4,— A  new  five- 
story  concrete  addition  to  its  manufacturing 
plant  at  Ontario  and  C  streets,  this  city,  was 
occupied  recently  by  the  Philadelphia  Storage 
Battery  Co.,  makers  of  Philco  diamond-grid  bat- 
teries. The  new  building,  which  contains  ap- 
proximately 45,000  square  feet  of  floor  space, 
was  rushed  to  completion  in  order  to  provide 
manufacturing  space  for  the  new  product — Phil- 
co radio  "A"  and  "B"  Socket  Powers, 

Production  on  these  new  Socket  Powers, 
which  change  alternating  current  into  direct  cur- 
rent necessary  for  radio,  was  started  early  in 
September.  Despite  the  handicap  of  congested 
floor  space,  the  factory  was  able  to  produce 
1,000  of  the  new  Socket  Powers  each  day.  With 
the  increased  manufacturing  facilities  now  avail- 
able, according  to  an  officer  of  the  company, 
it  will  be  possible  to  still  further  increase  this 
output  in  a  few  weeks,  as  well  as  enable  the 
factory  to  catch  up  on  its  orders  for  radio  and 
automobile  starting,  lighting  and  ignition  bat- 
teries. The  fourth  floor  of  the  new  building 
houses  the  general  offices  of  the  company.  The 
basement  contains  recreation  rooms  and  a  res- 
taurant for  the  employes. 


Victrola  for  Ideal  Home 

Greenwood's  Piano  House,  Youngstown,  O., 
has  supplied  a  Victrola  for  the  Ideal  Home, 
which  is  being  erected  and  equipped  by  a  local 
newspaper. 


Victor  dealers  of  Zancsvillc,  0.,  are  preparing 
0  tie  up  with  Paul  Whiteman.  scheduled  Id  ap- 
ear  there  November  24. 


Fred  C.  Emery  has  leased  a  store  on  Pleas- 
int  street,  Gardner,  Mass.,  and  will  move  his 
nusic  business  during  October, 
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Swings  open  the  Door  on  the 

biggest  (Sales  Opportunity 

since  the  advent  of  Broadcasting 


The  De  Forest  L  S  400  Reproducer 
The  latest  development  of  the  original 
and  basic  patents  held  by  De  Forest 
on  the  cone  type  or  open  diaphragm 
Reproducer. 


De  Forest  Tubes.  Bearing  the  trade 
mark  of  the  inventor  of  the  ;-element 
tube  upon  which  present  day  radio  is 
dependent.  Isolantite  base  and  other 
improvements,  packed  in  shock-absorb- 
ing, metallic  cartons,  combine  to  make 
these  the  greatest  tube  values  on  the 
market. 
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Ourp'^  and  JhieS 
are  ^oth  equipped  with  the 

"J^m  Wea^ant  Circuit- 

— —  ■  ^ 

Here  you  have  an  opportunity  to  serve 
both  extremes  of  public  demand  with  these 
unequalled  values 

THE  De  Forest  Type  F-5  Broadcast  Receiver  is  well-known,  popular 
priced  and  a  speedy  seller.  The  new  De  Forest  Type  W-6  and  W-5 
Radiophones  are  a  veritable  revelation — the  longest  stride  in  reception 
and  reproduction  yet  taken. 

The  development  of  the  new  circuit  is  due  to  the  genius  of  Roy  A. 
VVeagant,  former  Chief  Engineer  with  Marconi  and  now  Vice-President 
and  Chief  Engineer  of  the  De  Forest  organization.  Its  advent  has  been 
awaited  with  interest  by  radio  scientists  and  musicians.  It  brings  you 
a  new  musical  instrument,  reproducing  flawdessly  the  great  orchestras, 
bands,and  the  human  voicewith  a  clearness  that  has  never  been  equalled! 

And  it  is  housed  in  a  cabinet  worthy  of  its  superiority,  designed  by 
Elbert  McGran  Jackson,  renowned  sculptor,  architect,  and  painter. 
— The  demand  will  be  tremendous— get  your  share — tie  up  with  our 
T^'^rF?AW^Sf        big  national  advertising  campaigns  by  displaying  these  marvelous  new 
De  Forest  instruments  and  pushing  them. 

TypeF-5-A\V.  j-tubesetin  polished  Walnutcabinet  without  built-in 
loud  speaker,  but  with  compartments  for  "A"  and  "B"  batteries. 
Retails  at  $90.00. 
Type  F-s-M.  A  5. tube  set  in  two-tone  polished  mahogany  cabinet 
with  built-in  loud  speaker.  Space  for  both  "A"  .and  "B"  bat- 
teries. Retails  at  $110.00. 
Type\V-6-F  Radiophone— floor  model.  Retails  at  $450  00.  6  tubes, 
incorpotating  special  power  amplifier  with  10  inch  double  cone 
reproducet.  By  an  ingenious  device,  one  knob  operates  two  con- 
densers— single  dial,  dual-control. 
Type  W-6-T  (Table  Model.)  Same  as  W-6-F,  except  without  lower 

cabinet  portion.  $385.00. 
Type  \V-5-F  (Floor  Model.)  5  tubes  with  iiinch  De  Forest  cone  re- 
producer. $135.00. 

In  addition  to  these  newmembers  of  theDeForestfamily 
there  are  two  other  F-5  models;  one  at  $85.00,  and  an- 
other at  $90.00  and  the  D-IV  loop  series  of  three  models. 

Wrstmi  prices  slightly  higher  ^ 

DE  FOREST  RADIO  COMPANY,  JERSEY  CITY,  N.  J. 
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Atwater  Kent  Radio  Test 
Apparatus  Being  Marketed 

New  Device  Designed  Especially  to  Aid  Dealers 
and  Distributors  in  Testing  and  Servicing 
Atwater  Kent  Radio  Sets 

Philadelphia,  Pa.,  November  6.— The  Alwaler 
Kent  Mfg.  Co.,  manrifiicturcr  of  radio  receiv- 
ing sets  and  speakers,  this  city,  has  Just  placed 
on  the  market  a  new  product  designed  solely 
for  the  use  of  its  distributors  and  dealers.  It 
is  a  test  apparatus  which  has  been  cspci 
designed  to  lest  Atwalcr  Kent  radio  sets 
assist  the  dealer  and  distributor  in  servicing 
water  Kcni  radio  products  promptly  and 
ciently. 

In  I  he  instruction  book  accompany  inj 
testing  apparatus,  it  is  stated  in  part;  "The  At- 
water Kent  test  stand  consists  of  a  meter  board, 
so  arranged  that  the  output  of  the  set  can  b<- 
comparcd  with  tliat  of  a  standard  set,  both  re- 
sponding to  the  signals  from  the  Wavemeler 
under  identical  conditions.  It  has  been  designed 
to  assist  you  in  eliminating  practically  any  trou- 
ble thai  may  exist,"  Tliereaftcr  follows  a  full 
and  cottiprc'liensive  description  of  the  operation 
of  the  test  apparatus. 

This  newest  development  on  the  part  of  the 
Atwater  Kent  Mfg.  Co.  may  be  characterized 
as  a  decidedly  progressive  step  in  the  servicing 
of  radio.  It  enables  the  dealer  himself  to  place 
the  most  exacting  test  on  the  merchandise  be- 
fore it  leaves  his  warerooms  and  to  quickly  lo- 
cate any  trouble  that  might  arise.  It  enables 
him  to  render  expert  service  to  lus  customers. 
This  new  test  device  will  be  distributed  through 
wholesalers. 


Garod  Corp.  Moves  Into 

New  Belleville  Factory 

Plant  Contains  60.000  Square  Feet  of  Floor 
Space  and  Provides  Adequate  Facilities  for 
Production  of  Garod  Sets 

The  Garod  Corp.,  Newark,  N.  }.,  manufacturer 
of  Garod  radio  receivers,  has  recently  moved 
into  its  new  factory  at  Main  and  Mill  streets, 
Belleville,  N,  J.  The  new  plant  contains  60,000 
square  feet  of  floor  space  and  provides  adequate 
facilities  for  the  production  of  Garod  sets. 
Laurence  Gardner,  president  of  the  company, 


floors  be  added  to  the  factory  itself,  but  there  is 
sufficient  room  on  the  surrounding  properly  for 
any  new  buildings  which  we  niay  care  to  erect." 

Sacramento  Trades  Ass*n 

Holds  Important  Meeting 

Music  and  Radio  Dealers  Hold  October  Gath- 
ering—Interesting Talks  on  "Profit,"  "Radio 
Installation"  and  "Collections" 

Sacramento,  Calif.,  November  3.— The  Sacra- 
mento Music  &  Radio  Trades  Association  held  its 
regular  meeting  the  latter  pari  of  last  month  at 


the 
nienti 
Mar.x 


Hotel  SacrE 
.,  with  Ellas 
president  of  the 


Sol  Laz-arus,  popular  metropolitan  talking 
machine  and  radio  dealer,  has  joined  the  ranks 
of  the  granddaddies,  his  daughter,  Mrs.  A.  F. 
Wellin,  having  become  the  mother  of  a  lusty 
son.  Harold  Lewis. 


The  Modern  New  Plant  of  the  Garod  Corp. 
in  commenting  on  ihe  acquisition  of  the  new  Co.,  spoke  on 
factory,  said:  "For  Die  first  time  since  we  went 
into  production  on  our  present  models,  all  of 
our  manufacturing  operations,  warehousing, 
shipping  and  offices  will  be  under  one  roof.  Wc 
expect  tlic  move  will  allow  us  to  keep  up  our 
production  on  a  scale  equal  to  the  demand, 
which  heretofore  has  always  exceeded  the  num- 
ber of  models  we  have  been  able  to  manufacture 
under  former  conditions.  The  new  site  and 
building  arc  such  that  they  provide  ample  op- 
portunity   tor   funire   i->;pansioii,   not   only  can 


Association,    in  the 
chair.    A   nucnber  of 
interesting  talks  were 
given,    the  outstand- 
ing ones  being  an  ad- 
dress on  "Profits"  by 
Shirley  Walker,  presi- 
dent   of    tlie  Music 
Trades  Association  of 
Northern  California, 
and  general  manager 
of  Sherman,  Clay  & 
Co.  J.  O.  Tobey,  dis- 
trict manager  of  the 
Pacific  Gas  &  Electric 
Radio"  and  assured  the  members 
that  his  company  would  give  every  possible 
assistance  to  radio  dealers  and  radio  fans  and 
asked  in  return  that  the  owners  of  radio  sets 
use  precaution  in  placing  the  antennae,  and  that, 
for  safety's  sake,  they  should  not  get  under 
liigh-power  wires. 

The  subject  of  the  next  address  was  "Far  Bet- 
ter Co-operation  Between  the  Sales  People.  Me- 
chanics and  Credit  Department  for  Better  Collec- 
tions," by  Mr.  Kettier,  credit  manager  and  di- 
rector of  the  Sacramento  Retail  Merchants'  Credit 
Association.  All  of  the  talks  were  timely  and 
inoved  most  interesting  to  the  assembled  members. 
Musical  entertainment  was  provided  by  outstand- 
ing local  talent  Open  discussion  by  the  mem- 
bers brought  forth  a  number  of  good  thoughts 
wliich  arc  to  be  discussed  at  the  next  meeting. 


P.O-W-E-R 


The  eight  lubes  of  the  Priess 
"Straight  Eight"  may  be  likened  to 
eight  giant  generators  hooked  up  to- 
gether. They  mean  POWER— the 
ability  to  reach  out  and  bring  in  far 
distant  stations. 

The  Public  today  wants  d-i-s- 
t-a-n-c-e.  With  Priess  "Straight 
Eight"  you  can  give  them  distance; 
no  set  on  the  market  approaches  the 
tremendous  radio  energy  amplifica- 
tion of  the  "Straight  Eight"— a  radio 
energy  amplification  over  100  times 
more  powerful  than  the  ordinary 
five-tube  set. 


$175 

The  "Straight  Eight"  has  no  com- 
petitor wlicn  a  side  by  side  compara- 
tive demonstration  is  made  with  any 
other  set.  For  case  in  tuning — no 
set  is  more  simple.  Just  one  tuning 
control — a  visible  wave  length  indi- 
cator. Loop  operation  makes  home 
demonstrations  an  easy  matter  and 
installations  extremely  simple. 

Write  or  wire  for  earliest  possible 
demonstration  by  our  distributor  in 
vour  territory.  Our  protective  deal- 
er frandiisc  will  interest  progressive 
dealers. 


Comote  tnocfel  uiih 
encloied  panel  eper- 
cid  loop  and  ^ lit  in 
loud  speakerandbn  I- 
icry  tompamiioui 
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Analysis  of  the  Radio 

Market  in  Central  Ohio 

A  comprehensive  analysis  of  the  radio  market 
in  central  Ohio  has  been  completed  by  the 
Columbus  Dispatch,  a  leading  newspaper  of 
Columbus,  O.,  and  the  results  are  being  broad- 
cast in  booklet  form.  Some  of  the  results  of 
the  analysis  are  particularly  interesting  inas- 
much as  they  deal  with  the  talking  machine 
dealer  who  handles  radio. 

A  portion  of  the  booklet  is  devoted  to  sets 
and  parts  and  in  connection  with  the  sale  of 
each  of  these  groups  it  is  stated  that  "To  the 
enthusiastic  support  of  the  amateur  set  builder 
the  radio  owes  much  of  its  early  success.  To- 
day, however,  with  the  passing  of  the  experi- 
mental stage,  radio,  like  the  automobile,  is  more 
of  a  necessity  than  a  luxury  and  it  has  become 
standard  equipment  in  the  home. 

"According  to  ihe  dealers,  pre-season  cus- 
tomers prefer  the  'closed  job.'  The  parts  busi- 
ness may  gradually  be  giving  way  to  the  com- 
plete set." 

Columbus  radio  dealers  were  asked:  "Is  the 
sale  of  parts  increasing  or  decreasing?"  and  of 
the  52  per  cent  who  answered  the  question  60 
per  cent  declared  that  the  parts  business  is  de- 
creasing, while  40  per  cent  declared  to  the  con- 
trary. On  the  other  hand,  when  these  dealers 
were  asked  the  same  question  regarding  the 
sale  of  radio  sets,  75  per  cent  stated  that  sales 
were  gaining,  while  only  25  per  cent  reported  a 
decrease.  Sixty-three  and  four-tenths  per  cent 
of  the  dealers  declared  they  would  handle  addi- 
tional merchandise. 
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Great  Names  in  the 
World  of  Music 

SOME  makers  of  musical  instruments  are  equally 
famous  with  the  great  composers  of  symphony, 
sonata,  and  song;  and  with  the  world  famous  artists 
who  interpret  them. 

And  yet  there  is  often  but  little  visible  difference 
between  a  Cremona  violin  and  the  much  inferior 
imitation  of  it;  between  the  master  piano  and  one 
that  utterly  fails  to  respond  to  the  flying  fingers  of 
the  virtuoso. 

You  can't  always  describe  the  difference  but  the 
name  of  the  maker  identifies  it. 

So  it  is  with  an  Air-Way  radio  receiver.  Those 
fortunate  enough  to  know  Air-Way  performance 
adopt  it  as  a  standard.  And  it  is  significant  that 
those  educated  musically  appreciate   it   the  most. 

The  Model  61  shown  above  is  the  outstanding 
value  in  the  radio  world  at  $98.50.  The  distinctively 
beautiful  case  is  in  American  Walnut.  Tone,  range, 
selectivity  and  volume  speak  for  themselves.  We 
repeat  our  challenge:  test  it  in  parallel  with  any 
receiver,  at  any  price,  anywhere,  under  any  con- 
ditions.   Air-Way  proves  its  superiority. 

The  Air- Way  Certificate  of  Satisfaction  makes  this 
super-quality  a  powerful  merchandising  force  for  the 
dealer.    Get  the  facts  about  it. 


List  of  AIR'WAY 

Mr.  Ralph  Bretzner, 

128  W.  42d  St.,  New  York  City 

Telephone  Wisconsin  2777 
Mr.  B.  H.  Smith, 

755  Boylston  St.,  Boston,  Mass. 
Mr.  H.  E.  McKenney, 

997  Forest  Ave.,  Portland.  Me. 


Mr.  C.  M.  Cutting. 

1217  Bainbridge  St.. 

South  Richmond,  Va. 
The  Jackson  Sales  Company, 

308-20  E.  Jackson  Blvd., 

Chicago,  III., 

Telephone  Harrison  3744 


Representatives 

The  Carroll  Company, 

1323  Wall  St..  Dallas.  Texas 
Mr.  J.  D.  Palmerlee, 

Armada,  Mich. 
Mr.  James  M.  Sullins, 

Knoxville,  Tenn. 
Electric  Power  Maintenance  Co., 

1101  Monroe  St.,  Toledo,  Ohio 
Mr.  C.  L.  Titus, 

430  U.  S.  National  Bank  Bldg.. 

Denver,  Colo. 
Motor  Electric  Co., 

3320  Broadway,  Oakland,  CaJif. 
Mr.  Frank  A.  Brady, 

215  N.  Manhattan  Place, 

Los  Angeles,  Calif. 


For  detailed  hiformalioti  cotntnunicale  direclh 
".villi  Ihr  ffjilory  or  ihe  iicarrsi  rel>rcsciilali-'c. 

AIR-WAY  ELECTRIC  APPLIANCE  CORP. 

612  Broadway,  Toledo,  Ohio 
Export  Department,  220  Broadway,  New  York,  N.  Y. 


Model  62  Air-Way— 
$137.50  with  built-in 
Air-Way  speaker. 


Model  63  Air-Way— 
$197.50.  Compare  this 
Air- Way  with  any 
other  at  twice  the 
price. 


Air-Way  Electric  Appliance  Corp., 
612  Broadway,  Toledo,  Ohio. 


Please  send  me  data  and  prices  covering 
the  new  Air-Way  Radio  Receivers. 
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Portland's  First  Radio 

Exposition  Great  Success 

Complete  Display  of  the  Latest  Models  of  Re- 
ceivers. Speakers  and  Accessories  Draws 
Thousands  of  Enthusiasts  to  First  Show 

PoRTLANii.  Ohe.,  Ocioi)cr  22. — Porlland's  first  ex- 
clusive radio  CNposilion  opened  Ms  doors  to  the 
public  October  15  atu\  al  lli.il  liiiu-  hLiinrlied 
iiilo  full  swing  Mic  ^^renlest  sea-im  in  I  In 
bislory  of  ritdio  in  Ihis  rcyion,  in  I  he 
Opinion      of      (hi-      ofli.ir^      of      ihe  Orc|jr.ii 

Radio     Ir^id,-      \  i.,ii,„i,     which     pill  oTi 

the  slion  M.iru  il,.„i.,i,uU  sinrmcd  Ihe 
doors  I'oi  ,nlinill:iiii  r  .lin  iiit;  llie  (hree  days  and 
iiiKhls  llie  cNiin-itiiin  w.i>  in  jiroj^ress  al  the 
MiilhH.ni.-iii  Mold  l-iffy-one  hooihs  in  all  were 
installed,  rc  |iri  >tTi(iiiK  the  prodncls  of  every  na- 
liniLillA-    ki)n\\ii    radio    inanufacHirer.  Several 

eoiiiidi  Irlv  -.locked  boollis. 

'file  morning  sessions  weie  given  over  lo 
!)iisiness  nieclings  for  dealers.  Special  musical 
prnnranis  were  arranged  for  bo|-i  .Uleriioon  and 


Ml  . 


Ddels 


a\\. 


ih|.arlniejil  of  Sliciniati,  (.  lay  Iv  (...  feahir.  il  in 
.-cvcral  programs.  A  radio  dance,  with  niirsic 
picked  np  via  radio  from  KGW,  was  ihe  big 
closing  event. 

Several  nalioD.il  e\li.)iilors  .aim  lo  I'orllaiui 
In  ilis|day  liieir  warev,  m.Ll.ing  (he  cxeiil  of  out- 
standing imporlanec.  'flic  Ztnke  Co,,  ("jiicago, 
oltercd  for  ihc  llr^t  lime  lo  Portland  ra.lio  latl^ 
the  Mohawk  one-dial  set.  They  also  <lispl.iy.d 
Mohawk  knock-down  sets.  Thorola  line,  Sliudy 
tubes  and  the  Graynie  "H"  battery, 

Nathaniel  Baldwin,  Sail  Lake  City,  allraued 
alteiilion  lo  his  dis|day,  which  consisted  of  the 
tSaldwin  loud  speaker.  An  elahornte  display 
board  showed  all  parts  nsed  in  llie  making  o( 
the  speaker.  The  Hunlcr-Walsli  Co,  showed 
Marwol  and  Kennedy  receivers  and  many  oilier 
lines  of  accessories  and  I'tab  loud  spcaki'rs. 
The  Forbes  Supply  Co.,  Pacitic  Slates  ICleclric 
Co.  and  Sherman,  (May  &  Co,,  in  conjunction 
willi  the  Radio  Corp,  of  Ar 
live  display  of  their  pn 


ha 


lai 


easuring  ei^;hl  (ret  in  lieiglil  .mhI  lw,Ke  fe,  1 
le.nglh.    They    also    displayed    (.ilfdian,  IV 


trotu  iIh'  .oii-oh'  lypc  to  "just  plain"  radio  sets. 

I  h.  I  I  W.inu  r  Co.  had  the  hiphcst-priccd 
-el  ,ii  I  In  -Innv ,  a  Supcr-Zenith,  a  beautiful 
piece  uf  furniture  of  hand-carved  design  hous- 
ing ihc  set.  Other  Zenith  models  were  shown, 
as  well  as  the  Fada  line  of  consoles  and  other 
models. 

The  Marshall-Wells  Co,  featured  the  Frc-cd- 
Eiscniann  and  Crosley  lines.    J.  K,  Gill  and  the 
F.leclric  Corp.  featured  Slrombcrg-Carlson  and 
Day-Fan  receivers.    The  Kellogg  Switchboard 
.■^  Supply  Co.  had  tlie  new  Wavcmaster  on  dis- 
|)lay,  as  well  as  ihc  Symphony  loud  speaker. 
The  Sunset  Electric  Co.  featured  Atwalcr  Kent 
receivers  and   Poolcy  cabinets.    The  combina- 
tion of  Ihe  above  is  an  ideal  one  and  held  the 
allcniion  of  all  who  passed  the  display.    A  new 
cone  speaker,  ihc  latest  Atwalcr  Kent  creation, 
also  held  much  attention.    The  Auto  Electric 
Supply  Co.  showed  Utah  speakers  and  oiber 
producls.     Brown's    Radio   Shop    featured  ihe 
Grebe    and     Freed-Miscntann     receivers;  one 
model,  a  Grebe,  in  a  n>assivc  cabinet,  was  a  big 
hit.     Weed's    Radio   Shop    featured   R.   C.  A., 
Crehe   and    Freed- Fiscmann   sets,  sliowing  all 
mnili  I.      h'.idio        ailMU.irters   fealured  Zenith 
Mil'  ( ,   I-    |.dui-.iii  I  'i, nil  1  Co,  displayed  R.  C.  A. 
"S\i\'  lilt  '■  111  iIk   l.ii,~i  iy[(e  and  Frecd-Eisc- 
niaiin  |.|i otlo^, r.ijih  ].an.U,    The  Indnslrial  Elec- 
tric Supidy  Co,  sliowed  Ihe  Atlas  Colonial  set 
and  Alias  speakers.    'I'lie  Lcctro  Mfg.  &  Sales 
Co.    featured    Magna  vox    and    Noreo  receivers 
and  Magnavox  loud  speakers,     l.ipman,  Wolfe 
A'  Co.  and  Munsen-Ray ricr  displayed  ^fagnavox 
receivers  and  speakers,     1-he  Willard  Battery 
Co    h.id  ;i  miiii.iiuri-  WI  AM  broadcast  slation, 
■  IS   i\ell  a^  il^  laii-t  I'Hering  in  both  "A"  and 
■■II"   batteries,     Tli.'   1 'liiladelphia   Sloragc  Bat- 
iL-ry  Co.  offered  its  "A"  and  "B"  balterics,  be- 
sides (heir  lalesi  product,  Ihc  Philo  power  unit, 
which   works    from    the    house-lighting  circuit, 
doing  away  with  batteries.    The  Gould  Battery 
Co.  showed  its  lalest  batteries.    The  Prestolile 
Battery  Co.,  of  San  Francisco,  had  several  new 
model  "A"  and  "B"  batteries.     L.  D.  Heater 
showed  Ihe  latest  Thompson  sets  and  speak- 
ers    H,  .'\,  Killam.  of  Ihe  A.  S.  Lindstrom  Co., 
of  San  Francisco,  featured  the  Balkile  tine.  Tlic 
Hyatt  Music  Co.  featured  R,  C.  A.  and  Alwaler 
Kent  receivers  and  R    C   A.  speakers.    The  G. 
M    A,  Radio  Rcseanh  Laboratories  had  a  coin- 
pl.  ir  radio  lab.  of  precision  etjiiipnicnt,  where 
ii -K  of  various  parts  took  place.    This  exhibit 
wa^  ciitir.'ly  educational  and  atlracled  many, 


Sell  the  Larger  Sizes 
Mierever  Possible 

Make  it  a  point  to  push  the  larger  sizes  of  French 
Ray-O-Vacs.  For  a  few  cents  more  the  customer 
can  almost  double  the  life  of  battery  service,  he's 
better  satisfied  and  comes  back  for  other  items  as 
well  as  batteries.  You  make  more  profit  from  the 
outset.  Stock  the  full  hne  of  ten  Ray-O-Vacs  to 
meet  every  requirerrient,  but  put  special  effort  on 
the  heavier-profit,  larger  sizes. 

FRENCH  BATTERY  COMPANY,  Madison,  Wisconsin 


Officers  of  the  Oregon  Radio  Trades  Asso- 
ciation put  much  effort  behind  ihe  event  and 
deserve  great  credit  for  its  success.  The  offi- 
cers are;  G.  F.  Johnson,  of  the  G.  F.  Johnson 
Piano  Co.,  president;  Joseph  Hatlock,  of  Hal- 
lock  &  Watson,  vice-president;  M.  E.  Brown,  of 
Brown's  Radio  Shop,  treasurer,  and  G.  J. 
Tliompson,  secretary  and  general  booster. 


FRENCH 


RAYOVAC 

'Kadio's3esl'Qatteries 


The  Liberty  Comparometer 
Just  Placed  on  the  Market 

Latest  Product  of  Liberty  Transformer  Co.. 
Inc.,  Chicaeo.  Excites  Wide  Trade  Interest 

The  Liberty  Transformer  Co..  Inc.,  Chicago, 
III-,  placed  upon  the  market  a  few  weeks  ago  a 
new  product  by  means  of  which  four  radio  re- 


Liberty  Comparometer 
ceiving  sels  may  be  tested  under  the  same  ex- 
isting conditions.  This  latest  Liberty  product 
is  known  as  the  Liberty  Comparometer,  and  it 
is  now  in  the  hands  of  a  number  of  dealers,  as 
well  as  Liberty  Transformer  Co.  representa- 
tives, who  use  it  in  demonstrating  sets  to  the 
dealers. 

The  Comparometer,  shown  liercwith,  is  in 
reality  a  testing  meter  with  two  switches,  each 
controlling  two  sets.  By  merely  flipping  the 
switch,  the  sets  may  be  lieard  in  succession, 
each  being  tuned  in  on  the  same  station  and 
program,  and  the  apparatus  will  undoubtedly 
prove  a  great  help  lo  the  dealer  in  demonstrat- 
ing to  his  prospects  the  performance  and 
tonal  qualities  of  his  various  sets.  Four  loud 
speakers,  operated  from  a  selector  switch,  may 
also  be  connected  to  the  Comparometer,  and 
each  set- which  is  being  tested  may  be  connect- 
ed with  the  loud  speaker,  one  afler  the  other. 
Jn  addition,  the  Comparometer  contains  a  tube 
socket  which  both  tests  and  rejuvenates  tubes. 
A  voltmeter  will  show  the  dealer,  or  the  ulti- 
mate user,  as  the  case  may  be,  exactly  the  num- 
ber of  milHamperes  of  current  consumed  by  each 
set,  and  he  is  thus  further  enabled  to  make  his 
choice  accurately  and  intelligently. 

Tlie  Comparometer  is  finished  in  black  leath- 
erette and,  unusual  as  it  may  sound,  weighs 
only  fourteen  pounds,  being  about  two-thirds 
the  size  of  the  average  suitcase.  The  panel  of 
the  instrument  is  made  of  bakelite. 

The  new  product  is  claimed  by  Liberty  execu- 
tives to  be  the  first  of  its  kind,  and  was  de- 
veloped by  the  Liberty  Transformer  Co.  engi- 
neering staff,  working  in  close  co-operation  with 
C.  B.  Cannon,  president  and  sales  manager. 
Mr.  Cannon  has  had  extensive  experience  in  liie 
electrical  and  sound  transmission  fields,  having 
been  head  of  all  telephone  and  telegraphic  re- 
search work  for  the  American  Expeditionary 
Forces  during  the  World  War.  Previous  to  that 
time  he  was  chief  engineer  for  the  Pearson  En- 
gineering Corp.,  of  Brazil,  for  a  period  of  eight 
years. 


New  Columbia  Orchestra 

The  Half  Way  House  Orchestra,  of  the  Hall 
Way  House,  New  Orleans,  makes  its  initial  bow 
as  a  Columbia  recording  aggregation  in  this 
month's  record  releases  with  a  coupling  of  two 
extremely  "hot"  dance  selections,  "Let  ^^e  Call 
You  Sweetheart"  and  "Maple  Leaf  Rag." 
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Cone  and 
cone  speaker. 


Battery  compart- 
ment entered  from 
hack,  holds  all  nec- 
essary batteries. 


Volume  control 


Tuning  handle  that 
moves  around 
periphery  of  cone, 
inside  adjacent  cir- 
cular scale,  tuning 
all  circuits  simul- 
taneously when 
moved. 


Large  scale  indi- 
cating tuning  posi- 
tions of  circuits. 


Far,  far  ahead  of  yesterday 


By  leaps  and  bounds  the  radio 
industry  has  grown.  But  no  prog- 
ress has  been  greater  than  that  of 
the  Thompson  laboratories,  which 
have  built  over  116  different  types 
of  radio  apparatus  in  16  years. 
Among  these,  the  Thompson  Min- 
uet today  stands  out  as  a  leader.  It 
brings  new  results  to  radio  users. 
By  combining  a  special  receiver 
and  cone  speaker,  built  to  co-ordi- 
nate with  each  other,  this  set  re- 
produces voice  and  music  with 
unrivaled  accuracy.  The  deep, 
sonorous  tones  of  the  bass  clef  are 
faithfully  rendered.  The  rich,  reso- 


nant tones,  equivalent  to  the  orig- 
inal, make  broadcasting  a  new 
marvel.  The  unique  design  of  the 
cabinet — employing  acoustic  prin- 
ciples new  to  radio — contributes 
largely  to  this  result.  The  Minuet 
is  far  ahead  of  yesterday,  main- 
taining Thompson's  reputation  for 
giving  you  "tomorrow's"  receiver 
today.  Other  Thompson  Receivers 
from  $125  to  $360.  Thompson  and 
Thompson-Fuller  Speakers,  $28 
and  $35.  Inquiries  invited  from 
leading  dealers.  R.  E.  Thompson 
Manufacturing  Company.  30 
Church  Street,  New  York  City. 


Thompson  Minuet.  Model  R-81.  A 
combined  five  tube  receiver  and 
cone  type  speaker,  built  in  special 
tone-amplifying  chamber.  Operates 
on  dry-battery  tubes,  using  either 
inside  or  outside  aerial.  Everything 
self-contained.  All  desired  stations, 
one  right  after  the  other,  brought 
in  by  moving  one  tuning  lever.  Sur- 
prising volume,  distance  and  selec- 
tivity. Handsome  and  artistic  ma- 
hogany cabinet,  2114  inches  high, 
ISJz  inches  wide,  lOJ/^  inches  deep. 
List  price  $150,  without  tubes  and 
batteries. 


CDompson 

RHDIO 


BUILT  BY  MAKERS  OF  ARMY  AND  NAVY  RADIO  APPARATUS  USED  BY  LEADING  NATIONS 
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aside  in  a  corner,  bul  was  entitled  to  rccogiii- 
lion  as  a  tiiajor-sales  ileni  for  tlie  progressive 
and  successful  music  dealer.  This  idea  formed 
llie  foiimlalion  for  Mr,  Allen's  sales  activilics, 


Development  of  the  Portable  Phonograph 
Popularity  Shown  by  Carryola  Co.'s  Growth 

.  Carryola.  Co.  of  America  Takes  Over  Larger  Floor  Space  to  Meet  Tremendous  Demand — October 
Best  Month  in  History — Don  T.  Allen,  Vice-President,  Largely  Responsible  for  Success 

A  recent  announcement  by  ibc  Carryola  Co. 
of  America,  Milwaukee,  Wis.,  manufacturer  of 
the  Carryola  line-  of  portable  phonographs,  to 
the  effect  tliat  tlie  company  liad  just  taken  over 
IS.OOO  square  fert  of  additional  floor  space,  is  a 
concrete  indication  of  tlic  cx'^cplional  success 
[liat  this  company  lias  altain.Ml  in  dcvcloi)inK 
a  market  for  ils  producfs.  This  extra  llnoi- 
space  gives  the  Carryola  Co,  ,'^0,1100  square  (eel 
devoted  exclusively  lo  the  manufai  lure  of  Car- 
ryola portable  phonographs  and,  judging  from 
the  phenomenal  progress  thai  the  company  has 
made  during  the  pasl  four  months,  il  is  safe  to 
predict  that  even  Ibis  large  amount  of  space 
will  be  insufficient  lo  meet  the  di'iiiand  for  its 
product. 

The  exceptional  success  of  Carryola  port- 
ables may  be  attributed  diretlly  to  the  activi- 
ties and  ability  of  Don  T.  Allen,  vicc-presidcnl 
of  the  Carryola  Co.  of  America,  who,  in  the 
short  space  of  four  months,  built  up  national 
distribution  for  Carryola  portables.  Mr.  Allen 
has  established  jobbers  frotn  one  end  of  the 
country  lo  the  other  and  there  is  no  important 
trade  center  that  is  not  being  covered  efficiently 
and  adequately  by  a  Carryola  distributor.  H  is 
interesting  lo  note  Iliat  the  sales  of  Carryola 
portables  for  the  first  twenty  days  of  October 
were  30  per  cent  higlicr  than  the  sales  figures 
for  any  previous  entire  month  in  the  history  of 
the  company.  The  total  figures  for  the  month 
of  October  were  over  50  per  cent  more  than 
any  montli  in  Carryola  history,  and  the  popu- 
larity of  the  Carryola  Master  and  the  Carryola 
Flapper,  wliicli  was  recently  introduced,  is  indi- 
cated in  the  fatl  that  various  jobbers  ordered 
during  Ihe  month  of  October  six  carloads  of 
phonographs,  in  addition  to  the  regular  1.  c.  I. 
shipments.  The  success  of  any  phonograph  is 
assured  when  jobbers  order  in  carload  lots,  par- 
ticularly a  portable  phonograph,  and  the  com- 
pany is  naturally  gratified  at  the  support  and 
patronage  accorded  its  product  by  Carryola 
jobbers. 

When  Ihe  Carryola  Co.  started  out  on  its  ex- 
tensive merchandising  campaign  in  behalf  of 
Carryola  portables  it  based  ils  sales  plan  on  the 
idea  that  the  portable  phonograph  should  not 
be  considered  as  a  small-goods  item,  to  be  set 


Don  T.  Allen 

and  in  prei)aring  his  plans  he  also  dele 
to  give  Carryola  jobbers  niaximum  co-operation 
and  protection  in  ihe  development  of  their  ter- 
ritories. Mr.  Allen  has  followed  this  plan 
throughout  all  of  his  activities  during  the  past 
few  months,  and  as  a  result  of  this  policy  has 
built  up  a  powerfid  jobber  organisation  that  is 
primarily  responsible  for  Carryola  sales,  Mr, 
Allen  has  spent  the  greater  part  of  the  past  ten 
months  visiting  the  trade  from  coast  to  coast, 
and  by  acquainting  himself  with  the  jobbers' 
and  dealers'  problems  he  has  been  in  a  position 
to  give  them  practical  assistance  and  help  in 
making  Carryola  a  success  in  their  respective 
territories, 

The  manufacture  of  I  he  Carryola  Master  and  the 

Carryola  Flapper  is  based  on  the  Ford  progrcs- 


RADIO  BUYERS  INSIST  ON 


BRACH  HIGH  QUALITY 
IS  KNOWN  BY  EVERYBODY 


LS. BRACH  MFG.CO. 

NEWARK. NEW  JERSEY 


sive  system  of  production,  calling  for  maxunum 
efficiency  in  the  factory  as  well  as  an  executive 
direction  capable  of  turning  out  a  product  m 
very  large  quantities  that  will  give  satisfaclion 
under  all  conditions. 

One  of  the  most  Inleresling  features  of 
the  Carryola  plant  in  Milwaukee  is  an  inspec- 
tion department  which  tests  and  actually  plays 
each  and  every  instrument  before  it  is  shipped 
to  the  jobber  and  which  is  far  more  critical 
than  the  average  dealer  or  consumer.  Mr.  Allen 
has  been  a  vital  factor  in  the  perfection  of  this 
factory  organization,  and  at  the  present  time  he 
is  directing  plans  whereby  the  Carryola  organi- 
zation will  be  in  a  position  to  handle  a  Christ- 
mas business  far  beyond  all  figures  in  the  his- 
tory of  the  company.  Recently  the  Carryola 
Co.  appointed  George  P.-  Hough  as  sales  mana- 
ger of  the  company,  and  he  will  work  in  close 
co-operation  with  Mr.  Allen,  visiting  the  job- 
bers throughout  Ihe  year  and  keeping  in  touch 
with  the  activities  of  the  Carryola  sales  organi- 
zation. 

For  1926  the  Carryola  Co.  of  America  plans 
considerable  extension  in  co-operating  with  its 
dealers  tlirougii  the  preparation  of  descriptive 
sales  literature,  window  displays,  dealer  helps, 
envelope  enclosures,  etc.  The  company  is  now 
working  out  a  plan  for  co-operative  dealer  ad- 
vertising which  should  add  materially  to  the 
value  of  the  Carryola  dealer  franchise,  and  tak- 
ing into  consideration  the  company's  phenome- 
nal progress  during  the  past  eighteen  months, 
there  is  every  reason  to  believe  thai  during 
1926  the  sales  figures  will  show  the  same  sub- 
stantial increase  that  has  been  a  factor  in  Car- 
ryola business  for  each  period  during  the  past 
year  and  a  half. 


Noyes  Elect.  Supply  Corp. 

Gets  Enlarged  Territory 

Dayton  Fan  &  Motor  Co.  Gives  Noyes  Corp., 
Metropolitan  Distributor,  New  Jersey  Terri- 
tory— Featuring  Line  Aggressively 

The  Noyes  Electrical  Supply  Corp.,  New 
York,  exclusive  distributor  in  the  metropolitan 
district  for  the  Dayton  Fan  &  Motor  Co.,  man- 
ufacturer of  Day-Fan  radio  receiving  sets,  has 
recently  been  appointed  a  distributor  for  the 
New  Jersey  territory  which  it  will  cover  in  ad- 
dition to  its  present  territory. 

H.  C.  Cashmore,  president  of  the  Noyes 
Electrical  Supply  Co.,  after  his  company's  ap- 
pointment as  a  Day-Fan  distributor  in  New  Jer- 
sey, said,  '"Although  we  are  comparatively 
young  insofar  as  the  distribution  of  radio  pro- 
ducts is  concerned,  we  feel  that  rapid  strides 
have  been  made,  in  the  last  several  years,  dur- 
ing which  time  we  have  been  connected  with 
the  radio  industry.  Our  appointment  to  the 
additional  territory  in  the  State  of  New  Jersey 
represents  the  confidence  which  the  Dayton  Fan 
&  Motor  Co.  has  in  us  as  a  distributor  of  radio 
products.  We  have  constantly  striven  to  in- 
crease the  efficiency  of  the  organization  as  a 
distributing  unit,  until  to-day  our  sales  force  is 
composed  of  a  number  of  men  whom  we  feel 
are  most  capable  to  sell  intelligently  and  co- 
operate with  our  dealers  in  every  possible  way 
towards  the  more  satisfactory  moving  of  radio 
merchandise." 

The  complete  line  of  Day-Fan  products  was 
exhibited  at  both  the  recent  radio  shows  which 
were  held  in  New  York.  By  virtue  of  this  fact, 
and  the  intensive  advertising  campaign  which  is 
being  conducted  on  behalf  of  the  line  in  the 
metropolitan  territory,  a  distinctly  increased  de- 
mand is  being  felt  by  dealers  merchandising  the 
Day-Fan  products,  according  to  officials  of  the 
Noyes  Co. 


New  York  Firm  Chartered 

The  Gloria  Radio  Shop,  New  York,  has  bee^ 
incorporated  at  Albany  with  a  capital  stock  of 
$10,000.  The  incorporators  are  A.  M.  Dingle,  and 
M.  E.  Windsor, 


November  15.  1925 


THE   TALKING   MACHINE  WORLD 


58a 


Argus  Radio  Corp.  Host 

to  the  Davega  Officials 

Sales  and  Service  Staff  of  Davega  Chain  of  Re- 
tail Stores  Hears  Interesting  Talks  on  Radio 

'L'lie  Argus  Radio  Corp,,  New  York  City,  man- 
ufacturer of  llic  Powi^r  ek'Ctric  radio,  enter- 
tained tlie  ollicials  of  Davega,  Inc.,  at  a  dinner 
recently,  licld  at  the  Times  Square  Hotel. 
Amoiit;  tliosc  present  of  the  Davega  stafi  were 
A.  Davega,  president;  Byron  R.  Forster,  treas- 
urer of  the  Knickerbocker  Talking  Machine  Co. 
and  general  manager  of  the  radio  division,  and 
a  group  including  tlic  sales  and  service  staff  of 
the  entire  chain  of  Davega  retail  stores. 

Upon  the  conclusion  of  an  elaborate  menu, 
Ira  Greene,  treasurer  and  sales  manager  of  the 
Argus  Radio  Corp.,  inlroduccd  Dr.  Marce!  Wal- 
lace, vice-pre5ident  of  the  Argus  Radio  Corp, 
and  its  chief  engineer.  Dr.  Wallace  is  the  in- 
ventor of  Uie  Power  eleclric  radio  set,  which 
operates  without  batteries,  and  interestingly 
told  of  the  development  of  thi.s  set  from  its 
very  beginning.  Capt.  A.  Socec,  secretary  of 
the  company,  next  spoke.  Captain  Socec  has 
assisted  Dr.  Wallace  in  much  of  liis  laboratory 
work  and  he  also  spoke  interestingly  on  the 
Power  electric  set.  A.  Davega,  president  of 
Davega,  Inc..  responded  with  a  talk  upon  his 
experience  in  the  merchandising  of  the  Power 
electric  set. 

This  set  is  being  sold  in  every  one  of  the 
Davega  chain  stores  and  is  also  being  whole- 
saled in  the  metropolitan  district  through  the 
radio  division  of  the  Knickerbocker  Talking  Ma- 
cliine  Co.,  which  is  controlled  by  Mr.  Davega. 
Mr.  Davega.  in  his  address,  told  of  his  personal 
experience  with  the  set  in  his  summer  home  at 
Long  Beach,  in  which  he  had  it  installed  during 
the  Summer  months.  The  concluding  address 
was  given  by  Ira  Greene,  who  gave  a  history 
of  the  organization  from  its  very  beginning. 

Prior  to  the  dinner,  the  Power  electric  radio 
provided  entertainment  for  the  guests  in  an  ad- 
joining room. 


How  Com.  McDonald  Kept 
in  Touch  With  His  Office 

On  Arrival  in  Chicago  Tells  of  Daily  Communi- 
cation With  Zenith  Offices— A  Truly  Mar- 
velous Achievement 

Commander  E.  F.  McDonald,  Jr.,  president 
of  the  Zenilh  Radio  Corp.,  is  pictured  hercwitli 
as  he  arrived  in  Chicago  on  October  2.1,  fol- 


thal  1  wa;  in  uIomt  loncli  than  when  1  ;ini 
actually  :u  Mic  otVi.c.  That  is  true,  at  kasl. 
wlu'ii  ont  ton^^iilcrs  the  thousands  and  thou- 
sand i  of  wordt  which  passed  between  u^  each 
week.  In  one  iii stance  the  department  execu- 
tives were  in  session  and  a  question  of  con- 
siderable importance  arose  which  necessitated 
information  which  I  alone  knew  about,  While 
these  men  were  in  conference  Ihcy  telephoned 
the  Zenilh  Arctic  experimental  station  9XN, 
wliicli  in  luni  r^ulincd  WAP  aboard  my  .-iliip, 
ss  than  Iwenly  minutes. 


I    undersiand,  u.y  reply 
i'wi-i-.  bi-fure  iIk-  conferenci 
changed  their  decision  co 
iliey  would  have  followed 
plan  because  of  lack  of 
alone    possessed.     1  was 
farther  away  f. 
your  leleplnnie 
lory." 


Talking  Machine  Committee 
for  Annual  Red  Cross  Drive 


Commander  Eugene  F.  McDonald,  Jr. 
lowing  the  landing  at  Boston,  Mass.,  of  the 
itacMillan  Arctic  Expedition.  One  of  the  first 
questions  asked  him  as  this  photograph  was 
taken  at  the  La  Salle  Street  Station  immedi- 
ately after  he  stepped  from  the  train  and  at- 
tempted to  make  his  way  to  a  waiting  motor 
which  was  to  carry  hitn  to  the  Chicago  resi- 
dence of  his  mother  and  sister  was,  "You  prob- 
ably are  very  anxious  to  get  to  your  office  and 
factory  to  see  how  your  business  has  been  do- 
ing in  your  absence?" 

Mr,  McDonald  answered,  "What  do  you  mean 
by  my  absence?  I  have  been  in  constant  daily 
communication  with  the  Zenith  offices  by  our 
short  wave  radio  apparatus.    In  fact,  I  believe 


hcd  the  Zenith  of- 
was  concluded,  and 
plelely.  Otherwise 
in  entirely  dilTerent 
iformation  which  1 
never  at  any  linn: 
1  my  olTice  than  you  are  froin 
We  certainly  made  radio  hi,-- 


J.  B.  Ferguson,  Inc.,  Is 

Now  in  New  Factory 

J.  B.  Ferguson,  Inc.,  manufacturer  of  the 
"Ferguson  Six,"  a  tuned  radio  frequency  re- 
ceiver produced  in  both  table  and  console 
models,  has  moved  into  a  new  factory,  3542 
Forty-first  street.  Long  Island  City,  New  York. 
.1-  B.  Ferguson,  who  heads  the  company,  is  an 
electrical  engineer  of  over  twenty  years'  expe- 
rience and  a  radio  pioneer  who  has  been  asso- 
ciated with  both  the  United  States  Navy  and 
the  Marconi  Co.  On  its  engineering  staff  the 
Ferguson  Co.  also  has  A,  Ketcham,  an  electri- 
cal engineer  and  former  commercial  radio  oper- 
ator, and  E.  M.  Roedcr.  mechanical  engineer 
and  amateur  call  operator. 


Logan  Music  Co.  Purchased 

Twin-  Falls,  Idaho,  November  5,— The  Logan 
Music  Co,,  of  this  city,  was  recently  purchased 
by  the  C.  B.  Sampson  Music  Co.,  of  Boise. 
A  complete  line  of  talking  machines,  pianos  and 
radio  equipment  is  carried,  R.  K.  Logan  is 
connected  with  the  new  eslablislmient. 


The  talking  machine  division  of  the  annual 
Red  Cross  drive  has  been  organized  and  a  com- 
mittee appointed,  Lloyd  Spencer,  of  Silas  E, 
Pearsall  Co.,  is  chairman  of  the  committee, 
which  includes  H.  A.  Beach,  manager  of  the 
Eastern  division  of  the  Brunswick  Co.;  E.  L, 
Johnston.  Frederick  P.  Oliver,  C.  Bnmo  &  Son, 
Inc.;  New  York  Talking  Machine  Co.;  Chas. 
H.  Ditson  Co.,  General  Phonograph  Corp., 
American  Talking  Machine  Co.,  Musical  Prod- 
ucts Distributing  Co.,  Eugene  A.  Widmann, 
president  of  the  Pathc  Phonograph  &  Radio 
Corp,,  and  R.  H.  Keith,  of  the  Long  Island 
Phonograph  Co.  A  similar  group  is  being 
formed  in  the  radio  industry  with  David  SarnofF, 
general  manager  of  the  Radio  Corp.  of  America, 
as  chairman. 


EVERY- 
THING 
FOR 
THE 
RADIO 
DEALER 


R.  H.  Woodford  in  New  York 

R.  H.  Woodford,  sales  manager  of  the  radio 
division  of  the  Stewart- Warner  Speedometer 
Corp.,  Chicago,  111.,  was  a  recent  visitor  to  New 
York,  making  his  headquarters  at  the  company's 
New  York  service  station  and  also  visiting  the 
Brooklyn  branch.  In  a  chat  with  The  World, 
Mr.  Woodford  stated  that  Stewart-Warner  deal- 
ers throughout  the  country  reported  a  steadily 
increasing  demand  for  the  company's  sets,  and 
Mr.  Woodford's  organization  is  endeavoring  to 
co-operate  with  these  dealers  in  building  sales. 


Two  recent  releases  in  the  Columbia  Irish 
record  catalog  which  have  met  with  a  heavy 
demand  are  "Peeler  and  the  Goat."  coupled 
with  "Old  Tea  Kettle,"  and  "Old  Bog  Hole." 
coupled  with  "Murphy's  Wife."  sung  by  Frank 


ZIMMERMAN  •  BITTER 

C  OK  STRJVCTI  OKI  •  COIvi'PAIM'V 


The  leader  in  the  retail  mualc  trade  once 
more  selects  the  leader  In  mualc  shop 
equipment,  to  dealgn  and  furnish  the  in- 
terior of  Its  newest  and  greatest  store. 
As  specialists  In  this  field  we  are  able  to 
offer  radio  and  phonoffraph  dealers  a 
maximum  in  workmanship  and  design 
with  a  minimum  of  expense. 


Reoord  Raoki 
Mearlntf  Roor 
Servioe  Couni 

E>Tlcea  on  request 

ZIMMERMAN-BITTER 

CONSTRUCTION  COMPANY 
32B-27  E>it  94lh  Strael.  New  York 
Telephone  AtwatOF  6118 


ASK  US 

ABOUT 

OUR 

SHEET 

MUSIC 

AND 

MUSICAL 
INSTRU- 
MENT 
CASES 
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The  new 
Orthophonic 

Victrola 


The  greatest  development  in  sound- 
reproducing  instruments  for  thirty  years 
—  the  greaitest  opportunity  which  dealers 
in  Victor  products  ever  had  at  any  time. 
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TheMctrola 
md  the  Radiola 
combined 


A  still  wider  field  of  opportunity  is 
opened  by  the  Victrola  and  the  Radiola 
combined — the  newest  and  best  in  music 
reproduction  and  the  newest  and  best  in 
radio  reception,  both  in  one  instrument. 
Dealers  in  Victor  products  have  the  big 
advantage — as  usual. 


Vi  c  t r  o 1  a 

Victor  Talking  MacKine    CompaMj^    Camden,  N.J. 
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The  wonderful  performance  of  these  CROSLEY 
Radios  will  be  duplicated  this  year— and  with  these 
New  prices  they  should  be  Radio's  best  sellers 


Lives  in  Lawrcnccburg,  Jnd. — Lis- 
tens to  V.  S.  With  a  Croslcy 
2-Tube  51 
"I  received  program  under  nor- 
mal conditions  from   New  ting- 
land  Slates,  including  Cannda,  llie 
Western  Coast  and  as  far  Suiiiii 
as  Florida  and  Texas." 

F.TIGAK  ]'.  I'KIST, 

UwrencehnrK,  Ind 

Vermont  Man  Appreciatns  Sc/er- 
tivity  of  Crosh-y  2-Tube  51 
"KOA,  Denver.  Cnloradn,  a^ 
yoli  know  is  very  close  to  WGB 
of  New  York  City.  Come  in  on 
my  dial  only  one  point  from  eacli 
other,  yet  1  scl  no  inrcrference." 

Alton  D.  I-AUHiNtTroN. 
Pniney,  Vermont. 

Lives  in  the  Heart  of  Chicago- 
Gets  the  Coimlry's  Best  in  Radio 
With  a  Croslcy  2-Tubo  51 
E.  W.  I'lank,  of  51.10  Slieridan 
Road,  Chicago,  sends  a  list  of  ^6 
stations  he  hears  regularly  outside 
of  Chicago  from  New  York  City 
to  Los  Angeles.  California,  to 
which  he  adds  "all  iT.nse  an.l 
credit  to  Crosley  Radio." 

Vancouver  to  Torrington.  Connec- 
ticut Is  a  Short  Distance  for  th<- 
Crosley  2-Tuhe  5i 
"I-ollowing  arc  only  a  few  of 
the  stations  I  have  received: 

'■WBAl'--lMirt  Worlli,  Texas;  6 
KW.  CnlM  ,  I  v„ver.  Colo- 

rado; W  !  <  .  .M.nilk.n  ui,  Kansas; 
KPO— S.iu  Manches- 
ter. Englaml,  .iiid  \  ancuin'cr,  lur 
which  I  can  furnish  swoiii  state- 
ment if  desired." 

Harris  C.  Ronsri  f-i  low, 
Torrington,  Conn. 

Crosley  Trirdyn  Has  Brought  Him 
178  EKKO  Stamps  and  KZKZ 
Manila,  I'hitippine  Islands 
"In  all  1  have  logged  208  sta- 
tions and  received  17S  EKKO 
stamps.  The  farthest  1  have  re- 
ceived is  7,000  niik-,  wlii.-h  !>. 
Manila,  Philipijin.-  M  .nd  <  K/h/ ) 
I  have  received  ■>ii-  M.rl..i  i.i- 
tion  and  four  Calil"!  m.'  ^t.n  

Uo  I.  A-I  I  I . 

lndianar,.|,s,  h.d 

"Coast  to  Coast"  HecepOon  K  ith 
a  Crosley  3-Tube  52 
"l  have  a  record  of  reception  of 
practically  all  the  laryc  radjo  sta- 
tions in  this  conntrv  and  Canada 
WL'.^',    N<\\    lugland,  to 


WMBr, 
Worth,  Te 
ronto;  aiul  fi"ni  i 
City,  to  KGW,  ruril. 
and  KFl,  Los  Anrel 


C  U  h 


Crosley  2-Tube  51  Regular 


This  efficient  little  set  uses  any 
make  of  tubes.  Nearby  stations 
on  loud  speaker,  long  range  on 
headphones. 


Crosley  3-Tube  52  Regular 

For  a  less  expensive  3-tube 
set  the  Crosley  52  Regular 
cannot  be  surpassed  at  the 
new  low  price. 

JVow'25  *3o 

Crosley  Super-Trirdyn  Regular 

In  the  Super-Trirdyn,  3 
tubes  do  the  work  of  5. 
Matchless  performance. 
Beautifully  finished  solid 
mahogany  cabinet. 


Theae  prices  (hi  mn  include  accessories. 
Add  li>  all  prices  West  of  the  Rockies. 


Easy  Txming  Is  a  Feature  oj  the 
Crosley  Trirdyn 
"My  little  daughter,  two  and  a 
half  years  old,  is  a  real  radio  fan. 
For  an  honest  fact,  she  can  tunc 
in  the  most  jjowerful  stations  and 
iiet  some  music." 

L,   F,  INFANGEK, 

Rome.  New  York. 

Hot  fT  ealher  Did  A'ol  Keep  This 
Crosley  Trirdyn  Oivnvr  Home 
"During  hot  weather  I  bring  m 
New  York,  Sclienccta-dy,  Detroit. 
Omaha.  Cincinnati.  Cleveland, 
New  Orleans.  Denver,  St.  Louis 
and  Atlanta  on  any  night.  No 
matter  how  many  stations  are 
broadcasting  in  Chicago  1  can  al- 
ways pick  up  lO^to  20  outside  sta- 
tions on  my  set." 

Okville  G.  Daily. 
Chicago.  Illinois. 

35  States  in  the  Union  Report  to 
This  Crosley  Trirdyn  Owner 
"Here  is  a  list  of  Slates  from 
whicii  I  have  received  verification 
stamps — from  one  or  more  sta- 
tions in  each  State.  I  have  also 
heard  Scotland  during  internation- 
al test." 

John  H.  Puthoff. 
Akron,  Ohio. 

Loiv  Power  Stations  Heard  Across 
the  Country  iVith  the  Crosley 

3-Tube  52 
"One  big  asset  of  Crosley  '52' 
is  its  ability  to  pick  up  low-poW- 
ered  broadcast.  I  have  picked  up 
KFON,  Long  Beach.  California, 
and  KFUi\t.  Colorado  Springs, 
Colo.,  both  stations  using  only  100 
watts,  and  KFEL,  a  50-waEt  sta- 
tion in  Denver." 

Fhillif  S.  Williams, 

Lives  in  California — Lists  35  Sta- 
tions East  oj  Rockies  Heard  on 
Loud  Speaker 
J.  F,  McGinley,  living  in  Hall- 
ster,  Calif.,  sends  us  a  list  of  sta- 
tions in  the  East,  including  Ohio, 
Pennsylvania  and  New  York, 
whose  broadcasting  he  enjoys  con- 
stantly on  his  loud  speaker.  He 
emphasizes  the  fact  that  he  owns 
no  ear  phones. 

Spruce,  Michigan,  Is  Within  Ear- 
shot of  Europe  With  a  Crosley 

3-Tube  52 
"During  the  International  test 
last  year  1  heard  the  follow- 
ing stations  clearly  and  distinctly: 
'Paris,  Berlin.  London,  Honolulu 
and  Furto  liico.'  Six  and  8-tube 
sets  in  my  neighborhood  don't 
begin  to  compare  with  my  'Little 
Wonder.' " 

Ellis  C.  Martin. 
Spruce.  Michigan. 


The  Famous  MUSICONE 

This  marvelous  loud  speaker — well  on 
Its  way  to  REPLACE  HALF  A 
MILLION  HORN  TYPE  SPEAK- 
ERS by  January  1st — is  substantially 
reduced  because  of  assembly  improve- 
ments developed  by  Crosley  engineers. 
Reproduces  all  tones — without  distor- 
tion. Crosley  patented  unit,  not  cone, 
secret  of  its  amazing  perfection. 


•Now 

was  *175» 


BETTER-     COSTS  LESS 
THE  CROSLEY  RADIO  CORPORATION  -  Department  26  ■  CINCINNATI,  OHIO 
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Priess  Radio  Corp.  Adds 
10,000  Feet  of  Floor  Space 

Extra  Facilities  Needed  to  Handle  Flood  of 
Business — Distribution  Arrangements  Practi- 
cally Completed — Producing  at  Top  Speed 

Tlie  Priess  Radio  Corp.  Has  lakcn  an  addi- 
tional 10,000  square  feet  of  floor  space  in  order 
to  handle  expeditiously  the  flood  of  orders  for 
its  Straight  Eight,  tlie  eight-tube,  loop-operated 
receiver.  They  will  use  the  space  for  cabinet 
assembly  and  shipping. 

Clifford  Estey,  general  sales  manager,  reports 
that  distribution  arrangements  have  been  ef- 
fected in  ail  trade  territories  except  Los  Angeles 
nnd  Buffalo.  Arrangements  for  both  territories 
were  pending  as  lliis  news  was  received  and  the 
probabilities  arc  tliat  100  per  cent  distribution 
will  have  been  arranged  by  the  time  it  is 
printed. 

All  the  Priess  distributors  have  sent  in  word 
that  trade  interest  in  the  Straight  Eight  is  very 
active  and  that  they  arc  appointing  many  dealers. 

One  of  the  new  Priess  distributors  is  the  Gil- 
licrt-Keator  Corp.,  of  New  Vork.  This  firm 
will  share  tlie  metropolitan  territory  with  Vic- 
tory Electrical  Supply  Co.,  of  Brooklyn.  The 
Gilbcrt-Keator  Corp.  has  been  actively  identified 
with  loop  sets  from  the  beginning  of  popular 
radio  broadcasting. 

The  Priess  factory  at  693  Broadway,  New 
York  City,  is  working  at  top  speed.  Two  shifts 
arc  working  a  total  of  16  hours  a  day.  And 
another  shift  will  be  put  on  in  an  attempt  to 
meet  the  heavy  demand  for  "Straiglit  Eights", 
making  twenty-four-hour  manufaclurinfr  pe- 
riods. 


General  Electric  Co.  Wins 
Vacuum  Tube  Patent  Fight 

Long  Legal  Battle  Brought  to  an  End  by  Deci- 
sion in  Favor  of  Schenectady  Concern 

Basic  patent  rights  of  the  modern  vacuum 
tube,  used  extensively  in  radio.  X-ray  and  simi- 
lar work,  have  been  awarded  to  the  General 
Electric  Co.,  of  Schenectady,  N,  Y.,  following 
twelve  years  of  litigation.  The  type  of  tube 
involved  in  the  litigation  was  invented  in  1912 
by  Dr.  Irving  Langmuir,  assistant  director  of 
the  General  Electric  research  laboratory,  and 
has  been  the  center  of  long  controversy  in  the 
Patent  Office.  During  the  war  the  legal  battle 
was  suspended  because  of  the  necessity  of  war 
work  being  done  by  the  litigants,  but  it  began 
again  after  the  armistice  and  has  just  ended. 

The  tube  is  characterized  by  its  hard,  con- 
stant vacuum  and  its  general  reliability,  permit- 
ting operation  with  more  than  50,000  volts,  as 
well  as  smaller  amounts  such  as  are  used  in 
home  radio  receiving  sets.  The  invention  is 
described  as  making  possible  the  enormous  de- 
velopment of  practical  radio  within  the  last  ten 
years. 

Dr.  Langniuir's  patent  application  was  passed 
for  issue  in  1916  by  the  Patent  Office  exam- 
iner, but  was  revoked  in  order  to  permit  a 
counter  claim  in  an  "interference"  proceeding. 
After  it  had  been  determined  that  the  inven- 
tion was  patentable,  further  litigation  began  as 
to  prior  rights  in  the  invention.  But  this,  too, 
eventually  was  settled  in  Dr.  Langmuir's  favor. 

It  is  estimated  that  more  than  10,000,000  tubes 
embodying  the  invention  are  in  operation  in  the 
United  States. 


It's  a  Boy! 

Harry  Blunienthal,  a  music  dealer,  operating 
a  store  at  40  Lee  avenue,  Brooklyn.  N.  Y,,  has 
been  receiving  the  congratulations  of  his  friends 
due  to  the  recent  arrival  of  Blumenthal,  Jr.  Mr. 
Blumenthal  was  so  well  pleaded  that  he  made 
two  phonograph  and  three  radio  sales  the  day 
after  the  announcement. 


Powel  Grosley,  Jr.,  Writes 
on  Radio's  Benefit  to  Home 

Head  of  Grosley  Radio  Corp.,  States  That  the 
Radio  Has  Been  Responsible  for  Bringing  the 
Family  Back  to  the  Home 

In  an  interesting  article  which  appeared  in  a 
recent  issue  of  the  Croslcy  Radio  News,  the  of- 
ficial house  organ  of  the  Grosley.  .Radio  Corp., 
Cincinnati,  O.,  Powel  Crosley.  Jr.,  president  of 
the  company  and  vice-president  of  the  National 
Association  of  Broadcasters,  dwelt  on  the  bene- 
fits of  radio  as  the  medium  which  has  brought 
the  family  back  to  the  home.  In  part,  Mr. 
Croslcy  in  treating  this  angle  of  radio's  benefil 
to  mankind,  states: 

"If  you  stop  a  moment  to  reflect  over  the 
number  of  recent  great  inventions  that  make 
life  more  pleasant,  you  must  inevitably  conclude 
that  the  motor  car,  the  motion  picture  and  the 


radio  would  overshadow  all  others  in  the  last 
two  decades. 

■'Yet  the  motor  car  and  the  motion  picture, 
glorious  and  beneficial  as  ihcy  are,  have  tended 
to  draw  the  family  out  of  the  home,  with  a 
resulting  slackening  of  the  ties  that  make  for  a 
contented  family  life. 

"By  bringing  entertainment  and  aiimsemcnl 
direct  to  the  hearth,  radio  is  once  again  mak- 
ing the  home  more  than  a  mere  stopping-off 
plare  in  which  to  cat  and  sleep  en  route  to  a 
gay   round  of  pleasures. 

'  Through  bringing  the  family  back  to  the 
Imme,  radio  is  bringing  the  family  together  as 
in  days  gone  by  when  outside  magnets  o 
pleasure  were  not  so  plentiful  as  to-day.  Thi 
infinite  variety  of  broadcasting  programs  alTord' 
appropriate  entertainment  for  every  member  o 
the  family.  Dancing  for  the  young  folk;  melo- 
dies and  opera  for  the  older  folk;  market  quo- 
tations for  the  farmers  and  business  men;  bed- 
time stories  for  the  children  " 


Every  Home  in  which  a 
dealer  puts  a  radio  set 
should  be  an  annex  to 
his  showroom  with  the 
proud  owner  as  his  star 
salesman    _    —  _ 


RESA9  TONE-A-DYNE 
De  Luxe  Model 

A  S-tiibe  set  of  proven  merit  and  un- 
equalled tone.  All  the  latest  iniprave- 
mcnls  arc  built  in,  such  35  tbi^  sltaieht- 
line  frequency  condenser,  wliicb,  witb 
simple  tuning,  permits  R^realcr  eaie  of 
nner.-ilian.  as  the  broadcastine  stations 
^irf  distributed  evenly  over  the  entire 
di.-ii.  This  feature  has  heretofore  been 
used  only  in  sets  scllini;  .iround  $200. 
The  fines!  materials  obtainable  arc  used 
in  this  model.    Each  set  is  n  laboralnry 


List  Price  $69.50 


RESAS  TONE-A-DYNE 
Compact  Model 

Sn^ller  than  the  De  Luxe  modtl,  but 
havinR  many  of  the  same  superior  fea- 
tures, including  the  popular  Tone 
Modulator,  three  matched  tunins  con- 
trols and  one  filament  control  for  all 
five  tubes.  A  5-tube  set  artistically  de- 
signed and  carefully  constructed. 


List  Price  $49.50 


and  it  comes  true  with  dealers  of 


RESAS 

Tone-A'Dyne 

When  you  handle  a  radio  set  you  want  to  know 
more  than  tliat  your  first  sales  will  be  big  and 
your  profits  good.  You  want  also  to  know  how 
your  customer  is  going  to  react  to  his  purchase.. 
Will  he  lie  a  booster  for  his  set?  Will  he  be 
sending  liis  friends  to  you?  Will  every  home 
in  which  you  put  a  set  be  an  annex  to  your 
showroom  with  the  proud  owner  as  your  star 
salesman  ? 

The  experience  of  Resas  dealers  has  been  that 
the  customer  does  boost  the  Resas  Tone-A-Dyne. 
And  there  is  every  reason  why  he  should. 
The  simplicity  of  controlling  both  tone  and  volume 
by  a  single  turn  of  the  Tone  Modulator — exclusive  to 
liie  Resas — appeals  to  him.  The  ease  with  whicli  he 
briufjs  in  distant  stations,  clear,  strong  and  free  from 
local  interference,  pleases  the  most  critical.  And  for 
all  this  the  price  is  far  below  other  sets  of  this  same 
high  grade. 

You  can  talk  price,  quality,  selectivity,  reception,  every- 
thing, in  fact,  with  a  Resas  Tonc-A-Dyne  and  feel 
sure  that  the  set  will  stand  up  to  your  promises. 

Jobbers  a»d  Dealers:    Write  for  exclusive  proposition 
in  territory  still  open 

RE:S7\.S,  Irtc. 

556  West  S2nd  St.,  New  York  City 
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"Air  College"  Lectures 

Afford  Dealers  Tie-Up 

New  Type  of  Buying  Public  Can  be  Reached 
by  Tie-up  With  Educational  Feature — N.  V. 
U.  Course  Starts  First  Semester 


One-  nf  llR-  uiilskUKliiif: 
cIiandisiiiK  of  railin  ri;coj 
appeal  of  ihc  inslrumcni 
class  or  lypc  of  ciislomci 
broadcast  programs  maki 
to  everyone.  The  dtalT 
uation  and  now  that  tin- 
known  to  all  and  ihc  firsi 
should,  in  addition  lo  fe;il 
nienls  as  a  general  sourer 
also  call  attention  to  thu 
various  program; 


ii.ige?  of  the  mcr- 
Ihc  fact  thai  the 
intincd  lo  no  one 
llic  variety  of  ihc 
r.c.lv.r  .h-iirahlc 


1  hi^ 


k'crlist 


unnt'  ■!  J 
:  of  Inmic  cnlcrlainniciil, 
dilTcrrnt  features  of  ihr 
can    he    received.  The 


great  interest  aroused  hy  the  nioriiiiig  physical 
culture  courses,  the  market  reports  for  the  farm- 
ers, the  Wall  street  quotations,  the  hroadc/istine 
of  the  baseball  and  foolhall  games,  have  nn<loiibl- 
cdly  resulted  in  the  sale  of  hundreds  of  scls.  An- 
other class  of  Ihe  buying  public  whom  the  dealer 
would  do  well  lo  interest  can  be  reached  by  in- 
forming them  of  the  plans  of  Ihe  "Air  t^dlege," 
which  is  conducted  hy  New  York  University  and 
which  broadcasts  its  Icclurcs  ilirough  sinlion  W)'/-, 
New  York. 

The  first  semester  of  the  third  year  of  the  Air 
College  opened  the  latter  part  of  last  month  with 
an  address  by  Chancellor  Elmer  Ellsworth  Brown, 
to  Ihc  invisible  audience  of  1,860,000  students,  the 
estimate  of  ihe  Radio  Corp.  of  America,  of  those 
who  can  tune  iu  on  the  lectures.  Fourteen  weeks 
of  lectures  will  be  given  during  Ihe  first  semes- 
ter. The  curriculum  includes  philosophy,  psy- 
chology, physics,  the  classics  and  their  influence, 
and  economic  organization  in  the  United  Stales 
Emphasis  has  been  placed  on  these  subjects,  fun- 
damental to  a  liberal  education,  because  of  the 
great  interest  in  cultural  subjects  on  the  part  of 
last  year's  radio  students. 

The  lectures  will  follow  classroom  routine,  one 
lecture  being  given  each  week  on  each  subject.  The 
lectures  on  Philosophy  will  be  given  on  Monday 
evenings;  Tuesday.  Physics;  Wednesday,  Psychol- 
ogy; Thursday,  the  Classics  and  Friday,  Eco- 
nomics. The  lectures  will  each  be  of  one-half 
hour  duration  from  six-lhirty  to  seven  p.  ra.  The 
lecturers  are  members  of  Ihe  staff  of  New  York 
University  and  are  all  educators  of  considerable 
prominence 


J,  H.  Mayers 


Trade  Honors  J.  H.  Mayers 
on  Return  From  Abroad 

Dinner  and  Reception  Given  J.  H.  Mayers  at 
Broadway  Central  Hotel— More  Than  300 
Trade  Associates  and  Friends  Attend 

undrcd  members  of  the  talk- 
ry.  together  with  friends  of 
,"  gathered  in  ihc  Crystal 
Room  and  main  dining 
hall  of  the  Broadway 
Central  Hotel  on  Satur- 
day, October  7,  to  pay 
honor  to  the  proprietor  of 
the  International  Fhono- 
j^raph  Co.,  who  had  just 
returned  from  a  four 
months'  tour  of  Europe 
and  Ihe  Near  East.  Mr. 
Mayers  was  accompanied 
on  his  journeyings  by 
Mrs.  J.  H.  Mayers  and 
their    two    sons   and  by 

___    H.  Mayers,  also  prominent  in 

metropolitan  talking  machine  and  radio  circles. 
Tfie  countries  visited  included  England,  France, 
Germany,  Switzerland,  Roumania,  Belgium, 
Italy.  Ti'irkey,  Egypt  and  Palcsline. 

The  banquet,  which  was  tendered  Mr,  Mayers 
by  his  trade  associates,  employes  and  friends, 
was  replete  wilfi  entertainment  features  fur- 
nished by  Ihe  Columbia  Phonograph  Co.  The 
dancing  was  done  to  the  strains  of  music  pro- 
vided by  the  Columbians,  recording  artists,  play- 
ing under  Ihe  direction  of  Robert  Hood  Bowers, 
musical  director  of  Mic  Columbia  Phonograph 
Co,  Between  dances  Pete  Dale,  exclusive  Co- 
lumbia artist,  played  on  his  seven-stringed  uku- 
lele and  sang  several  seleclion.s.  Art  Gillham. 
Ihc  "Whispering  Pianist,"  of  nation-wide  radio 
broadcasting  fame,  who  is  also  a  Columbia  art- 
ist, did  his  bit  to  .  make  the  party  the  success 
which  it  was.  Between  courses  of  the  dinner 
further  entertainment  was  furnished  by  Rubie 
Goldberg,  humorist;  R,  Burstein,  Seymour 
Rechtzeit,  Estelle  Schreiner,  soprano,  and  other 
Columbia  artists. 

In  addition  to  supplying  the  artists,  the  Co- 
lumbia Phonograph  Co.  was  well  represented 
through  the  presence  of  Mr.  and  Mrs.  E.  W. 
Gutlcnberger,  manager  of  the  wholesale  division 
of  the  company:  N.  R.  Smith,  assistant  manager 
of    the   wholesale    division,    and    Mrs.  Smilh. 


sales 


,enlative ; 


SONORA  SPEAKERS 
CUNNINGHAM  TUBES 
PHILCO  ■  ■  ■  EXIDE 
RAY-O-VAC  ■  BALKITEA 


GREATEHCITY 

PHONOGRAPH  COMPANY  INC 

•2^  WEST  39,TH  STREET  NEWYOPKNY 


offices,  and 


George  Luders,  special 
William  Britton,  wholesale  credit  manager, 
Britton;  S,  A.  Forges,  manager  of  the  fo; 
record  department  of  the  wholesale 
Mr  and  Mrs,  C.  R.  Stinson,  of  the  sales  force. 
I.  Nodiff,  of  the  international  artists'  depart- 
ment, was  also  present. 

Brief  addresses  of  a  congratulatory  nature 
were  made  by  Lloyd  Spencer,  general  manager 
of  Silas  E.  Pearsall  Co.;  Lambert  Fricdl,  vice- 
president  and  general  manager  of  the  Adier 
Mfg  Co.,  maker  of  the  Adler-Royal  hue  of 
phonographs  and  radio;  Maurice  Landay,  presi- 
dent of  the  Greater  City  Phonograph  Co.,  So- 
nera and  Frced-Eisemann  distributor;  A.  H. 
Mayers  E  W.  Guttenberger  and  Daniel  M. 
Broad  and  George  Sklar.  of  Mr., Mayers'  organi- 
zation. All  of  the  speakers  paid  high  tribute  to 
Mr  Mayers  and  his  influence  iu  the  trade.  Prom- 
inent trade  personages  present  at  the  dinner 
were  Mr.  and  Mrs.  Adolph  H.  Mayers,  Lloyd  L. 
Spencer.  Silas  E.  Pearsall  Co.;  Paul  Carlson, 
Charles  H.  Ditson  Co.;  Lambert  Fnedl,  Adler 
Mfg  Co.;  O.  P.  GrafTen,  Wholesale  Radio 
Equipment  Co.;  P.  Paul  Graef,  Radio  Distribut- 
ing Corp.;  Joseph  A.  Kerr,  Herbert-John  Corp.; 
Mr.  and  Mrs.  George  Sklar.  Air.  and  Mrs.  Dan- 
iel M.  Broad.  Maurice  Landay.  Greater  City 
Phonograph  Co..  Inc.;  Joseph  W.  Scbwet/. 
Knickerbocker  Talking  Machine  Co.;  Mr.  and 
Mrs.  E.  W.  Guttenberger,  Mr.  and  Mrs  N  E. 
Smith,  Mr.  and  Mrs.  William  Britton,  Mr.  and 
Mrs.  Charles  Stinson,  George  Tenders.  S.  A. 
Forges.  Mr.  and  Mrs.  Art  Gillham.  Mr.  and 
Mrs.  Pete  Dale.  Mr.  and  Mrs.  L  Nodiff.  all  of 
the  Columbia  Phonograph  Co.;  Ira  Greene,  vice- 
president,  Argus  Radio  Corp.;  Archie  Mayers, 
William  Mayers,  Bert  Mayers,  Michael  Schloss, 
Otto  Goldsmith.  E.  A.  Wildermuth,  Atwater 
Kent  distributor;  Mr.  and  Mrs.  Lazar  Pathc 
Phonograph  &  Radio  Corp.;  Mr.  and  Mrs.  Ben 
Switky,  Mr.  and  Mrs.  J,  Brooks,  Sidney  Cole- 
man, Greater  City  Phonograph  Co.;  K.  W.  Mor- 
gan, Blackman  Talking  Machine  Co.;  John  Y. 
Shcpard,  Knickerbocker  Talking  Machine  Co.; 
Misses  Anna  and  Fannie  Wolfe,  Mr.  and  Mrs. 
Alex  Broadman,  Dr.  Herschman  and  Dr.  and 
Mrs.  Glassman,  Mr.  and  Mrs.  Frank  Mandel, 
Mr.  and  Mrs.  Leo  Rocklin  and  Mr.  and  Mrs, 
Harold  Brownder. 


Schloss  Bros.  Introduce 

Special  Radio  Cabinet 

Well-known  Cabinet  Firm  Announces  Model 
No.  225  Especially  Made  for  Radiola  Model 
25— Special  Features  in  Newr  Product 

Schloss  Bros.,  who  for  many  yeari  have 
manufactured  quality  cabinets  for  the  talking 
machine  industry,  have  achieved  unusual  suc- 
cess this  season  with  a  radio  cabinet  partic- 
ularly made  as  a  base  for  RCA  Model  25.  The 
factory,  located  at  801  East  135th  street,  New 
York  City,  has  been  working  double  shifts  in 
order  to  supply  this  model  to  the  large  number 
of  distributors  throughout  the  country. 

The  model  that  has  won  this  special  favor 
is  known  as  Schloss  Bros.  No.  225.  It  is  an 
exact  match  for  the  radio  set  and  makes  a 
perfect  setting  for  the  instrument.  It  has  a 
sliding  shelf  available  on  either  side  of  the 
cabinet  which  can  be  used  when  pulled  out  for 
a  loud-speaker  base.  The  cabinet  has  compart- 
ments for  battery  eliminators,  etc.,  a  most  com- 
plete product. 

Schloss  Bros,  also  produce  single,  double  and 
triple-deck  cabinets,  with  and  without  enclosed 
loud  speaker,  available  for  practically  every 
table  model  receiver.  The  products  of  this  com- 
pany are  made  of  the  finest  woods  by  expert 
cabinet  makers. 


New  York  Firm  Chartered 

The  Tremont  Radio  Phone  Co.,  New  York, 
was  recently  incorporated  at  Albany  with  a 
capital  slock  of  $25,000.  The  incorporators  are 
M.  Rubin,  R,  Glass  and  E.  Whynman. 
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FREED-EISEMANN  is  the  first  of  the  leading 
radio  companies  to  give  Dealers  the  neces- 
sary discount  to  insure  their  making  a  profit 
on  sets  listing  over  $100. 

+  P  L  U  S  + 

A  complete  range  of  sets  at  $75  up — 

A  sincere  and  binding  franchise  contract— not  a  mere 

selling  diploma — 
A  direct-by-mail-campaign  to  the  consumer,  all  ad- 
dressed, stamped  and  imprinted  with  the  dealer's 
name — at  a  fraction  of  the  actual  cost — 
A  windowdressingservice  bytrained.expert  decorators- 
Powerful  advertising  campaign  now  appearing. 

WRITE  Its  and  one  of  our  officers  will  reply  personally, 
tvfiether  or  not  there  is  a  franchise  still  available  in 
your  section. 

Freed-Eisemann  Radio  Corporation 

MANHATTAN   BRIDGE  PLAZA,  BROOKLYN,  N.  Y. 


FREED-EISEMANN 

World's  Largest  Makers  of  'Neutrodyne  Radio 
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Court  Renders  Decision 

Against  Price  Gutters 


Appellate  Division  Reverses  Order  of  Federal 
Trade  Commission  to  American  Tobacco  Co, 
— Opinion  of  Judge  Henry  W.  Rogers 


A  (Icri^inii  wliiih  should  provt  of  intc 
inaLHif.icliircr.s  of  talking  macliin<;s  atnl 
equipment  was  wrlUen  by  .Fiulsf  Hrriry  \V, 
Rogers  of  tlic  United  Stales  (."irciiil  (^niirl  c.-i 
Appeals  and  reverses  an  order  of  llic  Federal 
Trade  Commission  wliicli  dircelcd  tlie  Aniericin 
Tobacco  Co.  to  desist  from  acts  alleged  lo  be 
in  resiraint  of  trade  and  to  be  in  violation  of 
the  Sherman  Anti-Trnsi  Law.  The  Appellale 
Court  holds  that  tlie  American  Tobacco  Co. 
acted  lo  protect  its  interests;  to  enable  jobbers 
to  make  a  reasonable  profit,  and  to  avoid  de- 
moralization of  trade.  The  decision,  in  |i;trl, 
read: 

"Practices  cannot  be  regarded  as  fair  whn  li 
work  the  dcmoralixalion  of  llie  business,  .\ui\ 
practices  cannot  be  regarded  as  unf,Tir  nietln'd-- 
of  competition 


Kolster  Radio  Receivers 
Contain  Exclusive  Features 

Product  of  Federal  Telegraph  Co.  of  California. 
Invented  by  Dr.  F.  A.  Kolster.  Well  Received 
by  the  Trade  and  the  Public 

The  Kulslrr  line  of  radio  wliich  was  placed 
1)11  iKc  market  durijig  the  p,is(  month  has 
aroused   much  favorable  coninicnt   both  from 


sell  to  ill 
IcKitimale  i 
those  in  tli 
cnabl. 


vvlinh  s.il.  I 
ark  el 


d<'ii 


,,11/ 


.  [hi 


bii 
bn^n 


able  profit. 

"The  Aincric-tn  1  nhacm  {'.,.  iv.i-,  in  nur 
opinion,  withiTi  its  riphls  in  deilaniir  lh:il  it 
would  not  sell  W  jobbers  who  iiiadi  li  ]>t,h 
ticc  to  sell  to  retailers  ;il  a  price  which  m.xU- 
it  impossible  for  the  jobbers  lo  carry  on  liie 
business  at  a  reasonable  profit  and  worked  tin- 
demoralization  of  the  trade.  In  holding  llial 
tlie  Federal  Trade  Coiinnissioii  was  intended 
to  prevent  wliat  the  American  Tobacco  Co. 
did  wc  are  clearly  of  Ihc  opinion  that  llic  corn- 
has  misapprehended  the  intent  of  the 


act. 


ordei 


of  Ihc 


The  action  in  question  v 
Federal  Trade  Commission  in  ihc  i.i-r  mi  Hi. 
Wholesale  Tobacco  and  Cigar  Pi  ah  .  ■  \--...  i.. 
lion  of  Philadelphia.  Ihc  Amcncm  1,1.:..  r,. 
Co,  and  the  F.  Lorillard  Co,  The  commis.sion 
acted  on  complaint  that  the  association  had 
issued  list  prices  aTid  certain  discotmls  not  lo 
be  exceeded  by  its  members. 


The  Radio  Service  &  Supply  Co.,  Wilming- 
ton, Del.,  recently  increased  its  capital  stock 
from  $5,000  lo  $2S,n00. 


Kolster  Radio  Model  8-e 
dealers  and  from  ihe  gcmral  biiyin-  public. 
This  radio  receiver  was  invented  by  Dr.  Fred- 
erick A.  Kolslcr,  an  inventor  and  scientist  of 
international  reprite,  and  is  a  product  of  ihc 
I'Lilcr.Tl  Telegraph  Co.  of  California,  one  of  the 
[>hlcsl  radio  conipaiiies  existing  and  operating 
under  its  own  nanie.  The  backing  of  this  com- 
pany assures  liie  soundness  and  permanence  of 
the  new  undertaking,  and  Ihc  fact  that  Rudolph 
Sprccklcs  is  chairman  of  the  board  of  the  Fed- 
eral Telegraph  Co.  only  adds  lo  this  impression, 
for  he  is  well  known  in  the  field  of  finance. 
Dr.  Kolster  is  also  well  known  lo  the  public 
mind  and  his  record  is  impressive.  He  was 
for  eight  years  chief  of  tlic  radio  section  of  the 


The  1925-26  Line  of 


cNcw  and  Improved 

SastIrpiece 

5  Tube  Tuned  Radio  Frequency  Receivers 

Sold  direct  to  selected  dealers — one  dealer  only  in  towns  of  less 
dian  25,000  people — specified  localities  in  larger  cities. 

NO  MORE  CUT-THROAT  COMPETITION 
NO  MORE  LOSSES  ON  INSTALLMENT  SALES 


Eidhi distincii^^       (^h a s .  pre s h  m  a  n  fo.  In c . 

models     from  FRESHMAN  BUILDING 

$39.50  to  $115  i40-:'M'AteT-10THST,-NEWiDRK.r^Y 
Chlcaeo  Offlci— 262S  W.  Woslilneton  Blvd. 


Write  lo  either 
office  for  oom- 
phte  information 


United  Sutcs  Bureau  of  Standards  and  repre- 
sented Ihe  United  Slates  at  the  International 
Radio  Convention  in  London,  as  techrncal  ad- 
viser to  the  American  delegation.  He  has 
made  several  notable  contributions  to  the  radio 
industry  in  the  form  of  new  inventions.  The 
Federal  Telegraph  Co.  recently  look  over  a 
f.-ictory  in  Newark,  N.  J.,  for  manufacturing 
purposes. 

The  Kolslcr  line  consists  of  four  allractivo 
mod.'h  cnnslrucled  of  genuine  mahogany 
llirouyhoul  and  finished  in  a  duo-tone  Adam- 
brown  satin  finish.  Two  of  the  models  arc 
of  tiu-  cii:lil-tnbe  type  and  the  oilier  two  oper- 
ate by  s?.K  lubes.  The  eiglit-tube  sets  appear 
in  highly  arlistic  floor  model  console  cabinets, 
with  built-in  loud  speakers.  The  six-tube  sets 
are  also  of  the  cabinet  type,  one  containing  a 
specially  designed  built-in  reproducer. 

A  feature  of  this  line  is  the  Kolster  split 
circuit,  which  provides  automatic  adjustment  of 
coupling  lo  just  the  exact  degree  required  for 
each  wave  lenglli.  This  automatic  adjustment, 
il  is  claimed,  eliminates  the  necessity  of  using 
inaimally  operated  makeshift  devices,  and 
secures  absolute  stabilization,  independent  of 
all  personal  factors.  High  selectivity  is  also 
secured  through  this  circuit.  An  enlircly  new 
audio  system  is  also  contained  in  the  Kolster 


Hommel  Encyclopedia  of 

Radio  Apparatus  Issued 

Latest  Edition  of  Complete  Catalog  by  Ludwig 
Hommel  &  Co.,  a  Trade  Reference  Book 

l^iTTSCUHGH,  Pa.,  November  6. — Ludwig  Hom- 
mel &  Co.,  radio  distributors  of  this  city,  have 
just  issued  a  new  edition  of  the  Hommel  En- 
cyclopedia of  Radio  Apparatus  by  which  name 
their  catalog  is  known.  This  newest  catalog 
has  surpassed  all  previous  efforts  of  the  com- 
pany and  constitutes  an  exceptionally  compre- 
hensive catalog  of  radio  sets,  parts  and  acces- 
sories. The  section  devoted  to  complete  sets  is 
printed  on  tinted  stock  and  the  pages  devoted 
to  accessories  and  parts  are  on  white,  thus 
clearly  separating  them  for  the  dealer's  con- 
venience. 

The  complete  line  of  the  Radio  Corp.  of 
America  is  shown,  as  well  as  Fada  and  Crosley 
lines.  A  novel  feature  introduced  in  this  cata- 
log is  that  in  addition  to  the  description  of  the 
set  itself  there  is  added  a  listing,  with  prices,  of 
the  accessories  required  to  complete  the  installa- 
tion of  each  model. 

There  is  also  included  detailed  information 
and  illustrations  of  a  wide  line  of  accessories 
and  parts.  The  page  devoted  to  the  policies  of 
Ihe  company,  which  has  been  a  feature  of  the 
Hommel  Encyclopedia  in  the  past,  has  been 
retained  and  another  page  describing  the' House 
of  Hommel  is  to  be  found,  with  a  photographic 
reproduction  of  the  large  Hommel  staff  of  em- 
ployes, thus  visualizing  the  service  facilities  of 
llic  coinpany. 

This  periodical  "encyclopedia"  has  become 
very  popular  with  Hommel  dealers  and  has 
been  found  of  invaluable  assistance  for  refer- 
ence and  ordering  purposes. 


Wiedoeft,  Ash,  Lyman  and 
Whiteman  in  One  Orchestra 

Chicago,  III.,  November  5,— The  audience  at 
Ihe  Palace  Theater  on  Sunday  evening  of  the 
week  when  Herb  Wiedoeft  and  His  Orchestra 
were  appearing  was  given  an  unexpected  treat  in 
an  afterpiece  when  the  Brunswick  recording  or- 
chestra was  augmented  by  Paul  Ash,  another 
Brunswick  artist,  who  played  the  piano;  Abe  Ly- 
man, also  of  Brunswick  fame,  who  presided  at  the 
drums,  and  from  the  audience  Paul  Whiteman, 
who  joined  the  other  musicians  in  providing  a 
"wow"  finish  to  the  Wiedoeft  appearance.  This 
orchestra  of  stars  played  several  choruses  of 
"Hotsy  Totsy"  and  they  brought  down  the  house. 
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More 

About 

DYMAC 

National 
Advertising 


Tlii.K  atit'crlisi-rnent  appeared  in  the 
SATURDAY  EVENING  POST  of 
October  17  and  in  RADIO  NEfVS 
and  COUNTRY  GENTLEMAN  for 
November. 


oui:K  plate  glass 
cvL-picture,  so  re- 
DYMAC  Sclccio 


of  transmitted  sound. 

The  DYMAC  represents  something 
different  in  set  construction  —  it's 
not  just  ;i  receiver,  but  a  fine,  musi- 
cal  instrument  built  to  render  com- 
plete and  accurate  reproduction  of 
tonal  values. 

Every  DYMAC  pre 

Tvpe  E  Headset,  S3 
Vernier  Dial,  St. SO 
Loud  Spe.ik< 


■  DYMAC  is  buih  i-xclusivelv 
of  time-proved,  DYMAC-made 
parts.  Cabinet  is  walnut  finish  ma- 
hogany  with  cbonized  panels. 

Its  price  is  $75.  If  your  dealer 
can't  supply  you  with  a  DYMAC 
Selecio  Five  promptly,  write  direct 
to  us.  DYMAC  Type  G  Headset 
($5)  and  toud  Speaker  ($8.50), 
shown  above,  will  increase  your 
reception  enjoyrnent. 
guaranteed  for  one  year 

Electrical  Products  Mfg.  Co. 

'J/JSl  Providence.  HhoJi-  Island 

N.  Y.  OlBcct  MelfopBlilan  Tower 
Export  Orfi«:  Ad.  Auricmn,  Inc., 
116  nr...id  Srreel,  New  York  Cilv 


In  the  September  issue  of  this  publication,  we  told  you  how  completely  DYMAC 
National  Advertising  covers  the  field  of  prospective  radio  buyers. 

Don't  you  agree  that  DYMAC  advertisements  like  the  one  above  will  sell  more 
sets  than  ads  which  merely  burst  into  a  "hullabaloo"  about  "the  radio  sensation 
of  the  century"? 

Is  it  not  better  to  sell  one  idea — clarity  of  reception — and  hammer  that  point  home 
from  a  new  angle  in  each  advertisement? 


Many  dealers  and  jobbers  are  writing  to  us  say- 
ing we  are  right.   LET'S  HEAR  FROM  YOU, 


Mfg.  Co. 


Electrical  Products 

Providence,  Rhode  Island 

New  York  Office:  Metropolitan  Tower 
Export  Office:  Ad.  Aurlema.  Inc.,  116  Brond  St.,  N.  Y.  City 


EVERY 


DYMAC  Factory  Sales  Agents 


llol 


1'iriLAi.Ei.PHiA— Erlichman,  Harris  & 
Washington— \V.  Lester  Raker 
Ci  KVKLANii— Kaclory  Sales  Co. 
Chicago— E.  V.  Finson 
MlNHEAMLls— Twin  City  Radio  Sale 
St.  Loois~M,  Scott  X^ardner 
Kansas  City— Wm.  S.  Reid  Sales  t 


Omaha— U-ui,,.r,l  Kolm 

UENVEIi— Sclinii-ll  Sales  to. 

Sr,VTTLE— rted.  L.  Tomlinsoii  Co. 

San  Fban CISCO— Fred,  L.  Tonilinsoii  Co. 

Los  Angeles — Fred.  L.  Timilinsoii  Co. 

fOHT  WoHiu— -Savage  &  ScUniid 

.AiLANTA— Barnes  &  Co. 

Vancouver,  B.  C— John  E.  T.  Vewdall 


PRODUCT 


GUARANTEED  FOR  ONE  YEAR 


r 


64 


THE  TALKING  MACHINE  WORLD 


November  15.  1925 


Columbia  Go.  Launches 

Newspaper  Ad  Campaign 

Full-Page  Advertisements  in  Leading  News- 
papers Feature  Recordings  by  New  Proc- 
ess—Dealers Get  Tie-up  Opportunity 


A  nLW.]).i|K  r  1  .Ltii|i;i]t;ri 
[ion>  iilili/iiiK  l  iill-|].it;i:  :h1vitIim  iiH  iil  s  in  llio 
imiv^impors  of  IwiMily-.lnlU  ol  llic  hrt;es[  cities 
in  llic  coimlry  was  ijiaiifiiralcd  llii^  l;itter  pari  of 
last  inrtiith  by  llit^  Columbia  I'lionoKrapli  Co., 
New  York.  The  initial  advcrlisonieiil  bore  the 
slogans:     "Your   plionogra|»ii    is    worth  twite 


Thu  newspapers  in  wbicli  this  advcrllseintnt 
appeared  were;  Evening  Journal,  Atlanta,  Ga.; 
Morning  and  Evening  Sun,  Baltimore,  Md.; 
Evening  News,  Buffalo,  N.  Y.;  Morning  Post, 
Boston,  Mass.;  Morning  Tribune,  Chicago,  III.; 
Evening  Post,  Cincinnati,  O.;  Evening  Press, 
Cleveland,  O.;  Morning  News,  Dallas,  lex.; 
Evening  Post,  Denver,  Colo,;  Evening  News, 
Detroit.  Midi.;  Evening  News,  Indianapolis, 
liuL;  Morning  Times-Union,  Jacksonville,  Fla.; 
.MorniiiK  and  Evening  Star,  Kansas  City,  Mo.; 
l"\.-i)iiit:  Herald,  Los  Angclcs,  Cal.;  Evening 
Ji.urnal,  M  jlwankce.  Wis.;  Evening  Journal, 
.\l  nil].  Minn.;  Morning  Times- Picayune, 

.\,  \v  '  >i  li  .lii-.  I  .L.;  Morning  Herald-Tribune  and 
.\|.,rrjiii^.,  I  iijj,  :,  New  York,  N.  Y.;  Evening  Bui 
leUn.  riill.i.hlphia.  Pa.;  Evening  Press,  Pitts- 
burgb,  Pa.;  iMorning  Oregonian,  Portland,  Ore.; 
Evening  Post-Dispatch,  St.  l.ouis,  Ma..  Morn- 
ing Tribune,  Salt  Lake  (~ily.  Utali;  Evening  Call 
r..si,  .S;ui  It. 111.  1-1  n,  I  ,,!  ;  !■. veiling  Times,  Stiit- 
ile,  \\,i-L,  M.MniiiL:  I '<  i -1  -  S  Li  nda  rd,  Sy  racuse , 
N.  ,  MoniiiiK  I  rilniiK,  l  .iini.a,  I-'la.;  and  the 
i^v.iiing  Star.  Washington,  D.  C. 


James  P.  Duffy 

what  you  |)aid  lor  it"  and  "You  never  heard 
your  own  phonograph  till  lo-day."  Carrying 
out  this  thought  Columbia  record  50l)13D  is 
fe.itiired  and  llie  attention  of  the  public  is  called 
lo  llii^  e\(r;iurdinary  recording  of  4,850  voices 
siuLiinj;  "Adeste  Fidcles."  Six  of  Ihc  latest  and 
best  Columbia  dance  records  and  six  Columbia 
vocal  recordings  by  well-known  artists  arc  also 
incnlicined  in  tliis  first  advertisement,  James 
P.  Duffy,  advertising  manager  of  Uie  company, 
stales  this  advertisement  is  the  first  of  a  series 
wliicli  will  undoubtedly  stimulate  the  sale  of 
Columbia  records  lo  a  great  degree.  Copies  of 
Ihe  advcrliscmcnt  were  sent  Columbia  dealers 
in  ad\'ance  for  display  in  llieir  windows  and 
on  the  walls  of  iheir  slores. 


Waiter  A.  Heppner  With 
R.  E.  Thompson  Mfg.  Co. 

Has   Taken  Charge   of  Laboratory   Force  as 
Chief  Assistant  to  Dr.  L.  F.  Fuller 

W.iliii  .\  Heppner,  formerly  of  the  Western 
lliiiii,  III,  li;is  joined  the  li.  E,  Thompson 
.\li>;.  (  .1.,  railiu  ma rui fac tiircr,  to  lake  charge  of 
the  laliiiralory  force  as  chief  assistant  lo  Dr. 
I.,  b'.  Knilei,  vice-iiresidenl  and  chief  engineer. 

Mr.  Mep])iier.  who  is  well  known  as  a  radio 
engineer,  has  bad  widespread  experience  in  lab- 
oralory  and  field  work  with  llie  Western  Elec- 
tric Co.  At  the  rctjuest  of  the  War  Department 
in  Washington  he  was  granted  leave  of  absence 
from  the  Western  Electric  to  supervise  impor- 
tant work  with  the  United  States  Army  Signal 
Corps  at  Camp  Alfred  Vail  in  New  Jersey,  a 
work  which  he  just  recently  completed  prior 
to  accepting  the  position  with  the  li,  E,  Thomp- 
son Mfg.  Co. 


The  Naylor  Radio  Corp.,  New  York,  was  re- 
cently incorporated  at  Albany,  with  a  capital 
stock  of  200  shares  of  common  slock  of  no 
par  value,  The  incorporators  are  J.  N.  Sene- 
gal, H.  J.  Crawford  and  S.  Tlionipson. 


XoBaneries-?/oAttnclimcntS'AII  Mf  Cbnrahied 


The  only  electric  radiu  ihat  wurks  un  A.  C,  or  D,  C.  using  no 
outside  atlaehnieiits.  Just  Plug  in  the  Light  Socket— all  that 
is  necessary  to  operate. 

ENTIKEI.Y  SFI.F  CONTAINHD 


NO  BATTERIiSi 

OPERATES  FHOM  THE  LIGHT  SOCKET 

Ni)  More  Buying  A,  B,  or  C  Batteries.  Economical  lo  oper- 
ate. Power  Electric  Radio  Receivers— made  in  4  different 
models.  Two  Console  Types,  Standard  Model  and  Phono- 
graph Panel. 

Send  foT  Lili-ralurc,  Distributor  and  Dealer  Proposition 

MANUKACTUBED  UV 

ARGUS  RADIO  CORP. 

25  West   1  8th  Street,  New  York  City 


JusrPlu4)/n  Qj/orAs  on  AC  or  DC  Current 


Selling  Effort  Necessary 

in  Merchandising  Radio 

G  C.  Cunrungham.  Field  Representative  of  Mu- 
sic Master  Corp..  Pittsburgh,  Says  Radio 
Market  Has  Become  Buyers'  Market 

The  change  from  a  sellers'  lo  a  buyers'  mar- 
ket in  radio  was  interestingly  described  in  a  re- 
cent interview  with  G.  C.  Cunningham,  field  rep- 
resentative of  the  Pittsburgh  headquarters  of 
the  Music  Master  Corp.,  of  Philadelphia,  Pa. 

"Until  very  recently,"  says  Mr.  Cunningham, 
"we  in  the  radio  business  have  had  one  grand 


G.  C.  Cunningham 

merchandising  joy  ride.  People  have  flocked 
into  stores  and  almost  begged  to  be  allowed  to 
buy  a  radio  set — any  set  and  every  set — just  as 
they  Hocked  into  Dawson  in  the  first  wild  days 
of  the  Gold  Rush.  A  sellers'  market— and  real 
selling  effort  was  unnecessary, 

"That  was  when  radio  was  new.  To-day  it's 
different.  The  buying  public,  througli  the  efforts 
of  reputable  radio  manufacturers,  have  been 
taught  to  know  what  they  may  expect  of  a 
first-class  radio  set.  And  the  manufacturers 
themselves,  through  protective,  iron-clad  sales 
policies  and  restricted  distribution,  have  done 
much  lo  make  the  radio  industry  safe,  and 
sound,  both  for  the  buyer  and  for  the  seller." 

Mr,  Cunningham  has  literally  come  up 
througii  the  ranks  to  his  present  position  in  the 
radio  trade.  A  native  of  Pennsylvania,  he 
learned  the  practical  trade  of  machinist  as  a 
tool  and  die  maker.  He  has  served  successively 
as  instructor,  inspector,  foreman  and  superin- 
tendent. During  the  World  War  he  still  fol- 
lowed his  chosen  trade  to  practical  advantage, 
serving  as  Chief  Army  Inspector  of  Ordnance. 
Here  his  training  proved  valuable,  and  he  came 
through  with  a  clean  record  and  a  certificate 
for  faithful  service  rendered.  His  sales  experi- 
ence has  been  very  extensive. 

"I  have  been  a  salesman  for  twenty  years," 
says  Mr.  Cunningham,  "and  have  sold  nearly 
everything  from  cash  registers  to  electrical  fix- 
tures. And  now,  enlisted  under  the  Music  Mas- 
ter banner,  I  see  splendid  possibilities  ahead. 
Under  our  protected  sales  policy,  the  merchant 
is  assured  of  his  profit  and  his  customers  get 
full  value  for  their  money  in  the  unending  sat- 
isfaction and  pleasure  of  Music  Master  radio 
products." 


Organizations  Take  Notice 

.Ml  district  and  local  radio  trades  associations 
in  ihe  United  States  are  urgently  requested  to 
eomnmnieale  at  once  with  the  Radio  Manufac- 
inrerj'  Association,  123  West  Madison  street. 
<_  hicago,  111.  The  purpose  of  this  request  is  to 
vet  the  correct  address  and  the  names  of  the 
ofticcrs  of  the  various  organizations,  so  that  they 
can  be  informed  of  legislative  and  other  mat- 
ters vitally  important  to  every  manufacturer, 
jobber  and  dealer.  A  prompt  response  will  be 
greatly  appreciated  by  the  officers  of  the  Radio 
Manufacturers'  Association.  (Signed)  Herbert, 
H.  Frost,  President. 
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"PETER  PAN  " 

will  be  your 
best  seller 

CHRISTMAS 


//  Is  the  Perfect  Gift 


AN  article  you  are  proud 
*■  to  display  because  of  at- 
tractive appearance  and 
proud  to  sell  because  of  sub- 
stantial performance  and 
ability. 


List  Prices 
$25.00  Leathers. 
$20.00  Black  Imitation. 


Lasting  quality  encased  in 
exquisite  elegance  embodies 
this  successful  product. 

The  thought  of  possession  is 
instanriy  instilled  in  all  who 
hear  and  see  Peter  Pan 
operate. 


For  the  radio  owner  and  enthusi- 
ast Peter  Pan  is  ideal  as  there  is 
always  a  time  when  music 
through  the  phonograph  is  de- 
sired. 

Here  is  a  machine  that  is  small 
and  inexpensive  which  can  be 
tucked  away  easily  and  be  ready 
to  perform  on  these  many  occa- 


PETER  PAN  GRAMOPHONES 

PitinUd  In  Foreign  Counlrlw— D.  S    Fittnl  PuidJnc 

United  States  Distributors 
MARYSVILLE  PRODUCTS  CO. 
MARYSVILLE, 
MICH. 


The  Superior  Little  Phonograph 
— A  Quality  Product 
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Columbia  Record  Praised 

by  English  Publication 

"The  Recorder"  of  the  Leicester  Chronicle  Makes 
Interesting  Comment  About  Columbia  Rec- 
ord. "Adeste  Fideles" 

In  a  recent  issue  of  the  Leicester  Clironicic, 
of  Enghmd  (All]?.  39,  1925).  ■'The  RL-crjrd.T." 
who  conducis  a  column  entitled  "Progress  of 
Gramophone  Music,"  says  some  very  inleresl- 
ing  tilings  about  llii;  re.  nnllrifi  made  hy  llif  Co- 
lumbia Phonograph  Co.,  New  York  City,  of  ibc 
recital  of  the  Associated  Glee  Clubs  of  Amcnca 
in  the  Metropolitan  Opera  House.  New  \ork, 
on  March  31.  last.  This  is  llic-  ncord  which 
accurately  recorded  43^0  voices— the  lir-l  luiir- 


ihai  so  many  voirfs  have  ever  been  successfully 
recorded  on  one  disc.  "The  Recorder"'  referred 
lo  this  recoril  in  part  as  follows: 

"At  the  time  of  writing,  very  little  in  the  way 
of  Septemb.  r  lias  come  to  hand,  but  a 

glance  at  the  -ulvante  lists  will  cause  all  really 
,.,usical  pcoplr  lu  rejoice  at  the  material  prom- 
ised, and  to  fL^el  considerable  relief  thai  we  have 
managed  to  bid  farewell  to  llie  trivial  summer 
records.  The  issues  have  arrived,  iiowever, 
from  Columbia  and  they  contain  one  of  the 
most  ama^^ing  records  ever  produced^  in  the 
whole  history  of  the  gramophone.  This  is  the 
ringing,  by  no  less  than  4,850  voices,  of  the 
hymn  '  "Ad-sle  Fideles"  (O  Come,  All  Vc 
I'aitbful),  on  No.  9048,  with  "D'ye  Ken  John 
l'ei:I,"  l.y  t<50  voices  on  the  reverse  side.  Hon- 
...tly,  r  never  thought  it  could  be  done,  and 


^wfits  and 
iQood'Will 


Profit  Is  One  Thing  f 
Goodwill  Is  Another* 

Uolh  Are  HiieMwl  lo  Bui/dinj  a  I'crmmirnl  iiiismes.- 

Eacli    SUPIiKTRON    is    serial    numbcrcj    willi  a 
GUARANTEE   Ccrtiticalc    bearing    a  corresponding 
number— for  your  protection— for  your  customers  sal- 
•  istaction. 

A  GOOD  PROFIT  to  Ihe  dealer— he  deserves  it. 
A  GOOD  PROFIT  to  the  Jobber— he  earns  it. 
A  GOOD  TUBE  lo  the  PUBLIC— they're  entitled  to  u. 
Distrihutors 


Sannion 

HlDPH-Bll 

RtdiD  Deii. 
franklin  Eli 


Igi  t 


"^tl«Ui 

I  iwS! 


BUDPly  Co. 

 )  Dill.  Co. 

Suinion  Eliolrlo  Co  

M.  H.  lohnun  Eltolrlc  Co, 

Klnidlll  EKoino  Co  

Iroqiioli  B«lol  Co  

HiBbur,  Broi  

Reynold!  Rkdlo  Co. 

Rtdio  Storal,  Ino  

SuiT-FowHr   

Ed.  J.  Qooli  Co  

Elgin  Radio  Corn. 

Turner  Uppoe  

Herbrlck-Lnwronce  .  . 

Runner  Acoeiiorlet  Co  

WltlD  Hardwire  Co  

>   u.  Jcnklni  Soni  Muilo 
.  Cewie  Eleelric  Co. 


when  I  saw  the  record  announced  in  the  ad- 
vance list,  I  was  in  a  state  o(  combined  skep- 
ticism and  apprehension  as  to  what  the  resul 
would  be,  (rom  previous  painful  otperience  ol 
■wash-outs'  in  choral  recordii,6.  But  hearing 
the  production  dispelled  all  that.  It  is  a  mar- 
velous achievement,  and  the  highest  cornpliment 
one  can  pay  it  is  to  say  that  on  neither  side 
does  the  disc  sound  the  least  like  a  record. 
The  elTect  upon  you  is  exactly  the  same  as  that 
produced  upon  a  listener  standing  outside  a 
Breat  cathedral  listening  to  a  full  choral  Mass 
within  Not  only  are  the  words  astonishingly 
clear  for  such  a  great  volume  of  sound-and 
the  sternest  antiphonal  swell  is  recorded  with 
a  fidelitv  really  uncanny. 

"A  word  may  be  of  interest  as  to  the  com- 
ponents' of  the  record:  It  was  made  by  the 
American  branch  of  llic  Columbia  Co..  on  the 
occasion  of  the  gathering  of  the  Associated 
Glee  Clubs  of  America  in  the  Metropolitan 
Opera  House,  New  York,  on  March  31,  last. 
The  item  "John  Peel"  was  sung  by  tlie  Glee 
Clubs'  Choir,  of  850  voices.  The  meeting  ended 
with  the  singing  of  "Adeste  Fideles,"  and  the 
audience  of  4,000  was  invited  to  join  in  it.  I 
am  pleased  to  notice  that  the  record  is  issued 
at  the  ordinary  price  of  4s.  6d.,  which  brings  it 
within  reach  of 'all." 


Equipped  Pullman  Car  With 
Atwater  Kent  Receiver 

Burr-Fowler  Co.,  New  York  State  Distributor, 
Equipped  Exhibition  Pullman  Car  With  Radio 
at  Recent  State  Fair  at  Syracuse 

SVKACUSE.  N.  v.,  November  5.— The  advent  of 
radio  as  part  of  the  regular  criuipment  of  Pull- 
club  cars  would  seem  to  be  logical  in  the 


SpeelBliy  1 
0.  1.  Seel 


Atwater  Kent  in  Pullman  Car 
very  near  future.  At  the  recent  Stale  Fair  held 
In  this  city  the  Burr-Fowler  Co.,  Atwater  Kent 
distributor,  equipped  the  exhibition  Pullman 
car  with  an  Atwater  Kent  Mode]  20,  as  shown 
in  the  accompanying  photograph.  The  small 
space  occupied  by  this  model  and  its  harmo- 
nious adaptability  with  the  other  fittings  of  the 
car  combine  to  give  a  very  pleasing  cftect.  The 
Bnrr-Fowler  Co.  is  an  energetic  distributor  and 
is  accomplishing  much  with  the  Atwater  Kent 
line  in  the  territory  which  it  cover?. 

Eagle  Radio  Co.  Announces 
Two  New  Distributors 


DENVER  

BOSTON   

UOFFAtJ).-.  . 
PlTTSnOROli  .  . 

DExnorr  

OMAIU.  NEU  . 


LOS  AJJOEIJ-:s 

ST.  1-ODIB  

rOHTLAND   ■ 

TGI J.DO  ■  ■  ■  ■ 

SUPliUTKON  MI-G. 


.  1(1(1    Blout  Bl. 
BmUoKI  81. 
I  [SoaUi  Elmwooil 


iS  Qlcnil^lo  miu. 
7  rhcmlcal  BUB. 
.iillT  Fon'st  ATI'. 
imlI-Cllcrr>-  BIdi!, 


CO..  Inc. 


SUPERTRON 


SERIAL       >^iiMRER  GUARANTEE 


The  Conduit  Electric  Supply  Co..  244  West 
Jeftcrson  street.  Syracuse.  N.  Y..  has  been  ap- 
liointcd  distributor  for  the  Eagle  Radio  Co.  in 
its  territory.  This  company  will  carry  on  an 
intensive  campaign  exploiting  Eagle  products. 

Another  appointment  by  the  Eagle  Radio  Co. 
is  that  of  the  American  Radio  &  Equipment 
Co.,  of  Milwaukee,  Wis.,  located  at  449-51  East 
Water  street,  that  city.  The  officers  of  the 
company  are  Harry  M,  Hahn  and  Edmond  B. 
Shea,  both  of  whom  are  Eagle  enthusiasts. 


Peter  J.  Constant,  Inc.,  New  York,  manufac- 
turer of  radio  supplies,  recently  filed  a  sched- 
ule of  assets  and  liabilities,  showing  assets  of 
$21,486  and  liabilities  of  $45,382. 
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Celebrating  Our  Fifth  Anniversary  with  a 

BIG  NEW  CATALOGUE 


RADIO 


Mr.  Dealer: 

This  catalogue  is  a  guide  for  your  purchases  and  contains  a  very  fine  line  of  musical  merchandise  at  prices  as  low 
or  lower  than  those  offered  by  any  reputable  house  in  the  trade. 
No  dealer  can  afford  to  be  without  this  comprehensive  guide. 

PHONOGRAPHS 

Never  before  have  we  offered  standard  equipped  phonographs  at  these  remarkably  low  prices.  Our  new  line  of 
Artophone  and  Majestic  phonographs  combines  attractiveness  and  superior  workmanship  with  prices  that  will 
enable  the  dealer  to  do  a  volume  of  profitable  business. 

MUSICAL  INSTRUMENTS 

The  demand  for  Musical  Instruments  and  small  goods  far  exceeds  the  supply  and  we  call  particular  attention 
to  the  section  of  our  catalogue  dealing  with  Musical  Instruments  and  accessories. 

GET  YOUR   COPY  TODAY 

Now  is  the  time  to  get  in  your  stock  of  Phonographs,  Radio  Sets,  Accessories,  Ukuleles,  and  all  other  merchan- 
dise for  the  fall  and  holiday  business.  Mail  your  letterhead  or  business  card  and  get  your  copy  at  once.  A 
trial  order  will  convince  you. 

iZfie  AriDghone 

1103  Olive  Street,  St.  Louis,  Mo. 


Corporation 


ADLER'ROYAL 

Phonograph  and  Radio 


"he  ADLER-ROYAL  franchise  brings  to  you  a 
complete  and  comprehensive  line  of  radio 
sets  and  speakers;  radio-adapted  phonographs, 
radio-phonograph  combinations  and  exquisite  ra- 
dio cabinetry.  There  are  models  of  every  type  and  at 
the  right  prices.to  meet  the  tastes  and  requirements 
of  all  your  customers. 


All  along  the  line,  from  the  largest 
distributor  to  the  smallest  retail 
store  the  prestige  of  handling  the 
complete,  high  qualityAdler-Royal 
line  is  a  selling  factor  of  immense 
value. 


We  congratulate  our  customers 
(and  ourselves  as  well)  on  the  fact 
that  we  are  offering  this  splendid 
line  backed  by  the  progressive 
ideas,  vast  resources,  selling  acu- 
men and  matchless  product  of  the 
great  Adler-Royal  organization. 


Qet  rauly  for  your  coming  fall  and  Chrismas 
trade  hy  writing  at  once  for  /»!(  information. 

THE  ARTOPHONE  CORPORATION 

Edwin  Schieie,  PrtsiVJcni  Herbeut  S.  Schiele,  Via'  Ptcs.  &  Treas. 


a 


1 103  OLIVE  STREET,  ST.  LOUIS,  UO. 

DislribiKors /or  Missouri,  Kansas,  Arkansas, 
SoMtKern  Illinois  and  Wcs rem  Tennessee 


Radio-  Phonograph  Highboy 
Model  F 

Uiigbl  iOM-in..  B'iM  36-in..  D'pli' Ilfi-in. 
Highest  qunliry  Adle(-R(>yal  Phonogtsph 
supplied  with  or  without  Adlei-Royal  five 
tube  Ncuitodyne  R.dio.^ln  Walnut  wuh 
BirtJscye  Maple  and  sttjpcd  Walnut  overlaj  s. 
With  Ncuirodyne  set  and  uni[  ,  .  $340 
Phonograph  only,  for  installation  of  ""V^"' 


Neutrodyne  Radio  Set— Model  199 
and  Console  Speaker— Model  200 
This  combination  mokes  a  most  desirable  radio 
insi.illaiinn,  Boih  ncjils  .ilio  JI^IJ iip-'r.iirl}. 
Five-tiibe  NVuiioJync  Radio  Set  .md  Console 
Spi-3k,.-c.aiilhi!trJt<x!    ....  S17S 

R.Ji„S..onlv   S12S 

Console  Spejb-r  only  .  ,  .  -  $50 
.ill  i'lilrumiiiii  priiiJ  u  ilheul  lutt!  c  tjIMiii 


Elizabeihan— Model  50 

lUi^hl i4'.X-in..  ]r'iM36  in.,Diplh21- 
Hifih  quoliiy  Adlcr-Roj.il  Phonograph 
Switirhovcr  ftom  radio  lo  phonograph 
-no  jjjustment  requited.  In  Wal 
Mohogany, 
With  Adlcr-Royal  live-tube  Ncuirodyni 

radio  set  and  amplion  unit  .  . 
Phonograpli  only  (for  insmllaiion 

sianJard  panel)  SITS 


Pergolcsi-Model  20 

llaKhlSm-'i:  Wuid,ib-in..  D^pih-'l  " 
Phonoptaph  desisne>t      permit  install, 
lion  ol  any  st.Tndard  radio  panel. 
Gu.iranieed  moior,  Automati 
lu  highly  figured  Ametican  Walnut 
Mahogany.  Nickel  plaicJ 


ips. 


Marie  Antoinette — Model  60 

IUn-l,l}4'i-i'l..  \Culll,i8-i,I..Diplh:i  n^. 

Piionognph  desiBred  lo  permit  instjll.i- 
ijon  of  any  SLindatd  tadio  pjncl. 
Gujranrecd  motor  of  sis  record  capacity. 


Spanish  Gothic— Model  90 
Mtisht  Si-h:.,  iriM44-hi.,  Diplh2&m. 
A  phonograph  of  utmost  quality.  Gijar- 
anieed  motor  of  six  record  capacity, 

in  highly  figufcd  American  Waini.l  or 
Mahofiany.  Gold  plated  metal  finings, 
S200 


Adier-Royal  Radio  Speaker 
Model  100 
For  superiority  of  receiving  results  with 
beautiful  appearance  added,  no  bctiet 
choice  can  be  made.  Does  away  eniiicly 
n-ith  the  unsiRhdv  born.  Correct  princi- 
plei  ofsound  reproduction  as  developed 
by  years  of  phonograph  manufacruie  arc 
employed. 

InWalnut  or  Mahogany     ...  $25 
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Con^atulatbns! 


to  the 


Artophone  Company 

on  its  ^^^ii^  of 

successful  business 


and  its  biggest  year  in  tiie  han- 
dling of  Carryola  IVlodels.  We 
are  proud  to  have  these  people 
for  our  distributors  in  St.  Louis. 
Considering  their  splendid  show- 
ing for  this  year  in  selling 
Carryolas  we  can't  think  of  a 
kinder  or  better  wish  than  that 
they  may  have  a  still  bigger  year 
in  1926.  Indeed  we  confidently 
expect  this  company  in  1926  to 
more  than  double  its  1925  Carry- 
ola sales — for  it  will  have  just 
twice  as  many  models  to  work 
with.  The  Carryola  Flapper  is 
now  honey-mooning  with  the 
Carryola  Master.  From  their 
happy  union  greater  prosperity 
should  spring. 


Once  more — congratulations!  And 
good  wishes  for  a  6th  year  that 
will  be  still  more  wonderful. 


CARRYOLA 
MASTER 


Carktola  GdmpanYo/' America. 


647  Clinton  Street 


Milwa  ukee,  Wisconsin 
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ONGRATULATING  for  an 

attained  and  distinguisked  success 

THE  ARTOPHONE 
CORPORATION 

IS  an  occasion  to  us  of  sincere 
pleasure  and  best  wishes  for  the 
greatest  progress  and  prosperity 
the  future  can  hring  them. 


The  Artophone  Corporation  has  per- 
formed an  important  work;  especially  in 
establishing  the  popularity  and  perpetuat- 
ing the  sale  of  Okeh-Odeon  records,  like- 
wise the  Okeh  and  Truetone  needles,  in 
the  middle  and  southwest. 

The  merit  of  their  business  activities 
reflects  the  reason  why  they  have  so  de- 
cidedly progressed  toward  and  attained 
success. 


GENERAL  PHONOGRAPH 
— CORPORATION=^= 

OTTO  HEINEMAN,  Pro. 
25  Weit  Forty-filtli  Strtet     -    -     New  York  City 
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Congratulations! 

Allow  us  to  congratulate  The  Artophone  Corporation  on 
their  5th  Anniversary  in  the  Phonograph  Industry.  It  is 
certainly  an  occasion  for  general  felicitations. 

The  success  of  Mr.  Edwin  Schiele  and  his  associates  is 
an  achievement  that  any  distributor  would  be  justly 
proud  of. 

Our  relations  with  The  Artophone  Corporation  have 
always  been  extremely  pleasant.  We  are  confident  that 
on  their  20th  Anniversary  we  shall  continue  to  co-operate 
with  them  and  have  their  organization  distribute  our  line 
of  HONEST  QUAKER  Main  Springs  and  Repair 
Materials. 

So  we  take  this  opportunity  to  congratulate  The  Artophone 
Corporation  again  and  say  .  .  .  "May  you  continue  to  be 
successful  and  have  an  infinite  number  of  anniversaries. 
May  you  continue  to  be  recognized  as  the  Leading  Dis- 
tributor of  the  Middle  West  and  may  the  best  you  ever 
wish  for  ...  be  the  worst  you  ever  get."  .  .  . 


Makers  u/  Honest  Quaker  Main  Sprrngs 
A  Complete  Line  of  Talking  Machine  Repair  Matertati 
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To 

The  Artophone  Corporation 

ST.  LOUIS 


Hearty  congratulations  on  the  occasion 
of  your  Fifth  Anniversary. 


Sincere  best  wishes  for  unlimited  future 
success. 


The  privilege  of  the  splendid  patronage 
afforded  to  date  is  deeply  appreciated. 


The  Wolf  Manufacturing  Industries 

(Established  1890) 
Builders  "Mastercraft"  Phonographs,  Radio  Cabinets 
QUINCY,  ILLINOIS 

NEW  YORK  OFFICE— 17  Wast  42nd  Street 


PLANT  N92 


1 
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To 

The  Artophone 
Corporation 

Distributor  of  WALL-KANE 
products  for  the  states  of  Mis- 
souri, Kansas,  Southwestern 
Indiana,  Southern  Illinois,  and 
Western  Kentucky. 


It  is  indeed  fitting  that  the  year 
which  marlcs  the  culmination 
of  your  five  years  of  service  to 
the  phonograph  industry, 
should  be  the  year  of  your  in- 
ception as  distributor  of  the 
WALL-KANE  products. 

We  were  proud  to  have  you  as 
our  jobber.  The  splendid  rec- 
ord that  you  have  established 
for  integrity,  worth  and  sterling 
principles,  makes  us  doubly 
proud  to  appoint  you  as  our 
distributor. 

Sincere  congratulations  and 
best  wishes  for  the  continua- 
tion of  the  success  which  is  the 
fitting  reward  of  your  earnest 
endeavor  and  honest  efforts  to 
really  serve  the  phonograph  in- 
dustry. 


Wall-Kane  Needle 
Mfg.  Co.,  Inc. 

3922  Fourteenth  Avenue 
BROOKLYN,  N.  Y. 

WALL-KANE,  JAZZ 
CONCERT  AND  PETMECKY 
NEEDLES 


While  visiting  the 

Chicago 
Radio  Show 

November  17th — 22nd 


You  are  invited  to  make  your 
Headquarters  at  the  booth  of 


THE  BIG  BOOK  WITH  THE 
ORANGE  COVER 


You  will  find  The  WORLD  in 

Booth  W5 

IN  THE  MAIN  BUILDING 


and  we  will  gladly  place  at 
your  disposal  stenographic  and 
telephone  service. 

The  TALKING  MACHINE 
WORLD  display  will  reflect 
the  pre-eminence  of  "The  Big 
Book  With  the  Orange  Cover" 
as  an  advertising  medium  for 
the  phonograph  and  radio  in- 
dustries. 
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LIST  OF  EXHIBITORS 

The  Fourth  Annual 
CHICAGO  RADIO  SHOW 

COLISEUM 
November  17th  to  22nd,  1925 


Endorsed  by  the  Radio  Manufacturers'  Association 


G.  CLAYTON  IRWIN.  JR. 


Name  Booth 

American  Bosch  Magneto  Corp   HH-9 

Alco  Mfg.  Co  HH.6 

Apco  Mfg.  Co  AA-8 

Andrea,  Inc..  F.  A.  D  HH-30 

Alden  Mfg.  Co  E-7 

Amsco  Products,  Inc  AA-1 

Acme  Apparatus  Co  E-9 

Auto  Mechanical  Products  Co  X-6 

A.  C.  Electrical  Mfg.  Co  EE-3 

Apex  Electric  Mfg.  Co  E-4 

American  Electric  Co  FF-S 

Andrews  Radio  Co  CC-1 

All-American  Radio  Corp  J-8 

Atwater  Kent  Mfg.  Co  Q-1 

Auburn  Button  Works   L-1 

Aero  Products  Co..  Inc  W-3 

Anylite  Electric  Co  HH-18 

Aalco  Radio  Lab.,  Inc  KK-8 

Airway  Electric  App.  Co  GG-1 

Ainsworth  Radio  Co  T-1 

Acme  Wire  Co  T-2 

Baker-Smith  Co,.  Inc  HH-12 

Buckingham  Radio  Corp  AA-6 

L.  S.  Brach  Mfg.  Co  A-4 

Bremer-TuUy  Mfg.  Co  A-10 

Buell  Mfg.  Co  "^-3 

Belden  Mfg.  Co  K-1 

Brunswick-Balke-Collender  Co  H-l 

Barkelew  Elcc.  Mfg.  Co  HH-13 

Benjamin  Elec.  Mfg.  Co  HH-15 

Brown,  Stricklcr  &  Brown  KK-19 

Buckwalter  Radio  Co  KK-33 

Continental  Fibre  Co  P-"* 

Cribben  Radio  Corp  HH-1 

Chelsea  Radio  Co  EE-10 

Curtis  Lcger  Fixture  Co  BB.6 

Colonial  Radio  Corp  DD-1 

Croslcy  Radio  Corp  G-^ 

Coyne  Electrical  School   0-5 

Carter  Radio  Co  A-8 

Cunningham,  Inc.,  E.  T  R-3 

Cole  Battery  Co  AA-6 

Central  Radio  Laboratories   G-3 

Crowe  Name  Plate  &  Mfg.  Co  HH-I7 

Capitol  Phono.  &  Radio  Corp  HH-14 

Connersvillc  Furniture  Co  W-6 

Cleartron  Vacuum  Tube  Co  KK-28 

Crest  Radio  Corp  KK-21 

Daven  Radio  Corp  

DeForest  Radio  Co  EE-l 

Dubilier  Condenser  &  Radio  Corp  BB-1 

Dayton  Fan  &  Motor  Co   A-6 

Dictograph  Products  Corp  F-^ 

Diamond  T.  Mfrs  

Express  Body  Corp  


Name  Booth 

Electric  Storage  Battery  Co   HH-2j 

Electrical  Research  Laboratories   K  4 

Ekko  Co   G-3 

English  Whitman  Products   HH  2 

French  Battery  Co  

Fansteel  Products  Co  G-2 

Formica  Insulation  Co  W-1 

Frost.  Inc.,  Herbert  H  R-3 

Federal  Radio  Corp  F-1 

Ferguson.  Inc.,  J.  B  HH-4 

Freed-Eisemann  Radio  Corp  D-3 

Chas.  Freshman  Co  H-II 

Fore  Electric  Mfg.  Co  P-3 

Fletcher-Wickes  Co  

Gilfillan  Bros.,  Inc  FF-3 

General  Radio  Co  DD-9 

Garod  Corp  J'^ 

Gale  Radio  Laboratories   J-3 

Grigsby-Orunow-Hinds  Co  K-8 

Grebe  &  Co.,  Inc..  A.  H  N-1 

Goldschmidt  Corp.,  Th  Y-3 

Graynie  Corp  ^'^ 

Gleason  Corp  EE-IO 

Hornig,  August  W  W-3 

Halldorson   Co  ^B-ll 

Howard  Mfg.  Co  

Heinemann  Electric  Co  HH-13 

Henry  Hyman  &  Co  Y-4 

Jcwett  Radio  &  Phono  Co  

Jones,  Howard  B  F-8 

Jefferson  Electric  Mfg.  Co  N-3 

Jewell  Electrical  Instrument  Co  F-3 

Karas  Electric  Co  S-1 

King  Quality  Products,  Inc  A-1 

Kodcl  Radio  Corp  S-6 

Kellogg  Switchboard  &  Supply  Co  Q-3 

Kennedy,  Colin  B.,  Corp  L-3 

Kurz-Kasch   Co  '^'^ 

Liberty  Transformer  Co  BB-9 

Lynn  Radio  Specialty  Co  U-6 

Lignole   Corp  T-6 

Magnavox  Co  ^^-^ 

Mohawk  Electric  Corp  P-8 

Music  Master  Corp  ^-'^ 

Muter,  Leslie  F..  Co  K-5 

Morris  Register  Co  HH-13 

Murdock.  Wm.  J.,  Co  CC-4 

Minerva  Radio  Co  HH-26 

Niles  Mfg.  Co  GG-4 

National  Co..  Inc  ^"^ 

National  Carbon  Co  S-4 

Neufeldt  &  Kuhnke   Y-3 

Operadio  Corp  P-1 

Pearson  Div.  of  Elec.  Research  Lab  0-3 


Name  Booth 

Pathe  Phono.  &  Radio  Corp  E-2 

Pooley  Co  N-2 

Prest-O-Lite  Co  P-^ 

Pfanstiehl  Radio  Co  J-4 

Phenix  Radio  Corp  B-I 

Philadelphia  Storage  Battery  Co  R-2 

Ferryman  Electric  Co    KK-27 

Precise  Mfg.  Corp  AA-II 

Premier  Radio  Corp  T-4 

Priess  Radio  Corp  J-1 

Q  R  S  Music  Co  W-8 

Quam  Radio  Corp  HH-3 

Remler  Radio  Mfg.  Co  R-3 

Rola  Co  HH-34 

Robbins  &  Myers  Co  FF-1 

Runzel-Lenz  Elec.  Mfg.  Co  DD.8 

Reichmann  Co  F-5 

Rathbun  Mfg.  Co  AA-10 

Saal  Co.,  H.  G  FF-2 

Stiles  Mfg.  Co  EE-4 

Shakeproof  Lock  Washer  Co  HH-36 

Sunbeam  Radio  Corp  CC-2 

Stromberg-Carlson  Telephone  Mfg.  Co.-.  EE-S 

Stewart  Warner  Speedometer  Corp  C-1 

Sonora  Phonograph  Co  O-l 

Splitdorf  Electric  Co  L-1 

Seaman-Jones  Fibre  Products  Co  HH-13 

Sherman  Radio  Mfg.  Co  Y-2 

Steinite  Radio  Labs  KK-11 

Shamrock  Mfg.  Co  GG-5 

Sturdy  Eng.  Co  P-3 

Samson  Electric  Co  S-3 

Stanley-Warren   Co  HH-19 

Sterlinp  Mfg.  Co  Z-4 

Timmons  Radio  Products  Corp  DD-3 

Thompson  Mfg.  Co.,  R.  E  AA-3 

TALKING  MACHINE  WORLD  W-5 

Thermiodyne  Radio  Corp  B-3 

Trimm  Radio  Mfg.  Co  A-9 

Thordarson  Electric  Mfg.  Co  E-1 

Tower  Mfg.  Co  HH-16 

Utah  Radio  Products  Co  0-4 

United  Scientific  Lab  CC-8 

Valley  Electric  Co.   U-2 

Wireless  Dry  Cells.  Ltd  GG-3 

Walnart  Electric  Mfg.  Co  P-4 

Western  Coil  &  Electric  Co  A-3 

Willard  Storage  Battery  Co  L-5 

Walbert  Mfg.  Co.   L-1 

Wilson  Electrical  Laboratory   HH-13 

Windsor  Furniture  Co  BB-5 

Yaxley  Mfg.  Co  CC-7 

Zenith  Radio  Corp  M-1 

Zinke  Co  P-3 
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Important  New  Invention 

Has  Vast  Possibilities 

Radio  Vacuum  Tube  and  Photo-Electric  Cell 
Combined  by  Physicist  of  the  Westinghouse 
Electric  Research  Laboratories 

An  invention  which  may  have  a  far-reaching 
effect  on  radio  reception  and  amplification  was 
exhibited  at  ihe  recent  electrical  show  in  the 
Grand  Central  Palace,  New  York.  The  inven- 
tion, which  is  the  result  of  long  research  on  the 
part  of  V.  K.  Zworykin,  a  physicist  of  the 
Westinghouse  Electric  Research  Laboratories, 
combines  the  photo-electric  cell,  which  is  used 
in  turning  light  into  electric  current  in  picture 
telegraphing,  in  talking  films,  new  types  of  talk- 
ing machines  and  other  processes  of  like  cliar- 
acter,  with  the  radio  vacuum  tube  amplifier. 

Variations  of  light  falling  on  this  instrument, 
which  looks  nearly  the  same  as  an  ordinary 
radio  tube,  instantly  become  variations  of  elec- 
trical current  and  are  amplified  many  thousand- 
fold. 

The  photo-electric  cell,  which  makes  elec- 
tricity out  of  light,  is  built  into  the  standard 
radio  tube.  One  end  of  the  radio  tube  is  coated 
on  the  inside  with  potassium  or  some  other  al- 
kaline metal  which  throws  off  showers  of  elec- 
trons when  light  falls  on  it.  Electron  showers 
are  electrical  currents.  The  sliower  is  feeble  if 
the  light  is  feeble,  heavy  if  the  light  is  strong. 
Any  variation  in  light  changes  the  intensity  of 
the  electron  shower.  The  current  which  the 
light  strikes  out  of  the  alkali  metal  is  amplified 
before  it  leaves  the  tube. 

Speaking  of  television,  or  the  projection  of 
motion  pictures,  on  which  several  inventors  are 
working,  Mr.  Zworykin  said; 

"All  the  processes  that  are  needed  for  pro- 
jecting motion  pictures  are  in  existence  al- 
ready. The  theory  is  all  right,  but  at  present 
the  apparatus  would  have  to  be  endless,  cum- 
bersome and  uncertain.  But  it  will  be  simpli- 
fied. It  will  take  some  years,  but  we  will  have 
eventually  the  instantaneous  or  near-instantane- 
ous transmission  of  motion  pictures." 

The  inventor  said  he  thought  the  new  com- 
bination tube  was  a  step  in  the  direction  of  tele- 
vision, but  nothing  more.  One  of  the  Zworykin 
patents  covers  a  combination  of  his  photo-elec- 
tric and  radio  tube  with  the  interferometer  in- 
vented by  A.  A.  Michelson,  the  American  as- 
tronomer. The  interferometer  is  the  most  sen- 
sitive measuring  instrument  known. 

The  Michelson  invention  is  so  sensitive  that 
its  performances  can  be  disturbed  by  the  slight- 
est sound.  The  patent,  which  Zworykin  is  seek- 
ing to  cover  both  his  own  combination  of  de- 
vices and  the  interferometer,  is  intended  to  give 
him  the  rights  over  any  microphone  that  may 
be  produced  by  the  combination  of  all  three. 

■'It  might  be  possible,"  he  said,  "to  combine 
the  principles  and  produce  the  most  sensitive 
micropiione  in  the  world.  The  interferometer 
responds  to  pressure  by  changes  in  its  shadows, 
or  interference  fringes.  It  might  be  possible  to 
arrange  the  grids  of  tiie  photo-electric  cell  in 
such  relation  to  the  interference  fringes  so  as  to 
produce  disturbances  of  current  corresponding 
to  the  disturbances  produced  by  the  sound- 
waves in  the  interferometer.  The  trouble  is 
now  that  such  a  combination  of  instruments 
would  react  wildly  and  violently  to  sound.  It 
would  be  necessary  to  find  some  way  of  control- 
ling their  ovcrsensitivity.  I  covered  this  com- 
bination by  patents,  but  of  course,  many  things 
are  patented  which  do  not  come  to  pass." 

The  physicist  said  that  his  invention  could  be 
used  for  measuring  the  light  of  stars  and  for 
recording  continuously  the  light  of  variable 
stars.  This  is  now  being  done  by  astronomers 
using  the  photo-electric  cell  and  the  tube  sepa- 
rately. 


The  Weisbrod  Music  Co.,  Richmond,  Intl., 
has  opened  an  attractive  store  at  North  Ninth 
and  A  streets. 


Okeh  Sales  Force  Engaged 

in  Novel  Sales  Contest 

"Race  to  the  Pole"  Contest  Devised  by  Manager 
Ray  Wilson  Stimulates  Sales  of  All  Products 
Handled  by  New  York  Distributing  Division 

Okeh  and  Odeon  records,  Carryola,  Outing 
and  Swanson  portable  talking  machines,  Okeh 
and  Truelone  needles,  and  in  fact  all  the  prod- 
ucts handled  by  the  Distributing  Division  of 
the  General  Phonograph  Corp.,  New  York,  have 
enjoyed  good  sales  during  October,  and  the  to- 
tal sales  show  a  large  increase  over  September 
and  an  increase  over  October  of  last  year. 
The  good  business  accomplished  is  due  in  large 
part  to  the  activities  of  the  sales  force  which  is 
engaged  in  a  novel  sales  contest  devised  by 
Ray  Wilson,  manager  of  the  division.  This  is 
in  the  form  of  a  race  to  the  North  Pole,  with 
each  of  the  products  handled  representing  a  cer- 
tain mileage  value.  The  course  is  laid  out  in 
Mr.  Wihon's  office  and  is  in  the  form  of  .ilr- 


plancs  attached  to  wires,  with  a  marker  wire 
indicating  the  distance  covered.  Not  only  has 
the  contest  stimulated  the  sales  force  but  visit- 
ing dealers  show  an  interest  in  the  progress  of 
llic  salesmen  who  visit  them  and  all  together 
the  idea  has  roused  enthusiasm  which  is  mak- 
ing for  profits. 

Another  feature  of  the  contest  is  that  the 
greatest  mileage  value  is  given  slow-moving 
stock  and  naturally  the  salesmen  get  behind 
this  merchandise  in  a  most  vigorous  manner, 
with  the  result  that  it  is  moving  briskly.  Odeon 
album  record  sets,  portable  talking  machines 
and  needles  are  showing  special  sales  activity 
at  this  lime. 


New  Manager  in  Alliance 

Alliance,  0.,  November  3. — E.  C.  Burbick,  for 
several  years  identified  with  the  Lewis  Bros. 
Co.,  Victor  dealer  here,  has  been  appointed 
manager  of  the  new  Cope  store  here.  Mr.  Bur- 
bick, before  coming  to  Alliance,  was  connected 
witli  a  retail  music  house  in  Canton, 


NATIONAL 
PHONOGRAPH  TOYS 


STOCK  THEM  FOR  CHRISTMAS 

Display  Them;  Their  Funny  Antics  Make  Quick  Sales 
Order  the  Complete  Assortment — Here  It  Is: 


{Usual  Trade  Discounts) 

Don't  pass  up  this  proposition.    Give  it  your  immediate  attention.    You  will 
be  glad  you  did.   It  lakes  just  a  minute  to  fix  the  whole  thing.    Get  your  letter 
in  tonight's  mail.    Quick  action  at  this  end. 

NATIONAL  COMPANY,  Inc. 

110  Brookline  Street     w.  a,  ready.  Pre.ident         Cambridge,  Mas«, 
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WHEREVER  people  have  been  asked  to  specify  the 
Radio  tiicy  intend  to  buy.  more  of  them  have  answered 
"Atwater  Kent"  than  any  other  name.  For  example: 

The  Meredith  Publications,  owned  by  E.  T.  Meredith,  former  Secre- 
tary of  AKriculture.  asked  100,000  readers  throughout  the  United 
Stales  what  make  they  intended  to  buy-  Atwater  Kent  led. 

The  Capper  Publications,  owned  by  Senator  Capper  of  Ki 
osked  the  townspeople  and  farmers  in  Ohio,  Kansas,  Iowa  and 
Texas  what  make  they  intended  to  buy.  Again  Atwater  Kent  led. 

Disregard,  if  you  wish,  our  own  national  survey,  although 
it  was  impartial  and  extended  from  Maine  to  Oklahoma — 
and  liad  the  same  result. 

Disregard,  if  you  wish,  the  fact  that  owners  of  Atwater 
Kent  Radio  are  so  well  satisfied  that  they  hold  our  Receiv- 
ing Sets  at  the  highest  re-sale  value  in  tlie  market. 

Disregard,  if  you  wish,  everything  except  the  one  question 
so  vital  to  dealers  and  prospective  dealers:  The  people  who 
have  no  Radio  now,  and  those  who  expect  to  replace  their 
present  sets  — what  Radio  do  most  of  them  intend  to  buy? 

More  of  them,  we  repeat,  intend  to  buy  Atwater  Kent 
than  any  other  Radio.  Every  survey  proved  it. 

Atwater  Kent  Radio  is  the  most  desired  of  all.  Its 
reliahilitv,  simplicity,  good  looks  and  sensible  price  make  it 
the  Radio  which  most  people  want  to  buy  and  most  dealers 
want  to  sell. 

tl'riie  lor  illintrated  booklet  of  AtivtiUr  Kent  Radio 

ATWATKR  KENT  MANUFACTURING  COMPANY 

^.  Aiieaitr  Kail,  F'tsidfi 
472S  WissAHicKON  Avenue          ■  Philadelphia,  Pa. 

HKAK  llie  Atlvaier  Kent  Radio  Artisls  every  Sunday  rvcniiiK 
:H  9:  IS  o'clork  (F.astem  Standard  Time)  ilirougli  stations  — 

WEAF  ....  Ne-iu  York     WFi   )        PhUatif/fitiiii     wwj  Detroit 

wjAK   .  .  ,  ,  I'roviJeiite     WOO  i  '  '  '   iilterii<Uing     woe  Davenport 

WEEi  Boston      WQA\L  ....  Fittshnrgli     Ksn  iV.  Louii 

wsAi  Cincinnati     "'rk  Buffalo     \vtag  Worcester 

WCAP  .  ,  .  il'ashington  wcco  .  .  -  Minneapolis  -  Si.  Hani 
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Model  !600.R-2 

Italian  Style— I 


POOLEY  , 

RADIO  CABINETS 
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AtwaterKent  ^ 
Hi  radio 


Model  1320-R-2-D 
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Columbia  International,  Ltd., 
Formed  With  Large  Capital 

New  $20,000,000  Concern  Includes  Columbia 
Phonograph  Co.,  Columbia  Graphophone  Co., 
Lindstrom  Co..  and  Transoceanic  Co. — Presi- 
dent Cox's  Interesting  Statement 

Henry  C.  Cox,  prcsidcnl  of  tlic  Cohinihia 
l'liorogr;ipli  Co..  Inc.,  New  \'ork.  wliosc  head- 
quarters arc  at  1819  Uroa.lway,  has  cinihrrn.'d  a 
cahltpraiii  from  Loruloii  announcing  ihc  forni.i- 
tion  of  tlic  Columbia  International,  Ltd.,  of 
London,  a  £5,000.000  holding  company  for  the 
following  four  companies,  willi  an  aggregate  of 
more  than  ?20,0l)0,000  of  capital  stock  and  as- 
sets: The  Carl  Lindstrom  Co.,  of  Hcrlin;  the 
Transoceanic  Trading  Co.,  of  Amsterdam;  tin- 
Columbia  Phonograph  Co.  (of  America),  and 
the  Columbia  Graphophone  Co.,  Ltd.,  of  Lon- 
don, ivhicli,  la  si  March,  had  acquired  a  con- 
trolling inlcrcst  in  Ihc  Columbia  Phonogr,T]>Ii 
Co.  (of  America). 

President  Cox  is  a  director  in  Ihe  holdini; 
company,  and  Ihe  otlier  American  rcprescnla- 
tive  on  the  board  of  dircclor.s  is  Louis  Sterling. 
The  chairman  of  the  board  of  llic  holding  com- 
pany is  Sir  George  Croydon  Marks. 

The  Lindstrom  Co.,  of  Berlin,  is  al.so  a  manu- 
facturer of  radios  and  wireless  equipment,  in 
addilion  to  talking  machines  and  records.  Al- 
though President  Cox  said  that  he  was  not  pre- 
pared to  stale  to  what  extent,  if  any,  llie  ncw 
alliancc  would  go  in  for  a  combination  oJ 
phonographs  and  radio,  it  is  thought  thai  the 
new  combination  may  take  advantage  of 
rights  of  ihc  Lindstrom  Co.  lo  enter  the  radio 
field,  just  as.  in  this  country,  the  Victor  Talk- 
ing Machine  Co.  and  the  Urimswlck-Balkf-Col- 
Icndcr  Co.  already  have  done  through  arrange- 
ments with  the  Radio  Corp,  of  America, 

The  American  company  has  factories  at 
Bridgeport,  Conn.,  and  the  Lindstrom  Co,  lias 
factories  in  Germany,  France,  Spain.  Italy,  Aus- 
tria, Sweden,  the  Argentine,  and  Brazil.  The 
London  company  has  plants  in  England,  and 
the  Amsterdam  company  has  factories  in  Hol- 
land. The  holding  company,  therefore,  will 
have  factories  in  eleven  countries  and,  through 
its  laboratories  and  trade  selling  arrangements, 
will  become  one  of  the  largest  organizations  of 
its  kind  in  the  world. 

The  above  announcement  by  Mr,  Co.\',  which 
represents  one  of  the  most  important  moves 
that  have  been  made  in  the  talking  machine  in- 
dustry in  recent  years,  reflects  the  phenomenal 
progress  and  exceptional  success  attained  by 
the  Columbia  Phonograph  Co.,  Inc.,  under  the 
direction  of  its  present  executives.  Louis  Ster- 
ling, managing  director  of  the  Columbia  inter- 
ests, is  recognized  internationally  as  one  of  the 
foremost  authorities  on  phonograph  inanufac- 
luring  and  distributing  and.  in  conjunction  with 
Mr.  Cox  and  W.  C.  Fuhri,  vice-president  of  the 
company,  he  is  giving  Columbia  dealers  every 


pusiibic  form  of  ro-operalion.  The  association 
with  the  Lindslrom  organisation  adds  mate- 
rially lo  Columbia  fame  and  prestige  and  is  sig- 
nificant of  the  Columbia  program  of  expanded 
activities  for  1926. 


Eddie  Peabody  Making 

Records  for  Plaza  Co. 

Famous  Banjoist  Featured  in  Late  Releases  of 
Banner,  Domino  and  Regal  Records— Special 
Publicity  to  Exploit  These  Numbers 


Fddie  Peahody,  whose 


ords  with  voice  and 
.!.  rahle  success,  lias 


Eddie  Peabody 
in  some  ol  his  later  releases  for  the  Banner, 
Domino  and  Regal   records,  produced  by  the 
Phua  Music  Co. 

It  is  understood  that  he  will  continue  to 
make  banjo  records,  for  he  has  created  a  large 
clientele  for  these  offerings.  With  his  enlarged 
musical  combination  his  later  records  are  ex- 
pected to  become  just  as  important. 

Banjo  records,  with  vocal  versions  of  popular 
hits,  are  quite  the  vogue  now,  Eddie  Peabody 
undoubtedly  brought  considerable  of  tins  popu- 
larity to  the  record  industry.  It  is  understood 
that  he  will  shortly  make  operatic  selections 
in  modern  form  which  during  the  coming  sea- 
son should  add  further  to  Pcabody's  importance 
as  a  record  maker. 

The  Plaza  Music  Cc 
Peabody  products,  ha' 
cial  advertising  iiKiteri 
counter  displays,  circu 
business  creators. 


1  exploiting  the  Eddie 
ranged  for  much  spc- 
imhiding  window  and 
,  streamers  and  other 


Grosley  Station  Starts 

Educational  Programs 

Station  WLW  Broadcasting  Talks  by  Leading 
Educators  on  Elementary  School  Subjects- 
Has  Endorsement  of  Authorities 

CiN-cLNNATi,  0.,  November  5.— Broadcasting 
station  WLW,  which  is  conducted  by  Ihe  Crosley 
Ra.lio  Corp.,  'inaugurated,  the  early  part  of  this 
month,  an  elementary  school  course  which  prom- 
ises to  be  a  big  feature  of  the  programs  sent 
from  this  station.  Lessons  are  broadaist  on  Mon- 
day Tuesday  and  Friday  mornings  from  nine  to 
nine-thirty,  which  period  is  divided  into  four  di- 
visions: First,  ten-minute  lesson  in  music  appre- 
ciation; second,  len-minute  talk  by  leading  edu- 
cators on  such  subjects  as  nature  studies,  geog- 
raphy, current  events,  etc.;  third,  five-minute  ag- 
ricultural primer  and  fourth,  five  minutes  of  cal- 
isthenics. , 

The  departments  of  education  and  public  in- 
struction of  Ohio.  Indiana.  Kentucky,  West  Vir- 
ginia and  other  States  have  given  their  endorse- 
ment to  the  radio  school  feature,  and  leading 
universities,  coHcges.  schools  and  the  Y.  M.  C.  A. 
arc  behind  the  movement.  The  plan  increases  the 
three  "R's"  to  four,  making  them  rcadin",  'ritin', 
'ritlimetic,  and  radio. 


Bamberger's  Demonstrate 

Orthophonic  in  Newark 

Newark.  N,  J.,  November  7.— The  recent  dem- 
onstration by  Bamberger's  Department  Store,  of 
the  new  Orthophonic  Victrola.  held  in  the  Mc- 
Carter  Galleries  of  the  Robert  Treat  Hotel,  this 
xity,  under  the  direction  of  E.  Paul  Hamilton, 
manager  of  the  music  departments  of  Bam- 
berger's, created  widespread  interest  for  this 
new  product.  During  these  demonstrations  the 
Rotary  Club  members,  who  met  in  an  adjoining 
room,  heard  of  the  <iemonstratioii  and  immedi- 
ately upon  the  conclusion  of  its  aftair  a  large 
number  of  the  Rotarians  attended  the  Victrola 
demonstration,  with  the  result  that  the  Bam- 
berger store  took  a  number  of  orders  for  later 
delivery  from  some  of  the  leading  business 
executives  in  Newark, 


Merchants'  Ass'n  Year  Book 

The  Merchants  Association  of  New  York  re- 
cently distributed  its  Year  Book  of  1925,  which 
is  practically  a  "Who's  Who"  of  the  city's 
trades.  Industries  and  professions,  as  it  classi- 
fies the  membership  of  the  Association,  which 
is  in  excess  of  7,000  and  which  is  divided  into 
forty-nine  large  divisions  within  which  there 
are  145  sub-divisions.  The  outstanding  activi- 
ties of  the  Association  are  summarized  and  the 
reports  of  the  various  committees  are  given  in 
full. 
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In  New  York  Radio's 
"BEST  SELLER"  is 


Pooley'Atwater  Kent 


Wholesale  Distributors 

Musical  Products  Distributing  Co.,  Inc. 

22  West  19th  St.  ■''■l,S!^SiSll!r^P!!SS'-SS^  New  York  City 


MODEL  NO.  IfiOO-RZ 

Price  $200 
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UTAH  RADIO  PRODUCTS  CO. 

1427  S.  Michigan  Ave.,  Chicago,  111. 
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Analysis  of  Developments 

in  the  Radio  Industry 

Albert  E.  Haase  OuUincs  the  Progress  Made 
in  AU  Branches  of  Radio  Merchandising  in 
the  Course  of  a  Comprehensive  Article 


article  entitled  "What's 
o  Iii.liislrv,"  Albert  E. 


■ss.  includ- 
and  retail 


In  a  most  instructive 
Happening  in  Hit-'  T^^dlo  Iiidushw 
Haasc  in  i'  ' '  i-  "'  ''"i'"  '" 
an  intcrestini:  ^iiialy.-ii^  ^'l  ili''  '"'"^ 
ing  the  nianiifiulurinu.  disliiliitir 
ends.    He  says,  in  part:  _ 

"Radio  maunfaclurcrs  found  out  mori:  quickly 
than  tlic  automobile  makers  did  that  their  sue- 
cess  was  absolutely  dependent  upon  the  nghl 
dealer  organi^alion.  Last  Spring  il  became  ap- 
parent to  all  who  wure  »'illing  to  s.'c  lhal  the 
use  of  any  relailer  as  a  sales  nuttrl  could  not 
last.  Experience  had  defined  the  characteristics 
of  a  radio  retailer  by  that  time.  It  was  plain 
that  he  had  to  have  three  basic  requirements  if 


he  was  to  continue  to  sell  ^--^'^^^''^P;"^; 
himself  and  the  maker,  and  lo  the  sal.stact.on 
of  the  consumer.    These  characteristics  may  be 

defined  as:  . 

"I  Ability  to  di-monslratc.  tins  me.iii- 
that'hc  must  have  a  proper  setting  in  which 
to  show  the  product  in  operation  to  the 
consumer.  , 

■■2.    Abilily    lo   sell  •-'  t.n.c-payracnl 

basis.  The  market  for  .he  low-pr.ce  set  .s 
disappearing.  Time-payment  has  made  the 
set  relailine  at  a  hundred  dollars  the  popu- 
lar ehoice.  Every  day  instalment  selling 
becomes  more  and  more  of  a  factor  m  radio 
rctailine.  The  retailer  who  .s  unable  to 
keep  a  clean  record  with  finance  compa- 
nies will  consequently  lose  sales.  The  deal- 
er who  has  had  experience  m  .nstalment 
selling  and  who  knows  how  to  collect  his 
own  accounts  will  be  way  ahead  m  the  pro- 
cession Finance  companies  have  put  throngl. 
an  increase  in  financinc  costs  for  dealers 
who  do  not  collect  their  own  accounts. 


aMPLIOn 

^he(IDorld:sStandard 
Jgud  Speaker 

Sell  More  Sets  by  Using  an 
Amplion  to  Demonstrate  Them. 

Note  This  Very  Special  Offer: 

Permit  us  lo  sei.d  you,  if  you  are  a 
StTuua  /jf//:J!^        dcilei-  in  musical  insti-uments,  an 

Amplion  on  ten  days'  trial.  Unless, 
in  your  opinion,  the  performance  ot 
the  Amplion  really  surpasses  a 
other  speakers,  return  it  for  fiiU 
credit.  (Be  sure  to  give  us  your  job- 
ber's name  and  address  as  we  sell 
entirely  through  jobbers  and  further 
business  would  go  through  your  job- 
ber.) 

The  reason  that  Amplions  for  years 
have  enjoyed  the  largest  hilcrmtiomi 
sale  among  all  loud  speakers  is  typi- 
cally revealed  in  the  following  letter : 

c  (tirough  Ihf 


"I  had  1 


.  ...  r  henrd  niuaic  iiiiuuk" 

A,„l,Uon    loud    speaker    before    but  had 

'  aS'  >S"a«S"  j;:"fS  I  had  ."lb 
never  ticard  any  rauaic  before  that  can 
eoiopare  lo  lhal  reprodveed  by  ibe  Ani- 
Dlion.      The  sound   is  clear,   swce  and 
well  modulated.    It  brings  in  clearly  i"- 
j  Adjusimcni  simmeiils  in  bands  and  orchesiraj  iM.it 
i= ..a^uy     „,re  losl  in  Other  speakera.  and  i  ani 
rhoroughly    dolisbled    and  eonl.nt 
00  to    want  lo  ihank  you  for  8ivi?B 
iaeh  iDdl-     opporlimily  lo  .enioy  mv  radio 
rldiial  Ml.    orec  lb; 


oppoiiiomj  >" 
srec  Ibat  1  had  i 
_C.  W.  I 


'  ouglit  possible, 
isidy.  Auburn,  N.  ^ 


THE  AMPLION  CORPORATIONo/ AMERICA 

 a..ii„  n    pan  MnUlson  Avenue,  New  York  Clly 


  9ulto  C 

II  Distribulors:  Buunoeft 
ALrnED  Graham  &  Co 
,.  France:  Cosi--— ■  Co- 


F  CANACA.  1.10..  Toronlo 
.        London,  England;  Coupagnie  Fkas. 

CONTIKENTALE  AMrLIO",  BrUSSels,  IleleiUIt, 


■■3  Ability  to  give  service.  A  retailer 
must  know  how  to  keep  a  set  in  operation— 
the  buyer  demands  this  knowledge.  The 
radio  retailer  who  cannot  render  service 
will  lose  original  business  and  accessory 
business.  Some  retailers  have  already  found 
it  profitable  to  guarantee  year-round  service 
at  a  cost  of  $10  a  year  lo  their  customers. 
Much  battery  and  tube  sales  volume  of  re- 
tailers is  being  obtained  through  service 
men. 

"These  three  known  requisites  for  success  in 
retailing  radio  sets  have  been  used  as  measur- 
ing rods  and  have  resulted  in  the  opinion  that 
there  arc,  at  present,  seven  satisfactory  retail 
channels. 

"These  retail  outlets  are:  (I)  The  straight 
radio  store;  (2)  the  talking  machine  shop;  (3) 
the  electrical  shop;  (4)  the  department  store; 
(5)  the  automobile  dealer;  (6)  the  sporting 
goods  store,  and  (7)  the  hardware  shop. 

"Of  the  other  six  types  of  dealers,  general 
opinion  in  the  radio  trade  at  present  is  that 
the  talking  machine  store  and  the  elcctriea 
goods  store  will  form  the  most  important  retail 
outlets.  The  department  store  is  problem- 
atical. The  department  store  was  a  retail 
outlet  for  tlie  automobile  years  ago,  but  it  isn't 
to-day.  Twenty-two  years  ago  John  Wana- 
maker  sold  Ford  motor  cars.  His  store 
wouldn't  think  of  selling  them  lo-day.  At  pres- 
ent some  department  stores  arc  dumping 
grounds  for  distress  merchandise;  others  are 
selling  at  regular  prices  but  make  no  offer  of 
service-  while  still  others  offer  real  service  to 
their  customers.  It  is  a  fairly  general  practice 
in  department  stores  to  put  radio  buying  au- 
thority in  the  hands  of  the  talking  machine  buy- 
er. There  are  exceptions  to  this  practice,  how- 
ever." 

The  various  plans  of  leading  radio  manufac- 
turers in  building  up  select  dealer  representa- 
tion are  also  described,  notably,  the  plan  of 
the  Radio  Corp.  of  America,  that  of  Chas. 
Freshman,  Inc.,  Strombcrg-Carlson  Tel.  Mfg. 
Co  and  the  Stewart- Warner  Speedometer  Corp. 
The  distribution  plans  of  the  Atwater  Kent 
Mfg.  Co.,  F.  A.  D.  Andrea,  Inc.,  Music  Master 
Corp..  and  others  are  described  in  more  or  less 
detail.  All  in  all,  the  article  is  so  comprehen- 
sive in  scope  that  the  reader  is  given  a  clear 
idea  of  "what  is  happening  in  radio." 


Heavy  Advance  Orders  for 
the  Orthophonic  Victrola 

New  HiWEN,  CorJN.,  November  6.— The  Horton- 
Gallo-Creaiiier  Co.,  of  this  city,  Victor  distribu- 
tor, is  finding  the  increased  facilities  of  its  new 
building  valuable  in  the  handling  of  the  heavy 
orders  for  the  new  Orthophonic  Victrola.  Vic- 
tor dealers  throughout  the  entire  territory  are 
tremendously  enthusiastic  about  the  new  instru- 
ment and  are  booking  good  business.  E.  C. 
Gallo,  head  of  the  organization,  reports  a  de- 
cided increase  in  record  sales. 


Gilbert-Keator  Corp.  to 

Job  Priess  "Straight  8" 

The  Gilbert-Kcator  Corp..  135  Fifth  avenue. 
New  York  City,  well-known  distributor,  was 
recently  appointed  a  jobber  for  the  Priess 
"Straight  8"  manufactured  by  the  Priess  Radio 
Corp.,  of  wliicb  William  H.  Priess,  the  radio  en- 
gineer, is  the  head.  The  Gilbert-Kcator  fran- 
chise covers  the  metropolitan  area  of  New  York. 


Repair  Business  Grows 

Cedam  Rai'iu^.  1a.,  November  4.— The  Cedar 
Rapids  Phonograph  Repair  Co.,  which  started 
four  and  a  half  years  ago  in  a  small  way,  has 
grown  to  such  proportions  that  it  now  handles 
work  from  practically  every  State  in  the  country 
and  has  a  fleet  of  motor  cars  and  cycles  operat- 
ing about  this  city.  The  firm  was  founded  and 
is  operated  by  Mr,  and  Mrs.  G.  W,  Setty. 
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Introducing^ 

my  family  to  you  in  a  new 
and  move  personal  way 

f  ^  OR  years  you  have  heard  of  Heineman  Motors. 

Through  their  efficient  service  and  their  widespread 
^  use,  they  have  become  known  to  thousands  in  the 
industry. 

This  family  of  mine  has  gotten  to  be  quite  famous— 
but  in  a  formal  and  distant  sort  of  a  way. 

And  so  I'm  going  to  introduce  them  to  you  now  on  a 
strictly  informal  basis.  To  begin  with  here's  one  of  the 
younger  members  of  the  family.  We  call  him  Flyer,  not 
because  he's  fly  or  because  he's  a  "high  flyer,"  but  because 
he  flies  from  place  to  place  in  portables.  He's  a  great 
traveler  and  an  ideal  companion  for  the  thousands  who  like 
to  take  their  music  vvith  them. 

And  then,  of  course,  we  have  the  Thirty-Eight.  Here's 
a  solid,  substantial  sort  of  a  citizen,  pretty  useful  in  an  all 
around  way.  And  his  elder  brother,  Seventy-Seven — of 
course  you  know  him  already  and  he  really  needs  no  in- 
troduction. 

But  keep  your  eye  open  for  these  informal  chats  be- 
cause I'm  going  to  tell  you  some  things  that  will  help  you 
in  your  business  and  that's,  after  all,  what  you  are  in- 
terested in. 


Motor  No.  77 


The  Motor  Ad  Man 
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Colder  Weather  Brings  Increased  Sales 

in  Indianapolis  Field,  Say  Retailers 

Strong  Demand  for  Talking  Machines  and  Records  Anticipated  by  Dealers  as  Wind-up  of  Year's 
Business— New  Talking  Machines  Excite  Interest  of  Trade  and  Public— Other  News 


iNiiiANAPOus,  iNi).,  Novumbur  7.— Much  to  the 
delight  of  the  radio  and  talking  macliine  dealer, 
cold  weather  has  set  in  on  him  earlier  than  he 
had  anticipated.  It  has  meant  a  heavier  de- 
mand for  his  radio  line— and  all  talking  ma- 
chine dealers  are  radio  dealers  as  well,  and  the 
local  field  has  developed  more  rapidly  than  was 
expected.  Records  have  likewise  shown  a  slight 
decline  in  sales.  Local  dealers  anticipate  a 
strong  demand  in  the  talking  machine  and  rec- 
ord lines  as  the  season  advances.  In  some 
instances  record  sales  have  run  ahead  of  last 
year's  figures. 

Good  Demand  at  Brunswick  Shop 
W.  J.  Baker,  manager  of  the  local  Brunswick 
Shop,  reports  that  the  record  business  of  this 
store  is  running  ahead  of  its  last  year's  sales. 
Radio  sales  have  shown  an  increased  activity 
this  Fall.  The  local  store  has  carried  strong 
newspaper  advertising  and  has  tied  up  each 
week  with  the  several  artists  that  have  appeared 
at  local  theatres.  Attractive  window  displays, 
changed  each  week,  have  proved  their  merchan- 
dising value.  A.  Gresham,  for  the  past 
five  years  associated  with  the  Baldwin  Piano 
Co.,  has  been  added  to  the  sales  force  of  the 
Brunswick  Shop,"  states  Mr.  Baker.  "Our  in- 
creased activity  in  the  radio  field  made  it  neces- 
sary for  us  to  enlarge  our  sales  force." 

Orthophonic  Victrola  Demonstrated  , 
Joel  Ryde,  of  the  FuUer-Ryde  Music  Co., 
announced  that  its  establishment  gave  an  Ortho- 
phonic  demonstration  for  the  Indianapolis  Ro- 
..tary  Club,  Monday,  November  2,  in  the  Riley 
room  at  the  Hotel  Claypool.  This  store  had 
the  assistance  of  A.  F.  Delano,  of  the  Chi- 
cago Talking  Machine  Co.  A  special  fea- 
ture of  the  program  was  an  exhibition  of 
the  Charleston  popular  dance  step  with  music 
furnished  by  the.  new  Victor  Orthophonic. 

The  talking  machine  department  of  the  L.  S. 
Ayres  &  Co.  store  gave  a  private  demonstration 
and  dinner  for  the  benefit  of  Indianapolis  news- 
paper men  at  the  Indianapolis  Athletic  Club, 
October  26,  of  the  new  Orthophonic  Victrola 
and  was  assisted  in  the  demonstration  by  F.  C. 
Deas,  direct  representative  of  the  Victor  Talk- 
ing  Machine  Co. 

From  advance  reports  from  the  department 
of  this  Ston?,  the  new  Orthophonic  machine  will 
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Hermann  Thorens 

Ste.  Croix,  Switzerland 

Manufacturer  of  Europe's  Most 
Celebrated  Swiss  Phonograpfi 
Motors 

Write  for  descriptive 
matter  and  prices  on 
portable  motor  num- 
bers. 36  single-spring 
motor,  24BC  and  28BC 
double-spring  motor. 


LH.JUNOD&CO. 

104  Fifth  Ave.  New  York 

Sol«  Agent*  for  the  U.  S.  A. 


prove  a  tremendous  sales  value  to  this  store. 
Atwater  Kent  Sales  Lead 
W.  G.  Wilson,  of  the  recently  formed  Wilson- 
Stewart  Music  Co.,  reports  that  radio  sales  have 
predominated  the  demand  at  this  store.  The 
store  features  the  Atwater  Kent  radio.  "Record 
sales,"  states  Mr.  Wilson,  "have  been  a  little 
slow  thus  far  this  Fall,  but  I  believe  that  the 
future  will  see  an  increase  in  this  department." 
The  store  under  its  new  management  has  shown 
added  activity  in  the  local  talking  machine  field 
and  one  of  its  employes.  Miss  Olive  McGriff, 
represented  "Miss  Pennsylvania  Street,"  in  The 
Greater  Indiana  Mardi  Gras  parade,  which  fea- 
tured the  celebration  staged  in  downtown  Indi- 
anapolis. The  majority  of  local  talking  machine 
dealers  are  situated  on  Pennsylvania  street  or 
adjacent  to  it. 

Beats  Last  Year's  Sales  Record 
C.  P.  Herdman.  manager  of  the  talking  ma- 
chine department  of  the   Baldwin  Piano  Co., 
which  handles  the  Brunswick,  Victor  and  Edi- 
son lines,  reports  that  "the  talking  machine  sales 
have  run  ahead  of  their  last  year's  record.  In 
fact,  our  record  business  was  so  good  during 
the  Summer  months  that  wc  did  not  feel  that 
we  could  afford  to  close   on  Saturday  after- 
noons."  The  new  location  on  Monument  Circle, 
which  affords  spacious  display  rooms  and  prox- 
imity to  the  heart  of  the  city,  was  given  as  a 
reason  for  increased  business  in   this  depart- 
ment.    This  store   is   adjacent  to   the  Circle 
Theatre  that  has  featured  each  week  for  the 
past  six  months  well-known  recording  orches- 
tras featuring  their  own  recordings.    The  Bald- 
win Co.  has  tied  up  to  good  advantage. 
Introduces  New  Teletone  Speaker 
G.  L.  Bailey,  of  the  Teletone  Corp,  of  Amer- 
ica, of  New  York  City,  was  calling  on  the  local 
trade  the  latter  part  of  the  week  introducin 
the   new   Teletone   drum   type   speaker.  M 
Bailey  has  made  his  trip  through  the  East  and 
Middle  West  calling  on  the  radio  dealers  in  tht 
principal    cities    comprising    the    territory  ol 
Washington,  Richmond,  Va.,  Pittsburgh.  Cm 
cinnati,  Louisville,  Indianapolis,  and  is  now  on 
his  way  back  East.    In  commenting  on  the  busi 
ness  conditions  in  the  territory  which  he  has 
covered,  Mr.  Bailey  says:    "I  have  found  that 
the  radio  dealers  are  doing  a  very  good  busi- 
ness.   In  fact,  there  have  not  been  enough  set 
available   to   supply   the   demand   and  deal 
show  confidence  for  a  good  year's  busmcs 


R.  E.  Thompson  Co.  Adds 
25,000  Square  Feet  to  Plant 

To  keep  pace  with  its   expansion  program 
amount  of  orders  fo 


insured  by  an  increasing 
its  ne 


w  Minuet  model  and  other  units  of  i 
production,  the  R.  E.  Thompson  Mfg.  Co.,  rad 
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manufacturer,  has  acquired  by  leas.  — 
tional  two  floors  in  a  separate  building  in  Jersi 
City,  where  its  main  plant  is  located. 

Including  the  two  floors  just  leased,  at 
Claremont  avenue,  and  four  entire  floors  i 
cently  leased  in  the  103  Greene  street,  Jers 
City  building,  the  company  has  added  approx 
mately  25,000  square  feet  of  leased  floor  spac 
to  the  plant  facilities  it  owns  at  66  York  si 
Jersey  City. 

Audition  of  the  Orthophonic 

South  Bend,  Ind.,  November  6. — A  demonstra- 
tion of  the  Orthophonic  Victrola  was  given 
an  invited  audience  at  the  Hotel  Oliver  here 
cently  under  the  auspices  of  the  Complete  Mi 
sic  Store.    The  difference  between  the  present- 
day  Victrola  and  the  Orthophonic  instrument 
caused    much   comment   among   the  listeners. 


BRASS 
TONE  ARM 


for 


RADIO 

and 

PHONOGRAPHS 


Speakertube  Tone 
Arm  available  for 
all  loud  speaker  at- 
tachments in  radio 
cabinets 


No.  3 
Portables    —  high 
quality  tone  at  a  low 

price 


No.  4 
Universal    full  size 
Priced  for  quick 
turnove  r  s.  Good 
volume — clear  tone 


No.  5 
High  Class  Umvei 
sal,    Latest  model, 
Acoustically  perfei 
for  finest  machme! 


Tone  Arms  and  Sound  Boxes  and  AU 
Parts  for  These  Products  in  Raw  or 
Finished  State 
All  Globe  Products  are  Manufactured 
in  Entirety  From  Raw  Material  to  the 
Finished  State,  on  the  Premises.  The 
Savings  Assure  Low  Quotatioi 


AH  kinds  of  Plating.  Polishing  o 
Finishing  for  the  Trade 
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Otiutci 


builds  a  Radio -Phonograpk 


e  bmi 


THE  Smith  family  knows  just  enough 
about  radio  to  know  that  they  know 
nothing  about  it.  When  they  buy  tlieir 
instrument  they  do  not  buy  radio  circuits 
or  the  mechanical  parts  of  a  phonograph 
— they  buy  performance  and  confidence  in 
the  integrity  of  the  maker. 
They  reahze  that  the  real  enduring  charm 
of  radio  and  plionograph  is  quality  of  tone 
and  realistic  reproduction.  They  have  a 


keen  appreciation  of  cabinet  artistry  and 
only  beautiful  furniture  will  find  its  way 
into  their  homes. 

In  short,  their  taste  is  refined,  though 
their  income  may  be  moderate.  This 
Smith  family  (numbering  some  100,000 
members'!  is  a  quality  group.  The  Sonora 
Chatham  is  a  quality  product  priced  for 
the  Smiths— $225. 


SONORA    PHONOGRAPH    COMPANY,    279    BROADWAY,    NEW  YORK 
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For  the  home  beautiful 

A   RADIO  SPEAKER 


famous  for  its 
mellow  tone  ! 

Sonora  De  Luxe  $  O 
Radii.  Speaker  3U 
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Demonstrations  and  Displays  of  Victor 

Orthophonic  Interest  Cleveland  Public 

Introduction  of  the  New  Instruments  the  Outstanding  Event  of  the  Month  in  the  Trade— Ex- 
pect Big  Holiday  Business— Artists  Tic-Up  Proves  Sales  Stimulator— Other  News 


Ci-EVELAND,  0„  Nov't  nibcr  6,— Tlic  Viclor  Orlho- 
phonic  phoiioyrapii  lia^  gone  over  wilh  a  wliirl 
in  Cleveland.  Howard  H.  Shartic,  president  of 
the  Cleveland  Talking  Machine  Co.,  Viclor  dis- 
tributor, said  lie  had  given  a  blaiikel  ordiT  (o 
the  niamif.icturer  for  $1,000,000  wortli  of  ih.; 
new  machines,  Beforr  ihey  had  bctn  placed  ou 
sale  the  first  of  November  he  had  bookrd  ordi  r^ 
for  $200,000  worth  with  dealers  in  Cleveland 
and  other  northern  Ohio  cilies.  He  and  Ids 
sales  force  are  cnthusiaslic  over  tiie  reception 
dealers  e-ivc  the  new  instrument  during  dcmon- 
slrations  lie  conducted  in  Cleveland,  Toledo, 
Columbus,  Indianapolis  and  other  cities.  The 
first  displays  of  ihc  new  machines  by  Cleveland 
dealers  aroused  ihc  interest  of  the  public.  Deal- 
ers like  Ihc  Drclicr  Piano  Co.,  Bucschcr's  Music 
Store,  Robert  L.  While  Music  Co,.  William  Tay- 
lor Son  &  Co.,  Wolfe  Music  Co.,  and  olhers, 
booked  many  orders  aluad  of  the  first  offer- 
ings of  the  new  machines. 

"Radio  will  help  to  increase  the  sale  of  these 
new  Victor  machines,"  said  Mr.  Sharlle.  "Il 
has  created  a  wider  desire  for  good  music  and 
we  have  a  product  now  that  will  fill  the  de- 
mand," 

Much  newspaper  space  was  given  ihc  new 
machines  by  Cleveland  newspapers.  David 
Dietz.  science  editor  of  the  Press,  paid  a  high 
compliment  to  the  new  iTislrument,  following  a 
demonstration  before  the  meinbcrs  of  the  Cleve- 
land AdvertisiuR  Club  and  a  recital  at  Carnegie 
Hall,  attended  by  Icadiiig  talking  machine  deal- 
ers and  other  music  merchants. 

The  Cleveland  Talking  Machine  Co.  co-oper- 
aled  largely  with  dealers  in  advertising  and  fea- 
luring  the  new  machines,  thousands  of  pieces 
of  direct  mail  (L'liinj;  from  the  coinpany  to  dealers 
and  prospective  buyers. 

Artist  Tie-Up  Aids  Sales 

A  new  demand  for  MiCormnik  Viclor  talking 
machine  records  was  cnated  by  his  appearance 
in  the  Public  Hall,  ibis  city,  November  1.  Deal- 
ers ihc  week  previous  to  his  appearance  made  a 
good  tic-up  of  McCormack  records  in  window 
and  store  displays.    Advertising  material  used 


in  connection  with  Ihe  displays  and  McCor- 
mack's  concert  w;.s  supplied  dealers  through 
E.   I.   ron<  s  ,ii   III.-   I'uhlic  Hall. 

"Brown  I'v.-s  Win  Arc  You  Blue."  is  one 
of  the  l.r^t  new  V..i..r  records.  C.  S.  Cruthcrs 
and  L,  A.  McOu<  en,  of  tlic  Goodrich  Tire 
Rubber  Co.,  of  Akron,  O.,  are  supplying  dealers 
with  material  for  tialuriug  this  song  which  was 
played  by  ihe  Goodrich  Silvcrtown  Orchestra 
for  the  Victor  Talkiiig  Macliinc  Co, 
Co-operative  Ad  Drive 

The  new  Columbia  records  are  being  featured 
in  big  newspaper  advertisements  in  Cleveland 
through  co-operalive  ads  carrying  the  name  of 
several  Columbia  dealers.  These  products  have 
bci  n  uiiivcr-^ally  acclaimed. 

Expects  Big  Business 

Dan  E-  Baumhangh,  manager  of  the  May  Co.'s 
talking  nyichine  departmeni,  says  Ocloher  was 
the  best  month  of  the  year  and  predicts  Novem- 
ber will  beat  all  previous  months  in  selling 
Victor  machines. 

Cleveland  radio  dealers  have  been  informed 
by  C.  A.  Entrekin,  president  of  the  Enlrekin 
Electric  Co.,  of  Columbus,  O.,  that  his  store 
will  be  closed  until  July  1.  1926.  Mr.  and  Mrs. 
Entrekin  will  motor  through  the  South  this 
Winter  and  next  Spring. 

Cleveland's  newest  radio  broadcasting  studio, 
in  the  "Blue  Room"  of  the  Public  Hall,  has  been 
put  in  operation. 

Nine  Columbus,  O.,  radio  dealers  report  they 
have  formed  an  organization  to  improve  trade 
conditions.  L.  R.  Krumm,  of  the  Erner-Hop- 
kins  Co,,  is  chairman,  and  James  H,  Gooley, 
of  the  Radio  Electric  Co;,  is  secretary  of  the 
organization,  which  includes  these  two  firms  and 
the  following:  C.  C.  Baker  Music  Co.,  the  Sell 
Electric  Co.,  Ihe  Avery  &  Lorb  Electric  Co., 
Winders  Molor  Sales  Co.,  Columbus  Ignition 
Co.,  J.  H.  and  F,  A.  Sells  Co.,  and  the  Columbus 
Battery  &  Radio  Service. 

Victor  and  Brunswick  at  Radio  Show 

Several  Cleveland  radio  dealers  arc  interested 
in  the  second  radio  show  to  be  opened  in  Me- 


X,.,^       CONCERT  TYPE 


Have  You  Heard  It? 

If  not  read  offer  below! 

Every  radio  fan  will  be  surprised  and  delighted 
wilh  this  loudspeaker.  It  produces  the  high  and 
low  notes  without  distortion  with  true  and  dear 
rejfroduction.  It  also  has  plenty  of  volume,  Ac- 
knowledges no  superior  at  any  price.  Hand- 
somely finished  in  crystal  black  with  grained  ma- 
hogany bell  and  antique  silver  detail. 

Retails  for  $25.00 

The  RemolajConcert  Cabinet 

Produces  the  same  beautiful  tone  as  the  Trumpet. 
A  fine  mahogany  finished  cabinet  of  just  the  right 
size.  ,,      1    J.        I  !■  1 1 


The  Remo  Tnimpct 

(Concert  lypp) 
List  Prleo.  SXH.OO 

Offer— Both  of  these  instruments  will  be  scnl  to 
you  on  10  days'  free  trial  through  yourjegular 
jobber.    We  ar       "       '     '    "'"  "  ' 
may  hear  them. 

The  REMO  CORP.  'c'oT^: 


willing  to  do  this  so  that  you 


morial  Hall.  Columbus.  O.,  November  7.  and  to 
run  a  week.  The  Columbus  Dispatch,  an  after- 
noon daily  newspaper,  will  co-operate  with  the 
Ohio  Radio  Show  Co.,  in  conducting  the  show 
and  among  the  exhibitors  booked  are  the  Viclor 
Talking  Machine  Co.,  and  the  Brunswick-Balke 
Collender  Co.  The  new  model  instruments 
made  by  these  firms  will  be-  shown, 
M.  Click  Resigns 

M.  Click-,  sales  manager  for  the  Robert  I... 
White  Music  Co,,  the  Old  Arcade,  has  resigned 
and  his  duties  are  now  handled  by  Mr.  Wliitc. 
The  firm  has  had  a  big  run  on  Victrolas  and 
RCA  radio  receivers. 

M.  R.  Slocum  Opens  Store 

Milton  R.  Slocum,  a  familiar  figure  in  tlic 
piano  business  of  Cleveland  for  several  years, 
is  back  in  the  business.  He  announces  the  open- 
ing of  a  new  store  at  235  The  Arcade,  and  will 
handle  a  full  line  of  well  known  pianos,  making 
a  specialty  of  tuning  and  repairing.  He  will 
also  handle  talking  machines  and  possibly  add 
radio  sets. 

Features  "Talkers"  in  Sales  Drive 

The  Bailey  Co.  department  store  of  Cleveland, 
October  31,  featured  "National  Sales  Day"  in 
which  a  ciiain  of  fifteen  retail  stores  under  the 
control  of  llie  National  Department  Stores. 
Inc..  co-operated.  Pianos,  talking  machines  and 
radio  sets  and  equipment  were  largely  featured 
in  12-page  daily  newspaper  advertising  and  a 
new  record  for  sales  of  musical  instruments 
and  radio  sets  was  established,  according  to 
Victor  W.  Sincere,  general  manager. 

W.  T:  Blue  in  New  Post 

George  M.  Ott,  head  of  the  George  M.  Ott 
Piano  Co.,  has  made  W.  T,  Blue  manager  of  :he 
Ott  branch  store  at  Euclid  avenue  and  East 
Sixty-first  street.  Mr.  Blue  is  well  known  to 
Cleveland  music  merchants.  Both  of  the  Ott 
stores  feature  Victrolas  and  Hardman  pianos. 
Good  "Talker"  Business 

The  Muehlhauser  Bros.  Piano  Co.,  which  fea- 
tures high-grade  talking  machines,  reports  the 
best  October  since  the  firm  started  in  business. 
The  Starr  Piano  Co.'s  phonograph  sales  have 
also  made  big  gains  over  a  year  ago.  The 
Wurlitzer  stores,  Buescher's,  Wolfe  Music  Co., 
Wright  Music  Co.,  three  stores  of  the  Euclid 
Music  Co.,  and  the  talking  machine  sections  of 
department  stores  such  as  the  Bailey  Co.,  Wil- 
liam Taylor  Son  &  Co.,  May  Co..  Aldrich- 
Howey  Co.,  report  sales  gains. 

RCA  at  Radio  Show 

The  first  Cleveland  radio  show  is  all  set  for 
the  formal  opening  in  the  Public  Hall,  to-mor- 
row, for  a  full  week.  The  Radio  Corp.  of  Amer- 
ica will  be  among  the  exhibitors.  The  Drcher 
Piano  Co.  will  have  an  exhibit  of  radio  sets  and 
phonographs  and  other  local  distributors  will 
make  extended  exhibits. 

News  Gleanings 

The  first  Fall  meeting  of  the  Cleveland  Radio 
Association  was  held  October  23. 

The  Concert  Radiophone  Co..  of  1938  Euclid 
avenue,  has  taken  over  the  bankrupt  stock  of 
the  Cleveland  Radio  Co. 

The  Glidden  Co.  and  ifie  Shcrwin  Williams 
Co..  Cleveland  paint  and  varnish  companies, 
which  supply  much  of  the  varnish  for  pianos, 
player-pianos,  phonographs,  radio  sets  and  other 
musical  instruments,  report  increased  sales. 

The  Buell  Distributing  Co.,  of  Cleveland,  ac- 
cording to  E.  B.  Lyons,  general  manager,  con- 
tinues to  make  big  gains  in  its  selling  territory. 

Sales  of  Adler-Royal  machines  in  the  Cleve- 
land 7one  show  a  good  pick-up. 

Splendid  orders  for  the  Zenith  radios  are  be- 
ing booked  by  the  Cleveland  Talking  Machine 
Co,,  distributor  of  Zenith  instruments  here. 

The  General  Phonograph  Co.,  of  Elyria.  O.,  is 
booking  many  orders  for  the  Genola,  which  will 
be  a  popular  Christmas  gift  in  the  line  of  fur- 
niture for  children. 

The  Highboy  models  of  phonographs  such  as 
are  featured  by  exclusive  Sonora  distributors 
like  the  Pennsylvania  Phonograph  Distributing 
Co..  having  a  branch  at  1747  Chester  avenue, 
Cleveland,  are  meeting  with  a  good  demand. 
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THE  CAMERA 


$4750 

(Slinhily  fiighur  in  Far  Weil  > 


PhotiiB"pt>s  cvorvthing  from 
a  dlMoncc  of  S  f«t  to  infinitv. 
Complete  with  iTipod  and 


Pathex  for  Chri^mas, 
a  Sales  Sensation 

T  T  ERE'S  the  fastest  and  most  phenom- 
enal  seller  in  years — Pathex,  the 
newest  thing  for  Christmas,  the  marvel- 
ous motion  picture  outfit  that  has  taken 
the  nation  by  storm. 

Pathex  sells — and  re-sells — and  every 

sale  brings  a  big  profit  to  you.  Backed 

by  wide  national  advertising  in  leading 

magazines  —  pushed  by  concentrated, 

hard-hitting  local  newspaper  campaigns. 

Pathex  jumped  to  big  sales  on  the  very  first  day 
it  was  announced— it  has  been  smashing  sales 
records  ever  since— it  has  a  universal  appeal,  with 
Pathex  anyone  can  make  motion  pictures  as  easily 
and  at  no  greater  cost  than  taking  snapshots. 

Priced  below  competition,  Pathex  offers  the 
chance  of  a  lifetime  for  an  unequalled  volume  of 
huge  Christmas  business— the  Pathex  Camera  is 
$47.50,  the  Projector  sells  at  $50.00-the  Complete 
Pathex  Motion  Picture  Outfit  with  all  accessories 
costs  only  $97.50. 

And  there's  a  Pathex  Library  with  Complete  Reels  for 
Home  Exhibition  —  Comedies,  Travel  Films,  Educational 
Features,  News  Reels — always  something  new.  This  means 
continuous  repeat  sales — here's  a  business  builder  with  even 
greater  pulling  power  than  the  phonograph  record. 

Don't  miss  this  chance.  Get  in  on  Pathex  now  and  grab 
your  share  of  the  flood  of  Christmas  orders — write  today 
for  terms  and  full  information. 


eveloped  by  Pathe 
pioneers  of  the 
cturc  InduKrv. 
,  of  America,  is  a 
of  the  famous  Pathe 


Non.Intloiumabl.; 
PATHEX  MOTION 
PICTURE  FILM 


cludinK  devetopinu 


Com()lete 
Out/it 

CAMERA  and 
PROJECTOR 


50 


MOTION  PICTUM 
4I 


Projectoi 


THE  PROJECTOR 

$5Q0p 


PATHEX,  Inc., 


A  Subsidiary  of  35  W.  45th  St..  N.Y. 
PATHE  EXCHANGE,  Inc. 


PATHEX  LIBRARY 
2ei:c«ofreeUrorHomeExhlbi- 
tion:  Features.  Comedie., 
Travel,  Induiirv,  An,  Spurr. 
Sl.OO  and  $1.75  coch. 
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Nation-wide 


9,000,000 


nlVT  ^  _      Tt'itli  a  combined 

JNeWSpaperS     circulation  of  over 

are  carrying  the  message  of  Farrand  Speaker  supremacy  to  radio 

buyers  the  country  over.  Farrand  dealers  everywhere  are  demonstrating  this 
superiority.     And  thousands  upon  thousands  of  listening  ears  are  saying  BUY! 
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Advertising 


No  product  in  all  radio  history  has  enjoyed  so  great  a  demand.  No  product  has  ever 
offered  greater  opportunity  for  retailing  profit  and  volume.  Is  YOUR  order  m  ?  If 
not,  get  in  touch  with  your  distributor  at  once.  Two  models -the  Farrand  Speaker 
Senior  at  ^32.50  and  the  Farrand  Speaker  Junior  at  ^16.50 


FARRAND  MFG.  CO.,  Inc.,  ^275^::;  Long  Island  City,  N.  Y. 
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Victor  Co.  Announces  Radio  Installations 

in  the  Orthophonic  Types  and  Electrolas 

Radio  Recovers  of  the  RCA  Type  Range  From  Fiv.-Tube  Model,  for  S™,U  Console  I„s,n.ment, 
to  Eight-Tube  Models  in  Combined  Orthophomc  and  Electric  Product 


Simultaneously  with  the  introduction  of  two 
revolutionary  types  of  talliine  machines  cm- 
bodying  newly  disovercd  principles  of  sound 
reproduction,  the  Victor  Talking  Machine  Co., 
of  Camden,  N.  J,  announces  that  models  ol 
both  lines  of  instruments  will  be  produced  in 
combination  with  radio  receiving  sets  ranging 
from  five  to  eight  tubes.  The  new  Ortho- 
phonic  Victrola,  and  the  electrical  amplifying 
talking  machine,  to  be  known  as  the  Eleclrola, 
are  to  be  put  on  the  market  with  built-m  railio 
sets  of  the  latest  types  announced  by  the  Kad.o 
Corp.  of  America. 

I'lic  smallest  of  the  new  coiiihinalion  inslrii- 
meiits  is  to  be  a  console  type  mechanical  Vic- 
trola, built  to  tile  new  Orthophonic  design,  com- 
bined with  a  five-lubc  balanced  radio  Ireijueiicy 
receiver  of  substantially  uni-control  type  (Ka- 
diola  No.  20),  equipped  with  controllable  regen- 
eration. Provision  is  made  for  adapting  the 
receiver  to  aerials  of  various  lengths.  Either 
outside  or  loop  antenna  can  be  used,  and  the 
set  operates  on  dry  cells,  one  of  the  new  U-\- 
121)  lubes  being  used  in  the  last  tiudio  stage. 

Ihe  console  lypc  Orthophonic  instrument  is 
also  being  built  in  combination  with  a  six-tiibc 
super-heterodyne  receiver  (Radiola  No.  25), 
having  a  door  loop  antenna  and  operating  on 
dry-cell  power.  A  feature  of  this  six-luhe  re- 
ceiver is  the  use  of  the  new  UX-120  lube  m 
the  last  audio  stage,  and  one  UV-877  protective 
tube  for  protection  against  "shorts,"  The 
other  five  tubes  arc  the  UX-199  type.  A  loud- 
speaker attachment  feeds  into  the  Orthophonic 
horn.  In  this  model  either  five  or  eigUt-tubc 
radio  equipment  is  optional. 

Next  in  size  comes  what  is  known  as  the 


Floreiizu  model  with  intermediate  horn,  in  com- 
bination with  the  six-lube  super-lictcrodyiio  re- 
ceiver operating  on  dry-cell  power.  A  loud- 
speaker attachment  which  ulilizcs  the  Orllio- 
phonie  sound  passage  will  be  Used.  Ihe  an- 
tenna will  be  of  the  Hat  panel  door  loop  type, 
which  folds  out  of  sight  when  not  in  use.  lliis 
model  also  is  substantially  uni-controlled. 

The  new  eight-tube  super-heterodyne  re- 
ceiver (Radiola  No.  28),  operating  on  batlcry 
power,  will  be  incorporated  with  the  Ortlio- 
phoiiic  Victrola  in  what  is  known  as  the  De 
Lnxc  Credcnza  cabinet,  in  which  the  Ortho- 
phonic talking  machine  reaches  its  highetl  de- 
gree of  perfection,  with  the  sound  passage  or 
horn  only  slightly  less  than  six  feet  long.  Tins 
sound  passage  is  also  used  by  the  radio  receiver 
by  means  of  a  loud-speaker  unit. 

The  antenna  for  the  eight-tube  receiver  is 
built  into  the  Credenza  cabinet  and  is  invisible 
to  the  listener.  This  receiver  has  the  full  uni- 
coiitrol  tuning  system,  employing  "straight  line" 
frequency  condensers  giving  equal  spacing  of 
;,ll  stations  on  tuning  scale.  Seven  UX.199  lubes 
and  one  UX.I20  tube  are  used. 

Another  DeLuxe  Credciiz-a  model  of  the  Or- 
Ihophoiiic  instrument  will  also  be  equipped  with 
the  eight-tube  super-heterodyne  receiver  oper- 
ating on  no-volt,  sixty-cycle  alternating  current, 
and  will  in  addition  contain  another  new  Victor 
feature,  the  Eleclrola,  providing  for  electrical 
reproduction  of  sound  from  talking  machine 
records.  In  the  above  combination  instrument, 
however,  there  are  included  the  three  big  features 
of  this  year's  new  Victrola  models,  the  Ortho- 
phonic (mechanical)  Victrola,  the  Elcctrola  and 
the  ciglit-lube  super-heterodyne  radio  receiver. 


Thus  il  will  he  possible  in  this  inslriiiiicnt  to 
utilize  at  will  either  Orthophonic  mechanical 
reproduction  from  records,  electrical  reproduc- 
tion and  amplification  through  vacuum  tubes 
from  a  record  or  the  radio  receiver. 

The  Elcctrola  takes  the  mechanical  vibrations 
from  the  record  groove  by  means  of  a  needle, 
in  the  usual  manner,  and  translates  these  vibra- 
tions into  electrical  impulses.  These  electrical 
impulses  are  then  amplified  through  vacuum 
lubes  in  the  same  manner  as  are  radio  impulses. 

Since  the  Eleclrola  employs  a  current  recti- 
fier of  the  same  type  as  that  required  for  the 
eight-tube  receiver  where  alternating  current 
from  a  household  circuit  is  used,  the  Elcctrola 
and  the  radio  set  will  use  the  same  rectifier. 
A  simple  throw-over  switch  changes  from  llie 
radio  set  to  the  electrical  talking  machine  at 
will  The  lalking  machine  turntable  is  motor- 
operated.  The  radio  receiver,  the  Orthophonic 
talking  machine  equipment  and  the  Elcctrola 
lalking  machine  reproducer  all  use  the  Ortho- 
phonic horn. 

Tube  equipment  of  this  combination  consists 
of  seven  UX-199  tubes,  one  UX-210  tube,  two 
UX-2I6B  tubes,  one  UX-876  tube,  and  one  UX- 
877  protective  lamp. 

These  combination  instruments  are  in  addi- 
tion to  the  large  line  of  straight  talking  ma- 
chines being  introduced  by  the  Victor  Co.  iii 
both  the  Orthophonic  Victrola  and  the  Elcctrola 
designs, 

Tlicre  is  also  offered  a  new  Victor  clock-type 
loud  speaker  which  employs  the  double  bal- 
anced diaphragm  principle  and  a  pleated  parch- 
ment sound-radiating  surface.  The  electro-mag- 
netic unit  energizes  the  entire  surface  of  the 
diaphragm,  giving  loud,  undistorted  reproduc- 
tion when  used  in  connection  with  any  good 
audio-frequency  amplifier. 

The  J.  C.  Mcintosh  Music  Co.,  Fort  Lauder- 
dale, Fla.,  recently  completed  extensive  altera- 
tions to  its  store.   


Willi  Ibl-  '  II  I    III  I' 
dealer     tiiii-liniilv  i>,.-iv.-, 
faclory  co-Diicralion. 
Write  Dent.  W  tor  your 


Constant  vigilance 
is  the  price  oF^^vwvt 
uniPorm  i  tt|  ^^^^^^ 
and  constant  vigil-* 
ance  is  maintained 
over  Magnatrons. 
That  is  whtj  Magna-* 
trons  are  uniForm.and 
uniPormlti  good.^'s^vt 

MnyiKilruii  L)C-2oiA.  DC-iO')  and  DC-ig9 
( large    base )    now    list    fur    only  $2-50 

Conncwey  Elci.  Lnboralories,  Mnsnnlron  BIdg.,  Hobokcti,  N.  J. 

,1  I  -iiiipll.'.l  (n.iii  fininlfl'-  ■•"rrli-'l  I'V  \'w<n--  llliillo 

1         "■■Mi  -ill    1..-    ViiffL's  St.,   I..>-  .VoKCl.'s.  rniir. 
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Over  the  Top 

Mr.  Victor  Dealer 

During  the  World  War  we  knew  what  was  meant  by  the  "Zero  Hour" 
and  felt  our  responsibility  when  the  word  was  given  to  go  "Over  the  Top." 

The  "Zero  Hour"  has  arrived  for  Victor  Dealers  and  with  the  incom- 
parable new  Orthophonic  Victrola  comes  the  obligation  to  go  "Over  the 
Top." 

Thousands  of  Victor  Dealers  are  going  "Over  the  Top"  with  each 
demonstration  of  this  marvelous  musical  instrument.  Opposition  is  beinc; 
overcome,  prejudices  are  melting  away,  discouragement  or  lost  interest  is 
being  succeeded  by  the  greatest  confidence  and  enthusiasm  ever  shown 
for  Victor  Product. 

Business  is  never  just  the  way  we  would  have  it.  We  recently  had  too 
much  merchandise  and  too  little  <lemand  and  na\y  we  have  not  enough  mer- 
chandise to  fill  a  quickly  revived  demand. 

Some  time  ago  we  heard  people  ask  who  would  want  Victrolas  now  that 
we  have  Radio.  Now  thousands  are  asking  who  will  want  Radio  after  hear- 
ing the  new  Orthophonic  Victrola. 

You  will  have  the  answer,  Mr.  Victor  Dealer,  in  the  combination  of  the 
Orthophonic  Victrola  and  Radio  if  you  add  to  that  Blackman  Victor  and 
Radio  service.  Then  you  can  fill  the  demand  for  Victrolas  and  Radio,  com- 
bined or  separately  with  a  quality  of  product  and  service  that  will  steadily 
increase  your  goodwill  and  profit. 

We  suggest,  Mr,  Victor  Dealer,  that  you  confine  your  lines  to  as  few 
products  and  sources  of  supply  as  possible.    Make  your  representation  and 
patronage  worthy  of  the  best  support  and  you  will  get  it.   Don't  try  to  handle 
everything  or  to  please  everybody.     It  can't  be  done 
and  it  will  not  bring  you  the  support  you  will  need 
during  a  great  shortage  of  goods. 

If  you  make  Blackman  your  main  source  of 
supply,  we  will  fully  recognize  our  responsibility 
and  it  will  be  reflected  in  our  support  and  service. 
But  let's  all  go  "Over  the  Top"  with  the  new  Victor 
Product,  Mr.  Victor  Dealer,  even  though  you  may 
not  be  in  the  Blackman  division. 

'Blackman  and  Dependability — 
One  Suggests  the  Other." 


mm 


—  "^Talking  Machine  Co. 


28-^0  W.  2555  ST.  NEWYOKKN  Y. 
VICTOR  WHOLESALE  DISTRIBUTORS  i 


m 
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WHY 


BLACKMAN  SELECTED 
GAROD-DEFOREST-GREBE 


BECAUSE  for  23  years  the  Blackman  Talking  Machine  Co.  has  han- 
dled merchandise  of  unquestioned  quality  and  reputation  and  Black- 
man  dealers  have  learned  to  expect  dependability  in  every  transaction. 
This  has  culminated  in  the  thought  "Blackman  and  Dependability— Une 
Suggests  the  Other." 

With  the  advent  of  Radio  and  the  unprecedented  demand  the  new-born 
products  and  industry  had  to  go  through  a  period  of  "growing  pams. 

Consequently  the 'Radio  Industry  sprung  up  with  a  "mushroom"  growth, 
including  a  "toadstool"  variety  of  manufacturer  or  assembler,  whole- 
saler and  dealer. 

Until  the  Blackman  organization  could  become  trained  to  judge  Radio 
products  and  apply  selling  tests  to  determine  the  dependable  Radio  prod- 
ucts we  preferred  to  delay  our  entry  into  the  Radio  field. 

Meantime  some  Radio  manufacturers  who  had  asked  us  to  act  as  whole- 
sale distributors  have  since  fully  proved  the  dependability  of  their  prod- 
uct. They  now  believe  that  they  have  satisfactory  wholesale  distribution. 
This  being  the  case  we  believe  they  should  not  add  us  or  any  other  dis- 
tributors. "  We.  frankly  admit  there  are  worthy  competing  Radio  prod- 
ucts and  wholesale  Radio  distributors. 

But  in  selecting  GAROD,  DEFOREST  and  GREBE  we  are  showing 
our  confidence  in  reputable  manufacturers  with  a  sales  policy  we  can 
support  and  each  with  a  product  which  has  stood  the  test  of  time  and 
will  meet  a  certain  demand. 

We  fully  appreciate  the  confidence  placed  in  us  by  GAROD, 
DEFOREST  and  GREBE  in  selecting  us  to  act  as  wholesale  Distrib- 
utors. 

And  now,  Mr.  Radio  Dealer,  we  want  you  to  get  acquainted  with 
Blackman  Radio  Service.  Let  us  explain  and  demonstrate  what  "Black- 
man  and  DependabilitA — One  Suggests  the  Other,"  can  mean  to  you. 


Talking  Machine  Co. 
28-30  W.  23^  ST.    New  York  N.Y 


EXCLUSIVELY  WHOLESALE 


NOTE:    Blackman  Service  includes  a  complete 
line  of  dependable  Radio  accessories 
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New  Edison  Plays  Part  in 

Operetta  Given  in  Java 

provides  a  Vocal  Solo  in  One  of  the  Scenes 
of  "The  Last  Waltz,"  as  Presented  by  a 
Traveling  Operetta  Troupe — Good  Publicity 

According  to  a  report  received  recently  by 
Tlionias  A.  Edison,  Inc.,  from  Larsen,  Dc  Brey 
&   Co.,   representatives   for  the   New  Edison 


Exhibit  Power  Electric  D.  T.  Lansing  Co.  Tenders 

Set  at  Dealers'  Meeting  Dinner  to  Its  Retailers 


The  Edison  on  the  Stage 
phonograpii  in  Weltevrcden,  Java,  the  New  Edi- 
son some  time  ago  played  a  most  prominent 
part  in  a  local  presentation  of  "The  Last  Waltz" 
by  the  Oscar  Strauss  Operetta  Troupe. 

One  of  the  scenes  shows  a  big  feast  in  a 
castle,  during  which  there  is  sung  a  selection, 
supposedly  by  a  well-fcnown  opera  singer.  At 
the  local  performance  this  selection  was  ren- 
dered from  behind  closed  curtains  and  the  au- 
dience heartily  applauded  the  singer,  comment- 
ing favorably  upon  the  quality  of  the  voice. 
When  the  curtains  were  parted  it  was  disclosed 
that  the  song  had  come  from  a  New  Edison, 
placed  in  the  rear  of  the  stage. 

The  unusual  feature  received  wide  comment 
in  the  local  newspapers. 


Ed.  E.  Hartwell  recently  joined  the  sales 
staff  of  the  J.  R.  Manton  Co.,  Herrin,  111.  Mr. 
Hartwell  is  an  experienced  salesman. 


Talking  Machine  and  Radio  Men,  Inc..  Listen 
to  Talks  by  Ira  Green  and  M.  Wallace,  of 
Argus  Radio  Corp.,  at  October  Meeting 

The  regular  monthly  meeting  of  the  Talking 
Machine  &  Radio  Men,  Inc..  New  York,  was  held 
on  Wednesday,  October  16,  with  a  large  num- 
ber of  members  present.  The  feature  of  the 
gathering  was  a  demonstration  of  the  Power 
Electric  Radio  set,  with  brief  talks  given  by  Ira 
Green,  vice-president  of  the  Argus  Radio  Corp., 
New  York,  manufacturer  of  this  receiver,  and 
Marcel  Wallace,  inventor  of  the  -Power  Electric 
receiver.  An  une.tpected  feature  of  the  meeting 
was  the  attendance  of  Henry  E.  Weisert,  presi- 
dent of  the  National  Association  of  Music  Mer- 
chants, who  spoke  briefly  to  the  gathering  and 
suggested  that  the  meeting  pass  a  resolution  to  the 
effect  that  a  conference  be  held  with  the  manu- 
facturers of  talking  machines  and  radio  sets  to 
the  end  that  a  more  equitable  discount  be  given 
dealers  so  (hat  they  could  secure  a  fair  profit  on 
their  capital  investment. 

Irwin  Kurtz,  president  of  the  association,  an- 
nounced that  the  first  of  the  radio  concerts  to  be 
given  under  the  auspices  of  the  association  with 
record  artists  featured,  would  be  given  in  Novem- 
ber. These  concerts  were  planned  with  the  defi- 
nite idea  of  their  stimulating  record  sales  and 
dealers  are  urged  to  tie  up  in  every  possible  way,  so 
that  their  customers  can  listen  to  the  broadcasting 
of  the  artists  and  be  influenced  to  purchase  the 
records  of  those  selections  which  appeal  to.  them. 
The  dealer  reports  of  the  result  of  the  first  con- 
cert will  determine  whether  or  not  the  series 
which  is  planned  will  he  carried  through. 

The  next  meeting  of  the  association  will  be  held 
on  November  IS  and  the  Freed-Eisemann  receiv- 
ers will  be  demonstrated  and  the  officers  of  the 
Freed-Eisemann  Radio  Corp..  Brooklyn,  N.  Y., 
will  speak  of  the  policies  of  the  company. 


Scranton  Distributor  of  Atwater  Kent  Co.  and 
Pooley  Co.  Host  to  Dealers  at  Hotel  Casey- 
Visit  the  Radio  and  Electric  Show 

Scranton,  Pa.,  November  6.— D.  T.  Lansing 
Co.,  Inc.,  this  city,  which  was  recently  appointed 
a  distributor  for  the  Atwater  Kent  Mfg.  Co.,  of 
Philadelphia,  and  the  Pooley  Co.,  Inc.,  also  of 
that  city,  recently  tendered  a  dinner  to  the  new 
dealers  which,  in  the  short  space  of  time  since 
it  has  been  in  existence,  it  has  established  in 
this  very  important  territory. 

The  affair  was  held  at  the  Hotel  Casey  in  this 
cily  and  a  full  program  was  prepared  to  cover 
the  entire  day.  In  the  morning  the  business 
session  was  opened  at  10;30,  which  was  later 
followed  by  a  buffet  luncheon.  In  the  afternoon 
representatives  of  the  Atwater  Kent  and  Pooley 
factories  gave  talks  on  the  Atwater  Kent  line 
of  receiving  sets  and  speakers  and  Pooley  cab- 
inets. Following  the  afternoon  session,  the  D. 
T.  Lansing  Co.,  Inc.,  was  host  to  its  dealers  at 
an  elaborate  dinner.  Following  this,  all  present 
adjourned  to  the  Radio  and  Electric  Show  which 
was  in  progress  in  Scranton  during  that  week. 
There  were  present  from  the  Atwater  Kent 
Mfg.  Co.,  C.  W.  Geiser,  T.  J.  Malloy  and  Bert 
Henry.    A.  A.  Faig  represented  the  Pooley  Co. 

This  well  established  and  enterprising  concern 
has  been  in  the  automotive  field  for  a  number 
of  years  and  has  .entered  the  radio  field  for 
the  first  time.  In  spite  of  the  strike  situation 
in  the  surrounding  anthracite  fields  and  of  the 
late  start  in  the  radio  season,  and  the  company's 
newness  in  the  merchandising  of  radio,  the  D. 
T,  Lansing  Co.,  Inc.,  has  made  exceptional 
strides.  It  has  gone  into  it  in  an  energetic 
manner  and  in  order  to  provide  the  maximum  of 
service  has  secured  a  new  building  at  342  Gibson 
street,  this  city,  providing  exceptional  service 
facilities. 


O/S  O'Neil  Audiphone 
is  the  Loudspeaker  Your 
Customers  Want 


is  being  sold  in  direct  comparison 
-at  any  price — and  selling  BIG  on 


THE  O'Neil  Audiphone 
with  other  loudspeakers 
its  merits. 

Clear,  full  volume,  resonant  tone  and  absolute  freedom  trom 
blast  and  chatter  have  made  the  O'Neil  Audiphone  supreme  among 
loudspeakers.  .    ,.  ,  ,t        ■,,  n  j 

Your  customers  want  the  O'Neil  Audiphone.  You  will  find 
that  this  loudspeaker  with  its  wonderful  3-way  control  balanced 
armature  will  sell  itself  in  comparison  with  any  other  loudspeaker 
on  the  market.  ■  ,  r>nvT 

Build    up    new    business    and    profits    with    the  UNeil 

Audiphone.  .      , ,  .   c  i 

Endorsed  and  sold  as  the  Marconi  Speaker  m 
Canada  by  the  Canadian  Marconi  Co. 

A  Few  Profitable  Territories  Now  Open.    Write  for  Dealer  Proposition 
and  Free  Local  Newspaper  Advertising. 


O'NEIL  MFG.  COMPANY 


4734  Hudson  Boulevard 


West  New  York,  New  Jersey 
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Marked  Increase  in  Interest  in  Talking 

Machines  Reported  in  Milwaukee  Field 

Demonstrations  of  Orthophonic  VictrolaWeU  Received  by  the  Public-New  Brunswick  Panatrope 
Also  Stimulates  Interest  in  Phonographs-Trade  Activities  of  the  Month 

Viclor  job- 


Milwaukee 
y  salisfac- 
inoiith  of 
Lilking  iiiarhincs  has 


ruport  . 
(liiririK 


Milwaukee,  Wis.,  Ni 
jobbers  ;ind  wliolcsaliTs 
tory  demand  for  radio 
October,  and  interest  i 
shown  a  marked  increase  wliicli  prom 
for  November  business.  Cold  weather 
largely  responsible  for  llie  lu'Hvy  <len 
radio  sets  during  llie  past  innnlh,  and  proltably 
explains  the  fact  thai  the  demand  h;.s  been  com- 
ing much  earlier  this  year  than  iisnal.  Interest 
in  talking  machines  has  been  i-i^ntering  around 
the  new  Victor  and  Uriinswick  products, 
Orthophonic  Victrola  Well  Received 

Altliough  formal  announcement  of  the  new 
Orthophonic  Victrola  was  not  made  to  llie  gen- 
eral public  until  November  2, 
samples  of  the  new  instrument 


Victor  Day, 
e  shown  by 


This  new  unit  makes  itpossible  to  use  a 
light  socket  for  "B"  voltage^  withoulany 
troublesome  hum  from  alleinaling  aiTTenl. 
Supplies  the  constant  voltage  neces- 
sary  for  perfect  reception.  No  acid 
to  spill.  No  moving  parrs.  Requires 
no  attention.  Semi-automatic  in 
operation.  The  least  expensive  type 
of  unit  because  of  low  first  cost, 
minimum  current  consumption  and 
long  life.  In  handsome  walnut  case 
List  price  $35. 


Ibe  Andrews 
PaddlewiaeeiCoil 

There  is  a  big  mntkrt 
for  (be  aiaiid.itd  parts 
ivbich  ate  cmployct!  in 
,l„.m>«t5UC«MfiiI  com. 
M„.rc,al  itcoivers.  Here 
i>  .1  superior  coil  used  in 
Midi  liigh gradcrcccivcrs 
as  the  Derttiwdynt  and 
Biickin^bain.  It  can  be 
'  ■  '  lypc 


Si.oo 


n  any  hook-iip  requiring  s 
R.  F.  Transformet-inductanco. 
Has  enceptionally  high  ratio  of  inductance  to 
resistance  widi  minimum  distributed  capa- 
city. Improvei  tone,  increases  range, volume 
and  selectivity,  Blue  prints  of  tested  hook- 
ups employing  this  coil  aro  available. 
Out  Tfthnical  Dept.  'will  answer  liiqimirs 


Obldingjbop 


Handsomely  finished 
in  silver  and  mahop- 
anytobarmonizi'  «-iih 
the  finest  homi' 
furnishings. 


Easily  portable.  Has  insulated  handle  and 
graduated  dial.  Reduces  static  and  other  in- 
tcrfercnce.  A  special  model  for  every  circuit. 

These  proJucli  are  all  ei(enjivu(_U  aJv«- 

lised.   You  tbIII  have  many  calls  for  iheni. 

IVrile  ioiiay  for  complete  informalion  atiJ 

Jiseaur\b. 


Mayti'ood,  Iliinoi 

1321  Firfl  Avenue 
I/.  Ltd..  MonlTtal.  ToTo 


Ihe  Badger  Talking  Machine  Co. 
her.  during  the  latter  part  of  October,  and  many 
dealers  arranged  for  private  demonstrations  be- 
fore selected  audiences  at  their  stores.  The 
now  instrument  is  being  very  well  received  by 
MilwaukeL-  dealers  who  are  very  enthusiastic. 

"The  demand  for  the  new  Orthophonic  Vic- 
trola is  i^o„n^  way  beyond  our  fondest  expecta- 
tions," staled  Harry  Goldsmith,  secretary  of  the 
Badger  Talking  Machine  Co.  "Tlie  reception 
given  it  in  private  auditions  was  most  enthusias- 
tic, and  the  expressions  o£  opinion,  most  extrav- 
agant. Basing  my  belief  on  dealers'  orders  af- 
ter bearing  llie  samples,  1  should  say  the  Ortho- 
phonic Victrola  was  a  huge  success." 

Many  stores  throughout  the  city  held  these 
private  demonstrations  during  the  few  weeks 
preceding  the  public  announcement  of  Ihe  new 
instrumcnl.  More  than  300  people  accepted  the 
invitations  to  a  private  recital  at  tlie  J.  B, 
Uradford  Tiano  Co..  home  of  the  Duo-Art,  and 
llii-  .-iccommodations  at  the  store  were  so  over- 
laved  lhal  the  recital  was  repeated  a  week  later, 
riio  Carbcrry-Parkcr  Co.,  home  of  the  Chicker- 
ing,  also  arranged  for  private  demonstrations  at 
ihe  store,  This  firm  also  gave  a  demonstration 
uf  the  new  instrument  before  the  Kiwanis  club 
Inncheon  meeting,  Similar  activities  were  en- 
tered into  by  dealers  throughout  Milwaukee. 
Mrs.  A.  H.  Winslow  and  Miss  Margaret 
Streeter,  of  the  Victor  Co.,  assisted. 

Brunswick  Panatropc  Excites  Interest 
Announcements  regarding  the  Brunswick 
Panalrope  have  also  been  made  to  the  Milwau- 
kee public  through  the  local  press,  and  dealers 
are  showing  great  interest  in  the  new  instru- 
iiuMit.  Carl  Lovejoy,  Brunswick  representative 
ill  ihis  territory,  states  that  be  has  been  calling 
on  Ihe  trade  in  Milwaukee  and  surrounding 
cities,  and  that  orders  have  been  coming  very 
satisfactorily. 

Sonora  Poptilar 

"Business  is  fine."  reported  G.  K.  Purdy,  man- 
ager of  the  music  department  at  Yahr  &  Lange, 
wholesalers  for  Sonora  in  Wisconsin  and  Michi- 
gan. "Il  seems  as  if  everyone  started  buying 
in  October,  and  everything  has  been  going  very 
well.  Sonora  radio  sets  are  showing  the  great- 
est activity,  and  Sonora  speakers  in  the  console 
type  are  also  proving  very  popular.  Repeat  or- 
ders are  coming  in  nicely." 

H.  C.  Schultz,  in  charge  of  Michigan  territory 
for  Yahr  &  Lange,  also  reports  an  excellent 
October,  with  Sonora  radio  sets  moving  very 
well.  Mr.  Scbidiz  is  in  charge  of  the  new 
Sonora  warcrooms  which  were  opened  in  De- 
troit last  month. 

Fred  E.  Yahr,  of  Yahr  &  Lange,  spent  the 
last  week  of  October  in  the  East,  calling  at  the 
Sonora  factory  and  the  Brightson  Laboratories, 
as  well  as  transacting  business  for  the  firm. 
New  Music  Master  Dealers 
"Our  Music  Master  line  is  going  over  very 
big— much  belter  than  we  had  anticipated  for 
the  past  month,"  said  Harry  M.  Hahn,  vice- 
president  of  the  American  Radio  &  Equipment 
Co.,  whi<.h  features  the  Music  Master  and  Mag- 
nav'ox  liiict.  Mr.  Hahn  stated  that  at  present 
the  firm  was  devoting  its  time  to  building  up  its 
group  of  Music  Master  dealers.  He  mentioned 
Iwo  new  dealers  of  importance,  which  were  the 
I'i^cber  Furniture  Co.,  and  the  Luebtow  Co. 
New  Interstate  Catalog  Sent  to  Trade 
■'llusiness  has  been  excellent,"  declared  David 
M,  Kasson,  vice-president  of  the  Interstate  Sales 
Co.,  which  handles  Freed-Eisemann  ;vnd  De 
Forest  lines.  "We  have  been  ordering  sets  in 
carload  lots,  and  we  are  anticipating  a  big  No- 
vember." The  Interstate  Sales  Co.  has  just 
sfTit  out  its  new  catalogs  to  dealers,  incorporat- 
ing in  this  catalog  a  new  idea  of  having  a 
looscleaf  booklet. 


ban- 
springs  and 


C  T  Soivert  formerly  with  the  Standard  Oil 
Co'  is  nnw  liic  Middle  Slates  representative  for 
ihc'lnl.rslat-  <  o„  sncceeding  V.  E.  Lombard. 
Big  Atwater  Kent  Demand 
■■Demand  for  radio  has  been  very  good  dur- 
ing the  past  montli,"  said  Ralph  Miller  secre- 
tary and  treasurer  of  the  Radio  Specialty  Co 
which  features  the  Atwater  Kent  line.  On 
business  for  October  was  practically  double  that 
of  last  year,  and  orders  are  continuing  to  come 
in  at  a  good  rate." 

Appointed  Valley  Forge  Distributor 

Willard  N.  Mut.bar.  709  Wells  street,  Mil- 
waukee, well-known  distributor  of  talking  ma- 
chine repair  parts,  ha.  been  appointed  a  dis- 
tributor of  Valley  For,c  mam  springs  and  re- 
pair materials.  These  products  are  made  by  the 
T  A  Fischer  Co  of  Philadelphia,  and  they  have 
attained  wide  popul.-irity  among  talking  tnaclune 
dealers.  Tlie  Valley  Forge  line  is  complelc  m 
every  detail,  and  Mr.  Mutzbar  is  equipped  to 
give  the  dealers  exceptional  service  in 
dling  their  requirements  for 
repair  material. 

H.  M.  Steussy  in  New  Post 

An  important  change  in  the  local  retail  trade 
was  the  appointment  of  Henry  M.  Steussy  as 
vice-president  and  general  manager  of  the  Kes- 
sclman-O'Driscoll  Co..  home  of  the  Ampico  m 
the  Knabe.  Mr.  Steussy  has  been  very  well 
known  in  the  Milwaukee  trade  since  he  came 
here  about  eight  years  ago.  Victor,  Bruns- 
wick and  Edison  phonographs  are  included  m 
the  lines  handled. 

Edmund  Gram  Anniversary 

During  the  last  half  of  October,  Edmund 
Gram,  Inc.,  home  of  the  Steinway,  and  Bruns- 
wick, Cheney,  Columbia  and  Vocalion  phono- 
graphs, celebrated  its  forty-second  anniversary, 
featuring  several  special  offerings  which  ran  for 
Ihe  period  of  the  anniversary  celebration. 
Opens  Broadcasting  Station 

The  Kesselman-O'Driscoll  Co.  formally 
opened  its  new  radio  broadcasting  station  in 
the  Antlers  Hotel  last  month,  and  radio  listen- 
ers in  Milwaukee,  and  in  all  parts  of  the  coun- 
try now  hear  the  name  of  this  music  store  con- 
nected with  the  programs  over  the  new  station, 
WKAF, 

Look  Forward  to  Radio  Show 

The  annual  radio  exposition  of  the  Wisconsin 
Radio  Trades  Association  will  be  the  outstand- 
ing event  of  the  coming  month  for  radio  dealers, 
jobbers  and  manufacturers,  as  well  as  the  gen- 
eral public  which  is  interested  in  the  develop- 
ment of  this  trade.  The  show  this  year  will  be 
given  on  a  larger  scale  than  ever,  with  more 
exhibits  and  more  elaborate  entertainment. 
The  great  majority  of  local  jobbers  and  manu- 
facturers, as  well  as  many  manufacturers  from 
other  States,  will  display  their  lines  during  the 
show,  from  November  11  to  16. 

Brief  but  Interesting 
Harry  E.  Weber,  Inc.,  distributor  of  Stewart- 
Warner  products  in  Wisconsin,  upper  Michigan 
and  western  Michigan,  has  announced  the  ap- 
pointment of  the  Avenue  Music  Store,  1339 
Washington  avenue,  Racine,  Wis.,  as  exclusive 
Stewart-Warner  radio  dealer  in  that  city. 

Radio  dealers  in  La  Crosse,  Wis.,  and  sur- 
rounding sections  in  Minnesota,  Illinois,  Iowa 
and  Wisconsin  gathered  in  La  Crosse  for  the 
purpose  of  organizing  an  association  and  dis- 
cussing developments  and  improvements  in 
radio. 


Distrihtitors  of 

VALLEY  FORGE 

.Mainsprings  and  Repair  Materials  for  All 
Makes  of  Talking  Machines. 
Cherington  Motor  Parts  and  Mainsprings 
Our  Specialty. 

High  Grade  Mechanics  at  Your  Service  in 
Wisconsin's  Oldest  Exclusive  Talking  Ma- 
cliinc  Repair  Shop. 

N.  MUTZBAR 


WILLARD 

El 

70a  Wells  St. 


Milwaukee,  Wis. 
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cj^nother 

Problem  I 


Turn  It  to  Your 
Advantage  I 


This  IS  Schctron  in  place.  It  takes 
only  two  or  three  minutes  to  set  in 
position.  Now  built  for  nil  standard 
Viclntt,,  or  rSnnuwick  nmcbines. 


YOU  don't  hire  a  singer  on 
good  looks  alone.  You 
must  hear  her  sing.  Let  your 
customers  hear  Selectron  sing! 

Just  put  Selectron  on  a  good 
phonograph,  plug  the  Selectron 
cord  into  a  good  radio  set,  and 
let  Selectron  sell  itself ! 

Getting  from  radio,  through 
Selectron,  whole  octaves  of  low 
and  high  notes  that  never  have 
been  heard  before  is  an  actual 
fact  that  has  startled  listeners 
at  every  hearing.  Selectron  is 
to  radio  what  the  new  electric 
records  are  to  recorded  music. 

Selectron's  working  elements 
have  been  so  exquisitely  co- 
ordinated with  the  vibration 
period  of  the  tine  phonograph 
reproducing  tone-chamber,  that 
a  whole  new  world  of  beauty 
and  tonal  truth  is  revealed. 

We  do  not  wish  to  use  the 
superlatives  in  which  radio 
equipment  usually  describes  its 
achievements.  We  only  ask 
you  to  hear  Selectron  and  judge 
for  yourself. 

And  don't  forget  the  new 
importance  of  instantly  being 
able  to  flip  the  Selectron  dial 
to  records. 


BY  this  time,  you  have  heard 
the  new  electrically  recorded 
records.  You  know  the  extra 
range  they  give  —  the  high  and 
low  notes,  rich  and  full.  These 
new  records  will  give  new  life  to 
the  millions  of  good  phonographs 
now  in  American  homes.  People 
will  again  want  to  play  their 
phonographs. 

But  radio  has  a  permanent  hold  on  the 
American  public.  The  average  person 
sees,  as  the  ultimate  answer  to  these  two 
needs,  the  combination  radio-phonograph 
instrument. 

But  80  per  cent  of  the  market  for  this 
combination  already  own  phonographs. 
This  80  per  cent  won't  buy  combinations 
without  trading  in  their  out-of-date  ma- 
chines. You  know  you  can't  afford  to 
freeze  your  profits  in  these  instruments. 

Therefore,  the  problem  for  you  is  to 


answer  the  demand  for  a  combination  in- 
strument using  the  present  phonographs. 
You  know  very  well  that  a  mere  speaker 
unit  doesn't  make  a  true  combination  be- 
cause it  has  to  be  fussed  and  tinkered 
with  every  time  people  want  to  play  rec- 
ords. The  need  for  this  perfect  combin- 
ing link  brought  about  Selectron. 

Why  Selectron  Satisfies  the  80% 
Selectron  gives  radio  or  record  instantly 
— nothing  to  fuss  or  tinker  with  (and 
that's  important  because  people  will  want 
to  play  the  new  records  often). 

But  Selectron  does  more  than  that.  It 
gives  radio  the  same  rich  overtones  that 
the  new  records  give  recorded  music. 

These  qualities  have  led  many  progres- 
sive dealers  to  actually  sell  radio  sets  by 
demonstrating  them  with  Selectron. 

Somebody  is  going  to  use  Selectron  to 
sell  the  80  per  cent  who  can't  be  sold  any 
other  way.    Why  not  you? 


Retail 
Price 


$ 


19 


.50 


Liberal 
Profit 


Dealer 


electron 


REG.U.S.PAT.OFF. 


SELECTRON  CORPORATION,  565  Fifth  Ave.,  New  York,  N.  Y. 

[ASSOCIATED  WITH  AUDAK  COMPANVJ 


COUPON 


L_ 


Selectron  Corporation, 
565  Fifth  Avenue, 
New  York,  N.  Y. 

Please  send  me  full  details  of  your  Selectron 
proposition  by  return  mail.   I  am  a  dealer  □ 
jobber  □ 

I  want  to  hear  Selectron,  and  see  it  work  □ 

Name   

Address  
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DEALERS 

A  Big  New  Sales  Opportunity 


MILLIONS  of  people  own  cabinet 
phonographs— they  are  only 
part  of  the  huge  Magnavox  market. 

Show  them  how  to  make  a  com- 
bination radio  and  phonograph  at 
half  the  usual  cost— and  you've  got 
them. 

Here's  all  there  is  to  it:— 
Install  the  Magnavox  Receiver 
Drawer  and  necessary  batteries  in 
the  lower  compartment  of  any 
phonograph  cabinet  —  attach  the 
PM-4  Reproducer  to  the  phono- 
graph tone  arm— thafs  all,  you 


have  a  splendid  radio  set  and  a 
handsome  cabinet  phonograph. 

The  Magnavox  Receiver  Unit  is 
entirely  protected  in  a  detachable 
drawer  with  multi-plug  and  cord 
for  all  battery  wires.  With  this  great 
new  feature  and  the  Magnavox 
Radio  Phonograph  Reproducer,  you 
can  sweep  the  market. 

Here's  the  greatest  opening  for 
quick  sales  and  big  business  now 
available  in  the  whole  phonograph 
and  radio  field  — write  for  full  in- 
formation today. 


fifACNAVaS. 

THE  MAGNAVOX  COMPANY 


OAKLAND,  CALIFORNIA 
1315  So.  Michigan  Ave.,  Chicago 
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MAGNAVOX 
JUNIOR 
Same  circuit  as  MaRna- 
vox  75,  but  not  remov- 
able from  cabiiiet.  A 
compact,  portable  set. 

"""$85 


nio 


MAGNAVOX  M-3 
Loud  Speaker 
Maena  vox  Loud  Speaker 
combine  all  factors  csietiba 
to  perfect  reproduction.  Tn 
M-3  has  n  15  inch  bell 


Price 


t25 


The  New  Magnavox 

The  Radiant  Name  in  Radio 


BETTER  reproduction,  im- 
'  proved  appearance.easier 
operation,  unequalled  satis- 
faction-that's  the  New  Mag- 
navox. 

So  simple  in  its  single- dial 
control,  a  child  can  work  it  — 
so  wonderful  in  its  richness 
of  tone,  it  delights  the  lover 
of  fine  music. 

The  response  of  the  public 
to  this  long  step  forward  in 


radio  has  been  amazing— Re- 
markable Sales  are  the  imme- 
diate tribute  to  the  superb 
performance  of  the  New 
Magnavox. 

Cash  in  on  this  Swift-Sell- 
ing New  Magnavox— get  busy 
and  get  your  share  of  profits 
on  this  Most  Popular  Radio 
Value. 

Don't  delay,  write  tiomj  for 
terms  and  full  details. 


THE  MAGNAVOX  COMPANY 


OAKLAND,  CALIFORNIA 
1315  So.  Michigan  Ave.,  Chicago 
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Forest  Products  Laboratory 

Madison,  Wisconsin 

Tl,i.  InSorntory  rat..  BIRCH  and  MAPLE  as  having  ,hc  Highest  Tensile  S.reneth  of 

a1|!!!"'|v™oJ  Packing  Cases  are  constructed  of  3-ply  BIRCH  and  MAPLE  veneer.  This 
accounts'  lor  their  phenomenal  strength  and  resistance  to  abuse  in  transit 
Mixiniiiin  Strength  and  Protection  combined  with  Extreme  Lightness  ill  VVciglit  aie  lll^- 
tin^wishn;;  tatn're.;  which  render  Atlas  Cases  ideal  (or  Phonograph  and  Radio  shipi.u.,,  - 
Save  your  customers  the  inconvenience  and  dissatisfaction  felt  at  ""'l'' "J.j"™^"  .f™;  " 
Save  yourselves  the  trouble  of  presenting  damage  claims  to  the  transportation  companies. 

SHIP  IN  AN  "ATLAS" 

,'Ijk  lor  dtlailt 

Atlas  Plywood  Corp 


PARK  SQ.  BUILDING 

Largest  Manufacluren  of  Bo^ 


BOSTON.  MASS. 

Shook  in  Nftv  England 


Cof^ert  and  Motto,  Okeh 
Artists,  on  Vaudeville  Tour 

'■Human  Jazz  Band."  Popular  Recording  Stars. 
Appearing  in  Middle  Western  Cities— Aggres- 
sive Dealers  Stimulate  Sales  by  Tie-Up 

Co^'crl  ami  MolUi,  llic  luiman  jazx  lianil,  imi.ii- 
hir  Okeli  arli.^^ls  and  vniidovilli:'  liciidHiicrs.  arf 
<il|oyinv;  a  iniisl    Miiccs.fiil  Iniir  of  llie  v;ui<lo- 


rontaiiiing  several  paragraphs  on  llic  pliysir-d 
principles  upon  which  llic  art  and  sciem^e  of 
riidio  arc  based,  help  considerably  to  bring  onl 
llie  pivotal  points  in  manufacturing  and  market- 
ing radio  equipment. 

Pari  III  considers  the  problems  faring  llic 
organizations  rendering  radio  service.  It  di'^- 
cusscs  the  problems  of  cfBcicncy  in  radio  serv- 
ice connected  with  broadcasting,  copyright,  pai- 
eiils,  public  policy  and  control.  Part  IV  i> 
devoted  to  Ihc  future  of  the  radio  service  and 
ils  relation  lo  the  other  social  agencies  and 
means  of  connnuniration.  An  interesting  fe:t- 
lurc  i.';  Hie  appendix,  which  contains  the  views 
of  prominent  experts  as  lo  IIip  place  and  future 
of  radio,  and  also  a  lisl  of  important  cvenls 
since  1827,  furnishing  a  chronological  compen- 
dium of  Ihe  oustaniling  happenings  in  radio 
since  the  first  crude  experiments. 


Cogert  and  Motto 
vill.  tlicahc^  of  Ihe  Middl.  West.  Tliis  popu- 
lar W.xux  pl-.ved  the  (^Kveland  h.nives  for  the 
pasl  few  w<-,ks  ;n,d  is  <lu<-  th.  rf  iinl.l  ihe  1;^- 
Icr  pari  of  thi'i  mitnlli.  kMilfuiiK'  iln-  Miuart- 
mcnl  lh,y  will  pmcol  1..  <  1:1.,.^"  .^ltnd,■d 
<nLMfimi-iil-  (."iki  h  iIimIii-  ill  holii  these  cities 
,.,r,  aliTl  li.  llii  i.|'l'<'il"in'i'  '  eflecling  lie- 
up-  vMlli  i1h'^<'  .ii'li^l-. 


Economics  of  Radio  Industry 


ldl< 


Econc 

L.  Jomc,  |iTiili  -~tir  111  !■  i  ounim.  -,  l>i[ii-i'ii  I  m- 
verstly,  is  llir  lillr  ■>!  a  work  .m  r.i.lH.  tm- 
iiomiis.  'l  lie  Jtini  ot"  ihis  hook  i^  lo  sliow  how 
Ihe  radio  imiuslry  is  working;  out  its  signifi- 
canl,  imiiortaiit  problems  of  business  orpanisra- 
tion,  marketing,  finance  and  relalions  with  the 
public. 

In  his  preface  the  author  stales:  "The  legal 
and  economic  problems  of  radio  operation  ami 
regulation  are  fundamentally  problcTus  of  si>ti.il 
significance  and  it  is  appropriate  to  look  ui"m 
these  as  service  problems  and  to  analyze  them 
from  the  social  point  of  view."  This  approach 
is  indicated  by  the  main  divisions  of  the  sub- 
ject. In  Pari  I  the  author  lakes  up  the  develop- 
ment and  present  extent  of  the  radio  industry. 
Part  11  is  devoted  lo  a  consideration  of  ihc 
most  effective  ways  of  making  this  service  avail- 
able lo  the  people.  In  it  will  be  found,  clearly 
described,  various  marketing  policies  and,  con- 
trasted and  compared  with  them,  an  illustra- 
tive section  outlining  a  prnposrd  marketing  plan. 
Also  the  retailer  will  find  here  /tn  olTeclivc  frcal- 
ment  of  his  problem;  what  type  of  store  can 
render  best  service,  its  location,  the  selcclion 
and  arrangement  of  stork,  kinds  of  advertisinc. 
the  importance  of  the  inircli.i^ing  dcparlnu'iH, 
salcsmau-ship  and  accounting  systems.  A  chap- 
ter on  the  .status  of  radio  as  an  iiivcstmcnl, 
and  another  on  the  metliod  of  handling  Iraflic 


New  Eveready  "B"  Battery 
Announced  to  the  Trade 

Latest  Product  of  National  Carbon  Co.  De* 
signed  for  Compartments  of  Certain  Types  of 
Radio  Receiving  Sets  Now  Being  Marketed 

The  National  Carbon  Co.  announces  a  new 
Evereadv  "H"  battery  to  be  known  as  No.  779. 
This  is  designed  parlirnlarly  lo  fit  ihe  battery 


"Selling"  Atwater  Kent 

Radio  to  Boys  of  Nation 

There  lias  been  much  said  about  the  increas- 
ing imporlancc  of  selling  ihc  radio  set  to  the 
lady  of  the  house.  However,  it  has  remained 
for  the  Atwaler  Kent  Mfg.  Co..  of  Philadelphia. 
Pa.,  manufacturer  of  Atwaler  Kent  receiving 
sets  and  radio  speakers,  to  consider  the  impor- 
tance of  [he  boy's  choice  in  the  selection  of  the 
radio  set  to  be  installed.  Il  cannot  be  refuted 
that  llie  boys  of  the  nation  have  taken  tremen- 
dous interest  in  radio  and  many  parents  un- 
doubtedly lean  heavily  on  the  boy's  advice  in 
the  purchase  of  a  manufactured  set. 

The  Atwater  Kent  Mfg.  Co.  has,  therefore, 
selected  as  a  medium  for  its  national  advertising 
cimpaign  Ihe  American  Boy.  The  advertising 
copy  used  in  this  publication  is  of  an  entirely 
dilTerent  nature  than  that  used  in  the  other 
magazines  constituting  the  list.  In  the  prepara- 
tion of  this  copy  two  boys  were  conducted 
thronuh  the  great  manufacturing  plant  of  the 
Mwalcr  Kent  Mfg.  Co..  after  which  they  thcm- 
•■cl\<'s  wrote  their  impressions  of  this  tour 
of  inspection,  The  copy  is  written  in  a  lan- 
guage that  will  readily  appeal  to  the  average 
boy  and  will  undoubtedly  greatly  enhance  the 
popularity  of  the  Alwater  Kent  radio  receiving 
set  among  boys. 

Florida  Demonstrations  of 
the  Orthophonic  Victrola 

Jacksonville,  Fla,,  November  6. — French  Nes- 
tor, president  of  the  French  Nestor  Co.,  Victor 
distributor  in  Florida,  and  David  S.  Pruitt. 
Southeastern  Victor  representative,  have  been 
engaged  during  the  pa>l  month  in  giving  a  scries 
of  demonstrations  of  the  new  Victor  Ortho- 
phonic  instrument  in  different  cities  and  towns 
Ihrougbout  ihe  State,  in  conjunction  with  local 
dealers, 


New  Eveready  "B"  Battery 
compartments  of  certain  types  of  Operadio  and 
De  Forest  receivers.    The  voltage  is  22^  and 
dimensions  AYi  x  3Vs  7ji. 

This  battery  is  added  to  the  Eveready  line 
in  accordance  with  its  established  policy  of 
meeting  every  existing  radio  battery  need.  The 
new  battery  permits  the  use  of  the  largest  size 
cells  possible  in  Ihe  battery  compartments  of 
Ihe  sets  referred  lo,  resulting  in  the  greatest 
economy  permitted  by  the  space  available  for 
power  supply. 

Salak  Bros.  Expand 

Racink,  Wis.,  November  5.— Larger  quarters  at 
418  Sixth  street  have  been  taken  by  Salak  Bros., 
piano  merchants,  of  this  city,  who  have  been 
located  at  306  Fifth  street  for  about  six  years. 
In  order  to  house  the  concern  properly  in  its 
new  store  many  alle  rat  ions  have  been  made 
necessary  and  have  been  completed  recently. 
Salak  Bros,  handle  the  Brunswick  line 
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(iMn^nusual  SalesT\vposition 


SERVICE  AND  QUALITY 


ASSEMBLING 

TESTING 

WORKSHOP 


BUILT  SETS 
BLUE  PRINTS 
PARTS 
TUBES 
BATTER  I E5 
ACCESSORIES 


236  GENESEE  STREET 
UTICA.  N.Y. 


Auguat,  22,  1925. 


Hi-.  R.  0.  Leos, 

Stowart  Warnnr  Radio  Diatrlbutoro 
Utloa,  tl.Y. 


Being  quite  intoreoted  In  tti6  new  Idea  of  calibrating 
tfie  center  dial  I  tested  It  for  accuracy  and  although  the  night 
wfta  bad  I  managed  through  heavy  static,  to  tune  In  nine  stations 
which  did  not  vary  over  one  point  on  the  dial  on  my  station. 
This  was  quite  surprising  and  knowing  that  KPO  and  KOO  California 
were  on  that  nlgnt  at  midnight  our  time,  I  got  up  and  after  about 
a  half  hour  tuned  them  both  in  alnoot  on  the  dot  on  the  dial 
CBllbratl,on  and  was  able  to  get  the  announcements  of  both  with 
the  head  phones. 

This  sort  of  demonstratloQ  this  time  of  the  year  has 
satisfied  me  to  the  extent  that  I  am  sold- on  Stewart  Tfarner 
sets  as  en  unusual  sale^  proposition  and  we  feel  that  ne  oen  do 
a  Job  with  it  over  any  similar  product  on  the  market  regardless  of 
the  fact  that  it  is  a  new  set  on  the  market. 


Thanking  you  for  your  tenacious  efforts  In  trying  to  s 
1  on  your  product  and  trusting  we  trill  all  enjoy  e  prosperous 
lason  as  a  result,  I  am. 


111 


AE3/JB 


Oen'l  Mgr.  &  Treaa. 


^/UU  can  t  imagine  a  more  enthusiastic  group  than  our  Stewart- 
X  Warner  radio  dealers.  And  why  shouldn't  they  be  enthusiastic! 
They  tried  the  sets  under  adverse  summer  conditions  and  came 
through  with  flying  colors  in  every  case. 

The  wonderful  quality  of  tone,  the  extreme  selectivity,  the  strong 
volume,  the  accuracy  and  simplicity  of  tuning  gives  them  every 
selling  advantage.  And  back  of  all  is  the  Stewart-Warner  reputa- 
tion, which  in  the  opinion  of  many  is  in  itself  sufficient  reason  to 
buy  a  Stewart- Warner  Matched-Unit  Radio. 

Over  ten  million  people  are  using  Stewart-Warner  products  today 
and  know  Stewart- Warner  quality.  Soon  over  ten  million  people 
will  be  talking  about  the  wonderful  job  Stewart -Warner  has  accom- 
plished in  Radio.  Will  you  be  reaping  the  benefit  in  your  locality? 


Tune  in 
Stewart -Warner 
Programs 

Swiion  WEBM 
226  MtfCTS 


Our  "dealer-made"  plan  guarantees  you  absolute  protection. 
There  are  no  other  authonzed  Stewart-Warner  dealers  in  your 
vicinity.  You  deal  directly  with  Stewart-Warner  Branches — we 
have  no  jobbers.  And  there  will  be  no  "bargains"  in  Stewart- 
Warner  Radio. 

Our  national  advertising  is  already  creating  a  big  demand. 

If  you  are  interested  in  selling  a  high  grade  line  that  will  give  you 
real  profit,  prestige,  protection  and  permanence,  and  fiimish  your 
customers  with  complete  radio  satisfaction,  wnte  for  the  Stewart' 
Warner  proposition  today! 

Address:  Stewart-Warner  Speedometer  Corporation,  1824  Diversey 
Parkway,  Chicago,  111. 


6-7  p.T 

.  10-12  p.i 


Matched-Unit  Radio 


INSTRUMENTS 


TUBES 

COPnUOHT  t1 


REPIU)DUCERS  ACCESSORIES 


Mon. 

Wed.  -  12-2  fl 

Thur.-  9-10  p-n 

FrL     -  8-10  |>.r 

Sai.    •  a.n 

Sun.    ■  4-6  p.  n 

CHICAGO  TIM 8 
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POSSIBILITIES 


fifty. fifdi    of  r 


A  New  Era  in  Music 


1 1 


■  1k' 


Worl.l 


For  a  pond  long  lime  |>;i 
llic  rcaclLT.':  of  Tin-  T,-,ll- 
about  iUc.  niiisLr:il  po- ^iliili!  lln'  i.ilktut;  ma- 

cliiiic,  and  liow  tin  .mii  ^lumlil,  m  mv 

opinion,  l)c  dt-vi  lui"  <1  i"i  'li'  "i  -liimi- 

hliltg   public    iillcrr-.l.      If    il    lia-.    lui-ii  i-nssiblc 

to  do  Ihis  Willi  real  int.  rpsl,  and  pi-rlia[>';  tv.-n 
not  without  sonic  elTi'i  I,  wilb  llu-  rn  ords  ami 
Ihc  maclilnus  of  lli.-.  day  Mi.il  is  Jiow  so  defi- 
nitely though  so  recently  past,  what  may  one 
not  expect  to  be  able  to  say  and  do  in  the  new 
conditions  tiow  just  opening  oul  before  us? 

For  let  tlicrc  be  no  mistake  about  the  matter. 
The  new  announcements  by  the  Victor  and 
Brunswick  interests  have  raised  a  veritable 
whirlwind  of  interest  through  the  length  and 
breadth  of  the  talking  machine  industry.  The 
retailers  arc  plucking  up  courage  and  are  look- 
ing forward  to  a  new  age.  The  manufacturers 
themselves  are  justly  pointing  with  pride  to 
wonderful  achievements.  The  public  is  on  tip- 
toe with  expectation.  By  the  time  that  these 
words  come  lo  be  read,  the  lalking  machine 
stores  will  have  the  new  records  and  the  new 
machines.  Il  is  evidciilly  linio  to  say  a  word 
or  two  about  their  musical  possibilities,  for  it  is 
upon  these  that  Ihc  future  of  the  business  wilt 
undoubtedly  have  to  rest,  Tlic  past  is  past  and 
nolhing  can  bring  it  back.  But  the  future  is 
already  defined,  and  the  sign-manual  of  it  is 
Music. 

How  It  Worked 

The  difficulty  with  the  talking  machine  rec- 
ord in  the  past  has  been  that  the  mechanical 
system  of  recording,  using  a  glass  diaphragm 
directly  receiving  the  sound  vibrations  and 
transmitting  thcni  to  the  cutting  stylus,  is  rela- 
tively insensitive.  It  takes  up  marvelously  well 
the  sounds  wilhin  a  ccrlain  rani;c,  provided  that 


these  sounds  are  well  sustained  and  not  choppy 
or  percussive.  Violins,  cellos  and  violas  always 
have  sounded  wonderfully  well  as  reproduced 
from  records  made  in  this  mauiu-r,  but  the  more 
evaTiescent  tone  of  the  piano  has,  to  a  large  cx- 
tcnl,  not  been  well  caught  and  fixed.  On  the 
oliiiT  hand  the  range  of  sounds,  as  to  pitch,  ha? 
always  been  narrower  than  one  might  have 
wi.shed,  and  the  lonR  wave  lengths  have  not 
rerardcd  well, 

N',.vi'rlhel..-->;,  aii.l  ilevp'!'^  -iH  'his.  the  talking 
in.i.hiiM  li.i-  fl^iiii~iii-d,  f  .or.ls  have  been  sold 
1,^  imlliniis  Aud  \\>r  iiiuM, -loving  people  of  a 
whole  wt^leni  wi>rKl  have  li.id  all  the  finest  in 
niMsical  lilerature  rei.rodtn  ed  for  Ihem  in  Iheir 
houKs,  after  a  fashion  which,  wilh  all  its  limita- 
lions  and  detects,  has  been,  on  the  whole,  mar- 
velously successful.  I  know  that  I  have  nearly 
seven  hundred  of  these  records,  gathered  from 
Ihc  U.  S.  A-,  from  Grcal  Britain  and  from 
Germany,  which  I  would  not  part  with  for  any 
money. 

The  New  Ways 

Now  conic  along  the  new  systems  of  record- 
ing. One  makes  use  of  the  microphone  receiver 
so  well  known  in  connection  with  radio  broad- 
casting, but  which  was  worked  out  long  before 
radio  broadcasting  had  been  thought  of,  This 
is  more  sensitive  than  the  old  mechanical  sys- 
tem because  it  transforms  the  sound  vibrations 
into  electrical  vibrations,  sends  these  to  ihe  cut- 
ting stylus  and  there  rc-lransforms  them  into 
mechanical  motions.  With  this  system  one  gets 
a  wider  range  of  sonnds,  more  dcfinile  distinc- 
tions of  color  between  one  and  another  instru- 
ment, and  better  results  from  the  percussive 
sounds  like  those  of  the  piano,  the  harp  and  the 
drums. 

The  other  new  system  is  harder  to  describe.  It 
depends  on  selling  into  vibration  a  very  small 
mirror  on  which  a  beam  of  light  plays.  This 
light  is  reflected  into  a  selcniunt  cell.  Selenium 
is  a  rare  metal  which  has  the  peculiarity  of 
changing  its  electric  conductivity  according  to 
the  amount  of  its  exposure  to  light.  Conse- 
quently ihc  combination  of  a  vibrating  light 
id  the  selenium  ceil  produces  a  vibrat- 


ing electric  current  wli 


carried  to  the  cut- 


Does  a 
Growing 
Business 
Appeal  to  You 


Dealers  are  always  quick  to  discover  that 
business  shows  a  steady  increase  and  low  sales  are 
ended  where 

CMiL.  Records  are  sold 

Us  Send   You  Our  ProtOsiliott 

GENERAL  PHONOGRAPH  CORPORATION 

New  York  Distributing  Division 
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ling  stylus  and  there  again  re-transformed  elcc- 
tro-magnetically  into  mechanical  motion.  In 
this  case  too,  the.  sensitiveness  of  the  recording 
is  vastly  increased  and  the  fidelity  of  the  repro- 
duction therefore,  to  the  same  extent  enhanced. 

I  .shall  not  now  speak  of  the  very  technical 
questions  involved  in  the  reproduction  of  these 
new  records  (or  of  old  ones)  upon  the  new 
machines,  one  of  which  is  mechanically  actu- 
ated and  depends  for  its  virtue  upon  a  more 
scientifically  constructed  amplifying  apparatus, 
while  the  other  works  electrically  and  obtains 
ils  amplification  through  vacuum  tubes.  It  is 
enough  for  the  moment  to  say  that  the  new 
records,  even  by  themselves,  open  up  absolutely 
new  vistas  of  musical  possibility  in  the  talking  - 
machine  field,  and,  when  taken  with  the  new 
machines  foreshadow  possibilities  which  can  as 
yet  hardly  even  be  conceived. 

Truly  a  New  Era 

II  is  evident  then  that  the  talking  machine 
business  is  at  Ihe  opening  of  a  new  era.  Mer- 
chants who  realize  this  will  then  not  fail  to  sec 
that  they  cannot  hope  to  reap  rewards  from 
even  the  new  and  wonderful  apparatus  now  put 
at  their  disposal  save  as  they  ground  them- 
selves fast  upon  the  basic  principle  of  perform- 
ance. Henceforth,  performance  is  lo  be  the 
measure  of  Ihe  merchandise  offered,  while  the 
raw  material  is  to  be,  not  the  names  of  opera 
singers,  but  music  herself,  the  whole  realm  of 
the  tone-art— music  in  every  shape  and  every 
form.  Henceforth  we  must  talk  music,  and 
nothing  else;  and  we  must  sell  it  upon  the  per- 
formance of  it  which  we  can  demonstrate. 

Possibilities  Unlimited 
I  am  supposed  to  be  writing  about  the  musi- 
cal possibilities  of  the  talking  machine,  and  how 
to  develop  them.  Well,  that  is  just  what  I  am 
doing;  and  I  say  that  every  merchant  who  reads 
these  lines  ought  to  consider  very  seriously 
what  the  new  developments  mean  to  this  very 
subject.  The  mere  fact  that  vast  improvements 
have  been  made  and  are  now  availablcj  so  thai 
recording  and  reproduction  will  be  enormously 
more  effective  than  they  have  been  in  the  past, 
simply  means  that  the  musical  side  of  the  busi- 
ness is  the  side  which  henceforth  will  have  to  be 
stressed.  For  there  is  nothing  else  than  this 
^to  talk  about.  The  new  records  arc  belter  and 
the  reproduction  of  them  is  better  too.  That  is 
the  whole  point,  and  that  will  have  to  be  the 
basis  of  the  selling. 

Wherefore,  it  should  seem,  the  immediate 
thing  to  do  is  to  make  a  careful  and  serious 
study  of  the  new  material,  insist  upon  one's 
salesmen  becoming  interested  in  it  and  under- 
standing at  least  a  little  of  what  it  means,  and 
inaugurating  the  policy  of  putting  the  whole 
selling  system  upon  a  foundation  of  musical 
result.  It  is  music  we  shall  have  to  sell,  and 
we  shall  be  compelled,  in  ihe  nature  of  the  case, 
to  sell  our  community  upon  superior  reproduc- 
tion of  superior  music.  There  is  no  alternative 
to  this. 

Are  we,  I  wonder,  ready  to  lake  up  the  task 
in  this  way?  If  we  are,  if  we  can  measure  up 
to  our  new  responsibilities,  then  a  new  era  is 
before  us,  a  new  day  of  prosperity  is  ready  to 
dawn.  Henceforth,  if  we  are  wise  and  strong, 
we  shall  go  oul  to  the  American  people  to  sell 
to  them  all  of  music,  symphony  orchestras, 
opera  companies,  dance  bands  and  piano  recitals 
all  in  one,  all  music  at  command,  when  it  is 
wanted,  how  it  is  wanted,  and  as  good  as  it 
can  possibly  be  wanted  to  be. 

The  musical  possibilities  of  the  talking  ma- 
chine have  always  been  vast.  To-day  they  have 
become  miraculous. 


The  Taltui,!  iltu-iaiL'  Warhl.  New  Vorlt,  Smember  15,  1925 
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Barnum  With  Bailey,  Okeh 
Artists,  on  Tour  With  Show 

Featured  Artists  of  "Lady  Be  Good"  Now  on 
Road  With  Popular  Broadway  Success — Op- 
portunity for  Effective  Dealer  Tic-Up 

Barnum  with  Bailey,  Okcli  artists  and  stars 
of  tlie  popular  musical  rcviic,  "Lady  Be  pood," 
wlio  received  praise  from  both  the  theatrical 


Barnum  With  Bailey 

press  and  from  tlic  play-going  public  for  their 
share  in  the  success  of  this  show,  arc  on  tour 
wiih  "Lady  Be  Good"  and  Okeh  dealers  in  Ihc 
cities  visited  by  this  Broadway  success  are 
Urged  to  tic  Up  and  co-operate  In  every  way 
with  their  appearance. 


New  Sterling  Tube  Tester 

Is  Now  Being  Marketed 

Sterling  Mfg.  Co.  Introduces  "Sterling  Uni- 
versal" to  Test  Vacuum  Tubes,  A  and  B  Bat- 
teries, Transformers,  Sockets,  Etc. 

The  Sterling  Mfg.  Co.,  Cleveland,  O,,  special- 
ist in  the  manufacture  of  electrical  and  radio 
apparatus,  is  marketing  a  new  tube  tester.  This 


Sterling  Tube  Tester  in  Operation 
is  known  as  the  "Sterling  Universal,"  .[iid  should 
be  available  for  the  sales  and  service  depart- 
ments of  every  radio  store.  It  tests  vacuum 
tubes,  "A"  and  "B"  batteries,  transformers, 
sockets  and  wiring  circuits. 


BEL-CANTO  PRODUCTS 

Superior  in  Material,  Workmanship  and 
Performance.  Bel-Canto  Adjustable  Loud 
Speakers,  with  massive,  mahogany-finish  cab- 
inet at  $17.50.  Goose-Neck  Fibre  Horns,  at 
$10  00  and  $15.00.  Loud  Speaker  Units, 
patented  Flexible  Reed  Tone  Chamber.  The 
Bel-Canio  Recording  Dial,  $2.00,  With  mag- 
nifviiip  g'^^s  $2.50. 

BEL  -  CAtfTO  RADIO  4  TEL.  EQUIPMENT  CO.,  MC. 
B72  Broadway  New  YorK  City 

N>HoDill7  dUlribuKa  bT  Btktl-Smilb  Co..  Inc. 
Home  Office:  71S  Call  Bldg..  San  Francisco,  Cal. 
nrancbes  in  Los  Angelea,  Cat-;  Po'lland,  Ore.; 
Seattle,  Wash.;  Vancouver,  I).  C;  Salt  Lake  City, 
Utah:  Denver,  Colo.;  ChicaRO.  HI.;  Buffalo,  N.  Y,, 
New  York  City 


The  ability  of  this  instrument  to  quickly  test 
tubes  when  received  in  shipment  and  when  sold 
over  the  counter  makes  it  a  radio  essential  in 
the  store.  Its  varied  uses  in  other  directions, 
such  as  testing  batteries,  etc.,  give  it  added  im- 
portance. It  not  only  tests  the  tubes,  but, 
through  its  meters,  it  gives  the  milliamperes  of 
the  plate  current  of  vacuum  tubes.  To  be  able 
to  check  the  filament  and  plate  voltage  makes 
it  invaluable. 

Besides  its  value  in  the  store  its  many  uses  for 
the  home  radio  set  owner  should  give  it  a  wide- 
spread sale  in  other  channels.  It  will  locate  de- 
fective tube  sockets,  detect  open  circuits  in  the 
primary  transformer,  find  poorly  soldered  joints 
in  the  set  wiring  and  test  for  poor  contact  in  a 
jack. 

CoTnplete  instructions  explaining  how  each  of 
the  above  tests  should  be  made  are  attached  to 
each  Sterling  tube  tester,  and  thus  the  device 
becomes  a  ready  aid  to  radio  set  owners.  Its 
use  by  repair  and  service  departments  aids  con- 
siderably in  saving  time  of  the  service  stafT. 
Not  only  that,  but  it  adds  to  the  competency  of 
the  personnel  and  should  cut  down  service  costs 
to  a  minimum. 

Dealers  who  find  the  servicing  of  sets  a  prob- 
lem should  quickly  see  the  great  value  of  the 
Sterling  tester.  It  not  only  makes  for  efficiency 
and  economy  of  time,  but  should  aid  considerably 
in  attaining  good-will  and  prestige.  Thus  It  is, 
indirectly,  a  business  creator. 


Products  of  Daven  Radio 

Corp.  in  Big  Demand 

Daven  High  Mu  Tube  and  New  Power  Tube 
Now  in  Full  Production — Factory  Rushed  to 
Supply  the  Growing  Trade  Needs 

The  Daven  Radio  Corp.,  160  Summit  street, 
Newark,  N,  J.,  mannfacturer  of  "Daven  Re- 
sistors," "Daven  Leakandenser"  and  other  radio 
devices,  is  in  full  production  on  its  two  latest 
products,  the  "Daven  High  Mu  Tube"  (type 
Mu-20)  and  the  "Daven  Power  Tube"  (type 
Mu-6).  The  demand  for  these  two  specialized 
tubes  is  heavily  on  the  increase  and  the  Daven 
engineers  have  a  difficult  problem  in  making 
them  fast  enough  to  care  for  orders. 

The  "Daven  High  Mu  Tube"  and  the  "Power 
Tube"  undergo  rigid  tests.  These  exacting  re- 
quirements, for  the  purpose  of  maintaining  a 
high  standard  of  quality,  make  increases  in 
production  a  slower  than  ordinary  process. 
There  is  now,  however,  no  shortage  and  the 
Daven  factory  is  turning  out  tubes  in  needed 
quantities. 

Production  on  the  "Daven  Leakandenser" 
has  also  been  substantially  increased.  This 
product  combines  in  an  attractive  form  a  grid 
leak  and  a  grid  condenser.  It  has  been  one  of 
the  features  at  radio  shows  held  throughout 
the  country  this  Fall.  The  construction,  ex- 
plained by  Daven  engineers,  "consists  of  a  hol- 
low bakelitc  spool,  within  which  a  Daven  grid 
leak  is  suspended.  Each  end  is  threaded  and 
fits  into  a  nickel-plated  terminal  cap.  Around 
the  outside  of  the  spool,  and  connected  to  the 
end  caps,  is  the  grid  condenser,  which  is  formed 
by  two  separate  and  insulated  wires,  wound 
parallel  in  a  single  layer.  One  wire  connects 
with  one  terminal  and  the  other  with  the  other 
terminal,  each  wire,  of  course,  having  its  other 
end  open.  There  being  no  physical  contact  be- 
tween the  two  wires,  they  form  a  condenser 
the  capacity  of  which  has  been  designed  to  be 
just  right  to  function  properly  as  a  grid  con- 
denser." 

The  "Daven  Leakandenser"  is  made  in  five 
dilTcrent  values  of  grid  leak,  making  available 
a  selection  suitable  for  any  detector  tube. 


l.andau  Bros."  Jewelry  &  Music  Store,  of 
H;r/leton,  Pa,,  recently  demonstrated  the  new 
Orthophonic  Victrola  before  the  members  of 
the  Sisterhood  of  Temple  Beth  Israel  at  their 
luncheon,  held  in  the  ballroom  of  the  Alta- 
mount. 
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The  Bosch  Radio  Receiver, 
unapproached  in  tonal 
quality,  volume,  selectivity, 
simplicity  of  operation  and 
heauty  of  design,  is  a  prod- 
uct of  an  organization  ex- 
celling in  the  manufacture 
of  precision  electrical  equip- 
ment. The  Bosch  radio  re- 
ceiver and  the  Ambotone — 
the  Bosch  wood  conoid  re- 
producer— combine  to  give 
a  new  standard  of  quality  in 
radio  reproduction. 

The  authorized  Bosch 
Radio  Dealer  has  these  in- 
comparable selling  features 
in  Bosch  Radio  Products, 
plus  the  valuable  prestige 
and  public  acceptance  that 
goes  with  the  Bosch  name. 

Write  at  once  for  complete 
information  on  the  exclu- 
sive Bosch  proposition  for 
^'our  locality. 


AMERICAN  BOSCH 
MAGNETO  CORPORATION 

SPRINGFIELD  ■   •  MASSACHUSETTS 


94 


THE  TALKING  MACHINE  WORLD 


NOVEMDER  IS,  1925 


To  no  other  line  of 
radio  products  should 
you  give  more  con- 
sideration than  tubes, 
because  tubes  are 
radio's  staples.  They 
bring  buyers  to  your 
store,  if  —  you  handle 
the  right  tube— a  tube 
that  is  a  sure  repeater. 

Such  a  tube  is  Clear- 
tron.  They  deliver  per- 
fect service,  because 
Cleartrons  are  made 
right  and  pass  the  most 
rigid  tests  and  careful 
inspection,  to  insure 
uniformity,  before  be- 
ing packed  with  our 
ironclad  guarantee. 
Read  it  below. 

Write  for  discounts  and  name 
of  your  nearest  distributor 

Following  Types  List  $2.50 


Cleartron  Vacuum  Tube  Co. 

Executive  Officet: 

28  West  44th  Street,  New  York  City 


Brooklyn  Stewart-Warner 
Branch  Gives  Co-operation 

Sol  J.  Levy,  Radio  Sales  Manager.  Has  Staff  of 
Trained  Salesmen  and  Other  Means  of  Help- 
ing Dealers  Sell  Stewart-Warncr  Products 

Th.^  radio  division  of  the  Slcwart-Warncr 
I'n.dii.'H  Service  Slation,  Brooklyn.  N.  Y.,  scrv- 
iiij;  lite  t.riitory  of  Brooklyn,  Long  Island, 
Sl,-il,ii  I';l:uid,  Westclioster  and. Rockland  Coun- 
li.',,  iiii.ler  tlic  nianagcmenl  of  Sol.  J.  Levy,  re- 
|.i>ii.  ,1  most  salisfaclory  demand  for  the  Stcw- 
W  .inier  radio  ctiuipmcnt  and  a  large  number 
ni  .m-iMinls  opciK-d  in  \hc  ahnvf-nicntioned  ter- 
ritory. A  systerii^ilii  ,  ,  n-ivr  .  ruiipaign  of  co- 
operalion    wilh  ,1  i  ■  1  ingnishes  this 

Stewart-Warner  l.r.ui.  Ii  ..iid  M.uiaBcr  Levy  is 
leaviiif^  no  sUiiie  luilurned  which  might  help  I'le 
n-tailer  sell  his  products.  An  example  of  the 
iiiiinner  in  which  the  ijraneh  is  helping  llie 
dealer  sell  is  explained  in  a  recent  lelirr  to  the 
iradc  in  which  Mr.  Levy  explains  how  he  will 
send  to  each  dealer  .t  slatT  of  trained  house-to- 
housc  salesmen,  all  of  whom  have  a  wide  knowl- 
edge of  the  Slewnrl-Warner  products,  who  will 
work  with  ihr  dealer  and  receive  their  commis- 
sions from  him  on  the  basis  of  a  schedule  pre- 
pared by  Mr.  Levy. 

In  connection  with  this  house-to-house  cam- 
paign an  aeroplane  mounted  on  an  automobile 
chassis  and  fully  equipped  with  Stewart-Warner 
radio  ctiuipment  and  advertising  will  visit  the 
neighborhood  and  aid  the  salesmen  in  selling 
the  Stewart-Warner  products.  The  driver  of 
this  aeroplane-auto  will  distribute  postcards  to 
the  public  asking  them  to  wait  before  buying 
their  radio  sets  until  they  hear  from  liim.  These 
postcards  ihey  are  asked  to  return  and  they 
will  then  be  sent  to  the  dealer  and  his  sales 
staff  as  a  list  of  likely  prospects.  Dealers  have 
expressed  enthusiasm  over  the  planned  cam- 
liai^n.  Another  feature  of  the  Stewart-Warncr 
policy  thiit  will  appeal  to  dealers  is  that  the  re- 
cipienl  of  a  franchise  receives  territorial  pro- 


Stromberg-Garlson  Table 

for  Radio  Being  Marketed 

Latest  Product  of  the  Stromberg-Carlson  Tele- 
phone Mfg.  Co.  Is  Table  Specially  Designed 
for  Radio  Model  No.  601 

A  specially  designed  table,  of  unique  but  at- 
iractive  appearance,  for  mounting  the  Strom- 
berg-Carlson No.  601  tabic  type  radio  receiver 
is  now  being  marketed  by  the  Stromberg-Carl- 
son Telephone  Mfg.  Co..  of  Rochester,  N.  Y. 

This  table  is  just  large  enough  to  accommo- 


Okeh  Record  of  "Little 

Annie  Rooney"  at  Strand 

The  Okch  recording  of  "Little  Aimie  Rooncy," 
by  Vincent  Lopez  and  His  Hotel  Pennsylvania  Or- 
chestra, is  meeting  with  a  great  demand,  due  to 
its  excellence  and  to  the  popularity  and  wide 
publicity  which  is  being  given  the  film  of  the 
same  name  which  played  for  several  weeks  at 
llu'  Strand  Theatre.  New  York,  willl  Mary  Pick- 
ford  in  the  title  role.  Another  feature  of  the 
lie-Up  between  the  record  and  the  film  was  that 
during  the  picture's  showing  al  llic  Strand  the 
I  >kch  recording  w;i--  pl.iyed  and  the  strains  of 
Ihc  music  were  broadcast  tlirongh  a  loud  speaker. 
Special  posters,  featuring  this  recording,  show- 
ing Mary  Pickford  in  one  of  the  scenes  from 
llic  picture,  were  distributed  to  Okeh  dealers. 


Demonstrate  the  Orthophonic 

Boise,  Idaho,  November  4. — A  demonstration 
of  the  new  Orthophonic  Victrola  was  given  to 
an  invited  audience  under  the  auspices  of  the 
Sampson  Music  Co.,  and  the  praise  accorded 
the  new  instrument  by  both  press  and  public 
was  high  indeed.  A  large  and  varied  list  of 
selections  was  played  and  the  comparison  be- 
tween the  present  type  of  Victrola  and  the  new 
instriiineiit  was  most  effective. 


For.  Better  Reception 


Buys  Dixie  Music  Shop 

M    \<...\.  1.  |....prii-ior  of  KadolS  NJusic  Sic 

,,.wiUl>  i.nr,li,>.ed  ihe  ^l-ck  and  li.Mnfs  of 
Dixie  Musi^  Shop,  S.i<S  l.ein.x  avnuu',  N 
York.  A  complete  stock  of  lalkm^'  m.i<  Im 
radio  receivers,  pianos,  musical  nn  ichaml 
records  and  other  musical  accessories  is  carri 


Stromberg-Carlson  Table  and  Model  601 
date  the  receiver  in  a  most  pleasing  manner. 
It  is  equipped  with  a  sliding  shelf  that  can  be 
pulled  out  tor  the  purpose  of  logging  stations 
and  which  can  be  pushed  back  out  of  sight  when 
not  in  use.  The  front  door  is  designed  to  give 
the  pleasing  appearance  of  two  drawers.  This 
door  is  of  one-piece  construction  and  hinges 
down  exposing  ample  space  for  batteries  and 
battery  charger,  or  battery  eliminator.  This 
console  table  is  known  as  List  No.  2881, 


Weston  Electrical  Ins.  Corp. 
Shows  Net  of  $425,651 

The  Weston  Electrical  Instrument  Corp.  for 
the  eight  months  ended  August  31,  1925,  re- 
ported net  earnings  of  $425,651,  after  interest, 
depreciation  and  tax;  reserves.  This  was  equal 
to  an  annual  rate  of  $6  a  share  earned  on  the 
Class  A  cumulative  stock.  After  allowing  for 
the  participating  feature  of  the  Class  A  stock, 
the  earnings,  according  to  a  statement  issued 
yesterday,  were  equal  to  an  annual  rate  of 
?3-68  on  the  Class  A  stock  and  $2.68  a  share 
on  the  common  stock. 

The  improvement  in  earnings,  according  to 
the  statement,  was  due  to  the  increasing  use  of 
indicating  volt  meters  on  radio  sets,  and  the  ex- 
tension of  automatic  train  control,  which  re- 
sulted in  the  placing  of  large  orders  for  the 
company's  speed  indicators  for  locomotives. 


Willard  Music  Shop  Opens 

Cincinnati.  0,  November  .S.— The  Willard  Mu- 
sic Shop  opened  the  latter  part  of  last  month 
with  a  complete  line  of  musical  instruments,  ra- 
dio equipment,  records,  music  rolls  and  sheet 
music,  Harry  Kligfeld  is  the  proprietor  of  the 
new  establishment  and  he  has  had  many  years' 
experience   in   the   retailing  of  musical  inslru- 


The  I'crm  Music  Shop,  Brooklyn.  N.  Y.,  re- 
cenlly  purchased  the  music  business  of  Charles 
Graf  on  Manhattan  avenue  and  will  add  it  to  his 
growing  business  on  Nassau  ? 
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Approved  and  Selected  By  Leading  RCA  Distributors 


A  Graceful  and 
Artistic  Setting  for 
a  Fine  Product 

This  cabinet  improves 
the  appearance  of  Ra- 
diola  25.  It  is  a  beau- 
tiful piece  of  furniture 
and  an  exact  match  for 
this  particular  machine. 
Sliding  shelf  on  side  for 
loud  speaker  and  en- 
closed  compartment 
space  for  Unit  Power 
and  Battery  Eliminator. 


Approved  and  sold  by  all  the  leading  jobbers.    If  your  jobber  is  unable  to  supply 
yoUf  write  to  us  directy  giving  the  name  of  your  distributor 
A  Catalog  for  the  Asking 

SCHLOSS  BROS  *  (A  Corporation)  801  E.  135th  St.  New  York  City 
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Urges  Intelligent  Sales  Promotion  of 

Talking  Machines  and  Records  by  Trade 

H.  V.  Pcttibone.  in  Interesting  Communication  lo  The  Talking  Machine  World,  Emphasized  Profit 
Possibilities  of  Tying  Up  Talking  Machine  With  Radio  Broadcasting 


Iti  ilif  course  of  -.1  rtcfiil  li'iicr.  InuMy  lum- 
iiiendiilory  in  substance  rcy.irdint;  lln'  im'iils  ol 
The  Talking  Machine  World,  H.  V,  I Viiilionf, 
4  Clinton  sired,  Worcester,  Mass.,  fnnis  faiill 
with  the  apparent  neglect  or  indiiTerencc  ol 
talking  macliine  nierclianis  lo  Die  ^rc^il  op|ior- 
lunilies  that  exist  for  intelligent  publicity  n:- 
garding  developments  in  Ihe  radio  and  bro;id- 
casting  fields  as  far  as  it  affects  ilieni.  He  says, 
in  part: 

'■Mure  are  none  ulio  imI!  .1.  lu  lhal  the  ra-lir, 
is  dmilitiiss  lure  Ili  sl.i>,  .uiil  wliy  hot  the 
plioiio(4r,i|)li  ah"?  I  wciild  iioi  hi-  witlioni  n 
radio,  neither  would  I  wisli  to  liavc  liie  pliono- 
graph  taken  from  tlm  lioinc.  I  .mi  a  little  dif 
ferent  from  others,  and  we  need  lliein  both. 

"But  now  a  word  as  to  Ihis  'lay-down'  a])iril, 
no  'fight-it-oul'  spirit  al  all.  Willi  llie  Alwalcr 
Kent  hour  on  each  Sunday  iveiiing,  in  which 
are  featured  tlic  world's  best  and  nmsl  l.iienled 
artists,  most,  if  nol  all,  of  tlicin  ri.H-i.rdi n^;  arl- 
ists  for  one  firm  or  another,  we  .in-  a  rare 

musical  treat.  Throngli  'li''  ladin  are 
brought  face  to  face,  1  .ihnn-t  ^.<^,  with 

the  artist,  not  possible  in  tlic  lomcrl  li.ill.  Even 
then  wc  liear  them  as  ihcy  are  ,il  (he  lime,  and 
not  alone  as  the  artist  is  but  as  the  receiving 
set  is  performing  al  the  lime,  but  I  might  say 
tliat  is  a  part  of  radio  as  it  is  to-day, 

"Wc  have  already  heard  Wcrrenralli,  of  Vic- 
tor recording  fame;  Scidel,  of  the  Columbia', 
Homer,  of  Victor,  and  Anna  Case  and  others 
are  to  follow,  made  famous,  loo,  by  their  Edi- 
son recordings,  yet  we  fail  lo  see  advertise- 
ments announcing  the  fact  that  these  artists 
arc  to  be  our  guests  and  cnlcrlain  us  in  the 
comfort  of  our  own  liomes  through  llicsc  re- 
cordings at  such  times  as  we  may  desire, 

"Atwater  Kent  hour  is  naturally  advertising 
Atwater  Kent  radio,  but  as  wc  lislen  to  the  art- 
ists over  llie  radio  let  us  not  forget  that  Ihis 
will  probably  be  tlic  first  and  last  time  niaii> 
will  broadcast  and  thai  we  shall  hear  them  iin 
more  outside  of  the  concert  hall.  And  even 
then  when  the  artists  'falter'  and  become  passe 
rhcy  will  no  more  appear  in  coiicerl,  neillier 
will  tlicy  be  heard  over  the  radio. 

"How  many  times  we  hear  the  expression,  'I 
wish  they  would  sinR  that  once  more  '  Iinpos- 


111-,    in.iy    lie    -ivi  r    (ht    r.ldio,   it    IS  pOS- 

.III  \^■  .im  .  \  .1  \  \\  iiiiu,  and  the  arlisi 
I  cnr  '111  I  I.  .LMil  ..ill,'  by  means  of  lus 

\\iiiild  wc  not  yivc  lo  hear  Caruso, 
1  I'u  til  and  others  over  the  radio '■ 


■ilin^;..  In  li.l.n 
se  artists  shall 


"II  IS  radio  lli.il  i.-  niviiij;  lliesc  artists  re- 
newed prominence,  adverlisiny,  if  you  wisli  to 
cull  it  Kuch,  yet  why  'mI  back,'  and  in  suing 
content  w.iUli  tin-  i-liiiii.ivr.ii.ji  in  wniHiemie nt 

almost,  a.s  ll  ^li  iIm    i.hIi..  u.i-  l-ui  .<  m 

advance.  Ai  Mi.il,  (Im  |iIi<  inn  u  i  .i  ]  iIi  w.i-  ilu  <•  \> 
in  advaiici  ..m  t  Mm  .  a,\.  ^mm  I.---,  i,  M,. 
signal  w.i^;  lli.-  ,„-.,n^  nt  t  r.itisinis  .inn,  .And 
now  we  ii.nr  lii.di  itu-  r.uliij  .md  |jlHiiiiji;i,j|ili, 
each  e(|Ually  i  .-.-i  nti,!!  m  il.-  mvn  |i.irlii  iilar 
Sphere;  so  while  r.nlin  l^  |i:iyini;  tm  tlie  a<Kir- 
lising  why  not  in.ike  llii>  ■,ifim;  .iih  r!  i  ■  hi  l' 
bring  the  dusl-ci'viTed  [■Ih.>ilo^;i  .ijili  iroin  Uu^ 
corner,  add  to  our  loileLlion  of  rccordint:^  as 
radio  broadcasts  each  Sunday  evening,  and  let 
us  nol  be  a  bit  bashful  about  announcing  the 
fad  thai  wc  have  these  recordings  in  our  stocks 
awaiting  inspection.  Now  is  tlie  time  for  the 
Edison  dealer  lo  get  busy  and  Id  his  trade 
conduct  a  tone  test  of  their  own,  sec  how  near 
to  the  arlisi  is  their  reiording,  and  the  Victor 
dealer  is  given  ample  op|)ortunity  lo  'back"  liis 
assertion  tliat  the  record  is  the  artisi,  and  so 
on  down  the  line, 

"While  the  spirit  is  on  as  we  listen  to  the 
.11  tisl  liroailcasi  iiig  I  hen  i.";  llie  lime  lo  dispose 
■  ■!  ill,  ri  I  arili ng,-  nf  I li.il  ,\rlis I,  and  lo  prove 
ilial  Ui  d.iy  ilu-  linn-,  mil  lo-niorrow,  sell  the 
i  ii-)oiiirr'-  lintli  r^iiliii  .itiij  pli onngrapli ,  and  show 
Ihcm,  tiiii,  ^vli.il  .1  |ili"Tiiik;raph  unit  really  is,  for 
many  itisuh-.  ,n.  ■..iH-liid  with  llie  tonal  cjuali- 
tie;.  ol"  tlieir  |di'inut;rap!is  who  have  yet  to  hear  a 
loud  speaker  to  suit. 

"I  will  iinl  lake  lip  more  of  your  time,  but  I 


HEAR  IT- 


M,.<t,-l 


You  will  then  be  convinced  tliat  never 
before  have  you  heard  REAL  Radio. 
You  will  then  realize  wh>;  ihc  Blair  Re- 
ceiver is  creating  a  sensation  and  is  sell- 
ing tike  wild  fire,  wherever  it  has  been 
demonstrated  and  heard. 


The  Original  and  Genuine 
Resistance-Coupled  Receiver 


of 


You  will  then  admit  that  the  Blair  is  sii 
perior  to  all  other  receivers  rcgardi 

price. 

.Siinie  iinalloltcd  Blair  territory  is  still  open 
Write  or  wire  us  today  for  particulars. 


irrile  or  wire  us  for  ihe  ntimc  of  l/ie  ncuresf  Blair  rfprvsentii- 
live  who  loill  give  you  a  demonstration  and  full  parliculars. 

LIST  PRICES 

East  of  Rockies— Model  11— $75;  Slandish  Console.  SI25;  L'EIeguiile  Console,  SISO; 
Wenl  of  Rockies— Model  11— $80;  Sinndisli  Console.  S13S;  L'EleRnnle  Consnlr,  SU'"- 


368  Sixth  Ave. 


New  York  City 


would  like  lo  see  some  life,  less  'lay  down.'  and 
let  one  sell  the- other,  for  we  need  them  holli, 
and  the  more  when  wc  get  our  i  ii-toiini-.  lo 
realize  that  only  vi.i  lln.-  i.lioiini.,r.i|.li  r..!i[>  may 
they  hear  their  favoriUs  again,  .md  vri  ..gain. 
And  Ihe  keener  will  be  llie  pleasure  a.-,  iln  y  lis- 
len to  these  recordiii.e.-  after  they  have  iK.trd 
these  sam.'  selections  via  tlie  radio  roiitv. 

"And,  too.  let  n-i  not  neglect  the  opportnnili.-.'; 
olifered  in  the  way  of  entertainment  for  the  nn- 
e,\i)ccle<l  giK  st.  or  [lie  t.vpecled  guesl,  for  I  hat 
iii.i(|i-i,  will  n  jjiiiu  ii.ijiiive  CLiuditions  exclude 
ilh'  i.iiliM,  .itiil  'uni'i  n|i'  llie  plionogcaph  and 
In,-  ,1111  u    ilh    .Mn.i^'i    K.iit    Iioiir  of  this  or 

■■]  ill. I  ijmI  inl-'iiil,  >\liiii  1  st.iried,  lo  take  up 

I.  iniK  ll  Ml"  }ui\i    liliir,   Inil,   hid    is,    I   liaVC  SCCII 

ninrh  o)  this  nidol.  ii.  r.  I  mess  that  is  Ihc 
right  word,  that  it  lia^  L-.t  ..n  ui\  mind  a  bit. 
for  when  we  migiil  he  i.iliw^-  ,i.l\anl.ige  of  op- 
portuailv  we  .ire  w.iilin-.'  li-r  i ipporl unity  lo  give 
us  a  'kicK'  alon.  .In    n.  ht  [...rli. 

".*\nd  r*-meinbi--i ,  ino,  ih.ii  it  is  no  fault  of 
business  that  when  :i  cii.-lomer  asks  for  soiiie- 
Ihing  you  have  not  got  he  goes  only  to  buy 
where  (hey  carry  il.  You  can  never  sell  what 
you  have  not  got,  and  I  never  did  consider  it 
good  bii5ine>s  to  make  a  'fair'  living  when  I 
iiiiglil  he  making  twice  as  much.  If  phono- 
gr.iphs  and  records  arc  not  'going,'  just  sec  if  it 
does  not  lie  with  us  just  why  this  seems  to  be 

"What  'live'  dealer  will  trade  with  a  jobber 
who  is  nol  alive,  who  will  not  give  service? 
Just  remember,  loo,  that  customers  will  not 
wasle  iiiiicli  lime  on  a  dealer  who  does  not  en- 
lliuse  about  his  line.  They  may  not  tell  you  so 
ill  so  many  words,  but  Ihey  tell  you  just  as 
effeclively  when  llicy  pass  their  dollars  over 
the  counter  of  the  fellow  who  has  what  they 
want  and  makes  tliat  fad  known. 

"Very  truly  yours, 

"H.  V.  Pp-TiinoNi-.." 


Gould  Unipower  Is 

Popular  With  Public 

Product  of  the  Gould  Storage  Battei-y  Co.  Fill- 
ing Real  Need 

riie  Gould  Storage  Battery  Co.,  New  ■\'ork 
City,  reports  that  it  has  had  particularly  great 
■Nueces';  with  lin'  Gould  Unipower.  which  it 
placed  on  llie  market  at  the  beginning  of  this 


Gould  Unipower 
-■a.M.m  111  referring  to  this  devici,  an  oflicial 
of  the  company  pointed  out  lhat  il  is  not  a  so- 
called  iiatlcry  eliminator,  but  is  a  scientifically 
ilr-igiii-d  "A"  iiow'.r  unit  lhat  automatically  cou- 
vi  ri-.  Iimi-ie  liL'htiin'  i-iirrent  into  radio  power  of 
■  -n-[,uil  lull  vult.i.'i.'. 

LiLii;  lo  Ihc  fad  that  it  is  a  single  compact  unit 
in  a  well-finished  gas-tight  case  and  that  il  fits 
williin  and  matches  most  radio  cabinets,  llie  ad- 
vertising appeal  generated  by  this  copy  on  the 
Gould  Unipower  has  been  different  from  lhal 
usually  employed  in  featuring  balleries.  In  al- 
most every  instance  the  Gould  Unipower  is 
shown  in  home  surroundings,  in  close  proximity 
lo  good  furniture  or  expensive  hangings.  It  is 
being  featured  as  part  of  home  furnishings.  An- 
other point  stressed  in  the  publicity  of  the  com- 
pany is  its  ease  of  operation.  A  single  master 
control  switch  op.rales  both  ihe  radio  set  and 
the  Unipower.  ^[any  oMn  r  individual  claims  for 
the  Unipower  have  -iii.i  .  ■  d-d  m  rilaving  ihis  de- 
vice  ill   an   enviable   portion   in   radio  sales. 
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THERE  IS  NO  SUBSTITUTE  FOR  THE  BEST 


JEWETT  QUALITY  PRODUCTS 


CONE 


SET 


Superspeaker 


List  $18.00 


List  $140 


Three  of  Jewett  Quality  Products  built  as  only  Jewett 
Clin.  A  Receiver  of  originality  and  the  nearest  to  per- 
fection ever  built,  eliminating  all  B  Battery  noises  so 
prominent  in  most  sets.  With  the  aid  of  either  of  these 
two  speakers,  the  reception  is  equal  to  the  actual  pro- 
duction. 

Dealer  Franchises  Are  Still  Available 
Exclusive  Metropolitan  Distributor 


List  $30.00 


Jewett  Distributing  Co.  of  New  York,  Inc. 

16-22  Hudson  St.,  N.  Y.  City 


Phone  5921-5922  Whitehall 


Daytonia 


Day  Craft 


Day  Fan  5 


List  $145  List  $300  List  $115 

The  only  set  on  the  market  which  has  a  one  dial  control,  show- 
ing meter  and  wave-length  readings  on  this  dial. 

The  1925-26  Day-Fan  Radio  line  includes  ten  different  models 
and  bo.x  speaker  for  every  requirement.  Our  service  facilities  on 
Day-Fan  insure  perfect  satisfaction. 

Noyes  Electrical  Supply  Corporation 

33  Park  Place,  New  York  City 

Sole  Metropolitan  Distributor  of  Day-Fan  Products 
Barclay  1023-24-25-26 
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New  Products  Force  Better  Sales  Methods 

Sales  Volume  of  Remarkably  Improved  Reproducing  Instruments 
Depends   on   Intelligent   Sales  Promotion   of  the  Retail  Trade 


It  is  not  too  iTuicli  lo  ssiy  that  durinn  llic  last 
few  weeks  llic  whole  aliiiosplicre  of  llic  talking 
macliiiie  biisint-ss  has  been  changird.  The  Vic- 
tor nnd  Uriiiiswick  aiiiiouiiccnients  anil  di'iiion- 
stralions  have  brouglil  about  a  clianj^c  in  the 
general  trade  feeling  which  eaii  'nily  lie  ..illiil 
'"elcclric-"  Everybody  now  is  on  llir  aiv  m 
see  what  the  fulure  will  briny  forlli  I'.vi  iynnc 
has  the  hiyhest  hopes,  Fveryone  behtves  ih.tl 
the  talking  machine  trade  is  about  lo  enter 
Upon  a  new  period  of  achievement. 

Nor  is  there  any  reason  In  donht  ihe  prob- 
abilily  of  all  this,  save  only  the  reason  of  skep- 
ticism concerning  the  ability  of  the  retail  trade 
to  grasp  and  maintain  its  hcild  upon  correct 
principles  of  saleslna1l^llip.  No  one  can  hope 
that  these  principle^  should  Ik  ^;^as[n-d  hy  every 
one  immediately  or  thai  ifieir  gener.il  applica- 
lion  shoulil  eoriie  abont  easily  and  willuml  ronijli 
traveling;  but  every  one  niav,  and  innsi,  hnjie 
that  the  nrw  d.al  .h.w  nniu  iidl.U'   ^h.JI   n.>t  hr 

suffered  l.i  .L  li  ih'  ,  lu  ■  ■.inl  i,  ..i  Im<I 

manipulation  ul  Hm  i.nd-,  .mj  In--  ..i  in.],- 
which  should  have  In  i  n  won.  I  ti  ,i  imtJ,  tvi.iy 
wise  man  will  hope  dial  the  retail  trade  will  he 
wise,  and  will  make  good.  Bui  il  lliis  i^  to  be, 
then  obviously  the  salesmanship  nmsl  be  good 
also. 

We  and  They 

Il  is  surely  ubviniis  ih.il  tlir  p.oide  are  not 

new  reiord-  .iml  ih  «   in.n  In  ilIi  ■■  .iiid  until 

we  have  dmi..  ,,„,   |..  In,  iIm  hi.  The 

talking    ni.ul  r  i    ihi     |i.is|  will 

partly  he  \miIi..iii  ^.llM.   n.  it,  uimI  w  londi- 

lions,  beeaiiM-  lluf  Ihi-mm-,  h\iiM  np  n|)on 

what  aniunijl,  A  |..  ,,n  ■  Ii:  ^,  i—  it,.,ii  in  llie 
field  of  jiiii-i.   r.  |.i>Kh   I  I, .11  .  ■.-  lii-ive  po- 

sition is  no  loii,,.,!    lirl.l,   -line   I.mIIi  i.mIio  Inn.,,!- 

into  being   williin   (he   l.i-l   1. w    mmi  .<nr| 


tin  le--. 


Mn  ' 


changed  the  conditions,  and 
inst  therefore  adapt  itself  lo 


1  firsl  principle  of  sales- 
the  nature  of  the  prod- 


uct we  now  have  to  sell,  we  turn  to  the  second 
principle,  which  is  the  principle  of  Function. 
One  does  not  hny  tlu  inalerial  called  a  machine 
tool  or  a  pianu  i.i  a  imilor-car  or  a  butcher 
knife.  No  one,  ih.ii  in  say,  goes  out  lo  buy 
any  one  of  these  things,  or  any  other  thing  re- 
garding it  in  the  light  of  the  aggregated  matter 


A  new  condition  in  merchan- 
dising suddenly  confronts  the 
trade  with  the  introduction  of 
improved  reproducing  instru- 
ments and  records.  Better 
selling  methods  are  essential 
if  the  dealer  is  to  secure  sales 
volume.  Braid  White  make:> 
some  constructive  and  inter- 
esting comments  regarding 
this  phase  of  business  in  the 
accompanying  article. 


which  in  one  sense  it  is.  One  docs  not  buy  a 
piano  because  it  contains  a  certain  number  of 
kinds  of  wood  and  so  many  pounds  of  steel 
wire.  One  buys  it  because  it  will  do  something 
or  oilier,  give  one  pleasure  of  some  kind,  even 
if  the  pleasure  be  more  social  than  musical. 
So  also  one  does  not  set  out  lo  buy  the  aggre- 
g.iled  iiounds  of  steel  that  make  up  a  motor- 
car, (ine  buys  ils  speed,  ahilily  to  go  any- 
where; one  Imys  iravel,  motion,  thrills.  When 
one  hny>  a  talking;  machine  and  records  lo  go 
wilh  il  one  buys  ihe  performance  of  music 
Mini.  [    ihe  liiiest   eoiidilions,  miraculously  pre- 

ii\(il  so  lliat  it  may  f)e  ealled  at  any  moment 
inli)  llie  by  the  movunenl  of  a  hand  and  the 
pressinj;  of  a  bullon. 

It-  is  ntu-;ie  then  which  is  bought,  and  sales- 
manship must  he  a|ii>l'cd  lo  selling  music  and 
ils  performance. 

This  is  only  another  way  of  saying  that  our 


"B"  POWER  SUPPLY  UNIT 


'omplete  with  Bulb 
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salesmanship  must  include  a  very  persistent 
campaign  of  education.  We  might  as  well 
admit  the  truth  now  at  the  beginning  of  our 
new  age  of  talking  machine  salesmanship  that 
the  buying  public  lias  never  yet  thoroughly  ap- 
preciated what  the  talking  machine  could  do. 
It  is,  of  course,  true  that  the  first  great  success 
was  made  in  the  talking  machine  game  when 
it  was  perceived  that  the  true  position  of  lliis 
remarkable  invention  was  in  the  musical  instru- 
ment field.  Then  came  the  courageous  and  suc- 
cessful atleinpl  to  sell  the  public  on  the  idea 
of  talking  maciiine  music.  This  was  done  by 
enlisting  Ihc  aid  of  wcll-kiiown  (by  name) 
singers  and  players,  especially  operatic  artists, 
and  selling  machines  and  records  through  them. 
In  those  days  the  American  people  were  so 
generally  ignorant  of  music  that  the  names  of  a 
few  opera  stars  constilulcd  Ihe  average  man's 
slock  of  knowledge,  so  that  undoubtedly  the 
plan  of  selling  music  through  these  names  was 
perfectly  sound.    Certainly  it  won. 

A  New  Deal 
But  now  a  new  deal  has  been  made.  The 
talking  machine  enters  with  new  standards  of 
perfection  in  recording  and  reproduction,  and 
it  enters  at  a  moment  when  the  American 
public  can  look  back  upon  twenty  years  of  edu- 
cation in  music  appreciation.  It  is  said  that 
there  are  now  nearly  sixty  symphony  orches- 
tras of  from  fifty  to  one  hundred  players  apiece 
functioning  regularly  in  tlie  United  States  to- 
day, whereas  twenty  years  ago  tlicre  were  about 
six.  To-day  a  score  and  more  of  American 
cities  have  annual  seasons  of  grand  opera.  The 
schools  teach  music.  Music  literally  is  in  the  air. 

Plainly  there  is  nmch  more  known  about 
music  than  there  once  was,  and  the  public  spirit 
is  much  more  critical,  being  based  much  more 
upon  practical  knowledge.  Consequently  in 
selling  the  new  machines  and  records  we  have 
to  sell  their  improved  reproduction  lo  a  public 
all  ready  to  receive  il  gladly:  but  at  the  same 
time  to  a  public  much  more  critical  and  much 
less  inclined  to  believe  anything  it  is  told,  That 
is  why  we  must  make  up  our  minds  to  take  this 
matter  seriously.  We  must  make  up  our  minds 
to  work.  We  must  sell  our  public  on  the  fact 
that  the  talking  machine  of  to-day  is  a  real,  not 
a  substitute,  reproducer  of  the  finest  music, 
under  conditions,  now  at  last  realized,  with  vir- 
tually a  perfect  result.  This  wc  have  never  be- 
fore been  able  lo  say.  This  lo-day  wc  can  say. 
Shall  We  Be  Wise? 
But  it  is  not  enough  lhat  we  can  say  it.  We 
must  say  il  and  say  it  every  day,  every  hour, 
every  minute.  We  have  music  at  command, 
music  that  sounds  as  music  should  sound,  music 
that  does  not  call  foe  apology  or  explanation. 
Are  we  going  to  be  wise  enough  to  teach  our 
buying  public  that  this  is  the  thing  they  have 
always  needed?  Or  shall  we  stand  back  and 
wait  for  the  buyers  to  come  flocking  in? 

Shall  we  be  wise?  That  is  the  whole  ques- 
lion.  For  the  principles  of  our  salesmanship 
arc  clear.  Wc  must  realize  that  it  is  a  new  deal 
for  music  in  Ihe  home  which  we  have  to  sell; 
and  we  must  also  realize  that  it  is  going  to  be 
just  as  much  of  a  job  lo  put  this  over  as  twenty 
years  ago  it  was  for  the  first  time  to  put  over 
the  talking  machine  as  a  musical  instrument. 
If  we  grasp  this  fact,  realize  all  that  is  in  it 
and  make  our  plans  accordingly,  we  shall  suc- 
ceed.   If  we  drift,  we  shall  fail. 


In  New  Home 

The  John  G.  Schuler,  Inc.,  music  store  re- 
cently moved  from  1394  Main  street,  Buffalo, 
N,  Y,,  to  1301  Jefferson  avenue.  Increased  busi- 
ness made  the  move  necessary. 
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Early  Arrival  of  Gold  Weather  Brings  Up 

Sales  Volumes  in  Cincinnati  Territory 

Increase  in  the  Demand  Felt  in  All  Lines— Introduction  of  Orthophonic  Victrola  a  Huge  Success 
— Stocks  of  New  Brunswick  Panatrope  Due— Other  Trade  News  of  the  Month 


Cincinnati,  O.,  NovimliLT  7.— Ai  hist  ilu  in  « 
Orthoplioiiic  talking  machine  is  licrt,  aTid  il  !m' 
been  successfully  dtnionstralctl  lo  tlit  phIjIk 
by  the  different  dealers  wlio  Iiandle  il.  Mon- 
day, November  2,  was  Orihoplionic  Victrola 
Day,  and  thousands  look  advanlagc  of  this  op- 
portunity lo  view  the  instruments  in  the  leading 
Victor  retail  stores. 

Brisk  Weather  Aids  Sales 
The  unusually  early  arrival  of  Winter  temper- 
atures has  had  the  effect  of  stimulating  llic  sales 
of  talking  machines  and  records,  and  dealers  in 
general  report  that  husintss  is  good.  The  holi- 
day trade  is  expected  lo  be  even  greater  than 
it  was  last  year,  at  which  Unie  it  was  reporlcd 
lo  be  very  large.  The  demand  for  radio  com- 
binations and  single  instruments  is  also  grow- 
ing. The  Orthophonic  machine  is  not  yet  of- 
fered with  radio  combined,  and  it  is  staled  that 
this  will  not  be  on  sale  here  until  after  the 
first  of  the  year. 

General  business  conditions  have  improved 
greatly,  and  for  this  reason  dealers  have  made 
preparations  lo  lake  care  of  a  big  demand  for 
talking  machines  and  records.  Collections  are 
reported  lo  be  good,  with  a  larger  number  of 
cash  buyers  than  heretofore. 

Trade  Revival  Due.  Says  A.  H.  Bates 
A.  H.  Bates,  of  the  Ohio  Talkini;  Machine 
Co,  wholesaler,  is  of  ihe  opinion  lhal  llie  re- 
tenl  itnprovenicnts  will  bring  abmit  .i  i.re.il  re- 
vival of  interest  in  ihe  talking  matiiMi--,  wiili  iln 
result  lhat  Iherc  will  be  a  much  i^n-.ih  r  litin.iiMl 
for  instruments  and  recorils  than  i  vi  i  ii.-lrin  . 
The  talking  machine  dealer  ran  ihuv  ninl  tin- 
demand  of  the  "ela;-ses,"  as  well  as  tii.ii  nf  ihi. 
"masses,"  and  lhal  broadens  Ihe  market  .i  lot, 
he  explained. 

Satisfactory  Columbia  Demand 
"Business  is  very  good  right  now,  and  il  is  im- 
proving each  day,"  slated  Miss  Ro-c  Helbi tk. 
manager  of  the  local  branch  of  ihi-  (."ohnnhia 
Phonograph  Co.  "All  of  our  dealers  expect  an 
unusually  large  holiday  trade,  and  they  are  mak- 
ing their  preparations  accordingly.  Records  are 
in  exceptionally  fine  demand.  Nalnrally,  our 
dealers  arc  anxiously  awaiting  oiir  new  machitie, 
which  will  be  ready  about  the  first  of  January, 


l.iil  HI  ihu  iiKMiiltmu  iIk  v  .ire  having  good  sales 
..I  |,M  M  ni  sin<_k."  Mr,  Des  i'oldes,  Sales  nian- 
i  .11  ilii  (.  olunihia's  foreign  record  dejiarl- 
lULiil,  w.i.s  in  Ihe  cily  llie  early  pari  of  Ihe 
month. 

Some  Excellent  Publicity 

Olto  C.rau,  president  of  the  Otio  Grau  Piano 
Co.,  is  so  proud  of  llie  new  Orthophonic  Vic- 
trola that  lie  sends  in  advance  one  of  these 
instrumenis,  and  also  a  supply  of  line  records,  lo 
every  place  where  he  is  going  ic  .iHend  a  dm- 
ner  or  meeling.  As  lie  is  a  gre^il  "juiner"  .ind 
belongs  lo  varioii.  ■irL'.ini/:itii>ii?,  ihis  brings  a 
line  lot  of  pnhlh.il>  "  I  lii'  tii.w  instrument  is 
alre.idy  in  gre.il  ikiii.iTii!.  '  i  \|ilanied  Mr.  Gran, 
"and  we  aie  woiuleiing  whelher  they  can  be 
made  fa^l  enough  to  keep  up  with  the  sales,  I 
am  eonfidi  lit  lhal  they  will  create  a  renewed 
and  increased  interest  in  talking  machines,  be- 
cause of  their  perfect  reproduction,  A  great 
many  critical  persons  who  would  not  consider 
the  purchase  of  a  former  machine  will  buy 
these,  because  they  overcome  all  possible  objec- 
tions." 

Busy  Times  With  Sterling  R.  &  R.  Co. 

The  SlerliuK  Noll  &  ivto.r.l  i  ^  reports  a 
thriving  sitnalion  willi  l.ill.iiu  m.n  hme  dealers 
not  only  on  all  talking  ni.nliine  |irndiicts  bnl  on 
radio  goods  as  well,  Aicordini:  ki  Hen  I.. 
Hrown,  manager  of  ihe  i  oin|iaii.\ ,  Ihe  Aiiler- 
Kuv.i!,  for  wlii.li  lli.  v  r.LMi'Iv  [..-..nne  dt-lriliu- 


..III.  [ 


kI  de- 


riie  Sterling  Roll  &  K'..-r>l  i  li.i..  also 
pl.u.d  Ihe  Operadio  pn.ilii.i-  wiili  ni.iny  ile;,l- 
ers  in  this  terrilory  .hkI  Hum  -iIs  uill  In  ;u-- 
tively  pushed  diiruiK  ihe  ImII  on  Mi^,  F. 
Freidhof,  who  h,.inilt     nnn  I,  ,,f  il,.   ,.171..,  r.uho 

actlvitte-;.    lu  lled.  -    lIu     |  liii  K    prevciiltd  by 

III.  SI.  iImii  ICmII  ,V  K.  .  ..r.l  r...  will  lill  prat- 
lii.ilU  e>.iv  II. r, I  Ml  til.  Lilkinj;  ma r hine- radio 
merLhaiil, 

Gennctl  Record  Sales  Boom 

"We  never  before  have  had  as  big  a  demand 
fur  rerords  ,is  there  is  now,"  said  Chas.  J,  Mcin- 
heif.^,  -.il.^;  iii.Liiager  of  the  local  house  of  the 
Siarr    I'l.iiMi    Co.,   maker  of  Gcnnett  records. 


PROFITING  AS  YOU  GO! 

When  you  choose  OKc(vRuordS 
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STERLING  ROLL  AND  RECORD  CO. 

137  West  4th  Street,  Cincinnali.  Ohio 


■■The  demand  for  Miking  machines  is  mcreasing 
each  day.  and  we  confidently  expect  even  a 
larger  holiday  trade  than  wc  had  last  year. 
W  J.  Purnell,  wholesale  manager,  is  making  a 
trip  to  various  up-State  branches.  E.  I.  Pauling, 
vice-president,  is  out  once  more,  after  being 
confined  to  his  home  two  weeks  with  lumbago. 
Death  of  Paul  Biese,  Record  Artist 
Paul  Biese,  head  of  the  Paul  Biese  Orchestra, 
which  under  his  dircclion  has  done  much  play- 
ing for  recording,  died  here  October  26.  after 
a  brief  illness,  Mr.  Biese  is  said  to  have  been 
one  of  the  first,  and  probably  the  first,  lo  use 
Ihe  saxophone  as  an  orchestral  instrument. 
L.  T.  Dougherty  Promoted 
Leo  T.  Dougherty,  who  for  some  lime  has 
been  connected  with  the  retail  department  of 
Ihe  John  Church  Co.,  has  been  made  manager  of 
the  store.  This  store,  now  at  109  West  Fourth 
street,. will  be  moved  lo  a  new  location  soon 
after  the  first  of  the  year,  as  the  building  il  now 
occupies  will  be  torn  down.  The  W.  G-  Wood- 
mansce  Co.,  dealer  in  pianos  and  talking  ma- 
chines, which  occupies  an  adjoining  building, 
will  also  have  to  move,  for  the  same  reason. 
While  boih  concerns  have  made  tentative  ar- 
rangements for  new  quarters,  neither  desires  to 
announce  them  at  this  time. 

Looking  Forward  to  Panatrope 
"Wc  expect  the  new  Panatrope  in  a  few  days, 
not  later  than  the  middle  of  ihe  month,"  said 
Louis  H,  Ahaus,  of  the  Brunswick  Shop,  "and 
then  watch  our  smoke.  We  have  a  lot  of  people 
lined  up  wailing  for  the  new  phonograph,  and 
Ihe  only  problem  that  will  confront  us  will  be 
to  supply  Ihe  demand.  Our  sales  of  records 
have  been  very  large,  radio  is  moving  belter 
every  day,  and  of  course  there  is  some  demand 
for  present  types  of  phonographs,  with  and 
without  radio  combinalions.  We  expect  an  un- 
usually large  holiday  trade,  and  naturally  the 
Panatrope  will  stimulate  il.  People  who  do  not 
care  for  ihe  old-style  phonograph  will  buy  the 
new  one,  because  of  its  broad  range  and  perfect 
rcproduclion." 

Crowds  at  Chubb-Steinbcrg  Store 
Almost  as  soon  as  llie  doors  of  the  Chubb- 
Steinberg  Music  Shop  were  opened  the  morning 
of  Monday,  November  2,  people  began  to  enter 
the  store,  lo  hear  the  demonstration  of  the  new 
Orthophonic  Victrola,  which  had  been  an- 
nounced in  newspapers  of  ihe  day  before.  In 
a  short  lime  the  place  was  crowded,  and  it  re- 
mained crowded  all  day. 

Previous  lo  Halloween,  one  of  the  show  win- 
dows of  this  store  contained  a  feature  thai  kept 
the  sidewalk  blocked.  This  consisted  of  an 
enormous  pumpkin,  which  was  made  into  a 
practical  radio  receiver,  on  top  of  which  was  a 
loudspeaker.  There  was  a  row  of  four  tubes, 
with  a  full  set  of  dials  underneath,  and  con- 
cealed on  the  inside  was  an  Atwater  Kent  outfit. 
This  display  was  one  of  the  most  attractive  in 
the  entire  city. 

Program  Director  at  Crosley  Station 
Louis  John  Johnen  is  now  program  director 
of  WLW,  the  Crosley  superpower  station  in 
Cincinnati,  and  he  will  alternate  with  William 
Stoess,  studio  director,  in  introducing  the  artists 
and  announcing  the  numbers.  Before  coming 
to  Cincinnati,  Mr.  Johnen  was  announcer  at 
WGBS.  New  York  City.  He  is  a  baritone  and 
teaches  voice  in  the  Cincinnati  Conservatory  of 
Music. 

Copyright  Suit  Dismissed 
Upon  representation  of  both  parlies  that  they 
had  reached  an  amicable  agreement,  U.  S.  Dis- 
trict Judge  Benson  W.  Hough,  on  October  28, 
dismissed  the  copyright  infringement  suit  of 
Jerome  H.  Remick  &  Co.,  music  publishers  of 
New  York  City,  against  WLW,  the  Crosley 
broadcasting  station  in  Cincinnati. 


In  New  Home 

Furer's  Music  Shop.  Stamford,  Conn.,  recently 
moved  to  new  and  larger  quarters  al  446  Main 
street.  A  full  line  of  talking  machines,  pianos 
and  radios  is  carried. 
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Ever  Alert ^ 

A  Iways  on  Duty  ^ 

CUNNINGHAM  Radio  Tubes  are  the  Sentinels  which  guard  radio  re- 
ception from  distortion  and  discord.  If  you  enlist  them  as  an  integral 
part  of  your  own  merchandise  force  to  give  your  customers  complete  radio 
satisfaction,  they  will  render  dual  service 

FIRST,  in  increasing  your  reputation  and 
prestige. 

SECOND,  in  yielding  an  ever  growing  volume 
of  sales. 

Since  1915— Standard  for  All  Sets. 


Home  Ollice:  182  Second  Street 
Chioago  San  Francisco 
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Outlines  Extensive  Plans  for  the  En- 
largement of  the  Odeon  Record  Library 

A.  Thallmaycr,  Manager  of  the  Foreign  Language  Record  Division  of  the  General  Phonograph 
Corp..  Gives  Details  of  Complete  Sales  Plan  in  Connection  With  Odeon  Record  Library 

iinporlcd  Odeon  recordings  into  tlircc  dilTcT- 
eiit  sections.  TIktc  arc  to  begin  willi,  onlics- 
Iral  and  instniineFilal  selections  of  iifilil  classics, 

New  Yurk,  ^i.<^•■  ai  ijurlaiil  i.Minic  of  tins     popular  mclodiLS  fruiM.ii^;  .ivc-rturcs.  elr,,  wliicli 

company's  |>lan  in  conTn.  cl ion  willi  lln'  enlarge-      arr  all  listed  ui  .  ui   i.nr  s  ,1(101.)  siTies,  Ijeing 

^^el^!  of  tlir  pillar  Odeon  lJI)rary.  Mr.  t wel vc-iiieli  reconls,  selling.;  at  llie  pri.-e  ol"  $1,25. 
rii.tlliii.iyi  I ,  \v)]M  h:fi  been  workiiiK  i'l  close  eo-      The  entire  repertoire  in  lliis  series  lias  been  ar- 

..|iii,a        uiili  into  Heinenian,  president  of  llie 

conip.iin.  \\\  developing  tills  important  bianeli 
of  llic  business,  is  one  of  llie  rccoei'iz*;d  au- 
thorities in  llic  foreign  hinguagc  record  field, 
and  his  slalenicnl  to  the  trade  regarding  Odeon 
plans  was  as  follows: 

"Since  wc  introduced  imported  Odeon  re- 
cordings we  liavf  been  receiving  almost  daily 
highly  coniplimeiilary  letters  from  private  in- 
dividuals as  well  as  from  dealers  who  State 
that  our  records  of  Man-k  Welier,  Dajos  Bela 


1)k 


<  1.1 


records  are  of  a  sciiii- 
iit  go  out  of  dale  over 
a  safe  investment  for 


formed  on  Odeon  records  by  these  artist'-,  are 
heconiing  very  popular  as  a  class  through  the 
radio,  as  many  of  ibese  selections  appear  con- 
tinuously on  radin  iTiM.'r.nn-,  Healers  till  iis 
that  they  aiin-illi'  ,..tiii>.l  ili^ir  ii.uli  i-v  i., lim- 
ing   Odeon    recoT.I-.    1.^  .,,n-,  ,,r  il 

music  who  !ia\i'  Imhh  IiI  ilimi  onie  .ihv.ivi  eonie 
back  for  im.ie  A 
classical  n,ilni<  lii 
night  and  .ire  I  In 
dealers. 

"In  order  lo  make  the  trade  better  acquainted 
with  our  Odeon  proposition  we  have  worked 
out  a  sales  plan  which  we  have  mailed  to  all 
Okeh  and  Odeon  dealers  in  the  lorm  of  a  broad- 
side. Wc  present  in  this  plan  a  complete  sur- 
vey of  the  facts  about  Odeon  records,  how  lo 
"  ■■  and  we 
nformation  ,-.s  to  ttie  sales  matc- 
;iiLa.t,-  ill  111--  fnnn  nf  ,  nmplele 
i,il  inlilir-..  .ill  1 .11  1 1\  .■  iinsters, 
til  iliLs  plan. 

3000 


go  about  offering  them  lo  the  publi 


alsi 
al  lli.i 


ratal... ;s 
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window  displays,  etc.,  lb, it  go 
Three  different  assortments  of  . 
scries  records  are  suggested  to  those  dealers 
who  wish  to  Iry  out  our  proposition  on  a  small 
scale  and  our  Odeon  library  of  Symphonic 
works  is  fully  explained, 

"We    have   divided   our  entire   repertoire  of 


A.  Thallmaycr 
ranged  in  a  classified  way  in  a  handsome  twelve- 
page  catalog  which  will  be  of  help  lo  all  dealers 
who  handle  this  popular  scries.  Wc  have  also 
included  in  this  catalog  a  list  of  vocal  selec- 
tions of  unusual  merit  comprising  mostly  the 
well-known  arias  from  Wagnerian  operas  sung 
by  arli.sti  who  have  appeared  in  ihcsc  roles  in 
the  leading  opera  houses  of  ihc  Continent.  In 
order  to  enhance  the  sales  value  of  these  rec- 
ords we  have  prepared  an  attractive  folder  list- 
ing all  recorditigs  that  have  been  made  of  Wag- 
nerian operas. 

"Our  third  section  of  imported  Odeon  re- 
cordings comprises  the  above-mentioned  album 
sets.  Wc  have  originated  the  idea  of  presenting 
symphonic  works  in  album  form  and  we  have 
elaborated  on   it  by   presenting  these  albums 


now  in  elegant  cloth  binding,  heavdy  gold 
stamped  and  giving  on  the  (ly  leaf  or  on  a 
special  folder  a  descriplion  of  the  music  pre- 
sented in  the  albums.  Six  of  Beethoven's  sym- 
phonies, including  the  Ninth  Symphony,  arc 
available  now,  and  a  total  of  fourteen  works 
is  offered  in  album  form  which  will  be  enlarged 
by  new  works  as  we  go  along.  Our  labora- 
t-.rics  in  Europe  have  succeeded  m  recordmg 
perfectly  the  most  difficult  symphonic  works 
and  the  tellers  of  appreciation  from  people  who 
have  bought  these  records  demonstrate  lhat  wc 
have  oblained  some  exccllcnl  results  with  the 
recordings  of  symphony  orchestras." 

Teletone  Factory  Rushed 

to  Meet  the  Demand 

Radio  Speakers  Made  by  This  Concern  Enjoy 
Increasing  Popularity 

The.  Telclone  Corp.  of  America,  449  West 
Forty-second  street,  New  York  City,  has  this 
season  confined  its  manufacturing  activities  ex- 
clusively to  the  production  of  the  Teletone  cabi- 
net speaker.  This  speaker  is  built  upon  the 
principle'of  sound  wave  conduction  and  ampli- 
fication, the  work  of  acoustical  engineers.  The 
amplification  chamber  is  based  upon  the  slrnc- 
lure  of  the  human  nose  and  mouth. 

The  interior  of  the  instrument  is  of  spruce 
wood.  The  amplification  chamber  is  produced 
by  woodworkers  many  of  whom  formerly  bad 
experience  in  the  manufacture  of  violins.  The 
process  of  manufacturing  the  Teletone  cabinet 
speaker  is  along  similar  lines  to  that  carried 
out  in  violin  factories. 

The  Teletone  Corp.  has  worked  two  shifls 
during  the  Fall  in  order  to  turn  out  a  suf- 
ficient quantity  of  speakers  to  meet  early  de- 
mands. With  the  height  of  the  season  now 
being  reached  another  shift  has  been  added  and 
the  factory  will  shortly  be  on  a  twenty-four- 
hour  basis. 

In  marketing  the  Teletone  cabinet  speaker 
the  sales  division  of  the  company  distributes 
its  goods  through  jobbers  in  the  key  cities  of 
the  country.  There  are,  however,  no  restrictions 
as  to  jobbers'  territory.  Due  to  the  fact  that 
the  company  docs  not  encourage  the  stocking 
of  large  quantities  of  its  products  by  distribu- 
tors, il  feels  no  necessity  in  limiting  the 
number. 


EXCLUSIVE  DISTRIBUTOR 

IN 

Metropolitan  New  York,  Northern  New  Jersey 
Brooklyn  and  Long  Island 
FOR 

ThcG^fideral 
ortho-sonic^^ 

Musical  Products  Distributing  Co.,  Inc. 

22  West  19lh  Street        poo.ev.awIter  kent        New  York  City 

CUNNINGHAM  TUBES.  RADIO-ART  RED  SEAL,  WESTERN  ELECTRIC 
BALKITE.  FROST  MUSETTE  PHILCO 


Purchase  Music  Store 

Hahtiorh,  Conn.,  November  6. — ^Wesley  K.  Clif- 
ford and  Walter  C.  Clifford,  well-known  figures 
in  the  talking  machine  business  for  many  years, 
recently  purchased  the  WIdencr-Cushman  Music 
Shop  al  719  Main  slreet,  and  have  changed  the 
name  lo  Clifford  Bros,  A  number  of  new  lines 
are  being  added  to  the  store's  merchandise, 
which  includes  talking  machines,  radio  equip- 
ment, records,  music  rolls,  musical  merchandise 
and  sheet  music. 


Piqua  Music  Shop  Opened 

S'liiUA,  O.,  Nuvcniher  6.— A  new  music  store, 
ihe  Piqua  Music  Shop,  was  recently  opened  here 
by  J,  B.  Thompson  and  G.  F.  Atter.  Both  of 
these  young  men  are  well  known  in  musical  cir- 
cles as  ^hcy  are  connected  with  orchestras.  A 
complete  line  of  all  musical  instruments  is 
carried.  The  formal  opening  of  the  establish- 
ment took  place  on  October  31  and  the  pro- 
prietors received  Ihe  best  wishes  of  many  friends. 


New  Victrola  Demonstrated 

MoNTCOMEHv,  Ala.,  November  4,— A  demonstra- 
tion of  the  Orthophonic  Victrola  was  given  in 
the  parlors  of  the  Exchange  Hotel  recently  to 
an  mvited  audience  of  musicians,  newspaper 
men  and  prominent  citizens.  The  event  was 
under  the  auspices  of  ihc  Jesse  French  &  Sons 
Piano  Co. 
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No  Signed  Contracts! 

No  "scrap  of  paper"  is  needed  to  strengthen  the 
bonds  between  Federal  and  its  trade 


If  you  ask  an  old  Federal  cus- 
tomer why  he  doesn't  insist  on  a 
signed  contract  he  is  likely  to 
answer,  "From  Federal?  Why, 
no  one  needs  a  contract  from  that 
house.  Their  word  is  the  best 
guaranty  I  know  of." 

And  that  faith  —  built  upon 
years  and  years  of  honorable  busi- 
ness  methods  —  is  the  most 
priceless  asset  this  firm  pos- 
sesses. 

A  contract  never  kept  a  custo- 
mer with  you.  A  contract  fulfilled 
under  pressure  never  can  be 
profitable.  Therefore  we  do  not 
have  any.  Federal's  word  is  Fed- 
eral's bond.  And  Federal  never 
forfeits  its  bond.  That  is  why  we 
are  proud  to  have  the  implicit 
faith  of  the  finest  class  of  whole- 
salers and  retailers  in  the  radio 
industry. 


The  new,  simplified  Federal  line 
is  off  to  a  glorious  start.  Ortho- 
sonic  meets  the  growing  demand 
of  the  public  for  lifelike  tone 
production.  Our  powerful  na- 
tional advertising  is  putting  the 
message  over.  Sales  plans — sales 
helps — are  at  your  command. 

The  Federal  proposition  gives 
you  a  nationally  advertised  line 
that  is  widely  and  favorably 
known — a  name  that  will  bring 
you  prestige  and  profit — a  dis- 
count proposition  that  allows  you 
to  make  money — and  an  agree- 
ment based  only  upon  mutual 
satisfaction. 

If  you  haven't  read  the  details 
of  this  unusual  proposition,  write 
us.  We  will  promptly  send  you 
a  copy. 


FEDERAL  RADIO  CORPORATION,  Buffalo,  N.  Y. 

(DiWsfoii  <3l  r.-ilrral  Ttlcphonc  and  Telco'afh  Company) 

Operating  Broadcast  Station  WGR  at  Buffalo 

■  Federal 


ortho-.sonic 


"Rivaled  only  by  Reality" 
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Pittsburgh  Talking  Machine  Dealers  Are 

Inaugurating  Holiday  Sales  Campaigns 

All  Victor  Dealers  Featuring  Orthophonic  Victrolas  in  Vigorous  Sales  Campaigns— Wide  Interest 
in  Panatropc— Edison  Demand  Cause  for  Optimism— Other  Important  News 

I  I  lie 
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<alc  thai  llicrc  is  a  revival  of  inlcrcsl 
l-disoii  phonographs  and  Edisoti  records.  The 
IliK^hn  rhonograph  Co,  has  added  to  ils  line  the 
■|-honipso"  Nc'iilr->dync  radio  and  ihc  cnlirc  line 
nf  llie  Zcriilh  Radio  Corp  R.  W,  French  has 
hr.  n  .idd'  d  In  ihc  traveling  orgaiii/.ition  of  llic 

Advance  Orders  for  Holidays 
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Start  Holiday  Drives 
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New  Sonora  Models  Find  Favor 
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ords  arc  also  being  brniighl  lo  the  minds  of 
gifl-glvers. 

Pleased  With  Reception  of  Panatrope 

Brunswick  dealers  arc  pleased  willi  the  re- 
ccplion  Ihal  ihc  public  has  given  to  tin-  Bruns- 
wick Panatropc  and  the  Hrnnswiek  I'aiiatroiie 
and  Radiola.  Througli  llic  medium  of  judicious 
advertising  and  sali'^faclory  detnonsi ral ions  a 
number  of  Brunswick  machines  have  In  c  u  -iold. 
Uninswick  dealers  arc  very  npltmistic  ram  ern- 
ing  the  outlook  for  the  laU-  Fall  and  holiday 
trade.  Ilrunswick  records  cs|iecially  are  in  pnod 
demand. 

Revival  in  Edison  Demand 
A.  A,  Buebn,  of  the  Buehn  Phonograph  Co,. 
Edison  distributor,  reports  the  oullook  for  the 
holiday  trade  as  very  salisfaclory.  Reports  from 
Edison   dealers   throughout   tlic    territory  indi- 


Discuss  New  Conditional  Sales  Act 

All  iin|>ort.iiit  ineelinu  of  talking  machine 
,li,il.i-  .iiid  iim  i'  tiM-nliam-  in  general  was 
lirlil  ,,1  111.-  llnii  1  II.  nix  last  nioiitli,  wilh 
Aillin,  (1  I  -,liti<  r,  .>!  li.e  l.eehncr  &  Schoen- 
bi  r(;ei  I.  o,,  |iresiilm(.:  '1  he  niccling  was  called 
fur  llic'  purpose  of  iliscussing  Ihe  eoiulitional 
sale^  act  of  Pennsylvania,  which  became  ef- 
fntive  as  l;nv  on  ^i  plemher  1.  This  law  lias 
he.„  the  ^iihiett  nf  ,on-ider.ddc  Study  by  the 
de.tkr-  in  nin<iial  iiisi  nmunts  of  ihis  section 
as  well  as  their  lawyers,  and  there  is  a  wide 
dilTerenee  as  lo  the  meaning  and  operation  of 
ils  various  s.-clions.  In  pas  sin  ^;  it  might  he 
ii.ili.e.l  lhal  this  new  law  contains  thirl y-tliree 
■■iilinns  anil  was  approved  by  Ciovernor  Pin- 
rlinl  on  May  12  last. 

Alexander  P.  Lindsay,  a  prominent  member 
of  the  Allegheny  County  bar,  attended  the  meei- 
ing  and  discussed  the  law  at  considerable 
length,  answering  a  number  of  questions  that 
were  put  lo  him  by  the  guests.  On  motion 
of  Mr.  llamillon  it  was  ilcdded  to  name  a  com- 


Hc  works  shoulder  to  shoulder  with  his 
dealers  at  all  times — he  never  competes 
with  them.  Large  stocks  of  the  best  and 
most  desirable  radio  equipment  arc  car- 
ried ready  for  dealer  shipment  on  a  mo- 
ment's notice. 

An  inspection  and  repair  department  is 
maintained  so  that  apparatus,  requiring 


HOMMEL 
is  an  Ace- 
HighRadio 
Jobber 


tesling,  can  be  quickly  checked  before 
shipment,  and  repairs  made  lo  returned 
sets  wilhout  sending  the  equipment  to  the 
factory. 

Hommcl  dealers  further  benefit  from 
Hommcl's  national  advertisinR  as  all  user 
inquiries  and  orders  resulting  are  for- 
warded promptly  to  the  local  dealers. 


Tie  u{i  ivilh  HOMMEL  NOW—tlie  Hclpfitt  Jobber.  Our  new  Encyclopedia  • 
^  L  I  )  ;  i_  ;  paraltts  466-JV  tvUl  help  you.   Write  for  yeur  copy  io-day.  _ 
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Radio  Ap- 


EXCLUSIVELY 


929  PENN  AVENUE 


PITTSBURGH.  PA. 


inittcc  to  confer  with  the  legal  advisers  of  the 
various  firms  represented  with  a  view  lo  se- 
curing a  uniform  sales  contract  or  lease  that 
would  stand  the  lest  of  the  law. 

Among  the  phonograph  dealers  and  musical 
tni  rciiandisc  dealers  present  were  William  C. 
Hamilinu  and  Charles  L.  Hamillon,  of  the  S. 
Hamilton  Co.;  A,  O.  Lechner  and  Jacob 
Sehoenhcrger,  of  Ihc  Lechner  &  Schoenbergcr 
Co.;  I.  O.  Bair  and  C.  C.  I'urnicr,  of  J.  H.  Bair 
&  Son;  W-  H.  Goldbluni  and  Floyd  Eylcr,  of 
Ihc  Rudolph  Wurlilzcr  Co.;  Paul  S.  Mcchling, 
of  Ihe  Uawson  Bros.  Piano  Co,;  E.  J.  Michael, 
of  Ihe  E,  .1.  Mich.icl  Co.;  Mrs.  C.  C.  Mullen.  1 
of  the  Hen'ricks  Piano  Co,;  F.  J.  Groves,  of  the 
Groves  Piano  Co.;  Theodore  Hoffman,  of  ihc 
J  M.  Hoffman  Co.,  all  of  Pillsburgh;  W.  L. 
Bloom,  of  Cooper  Bros..  New  Kcnsinglon;  I,. 
M  Kelly  and  C.  F.  Gaylord,  Pioneer  Music 
House,  Indiana;  M.  V.  De  Foreesi  and  William 
M.  Dc  Foreest,  Sharon,  Pa.,  W  P,  and  F.  C. 
Wamplcr,  of  1-.  C.  Wampler  .^i:  Son,  Inc.,  Mc- 
Keesport;  J.  G.  Wicster,  ti.  W,  P.  Jones  Music 
Co.,  Washington,  Fa. 

C.  V.  Breyman  Opens  Store 

C,  V-  Hreyman  has  opened  a  new  radio  shop 
at  4i2  riiifd  '■ir.ti,  Beaver,  Pa,  He  has  a  com- 
plete -t.;"  k  .ii  r.irlins  and  radio  equipment.  He 
has  on  ili.-play  si.\  models  of  the  Freshman 
Maslerpiccc,  four  models  of  the  Alwatcr  Kdnt, 
and  other  sels. 

Stage  Radio  Demonstration 

A  r...liii  il'.  ili  rs'  dcmonslralion  was  held  in 
llu-  V  M  1  \  hall  at  Franklin,  P;i.,  with  C. 
H.  Siickli,  '.'1  llu;  Pennsylvania  Rubber  &  Sup- 
ply Co,  in  charge.  S'Xty-five  persons  were 
present.  Prior  lo  the  business  scs.sion  dinner 
was  served;  Iheti  followed  several  interesting 
talks,  including  an  address  by  Bert  Rieketts,  of 
the  Operadio  Co.,  of  Chicago,  III.  The  talks 
and  demonstration  were  highly  interesting  and 
instructive. 

Death  of  W.  C.  Dierks 

Talking  machine  circles  as  well  as  Ihe  music 
trade  in  general  were  deeply  shocked  at  the 
sudden  death  of  VV.  C-  Dierks,  general  manager 
of  Ihe  C.  C.  Mellor  Co.  Mr.  Dierks  passed 
away  at  his  home  in  Fdgcwood,  a  suburb  of 
PittslHir^;h,  on  Ocloher  25.  Mr.  Dierks  was 
horn  in  Reedsburg,  Wis.,  in  I8'j7.  For  a  num- 
ber of  years  be  was  engaged  in  the  music  busi- 
ness in  ihc  West,  in  1911  coming  lo  Pitlsbnrgli 
as  general  manager  of  the  C.  C.  Mellor  Co. 
A  number  of  the  talking  machine  and  music 
trade  representatives  attended  the  funeral.  He 
is  survived  by  his  widow,  a  daughter,  Elizabeth, 
and  a  son,  Barry  C.  Dierks,  an  architect  who 
makes  his  home  in  Paris.  H.  H.  Fleer,  of  Lyon 
&  Healy,  Chicago,  who  for  many  years  was 
associated  with  Ihe  C.  C.  Mellor  Co.,  latterly 
as  sales  manager,  came  on  to  attend  the  funeral. 
Orthophonic  in  Special  Display  Room 

At  the  Rosenbaum  Co.,  Pittsburgh,  a  special 
room  in  Ihe  talking  machine  department  has 
been  set  aside  for  the  display  and  demonstra- 
tion of  the  Orthophonic  Victrola.  This  inno- 
vation on  Ihc  part  of  the  firm  was  suggested  by 
C.  R.  Parsons,  manager  of  the  talking  machine 
deparlmcnt.  The  new  display  room  is  located 
on  the  balcony  floor  in  part  of  what  was  once 
the  office  of  Mr.  Parsons.  A  large  number  of 
persons  have  been  given  demonstrations  of  the 
new  Victrola  and  were  loud  in  their  praise  of 
it.  Mr.  Parsons  is  of  the  opinion  that  holiday 
sales  will  be  especially  large.  In  the  same  de- 
partment there  are  on  display  Ihe  new  models 
of  the  Sonora  phonograph  which  are  attract- 
ing a  great  deal  of  attention. 

Radio  Show  at  Kaufmann's 

One  of  the  largest  radio  shows  of  the  season 
was  that  held  the  week  of  October  26  to  31  in 
the  new  radio  department  of  Kaufmann's  (The 
Big  Store),  The  new  radio  section  is  now  per- 
manently located  on  the  eleventh  floor,  where 
is  also  located  the  Victrola  department.  The 
installation  of  the  radio  department  was  marked 
by  the  sending  out  of  a  large  number  of  invi- 
tations inviting  recipients  to  visit  the  new  de- 
partment and  the  radio  show.  The  following 
(Coitlititicd  on  page  106) 
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TELETONE  cabinet  speaker 


All  Wood  Construction 
Inside — Spruce 
Outside— Walnut 

Beautiful  Walnut 
Finish 

15  inches  High 
3'A  inches  Deep 

Packed  in  Individual 

Corrugated 

Containers 

Easy  to  Handle 

Easy  for  your  Customer 
to  carry  home 

Net  Weight-  5  lbs. 
Shipping  Weight— 6  lbs. 


The  New  Teletone  Principle  of  Sound- 
Wave  Construction  and  Amplification— 
Based  on  Structure  of 
Nose  and  Mouth 


Refer  to  the  above  sectional  view  of  Teletone.  Note 
that  a  sound-wave  coming  from  the  sound  produc- 
ing unit  "A"  (the  human  vocal  cords)  is  amplihed 
through  the  orifice  "B"  (the  human  larynx)  unt. 
it  reaches  the  conducting  area  "C  '  (the  back  ot 
the  throat),  whence  it  is  again  conducted  to  the 
point  of  greatest  amplification  "D"  (the  correctly 
formed  and  opened  mouth  of  the  smger). 


Teletone  Cabinet  Speaker  pleases  the  ear  with 
its  sound,  delights  the  eye  with  its  appearance, 
and  pleases  the  purse  with  its  price.  Beautifully 
finished  in  Walnut  it  stands  15  inches  high  and 
is  only  3!4  inches  deep.  A  handsome  piece  of 
furniture,  fits  on  top  of  any  receiving  set,  or 
any  314  inch  space. 

Jobbers:  Some  territory  still 
open,  write  today.  Attractive 


discounts.  Protection, 
newspaper  advertising. 


Free 


Write  for  sample  and  jofihers  discount 


TELEfpNE^RPC^TiaN 

449  WliST  42nd  STREET,  NEW  YORK  CITY 
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Exclusively  Wholesale  Service  in  the 
PITTSBURGH  DISTRICT 


Atwater  Kent  Equipment 
Pooley  Radio  Cabinets 
Colin  B.  Kennedy  Equipment 
Frencli  Ray-O-Vac  Batteries 
Exide  Storage  Batteries 
Bamite  Products 

Music  Master  Loud  Speakers 
Weston  Radio  Plugs 

Pennsylvania  Radiophones 
Brach  Antenna  Sets 


Our  Slogan 
Service— None  Belter 


T7SENBE  CQ 

Jji  SWARTZ  &   BUEIIN  W. 


909  Penn  Avenue 


Telephone  :  AllonUc  0539 
■  infi  especially  to  niuiio  dealer. 


Pittsburgh,  Pa. 


Pi^iiriih^^iirMeriden  Finn 

Has  Buih  Big  Business 

Demand  (or  Its  Products 

ample  of  how  a  large  b 

„„  in  the  maiiutaclunnfi  of  par  s  ana 

?  .1,  a  number  of  accessories.    Its  first 

T„"  iT  L     dTo  field  was  with  .1.. 
venlorc  m  1  .c  improved  With  an  ad- 

throughout  the  trade. 


Pittsburgh  Trade  Starts 

Holiday  Sales  Campaigns 

(Coii'inlicif  frotit  page  104) 
radio  sets  were  or.  display:  Radiola,  Viclrola. 
Zenith,  Ullradyne,  Music  Master,  A.wa.cr  Kent, 
Frecd-Eiscmarm  Amplion  reproducers. 

Features  Frestiman  Radio 
Al  the  Rosenbaum  Co.  a  special  *»™'ng  was 
made  of  the  fivc-uibc  Freshman  M-'"l>'"'; 
which  had  a  very  satisfactory  -  JJ'^^^  " 
is  also  authorised  agent  for  the  Strombcrg 
Carlson,  Alwalcr  Kent,  Frccd-Eiscmann  and 
Radio  Corp.  sets.    C.  R.  P"""'"'  -""^"sen 

r  '*'"^":e''rsuS:s"i7rc„isuar°:. 

hHe^bS^^l^or  ViCrol.  at  .he  mo^hly 
meeting  of  the  Pittsburgh  Advertising  CI  lb  in 
the  Hotel  Henry  on  Tuesday.  November  .r 
Featuring  DeForest  Line  in  Pittsburgh 
The  Pittsburgh  Radio  Si  Appliance  Co  nc  , 
112  Diamond  street,  this  cily,  Deforest  job- 
Z.  Ss  aroused  Keen  interest  among  DeForcs 
dealers  in  this  territory  in  the  new  DeForest 
modell    M.  W.  KunUel.  secretary  o   this  con,- 

pany.  and  ".»-^"  )  ^  ^^^^^tm  sllown 
verv  much  gratified  over  tnc  cmnu. 
by 'dealers.  A  campaign  along  iiilenMve  I.  e 
exploiting  these  new  products  ; 
der  wav  by  DeForest  dealers  wilh  the  arri  al 
„  the  new  models.  These  products.' noted  for 
llr  unusual  tonal  values  and  for  the  sim- 
plicity of  operation,  embody  radio  standards 
that  will  have  wide  appeal  here. 

■■Five   Foot   Two,"  played   by   Lanin's  Red 
Heads  wilh  a  vocal  chorus  by  Art  Gillham,  the 
Whispering  Pianist,  coupled  wrth    ■  J' 
Hang  Around  My  Sweetie/  "'"""''f 
carlv  -i-.-.  >■■■  .he  Columbia  Phonograph  Co, 


ATTENTION  DEALERS 


r  192  page  oataloi 


The   nnest   and   l.rge.t  enolu.lvo 
Radio  Catalog  In  tlio  United  States. 
SCHNEITTEK  KADIO  COMRANY 
D.p"l  S,.Je..,h.Mi..ouri 


New  Radiocompak  Console 
a  Departure  in  Radio 

The  Radiocompak  Co.,  Asbury  Park,  N.  J. 
has  for  the  past  two  seasons 
assembled  a  new  idea  in  a  complete  radio  re 
ceiver.    This  year's  model  is  a  further  advance 
iiili!  tvno  of  instrument. 

Tnw  Radiocompak  console  model  has  the 
pow  r,  control  and  receiving  panel  at  the  sam 
fierght  and  in  the  same  compartment.  Above 
this  is  liberal  space  for  the  radio  speaker  ampli- 
fi  ation  The  power  plant  is  in  the  bottom 
compartment  of  .bis  two-dccked  console,  eom- 
nletcly  wired  and  ready  for  operation. 

The  equipment  of  the  Radiocompak  includes 
Brigbtson  "True  Blue"  lubes,  the  Amp  ion 
speaker,  the  Sterling  tube  tester  Jefferson  tub 
reiuvenator  and  .lie  Tungar  eharger  There 
is  also  au.oma.ic  electric  socket  battery  con- 
trol  The  whole  operation  of  the  set  and  the 
poter  cuipmen,  are  made  from  the  panel 
space-  

Plaza  Products  Being 

Turned  Out  in  Quantity 

The  Plaza  Music  Co.,  which  early  .bis  Fall 
announced  a  complete  line  of  radio  receiving 
sets,  is  now  producing  its  instruments  in  quan- 
titles  A  new  building  is  being  acquired  by  the 
company  for  the  purpose  of  adding  to  its  as- 
semblv  plant  and  for  cabinet  storage  space^  E. 
M  Schenkel,  sales  manager  of  the  radio  di- 
viiion  of  the  Plaza  Music  Co.,  has  been  par- 
ticularly well  pleased  with  .he  company  s  Model 
R  1  console  receiver,  which,  due  to  its  popular 
priee,  has  developed  into  the  leader  of  these 
new  Plaza  products. 

Miss  Ida  Privens  Weds 

Miss  Ida  Privens.  secretary  10  Andrew  P. 
Frangipane,  secretary  of  the  Mutual  Phono 
Parts  Co  New  York  City,  was  married  to  IJen- 
iamin  Markowitz,  on  October  24.  The  affair 
was  held  at  .be  Hollywood  Gardens  and  among 
those  who  attended  were  A.  P.  Frangipane,  sec- 
retary, and  N.  Garfinkel,  president  of  the  com- 
pany" After  a  honeymoon  in  Atlantic  City  the 
couple  returned  to  their  new  home  in  Brooklyn. 
For  a  while  Mrs.  Markowitz  plans  to  continue 
her  duties  with  the  Mutual  Phono  Parts  Co. 


Remo  Trumpet  Speaker 

The  laboratories  of  the  Remo  Corp  ncxl  pro- 
duced a  tube  reyivcr  in  two  types,  J""'-,  """ 
Senior  These  devices  are  designed  to  bring 
b^r  he  full  efficiency  in  a  few  minutes  o  any 
standard  old  or  weak  tube  With  the  ml  h  « 
„l  tubes  being  sold  and  used  it  is  found  that  the 
demand  for  Ihcse  tube  revivers  is  constantly 
Increasing  and  the  Remo  tube  reviver  accord- 
ingly has  become  one  of  .he  mos.  impor.an. 
products  of  the  Remo  Corp. 

The  use  by  many  of  the  telephone  as  an 


Remo  Cabinet  Loud  Speaker 
aerial  induced  Ihc  Remo  Corp,  to  produce  .he 
Remofone  aerial  which  consist,  of  a  plate  upon 
which  the  telephone  rests  and  from  which  a 
wire  is  run  to  the  antenna  binding  post  ot  the 
receiving  set. 

B  C  Rogers,  head  of  the  Remo  organiza- 
tion reports  that  the  present  season  has  proved 
a  very  busy  one.  He  states  that  not  only  has 
the  volume  of  business  been  greatly  increased, 
but  that  an  additional  number  of  dealers  are 
now  selling  the  Remo  line 


To  Record  Heart  Beats 

Announcement  was  made  recently  by  the  Co- 
lumbia Phonograph  Co.  of  .he  perfecting  of  a 
device  tor  .be  phonographic  recording  of  hear, 
beats  which  is  expected  to  save  thousands  of 
lives  annuallv  by  better  diagnosis  of  heart  dis- 
ease. Engineers  of  the  Columbia  Phonograph 
Co  and  the  Bell  Telephone  Laboratories,  Inc., 
perfected  the  invention,  svorking  with  leading 
surgeons  and  medical  authorities. 
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Music  Master 
Reso'iant  Wood 
Insures  hiatural 
Tone  Quality 

MODEL  VI 

14  inch  $1/^ 
Wood  Bell  0\J 

MODEL  VII 

21  inch  Sic 
Wood  Bell    J  J 


TYPE  250 

Music  Master-Ware 


din 


icd,  I 


■-  lo. 


,    ound.  Wo 
range.     Exquiille  tone. 
One  major  control  oper- 

tor.    MahoBany  cabinet 

§■11*250 


PUSH 

Music  Master 
/or  Qhristmas 
Profits 

MUSIC  MASTER- Quality 
Radio  Products— will 
allow  you  to  reap  a  harvest 
on  your  Christmas  trade. 

Ten  new  cabinet  models, 
with  all  the  latest  refine- 
ments of  mechanical  inge- 
nuity and  tone  quality,  will 
draw  the  best  trade  to  you 
for  Christmas,  and  assure 
you  profitable  business  all 
the  year. 

I  Everybody  knows  MUSIC 
Master.  Its  story  has  been 
told— is  being  told— to  mil- 
lions of  radio  enthusiasts 
through  national  magazines, 
weeklies,  newspapers,  and 
"fan"  papers. 

MUSIC  MASTER  Franchise  gives 
you  real  protection,  and  our  long 
line  gives  you  the  merchandise. 

Write  or  wire  now  for  details 

about  MUSIC  Master. 
fHhisic  ffl?aster.CorporaUon 

MakcTi  and  DUtribufm  of  High-Cradc  Radio  Apparaiu, 

128-130  N.  Tenth  St.,  Philadelphia,  Pa. 
CHICAGO  NEW  YORK  PITTSBURGH 


cquipmcDl)  J.VV 


TYPE  400 

Five  lubet.  No  badcrii 
Unexcelledperformant 
Sclf-concalncd  balcc 


Ten    Models  —  $50  to  ^460~lJnconditionally  Quaranteed 
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Many  Favorable  Factors  Create  Optimism 
Among  Dealers  Throughout  the  Twin  Cities 

Successful    Series   of   Edison    Comparison    Recitals  Concluded  in  the  Northwest— Tremendous 
Demand  for  Music  Master  Products-Spraguc  &  Warren  Pushing  Adier-Royal  Line 

NtlNNEAPOl  IS  A 


of  the  A-C  phono  set,  which  has  achieved  popu- 
larily  with  talking  machine  dealers  Ihrouehout 
tlic  conn  I  r  J'  for  it?  availability  as  a  receiving 


— Thci 


)  St,  PAi.rr.,  Minn.,  Noi 


I'm  be  r  7. 
.  in  the 


li-orgo  C 
I  Ih;i1  the 


Mipply  and  the  radio  and  phonograph  lines  ; 
^ininn  equally  well. 

Interesting  but  Brief 
Hocli  finds  llif  Cheney  dealers  lliniiTj 
out  llic  territory  full  of  cnthustasni  aini  vr 
optimistic  over  the  prospects  of  a  hif  {•■•V\<\ 
Irade. 


&  \V.il<lf> 


Successful  liriison  Tone  Tests 


llio  pirasaiil 
.  Ixilli  phniin- 


rri'i|n['iil  ; 
hiKlnr  11,^ 
.iTri 


![<■ 
Ill'-  [. 


I  I  'innl  of 
I'akolas 


heiiiK  ih>c(ir.itc(I  w 
itigs. 
The  company  li.i; 


ler  m  coslunic  and  powdered  wig  heals  lime. 


and  M,nn...,.,..,     11,,  -,  „f  I„r  Ibc 

flealers  and  (he  jniMn   .in. I  UikMv  sncces.s- 

fiil  in  drnioitslr.iliriK  l-ili~i>ii  lorii-  in  com- 

parison Willi  (lie  vniir  111,-  .irhslv  who  Tiiade 
the  lour  w.rr  lleivy  l.anc  Sheplienl,  ttninenl 
■iopr.iiin.  and  WilliaTti  Keed,  'ijixopbone  ami  (Iiili' 
player. 

Signs  of  II. r  limes  are  seen  in  ihe  farl  thai 
Ihe  I  iii  ki  r  I  11  li,i.  pill  several  lie 
the  NorlliW!--!  h  rritory 

Music  Master  Popular 
The  rixfnllv  r.or^ani/ed  .-.idio  department  of 
llip  Heckwilii  Co.  is  rmding  ii  .iiiruiilt  lo  keep 
up  with  the  cnlhitviasm  for  llie  Mnsir  Masler 
line  In  the  p:is|  few  wei  In.wever.  i|  has 
bcronic  atljnsi.d  In  the  deni;uid  and  orders  arc 
being  filled  |)roini)lly. 

Will  Rogers,  Victor  artist,  was  accorded  an 
enllin>i;.stir  rctcpiion  at  the  St.  Paul  Audi- 
lornitn  uh.M-  I,,  appeared  Wednesday  nif;hl, 
fJovriiili,  I  _'S 

Traveling  in  Interest  of  Adlcr-Royal 
Hoih  Mr,  .S|,rai;ue  and  Mr.  Warren,  of  the 
firm  of  that  name,  are  away  <in  lri|>s  ihrnughont 
Ihc  Northwest  vi^iiling  the  Adier-Royal  dealers. 
Several  new  accounts  have  been  opened  and  the 
business  inspires  the  greatest  enthusiasm  as  to 
the  year's  average. 

The  portable  demands  continue  to  press  the 


"The  Master  Radio  Salesman" 
Arousing  Trade  Gominent 

Booklet  on  Radio  Merchandising  Prepared  by 
C.  H.  Hosier,  President  of  A-C  Electrical  Mfg. 
Co.,  Fills  Trade  Need 


C.  H.  Hosier 

set  for  upright  talking  machines  noiv  in  lh( 
homes  of  the  country. 

ISeeansc    "The    Master    Radio  Salesman" 
built  upon  a  foiuidation  of  e.vpericnce  and  he 


lesmen  in        '"I'lic   \f aster  Hailic 


Salesman,"  ; 

■.alinn  of  the 


.rdud  I 
lid  whi.h  ^ 


li  i;iH  < 


C.I  ■ 


ers,  lias  prrKluri  tl  wi'U  spn 
recipients, 

The  radio  sales  field  ha 
such  an  instructive  and 
lion,  Tlic  ,nalerial,  .kli 
donbtlcs-^  vv.i.  i.r,  i.,Tr,.l  w 


that 


.il) 


A-C  Dayton  deal- 
it'l  i.iimmcnl  from  the 

been  in  need  of  just 
■onstrnclivc  compila- 
irid  in  book  form, 
'  N  i^Teal  care  and  for 
'■■ttly  book  of  refer- 
Icrs  who  have 


ciice  and  pLrmanenI  guide  lo  di. 
received  it. 

The  author  of  "The  Master  Radio  Salesman." 
C.  H.  Hosier,  is  president  of  the  A-C  Electrical 
Mfg.  Co.  He  is  one  of  the  pioneers  of  the  in- 
dustry and  Ihc  products  of  his  company  liavc 
been  noted  for  Ihcir  advanced  rharnctcristics 
and  their  ability  lo  fill  trade  needs.   This  is  true 


Cover  Page  of  The  Master  Radio  Salesman 
cause  Ibis  knowledge  is  adapted  to  tlic  prohlcins 
of  the  retailer  its  value  in  a  field  jiist  reaching 
llic  stabilization  period  is  enhanced. 


A  HOLIDAY  SPECIAL 

An  All  Year  Round 
SELLER 


The  Baby  Cabinet  Phonograpli,  stand- 
ing 17  inches  high,  is  a  popular  sellci- 
for  the  phonograph  dealer  during  Ihe 
holiday  season  and  is  in  steady  demand 
the  year  round. 

Attractively  designed,  the  Baby  Cabinkt 
also  has  splendid  lone  quality,  and  car- 
ries with  it  the  manufacturing  guarantee 
of  one  of  the  leading  manufacturers  in 
the  phonograph  industry. 

Send  for  samf>les  today. 

General  Phonograph  Mfg.  Co. 

Elyria,  Ohio 


Plaza  Go.  Inaugurates 

Holiday  Sales  Campaign 

The  Pla^a  Music  Co..  10  West  Twentieth 
street.  New  York  City,  has  arranged  a  holiday 
campaign  on  its  small  talking  machines,  includ- 
ing the  "Pal"  portable.  It  is  the  Plaza  Co.'s 
contention  that  portable  talking  machines,  as 
in  the  past  two  seasons,  will  find  particular 
favor  during  the  Christmas  period.  The  Plaza 
Co.  is  forwarding  lo  its  dealers  much  advertis- 
ing material  on  the  "Pal"  portable,  including 
a  window  display  cut-out.  From  experiences 
of  last  year  the  Plaza  Co.  realizes  that  where 
dealers  display  portables  conspicuously  during 
the  holiday  weeks  many  sales  result. 

In  addition  to  the  "Pal"  portable,  the  new 
"Kompact."  a  camera-sized  phonograph,  is 
being  exploited  during  this  season,  as  well  as 
two  novelty  mode!  talking  machines  for  the 
nursery. 


Orthophonic  Victrola 

on  View  in  Oklahoma 

Oklahom*  City,  Okla,,  November  4.— A  scries 
of  dcnionslrations  of  Ihe  Oi-tlioplioiiTc  Viclrola 
was  mvon  lierc  by  Miss  Madeline  M,  Davies,  of 
llic  iilucalional  department  of  llic  Victor  Co. 
H-crl<  were  civeii  at  llic  Oklahoma  Club, 
■IK  riiib  anil  before  llic  school  music 
siirerMM-irs  The  new  instrument  was  well  re- 
ceived by  llin^e  in  attendance. 


The  e. 
the  Li 
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Talk  IS  cheap  —  especially  radio  talk.    What  you  want  is  PROOF. 
And  the  one  certain  proof  is  PERFORMANCE. 

If  you  are  using  URECO  Radio  Tubes  on  your  own  set,  you  are  already 
selling  URECO  because  you've  had  all  the  proof  you  need.  Otherwise  make 
this  test.  Tune  in  on  any  station  you  wish.  Listen  closely.  Then  change 
to  URECO  tubes  and  listen  again.  Note  the  amazing  improvement  in  power 
and  tone. 

Thafs  because  URECOS  arc  made  to  pass  the  severest  of  all  tube  tests  in  the 
factory. 

And  try  the  new  URECO  GOLDENTONE  Power  Tube  in  your  last  stage. 
It  kills  every  last  trace  of  distortion  and  increases  range  marvelously. 

The  United  Radio     Electric  Corporation 

418  CENTRAL  AVENUE  NEWARK,  NEW  JERSEY 


You'll  prefer  URECOS  in  your  own  set 
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Introduction  of  New  Instruments  Has  a 

Favorable  Effect  on  Sales  in  Kansas  City 

Most  Retailers  Supplied  With  Sufficient  Orthophonic  Victrolas  to  Enable  Development  of  Sales 
Cajnpaigns — Brunswick  Dealers  Ready  to  Push  the  Panatrope— The  News 


Kansas  i_'it\  , 
thief  topif  ot  , 


new  machii 
trading  a  I 


[llllu 


i-lially 


iiiliur  [i.— Natiir;illy.  i1k' 
■  ri  ii)  tiilkirig  ni;ichiiic 
,  l^  Ihc  iidvcnl  of  lilt 
or  OrlhophoT.ic  is  ol 
II,  and  V  id  or  dt  alci  s 
riic  imlilic  has  rc- 
Wliik'  johbtTs  liavc 
(lay  in  oidtT  to  Ret 
le  rciiriiiif;  cif  the  ntw 
:i  riiiiiihL-r  of  di^alcrs 
llivy  had  iiol  iii.tiIc 


iiiecliii^;  (if  111  III  F 
Wiiir<  I's  Uu^HU'St 


'  dtcidi'd  yain  ovfr  Sc])- 
i-'ober  of  last  year.  His 
I  '  iitly  rcvL'alfd  llial  llicy 
ver  the  outlook  for  the 


K.  k. 


k'nioti^l 


.1  ll.ilUIr^ 


iiiH    in  iliF. 

Iv  ,lll  IMll- 

'  III'  public 
III  IIh'  old 
)invi  hern 
\'tf  much 
I  Ik  whok-- 


ceivcd  ii 

bci^n   wintiiiin   iiiiilii  and 
cvcrylliing  liiu'd  up  tor  tli< 
machine,  it  was  found  lliat 
were  disappointed  liirause 
I  he   necessary    arraii|,'i  nn-i 
shipments  to  he 
spite    of    these  i 
dealers  got  I  heir 
busy  nivinfi  ihe  ji 
J.    W.  JeiiJ-iii- 
Vidor  di'paiiiii'ii 
territory,  has  had  liiuih  U;  III  I 
of  the  territory  and         n  di  .i 
an  opportunity  to  imiiiii"  i 
niachincs.     The  lai^^r  i^i.lir 
received  indicate  lliai    Mi.  .1 
pleased.    And  now  W    T    I  \ 
sale  deparlmenl,  re]>ni{.  di.ii 

ercd  up  with  trlci'iaur  am 
letters  askinc  \v\f  n     Iniam  lit 

be  expected     1 1.  1 1  .i  m  m 

regular  Victor  in.ieliiiii  and 
Eagerly  Await  the  P 
The  Brunswick's  new  machi 
is    bciiii;    aTiiioum  ed    in  j>ai.i 
dailies  and  llu-^^.  wlui  l.avi-  h. 
make  of  invlmincnl  ,in  IimiI.h 
great  de.il  ol  itili  n  vt  to  iln-  , 
latest  iniprovenicnt.    The  advertise 
Panatrope  are  stressing  Ihc  fa 
joint  achievement  of  the  four 
nmsical    and    electrical  acon^^ 
Corp.  of  America,  Genera!  Kb 
inghouse  Electrical  &  Mfg.  Co 
wick  Co. 

On  the  whole,  all  of  the  jobbers  and  dealc 
here  are  optimistic  about  the  Fall  and  Wind 
business  and  look  for  a  genuine  revival  of  hu; 
ing  of  phonographs. 

Radio  Sales  Grow 

One  of  Ihe  lllinL■^  wlm  h  . 
tiie  musical  world  l^  llir  i.irui- 
of  radio.  In  Ihe  Liirn  nl  Siir 
Kansas  City  papers  there  a 
pages  of  advertising  of  ladic 
week  there  is  always  more  than  a  page.  Ami 
ihr  repniU  fiom  dealers  arc  to  the  effect  that 
Ihesc  advei  tisements  arc  bringing  lots  of  busi- 
ness. 

Bright  Edison  Outlook 
Manager  Smith,  of  the  Edison  Co.,  s.iys  thai 
ihr  reports  for  October,  which  have  just  been 


li,  field  rcpresenlative  of  Thos.  A. 
I.disoii,  Inc.,  is  expected  to  be  in  town  lids  next 
week  and  confer  as  to  development  of  future 
business. 

New  dealers  for  the  Edison  arc:  A.  D.  Catli- 
ini  jMirnitnr''  Co.,  of  Rogers,  Ark.;  Matters' 
M n  1.  r,  iN'ixisho,  Mo,;  Home  Furniture 


Ml 


mal 


growing  siroiteer  all  over  ihe  territory.  He 
looks  for  a  very  line  business  before  Christmas 
H.  B.  Zimmerman  With  Brunswick 
H.  B.  Zimmerman  is  a  new  salesman  for  Ihe 
Brunswick  in  Ihc  Joplin  territory.  He  comc< 
highly  recommended  and  has  been  added  to 
help  push  the  new  Panatrope  machine. 

The  Sim psoii-De Board  Drug  Co.  is  a  new 
Brunswick  ilcakr  at  Horlon,  Kan, 

The  Joplin  [jublic  schools  have  recently  added 
to  their  stock,  used  in  the  music  appreciation 
lessons,  $500  worth  of  new  Victor  records. 
An  Attention-compelling  Display 
Hooking  up  with  the  Charley  Chaplin  pic- 
ture, "The  Gold  Rush,"  is  a  display  in  the  win- 
dow of  Ihe  J.  W.  Jenkins  Sons'  Music  Co.  in 
which  Charley  is  represented  on  his  way  to  the 
Arctic,  and  on  his  sled  is  a  "Zenilh"  radio.  It 
is  atlracling  a  great  deal  of  attention. 

Exploiting  New  Columbia  Record 
.\lii.  li  iiitp  ri  ^l  was  manifested  in  the  page  ail 
■  •i  till  Cnliiiiihia  Co.  announcing  the  recording 
lit  ilii  vniL'iii).'  of  4, Will  voices  rccciilly.  and  Co- 
liinilii.i  di-ak-rs  cashed  in  on  the  appearance  of 
I  Ik  advertisement.  Columbia  dealers  arc  re- 
iiiiMiiig  a  very  large  sale  of  records  this  Fall, 
and  this  achievcmcnl  is  adding  to  their  prestige. 
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Master  Gene  Kinney  Trans- 
formed Into  an  Eskimo 

Commander  E.  F.  McDonald,  Uncle  of  Buffalo 
Youngster.  Delighted  With  Gift  of  Furs  and 
Skins  From  Arctic 


Commaiuk  i  E  V 
Ihe  Zenilh  R.idin  (  <> 
the  reeeni  :\l.i.  Mlll.n 


l)ori:ild,  Jr.,  president  of 
<  liicago,  relumed  froiti 
in-tie  Expcdilioii  with  a 


.ll  lilt 


-I.l.id.lli;  il 
L.wii.K  sal.'- 

Mies   0(  lllf 


I..I  iliiri 


has  no  use  for  money,  neither  does  he  know  its 
meaning  or  value,  therefore  it  is  impossible  to 
estimate  how  many  cigars,  cans  of  tobacco, 
strings  of  heads  or  other  trinkets  represent  the 
exchange  in  the  transaction  to  oblain  the  sail. 

Mr,  McDonald,  on  his  return  to  his  home  in 
Chicago  from  Boston,  Mass.,  after  the  landing 
of  Ihe  expedition,  slopped  in  Buffalo,  N.  Y.,  to 
visit  his  sister.  Mrs.  J.  M,  Kinney,  wife  of  the 
liri  siilcnt  of  the  Liberty  Bank,  of  Buffalo,  and 
his  nephew,  Masler  "Gene"  Kinnvy. 

Thc  accompanying  photograph  shows  Jfr,  Mc- 
Donald with  Master  "Gene,"  doubtless  explain- 
ing the  intricacies  of  a  toy  Kayak,  an  Eskimo 
hoal,  said  to  be  the  fastest  one-man  craft  in  the 
world  and  made  by  an  Eskimo  in  Greenland. 
Master  "Gene,"  pictured  in  the  Eskimo  garb 
mentioned,  above,  is  said  to  be  a  conntcrparl 


of  Coi 


nder  "Gene"  McOon. 
ami   attitudes.  Lillh 


hi  i 


individual 


r.  McDonald.  Jr.,  leav( 


Eugene  F.  McDonald,  Jr..  and  Gene  Kinney 
number  of  trophies,  including  an  Eskimo  suit 
of  furs  and  skins,  procured  in  Elah,  Greenland, 
U'l  degrees  from  llic  North  Pole,  The  Eskimo 


Korn  Music  Store  Altered 


M  >  Ml    Imi    \,im  ml.-  r  6— The  August 

Ki'iii  .\hi  i,  ll..n  r  ii.,in[ly  i.iiniplcted  extcn- 
Mvr  aili  r.iiioi,-;,  nuluiliH^:  a  new  front  and  the 
ronvcrsion  01  the  two  stores  formerly  occupie<l 
iiilo  one  large  one.  The  interior  changes  pro- 
vide larger  and  separate  display  rooms  and  a 
portion  of  the  est ahlishnicnt  is  being  set  aside 
as  a  recital  room.  The  romern  is  planning  an 
;iL'i_'ri'.>)vi.    holiday   s;i!es   i)roniotian  campaign. 


The  New  Minnelli  Portable 


Tills  newest  portable  is  equipped  with  the  Minnelli 
tone  arm  with  its  many  high  qualities  of  tone  reproduc- 
tion. This  tone  arm  which  is  reproducer  and  amplifier 
combined  is  readih'  detached  which  allows  the  ma- 
chine to  be  built  compactly. 

Well  equipped  and  finished  the  Minnelli  portable 
enables  you  to  sell  a  portable  that  is  different  from  all 
others. 

Send  today  for  full  details  and  dealers'  prices. 

MINNELLI  PHONOGRAPH  CO.,  Inc.  Pittston,  Pa. 
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EAGLE 

All  That  is  Best  in  Radio 


Console  Model  C-1 
With  Model  F  Receiver — $235.00 


/^^^"^OHERE  is  a  reason  why  the 
/       demand  for  full  capacity 
I.       production  is  always  in 
e\'idence  on  Eagle  Receivers. 

The  reason  is: 

Eagle  dealers  are  absolutely  con- 
fident that  in  merchandise  and 
policy,  Eagle  always  leads  the  field. 

For  a  clean-cut,  aggressive  and 
profitable  campaign  this  year,  secure 
the  Eagle  dealership  for  your  terri- 
tory. 

Quantity  production  consistent 
with  a  quality  product  is  your  in- 
surance for  satisfied  customers  and 
profits. 

Write  for  Booklet  Describing 
Other  Models 


Model  C-3 
With  Model  F  Receiver — $275.00 

The  Trade-Mark 
That  Stands  for 


Dealer  Co-operation 
and  Profits 


Ed^le  Radio  Gbmpanij 


i6BOYDEN  PLACE. 


NEVJARK.  N.J.  o^Rco 
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Prospects  for  Profitable  Year-End  Sales 

Volume  Materialize  in  the  Toledo  Field 

New  Instruments,  Orthophonic  Victrola  and  Brunswick  Panatrope,  Responsible  for  Increased 
Interest  in  Talking  Machines— Entire  Trade  Optimistic— Radio  Sales  Also  Growing 

pliimic  diinoiiilratioiis.  Tlic  lalltT  dcmoiistra- 
lioii  wjs  iindtr  lilt  direction  of  Bertha  K. 
ELkliarl,  i.l  llie  educational  department  of  the 
Virlor  nilkint'  Machine  Co.  The  honst  also 
doiiionslraU-d  the  instrument  before  llie  Ex- 
cliangc  Club,  The  University  Club,  the  teachers 
of  Scott  High  School  and  Gliinwood  school. 
Miss  Helen  Baumgardncr  directed  these  exhibi- 
lions.  D.  Howard  May  is  a  new  member  of  Ihc 
.■iaies  force. 

In  the  radio  section  llie  store,  on  account 
of  till'  increased  demand  for  outfits,  is  com- 
pelled lo  remain  open  evenings.  Inlercsl  in  the 
new  K.idlolu  line  is  unusual.  Thompson,  Zciiilli, 
Alwiiler  Kent  outlils  are  favored,  Robert  J, 
Elwcll,  for  several  years  connected  witli  Grin- 
nell  Hios.,  lias  joined  forces  wilh  tlic  liousc, 

Al  (irinncll  Uros,,  C.  E.  Bell  is  named  nian- 
ii^^i  r    .if    I  he    \  it  Irol.i    (ieii.irhiu  nl       The  store 


T(JiKiH),  I).,  Nnvemlii  r  7  -Wilh  (lie  advent  of  the 
Orlhophoiiic  Irol.i,    Brunswick  Panatrope 

and  cool  Aulmnn  iveiniigs,  trade  in  talking 
machines,  reionls  and  r.ulio  li;is  l.iken  an  Up- 
ward Irernl.  llie  ieeliii)^  ol  niil as  ex- 
pressed so  oflen  hv  ri  Liikr.s  In  llie  ImU  pros- 
pects is  beioiiiiTif;  a  re.ilily. 

riie  coiilinued  ,iiid  growing  interest  in  radio 
is  one  of  the  niiirvels  ol  preseiil-day  merchan- 
dising. Women,  wliii  unlil  rerinMv  have  been 
regarded  mildly  .is  jicssilil,-  I.ijmi-.,  ,im  i.i-duy 

looked  ll|KJIl  as  fnrniili  14  ;i  ii  i  \  n   1 1 u  i  i  .i   1 1 1  c,  lilly- 

ing  power  in  r.uliu  iiuk-  .i  ^  ili'  i  'l'^  in  so 
many  Other  inK-  I  In  \  .•<•  ■  1ji  -i  n  !■  ihc  r.idio 
stores  as  cdiim-Ii  ni  h    ,i-    llh>  ihr  ih|i.irl- 

mcnt    Mores    lur    llii-   lirn    "world    in  your 

home  enlerlainiiieiil  deviee," 

The  J, ion  Slore  Miisii  Rooms  on  the  first  of 
Ihe  month  senl  .ilont;    with   llie  moiillily   ^taU - 

menls   lo   Lii^tn  ("-..ikiii   \  htn.l.i  h.H,IJ,i- 

giving  llie  fail-  .ihnul  llir  ww  in. him  ,iiid  ,i 
like  number  ol  kallf  L^  \  i-nali.  Liij,  i  hi.  ui  u  ndi.. 
shop  with  its  array       m  .  ■  n  mil'  -i  i  s 

The  store  is  carryjiif,  nn  llu  Lni'i  M  ked  Seal 

single  face  record   s.lhs  >lrui     m    lln     llislnrv  'if 

the  city;  ten  ihoiis:,iiil  IT,  ni  ,1  ,,u  \.<  ,u:  mIImi  iI 
In  fact  the  firm  pin.  Ii.i-,i  d  ih<    .niin     im,  |,  ,,t 

llie  discs  owned  !i\    a   n  il.nn   I  \\  .    I  l.ihliM 

The  event  was  cairied  <>u  in   in.i   ^miIi 

the  OSlh  Annivcr'^ary  Sale  ..|   Hi,    -loie   wh.  n 
many  people  wen  alli.ielril  h\   In  r  i.m  m  -  m  ,ill 
sections  of  the  lar^i-  enliii'i'-. 
On   Monday  ilie  ni ilin|'li"iii'    ViiimLi  w.i- 

dcnionslrali'd  lo  Ihe  lulidu  \\  hi  -  '  Inh  and 

to  Ihe   Toledo    Chamher   id    I  <  len.e.      I  he 

department  preseiiled  the  eiilin-  I  opsy  &  liva 
show  troiiiie,  ini  liidiiit;  llii'  !  linn  aii  Si.^^lerv, 
Victor  artists,  lo  Ihe  (.  haiiihc  r  of  (.  miinierei- 
recently.  The  record  "niLWii  I'ye^,"  l»y  the 
Goodrich  Silver  (  oril  Onlieslra,  w.is  fealiired 
in  a  special  manner  in  (-oTijiin.  lion  wilh  the 
local  Goodrich  rubber  braiuli.  'Ihe  vales  ran 
to  large  proportions,  according  lo  L[ivvson  S. 
Talberl,  manager. 

The  Radio  Shop,  which  is  one  of  ibc  finest 
in  the  Stale,  has  sold  a  large  number  of  Radi- 
olas,  Atwater  Kent,  Music  Master,  Zenith  and 
Thompson  outfits  recently. 

The  J.  W.  Greene  Co.  has  entertained  its 
friends  and  clientele  with  a  number  of  excep- 
tional musical  events  rccenlly  in  the  store  audi- 
torium, the  object  of  wbicli  was  to  create  in- 
terest in  talking  machines  and  radio.  Recently 
Nick  Lucas,  Brunswick  .irliM.  was  the  center 
of  attraction.  On  llic  same  day  Harry  Snod- 
grass.  Brunswick  arlisl  and  broadcasting  favor- 
ite, now  appearing  al  Kcitli's  Thealre,  pleased 
many.  Then  the  Nold  Trio,  also  record  artists, 
worked  in  conjunction  witii  Viclor  Day  Orllio- 


r.  ,  r  „ilv  Ij.uI  an  eMlllMVe  radio  and  i.hoiiL.^ii  .ipli 
■  li.pl.i^'  ,il  Ihe  ( 'hm  Food  Show  here.  The  i.idui 
,  vhil.K  ,..ii-i-.led  ..I  U.uliola,  Harlniaii,  Air  W'.iy 
.Hill  hila  ■^t^  Several  deals  were  closed  at  the 
~ln>iv  .mil  a  iart.',e  number  of  prospects  were 
unil     ll.iKiMiiiy  reeords  are  moving  briskly, 

I   I'  lii'hl  III  r,   toi  iiierly   '■;iles  promotion 

t  III  til'  Ait-  \\,.y  Radio  tor  p.,  has  sue- 

I  III!  il  i-  W  DiKnarr  av  district  representative 
lur    [ill    1  'ilniiilii.i    rhcinograph    Co.     He  will 

I  111  I  ..Ill-Ill, III  I'lano  Co..  Columbia  dealer,  is 
eiil.iri.'iiir  II-  It.ior  display  space  and  making 
re.i.h  l.'i  ,1  laryi-  holiday  trade.  The  store  has 
been  ii  deeorated  and  window  display  space  has 
heen  enlarged.  Record  booths  arc  also  lo 
undergo  extensive  changes. 

The  store,  which  makes  use  of  timely  events, 
is  always  able  lo  draw  interest  to  the  enter- 
prise. Harry  Wasserman,  proprietor  of  the 
United  Music  Store,  Victor  and  Brunswick 
dealer,  devotes  his  entire  window  space  to 
limely  events.  A  Halloween  window  attracted 
wide  attention. 

The  house  enjoys  a  large  foreign  following 
who,  unlike  most  Americans,  buy  records  in 
large  quantities.  Just  now  Spanish,  Mexican, 
Arabian  and  Hebrew  buyers  arc  most  numer- 
ous. In  addition  to  native  music,  many  Ameri- 
can records  arc  purchased  by  the  foreigner. 
Among  these  Viclor  and  Brunswick  selections 
arc  neck  and  neck. 

The   Whilney,    Blaine,    Wildcrnuilh    Co.  iv 


meeting  wilh  good  success  in  its  demonstra- 
tions of  the  Orthophonic.  David  Blaine,  presi- 
dent, predicts  a  large  sale  for  the  instrument. 
Verne  Ashelman  is  a  new  member  of  the  sales 
staff.  Rulh  Mitchell,  of  the  office  force,  will 
Winter  at  St.  Petersburg,  Fla. 

Fred,  Stewart,  in  charge  of  the  radio  section, 
believes  that  radio  will  continue  lo  enlarge  its 
hold  upon  all  classes  of  people.  Sales  this  Fall 
are  far  above  last  year.  Zenith  and  Atwater 
Kent  are  the  principal  lines  carried  here. 

At  the  Frazellc  Music  House  the  higher 
priced  phonographs  and  radios  lead  in  sales. 
Music  Master,  Zenilh,  A.  C,  Dayton  and  Grimes 
lines  are  featured.  W.  O.  Hart  has  joined  forces 
wilh  the  house. 


Harry  R.  Carlisle  Now 

With  the  Apco  Mfg.  Go. 

pRovitiENCE,  K.  T.,  November  2.— Harry  U.  Car- 
lisle, an  authority  and  one  of  the  pioneers  in 
radio  publicity  and  siilcsmanship,  has  now  be- 


le|i.irlmeiil. 
and  ;^enilh 


'  i'> 


H.  R.  Carhsle 
come  identified  with  the  Apco  Mfg.  Co.,  of  this 
city,  manufacturer  of  Apco  battery  chargers, 
Apco  "B"  battery  eliminators  and  other  prod- 
ucts in  the  radio  field,  Mr,  Carlisle  needs  no 
introduction  in  radio  circles.  For  many  years 
dating  back  to  the  infancy  of  radio,  Mr.  Car- 
lisle was  in  charge  of  the  advertising  depart- 
ment of  the  Atwater  Kent  Mfg.  Co.,  Philadel- 
phia, Later  he  was  in  charge  of  the  advertising 
of  the  Welsbach  Co.,  of  Philadelphia,  for  a 
short  period.  His  intimate  knowledge  of  the 
radio  field  and  his  wide  acquaintance  through- 
out the  industry  will  be  of  invaluable  assistance 
to  him  in  the  important  duties  he  has  now  as- 


AKRADYNE'S  PERFORMANCE 

It  is  a  pleasure  to  sell  Akradyne  Radio  Receivers.  After  your 
customers  have  been  delighted  by  Akradyne's  appearance,  there 
is  no  doubt  but  that  they  will  be  charmed  by  its  quality  reproduc- 
tion and  impressed  by  its  absolute  dependability. 
As  the  radio  buying  season  approaches  its  peak,  it  is  important 
to  present  a  line  of  radio  receivers  with  an  appeal  to  all  tastes 
and  purses — Akradyne. 

The  complete  Akradyne  line — cabinet  and  console  models, 
$75  to  $215;  art  models  of  beautiful  design,  $475 
to  $1,475;  and  the  Akratone  cabinet  speaker,  $31.50. 

Sunbeam  Radio  Corp 

35O  West  31"  St.  New  York 

Also  manufacturing  Pink-A-Tone  Radio  Rectiver*  in  2, 
3  and  S-tnbe  modmh  at  $18.50.  $28.50  and  $34.50 
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Mor^  Cbristmas 


Quality  Foints 

-The  Tungar  is  the  original  bulb 
charger. 

-It  is  built  to  last  for  years. 

—It  charges  any  make  and  size  of  stor- 
age battery:  radio  "A"  and  auto  bat- 
teries, and  "B"  batteries  as  high  as 
96  volts  in  series. 

-It  is  simple!  Just  two  clips  and  a 
plug  for  the  house  current. 

—It  makes  no  disturbing  noise. 

-it  can't  blow  out  Radiotrons  if  bat- 
te-y  is  left  hooked  to  set  while 
charging. 

—It  causes  no  radio  interference. 

PricM  Edit  of  the  Rotfcrts 
T«fD  flinpert'  Timjnr    .    Ujt  $j8 
Five  ampeiL'  Tungiir     .    List  $28 
60  cycles— no  volts 


profits 

seU  a  Tungar  with 
mry  storage  battery 
set  you  sei 


-K 


THE  Tungar  means  better  reception,  and 
therefore  easier  selling.  It  means  less 
cost  and  trouble  in  the  upkeep  of  a  storage 
battery  set,  and  therefore  satisfied  customers 
after  Christmas.  And  it  adds  an  extra  profit 
to  each  radio  sale,  if  you  sell  a  Tungar  with 
a  set. 

And  don't  overlook  the  opportunity  of  selling 
Tungars  as  Christmas  gifts  to  every  family 
that  has  a  storage  battery  set  without  a  charg- 
er. The  Trmgar— the  original  bulb  charger- 
is  known  everywhere,  and  sells  easily  on  its 
name.   Push  Tungar  for  Christmas  profits. 

For  aggressive  music  dealers,  the  profit 
possibilities  of  the  Tungar  are  tremendous. 
Write  for  sales  helps  and  distributor's  address. 

Tungar 

III  I II  jp^fc'"'"^ 


B ATT E RY  CHARGER 


'ungar—a  Tegistered  trademark-is.  found  only  on  the 
genuine.    Look  for  it  on  the  name  plate. 


GENERAL  ELECTRIC 

MFBTHANDISE    DIVISION  BRIDGEPORT,  CONNECTICUT 

GENERAL   ELECTRIC    COMPANY  MER  C  H  A  IS  u  IS  c  uivisiui-i 
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Richmond  Music  Lovers  Turn  Out  to  Hear 

Orthophonic  Victrola  in  Spite  of  Rain 

Orders  for  New  Instrument  Being  Received  in  Substantial  Quantities— LocaJ  Radio  Broadcasting 
Station  Opened— Radio  Dealers  Co-operating  to  Put  Over  Local  Radio  Exhibition 

Newspaper  space  was  ulili^cd  libcraliy  in  ex- 
l>ioiling  llic  public  dcmonsirations  licrc,  pracli- 
cally  all  ihc  Viclor  dciik-rs  indulging  in  use  of 
prinlcr'i  ink  lo  liclp  boost  llie  event,  The  day 
WAS  described  as  Victor  Day. 

TIic  opening  of  Edgeworlh  station,  WRVA, 
the  new  niammotli  broadcasting  plant  of  Larus 
Urolliers  &  Co,,  tobacco  manufacturers,  occurred 
on  November  2.  Local  radio  dealers  linked  up 
with  the  event,  advertising  their  lines  cjuile 
freely  in  the  newspapers  and  extending  a  most 
cordial  welcome  to  the  new  station  which  is 
expected  to  stimulate  interest  in  radio  as  well 
as  in  music  generally.  The  C,  13.  Haynes  Co., 
Edison  jobber  and   dealer,   featured   At  water 


UlCH.MONit.  V.\  .  November  5,— The  first  jniblic 
denionslrnii..ii  ,.\  \\„  n-  w  Orthophonic  Victrola 
met  with   -I  mi;  response  from  the  pub- 

lic, accor.lni^.  h,  .Ir.ii,  !-:.  alihougli  llic  weather 
was  anyllini  L:  hiii  pi  ..piiious,  a  cold  driz/ling 
r.iin  frilling  ili n nit' Im.mi  llic  day  set  apart  for  llic 
purpose,  l'l^vll.n^l^,  under  the  direction  of 
Miss  Grace  ii.nv.  of  llie  educational  deparlmejit 
of  the  Victor  Co.,  llie  Corlcy  Co.  gave  a  private 
invitation  denionslralion  in  the  auditorium  of  its 
store  at  which  some  200  or  more  persons  were 
lireseiil.  Miss  Barr  also  directed  aiiulher  dem- 
on si  r[il  ion  at  the  Woman's  Club,  which  was 
given  prior  to  the  pul>lic  evcnl,  Some  -lOO  wom- 
en attended.  It  is  jdanned  to  doincnslrate  the 
new  maehiiKS  later  at  several  of  the  leading 
eliibs  of  the  city  as  well  .is  in  llie  schools.  They 
li.ive  been  selling  so  well  siiue  Ihcy  have  been 
Ijul  on  llie  market  here  llial  difliculty  has  been 
encounlercd  in  filling  orders,  as  only  a  limited 
number  of  the  machines  arc  available  at  the 
jirescnt  time. 

Waller  D  Moses  &  Co,  report  the  sale  of  one 
of  ilii  "t  n  (|.  11  m"  .t  Wr'^  lo  the  Country  Club 
oi"  \  n  L;iin,i,  wiiK  li         -  (o  usc  it  to  supplcnicnl 

Fred  R.  Kessiiieli,  manager  of  the  wholesale 
department  of  the  Corlcy  Co.,  visited  Ihc  fac- 
tory at  Camden  the  other  day  in  an  elTori  to 
get  a  larger  slock  of  the  new  Vtctrolas.  Many 
inquiries  arc  coming  in  to  jobbers  from  out-of- 
lown  dealers  ,  and  not  a  few  orders  are  being 
received  from  them. 


Kent  and  other  lines  of  radio  which  it  handles. 
Thirty  Richmond  radio  dealers,  co-operating 
with  each  other,  plan  to  open  the  city's  first 
annual  radio  exhibition  November  16,  in  the 
William  Byrd  Hotel.  Ben  H.  HofTman,  of  HofT- 
inan  &  Goodman,  will  be  chairman  of  the  show. 
The  exhibition  will  continue  for  a  week  and 
will  be  open  from  6  to  11  o'clock  each  evening. 
A  large  attendance  is  expected. 

Miss  Florence  Biscoe,  of  the  Corley  Co.'s 
wholesale  department,  planned  to  visit  Bccklcy, 
W,  Va„  November  13,  for  the  purpose  of  at- 
tending the  anniversary  celebration  of  the  new 
Lilly  Music  Store.  The  event  was  to  be  lopped 
ofT  with  a  banquet,  Miss  Biscoe  expected  to 
Slop  ofT  at  Lynchburg  and  Roanoke  on  her 
trip  to  call  on  Victor  dealers  in  those  two  ctlies. 

S.  P.  Dowdy  Furniture  Co.,  404  East  Broad 
street,  which  handles  Pathe,  and  other  lines  of 
phonographs,  has  bought  store  properly  ai 
504  East  Broad  street,  and  expects  to  occupy  it 
about  the  first  of  the  year. 


Mutual  Phono  Parts  Go. 
Markets  Loud  Speaker  Unit 

New  Unit  With  Non-Adjustable  Stylus  Ar- 
rangement Announced— Other  Departments 
Report  Heavy  Demands 

The  Mutual  Phono  Parts  Co.,  New  York  City, 
has  announced  a  new  loudspeaker  iiiiil  willi 
stylus  arrangement  that  is  non-adjnslable.  I  he 
two  other  radio  units  of  ihe  Mutual  line  have 
proved  very  popular  and  it  is  expccltd  that  this 
new  improved  unit  will  rapidly  find  its  place  in 
the  field. 

rile  tone  arm  dcparinienl  has  received  excep- 
tionally heavy  demands  upon  it  and  is  working 
each  iiiglil  until  nine  or  ten  o'clock  to  fill  all 
orders.  The  deniaiul  is  reported  well  propor- 
tioned throughout  ils  various  models. 

A.  P,  Fr;nigi|)arie  recently  returned  from  a 
trip  throiigli  the  Middle  West.  He  found  con- 
ditions ill  llie  territory  good  and  the  various 
riiaiuifaeturers  very  busy  striving  to  take  care 
of  the  sudden  heavy  orders  which  they  have 
received.  He  found  a  general  spirit  of  optimism 
prevailing.  On  his  way  home,  Mr.  Frangipanc 
went  through  Canada  and  stopped  at  the  head- 
ijiiarlers  of  llie  Canadian  Acme  Screw  &  Gear 
Lo,  111  loioiiio,  I'hese  Canadian  distributors 
ot  the  Mutual  line  arc  doing  exceptional  busi- 
ness in  the  Dominion, 


brugghen,  conductor  of  the  ifinneapolis  Sym- 
phony Orebestra,  who  says  that  the  O'Neil  "in- 
slruiiient  lias  remarkable  mellowness  and  com- 
pleiely  eliminates  the  liollowncss  of  tone  and 


The  Audiphonc 
nasal  quality;  the  outstanding  feature,  however, 
is  that  the  individuality  of  the  various  instru- 
mental timbres  is  preserved.  The  speaker  repro- 
duces the  high  and  low  notes  with  equal  fidel- 
ity and  the  overtones  are  always  present." 

The  O'Neil  factory  is  well  located,  with  excel- 
lent shipping  facilities.    The  plant  is  most  mod- 


The 

Henderson 

TYPE  lOlA 

Radio  Tube 


Henderson  tubes  are  being  used 
by  discriminating  radio  enthusi- 
asts throughout  the  United  States, 
Europe  and  the  Orient. 

Guaranteed  uniform — SO':i'  longer  life 
"Best  for  Quality  and  distance" 
Mutual  conductance — 750 
Amplification  constant — 9 
Plate  impedance — 12,000 
Standard  type — lOlA — 5  volts — %  amp. 
Di'iilvrs  ivanlfd  ei'eri  (t/iiTe 

HENDERSON  BROTHERS 

Monufaclurert  of  Hcndenon  R.coiver. 

93  Federal  Street  Bo*ton,  Man. 


Audiphone  Loud  Speaker 
Popular  With  Radio  Fans 

Exclusive  Features  Embodied  in  the  Radio 
Loud  Speaker  Manufactured  by  the  O'Neil 
Mfg.  Co.— Three-way  Control  Princ.plc 

The  O'Neil  Mfg.  Co.,  4734  Hudson  boulevard. 
West  New  York,  N.  J.,  is  the  builder  of  the 
Audiphone"  loud  speaker,  which  incorporates  an 
LMluMve  thrcc-way  control  balanced  armature, 
iMtli  l.iiiiinaled  electro  magnet,  large  permanent 
magnet  and  India  mica  diaphragm, 

Ihe  O'Neil  Co.,  besides  manufacturing  and 
marketing  the  Audiphone,  also  supplies  loud 
speakers  to  some  of  the  best-known  American 
manufacturers,  as  well  as  several  in  foreign 
countries,  including  the  Marconi  Wireless  Co. 
of  Canada.  This  latter  firm,  in  a  recent  letter 
lo  Kaymond  H.  O'Neil,  the  head  of  the  O'Neil 
Mfg.  Co.,  said: 

"After  thorough  tests,  we  have  decided  to 
adopt  ihe  O'Neil  Audiphone  unit  for  our  new 
M  arconi  loud  speaker.  We  are  naturally  very 
jealous  of  the  Marconi  name  and  will  only  place 
it  upon  a  product  which  will  measure  up  to  the 
very  high  Marconi  standard  of  excellence." 

Besides  letters  from  a  number  of  manufac- 
liirers  throughout  the  country,  the  O'Neil  Co. 
also  is  very  much  gratified  through  the  fact  that 
It  lias  been  the  recipient  of  hundreds  of  letters 
from  radio  owners.  Among  these  letters  are 
some  from  noted  musicians,  including  H.  Ver- 


AOJUSTMENT  - 

Showing  Three-way  Control  of  O'Neil  Speaker 

ern— of  the  daylight  type.  Raymond  R.  O'Neil, 
as  well  as  Mrs.  O'Neil,  who  is  also  an  executive 
of  the  company,  are  both  well-known  musicians. 
T  he  company  has  in  addition  a  competent  corps 
of  engineers  and  expert  assemblers. 


Adds  Music  Department 

Hudson,  N.  Y,,  November  7.— A  music  depart- 
ment was  recently  installed  in  Jaquin's  store, 
owned  and  operated  by  Stephen  E,  Boisclair, 
who  operates  similar  departments  with  Jaquin's 
in  Amsterdam  and  Troy. 


New  Victrola  Demonstrated 

BiNGHAMTON,  N.  Y„  November  6— A  demon- 
stration of  the  Orthophonic  Victrola  was  given 
members  of  the  Monday  Afternoon  Club 
through  the  courtesy  of  Fowler,  Dick  &  Walker, 
Victor  dealers. 
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The  New  Series  Gennett  Records 

at  SOc. 

^J'OW  that  the  indoor  season  is  here  the  New  Series  Gennett  Records  at 
;^  ^  50  cents  with  their  timeliness  and  quahty  are  an  important  stimulant 
in  renewing  interest  in  the  record  as  a  source  of  home  entertainment. 

_  The  Gennett  Slogan  "First  and  Best  on  Gennetts"  was  never  truer  than 
it  is  today,  for  up-to-the  minute  popular  dance,  vocal  and  novelty  hits  are 
to  be  had  when  they  are  new  and  at  a  new  price! 

Then  there  are  the  Gennett  standard  numbers — without  which  no  deal- 
er's shelves  are  complete — representing  the  highest  attainment  in  the  art  of 
sound  recording. 

The  new  Gennett  sales  plan  eliminates  all  possibility  of 
dead  stock  and  enables  the  dealer  to  have  on  his  shelves 
selections  that  are  in  constant  demand,  the  profits  from 
which  are  never  being  jeopardized  by  left-overs  and  slow 
movers. 

Every  dealer  will  be  interested  in  this  new  plan  because  the  Gennett 
proposition  is  worth  while.    Write  for  further  information. 


GENNETT  RECORDS  Richmond,  Indiana 
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Why  dealers 


The  Kolster  Eight  pictured  above  is  one  of  four 
beautiful  models,  of  which  there  are  two  Eights 
and  two  Sixes.  Each  is  housed  in  a  aibinet  of  rare 
charm,  designed  by  leading  authorities.  A  Kolster 
is  a  pleasure  to  the  eye  as  well  as  to  the  en*-. 


Another  Kolster  advertisement 
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find  Kolster 


so  attractive 


F.  T.  C.  executives,  planning  long 
ago,  are  rewarded  by  the  wide  re- 
sponse upon  the  part  of  progressive 
dealers. 

The  reasons  are  simple. 

Primarily,  in  the  instrument  itself, 
a  Kolster  anticipates  the  current 
public  demand. 

That  means  sales  and  profits  to  the 
dealer. 

Secondarily,  in  the  relationship  with 
the  trade,  F.  T.  C.  executives  have 
developed  a  mutually  successful 
plan. 

A  Kolster  franchise  means:  territo- 
rial protection,  substantial  profit, 
protection  against  obsolescence  and 
against  erratic  price  fluctuations, 
aggressive  advertising. 

If  the  above  were  a  mere  claim,  it 
would  not  be  unique.  But  backed  by 
F.  T.  C.  it  is  not  a  claim,  but  a 
fact. 

Furthermore,  it.  is  unique  because 
behmd  the  Kolster  is  a  concern  so 


ably  financed  and  so  forward-looking 
that  it  can  afford  to  give  every 
Kolster  dealer  the  very  limit  of  co- 
operation. 

In  selling  a  Kolster  to  a  customer  a 
Kolster  dealer  is  insuring  a  satisfied 
customer.  A  Kolster  satisfies  in  tonal 
perfection,  simplified  tuning,  quiet- 
ness from  background  noises,  selec- 
tivity, no  interference,  sensitivity, 
beautiful  cabinets  and  a  factory 
guarantee. 

F.  T.  C.  executives,  in  anticipating 
public  demand,  also  anticipate  the 
requirements  of  a  permanent, 
mutually  profitable  relationship  with 
dealers,  founded  on  cooperation. 

Because  of  F.  T.  C.  policies,  you 
should  handle  Kolsters  if  you  want 
substantial  and  steady  profits. 

Write,  wire  or  mail  the  coupon  for 
further  information. 

Federal  Telegraph  Company 

(of  Cahfmma) 
Woolworth  Building,  New  York  City 


FeJiral  Telei;r4|ili  Ccimp.ii.>'  '■  " 

(of  California) 
Woolworth  BuildioH.  New  York.  N.  Y. 

Please  send  me  particulars  reKardiod  Kolster  R.iJui  and 
the  Kolster  dealer  pro|xisition 

N.ime  -  -  -    -  - 
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Michigan  Music  Merchants 
Organize  State  Association 

Successful  Meeting  Held  at  the  Hotel  Pantlind, 
Grand  Rapids.  November  2  and  3 — Frank  J. 
Bayley  Elected  First  President 

Grand  Rapids,  Micu,,  Novetubcr  4, — At  a  meet- 
ing held  at  tlu-  Hotel  Pantlind  here  on  Monday 
and  Tuesday  of  this  week  tlicrc  was  success- 
fully launclicd  the  Michigan  Music  Merchants' 
Association,  made  up  of  music  dealers  within 
the  confines  of  this  Stale.  The  attendance  was 
very  satisfactory,  and  many  who  were  unable 
to  be  present  signilk'd  thtir  desire  to  co-operalc. 
After  the  constitution  and  by-laws  were 
adopted  the  following  officers  were  elected: 
President,  Frank  J.  Bayley.  Detroit;  first  vice- 
president,  J.  C.  Shalluek,  Owasso;  second  vice- 
president,  diaries  E,  Hnal.  Battle  Creek;  sec- 
retary. C.  H.  HolTTnan,  Grand  Rapids,  and  Ircis- 
urer,  A.  H.  Howes.  Detroit,  In  addilioii  to  llie 
officers  the  executive  committee  will  include 
Otis  Bigelow,  Dowagiac;  L.  C.  Schroedcr,  Es- 
canaba;  A.  H.  Meier.  Holland;  H.  J.  Turncll, 
Jackson,  and  W.  T.  Davis,  Saginaw, 

Tlic  next  annual  convention  of  the  new  asso- 
ciation will  be  held  in  Detroit  at  a  dale  to  be 


decided  upon  :ind  announced  in  the  near  future. 
"!  Iiv  sp'  .ikers  at  the  various  meetings  included 
I>'    .1,1  ..])■■ -N,  president  of  the  Music  Indus- 

ii"       '  IkiiiiI.'t    of    Commerce;    Thomas  M, 
I       ■,  i  M        nl  of  the  Q  R  S  Music  Co.  and 

.1  '<'■■  ■     iif    the    Zenith     Radio  Corp.; 

H'lH',    I      V\ii-.ert,  president  of  the  National 

As.-i)i  i.iir.ni        Music  Merchants;  C.  L,  Dennis, 

of   the   slalT  of   the   Chamber  of  Commerce; 

H^rry  E,  [Jibb,  of  the  Bruns\vick-Balke-CoIlcn- 

der  Co.,  and  others. 

Mr.  Pletcher's  talk  aroused  particular  interest 
and  promoted  considerable  discussion.  He 
talked  on  the  future  of  radio,  and  traced  the 
growth  of  public  demand  for  high-priced  rc- 
coivers,  emphasizing  the  fact  that  it  is  not  the 
price  but  the  performance  that  counts.  He  de- 
clared thai  the  public  wanted  cnlertainnieni  and 
not  education.  "Thirty  years  ago,"  said  Mr, 
PIclcher,  "I  was  peddling  what  the  trade  calls 
small  i:niJ(h,  nud  have  lived  to  see  motion  pic- 
lun-  shows  yisQw  from  a  5-cent  attraction  to  a 
high  phtce  ill  public  entertainment  with  tickets 
at  $2  each.  Thirty  years  ago  we  had  no  auto- 
mobiles, radios,  phonographs  or  player-pianos, 
and  I  am  going  to  prophesy  that  within  two 
years  radio  will  absorb  $1,000,000,000  yearly  of 
the  public's  recreation  money. 
"Do  you  realize  what  a  profit  you  arc  missing 


Everybody  \^^ts 
Single  Dial  Control 

But  few  radio  makers  provide  it 

Why? 

SINGLE  dial  control  is  an  immense  advanrjge  in  nining.  It  is  not  only  uttcdy  sim- 
ple; if  ennbiM  ihc  merest  amjccur  lo  lunc  as  nccufaiily  as  on  expert,  ^bu  donoc 
hove  (o  grope  around  adjusiing  dials.  You  IMMEDIATELY  lum  one  coouol  to  the 
wave  length  desired.  You  ain  do  iliat  by  car,  if  you  like. 

IVhat  is  the  handicap? 

Why  do  sofcwmidtcrs  olTcr  a  single  dial?  Dccausc  most  circuits  ore  too  complioiied 
to  permit  of  i(.  You  have  to  drive  too  many  horses,  li  jsevidcntthat  you  cannot  tune 
with  a  single  dial  unless  the  circuits  arc  tltcirkally  equal,  and  they  cannot  be  cicciii- 
ally  equal  if  thete  is  any  coupling  of  stray  eneigy  between  them.  It  matters  not 
whether  such  stray  energy  is  "trapped"  by  extra  condensets  or  other  devices.  Thcin- 
equidi tics  arc  still  there  and  pteventaccuniie  single  dial  luning. 

That  is  why  you  sec  single  disl  sets  equipped  with  vcniicrs  and  auxiliary  adjuitcts. 
These  ore  needed  to  complete  or  refine  the  tuning.  That  operation  is  as  complicitcd 
u  using  ihicc  dials. 

77ic  secret  of  success 
Pranstiehl  last  year  laid  the  foundation  for  a  pecfea  single  dial  control  by  discover- 
ing how  to  prevent  sira/  energy  at  its  source,  how  to  kitp  the  radio  siieam  in  its 
forward  path  without  the  use  of  auniliary  devices.  That  was  the  secret  also  ot  his 
OVERTONB  reproduction  and  the  matchless  tone 
which  results.  There  is  no  stray  energy  to  mar  the 
deUcate  vibrations  which  make  overtones.  Voice 
and  music  ate  reproduced  exactly  as  transmitted. 
And  his  single  dial  works  with  the  utmost  pre- 
cision; enables  anybody  to  tune  as  accurately  as 
an  expert.  It  is  fundamriUally  sound. 


VoT  further  details,  address 
PFANSTIEHL  RADIO  COMPANY 
11  South  La  SoUc  Street,  Chicago,  Illinois 

Trial  fftUctikt  K«l.f,  SlitXil,  llitlur 


TbcPTiiuiiclilliiicilioldlbcough 
clclusive  dealers whaircihus 
protected  »Baiiut  unfiit  compc- 
liiioti  and  ptLCc  cuiiing.  Whii- 
evtr  good-will  the  dcaki  buildi 
up  for  Pbniiichl  ii  his  oivii.  He 
enjoys  R  libcnt  pioSi  tnd  ii  ei- 
pecied  in  tciuro  to  puih  the  line 
•(igrcjiivelv  with  the  CoopcraiioQ 
ol  tlic  miker. 


tAdaat  WaYtltnglh  GLOWS 
fromtlluminaUd 


"OVERTONE"  RECEIVER 
Pcr/ecily  Reproducing  f  he  Overionet 


Sci,  aonognablt  fiDm  coniolt 
d.  pfdniiiirnoMon  aooroi  rtble, 
;fioorSprAei  buili  io  Piic< 
),»  Ilui  (ubci  ud  txnutei]. 


if  you  try  to  ignore  radio?  Don't  you  realize 
that  the  music  merchant  offers  the  logical  chan- 
nel for  the  sale  of  radio?  If  you  sell  only  20 
per  cent  of  the  radio  which  the  public  will  buy 
in  the  next  two  years  you  will  have  a  net 
volume  of  sales  greater  than  the  net  turnover 
of  the  piano  trade,  and  it  is  evident  that  it  is 
the  net  volume  of  sales  [hat  counts. 

"The  radio  people  started  with  the  electrical 
supply,  garage  and  hardware  dealers  because 
the  music  men  were  not  willing  to  try  it.  Now 
stop  and  figure  for  a  moment  what  you  are 
losing  by  letting  dealers  who  are  not  organized 
for  this  kind  of  business  take  your  profits  away 
from  you. 

"The  music  dealer  apparently  does  not  seem 
to  realize  that  the  broadcasting  stations  are 
helping  him  directly  every  day,  putting  on 
throughout  the  United  States  constantly  pro- 
grams which  arc  90  per  cent  music  and  only  10 
per  cent  other  matter.  Here  is  an  interest  and 
desire  worked  up  for  you  without  costing  you  a 
cent. 

"The  radio  is  going  through  the  same  stages 
that  the  player-piano  went  through  in  its  early 
days.  I  heard  dealers  years  ago  laugh  at  the 
idea  that  anyone  would  pay  $3,000  or  more  for 
a  reproducing  piano,  but  there  are  scores  of 
dealers  who  are  making  these  sales  to-day  and 
we  are  already  selling  a  radio  at  $2,000,  when 
some  of  you  seem  to  think  lliat  the  public  won't 
pay  more  than  $8S  for  a  receiver.  To  those 
who  excuse  their  neglect  of  radio  sales  by  say- 
ing that  the  present  discount  don't  permit  of  a 
profit,  I  might  say  that  there  are  radio  makers 
who  are  willing  to  make  good  sets  and  sell 
thcin  at  a  price  which  will  give  a  living  markup 
for  the  dealer." 

,\n  important  feature  of  the  Tuesday  meet- 
ing was  a  demonstration  of  the  new  Ortho- 
phonie  Victrola  given  under  the  auspices  of 
Grinnell  Bros.  It  aroused  a  great  deal  of  in- 
terest. 


1926  Music  Convention  to 
Be  at  Commodore  in  June 

The  meeting  of  the  board  of  directors  of  the 
■Music  Industries  Chamber  of  Commerce,  held 
the  latter  part  of  last  month  in  New  York, 
resulted  in  the  fixing  of  the  time  of  next  year's 
convention  during  the  week  of  June  7  and  the 
place  as  the  Hotel  Conmiodore,  New  York.  The 
contract  with  the  hotel  reserves  all  the  exhibit 
^pacc  rooms  to  be  available  only  to  members 
of  one  of  the  associations  comprising  the 
Chamber. 

A  campaign  was  started  which  has  as  its  aim 
the  instruction  in  the  playing  of  musical  instru- 
ments in  every  grade  school  in  the  United 
States.  The  Bureau  for  the  Advancement  of 
Music  has  been  asked  to  advance  plans  for  such 
an  activity. 

The  convention  next  year  will  be  known  as 
the  "Anniversary  Convention"  as  it  marks  the 
twetity-fifth  anniversary  of  the  National  Asso- 
ciation of  Music  Merchants  and  the  tenth  anni- 
versary of  the  Music  Industries  Chamber  of 
Commerce. 


Registers  Name  "Concert" 

The  Wall-Kane  iNeedle  Mfy.  Co.,  Brooklyn, 
N.  Y.,  has  made  application  at  the  Patent  Office 
in  Washington,  D.  C,  for  the  exclusive  use  of 
the  name  "Concert,"  as  applied  to  phonograph 
needles.  They  have  used  the  name  Concert  for 
their  steel  needles  for  the  past  three  years.  The 
Wall-Kane  Co.  also  manufactures  the  Wall- 
Kane  needle.  Jazz  and  Petmecky  needles. 

N.  Cohen,  president  of  the  company,  is  mak- 
ing frequent  business  trips  on  the  road  and  re- 
cently returned  from  an  extensive  trip  in  the 
Eastern  territory  which  proved  very  profitable. 


The  Demuth  Radio  Shop  was  recently  opened 
on  the  main  floor  of  the  Exchange  Building, 
Memphis,  Tenn. 
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Buffalo  Dealers  Face  Holidays  With  Low 

Stocks  of  Instruments,  Declare  Jobbers 

Predict  This  Will  Be  a  Talking  Machine  Christmas — Orders  Being  Placed  for  Holiday  Delivery 
— Public  Enthusiastic  Over  Orthophonic  Victroia — Brunswick  Sales  Gain — Trade  Activities 


Buffalo,  N.  Y.,  Nuvcmber  7.— Clirislmas  of  llii' 
year  is  goinp  lo  find  plioiioRr.Tpli  blocks  prtliv 
low  in  llie  Hiiffalo  dislrict.  il  is  fn'i(IiiU<l  In 
jobbi-rs  in  prai'lir.-illy  all  lims  lurr.  This  will 
be  a  h.ll.niv  ?Ti;Lrlnnc  (  lin-li,,,!..  lt„Tc'  is  tm 
doubl.     I'liiln,  i.riii  o1  III,    ,.mMi.    ..v.t  llic  n.'w 

Ortbo|ih   \  1.  i.mI.,    .hmI    III.    ni  ^^  Urunswiik 

Panalrnpc  li,i-    j  \><  s  1   ..nl-,     I  , ill  ■■s|miI,i- 

lions  of  the  tr;Ml  li  r  -  .,(  1..  im    i.l.u  ■  .1 

for  future  (k'lm  <\.  i^x   .<  .i     '  In 

"Jltsl  new  l'..i.n-.M.L  ., ,  ■  ,    in  ih- 

Buffalo    Irrnl.TV     |.^  I         i  ..,  ■ 

they  w.  II  .ini.iii;  111.-  -.11111  1..  -.■■■l  I  I  I 
said  C.  W,  M,-,tI.ii:uii,  null.iln  .|,-.triliin..r  ■■ni,i 
dealers  art-  looking  forward  willi  nimli  .inlii.ii).i- 
lioii  10  rcli-asf  of  iIk'  ucw  Oniicwitk  witli  !i  is 
hoinid  lo  l^rili^;  sabs  up  lo  a  volume  vastly 
greak-r  tliau  any  iiionlli  of  1924.  liulTalo  and 
weslcrn  New  "I'ork  dealers  bontrbl  conscrva- 
livcly  lliis  Siniimer  ari<l  llicir  --lorks  arc  normal, 
sonio  allowinp  llieir  ■-Iik  I.   in  i"  i  i|iiitc  low  in 

aniicipalion  of  ibc  nei\  {■■\~  n  li-.i'^i  i]  for  dis- 

,  Iribulion  this  nionlli.  Hnwi  vi  r.  ihc  ronibina- 
tion  Radiola  snpcr-lielcrodyne  is  in  Kood  de- 
mand. We  arc  sliippiiiR  orders  daily  for  these 
in>:trumerif'^  whiili  are  in  most  popular  deoianil 
just   now"      Mr     M.irkhatn    said  thai  deliveries 

will  be  1,1. III.    i  I  .li.ili  ly  after  ihc  public  .l.-m- 

onstrali.iii.    l^  In.  Ii    «  .11    be    held    i>i    .ini-    ni    1  he 

bolel    b.ill  ■     lb. ■Ill    ll,.'    iMh    .>l  mill  r. 

The  new   r.'  N  .m    ,„   r  I  d.-„i,ni,l.  |...|'ul,u- 

numbers  Ii  ,i-Iiiil.  .u  |a,l,li.    (.i^.i      \i,  I    I  n, 

vocal     re>  nrd,    'T  >■  .1     ..I     f  M  i  ■  ihnu-  I'.iH 

Yon,"  is  the  III  -1  s,  llniy  ill. I  1,1  III.  Iliiii.  .M.  k 
calaloe  here  Ihi^  inmilh      I'.iil    1  .n,.-  '  ><.  In  ■  I  i  :i 

numbers  abo  are  selliiie  in  i  I  \ii1iiiim 

Buffalo  Vielor  dcale.s  li.iM   b.  ,  ,i         n  ■  ■  ■  ■  I- 

lent  co-operation  by  l)ie  jnl.h' i  -  h' h  ,  Hn  i'.ui- 
falo  '['..Ikint'  Maehine  i  n.  ami   l.nrlis  N 


!he    new  Ortboplioiii'-- 

I  lii  ,illv  i.ik.  II  til-  niilTalo 

.  .il    ii|i|.h, .  .|.  .1 1<  I  itiler- 

1 1 1  .1  11,  .tnd  (lersoiis  deler- 
ii>>]a  for  Clirislmas  arc 


"i  'III  ]T.  .1 1  iliiiii  iilu  111- 1  now  is  supplying  the 
■II, .Hill."  i;    \     \'.  -il,  of  the  Buffalo  Talk- 

ie i\l.ii  liiiii'  1  ..  "  I  ii  ,j1i-i  ;  .ire  very  optimistic  as 
ilie  WnilM  li.nh,  .unl  ini  -Mit  iiidic.Tlions  are 


h  . 


;.s  Hi- 


ll Ibiors  as  rap- 
niiflalo  T.ilkim; 


Macliinc  '  n  i-^  doiup,  an  cxctllcni  Federal  radio 
business,  ile.ilers  showing  more  enthusiasm  over 
ili>  -e(s  till-  \e:ir  ili.m  ever  before.  Federal 
.,  ( -  ,,ti  f.ii  1.  li  iJiii.  h  .itienlion  at  llie  recent  radio 
.Imu-  ni  I'lrlbilo  aiul  Rochester,  conducted  by 
ihi'  i;iilbil.>  diMrihiiloi^. 

Al\\'alcr  Kent  sets  arc  among  llic  leaders  in 
radio  popularity  here.  Dealers  interviewed  who 
report  cxccplionally  pood  Atwater  Kent  busi- 
ness arc  the  J.  N.  Adam  Co.,  Barber  &  Wilson, 
Adam,  Meldrum  &  Anderson  and  Goold  Bros. 
Roth  &  Zillig,  distributors  of  Atwaler  Kent 
r  iiliii,  .  sbibilcd  in  an  especially  attractive  booth 
.it  till  lUilTalo  radio  show,  and  constant  throngs 
aliDut  the  booth  proved  its  popularity. 

Scliwcgler  Bros,  have  purchased  a  four-story 
brick  building  at  Genesee  and  ElHcolt  streets, 
where  they  will  make  their  headquarters  next 
Spring,  following  alterations  and  improvements. 
This  concern  will  have  more  than  double  their 
present  floor  space,  and  special  attention  will  be 
given  lo  window  space. 

Clifford  I^reiiticc  has  o])cned  a  store  in  Potts- 
vitle,  I'a. 


Ralph  H.  Meade  with 

Dorrance,  Sullivan  &  Go. 

Former  Advertising  and  Sales  Promotion  Man- 
ager of  Adlcr  Mfg.  Co.  Joins  Prominent  Ad- 
vertising Specialists  in  New  York 

lialph  II,  Meade,  fMinierlv  .idverlisin.c  and 
sales  proiuoliun  lu.i n.i r  r  (.1  the  .Adbr  Mauu- 
faeluring  Co.,  .msiimi  rl  hi-  iww  ilnlies  with  Dor- 
rance,   Sulliv.Ut    &    Co.,    ;h!\  fit  i'ltur   a|ji  nts,  on 

November  2,     Mr.  Meade,  wl   wH  !■  iiown 

lliron(_'linnt  llu-  rilMiiiO|.^r:i]ili  .md  Lidm  iiiilus- 
Irle-.  will  hi-  .  1.1  .-Iv  .IS-. II  i.ili  il  uith  I'lank  J. 
I  niM"  ,  \i.  .  -liie  ill.  ,i[  1,1  111. I. ,11. 1  e.  Sullivan  it 
l  \>  M.  -s,s  (  III, IK  .Hill  Mi  Mile  are  old  team 
males,  haviTif;  wmkeil  loi^etber  while  both  were 
with  the  SciTutra  riiono^Tapb  Co.,  Mr,  Coupe  as 
vice-president  ;ind  general  sales  manapcr  and 
Mr.   Meade  at  advcrl isin manager. 


For  Holiday  Profits — 

Udell  Radio  Cabinets 


HcrL*  is  illustrated 
another  example  of 
the  rare  values  to 
be  found  in  all 
UDELL  Cabinets. 
You  can  make 
friends  and  money 
by  stocking  and  sell- 
ing this  line  nowl 
Also  UDELL  Play- 
er Roll  Cabinets 
and  Console  Talk- 
ing Machines. 

Write  for  cafnioq. 


THE  UDELL  WORKS,  Inc. 

28th  St.  at  Barnes  Ave.,  Indianapolis,  Ind. 


Teaming  up  once  more,  these  two  popular  and 
capable  uiercliandisin!.!  e.nccutives  should  be 
able  lo  render  a  .splendid  and  distinctive  type 
of  advertising  and  marketing  service  to  their 
ellcuts,  among  which  are  numbered  htagnavox, 
Vocalion  Red  records,  Patbex,  Bright  Star 
batteries,  I'olymet  products  and  numerous 
others  which  ;irc  well  known  in  the  trade. 


Latest  Summary  of  Exports 
and  Imports  of  "Talkers" 

Figures  on  Exports  and  Imports  of  Talking 
Machines  and  Records  for  the  Nine  Months 
Ending  September  Make  Interesting  Reading 

Wasiiington,  D,  C,  November  8. — In  the  sum- 
mary of  exports  and  imports  of  the  commerce 
of  the  United  Slates  for  the  month  of  Septem- 
ber, 1925  (the  latest  period  for  which  it  has 
I'eeii  eniiipile.l),  the  following  arc  [be  figures 
be.icirif;  nii  t.ilkiiig  machines  .md  records: 

I  ill  dutiable  imports  of  talking  machines  and 
|iaii>  during  September,  1925,  amounted  in  value 
In  $I8,(>JI,  as  compared  with  $19,854  worth 
which  were  imported  during  the  same  period  of 
1^24,  Tlie  nine  months'  total  ending  September, 
1925,  showed  importations  valued  at  $296,617, 
.IS  compared  with  $296,333  in  the  same  period 
of  1924. 

Talking  machines  to  the  number  of  6,512, 
e.ilued  at  ?IS7i23f),  were  exported  in  September, 
as  minpared  with  6.789  talking  machines 
\;i1ii'  i|  .It  i_',.?.liS,  sent  abroad  in  the  same  pe- 
riii'l  '•\  l"-4  I  hc  nine  months'  total  showed 
tli.ii  \\,:  I  \|M,rii  d  56,036  talking  machines,  val- 
ui  .1  ,ii  vl,'i.;.l,i.lS,  ;is  against  52,240  talking  ma- 
eliiii.  -,  v.ihi,  il  at  $1,985,271.  in  1924. 

I  hi-  iiii.il  e.Kporls  of  records  and  supplies  for 
S.  |,ieiiiber,  1925,  were  valued  at  $112,120.  as 
.  i.itil.ai.  d  with  $156,447  in  September,  1924.  The 
run.'  iiioiiiiis  ending  September,  1925,  show  rec- 
'M.!.  .111.1  ,iccessories  exported  valued  at  $1,217,- 
n"i.i.  ,i-  mmparod  with  $1,360,552  in  1924. 

I  he  c.iuulries  to  which  these  inslnimcnis 
-rni  during  September  and  their  values 
iM[i  as  follows:  United  Kingdom,  $435;  other 
l  inii|K,  $5,050:  Canada,  $3,598;  Central  Amer- 
iL;i.  ?1 1,057;  Mexico,  $20,888;  Cuba,  $8,077;  Ar- 
:j'  MtMia,  $3.9.54;  Chile,  $12,158;  Colombia,  $11,- 
!'">;  I'' Ml,  :;!I,05R;  other  South  America.  $14,- 
H".  '  ^L.-^.S!;  Japan.  $146;  Philippine  Is- 

li'i'l  ,  .\ustralia,  $40,193;  New  Zealand, 

iiilv  r  loimtries-,  $11,451. 


Orthophonic  Victroia  Shown 

(iKtENviLLR,  S.  C.  November  2.— A  demonstra- 
tion of  the  Orthophonic  Victroia  was  given  re- 
cently at  the  Greenville  Women's  College,  un- 
der the  au.spiccs  of  the  Phillips  &  Crew  Piano 
Co.,  Victor  d(-;tlers  here.  A  larpt-  audience  ex- 
pressed itself  as  being  most  favorably  impressed 
Willi  the  ama?ing  improvement  in  .sound  rcpro- 
duelion  which  is  shown  by  this  new  instrument. 


November  IS.  1925 
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Leo  Potter  Discusses  the 

Radio  Trade-in  Problem 

President  of  Thcrmiodyne  Radio  Corp.  Analyzes 
a  Situation  of  Growing  Importance  and  Draws 
Comparison  With  Auto  Industry 

Leo  Potter,  president  of  the  The rniiodyitu 
Radio  Corp.,  in  answer  to  n  dealer  who  took 
exception  to  the  "trade-in"  feature  in  Thennio- 
dyne's  merchandising  plan,  in  an  int(.rcsting  re- 
ply, reproduced  in  pari  below,  diseu'^sis  Ihc 
problem  and  draws  an  interesting  coinpririson 
between  the  situation  faced  and  successfully  niel 
by  the  automobile  trade  and  the  radio  trade  al 
Ibe  present  time: 

■'It  is  Willi  cKlrcme  rcgtel  lliul  ii.u  Ji, 

not  undcrslnnd  tlic  meicliandlsiriK  iliiin  uli i< m  iih  \t)ii>li 
Ihc  rndio  iimnlifac Hirer  is  coii(rijrilr..l      Hi<    i.i.i   nl  ihc 

have  to  mecl  Ihi  laiiic  prohlems  lh[il  lliu  oulipriiol-ilc 
ninnufiicliircr  had  Ir.  itipcI  suiiit  lime  agv,  iiniiirly,  llic 
obsolescence  of  models  aitendy  irn  llic  mnrkct.  The  |jiit- 
I'osc  of  ihis  letter  in  to  prL-?cnl  to  yiiii  n  [lielurc  will 
imt  you  ill  full  syinjialhy  ivilli  llic  prolilcins  ol  the  iiiiliii- 
Iry,  in  ao  f.ir  .is  liir)  toutctn  the  eiiliic  counlry,  r.ilher 

"With  this  III  iiiiii'l.  let  us  forijet  the  rudlu  tiiisiiicss  for 
llic  niomriit    .loil   I  111  Ilk   ciiiitcly   in   leniii  of   llie  niiio- 
mobile.     llir    ivi  lU  I    11    sonicwlinl    convcr.innl    ivilh  llii; 
aulumoliili'   iTi^niiil:ii:iuri:i's  problcitis   innsmiich  ns  he 
a  nianufiicliiTer  ol  ijjiiii'on  apparaius  lot  tii.iny  yean. 

"The  wrilcr  has  belnre  him  on  his  drnk  u  cnpy  dt  Les- 
lie's mnHarinc,  issue  of  January,  IW.  In  llii.l  i-mh-  Ilirie 
Here  prcsenlcd,  |iictori;i My,  mote  llian  one  huuilicd  ini<-- 
tMobilcs  mnnnfaclureil  by  some  aevenly  seveii  iiianiifat- 
lurcrs  ot  that  pcriad.  Of  these  acvcnf y-seven  niniinfac< 
hirers  there  arc  but  twelve  still  in  (he  Ranic.    What  hiiii- 


delecli^i  scl  was  Ihe  great  phenomenon  of  the  tune 
With  It  (ariie  an  urge  for  iniptovement,  which  fcjullcd  i 
the  onc'lubc  »iiiBlc  cin-uil  set. 

"The  cryilnl  detector  set  had  a  receivinB  range  of  aom 
ten  to  twenty  miles,  whetea*  the  ont'lube  set  w.u  caf 
able   of   receiving,    with    heailpli'ire'.,   *rtl  nitlei   or  mori 


have  flashed  in  and  out  of  the  picture,  lluihe  r.nlv  fiv 
represent  millions  of  dollars  o(  losses,  nol  oiilv  to  iIr 
investors  ivha  saw  a  fiittire  In  Ihe  nulomobile  busiiic','<. 
bill  also  to  the  EocrnI  public  who  bought  their  •  jti 
who  shortly  found  that  there  wiis  no  markcl  for  ihtir 
cars  when  lliey  became  obsokle. 

"If  a  'accond'hand'  markcl  lind  not  bteii  crcaled  foi  tin 
automobile  during  Ihc  past  t went y -one  years,  the  niil» 
mobile  Industry  would  never  have  developed  ns  it  Iuib, 
Therefore,  in  ndvising  Ihc  roiisumcr  to  irade  in  lii«  oliso- 
lete  automobile  for  :i  tnlcr  .ind  better  model,  the  aulo- 
niobile  manufacturer  has  not  only  pul  nmney  inio  hia  own 
Tochet.  as  well  an  into  the  pockets  of  his  dealers,  bul  ho 
has  helt>ed  to  create  an  era  ol  |iroS|ierily  unpreicdentcd  in 
the  history  of  any  nation. 

"We  Iravel  with  Ihe  times,  ond  he  si'lio  is  but  one  step 
ahead  of  his  cotnpelilors,  naturnlly  reaps  ihc  brnefils  ol 
a  forwardOooking  policy,  By  advlainK  the  piililic  lo  liiiy 
Ihc  new  models  as  Ihcy  arc  iircscntcrl  from  season  to 
season,  ihc  auloniobile  maniiinclurer  bus  eliminated  the 
possibility  of  reachine  ihe  point  of  saturnlion.  ll  is  quite 
true  that  In  a  smnll  commiinily  the  salntiilioii  point  may 
be  quickly  reached  and  Ihe  dealer  find  it  difficult  lo  dis 
pose  of  second-hand  models.  In  such  cases,  however,  he 
has  the  alternative  of  selling  his  second-hand  automobiles 
to  communities  where  ibe  saturation  point  has  nol  been 

"Lei  us  now  get  a  picture  of  the  r.idio  indiislry.  Itndio 
started  as  an  industry  some  four  years  uGo.  Ilroadeaslin)t 
the  start.    The  crystal 


This  record  bag  without 
String  or  button  BUT 
with  effective  flap  latch 

COHOES 

(PWONOUNCED  HO-MOSeJ 

RECORD 

CARRY  BAG 
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lulronlcd  with  the  fact  that  s 


COeOES  ENVELOPE  CO.,  INC. 


Sales  Office 
N.  Y.  and  Vicinity 
342  UADISOK  AVE. 


loda- 


.1  •!,<-  i.tcscnt  lime.  Lei 
r.  -.m.-  35,000.000  homes 
matcly  15  per  cent  lo  20 
These  sell  have  been 
years.  II  n  man  owned 
n  1904  be  would  cut  a 
r-  it  ihrouRh  Ihe  streets 
.,,M,-  .1  leceiver  Ihnt  lie 
l,^  howling  Son  of  Ded- 
o  miles  or  so,  would  be 


Home  OSce 
and  Factory 
COHOES,  N.  Y. 


1.1m,  with  II  eiipncily  liniiicil  in  lit 
nineh  happier  if  he  switihed  il  .uT  fotcict. 

"The  wrilcr  has  Riven  a  K'fal  deal  of  iboushl  lo  Ihis 
subjecl  anil  can  syinpalhiir  with  you  as  n  dealer  if  you 
lind  il  difficult  lo  turn  your  slocks  n'uckly  eiiougli  to  meet 
your  obliBBiioiis  promptly,  but  were  we  or  any  other 
manufacturer  to  base  n  merchandising  policy  sirictly 
upon  the  reriuircincnts  of  an  individual  dealer,  our  prcid- 
ucl  would  fade  oul  ol  Ihc  picture  as  quickly  and  as 
surely  as  the  products  ol  those  sixty-five  manufacturers 
who  have  laded  out  iil  Ihe  automobile  picture  since  1904. 

"We,  as  maniifaelurer-i,  and  you,  as  a  dealer,  are  con- 
fronted with  the  sanie  problem  thai  Ihe  automobile  people 
had  to  mcel  ten  or  twelve  years  oco.  It  a  man  has  made 
an  investment  in  apiisratus.  which  was  Ihe  very  last 
word  at  the  lime  of  purchase,  and  now  wants  something 
belter,  must  he  take  a  total  loss  on  that  apparatus  or 
shall  we  (and  by  'we'  Ihe  wrilcr  means  you  as  well  as 
ourselves)  look  lo  Ihe  future  of  our  industry  and  help 
this  consumer  to  sonic  extent  in  cutting  down  his  loss? 

"To  our  ivay  of  lliinkine,  and  in  view  of  ihc  automobile 
manufacturer's  experience,  nur    path    Is  clearly  mapped 

"111  other  womI',  ii  it  were  nol  for  the  Ford  car  and 

siiiiilinr  iiiaki'i.   il         n>m,i|.|  ,,,-ver  be  a  market  for  the 

SiudclMkcr.    M  1     ■   '  .    ,,r   Packard.     If  it  were 

not    fur    llic    ■  ■  .    I        1,  I,    i   ,      ,1.    the   one-lube    set,  the 

ihie.'  tube  -.1,  .1.  .  iL,  i..  i«  ,1  be  no  markel  for  Ther- 

niiodyiie,  and  we  ,u:  liriuly  lonvinccd  thai  for  every  obso- 
lete scl  which  the  dealer  Iradcj  in,  puts  in  working  con- 
dition and  resells,  he  Is  creallng  a  future  prospective  cus- 
i.mi,t  r,.r  ,,  Thcrmiodyne, 
"1  rt  n-  iiijlyre  this.  Suppose  a  man  came  lo  you  with 
■  1  I  III  <i  hi'  had  built  himself,  a  neutralised  tive-tube 
(iiiLcil  r.iili.i  freijucncy  receiver — the  very  last  word  in 
T.idi,.  TrL-riv<-ii  .1  year  atro.  That  receiver  may  have  cost 
him  Sjfl  t.-i  ci.iiMiiiit.  let  11^  .I'sume  Ihot  he  is  impressed 
with  Ihe  peif.Hiii.iFKi.  Thetniiodync  10  the  esilent  that 
he  would  lil.e  ii>  i»vii  <irie,  tiiit  that  his  funds  are  limited 
and  there  n  nobudy  in  (own  thai  will  make  him  an 
allowance  on  his  old  act.  That  is  one  Thcrmiodyne  th»t 
has  nol  been  sold;  one  ptolit  iliat  you  have  nol  made. 

"On  the  other  hand,  if  you  were  lo  figure  thai  there 
is  somebody  in  town,  until  now  not  touched  by  llie  radio 
fever,  who  would  be  willing  lo  p.iy  $2S  for  that  receiver, 
you  could  then  well  afford  lo  make  a  trade-in  allowance 
of  !25  on  it.  This  $25  set  that  you  have  taken  in  trade 
can  easily  be  put  in  order  to  operate  as  efficiently  as  it 
ever  h.n  operated.  Suppose  $2  or  &3  were  spent  on  it  to 
put  11  in  working  order,  il  can  Ihen  be  ploced  on  sale 
Mith  all  iicicssoriea  included  so  that  you  get  hack  nol 
litilv  the  $.'8  that  this  receiver  has  now  cost  you,  bul 
also  a  per  ccnl  to  40  per  ceni  profit  on  the  accessories 
sold  lliercwilh. 
"In  addition,  you  have  also  crenled  a  new  radio  fan 


who  would  nol  have  bought  a  Themiiodyne  because  of  his 
feeling  thai  he  could  not  afford  il— you  have  sold  him  a 
leceiver  praclirnlly  as  good  as  most  of  Ihe  tuned  radio 
frequency  receivers  on  the  market— you  have  not  misled 
him— you  have  nol  misrepresented  anything— you  have 
Kiven  him  a  bargain  and  made  B  profit  on  it. 

"Yoii  have  also  made  a  profit  on  your  Thcrmiodyne  sale, 
which  we  are  assuming  would  not  have  been  made  had 
you  iiFjt  lakin  the  old  ici  in  Irade,  and  this  new  radio 
r;m  whom  you  have  created  will  he  sure  lo  come  back  in 
lime  for  somelhing  betler,  namely,  a  Thcrmiodyne.  In 
the  event  thai  you  thought  best  again  to  accept  his  old 
set  in  trade,  you  would  not  have  to  allow  him  more  than 
or  SIO  for  il  because  it  would  be  even  more  obsolete 
than  before.  Even  then  you  would  be  able  to  find  a  mar- 
ket (or  il,  provided  it  could  do  a  few  certain  things  that 
arc  rcc|Uircd  ot  Ihe  average  set. 

■■Tn  summing  up  lei  us  lake  a  final  look  at  the  fuluic 
iif  the  industry.  Neither  we,  as  manufathircrs,  nor  you, 
IS  ,1  ikalef,  can  hope  lo  succeed  unless  we  think  of  the 
piihli:  demand  and  the  public's  purse.  Whal  we  are  advo- 
.^ifiiil:  il  as  "old  as  the  hill."!.'  Vou,  yourself,  praclically 
.,.|u,,i    rli:,i   iliiTf    i:,   FiolhiuE  original    in  il.     Hill,   if  yon 


(  all  Thcrmiodyne  dealers.  If  there  are  Blill 
arc  not  clear  lo  you,  be  good  enough  to  write 
lal    we   may   reach  a  perfect  understanding. 


Features  of  the  New 

Ferryman  Radio  Tube 

Tlic  new  Pcrryman  type  R.  H.  201-A  radio 
tube,  made  by  the  Ferryman  Electric  Co.,  New 
York,  employs  an  interesting  and  ingenious  as- 
sembly, as  seen  in  the  clear  glass  demonstrating 
tube  furnished  free  of  charge  to 
all  dealers.  This  new  assembly 
employs  two  bridges  in  addition 
to  the  usual  plate,  filament  and 
grid.  These  bridges  arc  drilled 
to  ihe  nlh  degree  of  accuracy 
and  hold  the  elements  securely 
in  place,  top  and  bottom,  at  the 
distance  of  greatest  efficiency. 
This  reinforcement  holds  the 
various  elements  permanently 
parallel  and  prevents  any  shifting  that  might 
otherwise  he  caused  by  carelessness  in  liandling. 


Glass  Demon- 
strating Tube 


Buys  A.  D.  Bulen  Co. 

Meadvtlle,  Pa,.  November  9.— The  Edward  T. 
Bates  Co.,  of  this  city,  has  purchased  the  store 
and  stock  of  the  A.  D.  Bulen  Co.  and  has  placed 
L.  J.  Hipwell  in  charge  to  run  it  until  a  decision 
is  reached  as  to  whether  It  will  be  retained,  The 
Bales  Co.,  in  addition  to  the  two  stores  It  now 
has  in  Meadvillc,  operates  stores  in  Titusville 
and  Greenville,  A.  D.  Bulen  announces  his  in- 
tention to  retire. 


A  demonstration  of  the  Orthophonic  Victrola 
was  given  to  musicians,  music  teachers,  educa- 
tional authorities,  newspaper  representatives 
and  prominent  citizens  at  the  store  of  Ramon 
Montalvo,  Jr.,  Victor  dealer,  New  Brunswick, 
N.  J.,  the  latter  part  of  last  monlh.  The  new 
instrument  made  a  deep  impression  on  the 
audience. 


AUTOMATIC  LID  SUPPORT 

FiniJied  io  Nickel  aod  Gol 

Samples  ort  lequtil 


IMl    Cuuda  Celled. 
Tlw  MoM  Dependable  Lid  Support  on  the  Market 

Star  Michine  &  Novelty  Co-.'-^eZmuf^'n'^T" 
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Every  Blue  Radio  Tube 

is  not  a 

Brightson  True  Blue  Tube 


BRIGHTSON  True  Blue  Radio  Tubes  are  unlike  any  other 
radio  tube.    Their  construction  is  different;  they  tune  differ- 
ently; and  their  tone  is  pure  noiseless  tone. 

Let  our  nearest  distributor  demonstrate  the  superior  qualities  of 
Brightson  True  Blue  Tubes,  and  show  you  how  with  the  substitu- 
tion of  True  Blue  Tubes  the  cost  of  Operating  your  set  will  be 
reduced  almost  one-half. 


Brightson  Laboratories,  Inc.,  Waldorf-Astoria  Hotel 

16  W.  34th  Street,  New  York  City 


Write  Our  Nearest  Distributor 


C.  A.  BuBcher  &  Co.,  1219  Locust 
Street,  Kansas  Clt7,  Uo. 

American  Electric  Lamp  Co.,  176 
Spring  Street,  Atlanta,  Ga. 


D'Ella  Eke.  Co-,  Inc.,  291  John 
Street.  Bridgepon,  Conn. 

Holt  Electric  Company,  10  West 
Bay    Street,   JacksoQTille,  Fla. 

Huey  &  Pblllp  Hardware  Co., 
Dallas,  Texas. 


Stephen  H.  Inns.  487  Chamber  of 
Commerce  Bldg.,  Los  Angeles,  Cal. 

Lee-Eountze  Hardware  Ca„  9th  and 
ForDam,  Omaba,  Debt. 


Mew    Haven    Elec.    Co.,    296  Elm 

Street,  New  Haven,  Conn. 
Klxon-Ktmmel     Company,    168  S, 
Wall  Street,  Spokane.  Washington 
Wm.    C.  Oakes,   260  Pork  Square 

Bldg.,  Boston,  Mass. 
Radio    Dealers    Supply    Co.,  92S 
Howard    Street,    Saik  Francisco, 


Cal. 


Inc.,  IS34 


Roberts  Toledo  Company,  Toledo, 
Oblo. 

H.    C.    Schultz,   442    E.  Lolayetle 

Avenue,  Detroit,  Mich. 
C.  J,  Seedmnn  Automotive  4  Radio 

Co.,    Inc.,    Bedford    at  Madison 

Street,  Brooklyn,  N.  Y. 
Southern    Stotee    Industrial  Corp., 
856  Camp  Street,  New  Orleans,  La. 
Triad  Sales  Co.,  Trust  Co.  of  H.  J. 

BMg..  Jcrsty  City,  N.  J. 
Philadelphia  OSice:  SO  If.  Eleventh 

Street,  Philadelphia,  Fa. 
W.  i  E.  Rudlo  Service  Company, 

Wright  BIdg.,  Tulsa,  Okla. 
Williams  Hardware  Co.,  100  Second 

Avenue,  14.,  Mloneapolls,  Minn. 


Frank  B.   Wilson,  Inc.,  222  Pike 

Street,  Seattle,  Wasblngton. 
Youne,  Lorish  *  RIchatdsoD,  Inc., 
"'"     ~    ■     Jaeluon  Boulevard, 


cago, 


111. 


BEWARE 
OF 

IMITATIONS 


Brightson  True  Blue 
Radio  Tubes 
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Improved  Outlook  for  Holiday  Business 

Creates  Optimism  in  St.  Louis  Trade 

IntroducUon  of  New  Models  of  Talking  Machines  Has  Stimulating  Effect  on  Activities  of  Dealers 
— Southwest  National  Radio  Exposition  Boosts  Radio  Sales— New  Sonora  Dealers 


St.  Louis,  Mo.,  November  6.— Early  Noi'uiil  i  i 
is  a  criterion  of  wliat  tlic  Christmas  talking  m  ■ 
chine  business  is  going  lo  be.  The  criterion  ilri 
time  is  not  as  cnt-ouragiiig  as  it  miglil  be,  hiii  .^t 
that  it  is  betlcr  than  anybody,  a  nionlli  or  ■■" 
ago,  was  looking  for.  Tlic  di'fiiiilc  siiniulns  i- 
iho  coming  out  of  tlie  Victor  niacfiine  and  uoin- 
binations,  together  willi  the  accelerated  crforls 
of  tliosc  handling  oilier  makes,  Denion.strations 
of  the  new  Victors  have  kindled  interest  and  elic- 
ited admiration  for  the  models  and  the  improved 
quality.  The  advertising  broadside  which  juvt 
preceded  llie  olTcring  of  stocks  fnniiliari/ed  tin: 
general  public  in  iiddilio"  to  tlio';e  who  hnd  nl- 
tendcd  ihc  demonstrations  willi  tlu'  model.-.,  ,iiul 
developed  an  caRerncKs  to  hear  ihctn  demon- 
stratcd  on  llic  sales  floors.  All  dealers  were 
ready  November  2  willi  the  new  iuslriiments 
for  ilenionstralioti,  and  .'•ales  arc  said  lo  be 
highly  satisfactory. 

Exposition  Aids  Radio  Sales 
The  Southwest  National  Radio  Exposition 
given  at  the  Coliseum  by  the  St,  Louis  Radio 
Trades  Association  gave  a  jump  lo  the  radio 
season  just  when  it  would  do  the  most  good 
Among  the  exhibitors  were  the  Aeolian  Co,  of 
Missouri;  Brunswick-Balkc-Collendcr  Co,.  Koer- 
ber-Brenner  Co.,  Sonora  Phonograph  Co,  and 
the  Stewart-Warner  Speedometer  Co, 
Artophone  Corp,  Busy 
The  October  business  of  the  Art(i|ilioii(-  (^.rj. 
was  I  he  best  in  the  cornpaTiy's  lii.sti>ry,  .n  >  >  i  'lin,' 
to  President  Schiele  Plioiio(;rapli>,  in  i-ni-  .mil 
small  merchandise  siiared  in  llie  pros|Hiiiy.  Iln- 
company  has  taken  on  ihe  Adler-lJoyal  line  o( 
radio,  in  addilion  lo  llie  Adier-lioynl  lalking 
machines,  which  llic  company  has  been  b/nidling 
for  some  time. 

Two  new  field  men  liave  been  i>ul  on  by  Ihc 
Artophone  Corp,,  A,  Engelmann,  kilil\'  willi 
Pnetcrer  &  Co.,  and  before  Hi.d  w  iih  iii<  Victor 


Willi  iieadquarlcrs  in  Kansas 
rs  will  be  served  from  here, 
f  lro[n  St.  Louis.  A  sales 
e  early  in  November, 
■lies  force.  There  was 
re    made    by  Herbert 


Sdii.k-  -iiid  K.iy  l  .iv 


Retiring  From  Business 


The  Columbia  Dislribulo 


the  organisation 
.iliirnbia  products 
r  plant  here. 
,  has  nol  an- 


r-Roya!  Co,,  Loui: 
c  ill  Chicago,  w.i 


and  Brunswick  Co.'s,  and  i  hiT 
has  been  in  anollicr  line  of  ImsiiK 
gclmanu  will  travel  in  Illiiioi-  aiu 
in  Oklahoma.  The  company  h.i-  i|i- 
Kansas  City  branch,  but  C.  1\,  In 
charge  of  that  branch,  i 
pany,  Iravcling  throut^b 


M 


.  with  Ihe 
Missouri. 


who 
.  Uii- 


K,iii- 


mII,  ,     Ull..-.       1  1.|M,U' 

here  late  in  <  H  liil.L  r. 

Edison  Sales  Improve 

TJic  Silvcr^lonc  Music  C  o..  Edison  distributor, 
which  has  branched  out  in  ihc  furniture  busi- 
ness but  silll  distributes  the  Edison,  reports 
business  improved  since  the  reopening  of  the  re- 
modrled  store.  The  adjoining  building,  on  the 
easl,  purchased  for  enlarging  the  establishment, 
lias  been  lorn  down  and  will  be  rebuilt  lo  con- 
form to  Ihe  present  slruclure. 

L.  C.  Schooler,  Iravcling  represeiilalive  of  the 
Sitverstone  Music  Co,,  is  on  a  trip  through  Ar- 
kansas and  Kentucky.  E,  G.  Ellisman  is  travel- 
ing in  Illinois. 

New  Sonora  Dealers 

The  Horras  Piano  Co.,  2618  Clicrnkee  'Street 
.uid  ihc  Ray-Seeley  Music  Co,,  Kans;is  (  ily, 
K^n.,  have  taken  on  the  Sonora  lines  of  l;dkinn 
machines  through  J.  E,  Maunder,  ilic  distribu- 
tor for  Ihc  St,  Louis  territory,  Mr.  Maunder 
reports  a  very  encouraging  increase  in  business 
in  both  the  Sonora  phonograph  and  Sonora 
radio  over  last  year.  He  had  a  booth  at  the 
Radio  Show,  showing  Ihc  highboy  combination 
and  straight  radio. 

Interesting  News  Gleanings 

Fred  Roediger,  field  representative  of  the  So- 
nora Phonograph  Co.,  was  in  St.  Louis  tlie  lasl 
week  in  October. 

The  Kieselhorst  Piano  Co.  celebrated  its 
forty-second  anniversary  with  a  sales  drive  in 
which  phonographs  were  featured, 

Tlie  Aeolian  Co,  of  Missouri  had  an  exbibii 


Discovering  New 

Dealer  Profits 

BOTH     these  devices 
give  so  much  greater 
Wesion  Model  489      satisfaction   to   radio  rc- 
Radio  Table  VoUmtter  ceivinp  that  they  are  the 
best  kmd  of  profit  builders 
to   the   dealer  who  sells 
them. 

The  Weston  Instant 
Change  Radio  Plug  makes 
fast  and  positive  connec- 
tion between  loudspeaker 
and  ear-phones. 
Weston  Model  489  Radio 
Table  Voltmeter  is  a  most 
versatile  type  testing  in- 
strument. Its  constant 
use  makes  tubes  last  long- 
er, conserves  the  batteries, 
gives  greater  distance, 
clarity,  volume 

ulAhe  lupplied  with  a 


For  full  information 


■  f/ir  ._ 
7  Radio  ln,l 


f  (Ac 


WESTON  ELECTRICAL  INSTRUMENT  CORPORATION 

190  We.toD  Avenue,  Newark,  N.  J. 


.STANbAR^.IHE.WaRLQ.a^- 


WESTON 

Pioneers  since  188^ 


at  Ihc  Home  Beautiful  Show  at  the  Coliseum, 
showing  talking  machines  and  pianos. 

The  Slix,  Baer  &  Fuller  talking  machine  de- 
partment has  been  disposing  of  the  entire  stock 
of  Sonora  Dc  Luxe  models  at  greatly  reduced 
prices.  The  Slix,  Baer  &  Fuller  organization 
was  chosen  to  liquidate  the  models  because  of 
its  excellent  sales  organization. 

The  Nugent  dcpnrlmcnl  store  has  announced 
the  acquisition  of  the  Brunswick  line  of  phono- 
graphs, Radiolas  and  records,  and  is  offering 
ihe  opportunity  of  purchase  on  the  club  plan. 

Arrangements  are  being  made  at  Brunswick 
headquarters  here  for  a  showing  to  dealers  of 
ihe  new  Panatrope  as  soon  as  this  latest  Bruns- 
wick instrument  is  ready, 

E.  E,  Fritchc  has  joined  the  sales  organiza- 
tion of  the  Stewart-Warner  Co.  and  will  work 
lliroughout  the  St.  Louis  trade  territory. 


Sonora  Products  Featured 
at  Wisconsin  State  Fair 

Yahr  &  Lange  Erect  Huge  Sign  Calling  At- 
tention to  Sonora  Radio  Products 

Milwaukee,  Wis,,  November  5, — The  Sonora 
line  of  radio  receivers  and  speakers  came  in 
for  valuable  publicity  during  the  recent  State 


Featuring  Sonora  at  State  Fair 

Fair,  as  is  shown  in  the  accompanying  photo- 
graph. Yahr  &  Lange,  distributors  of  Sonora 
products,  erected  this  monster  sign  featuring 
the  Sonora  set  at  the  starter's  stand  where  the 
motorcycle  races  were  held. 


Represents  Adler-Royal 

on  the  Pacific  Coast 

In  order  lo  co-operate  witli  Adler-Royal  job- 
bers and  dealers  on  the  Pacific  Coast,  Lambert 
Fricdl.  vice-president  and  general  sales  manager 
of  the  Adlcr  Mfg,  Co,,  has  added  Emery  Blum 
and  Howard  D,  Thomas  as  factory  representa- 
livcs.  Mr.  Blum  will  make  his  headquarters  in 
San  Francisco  and  travel  through  Pacific  Coast 
territory  in  the  interests  of  the  Adicr-Royal 
phonograph  products.  Mr.  Thomas  will  estab- 
lish headquarters  at  Seattle  and  will  visit  Ihc 
Pacific  Coast  trade  in  behalf  of  the  Adler-Royal 
radio  products.  Both  of  these  factory  repre- 
sentatives will  co-operate  with  the  company's 
jobbers  in  every  possible  way,  assisting  them  in 
the  development  of  this  important  territory. 


Many  Dallas  Musicians 

Record  for  OKeh  Catalog 

Dallas,  Tex,,  November  4.— Among  the  local 
musicians  who  made  records  for  the  Okeh  cata- 
log of  the  General  Phonograph  Corp.  are  Jack 
Gardner,  the  Bel  Canlo  Quartet,  Edgar  Norris. 
Irene  Taylor,  Jimmic  Joy's  Orchestra,  College 
R;nnl>bTS,  rornficld  Symphony  Orchestra,  Jim- 
mic Wil-on's  Catfish  String  Band,  Doc  and 
M.Tc  and  Macbeth,  harmonica  player. 

Peter  P.  Decker  and  George  S.  Jeffcrs.  of  the 
General  Phonograph  Corp.'s  recording  staff,  re- 
cently spent  a  week  here  making  recordings  by 
these  artists. 


Lauday  Bros,,  New  York,  recently  increased 
heir  capital  stock  from  10.000  shares  at  ?10Q 
icr  share  lo  2,10.000  shares  of  common  stock 
if  no  par  value. 
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Here  is  the  new  De  Luxe  Model  PAL— unrivalled  in  its  beauty— exquisitely 
finished  in  shark  skin  fabrikoid,  with  an  artistic  design  embossed  cover,  but 
inwardly  the  same  PAL  whose  superior  tone-quality  and  sturdy  construction 
have  made  it  the  outstanding  leader  in  the  portable  field  during  the  past 
four  years. 


The  Popular-Priced  Portable 


r 


SJ5.00 

Retail 

IS  Dealer's 
Price 


The  Smallest  REAL  Phonograph 

CAMERA  SIZE 


Comes  ready  to  play.  Nothing 
to  remove  or  attach 


THE  PLAZA  MUSIC  CO. 

lO  WEST  20th  STREET  NEW  YORK  CITY 
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Outlook  Is  Bright 

in  Baltimore  Field 

Retailers  Preparing  to  Launch  Vigorous  Sales 
Promotion  Campaigns  on  New  Instruments — 
Trade  Activities  of  the  Monlh 

Baltimofie,  Md,,  November  7.— According  lo 
Statements  made  by  dealers  in  llie  talking  ma- 
chine and  radio  business  in  iliis  lits',  coinliiiuiiv 
at  present  are  very  good  auA  Wh  n  .in  .  \, .  II-  [jt 

prOspeclS     for     lllC     new     -i  ,r.^,Ei,        I  hr     n  .  .  .r<l 

business  is  also  very  good,  i  nnsiili.'i  ing  ilii;  imn 
of  the  year,  Most  dealers  are  moving  tlicir  old 
stock,  preparatory  In  laimcliing  campaigns  on 
ihcir  new  lines. 

W.  C,  Roberts,  of  E,  l<.  Droop  Co,,  said  the 
meeting  of  the  phonograph  dealers  of  Maryland 
at  the  RelvediTc  Hotel  on  October  20,  with  an 
attendance  uf  322  persons,  was  one  of  the  most 
enthusiastic  evir  held  here.  A  talk  w.is  j:;iveri 
by  Miss  Graie  Oarr,  of  the  educational  depart- 
ment of  llic  Victor  Co.  The  demonstration  of 
the  Ortiioi)lionic  Victrota  was  a  huge  success. 

The  Columbia  Co.,  of  flaltiniorc.  rcport-s  a 
very  good  business  to  dale.  The  records  for 
the  past  month  have  not  yet  been  completed, 
but  so  far  there  is  a  60  per  cent  increase  on  rec- 
ord sales  and  a  50  per  cent  increase  nn  ihf 
number  of  machines  sold  cn-cr  the  same  month 
last  year.  All  types  of  machines  are  badly  over- 
sold, there  being  only  one  model  in  the  house 
at  the  end  of  the  month.  Machines  are  coming 
in  by  the  carload,  but  arc  all  sold.  They  are 
not  even  being  taken  to  the  warehouse  but  are 
being  shipped  direct  from  the  car. 

There  is  a  splendid  busim  ss  on  records  at  the 
present  time,  and  many  dealers  are  already 
stocking  up  on  records  for  the  holiday  trade. 
There  arc  good  prospects  for  the  next  two 
months,  at  least,  in  the  record  business.  This 
business  is  due,  in  a  lar^e  de^■|■ee,  to  the  h'n.; 
advertising   now  bcin^'  dnne.     Tlie  rnhmihia 

Co.,  together  with   t  W.lil> -vti;lil    ll.illilnnrc  deal 

ers  and  twelve  W-i-lnm  i. .n  li.i;  Ihm-i 

running  full-page  m  h'-i  im  nl  ■  m  ihi-  paper' 
in  this  territory.  Tin'  diiy  fnlliMvirii;  the  inser 
tion  of  the  advertisement  the  Columbia  whole 
salers  were  swamped  with  orders  on  the  glei 


128%  More  Record 
Business  ! 

Columbia  dealers  in  ttiis  (errilory  have,  for  the 
laBl  three  months,  AVERAGED   128  PER 
CENT  MORE  record  business  than  for  the 
same  months  in  1924.  Actually  in  September 
they  enjoyed  the  remarkable  increase  of  220 
per    cent    over    September,    a    year  ago! 
COLUMBIA    dealers   are    making   the  best 
pro6ts  of  their  history. 

Let  Us  Serve  You  ! 


ColumtiaWliolei 

LL, Andrews       —      Wm.H  Swart: 

Exclasively Wholesale 

205  W  Camden  St..    Baltimore, Md. 


club  record  ffatmiutr  ■),«5n  voices,  Oenlci 

dered  in  lots  r.|  fn.m  UyruU-  h.^.  In  -.N.nli 
five   records,    U-ini.'  .nnl    !■  m  r,-i  m 

calls  to  gel  riuiclc  scrxiic  Mir  Cnlunibi.i  ad, 
with  its  tie-ups,  was  by  far  the  inosl  spectacu- 
lar in  the  paper  and  residled  in  hif;  ^alcs  to  the 


dealers.  The  dealers  have  been  doing  more  ad- 
vcrlisini'  than  ever  befori,-,  even  the  larger  city 
dealers  iising  large  space  consistently.  Louis 
&  ("o.,  of  Washington,  have  been  doing  large, 
special  advertising  on  Art  Gillham  records, 
whiih  have  hceii  selling  by  leaps  and  bounds. 
This  popular  artist  has  recently  been  broadcast- 
ing from  both  Baltimore  and  Washington, 
D.iiicf  records  arc  selling  splendidly  and  deal- 
ers ,irc  stocking  up  on  them. 

The  radio  business  is  booming.  The  main 
difTicutly  is  the  lack  of  stock.  The  company  is 
badly  oversold  on  ("rosley,  Fada  and  Magnavox 
sets  and  is  doing  a  fine  busines.s  in  Burgess 
batteries.  Baltimore  dealers  have  inserted  three 
full-page  ads  in  the  daily  papers,  featuring  the 
111  w  cabinet  models  in  the  Fada  sets.  Last 
•,\---!-}<  ilicre  was  n  total  of  three  full-page  advcr- 
ii-i  tiir  III-  in  the  leading  paper  of  this  territory 
<ii\  .1  line  which  Columbia  handles  on  an  cxclu- 
sivf  basis.  Applications  have  come  in  very  fast 
for  aijcncies  on  both  the  Fada  and  Crosley  sets. 


Pennsylvania    Maryland    Pisl  vf  Cnhnnbia    Fmjinin    North  CaroHm  Dclawar: 

Service— Knowledge— Dependability 

These  three  qualities  are  indispens<nble  to  Ihe  music  dealer 
in  Ihe  R.^nIO  \VH0LESA1,F.R  he  selects. 

COLUMBIA  WHOLESALERS,  Inc. 

have  a  slafF  of  cxperls  uiicqiialted  in  any  part  of  the 
South,  who  can  solve  evi^ry  radio  problem  for  the  music 
dealer.  Advice  and  help  chterlitlly  given  without  any 
obHgalion, 

CROSLEY  •  FADA  •  MAGNAVOX 

If  you  want  exclusive  francliises  protecting  you  from 
competition,  write  immediately  In  reserve  your  territorv 
if  possible. 

BALKITE    BURGESS  CUNNINGHAM 

TOWER    PHILCO     BRACH    and  oil  accessories 


Columbia  Wholesalers,  Inc. 

Exrl us'wely  ll'liol csnic 

20S  W.  Camden  St.  Baltimore,  Md. 


The  list  of  new  dealers  includes  the  Williams 
Furniture  Co.,  of  Littletown,  N.  C;  Adams  Fur- 
niture Co.,  Taylorsville,  N.  C;  Bland  Piano  Co.. 
High  Point,  N.  C;  Clinchlield  Coal  Corp.. 
Wilder-Cltncho,  Va.;  H.  Lee  Travers,  Warren- 
ton,  Va,,  and  Wilson's  Department  Store,  Onan- 
cock,  Va. 

George  Kieffcr,  of  the  Kranz-Smith  Piano  Co,, 
announces  that  practically  all  his  old  stock  oi 
Victrolas  has  been  sold  and  that  he  is  selling 
radio  of  the  better  grade  at  the  rale  of  six  a 
day.  The  Brunswick  Radiola,  At  water  Kent, 
Music  Master  and  Fada  instruments  arc  han- 
dled by  this  house.  A  mailing  list  amounting 
to  over  1,000  names  is  kept  by  this  company, 
and  each  week  supplements  of  the  different 
makes  of  radio  arc  mailed. 

Charles  W.  Shaw,  manager  of  the  local  Bruns- 
wick agency,  has  just  completed  tentative  ar- 
rangements for  the  demonstration  of  the  new 
Brunswick  Panalrope,  which  will  be  given  at 
the  agency  around  the  fifteenth  of  the  month. 
A  private  demonstration  will  be  given  for  deal- 
ers, after  which  public  demonstrations  will  be 
held  at  all  Brunswick  stores  and  demonstrations 
also  given  before  clubs  and  other  local  organi- 
zations. This  agency  is  also  making  a  drive  on 
Vocalion  records  before  the  price  is  raised  to 
75  cents,  announced  to  take  effect  on  the  fif- 
teenth of  the  month. 

John  S.  Leland  is  now  covering  the  Balti- 
more and  Washington  territory  for  the  Bruns- 
wick Co.,  formerly  covered  by  H.  H.  Sheldon, 
who  is  now  connected  with  the  Boston  Bruns- 
wick agency. 


Music  Associations  Help 
American  Education  Week 

The  members  of  the  National  Association  of 
Music  Merchants  and  other  branches  of  the 
music  industries  and  trades  will  participate  in 
American  Education  Week,  which  is  to  be  ob- 
served November  16  to  22.  Their  co-operation 
will  be  tendered  in  response  to  a  direct  invita- 
tion from  the  United  States  Commissioner  of 
Education  John  J.  Tigert. 

The  Merchandising  Service  Department  of 
the  Music  Industries  Chamber  of  Commerce  has 
prepared  posters  and  supplied  bulletins  giving 
suggestions  and  methods  for  co-operation  with 
school  authorities.  The  Bureau  for  the  Ad- 
vancement of  Music  has  also  prepared  and  dis- 
tributed to  the  trade  literature  dealing  with 
music  in  Ihc  schools. 
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areau)ou6erfttl  comHnatton 
for  BxtocU5usme$6jKt  a  ProRt 


THERMIODYNE-Model  TF6 
Sis  Tubes 

Powerful. 


„...v.-.,  -nd  Two  SUgta  of  Audio 
FrciucncT.  Master  Conlrol.  Indoor 
or  Ouidoor  Antenna.  " 
nul    Cabinet    with  inietio 
parlmcnt  for  "B"  Battery, 


e  Wal- 


WIRE  us  for  name  of  our 
distributor  in  your 
territory  so  that  you  may 
secure  the  Thermiodyne 
sales  franchise  and  an 
adequate  supply  of  sets  for 
the  holiday  trade, 
Thermiodyne  Radio  Corporation 

1819  Broadway  New  York  City 

Canadian  Salfs  OfBce: 
DOMINION  THERMIODYNE  RADIO.  Ltd. 
425  Phillips  Place  Montreal.  Quebec 
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Detroit  Retail  Trade  Starts  Christmas 

Clubs  as  Part  of  Holiday  Sales  Drives 

Dealers  Making  Early  Plans  to  Cash  in  on  the  Gift  Scason-The  Close  of  an  UnusuaUy  Prosper- 
ous  Year— Michigan  Music  Merchants'  Association  Organized— News  of  the  Month 


DETHoir,    Mich,,    Novcmhcr    7— This 

month  lhal  ushers  in  (he  real  holiday  ...  

for  Ilie  lalking  machine  dealers.  Already  Christ- 
mas Clubs  have  started  and  dealers  arc  begin- 
lime  lo  get  quite  hiisy  slmwing  talking  ma- 
chines of  all  kinds,  The  early  models  favored 
arc  the  popular-priced  consoles  and  the  comhi- 
nation  machines.  As  a  matter  of  fact,  llic  larter 
imdoubledly  will  have  the  greatest  call. 

Detroit  is  closing  a  very  prosperous  year. 
More  people  are  employed  than  ever  before; 
more  new  homes  and  aparlnieni  bnilding.s  have 
been  erected,  and  generally  .ill  industries  have 
expanded.  Allhon^'h  this  i-  il,,-  dnll  season  for 
the  motor  companies,  all  uf  (luni  are  enjoying 
prosperity  ci|ual  lo  dial  of  last  Sjiring.  With 
snch  a  condition  existing  and  an  inrreascd  popu- 


ilie  lation, 


Mr.  Edison  Man: — 

"KAN'rir'KENT 

The  KENT  No.  1 

With  "S"  Sound  Box  for  playing  lateral 
cut  record*  on   Ihe  Ediion  Dlic  Pho 
graph  ha*  outtold  all  compelilion. 


OoDsht  for  Iheir  rc- 
■ule  Mnd  plaxloB  value 
by  Ibooaanda  at  dealer* 
and   Jobber*    fer  over 


Write  for  caUlog  of  complete  Hoe 


Rei.  U.  S.  P»t.  0«. 

F.  C.  KENT  CO. 

Irvlnglon,  N.  J. 


m  anyihin^;  hill  a  whopper  holiday  busi- 
ness be  expected? 

' 'ii,.  (if  Ihe  gre;lll^^l  boons  lo  the  lalking  ma- 
chine industry  has  been  the  introduction  of  the 
new  Victor  models  and  we  can  truthfully  say 
lhal  the  exhibilions  laking  place  this  week  in 
all  of  the  Victor  stores  have  attracled  consider- 
able aitentiun.  'I"he  advance  aTinotineemenls  as 
to  whal  the  Orlhophonic  Victrola  contains  in 
Ihc  way  of  improvements  have  been  proved  lo 
Ihc  public  and  many  orders  have  already  been 
laken.  There  is  a  po.ssibilily  lhat  unless  dealers 
order  at  once  they  are  not  going  to  be  able  to 
fill  all  Iheir  orders  on  time  for  the  holidays. 

The  new  Brunswick  phonographs  and  the 
conibinalion  maeiiines  have  been  the  cause  of 
much  new  business  for  fJninswick  stores.  Man- 
ager Quinn,  of  ihc  Brunswick  Shop,  for  exam- 
ple, ref.orls  thai  business  in  October  was  far 
"f  ilii'  '.line  monlh  last  year,  and  thai  it 
l.-.l-s  like  NnvrrnbcT  and  December  will  be  the 
rr'.iiisi  jiiMjillis  iIr.  store  li.is  ever  had. 

Harry  R.v.r,  Frank  li.iiit.i,  and  Rudy  Wic- 
'hiill  iveir  III  !),Uoi[  rii'iJitly  to  givc  a  couccrl 
<>v,r  Ihe  WGHP  broadraslinc  .talion.  While 
II'  the  cily  they  also  gave  a  recital  at  Ihc  Grin- 
in  II  ISros.  Woodward  avenue  slore,  which  packed 
liie  basement  audiloiiiim. 

Nil  k  I  lu  as,  a  Hntimwick  artist,  has  been 
appearing;  in  |.ei-s.>n  at  the  Addison  Cafe.  The 
iivsl  week  uf  lii'i  (■iigat;enienl  cacll  lady  visitor 
w.i-.  i)resenled  with  one  iif  Ihe  Brunswick- 
I.ucas  records,  As  ho  has  proved  himself  ex- 
ceedingly popular  at  the  Addison,  the  sale  of  his 
Brunswick  records  has  been  greatly  stimulated. 
As  a  matter  of  fact,  the  Brunswick  Shop  has 
been  featuring  the  Lucas  records  in  the  store 
windows. 

There  has  been  organized  in  Michigan  Ihe 
Miehigan  Music  MerchanIs'  Association,  com- 
prising k-adiiig  |.i,,iio  and  talking  machine  mer- 
chants from  all  sections  of  llic  State.  The 
fir.M  iiieetiiig,  lomplelc  details  of  which  appear 
on  another  page  of  this  issue,  was  held  in  Grand 
Rapids. 

S.  E.  Lind,  of  the  S.  E.  Lind  Co.,  jobber  in 
Michigan  for  the  Adler-Royal  line,  is  exceed- 
iiiE;ly  well  pleased  over  the  amount  of  sales 
for  the  first  ten  months  of  this  year  and  antici- 
pates record  business  for  the  remaining  two 
months. 

The  Wiirlilzcr  Co.,  now  in  the  Lincoln  Build- 
ing, Detroit,  has  purchased  property  on  Broad- 
way, thirty  feet  wide,  and  plans  to  erect  thereon 
a  iiew  building  exclusively  for  ils  own  use.  Part 
ime  will  be  devoted  to  talking  machines,  as 
planned  to  push  this  deparlnunt  more  vig- 
orously than  ever. 

The  Slarr  Piano  Co..  on  Broadway,  has 
enlarged  by  taking  additional  space  at  the  rear, 
thus  allowing  more  room  for  display  of  its  line 
of  instruments, 


MICA 
DIAPHRAGMS 

A  b  I  olul  eiy  Guaranteed  Perfe 
We  get  the  besi  India  Mica  dircaly. 
We  tupply  ihe  largest  Phonograph  Manu- 
I  factuier*. 

^  Aik  (or  our  quotilioni  and  aample)  before 
placing  your  order. 

Americao  Mica  Works 


47  Weil  Si. 


New  York 


Cheney  Sales  Corp.  in  Radio 
Field  With  Thermiodyne 

Successful  Distributing  Organization  in  Phono- 
graph Field  Has  Added  Radio  to  Its  Other 
Lines — Appointing  Many  Dealers 

The  entrance  of  the  Cheney  Sales  Corp.. 
Philadelphia.  New  York  and  Boston,  into  the 
radio  wholesale  field  has  added  another  organi- 
sation thoroughly  versed  in  service  to  the  talk- 


Purchases  Brunswick  Shop 

FoBtST  Park.  Ili.„  Novcniljer  5,— Martin  E. 
Rolirs,  formerly  of  tlic  McKinlcy  Park  Bruns- 
wick Shop,  has  purchased  tlic  Forest  Park 
llruuswick  Shop  at  7526  Madison  street,  from 
M.  F.  Hill.  A  complete  line  of  phonographs, 
'cords  and  radio  equipment  is  carried. 

New  Victrola  Demonstrated 

BliNTON  Hakuor,  Mich,,  Novenilicr  2,— A  deni- 
onstratioii  of  the  Orlhophonic  Victrola  at  the 
Vincent  Hotel,  under  the  auspices  of  the  L,  li, 
Gorton  Co.  and  the  Red  Cross  Drug  Co,,  was 
acclaimed  as  one  of  the  outstanding  musical 
events  of  the  season  by  an  audience  of  nui- 
sicians,  musical  educators  and  prominent  cili- 


G,  Dunbar  Shewell 
ing  machine  dealer.  In  1920  G,  Dunbar  Slicwell 
formed  in  the  city  of  Philadelphia  the  Cheney 
Sales  Corp.  to  distribute  the  Cheney  phono- 
graph, made  by  the  Cheney  Talking  Machine 
Co.,  of  Chicago,  111,  The  success  with  which 
the  Cheney  Sales  Corp,  met  is  well  known 
throughout  the  talking  machine  industry.  The 
eiiergetic  manner  in  which  it  co-operated 
with  its  dealers  soon  built  up  for  it  a  tremen- 
dous business  and  high  reputation  in  the  terri- 
tory.  The  value  of  the  Cheney  Sales  Corp.  as 
a  distributor  was  soon  apparent  to  the  parent 
concern  and  it  was  not  long  before  the  Cheney 
Talking  Machine  Co,  added  the  New  York  ter- 
ritory to  the  district  covered  by  the  Cheney 
Sales  Corp.  Accordingly,  a  New  York  office  of 
the  company  was  founded.  Later,  for  the  same 
reasons,  the  entire  New  England  territory  was 
added,  with  an  office  in  Boston, 

Mr.  Shewell  in  the  meantime  traveled  exten- 
sively between  the  three  offices,  Philadelphia 
New  York  and  Boston.  Later,  however,  Mr' 
Shewell  placed  the  Boston  office  in  complete 
charge  of  his  son,  G.  Dunbar  Shewell,  Jr.  Mr, 
Shewell,  Jr.,  gave  his  entire  attention  to  this 
office,  and  Cheney  business  in  New  England 
grew  accordingly. 

Realizing  the  important  outlet  for  radio  sets 
and  accessories  that  the  talking  machine  re- 
tailer affords,  the  Cheney  Sales  Corp,  in  all  its 
offices  has  added  a  well  rounded  out  line  of 
radio  products.  The  same  intensive  effort 
which  marked  its  success  in  the  talking  ma- 
chine field  is  being  applied  to  the  distribution  of 
Its  radio  products,  and  the  present  radio  season 
although  the  first  one  in  which  it  has  become 
engaged,  is  a  very  successful  one.  In  the  re- 
ceiving set  line  the  Cheney  Sales  Corp.  is  fea- 
turing the  Thermiodyne  receiver. 
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This  new  "A"  Power— «  new  sales-success 

Thousands  of  dealers  report  that  our  national 
advertising  is  bringing  many  prospects  into  their 
stores  for  quick  easy  sales  with  large  profits 


VNll'Oit'EK  h  sutitilied  fnr  use  with  110-12S  volt  A.C.  only.  Standard  models  are  for 
60-cyile.  iSpecial  models  25-^0  cycle  are  availaltle  at  slightly  hklier  prices.  The  4-volt 
model  is  for  UV-199  tubes  or  equivalent  aud  retails  for  $3S;  the  6-volt,  for  IJV-201-A 
tubes  or  er/uivalejit,  retails  for  $40.    {West  of  the  Rockies,  prices  are  $37  and  $43.) 


OUR  national  advertising 
campaign  is  now  in  full 
swing  and  it  is  fast  educating 
radio  enthusiasts  to  the  superi- 
ority of  Unipower.  It  is  telling 
the  millions  a  proven  sales  story 
that  makes  them  want  and  buy 
Unipower. 

This  is  a  scientifically  de- 
signed "A"  power  service  that 
automatically  supplies  radio 
power  of  the  highest  quality 
from  the  house  lighting  current. 
It  is  a  single  compact  unit, 


enclosed  in  a  beautifully  finish- 
ed gas-tight  case  that  fits  com- 
fortably and  safely  inside  most 
radio  cabinets. 

Unipower  is  not  a  so-called 
battery  eliminator  and  should 
not  be  confused  with  any  other 
radio  power  device.  It  is  a 
triumph  in  radio  engineering 
—  not  a  hopeful  experiment. 

Unipower  sells  easily,  steadily 
and  your  profit  on  each  sale  is 
large.  In  addition  to  the  mil- 
lions wlio  have  already  bought 


multi-tube  sets,  every  new  pur- 
chaser is  a  prospect.  Be  pre- 
pared to  meet  the  demand  from 
prospects  in  your  territory. 

Order  Unipower  at  once, 
your  jobber  is  supplied  I  Then 
send  for  "Special  Dealers'  Fol- 
der," which  explains  how  you 
can  put  Unipower  to  work  for 
greater  Fall  and  Winter  profits. 

The  Gould  Storage  Battery  Co. 
250  Park  Avenue 

New  York    Chicojo    Knniin  City    San  Fmnci.co 


Unipower 

Off  when  it's  on-^On  when  it's  off 
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Montreal  Radio  Show  Created  Record  in 

Exhibits  and  Volume  of  Business  Booked 

Stimulus  Given  to  Business  by  the  Exhibition  Brings  Up  Sales  Volumes — Rudolph  Wecse  Now 
With  Radio  Department  of  Victor  Talking  Machine  Co,  of  Canada — Other  Trade  Activities 


Montreal,  Can.,  November  7. — The  rcct-nl  radio 
show  held  in  Montreal  created  a  record  not 
only  in  the  number  of  exhibits  and  llie  atlciid- 
ancc  of  Ihc  public,  but  in  the  t^reiil  volume  of 
business  done  by  llic  exliibilors,    'I'licre  is  no 
doubt  but  liiat  Canada  is  puinlini:,'  llic  w.iy  in 
radio  sliows.    This  was  llie  opinion  ut  si'vi.r,J 
of  Ihc  exhibitors  from  llie  Unilcil  St.ilvs  wlm 
had  displays,  and  who  had  previously  di>|p|.ivi  il 
their  sets  in  New  York  and  Cliicngo.     I  Inn. 
the   custO]>l   IS    to   hold    Ihe   exposition    ni  .m 
armory  or  convention  room  and  allow  cnli  in 
liibitor  to  arrange  his  own  booth  so  that  an  in- 
cfTcctivc  conglomcralion  results.    Here  a  belter 
place  could  hardly  be  had  than  the  Windsoi- 
Hotel,   which   offered   pleasant   and  attraclivc 
surroundings,  with  its  soft  rugs,  hangings  and 
becoming  liglits.    The  recent  tendency  of  the 
manufatlnrcr  of  sets  to  make  them  an  orna- 
ment and  desirable  article  of  furniture  for  the 
home  rather  than  the  mess  of  wins,  hattcrics 
and  tubes  that  comprised   Ih^'  i>i'iL:iii:i!  outRl- 
tings,  was  seen  to  advanlai^r  m  Hn    .cries  of 
booths    arranged    with    chairs,    t  In  .ti  rfields, 
tables,    Turkish    rugs,    flowers    and  book 
fact,  everything  lo  make  Ihcm  homelike, 
Rudolph    Weesc.    of    the   Nortlurn  l-l 
Mf^.    Co..    l.ld..   Ibis  cily.  I. .IS    h.  Ml  .iiT' 


a  point  of  accepting  phonographs  in  exchange 
for  radio  receiving  sets, 

The  T.  Eaton  Co.,  Ltd..  of  Montreal,  is  now 
earryiin^_  Victor  lalkint^  machines  and  records. 

I  iiy'^n  Hro^,,  I.i.l  ,  have  been  appointed  as 
■  uiihiM  i.-i  il  [■  |jri  M-iilativcs  for  retail  sales 

■Hill  .11  tlii   1 1.   I'oresi  and  Croslcy  lines, 

vvliH-li  ih-\   .III'  iil.iiiiiiiig  lo  feature. 

I  .ni.iiii.ni  i'airbariks-Morsc  Co.,  Ltd.,  Mont- 
I'  ll,  \-.  a  distributor  for  Philco  radio  A  and  IS 
-.iji  1.1.1  powers. 

Allen's  West  mount  Theatre,  through  the 
cnnilcsy  of  Martney  Co.,  Ltd.,  "His  Master's 
Voice"    dealer,    was    supplied    with    a  Victor 


NorllLcrri  Electric  radio,  which  enabled  those  in 
attendance  at  the  theatre  to  get  the  full  election 
returns. 

I-ayton  Bros.,  Ltd.,  announces  its  second  an- 
nual Kadio  Cliri.''lmas  Club,  a  co-operative  plan 
through  which  iOO  members  will  secure  radio 
sets  for  Christmas  with  exceptional  club  terms, 
privileges  and  savings.  The  choice  of  Atwaler 
Kent,  De  Forest,  Crosley  and  Radiolas  is  of- 
fered to  club  members. 

In  connection  with  the  opening  of  Slcinway 
Hall,  New  'i'ork,  C,  W.  Lindsay,  Ltd.,  this  city, 
broadcast  through  CFCF  (Marconi)  on  Novem- 
ber 6  a  concert  with  local  as  well  as  imported 
talent. 

Cosmopolitan  Graphophone  &  Piano  Co.,  St. 
Lawrence  boulevard,  has  reopened  its  store  after 
the  disastrous  fire  which  took  place  some  time 
ago.  It  is  now  equipped  with  a  full  and  com- 
plete slock  of  new  Columbia  phonographs  and 
records. 


Important  Developments 

in  Toronto  Territory 

Appointments  of  Manufacturers'  Representa- 
tives for  Leading  Lines — Amplion  Corp,  of 
Canada  IncoiT>orated — The  News 


.,1  repr.. 


io 


of  the  Vi^h.r  Talkiut;  Machine  I.  o. 
Ltd.  The  Northern  Ekctrii.  I.  n,.  , 
lion  with  the  Victor  Co.,  ha-  ilrvil. 
line  of  sets  that  will  be  tcntaiiud 
cabinets  in  keeping  with  the  Vict 
Montreal  has  been  chosen  as  the  Ii 
for  a  convention  of  radio  a 
provinces  of  Ontario,  Quchi 


dtiuarters 
atcurs  from  the 
New  Brunswick, 


Nova  Scotia  ; 
gales  will  a.s 
26,  and  bold 
suing  Iwii  il.i' 
C."  R  Mar 


nd  Pri 
.crnbh- 


Edward  Island.  Dele- 


TIni 


^da: 


al   III,-  W,i 


lln 


.d  .hi- 


Queens  Hutil.  Mn.Ur,. 
contract  wilh  Ihe  C,  N. 
concerts  lo  bi-  broaih  .i- 
both  Montreal  .md  M' 
this  he  is  in  nun  li  d<  tn; 
for  the  direction  of  ore 
and  a  number  of  recoid' 
ily  have  recently  been 

V.  Sgroi  Musical  Hi 
street,  is  another  im\ 
on  the  sclliiiK  ri(;hls  > 
graph  and  record^. 

The  Mount  Royal  Exihangc,  Ltd,,  7IS  Mmnil 
Royal  avenue.  East,  Montreal,  has  oiiciiid  a 
new  radio  department  with  ncciviiic  'its  re- 
tailing al  from  $.10  upwards.  This  concern  maki  s 


ii.i^  1.  1.1  iitly  sif^ncd  a 
■1  for  a  '^eries  of  radio 
ihroiiKli  its  stations  in 
Ktun  In  addition  to 
d  .iiiioiiK  Viclor  arlisis 
■.slral  .11 1  onipaniments, 
lemonstraliiiR  his  .iIhI- 
n  leased. 

n.c.  Ltd,,  105.1  Si.  Jan..  s 
Montreal  dealer  taking; 
f  the  Brunswick  phono- 


ToKONio,  Oni.,  N'uveniber  6,— Clcartron  radio 
tubes  art-  now  ln'int;  marketed  in  Canada  by 
111,  Ckarlron  Vacuum  Tube  Co,,  8  Colbornc 
streut,  this  city.  A  slock  is  being  carried  and 
all  replacements  made  from  a  Canadian  ware- 
house. 

The  ground  was  broken  tor  the  formation  of 
the  Canadian  section  of  the  Institute  of  Radio 
EnginCcTs  on  the  occasion  of  a  meeting  held 
in  Toriiiilo  (|iiiit  n^'iitly,  which  was  attended 
hi'  n  |irr  ' ,     ihw  ■  -ii  ihe  industry  in  the  city. 

'■       "1        .  1  Ill'  1  Is  of  the  organization  will 

t"  Uii'  i.Linl.n  .li.  .iiiiiii  iif  radio  equipment  and 
ilii'  iiiii  u  li.itiii  oi  itchiiieal  matters  of  interest. 

Ilii  Jl.ii-I,,  Radio  Co.,  Ltd.,  has  been  in- 
|"|  I'oi  .ill  (I  i\ilh  head  offices  in  Bridgeburg, 
I  'lit  ,  .  .iiiit,(l,  >-iu,iioo, 

.■m'Ii  'illMif  il(^!iis  for  the  J-  Nazcly  Co.  line 
t"i  I.  .Ill, 111. I,  i  .\(i  ]iiirin  llii;  province  of  British 
Columbia,  li.i^  been  secured  by  the  British  Amer- 
ican Mfg.  Co..  Toronto,  of  which  Mrs,  Warren 
is  president, 
Radiomotor,  I  nI  ,  i\  i    i .  <  i  mh  r  r,niii.d  letters 

patent,  with  hc:nh|ii.   ,<   \  i.r.mi.i.  i  int.,  wiih 

a  capitalization  ot  S_'-.(t,n[i(i  \r,  d,  .ii  In  radio  sup- 
plies, etc. 

l  ln  Amplion  Corp.  of  Canada,  Ltd.,  captlal- 
l.'.-il  al  $SO,ODO,  has  been  established,  The  chair- 
man of  the  board  is  the  originator  of  the  Am- 
plion, Edward  Alficd  tiraham;  president,  S.  B. 
Trainer,  who  also  holds  the  position  of  treas- 
urer; vice-presidents  arc  W.  H,  Lynas,  of  Al- 
fred Graham  &  Co,,  and  H,  B.  McKenzie,  who 
also  holds  the  position  of  technical  director  of 
the  new  corporation.    Burndept  of  Canada,  Ltd., 


Talking  Machine  Springs 
and  Repair  Parts 


NONE  BETTER  IN  QUALITY 


NONE  LOWER  IN  PRICE 


THE  RENE  MANUFACTURING  CO. 

MONTVALE,  NEW  JERSEY 


has  been  appointed  sole  selling  agent  for 
Canada-  and  will,  therefore,  continue  with  the 
Amplion  line,  following  three  years'  distribn- 
inin  of  Aniplions,  The  head  office  of  the  new 
corporation  will  be  located  at  130  Richmond 
street,  West. 

C.  G.  Logwood,  radio  engineer  with  the  De 
Eorcsl  Radio  Corp.,  New  York,  recently  paid 
a  visit  to  the  Canadian  Dc  Forest  Corp.  and,  in 
addition,  paid  a  friendly  visit  to  the  officers  of 
the  Carter  Radio  Co.  of  Canada, 

George  R.  Archdeacon,  9  Crang  avenue,  lias 
been  appointed  factory  representative  for  the 
provinces  of  Ontario  and  Quebec  of  the  Stand- 
ard Radio  Corp.,  of  Worcester,  Mass.,  maker 
of  the  Standardyne  five-tube  radio  frequency  set. 

J.  M,  VanAtter,  manager  of  the  Carter  Radio 
Co.  of  Canada,  recently  returned  from  a  West- 
ern sales  trip  which  took  him  as  far  as  Van- 
couver, B.  C.  He  reports  that  the  radio  busi- 
ness out  West  is  booming  beyond  anticipation 
and  believes  that  Western  business  will  almost 
equal  that  of  the  East  this  year.  Farmers  will 
have  the  money  to  spend  and  they  want  to  spend 
some  of  it  on  radio. 

A  most  cITective  advertising  medium  was  re- 
cently gotten  out  by  a  dealer  for  use  in  connec- 
tion with  his  radio  exhibit.  This  consisted  of  a 
small  disc  record  for  use  on  the  phonograph 
This  was  clamped  to  a  cardboard  bearing  the 
firm  name  and  labeled  "A  Message  of  Impor- 
tance 2  U."  The  article  was  so  attractive  and 
ingenious  thai  the  individual  receiving  one  was 
bound  to  carry  it  home  and  try  it  out  on  the 
talking  machine.  He  then  heard  a  short  talk 
from  one  of  the  officials  of  the  store  in  which 
was  outlined  the  policy  in  so  far  as  its  radio 
department  was  concerned  and  a  little  talk  on 
the  service  rendered  and  the  quality  of  goods 
which  the  dealer  handled. 

R.  H.  Coombs  and  Alex  McKenzie,  respec- 
tively general  manager  and  sales  manager  of 
the  Canadian  National  Carbon  Co.,  of  Toronto, 
have  both  returned  from  Ihe  Winnipeg,  Man., 
radio  show  ludd  recently  in  ihat  citv. 


Feature  Victor-Northern 

Radio  in  Fair  Display 

The  Victor-Northern  radio  receivers  manu- 
factured by  the  Viclor  Talking  Machine  Co., 
of  Canada,  Ltd.,  in  conjunction  with  the  North- 
ern Electric  Co.,  were  displayed  at  the  recent 
Toronto  and  Winnipeg  fairs  and  drew  consid- 
erable favorable  comment. 


The  Sampson  Music  Co.,  Boise,  Idaho,  re- 
cenlly  moved  to  new  and  larger  quarters. 
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Ready  to  Fill  Your  Last  Minute  Orders  for  a  Big 

HOLIDAY  SEASON 

with 

BRILLIANTONE 
GILT  EDGE 
REFLEXO 

The  Leaders  in  Phonograph  Needles 

HERE  is  a  prolilable  small-  You  don't  liave  to  pusJi  tlieni. 

item  line  that  you  slioiiltl  They  sell  on  sight.    Our  attrac- 

stork  for  t!ie  holidays.  AH  3  are  tive  display  stands  make  'em 

recognized  by  the  public  as  the  buy.   Prepare  now!    Get  your 

best    in    phonograpli    needles,  holiday  order  in  today! 


BRILLIANTONE 

STEEL  NEEDLE  COMPANY  OF  AMERICA,  Incorporated 

Selling  Agents  for  W.  H.  Bagshaw  Co.,  Factories,  Lowell,  Mass. 
370  SEVENTH  AVENUE,  at  31sl  Street,  Suite  1214,  NEW  YORK 

W.  H.  Bagshaw  Co.,  Export  Dept.,  44  Whitehall  St. 
New  York  City.  Cable  Address:  "Brillneedl" 


WRITE  today  to  us 
or  your  jobber  for 
samples  and  sales- 
getting  information. 
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Parlor  %ns  and  "Bugs" 

Be  Headquarters  ior  Both 


For  thiisc  who  »;imply  want  to  "turn  on"  r-ulju  iIr-i  c 
has  iii'Vor  been  a  rfceivcr  like  the  Thonil.i  IsI.jiIvju- 
S-tubc.  It  nialccs  ,\  dead  language  of  all  tho  old  IilIi- 
nicalitics.  Now  tlu-re  is  normally  nothine  to  do  but 
to  pick  out  stations  and  listen.  For  Thorola  Low- 
IjOss  Douirhnut  Coils  — the  crux  of  Islodyne  success 
—  do  not  pick  up  unwanted  stations;  do  not  inter- 
coupli';  do  not  pennit  excess  feed-back. 
With  these  old  difficulties  conquered,  it  was  possible 
also  to  correct  other  factors  that  had  been  over- 
shadowed by  the  big  troubles.  So  a  dcEree  of  finality 
has  been  reached.  Thorola  Islodyne  brings  non- 
mechanical,  artistic  radio  at  last,  with  the  tone,  range, 
volume  and  selectivity  that  only  Thorola  Low- Loss 
Doughnut  Coils  make  possible. 
Where  the  receiver  business  centers,  the  most  loud 
speakers  are  sold,  And  Thorola  dealers  make  doubly 
good  here.  Thorola  speakers,  always  the  steadiest 
selling  item  in  radio,  are  bettered  with  new  technical 


relinenients  and  new  beauty  to  match.  The  new 
Thorola  self-harmonizer  eliminates  manual  adjust- 
ment. The  magnificent  new  Thorola  Bakelite  horn 
is  the  largest  form  of  this  material  ever  produced! 
Thorola  tone  and  volume  remain  the  standard,  farther 
than  ever  out  of  ordinary  reach. 

The  results  obtained  only  by  Thorola  draw  the  radio 
experimenter  so  surely  to  Thorola  parts.  Thorola 
Low- Loss  Doughnut  Coils  are  the  great  sellers  of 
the  season  among  parts,  Thorola  S.  L.  F.  Condensers 
capitalize  for  you  the  swing  to  straight  line  frequency. 
Fhorola  Golden  Audio  Reproducing  Transformers 
are  as  good  as  they  look. 

The  Thorola  parlor  fans  have  something  the  experi- 
menters want.  The  experimenters  favorably  influence 
Thorola  receiver  and  speaker  sales.  Thorola  dealers 
are  in  on  all  of  it. 

RF,1CHMANN   COMPANY,  Chicago 


ISLODYNE 
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LEONARD  P  CANTY 


Good  Crops  and  General  Improvement  in 

Mid-West  Business  Basis  of  Optimism 

Announcement  and  Demonstrations  of  Improved  Sound  Reproducing  Instruments  Have  Strength- 
ened Trade  Confidence — Expect  Large  Holiday  Sales  Volume— Important  News  of  the  Month 


Chicago,  III.,  November  9.— With  Ihe  talking 
machine  and  radio  business  approaching  the 
licight  of  its  best  buying  season,  the  music 
trade  in  the  Middle  West  finds  itself  in  a  grati- 
fying position.  The  entire  section  is  in  good 
economic  condition,  tlie  agricultural  districts,  in 
reality  the  basis  of  Middle  Western  business 
stability,  are  about  to  harvest  the  best  crops  in 
several  years,  and  there  is  every  indication  of 
prosperous  times  aliead. 

The  recent  revolutionary  developments  in  the 
sound-reproducing  features  of  the  talking  ma- 
chine have  done  much  to  strengthen  the  confi- 
dence of  the  trade,  and  the  public  interest,  here- 
tofore termed  as  latent,  which  has  been  so  sur- 
prisingly awakened,  has  brought  about  a  re- 
vival of  the  phonograph  and  record  business  in 
general.  The  public  has  proved,  by  its  curiosity, 
not  only  interest,  but  by  actual  purcliase  of  ma- 
chines during  the  past  few  weeks,  that  it  still 
retains  a  place  for  the  talking  machine  and 
permanently  recorded  music.  The  industry,  in 
general,  is  keenly  alive  to  the  possibilities  which 
lie  before  it,  and  every  member  engaged  in  the 
production  of  talking  machines  is  directing  ef- 
fort toward  the  betterment  of  the  mechanical 
features  and  the  appearance  of  his  product. 


The  result  of  the  newly  aroused  interest  lias 
been  felt  in  record  sales'  mounting  still  higher, 
and  a  visit  to  talking  machine  shops  in  Chicago, 
especially  along  Wabash  avenue,  the  Music  Row 
of  this  city,  finds  busy  salespeople  behind  the 
record  counters  and  the  demonstration  booths 
filled  with  prospective  purchasers.  The  opera 
and  concert  seasons  are  in  full  swing,  and  the 
demand  for  recordings  of  classical  and  operatic 
airs  is  steadily  increasing,  although  orders  for 
dance  records  and  popular  numbers  are  still 
greatly  in  the  majority. 

The  present  situation,  existing  fully  six  weeks 
before  Christmas,  leads  the  trade  to  the  belief 
that  it  is  justified  in  looking  forward  to  a  holi- 
day buying  season  which  will  outstrip  those  of 
the  past  several  years.  In  the  portable  talking 
machine  field,  especially,  one  finds  products  with 
both  appearance  and  value  as  holiday  gifts  and 
the  manufacturers  and  distributors  of  the 
smaller  machines  are  busily  engaged  in  filling 
large  orders  for  the  holiday  period. 

The  radio  season  is  at  its  peak,  and  within 
a  few  days  the  point  will  be  marked  by  what 
is  perhaps  tlie  most  gigantic  radio  exposition 
ever  staged,  to  be  held  in  the  city  of  Chicago. 
It  will  be  visited  by  scores  of  dealers  from  all 


[i.trl^  oi  ilie  country,  and  the  public  will  throng 
tin-  isliibition  by  the  thousands.  Radio  receiv- 
ing suts,  loud  speakers,  batteries,  chargers,  and 
other  accessories  are  moving  at  a  fast  rate,  and 
with  the  advent  of  improved  broadcasting,  sim- 
plified and  beautified  radio  sets,  the  present 
radio  season  bids  fair  to  live  up  to  the  predic- 
tion that  it  wilt  exceed  in  sales  figures  that  of 
1924. 

Dealers  Tie  Up  With  Notable  Orchestras 

Brunswick  dealers  have  had  a  number  o£  in- 
valuable helps  in  the  sale  of  records  during 
the  past  few  months  in  the  form  of  Brunswick 
recording  orchestras  appearing  in  Chicago  the- 
atres. Paul  Ash  and  His  Orchestra,  appearing 
continuously  at  McVickers  Theatre  since  mid- 
Summer,  bid  fair  to  equal  their  long  San  Fran- 
cisco run,  while  Abe  Lyman's  orchestra,  also 
from  the  Pacific  Coast,  is  holding  forth  at  the 
College  Inn,  popular  cafe  in  the  Hotel  Sher- 
man. Ray  Miller's  orchestra  has  been  louring 
the  circuit  of  Balaban  &  Katz  motion  picture 
houses,  and  the  ever-popular  Oriole  orchestra 
plays  on  nightly  in  the  Marine  dining  room 
of  the  Edgewater  Beach  Hotel.  In  addition, 
Herb  Wiedoeft's  orchestra,  direct  from  the  Cin- 
derella Roof  Garden,  Los  Angeles,  appeared  at 
the  Palace  Theatre,  Orpheum  circuit  vaudeville 
house,  for  one  week,  starting  October  11.  At 
this  leading  variety  house  Abe  Lyman  has 
played  his  secon^  engagement  this  Fall,  with- 
out interrupting  his  schedule  at  the  College  Inn. 
where  his  popularity  is  growing  continuously. 
{Coiitinufd  oil  page  134) 


KIMBALL  PHONOGRAPHS 

Build  Business  for  Holidays 


Kimball  Slyle  S 

The  reliable  Kimball  sells  quickly  and 
means  satisfied  customers. 

Correct  Construction 
Visible  Beauty 
Natural  Tone 

Variety  of  both  Upright  and  Console 
types. 


Now  is  the  time  for  activity  in 

phonographs  for  the  Holidays. 
Many  dealers  are  ordering  in 
car-load  lots  to  meet  the  fall 
trade.  They  know  that  the 
Kimball  is  built  with  the  same 
care  and  knowledge  that  have 
for  over  half  a  century  made 
the  name  synonymous  with 
quality  and  durability  in  musi- 
cal instruments.  This  means 
ready  selling. 

Look  over  your  stock  and  order 
at  once  that  you  may  be  ready 
for  all  customers. 


Kimball  Slyle  Y 


W.   W.   KIMBALL  CO. 

Ealablithad  1837 

Kimball  Hall— 306  So.  Wabash  Avenue  CHICAGO,  ILLINOIS 

M  nufacturers  of 

Phonographs,  Pianos,  Player  Pianos,  Reproducing  pianos.  Pipe  Organs, 
Distributors  of  Columbia  and  Harmony  Records 

KIMBALL     PHONOGRAPHS     PLAY     ALL  RECORDS 
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FROM  OUR  CHICAGO  HEADQUARTERS— (Continued  from  page  133) 


Icrrilory  li.i 


1.  Iiicago 
I's  scored 
t  use  of 

window  displays  and  ne  wspaper  advcrlising  and 
havf  also  seort-d  rcsulls  in  ilu-  w.'iy  ol  increased 
rt-cord  sales.  Tlit  Hrunswick-l(;tlke-Colk-ndcr 
Co.  recently  iiiauguralcd  a  new  dtali^r  seivici- 
wlicrcby  llii;  rtiailcr  st^ciiiTS  release  blanks  sev- 
eral davs  i  Iv.iriii-  «i  ilu>  il.ili    ninm  which 


(111-  recoiil- 
prcpare  liis  .i 


hlrd 


ing  Jack  Kapp.  Mr.  Rockwell  is  well  equipped 
to  assume  llie  responsibilities  of  liis  new  po- 
sition and  will  work  in  close  accord  jind  co- 
operation with  the  army  of  Columbia  relail  deal- 
ers in  this  important  territory, 

"Items  of  Interest" 
The  Targ  &  Oinner    Mn-i.    '  ...  U..r 
of  Chicago,  places  in  lln-  li.iinl-   I'l    Mi.  n.i.le 
.■acli  mr.nlh  a  haii.ly  c.il ..1. r.  t.  i  .  n,  ,  l.u.ik 


Good  Stromberg-Carlson  Publicity 
The    Stroiiibcrg-Carlsoii    line    of  radio 


nil 


..iid  . 


Stromberg-Carlson  on  Exhibit 
excellent  publicity  at  an  industrial  exiiibit  held 
in  that  city.  One  of  llie  Tniest  booths  at  the  ex- 
hibit was  that  of  the  comjiany  mentioned  above, 
which  shnwi'ii  ilu  Miiniiliir.  i  .irl.son  line  of 
radio  receiviri).-  m  i  -  I.  <  i  m  i  Hi  ni  ,nl vantage.  Dur- 
ing the  |>asl  yi.ii  tin  n   li.m       i n  held  in  many 


s  In 
,(  the 


Jo 


In 


live 


have  lied  lip  willi  ihisi-  i-vent^^,  profits 
sued,  tjray,  'liimble  I'ollick  Co. 
concern  and  permits  im  opportunity  to  pa^s  of 
bringing  its  line  to  the  attention  of  the  pnblic. 
T.  G.  Rockwell  With  Columbia  Co. 
r.  (i,  Kockwi'II,  for  fonr  years  manager  of 
the  San  Francisco  branch  of  the  Mitnson-Ray- 
nor  Corp.,  jobbers  of  Cheney  phonographs  and 
Voe.ilion  records  on  the  Pacillc  Coast,  recently 
accepted  the  po>itioii  of  manager  of  the  record 
deparlment  of  tlic  Chicago  branch  of  the  Co- 
lumbia Phonograph  Co,,  Inc,  A  few  months 
prior  to  his  transfer  to  the  Chicago  oflicc  Mr. 
Rockwell  was  located  in  the  Columbia  braiicli 
at  San  Francisco,  devoting  his  time  to  the  in- 
terests of  the  record  sales  division.  He  as- 
sumed his  new  duties  on  October  10,  succced- 


llu  u.\\  Orlhniihonic 
<<!  Iwij  moNths  previoi 
lUiction  to  the  public 
on  November  2.  During  the  middle  of  Septem- 
ber demonstrations  were  fir^t  li<  ld  in  the  Motel 
l.aSalle,  Chicago,  for  de.iln-  in  ilu  lerrilory 
immediately  surroundint,'  Oin.ir",  .md  meet- 
ings for  retailers  were  linn  In  Id  m  ilie  prin- 
cip.il  ,it,r-,  Ihrciieiioul  1  he  Muklle  We^  from 
Sept,  ii.hr,-   IS  „nt,l  <      h.tuT  15, 

lie  ,^.l<   ,,lso  held  at  the  Drake 

l  lolel  tliree  times  <  .ich  day  for  almost  two 
weeks,  and  then  Hie  display  was  moved  to  a 
more  I  enlr.il  loi  .ilion  in  the  Congress  Hotel, 
whir.  ,|e.,l,,.  ,,nd  their  sales  forces  might  lake 
iiiJv.Hii.u'i  .'t  the  opjiortunily  to  learn  of  ihe 
iiiei  li.im.  ,il  d(  l.-iils  and  sales  possibilities  of  the 
new  instrument.  First  shipments  of  the  new 
models  by  the  Chicago  Talking  Machine  Co. 
were  made  late  in  October  after  demonstrations 
had  been  given  to  over  2,000  sales  people  In  this 
territory. 

Victor  dealers  throughout  the  Middle  West 
tied  up  with  the  extensive  publicity  campaign 
sponsored  by  the  Victor  Co.,  by  local  advcrtis- 
inu  and  bv  displaying  large  signs  in  their  win- 


HOWE 

RADIO  RECEIVER 


^1.75 


The 


Stepping  Stone"  to  the 
Tube  Set 

Make  New  "Riulio  Funs  from  tluil 
Shcptical  80(;i.  of  tho  I'uhlir 
tt  hicft  oivns  no  Railit>" 

IN  NEW  ORLEANS  over  25.000  HOWE  Receivers  have  been 
sold.  One  house  in  Houston  bought  over  10,000 — and  so  it 
goes  all  over  the  country.  HOWE  Radio  Receivers  are  beinq 
sold  by  Dealers  who  appreciate  the  fact  that  millions  of  men 
with  money  have  not  yet  made  their  initial  purchase — the 
virgin  field  is  the  profitable  field. 

The  HOWE  Receiver  is  most  decidedly  Not  a  Toy — it  brings 
in  loud  and  clear  all  stations  within  a  25  mile  radius,  and  has 
good  selectivity.  Its  Low  Price  induces  the  non-user  of  Radio 
to  "get  into  the  game.*' 

We  shall  be  glad  to  hear  from  Jobbert  and  Dealers 
who  are  not  selling  the  HOWE  in  large  quantities 

HOWE  AUTO  PRODUCTS  CO.,  120  N.  Green  St.,  Chicago,  111. 


dows  for  a  week  previous  to  the  general  in- 
troductory dale,  advising  the  public  of  the  dem- 
onstrations to  be  held  beginning  Monday,  No- 
vember 2.  On  that  date  Victor  shops  on 
Wabash  avenue,  Chicago's  music  row,  were 
crowded  throughout  the  day  with  curious  and 
interested  people  listening  to  the  instrument. 
Excello  Products  Popular 
The  Excello  Products  Corp.,  radio  cabinet 
marmfaclurer  of  ("iei  r.>,  IM.,  entering  upon  its 
^ei-ond  season  in  tlie  r.,di.-«  field,  is  enjoying  a 


i.lle^1  ealalog. 

Various  Demonstrations  of  Victor  Orthophonic 

rile  I  hiiMKo  latkini^  Machine  Co,,  ufider  ihc 
ill n  ,  1  mil  <ii  !  I  \  (  ri  ed,  vice-president,  and 
\\  (  ,  ( ri  ifht  h  ,  -,11.  ,  m.Liianer,  look  a  most 
,ii  ti\e  |>.irt  III  iIji  iu  r^il  introduction  progr.Tm 
-|i.iii>,iiri<l  Im    the  \  ii-l(jr  l  o,  in  llie  itilcrcsl  of 


Excello  Cabinet,  Style  R-Il 
healthy  busines>  on  all  of  its  cabinet  models. 
The  Excello  line  represents  .i  complete  range 
of  cabinets  from  the  small  table  type  and  the 
radio  stand  to  the  walnut  consoles,  including 
style  R-20,  a  table  type  cabinet  that  houses  set 
and  is  installed  in  consoles,  made  of  either 
solid  mahogany  or  solid  walnut,  with  five-ply 
lop.  The  panel  fits  in  grooves  in  the  sides  and 
lo^)  rail  and  is  held  in  place  firmly.  This  model 
is  finished  in  brown  mahogany,  walnut  or  two- 
lone  in  either  finish. 

Style  R-H  is  one  of  the  leaders  in  the  line, 
tinished  as  it  is  in  Tudor  style,  especially  de- 
signed to  harmonize  willi  living  room  furniture 
of  quality.  Raising  the  dome  or  lid  brings  the 
shelf  bearing  the  radio  receiving  set  lo  a  con- 
venient table  height.  The  slielf  raises  and  low- 
ers vertically,  and  will  in  no  way  disturb  the 
delicate  receiving  set.  The  instrument  is 
equipped  with  a  lone  chamber  built  into  the 
cabinet  with  ihe  opening  al  a  [grille  on  the  right, 
and  any  loud  speaker  unit  can  readily  be  at- 
tached lo  Ihe  lone  chamber. 

Other  E.xcello  models  include  Style  R-10,  a 
Qncen  Anne  console,  with  the  same  set-hous- 
ing arrangement  as  Style  R-Il;  Style  R-6,  a 
wall  console  with  compartment  for  batteries 
and  a  charger;  Style  R-7,  also  a  wall  console, 
with  an  amplifying  chamber  above  the  receiv- 
ing set  compartment,  and  space  for  batteries 
and  charger;  Style  R-8,  a  wall  console,  witfi 
the  amplifying  chamber  at  the  right  of  the  re- 
ceiver, and  Style  R-9,  a  desk  style  console  de- 
signed for  use  with  a  set  in  a  separate  cabinet, 
.iiid  a  built-in  tone  chamber  provided  with  a 
erille  in  (he  center  of  the  cabinet. 

Style  R-14  is  a  wall  console  with  the  ampli- 
fying chamber  in  the  lower  compartment.  The 
lirm  also  manufactures  two  radio  cabinets,  des- 
ignated as  Styles  R-1  and  R-2. 

Max  Targ  Visits  Ohio  and  Michigan 

Max  Targ,  of  the  Targ  &  Dinner  Music  Co., 
wholesalers  of  this  city,  recently  made  a  swing 
through  Ohio  and  Michigan,  visiting  Cleveland 
and  Detroit,  in  the  interest  of  his  organization. 
The  firm  is  doinj,-  an  increasingly  tine  business 
with  its  cuinplele  lilies  of  musical  merchandise 
■ind  Mr,  TarR  is  working  closely  with  dealers 
throughout  the  country  in  an  effort  to  give 
them  ma.'iimum  co-opcralioii  and  service. 
Wiswell  Co.  Visited  by  Thieves 

The  Wiswell  Radio  Co.,  prominent  Chicago 
distributor  for   Thompson   and   Sleeper  radio 
leeeiving  sets,  was  visited  by  thieves  one  night 
(Coittiiiucd  on  page  136) 
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Confidence 


When  a  dealer  establishes  the  fact  that  a 
customer  can  negotiate  a  purchase  with 
positive  assurance  of  obtaining  the  greatest 
value  procurable,  he  has  constructed  a  solid 
foundation  for  a  profitable,  enduring  and  ex- 
tremely satisfactory  trade  relationship. 

The  Liberty  Seal  promotes  confidence.  It 
places  the  purchase  of  Radio  Receiving  Sets 
on  a  plane  of  provable,  demonstrable  value. 

Every  Liberty  Sealed  Five  Receiving  Set  is 
sold  under  an  absolute  guarantee  that  any 
defective  workmanship  or  any  faulty  part 
will  be  replaced  FREE  OF  CHARGE  any- 


time within  sixty  days  from  date  of  pur- 
chase. 

The  most  cautious  buyer  instantly  recognizes 
in  so  liberal  a  guarantee  the  desire  of  the 
manufacturer  to  produce  a  Receiving  Set 
of  supreme  excellence  and  the  ability  and 
determination  to  supply  a  set  that  meets 
every  demand  of  efficient  operation. 

Dealers  who  build  business  on  the  basis  of 
proven  merit,  who  realize  the  importance  of 
winning  and  holding  the  confidence  of  the 
buying  public  should  investigate  the  very 
attractive  Liberty  Franchise. 


Complete  details  upon  request 


LIBERTY  TRANSFORMER  CO. 


123  N.  SANGAMON  ST. 


CHICAGO,  ILL. 


lABerJll  the  Rest-Hear  the  LibeHy  Test 
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during  llic  latter  part  of  Oclobcr.    The  robbers 
haltered  down  the  door  to  the  Wiswell  oflicc 
and  departed  with  several  receiving  sets. 
Panalrope  Demonstrations  Excite  Enthusiasm 

The    Brunswick   Panatrope,  new  musical  re- 
producing Liistruini'ni  soon  to  be  introduced  by 
the  Brunswick-Balkc-Collencler  Co.  was  on  dis- 
play early  in  October  at  Ihc  ron(,Tcss  Hotel, 
Chicago.    Because  of  Ihc  inarkcd  ciilliLisiasui 
with  which  the  Panairopu  wa^  n  (  l  ivnl  al  Ihcse 
demonstrations,  and  also  iIh    I.m  i   ih.u  ii  was 
impossible  lo  accommndalc  ;tll  fhns.-  who  de- 
sired to  attend,  the  firm   t  xt  cutivi  s  arranged 
to  continue  the  demonslrations  at  ihe  Bruns- 
wick display  rooms,  623  South  Waba'^li  avenue, 
Chicago.    At  10  a,  m,,  2  p,  m,  and  -1  p.  ni 
promptly  for  several  days  llie  new  product  was 
dtspl.iyed  and  dcnionslrated  Uy  (.'.  \  .  McKcIvcy, 
of  the  Brunswick  sales  promnlion  {Irpnrlrncnt 
All  Brunswick  dealers  wen.'  invilnl  Ici  alHiid, 
and   those    in   the   Chicapo   liTritnry  arr.iiiKi-d 
for  their  eiilire  organi/alions  lo  vHil  the  llruns- 
wick   headquarters  and    liccornc    familiar  with 
Ihc  new  iuslrumenl  and  ils  sale-  pnssibililies. 
Death  of  F.  A.  Knight  Regrcltcd 
While  visiling  the  faclory  of  the  Amiiliphonc 
Phonograph    Co.,    Brazil,    Ind  .    F.   A  Knight, 
president  of  the  firm,  who  niainlained  his  office 
in  Ihc  Republic  Building,  this  city,  was  sirnrk 
by  an  automobile  Tuesday  evening,  Oclobcr  27, 
and  died  a  few  hours  later.     The  body  was 
taken  to  Denver,  Colo.,  where  funeral  services 
were  held  Saturday,  Oclobcr  31,  al  llic  home  of 
his  daughter,  Mrs.  H,  W,  Howard.    Mr,  Knight 
was  scvenly-fivc  years  old,  and  was  one  of  the 
pioneer  piano  and  phonograph  manufacturers 
of  the  Middle  WesI,    He  first  entered  the  music 
business  as  one  of  the  founders  of  the  Knight- 
Campbell  Music  Co.,  of  Denver,  Colo.,  but  later 
sold  his  interest  to  form  the  Knight-Brinkcrhon 
Co.,  of  Bra/.il,  lud.    A  factory  wa-;  established 
to  manufacture  pianos,  but   several  years  .ign 
this  company  was  dissolved  and  the  plant  was 
sold.    Mr,  Knight  retained  one  building,  bow- 
ever,  for  the  purpose  of  manufacturing  phono- 
graphs.   The  deceased  was  a  well-known  figure 
in  the  music  trade,  and  his  death  was  mourned 
by  scores  of  friends  throughout  the  country. 
Alto  Automatic  Stops  Arc  World  Famous 
The  Alto  Mfg.  Co.,  of  Chirago,  itianufacMircr 
of  Alto  needle  cutters  and  aulorTiatic  <\o\i--  Mr 
phonograph   lurpilables.   has   been   enjoying  .m 
increasingly  fiiLe  business  on  ils  prnduel^,  both 
in  the  Unilcd  Slates  and  in  foreign  lOLinlries. 


Australia  leads  in  consumption  with  both  needle 
cutters  and  aiilomalic  stops  and  is  closely  fol- 
lowed by  England,  Denmark,  Russia  and  Japan. 
An  indication  of  the  fact  that  the  nianufaclurers 
of  talking  machines  arc  busier  tlinn  they  have 
been  during  the  past  six  or  eight  monihs  is 
found  in  the  increasing  number  of  orders  which 
are  arriving  at  ihe  Alto  plant  for  automatic 
slops,  which  arc  installed  on  a  great  number  of 
jjlionographs  by  the  manufacturers  themselves. 
The  firm  has  also  received  numerous  letters 
from  satisfied  users  of  both  Ihe  stop  and  the 
needle  cutter,  one  officer  in  the  United  Stales 
Aviation  Corps  addressing  the  firm  in  very 
complimentary  manner,  stating  that  he  lost  his 
needle  culler  en  route  from  one  army  post  to 
anolher,  hut  remembered  the  firm  name,  and 
was  writing  direct  for  a  new  one. 

The  Alto  automatic  Stop  is  tested  thoroughly 
before  it  leaves  the  factory,  each  instrument  be- 
ini;  placed  upon  a  testing  device,  the  arm  of 
which  moves  over  an  arc  one  hundred  times  the 
width  of  a  record  grove.  As  the  stops  are  test- 
ed on  this  fixture,  the  inspector  is  enabled  lo 
adjust  it  wllliin  "ni-( In nisandtli  part  of  an  inch, 
which  i^^  .ii'i'iiivniLii.  Iv  one-tenth  of  the  width 

of  one  gr>.MV,  :,  ,.ord.  This  is  much  more 

accurate  lli.m  llii  sio))  will  have  to  operate  un- 
der ordinary  conditions, 
Oro-Tonc  Recording  Tone  Arm  Combination 
The  Oro-Tonc  Co.,  of  Chicago,  recently 
rTiailed  to  Ihc  trade  an  attractive  catalog,  bound 
in  a  brown  cover,  with  the  Oro-Tone  trade 
name  imprinted  upon  it  in  gold,  containing  illus- 
trations and  descriptions  of  its  entire  line  of 
lone  arms  ;ind  reproducers.  The  illustrations 
are  the  evaci  sii*c  of  the  actual  product,  thus 
giving  Ihe  nianufaelurer  of  phonographs,  as 
well  as  the  dealer,  a  more  concrete  idea  of  ilic 
dimensions  and  appearance  of  each  tone  arm. 
The  first  page  opens  with  a  general  view  of  the 
Oro-Tonc  offices  and  is  followed  with  illustra- 
tions and  descriptions  of  the  products,  includ- 
ing Ihe  Nos.  60  and  65  brass  tone  arms  and  the 
new  Nos.  50  and  S5  reproducers  equipped  with 
face  guards. 

A  new  Oro-Tonc  product,  which  it  is  felt  will 
create  an  unusual  amount  of  interest  in  Ihe 
trade,  is  illustrated  and  described  in  the  new 
lal.ilmT,  namely,  the  No,  l.SO  recording  and  rc- 
liri.iliii  mg  tone  arm  combination.  The  new  de- 
viic  sirves  a  fourfold  purpose — the  recording 
of  llie  human  voice,  recording  of  radio  pro- 
grams, reproduction  of  phonograph  records,  r.r 


Repair  Parts 

For  All  and  Every  Motor 
That  Was  Ever  Mannfactured 


We  can  supply  any  part.  The  largesl  and  mosl 
complete  assortment  of  lepair  parts — in  the 
United  Stales — on  hand,  for  old,  obsolete  and 
present-day  motors.  If  your  order  cannot  be 
filled  from  stock,  we  will  make  it  up  special. 

Special  prices  on  main  springs,  governor 
springs,  micas,  repair  parts,  motors,  lone  arms, 
steel  needles,  etc..  in  quantity  lots. 

Expert  repairing  on  all  makes  of  phonographs 
and  motors. 


® 


® 


,  Mlnneaiiolla,  Ulnn. 


CARTER 

Leads  Again  with  the 

New  "FLAT"  Plug 


75c 


L   Luuoju   or  Dlticr  divicai 

a  completely  coniMled.  Scii  -  -  -  ^- 
 -L    Con-  ■ 


In  Cahala:  Carter  Radio  Co.,  Limiicil,  Toronto 


as  a  radio  loud  speaker.  In  order  to  make  a 
record  the  user  merely  places  an  aluminum  disc 
upon  the  turntable,  removes  the  cap  from  the 
radio  connection  and  attaches  a  horn  in  its 
place,  inserts  the  recording  needle  and  places 
the  mechanical  feed  on  the  record.  Less  than 
ten  seconds  is  required  for  the  process  just 
named.  Reproducing  the  newly  made  record 
merely  requires  the  removal  of  the  horn  and 
replacing  of  the  recording  needle  with  an  ordi- 
nary one.  The  No.  ISO  combination  recording 
and  reproducing  tone  arm  is  a  combination  of 
the  No.  70  and  17  radio  arms,  and  in  order  to 
record  radio  programs  it  is  only  necessary  to 
attach  the  loud  speaker  unit  to  the  radio  con- 
nection, forcing  the  sound  back  through  the 
diaphragm  to  the  needle  and  aluminum  record, 
instead  of  through  the  tone  arm  and  horn. 

The  Oro-Tone  Co.  started  production  on  the 
new  product  some  time  ago,  and  it  will  be  in 
Ihe  hands  of  the  trade  early  in  December. 

Announce  Two  New  Balkite  Battery  Units 

The  Fanstcel  Products  Co.,  manufacturer  of 
the  Balkite  battery  charger,  at  North  Chicago. 
III.,  recently  announced  two  new  Balkite  battery 
units  as  additions  to  ils  line  for  the  coming  sea- 
son. The  first  of  these  is  to  be  known  as  the 
Balkite  Trickle  Charger,  the  other  is  a  smaller 
edition  of  its  already  well-known  Balkite  B-2. 
These  two  new  items  are  in  addition  to  the 
present  line  and  both  the  present  Balkite  bat- 
tery charger  and  Balkitc-B,  which  have  been  on 
the  market  the  past  season,  will  continue  \vith- 
out  change. 

The  most  interesting  thing  about  the  trickle 
charger  is  from  the  technical  standpoint,  in  that 
it  makes  readily  available  to  the  owner  of  every 
radio  set  what  amounts  to  automatic  power 
supply.  The  charging  rate  of  this  charger  is 
1.5  amperes,  which  is  much  lower  than  the  usual 
charging  rate,  the  manufacturer  stating  that  il 
is  intended  for  use  over  long  periods  of  time. 
It  can  be  used  while  the  set  is  in  operation,  as 
is  the  case  with  the  larger  Balkite  charger. 

With  some  sets  it  is  not  practicable  to  charge 
except  while  operating,  and  in  such  cases  the 
charger  is  connected  lo  the  battery  and  lamp 
socket  and  allowed  to  charge  continuously  at 
such  a  rate  as  will  put  into  the  battery  more 
current  than  is  used  by  the  tubes.  This  is  known 
as  trickle  charging.  Trickle  charging  consider- 
ably simplifies  radio  reception,  because  once  the 
battery  and  charger  are  connected  to  the  light 
socket  and  a  resistance  is  put  in  to  cut  the  rate 
down  to  the  requirements  of  the  set  the  owner 
need  pay  no  more  attention  to  the  charging  of 
his  "A"  battery. 
There  are  some  sets  with  which  it  is  not  prac- 
{Coiitinucd  on  page  138) 
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JEWEL 
Cabinet  Loud  Speaker 

No  matter  how  good  your  radio  receiver  may  be  it  is  entirely 
dependent  on  the  loud  speaker  for  tone  qualities.  With  this 
thought  in  mind  our  organization  started  months  ago  to  de- 
velop a  superior  Cabinet  Loud  Speaker,  which  is  now  offered  to 
the  radio  public.  The  tone  amplifier  in  the  Jewel  Cabinet  Loud 
Speaker  is  made  entirely  of  wood  and  is  designed  to  deliver  sound 
waves  of  every  length  in  the  proper  manner  for  the  finest  and 
purest  tone.  Certain  acoustic  laws  not  hitherto  used  in  connection 
with  radio  reproduction  have  been  utilized  in  this  loud  speaker 
with  the  result  that  its  tone  is  wonderful  in  quality  and 
timbre.  The  cabinet  is  substantially  built  of  five-ply  veneer  and 
is  finished  in  a  beautiful  brown  mahogany. 

The  price  complete  with  cord  is  $25.00.  West  of  the 
Rockies  $27.50. 


The  WHITING 
Cabinet  Loud  Speaker 

A  truly  remarkable  value  in  a  Cabinet  Loud  Speaker.  The 
horn  is  made  of  special  fibre  board,  impregnated  and  lacquered 
and  the  curve  of  the  horn  gives  a  greater  range  than  most  loud 
speakers.  It  is  especially  good  in  reproducing  the  tones  in  the 
lower  register  and  brings  out  the  rich  deep  tones  of  the  cello  and 
organ  in  all  their  beauty.  The  outside  of  the  cabinet  is  heavily 
bronzed  with  grille  front.    Each  packed  in  a  substantial  container. 

Price  complete  with  cord  $12.50.    West  of  the  Rockies  $15.00. 


JEWEL  Type  "B" 
Loud  Speaker  Unit 

This  compact  little  unit  represents  a  truly  remark- 
able development.  With  it  you  can  make  a  radio  loud 
speaker  out  of  the  Edison,  the  Victor  or  any  talking 
machine  that  has  a  standard  sized  hub  like  the  Victor. 
Simply  take  out  the  regular  reproducer  and  put  on  the 
Jewel  Type  "B"  Unit  and  you  have  a  speaker  of  ample 
volume  with  full,  clear,  natural  tones  that  must  be  heard 
to  be  appreciated.  Semi-adjustable  and  equipped  with 
a  soft  rubber  adaptor  cap  which  makes  it  absolutely  air 
tight  and  totally  insulates  the  parts  and  prevents  vibra- 
tion of  whatsoever  nature  being  transmitted  to  the 
tone  from  the  unit,  or  vice  versa. 

Price  complete  with  cord  $6.00. 


Back  View  showing 
Adjustable  Feature 


~Si3e  View 


150-160  Whiting  Street,  Chicago,  111. 
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THE  ALTO 
^Automatic  Stop 

rer  Pbenosrapb*. 

Nothtne  needs  to  be 
(inrt'wod  unio  the  tone 
ftrni.  Simple  In  con- 
Birucllon.  It  nta  under 
the  turn  table.  Our 
cuntomcra  aay  It  Ib  the 
moHt  afcurote  iitop  they 
founil  yet  In  0plt«  ot  Ita 

ALTO  MFG.  CO.,'"'  "cH"C,;i'S! 

Cnnatflon    DJitrliulor  Unlvinal  6iippl»  Co..  Toronlo,  OnL 


.Tclion  was  taken  at  a  meeling  licid  Tuesday, 
October  6,  at  the  company's  offices  and  Iht; 
dividend  was  payable  on  or  before  October  20, 
to  .-ill  slocklioldcrs  of  record  Oclober  6. 
Orthophonic  Victrola  Delights  Rotan'ans 


The    Orlboplionic  Viclrol.i, 

product  of 

llif  Victor  T/ilkirin  M;i.  liiTic-  ("o 

w.is  introduced 

ill  Cliicugd  in  a  very  novel  .il 

1  efTeclivc  W.ly. 

Twn  wri'k'^.  before  the   IHW  in^t 

rmuenl  w-.s  for- 

iii.illv    Milr.-irh)- e<!   lo   the  B.nfT 

|pn   .  rit'  il,  I'lr  ihe  (irsl  lime  in 

tb-   .-it^,  ,,t  rhi 

1  III.         I^i.iliiry  Club  liinclieopi, 

al  llie  SlK-riii.i.i 

I  In 


Ileal  I 
few  r 


.-b.ii 


.bii 


.iN 


lake 


K-  power  -iiiM.lv  wHl,  ..  l;,il 
trickle  <liar^;er  by  iisint;  a  ^wilili  M.uiii 
Hirers  are  pnHinv;  -iwiurbes  on  llie  niarkel  w 
Iiirn  on  llie  cliarj^er  and  turn  olT  llie  "M"  \v 
llic  set  h  liiriied  off,  and  turn  o(T  llie  rli^n 
and  turn  on  llic  "11"  when  the  set  is  <m 

These  swilelies  are  of  such  .i  type  that  t 
can  be  installed  on  ib<  pau' I  ili-  i.idin 
wliilc  llie  ballery  and  .  lui      i .  1 1     ..  .!<    m  il. 

be  put  in  the  bascnn  m      U'  ^  ■  ■  ..i  1  v 

accessnries  r.m  of  the  wav  is  made  pov,il,|i 

Ibis  IILITinr. 


Thr  iiibi  I  |iindii.  t,  known  ns  tbe  Ralkilc  "li", 
,  eN.Ktly  lil.i    liir  lialViie  l'.-2,  whirl.  w.iv>lr.. 

.  .  inllv  LVI  V.  ..r  Ml.  pla.  .  - 
ill.  ,,r  llu    -Im    .  .  II  .hmI  -lOTai'K, 


dm-ed    ver^    -   Inllv    LV I  v 

■■li"  batterir..  1,-11,  ,,r  ilu  .h  ^  ■ 
type,  and  snpplir-  |,l,,h  mi.m.iI 

socket.     I  ikf  till'  \    ivM  lis,  till  Iwt 

new  lialkilc  units  ui:i\  be  n-id  willi  aiu  I  a 
they  require  no  tbanye-.  ur  addilinns  t"  Ibe  se 
itself. 

Gulbransen  Co.  Declares  Quarterly  Dividend 

fbe  Gnibransen  Co..  Cbieiicn,  inainira.liire 
of  Giilbran^^cn  revisterinn  piano-.,  n  i  enfly  <le 
clarcd  a  divnb^nd  nt  2  i>ir  .<t.t  nn  llir  i..niiiHii 
Stock  iif  the  eninpany,  this  beiji^  the  thiid  qiiar 
terly  common  stock  payment  of  ihe  year,  riii 


A  iiict  Rotary  Club  policy  discourages  the 
i^ji.bii  tinfi    of   business    al    any    meeting  or 

I  In  iin  ijf  lhal  organization.    However,  upon 

nn  Mil-,    dillerent   occasions,   new  inventions 

.iinl  nr  w  ill  \  i  lii[iniiMits  relating  to  conutiercial 
pii.iliiii'  h.ii.'  brrii  displayed  and  demonstrated 
bi  ii'ii'  ilii'  bi.i.iiv  I  Inii,  and  il  wa-;  upon  this 
b.i-.!-.  ili.K  ihi  (  li:.,iL;ri  talking  MachiTic  Co.  cx- 
hibilril  llie  new  <Jrt liopbonic  Victrola,  Six 
bnndrtil  Holarians  attended  the  luiicheOTi  and 
were  delij^bted  by  the  range,  lone  :ind  volume 
of  tbo  now  instrnnient.  Among  the  officials 
iiincerned  with  ibe  presentation  of  the  new 
product  who  were  invited  by  the  Chicago  Ro- 
tary Club  lo  be  present  at  the  luncheon  were 
Waller  Hongland,  J.  Gleasoii,  George  Hull  Por- 
ter, C.  W.  Robbins  and  J,  Kasley,  of  the  West- 
ern 1-leelric  Co,;  C.  Lloyd  Egner.  E.  F,  ^farx, 
\"iitM,  Co.;  John  Hansel,  K.  V.  Root,  E.  C. 
>  II.  MM  I,  of  N.  W.  Aycr  &  Son,  and  D.  A.  Creed, 
W.  I  GrilTilh,  F.  A.  Delano,  of  the  Chicago 
Talking  Machine  Co. 

The  large  crowd  of  listeners,  comprising 
representative  business  men  of  Chicago, 
cheered  in  approval  al  ihe  end  of  the  thirly- 
five-miiiule  musiral  program,  and  a  large 
number  rcmaini'd  after  the  meeting  to  hear 
additional  selections.  in  addition  lo  the 
Victrola  concert,  F.  A.  Delano,  of  the 
Chicago  Talking  Machine  Co.,  former  vo- 
calist with  the  Metropolitan  Opcr.-i  Co.,  New 


York  City,  sang  a  baritone  sclcclioTi,  accoTii- 
paiiied  by  Mrs.  Delano  at  the  piano;  Jack  Chap- 
man, one  of  Chicago's  favorite  dance  orchestra 
leaders,  played  a  piano  solo  in  direct  compari- 
son tl>  the  Victrola  version  of  the  same  record, 
and  I'wo  dancers  performed  the  Charle.slon  to 
the  Orthophonic  reproduction  of  ■'Collegiate." 
The  dcmoiirlration  was  planned  by  D.  A.  Creed, 
vice-president  of  the  Chicago  Talking  Machine 
Co..  assisted  by  W,  C.  GrifTiths.  sales  manager. 
Stromberg-Carlson  Exhibit  at  Convention 
Radio  is  beginning  to  make  its  appearance  at 
telephone  cm  vent  ions.  This  is  evident  by 
glaneinf  .ii  lb''  v  w  herewith  of  the  Strom- 
berg-Carlson exhibit  as  it  appeared  at  the  rc- 


Stromberg-Carlson  at  Convention 

cent  telephone  convention  nf  the  United  Stales 
Independent  Telephone  Association,  which  was 
held  in  Hotel  Sherman,  in  October, 

The  Stromberg-Carlson  exhibit  was  located 
ill  the  Grey  Room  'of  the  Hotel  Slierman.  One 
end  of  the  room  was  equipped  with  Stromberg- 
Carlson  telephone  and  switchboard  apparalus. 
The  other  end  wa>  e<iuippcd  with  Stromberg- 
Carlson  radio  apparatus  and  iclephom  -npplics. 
(Coitliiiu-d  oil  {•ixir  1401 


Radio  Consoles 

Combine  highest  quality  cabinet' 'work 
with  the  latest  developments  In  Wall  Con- 
soles. 

The  Console  shown  here  is  made  of  Butt 
Walnut  with  matched  pands  in  duo-tone 
finish.    Loud  speaker  and  unit  included. 

The  E.xcello  Line  includes  all  types  of 
cabinets  from  small  table  type  to  Wall 
Console  type  illustrated. 

Write  for  complete  catalog 
~  sent  free  on  request 

Excello  Products  Corporation 

4824  W.  16th  St..  Cicero,  111. 
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Records 

VALUE 
AT  ALL  TIMES 

OKeh  Records  are  issued  with  a  national  appeal  for  an 
objective. 

There  is  no  character  of  music  that  cannot  be  heard, 
with  the  greatest  perfection  of  tone,  on  OKeh  Records. 

Dealers  everywhere,  have  placed  their  confidence  in 
OKeh  Records  and  as  a  result  have  been  repaid  with 
greater  profits. 

Our  OKeh  dealer  proposition 
concerns  the  growth  of 
your  business.  Now  is  the 
time  to  inquire  for  details. 

CONSOLIDATED  TALKING  MACHINE  CO. 

227  West  Washington  Street,  Chicago,  III. 

BRANCHES: 

2957  Gratiot  Ave.,  Detroit,  Mich.  1121  Nicollet  Ave.,  Minneapolis,  Minn. 


Oi<JL 
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For  EVERY 
Radio  Set 


A  stunning  piece  of  furniture 
that  restores  order  in  the  room 
where  you  have  your  Radio! 
No  more  cluttered  table-tops, 
nor  litter  of  equipment  under 


Non-Vlbranl  Ceramic 

The  cle.irtst  loiic  iito 
ilucer  on  ilic  mfifkcl. 
Made  of  siKclnl  coni' 
position  whicli  ilcfcii* 
vilirolion. 


foot. 

No  un  s  ightly 
horn  in  evi- 
dence, either! 
This  console  has 
its  own  loud- 
speaker, inbuilt. 
It's  out  of  sifilit, 
but  with  very 
apparent  tonal 
superior  ities, 
For  it  has  the 
highest  -  devel- 
oped type  of 
unit.  With  horn  built  of  special  non- 
vibrating,  exlra-hard,  cer;miic  mate- 
rial.  Produces  clear  non-vibrant  tone, 

There's  ample  room  for  everylhiiig; 
space  for  largest  A  and  B  wet  batter- 
ies— or  battery  eliminator— required 
for  any  home  set ;  and  for  a  big  charg- 
ing outfit,  too. 

Finished  'n  mahogany,  or  walnut 
color.  Dainty  design  of  parqnctcric 
on  two  front  panels.  Top,  38  in.  x  18 
in.  Substantially  built ;  the  product  of 
a  40-ycar  old  furnirure  maker. 

The  price,  forty  dollars,  is  for  the 
complete  console  and  includes  the 
loudspeaker  horn  and  unit,  Thou- 
sands of  dealers  are  showing  this 
artistic  addition  to  home  radio  equip- 
ment. 

Rear  t'iciv—Scl  Hooked  Vfi 


WINDSOR  FURNITURE  CO. 

1422  Carroll  Ave.  Chicago,  111. 
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Thp  following  olVicors  and  members  of  l!ic      vi^mbcr  2  a  liemonstratioii  of  lli 
Sirombcrg-Carlson  Tolcphom:  Mfg.  Co.  wt'r<-'  i 
.Liii'ii.lam-c  -it    Ilial  coiivciilion:    W    Ri.y  Mi 
I  .uuir,       A         villc.  \l.  A   RcinU-,  U    II    M  m 
SMN,    !■     A    li.iiiuvtr.  C.   Hu-slon.    I     I'     I  ■  ■  ■ 

■\    i;.  I  r.Lwin,,!.  li.  Davis,  M.  D.  W  I,  1  ' 

^iiv.hr.  \V    I    J-,isiwoo<l,  r,  W  W 


M 


I 


l.lw 


Ml 


.  r.  vvir 


iHillr,,  \.  \V    ILihiwiii,  C   W.  Sdiaftr.  N.  W 
l;...ltii'.iHl,         I    Jr,)nis...M,  C.  J.  Trcsslcr,  C. 
S.niih  ih.,  M,  'i    Mil  rail:;  am!  Mr.  SiiiiiimT.s. 
New  Mohawk  Distributors  Appointed 
'I'liL-    Moliawk    Corp,,   ni    Illinois,    aiiii-niin  i  - 
ihal  (Ik'  following  concern-  liavc  Iklii  ,mI<I<  ,1  I . . 
it ,    li  t    nl    (!i  iriljulors   in    Cliic.igo:  Marsli.ill 
111  I.I  ,^  I  ...  i\  liuK^alc;  f-lciiry  Patitson  &  Co.,  i7 

S  1 1    W  .il.j  h   .ivi-Tiiic;   linylcwood  Electrical 

Sii|i|.li    (     ,  W.    M;K]isoii   strcft;  AiiibL-r 

Mi-tih.J  su|-|il\,   -.      W.  Madison  strrct,  .m.i 
1 1 ,11 1     Ah  1  I  ,V  I  1 1  ,  (  i^ili'ii  and  Cirroll  avfiiiu 
will'.  I'll   i.\rr  .1  yi.ai-,  lias  been  a  Mohawk  dis- 
iirl.uti.r   in  <  Iim,ii:o  and  vicinity. 

M.iirl        .   ^  Wells  Co.,  the  large  hardware 

.  Ill  I),  ..mir,  111.,  who  last  year  sold  Mo- 
li.iivk  will  ci>iitiriiK  ilicir  sale  lliis  coming 

Am. liter  laiKi-'  iHstriljutnr  wlio  is  selling 
.M,-li,,wl.  I'l.nin.  u  is  llic  Isaac  Walker  Hard- 
C.,  r,..ii.,,  III. 
W.tli  till     liii,  11])  of  live  distributors  in  city 
.mil  M.iir,  M.ili.iwk  products  will  be  impressive- 
ly represented. 

Lyon  &  Healy  Orthophonic  Campaign 
Upon  November  2,  llic  date  of  the  oflicial 
introduction  of  llie  new  Orlliophonic  Viclrola 
lo  tlic  public,  Lyon  &  Healy,  Ciiicago,  tied  up 
in  an  unusually  effective  way  with  the  cxlen- 
■:ive  adverlising  sponsored  by  the  Victor  Co. 
:ttiil  llic  publicity  accorded  the  new  reproducing 
in^lruniiiil  diirinf;  the  preceding  six  weeks. 
Each  ••\  III.  windows,  eight  in  all,  of  the  large 
l.ynii  iV;  lir.iK  -tnrc  was  used  in  displaying 
llie  luw  (  r<  di  n/a  model  of  llic  Ortliophonic 
Vii  irol.i  in  some  manner  or  other.  One  window 
revealed  the  original  Viclrola  introduced  in 
1895,  wilh  its  unwieldy  brass  horn  and  small 
record.  The  passerby  noted  in  Ihe  adjoining 
window  the  Victrola  of  190(1;  with  its  concealed 
horn,  in  a  mahopany  upright  •  cabinet.  The 
Ihird  window  held  an  exhibit  of  the  acoustic 
system  employed  in  the  orthophonic  instru- 
ment, showing  the  paths  which  the  sound 
travels  before  it  reaches  the  listening  ear. 

Promptly  at  9  o'clock  on  the  morning  of  No- 


vember 2  a  demonstration  of  the  new  instru- 
medi  .started  in  the  Lyon  &  Healy  concert  hall, 
which  lasted  until  the  closing  hour  in  the  eve- 
ning Interested  crowds  packed  ihe  auditorium 
ilirough  the  day,  and  at  times  standing  room 
\\'.is  at  a  premium.  Demonstrations  were  also 
held  in  the  talking  machine  dcparlment  on  the 
second  floor  continuously  during  ihc  day. 
Where  the  Gulbransen  Pianos  Are  Made 
The  picture  reproduced  herewith  is  the  first 
presentation  of  a  new  view  of  the  Gulbransen 
Co.- factories  in  Chicago,  III.    Two  buildings. 


Gulbransen  Factory 
not  previously  shown  in  any  picture  of  the  plant, 
are  to  be  seen,  the  new  six-story  grand  piano 
building  in  the  background  on  the  right  and  the 
battery  of  new  dry  kilns  on  the  e.\tremc  left. 

The  publication  of  the  Gulbransen  factory 
picture  at  this  time  is  given  added  interest  be- 
cause of  the  fact  that  at  no  period  in  tlie  firm's 
history  has  the  production  of  Gulbransen  in- 
struments been  as  large  over  a  long  period  oi 
time  as  il  is  at  present,  All  records  for  sus- 
tained shipment  of  an  average  of  110  instru- 
ments per  day  are  being  surpassed,  and  the  out- 
put is  being  increased  above  that  figure  as  rap- 
idly as  possible.  Additional  workmen  are  be- 
ing employed  daily  in  an  attempt  to  cope  with 
the  tremendous  demand  for  Gulbransen  regis- 
tering pianos,  grand  pianos  and  uprights. 

New  machinery  and  new  power  equipment 
were  added  recently  in  order  to  care  for  the 
larger  demand  anticipated,  and  factory  produc- 
tion is  at  3  state  of  efficiency  never  before  ap- 
proached. The  Gulbransen  plant  has  been  in 
constant  operation  all  year  with  the  exception 
of  one  hoUday.  Gulbransen  officials  state  that 
{Continued  on  pag^  142) 


We  are,  direct  Tactory  distributors 


0URGESS. 

JSATISFACTORYW  Sx^f^ 


Branded 

TV  ib™  ft)  ftrxxp  wJla^ 


100% 

TISFACTO) 

SERVICEIH 


ikrs  tchallhev  imnt  when 
Ihcu  want  ill  Tretncndouj  srorks 
o/uoiis  of  nntionally  advcnitcd 
Iir.>duct>nBUicimniHliaiede1iv- 


Dtalrn—StnJ/arour  loleilcalohst 
P/cojr  UK  wur  ktUihead  In  wnlinf 

The  Harry  Alter  Co. 

n'hoLiaIr  Radio 


%^  (D\  fVhoUmU  Radio 


■WIS 


The  Hany  Alter  Co. 

Ogden  at  Carroll  Ave-   Chicago,  111. 
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For  Distance 

Aerial 


/ 


Other  Belden  Accessories 


RADIO  dealers  have  discovered  tKe  impor- 
tance of  good  aerials.   Music  stores,  hard- 
'  ware  stores,  electric  shops,  and  other  dealers 
in  radio  sets  and  parts,  are  now  selling  the  aerial 
wire  as  one  of  the  important  accessories  of  a 
complete  set. 

Beldenamel  Aerial  Wire  is  merchandised  in  dis- 
tinctive cartons,  in  100  ft.  and  150  ft.  lengths, 
ready  for  immediate  sale  to  your  customers.  It  is 
widely  advertised  in  leading  radio  publications  to 
millions  of  radio  enthusiasts,  every  month.  It  is 
the  best  known  aerial,  today! 

Put  in  a  stock  of  Beldenamel  Aerial  Wire,  now,  and 
enjoy  an  extra  profit  from  this  fast-selUng  accessory. 
Everybody  needs  aerial  wire, 
and  Beldenamel  is  easy  to 
sell.  It  is  endorsed  by  lead- 
ing radio  authorities  as  a 
"long  distance  aerial." 

ASK  YOUR  JOBBER  FOR 
BELDENAMEL  AERIAL 
WIRE— HE  CAN  SUPPLY 
YOU. 
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Ihe  peak  has  not  yet  been  rcaclu-d  and  that  even 
greater  production  will  result  from  more  inten- 
sive sales  efforl  and  llie  Fall  campaign  of  ad- 
vertising, wliitli  i^  till'  iiiTil  extensive  In  llic 
history  of  the  firni.  'I  liirty-'^eviMi  leading  pub- 
lications, reacliinR  \\\ri,  <„t\  -if  tive  families  in 
llic  Unilcd  Slates,  ,ir.  h<  mr  u  <  il  lit  carry  llic 
(jiilbratiscn  ailverti-iTn 

Joins  Sales  Force  of  Harry  Alter  Co. 

George  WirKlinilli'r,  coTincclod  willi  tlie  Mo- 
hawk KIccrrir  Cc,  nianiifnctiirer  <H  r.idio  re- 
ceiving sets  for  llie  past  three  years,  recinlly 
joined  the  sales  department  of  ihe  Harry  Alter 
Co.,  prominent  electrical  and  radio  jobbers  of 
Chicago.  III. 

Recitals  Arouse  Wide  Interest 

For  several  wicks  before  Ihe  new  Orllm- 
plionic  Victrola  was  formally  iulrndiici-d  lo  ihe 
public  in  Ihe  dealer.'  slores  the  I  hicaRO  Talk- 
ing Machine  Co.,  Vitlor  wholesaler,  <<>tulucli-d 
a  series  of  advance  detnou'.lr.ilions  of  the  new 


iTislrunicnt  at  the  Drake  Hotel,  Chicago.  This 
plan  was  put  into  effect  because  of  llic  many 
requests  received  from  dealers  for  private  show- 
ings to  their  friends  and  small  groups.  Private 
recitals  were  given  at  10:30  a,  ni,,  2:i0  p.  m.  and 
8  p.  m.  daily,  e.xecpt  Saturday  and  Sunday,  wilh 
F.  A,  Delano,  of  the  Chicago  Talking  Machine 
Co.,  in  cfiargc. 

Piano  Club  Center  of  Activity 
The  Piano  Club  a!  Chi,.-!..,  ;-i  n-  t,m..t,,I.,v 
luncheon,  held  every  Mninl.i^,  h.i-.  In  rn  ihi-m- 
ing  overflow  crowds,  Tln'  tn  w  oit'n  -  t  ii.ni 
been  functioning  in  their  respective  posilions 
for  the  past  several  weeks  and  consiitulc  an 
aclivc  group,  wilh  Henry  D.  Hewitt,  as  prcsi- 
ileiil;  Gordon  l-aiighead,  vice-president;  Harry 
H.  Uibb,  secretary,  and  James  V.  Sill,  treasurer. 

The  various  commit  lees  were  announced  a 
short  time  ago,  and  the  list  follows:  General 
rnterlainnieiit   and   speakers,  R  Brownell, 

chairman;    Albert    R.   Neely,   chairman   of  the 


Simplify  and  impwpe 
radio  reception  ivith  BHlkltC 

I^dio  IbwerUiiits 


Balkite 
Battery  Charger 

Thl»  popular  tinticrv 
chanicr  !■  cnllrciv  noiic- 
Icwundcanhc  uned  ivlillc 
ihe  radio  ici  it  In  upem- 
l\oa.  Chatftine  rale  2.S 
amperes.  Opcralet  fnim 
llO-IZOACfiOcvelcoir- 
rcnl.SpcclnlmodctforSO 
cvcloa.  Atio  for  ZS-40 
Evcio  willt  l.S  umpcro 
cfiarulns  rale. 

mimf  Ro<kifi.t20 
In  Ccnada.$27.50 


Balkite 
Trickle  Charger 

CtinnieibotK  4nnd6  voli 
radio  "A"  balicrle*  a( 
about  .5  ampcrci.  Uinhle 
ln9iTav>:  1 1 )  A■an^1Iu1^^ 
choTBcr  with  a  low  capac- 
ity Btorane  battery  foricti 
now  uilnB  dry  celli.  I  Z) 
Wilh  (loraEC  ballcrvsco 
oF  few  tubci.  O)  A>  a 
"[riekle"  or  conllnuout 
charter  for leia  ofoi 
nunva>6drvccl[or>iar- 
age  battery  lubct.  Slie  5  H 
ln.loaH<2,^  In. wide. S  In- 
hlgh.  Operalci  from  1 10- 
IZO  AC  60  cvdc  current. 
S^>cclal  (nodcl  for.SOcy 

Manubcturet)  are  of- 
ferlnit  awilchea  which 
.turn  on  Balkiie  B"Bnd 
turn  off  the  charger  wlien 


Trice  ?10 
IfeitofRixtui.flO.W 
la  Canada, fli 


Balkite  Radio  Power  Units  simplify  and 
improve  radio  reception.  They  reduce  the 
amount  ol  attention  required  by  the  set. 
With  iheir  use  the  radio  current  supply 
is  always  exactly  what  is  required  for  each 
circuit. 

For  the"A"circuit  there  are  the  Balkite 
Chargers.  The  advantages  of  the  popular 
Balkite  Battery  Charger  are  obvious.  En- 
tirely noiseless,  it  can  be  used  while  the 
set  is  in  operation.  For  sets  of  smaller  "A" 
current  requirements — any  dry  cell  set  or 
storage  battery  sets  of  lew  tubes — there  is 
the  Balkite  Trickle  Charger. 

For  the  "B"  circuit  there  is  Balkite"B." 
It  eIiminates"B"batteries  entirely  and  sup- 
plies plate  current  from  the  light  socket.  It 
is  designed  to  serve  sets  of  6  tubes  or  less. 
For  sets  of  6  tubes  or  more  there  is  Balkite 
"B"a 

l^isetess — 1^  bulbs— Permanent 

Ail  Balkite  Radio  PowerUnits  are  entirely 
noiseless  in  operation.  They  have  no  mov- 
ing parts,  no  bulbs,  and  nothing  to  adjust, 
break  or  get  out  of  order.  £;ich  is  a  perma- 
nent piece  of  equipment  with  nothing  to 
replace.  They  require  no  other  attention 
than  the  infrequent  addition  of  water. 
They  require  no  changes  or  additions  to 
your  set.  All  are  trouble-free,  fast -moving 
and  thoroughly  advertised. 

3l1anufacture<i  by 
FANSTEBL  PRODUCTS  COMPANY,  Inc. 
North  Chicago,  Illinois 

Balkite 

T{0dwP(werUmts 


m 

Balkite  "B" 

Elimiiiale*"B"  balterlo. 
Suppllea  plate  ciirrcni 
rromthclishlaockcl.Op- 
cmlea  with  either  aioragc 
battery  or  dry  cell  tuhct. 
Kcepa"D"  circuit  olwnva 
operallnunt  manimum  ef- 
Gclcncv.  Rcqulrea  no  at- 
lentionoihcrthanaddlnu 


Will  » 


ruhc 


Liallv  all  a' 


lofS 


lube  acl).  Occupica  about 
aarao  apace  u«  45  voll  dry 
*'H"  battery.  Operntca 
from  llO-IZO  ACeOev 
clecurrcni.  Spcciiilniixlel 
for  SO  cyclca. 

'Price  S3 5 
tn  C.I nuJj,  549.10 


Balkite  "B"II 

Same  aa  tlic  new  Balkite 
"B"buiwllltiionyieiin- 
cludins  thoic  of  e  tutKi 
or  more.  Operates  from 
IIO-IIOACSO  cycle  cur- 
rent. Special  model  for 
50  cyclo. 

III  CinaJa,f7i 
1=' 

The  Gould  Unipon'er 
is  equipped  vilh  a 

special  Balkiie 
Radio  Power  Unit 


speakers'  committee,  assisted  by  E.  E.  L^ipham, 
E,  V.  Galloway,  Otlo  Schuiz,  Jr..  Edw.  Lcveillc. 
Af,  Marshall  Secburg,  Joe  G.  Pierson.  Joseph 
Klinenbcrg. 

Jack  Kapp.  who  has  long  since  earned  the 
reputation  of  being  a  chairman  to  be  depended 
upon  to  furnish  artists  of  note  at  ihc  noonday 
meetings,  is  chairman  of  the  enlertainmenl 
i  njinnillee.  He  will  be  assisted  by  W.  M. 
1>  I  l:.  s  George  K,  Dowd,  William  Grosvcnor, 
(."hrislensen,  Frank  J.  Sheldon  and  Harold 
,\.  Mick.  The  remaining  committees  and  Iheir 
licrsonncl  follow:  Finance:  James  T.  Bristol, 
chairman;  Kenneth  W.  Curtis.  Membership 
and  reception:  Gordon  Laughead,  chairman; 
Hen  Duval,  William  Meister,  Walter  Carlson. 
Resolutions:  Adam  Schneider,  chairman;  Gene 
Whclan,  Matt  Kennedy.  Promotion  of  music: 
Roger  O'Connor,  chairman;  Clarence  W.  Reicli- 
ardt,  Richmond  Harris.  Press:  Walter  Kicliii, 
chairman;  H.  J.  Tcrwilliger,  L.  P.  Canty,  Frank 
W.  Kirk,  G,  i..  McNab,  Frank  D.  Abbott.  Al 
Koch. 

H.  L.  Kraus,  Mohawk  Export  Manager 

'I'lic  .Mohawk  Corp.,  of  lllinoi.s,  announces  llial 
II     I  .    Krans   Busli   Tcrniinal   building,  New 
l  ilv,  li.is  been  :ip[ioinled  its  export  i 


.\l,  Kt 


BALKITE  BATTERY  CHAJVOEP.    ■    BALKITE  TRICKLE  CHARGER   ■    BALKITB-B-  •  BALKirB-B-l 


throughout  the  world.  His  prrscnl  cunncctioiii 
include  rcprescntalioii  of  a  number  of  anlomo- 
bile  manufacturers.  He  predicts  a  wonderful 
future  [or  radio  in  the  export  field  and  confi- 
deutly  expects  to  put  the  Mohawk  line  over  in 
a  big  way. 

Moving  Picture  Slide  for  Dealers 
The  Mohawk  Corp.  of  Illinois  recently  re- 
leased a  moving  picture  slide  which  the  dealer 
can  use  very  effectively.  It  is  an  attractive 
3()0-picture  reel,  showing  the  extreme  simplicity 
of  the  one-dial  receiver. 
Gulbransen  Instruments  Featured  in  Concerts 
The  Gulbransen  grand  and  registering  grand 
liianos,  manufactured  by  the  Gulbransen  Co., 
(■|iicat;o,  liiivc  been  especially  featured  in  San 
l'V,irici-;cn  and  I.os  .-Xngelcs  by  Lee  S,  Roberts, 
Inc.,  and  the  Martin  Music  Co.,  respccHvely,  in 
connection  with  the  appearance  of  Elvira  cle 
Hidalgo,  coloralura  prima  donna  of  the  San 
Francisco  Opcr.i  (~nni|i,iiiy  Miss  de  Hidalgo, 
an  artist  of  U"i--.  i.^inMv  wrote  a  very  fine 
letter  of  commi  inl;it k  i  dir  Gulbransen  reg- 
istering piano.  Ill  one  scttiotL  of  her  letter  Miss 
dc  Hid;ilgo  s.tys:  "There  is  nothing  mechanical 
aboui  it,  nolwiilKlanding  that  one  can  play  it 
b\-  mil  M'ithoiil  iniicliini;  the  keys."  The  picture 
-liMW-  Mi.,  il,.  tlididi:..  .l.in.lmg.  Playing  the 
I  .iilhi.ui-r  ii  ur.iiK.!  is  Ulaitclu:  Van  Burcn,  vocal 
iJi.strinli.r  cunncctfd  with  the  Herman  DeVrics 
Sludio,  of  Chicago. 

Liberty  Transformer  Co.  Line  of  Wide  Range 

The  lompleic  Ime  of  radio  receiving  sets 
mannfaclurcd  by  the  Liberty  Transformer  Co., 
Inc.,  of  this  city,  was  formally  introduced  lo 
the  mii-iv  Ir.ide  a  short  time  ago.  The  Liberty 
liiir  r.  |jri  .i  til-  a  Complete  ran^c  of  receiving 
iii-lruimrit-,  from  a  small  table  model  to  a 
beaulifnl  walnut  console  with  self-contained 
loud  speaker  and  space  for  batteries  and  a 
ciiargcr  All  Liberty  receivers  contain  a  spe- 
cially developed  five-tube  tuned  radio  frequency 
circuit,  consisting  of  two  steps  of  tuned  radio 
frequency,  detector  and  two  steps  of  audio  fre- 
qiu:ncy,  The  Liberty  line  includes  the  Liberty 
TotK-.r-lcd  !''i\c  standard  code  Nos.  6101  and 
ttidi,  Libli.  mud' I.-,  iiiiijhcd  in  two-tone  walnut 
base.  No,  (t2()2  bciii^;  equipped  wilh  a  concealed 
loud  speaker.  Code  No.  S151  is  another  table 
model  with  a  7  .\  20  inch  panel,  finished  in  two- 
lonc  walnut. 

In  console  models,  the  Liberty  line  offers 
code  No.  6363  and  code  6452,  both  encased  in 
two-lone  solid  walnut  cabinets.  Both  of  these  arc 
equipped  with  a  milliammetcr,  wliicli  shows  the 
:imounl  of  battery  ciirrcnl  used  when  the  set  is 
(Cpiilitiiicd  on  page  144) 
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Chosen  hy  Experts— 


npHE  Louisville  &  Nashville  Railroad,  after  ex- 
haustive  tests  of  about  47  various  receivers, 
chose  the  MOHAWK.  Overcoming  the  large 
amount  ot  interference  caused  by  a  moving  train 
was  an  achievement  of  which  we  are  justly  proud. 
Mohawk,  the  pioneer  one-dial  radio  has  blazed 
a  trail  that  is  being  followed  by  many  manufac- 
turers. But  only  Mohawk  has  the  balanced  three- 
in-line  condenser.  And  only  MOHAWK  gets  three- 
dial  results  with  only  one  dial 


Complete  descripdye  literature  on  request 


^ anufaclurers 

MOHAWK  CORPORATION  OF  ILLINOIS 

Independently  Organiced  in  1924 

2222  Diversey  Parkway  -  Chicago,  U.  S.  A. 


5ti/cj  DepaTtment 

THE  ZINKE  COMPANY 

1323  So.  Michigan  Ave.  -  Chicago,  U.  9.  A. 
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The  LEADER 

Loud  Speaker 


Mahogany 
>Msr>  nock  and 
iiislic:!  in  licau- 


Worth 
vOO 


neck  ui-L-M  I 
Ity  and  jm 
would  Icii-t 


"Baby  Goose  Neck 
Loud  Speaker'* 

A    qualily    loud  LUt 
speaker,    embody-    ^^^^  I4.OO 
ing  clarily,  volume  *^ 
and  faithful  rcpro-  i 
duclion.    Tlic  cast  I 
aluminun)     Goose  I 
Neck  preserves  the  | 
natural  qualily  and  I 
clarity,  itrcvcnting  I 
unnecessary  yibra-  1 
lion  which  would 
tend  to  distort  il. 

This  style  and 
finish  are  beauti- 
ful ;  the  Base  and 
Goose  Neck  arc 
finished  in  Wine- 
Gold  and  the  Bell 
in  Mahogany. 

The  Horn  weighs 
3li  lbs.,  is  18  inches  high  and  ihe  bell  is  12 
inches  in  diameter. 

The  Baby  Goose  Neck  Loud  Speaker  is 
priced  lower  than  any  quality  Loud  Speaker 
on  the  market. 

The  Leader  Unit 

An  all  around  adjustable  unit  for  any  horn, 
console  or  phonograph.    Laminated  core. 


Victor  Radio  Corporation 

4321  No.  We.tern  Avenue,  CHICAGO 


FROM  OUR  CHICAGO  HEADQUARTERS- (Conrinued  from  page  142)  

as  part  of  the  regular  standard  equipment  of  a 
train.    The  car  in  this  case  is  the  parlor-obser- 
of  the  new  Pan-American  Lmutcd  ol 


in  operation.  They  arc  both  equipped  with 
space  to  house  "A"  and  "B"  batteries,  a  charger, 
or  "A"  and  "B"  battery  eliminators.  Code  No. 
6363  is  equipped  with  a  loud  speaker,  which  i.^ 
placed  below  llic  re.civing  s^'t  and  is  concealed 
hy  an  oni.iinenlal  grille.  Two  loud  speaker  cabi- 
iK-ls  .-.xiiiilcic  the  line,  .ind  ih.-y  are  so  eon- 
siriicud  as  10  house  ".'\"  and  "B"  batteries  and 
ballery  charger,  or  "A"  and  "IS"  battery  elimina- 
tors. The  Liberty  cabinet  code  No,  64-S  is  fiir- 
nislicd  with  a  loud  speaker  unit,  and  code  No. 
(>1  i.  M.  .irr.uij;cd  that  a  loud  speaker  may  be 

Mi'.n  I  llM-ri'in, 

Stewart-Warner  Radio  Line  Admired 
Tlic  Sicwarl-VVarncr  Speedometer  Corp.,  Chi- 
cago, 111,,  displayed  at  the  Illinois  Products  Ex- 
position, lield  at  the  American  Furniture  Mart, 
from  October  8  lo  17,  its 
coniplele  line  of  radio  prod- 
ucls.  including  Model  325, 
\H-w  table  cabinet  radio  set 
recently  inlroduceil;  Model 
310,  tonsole  model  with 
concealed  speaker;  Model 
.IDS,  slaTiling  dial  lable  cab- 
inet, the  Model  300  table 
model,  and  Model  320  high- 
boy, and  Model  315  con- 
sole, the  las  I  two  named 
eqniiiped  wilh  green  clclu'd 
bakelile  panel.  In  .nldilion, 
the  new  Stewart-Warner 
radio  tubes,  and  Model  405, 
a  new  Stewart  ■  Warner 
horn  type  reproducer  fin- 
ished in  brown,  were  ex- 
hibited. .1,  K.  Sniilh.  of  the 
radio  division  advertising 
department,  was  in  charge 
of  the  display,  assisted  by 


vation  car  ( 

ihc  Louisville  and  Nashville  R.  i-.-. 
ccntly  made  its  maiden  trip  from  Cincmiiah.  bv 
way  of  Louisville,  lo  New  Orleans.  .  'Ihe  Tan- 
A.nerican  is  a  de  luxe  all-Pullman  tra>n,  and 
nieludcs  besides  the  club  car,  observa:ion  car, 
dining  cars,  drawing  room  and  compartment 
.k-ci>ers,  added  attractions  in  the  form  of  a 
ladi.s'  ioungine  room,  showers  for  men  and 
women,  and  ladies'  maid  and  valet  service. 

In  a  separate  section  at  the  rear  of  the  ob- 
servation car,  in  a  room  designed  for  the  pur- 
pose, is  a  specially  built  Mohawk,  onc-dial.  five- 
lube  receiver.  Behind  each  of  the  easy-chatrs 
arranged  along  the  walls  of  the  car  are  small 


W.  S.  Hartford,  also  of  the  advertising  depart- 
ment. Pamphlets  were  distributed  to  the  ex- 
position visitors,  conlaining  a  complete  list  of 
Slewarl-Warner  radio  dealers  in  and  around 
Chicago,  together  with  a  list  of  models  and 
prices  of  each  Stewart-Warner  radio  product. 
Jewel  Folder  Introduces  Whiting  Speaker 
Several  weeks  ago  Ihc  Jewel  Phonoparts  Co., 
of  Chicago,  manufacturer  of  lone  arms,  sound 
boxes,  phonograiih  attachments  and  portable 
phonoj^iaphs,  mailed  to  the  trade  an  attractive 
four  i.,ij;e  (older,  in  black  and  gold,  introducing 
,-i  vi  r.d  new  Jewel  products,  including  two  loud 
speaker  models  and  a  loud  Speaker  unit.  About 
two  months  ago  the  firm  announced  the  Jewel 
cabinet  loud  speaker,  made  entirely  of  wood 
and  utilizing  certain  acoustic  principles  wliich, 
the  manufacturer  stales,  have  not  been  hitherto 
used  in  connection  with  radio  reproduction.  The 
cabinet  is  built  of  five-ply  veneer  and  is  fin- 
ished in  brown  mahogany. 

The  Jewel  folder  introduces  another  loud 
speaker  manufactured  by  the  firm,  namely,  the 
Whiting  cabinet  loud  speaker,  made  from  spe- 
cial fibre  board,  intprcgnated  and  lacquered, 
and  enclosed  in  a  cabinet  of  the  same  material, 
heavily  bronzed,  with  a  grille  front.  The  Whit- 
ing speaker  is  unusual  in  appearance  and  shape 
and  is  designed  to  make  a  very  handsome  and 
convenient  piece  of  furniture.  The  loud  speaker 
unit,  designated  as  Jewel  type  "B."  may  be  at- 
tached to  any  Edison  phonograph.  Victor,  or 
anv  other  talking  machine  which  has  a  standard 
si/e  hub,  the  regular  reproducer  being  removed 
and  the  Jewel  speaker  unit  attached.  .The  man- 
ufacturer states  tliat  the  new  unit  takes  up  no 
more  room  than  the  regular  reproducer  and  is 
easily  attached  and  removed  without  the  use  of 
tools.  On  the  face  of  the  unit  is  an  adjustable 
dial,  by  which  the  set  user  may  control  his  tone 
and  volume,  depending  upon  the  pertormanec  of 
his  set,  the  condition  of  his  batteries,  the  power 
of  Ihe  broadcasting  station,  and  the  distance 
between  the  receiving  set  and  the  station. 
Mohawk  Set  for  Nevf  Pan-American  Limited 
Perhaps  for  the  first  time  in  history  a  Pult- 
man  car  has  been  specially  designed  and  buill 
in  which  a  radio  receiving  set  has  been  installed 


Mohawk  Set  as  Part  of  Pullman  Equipment 

boxes,  in  which  the  passengers  will  find  head- 
phones.   Thus,  anyone  traveling  on  the  Pan- 


American  may,  by  merely  putting  on  the  head- 
phones and  lurniuB  the  single  dial  of  the  Mo- 
hawk, enjoy  any  program  on  the  air  at  the 
lime-  The  Mohawk  set  was  selected  by  R. 
Hobbs,  general  superintendent  of  telegraph  for 
Ihe  Louisville  &  Nashville  Railroad. 
Duro  Metal  Products  Ce.'s  Interesting  Line 
The  Duro  Metal  Products  Co,,  of  Chicago, 
JH..  manufacturer  of  Quali-Tone  radio  loud 
speakers,  tone  arms  and  combination  radio  and 
phonograpli  tone  arms,  recently  announced  to 
the  trade  its  full  line  of  products.  The  firm  is 
by  no  means  a  newcomer  to  the  phonograph 
and  radio  fields,  for  it  has  been  nianufacturing 
loud  speakers  for  over  a  year  and  has  also 
served  the  phonograph  manufacturer  for  some 
time  with  tone  arms. 

The  firm  entered  the  automotive  specialty 
field  about  eight  years  ago,  making  a  number 
of  products,  among  them  seamless  tubing  from 
discs,  in  the  form  of  amplifying  tubes.  In  the 
Fall  of  1924  the  firm  entered  the  field  of  radio 
loud  speaker  manufacture,  producing  fir.st  the 
Type  E.  a  metal  horn  in  black  crackle  finish, 
inches  high,  with  a  7-M-inch  bell.  This 
particular  model  is  one  of  the  most  popular 
manufactured  by  the  firm,  and  the  same  loud 
speaker  is  also  furnished  in  Type  E-S,  finished 
(Coiilitiued  on  page  146) 
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FROM  OUR  CHICAGO  HEADQUARTERS— (Continued  from  page  144) 


in  bright  crystal  gold,  A  t>il  laUr,  llio  T\ 
loud  sptakt-r.  m  broun  I.Miln^r  hni  li,  ." 
ducfd,  and  lliis  nii.dcl  ni;iy  .ilsn  \..  '  .  ,  „i 
Type    N-S    in    crysLiI    y.,\d    r,,ii-.li       I  I,, 

^pC.-lklT  llTH'    w:l^    I.M.  r    I  I. If, 1. 1.  I.  , I    ,Mt|i    ,,  ,,. 

of    (Jii;,|j-  |  ,,iH-    \..,u\    .|„,il,.  ,  .  in.iiiiiM, 
L-oiiipIuti.'  tn  I 
including  i]i< 
wlii.ii  i.s  ,,!.,, 

Ill  llu-  loin-  ,irm  litkl  ihc  linii  prodiircs  :i 
combination  loiic  arjii,  niiidt  of  seamless  brass, 


pl.'inl, 
f  unil, 


Policies  Responsible  for 

Success  of  Apex  Mfg.  Co. 

Prominent  Position  in  Trade  for  Over  Fifteen 
Years  Due  to  Sound,  Conservative  Merchan- 
dising Policies  of  This  Enterprising  Firm 

Tlie  history  of  llic  Apex  llk-clricil  Mfg,  Co., 
of  Cliicaj-'ip,  is  iriUTc-liiLf.;  In  .iiivnuc  LH^'ngcd  in 


ih!  .l 


.villi 


l  ilt  Apex 

 I  iiroiiiiiitiiCL'  in  ihc  aulo- 

fii)  .1  iiiimbtT  of  parts  and  ac- 
N  llic  btsl-known  Apex  product 


J.  L.  Nilson.  President,  Apfx  Elst.  Mfg.  Co. 
villi  a  li  il-lin.  il  v.iK.  ^^  1,k  Ij  Mif  u-  nil  ,ni<l  i> 
o  acL-oiiiinu.l.n,.  ,           ,    ,1m    ,.mI,,.    ,  (  ,,,  nlmrio 


yr.tpli.     Til,  Ni.i 

slandard-si/i'    i  < 

destined  lo  In  w 

also  maniilat  iin  i 

of  brass. 
The  Qiiali-Toi 

this  firm,  and  ii 

conlains  a  laiiiiti 

the  diai,lir.i,L..,n  is 
rial.  'I  hr  iiiaLiiri 
and  is  in.uir  .>i  n 
iUfi  (ni  ill.  iniM-l 
Iccts  akMin.I  rhr 
of  noise,  dislorli 
fine  lone  ([iiality. 

W.  H.  Odlimi,  presidenl  of  Ihc  firm,  lias  had 
extensive  experiin.c  hcitli  in  llie  piudnili.iu  and 
mcrcliaiidlsltiij  tl,  hU,  .iml  w.i^  (m  l  iu'lil  \  imi-- 
general  siipei  Inu  nd.  nl  ul  pi  cidu.  1  ion  lur  U,v 
Walil  Co,  M  J.-.  .\lr.\..iigl.t.  secretary  and 
trea.-iiirer.  w:,-^  .lU..  i,.iin,ily  wilh  the  Wahl  Co, 


radio  unit  manufactured  by 
d  in  its  own  loud  speakers, 


iillier  Jtnpedinii'iil.s 


the  approval  of  both  the  trade  and  the  pubhc, 
and  in  Ihc  second  year  of  radio  set  manufactur- 
ing llie  Apex  firm  finds  itself  undertaking  a 
very  comprehensive  merchandising  program  on 
behalf  of  its  jobbers  and  dealers.  Forty  dis- 
tributors have  been  established  in  the  United 
Slates  and  in  Canada  on  an  exclusive  distribu- 
tive basis.  Dealers  have  been  carefully  investi- 
gated before  the  granting  of  a  franchise,  and 
in  each  territory  there  are  only  established  a 
definite  number  of  retail  outlets,  depending 
upon  the  population,  natural  resources,  trans- 
portation facilities,  etc.  By  means  of  this  plan, 
the  dealer  is  protected,  docs  not  suffer  from 
price  cutting  and  is  not  irritated  by  finding  an- 
other dealer  selling  the  same  products  across 
the  street,  or  around  the  corner  from  his  store. 
The  Apex  factory  contains  from  40,000  to  50.000 
square  feet  of  floor  space  and  the  firm  employs 
about  125  people  in  the  manufacture  of  its  radio 
products, 

Tlie  publicity  and  advertising  campaign, 
launched  early  this  Fall,  includes  a  number  of 
national  publications,  among  them  the  Saturday 
Evening  Post  and  Liberty,  with  trade  papers, 
radio  magazines  and  farm  papers  completing 
the  list.  Every  Apc.x  distributor  and  dealer  has 
been  supplied  with  a  number  of  especially  prc- 


John  F.  Prince,  Secretary,  Apex  Co, 
being  the  llverrady  windshield  cleaner.  In  \<J2^ 
I  lie  Apex  c.\ecnlives  sensed  the  iin.^sibililus 
which  l.iy  in  the  niamitai.  ture  nutl  sair  or  r.iJio 


.iihI 


kI 


xhut. 


.'itli 


New  Kress  Go.  Store 

Y0UNG5.T0W.V.  0.,  November  6,— The  furnial 
opening  was  held  recently  of  the  new  Kress  Co 
store  at  111-117  West  Federal  Street.  This  store 
will  carry  records  and  radio. 


the  trade  and  many  receiving  sets  were 
equipped  with  these  Apex  parts, 

Tliroiif^liotii  this  period  work  was  being  car- 
r"|l  ""I  the  Apex  engineers  with  a  view  lo 
'I' "I'li'iii'  'iii'l  111,1'iufacluring  a  radio  receiving 

'      ' 'i'      t  Jierfecled  and  placed  upon  the 

niitrkel  in  October,  I9i4,  The  firm  proceeded 
on  a  careful  merchandising  basis,  selling  only 
4.000   sets    the    first    .season.     Future    steps  ,n 


he  ha 


.d  ■ 


,  til' 


»  ii. 


iIk' 


-  .„ul  pmv 

el  before  the  manufacture 
more, 

iiied  the  first  season  met  will 


A,  C.  Johnson,  General  Sales  Mgr.,  Apex  Co. 
pared  advertisenienis  for  use  in  newspapers  in 
his   respective   territory,  in  keeping  with  the 
Apex  policy  of  extending  every  possible  help  to 
its  sales  outlets. 

The  Apc.t  executives,  men  of  experience  in 
the  field  of  radio  manufacture  and  merchandis- 
ing, have  succeeded  in  placing  their  firm  in  a 
stable  position  and  the  Apex  line  which  has 
lieeii  placed  in  the  dealers'  stores  is  one  which 
they  contend  has  fine  sales  possibilities. 

The  soundness  of  the  business  policies  that 
lliey  have  inaugurated  has  manifested  itself  in 
the  firm's  growlh. 


ScotfordTonearm  and  Superior  Reproducer  The  Superior  Spring  Balanced  Lid  Support 


c>lBnufflc„ir..J  >,nd>.r  i,»icni>  of  Louis  K.  Sco.foni.  PLy»  all  malc.-s  of  r*eoM» 
Famoi.,  fonono-witlioui  ihi'  uiuol  mttollic  *hiiri,ri'is  unJ  wiihoul  iho  icmTch, 
Siandiird  lonitili  eW  mch«  ccniorof  base  lo  nccJlepoinl-con  be  made  (o  order 
lon&cr  or  shortor.  Bnio  01>enin62  inchci  dinniBlcr, 

Supplied 


-,  linfier  lifis  or  close.i  iho  lid  whi;h  siopi.  balanced  u>  uiiv  Doini 

J.-M,x.d.  Doeint-.u-prntid   No,.ele5iiT,oporarion.  The  simple.,  spri-ft  bulnnce 
n.oJe--ar,4  oa»eM  to  ,n».all.  C.n  bo  made  to  Ql  ony  .ypc  ond  weifih.  o(  lid. 
humuhed  complelc  wiih  cjcutclieon  plolu  ond  all  necciiory  acrawt 
of  hifth-firode  phonojraph 


Fi„.  ,,all,y  Nickel  and  CM  Pl.,e  finishes       ::i;^:^^K::^!S^:^Jp:;nZZZZ^        1„,.,™„„„,  P™„  ,uo,ed  „„  «ppl,-c.„-<,„ 

BARNHART  BROTHERS  &  SPINDLER  '\'iS'^^SS^^?  MONROE  6  Throop  Sts.,  CHICAGO 
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CorneJ  Like  a  Suit  Cos 


No  fVircs  or  Connections 


Imiant  Radio  Entertainment 


Why  the  Drake,  Roosevelt  and 
^     Many  Other  Famous  Hotels 
al  Chose  the  Operadio 


The  Operadio  iho^un  above  ii  a  complete  self-con- 
tained set  'Willi  six  lubes,  loudspeaker,  loop  aerial, 
batteries  and  all  parts  fitted  into  a  compact  carrying 
case.  Ready  for  use  anyivhere  at  a  moment's  notice. 
It  may,  if  desired,  be  boused  in  the  beautiful  Tudor 
Cabinet.  And  for  those  ivlio  luant  a  compact  set  for 
home  uie  only,  the  Operadio  also  ii  available  in  a 
distinctive  lemi'Portable  mahogany  case. 


The  Operadio  idea  luas  eoneeived  six- 
teen years  ago  luken  J.  M.  Stone  built  the 
first  sueresiful  self-contained  radio  re- 
eeiviugset,  using  a  kite  tocarrythe  aerial 
•wireahft.Theaccompanyingikelch'wai 
made  from  a  pliotogmph  taken  in  iQoo 


In  America's  finest  hotels  the  Ope 
radio  is  now  available  for  guests'  en 
joyment  in  their  rooms.  No  greater 
tribute  was  ever  paid  to  any  radio  than 
this  choice  by  the  Drake.  Blackstone. 
Ben  Franklin,  Copley-Plaza  and  many 
others. 

After  exhaustive  tests  of  many  radio 
receivers,  the  Operadio  was  selected  as 
the  one  set  embodying  the  advantages 
of  all  others,  and  bringing  exclusive 
benefits  not  otherwise  obtainable. 

Its  performance  under  the  difficult 
conditions  to  be  overcome  in  large 
steel-constructed  buildings,  many  of 
which  had  broadcasting  stations  on  the 
roof,  proved  its  superiority  in  tone,  se- 
lectivity and  range. 

Thus  Operadio  leadership  has  been 
definitely  established  in  the  thing  the 
buyer  seeks  first   in  radio — perform- 


ance. Yet  its  true  greatness  lies  in  the 
fact  that  such  superlative  radio  recep- 
tion can  be  enjoyed  anywhere.  A  com- 
pletely self-contained  and  remarkably 
compact  set,  the  Operadio  may  be 
closed  and  carried  anywhere ;  used  in 
any  room  of  the  house;  taken  along  on 
trips. 

And  for  those  who  desire  it,  a  beau- 
tiful dark  walnut  cabinet  is  available 
for  housing  the  set  in  the  home — thus 
combining  the  attractiveness  of  a  fur- 
niture model  with  the  convenience  of 
absolute  portability. 

With  the  1926  Operadio  line  you  can 
meet  the  demands  of  any  prospective 
buyer  of  a  high  grade  set.  A  smaller 
stock,  faster  turnover  and  enthusiastic 
owners  assure  you  a  highly  profitable 
season.  Write  or  wire  for  dealer's 
proposition. 


THE  OPERADIO  CORPORATION 


8  So.  Dearborn  Street 


Chicago,  Illinois 


Dry  Cell 
and  Loop 
Operated 


The  Original  Self-Contained  Radio 


Six  Tubes 
Built  in 
Loudspeaker 
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Type  L  P 
Armature  Unit 

■n,i  u  Ih  n  .-..KiilKod  In  Uit  IrndLi  iia 

,.i,,i„.  iMiii-  oil  Mil'  i.trrvclloiia  ot  a  roiilly 
1,1,  I,  ,  I  .,,1,    i,,ii  I  .la-iikcr  unit.     Tlio  Z'A" 

 II  ,|,|,r.ii,--ni    asMurca   Ihc  most 

ir.iiii  ,1  I.  pH.dM.  ili.N  of  nil  toncB.  Ench 
uiili  Ic  i.niiU  i.ti  [L  135-voll  circuit  before 
IcuvldK  tim  fitctory. 


LIST  PRICE 


$7.00 


Lakeside  Supply  Co. 

73  W.  Van  Buroo  St.         ChioaCo,  III. 


Commander  E.  F.  McDonald,  Jr.,  Tells  of 

Importance  of  Radio  in  Northern  Wastes 

President  of  the  Zenith  Radio  Corp.,  Who  Was  in  Command  of  the  S.  S.  Peary  on  MacMiUan 
Expedition,  Describes  Part  Radio  Played  in  Keeping  Explorers  in  Touch  With  Civilization 


The  iinporlaiit  pari  played  by  radio  in  llit- 
latest  MacMillan  expedition  lo  the  Arclic  was 
iMiipliasi/cd  by  Commander  E.  F,  McDonald, 
Jr.,  who  commanded  Ihe  "I'eary,"  oni'  of  ihc 


Commander  McDonald  and  Eskimo  Oirls 


vessels  n.scd  to  n-.u  li  llu>  nnrllicin  w.i^tus,  fol- 
lowing Mil  n .  (  lit  n  hini  nl  lln-  f.\p<  dilion. 
CoinmaiuK:!  Mi  1  lonahl,  who  is  also  prcMdi'iil 
of  thu  Zi'iiiih  Radio  Curp,,  sl.itid  that  while 
radio  wa.-.  a  blessing;  in  maintaining  the  morale 
of  the  ptrsonnLl  in  tlio  \ikTil  Arilir  whuif  nun 
get  talked  out  for  lack  of  nows,  yet  it  rubhcd 
Arctic  exploration  of  all  of  its  roinanci'.  He 
Stated  that  hereto  fore  when  Arctic  explorers 
went  away  they  were  forgotten  and  when  they 
returned  they  had  a  wonderful  story  to  tell.  Not 


so  now.  They  liail  reeeived  it  every  day  by 
radio.  There  was  little  to  tell  that  liad  not 
already  been  iinblishid  in  the  ne  wspajiers. 
rlieli,  loo,  in  Ar..lii  i  vploralion  >i{  Ihe  p;ist  llie 
rrlntnin^'  cxplnriTs  eagerly  looked  forward  to 
tin  ii.  ie-  nl  ih.'  world.  MacMillan,  for  instance, 
relnrninc  in  1017  from  four  years  in  llie  wliitc 
norlli  Iheii  learned  that  the  world  had  been  al 


S.  S.  Peary  at  Etah— Note  Plane  on  Deck 


w.ir  Miice  I'M.v  RdnrniiiL:  thi>  year  we  were 
looking  forward  to  no  news  because  we  had 
had  our  daily  newspaper  at  our  place  at  the 
breakfast  table  eaeh  mornint;,  the  news  items 
having  been  received  by  radio  during  the  night 
by  our  iliief  radio  operator,  Paul  McCee. 


Such  important  happenings  as  the  wreck  of 
the  Shenandoah  and  Bryan's  death  were  radioed 
lo  the  expedition,  in  the  former  instance  the 
news  being  received  within  two  hours  and  in  the 
latter  case  word  being  received  in  a  half  hour. 
The  members  of  the  expedition  also  followed, 
day  by  day,  progress  in  tlic  search  tor  the  miss- 
ing flyers  in  the  Pacific.  Sport  news  also  helped 
lo  relieve  the  monotony  of  Arctic  exploring. 

"So,  you  see,  radio  has  robbed  Arctic  explora- 
tion of  much  of  lis  romance,"  said  Mr.  Mc- 
Donald, "It  cannot,  however,  rob  the  Arclic 
of  its  appeal  to  civili/ed  man.  We  sent  out 
over  a  million  and  a  half  words  of  radio.  I 
haven't  had  lime  lo  count  what  we  received,  but 
it  leilt  probably  total  half  this  amount. 
In  Close  Touch  With  Business 
"I  w III  as  close  touch  with  the  Zenith 
Radio  Corj).  as  though  I  had  been  sitting  at  my 
desk.  S.  I.  Marks,  our  general  manager,  often 
had  a  decision  from  the  Arclic  in  five  minutes 
afler  he  sent  his  radiogram. 

"When  we  sailed  away  many  radio  scientists 
predicted  we  would  be  unsuccessful  in  transmit- 
ting from  that  land  of  twenty-four-hour  day- 
light, where  the  sun  just  revolves  around  and 
around  us  and  never  sets  during  the  months  of 
July  and  .■\ui^U'-t  It  was  just  as  bright  al 
midniL'ilt  .i^  ii  u.c  ,it  noon.  We  conquered  the 
lwenl>  -(■'iir  Im.i][  daylight  hy  using  wave  lengths 
ranginj;  iroiii  15  meters  to  AO  meters,  37  meters 
heinj,'  used  most  consistently  and  dependably. 
All  stations  listening  to  us  complained  of  our 
signal  .swaying-,  not  fading,  but  changing  in 
wave  length  about  three  meters,  yet  we  experi- 
enced the  same  thing  in  every  station  we 
listened  to.    We  consistently  maintained  commu- 


Eskimo  Marksmen 
Eskimo   woman   Icachliig  licr  diildrcn    to   shoot  pistol— 
4S  Colt  used  ty  General  Cusler  al  his  last  stand  apinsl 
Sining  Hull,  presented  lo  Commander  E-  F.  McDonald.  Jr., 

June  17,  al  Boslon  Navy  Yard 
nication  not  only  with  the  United  States,  but 
with  England,  Scotland,  France,  Holland,  Italy, 
Hawaii,  New  Zealand  and  Australia,  the  greal- 
e-^t  dii^t.i'ii-i  haviiii;  been  a  two-way  communica- 
iniii  wnh  Hox  Mill,  Victoria.  Australia,  nearly 
hallway  arnuiid  llic  larlh.  on  ij'/j  meters.  We 
transmitted  the  voices  of  the  Eskimo  singing 
his  primitive  songs  within  ll'A  degrees  of  the 
North  Pule,  and  these  songs  were  heard  in 
.■\ii-(r.ili,i  and  New  Zealand,  and  we  received 
■ni  (iIVkliI  radiogram  of  congratulations  both 
from  the  (lOvernor-General  of  New  Zealand  and 
ill.'  Governor-General  of  Australia,  Lieutenant 
I'red  Schcell,  with  his  short-wave  apparatus  on 
Ihe  U.  S.  S.  Seattle,  desiring  to  send  a  radio- 
gram extending  his  complitncnts  to  the  Con- 
vention of  the  American  Radio  Relay  League 
held  in  Chicago,  on  August  16,  being  unable 
to  reach  Chicago  direct  was  forced  to  send  it 
from  his  ship  laying  off  Wellington,  New 
Zealand,  to  the  MacMillan  Arctic  S.  S.  Peary, 
within  WVi  degrees  of  the  North  Pole,  and  we 
in  turn  relayed  it  back  lo  Chicago,  consuming 
less  than  five  minutes. 

A  Radio  Problem  Eliminated 
"If  one  year  ago  anyone  had  asked  me  what 
the  greatest  problem  in  radio  was,  or  the  great- 
est difficulty  to  be  surmounted,  I  would  have 
said  daylight  transmission.  It  is  no  longer  a 
problem.  Short  waves  are  the  answer,  and  we 
have  made  radio  history,"  slated  Commander 
McDonald,  Certainly  important  radio  prob- 
lems were  solved. 


So 

ATTRACTIVE 
ADAPTIVE 

and 

LOW-PRICED 

That 

The  Largest  Retail 
Outlets  in  America 

PREFER 

this  model  for  their 
most  exacting  trade. 

BROADCASTER  CORP. 

2414  W.  Cullerton  Street  Chicajo,  ni. 
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Dealers  want  to  know 

how  we  can  price  this  exquisite 

console  $100  under  others 


special  for  Christmas  Trade 

Walnut  Is  the  r[choat,  moal  (nsblnniiMe 
and  most  orllatic  wood  known,  TIiIb 
cx<|ulaltt>  console  Is  bcnutllully  fusli- 
loned  In  four-woy  matched  slump  wal- 
nut vuneer.  French  Uugucnot  finish 
cmphnatzlng  the  perject  matcb  at 
flenro  and  grain.  Built-in  loud  apeal 


Here  is  one  of  the  most  beautiful  pieces  of  furniture  found  anywhere.  Built 
from  the  most  beautiful  and  the  most  popular  of  woods.   Read  the  descrip- 
tion. Note  especially  the  price.  The  receiver  itself  is  built  on  a  revolutionary 
new  radio  principle  that  brings  4  great  improvements  in  receprion. 


HERE  is  a  console  built  from  the 
world's  finest  walnut  especially  for 
the  talking-  machine  trade.  It  will  enhance 
the  most  exclusive  home,  the  richest  sur- 
roundings. Created  from  beautiful  wal- 
nut by  well-known  designers  of  fine 
furniture  who  have  taken  full  advantage 
of  the  figure  effects  walnut  alone  can  offer. 
Matched,  carved  and  finished  by  experts 
whose  workmanship  is  faultless.  It  is 
rated  by  judges  of  classic  furniture  as  a 
masterpiece.  And,  most  important  of  all, 
it  is  equipped  with  a  new-type  Erla  re- 
ceiver widely  known  because  of  the  new 
circloid  principle  it  embodies. 

Nowhere  else  can  this  value  be  matched. 
We  want  to  prove  it  to  your  satisfaction. 
Simply  return  the  coupon  immediately  for 
confidential  information. 

The  new-type  receiver 

The  new  inductance  principle  found  in 
Erla  is  made  possible  by  a  new  kind  of 
coil — the  Erla  *Balloon  *CircIoid.  Four 
striking  advantages  are  secured. 

There  is  no  measurable  external  field 
to  affect  adjacent  coils  or  wiring  circuits- 
(I)  This  makes  possible  higher  amplifica- 
tion in  each  stage,  hence  far  greater  dis- 
tance. (2)  Stations  scarcely  audible  on 
ordinary  sets  are  brought  in  with  concert 
volume.  (3)  Because  these  amazing  coils 
have  no  pick-up  qualities,  selectivity  is 
greatly  increased.  (4)  The  self-enclosed 
field  prevents  stray  feed-backs  and  distor- 
tion. Tone  quality  is  remarkably  improved. 

poo  under  equal  quality  receivers 

Ninety-five  per  cent  of  the  elements  in 
Erla  completed  receiver,  including  cabi- 
nets, are  manufactured  entirely  within  our 
own  plants.  This  makes  necessary  only 
one  profit  instead  of  five  or  six. 

You  can  offer  Erla  receivers  at  a  price 
unequaled  in  other  lines.  And  your  profit 
is  unusually  adequate.  Write  at  once. 


ARCH  LABORATOBIES. 
■live  Aw,,  ChlcaBo,  U.  S.  A. 
;ol>-  lull  partlculara  ot  the 


Write  Today        •  Addreas..- 

ull  Intormntlon  about  I  Clly  


...PreienthuBlness..... 
..,Do  you  handle  radi 


60.'  Unlque^e 
H  rtnultlnic  In  tr 
.umber  or  Hales.  Simply  re- 
poii.  No  obllBatlon. 
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Manufacturers  Hold 
Meeting  in  Chicago 

Enthusiasm  and  Confidence  Over  Outlook  of 
the  Talking  Machine  Industry  Mark  Meeting 
of  Phonograph  Manufacturers'  Association 

Chicago,  Iij.,,  N..vdiil,cr  7.— The  nicciiKg  <if  tin- 
Plionograpli  Manul.u  lurcTs'  Niilional  Associn- 
lion,  held  on  Oclobcr  20,  :it  ihc  riirniliirc  Chtb, 
American  Furnilun-  ^f,l^^,  lliis  eily,  was  marked 
by  enthusiasm,  cunrirli  rirc  m  iIk  imilook  for  Ihc 
talking  machine  imlu-ir^  i.irious  advance 

steps  lo  iinprovf  and  ttnllur  iltc  work  of  tlie 
Associalion  and  Hit  uidiistry  it  serves. 

In  the  absence  of  M,  C.  SchilT,  presidenl,  the 
chair  was  occupied  by  F,  A,  Wolf,  vice-presi- 
dent, who  culled  the  iiiet'ling  to  order  iminedi- 
.ilely  after  llie  niohllilv  dinner. 

Max  Targ,  r,f  ilie  cniiiinillec  on  credits,  re- 
ported the  results  ut  the  meeting  of  that  body. 
Iicid    in    order    to   ascertain    the    inosl  advan- 
tageous method  of  collecting  and  placing  al  llic 
disposal  of  llic  Associalion  mcrnbers  aiillicntic 
credit  information.     Mr.  Targ  stated  that  the 
commillec  found  Ihc  regular  procedure  o/  credit 
organijrations  to  be  too  complex  to  he  applied 
10  an   organization   such  as  the  Phonograph 
Manufacturers'  National  Association  and  I  hat 
the  comniillce  agreed  that  it  would  he  best  for 
each    Association    member    to    report    at  eaeir 
meeting,  or  by  letter  to  Hie  secretary,  ill  ex- 
periences with  business  organi/.alions.     The  sec- 
retary would  be  required  lo  keep  a  record  of 
such  an  occurrence  and  to  deliver  the  informa- 
tion to  any  member  of  the  Association  wlm 
might  request  It.    Mr,  Tajh  urged  each  nierulK-r 
to  co-opcralc  in  this  movement,  strrssint;  the 
fact  that  all  will  benefil  from  the  rcsnit.  The 
credit  committee  report  was  unanimously  adopt- 
ed, and  the  plan  will  be  placed  in  operation 
immediately. 

Henry  A.  Otis,  secretary,  re|)ortcd  for  Ihc  ad- 
vertising committee,  and  displayed  to  tlie  gath- 
ering a  sample  four-page  folder,  outlining  the 
object  and  aim  of  ihc  Associalion  and  Ihc  origin 
of  the  slogan.  "When  and  What  You  Want." 
The  last  page  of  Ihc  folder  is  devoted  lo  sta- 
tistics showing  various  data  regarding  the  Asso- 
ciation, such  as  combined  planl  capacity,  cqnip- 
mcnl,  facilities  for  manufaeluring,  i-tc.  It  is 
planned  to  supply  each  member  of  the  Associa- 
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TONE  ARMS,  GOOSE-NECKS,  CROOKS  AND  BENDS  OF 
EVERY  DESCRIPTION.  MADE  OF  SEAMLESS  BRASS  TUBES 

ILLINOIS  BENDING  &  MANUFACTURING  CO, 

906  West  Lake  Streel  Chlcaflo.  Illinois 


tion  with  these  fulders,  allowing  room  for  ihe 
name  and  address  at  the  bottom  of  the  last 
page.  Cuts  of  the  Associalion  slogan  will  be 
blocked  for  the  members'  use,  and  the  folder 
will  be  broadcast  all  over  the  country  by  the 
manufacturers  in  correspondence  and  direcl-by- 
m.iil  campaigns. 

Upon  a  motion  made  by  S.  A.  Ribolla  it  was 
decided  that  the  president  should  be  authorized 
to  appoint  a  commillec,  consisting  of  himself 
and  two  directors,  lo  set  aside  a  certain  com- 
pensation for  ihe  secretary.  Mr.  Ribolla  point- 
ed out  lo  the  members  Ihe  untiring  energy 
which  has  been  expended  by  Henry  A.  Otis, 
Ihc  present  sccrelary,  in  laboring  for  the  ad- 
vanccmcnl  of  tlie  Association,  and  mentioned 
many  of  the  bencfils  already  derived  by  various 
members  of  the  group.  Important  discussions 
look  place  regarding  the  new  developments  in 
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.    ^  LOUD 
WimAf  SPEAKER 

with  Large  Concert  Unit 

Dealers  will  instantly  itcogiiize  the  increased 
sales  possibilities  with  the  Burns  Speaker  when 
equipped  with  the  new  Concert  Unit.  The  large 
size  and  scientific  conslruction  of  tJiis  Unit  pro- 
duces most  remarkable  results.  Horn  is  made 
pyralin   flare   in   several  handsome 


up  with 
finishes. 


No.  205B  Black  flirt    .    ,    .  $22.50 

No.  205D  MahoiiD;  linlcd  flare  S2S.00 

No.  Z05P  Molbcr-Dl-ftarl  flire  $30.00 

No.  100    Unit  for  phoDorrapIi  $10.00 

No.  120    CoDccrl  Uoit           .  $12.00 


Burns  Speaker  is  of  a  distinctive  design  which  easily  identifies 
II  and  gives  an  individuality  that  meets  requirements  of  the 
exacting  customer  who  wishes  something  out  of  the  ordinary 
a  pleases  the  eye  as  well  as  the  ear. 

Writ*  Manafacturera  for  Attractive  Trad*  Prieea 

Slate  and  64th  Sts.,  Chicago,  U.  S.  A. 


No.  120  Concert  Unit 


liic  talking  machine  industry  wliicli  have  arisen 
during  the  past  several  monthi,  and  S.  A.  Ri- 
bolla, at  the  suggestion  of  Otto  Hcineman,  vice- 
president,  who  was  unable  to  attend  the  meet- 
ing, urged  the  members  lo  lake  steps  in  im- 
proving both  cabinet  designs  and  mechanical 
features  of  Iheir  products. 

Franklin  D.  Ward,  vice-president  of  the  Asso- 
cialion, in  a  short  address,  shed  further  light  on 
the  situation  by  revealing  the  fact  that  his  firm, 
Ihc  Radio  Master  Corp.,of  Bay  City,  Mich.,  was  at 
that  time  experimenting  in  its  engineering  labo- 
ratories with  a  nciw  reproducing  device  which 
would  be  of  irenu  iidnus  value  to  the  industry, 
and  particularly  to  A-^sociation  members.  Mr. 
Ward  asserted  th.-it  icits  had  already  been  made 
which  sbow  that  the  new  unit  reproduces  both 
high  and  low  nolcs,  which,  heretofore,  have 
been  inaccessible  willi  the  old  method  of  repro- 
duction. Max  Targ,  representing  the  Mutual 
Phono  Paris  Mfg.  Corp.,  of  New  York  City, 
-.tlso  announced  that  this  firm  was  at  present 
experimenting  with  a  new  method  of  reproduc- 
tion and  thai  tlie  results  of  the  investigation  of 
ilnir  new  product  would  soon  be  available  to 
lilt  trade. 

Henry  Otis  closed  the  meeting  with  a  short 
address,  in  which  he  urged  the  manufacturers 
to  follow  time-tried  methods  of  production, 
following  charts,  in  so  far  as  it  was  possible, 
and  endeavoring  to  avoid  loading  the  market 
with  merchandise.  He  urged  the  various  com- 
mittees to  study  new  improvements  and  devel- 
opments ill  instruments,  and  advocated  that 
each  manufacturer  do  his  utmost  to  better  his 
designs  and  mechanical  features.  The  meeting 
was  then  thrown  open  to  an  informal  discus- 
sion as  to  ways  and  means  to  better  the  Asso- 
ciation, enliven  the  interest  and  increase  cor- 
respondingly the  benefits  for  each  member  and 
Ihc  organization  as  a  whole. 


Novel  Radio  Demonstrator 

-\'h:\v  Ulm,  Min:^,,  Ni.vembcr  6.— Ben  A.  Marti, 
proprietor  of  Ben's  Music  Store,  recently 
equipped  his  Overland  roadster  with  aerial 
equipment  and  the  vehicle  carries  a  radio  re- 
ceiver with  which  salesmen  can  demonstrate 
the  products  of  the  store.  In  addition  to  its 
Use  in  this  connection,  a  large  amount  of  inter- 
est has  been  created  by  Ihe  novelty,  which  is 
proving  a  profitable  investment. 
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The  Oyl'sy 
Black,  Brown,  Blue. 
Green,  Gray  and 
Spanish.  List,  $25.00, 
$27,00  in  Far  WesI 
and  South 


The  Deluxe 
Istocral 
Genuini;  Leather 
sewed    edges.  List, 
$45.00. 

$50.00  Far  West  and 
South 


NOW,  and  for  the  next  few  weeks  to  come, 
your  opportunity  for  volume  sales  on  the 
good  Caswell  Line  of  Portable  Phonographs 
will  be  greater  than  at  any  other  time  of  the 
year. 

Tell  your  customers  to  "say  it  with  a  Caswell" 
and  you  will  be  offering  a  suggestion  that  will 
greatly  aid  them  in  solving  some  gift  problem 
and,  at  the  same  time,  one  that  will  profitably 
benefit  you. 

The  three  Caswell  models— the  Gypsy,  Aristo- 
crat and  DeLuxe  Aristocrat — have  all  the  char- 


The  Aristoerat 
( wo-loned   Blue,   Gray  and 
ivory— List,  $30.00. 
S.12..S0  Far  West  and  Soiilli 


acteristics  of.  a  good  Christmas  seller— quality, 
tone  and  appearance. 

These  three  outstanding  sales  factors  put  the 
Caswell  Line  in  a  class  by  itself— in  a  class 
that  will  permit  you  to  make  the  profit  to  which 
you  are  entitled — the  quality  class  which  always 
draws  quality  patronage. 

If  you  are  not  now  handling  the  Caswell  Line, 
wire  at  our  expense  for  the  name  of  the  Caswell 
jobber  in  your  territory  and  the  facts  about  how 
Caswell  policy  insures  you  permanent  portable 
phonograph  profits. 


WESTERN  SALES  OFFICE:  Tribune  Tower.  Oakland,  Cal. 

(asioelljfan  ufacturivg 
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FROM  OUR  CHICAGO  HEADQUARTERS— (Continued  from  page  150)  

How  Electrical  Research  Laboratories 

Secured  National  Distribution  Quickly 

Manufacturer  of  Erla  Radio  Receiving  Sets  Appointed  Forty-two  Distributors  in  Various  Parts 
of  the  Country  Within  Two  Months— Credit  Due  R.  T.  Devlin,  General  Sales  Manager 


Chicago,  III.,  November  8. — A  lisi  of  forly-two 
distributors,  obtained  in  two  months  after  tlic 
entrance  of  a  firm  into  any  division  of  tlic 
manufacturing  field,  is  an  achievement  which 
may  be  pointed  to  with  pardonable  pride,  This 
splendid  record  was  recently  made  by  the  Elec- 
trical Research  Laboratories,  of  this  city,  manu- 
facturer of  radio  receiving  sets  and  parts.  The 
firm,  while  it  manufactured  parts  for  radio  set 
manufacturers  and  the  amateur  set  builder  since 
the  very  inception  of  radio,  did  not  introduce  a 
rcccivinB  set  until  July,  1925.  Within  a  two- 
month  period,  the  forty-two  distributors  were 
established  and  were  functioning  in  an  active 
manner,    rhirl v-cicht   of  tliem   distributinc  the 


Erla  radio  line  in  ihcir  lerrilories  exclusively. 

Robert  T.  Devlin,  general  sales  manager,  has 
in  no  small  measure  been  responsible  for  the 
record  which  has  been  made  and  the  progress 
which  has  been  attained  in  obtaining  distribu- 
tion for  Erla  radio  products.  He  has  traveled 
extensively  throughout  the  country,  making 
contacts  personally  with  distributors  and  work- 
ing in  close  co-operation  with  them  in  mapping 
out  sales  promotional  programs  in  their  respec- 
tive territories.  To  aid  the  distributor  he  pre- 
pared, some  months  ago,  a  sales  manual  in  very 
complete  form,  covering  every  phase  of  the 
radio  selling,  demonstration  and  advertising 
riin'slion?;.    The  hand  honk  is  rcpti-U-  with  siic- 


gcstions  for  the  distributor,  and  it  is  designed 
to  help  him  utilise  the  facilities  at  his  disposal 
to  their  best  advantage  in  covering  his  terri- 
tory, securing  dealer  outlets  and  in  making  the 
radio  business  profitable  for  Ibc  retailer. 

Mr.  Devlin,  as  head  of  the  sales  department, 
went  a  step  further  and  placed  in  the  hands  of 
every  authorized  Erla  dealer  another  manual 
which  explained  to  him  tried  and  proved  meth- 
ods for  displaying  of  radio  receiving  apparatus, 
advertising  schemes,  demonstration,  the  closing 


Robert  T.  Devlin 


of  sales  and  the  troublesome  service  problem. 
From  reports  which  have  been  received  from 
the  Erla  distributors  and  dealers,  the  manual 
has  filled  an  important  niche  in  their  sales  pro- 
grams and  has  proved  to  be  a  valuable  help. 

Mr.  Devlin,  in  outlining  the  Erla  distribution 
plan  to  The  Talking  Machine  World  representa- 
tive, stated  that  each  distributor  was  carefully 
selected,  his  franchise  granted  only  after  ascer- 
taining the  initiative  displayed  in  his  former 
business,  keeping  in  mind  whether  or  not  the 
prospective  jobber  was  endowed  with  foresight, 
would  he  be  able  to  sense  future  economic  con- 
ditions and  arm  himself  to  meet  them,  and  lastly, 
whether  or  not  he  possessed  sufficient  capital 
to  operate  in  a  fitting  manner. 

An  interesting  point  in  the  Erla  distribution 
plan  is  found  in  the  fact  that  Erla  salesmen  are 
employed  merely  to  show  the  distributors  and, 
farther  down  the  line,  the  dealer,  how  to  dem- 
onstrate, to  sell  and  to  give  service.  An  Erla 
salesman  is  automatically  signing  his  dismissal 
slip  when  he  takes  an  order  and  forwards  it  to 
the  general  oflice. 

Mr.  Devlin,  in  discussing  the  retailers'  sales 
problems,  said,  in  part:  "Merely  getting  rid  of 
goods  and  giving  service  to  set  users  is  not 
'selling'  at  its  best.  It  is  the  dealer's  knowl- 
edge over  his  competitor  down  the  street  that 
really  counts.  Our  greatest  endeavor  in  this 
organization  is  to  find  out  just  how  Electrical 
Research  Laboratories  can  help  the  distributor, 
educate  him  and,  in  turn,  help  the  distributor  to 
educate  the  dealer.  Such  a  plan,  if  followed 
out  thoroughly  from  start  to  finish,  means 
profit  for  all  concerned  and,  above  all,  satisfied 
consumers," 

Women,  according  to  Mr.  Devlin,  are  not  in- 
terested so  much  in  the  technical  side  of  a  re- 
ceiving set  as  they  are  in  the  cabinet  work  and 
appearance,  for  they  seek  to  beautify  their 
homes  and  to  discover  a  radio  cabinet  which 
will  harmonize  with  their  other  home  furnish- 
ings. "The  Erla  dealer,"  continued  Mr.  Devlin, 
"certainly  has  something  to  talk  about  when 
he  places  upon  his  display  floor  the  Erla  De 
Luxe  model.  This  particular  cabinet  is  manu- 
factured from  four-way  matched  stump  walnut, 
which  is  exceedingly  scarce.  The  pieces  of 
wood  are  small,  vary  in  size,  and  no  two  cabi- 
nets took  exacllv  alike.    This  point  is  a  very 
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From  Chicago  Headquarters 

(Continued  from  Page  152) 
strong  selling  argument  in  dealing  with  women 
buyers." 

The  Electrical  Research  Laboratories  are  in 
the  midst  of  a  publicity  campaign  destined  to 
break  down  sales  resistance  for  llie  retailer.  In 
Chicago  there  arc  already  over  ISO  large  bill- 
boards, all  showing  one  of  the  Erla  models  to 
thousands  of  motorists  and  pedestrians.  The 
firm  is  placing  its  advertising  messages  in  those 
publications  and  other  channels  where  it  will 
do  the  most  good  and  cover  the  greatest  num- 
ber of  interested  persons. 

In  addition  to  jobber  gatherings,  Mr.  Devlin 
has  addressed  Erla  dealers  in  various  parts  of 
the  country.  The  most  recent  dealer  meeting 
was  held  in  St.  Louis,  in  conjunction  with  the 
W.  E.  Fuellerer  Supply  Co.,  St.  Louis  distribu- 
tor, with  a  large  niiinber  of  retailers  attending. 
The  gathering  was  held  on  October  14,  during 
the  St.  Louis  Radio  Show,  at  the  City  Club, 
followed  by  a  dinner  and  entertainment. 

Among  the  Erla  distributors  more  recently 
appointed  are  the  Penn  Storage  Battery  Co., 
Pittsburgh,  Pa.,  and  the  American  Lamp  Co., 
Atlanta,  Ga. 


E.  W.  K.  Howe  Is  Musical 
Director  of  Station  WJAZ 

Zenith  Radio  Corp.  Announces  Appointment  of 
Prominent  Musician  to  Important  Post 

The  Zenith  Radio  Corp.,  of  Chicago,  is  receiv- 
ing many  cheery  words  on  the  selection  of  E. 
Warren  K.  Howe  as  musical  director  of  Station 
WJAZ.  He  arranged  and  conducted  his  first 
program  Thursday  evening,  November  5. 

That  Mr.  Howe's  influence  cannot  help  but  be 
a  tremendous  factor  in  giving  to  the  public 
only  the  highest  type  of  musical  program  is 
indicated  by  his  training  from  childhood  in  the 
musical  field.  Through  the  influence  of  a  gen- 
uine artistic  environment  in  his  youth,  Mr. 
Howe  enjoyed  unusual  advantages  for  a  healthy 
development  of  his  decided  musical  gifts.  In 
liis  early  days  he  was  a  student  of  violin  and 
piano  and  boy  soloist  in  the  Church  of  the  As- 
cension, Chicago.  He  concentrated  on  the  study 
of  voice,  undergoing  a  thorough  course  of 
training  with  one  of  America's  noted  teachers; 
then  entered  upon  a  stage  career  under  the. 
management  of  Abbey,  Schoeffel  and  Grau. 
After  this  he  was  a  member  of  the  Schiller 
Opera  Company  in  repertoire  light  opera,  liius 
gaining  valuable  stage  experience. 

After  five  years'  experience  as  singer  and 
teacher  of  voice,  Mr.  Howe  went  to  Paris, 
further  perfecting  himself  under  the  guidance  of 
Jacques  Bouhy,  the  eminent  master,  through 
whose  influence  he  established  himself  in  Paris 
as  a  teacher  of  singing  and  as  bass  soloist  of 
Trinity  Church,  Avenue  de  I'Alma. 

Returning  to  America,  Mr.  Howe  entered  ac- 
tively into  musical  work  as  pedagogue,  in  con- 
cert and  oratorio  singing,  and  subsequently  as 
conductor  of  light  opera  and  oratorio.  He  has 
had  at  various  times  under  his  baton  in  con- 
junction with  musical  festivals  the  country's 
best  artists  and  the  New  York  Symphony  Or- 
chestra, the  Chicago  Symphony  Orchestra,  the 
St.  Louis  Symphony  Orchestra  and  the  Minne- 
apolis Symphony  Orchestra  seven  times.  He 
has  also  been  at  the  head  of  the  vocal  depart- 
ment of  one  of  America's  foremost  conserva- 
tories for  several  years. 


New  Music  Store  Opened 

Fitch BURO,  Mass.,  November  7. — Oiarlcs  E. 
Farrar  and  Oliver  H.  Wiley  recently  opened  a 
music  store  at  152  Pine  street.  A  large  repair 
department  will  be  maintained  and  the  store 
will  specialize  in  the  repairing  of  all  types  of 
musical  instruments.  Both  Mr.  Farrar  and  Mr, 
Wiley  have  had  wide  experience  in  retailing. 


Efficiency  the  Test 
of  Workmanship 

A  PHONOGRAPH  MOTOR  of  the  SpringType  is  a  means  of 
storing  energy  in  a  spring,  or  a  plurality  of  springs,  by  winding, 
and  of  releasing  that  energy  through  a  system  of  gears,  regulated 
by  a  governor,  to  evenly  rotate  a  turntable  at  an  even  rate  of  speed. 

IF  A  MOTOR  COULD  BE  BUILT  TO  OPERATE  AT 

100%  EFFICIENCY,  the  same  amount  of  energy  would  be  re- 
leased at  the  turntable  as  was  originally  required  to  wind  it. 

THE  LOSSES  IN  TRANSMISSION,  due  to  friction  and 
backlash,  make  absolute  efficiency  impossible,  but  these  factors  of 
loss  can  be  minimized  by  careful  design,  careful  workmanship  and 
the  use  of  proper  materials. 

Krasco  Motors 

OPERATE  WITH  THE  GREATEST  EFFICIENCY. 

Our  No.  2  motor,  equipped  with  only  two  pounds  of  carefully 
selected  spring  steel  is  GUARANTEED  to  play  a  minimum  of 
four  ten-inch  record  selections.  Larger  models  afford  greater  play- 
ing efficiency. 


The  "OLD  RELIABLE"  No.  2— will  play  four  records.    Nearly  2.000.000 
Krasco  Motors  now  in  use.    The  motor  with  the  Effective  Drive 

Since  friction  and  backlash  are  the  causes  of  noise,  it 
is  easy  to  understand  why  Krasco  Motors  are  most 
quiet. 

YOU  CAN'T  GET  AWAY  FROM  THE  FACTS. 
Wrife  for  our  revised  Price  List 


Krasco  Phonograph  Motor  Company 


ELKHART,  INDIANA 
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American  Light  Co.  Host 

to  Zenith  Radio  Dealers 

Zanesvuxe,  O.,  Oclobcr  30.--An  mlcrcsling  ami 
inslructivc  meeting  of  Zciiilli  dealers  was  luld 


Ttif  groL|)  of  dealers  siiown  hcrewSlli  were 
pliotograplied  as  tliey  were  about  lo  be  con- 
ducterl  through  the  plant  of  the  S.  A.  Weller 
Co.,  one  of  llic  larRcsl  pottery  inanufacluring 


territories  during  the  closing  nionlhs  of  1925, 
The  meeting  was  marked  by  enthusiasm  and 
confidence  over  the  outlook  for  Zenith  business. 


A, 


in  Ihi- 
Idrnb-n 


orld. 
prii 


dent  of  the  American 
Light  Co,,  mapped 
out  an  unusual  pro- 
gram   of  entertain- 


leil    nut  oiili 
great  e 


jiiii.ii  s.-ion  of  Z; 
ville  as  an  industrial 
and  commercial  cen- 
ter than  ever  before 

Zenith  Dealers  at  American  Light  Co,  Meeting  but  also  with  a  de- 

al tlic  hcadiiuarlers  of  the  American  Light  Co,,  lermiiiation  to  break  all  records  in  placing  Zc- 
Zenith  distributor  of  this  city,  on  September  24.     nilh  radios  in  the  homes  of  the  people  in  their 


New  Profits 
for  You 
this  Christmas 


Last  Christmas  the  Jefferson  Radio  Tube  Rcjuve- 
nator  was  unheard  of.  This  Christmas  it  will  bring 
to  the  radio  dealer  many  dollars  that  would  formerly 
have  been  spent  for  other  gifts.  F;vcrv  radio  owner 
wants  one  and  its  price,  ^7.50  ($10  in  Canada),  rep- 
resents the  popular  average  expenditure  for  Christ- 
mas gifts. 

JEFFERSON 

TUBE  RE JU VENATOR 

Keeps  radio  tubes  like  new 

The  December  12th  issue  of  the  Saturday  Evening  Post  will 
carry  a  large  advertisement  featuring  the  Jefferson  Tube  Re- 
juvenator  as  the  Ideal  Christmas  Gift.  Packed  in  an  attractive 
holly  container  with  Christmas  tag  attached,  it  will  have  a 
stroni;  Christmas  appeal.  You  will  have  calls  for  it.  Order  from 
your  jobber  today. 

JEFFERSON  ELECTRIC  MFG.  GO. 

501  South  Green  Street.  Chicago,  III. 

Makers  also  of  JelTcrson  Radio.  Bell  Ringing  and 
Toy  Transformers;  Jefferson  Spark  Coils  for  Auto- 
mobile, Stationary  and  Marine  Engines;  Jefferson 
Oil    Burner   Ignition   Coils   and  Transformers. 


Acme  Elec.  &  Mfg.  Co. 

Has  New  "B"  Power  Unit 

Prominent  Manufacturer  of  Electrical  Units 
Announces  Power  Supply  Unit  Containing 
Several  Special  Features 

The  Acme  Electric  &  Mfg.  Co..  I-I-14  Haniil- 
lon  avenue,  Cleveland,  O.,  announces  a  new 
radio  product  recently  developed  by  its  battery 
cnyineers  called  tlie  Acme  "B"  power  supply 
unit.  Its  engineers  have  specialized  in  battery 
cliarging  and,  after  making  exhaustive  tests, 
liavc  produced  this  new  device,  which  has  ad- 
vantages which  aid  radio  reception. 

Among  the  features  of  the  Acme  "B"  power 
supply  unit  arc  the  elimination  of  what  is  known 
as  snap  or  crackle  due  to  chemical  action  in 
batteries  and  making  impossible  "dead"  cells, 
riic  Acme  "B"  power  supply  unit  operates  from 
the  electric  light  circuit  110  lo  120  volts,  60 
r-ycic,  alternating  current.  The  Acme  engineers 
stale  that  the  unit  has  perfect  control  of  "B" 
voltage  to  dcteclor  and  amplifier  tubes.  It  serves 
any  set  of  eight  tubes  or  less.  The  tests  of  the 
unit  show  lliat  the  operating  cost  is  approxi- 
mately onc-tliird  of  a  cent  per  hour,  and  where 
.1  vacuum  lube  i.s  used  to  effect  rectification  the 
unit  require?  little  or  no  attention. 

In  marketing  the  Acme  "B"  power  supply 
unit  the  manufacturer  lays  special  Stress  on  the 
simplicity  of  operation  without  risk  of  burning 
out  tubes  either  in  the  set  or  in  the  "B"  power 
supply  unit. 

The  Acme  Electric  &  Mfg.  Co.  has  long  made 

■  k'ctrical  units  under  the  trade  name  "Acme," 
riK-'if  are  niarkclcd  with  a  factory  guarantee 
.iiui  ln  i.Tuse  of  llieir  quality  tlu'.'sc  products  have 

■  ti'adilv  become  more  popular. 


Artophone  Corp.  Appointed 
a  Wall-Kane  Distributor 

Well-known  Talking  Machine  Concern  Will 
Cover  Missouri,  Kansas,  and  Parts  of  Indiana, 
Illinois  and  Kentucky 

The  Wall-Kane  Needle  Mfg.  Co.  has  an- 
nounced the  appointment  of  the  Artophone 
Corp,,  1103  Olive  street,  St.  Louis,  Mo.,  as  a 
distributor  of  Wall-Kane  jazz,  concert  and  Pct- 
meeky  needles  for  the  States  of  Missouri,  Kan- 
sas, southwestern  Indiana,  southern  Illinois  and 
western  Kentucky.  The  Artophone  Corp,  has 
completed  five  years  of  service  in  the  phono- 
graph industry  and  is  familiar  with  the  distribu- 
tion of  phonograph  products.  The  Wall-Kane 
line  with  its  "WalUKanc"  needle  which  plays 
ten  times;  "Ja^z,"  an  extra  loud  needle;  "Con- 
cert," a  steel  needle,  and  "Pctmpcky,"  a  spcar- 
poinled  needle,  offers  the  talking  machine  dis- 
tributor and  retailer  a  wide  variety  of  needle 
products, 

N.  Cohen,  president  of  the  company,  reports 
that  Fall  business  has  been  decidedly  satisfac- 
tory and  looks  forward  to  a  continuation  of 
good  business  in  the  months  ahead. 


Yahrling-Rayner  Celebrates 
Twenty-Sixth  Anniversary 

YouNGSTOWN,  O.,  November  6.— The  Yahrling- 
Rayner  Music  Co,,  the  oldest  music  house  in 
this  city,  is  at  present  observing  its  twenty-sixth 
business  anniversary,  the  company  having  been 
organized  in  1899  by  Charles  H.  Yahrling,  pres- 
ent head  of  the  business,  and  Harry  M.  Durts- 
paugh  as  the  Mahoning  Piano  Co. 

Mr.  Yahrlinp  has  achieved  national  recogni- 
tion as  a  music  merchant.  He  is  now  vice- 
president  of  the  National  Association  of  Music 
Merchants  and  past  president  and  secretary  of- 
the  State  association,  also  past  secretary  of  the 
Ampico  Art  Society, 
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FROM  OUR  CHICAGO  HEADQUARTERS — (Continued  from  page  1S4) 


Contains  the  Famous 


THE 


STYLE  30 

Wet.  10  Lbi. 


CABINET  SPEAKER 


'Fletcher  Unit' 

("  FULLY  PATENTED") 

Insuring  :  Perfect,  natural  Tone  combined  willi  ample  Voluiiic  ami 
Clarity.  Our  Unit  eliminates  Metallic  and  Nasal  tones,  reduces  Static  and 
Interference  (due  to  a  patented  feature  of  construction).  It  rcprodncf^  Low 
as  well  as  High  notes  or  Oral  tones  with  ahsohile  ptrl'.T  iinn  l-i\i  N  i  as 
Guarantee.    Size:  inches  long,  9  inches  wide,  It)  iiidu-  <W\\> .  -ulnl 

Walnut  or  Mahogany.  Tone  chamber  of  >2-inch  thickness,  5  foot  cord  at- 
tached to  unit.  Consumer's  price,  $30.00.  High  grade  dealers  wanted  in  open 
territory.    Also  Canadian  and  Pacific  Coast  Distributors. 

Immediate  Deliveries — Write  or  Wire  To-day. 

FLETCHER -WICKES  CO.  (Sole  Manufacturers] 
116  W.  Illinois  Avenue  CHICAGO,  ILLINOIS 


Caswell  Portables  Are 

Featured  in  Fine  Window 

Denver  Music  House  Attracted  Attention  to  Its 
Complete  Line  of  Caswell  Portables  Through 
the  "Eye  of  the  Store,"  the  Window 

Milwaukee,  Wis.,  November  6,— L.  B.  Casa- 
grande,  vice-president  of  the  Caswell  Mfg.  Co., 
of  lliis  city,  manufacturer  of  Caswell  portable 


An  Excellent  Caswell  Portable 
phonographs,  received  recently  an  interesting 
photograph  from  its  distributor  in  Denver, 
Colo.,  the  H,  L.  Weedon  Co.,  showing  a  very 


handsome  window  display  sponsored  by  ilic 
Denver  Music  House  of  that  city.  This  dis- 
play, which  features  Caswell  portables  and  Ra- 
diolas,  is  shown  in  the  accompanying  illustra- 
tion, and  the  effectiveness  of  the  window  not 
only  resulted  in  making  direct  sales  but  was 
the  medium  for  producing  a  large  number  of 
valuable  inquiries  from  passcrsby. 

The  manager  of  the  phonograph  and  radio 
departments  of  tlie  Denver  Music  House  is 
O.  S.  Kelso,  and  in  preparing  this  display  he 
used  Caswell  port- 
ables to  excellent 
advantage.  Portable 
plionographs  are 
splendidly  adapted 
effective  prescn- 
t„Moii  in  window 
displays,  and  Mr. 
Kelso  utilized  Cas- 
well portables  as  the 
basis  for  one  of  the 
most  artistic  win- 
dows shown  in  the 
Denver  retail  tradi: 
for  some  time  past. 
The  benefits  of  pub- 
licity of  this  type 
are  too  well  known 
[o  necessitate  recital 
as  it  is  estimated 
Window  by  many  authorities 

that  an  attractive  window  display  has  more 
value  in  attracting  customers  than  a  large  news- 
paper advertisement. 


Fletcher-Wickes  Introduces 
a  Line  of  Loud  Speakers 

Chicago,  111,,  November  7.— The  Fletcher- 
Wickes  Co.,  this  cily,  well-known  manufacturer 
of  Fletcher  tone  arms  and  reproducers,  is  at  tlic 
present  time  introdncing  to  the  trade  a  complete 
line  of  loud  speakers,  including  one  cabinet 
speaker  and  two  reproducers  of  the  horn  type. 
The  cabinet  speaker,  known  as  Fletcher  Style 
3(1,  is  finished  in  either  solid  maliogany  or  solid 
wabuU,  with  a  five-ply  lop,  and  an  artistically 
grilled  front  covers  the  horn  opening.  Fletcher 
Style  25  is  a  horn-type  reproducer,  finished  in 
black  crackle  with  a  black  metal  base.  The 
other  horn  reproducer,  Fletcher  Junior  Style  18, 
is  modeled  after  Style  25,  and  is  smaller  in 
every  dimension.  It  is  finished  with  a  black 
crackle  bell  and  neck  and  a  black  metal  base. 

The  Fletcher  loud  speaker  unit,  announced  to 
the  trade  in  the  latter  part  of  August,  is  used  in 
all  of  the  Fletcher  loud  speaker  models.  The 
unit  is  of  the  telephone  type,  and  is  a  product 
of  extensive  experiment  and  research.  In  de- 
sign and  internal  mechanism,  it  is  patterned 
after  the  Fletcher  tone  arm  and  reproducer,  and 
embodies  the  same  principles  of  sound  repro- 
duction which  have  brought  the  well-known 
Fletcher-Wickes  products  success  in  the  trade. 

The  Fletcher-Wickes  Co.  has  completely  reor- 
ganized its  sales  department,  production  has 
been  increased  to  a  large  extent,  and  W.  D 
Montgomery  as  sales  manager  plans  to  work 
in  close  co-operation  with  dealers. 


STYLE  21 
cnuine  Mahog 
ly    or  Walnul 


STYLE  21-B 
Same    willi  both 
top  panda  hinged 
to  nccommod.ite 
R^dio  Panel. 


Phonographs  and 
Radio  -  Phonograph 
Combinations 


STYLE  17 
Genuine  Mahog- 


These  illustrations  show  several  of 
the  many  late  models  of  our  line, 
which  have  been  re-designed,  right 
up  to  the  minute,  with  especial  reference  to  the  Radio-Phonograph  Combination, 
destined  to  be  the  standard  household  unit.    Characterized  by 

Beauty  of  Design,  Finish  and  Tonal  Quality 

These  instruments  are  produced  in  all  the  popular  finishes  and  styles,  including 
Uprights,  Consoles  and  Wall  Cabinets,  and  our  facilities  enable  us  to  make  prompt 
deliveries  and  most  attractive  trade  prices.  Catalog  and  f^rice  list  mailed  on  request. 


STYLE  1 
im  Mahogany, 


Excel  Phonograph  Manufacturing  Company 

402-414  West  Erie  St.,  Chicago,  Illinois 


STYLE  2 
Gum  Mahogany. 
Golden  or  Fumed 
Oak. 
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Piii  r  Qiialily 

■•MlMl!  -  nf  i.tl  Ihr  l..  ,Mllifi.l, 
niuiiil  null  full  toru  s,  ihiH  is  lli'' 
Mi's  lK.j.Ji.>/i-I  Wrll.  f.-lkr..  I  rn 
Ditvcn  unlil  (Icnili  ilo  ns  jKirl!" 
A  Newspaper  Radio  Editor. 

For  Neutrodyne  Sels 

"Your  rL'sisUinrc  coujilril  uiiipli- 
(iiT  IH  certainly  nil  lliut  ymi  rlnrni 
fur  it,  I  wuiild  iKit  lic'»i[riip  ii 
ntomcni  In  rci^omiiitiiil  it  lu  tins'- 
one  who  wants  rrul  (luulitj'  willi- 
out  iliHlorlj'on.  I  did  not  find  it 
ticccKsary  to  iien  lii(;li  vi>ltnf(i:  to 
get  nil  lilt.' volume  1  wiin ted  cither, 
on  a  six  tube  Ni-nirotlyiic." 

A  Nvtilroilym-  Fnn. 

For  a  Snpcf-nfU'r(Mlvin' 


Bulls.  Ti  Lil.|^.iMliN>;.l,.,ra<I.T- 

i^lil?  iH  hir.^r  voluiiir.  'I  In-,  IV.i- 
tlirt!  \Hy.-vv  dr-imldr  wlirii  n-..  ,! 
on  n  Sill"  r-li.  r.TM.Ivii.-  i.-.  I  om 
iiAiog  it." 

A  Professional  Operator. 

Two  dnivcvts 

"1  followd  voiir  <Hlvi.-<-  niid  [>nt 
in  niinth.  r  rmipU  r  iiiM.  Md  of  ii 
(nui-fonni  r.  Vm  nM>rr  tlniii 
|d.-a..-<l.  No  nu.ro  lniii>.f..rni.T^ 
rorm.-l  Yoiinn.'lhndnlnmpli- 
fii'iilioii  ir4  Lii'IliT,  rlii-aiiiT.  inid 
t-ni^irr  tn  n^sriiildo  tlinn  tinv 
nihrr."         Frotti  llw  Mid'H  o't. 

"YcBli-rdov  I  got  uiiother  Dnvi-ii 
Unit  mid  liookri)  itup.  It  would 
tiikii  rtonii-  I'ULL  to  jirv  it  oivnv 
I'roin  nil'.  Il.ivr  a  r.'-»/<ir  m't 
now.  I  I'oil  to  Immv  /iinmir 
Milk  lo  (nni-r.inni  is  ,ifi,T 
liciirinf!nnitiii'roni(i  llinnif^h  your 
wiiy."    A  SalLtfieil  New  Yorlu-r. 

Quality  Succeeds  Dintnucr 

"AhiT  s|>{'nilhif:  nini'h  nioni'v  on 
M'H  Irving  top-t  ll\,  1  i;,iv.-  u|, 
in  ili^fin-l  onil  .-..jn -■iilr.n.  d  nn 
rn'i.rl.-.  In  |>ri<ilni'i'  .jnalitv  rr.-.  |>- 
liun  uiih  ri.'i'di'in  Irorn  ili^h.i- 

tion:  inid  .It  l.i'-l  I'v.-  ^<<r  il  \i-uiy. 
vonr  Hot.i>tiini  i'  <:>>o|il<  il  nnitv" 
irot,,  lite  l\t<ijH-  ti-o.f. 


Tlie  New  Davcu  TtiLe 
Davrn  Tubes  incrcaNO  ihe  oni- 
plificntion  of  tlip  Doven  Super- 
Antplilicr  50%  or  more.  Type 
MU-20  is  a  thrce-clcinenl  tube, 
6  volt,  '4  ampere,  designed  for 
this  use.  The  Doven  Power 
Tube  Typo  MU-6  is  recom- 
mended also  for  the  last  Etogc. 
THE  Rt:SISTOR  MANUAL  is 
tho  handbook  of  Resistance 
Coupled  AnirilificaLion.  Alyour 
dealer's 25i.'.  Rymailpoatpaid  30c. 


FROM  A  DEALER  WHO  SHARED  OUR  VISION 

What  will  sell  this  ycnr?  John  E.Towns  knows.  Do  you? 

Quiilily— nothing  else.    Daven  Resi»t.mco  Coupled  Audio  Amplificution. 

Rudio  Spei'inlistfl  evcrj  whiTc  ore  featuring  the  Davcn  Super- Amplifier.  Three  stages. 
Eji^y  to  hook  U]>— no  labor  of  nsaembly— no  distortion— pprfect  reception, 

Doven  precision-built  unit  wilh  Bnfcelite  bnse.  Wonderful  OBSembly.  Compact, 
beautiful.  There  is  b  ihree-Btapc  Knockdown  Kit,  also.  For  50%  more  volume 
without  distortion,  in  a  three-stoRc  Resistance  Coupled  Amplifier,  use  two  Daven 
High  MU  Tubes,  and  one  MU-6  (for  last  or  output  stage  of  any  set). 


Dmvn  Producu  Arc  Sold 

Newark 


-CLIP  TUI3  COUPON  - 


Only  By  Cocxl  Dealer • 

New  Jersey 


DAVEN  lUDIO  COnPORATlON.  158-160  Summit  Si.,  Nc"«lt,  N.  J.  M-ll-i 

rinK  (CDd  tat  tbu  follo^mg  on  R»i>UDHr  Coaplod  AmpUiialioni     Chrdi  on'. 
□  Realtor  Muual.  3Dc  l>  enrtoHd.        Q  Complata  C«i«log  (ftw).        □  D«lci  fVopoutJon 


t,\itoT  Manual  ftn,  and  haw 
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General  Industrial  Improvement  m  Quaker 

City  Felt  in  Stimulation  of  Retail  Sales 

Retaaers  Stocking  in  Anticipation  of  Brisk  Holiday  Business— Accessories  and  Parts  Demand 
Continues  to  Grow— Wide  Interest  in  Orthophonic  Victrola  and  Brunswick  Panatrope 
Philadeli 


HiA,  Pa.,  November  S.—Quite  in  keep- 
ing with  the  more  active  industrial  life  of  the 
city  the  general  talking  machine  trade  is  assum- 
ing a  lively  trend  with  the  approaching  year's 
end.  Both  machines  and  records  are  moving  in 
greater  volume.  Dealers  arc  not  only  purchas- 
ing for  the  present-day  demands  but  are  look- 
ing ahead  to  a  brisk  holiday  business  and  slock- 
ing accordingly.  The  cut  in  talking  machines 
of  all  makes  that  followed  closely  upon  the  Vic- 
tor discounting  has  acted  as  a  tonic  to  the  trade 
and  revived  the  interest  of  the  public  in  the 
various  lines  of  trade  commodities. 

While  talking  machines  have  been  moving 
from  stockrooms  in  larger  volume  than  for 
many  months  there  has  been  an  equally  large 
volume  of  records  sold.  All  the  well-known 
makes  and  those  that  have  a  fairly  well  estab- 
lished reputation  have  been  among  the  favorites 
that  are  being  sought  at  this  lime  and  for  holi- 
day stocking. 

Talking  machine  parts  and  accessory  manu- 
facture indicate  that  the  public  is  taking  an  old- 
time  interest  in  the  trade  and  its  various  makes 
of  machines,  for,  like  the  other  supplies,  they 
too  are  among  the  list  of  wanted  commodities 
at  this  time.  All  the  well-known  Philadelphia 
manufacturers  of  parts  and  accessories  have  a 
large  volume  of  business  at  this  time  and  in 
some  cases  are  oversold  and  endeavoring  to 
catch  up  on  orders  by  overtime  operation. 
Wide  Interest  in  Victor  Orthophonic 
While  all  makes  of  machines  are  marketable 
in  larger  proportions  at  this  season  the  chief 
topic  and  greatest  interest  is  being  displayed  in 
the  new  Victor  Orthophonic  talking  machine. 
Both  dealers  and  distributors  are  besieged  with 
orders.  Sales  drives,  demonstrations  and  ad 
campaigns  have  done  much  to  stimulate  the  in- 
terest of  the  public  and  the  merits  of  the  newest 
of  Victrolas  in  itself  have  produced  results  in 
actual  sales  of  tremendous  proportions. 

With  the  advent  of  November  2,  the  trade 
held  a  special  Victor  Day,  devoted  exclusively 
to  the  demonstration  and  exploitation  of  the 
Orthophonic.  All  the  dealers  gave  their  entire 
attention  to  the  numerous  features  of  concerts, 
window  displays,  demonstration  talks,  and  ex- 
tensive advertising.  The  distributors  co-oper- 
ated by  supplying  varied  window  displays, 
mapping  out  plans  for  sales  promotion  and  in 
sharing  in  the  expenses  of  advertising  cam- 
paigns through  full-page  ads  in  local  newspa- 
pers that  appeared  in  previous  announcements* 
of  the  Orthophonic  Victor  Day  celebration  and 
in  the  bigger  features  that  took  place  on  No- 
vember 2.  The  new  Victrolas  are  indeed  prov- 
ing to  be  the  sensation  of  the  industry  and  are 
showing  immediate  results  in  generous  orders 
for  now  and  for  holiday  gift  giving.  The  de- 
partment stores,  too,  joined  in  the  Orthophonic 
exploitation,  co-operating  with  distributors  and 
dealers  in  the  events  arranged  for  the  day. 

Another  big  Orthophonic  demonstration 
event  was  that  of  the  concert  given  at  the 
Bellevue-Stratford  Hotel  in  mid-October  by 
courtesy  of  H,  A.  Weymann  &  Son,  Inc.,  1108 
Chestnut  street,  wholesale  talking  machine  dis- 
tribution department,  under  the  management  of 
Charles  W.  Bahl.  It  was  necessary  to  hold 
two  evening  concerts  to  accommodate  the 
crowds  who  assembled  with  more  than  500  per- 
sons attending  and  including  the  entire  Phila- 
delphia Orchestra  membership  and  its  famous 
leader,  Leopold  Stowkowski.  Both  of  the  mod- 


els now  marketed,  the  Credenza  and  the  Conso- 
lette,  were  displayed,  the  concert  being  given 
on  the  larger  model.  Others  who  joined  in  the 
demonstration  in  co-operation  with  the  Wey- 
mann company  were  Robert  Hartley,  Philadel- 
phia representative  of  the  Victor  Co.;  Assistant 
Sales  Manager  Edward  Dingley,  of  the  Victor 
Co.,  and  Frank  McGaillard,  manager  of  the 
Victor  service  department.  Those  of  H.  A, 
Weymann   &   Son    were    President   Harry  W. 


Wcymann  and  his  son  and  advertising  manager 
Herbert  Weymann.  Albert  C.  Weymann  and 
Manapcr  B.ihl,  of  the  wholesale  department, 
with  his  assisUints,  R.  Burrows  and  L.  Urban. 
Victor  Dealers  Ordering  Heavily 
The  Philadelphia  Victor  Distributors,  Inc., 
835  Arch  street,  is  enjoying  a  very  active  initial 
business  for  the  new  Orthophonic  and  already 
has  shipped  a  large  number  of  the  Consolcttc 
and  the  Credcnza  models  to  its  dealers.  It  is 
expecting  to  add  other  new  models  of  the  Or- 
thophonic by  the  first  of  December  so  that  they 
may  be  stocked  for  the  holidays.  In  co-opera- 
tion with  the  dealers  the  Philadelphia  Victor 
Distributors,  Inc.,  planned  the  campaigns  for 
Orthophonic  Day,  distributed  large  quantities 
(Continued  o»  page  15S)  


Trilling  &  Montague 

Zenith  Distributors  in  Eastern  Pennsylvania 
and  Southern  New  Jersey 

The  Idea  Behind 


RADIO 


From  our  standpoint,  and  the  standpoint  of 
the  Zenith  Dealer,  the.  idea  that  is  uppermost  is 
that  when  you  work  with  Zenith  you  build  for 
permanent  and  not  merely  immediate  gain.  This 
is  true  because  permanent  owner-satisfaction  is 
the  idea  behind  Zenith  Radio. 

If  you  want  to  make  your  present  efforts 
count  also  in  the  future — if  you  want  a  line  that 
you  can  stick  to  year  after  year  because  it  will  not 
"Stick"  you — tie  to  Zenith. 

Zenith  gives  you  a  guaranteed  product, 
coupled  with  price  protection  and  advertising 
cooperation;  liberal  discount;  exclusive  territory. 

Prices  $240  to  $2000 


Wire  or  Write  for  Further  Particulars 
Send  jor  Our  New  Catalog 
We  are  direct  factory  distributors  of  RCA  Radiotrons 


TRILLING  &  MONTAGUE 


Wholesale  Radio  Merchandise 
49  NORTH  SEVENTH  ST.     -  PHILADELPHIA, 


PA. 
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of  display  matter,  assistt^d  in  promotion  ol 
ideas  adapted  for  llie  reception  and  concert  pro- 
grams and  joiiu'd  in  cnnlriliiilion  to  the  funds 

of  thf  1H.'VVSI>,I|"  r  r.nir]i.H',: 

PrpMdtrlil  i:.  II  W  nlrii,  Im.mI  of  llir  Williii  M,i 
sical  liisiniiiK  111  i  i..  -im  \\  .iliuu  ,sirr  ,i.  .n-iril. 

Utor  for  flic  Starr  1  'i.  '  ,  li.i  •  m  i  m  m  -I  Inn. 

a  visit  to  llii'  Slarr  f'l,  '     l.r  ,,,|.  |.i,,  1 1 .  r  -  .i; 

Riciiuxfiid,  hid      III    u'.i  -   p.iiiii  d         I'  'I 

milnd   W     l-i-itilr.irl,   rn.iii.u  rr    m(    tlir   ]>i.   ,iii'l 

lalkinK    iii.H  liiiM    .lr'|.  ii-liiir  I    llii     SiK  II'  i.l.rii, 

dcparltni  iil  -liin-.  r.nlh  w  ti-  r  nl .  i  hi i n i  d 
on  Prcsideiil  Harry  duntntl'-.  (iHn  i.mih 
near  Riclimoiid.  A.  M.  SwijiiI;iik),  ivlin  ii,iv<l- 
the  nation  for  tlie  Starr  Co,,  stopixil  over  in 

Philadclpllia  cn  roult-  to  Harn.sl)nr>;  and  olh.-r      lli.  i  ,  i.i  .  i,,HMrr  ,l  hv  ihr  I'm,,  I'  ■.  i.m.I,  Lu.      was  i.i  crowded  tliat  it  \vas  impossible  to  admit 

Pennsylvania  points.  The  sales  of  Hit-  Ci-iincll  In  tin  IomI,  .lIh.iiI  t...  tli.'  liMlld.r,  .md  l.iir  Hall  all  wlio  drsired  to  listen  to  the  demonstration 
records  during  October  sliowed  a  sidislanlial  liusim.^s  llic  rfilladi  lpliLi  l.raiicli  uf  tin-  Ilriins-  concert.  Miss  Mnrtan  Mills,  who  heads  the  rec- 
gain  over  September.  wick  ('o,  is  preparing  for  the  most  prosperous     ord  department,  was  nuicli  pleased  with  the  re- 

Big  Demand  for  Columbia  Records  Christtrias  sL-a'^on  as  a  result  of  the  inlroduc-     ccption  given  the  new  talking  machine. 

Another  big  seller  is  predicted  for  the  Colum-     tion  of  ilic  ikw  raiiainipc.  shortly  to  make  its  Heavy  Orders  for  Guarantee  Portables 

bia  PhonoKraph  Co.  with  the  advent  in  the  debut  to  llie  ir.irl-.'  With  ilic  distribution  of  I  lie  Heavy  demands  lax  thf  mannfacturing  capac- 
Philadelphia  brancli  of  the  latest  rcrord  of  the  Vocallon  tlir.'ii.i^li  tin  i'.ninswick  Co.,  the  lo,-.il  it^  .d  Ihc  Guarantee  Talking  Machine  Supply 
Associated  Glee  Clnb-s,  with  its  8S(1  members,     headquarter-,  li.i     \...  L.  .1  fully  with  all  (he  li-Uil     <"",,  i  specially  for  the  Guarantee  portables,  for 

made  at  the  Metropolitan  Opera  Hou.'Je  in  New     tnunbers  of  Mm   \  i>'   <  >  "mU  nnd  is  aid.-  In      holiday   orders.     The   firm   has   been  equally 

York,  The  new  record  will  be  stocked  this  give  inime<|i,iii  .m.l  .: .  h  .  j  1 1.,  i ,  .rvice  Ic)  tho^e  rnslied  on  its  Guarantee  repair  parts  and  acces- 
month  and  it  is  antici[iated  that  il  will  prove  as      dealers  wlm  Ii.im    In  i  n  i.  .iinnni^  these  lerord.-,      ■dories,   meeting  national   needs  for  all   of  its 

tremendously  popular  as  the  fir^^l  ncordinR  of       I'lie  1  1  lir.iin  li  ir.vcrs  the  Irade  in  eastern      products,     E,   Bauer,  sales  manager,  has  been 

this  national  assemblage  of  Gin  (  Inhs  in  (In.  I'l  iin- vlv.ini,i,  inith  Jersey,  Philadelphia,  cen-  making  the  South  his  sojourning  place  the  past 
Adesle  Fidcles  number,  hrnui^iil  inH  tins  Sun;-  trat  I'einr.y ]v,nii,i  .ind  Wilmington,  J,  T.  Calla-  month  and  with  excellent  results  in  orders 
mcr.  The  chorus  of  Glei-  Clulis  will  in  this  haii  is  assistant  in  District  Manager  E.  B.  Shid-  Many  orders  have  been  booked  at  headquarters 
new  record  give  their  own  interpretation  of  dell,  after  several  years  with  the  sales  organiisa-  through  the  mail  to  meet  the  Florida  dealers' 
the  Htinting  Song  from  Robin  Hond  and  its  tion.  requirements.  The  Guarantee  Co.  has  just  com- 
companion.  The  Swonl  of  ri.r,iri,i.  1  D,  Promoting  Radio  Sales  pletcd  its  new  display  front  with  its  ornamental 
Weslcrvelt,  who  1  rav  1-  iIh  ii]i  siaii  ii  rr  iiory  The  Linton  Co,  is  now  promoting  the  radio  stained  glass  border  and  plate  in  copper  framing 
for  the  CobiTnbin  i  n.  ,iinl  wlm  is  f.nnili.u Iv  deparlnieni  of  the  two  ?^tores  formerly  devoted  and  interior  finish  of  mahogany,  giving  opportu- 
termed  the  "Judge,"  reports  lliat  tin-  ^al<  of  exelustvi  l\  in  tlji  Vli  tor  ,ini|  li,!":  blocked  in  the  nity  for  full  cchibilion  of  its  supplies.  The  pro- 
Columbia  are  keeping  pace  with  the  geru'rally      Kranl,  I  ■  ml  .<\>           Lm   ,,ini  ilu  West  Philadc!       prielnrs  are  much  pleased  with  the  brisk  Fall 

improved  market  for  talkinfj  machines  and  lhal      phi,!    ■   '.i Mi-lmu  m     ili<  ,\.    ih<-    Aiwaln      demand.    They  arc  William  H.  Posner  and  Ja- 

whcrc  dealers  formerly  bon(;hl  bill  fifty  or  sev-  Kent,  nni,iTit,  1  h  l  i,r.  i  ,iii.l  iln.  h'reed  Tise-  eob  H.  ICeen,  the  latter  well  known  as  the  in- 
enty-five  of  the  current  topic  records  tiny  now  ni.nin  rt.  K'.ilpli  ijniml.i,  nlm  for  the  pa^l  ventor  of  one  of  the  pioneer  talking  machine 
arc  ordering  them  in  hundred  allolnu-nls.  The  lline  yt.ir.  h.i-  m.ni.i)  <  d  (In-  I  cinkford  avciuie  devices,  tlie  Kcenophone,  which  he  perfected 
new  specially  priced  machines  are  among  the      store,  reports  a  bij.'  si  a-on  mi  f,ir  for  radio.  more  than  a  score  of  years  ago. 

popidar  Autumn  sellers.  Theodore  Presser  Passes  Away  An  Attractive  Store 

Expect  Record  Business  The  reci  nt  pas^in^:  from  the  iradf  of  one  of         One  of  the  most  attractive  as  well  as  uniquely 

Advance  indication':  for  the  sale  of  radios  for  its  n:ilion,ill>  kruMcri  i  haraclers.  Tlieoilore  I'n  s-  arranged  cstablishmcnis  devoted  to  the  sale  of 
holiday  distribution  as  they  are  noted  in  the  s,  r.  In  ,nl  i.f  iln  nntsie  pnbli>hini;  firm  l"  ,lrill^-  latkini;  machines  is  that  of  the  new  home  of 
Pcnn  Phonograph  Co.'s  sales  show  that  lher(  his  ii.inn,  and  iitilil  a  year  n|.'o  idenlifii-d  wiih  Wolf's  Victor  Shop,  1637  Columbia  avenue,  to 
will  be  a  record  attained  tor  this  firm  in  its  the  Victor  miking;  machine  retail  di;  t  rilmliou.  wliieh  tlie  firm  removed  from  Broad  and  Colum- 
wholesalc  business  for  the  types  whi.  h  it  rcpre-  is  greatly  regretled  by  his  in;iiiy  friends  here,  bia  avenue  recently.  For  its  size  this  store  is 
sents.  Former  patrons  of  the  Penn  Co.,  when  Successful  Demonstration  of  New  Product  one  of  the  most  efficiently  arranged  establish- 
it  was  among  the  Quaker  City  di.stributors  of  When  Ihe  new  Orlhophonic  Viclrola  was  in-  inenis,  with  every  modern  comfort  and  con- 
thc  Victor  Co.,  are  stocking  more  generously  Iroduced  in  the  store  of  J  Ralph  Wilson,  in  the  veniencc  for  the  display  of  the  machines  and 
this  season  with  the  Zenith,  Jewelt  and  Fada,     Presser  Tluildinp,  1710  Chestiuit  street,  the  place     records,  in  the  interior  and  windows,  and  for 

the  demonstration  of  the  records.  There  are 
eight  booths  in  the  rear  and  record  racks  and 
counter  in  the  front.  The  firm  has  been  in  busi- 
ness here  for  three  years  and  has  at  its  helm 
three  young  men  well  known  in  the  theatrical 
world  and  music  publishing  business.  They 
are  E.  W.  Wolf,  Jack  Harris,  well-known  song 
writer,  and  Ed  Gravelt,  composer  of  music.  Be- 
sides the  Columbia  avenue  store  the  firm  also 
conducts  a  Victor  shop  at  5029  Baltimore  avc- 

New  Valley  Forge  Distributor 

Appointment  of  the  Twin  Ports  Phonograph 
Co.,  of  Duluth,  Minn.,  as  Minnesota  distributor 
of  the  Valley  Forge  main  springs  and  accesso- 
ries and  repair  parts  has  been  announced  by 
Julius  A,  Fischer,  head  of  the  J.  A.  Fischer  Co., 
manufacturer  of  Valley  Forge  products.  The 
Twin  Ports  Co.  is  about  to  open  a  Minneapolis 
branch,  which  will  take  care  of  the  distribution 
in  that  city  along  with  its  already  established 
business  as  distributor  of  the  Perfect  records. 
The  firm  will  carry  a  complete  line  of  the  Val- 
ley Forge  main  springs,  parts  and  accessories 
for  the  trade.  Irving  J,  Rice,  bead  of  the  Twin 
Ports  Co,,  came  to  Philadelphia  in  the  closing 
days  of  the  month  to  personally  arrange  for 
taking  on  the  representation  of  the  Valley 
Forge  products  in  the  Middle  Western  City, 
conferring  with  President  Fischer  and  then  clos- 
ing the  deal  and  returning  to  his  home  city. 
Nat  Witlin,  who  recently  returned  from  a  South- 
ern trip  for  the  firm,  made  a  successful  initial 
(Continued  on  f<^ge  160) 


A  VELVALOID  RECORD  CLEANER  WITH 
HOLIDAY  GREETINGS  costs  no  more  than  a 
good  card  and  think  of  the  difference  in  RE- 
SULTS. 

W    !■,..    ,  u.^n.lrr/iil  new  Xmas  design  lliat  will  tje  iKasured  by 


r  GOOD  WILL 


(If  fvery  T;iibinK 


Order  direct  or  through  your  jobber  but  do  it  early 

PHILADELPHIA  BADGE  CO.,  Manulaclurers 

942  Market  Street  Philadelphia,  U.  S.  A. 


The  New 

Orthophonic  Victrola 

Representing  .in  entirely  new  development  in  the  art  of 
tone  reproduction,  embodying  new  and  startling  discoveries. 

This  marvelous  new  instrument  with  exxlusive  patented 
features  presents  merchandising  opportunities  such  as  can- 
not be  overestimated. 

IVe  solicit  advance  orders  from  Victor 
Dealers    in    Ihe    territory    ice  cover. 


H.  A.WEYMANiV  &  SOJVjNC. 

1108  Chestnut  Street  -  Philadelphia ,  Pa. 
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The  Orthophonic  Victrola 


Provides  the  OPPORTUNITY  for  every  Victor  Dealer  to  set  a 
new  mark  in  selling  Victor  Merchandise. 


FnfhlJ<;i/l<;n7  wonderful   thing  and  Victor 

L,mtm^lUbm  Dealers  now  have  a  product  they  can 
enthuse  about.  Your  real  problem  is  to  select  a  DEPEND- 
ABLE DISTRIBUTOR,  and  the  consolidation  of  four 
Philadelphia  Victor  Wholesalers  into  one  distributing 
structure,  specializing  in  the  distribution  of  Victrolas  and 
Victor  Records  and  wholesaling  this  product  exclusively, 
was  accomplished  for  the  purpose  of  increasing  your 
sales  power  and  to  enable  you  to  transact  a  greater  volume 
of  business. 


One  Wholesaler — One  Salesman's  Call 
One  Order — One  Delivery 
One  Bill — One  Check 


The  above  summarizes  in  brief  the  plan  put  into  operation 
for  the  benefit  of  Victor  Dealers  in  the  Philadelphia 
territory. 

It  Pnvi  tn  Think  possibility  of 

IV  A  u^o  lu  X  inivn,  ygur  disappointment  in  not 
receiving  enough  merchandise,  by  making  us  your  source 
of  supply. 


Philadelphia  Victor  Distributors,  Inc 

835  Arch  Street,  Philadelphia,  Pa. 
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sales  joiinu-y,  lliis  luiny  his  first  ro;id  assigii- 
ment  since  joinint;  tlic  firm  a  lilllc  over  a  moiilli 
ago.  His  iiisl  adveiiliirc-  proving  so  gralifymg 
in  llic  well-filled  order  book  lie  will  again  take 
the  road,  making  tlic  round  ol  New  England 
Irvin  Epslan,  of  llie  firm,  is  heading  Westward 
and  will  make  the  Coast  his  objective,  calling 
on  the  d.alers  and  diMnl.utnrs  for  the  Valley 
Forge.  The  firm  has  he.  n  ,„pmn  h"nd"ds 
Ol  comi.hm.nls  lor  the  nselnl  and  well  g"ll.n 
up  catalog  which  it  has  issued  showing  the  4.11011 
parts  that  are  made  by  the  Valley  Forge  makers 
and  adapted  lor  accessory  and  repair  work.  11 
was  compiled  under  the  personal  supervision  o 
President  Fischer,  ol  llie  firm,  and  has  created 
the  greatest  enthusiasm  in  trade  circles  over  ils 
completeness. 

Everybody's  T.  M.  Co,  Rushed 
Everybody's  Talking  Machine  Co..  Inc..  8111 
Arch  street,  has  added  to  production  laeihlies 
considerably  within  recent  weeks  10  take  care 
of  Ihe  oversold  market  lor  ils  Honest  Quaker 
Springs,  repair  parts  and  .icressor.es  Ihe  firm 
has  installed  much  new  e(|Ui|.ment  and  the  woii, 
ing  forces  have  been  expanded.  The  nrm  has 
been  obliged  to  e.vlend  the  working  d.ay  to 
a  (wcnly-lonr-honr  schedule  with  double  forces 
and  this  has  enabled  it  to  give  more  s.il.slae 
torv  service  for  the  Honest  (luaker  and  clle.  I  .i 
Zi  |,er  cent  increase  in  producluii.  I  lu  Ndl.  i 
Royal    r.idiu-iihonograph    eomhiii.iti..ii,  .li-inh 

utcil  hy  the  firm,  has  he.  ii  ..n,'i  .1  hy  '" 

Model  F  3  in  the  hiebh.'i  '>  

the  firm  is  oversold.    N.  iv  s  i-l,  s  ivdl  h.  m 

Ihis  month  so  that  the  Ir.id.   will  I..   

opportunity  to  stock  for  the  lu.hd. lis     II,,  hi  in 

has  been  enjoyiuf:  a  bic  season  li.i  Ih.  '     ij' ' 
and  Outing  pi.rlahl.  s  made  hv  lln  i  » 
Co..  Milwaukee,  ami  l.v  ill,   •  mUiie    I  ill'"''  ^' 

chine  Co,  of  Ml   K          Is  N   

pcpnlar  selleis  in  lli.'  Ukeh  li-l  Uns  iiunnli  « 
,li,    ■T  iehh  eiilh  i;,e  Slrnf  by  Benny  Molen  » 
Or.lieslia    ol   Kan,a,  City     All  Hie  Dkeh  rec- 
ords have  been  heavily  piirchaseil  durinK  llie 
month  in  atilicipatioij  o(  the  holidays^ 

In  the  Okeh  and  Odcon  record  field  many 

.  new  aconn.s.    h  as  ihe  s.  II 

;;u;;h'and''inin-:'''"id  '::'nXp,L  z., 

stores  ol  the  F  A  .-s'liuli  i  ■',  hue  I""'  ..1- md 

Philip  Grabnsl.i.  |.i,-.i.l.  in   "1   Ih.   ■■"'>■■ 

who  has  bee  In"  .1  I"  Ins  li  """ 

time,  is  reporu.l  I,,  h.    m" "■■•^^•"•y 


^^.^^    ^  ^  _  d  dutii 

Speaks  ol  New  Era  in  Victor  Business 

Louis  liiieliii.  1,1,  I, Kill  111  I'hiladelphia  Vic- 
tor DiStribnl.,r,  Im  ,  i-  1 1  eniendously  enthusi- 
astic over  the  advenl  ol  the  new  Ortliophonic 
Victrola  In  speaking  ol  Ihis  newest  product 
of  the  Victor  Co.,  Camden,  N.  J.,  Mr.  Buehn 
slaleil  111  .1  1.  111.  seiitalive  ol  The  World: 

'..  I  I  I  )iil,,,,,hnnic  Victrola  has  provided 

,  I,,  ,v  ,,i  II,  \  I.  i.,i  btisiiKss  ( liir  entire  sales 
N,,,',  I,,    li'i  M  111..  iliiMiii:  111.  l.isi  three  weeks 


loi  Xi.iii.  .l..,lii-  111  -I"  l"i'.>  '''^ 
rilore  wlinh  we  s.-eii  '  l"  se  lusi  -howingS 
ol  the  new  Ortliophonic  Viclrola  to  the  dealer 
were  a  success  in  each  instance  and  the  en- 
thusiasm o(  the  dealei  over  the  ncw  product 
I  iiiilmmided  In  prac- 
..lurt  represeiilalives  ol 
lir,   l  ilt   llie  new  Ortlio- 

,1  ]  i>   -niiiiort  in  lliC 

,  1,11,11,1:1111  .,1  Ihe  dealer 

,1  1  [  I  hoidionic  Vic- 

,,,li.iii,u,    jihiciiiB   ol  a 


which  he  1 
tically  ever; 
Mie  local  ji 


Ultr  ,1 


1  111 


1  111. 


1.  had  de- 
,111  .ihead 
.,,..is  lor 
ili.ililii.nic 
I  llie  real 
o  to  sup- 
o   fill  Ihe 


iliat    has    been  treated." 


Trilling  &  Montague  Issue 
Interesting  House  Organ 

Sixtecn-page  Paper  Contains  Constructive  Ar- 
ticles and  Wealth  ol  Information  on  the 
Varied  Products  Distributed  by  Company 

Pllll-AniiLiiMlA,  Pa„  November  6.— frilling  S; 
Moiilagiie,  dislrihnli.rs  ul  radio  sets,  acces.sories 
and    niirl-,   h.iee    ,11-1    -elil    "HI        i""  »< 

(1,1.,,    |,„l,l  '  I  nlliiii.    .V    .\l,,i,i.i,;iii  Radio 

Talks"      I  Ills    lliti  11  -liiii:   -l.\tecll-l),ii:e  li.tpcr  is 

edited  bv  1    I   -.'l'  •    'I'd  puhlicily  manager 

01  Hie  or.eaiii  .ii  L  uiuning  wilh  a  feature 

arliele  on  ".\re  \  on  i"  Husiness  for  Glory?" 
many  interesting  .irlicles  lollow  that  are  des- 
tined to  be  helplul  lo  radio  retailers.  In  addi- 
111,11  to  lliesi'  eeiieral  articles,  a  miniher  of  the 


GUARANTEE  PORTABLE 

RETAILS  FOR  $25.00 

Each  and  every  machine 
guaranteed  unconditionally. 

■« 

Sl-KCIFICATIONB: 

I       T.i-»ivl..'    l.i-llUliT  Clisr, 


I  II •< 


Sliiuilurd  'l-iivi-'T  Tonr  Arm. 
SpcclaUy  Louil  KcproJuei'r, 
Devkc  tor  CiirrjliiK  Becoriln. 
Mochlne  «  UI  Piny  12"  Record*. 
Pntonted  "Son-Spill"  Nrpdic  Cup, 
SUct  UKi'  I  im"  « 

3.  «'elBl>»  lb*. 


Costs  you  $10.50 


GUARANTEE  TALKING  MACHINE  SUPPLY  CO. 

109  N.  Tenth  Street  PHILADELPHIA 
^^^^^^^^Write  for  our  latest  Main  Springi  Chart 


"llBhted  CoDllDBOusly  72  days— and 
sllll  In  good  receiving  condition." 


AMPLIFIER  AND  DETECTOR  , 


SEA  GULL  TUBES  have  four  points  of  su- 
penetitr,  50  per  cent  longer  li/c,  ("Sher  rautual 
Jondutuncc.  uniformity,  rnterclianceoblc  al  any 
itBKC.  and  IhET  arc  positively  non-m.crophonic. 

$2.50  "%\\Ti''l.^!r 

Tube  B— RcctKylng  Tube,  %3. 
Tube  P-Semlpowtr  Tube.  $i. 
Tube  X-Double  Duly  Rcc.  Tube,  IS, 

tor  full  informi- 

ian  and  discoiiiils. 

Aberdeen  Specially  Co.,  Inc. 

Mom  Saica  Omce:  Suite  410. 
lODI  Chr»lnut  Blrcct  ■  Phllndelpbia 


Dealers  and  J^olibcts  ' 


liuls  ilivltibiiled  by  litis  company  .ire 
sin  sinl.  .\  ii.-Tircr  spread  features  Zciiilh  radio, 
ail, I  -I'.'"  d'-voled  10  the  A-C  Dayton  and 
Mti-R;ul  liiu^,  of  which  Trilline  &  Montague 
aru  .ilso  distrihuiors.  Inclndt-d  in  this  issue  is 
tlie  \92S-2b  wliolcssic  r.idio  condensed  catalog 
and  pricL-  iisl  issued  by  this  company. 

I  rilling  &  Montague  are  in  the  midst  of  an 
iiii.;i,-;ivc  Fall  campaign,  which  is  developing 
o>ii';idiTal)ic  bnsiness  for  the  organi;;atiou.  Dur- 
inj;  ri-ccni  Philadelphia  Radio  Show,  in  ad- 
.hiirtii  lo  Uu'ir  cxliihit  in  the  Arena,  Trilling  & 
Monugiie  maint.-iinid  headquarters  at  the  near- 
by Hotel  I'uniisyivania,  wlierc  they  welcomed 
nlany  of  their  dt^ilers.  During  ihis  period  con- 
siderable business  was  signed  up  for  the  Fall 
and  Winter  season  and  many  ncw  dealers  were 
added  lo  tlie  already  large  list  of  the  company. 


Increasing  Efficiency  in 

the  Repair  Department 

New  Catalog  o£  J.  A.  Fischer  Co.  Lists  Com- 
plete Assortment  of  Tools  and  Replacement 
Materials  Needed  by  the  Repairman 

The  repairman  in  the  talking  machine  indus- 
try and  his  specific  needs  arc  receiving  greatly 
increased  attention  as  time  goes  on.  The  J.  A. 
Fischer  Co.,  Philadelphia,  mannlacturer  of  Val- 
ley Forge  main  springs  and  talking  machine 
leplacement  material,  has  given  specialized  al- 
tenlion  to  llie  needs  of  this  very  important 
factor  in  ihc  talking  machine  industry.  Nol 
content  alone  with  supplying  practically  every 
known  replacement  part  used  in  a  talking  ma- 
cliine.  the  recent  issue  of  the  Valley  Forge 
ciilalog  introduces  a  number  of  tools  and  kits 
especially  devised  for  ihc  use  and  convenience 
of  the  talking  machine  repairman. 

Among  the  specialties  are  to  be  found  a  wide 
•  ikiiioii  of  repairmen's  lools  and  also  special 
l.iol  j,t-,  -\ii:h  as  a  group  of  six  motor,  cabinet 
.nul  -itiniil  l'i..\  -irewdriver.*;  a  'iet  of  hve  sound 
1„>N  ....d  L'..v.-.nor  M-rewdriver«;  a  set  of  sixty 
drill-  (Villi  -.Liml.  so  riiirnbcred  tli,.!  the  drill 
,.111  .ilw.iy-  be  found  in  (lie  c.irrect  space;  Val- 
ley I-nrtie  hue  flowing  solder,  a  tr-iveling  part 
cabinet  and  tool  chest.  Valley  Forge  rethread- 
ing  set  and  a  box  containing  an  assortment  of 
500  governor  screws  and  100  wa.shcrs. 

This  last  assortment,  known  as  No.  4049,  al- 
though perhaps  the  simplest  of  the  aids  pro- 
vided by  the  J.  A.  Fischer  Co.  for  the  talking 
iiKirliine  repairman,  is  proving  the  most  popu- 
lar through  its  particular  appropriateness.  It 
consists  of  a  well-made  box  containing  twelve 
bottles.    In  these  bottles  are  contained  a  wide 
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assorlnicnt  of  scrt-ws  and  washers.  So  many 
varieties  of  screws  can  be  carried  in  this  small 
set  that  it  is  proving  an  invaluable  aid  to  the 
repairman  by  providing  the  proper  screw  for 
the  proper  purpose. 

These  specialized  kits  for  the  repairman  are 
the  result  of  many  years'  familiarity  with  his 
problems  and  needs  and  a  number  of  them  were 
originated  by  J.  A.  Fischer  himself. 

The  aftermath  of  the  sending  out  of  this  first 
catalog  has  been  particularly  gratifying.  An 
ingenious  way  of  previously  announcing  the 
arrival  of  this  catalog  was  adopted  by  the  J.  A. 
Fischer  Co.  It  consisted  of  a  post  card  on  the 
reverse  side  of  which  was  the  picture  of  a  mes- 
senger boy  presenting  a  telegram  which  stated 
"Valley  Forge  catalog  of  phonograph  parts 
mailed.  Note  low  prices.  Have  you  received 
your  copy?" 

J.  A.  Fischer,  head  of  the  J.  A.  Fischer  Co., 
describes  the  present  Fall  business  as  tremen- 
dous. It  will  be  remembered  that  this  company 
was  only  formed  in  the  Spring  of  the  year  and 
its  rapid  growth  may  therefore  be  described  as 
remarkable.  Irvin  R.  Epstan  and  Nat  Witlin, 
of  the  J.  A.  Fischer  staff,  are  on  the  road  and 
sending  in  good  business  from  all  points  vis- 
ited. In  addition  to  the  actual  securing  of 
orders,  they  are  doing  very  important  work  in 
the  establishing  of  distributors. 


Okeh  Recording  Orchestra 

Plays  at  Hotel  Sylvania 

After  a  vacation  of  several  months,  Vincent 
Rizzo  and  His  Orchestra  have  opened  another 
season  at  the  Sylvania  Hotel,  in  Philadelphia. 
This  well-known  Okeh  recording  organization 
has  enjoyed  country-wide  popularity  through  its 
Okeh  recordings  and  is  also  popular  through  its 
appearance  on  the  air  from  Station  WOO,  Phil- 
adelphia, three  nights  each  week.  Mr.  Rizzo'.-! 
playing  is  providing  a  well-filled  dining  room 
each  evening  at  the  Hotel  Sylvania  with  excel- 
lent dance  music. 


Prestige  and  Sales  Volume  of  Honest  Quaker 
Line  Increased  Through  Company's  Policy  of 
Co-operation  With  Jobbers 

Philadelphia,  Pa.,  November  6. — Everybody's 
'i'alking  Machine  Co.,  Inc.,  maker  of  Honest 
Quaker  main  springs  and  talking  machine  repair 
materials,  has  perfected  a  distributing  organiza- 
tion that  has  been  the  result  of  many  years  of 
planning  and  careful  selection. 

It  has  always  been  the  policy  of  the  Every- 
body's Talking  Machine  Co.,  having  established 
a  distributor,  to  co-operate  and  work  with  that 
distributor  in  every  way  possible. 

Although  the  scope  of  co-operation  runs  much 
deeper,  the  surface  spirit  of  co-operation  has 
been  visualized  recently  in  the  columns  of  The 
Talking  Machine  World  through  the  various 
large  group  advertisements  appearing  in  its 
columns  of  James  K.  Polk  &  Co.,  and  the 
Artophone  Co.  It  will  be  noticed  Everybody's 
Talking  Machine  Co.  has  entered  whole-heart- 
edly into  the  plans  of  the  distributor  in  each  in- 
stance through  an  extra  page  of  the  Every- 
body's Talking  Machine  Co.  advertising  appear- 
ing in  conjunction  with  the  advertising  of  the 
local  distributor. 

This  co-operation  between  the  manufacturer 
and  distributor  is  bound  to  result  in  increasing 
prestige  and  sales  volume  of  the  Honest  Quaker 
line. 


Pooley  Co.  Introduces 

the  Stuart  Model  Cabinet 

New  Model  Has  AH  Desirable  Features  of 
Pooley  Built  Cabinets — Extensive  Advertising 
Campaign  on  Stuart  Style  Waged 

Philapelphia,  Pa.,  November  6,— The  Pouky 
Co.,  Inc.,  of  this  city,  presented  for  the  first 
lime  to  the  trade  this  month  the  new  Stuart 


Now  Miller's  Music  Store 

Huntington,  W.  Va.,  November  4.— C.  V.  Mil- 
ler, proprietor  of  the  Hill  Piano  Co.,  of  this  city, 
has  recently  secured  a  ten-year  lease  on  the 
first  floor  in  the  Vinson  Building,  810  Fourth 
avenue.  The  concern  handles  pianos  and  phono- 
graphs and  small  goods. 


Reading,  Pa.,  Music  Lovers 
Hear  Orthophonic  Victrola 

Reading,  Pa.,  November  6. — An  audience  com- 
posed chiefly  of  musicians,  Victrola  owners, 
music  lovers  and  others  interested  in  the  scien- 
lific  development  of  musical  instruments  gath- 
ered in  the  Woman's  Club  to  hear  the  recital 
given  by  the  new  product  of  the  Victor  Talking 
Machine  Co.,  the  Orthophonic  Victrola.  The 
demonstration  was  in  charge  of  Miss  M.  Ruth 
McMullen  and  R.  A.  Bartley,  Jr.,  representing 
tlie  Victor  Co.,  and  it  was  a  great  success. 


Watkins  Bros.,  Inc.,  talking  machine  dealers 
of  Hartford.  Conn.,  have  sold  their  Bristol, 
Conn,,  branch  to  Ralph  C.  Nelson. 


RADIO 


All  Good— None  Better 
PENN  PHONOGRAPH  CO. 

Wholesale  Distributor 
913  Arch  Street  Philadelphia,  Pa. 


Pooley  Stuart  Model  Cabinet 
^tyle  Pooley  cabinet  which  is  known  as  1320-R- 
2-D.  This  new  model  has  all  the  familiar  high 
qualities  of  the  Poolcy-built  cabinet  both  in  con- 
struction and  finish  and  the  Pooley  floating 
horn.  The  grill  over  this  horn  is  concealed  by 
two  doors  wliich  may  be  opened.  The  Pooley 
Co.  is  placing  extensive  publicity  behind  this  new 
cabinet.  National  publicity  appearing  in  the  De- 
cember issues  of  Vogue,  Vanity  Fair  and  House 
&  Garden  shows  this  new  model  tii  a  decorative 
treatment  provided  by  Elsie  Sloan  Farley,  well- 
known  decorator.  This  new  model  was  also 
featured  in  a  prominent  position  in  a  striking 
double-page,  two-colored  advertisement  that  ap- 
pears in  the  November  !4  issue  of  the  Saturday 
Evening  Post. 


De  Foreest  Music  House 

Shows  the  Orthophonic 

Sharon.  Pa..  November  2.— The  Victor  Orlho- 
phonic  instrument  was  given  a  demonstration 
before  the  members  of  the  Sharon  Music  Club 
at  the  De  Foreest  Music  House  recently.  Mr. 
De  Foreest  made  an  interesting  talk  with  the 
demonstration,  telling  of  the  evolution  of  the 
new  instrument.  The  program  of  numbers  was 
enthusiastically  received. 


Announce  New  Eby  Product 

I'niLADKL.riiiA.  Pa.,  November  5.— The  H  H,  V.Uy 
Mfg.  Co..  which  has  built  up  a  big  repiii.niuii  .i> 
a  manufacturer  of  Eby  binding  poslf,  hmw 
producing  a  new  article  in  the  radio  field.  It 
the  Eby  cushion  socket.  Many  individual 
elaims  were  inade  for  this  socket  and  it  is  also 
made  for  the  new  UX  tubes. 


Announces  New  Sales  Plan 

Diamond  Electric  Specialties  Corp,,  101  South 
Orange  avenue,  Newark,  N.  J.,  announces 
through  F.  M.  Roscnfeld,  president  of  the  com- 
pany, a  new  sales  plan  to  interest  talking  ma- 
chine merchants  in  its  Diamond  "B"  and  other 
batteries.  The  Diamond  batteries  arc  noted 
for  their  length  of  life  and  are  popular  with 
owners  of  radio. 
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B,  D,  Colen  Comments  on 

Vocalion  Price  Increase 

Head  of  Musical  Products  Distributing  Co.  In- 
forms Trade  of  Revision  of  Price  and  Stales 
Move  Will  Result  in  Increased  Profits 

Tilt;  Musitiil  I'rudiitls  Dislribiilini;  Co.,  New 
Vork,  wholesaler  of  Voi-^ilion  records,  iKaniifac- 
tured  by  the  Brunswick  Co.,  recently  ;iiiiioiinfed 
llirough  B,  D.  Coien,  president,  an  incrcasi  in 
[iricL-  of  Vocalion  records  to  sevcnly-fivc  ccnis  list, 

In  a  Ii;ltt-r  addressed  to  Vocalion  dealers  in 
ihe  territory,  the  Musical  Producls  Distribtiting 
(.^1.  says  ill  p.'irl:  "Tlie  iiicrt-.ise  in  tlic  price 
of  Vocalion  records  was  made  pnilially  in  re- 
sponse lo  rc(|Uests  from  dealers  lliroii(;lioiH  tlie 
counlry,  and  to  cn,ible  all  dealers  lu  injoy  an 
additional  margin  of  profil  since  we,  .is  dis 
Iribulors,  will  be  enabled  lo  allow  llic  dealir 
.1  discount  of  40  and  10  per  ocnl  from  tlie 
list  price.  The  increase  in  price  will  lake  effect 
on  and  after  November  15. 


"We  slrongly  recommend  that  dealers  in  llic 
leiritory  thoroiiKbly  inventory  iheir  slock  of 
Vocalion  records  so  [hat  anlicipalcd  rc(|uire- 
ments  may  be  taken  care  of  by  us  at  tins  Htne. 
We  will  fdl  orders  on  all  Vocalion  records  sub- 
ject lo  our  ability  In  deliver  under  preseni  con- 
ditions up  until  November  14." 

Mr.  C'olcn,  in  commenting  on  llie  increase  in 


lion  at  present  wliicli  will  directly  benefit  deal- 
ers who  handle  the  Vocalion  records. 


careful  iliuiii 
wick  C,  .in. 
best  inlercvt 


"The 


■  has  been  yivcn  vi  r; 
isidcralion  by  the  Hruns 
on  has  been  madi 
K.'MHil.    It  Mem 


Ihe 


ing  to  pay  tin-  lui  r- .i  id  ii^i  .i  ,  mu.I  m. - 

ord.    We  have  b.  l  iMinml  tli.il  .i  '■n' 

advertising  campaign  will  be  londucled  in  be- 
half of  Vocalion  records,  and  should  go  (ar  lo- 
ulaling  iiiU-' 


Radio 

''Gifts  of 
Service'^ 

for 
Christmas 


List  Price  $18.00 


Sujjgest,  tliroii^li  the  power  of  your  windows,  *'a  Sterling 
Universal  Tube  Tester  for  Christmas  —  giving  the  gift  of 
lasting  good  service." 


This  is  one  of  the  most  talked  of 
devices  that  set  owners  "fan" 
about— all  appreciate  the  "Uni- 
versal" for  it  tests  tubes,  A  and 
Batteries,  finds  weak  sockets, 
open  circuits  and  troublesome 
transformers.  All  combined  in  a 
single,  compact,  neat,  low  priced 
instrument  of  Sterling  quality. 


Vou  can  easily  demonstrate  how 
easy  it  is  for  anyone  to  operate 
this  device.  It  is  appreciated  at 
sight — as  a  gift  of  service — it 
has  quality  written  all  over  it — 
it  denotes  permanently  good  re- 
ception— it  sells  readily  at  a  sub- 
stantial profit. 


Besides  the  "Universal"  Tube  Tester, 
it  will  pay  you  to  sell  Sterling  "Home" 
Tube  Testers  and  Sterling  Tube  Re- 
activators. 


Sell  Sierling  Radio 
Gifts  of  Service. 

OTHER 
STERUNG  RADIO 

DEVICES 
Home  Tubt  TrsUrs 

For  small  Uibes  $10.00 

For  larRc  tubes   ,s.SO 

{SO-aO  Cycle)   si:  if) 

(ZS-40  Cycle)   1-1  ni> 

Balttry  thatiji-n 
fl6.(lO  to  $25.00 
Pocket  and  Panel  !,ief'< 
Sl-00  I<>  56.00 


**UmversaV 

TUBE  TESTER 

.    .    .    and  set  servicing  devices 

THE  STERLING  MANUFACTURING  CO. 

CLEVELAND,  O. 


Annual  Halloween  Party  of 
General  Phonograph  Corp. 

Office  Staff  Have  Jolly  Time,  in  Which  Gerald 
Griffin  and  Others  Participate 

The  oflicc  slalT  at  the  executive  offices  of  the 
General  Plionograph  Corp.,  New  York,  gave  its 
animai  Hallowti-n  parly  on  October  30  and,  as 


Gerald  Griffin 

Usii.il,  llii>  cvciii  was  marked  by  a  spirit  of 
good-k-llo\\;-liil>  and  cordialily  wliich  was  com- 

nienlcd  upon  very  favorably  by  a  iiiiniber  oi 

invited  k^^^^'s.     Olio  Hi'iiiemaii,  ])resident  of 

(lie  conipii'iy,  was,  as  usual,  in  llie  center  of 

aclivities  and  eiilcred  lieartily  inio  tlic  spirit  of 

.All  inii  ri  sling  nmsic-al  program  was  prepared 
iDi  ilii  "■jiu  vls,  tlie  star  of  the  occasion  being 
Lrfrald  LrriHin,  popular  Irisli  tenor  and  exclu- 
sive Okeh  artist,  who  sang  several  selections 
and  also  favored  the  audience  with  a  group  of 
his  inimitable  Irish  songs.  Mr.  Griffin  is  now 
headlining  on  the  Keith  Circuit  and  Okeh  deal- 
ers report  a  steadily  increasing  demand  for  his 
records.  Fred  Hall  and  his  "Sugar  Babies," 
popular  dance  organization  and  exclusive  Okeh 
record  artists,  furnished  the  dance  music  for 
the  parly  and  were  obliged  to  play  far  beyond 
their  tfhrduled  time.  This  organization  has  been 
atiainiriL!  wide  popularity  at  tlie  Roscland,  New 
York's  Lading  dance  palace,  and  their  Okeh 
records  are  being  received  enthusiastically  by 
the  dealers. 


Demonstrate  the  Victor 

Orthophonic  in  Albany 

Albany,  N.  Y..  November  7.— An  invited  audi- 
ence of  musicians,  critics,  newspaper  men  and 
prominent  citizens  attended  a  demonstration  of 
the  new  Orthophonic  Victrola,  given  at  the  Ho- 
tel Ten  Eyck  recently.  The  concert  was  ar- 
ranged by  ihc  Victor  dealers  of  Albany. 


In  New  Factory 

The  Furnell  Mfg.  Corp.,  Newark,  N.  J„  manu- 
facturer of  Furnell  condensers,  has  combined  its 
executive  offices  in  the  new  building  which  houses 
the  manufacturing  plant  at  24  Scott  street,  the 
above  cily.  A.  G.  Heller,  sales  manager  o£  the 
company,  stales  that  the  new  manufacturing  home, 
with  its  increased  equipment  and  efficient  manu- 
facturing plant,  will  enable  the  Furnell  Corp.  to 
greatly  increase  its  production. 


Needle  Sales  Growing 

H.  W  Acton,  vice-president  and  general  man- 
ager of  the  Brilliantone  Steel  Needle  Co.,  New 
Vork  City,  recently  was  a  visitor  lo  Chicago  in 
the  interest  of  Brilliantone  steel  needles.  Mr. 
Aclon  reports  needle  sales  showing  a  decided 
increase  in  volume  and  a  generally  bright  out- 
look for  the  future. 
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Why  Did 
Commander 
MacMillan 
Take  Zenith  to 
the  Arctic? 

e  reiult  of  hii  experi- 
ence w[ih  Zcnlrh  Radio  Jaat 
year,  Commnndet  Donald 
B.  MacMillnn  again  chose 
Zeniili  enelusivelv  for  hU 
quesc  to  (he  Aiclk. 


Ten  Tubes— 


With  But  a  Single  Dial! 


IF  you  would  really  know  the  wonder 
of  fine  radio  reception — listen  to  the 
ten-tube  Zenith  DeLuxe! 

You  will  be  astonished  at  the  differ- 
ence those  added  stages  make — not 
merely  in  distance  but  in  gorgeous 
tone  and  instant  selectivity. 

Imagine  a  tone,  for  example,  so  clear 
and  mellow  that  each  instrument  in  a 
big  orchestra  can  be  readily  identified. 

Imagine  a  control  so  perfectly  syn- 
chronized that  the  turning  of  a  single 
dial  gives  you  a  complete  procession  of 
programs,  each  coming  in  the  instant 
the   dial   touches   its  proper  mark, 


each  vanishing  less  than  two  points 
beyond. 

To  make  the  statement  that  one  has 
discovered  "the  best  in  radio"  with- 
out having  listened  to  the  ten-tube 
Zenith  DeLuxe  is  like  calling  a  violinist 
the  greatest  in  the  world  without  ever 
having  listened  to  Kreisler. 

Zenith  sells  on  performance — is  backed 
by  extensive  advertising  and  intensive 
merchandising — recognizes  the  dealer's 
right  to  a  handsome  profit. 

Zenith  is  going  to  spell  big  money  for 
some  dealer  in  your  territory.  Wire 
for  all  information. 


ZENITH  RADIO  CORPORATION,  Straus  Building,  Chicago 


4C  DISTANCE^ 


RADIO 


Costs  More — but  Does  More 
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Distributors  and  Dealers 
write  us  today  for  the 
most  attractive  proposition 
ever  offered  on  Portables 


Berg  A.  T.  &  S.  Co.,  Inc. 

"DejiKfieri  nml  Maliiirs  o/  Fine  Cases 
lor  20  IVori" 

LONG  ISLAND  CITY       NEW  YORK 

N*w  York  City  Showroomi,  353  Fifth  Avenue 


WATCH 


Important  Trade  Developments  in  Portland 

Stir  Interest  of  Retail  Trade  and  Public 

Attention  Centers  on  Talking  Machines  as  New  Reproducing  Instruments  Are  Brought  to  the  At- 
tention of  the  Public— Hyatt  Music  Co.  Opens  Branch  Store— Ads  Announce  Panatrope 

[-'ojtTLANi',  Ohe„  Nfjvcnilior  4.— It  lias  been  many 
ytars  since  line  local  lalkiiig  macliirie  world  has 
been  slirreti  to  such  a  pilch  of  cxcilcnicnl  as 
was  caused  by  t\n-  demonstration  of  the  Ortho- 
Itlioiiic  Viclrola,  presented  at  the  Hotel  Port- 
land for  three  days  late  in  October  by  Slicniian, 
C!.iy  &  Co,  Victor  Pacific  Coast  distributing 


Ihe 


'I'.'inonstnitions  were  given  first  for 

ili-Miu  n  and  sale^ women,  then  the  mu- 
-  ;nii|  ]ir  .niiiiirnP  |i:ilri)ns  of  mUSic 
t'<l    iiJ,   .iihI  Ihe   music  critics 


The  demonstrations 
Ihuil,    local  wliolesali 


by  Elmer 
Sherman, 

<  l.iv  .1:  (  It,  and  niven  by  Mabel  H.  Rich,  of  the 
■  iliii  .ii  innal  deparlniLTil,  who  has  made 
.1  t .  nil  III  1  li  L  t  nasi  titiL's  denionst  rating  I  he 
( 11  1  hoj.li.iiin .  Miss  Rich  was  assisted  by  A, 
It.  Maltingly,  Pacific  Norlliwest  representative 
of  Ilic  Victor  Co. 
All   Victor  dealers  extensively  featured  tlic 


Ortliopli, 
beautiful 
stralions 
The  H 
branch  • 
carrying 


:  on  Victor  Day,  November  2,  by 
iidow  displays  and  special  dcmon- 


i-ii  r,,  l,;,s  oi.rned  all  East  Side 
1  IJ„'  S.nidy  boulevard,  and  is 
I  liiK'  oi  11111S11..1I  instruments, 
including  the  Victor,  Brunswick,  Edison  and 
Columbia  phonographs  and  records,  Atwaler 
Kent  radio  and  Radiolas  and  a  few  pianos. 

Clinlou  Miller,  formerly  of  the  Platt  Music 
Co,,  of  I. OS  ATi^;elus,  and  for  six  years  with  the 
Radio  Coin.  L'f  America.  Ii.is  been  placed  in 
ehar[.^e  and  is  being  assisted  by  his  wife. 

Aillinr  dabler.  Pacifie  Norlluveq  representa- 
tive of  the  Ivdison  Phonopraph  Oistributing  Co., 


who  is  making  a  tour  of  Oregon,  Washington, 
and  Idaho,  arranging  details  for  an  Edison  Tone 
Test,  starling  December  2,  called  on  the  local 
Edison  dealers,  the  Hyatt  Music  Co,,  the  Reed, 
French 'Piano  Co,,  and  the  Meier  &  Frank  Co. 
Artists  to  present  the  test  are  Elizabeth  Spen- 
cer, soprano,  and  Lucille  Collette,  violinist  and 
pianist,  noted  Edison  artists, 

The  Steers-Coman  1925-26  concert  series  was 
opened  at  the  Municipal  Auditorium,  October 
15,  by  Elizabeth  Rethbcrg,  soprano  and  noted 
llrunswick  artist.  Her  initial  concert  in  this 
city  is  stimulating  the  sale  of  her  Brunswick 
records  tremendously,  according  to  local  Bruns- 
wick dealers, 

Charles  H,  Tracy,  of  San  Francisco,  special 
representative  of  the  Wiley  B.  Allen  Co.,  spent 
several  weeks  at  the  Portland  branch,  giving 
a  series  of  sales  lectures  and  general  promotion 
work. 

Full-page  advertisements  of  the  Brunswick 
Co.,  announcing  the  new  Brunswick  Panatrope 
ai>peared  in  the  Sunday  papers  November  1. 
This  followed  an  announcement  made  by  the 
Columbia  Co.  and  the  Columbia  dealers  of  the 
new  Columbia  records,  featured  by  full-page 
advertisements  in  the  newspapers. 

Local  Columbia  dealers  are  inviting  their  cus- 
tomers to  pay  them  a  call  to  hear  the  new 
records  but  local  Brunswick  dealers  arc  as  yet 
"sitting  tight,"  waiting  for  a  Panatrope  for 
demonstration  purposes.  Pacific  Northwest 
wholesale  headquarters,  A.  R.  McKinney,  man- 
ager, announces  latest  report  is  that  the  ma- 
chines will  be  ready  for  distribution  very  soon 
and  dealers  are  eagerly  anticipating  their  ar- 
rival. 


.'VkKoN-t  ANTON,  ()..  November  S,— A  much  hel- 
ler li'ne  in  talking  machine  and  radio  incrchan- 
di>iii(;  is  rc])ortcd  by  dealers  in  the  Can'on  and 
Akron  district.  The  change  became  noticeable 
soon  after  October  1  and  there  has  been  a 
gradual  improvement  since,  aecording  to  a  num- 
ber of  dl:1U^^  inl.  ivlew.  d  llii-  week.    The  arri- 


M  III 


General  Improvement  in  Trade  in  the 

Akron-Canton  Territory  Is  Reported 

Optimistic  Note  Permeates  the  Trade  as  Business  Continues  to  Improve  and  the  Outlook  for 
Good  Holiday  Sales  Becomes  Mora  Pronounced— Canton  Dealers  Exhibit  Radio — The  News 

J.  H.  Johnson's  Sons,  piano,  talking  machine 
and  furniture,  has  moved  into  its  new  store  at 
216-220  East  Main  street.  Alliance,  O, 

The  A.  B.  Smith  Piano  Co.,  well-known  Ak- 
ron music  house,  has  opened  a  new  store  al 
Water  and  Second  streets,  Uhriclisville,  O,,  in 
charge  of  M.  Slioemakcr,  Ohio  and  West  Vir- 
ginia representative  of  this  concern.  The  store 
will  retail  pianos  and  talking  machines. 

Dave  Harmon  and  His  Victor  Recording  Or- 
chestra Is  to  open  a  two  weeks'  engagement  al 
Land  o'  Dance,  new  quarter-million-dollar  ball- 
room, at  Canton,  O.,  Monday,  November  16, 

Frank  Weigand's  new  radio  and  talking  ma- 
chine store,  in  Barberton,  O.,  will  be  opened  to 
the  public  November  18. 

The  George  C,  Wille  Co,  and  William  R.  Zol- 
linger Co.,  Victor  dealers.  Canton,  and  the 
Earle  Poling  Co.,  Akron,  made  a  big  thing  of 
the  new  Orthophonic  Victrola  demonstrations 
held  in  their  respective  cities.  The  new  instru- 
ment has  met  with  a  hearty  reception,  and  from 
all  indications  sales  will  be  unusually  heavy  for 
some  time  to  come. 

George  S.  Dales,  of  the  George  S.  Dales  Co., 
Victor  dealer,  Akron,  has  returned  from  New 
York,  where  he  spent  several  days  buying  mer- 
chandise for  the  holiday  season. 


day  r...liu  ^lunv  liel 
Dealers  declare  llier 
r.idio  the  past  tour 


llLI,l 


-  b.is  h,  l|.ed.  Radio 
liv  ilir  H  .  enl  three- 
Ill  I  it\  Andilorium. 
.  .  li  nu,u-  .iLlivily  in 
li.iii  .kuiiiL!  any  like 
111  iiijpularity.  Indi- 
will  continue  brisk 


1  he  nitisn;  aiul  olliei  de|i.irtnients  of  the  Alford 
Fryar  I'iano  Co,,  located  on  the  fourth  floor 
of  the  Klein,  HefTelman  &  Zollars  Co.  store.  Can- 
ton, have  been  acquired  by  the  Ross  Co.,  Inc. 

Prominent  Canton  talking  machine  dealers 
had  attractive  exhibits  at  the  recent  Canton 
Daily  News  Radio  Show.  George  C,  Wille, 
Viitor  dealer,  was  a  member  of  the  executive 
CLimniitlee  in  charge  of  arrangements.  His  store 
w;ts  represented  by  a  very  attractive  display, 
showing  radio  use  on  the  fami,  which  was  done 
ill  miniature.  The  Home  Music  Co.,  D.  W. 
Lercli  Co.  and  the  Custer  Music  Co,  had  ex- 
hibits. ~ 

Records  and  sheet  music  are  being  merchan- 
dised in  the  new  music  department  of  the  Mc- 
Crory  Store,  opened  this  week  in  East  Main 
street.  Alliance,  O. 

Earic  Poling,  Victor  dealer  and  impresario, 
recently  presented  Sousa  and  His  Band  at  the 
.\kriin  .\rmory  to  one  of  the  largest  concert 
crowds  assembled  in  many  years. 


The  formal  opening  of  the  new  quarters  of 
Kemp's  Music  House,  at  763  Main  street,  Man- 
chester, Conn.,  was  held  recently  and  a 
musical  program  was  rendered  by  the  Para- 
mount Orchestra,  the  Instrumental  Trio  and 
other  local  artists.  The  new  store  adjoins  the 
State  Theatre  Building  and  is  equipped  with  a 
full  line  of  pianos,  phonographs  and  records. 


FERRYMAN 

RADIO  TUBES  I 


$*.50  All  Types 


common  Sense  Construction 

When  radio  tubes  go  wrong  it  is  usually  be^ 
y!use  the  grid,  plate  or  filament  get  out  of 
a'gnment  or  break.  That's  why  you  hear 
alfthTs  caution  about  "treat  them  gently. 
Ferryman  Tubes  are  built  to  stand  the  gaff^ 
?hey  deliver  uniform  efficiency  day  m  and 
day  out,  because  we  make  them  so  they  wil  • 
Read  about  the  tube  assembly  on  the  r.ght. 

Common  Sense  Selling  Methods 

Fverv  dealer  who  handles  Ferryman  Radio 
?rbes  gets  a  generous  discount  and  real 
selling  co-operation. 

Here  are  some  of  the  sales  helps.  They  are 
fsTood  as  the  tubes  and  that's  saying  a  lot. 
We  want  to  hear  from  aggressive  dealers 
rdTobbers.    we  are  willing  to  earn  their 

support. 

FERRYMAN  ELECTRIC  COMPANY 

Incorporated 

I— «        sales  and  Executive  OSSices 
Laboratories  and  Plant  Ml        ^    ^  ^©th  St.,  N.  Y.  C. 

NORTH   BERGEN,  N.  J.l«33we 
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Orthophonic  Demonstration 
by  the  Electrical  Society 

More  Than  Two  Thousand  People  Crowded 
Large  Auditorium  to  Hear  Lecture  and  Dem- 
onstration Sponsored  by  the  Society 

More  than  two  thousand  people  crowded  tlic 
spacious  auditorium  of  the  New  York  Electrical 
Society,  29  West  Tliirly-ninlli  sired.  New  York, 
by  invitation,  on  ihc  evening  of  November  4, 
to  hear  a  lecture  on  and  dc-nions[r;ition  of  the 
new  Orthophonic  Viclrola.  The  afT.iir  was  un- 
der the  auspices  of  llic  society  and  attracted  a 
very  critical  assemblage,  who  were  aroused  to 
great  enthusiasm  as  the  musical  numbers  were 
heard  through  the  medium  of  the  new  instru- 
ment. 

J.  P.  Maxficid,  of  the  Bell  Telephone  Labora- 
tories, was  introduced  as  llic  principal  speaker, 
describing  in  detail  the  technical  devciopnient 

'"i  FAST 

''A  iW"",'  SAFE 


QUIET  CHARGING 

with  Perfect  Safety 

Tliough  you  probobly  opprecinto 
ihe  economy  nnd  convenience  of  owning 
o  good  bnllcry  chnrgci,  nn  ugiecable 
turpriie  i>  in  ilore  for  ihe  Tint  lime  you 
chnrBE  yuur  run-down  bnllcrics  wilh  the 
New  Twin  Bulb  HAND  CHARGER. 

[it  ease  uf  operotion  and  quictnes*  ol 
chnrging.  ns  well  a*  its  benuly.  mukej 
lhi»  new  dintger  welcome  cveiywhcrc. 
Tlie  Twin  Bulb  HANDY  i>  tnfe  ond 
dcpcndnUe.  There  ii  no  dtinRcr  of 
damaging  your  tubca  if  the  boltcry 
remnini  connected  lo  llio  ladio  set  dur- 
ing chnrging.  The  over-siicd  Twin 
Buib  Irnni  former  pievcnU  ovetheal- 
ing,  making  it  nbtolulcly  fireproof. 
Tlie  ndvnnccd  "pu»h-puU"  principle, 
uiing  both  hnlvta  of  ihc  AC  wave, 
auurcs  n  fait  rale  of  chnige  al  the 
loweil  pojiible  cojI.  fhe  Twin  Bulb 
HANDY  ii  especiolly  ndnplcd  In 
oveinighl  charging  a»  il  ennnol  over- 
charge or  diichnigc  your  ballery. 
Chnrga  "A"  Bnllcriw.  2  lo  5  am- 
pere* to  6-Volt  batleries ;  "B"  Bnt- 
Icrie*  up  lo  120  volU  in  lerici-  In- 
crenie  ihc  utilily  and  pleasure  ironi 
your  indio  lei  by  oNvninR  a  New  Twin 
Bulb  HANDY  CHARCE.R. 
"Ballcries  are  the  oiil\}  Irrte  lource  vf 
noiieUiS  currinl  for  radio  reception.' 

The  New  TWIN  BULB 


of  Ihc  titw  Viclrola,  as  well  as  the  new  system 
of  rei^ording,  the  combination  of  both  resulting 
in  llu'  iiislrunient  which  delighted  so  many  <Iur- 
ini^  lilt  cvcniii^'.  To  make  the  details  more 
undiTsland^ihli;  for  those  pr(.-ciit,  Mr.  Maxfield 
had  di;i|;:ramnialic  illii^tialiniis  of  the  inslrumenl 
thrown  on  llic  screen,  and  in  this  way  explained 
in  a  mosi  mirnite  way  how  the  wonderful  tonal 
results  were  made  possible.  Among  other 
things  he  explained  that  the  new  m^ichine,  while 
sounding  louder  than  the  old  was  not  actually 
loudtr  but  nii-r.  ly  comprised  a  larger  number  of 
"harmonics, "  or  variations  of  pilch.  "The  new 
type,"  he  said,  "reproduces  the  sound  as  if  it 
were  actually  in  ihc  room,  whereas  the  old  ma- 
chine gave  the  elTect  of  llie  sound  coming  out  of 
a  box." 

The  musical  capaliiiities  of  the  new  Ortho- 
phonic Viclrola  were  then  illustrated  by  various 
Selections,  which  included  a  record  of  the  great 
oryan  and  ilionis  ol  ]ZS  voices  of  the  Mormon 
Temple,  Ulali.  There  were  also  instrumental 
solos,  vocal  ensembles  and  one  of  Paul  White- 
man's  jazz  band  reeords,  Among  the  several 
remarkable  records  which  aroused  tremendous 
enthusiasm  were  numbers  by  the  150-piece  band 
of  ihc  University  of  Illinois,  which  came  East 
with  Red  Grunge  to  capture  the  scalps  of  the 
foolball  experts  of  the  University  of  Pennsyl- 
vania, and  which  later  visilcd  the  Victor  record- 
ing lahoralory  at  Camden,  and  made  a  march 
record  that  is  full  of  the  college  spiril,  and  an 
operatic  number  by  Gigli,  ihe  Metropolilan 
Ojn-ra  Co.  tenor.  With  one's  eyes  closed  the 
lalUr  -.(■(.■iiird  iQ  lie  ill  jicrsoii  on  the  stage,  so 

reali-(  .1   .  . mipli  lc   was  the   record  of  his 

vour  Mil  iviiiiiii;  closed  with  a  record  of 
'I'^cliaikuv^ky'.s  ■'Marche  Slave,"  jjlayed  by  the 
Philadilphia  Orrheslra,  which  illustrated  the 
range  of  the  inw  inslrmiicnt — its  clear  upper 
Inbii',  riih  iiiiddli'  ri'yislcr  and  powerful 
loni  s  of  III.'  double  b,i-s.  ^  in  the  string  family, 
I  onibiiied  wilh  tli.-  mus  use  of  the  tympani. 

W.  W.  Clark,  iIk.  iMii-i.^U  ilii-.  clor  of  the  Vic- 
lor  Co,,  was  vcrv  \i.<]-\-\  in  ilir  role  of  intro- 
ducing to  till-  ,iinli,  ii,i'  Mil-  rii  w  ni.ichinc  and  the 
arlisis  represented.  ll  vv.is  in  every  way  a 
memorable  evening. 


Korn  Music  House  Remodeled 

-MitnuiAN  Cnv.  Ind..  November  4.— Extensive 
alterations  have  been  made  recently  on  the  cx- 
lerioi-  and  interior  of  the  August  Korn  Music 
House,  627-29  Franklin  street.  The  partition, 
which  divided  Ihe  store  into  two  rooms,  has 
been  removed  and  an  elaborate  new  front  has 
bei'ii  conslriicled.  Interior  changes  include 
handsome  new  display  rooms  for  pianos  and 
phonographs.  The  West  Seventh  street  annex 
of  the  store  has  been  converted  into  a  recital 
hall  for  the  use  of  patrons  of  the  store  and 
musical  organizations. 


Watkins  Bros.  Sell  Branch 

Ukistol,  Conn,,  November  2,— Announcement 
has  just  been  made  by  William  Rush,  secretary 
of  Watkins  Bros.,  Inc.,  Hartford  music  house, 
that  the  local  branch  of  Ihe  concern  has  been 
sold  to  Ralph  C.  Nelson,  of  Bristol.  This  house 
«as  established  in  1874  and  operates  stores  in 
Hartford  and  South  Manchester,  featuring  a  full 
slock  of  pianos  and  phonographs. 

New  W.  L.  Post  Store 

Clearwater,  Fla.,  November  3.— An  exclusive 
music  store,  the  only  local  establishment  of  this 
kind,  has  been  opened  here  in  the  new  Baskin 
Arcade  by  W.  L.  Post.  Mr,  Post  will  handle 
Gulbransen  pianos,  Brunswick  phonographs, 
records  and  small  goods.  He  has  been  a  resi- 
dent of  this  community,  where  he  is  widely 
known,  for  many  years. 


Operatic  Star  Presents 

Sonora  Console  Speakers 

Tito  Schipa.  Metropolitan  Opera  Tenor,  Orders 
Sonora  Speakers  Sent  to  Mussolini,  Premier 
of  Italy,  and  D'Annunzio,  Poet 

Tito  Schipa,  the  famous  operatic  tenor,  paid 
high  tribute  to  the  Sonora  speaker  by  the  fact 
that  he  ordered  Sonora  console  speakers  sent  to 


Schipa  Listening  to  Sonora  Radio 
Mussolini,  Ihe  Premier  of  Haiy,  and  to  D'An- 
nunzio,  llie   soldier-poet.     The  accompanying 
photograph   shows   Schipa   listening   to  radio 
music  from  the  Sonora  console  speaker. 


The  Romano  Radio  Co.,  Joliet,  III.,  music  and 
radio  dealer,  was  incorporated  wilh  a  capital 
stock  of  $10,000. 


CONGRESS  OF  AUG'OsT  Zi.  1912. 
Of  THE  TALKING  MACHINE  WORLD,  published 
MONTHLY  at  NEW  YORK,  N.  Y.,  for  October  I,  1925. 
Slale  of  New  York,  Counly  of  New  York,  s^ 
Before  me.  a  Fiolary  Public,  in  and  for  Ihe  Slate  and 
counly  aforesaid,  personalty  anpearcd  J.  B.  Spillane,  who, 
having  been  duly  sworu  according  lo  the  law.  deposea  and 
says  ihat  he  is  Ihe  Edilor  of  The  Talking  Machine  World, 
and  Ihal  the  following  ie,  to  the  beat  of  nis  knowledge  anrl 
belief,  a  iruc  statement  of  the  ownership,  managcmeni 
(and  if  a  daily  |>apcr,  ibe  circulation),  etc,  of  the  afore- 
said pu1)licalion  for  the  dale  shown  in  ihe  above  caption, 
required  by  Ihe  Act  of  August  24,  1912,  emhodicd  in  see- 
lion  411,  Postal  Ijiws  and  Regulations,  printed  on  Ihe 
reverse  of  this  form,  to  wit: 

1.  That  the  names  and  addresses  of  Ihe  publisher,  edilor, 
managioR  editor  and  business  roatiagers  arc:  Publisher, 
Edward  Lyraan  Bill.  Inc.,  383  Madison  aycnuc.  New  York 
N.  Y.;  Editor.  T.  B.  Spillane,  383  Madison  avenue.  New 
York,  N.  Y.;  ^lanaeine  Editor,  J.  D.  Spillane,  383  Madi- 
son avenue,  New  Yorli,  N.  Y.;  llusincss  Manager,  Lee  Rob- 
inson, 3S3  Madison  avenue.  New  York,  N.  Y. 

2.  That  the  owner  is:  (If  owned  by  a  corporalion,  its 
name  and  address  must  be  staled  and  also  immediately 
thereunder  the  names  and  addresses  of  stockholders  own- 
ing or  holding  one  per  cent  or  more  of  total  amount  of 
stock.  If  not  owned  by  a  corporation  tic  name  and  ad- 
dresses of  the  individual  owners  must  be  given.  If  owned 
by  a  firm,  company,  or  other  unincorporated  concern,  ils 
name  and  address,  as  well  as  those  of  each  individual 
member,  must  be  given.)  Edw.ird  Lyman  Bill  Inc.,  Caro- 
line U  Bill,  Edward  Lyman  Bill,  Raymond  Bill,  Randolph 
Brown,  H.  R.  Brown,  Carlton  Chace,  Wm.  A.  Low,  Lee 
Robinson,  J.  B.  Spillane,,  B.  B.  Wilson— all  located  at  383 
Madison  Avenue,  New  York;  Edward  Van  Hariineen,  209 
South  Stale  Street,  Chicago,  III. 

3.  That  Ihc  known  bondholders,  mortjtagees  and  other 
security  holdnrs  owning  or  holding  I  per  cent  or  more  of 
total  amount  of  bonds,  mortgages,  or  other  securities  are; 
(If  [here  are  none,  so  state.)  None. 

•1.  That  Ihe  two  paragraphs  next  above,  giving  the  names 
of  the  owners,  stockholders  and  security  holders,  if  any, 
contain  not  only  the  list  of  stockholders  and  security  holders 
as  Ihey  appear  upon  Ihe  books  of  the  company  but  also, 
in  eases  where  the  stockholder  or  security  bolder  appears 
upon  the  books  of  Ihc  company  as  trustee  or  in  any  other 
fiduciary  relation,  the  name  of  (he  person  or  corporation 
for  wbom  such  trustee  is  acting,  is  given ;  also  thai  the 
said  two  paragraphs  contain  statements  embracing  aOianl's 
full  knowledge  and  belief  as  to  Ibe  circimistancea  and  con- 
ditions under  which  stockholders  and  security  holders  wlio 
do  not  appear  upon  Ibe  books  of  the  company  as  trusiees, 
hold  slock  and  securities  in  a  capacity  other  lhan  lhat  of  a 
bona  fide  owner;  and  this  afRanI  has  no  reason  to  believe 
Ili.ll  any  other  person,  association  or  corporation  has  nay 
interest,  direct  or  indirect,  in  the  &aid  aloct,  bonds  or  other 
si-Furities  than  as  so  staled  by  him. 

5.  That  Ihe  average  number  of  copies  of  each  i&sue  of 
Ibis  publication  sold  or  distributed,  through  the  mails  or 
otherwise,  lo  paid  subscribers  during  Ihe  six  months  pre- 
ceding the  dale  shown  above  is  (This  information  is 

reijuircd  from  daily  publications  only.) 

J,   Ii.  SriLLjINE. 

Sworn  lo  and  subscribed  before  me  tliis  3Dtb  day  of 
September.  192S. 

Wu.  A.  Low,  Notary  Public,  New  York  County, 
No,  417,  Register  No.  7340.    Ccrlificale  filed  in 
(Seal)       Queens  County  No.  3294.    (Commission  expires 
March  30,  1927.) 
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-that's, 
what  sells 
this  new 
Speaker 


ORIGINAL  in  principle  - 
tional";  sending  the  sound  out  ».tl. 
,,ual  volume  in  every  direet.on. 

Oricinai  in  shape;  getting  away  aito- 
,*er^™.theoM-^sHoned.,o..n.d^^^^ 

that  never  seemed  to  ht  m 
surroundings. 

Original  in  (on.;  clear,  rich,  full  an.l 
naturfl;  no  false  sounds  to  mar  th. 
broadcasting. 

Original  in  priee;  the  first  speaker  ,.t 
such  remarkable  tone  quahty  to  be  sold 
for  only  $12-50- 

test  it  out  on  your  trade. 

,ih„,i..s.     r;""';'^,  J,  .J'"*™,,.'.  i,,  local  b,..4- 

casline  c.bdiuo...  anJ  "> 
$12.50.    In  cartons  of  sis. 


in  CANADA,  SlS.tW  \jl 


„eak«.  Wf?  V„'„e 

volume  ano  ",uiic  anpcar.incc 

tiandsome.    a'Uf'"^;.  {he  finest 

l"™''  in  blocli  n.olje'l 

''■"''^"!,nS''ajS.°s»l."  .''•^S? 


Tte  favorite  pbone>  »' 
atonal    operatoc.     cnS  ^„ 


tae.  Tbe  clearness  >»•.  ■  ;;;;-, 


lomloriaoie  >" 
.  constructeO. 
catbcr  covered  h'an 

"^"Re^an  lis'  S^^l 


Tbe  N  i  K  """""'".^^'Vi:- 
Voy".nV'".b'e'r".Sid"rUbo. 
«™;      ISfo  a  loud  ipeaker  o( 

hiK.\u.ii.^^  N.  .„c;s  " 

s^':SiJ"^OrtrVi 

thptctlf   box.    Kciau    '  ' 


NEUFELDT  * 
KllHNKE  on- 
Tl,.  GoU.ob~'d'  Con 
Dopt.  T  H 
IS  WilHom  St. 
N„  Vork  Oler 
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Outstanding  Event  of  the  Month  in  San 

Francisco  Is  Orthophonic  Demonstration 

Retail  Trade  in  Optimistic  Frame  of  Mind— Oakland  Branch  of  the  Hauschildt  Music  House  Is 
One  of  the  Handsomest  Stores  on  the  Coast— Keeping  Track  of  Bad  Accounts 


San  Fhancisco,  Cal,,  Novenil>cr  4.— Tlic  i-asi 
month  in  this  territory  was  fcalurnd  mainly  by 
Ihc  demonslration  of  the  new  Oriliophonic  Vic- 
Irola,  and  so  well  was  (lie  campaiRTi  of  l>riii(;iii(; 
Mii5  insirimieiil  lo  the  public  nolice  <.iii 
lhal  Virlnr  D.iy.  NovemhL-r  Z.  saw  Innidui!  <.i 


ihe  iniisic-l 
Viclnr  dta 
Diiriii),;  (lie 


>  ill  K'>od  sliajie  i 
'itii  few  nriei(irilo_V(! 
irly  iiilcn  slcd  in  llie 
ri'i  III-  found  a  dii  i 
ji-  instriijiicnl,  III- 


,ill 

Mr  A 


.rally 


fi.irllCll- 
Mtiiation, 


iving  [nihlii 


.  til.- 


-1 


III.' 


lilldl 


llicy  rii  LMw,!  ami  ■■<■  ■  Un  iuf           lli<    rr  ,i 
ncwspa|.i-r  ,lrnl  w-nl  <>l  tnuillli  ].llMii  Ity 
arrival   of    Viiii^i    i  i.n            '.ifiili  ..w 
Dealers  rcporl  [li.d  ih<    1 1  .  r{>i ,.  >ri  ,,\  \h-  n 
menl  was  all  ih.ii  i\  .i  v  <  \  |m  ,  t.  li  ,nj.l  ,  

isfaCtOry  nunihcl    <>\    onhrs    li.ivr    lirm   ti  .' 

Hauschildt  Oakland  Branch  Opened 

The  new  Oakl.md  !,r,uu  U  ..I  lit-  M.him 

Music  Hou^e,  wlii,  ll   u■.l^  n,.rn,  ,|   III,  l.lllrr 
of  lasi   [Illl,        ..tu    .i|    {],.    [>F<  llli  't    .i1i<!    Ill  -.1' 

arranged  iiiiisil-  i  - 1  .ilili-.li  nirut m  iln  \\  i  i  I  In- 
four-story-and-basenicnl  luiddim.'  i  .<i-  <l  in 
a  busy  scdion.  Exrelknl  li.L^liiiiu.'  <  11.  i  t  have 
been  arranged  and  the  colors,  i.oil,  ni  ami  mii- 
sidc  I  be  buildinp,  are  of  litilit  paslil  shades. 
Solid  oak  is  nscd  for  llie  wnndwork.  I  bc  lalk- 
ing  niathinc  and  radio  dcparlniniis  occupy 
promincnl  space  nn  Hie  main  floor. 

New  Honor  for  Ernest  Ingold  on  Coast 

Frm-sl    Int^old,   pi.M.lr   !■  ntr^t  Ini^old, 

Inc.,  local  dislriliulor  f..i  iIm  KnH  Mij. 

Co.,  of  Pbiladclpliia,  r,i  ,  li.r.  I         ,].,!,  a  di- 
rector of  the  ratiTic  ('n.r-i  1<:,mIi.>  li.i.ir 
ciation.     Mr.  Ingold  mijviil   iIh-    }, }iv  .i 
vole  of  39  to  11.    Mr.  Im.nM'.  t  ii, ,, ,  ,iuli  l.n.-ul 

edRe  of  ra.lio  merHiaiHiiMtir  pin    ili,    ,        ir  .. 

ivi-  l.'ii.leTM-ii.-s  wli.>h  U.  I, .I.-,,,, nil,   I, 

parli,ula>Iv  liK  lini.  tn,  I  h,  ,iii|.Ml.,nl  ...v,„ia' 
lion  work  he  is  now  doing, 

Frank  Anrys  Returns  From  Trip 
Frank  Anrys,  vire-pri  sidnu  and  general  man- 
ager of  Ihc  Wiley  H.  Allen  C...,  recently  .e- 
turncd  from  an  eslend.'d  trip  l^.isl,  wli^re  he 
made  visils  lo  many  of  the  far  t  cries  wliieli 
manufaeliire  the  products  handled  by  Ibc  Wiley 


Association  to  Keep  Bad  Account  File 

1  a  rrcenl  nieeling  of  llie  board  of  direclor^ 
'|je  Mii-li  l'r:Hli  -  \  ■■  sne  i,L  I  ii  m  (if  Nortliern 
tnini.i  il  u,|.  ,|-  .  nl.  d  U,  k.  e|.  "a  bad  ac- 
iii"  III''  j  III-  iiiiiM  I-  In  nil'  made  lo  prevent 
iirii'i-    will'  r\li. 111-1    iIkm    iMilil  at  one  CS- 

1  i  I   t          |>,itn-iii  Mil)'  .iiiiifber  and  run- 

;  n|i  h.iil  .hill-  It  i.  ,x|i.i(,d  llial  sboidd 
members  i  o-operale  the  secretary  of  the  As- 


sociation will  be  in  possession  of  a  valuable 
list,  which  should  result  in  the  saving  of  many 
dollars  for  members. 

Add  Radio  Department 
Kohler  &  <'hase  n  rmtly  added  radio  cf|nip- 
nient  I'l  iIm-  ini  Trli.in'li-r  rmrinl  in  lln.ir  down- 
ti.wn  bran,  ll,  v,lii.  ii      -  ji..|  .i  f.  w  months 

URO.  Till-.  Murr  Dni:iii,illy  .  arried  only  pianos 
and  player-pianos,  but  is  expanding  to  carry 
oilier  lines, 

October  Big  Atwater  Kent  Month 
The  month  of  Orloher  was  a  banner  one  for 
Alwalcr  Kent  radio  producls,  reports  Ernesl 
Ingold,  distributor.  Over  ?400,000  worth  of  ra- 
dio cfjuipment  was  shipped  to  San  Francisco 
during  tlic  nioiilh,  and  dealers  in  all  sections 
participated  in  the  demand.  The  extensive  ad- 
vertising being  done  by  Atwater  Kent  is  re- 
sponsible, in  pari,  for  the  demand,  and  dealers 
arc  all  joining  in  with  heavy  advertising  and 
thus  gaining  the  benefits  of  the  tie-up  with  the 
manufacturer's  publicity. 

Columbia  Records  Move  Briskly 
A.  J.  Schradc,  manager  of  the  local  headquar- 
ters of  the  Columbia  Phonograph  Co.,  reports  a 
very  good  run  on  records,  particularly  those  of 
popular  Western  artists. 


Jewett  Distributing  Go. 

Opens  Offices  in  Newark 

Branch  Headquarters  Established  to  Facilitate 
Delivery  of  Merchandise  to  Dealers  Situated 
in  the  New  Jersey  Territory 

CIi.uIt-  \m\,-,  (.K-uhiii  of  the  Jcwelt  Dis- 
irilmliiir  i  .\'.  ^^   ^'^  .i  k,  distributor  of  radio 

1"  "I  .  I     I,,,v,-Iii,r     II  .'ll    llir    Stale  of 

i  "1   11'      Ml    \mw  ■  M-itr,l  ,,||  of  the  im- 

 laiii   1 1  nil    ,  ,   till  nii,.linnl   ihe  territory 

I'll  'll''  I'liriii'  '  nt  iii.ilinr  ,1  ni..niiit;h  survey  of 

'  M    nil--  I  Ill  -     N  l^  I  Mil  1 1  .any  |i.[.^  organized 

'  '   t'l  .  'u  11  (111    (  Kinii  I  I  lent  territory 

.inil  Mr    N'l-.yi    .]iiiii  ■  i ki s mIi  i able  time  working 
sincn  for  llic  bencfil 


in  io-o|icr; 
of  dealers 

■|-hejewi  li  ni-lMl,iiiiiH.  r,,  of  New  Vnrk  has 
eslablish.^d  lii.nul,  ,il(,>,  .  HI  \-i  u.i.l,  .\'  .1.,  for 
the  pnrposr  i>t  -.ninv  lIn  |ri-i\  ii-iril'iry  lo 
the  best  possible  advai(l.n;u.  llu'  qIIkc^  are 
located  at  the  corner  of  Hill  and  Halscy  streets, 


'A  Dealer  is  Judged  hy  the  Merchandise 

He  Sells" 


Distributors  oj  thr 
iolloninp  pruilucla: 


Ther 


ioiiyii 


Hei 


Sliprr[)iiwr-llallr 
Trim  lamd  Speakers 
Silver  Voire  L..ud 

Teletone  Loud  Spenker 
Aslrnl  Loud  Spenker 
Simoeordfi  Loud  Speaker 
Evcrcady  Bnlteries 
Braeh  Antenna  Outfit 
Bracli  Phone  Plugs 
Brnch  Call  Products 
Philco  A  Batteries 
Pbiico  A  &  B  Socket 

Power 
Valley  CharpcrB 

Valley  B — Eliminators 

Battery  Cables 

Rcdi'  Mast  Antenna  Post 

Aatco  Loops 

Phonograph  Units  and 
Adapters 

Chooxe  your   jobber  as 

you  choose  your  friend. 


A  S  a  mail  by  tlie  company  he  keeps,  a 
■i  i.  jobber  by  the  lines  he  distributes. 
Choose  your  jobber  as  you  choose  your 
friends  and  keep  in  good  company, 
I'-very  manufacturer  we  represent  is  re- 
liable, responsible  and  makes  a  worthy 
product.  Our  dealers  may  sell  confi- 
dently, repeatedly  and  profitably  and  sure 
of  protection. 

Franchises  that  bring  dealer  prestige,  pur- 
chasers and  profits. 

rite  us  today  and  our 
representative  mil  take 
pleasure  in  calling,. 

CHENEY  SALES  CORP. 

Radio  Distributors 
376  Boylston  Street 
Boeton.  Mass. 


Philadelphia 


while  warehousing  facilities  arc  maintained  at 
iOH  Halscy  street. 

"We  will  e.irry  a  complete  Stock  of  Jewett 
[irodiiols  iruluding  sets  and  loud  Speakers  at 
our  Newark  branch,  the  warehouse  will  serve  as 
a  direct  factory  branch  in  that  the  stock  ordered 
by  dealers  may  be  delivered  to  them  in  the 
State  of  Jersey  dircrt,  rather  than  having  to 
send  to  New  York  for  it,"  said  Mr.  Noyes,  in 
discussing  tbc  opening  of  Ihe  new  branch, 


Phonograph  Record  as 

Aid  to  Medical  Science 

Columbia  Phonograph  Co.  Makes  Announce- 
ment Regarding  Recording  of  Heart  Lesions 
to  Aid  in  Diagnosis  of  Heart  Disease 

The  phonograph  in  a  new  role,  thai  of  an 
active  agency  in  the  advancement  of  scientific 
endeavor,  was  revealed  in  a  recent  announce- 
ment of  the  Columbia  Phonograph  Co.,  regard- 
ing a  series  of  records  developed  by  the  engi- 
neering staffs  of  tbc  Columbia  Co,,  and  the  Belt 
Telephone  Co,,  working  with  Dr.  Richard  Cabot, 
of  Harvard  University,  for  the  recording  of 
heart  lesions.  TJiesc  records  should  prove  in- 
valurible  lo  medical  students  as  an  aid  in  the 
diagnosis  of  bear!  diseases,  as  Ihe  medical  pro- 
fession estimates  thai  the  number  of  people 
aftlictcd  with  heart  diseases  almost  equals  the 
lolal  of  all  other  ailments  and  a  great  many 
doctors  are  all  too  poorly  informed  on  the  sub- 
ject. 

Through  an  electrical  stethoscope  developed  by 
Ihc  Bell  Telephone  laboratories,  it  is  possible  to 
record  only  Ihe  murmurs  of  the  heart,  eliminat- 
ing the  hcartbcals  through  a  scries  of  filters, 
■fhesc  recordings  will  be  in  reality  a  textbook 
which  should  give  to  the  student  information 
concerning  the  diagnosis  of  heart  lesions  in  a 
month  or  two  that  would  equal,  if  not  surpass, 
what  the  present-day  physician  learns  after 
many  years  of  experience.  The  records  will 
contain  introductory  remarks  by  the  doctor, 
slating  a  brief  history  of  the  case  in  point,  men- 
tioning possible  causes,  and  will  then  give  Ihe 
miirnuirs  and  the  diagnosis. 

These  records  will  be  available  in  several 
weeks'  time  and  are  expected  to  be  in  great  de- 
mand. The  possibilities  of  the  new  invention 
are  unlimited  and  it  is  expected  that  a  similar 
series  treating  of  lung  troubles  will  be  released. 
An  interesting  sidelight  is  that  all  those  inter- 
ested have  agreed  that  not  a  cent  of  profit  is 
III  be  made  from  the  recordings,  but  they  will 
he  sold  at  cost, 


The  Aladdin  Phonograph  Corp,.  Chicago,  re- 
cently ch,inged  ils  name  to  the  Aladdin  Radio 
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JOHN  H.WiL30N,ri9n^i 

324  WASHINGTON  ST.,BOSTON,MASS, 


iflOSTON 


^ENGLAND 


New  Instruments  Hold  Center  of  the 

Business  Stage  in  New  England  Territory 

Orthophonic  Victrola  and  Brunswick  Panatrope  Expected  to  Play  Important  Part  in  Business 
During  Coming  Winter  Months— Trade  Optimistic  as  Business  Betterment  Is  Felt — The  News 


Boston,  Mass,,  November  9— Tlie  month  has 
been  significant  in  the  talking  machine  line 
for  the  distinct  interest  that  has  been  taken  in 
two  new  propositions,  boUi  of  which  have  been 
already  exploited  in  tlie  columns  of  The  World, 
Reference  is  made  to  the  new  Orthophonic 
Victrola  and  tlic  new  Panatrope,  the  first 
named  put  out  by  the  Victor  Co.,  the  otiicr  by 
the  Brunswick  Co.  These  arc  the  outstanding 
events  of  the  month  of  November,  for  only 
now,  one  may  say,  are  these  instruments  in 
immediate  touch  with  the  public.  Both  arc 
destined  to  play  a  big  part  in  the  Winter's  busi- 
ness, and  more  especially  in  the  holiday  trade, 
for  they  are  to  be  pushed  to  the  fore  as  they 
both  deserve  to  be. 

Many  View  Orthophonic 

The  new  Orthophonic  Victrola  was  the  sen- 
sation of  the  week  in  Boston,  beginning  on 
Monday,  November  2.  Earlier,  two  weeks  ago 
in  fact,  a  private  demonstration  was  given  this 
unusual  instrument  at  the  Oliver  Ditson  Co.'s 
store,  the  directors'  room  on  the  upper  floor 
being  used  for  this  purpose.  This  demonstra- 
tion was  primarily  for  the  representatives  of 
the  press,  and  the  result  was  that  the  next  day 
most  of  the  newspapers  gave  a  very  intelligent 
description  of  the  instrument.  The  demonstra- 
tion was  under  the  immediate  direction  of 
James  A.  Frye,  general  representative  of  the 
Victor  Co.,  and  Walter  W.  Clark,  from  the 
Victor  Co.'s  plant,  also  was  in  attendance. 

Thereafter  there  was  marked  interest  in  the 
new  Orthophonic  Victrola  on  the  part  of  the 
public  which  reached  its  zenith  beginning  on 
Monday,  November  2,  when  crowds  of  people 
visited  the  various  Victor  warcrooms  to  hear 
this  instrument,  good  advertising  meanwhile  in 
the  daily  papers  going  a  long  way  toward  di- 
recting attention  to  the  pleasures  to  be  antici- 
pated.   Thus  on  the  day  mentioned  were  the 


various  Victor  distributing  places  filled  with  in- 
terested listeners.  At  the  C.  C.  Harvey  Co.'s 
warerooms  provision  was  early  made  for  a 
large  crowd  and  rows  of  seats  were  installed 
in  the  main  lobby  of  the  store.  These  were 
filled  for  every  demonstration  which  was  given 
liourly  throughout  the  day.  The  same  was 
true  of  Henderson's  farther  down  on  Boylston 
street,  where  fully  twenty  people  were  gathered 
at  almost  any  time  of  the  day.  The  same  was 
true  of  the  Oliver  Ditson  Co.'s  warerooms,  Vo- 
calion  Hall,  A.  M.  Hume's.  M.  Steinerl  &  Sons 
and  other  places.  It  is  a  most  encouraging 
fact  that  at  almost  every  wareroom  the  Interest 
developed  into  bona  fide  orders  for  the  new 
instrument,  so  that  the  sum  total  of  sales  on 
even  the  first  day  was  something  quite  extraor- 

Brunswick  Sales  Grow 

Manager  Harry  Spencer,  of  the  Brunswick 
headquarters  in  Kingston  street,  is  highly 
elated  over  the  prospects  for  the  Fall  and 
Winter,  and  tlic  great  trouble  he  is  experiencing 
is  in  getting  goods,  dealers  all  clamoring  for 
certain  types  of  which  there  should  be  plenty 
at  this  time. 

A  stimulus  to  record  distribution  will  be 
effected  here  this  month,  for  on  November  9 
Sigrid  Oncgin  is  to  give  a  concert  at  Symphony 
Hall,  and  there  is  to  be  another  concert,  this 
by  Isa  Kremer,  here  on  November  29.  As  both 
of  these  are  Brunswick  artists,  it  follows  there 
will  be  a  big  demand  for  their  records  imme- 
diately after  these  concerts.  Robert  F.  Bcn- 
slnger,  treasurer  of  the  Brunswick  Co.,  was  a 
Boston  visitor  for  several  days,  making  his 
headquarters  with  Manager  Spencer. 

H.  H.  Sheldon,  formerly  of  the  Baltimore 
branch  of  the  Brunswick  Co.,  has  joined  Man- 
ager Spencer's  branch  here  in  Boston  and  will 
tnke  the  territory  south  of  the  city,  this  lo  in- 


Sell 

C^iUl  Records 
and  Satisfy  the 
Rhythmic  Life 
of  the  Country 


Your  store  will  draw  new  customers  and  satisfy  the 
old  ones  if  there  are 

QKetv  Records  to  sell  them 

Inquire  for  Particulars  Regardinq  an  Okeh  Licensed  Dealer 

General  Phonograph  Corporation 
of  New  England 

126  Summer  Street,  Boston,  Ma«s. 


dude    southern    Massachusetts    and  Rhode 
Island. 

Manager  Spencer  has  now  got  the  interior 
of  his  Kingston  street  quarters  quite  done  over, 
and,  with  a  rearrangement  of  partitions,  he  has 
been  able  to  secure  more  ropm  in  the  main 
office,  at  one  side  of  which  he  has  built  a  small 
stage  which  can  be  used  to  advantage  for  dem- 
onstration purposes,  in  particular  for  showing 
the  Panatrope. 

Boom  in  Coliunbia  Sales 

Manager  Parks,  of  the  New  England  depart- 
ment of  the  Columbia  Co.,  stales  that  the  Oc- 
tober business  has  been  actually  wonderful,  and 
it  has  been  necessary  to  add  several  employes 
to  the  shipping  force.  "Strange  as  it  may  ap- 
pear," says  Mr.  Parks,  "these  dealers  who  have 
been  selling  the  Harmony  records  three  for  a 
dollar  report  greatly  increased  sales  of  Colum- 
bia records  and  a  larger  net  profit  on  Harmony 
records.  As  one  dealer  said,  'we  can  sell  three 
Harmony  records  for  one  dollar  quicker  and 
more  often  than  we  can  one  for  fifty  cents.  It 
gives  us  the  same  profit  and  it  brings  the  cus- 
tomers to  our  store  and  we  always  sell  them 
something  else.' 

"More  out-of-town  dealers  have  visited  our 
branch  during  this  month  than  during  the  nine 
months  previous.  They  like  our  new  records, 
our  business  policies  and,  above  all,  they  have 
great  confidence  in  the  statement  made  by  our 
vice-president.  Mr,  Fuhre." 

Mr,  Parks  says  that  after  January  1.  1926,  the 
company  will  introduce  a  line  of  Columbia  In- 
struments which  have  been  developed  in  its 
own  laboratories  and  which,  the  company  feels 
assured,  will  meet  with  the  approval  of  critical 
experts. 

Speaking  of  the  new  catalog,  Mr.  Parks  re- 
ferred to  the  Irish  one  which  contains  the  best 
collection  of  real  Irish  music  that,  he  says,  has 
ever  before  been  ofTcred.  As  for  the  French 
catalog,  he  says  it  is  composed  of  the  best  sell- 
ing records  from  the  Columbia  and  the  Apex 
catalogs,  with  several  new  recordings  never 
before  released.  Then  there  Is  the  Celebrity 
catalog,  listing  a  wealth  of  musical  gems  by 
world-famous  artists  and  organizations  such  as 
Feli^  Weingartncr.  Sir  Hamilton  Horty  and  Sir 
Henry  Wood.  They  all  like  the  Columbia's  10 
per  cent  record  return  privilege. 

Mr.  Fleming,  the  Columbia  Co.'s  assistant 
manager  at  this  office,  made  a  trip  recently 
through  northern  Vermont  and  New  Hamp- 
shire and  renewed  relations  with  a  number  of 
old  accounts  in  addition  to  securing  several 
very  desirable  new  ones.  G.  P.  Donnelly  made 
a  trip  through  Maine  and  secured  a  large  vol- 
ume of  business.  "Considering  the  many  things 
we  have  to  make  us  happy  at  this  time,"  said 
Manager  Parks,  "there  is  no  wonder  we  arc  so 
enthusiastic  over  the  future  of  the  Columbia," 
Walter  Gillis  Takes  Charge 
Walter  Gillis  took  hold  a  few  days  ago  of  his 
new  venture,  that  is,  the  management  of  Vo- 
calion  Hall  at  190  Boylston  street,  and  on  the 
opening  day  he  was  visited  by  a  small  army 
of  friends  who  wished  to  congratulate  him 
on  his  new  connection.  Mr.  Gillis  has  been 
head  of  his  own  store  at  429  Boylston  street 
for  several  years,  having  organized  as  soon  as 
he  finished  with  the  Henry  P.  Miller  Co.,  where 
he  was  head  of  the  Victor  department. 

Adler-Royal  in  Strong  Demand 
Arthur  C.  Erisman  reports  a  rapidly  growing 
interest  in  the  radio  propositions  which  he  is 
now  carrying,  one  of  these  being  the  Adler- 
Royal  line,  which  he  has  just  taken  on.  This 
instrument  combines  the  desirable  features  of 
the  talking  machine  and  the  radio,  and  Mr. 
Erisman  says  that  the  only  difficulty  just  now 
(C'intiimcd  on  [<agc  170) 
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is  in  gctling  ;in  adequate  supply  to  give  the 
trade.  Anotlicr  line  he  Is  now  handling  is  the 
Power  Electric  Radio  which  uses  no  batteries 
or  aerial,  Mr,  Erismnn  also  says  that  this  is 
going  big. 

Oversold  on  Sonoras 
Excellent  reports  arc  coming  from  Joe  Burke 
relative  to  Ihc  business,  present  and  prospcclive, 
of  the  Sonora  proposition,  and  he  says  lliat  his 
New  England  department  is  sold  w.iy  aiii.id  in 
.'ill  the  Sonora  radio  products,  Jnc  li.is  Ikim 
prelly  well  lied  down  of  tale  liccmsi  ot  llic 
demands  of  business,  and  liu  hnpcs  to  he  able 
to  lake  a  long  trip  after  ihe  holidays,  lhal  is, 
some  lime  in  January.  'I  wo  especially  hand- 
some models  llial  ihe  Iriidc  i>  lakinK  to  rapidly 


chcstra  somewhat  subsides  one  bears  the  clear 
bell-like  tones  of  Ihc  acronipanying  piano.  The 
audience  crane  their  necks  to  find  tbc  singer,  hut 
it  is  one  of  the  artists  who  sings  for  tbe  Victor 
Co.  Tliis  constitutes  a  very  welcome  act  at  this 
theatre. 


are  the  riyinoiKh  and  the  ll.iriii.den  highboy 
combinations,  which  are  the  new  lliings  in  Joe's 
outfit.  1-".  11.  Cooles,  ilisliicl  siib  ■.maii  for  the 
Somir.i  t  o,  is  '^penilirif.',  a  few  w'crks  in  thi'; 
territory  dividing;  bis  lime  .iniinn:  flic  s^ilc'^nieii 
in  ihe  field,  Tom  Unrke  has  jus)  ^nmpUtcd  a 
prodnitive  Irip  to  the  high  spnis  in  bis  field. 
The  lii|uidalioii  sale  rcfi  rred  to  in  previous  is- 
sues of  Tbe  World  was  higbly  successful,  and 
all  llic  low-priced  goods  arc  now  out  of  the 
way. 

A  welcome  Boston  visitor  a  while  ago  was 
Oscar  W.  Ray,  who  travels  for  Ibe  wholesale 
end  of  tbe  Vocalion.  Mis  many  friends  here 
are  always  glad  to  greet  him. 

Encouraging  Cheney  Business 
Manager  Sbewell  makes  a  most  encouraging 
report  of  the  busine.ss  of  the  Cheney  Sales 
Corp,  in  this  New  England  field.  In  addition  to 
two  new  men  added  lo  tbc  personnel  of  his  slafT 
mentioned  lasl  month,  there  arc  two  more  who 
have  jusl  assumed  Ihcir  new  territories:  L.  C. 
Mason,  who  has  Lowell,  Lawrence,  Haverhill 
and  the  North  Shore  section,  and  William  Hal- 
lett,  who  has  had  experience  in  llic  talking  ma- 
chine business,  having  been  manager  of  a  store, 
who  will  devote  Ins  time  lo  New  Hampshire 
and  Vermont,  Manager  Shewcll  stales  that  be 
has  opened  a  lot  of  new  accounts  and  the  difTi- 
culty  now  is  getting  enough  goods  for  Ibe  trade. 
G.  Dunhar  She  well,  Sr.,  is  expected  in  town 
within  a  few  days,  He  is  quite  proud  of  what 
his  able  young  son  is  doing  in  the  lora!  field. 
Publicity  for  the  Orthophonic 
It  is  of  more  lhan  passing  interest  that  at 
Gordon's  Capilol  Thcalrc  in  Ibis  city  tbe  new 
Orthophonic  Viclrola  is  getting  an  tmusual 
dcmonstralion.  Between  two  films  and  on  a 
darkened  stage  the  orchestra  plays  a  number 
when  suddenly  out  of  the  maze  of  inslrumcnts 
a  clear  tenor  voice  is  heard  and  when  the  or- 


Believes  Amalgamation  of 

Associations  Profitable 

Harry  Spencer  Expresses  the  Opinion  That  the 
New  England  Music  Trade  Association  and 
the  Boston  Music  Publishers'  Association 
Could  Benefit  by  Combining  Forces 

Boston,  Mass,,  November  8. — President  Harry 
Spencer,  of  tbc  New  England  Music  Trade  As- 
sociation, who  is  the  New  Kngliiinl  manager 
i.f  Ibr  Brunswick  Co.,  with  his  headiinartcrs 
in  Kingston  street,  has  some  very  pronounced 
ideas  as  lo  the  relation  tbal  should  obtain  be- 
tween that  body  and  the  music  trade  al  large. 
Il  is  his  opinion  that  tbe  New  England  Associa- 
tion and  the  Boston  Music  i'ublisbers'  Associa- 
tion should  amalgamate,  somdhing  thai  has  been 
broached  before  but  for  which  in  .some  (piartcrs 
there  docs  nol  seem  lo  be  miic  h  cnihiisia-(n  It 
is  Mr.  Spencer's  firm  belief,  hnwevcr,  tli.ii  u  >  n 
these  two  bodies  merged  and  a  more  di  li  tun m  il 
effort  made  lo  gel  in  the  reprcsenlalives  r.l  ihc 
allied  industries,  accessory  dealers  and  llic  like, 
a  large  and  innucntial  organization  could  be 
built  up,  and  ibe  music  business,  in  the  long  run, 
would  be  much  betlcr  off.  Such  an  organiza- 
tion, he  maintains,  could  have  commillecs  lo 
handle  individual  problems,  one  of  the  most  im- 
portant to  be  that  dealing  with  legislative  ques- 
tions sucti  as  arc  bound  to  crop  up  when  Stale 
Icgislalurcs  are  in  session,  Il  would  be  tbc  busi- 
ness of  this  commillec  lo  keep  constant  and 
close  tabs  on  everything  that  went  on  at  tbe 
Slate  House,  concentrating  its  attention,  of 
course,  on  such  matters  as  immediately  con- 
cerned the  music  business.  It  not  infrequently 
happens  that  some  legislation  is  proposed  that 
is  dangerous  to  this  or  thai  business  or  indus- 
try, and  it  is  here  where  this  committee  might 
prove  of  incalculable  value  lo  a  strong  music 
body.  It  would  sec  lo  the  raising  of  funds  to 
fight  dangerous  measures,  for  ihcrc  isn't  a  sin- 
gle business  organization  that  has  not  been  up 
against  just  this  problem  in  the  course  of  its 

Meanwhile,  Mr,  Spencer  plans  to  make  ready 
for  some  kind  of  an  "affair"  after  tbe  holidays, 
for,  as  be  points  out,  Ihc  New  England  Music 


Trade  Association  has  not  had  a  dinner  or 
luncheon  in  a  long  lime.  As  the  annual  meet- 
ing comes  lale  in  tbe  Winter,  Ihc  business  ses- 
sion could  be  held  at  5  o'clock,  with  tbc  dinner 
lo  follow,  this  to  be  at  some  centrally  located 
hotel.  Whatever  Mr,  Spencer  decides  to  do,  it 
is  hoped  be  will  receive  Ihe  united  backing  of 
the  entire  membcrsbip,  for  all  loo  long  has 
Ihere  been  an  apathy  and  indifference  to  any- 
thing of  a  social  nature  that  is  proposed  to 
keep  the  Association  alive. 


Stromberg-Carlson  Radio 
Featured  in  Fine  Window 

The  Slromberg-Carlson  line  of  radio  products 
was  included  in  a  special  window  display  ar- 
ranged by  the  Boston  I-fcrald-Traveler,  which 
arranged  the  display  for  the  use  of  its  adver- 


Herald-Traveler  Stromberg-Carlson  Display 

tisers.  The  illustralion  herewith  shows  the  win- 
dow display  devoted  lo  Slromberg-Carlson 
radio  sets.  The  Hcrald-Travcler  extends  serv- 
ice of  a  liigli  type  to  its  radio  advertisers  and 
this  window  display  illustrates  this  point.  Each 
adverliser  is  given  a  week's  use  of  the  window, 
which  is  located  in  tbe  busy  shopping  district 
of  Boston. 


Kolster  Radio  Distributor 

Creating  Interest  in  Line 

Considerable  interest  has  been  aroused  among 
radio  dealers  in  New  England  as  a  result  of  a 
highly  attractive  card  placed  in  tbe  mails  by  the 
Wctmore-Savagc  Automotive  Equipment  Co., 
Kolster  radio  distributors  of  Boslon,  Mass. 

In  tbe  center  of  the  card  is  pictured  one  of 
the  fleet  of  motor  trucks  employed  by  the  dis- 
tributor, bordered  by  illustrations  of  ihc  four 
Kolster  radio  models,  all  above  tbe  caption. 


The  New 

ORTHOPHONIC  VICTROLA 

should  mean  a 

Victor  Business  of  Record  Breaking  Proportions 

for  the  Dealer  Who  Will  Work 

EVERYTHING  NEW  BUT  THE  TRADE-MARK 

Enthusiasm  has  greeted  the  new  instrument  wherever 
shown  and  demonstrated  • —  the  response  of  the  pubHc 
promises  to  be  overwhelming.  That  response  means  big 
business  for  the  dealer  who  is  prepared. 

PROVED  DITSON  SERVICE  IS  AT  YOUR  COMMAND 
Oliver  Ditson  Co.  Chas.  H.  Ditson  &  Co. 

BOSTON  NEW  YORK 
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"VVattli  for  this  special  Demonstration  Radio 

Truck," 

Tlic  Wctmorc-Savagc  Automotive  Equipment 
Co.  iias  tliostn  this  means  of  stimulating  in- 
terest in  Ific  new  Kolstcr  product  and  is  fol- 


Boston,  Mass.,  November  5.— The  Fifth  Annual 
Boston  Radio  Exposition,  which  closed  Octo- 
ber 17,  proved  to  be  not  only  one  of  the  finest 
radio  cxposilions  ever  held  in  Boston,  but  ac- 
claimed by*  many  lo  be  among  the  finest  held 
in  any  cily  in  the  country.  The  exceptional 
facilities  provided  through  the  Mechanics  Build- 
ing and  its  three  great  halls  allowed  a  partic- 
ularly efficient  arrangement  of  booths  and  a 
comprehensive  display  of  merchandise.  Wide- 
spread publicity  heralded  the  show  so  that  when 
Ihc  doors  were  opened  on  Columbus  Day  a 
large  crowd  was  on  hand  to  view  the  newest 
developments  in  radio,  which  were  shown  there- 
in. An  attractive  scheme  of  decoration,  both 
general  and  in  the  dressing  of  the  individual 
booths,  gave  a  very  inviting  atmosphere  to  the 
exhibit.  In  addition  to  the  hundreds  of  inter- 
esting exhibits,  entertainment  features  of  par- 
ticular merit  were  provided  upon  a  large  stage  by 
local  stations,  WEEI,  Edison  Electric  Illuminat- 
ing Co.  of  Boston,  and  WNAC,  operated  by  the 
Shcpard  Stores.  Also  in  another  part  of  the 
building  station  WEBL  broadcast  in  a  studio 
arranged  in  the  inside  of  a  large  replica  of  a 
Radiola  super-heterodyne.  The  appearance  of 
prominent  radio  artists  drew  large  crowds  to 
both  locations. 

The  radio  industry  was  well  represented  at 
the  Boston  show.  Many  of  the  prominent  manu- 
facturers had  exhibits  of  their  own,  while  others 
had  equally  sumptuous  displays  in  the  exhibits 
provided  and  managed  by  local  distributors. 
Among  the  manufacturers  displaying  directly  or 
indirectly  at  this  exhibit  were: 

A-C  Electrical  Mfg.  Co.,  Acme  Apparatus  Co.,  Ains- 
worlh  Radio  Co.,  Airway  Elcclrie  Co..  Aldeti  Mfg.  Co., 
'American  Bosch  Magneto  Corp.,  Ametic.in  Eleclric  Co., 
Amplifcjt  Radio  Corp..  Amplion  Corp..  Apex  Electric 
Corp.,  Astral  Radio  Corp.,  Atwaler  Kent  Mfg.  Co.,  Auto- 
matic Radio  Mfg.  Co.,  F.  A.  D.  Andrea,  Inc.,  Best  Mfp, 
Co..  Blair  Radio  Laboratories,  L.  S.  Brach  Mfg.  Co.,  C, 
Brandeli.  Inc.,  Branston,  Inc.,  Brighlson  Laboratories, 
Bright  Star  Battery  Co.,  Bristol  Co..  Boston  Radio  Mfg. 
Co.,  Carbon  Products  Co..  C.  E.  Mfg.  Co.,  Chelsea  Radio 
Co.,  CIcarlron  Vacuum  Tube  Co.,  Clearlone  Radio  Co., 
Crosley  Radio  Corp. 

Tobe  C.  Deuttichmann,  DeWvtt-La  France  Co.,  Diallcss 
Radio  Corp..  Dnylon  Fan  &  Motor  Co..  Diclograpli  Prod- 
ucts Corp.,  Dubilier  Condenser  &  EEcctric  Corp.,  Eagle 
Radio  Co.,  Edison  Storage  Battery  Co.,  Eisemann  Mag' 
ncto  Corp.,  Electric  Storage  Battery  Co.,  Epom  Corp., 
Eria  Products  Corp,,  Federal  Telegrapb  Co.  (Kolstcr). 
Fansteel  Products  Co..  J.  B.  Ferguson,  Inc.,  Frccd-Eisc- 
mann  Radio  Corp.,  Charles  Freshman  Co. 

Garod  Radio  Corp.,  General  Electric  Co.,  A,  H.  Grebe  & 
Co..  General  Radio  Co.,  Globe  Plionc  Mfg.  Co.,  Gould 
Storage  Battery  Co.,  David  Grimes,  Inc.,  Hartford  Battery 
Co.,  Henderson  Bros.,  Hub  Cycle  &  Auto  Supply  Co.. 
Henry  Hyman  &  Co..  Inc.,  Hoosiek  Falls  Radio  Parts 
Mfg.  Co.,  Joyce  Bros,  Battery  Co.,  King  Quality  Products 
Co.,  Kuri-Kasti  Co,.  Lectrodio  Corp,,  MacFadden  &  Co,,  Inc.. 
Magnavox  Co.,  Mu-Rad  Radio  Corp,,  Wm,  J.  Murdock  Co,, 
Music  Master  Corp,,  National  Co,,  No  Battery  Radio  Co,, 
Pacent  Electric  Co,,  Philadelphia  Storage  Battery  Co,, 
Premier  Radio  Corp,,  Priess  Radio  Corp.,  Pooley  Co.,  Inc. 

Radio  Corp.  of  America,  Radio  Products,  Inc.,  Reich- 
mann  Co.,  Richardson  Radio,  Inc.,  Samson  Eleclric  Co,, 
Spartan  Electric  Co.,  Splitdorf  Electric  Co,.  Sterling  Cab- 
inet Works,  Inc.,  Sterling  Mfg.  Co.,  Standard  Radio 
Corp.,  Stewart-Warner  Speedometer  Corp.,  Stroniberg'Carl- 
son  Telephone  Co.,  Sunbeam  Radio  Co.,  Supertron  Mfg. 
Co.,  Inc.,  Teletone  Co.  of  America,  Timbertone  Mfg.  Co., 
Thermiodyne  Corp,,  Tower  Mfg.  Co,,  R.  E.  Thompson  Mfg. 
Co,,  Valley  Electric  Co,,  Westinghouse  Electric  Co,,  Wil- 
lard  Storage  Battery  Co,,  Vale  Electric  Corp,,  Zenith 
Radio  Corp. 

Among  the  local  distributors  having  exhibits 
at  the  show  were  to  be  found: 

Atlantic  Radio  Co.,  Bigclow  &  Dowse  Co.,  Boice  Co., 
Butters  Radio  Corp,,  George  Collins  Co.,  Cosmopolitan 
Radio  Corp.,  Eastern  ErIa  Products  Co.,  Harry  Eisner  & 
Co.,  August  Gocriz  &  Co,,  Inc.,  Hastings  Electric  Sales 
Co.,  Howe  &  Co.,  Hub  Cycle  &  Auto  Supply  Co..  J,  B. 


lowing  it  up  with  aclual  demonstrations  in  vari- 
ous cities,  with  the  result  tliat  authorized  Kol- 
stcr radio  dealers  may  now  be  found  in  all  of 
the  larger  cities  as  well  as  many  of  Ihc  smaller 
towns  throughout  New  England. 


Hunle>  Ir,,  ]l  l,,,|„.  \  Co..  Lenk  Electric  Co.,  Linscnti 
Supply  Im,  I.,„ii„„  Corp.,  MacNcil|-fl,  Motor  Paris 

Co.,  Nniibc;i..:lcrri  KnJm,  Inc.,  William  C.  Oakes,  Pcttin- 
gtll  Andrews  Co.,  F.  D.  Pills  Co,,  Post  &  Lester  Cn,. 
Radio  Release  Co..  Sager  Electric  Supply  Co,,  Allierl  E, 
Sanford  Co,.  A.  It.ioul  Silbcr,  D.  II.  Smith  Sales  Co.,  M, 
Sleincrt  &  Sons,  Stern  St  Co.,  G.  K.  Tliompsou,  George 
il.  Wahn  Co.,  Wctmore  Savage  Automotive  Equipment 
Co.,  Weliiiore  Savage  Electric  Supply  Co.,  John  B.  Wil- 
son Co.,  Zinkc  Co. 

Two  of  the  large  Boston  department  stores 
also  exhibited  the  lines  they  carried.  Although 
these  exhibits  had  no  value  to  the  visiting  retail 
trade  they  proved  very  popular  with  the  buying 
public.  The  show  was  well  attended  by  radio 
retailers  from  all  parts  of  New  England  and 
proved  profitable  lo  the  exhibitors  from  a  com- 
mercial standpoint. 

Many  individual  attractions,  too  numerous  to 
mcntioti,  at  the  various  booths  drew  large 
crowds,  and,  judging  from  the  strong  interest 
manifested  by  the  general  public  in  everything 
in  radio,  the  coming  radio  season  in  New  Eng- 
land will  be  a  big  one. 

Pleasing  Sound  Phono.  Co. 
Buys  Wonder  T.  M.  Go. 

The  Pleasing  Sound  Phonograph  Co,,  New 
York,  manufacturer  and  jobber  of  phonograph 
parts  and  accessories,  recently  announced 
through  Isidore  Pascal,  president  of  the  com- 
pany, the  acquisition  of  the  Wonder  Talking 
Machine  Co,,  of  South  Norwalk,  Conn,,  manu- 
facturer of  talking  machines,  motors,  parts,  etc. 
The  Pleasing  Sound  Phonograph  Co.  bought 
out  the  above  concern  and  will  hereafter  operate 
the  business. 


John  Philip  Sousa,  bandmaster,  recently  auto- 
graphed his  records  at  the  store  of  Block  & 


Sonera  Portable  Used  by 

Movie  Star  Aboard  Ship 

Ruth  Roland  Does  a  Mean  Charleston  to  the 
Accompaniment  of  Sonora  Portable 


Iti  moments  of  recreation  the  value  of  music 
is  undoubted  to  relieve  dull  worry  and  care. 
Il  is  evident  that  Ruth  Roland,  famous  movie 


Ruth  Roland  and  Her  Sonora  Portable 


star,  is  a  believer  in  the  benefits  of  phonograph 
music,  as  the  accompanying  photograph  shows. 
Miss  Roland  is  doing  a  few  of  the  intricate 
steps  of  the  Charleston  accompanied  by  the 
Sonora  portable,  which  is  as  much  at  home  at 
sea  as  on  the  land. 


The  Victor  Talking  Machine  Co.  announces 
the  special  release  of  a  coupling  of  the  "Death 
of  Floyd  Collins"  and  "Dream  of  a  Miner's 
Child,"  both  sung  by  Vernon  Dalhart.  The 
strong  demand  for  Ihis  record  is  ihc  cause  of 


Kulil,  Victor  dealers  of  Peoria,  111,  its  being  released  specially. 


Horton-Gallo-Greamer  Co. 

Victor  Distributors 


ARE  PREPARED  TO  RENDER  EVERY 
SERVICE  FACILITY  ON  THE  NEW 

Orthophonic  Victrola 

to  VICTOR  dealers  served  in  their  territory. 
Let  us  work  with  you. 

NEW  HAVEN  CONN. 


Fifth  Annual  Boston  Radio  Exposition 

Featured  by  Displays  of  Leading  Lines 

Event  Most  Successful  of  Its  Kind  Ever  Held  in  Tliat  City— Latest  Developments  in  Radio 
Viewed  by  Large  Crowds— Entertainment  Broadcasting  Marked  the  Event — The  Exhibitors 
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Noyes  Electric  Supply  Co. 

Opens  a  Newark  Branch 

President  of  Metropolitan  Day-Fan  Distributing 
Company  Gives  Reasons  for  Opening  of  the 
New  Branch — Territory  Increased 


The  Nf., 
dislriliiilnr 
cm  Nl'w  I 

Co.,  rn.LiiMi 
sets,  ri  1  I  lit 


instrument  deparlnicnl,  record  department,  dcm- 

oii'^lr.-iltnn  Ijnnihs  .iii'l  ■■hcd  Tuiistr  drpartniciil. 
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,11,, I  ,,,nlil.,r,iiiii    ^^  In.  1,   will    l„  ior  tin:  fca- 

liini,^  (it  iii,i-ii..il  |iii,>;f,ii)i-  iitnl  iliiiiorislralioiis 
ul  ii)-1uiiih;i1^. 

The   ,rjrtrji;iny  recently  completed  an  addi- 

lioii.,1  i.i-i,in:,li..n  ;il  l.;(rHlnv  H.ill,  Sixth  avenue 

.,,,,1   l-.M(v   1  .M-,-,.|,  ,\.  w  Vr.rl:.      I  hi',  i  ..ii- 
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..      I,,  <  I  ,    N'l  w.irl,.  > 

,1     .^111     M.,i     :    ,      '  Ii,  <  I 


riic  /iniiii.  itii;iii  r.iii,  I  Co.  has  started  work 
oil  llir  new  I  .aii<l,iy  llail  wliicli  will  be  located 
in  Newark,  N.  J.  This  buildiiiy  will  be  six 
stories  in  hciglil, 


i.l 


nlly 


.  Ill 


Iribiitors  of  I  >.m  I mh      i  ,  i  

I  lie  SllCCf'-f  will,  ll  >\      1 1.,,  I  .ll  t,,M,i  1 1  ,1 

for  till-  i-iXrii'.M,'.  1,1  ill,  mi'l ,  Mi..il,l 
we  wei  >■  .,I1m|  I,  ,1  .III  .,>|.|,h<<ii,,l  I, 
prisin).',  I  l,r   HIT  ill,  I  11         I    III    Ni  IV 

fell    thai    ill    u.il.  1    hi    .1  ■ 

Jersey  let  rilm  i  n  u  .,    m  .  ■     ,,i  !■  i.  • 

lain  nflit-es  ami  w  .,,  t  I        ■     ]'.<■  <  m 
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Fourth  National  Radio 

Conference  in  Washington 

Represenlativcs  of  the  Broadcasters,  the  Trade 
and  the  Public  Gather  at  the  Call  of  Secretary 
Hoover  to  Discuss  Broadcasting  Situation 

As  The  World  j^oes  to  press  there  is  in  scs- 
,i,,n   .1,    \V,i-liit,i;li>n   !),,■    l',->nrlh   Aiiuilitl  Radio 


,,dio  prod- 
i<  al  supply 


Zimmerman-Bitter  Installs 
Music  Dept.  of  A.  I.  Namm 

Manufacturer  of  Store  Equipment  Reports  Many 
Orders — Installation  Being  Made  at  Landay 
Newark  Store — Additional  Landay  Hall 

inarinfacltiiei  .iri,t  inslail'  i  nl  'i|iii|        tiI  in  inn- 

ionti,i,i~  |,i,  ilii  in'-l,ili,ilinn  ni  ei|iii[>ment  dur- 
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'1  In  ,  I  ;,ii|i,M,  -  I.l  I..  ,1  L'l  iieral  feeling  'hat  the 
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and  tint  i|  11^1  In.  ■,,itie  sort  of  regulation 

if  e\isiiiijj  Midmn-  ai,  M  .serve  any  Useful  pur- 
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I  ll..-,  ,,1  li  iidiiii,'  the  conference,  or  represented 


The  40  Minute  Record 


The  SHELTON  Electric  Motor 

The  "Simplicity"  cleclrifics  Victor,  Edison  and  Colum- 
bia phonographs  by  simply  taking  off  winding  handle 
and  placing  motor  against  turnlablc.  Automalic  switch 
in  motor  operated  when  the  lurntable  is  siartcd  or 
stopped.  Made  for  AC  or  DC  current  of  110  volts. 
Specify  type  of  current  when  ordering. 


Mr.  Dealer: 

Are  you  iireparing  to  sell  the  40- 
iiiiiuite  record?  New  machines  will 
be  produced  nn  which  to  play  this 
record.  Mow  about  the  millions  of 
machines  now  in  existence  that 
would  require  winding  four  times 
during  one  record. 

The  ShclEon  motor  solves  this 
problem  and  means  big  profits  for 
yoTi, 


IVrile  for  catalog  and  detailed 
information 


The  Shelton  Electric  Co. 


Long  Island  City 


New  York 


N.  Y.  OFFICE  :48th  STREET  AND  LEXINGTON  AVENUE 


thereat,  include  David  SarnofT,  vice-president 
and  general  manager  of  the  Radio  Corp.  of 
America;  W.  E.  Harkness,  of  the  American 
lelcphonc  &  Telegraph  Co.;  Powell  Crosley, 
Jr..  of  the  Croslcy  Radio  Corp.;  A.  Atwatcr 
Kent,  of  the  Atwaler  Kent  Mfg.  Co.;  E.  J. 
Jewett,  of  the  Jewell  Radio  &  Phonograph  Co.; 
C.  W.  Horn,  of  the  Westinghouse  Electric  & 
Ml-  <~r,  -  Martin  V  fiice,  of  the  General  Elcc- 
iri.  t".,  ,  jv.nl  f:  Klpi.jh,  executive  chairman  of 
ill.'  r,rn.i,k,isi,  r^'  .\ s M.icial ion ;  as  well  as  rcprc- 
.seiil.itives  of  llic  Canadian  Government,  Ford 
Molor  Co.,  Pennsylvania  Railroad,  American 
Radio  Trades'  Association,  and  various  organi- 
zations of  radio  listeners. 

It  is  cxpeclcd  that  much  will  come  out  of  the 
conference  designed  to  bring  about  a  general 
improvement  in  broadcasting,  both  as  to  the 
character  of  the  material  olTered  and  in  the 
proper  regulation  of  stations  to  promote  effi- 
ciency and  cul  down  interference. 


Harry  G.  Neu  Reports  Big 
Increase  in  Record  Sales 

Manager  of  Record  Department  of  Plaza  Music 
Co.  Returns  From  Extended  Trip  With  En- 
couraging Reports  of  Conditions 

Harry  G.  Neu,  manager  of  the  record  division 
of  ihe  Plaza  Music  Co,,  recently  returned  from 
a  trip  covering  the  larger  trade  centers  in  the 


Harry  G,  Neu 
Midd!,'  Wesi,  includiiie  Pittsburgh,  Cleveland, 
r>iii'iit,  Ciiicago.  St.  Louis  and  Kansas  City. 
Mr  N'l  11  made  plans  for  a  wide  exploitation  of 
Ins  h, ill's  products  in  those  cenlors.  A  special 
drive  in  co-operation  with  dealers  will  be  made 
through  the  Winter  months  on  Banner  and 
noniino  records  and  Little  Tot  albums  and  rec- 
.,rd~ 

'")>.. 11  his  relurn,  Mr.  Neu  stated  that  from 
,,ll  ithIi,  iilions,  gigantic  record  sales  totals  would 
In  ,,,lii,.\'ed  during  tiie  next  few  months.  The 
li,  ;,\y  sales  of  popular  records  which  started 
in  the  Summer  have  shown  substantial  in- 
creases each  month.  With  Ihe  holiday  season 
approaching  such  sales  will  be  considerably 
added  to.  Besides  popular  numbers,  Mr.  Neu 
slates  that  novelty  records  and  unique  vocal 
versions  are  in  widespread  demand.  Popular 
publishing  catalogs,  he  says,  have  had  wonder- 
ful record  material  for  llie  past  few  months  and 
Ihe  newer  issues  are  well  up  to  the  standards 
that  have  been  set.  Radio,  he  concluded,  has 
certainly  not  affected  popular  record  sales.  In- 
deed, there  are  indications  that  at  least  in  the 
smaller  communities,  radio  has  helped  sales 
volume. 


Illinois  Firm  Chartered 

Tlie  Harvey  Music  Co..  Harvey,  111.,  has  been 
chartered  with  a  capital  of  $5,000. 
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Harmonica  in  Sesqui- 

centennial  Exposition 

Forty  Thousand  Harmonica  Players  Expected 
to  Compete  in  Philadelphia  Next  Year— Will 
Probably  Prove  Harmonica  Sales  Stimulator 

The  liannonita  is  to  be  strongly  featured  at 
ihc  forthcoming  Scsqui-centcnnial  Exposition, 
10  be  held  next  year  in  Philadelphia.  It  is  ex- 
pected that  40.000  harmonica  players  will  com- 
pclc  during  the  course  of  this  exposition.  Because 
of  Ihe  national  scope  of  tlie  Sesqui-cenlennial 
Exposition,  this  ought  to  favorably  affect  har- 
monica sales  throughout  the  entire  country,  and 
Philadelphia  in  particular.  Recently,  in  Philadel- 
phia, 500  children,  representing  sixteen  schools 
and  institutions,  all  harmonica-equipped,  staged 
a  tuneful  cntertainnient  in  the  Young  Men's 
Christian  Association  Building,  on  Arch  street 
Slanding  room  was  at  a  premium.  During  the 
course  of  Ihc  cnlerlainmcnt  Fred  Sonner,  Hoh- 
ner  Iiarmonica  artist,  demonstrated  Ihe  possi 
bililies  of  the  Hohner  Iiarmonica  from  the  view- 
point of  the  serious  student  of  music.  Tlit 
popularity  of  the  harmonica  in  the  Quaker  City 
has  always  been  strong,  and  Philadelphia  deal- 
ers are  making  big  sales  of  Hohner  harmonicas 


Big  Demand  Reported  for 

Vega  Bridges  and  Strings 

Steady  Demand  for  Banjo,  Mandolin  and  Gui- 
tar Strings  and  Vegaphone  Bridges — Prod- 
ucts Contain  Special  Features 

Boston,  NfAss.,  November  — William  W.  Nel- 
son, adverlising  manager  of  llic  Vega  Co.,  ma- 
ker of  the  Vegaphone  banjo,  reports  a  steady 
demand  for  Vega  strings  for  banjo,  mandolin 
and  guitar.  These  strings  arc  made  of  spe- 
cially teslcd  steel,  in  order  to  give  both  tone 


and  durability,  and  are  made  the  proper  gaiigf 
!o  tiive  niaNimTini  vibration, 

TIk-  Vi  L;:iplinnc  banjo  bridge  is  aKo  growing 
ill  iiopiil.irily,  because  nf  ils  lone  cfTiTi  and  de- 
sign. It  brings  out  the  full  banjo  tone  and 
gives  great  volume  with  resonance  and  clear- 
ness, being  made  of  selected  maple  with  an 
ebony  top. 


Tlie  Saxophone  Sliop.  I.iulc  Rock.  Ark,,  will 
celebrate  ils  Ihird  anniversary  soon.  The  growth 
of  the  establishment  in  its  short  career  has  been 
great.  The  store  is  owned  by  W.  G.  and  Art 
Bean,  both  of  whom  are  prominent  nui,slcal!y. 


New  King  Instruments  Are 
Featured  in  Effective  Ads 


Payment Scdes 


Sand  Instruments 


Clkveland,  O.,  November  6,— The  H.  N.  White 
Co.,  manufacturer  of  King  band  instruments,  is 
receiving  the  congratulations  of  the  trade  on 
the  very  effective  advertising  which  has  ap- 
peared recently,  calling  attention  to  the  new 
additions  to  the  King  line,  wliich  include  a  new 
French  horn  and  the  King  Jumbo  Sousaphone. 
These  advertisements  appeared  in  the  leading 
music  publications  and  have  attracted  mucli 
attention.  Another  advertisement  worthy  of 
mention  was  that  which  featured  the  King  test- 
ing laboratory,  which  contains  the  largest  set  of 
testing  bells  in  the  world,  and  which  carried 
the  slogan  tliat  every  King  instrument  is  in  per- 
fect tune. 


Music  Store  Sponsors  a 

Massed  Orchestra  Concert 

Austin,  Tex..  November  4. — A  popnlar  massed 
orchestra  concert  was  given  at  tlie  Majestic 
Theatre  here,  under  the  auspices  of  the  J.  R, 
Reed  Music  Co.,  distributor  of  band  instruments. 
Four  orchestras  participated,  Steve  Gardner's 
Orchestra,  Texas  Collegians,  Fatz  Obernier'; 
Orchestra  and  Harold  Caldwell's  Orchestra. 
Each  of  the  orchestras  played  two  selections 
and  then  the  massed  orchestra  of  thirty-five 
pieces  played  four  popular  selections.  There 
was  also  a  program  of  novelty  numbers,  includ- 
ing a  saxophone  sextet  and  a  stringed  sextet. 
The  affair  was  welt  advertised  and  a  large  audi- 
ence aftended. 


Sousa  Directs  Boys  Band 

Cleveland,  C,  November  4. — The  recent  appear" 
ance  here  of  Sousa's  band,  which  gave  two  con- 
certs at  the  Public  Hall,  greatly  stimulated  in- 
terest in  band  instruments.  A  feature  of  the 
appearance  here  was  the  dedication  of  a  new 
march,  "The  Black  Horse  Troop,"  to  Troop  A. 
a  Cleveland  military  organi  nation.  Another 
feature  was  the  playing  of  a  massed  high  school 
band  of  350  pupils  under  the  direction  of  Sousa. 


LEASE 

FROM 

I  cCe  Music  Shop 


HAVEN'T  you  sometimes  said  "We 
don't  handle  band  instruments" 
when  some  customer  inquired  about  a 
saxophone,  etc.,  just  because  of  the  diffi- 
culties in  selHng  on  time  payments? 

With  the  new  plan  for  financing  pay- 
ment sales  which  we  can  now  offer  to 
"King"  dealers,  this  obstacle  is  removed. 
You  can  have  a  small-goods  band  instru- 
ment department  without  tying  up  any 
capital;  and  what  is  most  attractive,  dis- 
pose of  your  leases  without  sacrificing  a 
cent  of  profit.  The  difference  between 
our  published  cash  and  payment  prices 
will  cover  the  cost  of  financing  so  you 
receive  the  full  list  price. 

This  financing  plan  is  clearly  explained 
in  a  folder  now  ready  for  distribution. 
There  is  no  red  tape  or  complicated  ac- 
counting connected  with  it,  and  the  plan 
is  available  to  every  dealer  selling  '  King" 
Instruments.  If  this  plan  will  be  of  serv- 
ice to  you  we'll  gladly  send  one  of  the 
folders  upon  receipt  of  your  request. 

If  you  are  interested  in  this  plan  and  in 
the  exclusive  agency  for  "Kiny"  Instru- 
ments clip  out  and  mail  thecoupon  below. 

THE  H.  N.  WHITE  CO. 

5215-67  Superior  Ave.  Cleveland,  Ohio 

Manu/aclurcrj  of 

"KING"  BAND  INSTRUMENTS 


SEND  COUPON 
FOR  BOOKLETS 


THEH.  N.WHITE  CO..  5216-()?Superioi  AvcCle. 
Gtnilimtn  :  Kindly  send  the  booklets  checked  : 

n  Plan  of  FlnanclnR  royment  Sale*. 

O  Eicluniix  Agency  for  King  Iimmmcnu. 
Wc  (do)  (do  noil  hondle  band  insinimeni 
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IN  THE  MUSICAL  MERCHANDISE  nELD— (Continued  from  page  173) 


nOHNER 

W  THE  WORLD'S  BESj:^3Si 


Speed  up  your  Holiday  sales  by  showing  a  "Hohner 
Boy." 

Wnic  us  for 

HOHNER 


HOHNER  PRODUCTS  mWDED  FIRST  PRIZE  AT  THE  PnNRMR 
PACIFIC  INTEHNATIONUL  exposition  son  FPPNCISCO  I9IT 


South  African  Banjoist 

Uses  New  Ludwig  Banjo 

Ludwig  &  Ludwig  Receive  Letter  From  Prom- 
inent Transvaal  Musician  Telling  of  Favorable 
Impression  Made  by  Instrument 


orchestras.  He  stales  thai  ihc  new  model  Lud- 
wig banjo  has  been  inspecled  by  most  of  Ihc 
proffs-sional  and  high-grade  ain.ilciirs  of  Johan- 
nesburg and  lias  been  the  subject  of  much 
favorable  commcnl.  He  also  predicts  thai  Ihcre 
is  a  good  market  there  for  repeal  sales  on  the 
iuMnimcnl, 


The  fame 
banjo  is  by 
or  conlinent, 


odd 


King-Equipped  Orchestra 
Broadcasts  From  Window 

San  Jose,  Cm...  October  JO.— King  instruments, 
which  arc  sold  by  the  local  branch  of  Sherman. 
Clay  &  Co.,  are  coming  in  for  a  great  share  of 
publicity  through  their  use  by  Bert  Marqiiarl's 
Ballroom  Orchestra,  which  is  most  popular  with 
the  dancing  residents  of  this  city.  They  recently 
gave  a  unique  concert,  which  was  broadcast 
from  the  window  of  the  Sherman,  Clay  &  Co. 
store.  Many  prospects  were  developed  through 
Ibe  event. 


Bert  E.  Ollie 


ccived  by  Ludwig  &  Ludwig,  makers  of  drums 
and  drummers'  accessories,  from  Bert  E.  OIlic, 
prominent  banjoist  of  Johannesburg,  South 
Africa,  who  is  the  leading  banjoist  of  the  Trans- 
vaal district  who  plays  with  the  Edgar  Adder 


Enjoy  Beefsteak  Dinner 

The  Associated  Musical  Instrument  Dealers 
of  New  York  enjoyed  their  annual  get-lopcthcr 
in  the  form  of  a  beefsteak  dinner  at  Keen's 
Chop  House  on  Tlmr^tby,  November  12. 


TJieNEW  SUPER-LUDWIG  DRUM 


Parallel  Snare  Throw-Off 
Individual  Snare  Adjustment 
Perfect  Snare  Control 


I.  11)24  anil  Others  PenaiiiB 


The  Sensation  of 
the  Drum  World 


Again  Ludwig  sets  the  pace  witli 
a  new  drum— the  SUPER-LUD- 
WIG with  its  many  new  advanced 
features. 

INDIVIDUAL  adjustment  of 
snares,  a  parallel  throw-off  of 
snares  and  means  for  securing 
PERFECT  snare  control  arc  but 
a  few  of  the  many  new  improved 
ideas  to  be  found  on  this  latest 
creation  of  Ludwig  engineers  and 
craftsmen. 

It's  a  sales  leader  for  the  dealer 
who  is  on  the  alert  to  be  up  and 
ahead  of  the  van  that  will  follow. 


Send  to  0$  Note  /or  Prices  and  Discounts 

LUDWIG  &  LUDWIG 

ITorWs  Largest  Makers  of 
Drums  iind  Drum  Accessories 

1611  to  1627  No.  Lincoln  Street,  CHICAGO 


Stern  Harmonica  Orchestra 
Numbers  Twenty-Five  Men 

Organization  Founded  in  1903  Uses  600  Hohner 
Harmonicas,  All  Played  by  Skilled  Artists— 
Hohner  Played  Big  Part  in  Development 

Tlic  tremendous  popularity  of  the  harmonica 
ill  ihii  country  is  well  known.  Its  great  pop- 
tilarily  abroad  is  visualized  in  the  Siern  Har- 
monica Orchestra,  of  Berlin,  which  is  creating  a 
sensation  in  European  musical  circles. 

William  J.  Haussler,  general  manager  of  M. 
Hohner,  Inc.,  New  York  city,  manufacturer  of 
the  Hohner  harmonica,  slates  that  this  orches- 
tra numbers  twenty-five  men,  particularly  skilled 
in  Ihe  mastery  of  this  instrument.  This  organ- 
ization handles  about  600  Hohner  harmonicas, 
extracting  from  them  the  highest  degree  of  mu- 
sical performance. 

It  is  slated  that  the  orchestra  was  founded  in 
Berlin  in  1903  by  seven  young  men,  averaging 
about  seventeen  years  of  age,  and  was  called 
Mouth  Organ  Verein  Stern.  From  the  very 
beginning,  it  is  stated,  nothing  but  the  Hobncr 
harmonicas  were  used  and,  therefore,  the 
growth  of  this  organization  in  size  and  in  popu- 
larity has  been  built  upon  the  Hohner  instru- 
ment. The  playing  of  this  organization  has  re- 
ceived enthusiastic  commendation  in  the  lead- 
ing German  newspapers  and  it  will,  therefore, 
be  seen  that  the  popularity  of  the  Hohner  har- 
monica, while  tremendous  in  this  country,  is 
international  in  scope. 


Weymann  Banjo  Featured 
at  Music  Week  Concerts 

Philadfxphia,  Pa.,  November  9. — The  Wey- 
mann banjo  came  in  for  a  large  amount  of  valu- 
able publicity  during  Music  Week  here,  through 
the  appearance,  at  the  free  concert  at  Keith's 
Theatre,  of  George  McCauley,  tenor  banjo  so- 
loist, who  is  a  favorite  radio  entertainer,  Mr. 
McCauley  used  the  Weymann  orchestra  banjo, 
and  announcement  was  made  of  this  fact.  Fol- 
lowing the  concert  the  audience  was  invited  to 
meet  Mr.  McCauley  at  the  Weymann  head- 
quarters, a  few  doors  away,  later  in  the  after- 
noon, where  a  special  concert  was  given. 


H.  N.  White  Co.  to  Expand 

Cleveland.  O.,  November  S.— The  H.  N.  White 
Co.,  manufacturer  of  King  band  instruments, 
has  awarded  a  contract  to  the  H.  K.  Ferguson 
Co.  for  a  large  addition  to  its  factory  at  5225 
St,  Clair  avenue.  An  increase  in  demand  for 
the  King  products  necessitates  larger  manu- 
facturing quarters  and  more  facilities  for  the 
company. 


November  15,  1925 


THE   TALKING   MACHINE  WORLD 


175 


IN  THE  MUSICAL  MERCHANDISE  FIELD— (Continued  from  page  174) 


Omaha  Dealers  Aid  Success 
of  Big  Legion  Convention 

Band  Instrument  and  Drum  Houses  Give  Un- 
sparingly of  Time,  Efforts  and  Space  to  As- 
sist the  American  Legion  Officials 

Omaha,  Ned.,  November  5.— The  recent  Ameri- 
can Legion  convention  was  the  occasion  for 
mucii  activity  in  retail  music  circles  here,  and 
all  the  leading  houses  co-operated  with  the  offi- 
cials of  the  convention  in  doing  everytliing  that 
might  help  to  make  the  event  a  huge  success. 
Mickcl  Bros,  converted  two  floors  of  their  es- 
tablishment into  sleeping  quarters  and  housed 
some  200  Icgionaircs.  The  Schmoller  &  Muel- 
ler store  was  appointed  official  band  and  drum 
corps  headquarters.  This  store  was  largely  re- 
sponsible for  the  raising  of  thousands  of  dol- 
lars for  cash  prizes  for  band  contests.  A  most 
effective  window  display  of  a  battle  scene,  with 
Red  Cross  hul  in  which  was  a  wounded  soldier, 
allracted  much  attention. 

The  drum  headquarters  of  George  Smith  was 
official  drummers'  service  headquarters.  George 
Way,  sales  and  advertising  manager,  and 
Charles  Seibert,  assistant  sales  manager  of  the 
Lcedy  Mfg.  Co.,  were  in  attendance  all  week. 
Tl>e  Leedy  Mfg.  Co.  donated  a  handsome  bass 
drum,  which  was  awarded  as  a  prize  to  the  best 
drum  corps. 

Ludwig  &  Ludwig,  drum  manufacturers,  were 
represented  by  S.  W.  Miller  and  Frank  S.  Fan- 
cher,  the  latter  world's  champion  drummer, 
who  made  Schmoller  &  Mueller's  and  Hospe's, 
both  Ludwig  dealers,  their  headquarters.  Other 
dealers  reported  brisk  business,  with  accessories 
being  especially  in  demand. 


New  Vega  Trumpet  Is  Used 
in  Radio  Broadcasting 

Boston.  Mass.,  November  6.— The  Vega  Co.,  of 
155  Columbus  avenue,  this  city,  which  has  earned 
an  enviable  reputation  as  manufacturer  of  Vega- 
phone  banjos,  is  also  a  manufacturer  of  brass 
instruments.  The  Artist  Tone  model  trumpet, 
a  new  Vega  instrument,  recently  received  con- 
siderable publicity  by  being  broadcast  over  Sta- 
tion WBZ,  of  Boston  and  Springfield,  by  Karl 
H.  Forsell,  who  is  in  charge  of  the  brass  de- 
partment of  the  Vega  Co.  Mr.  Forsell  is  among 
the  best-known  players  of  the  trumpet  in  New- 
England.  Applause  cards  received  at  the  broad- 
casting station  testified  to  the  popularity  of  thu 
artist  and  the  tone  of  the  instrument  used. 


English  Concern  Features 

Vega  Line  in  Its  Catalog 

Hawkes  &  Son,  London,  England,  Pushing  Vega 
Instruments  in  Great  Britain,  for  Which  They 
Are  Distributors  in  That  Territory 

Boston,  Mass.,  November  5. — The  Vega  Co.,  of 
this  city,  manufacturer  of  Vega  banjos  and  mu- 
sical instruments,  has  announced  that  Hawkes 
&  Son,  of  London,  England,  who  have  the 
agency  for  Vega  banjos  in  Great  Britain,  have 
issued  a  special  Vega  banjo  catalog,  independent 
of  those  supplied  from  the  Vega  Co.  Hawkes 
&  Son  are  manufacturers  of  high-class  brass  in- 
struments abroad  and  also  have  the  exclusive 
distribution  of  Vega  banjos  in  Great  Britain. 
This  enterprising  company  has  created  a  large 
retail  distribution  of  Vega  instruments  abroad 
and  is  energetically  developing  the  field  for  the 
future.  The  new  catalog  has  been  prepared 
especially  for  the  use  of  the  English  musical 


King  Band  Instruments 

and  Bacon  Banjo  Featured 

Portland,  Ore.,  November  3.— The  Bacon  Sil- 
ver Bell  banjo  and  King  band  instruments  re- 
ceived valuable  publicity  in  connection  with  the 
recent  appearance,  at  the  Liberty  Theatre,  of  the 
Gibson  Girl  Navigators,  a  musical  act  compris- 
ing eight  beauties  who  appear  in  a  scene 
showing  the  first  deck  of  a  battleship  as  it 
leaves  port  and  play  popular  selections.  Tlie 
act  is  advertised  as  using  King  instruments  and 
a  Bacon  banjo.  The  local  store  of  Sherman. 
Clay  &L  Co.  effected  a  tie-up  with  the  appearance 
of  the  act  by  installing  a  window  display  fea- 
turing pictures  of  tlie  act  and  a  display  of  King 
instruments  and  the  Bacon  banjo  with  the  en- 
dorsement of  the  banjoist. 


Appointed  Manager 

Curt  Wunderlich,  only  son  of  the  famous  vio- 
lin and  bow  maker,  was  recently  appointed 
manager  of  the  violin  department  of  the  New 
York  Band  Instrument  Co.,  New  York.  In  ad- 
dition to  being  an  expert  in  violins  and  possess- 
ing a  thorough  knowledge  of  the  art  of  violin 
making.  Mr.  Wunderlich  is  a  musician  of  note. 


merchandise  dealer  and  h.is  been  compiled  un- 
der the  direction  of  Edwin  C.  Preston,  adver- 
liiini;  manitger  of  the  firm. 

William  Nelson,  advertising  and  sales  mana- 
ger of  the  Vega  Co.. .is  also  preparing  two  new 
catalogs  devoted  especially  to  the  banjo  for  dis- 
tribution in  llii.s  country.  It  is  announced  that 
one  of  these  caulogs  will  be  devoted  entirely  to 
Vegaphone  banjos  and  the  other  to  the  less 
expensive  banjos. 


Hohner  Sales  Increase 

Cleveland.  0..  November  6— Hohner  har- 
monicas continue  to  have  a  big  sale  here, 
largely  because  of  the  recent  harmonica  con- 
test in  which  5.000  public  school  and  play- 
ground pupils  participated,  The  contest  was 
held  under  the  combined  auspices  of  M.  Hohner, 
Inc..  and  tlie  Grossman  Bros.  Music  Co.,  creat- 
ing widespread  interest  in  the  event  nnd,  <'l 
course,  also  in  harnionica^-  


Dealers  throughout  the  country  have  found  the 
"Little  Wonder"  model  banjo  a  profit  item.  On 
the  basis  of  sales  volume  it  classes  as  a  "best 
seller."  The  illustration  shows  the  new  student 
outfit  including  the  "Little  Wonder"  model  equipped 
with  the  Magnatone  Resonator,  gear  pegs,  extension 
tailpiece  and  complete  in  case. 

Complete  in  every  detail,  this  outfit  makes  an 
ideal  sales  proposition  for  the  coming  gift  season. 

Retail  $80.00  with  case.   (List  $100.00). 

The  Magttaloue  Resonator  h  sold  separately  hi  sises  to  fit  oily 
mcke  i,u/™.».-„l.     It  retails  at  $1500,  $IS-00.) 

Write  for  complete  information  and  dealer  proposition 


The  VEGA 

155-6  Columbus  Ave. 


Boston,  Mass. 
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Every  Dealer 

WILL  W  ANT  A  COI'^'  OF  Till-: 

New  y^l^4li/  Catalog 


Publicity  for  Bacon  Banjo 

Via  Radio  Broadcasting 

Fred  J.  Bacon,  President  of  Bacon  Banjo  Co., 
Broadcasting  From  Various  Radio  Stations — 
Excellent  Publicity  for  Products 


ik-li  b^llljn, 
of    llii-'  ril 


(i.,dL-  by  lliu  B,Li 


-Tilt  li  &  1)  Silvi 


lir.ulinn  I 

.1-1  ,ii  i|,<  W..- 

inyU..i  ( 
from 

uii.i  r>,iivi  II 

on  W  liC.  . 

..v.\.   K  ..in,       1  li 

dcscribfd 

lii'll' 

 iiy.  iiMl  \ 

on  llir 

,.i  iliL-  v.iriol 

hiKli  -.ii 

icjiiiilrv   led  M 

1-nnlririd  1m(;1. 

.^niilciii  s. 


bLfuiu  a  iirriiniiu'iU  Ni'w 
.■ilh  ;in  aikiiciice  of  2,llOH 


ALL  ABOUT  THI?  NI- 
PROFESSIONAL  FLOATIN( 
HEAD  SNAUB  DllUM 
Send  a  postal  for  yourt  to-day — Mailed  fit 


■day — Mailed  fief 

Mfg.  Co. 

INL^IANAI'OLIS,  INDIANA 

Big  Manufacturers'  Exhibit 

Chicago,  III,,  November  4. — Twenty-two  mem- 
bers of  liie  Association  of  Musical  Mcrcliaiidisc 
ManufaLlurcrs,  Chicago  zone,  co-operated  in  .'in 
exhibit  of  musical  niorcbandisc  at  Ibc  Illinois 
Products  Exposirii>ri  a!  the  Furniture  Mart  last 
nionlli.  I  vvu  nil  min  is  of  llic  Association  were 
ill  ili.iiLi  I.I  Uh  I  \liiliii  at  all  times,  and  ilis- 
|)l,iycd  iIh    [ii-it  iiiiu  111  s  of  Ibeir  fi'llow  nifiiibcrs 
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SPECIAL  Combination  Offer 


Make 
100% 
Profit 


This  $25 
Cabinet  FREE 

This  Beautiful  Cabinet 
is  22'^  inches  high, 
25^4  inches  wide,  and 
12  inches  deep;  in  ma- 
hogany piano  finish. 
Has  12  glass  tubes. 


Armours  Music  Strings 

You  will  make  100%  by  taking  advantage  of  this  Special  Combination  Offer 
of  the  most  complete  and  varied  assortment  of  straight  length  high-grade  gut 
and  wound  strings  ever  assembled  in  a  case.  It  is  a  fine  money-making  orna- 
ment that  will  bring  the  better  class  of  musical  trade  to  your  store. 

Assortment  costs  you   $51.75 

Assortment  retails  at   103.50 

Your  Profit  100%  —  You  Get  This  Cabinet  FREE 

Send  Today  for  Complete  Details 

ARMOUR  aSd  company  l^i^^J'S'HstS;^^  CHICAGO 


Silver  Bell" 
Banj  OS 


Srnd  lor  illiistrali:il  booh  of  Proininri 
Orcltestrii  mid  I'rofissioiial  I'hycn 

The  Bacon  Banjo  Co.Jnc. 

GROTON  CONN. 


Vega  Co.  Prepares  Show 

Card  Featuring  Artists 

Mitchell  Bros.,  Popular  Vaudeville  Hcadliners 
and  Users  of  Vegaphones.  Featured  in  At- 
tractive Dealers'  Display  Cards 


three  years  and  still  have  a  thrce-ycar  contract 
ahead  of  them.  They  were  recently  featured  at 
the  opening  of  the  new  Metropolitan  Theatre 
here.  Their  playing  was  heard  clearly  llirougli- 
oiit  the  large  auditorium  and  by  the  thousands 


\/EGAPHONE 

V     TIte  Artists'  Choice 


New  Vega  Sales  Aid 
who  were  standing  in  llie  lobby  outside.  Surely 
a  tribute  to  the  powerful  tone  of  the  Vega- 
Iiliones. 

Tiie  window  card,  which  is  reproduced  here- 
with, gives  iin  idea  concerning  these  artists, 
mentioning  that  they  record  for  Victor  records. 
The  show  cards  will  be  sent  to  all  dealers  re- 
([iicsting  ihcm. 


Tanzbar  Concertina  Is 

Featured  by  Pittle  &  Co. 

Nkw  UF-nroHD,  Mass.,  November  .x— Qiarlcs  Pit- 
ilc  &  (.  o.,  of  this  city,  importers  and  manufac- 
lurvT'-,  .in-  fL-.i  til  ring  to  the  music  trade  the 
Taii/bar  auliiiiiatic  playing  concertina  with  ex- 
changeable music  rolls.  These  are  produced  in 
three  models,  of  attractive  finish  and  design,  and 
will  undoubtedly  prove  a  valuable  addition  to 
the  musical  merchandise  department. 


Feature  Huge  Leedy  Drum 

Omaha,  Neb.,  November  4.— In  the  parades 
held  here  during  the  American  Legion  conven- 
tion a  drum  sent  by  the  Lcedy  Mfg.  Co.,  six 
feet  in  diameter,  was  a  feature.  This  monster 
drum  was  finished  in  while  enamel  and  gold 
and  needed  a  carriage  for  its  transportation 
through  the  streets. 
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Organization  of  Bands  and  Orchestras 

Builds  Sales  for  Landau  Music  House 

Marnier  in  Which  This  Live  Establishment  Continually  Increases  Its  List  of  Customers  lUus- 
trated  by  Recent  Formation  of  Boys'  Bands  Throughout  Territory  Served 


IN  THE  MUSICAL  MERCHANDISE  FIELD— (Continued  from  page  176) 


There  liavc  appeared  in  the  columns  of  Tlic 
Talking  Machine  World,  time  and  time  again, 
instances  of  the  manner  in  which  dealers  in 
musical  mercliandise  have  strengthened  tlieir 
good-will  in  the  community  and  greatly  in- 
creased sales  througli  a  policy  of  co-operation 
in  tlie  (>rt:anizatio[i  and  fonnation  of  bniiiJs  and 


sign  proclaimed  "Landau's  Helps  Make  Musi- 
cians by  Organizing  Bands  and  Orchestras" 
Then  followed  a  list  of  the  beginners  who  were 
taking  lessons. 

It  is  evident  thai  exploitation  work  of  lliis 
character  is  imsiirpasscd  as  a  nreans  of  stimulat- 
ing sales.  Not  only  are  llic  bencrus  immediate, 
but  the  way  for  future 
>ale~  is  paved  for  llic 
inipils  who  purchase 
instruments  of  me- 
dium price.  As  they 
grow  proficient  many 
invest  in  the  higher- 
priced  instruments 
and,  iialu.ally,  the  in- 
fluence    which  Lan- 


JUSX  IISIVErSJTED 

PLAVS  BY  ROI.L.S 


iruc,  iiostriaid  by  us, 

Charles  Pittle  &  Co.,  New  Bedford,  Man. 


Attractive  fVIusical  Merchandise  Display  of  Landau's 
orclu-iia-  ijiir  of  the  most  promJm.iit  retail 
music  establisiiments  which  has  followed  this 
poHcy  with  unfailing  success  is  Landau's  Music 
&  Jewelry  Store,  Hax-lelon,  Pa.  The  methods 
used  by  this  enterprising  company  to  stimulate 


dan's  wieids  as  a  mu- 
sical center  makes  it 
the  logical  stort.-  to 
buy  the  article. 
Then,  too,  the  co- 
operation which  Lan- 
dau's gives  to  Ihe^C 
organizations  makes 
it  a  musical  headquar- 
ters, and  not  only  do 
the  hoy  and  girl  mem- 
bers of  tile  bands  and 
orchestras  patronize 
It  lur  their  musical  needs,  but  their  parents  and 
friends  do  likewise. 


interest  in  band  instruments  are  best  illustrated 
in  the  manner  in  wliicli  it  went  about  forming  a 
number  of  boys'  bands  the  early  part  of  this 
year. 

A  scries  of  full-page  advertisements  appeareil 
in  the  local  newspapers  of  eacli  city  and  town 
in  wliich  a  band  was  to  be  formed,  one  adver- 
tisement, addressed  to  the  parents  of  children, 
informing  them  of  the  intended  project,  giving 
them  full  details  of  the  plan,  the  name  and  rec- 
ord of  the  instructor  who  would  teach  the  as- 
pirants, the  remarkably  easy  terms  by  wliicli  an 
instrument  could  be  purchased  and  the  reason- 
able fee  which  was  to  be  charged  for  the  les- 
sons. A  full  list  of  the  boys  who  had  already 
signified  their  intention  of  joining  the  organiza- 
tion occupied  a  prominent  position  in  the  cen- 
ter of  the  advertisement,  under  the  caption,  "Is 
Your  Boy's  or  Girl's  Name  on  This  List  or  Are 
You  Allowing  Your  Neighbor's  Boy  to  Get 
Ahead  of  Yours?" 

A  similar  page  advertisement  also  appeared, 
addressed  to  the  boys  of  the  community,  with 
the  same  message,  couched  in  simple  language 
and  giving  again  the  list  of  the  boys  who  had 
joined  up.  A  musician  of  note  in  the  com- 
munity was  engaged  to  instruct  the  pupils,  and 
in  a  surprisingly  short  space  of  time  in  the  ad- 
jacent towns  a  number  of  junior  band  organiza- 
tions were  formed,  with  the  result  that  a  ban- 
ner sales  volume  of  band  instrument  business 
was  enjoyed. 

Coincident  with  the  appearance  of  these  ad- 
vertisements, the  window  display,  which  is  illus- 
trated herewith,  was  shown  in  the  Landau  store. 
The  appeal  of  this  window  is  similar  to  that  of 
the  advertisements.  A  placard,  with  the  mes- 
sage. "Your  Boy  or  Girl  Can  Learn  to  Play— 
a  Violin,  Banjo,  Saxophone,  Trumpet,  Clarinet, 
Trombone,  Flute,  Drums  or' Any  Orchestra  In- 
strument by  Joining  Landau's  Beginners'  Or- 
chestra," occupied  a  prominent  position  in  the 
display.  These  instruments  were  scattered 
throughout  the  large  display  space,  and  in  the 
sides  photographs  of  leading  dance  orchestras 
were  shown.    In  the  rear  of  the  window  a  large 


C.  Bruno  &  Son,  Inc.,  New  York  city,  im- 
porter and  wholesaler  of  musical  merchandise, 
has  adopted  a  new  trade  mark  which  will  iden- 
tify Bruno  products  throughout  the  future. 

Fred  W.  Kling,  of  the  Bruno  organization, 
points  out  that  the  name  Bruno  has  become  a 
beacon  light  in  the  music  industry.  Accordingly, 
the  new  Bruno  trade-mark  features  a  light- 
house, the  rays  of  which  flash  "Bruno  Means 
Security."  The  trade  mark  also  contains  the 
words,  "Established  1834"  and  "Musical  Instru- 
ments." 


Leading  Western  Music 
Houses  Secure  King  Agency 

L.  L.  Fox  Reports  Awarding  of  Franchises  to 
O'Laughlin  Music  Co.,  Daniels  &  Fisher,  Bar- 
ker Bros,  and  the  Foster  Barker  Co, 

CufiVELANti,  O.,  Novenihui-  !.  L.  Fox,  sales 
manager  of  the  H.  N.  Win,  i  ,  ni.Lm.factur.T 
of  King  band  in>t;ui  1 1  ■  n  i r.|...rt-  I  hal  condi- 
tions throughout  the  cnlire  We-t  ,iru  in  a  muili 
improved  condition  and  dealers  all  report  in 
creased  sales.  Mr.  l'"o\  allributcs  this  encour- 
aging improvcmeiil  to  t!ic  good  condition  ol 
farm  crops.  During  the  last  week  or  two  sev- 
eral important  King  accounts  were-  opened  iu 
the  We-'it,  The  O'Laughlin  Music  Co..  Salt 
Lake  City,  Utah,  was  .^warded  the  King  fran- 
c)i!sc  for  ihe  entire  Stale  of  Utah,  with  the  de- 
partment under  the  direction  of  Jack  Dun,  well 
known  throughout  the  West  as  a  musician  and 
a  regular  performer  over  broadcasting  station 
KSL,  Salt  Lake  City.  This  establishment  has 
placed  a  large  initial  order  for  merchandise. 

Due  to  the  dissolution  of  partnership  of  Glid- 
den  &  Marsh,  King  dealers  in  Denver,  Col., 
King  instruments  will  now  be  handled  at  both 
the  Glidden-Marsh  store  and  at  Daniels  & 
Fisher  store,  of  which  Mr.  Marsh  has  assumed 
the  position  of  manager  of  the  music  depart- 
ment. 

Sherman,  Clay  &  Co.,  distributors  of  King  in- 
struments on  the  West  Coast,  report  that  they 
have  placed  the  franchise  for  the  King  line 
with  Barker  Bros.,  Los  Angeles,  Cal.  The  Fos- 
ter-Baker Co.,  of  Santa  Ana,  Cal.,  has  also  se- 
cured the  King  line. 


The  Oldest  and 
Largest  Musical 
Merchandise  House 
IN  America 


Exclusively  Wholesale 


ESTABLISHED  1634 


C.BRVNO  §•  SON,lNC. 
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L,  E.  Fontron  Elected  President  of  Trade 

Association  at  Meeting  in  Los  Angeles 

Officers  for  the  Next  Fiscal  Year  Arc  All  Prominent  in  Trade  Circles— Ortliophonic  Victrola 
Arouses  Wide  Interest— Carrying  Charge  Plan  Now  in  General  Use  by  Retail  Trade 


Los  Anceles,  Cal.,  November  3.— Tlic  annual 
meeting  of  the  Music  Trades  Association  tooi< 
place  last  montli  and  officers  for  the  ensuing 
year  were  elected,  L.  E.  Fonlron  was  elected 
president;  E.  A.  Geisslcr,  vice-president;  C.  H. 
Mansfield,  second  vicc-prcsidenl;  F.  L.  Grannis, 
treasurer,  and  A.  G.  Farquharson,  secretary. 

Mr.  Fontron,  or,  as  lie  is  popularly  known, 
Lou  Fontron,  is  secretary-treasurer  of  liie  Mar- 
tin Music  Co.  and  is  very  popular  in  the  trade. 
He  is,  comparatively  speaking,  a  newcomer  in 
the  music  business  and  until  two  or  three  years 
ago— wlicn  lie  became  a  member  of  the  Martin 
Music  Co.— he  was  a  trust  officer  and  well 
kuown  in  banking  circles. 

E.  A.  Geissler,  general  manager  of  the  George 
J.  Birkel  Co.,  is  too  well  known  lo  need  any  in- 
troduction. He  has  always  btfn  om-  nf  ihe 
leaders  in  association  work  and  lifridc'd  the  or- 
ganization in  1920-21.  He  was  also  first  presi- 
dent of  the  Western  Music  Trades  Association 
and  as  such  was  the  ccniral  figure  at  the  West- 
ern Convention,  held  in  Los  Angeles  last  June. 
Mr.  Geissler  has  recently  been  greatly  honornl 
by  being  elected  to  receive  the  thirty-third  de- 
gree of  Masonry. 

C.  H.  Mansfield,  who  was  elected  second  vice- 
president,  is  salL-5  manager  of  (he  phonograph 
and  radio  departments  of  the  Fil/gcrald  Musi,- 


Co.  and  has  shown  himself  to  be  very  active  in 
association  work.  He  was  proprii'tor  of  the 
Edison  Shop,  in  Dallas,  Tex.,  and  was  president 
of  the  local  association  in  ili^it  i^iiy  .i  number 
of  years  ago. 

F.  L.  Grannis  is  general  sales  manager  of  the 
Southern  California  Music  Co.  and  is  well  known 
throughout  the  Pacific  Coast. 

Wide  Interest  in  Orthophonic  Victrola 
A  number  of  special  demonstrations  of  the 
new  Orthophonic  Victrola  were  conducted  by 
Gus  Mater  at  various  clubs  and  organization 
headquarters  in  southern  California,  as  well  as 
in  music  stores.  Inquiries  and  actual  advance 
sales  are  being  received  by  the  score  at  all 
Victor  stores  and  enthusiasm  is  in  evidence  in 
all  (iLinrltrs, 

Carrying  Charge  Universal 
Practically  all  plioiiograpfi  departments  have 
now  adopted  llie  carrying  charge  plan  instead 
of  deferred  iiiterest.  Tliey  all  report  that  while 
Ihc  fornuT  is  more  profitable  to  the  retail  deal- 
I  r.  tin-  ,  ii,ionicr  never  questions  in  advance  that 
tin  Mi-.t.ihiKDl  payments  will  all  be  of  an  equal 
;iriil  ^1  I  ;iii,,.Tiiii,  Tlie  usual  charge  is  S  per  cent 
of  llie  iiniMid  biilanee,  divided  by  the  number  of 
montli-^  S.-vi  ral  houses  charge  8  per  cent  when 
the    li'iii^ili    n|    iiintracl    e.xcecds    Ihe  Iwelve- 


YOU  CAN  BOOK  THEM  NOW 


Ponce  Sisters  Making 

Talking  Machine  Records 

Ethel  and  Dorothea.  Daughters  of  Phil  Ponce, 
Well-known  Music  Publisher,  Broadcasting 
Over  Station  WEAF 

The  two  daughters  of  Phil  Ponce,  the  music 
publisher,  have  in  a  few  short  weeks  made  a 
name  for  themselves  through  radio  and  talking 
machine  records.  The  girls  are  Ethel  and  Dor- 
othea, and  are  belled  under  the  name  Ponce 
Sisters.  They  made  their  first  appearance  over 
station  WEAF,  following  which  practically  all 
of  the  leading  talking  machine  record  companies 
made  bids  for  their  services  and  hailed  them  as 
a  "harmony  find." 

Both  of  the  girls  are  gifted  with  unusual  mu- 
sical talent.  Ethel  being  the  recipient  of  a  dia- 
mond medal  at  a  recent  commencement  for 
piano  excellence.  Dorothea  plays  the  violin. 
The  blending  of  their  voices,  however,  in  har- 
mony, is  responsible  for  the  tremendous  suc- 
cess they  have  achieved.  They  are  to  continue 
as  regular  artists  over  station  WEAF  and  their 
harmony  records  will  shortly  make  their  appear- 
ance in  several  of  the  leading  catalogs,  Both 
of  the  Ponce  sisters  are  continuing  studies  and 
they  are  probably  the  youngest  of  the  important 
public  artists. 

Among  the  songs  these  two  youthful  artists 
have  sung,  and  in  some  instances  recorded,  with 
unusual  success  are:  Irving  Berlin's  "Remem- 
ber," "That  Certain  Party,"  "Forever,"  "Then 
I'll  Be  Happy,"  "What  Could  Be  Sweeter," 
"Let's  Wander."  "My  Sweetie  Turned  Me 
Down,"  "My  Jane,"  "Happy-go-Lucky,"  "Want 
a  Little  Lovin'  "  and  "Ukulele  L;idy," 


Henderson  Bros.  Place 

Radio  Tube  on  Market 

Boston,  Mass.,  November  7,— Henderson  Bros., 
of  this  city,  manufacturers  of  Henderson  radio 
receivers,  which  made  their  initial  bow  to  the 
radio  trade  at  the  recent  national  show  at  the 
Grand  Central  Palace,  are  also  placing  on  the 
market  the  Henderson,  Type  lOlA,  radio  tube. 
This  tube  is  being  produced  in  quantities  at  a 
popular  price  and  a  sales  distributing  organiza- 
tion, covering  Ihe  entire  country,  is  being  per- 
fected. 

E.  F.  Henderson,  general  manager  of  the  or- 
ganization, reports  that  the  new  tube  is  going 
over  well.  In  conjunction  with  this  new  tube, 
Henderson  Bros,  are  issuing  a  brief  treatise  en- 
titled "How  to  compare  and  judge  radio  tubes," 
written  by  R.  L.  Moore,  of  the  Henderson 
organization. 


■|,",  "T-V'ii."*  ■^"".■""C'o",  will,  any-  kind  of  Orcl.eslra  dwircd 
J.1I2  lo  I'lii  harniomc.  or  wilti  Monologue  Arlisis  or  oilier  Enlct- 

 s,  these  celclir.-iled  Arliils  will  furnisli  .my  prosram  — 

Solot,  DumU,  Trial,  Quartett 

— ineliidiiiR  iiilgriirctnlion   of  all   lliat   ii  Iicsl   oiui   |-,t,st  in 
class  music. 

YOU  HAVE  HEARD  THEM  ON  THE  RADIO  AND  RECORDS 

tent  them  to  your  community,  in  permn. 


ilicy  wdl  delight  vilh  Ihrir  incomparabi   

Tell  Us  What  You  WaDt-We  Will  Furnish  l( !  For  parliculars  or  bookings  addre: 
FRANK  CROXTON,  128  West  44th  St.,  New  York  City 


Lamb's  Demonstrates 

Victor  Orthophonic 

POTTSTOWN,  Pa.,  Novembtr  S.— Umb's  Com- 
nninity  Music  Store  gave  two  demonstrations  of 
the  new  Orthophonic  Victrola  at  the  Hippo- 
drome Theatre  and  on  both  occasions  drew  a 
large  and  enthusiastic  audience  which  expressed 
themselves  in  no  uncertain  terms  as  to  the  won- 
der of  Ihe  new  instrument.  It  is  certain  that  a 
large  number  of  sales  will  be  the  result  of 
these  demonstrations. 

This  establishment  recently  completed  its 
twenty-fifth  anniversary  sales  drive  with  great 
success.  Talking  machines  as  well  as  other  mu- 
sical instruments  came  in  for  a  brisk  movement 
and  altogether  some  three  carloads  of  pianos 
and  talking  machines  were  sold. 


Opens  Branch  in  Albany 

Albany,  N.  Y.,  November  I3.-The  Baker  Music 
House,  Inc.,  which  moved  lo  the  uptown  busi- 
ness district  at  165  Central  avenue  a  few  months 
ago,  has  opened  a  downtown  branch  at  23  Steu- 
ben street. 
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The  name  "Bruno" 
has  been  a  beacon  hght 
in  the  music  industry  for 
almost    a    century  always 
blazing  the  path  of  content- 
ment, safety  and  progress  for 
thousands  and  thousands  of  pros- 
perous music  dealers. 

"Bruno"  has  always  served  the  dealer 
exclusively,  giving  him  the  co-operation 
and  protection  that  he  has  a  right  to  expect 
and  demand. 

Trying  to  "serve  two  masters"  at  the  same  time 
is  not  the  policy  of  "Bruno."    Think  it  over! 


C.  BRUNO  &  SON,  Inc. 

351-353  FOURTH  AVENUE 

NEW  YORK  CITY 


"Bruno  Means 
Security" 
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Further  Hearings  Held  on 
Radio-Phonograph  Rates 

Prominent  Trade  Members  Appear  Before  In- 
terstate Commerce  Commission  in  Opposi- 
tion to  Proposed  Increase  by  Railroad 

WASiiiNcroN,  D.  C,  November  9— Efforts  on 
the  part  of  Ihc  railroads  in  llie  East  lo  impose 
a  firsl-class  carload  rating  on  talking  rnacliincs 
and  radio  sets  combined  were  liic  subject  of 
bearings  lield  before  Examiner  J.  C.  Harranian, 
of  the  Interstate  Coniincrcc  Commission,  last 
week,  wlien  representatives  of  llic  music  and 
radio  industries  protested  iliat  iliis  rating  was 
not  in  conformity  wiUi  llic  commission's  deci- 
sion rendered  last  Summer. 

Proteslanis  in  the  case  arc  tlie  Victor  Talking 
Machine  Co,,  tlic  B  run  swick-Balke-Col  lender 
Co.,  and  the  Mnsic  Industries  Chamber  of  Com- 
merce, the  last  named  acting  as  representative 
for  the  music  industries  as  a  whole.  The  radio 
manufacturers  are  not  appearing  in  this  case, 
which  is  not  as  directly  of  interest  to  them  a.s 
the  original  proceedings,  when  classification  of 
radio  sets  was  included. 

Tiie  only  witness  for  tfie  railroads  was  F.  W. 
Smitli,  chairman  of  the  ofTieial  classification 
committee,  who  declared  that  his  commillee 
thought  itself  jnstificd  in  rating  combination 
sets  at  first-class  in  view  of  the  commission's 
decision.  However,  it  was  brought  out  by  Jo- 
seph C.  Colquitt,  counsel  for  the  protestants, 
the  classification  committees  in  Southern  and 
Western  territory  gave  these  instruments  a  sec- 
ond-class rating  after  the  decision  was  rendered. 
Mr.  Smith  admitted  that  there  had  been  volumi- 
nous correspondence  between  the  three  commit- 
tees, and  that  his  committee  sought  lo  have  the 
other  two  adopt  the  first-class  rating. 

The  proposed  rates  would  be  approximately 
17  per  cent  higher  in  ofRcial  territory  than  in  the 
South  or  West,  it  was  brought  out  under  Mr. 
Colquitt's  cross-examination.    Mr.  Smith  spent 


considerable  time  in  discussion  of  minimum 
carload  weights,  the  commission  having  refused 
lo  sanction  a  20,000-pound  minimum  as  being 
unloadable,  and  alleinpted  to  show  that  it  was 
possible  to  load  more  than  the  16,000-pound 
minimum  in  36-fool  cars. 

Mr.  Colquitt's  chief  witness  was  W.  H.  Lock- 
wood,  general  trafiic  manager  of  the  Bruns- 
wick-Balkc-Collendcr  Co.,  others  who  came  lo 
Washington  to  testify  being  W.  F.  Varin,  cliiff 
accountant  of  the  Sonora  Phonograph  Co.,  Inc  ; 
Theodore  A,  Reed,  traffic  manager  of  the  Vic- 
tor Talking  Machine  Co.,  and  Alfred  L.  Smith, 
general  manager  of 
the  Music  Industries 
Chamber    of  Com- 

Considerable  tes- 
timony and  a  large 
number  of  exhibits 
were  devoted  by  the 
protestants  to  show- 
ing that  it  is  pro- 
posed to  make  pho- 
nograph-radios pay  a 
much  higher  rate 
than  certain  other 
musical  instruments, 
it  being  contended 
that  these  are  musi- 
cal instruments  and 
not  electrical  appliances. 

The  protestants  contend  that  the  rating  pub- 
lished in  ofhcial  territory  is  not  in  conformity 
with  the  commission's  order,  especially  in  view 
of  the  rating  given  in  the  Southern  and  West- 
ern classifications.  It  is  held  that  the  Eastern 
classification  does  not  permit  of  harmony  of 
rates  in  all  territories. 


Esenbe  Co.  Entertains 

Atwater  Kent  Dealers 

Atwater  Kent  Distributor  Host  to  Dealer  Or- 
ganization at  Banquet— Gathering  Has  Had 
Good  Effect  in  Stimulating  Sales  in  Territory 

PiTTSBUBCir,  Pa.,  November  7.— Dealer  gather- 
ing.'- and  their  importance  in  promoting  in- 
creased understanding  between  the  dealers 
llicmselvcs  and  between  the  dealer  and  distribu- 
tor and  the  manufacturer  was  exemplified  in  the 


Atwater  Kent  Dealers  at  Banquet  Sponsored  by  Esenbe  Co. 

lecciU  gathering  of  Esenbe  dealers  in  this  city, 
held  under  the  auspices  of  the  Esenbe  Co.,  radio 
distributor.  The  Esenbe  Co.  is  an  exclusive 
Atwater  Kent  distributor  in  the  Pittsburgh  ter- 
ritory and  has  built  up  an  excellent  business  in 
this  well-known  line  of  receiving  sets  and  loud 
speakers. 


Damaged  by  Fire 

The  stock  of  talking  machines  and  other 
musical  instruments  of  the  Taylor  Music  Co., 
Columbia,  Mo.,  has  been  damaged  by  fire. 


Among  the  Victor  dealers  who  gave  private 
demonstrations  of  the  Orthophonic  Victrola 
prior  to  Victor  Day  were:  R.  D.  Owens  Music 
Co.,  Port  Allegheny,  Pa.;  Reynalds  Music 
House,  Pcnsacola,  Fla.;  Auburn  Music  Co.,  Au- 
burn, N.  Y.;  Slranburg  Music  Co.,  Oil  City,  Pa. 


AT  THE 


Chicago  Radio  Show 


WATCH  FOR 
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T>irect  from  set 
to  socket.  Mo 
batteries ;  no 
eliminators. 


5  '^asons  liOhy  the 
"T^ominAire  has  the 
Qreatest  Tossihilities  for 
'%adio  '^^tailers 

^  It  is  without  a  peer  amongst  Radio  Receivers.  It  operates 
without  batteries,  directly  from  the  electric  light  current 
(A.C.  as  well  as  D.C.) 

2  I'  complete  from  the  factory — nothing  more  to 

buy — with  matched  tubes. 

2  All  self-contained,  including  loud  speaker,  in  a  beautiful 
cabinet. 

A  DominAire  will  be  extensively  advertised  in  an  unusual 
manner. 

C  Authorized  Dealers  are  protected  against  price  reduction 
and  the  consumer  is  protected  by  an  all-embracive  guar- 
antee for  one  year  from  the  date  of  purchase. 

DominAire  is  a  quality  receiver.  The  output  for  1925  is 
distinctly  limited  and  distribution  will  be  concentrated  in  the 
Metropolitan  district  of  New  York. 

Desirable  dealers  are  invited  to  write  for  information  regard- 
ing the  DominAire  and  the  MacLaren  Merchandising  Plan. 


JloiinflirE 

TRADE   MARK  ^ 

The  Ultimate  in'Radio'Reception 

^ade  'By  (fM^NZ  /LaREN  (2^7!(tANUFACTURING  Qo. 

Thornell-MacLaren  Associates 

26-28  Parle  Place,  New  York 
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Getting  Attention  of  Public  During  the 

Holiday  Season  Through  Window  Displays 

Sales  Record  of  Talking  Machine  Dealer  When  Rush  of  Holiday  Buying  Is  Over  Will  Be  Re- 
flection  of  Effectiveness  of  His  Drive  for  Business — Windows  as  Sales  Aid 

The  merchant  who  practices  frugality  duriiig 
the  holiday  season  is  likely  lo  instil  llic  same 
feeling  in  his  customers,  according  to  Andrew 
Connolly,  director  of  publicity  of  llic  Joseph 
Home  Co.,  one  of  Pittshiir|,'li\  lar|.'( ■^t  ri^liiil 
establishments,  which  fealurts  .1  im.,  i.-Jk- 
ing  machine  and  r.Tclio  rlcpartim  nt.    "I'lCiiile  arc 


point  llial  it  is  a  sliort-sigliled  retailer  indeed 
who  fails  to  lake  advantage  of  tlic  opportunity. 

'I'hc  window  display,  of  course,  is  only  part  of 
the  .'^nles  proniotiiHi  plan,  btii  it  is  an  important 
factor,  especially  (luring;  the  holiday  season. 
Capitalize  Inquiries 
Undoubtedly  in  ilie  days  preceding  the  holi- 
days the  dealer  will 
find   thai  "lookers" 
far    oiilnumbcr  ac- 
tual buyers.    This  is 
so    fi'f    the  reason 
that,    a^    has  been 
rnciilioiied,  the  pub- 
lic is  out  In  force  lo 
pet    ideas   for  gifts. 
Many  of  these  peo- 
ple, attracted  by  Ihc 
dealer's  window  dis- 
play, become  inter- 
ested enough  to  en- 


New  York  Columbia  Branch 
Reports  Unusual  Demand 

Sales  Volume  Reached  During  October  Largest 
in  Two  Years — November  Starts  With  Start- 
ling Increase  Over  Last  Month 

E.  W,  Guttcnbergcr,  manager  of  the  wholesale 
division  of  the  Columbia  Phonograph  Co.,  Inc., 
New  York,  recently  returned  from  a  brief  trip 
visiting  dealers  in  Syracuse,  Utica  and  Water- 
town,  N.  Y,,  and  reports  that  business  with 
all  Columbia  dealers  is  more  than  satisfactory. 
Tlic  nionlli  of  October  was  the  largest  selling 
month  enjoyed  by  the  Columbia  wholesale  de- 
partment in  two  years,  and  the  first  five  days 
of  this  month  showed  a  2S0  per  cent  increase  . 
over  the  same  period  of  last  month,  a  satisfac- 
tory gain. 


Holiday  Radio  Window  of  Ludwig  Hommcl  &  Co. 
not  so  miKh  interested  in  price  appeals  at  this  radio,  p  r  I  i 
period  as  in  sn(;yestioiis,  and  in  finding  the  par- 
ticular Ihinys  lliey  want  for  this  one  or  that 
on  their  gift  list,"  he  declared,  neally  summing 
up  in  Iwo  sentences  (he  policy  to  jiursue  to 
make  the  holiday  sales  pmmolion  campaign  a 
success. 

The  talking  machine  dealer  jnusl  sell  the  merit 
of  the  various  products  he  handles — talking  iTia- 
chincs,  radio,  musical  instrunjetils,  records,  etc., 
— to  the  public.  If  he  doi.sn'l,  merchants  in 
other  lines  will  sell  their  own  products  so  ef- 
fectively that  the  talking  machine  dealer  will 
be  left  by  the  wayside  in  so  far  as  sales  are 
concerned. 

An  Appropriate  Gift  Line 

The  talking  machine  dealer  handles  as  fine  a 
line  of  products  for  gifts  as  can  be  found  any- 
where, and  Ihc  public  will  buy  inslruments  if 
the  dealer  makes  lliem  think  of  lhe:;e  in  con- 
nection with  holiday  gifts,  'flic  dealer  mn,st 
bring  his  products  to  Ibe  attention  of  the  pub- 
lic. He  must  do  ibis  a  little  belter  than  his 
competitors  in  other  lines.  He  must  spciLj 
money  to  make  money.  He  cannot  be  loo 
"frugal"  and  expect  to  get  Ihc  cream  of  the 
holiday  business.  Spend  money  for  publicity 
and  let  the  public  know  about  the  beauty  of 
your  product.  Tell  ihcm  about  the  entertain- 
ment value  of  the  talking  machines,  the  radio, 
the  suitability  of  an  album  of  selected  records  as 
gifts  that  are  bound  to  bring  pleasure  to  Ihc 
recipient.  Broadcast  the  message  through  lib- 
eral advertising  and  through  oilier  forms  of 
publicity  and  lasi,  but  not  least,  make  the  win- 
dow displays  so  good  thai  the  passer-by  will 
stop  and  look,  and  from  viewing  the  display  get 
the  idea  that  what  is  shown  will  make  the 
ideal  gift  for  some  loved  one. 

The  Window  Plants  the  Seed 
The  right  kind  of  window  display  will  plant 
the  seed  of  desire  in  passers-by.    Preceding  the 
holidays  thousands  of  people  go  "window  shop- 
ping"  for   gift   suggestions,   consequently  the 

window  that  stands  out  from  those  of  competi- 
tors is  bound  to  attract  attention  and  make  the 

interested  passer-by  Ihink  of  the  suitability  of 

a  musical  instrument  of  some  kind  as  a  gift, 

The  public  at  this  season  is  in  a  receptive  mood 

and  the  dealer  who  recognizes  this  and  takes 

advantage  of  it  will  profit.  Then,  too,  the  prod- 
ucts of  the  talking  machine  dealer  lend  ihem- 

selves  so  readily  to  window  displays  that  are 

both  artistic  and  effective  from  the  sales  stand- 


radio,  prill  •  inil 
other  data.  !>'  1  1  h  1 
here  is  l!n  .1.  ..)<  1 
opporlunily.  M  a  k  i 
il  a  rule  lo  gel  the 
name  and  address 
of  ,ill  those  who 
(liiuonslrate  t  li  e  i  r 
interest  by  ciiterint; 
Ihe  store  lo  m  a  k  e 
inquiries.  Folio  vv 
them  up  by  mean^ 
of  direct  mail  and 
other  sales  promo- 
tion methods,  Only 
in  that  way  can  the 
dealer  get  the  com- 
plelc  bcncfil  of  th.- 
in  o  n  e  y  spent  i  n 
TTiakitii;  ihc  wirnln\\ 
altractive.  First, 
sell  the  ^if\  ide., 
throngli  y  o  n  r  win- 
dow and,  .-.econil,  follow  up 
Secured,    ll  ]jays. 


tcr    Ihe    s  t  o 


make  inquiries  re- 
i;arding  the  various 
models     of  talking 


groups    ol  records. 


"How  Thos.  A.  Edison 

Invented  the  Phonograph" 

.'V  very  interesting  booklet  has  recently  been 
issued  by  Thomas  A,  Edison,  Inc.,  entitled, 
"How  Edison  Invented  llie  Phonograph,"  In 
llie  ciirly  ])art  of  this  booklet  Mr.  Edison  tells 
in  his  own  words  how  he  made  the  original 
invention  and  incidentally  disproves  the  old 
newspaper  rumor  story  of  how  Ihe  discovery 
was  prompted  by  the  accidental  pricking  of  a 
finger  by  the  needle  of  the  telephone  diaphragm. 


Arthur  Nevin  on  National 

Music  Week  Committee 

The  National  Uureau  for  Ihe  Advancement 
of  Music  has  annouTiced  the  appointment  of 
Arthur  Nevin,  the  welt-known  composer,  as 
assistant  secretary  of  the  National  Music  Week 
Coniniitlee,  Mr.  Nevin  succeeds  Kenneth  S. 
Clark,  who  carried  the  brunt  of  National  Music 
Week  so  successfully  for  the  past  two  years. 

Mr.  Ncvin's  experience  In  community  work 
brings  him  into  the  assistant  secretaryship  of 
the  National  Music  Week  Committee  with  real 
enthusiasm  and  inlcresi  for  his  duties. 

The  officers  of  the  National  Music  Week 
ConiTnittcc  are  the  same  as  the  previous  year: 
President  Coolidge,  honorary  chairman;  Otto 
11.  Kahn,  executive  chairman;  James  G,  Blaine, 
Jr..  treasurer,  and  C,  M.  Tremaine,  secretary. 


An  Effective  Holiday  Window  Display 

1^  thus  liie  balance  of  the  booklet  is  given  over  to  the 
development  of  the  phonograph  by  Mr.  Edison 
since  the  original  discovery,  and  describes  how 
some  three  million  dollars  were  expended  in  ex- 
periment alone  in  perfecting  the  present  new 
Edison  phonograph. 


Phil  Baker  Makes  His 

First  Edison  Recording 

The  first  Edison  record  by  Phil  Baker,  the 
popular  artist,  who  has  attracted  so  much  atten- 
tion in  "Artists  and  Models,"  now  playing  in 
New  York,  will  be  out  this  month.  It  is  an 
accordion  number  interspersed  with  Mr,  Baker's 
unique  type  of  rollicking  humor.  The  selections 
on  this  record  are  "The  Big  Butter  and  Egg 
Man"  and  "Ann  and  Her  Little  Sedan."  Other 
numbers  will  be  announced  by  the  Edison  Co. 
shordy. 


The  radio  broadcasting  recitals  by  record 
artists,  sponsored  by  the  Talking  Machine  and 
Radio  Men,  Inc.,  will  begin  over  station  WRNY, 
New  York,  November  28,  The  concerts  will 
begin  at  9,30  and  last  until  10.30.  The  first  two 
recitals  will  feature  artists  of  the  Path6  Phono- 
graph &  Radio  Corp. 


Federal  Judge  Campbell  has  signed  a  decree 
awarding  to  the  Western  Electric  &  Mfg.  Co. 
and  the  Radio  Corp  of  America  three  times  the 
total  profit  of  the  Amsco  Products,  Inc.,  of 
New  York,  from  the  Amsco's  use  of  the  so- 
called  Armstrong  patent.  This  patent,  it  was 
alleged,  was  infringed  upon  in  the  manufacture 
of  the  Melco  Supreme  Tube  radio  frequency  set 
by  the  Amsco  concern. 
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BOSCH 


The  season's  sales  leader — Bosch  Junior  Am- 
botone.  A  Radio  Reproducer  which  has  met 
with  record-breaking  success  because  of  its 
unusual  tonal  quality,  purity  of  production, 
remarkable  range  AND  extremely  low  price 
— $14.50.  The  Junior  Ambotone  is  beautifully 
designed  and  is  smaller  than  the  usual  type, 
taking  up  less  than  half  the  room — this  by  the 
way  is  an  important  sales  point. 


And  remember  that  the  Bosch  Junior  Am- 
botone is  manufactured  by  an  organization 
whose  reputation  for  the  production  of  pre- 
cision electrical  equipment  has  been  supreme 
for  years. 

The  Bosch  Junior  Ambotone  will  lead  sales  in 
reproducers — the  greatest  value  in  Radio. 
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Getting  Attention  of  Public  During  the 

Holiday  Season  Through  Window  Displays 

Sales  Record  of  Talking  Machine  Dealer  When  Rush  of  Holiday  Buying  Is  Over  Will  Be  Re- 
flection of  Effectiveness  of  His  Drive  (or  Business— Windows  as  Sales  Aid 

IKiint  tliat  it  is  a  sliorl-siglilcd  retailer  indeed 
wlio  fails  to  take  advantage  of  (lie  opportunity. 

Tlic  window  di>|ilay,  of  course,  is  only  part  of 
(lie  sales  proniolioii  |jlan,  but  it  is  an  important 
factor,  especially  during,'  tlic  holiday  season. 
Capitalize  Inquiries 


The  1 


olida: 


■tliaiLt  who  practices  frugality  during 
(.ason  is  likely  to  instil  tlic  s;unc 
feeling  in  Ills  lusloincrs,  according  lo  Andrew 
Connolly,  ilircctor  of  publicity  of  tin-  Jr.v<[>li 
Hornt  Co..  one  of  PiltsbiirgliV  lari.;!'--!  nliiil 
e-lablislnn(.nK,  wliich  fcahires  a  sl^-H;ll>ll^  lalk- 


Holiday  Radii 
not  so  niu<  b  inli  ri  --.u-d  lu  | 
period  as  in  ,ni 
liciilar  tilings  Ibcy  w.mt  fi 
on  Ihcir  gift  list,"  be  declai 


idow  of  Ludwig  Hommcl  &  Co. 


]  i,  L  .>iii.cal'  at  lliis 
III  liiidiiiL;  lliL-  |i.ii- 
r  this  one  or  ibal 
;d,  neatly  summing 


up  in  two  sciilcnixs  llic  policy  to  pursue  to 
nial<c  the  holiday  sales  promotion  campaign  a 
success. 

Tlie  talking  machine  dealer  must  sell  the  merit 
of  llie  various  products  he  liaudles — talking  ma- 
chines, radio,  musical  instruments,  records,  etc., 
—to  llic  public.  If  lie  doesn't,  merchants  in 
oilier  lines  will  sell  their  own  products  so  ef- 
fectively lhat  tlic  talking  machine  dealer  will 
be  left  by  the  wayside  in  so  far  as  sales  arc 
concerned. 

An  Appropriate  Gift  Line 

The  talking  niacbinc  dealer  handles  as  fine  a 
line  of  products  for  gifts  as  can  be  found  any- 
where, and  the  public  will  buy  instrnnients  if 
the  dealer  makes  lliecn  think  of  theiic  in  con- 
nection with  holiday  gifts.  The  dealer  must 
bring  his  products  lo  the  attention  of  the  pub- 
lic. He  must  do  Ibis  a  little  better  than  his 
competitors  in  other  lines.  He  must  spend 
money  to  make  money.  He  cannot  be  too 
"frugal"  and  expect  to  get  the  cream  of  the 
lioliday  business.  Spend  money  for  publicity 
and  let  Ihc  public  know  about  llie  bt.inty  ol 
your  product.  Tell  them  about  the  cnleilain- 
incnt  value  of  ibe  talking  machines,  the  radio, 
the  suitability  of  an  albuni  of  selected  recnrds  as 
gifts  that  are  bound  to  biing  pleasure  to  the 
recipient.  Broadcast  the  message  Ihrougb  lib- 
eral advertising  and  through  other  forms  of 
publicity  and  last,  but  not  least,  make  the  win- 
dow displays  so  good  that  the  passer-by  will 
stop  and  look,  and  from  viewing  the  display  get 
the  idea  that  what  is  shown  will  make  the 
ideal  gift  for  some  loved  one. 

The  Window  Plants  the  Seed 

The  right  kind  of  window  display  will  plant 
the  seed  of  desire  in  passers-by.  Preceding  the 
holidays  thousands  of  people  go  "window  shop- 
ping" for  gift  suggestions,  consequently  the 
window  that  stands  out  from  those  of  competi- 
tors is  bound  to  attract  attention  and  make  the 
interested  passer-by  think  of  the  suitability  oE 
a  musical  instrument  of  some  kind  as  a  gift. 
The  public  at  this  season  is  in  a  receptive  mood 
and  the  dealer  who  recognizes  this  and  lakes 
advantage  of  it  will  profit.  Then,  too,  the  prod- 
ucts of  the  talking  machine  dealer  lend  them- 
selves so  readily  to  window  displays  that  are 
both  artistic  and  effective  from  the  sales  stand- 


radio, 

other  data, 
here  is  the 
opportunity.  M  a  k  e 
it  a  rule  to  get  tiie 
n  a  m  c  and  address 
of  all  those  w  h  o 
demonstrate  their 
interest  by  entering 
the  store  to  make 
inquiries.  Follow 
them  up  by  mean? 
of  direct  mail  and 
other  sales  promo- 
tion methods.  Only 
in  that  way  can  the 
dealer  get  the  com- 
plete benefit  of  the 
m  o  n  c  y  spent  i  n 
making  the  window 
attractive.  First, 
sell  the  gift  idea 
through  your  win- 
dow and,  second,  folio 
secured.    It  pays. 


preceding  the  holi- 
days Iho  dealer  will 
find  that  "looker.s" 
f,ir  outnumber  ac- 
iiial  buyers.  This  is 
•.ri  for  (he  reason 
llial,  as  lias  been 
mentioned,  the  pub- 
lic is  out  ill  force  to 
gel  ideas  for  gifts. 
Many  of  these  peo- 
ple, attracted  by  the 
d.Mlcr's  window  dis- 
|il;iy,  become  inter- 
ested enough  to  en- 


New  York  Columbia  Branch 
Reports  Unusual  Demand 

Sales  Volume  Reached  During  October  Largest 
in  Two  Years— November  Starts  With  Start- 
ling Increase  Over  Last  Month 

E.  W.  Guttenberger,  manager  of  the  wholesale 
division  of  the  Columbia  Phonograpli  Co.,  Inc., 
New  York,  recently  returned  from  a  brief  trip 
visiting  dealers  in  Syracuse,  Utica  and  Water- 
town,  N.  Y.,  and  reports  that  business  with 
all  Columbia  dealers  is  more  than  satisfactory. 
The  monlh  of  October  was  the  largest  selling 
month  enjoyed  by  the  Columbia  wholesale  de- 
partment in  two  years,  and  the  first  five  days 
of  this  month  showed  a  250  per  cent  increase 
over  the  same  period  of  last  month,  a  satisfac- 
tory gain. 


the  stc 


11  a  k  e  inquiries  rc- 
Liarding  the  various 
nodels  of  talking 
nachines,  special 
ijruups    ol  records, 


"How  Thos.  A.  Edison 

Invented  the  Phonograph" 

A  very  interesting  booklet  has  recently  been 
issued  by  Thomas  A.  Edison,  Inc.,  entitled, 
"How  Edison  Invented  the  Pboiiograpb."  In 
the  early  part  of  this  booklet  Mr.  Edison  tells 
in  his  own  words  how  he  made  the  original 
invention  and  incidentally  disproves  the  old 
newspaper  rumor  story  of  how  the  discovery 
was  prompted  by  the  accidental  pricking  of  a 
finger  by  the  needle  of  the  telephone  diaphragm. 


Ai-thur  Nevin  on  National 

Music  Week  Committee 


An  Effective  Holiday  Window  Display 
pn>>iieLts  thus  The  balance  of  the  booklet  is  given  over  to  the 
development  of  the  phonograph  by  Mr.  Edison 
since  the  original  discovery,  and  describes  how 
some  three  million  dollars  were  expended  in  ex- 
periment alone  in  perfecting  the  present  new 
Edison  phonograph. 


The  National  Bureau  for  the  Advancement 
of  Music  has  announced  the  appointment  of 
Arthur  Nevin,  the  well-known  composer,  as 
assistant  secretary  of  the  National  Music  Week 
Committee.  Mr.  Nevin  succeeds  Kenneth  S. 
Clark,  who  carried  the  brunt  of  National  Music 
Week  so  successfully  for  the  past  two  years. 

Mr.  Nevin's  experience  in  community  work 
brings  him  into  the  assistant  secretaryship  of 
the  National  Music  Week  Committee  with  real 
enthusiasm  and  interest  for  his  duties. 

The  officers  of  the  National  Music  Week 
Committee  are  the  same  as  the  previous  year; 
President  Coolidge,  honorary  chairman;  Otto 
H.  Kabn,  executive  chairman;  James  G.  Blaine, 
Jr.,  treasurer,  and  C.  M.  Tremaine,  secretary. 


Phil  Baker  Makes  His 

First  Edison  Recording 

The  first  Edison  record  by  Phil  Baker,  the 
popular  artist,  who  has  attracted  so  much  atten- 
tion in  "Artists  and  Models,"  now  playing  in 
New  York,  will  be  out  this  month.  It  is  an 
accordion  number  interspersed  with  Mr,  Baker's 
unique  type  of  rollicking  humor.  The  selections 
on  ibis  record  are  "The  Big  Butter  and  Egg 
Man"  and  "Ann  and  Her  Little  Sedan."  Other 
numbers  will  be  announced  by  the  Edison  Co. 
shortly. 


The  radio  broadcasting  recitals  by  record 
artists,  sponsored  by  the  Talking  Machine  and 
Radio  Men,  Inc.,  will  begin  over  station  WRNY, 
New  York,  November  28.  The  concerts  will 
begin  at  9,30  and  last  until  10.30,  The  first  two 
recitals  will  feature  artists  of  the  Paihe  Phono- 
graph &  Radio  Corp. 


Federal  Judge  Campbell  has  signed  a  decree 
awarding  to  the  Western  Electric  &  Mfg.  Co. 
and  the  Radio  Corp.  of  America  three  times  the 
total  profit  of  the  Amsco  Products,  Inc.,  of 
New  York,  from  the  Amsco's  use  of  the  so- 
called  Armstrong  patent.  This  patent,  it  was 
alleged,  was  infringed  upon  in  the  manufacture 
of  the  Meico  Surreme  Tube  radio  frequency  set 
by  the  Amsco  concern. 


NovEMntR  15,  1925 


THE  TALKING  MACHINE  WORLD 


185 


BOSCH 


The  season's  sales  leader— Bosch  Junior  Am- 
botone.  A  Radio  Reproducer  which  has  met 
with  record-breaking  success  because  of  its 
unusual  tonal  quality,  purity  of  production, 
remarkable  range  AND  extremely  low  price 

 50    The  Junior  Ambotone  is  beautifully 

designed  and  is  smaller  than  the  usual  type, 
taking  up  less  than  half  the  room— this  by  the 
way  is  an  important  sales  point. 


And  remember  that  the  Bosch  Junior  Am- 
botone is  manufactured  by  an  organization 
whose  reputation  for  the  production  of  pre- 
cision electrical  equipment  has  been  supreme 
for  years. 

The  Bosch  Junior  Ambotone  will  lead  sales  in 
reproducers — the  greatest  value  in  Radio. 
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Edison  Cylinder  Sales 

Gain  in  Rural  Districts 

W.  H.  SuUivan.  Director  of  Sales  of  Cylinder 
Phonograph  Division  of  Tlios.  A.  Edison, 
Inc.,  Home  From  Trip 

W.  H,  Sullivan,  director  of  sales  of  the  cylin- 
der phonograph  division  of  Tlios.  A.  Edison, 
Inc.,  recently  returned  from  a  trip  to  Chicago. 
Mr.  Sullivan,  who  assumed  his  present  respon- 
sibility about  six  months  ago,  reports  an  increase 
in  the  cylinder  phonograph  busiiic^is  llirouglioul 
the  rural  regions  of  practically  every  section  of 
the  country,  and  attributes  this  greatly 


existed,  and  that  the  demand  is  largely  for 
Blues,  Coon  songs  and  Hilly-Billy  numbers, 
etc.  For  the  first  time  under  Mr.  Sullivan's 
regime  the  manufacturing  and  st-lling  pliafLS  of 
the  cylinder  business  have  been  placed  under 
one  head  and  with  good  results. 


ch  the  farmers  of  llie 
addition  to  its  dealer 
of  the  Edison  business 
in  extensive  mail  order 


increased  prosperity  wli 
nation  are  enjoying.  Ii 
distribution  this  division 
is  successfully  operating 
business. 

When  asked  if  radio  has  affected  the  rur; 
demand  for  any  special  types  of  records,  Mr 
Sullivan  said  that  no  such  influence  apiiarenll; 
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Music  Industries  to  Take 

Part  in  Education  Week 

United  States  Commissioner  of  Education  In- 
vites Music  Trade  to  Co-operate  in  Event 
From  November  16  to  November  22 

At  the  invitation  of  John  J.  Tigcrt,  United 
States  Commissioner  of  Education,  the  mem- 
bers of  the  National  Association  of  Music 
Merchants  and  other  members  of  the  music 
trades  will  take  an  active  part  in  the  observance 
of  American  Education  Week,  November  16  to 
22.  and  tlie  merchandising  service  department 
of  the  Cliamber  has  prepared  some  attractive 
wtiulow  posters,  togelher  with  some  excellent 
-ii^>^o>liiins  relative  lo  ways  and  means  where- 
by lliu  Incal  dciilcr  cnn  tie  up  with  the  move- 
ment aTui  co-opcrati'  with  the  school  authorities. 

in  .1  klliT  111  lliL-  National  Association  oi 
\fiisic  Mirili.iTits  (Commissioner  Tigcrt  said: 

"  I  he  Hiir.  rni  of  Education  has  for  several 
yiiirs  I'.isi  luimKiJed  a  week's  campaign,  known 
a-.  ;\nieii(.in  F.ducation  Week,  for  Hie  purpose 
of  furthering  the  cause  of  education  generally 
lliroiighout  the  country.  This  year  American 
liducation  Week  will  be  observed  from  Novem- 
ber 16  lo  22,  both  dales  inclusive.  I  am  enclos- 
ing herewith  a  copy  of  the  program  for  the 
week's  observance. 

"I  am  writing  to  extend  a  cordial  invilafioii  lo 
join  with  us  in  the  promotion  of  the  campaign 
this  year.  Musical  instrument  dealers  and  mu- 
sical organizations  co-operaling  with  the  local 
educational  authorities  will  go  far  toward  in- 
suring Hie  success  of  the  campaign.  Music  can 
be  used  to  very  great  advantage  throughout  the 
week  and  incorporated  in  the  exercises  of  the 
schools.  I  urge  a  spirit  of  genuine  co-operation 
to  give  music  a  large  pari  in  the  activities  of 
American  Education  Week. 

"I  trust  that  we  may  have  your  co-operation 
in  this  campaign." 

Henry  E,  Weisert,  president  of  the  National 
Association  of  Music  Merchants,  has  sent  to 
llie  members  of  that  organization  a  strong  per- 
sonal letter  urging  their  acceptance  of  the  invi- 
tation and  Iheir  active  participation  in  the  ob- 


Schwegler  Bros.  Buy 

Building  in  Buffalo,  N.  Y. 

BUKKAio,  N.  Y.,  November  5,— Schwegler  Bros.. 
Genesee  street  music  dealers,  have  bought  the 
four-story  brick  building  at  the  corner  of 
Genesee  and  Elticott  streets,  one  of  the  most 
prominent  and  desirable  locations  on  Buffalo's 
east  side.  The  company  will  make  alterations 
and  occupy  the  building  as  soon  as  these  are 
completed. 

Schwegler  Bros,  have  made  rapid  strides  for- 
ward in  the  music  trade  in  the  past  few  years. 
The  store  carries  a  full  line  of  musical  instru- 
ments, and  is  among  the  leading  Victor  dealers 
of  the  city,  Al  Schwegler,  head  of  the  com- 
pany, is  an  officer  of  the  Buffalo  Radio  Trades 
Association  and  of  the  Buffalo  Victrola  Dealers' 
Association.  His  amiability  and  aggressivenesi 
are  Iwo  of  ihe  principal  factors  behind  the  suc- 
cess of  his  business. 


Recent  reports  of  stockholders  of  Chas. 
Freshman  Co.,  Inc.,  show  that  net  sales  for  Sep- 
tember. 1925.  were  $676,442  against  $161.58.)  in 
September.  1924.  Net  sales  for  October,  1925.  were 
$1,290,174,  as  against  net  sales  for  October, 
1924,  of  $366,417.  October  sales  were  more  than 
three  and  one-half  limes  the  total  net  sales  of 
October.  1923.  Sales  for  the  entire  year  of 
1924  were  $2,122,315. 


Pete  Dale,  Columbia  Star, 
Entertains  at  Newark  Shop 

Exclusive  Columbia  Recording  Artist  Visits 
Broad  and  Market  Music  Store  and  Stmiu- 
lates  Sale  of  Columbia  Records 

The  Broad  &  Market  Music  Co.,  Newark,  N.  * 
J,,  was  the  scene,  on  Friday,  November  6,  of  an 
enthusiastic  reception  to  Pete  Dale,  exclusive 
Columbia  artist,  who  made  a  personal  appear- 
ance at  this  store  during  the  noon  hour,  and 
played  and  sang  to  hundreds  of  listeners.  Pete 
Dale  is  a  recent  addition  to  the  Columbia  roster 
of  artists,  but  already  his  seven-string  ukulele 
and  his  inimitable  manner  of  rendering  his  own 
songs  have  won  him  a  host  of  followers.  Ap- 
proximately five  hundred  people  visited  the 
Broad  &  Market  -<;torc  during  the  hour  when 
Mr.  Dale  enterlaijied  and  so  dense  was  the 
crowd  that  traffic  regulations  bad  to  be  en- 
forced, newcomers  entering  from  the  front  and 
those  who  had  to  tear  themselves  away  were 
ushered  through  the  back.  Needless  to  say,  the 
Tolumbia  recordings  made  by  Mr.  Dale  were 
played  and  sold  in  great  numbers. 

Pete  Dale  is  one  of  the  featured  entertainers 
a(  a  popular  New  York  night  club  and  is  booked 
lo  appear  at  several  of  the  leading  Keith  vau- 
deville theatres  starling  later  in  the  month. 


Audak  Co.  Reports  Big 
Demand  for  Demonstrators 

Audak  Record  Demonstrators  Which  Experi- 
enced Falling  Oflf  in  Summer  Now  Having 
Big  Demand— Plant  Working  to  Capacity 

An  impressive  indication  of  the  re  turn  to 
popularity  of  talking  machine  records  is  the  an- 
nouncement of  llie  Audak  Co.,  565  Fifth  ave- 
nue. New  York  City,  manufacturer  of  the  well- 
known  Audak  record  demonstrator,  that  its 
plant  is  again  working  to  full  capacity. 

During  the  late  Spring  and  early  Summer  the 
demand  for  the  Audak  record  demonstrators, 
with  the  exception  of  foreign  shipments,  had 
shrunk  considerably.  With  the  return  of  record 
sales  in  August,  orders  for  the  Audak  demon- 
strators showed  renewed  activity  and  during 
the  following  two  months  have  reached  a  scale 
larger  than  has  been  heretofore  experienced  by 
the  manufacturer. 


Heads  of  Municipalities 

Show  Interest  in  Music 

That  "Municipal  Aid  to  Music  in  America," 
the  new  book  of  the  National  Bureau  for  the 
Advancement  of  Music,  is  arousing  great  in- 
terest among  the  mayors  and  municipal  authori- 
ties who  have  received  it  is  evidenced  by  the 
many  enthusiastic  responses  which  have  already 
come  in.  Among  the  first  to  arrive  was  the 
following  telegram  from  Frederick  Hubcr,  the 
Director  of  Municipal  Music  in  Baltimore: 

"Please  send  to  me  at  once  at  expense  of  city 
ten  copies  of  book  on  municipal  music,  as  I 
want  them  for  distribution  to  libraries  and  for 
reference." 

Mayor  Curley.  of  Boston,  through  his  secre- 
tary, wrote  that  he  had  referred  the  book  to  the 
City  Planning  Board  for  study  by  them. 

To  the  mayor  of  Waltham,  Mass.,  who  ad- 
vised in  his  letter  acknowledging  the  book  that 
his  city  had  appropriated  $1,000  for  band  con- 
certs in  public  places  during  the  year  1925,  C, 
M.  Tremaine,  director  of  the  bureau,  wrote  in- 
dicating one  of  the  ways  the  book  will  be  used 
in  a  continuous  campaign  planned  for  the  ex- 
tension of  publicly  supported  municipal  music 
activities. 


Harry  M.  Senilow  has  joined  the  Air-Way 
Electrical  Appliance  Corp..  Toledo.  C,  as  sales 
promotion  and  advertising  manager  and  is  plan- 
ning a  vigorous  advertising  campaign, 
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The  MARWOL  Line  of  Receivers  gives  you  the 


features  you  must  have  for  volume  sales  and  worth- 
while profits — beautiful  appearance,  high  quality, 
and  superior  performance,  at  prices  within  every- 
one's reach. 

The  MARWOL  Line  is  complete.  There  are  13 
models  ranging  from  the  Jewel  at  $39.50  to  the 
Console  Grand  with  inclosed  loud  speaker  at  $130 — 
every  one  a  five  tube  tuned  radio  frequency  or  six 
tube  resistance  coupled  amplification. 

The  two  MARWOL  Factories,  with  more  than 
twenty-five  thousand  square  feet  of  floor  space,  are 
in  full  production  to  enable  prompt  shipping  during 
December  when  you  will  need  merchandise  quicft. 

And  behind  all  this  is  a  solidly  financed  Company 
with  sound  business  policies.  MARWOL  dealers 
know  from  experience  that  the  MARWOL  guar- 
antee is  absolute  and  iron-clad.  They  know  that 
there  never  has  been  any  Summer  dumping  of 
MARWOL  Rec  eivers—^and  there  never  will  be. 

MARWOL  is  a  safe  line  to  tie  to — a  fast  selling 
line  with  safe,  sure  profits. 


A  Mh\Ks/^lJor  PEf\FO[\MANCE 


Send  today  for  cat- 
alog    of    complete  f 
line  and  discounts  A 


Manufactured  and  Quaranteed  by 

Marwol  Radio  Corporation 


546-548  Broadway 


New  York  City 


Represented  by 


In  Pennsylvania.  New  Jersey,  Delaware. 
Maryland,  Washington,  D.  C, : 
K,  S.  Byrd  Co. 

221  North  llth  St.,  Philadelphia,  Pa. 
In  Ohio: 
Charles  Saenger 

942  Prospect  Ave..  Cleveland,  Ohio 

In  Illinois,  Indiana,  Wisconsin: 
The  Barsook  Co. 

S3  West  Jackson  Blvd.,  Chicago,  111. 
In  Michigan: 
Dungan  Slernfield  Radio  Sales  Co.  - 
25  No.  Dearborn  St,,  Chicago,  III. 


In  Minnesota,  North  Dakota,  South 
Dakota : 
C.  L.  S.  Holmes 

502  Boston  Blk,,  Minneapolis,  Minn, 
In  Nebraska,  Kansas,  Iowa,  Missouri: 

Lane-Meyn  &  Co. 

Chemical  BIdg,,  St.  Louis,  Mo. 
In  Oregon,  Washington : 

C.  E.  Gay 

166  Lownsdale  St.,  Portland.  Ore. 
In  Idaho: 
R.  T.  Carr 

906  Sprague  St.,  Spokane,  Wash. 


In  California: 
Marshank  Sales  Co, 
926  Insurance  Exchange  BIdg,, 
Los  Angeles,  Calif. 

In  Arkansas,  Louisiana,  West  Mississippi, 
West  Tennessee,  Texas,  Oklahoma, 
Colorado: 

C.  H.  Wallis  &  Co. 

1409  Sj-ndicate  Trust  BIdg.. 

St.  Louis,  Mo. 
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Favorable  Factors  Cause  for  Optimism 

Among  Retail  Sheet  Music  Merchandisers 

Popular  Sheet  Music  Creates  Its  Own  Market  and  Brings  People  Into  the  Talking  Machine 
Dealer's  Store — Renewed  Interest  in  Talking  Machines  Bound  to  Help  Sales 


Popular  sheet  music  creates  its  own  market. 
Tliat  is  a  truth  that  has  long  bci;n  recognized 
in  music  publishing  circles.  While  hit  songs 
arouse  interest  and  make  iheir  own  clientele, 
that  is  not  to  say  thai  their  volume  of  sales 
are  not  often  added  to  from  other  directions. 

What  are  termed  tremendous  hits  bring  mil- 
lions of  people  into  the  music  stores  of  the 
country.  If  other  millions  arc  attracted  to  mu- 
sic stores  through  Die  lure  of  other  goods,  the 
big  hits  will  achieve  an  added  volume  in  sales. 
Sheet  music  itself  creates  a  large  sate,  but  being 
available  in  thousands  of  music  stores  and  be- 
ing placed  in  a  conspicuous  position  with  a  dis- 
play of  title  pages  and  other  advertising  mate- 
rial adds  to  the  grand  total  on  a  particular 
number. 

With  renewed  interest  in  talking  machine  rec- 
ords and  with  the  intensive  advertising  cam- 


paigns on  such  products  by  leading  manufac- 
turers, thousands  of  customers  arc  ""going  to  the 
music  stores  this  Fall  and  Winter  with  an 
enthusiasm  that  has  not  been  shown  for  several 
seasons.  Some  of  this  enthusiasm  will  be  re- 
flected in  increased  sates  for  popular  sheet 
music. 

The  progress  of  record  recording  has  made 
a  startling  advance.  From  the  present  founda- 
tion developments  in  recording  are  sure  to  con- 
tinue along  lines  that  will  keep  up  intensive 
interest  for  at  least  several  seasons.  This  is 
sure  to  make  the  music  store  a  niecca  not  only 
for  music  lovers  who  have  had  their  interest  re- 
aroused,  but  it  will  add  considerably  to  music 
interest  among  those  who  have  heretofore 
shown  little  enthusiasm. 

Popular  sheet  music  has  already  shown  sub- 
stantially increased  sales  during  the  early  Fall. 


"Sleepy  Time  Gal"  Is 

the  Flapper*s  Swan  Song 

Popularity  of  Number  Indication  of  Reaction 
Against  That  Type— Other  Songs  Give  Fur- 
ther Evidence  of  Change  in  Demand 

Is  there  a  reaction  against  the  so-called  flap- 
per type  of  young  girlf 

Song  writers,  who  arc  uncanny  in  their  judg- 
ment of  public  sentiment,  have  seemed  to  sense 
it,  and  that  the  public  has  welcomed  it  is  cer- 
tainly proved  in  the  success  of  "Sleepy  Time 
Gal,"  a  recent  Feist  publication. 

This  song  was  written  and  started  in  Detroit, 
and  is  actually  the  best  seller  in  that  city  and 
is  rapidly  spreading.  Toledo,  Cincinnati,  In- 
dianapolis, Cleveland,  Buffalo,  and  now  Chicago 
all  report  a  big  demand  for  it. 

The  lyric  construction  of  the  song  is  a  plea 
for  the  return  of  the  simpler  pleasures  of  life, 
and  is  best  expressed  in  a  line  or  two  from  the 
chorus,  which  reads: 

"When  all  your  dnncing  is  Itirough, 

I'll  find  0  cotlagc  (or  you. 

You'll  Icnrn  to  cook  nnd  sew. 

Whal-s  more  you'll  love  it,  1  know, 

When  you're  a  sloy'al'home,  play'tu-home, 

Eighl  o'clock,  Sleepy  Time  Gnl." 
Right  on  top  of  that.  Feist  is  about  to  publish 
what  has  been  called  the  most  powerful  indict- 
ment against  the  fast,  loose-living  habits  of  the 
younger  generation.    It  is  a  ballad  called  "Too 


Many  Parties — Too  Many  Pals."  Accompanying 
it  is  a  recitation  that  has  held  audiences  spell- 
bound with  its  dramatic  intensity. 

Another  song  recently  heard  throughout  New 
England,  and  believed  to  be  published  by  a 
small  publisher  in  Boston,  treats  of  the  same 
subject  in  a  slightly  different  manner.  This 
song  is  called  "All  That  She  Is  Is  An  Old- 
fashioned  Girl,"  and  it,  too,  in  a  smaller  way, 
has  met  with  instant  popular  favor.  From  the 
evidence,  it  looks  as  if  the  song-writing  psychol- 
ogists have  anticipated  public  opinion  and  are 
losing  no  time  in  taking  advantage  of  it. 


Ted  Browne  Music  Go. 

Announces  New  Numbers 

"Truly  I  Do,"  "Gypsy  Dreams"  and  "I  Could 
Fall  in  Love  With  Someone  Like  You"  All 
Likely  to  Be  Popular 

Chicago,  111,,  November  (j, — The  Ted  Browne 
Music  Co.,  218  South  Wabash  avenue,  pub- 
lisher, announces  three  new  numbers  to  the 
catalog.  These  are  "Truly  I  Do."  a  ballad; 
"Gypsy  Dreams,"  fox-trot;  and  "I  Could  Fall 
in  Love  With  Someone  Like  You,"  fox-trot. 
The  latter  two  numbers  are  being  featured  by 
the  orchestras  and  show  indications  of  becom- 
ing popular  dance  hits,  while  "Truly  I  Do" 
shows  there  is  a  large  demand  for  a  ballad  of 
this  type.    The  company  announces  that  its  new 


Witl,  the  factors  that  arc  luring  further  thou- 
sands to  the  music  store,  the  sale  of  current 
hits  will  be  much  larger. 

Indeed,  the  music  store  never  in  its  his- 
tory "sat  prettier."  The  stock  of  goods  of  the 
music  merchants  to-day  includes  almost  every- 
thing in  music  with  radio  as  an  important  fea- 
ture. The  music  store  always  had  attractions 
that  made  it  superior  to  its  competitors.  With 
new  products  that  assure  the  interest  of  millions 
throughout  the  coming  season  the  music  mer- 
chant's position  becomes  so  dominating  that 
competition  as  a  real  factor  in  merchandising 
for  sales  will  be  considerably  lessened. 

The  talking  machine  store  will  sell  a  greater 
volume  of  popular  sheet  music  than  ever  be- 
fore. Its  popular  and  standard  record  depart- 
ments will  be  more  active  than  for  several  sea- 
sons. With. the  new  models  of  talking  ma- 
chines, singly  and  in  combination  with  radio,  a 
further  activity  is  assured  and  with  all  these  fac- 
tors inducing  the  customer  to  go  to  the  music 
store  it  will  in  a  measure  be  up  to  the  sales 
force  to  make  the  grand  total  of  sales  volume 
larger  than  was  ever  heretofore  dreamed 
possible.   

fox-trot,  "Angry,"  introduced  several  months 
ago,  has  shown  a  wonderful  record,  for  over 
20,000  orchestrations  have  been  published  since 
its  introduction  and  its  great  popularity  con- 
tinue; unabated. 


Life  Work  of  the 

Late  Theodore  Presser 

Founded  Presser  Home  for  Retired  Music 
Teachers  and  the  Widely  Known  Presser 
Foundation — Great  Figure  in  the  Trade 

The  recent  death  of  Theodore  Presser  marks 
the  passing  of  a  great  figure  in  the  music 
publishing  field.  He  was  teacher,  editor,  au- 
thor and  publisher  and  founder  of  several  or- 
ganizations. In  1914  he  erected  and  endowed 
the  Presser  Home  for  Retired  Music  Teachers. 
He  founded  the  Music  Teachers'  National  As- 
sociation in  1876  and  was  one  of  the  founders 
and  early  honorary  presidents  of  the  Philadel- 
phia Music  Teachers'  Association.  The  Presser 
Foundation  was  created  by  him  in  1916,  Mr. 
Presser  built  up  a  remarkable  music  business, 
all  of  which  was  founded  on  direct  sales  to 
music  teachers.  His  company  is  now  an  insti- 
tution, and  the  catalog  and  business,  which  un- 
doubtedly will  be  handled  by  a  board  of  trus- 
tees, will  doubtless  continue  to  be  one  of  the 
most  important  music  publishing  businesses  of 
the  country. 
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Above  Songs  Featured  By  Orchestra  And  Vaudeville  Acts  [^rom  Coast  To  Coast 

IRVING  BERLIN  INC.,     I G07  Broadway,  New  York 


Vogel  Sixteen  Years 

With  Plaza  Music  Go. 

Head  of  Sheet  Music  Department  of  Well- 
known  New  York  Jobber  Celebrates  Six- 
teenth Anniversary  With  Company 

Jerry  Vogel,  manager  of  the  sheet  music  de- 
partment of  the  Plaza  Music  Co.,  recently  cele- 
brated the  sixteenth  anniversary  of  his  connec- 
tion with  that  enterprising  concern.  Jerry  has 
been  with  the  Plaza  Co.  since  its  inception  and 


Plaza  Sheet  Music  Department 
it  is  his  attention  to  the  wants  of  sheet  imisic 
dealers  and  the  rendering  of  co-operation  and 
service  that  have  made  this  division  of  the  Plaza 
Co.  so  active. 

In  commemorating  the  sixteenth  anniversary 
Jerry  had  a  photograph  taken  of  a  small  por- 
tion of  his  department,  a  reproduction  of  which 
is  shown  here.  It  will  give  some  idea  of  how 
efficiently  he  is  handling  the  Fall  business  with 
the  aid  of  his  staff  of  young  ladies. 


Both  New  Berlin 

Numbers  Are  Popular 

"Remember"  and  "Don't  Wait  Too  Long"  Both 
Are  Achieving  Substantial  Successes 

It  is  very  seldom  that  Irving  Berlin  now 
writes  two  songs  in  a  single  season,  with  the 
exception,  of  course,  at  those  periods  when  he 
writes  a  series  of  numbers  for  a  production. 
This  Fall,  however,  he  has  given  his  publishers, 
Irving  Berlin,  Inc.,  two  numbers,  "Remember" 
and  "Don't  Wait  Too  Long." 

Both  of  these  songs  are  having  good  success, 
"Remember"  was  introduced  some  weeks  back 
and  has  been  closely  followed  with  "Don't  Wait 
Too  Long."  Both  are  ballads  in  typical  Berlin 
style,  and  both  promptly  have  made  themselves 
important  as  this  season's  offerings.  "Don't 
Wait  Too  Long"  has  been  put  in  "The  Music 
Box  Review,"  now  on  tour.  It  is  understood 
that  it  is  available  for  other  publicity  and  ex- 
ploitation and  will  not  be  solely  confined  to  the 
show. 

"Remember"  will  have  the  distinction  of  being 
sung  by  a  great  number  of  concert  stars.  Ar- 
rangements to  use  it  in  such  programs  have 
already  been  made.  It  will,  of  course,  be  fre- 
quently heard  in  vaudeville  and  as  a  waltz  it 
should  help  to  continue  the  revived  popularity 


of  what,  in  recent  years,  has  been  termed  an 
old-fashioned  dance. 

The  Irving  Berlin  catalog  has  never  been 
more  active  than  at  present.  However,  the  band 
and  orchestra,  as  well  as  the  professional  de- 
partment have  found  time  to  exploit  these  two 
Berlin  offerings  and  expect  them  to  lead  the 
Berlin  cntaldy  in  sales  before  the  holidays  arrive. 


New  Booklet  Published 

as  Aid  to  Music  Clubs 

The  National  Bureau  for  the  Advancement  of 
Music  has  just  published  a  new  sixty-page 
booklet  on  "Junior  Music  Clubs  and  the  Chau- 
tauquas"  as  an  aid  to  the  National  Federation 
of  Music  Clubs  in  the  extension  of  the  junior 
club  movement  on  the  Chautauqua  circuits. 

The  new  booklet  contains  much  information 
and  many  suggestions  of  direct  value  to  those 
interested  in  junior  music  club  activities,  and 
not  the  least  interesting  material  is  that  con- 
cerning the  published  music  in  books  available 
for  use  in  music  club  and  Chautauqua  work. 
A  number  of  suggestions  regarding  programs 
are  also  included.  The  booklet  was  written  by 
Addye  Yeargain  Hall,  formerly  chairman  of  the 
Junior  Department  of  the  National  Federation 

of  Music  Clubs- 


Clarence  Williams  Expands 

For  the  third  time  in  the  past  year  the  Clar- 
ence Williams  Music  Co.,  with  offices  at  1547 
Broadway,  New  York  City,  has  taken  additional 
space.  The  enlarged  quarters  occupy  almost  an 
entire  floor  in  the  Gaiety  Theatre  Building,  In 
addition  the  Williams  Co.  has  added  to  its  exec- 
utive and  writing  staff.  Among  these  new  addi- 
tions are  "Bill"  Bailey  and  Will  E.  Skidmore, 
both  of  whom  are  well-known  writers  and  mu- 
sicians. Mr.  Bailey,  who  has  been  quite  popu- 
lar in  vaudeville,  will  have  direct  charge  of  the 
band  and  orchestra  departments  of  the  Wil- 
liams Co.  and  Mr.  Skidmore,  who  was  formerly 
head  of  the  Skidmore  Music  Co..  who  will  be  re- 
membered for  his  song,  "Pray  for  the  Lights  to 
Go  Out,"  has  contributed  two  new  numbers  to 
the  Williams  catalog  entitled,  "There  Has  Been 
Blues"  and  "Hold  'er  Beacon," 


Specht  at  Moulin  Rouge 

Paul  Specht  and  His  Orchestra,  who  play  ex- 
clusively for  Columbia  records,  returned  to 
New  York  early  this  week,  opening  at  the  Mou- 
lin Rouge  Cafe,  Forty-seventh  street  and  Broad- 
way, New  York  City.  Specht  and  His  Orches- 
tra have  been  touring  the  country  successfully 
in  recent  months  and  their  return  for  a  stay  in 
New  York  will  be  welcomed  by  their  numerous 
admirers  in  the  metropolis.  Mr.  Specht,  who  is 
an  accomplished  musician  and  violinist  of  more 
than  exceptional  ability,  has  gathered  together 
a  group  of  musicians  who  make  a  musical  com- 
bination of  importance. 


Chappell-Harms  Numbers 
Hit  of  "Nick  Nacks  of  Now" 

"If  You  Were  the  Only  Girl."  as  Sung  by  Dillon 
and  Parker,  Brings  Enthusiasm  From  Large 
Audiences  at  Keith-Albee  Theatres 

One  of  the  most  pretentious  acts  of  the  new 
vaudeville  season  now  playing  the  Keith-Albee 
Circuit  is  "Nick  Nacks  of  Now,"  an  "intimate" 
revue  produced  by  Jay  Dillon  and  Betty  Par- 
ker, who  conceived  and  wrote  the  vehicle  and 
appear  in  it  as  the  stars. 

"Nick  Nacks  of  Now"  is  in  reality  a  minia- 
ture revue  for  there  are  eight  scenes  and  it 
enlists  the  services  of  seven  people.  There 
is  singing  and  dancing,  as  well  as  several  short 
sketches.  But  above  all  is  the  splendid  sing- 
ing of  the  two  stars.  Miss  Parker  is  the  pos- 
sessor of  a  fine  soprano  voice,  and  Mr.  Dillon,  a 
tenor,  very  ably  seconds  her  in  the  rendition 
of  their-  songs. 

The  principal  number  in  the  act  is  "If  You 
Were  the  Only  Girl,"  a  number  from  the  cata- 
log of  Chappell-Harms,  Inc.  This  song  is  a 
beautifully  melodious  tune  and,  as  sung  by 
Dillon  and  Parker,  makes  the  big  hit  of  their 
act.  From  the  reception  that  the  number  gets 
it  is  evident  that  it  will  be  one  of  the  big  hits 
of  the  season.  Its  delightful  rhythm  also  pre- 
sents every  aspect  of  being  a  genuinely  good 
dance  number  as  well. 

"Nick  Nacks  of  Now"  has  been  mounted  very 
beautifully  by  Dillon  and  Parker.  Several  of 
the  scenes  are  quite  on  a  par  with  those  of  a 
Broad-way  revue,  with  metal  cloth  hangings  and 
heavy  scenery. 


"School  Days"  Now 

Owned  by  Jack  Mills,  Inc. 

Well-known  Gus  Edwards  Hit  to  Be  Brought 
Out  in  New  Edition  in  Firm's  Standard  List 

"School  Days,"  the  famous  Gus  Edwards  song, 
has  been  acquired  by  the  enterprising  music 
publishing  firm  of  Jack  Mills.  Inc,  148  West 
Forty-sixth  street,  New  York  City.  This  song, 
which  became  internationally  famous  when 
originally  introduced  by  the  composer,  Gus 
Edwards,  continues  to  be  remembered  and  is 
occasionally  heard  in  vaudeville.  Following  the 
assignment  of  the  copyright  by  Gus  Edwards  to 
Jack  Mills.  Inc.,  the  new  publisher  arranged  for 
a  new  edition,  with  an  attractive  title  page,  and 
will  make  it  one  of  the  features  of  the  Mills' 
standard  collection. 


Music  Dealer  Dies 

Chicago,  III.,  October  31.— James  P.  Durkin.  of 
508  Barton  avenue,  Evanston,  111.,  whose  body 
was  recently  found  in  an  alley,  after  having 
been  struck  by  an  ash  cart,  operated  a  music 
publishing  company,  with  offices  in  the  Republic 
Building,  this  city. 
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Sam  Fox  Fall  Activities 
Show  Value  of  Specializing 

Cleveland  Publisher's  Plans  Show  Careful  Con- 
centration on  Numbers  of  Sure-fire  Popu- 
larity— Great  Need  of  Specialization 

In  these  clays  of  specialization  music  pub- 
lishers, too,  have  seen  the.  need  for  concentra- 
lior.  No  longer  is  it  possible  just  to  issue 
numbers  and  announce  catalogs  of  a  new 
variety.  Now  it  is  necessary  to  issue  the  vvork 
for  a  particular  purpose  and  lo  arrange  a  cat- 
alog for  specific  needs,  selecting  the  material 
on  its  merit  as  an  addition  to  a  particular  series 
and  then  telling  the  trade,  the  leaching  pro- 
fession, the  concert  artists  and  the  general 
music  consumer  of  its  availability  and  why,  is 
the  plan  that  brings  present-day  success. 

The  Sam  Fox  Publishing  Co.,  Cleveland,  O,, 
has  a  wide  variety  of  material.  Its  publications 
cover  practically  every  phase  of  musical  activ- 
ity. It  is,  however,  a  house  of  specialization. 
Everything  published  by  the  company  has  been 
selected  for  a  particular  purpose,  generally  a 
need;  it  is  not  a  mere  addition  to  the  catalog 
but  an  important  acquisition.  Every  depart- 
ment of  the  Sam  Fox  Publishing  Co.  is  de- 
voted to  specialization,  each  hammering  away 
and  concentrating  upon  some  particular  chan- 
nel. Because  it  is  a  young  organization  filled 
with  youth,  vitality  and  pep,  this  type  of  busi- 
ness program  has  an  appeal. 

An  example  of  concentration  is  the  new  "Sam 
Fox  English  Ballad  Series."  Recently  the 
initial  issues  of  this  catalog  were  announced. 
Hardly  had  they  been  permitted  to  gain  trade 
notice  when  one  of  the  numbers  from  this 
series,  namely,  "My  Song  of  Love"  (For  You) 
started  on  its  way  to  wide  popularity.  Its 
movement  has  been  rapid  and,  doubtless  in 
coming  weeks,  it  will  be  of  national  importance 
and  an  active  seller  in  every  music  store.  The 
other  numbers  in  the  new  series  are  of  an 
equally  high  standard  and  with  that  something 
that  gives  them  popular  appeal.  They  are  "Un- 
less I  Know"  and  "To  Sing  Awhile"  and  if  all 
future  additions  to  this  new  "Sam  Fox  English 
Ballad  Series"  are  of  the  same  caliber,  the  suc- 
cess of  the  catalog  is  assured. 

This  is  only  one  of  the  features  of  the  Fall 
activities  of  the  Fox  organization.  Its  cam- 
paign on  Ihc  fox-trot  song  "Footloose"  in  con- 
junction with  the  serial  story  of  the  same  name 
appearing  in  800  newspapers  throughout  the 
country,  has  put  over  this  number  in  a  big 
way.  As  a  song  and  instrument  selection  it  is 
appearing  in  current  talking  machine  record 
catalogs  and  every  playcr-roll  organization  has 
not  only  recorded  it  but  made  it  a  feature. 

On  the  present  tour  of  John  Philip  Sousa 
and  His  Band  a  Sousa  march  known  as  "The 
Black  Horse  Troop,"  dedicated  to  a  well-known 
Cleveland  military  organization,  is  featured.  Il 
is  probably  one  of  the  best  march  compositions 
that  has  been  heard  in  years  and,  coming  from 
the  pen  of  the  March  King,  it  has  created  a 
demand  for  itself. 

The  Sam  Fox  Catalog  has  two  of  the  most 
important  compositions  of  the  season  in  "Indian 
Dawn"  and  "Nola."  The  latter  continues  to 
be  increasingly  popular.  Another  revival  of  the 
Fox  Co.  is  the  bringing  out  in  song  form  of 
"Neapolitan  Nights."  Here  is  an  exceptional 
number  and  one  that  in  song  form  will  go  a 
long  way.  The  words  for  the  number  are  by 
Harry  D.  Kerr,  written  to  the  inspiration  of 
the  music  by  J.  S.  Zamecnik.  Among  the  newer 
songs  in  the  Fox  Catalog  is  "Atagic  Love," 
Here  again  is  specialization.  The  number  is 
the  musical  ihcme  and  prologue  of  Pola  Negri's 
photoplay  success,  "Flower  of  Night." 

And,  as  usual,  last  but  not  least,  or  rather 
last  but  important,  is  "Magnolia  Bloom."  Al- 
ready accepted  by  the  teaching  and  singing  pro- 
fession, it  will  be  heard  from  during  this  and 
coming  seasons. 

There  is  every  indication  of  an  active  Fall 
with  this  house. 
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Irving  Berlin,  Inc.,  Announces  the 

Publication  of  Its  Dance  Folio  No.  10 

Large  Number  of  Firm's  Latest  Hits  Contained  in  the  New  Volume,  but  Without  the  Words  of 
the  Songs— Strong  Campaign  Placed  in  Back  of  the  New  Dance  Folio 


Irving  Berlin,  Inc.,  has  just  announced  its 
No.  10  Universal  Dance  Folio.  This  is  a  special 
release  for  the  season  of  1926.  It  contains 
thirty-one  dance  numbers  arranged  as  fox- 
trots, waltzes  and  blues  and  includes  some  of 
the  most  popular  hits  of  the  past  season,  such  as 
"Yearning,"  "When  You  and  I  Were  Seven- 
teen," "All  Alone,"  "Sonya,"  "So  That's  the 
Kind  of  a  Girl  You  Are"  and  "Waiting  for  the 
Moon," 

This  new  folio  was  arranged  for  release  so 
that  it  could  he  placed  on  sale  on  October  25.  The 
publishers  plan  an  extensive  campaign  for  the 
purpose  of  stimulating  its  sales  with  the  con- 
sumer as  well  as  with  the  trade.  There  will  be 
special  display  title  pages,  window  hangers  and 
similar  publicity  material  to  attract  attention. 

The  Berlin  catalog  has  never  been  in  a  more 
healthy  shape  than  during  the  past  few  months. 
Among  its  publications  were  some  of  the  heav- 
iest sellers  of  the  Summer  and  early  Fall  sea- 
son and  the  presentation  of  these  in  instrumental 
folio  form  at  this  time  should  create  a  wide 


the  retail 


sale  and  make  for  more  activity 
music  establishments. 

Many  of  the  numbers  that  appear  in  the  folio 
are  still  active  and  for  that  reason  the  pianists 
purchasing  the  No.  10  Berlin  folio  make  an  ex- 
ceptionally good  buy.  Inasmuch  as  no  words 
accompany  the  dance  publication  there  should 
be  little  or  no  effect  in  its  release  on  the  sales  of 
the  sheet  music  of  these  numbers.  Probably 
the  greater  part  of  dance  folios  sold  are  to  those 
who  use  them  in  photoplay  houses  and  other 
places  of  public  rendition.  Naturally,  the  adept 
pianist  buys  it  also  for  home  use.  The  lovers, 
however,  of  such  publications  in  song  form  will 
not,  of  course,  find  the  instrumental  selections 
in  the  folio  complete  enough  for  their  purposes. 

With  the  widespread  publicity  given  this  new 
publication  by  the  Berlin  organization  through 
its  sales  department  and  by  its  various  branch 
offices  and  sales  representatives  throughout  the 
country  and  with  the  aid  of  the  special  advertis- 
ing material,  the  demand  should  be  most  active 
for  the  next  few  months. 


Successful  in  Europe 

"I  Miss  My  Swiss"  (My  Swiss  Misses  Me), 
Leo  Feist,  Inc.,  number,  an  American  publica- 
tion, originally  introduced  in  "Chauve  Souris" 
Paris  edition  and  later  made  one  of  the  out- 
standing numbers  of  the  season  in  this  country, 
has  continued  its  outstanding  position  in  the 
European  market,  through  the  fact  of  its  being 
featured  in  the  London  engagement  of  the 
"Chauve  Souris"  production.  Leo  Feist,  Inc., 
was  the  recent  recipient  of  a  radiogram  from 


BalietF,  the  producer  of  "Chauve  Souris,"  which 
said:  "All  London  audiences  singing  'Katharina.' 
Repeated  'Miss  My  Swiss'  three  times," 


The  Columbia  Phonograph  Co.,  Inc.,  has  just 
signed  a  contract  with  Monette  Moore  to  record 
exclusively  for  its  records.  Her  first  two  re- 
leases will  be  placed  in  the  Race  catalog  and 
are  entitled  "Got  It  Fixed"  and  "Take  It  Easy." 
Both  numbers  arc  published  by  the  Triangle 
Music  Publishing  Co.,  Inc.,  and  they  are  en- 
joying wide  popularity. 


"Hotsy  Totsy"  Played 

by  Unique  Orchestra 

Whiteman  Played  Violin,  Wiedoeft  Trumpet, 
Lyman  the  Traps  and  Ash  the  Piano — What 
More  Could  You  Want? 

An  interesting  story,  which  proves  a  lot  of 
things  about  leaders  of  recording  dance  orches- 
tras, but  principally  that  they  are  good  fellows, 
is  being  told  at  present  in  Chicago,  as  a  result 
of  an  incident  toward  the  close  of  the  program 
at  Keith's  Palace,  that  city,  last  month.  A 
surprise  announcement  was  made  that  four 
world-famous  dance  orchestra  leaders,  all 
hailing  from  California,  were  in  the  theatre 
and  had  been  asked  to  step  up  on  the  stage. 
As  they  were  introduced  they  stepped  out  from 
the  wings,  Herb  Wiedoeft,  5rst,  Abe  Lyman, 
and  then  Paul  Ash,  all  getting  a  thundering  wel- 
come. While  everyone  was  looking  for  the 
fourth  man,  these  three  stepped  over  the  foot- 
lights and  grabbed  Paul  Whiteman,  sitting  in 
the  second  row,  and  forced  him  to  the  stage. 

Somehow  a  violin  was  placed  in  Mr.  White- 
man's  hands,  a  trumpet  in  Mr.  Wiedoeft's, 
drums  were  pushed  on  to  Abe  Lyman's  corner, 
and  Mr.  Ash  seated  himself  at  the  piano,  and 
they  were  off,  representing  one  of  the  most  ex- 
pensive four-piece  dance  combinations  ever 
heard  in  America.  The  number  was  "Hotsy 
Totsy"  and  the  applause  following  it  lasted  over 
five  minutes.  It  was  said  that  the  happiest  man 
in  the  house  was  Jack  Mills,  publisher  of  the 
song,  who  happened  to  be  in  the  wings. 


Open  Boston  Of&ce 

A  new  professional  office  has  been  opened  by 
Sherman.  Clay  &  Co.,  of  San  Francisco,  Cal.,  in 
Boston,  Mass.,  with  Nat  Madison  at  the  helm. 
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Catalog  of  Selected 

Edison  Records  Issued 

"Edison  Records  of  Music  That  Lives"  Com- 
posed of  Three  Hundred  Records  That  Have 
Stood  the  Test  of  Time 

The  advertising  dcp.irtnn;nl  ol  Tlios.  A.  Edi- 
son, Inc.,  has  recently  issued  a  very  liandsomely 
bound  catalog  entitled,  "Edison  Records  of  Mu- 
sic That  Lives,"  This  catalog  features  the  three 
hundred  Edison  records  that  have  stood  the 
test  of  time;  in  oilier  words,  llie  proved  favorites 
of  the  buying  public  over  an  extended  period 
of  time.  This  catalog  is  submitted  with  the  sug- 
gestion that  it  will  form  a  valuable  guide  in 
building  a  record  collection.  The  premise  reads 
in  part; 

"During  the  past  150  years  countless  thou- 
sands of  musical  compositions  have  been  writ- 
ten. Yet,  not  more  than  four  or  five  of  those 
issued  each  year  have  survived  and  are  heard 
and  loved  to-day.  We  refer  principally  to  music 
that  is  grasped  and  appreciated  by  the  great 
mass  of  music  lovers,  not  lo  the  complex  com- 
positions that  are  understood  only  by  the  trained 
musician." 

The  records  are  classified  as  follows:  "Heart 
songs,  violin  records,  piano  records,  orchestra, 
band  and  instrumental  quartets,  Hawaiian  and 
Marimba  records,  sacred  songs,  concert  and 
operatic  songs,  popular  songs  and  recit;^tions 
and  miscellaneous." 

In  addition  to  the  usual  catalog  data,  a  very 
interesting  and  authoritative  description  is  given 
for  each  record  in  which  is  traced  the  interest- 
ing history  and  romance  about  the  composer, 
the  particular  selections,  and  tlie  recording  :irt- 
isl.  It  is  a  unique  and  valuable  source  of  mu- 
sical information,  in  addition  to  being  an  ef- 
fective guide  to  the  most  enduringly  favorite 
musical  selections. 


and  G.  H.  Browning,  both  of  whom  are  well 
known  to  the  radio  industry,  having  conducted 
extensive  research  work  in  the  laboratories  of 
Harvard  University.  The  Browning-Drake  re- 
ceiver is  the  result  of  mathematical  calculations 
by  Messrs.  Browning  and  Drake  conducted  for 
llie  purpose  of  determining  just  how  much  anv 
plificalion  might  be  expected  from  a  tuned  radio 
frequency  transformer.  The  resultant  hook-up. 
popularly  known  as  the  Browning-Drake  cir- 
cuit, is  not  new,  as  it  depends  for  its  cfficicney 
on  llie  tuned  radio  frequency  transformer.  The 
set  consists  essentially  of  one  stage  of  luned 
radio  frequency  amplificalion  and  a  regenera- 
tive detector  to  which  any  type  of  audio  ampli- 
fication may  be  added. 

The  sets  are  designed  in  three,  four  .tihI 
five-lube  models,  incased  in  mahogany  finish 
cabinets  calculated  to  harmonize  with  the  fur- 
ni.shing  of  any  home.  The  panel  is  furnished 
with  two  dials,  one  being  for  wave  length  and 
the  other  for  resonance.  The  set  is  said  to  be 
extremely  selective.  The  company  plans  to 
dislribulc  through  jobbers  and  at  the  present 
time  distributors  arc  being  appointed  in  the 
various  territories. 
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Stewart- Warner  Big 

National  Ad  Campaign 

Besides  Periodicals.  Sixty  Large  City  Newspa- 
pers Are  Being  Used— Firm's  Tubes  Triumph 
in  Test 


Drive  on  Browning-Drake 

Regenaformer  Receiver 

The  Browning-Drake  Corp.,  Brighton,  Mass,,, 
iiianufaclurcr  of  radio  receiving  sets,  has  re- 
cently launched  an  ex'tensive  sales  and  adver- 
tising campaign  throughout  the  music  industryl 
for  the  promotion  of  the  Browning-Drake  Re-,j 
gcna former  receiver.  The  receiver  combines » 
radio  frequency  and  regeneration  in  a  four-, I 
five-  and  three-tube  hook-up.  I 

The  '^cK  arc  designed  by  Frederick  H.  Drakel| 


The  Stewart-Warner  Speedometer  Corp.,  man- 
ufacturer of  Matched-Unit  radio,  announces 
that  recent  tests  of  eighty  tubes  of  different 
makes,  conducted  by  the  Radio  Broadcast  Lab- 
oratory, at  Garden  City,  N.  Y,,  showed  the 
Stewart-Warner  tube  had  a  higher  percentage 
of  mutual  conductance  than  the  average  tube 
and  gained  a  rating  of  108  per  cent. 

Reports  from  dealers  throughout  the  country 
indicate  that  the  $65  table  model  instrument  is 
liroving  to  be  one  of  the  most  popular  sets  in 
the  Stewart-Warner  line  and  production  is  be- 
ing speeded  up  to  meet  the  demand  which  is 
growing  steadily, 

A  comprehensive  national  advertising  cam- 
paign is  being  conducted  by  the  Stewart-War- 
ner Corp.  in  magazines  of  general  country-wide 
circulation,  including  the  Saturday  Evening 
jPosl.  World's  Work  and  the'  Review  of  Re- 
|vicws,  and  the  Sunday  newspapers  in  sixty  large 
[■■ities  will  carry  strong  advertising  copy  from 
I  low  until  Christmas  to  build  up  a  public  de- 
Inand  for  Matched-Unit  Radio, 


WORLD'S  CLASSIFIED  ADVERTISING 

Any  member  of  the  trade  may  forward  to  this  office  a  "Situation"  advertisement 
mtendcd  for  this  Department  to  occupy  a  space  of  four  lines,  agate  measure  and  it  will 
be  inserted  free.  Replies  will  also  be  forwarded  without  cost.  Additional  space  will 
be  at  the  rate  of  25c.  per  line.  If  bold  faced  type  is  desired  the  cost  of  same  will  be 
25c.  per  line.    Rates  for  all  other  classes  of  advertising  on  application. 


WE  BUY  FOR  CASH 


GUARANTEE  SALES  CO. 
109  N.  lOlh  St,  Philadelphia, 


SPOT  CASH 

:  will  pay  spol  cash  for  any  qunntily  of  records, 
jnoRraphs  and  acccssorits.  Address 

ARGUS  PHONOGRAPH  CO., 
o  Second  Ave.  New  York  Cily 


POSITION  WANTED— Am  now  open  for 
an  interview  with  a  reliable  house  in  the  whole- 
sale or  retail  piano,  phonograph  or  radio  line. 
For  the  last  three  years  have  been  connected 
with  European  phonograph  companies  as  man- 
ager in  every  department.  Address  S.  C.  Ob- 
susin,  220  Miriam  St..  New  York,  N,  Y. 

POSITION  WANTED— Radio  phonograph 
salesman  now  employed,  desires  change.  Long 
experience  calling  on  metropolitan  trade  in  both 
talking  machine  and  radio  fields.  Wonderful 
connections.  Address  "Box  1536."  care  of  The 
Talking  Machine  World,  383  Madison  Ave.. 
New  York  City. 


:.020sl3' 
I'x. 020x16'  marine  ends. 

I'x.OSOilS'  bent  arbor  No,  5301 

l"i.020il5',  bent  at  eacti  end  No.  6548 

OOT.IIIVIIIIA 
I'x, 028x10'  crimp  arbor,  new  style.No.  20009 

l''x.028il0'  Unlveraai  No.  2951 

l"x.028xll'  Universal  No.  2051 

l''x. 030x11'  hook  ends  

l''xll'  for  motor  No.  1  

IIKINBSIAN 

l''x.025xl2'  motors.  Nob.  33  &  77  

1  3/18-X.026X19'.  also  Pathfi  

V  3/10"T. 020x17'   No.  * 

BAAL-SIXVERTONE 

I"*. 027x10'.  rectanetilar  hole  No.  144 

fx. 027x13',  rectangulnr  tiole  No,  145 

l''x.027xlfl',  rectangular  hole  No.  14(1 

Terms,  2'^^  cash  with  order. 

TfllKINGHmCHINE  SUPPLY  CO.,  PflRK  RIDGE, 

Complete  catatogTie  on  request 


N.J. 


LARGE  SALES  organization  wishes  to  add 
to  its  present  lines  popular  priced  radios  and 
phonographs.  Direct  factory  connections  only 
solicited.  Address  "Box  1537,"  care  of  The 
Talking  Machine  World,  383  Madison  Ave., 
New  York  City. 

WANTED  PIANO  SALESMEN— Men  of 
energy  and  ambition,  with  some  piano  expe- 
rience for  retail  selling.  Best  agencies,  best 
advertising  and  best  helps  to  increase  sales,  in- 
come and  promotion.  Confidential  dealings. 
Write  for  information  to  "Box  1538."  care  of 
The  Talking  Machine  World.  383  Madison  Ave., 
New  York  City- 


MacMillan  to  Show  Zenith 
Used  in  Arctic  at  Chicago 

Chicago,  111.,  November  10. — The  last-minute 
reservations  lhat  are  being  niade  for  space  at  the- 
Chicago  Radio  Show,  which  will  be  held  here 
at  the  Coliseum  from  November  17  to  22,  inclu- 
sive, indicate  that  one  of  tlie  largest  cxliibitions 
of  radio  equipment  ever  shown  will  be  on  dis- 
play. 

The  show,  it  is  claimed,  will  bring  at  a 
minimum  200,000  people  and  included  in  this 
attendance  there  will  no  doubt  be  many  music 
dealers,  owing  to  the  growing  interest  in  radio 
by  the  dealer  and  the  many  features  of  the  show 
that  will  particularly  appeal  to  the  music  mer- 
chant. 

In  this  connection  Commander  Donald  B. 
MacMillan  will  have  on  display  the  Zenith  radio 
equipment  used  in  the  recent  MacMillan  Arctic 
expedition,  with  a  number  of  musical  instru- 
ments that  withstood  a  test  of  40  degrees  below 
zero  while  in  use.  There  will  be  numerous 
other  musical  features  at  the  show  in  addition 
to  the  large  exhibition,  including  special  broad- 
casting of  talent  from  local  stations  and  a  large 
staff  of  well-known  artists  and  musicians. 


Give  Demonstrations  of 

New  Orthophonic  Victrola 

From  all  parts  of  the  country  come  reports 
from  correspondents  of  preliminary  concerts 
given  under  the  auspices  of  Victor  dealers  in 
the  exploitation  of  the  Orthophonic  Victrola, 
which  was  formally  placed  on  the  market  on 
Monday,  November  2.  Advance  showings  of 
the  instrument  were  made  to  invited  audiences 
of  musicians,  educators,  newspaper  representa- 
tives and  prominent  citizens.  Among  the  deal- 
ers who  staged  such  demonstrations  were  in- 
cluded: Andrews  Music  House,  Bangor,  Me.; 
Hunt's  Music  Store,  White  Plains,  N.  Y.;  G. 
W.  P.  Jones  Music  Co.  and  Ben  Reynolds  & 
Co.,  Washington,  Pa.;  Morris  Music  Shop, 
Portsmouth.  Va.;  Curran  Music  Co.  and  Po- 
langin':i  Music  Shop.  Sharon,  Pa,;  Hanger 
Bros,  Music  Store,  Lincoln,  III.;  Alden  Music 
Co..  Hibbing,  Minn.;  American  Furniture  Co., 
Cable  Piano  Co.  and  Wiliiams-Guttcnberger 
Music  Co.,  of  Macon,  Ga.;  Meyer  Music  House, 
Holland,  Mich.;  Bach  Piano  Co.,  Faribault, 
Minn.;  Ncal,  Clark  &  Neal,  Buffalo,  N.  Y.; 
Stewart  Dry  Goods  Co.,  Louisville.  Ky.;  Music 
Lovers'  Shoppe.  Rochester,  N,  Y.;  J.  G.  Heid- 
ner  &  Son.  Holyoke,  Mass.;  Tri-Statc  Music 
Co.,  El  Paso,  Texas;  C  A.  House  Music  Co., 
Fairmount,  W.  Va.;  Riedling  Music  Co.,  Albu- 
querque, N.  M.;  Sanger  Bros.,  Waco  Texas; 
Schmoller  &  Mueller.  Omaha,  Neb.,  and  the 
Wmdsor  Music  Co.,  Tarentutn.  Pa. 


^Thc  Luna  Phonograph  &  Radio  Corp..  New 
■\  ork.  was  recently  incorporated  at  Albany  with 
a  capital  stock  of  $20,000.  The  incorporators 
fire  M.  Fcingold.  E.  Scheer  and  H.  Podell. 


Write  or  wire  us  immediately 
for  dealer  reservation  and 
furllier  information.  We  will 
arrange  for  a  demonstration  in 
your  territory.  Some  territory 
open  to  distributors. 

Address  Dept.  T. 

BROWNING-DRAKE  CORP. 

353  WASHINGTON  STREET 
BRIGHTON.  MASS. 


IN  the  quest  for  a  set  that  would  give  selectivity  and  distance, 
and  still  be  economical  and  simple  in  design,  Frederick  H. 
Drake  and  Glenn  H.  Browning,  both  doing  research  work  at 
Harvard  University,  set  to  work  mathematically  to  see  just  how 
much  could  be  developed  by  a  tuned  radio  frequency  transformer. 

It  was  found  that  with  the  aid  of  a  special  primary  to 
minimize  capacity  coupling,  radio  frequency  amounting  to  over 
90%  of  the  maximum  could  be  obtained.  The  transformer  thus 
made  gave  more  radio  frequency  amplification  than  any  other 
set  on  the  market. 

The  resultant  receiver,  known  as  the  Browning-Drake  Re- 
ceiver, has  been  so  successful  in  getting  extreme  distance  with 
exacting  selectivity  and  unusual  volume  that  it  is  now  presented 
to  the  public  in  three  cabinet  models.  Each  of  these  is  built 
complete  by  the  Browning-Drake  Corporation  at  their  Brighton 
plant. 

The  Browning-Drake  Receiver  is  just  the  receiver  to  demon- 
strate to  radio  skeptics.  Their  skepticism  will  turn  to  wonder 
upon  hearing  Browning-Drake  performance.  For  distance 
Browning-Drake  has  no  equal,  yet  it  is  priced  extremely  low. 
Xhe  Browning-Drake  Receiver  during  the  Trans-Atlantic  tests 
earlier  in  the  year  received  several  European  stations.  Owners 
of  Browning-Drake  Receivers  have  found  it  surprisingly  easy  to 
get  the  Pacific  Coast. 

The  Browning-Drake  Receiver  is  so  simple  in  construction 
that  dealer  servicing  is  reduced  to  a  minimum.  All  Browning- 
Drake  models  are  encased  in  beautifully  finished  mahogany 
cabinets. 
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Year-End  Business  in  Great  Britain 

Promises  to  Eclipse  All  Previous  Sales 

Reductions  in  Prices  of  Instruments  Made  by  the  Leading  Companies  and  Other  Favorable  Fac- 
tors Responsible  for  Growing  Sales  Volumes — Important  Trade  Activities  of  the  Month 

lar  to  the  standard  "His  Master's  Voice"  instru- 
ment. The  differences  in  design  are  in  ihc  tone 
chamber,  (apcr  arm  and  a  new  type  of  sound 
box.  Tlie  laper  arm  has  no  sharp  angles  and  a 
very  narrow  bore  throughout  its  length.  The 
sound  box  is  of  an  extremely  sensitive  charac- 
ter, the  stylus  bar  being  end-pivoted  and,  judg- 
ing from  a  Ihoroiigli  test  which  I  have  been 
enabled  la  give  it,  easily  picks  up  all  the  finer 
nuances  of  the  record  grooves,  transmitting 
them  with  a  purity  of  reproduction  hitherto  un- 
allainable. 

Old  Models  Recalled 

All  the  old  models  have  been  called  back  into 
stock,  the  accredited  dealers  of  the  company 
being  supplied  with  a  stock  of  the  new  models 
on  an  exchange  basis  of  two  for  one.  The  vol- 
ume of  advertising  in  connection  with  the 
launching  of  the  new  model  is  on  a  tremendous 
scale.  The  national  and  provincial  press  arc 
carrying  well-displaycd  announcements  suffi- 
ciently explanatory  to  induce  the  public  to  visit 
the  local  dealer  for  a  demonstration  and  a  mag- 
nificent sheet  poster  has  been  issued  for  the 
boardings. 

1926  British  Industries  Fair 
From  announcements  that  have  already  been 
made  by  the  Government,  through  (fie  Depart- 
ment of  Overseas  Trade,  it  is  resolved  to  make 
next  year's  fair  the  biggest  and  most  effective 
sales  campaign  for  British  goods  that  has  yet 
been  launched.  Special  measures  adopted  for 
1926  include  the  expenditure  of  approximately 
£25,000  on  a  scheme  of  world-wide  publicity, 
in  addition  to  advertising  in  the  newspapers 
and  trade  journals  of  practically  every  country 
in  the  world. 

All  goods  of  the  same  class  will  be  displayed, 
side  by  side,  and  with  ihe  object  of  making 
participation  as  cheap  as  possible  to  exhibitors, 
the  charge  for  space  has  been  reduced  this  year 
to  2s.  6d.  per  square  foot, 

As  in  previous  years,  the  musical  instrument 
exhibit  will  be  held  In  the  London  section  at 
the  White  City,  Shepherds  Bush,  and  the  Fed- 
eration of  British  Music  Industries  is  to  handle 
the  Organization.  At  a  meeting  of  tlie  trade 
committee  of  the  Federation,  lield  recently,  a 
member  of  the  pianoforte  industry  was  appoint- 
ed to  the  advisory  committee  of  the  fair,  as 


London.  England,  November  3. — The  gramo- 
phone and  record  trade  here  is  in  the  throes  of 
a  season  which  promises  to  eclipse,  in  the  vol- 
ume  of  business   done,   all   previous  records. 
Never  before  in  the  history  of  the  gramophone 
have  the  signs  and  portents  of  a  wonderful  sea- 
son's trading  been  so  auspicious  and  favorable. 
Prosperous  as  have  been  the  last  two  or  three 
.seasons,  there  is  no  question  but  that  tliis  pros- 
perity will  be  easily  excelled  In  the  coming 
months.    Reductions  in  prices  of  models  have 
been  more  or  less  general,  the  leading  com- 
panies setting  a  fine  example  in  this  respect, 
whilst  the  recording  companies,  apart  from  re- 
ductions in  price,  have  excelled  tlicmselves  in 
the  adoption  of  improvements  in  methods  of 
reproduction  and  in  the  issuing  of  a  wealth  of 
good  music.    In  fact,  there  is  no  section  of  Ihe 
public,  musical  or  otherwise,  that  is  not  being 
abundantly  cared  for.     Despite  the  popularity 
of  broadcasting  and,  indeed,  perhaps  because  of 
it,  there  is  a  continually  increasing  enthusiasm 
for  the  gramophone  and  its  music, 

Columbia  Enters  World  Markets 
The  whole  gramophone  industry  here  is  agog 
with  the  important  news  of  the  tremendous  de- 
velopments of  the  Columbia  Graphophone  Co., 
developments  which  place  the  Columbia  com- 
pany as  controlling  the  largest  combination  of 
gramophone  interests  of  the  world.  Inci- 
dentally, the  news  is  of  far  greater  significance 
in  that  it  means  a  British  domination  of  foreign 
gramophone  markets,  instead  of  a  foreign  domi- 
nation of  British  gramophone  interests.  The 
news  is  referred  to  elsewhere  in  this  issue  of 
this  publication. 

His  Master's  Voice  New  Instrument 
In  the  last  year  or  two  there  have  been  a 
large  number  of  improvements  and  new  inven- 
tions in  the  construction  of  a  gramophone  that 
will  give  absolutely  faithful  reproduction  of  the 
best  music.  Only  a  year  ago  the  Gramophone 
Co.,  Ltd.  (His  Master's  Voice)  placed  on  the 
market  its  pleated  diaphragm  models,  which,  in 
volume  of  tone,  surpassed  all  its  previous 
models.  Now  conies  its  latest  and  best  produc- 
tion, which,  it  is  not  too  much  to  say,  gives  an 
even  greater  volume  and  a  finer  quality  of  tone 
than  any  of  its  predecessors.  Externally  and 
in  manipulation,  the  new  gramophone  is  sinii- 


representing  the  music  trades.  Already,  I  am 
told,  the  number  of  music  firms  booking  space 
is  in  excess  of  the  number  exhibiting  at  the 
last  two  fairs  and  of  which  number  the  gramo- 
phone industry  is  in  the  majority. 

Gramophone  Dealers'  Meeting 
The  annual  general  meeting  of  the  Gramo- 
phone Dealers'  Association  was  held  at  the  of- 
fices of  the  Federation  of  Music  Industries  on 
October  20.  Ernest  E.  Squire  presided  over  a 
large  attendance  of  members.  On  a  unanimous 
resolution,  Mr.  Squire  was  again  elected  to  the 
office  of  president,  Gerald  Forty  (Dale  &  Forty) 
and  F.  T,  Stokes  (Keith  Prowsc)  being  appoint- 
ed as  vice-presidents.  An  agenda  was  drawn 
up  for  the  first  of  the  joint  meetings  between 
this  Association  and  the  Gramophone  Manufac- 
turers' Association.  Each  Association  is  to  be 
represented  by  six  delegates,  who  will  discuss 
the  following  subjects:  Application  of  a  pro- 
vincial council  to  be  supplied  at  trade  terms. 
Discounts  given  by  co-operative  societies.  (This 
has  long  been  a  source  of  grievance,  as  the  dis- 
counts given  by  these  societies  to  their  mem- 
bers operate  very  unfairly  against  the  ordinary 
music  dealers.)  Cut-outs,  Unsalable  and  sur- 
plus records.  (Despite  long  and  continued  ne- 
gotiations between  the  two  societies,  a  satisfac- 
tory exchange  system  has  not  been  generally 
adopted.)  Hire  purchase.  Supplies  to  cycle 
agents,    Branch  associations. 

Scotland's  Music  Week 
Under  the  auspices  of  the  Scottish  Music 
Merchants'  Association,  the  music  trade  in  Scot- 
land held  a  week  of  campaign  for  music.  A 
concentrated  attack  on  the  public  was  made. 
Newspaper  advertising  played  a  big  part  in  the 
scheme,  all  the  leading  daily  newspapers  in  the 
big  towns  carrying  pages  of  co-operative  music 
advertising  and  articles  on  music,  written  by 
leading  musicians  and  specialists.  Broadcast- 
ing and  community  singing  also  played  promi- 
nent parts,  and  the  trade  as  a  whole  disported 
itself  in  an  orgy  of  special  window  dressing. 
The  Gramophone  Co.  and  the  Columbia  Grapho- 
phone Co.  actively  supported  the  movement, 
each  offering  valuable  prizes  for  window  dis- 
plays of  their  own  particular  goods.  The  Scot- 
tish Music  Merchants'  Association  offered  spe- 
cial prizes  for  general  music  displays.  The  Co- 
lumbia Co.  issued  a  special  Scottish  dou- 
ble-sided record,  which  dealers  had  an  oppor- 
tunity of  supplying  to  their  customers  at  the 
nominal  price  of  6d.,  or,  if  they  preferred,  could 
give  away,  gratis,  as  an  advertisement.  On  one 
side  of  the  record  an  interesting  talk  on  music 
(Coiiliiiiu-d  on  page 


POINTS  ABOUT  SPRINGS  No.  5 

Do  you  know  that  a  first-class  mainspring  is  liable  to 
break  in  your  stockroom  if  kept  there  too  long?  Although 
every  "\ULCAN"  is  tested  previously,  this  has  happened 
in  our  own  warehouse  where  proper  care  is  taken  of  every 
spring.  The  breakage,  in  almost  every  instance,  happens  on 
the  outside  coils  of  the  spring,  where  the  strain  is  least.  Sev- 
eral theories  have  been  put  forward  to  account  for  this,  but 
we  do  not  understand  it,  although  we  have  given  the  matter 
careful  thought  and  attention. 

USE  VULCAN 
MAINSPRINGS 


Sold  by  all  the 
leading  Factors 


•BEST  IN  THE  LONG  RUN" 


J.  STEAD  &  CO.,  ltd. 

SHEFFIELD 
ENGLAND 
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was  given,  the  composition  of  which,  I  under- 
stand,  was  left  in  the  capable  hands  of  H.  C 
Kidout,  the  well-known  publicity  manager  of  the 
Columbia  Co.,  while  on  the  other  side  was 
a  Scottish  selection  played  by  a  first-class  band. 
iTom  all  accounts,  the  "week"  was  an  ex- 
iraordinary  success,  and  suggestions  are  already 
bemg  thrown  out  this  side  of  the  border  that 
an  all-English  "week"  should  be  orsanized. 
Death  of  William  Littlejohn 

The  talking  machine  trade  is  mourning  the 
death  of  yet  another  well-known  personality 
William  Littlejohn.  who.  for  the  last  ten  or 
■  eleven  years,  had  occupied  the  position  of  ad- 
vertising manager  to  the  House  of  Edison  Bell 
(J.  E.  Hough,  Ltd.),  Before  joining  Messrs.  }. 
E.  Hough,  Ltd.,  he  had  contributed  to  several 
of  the  gramophone  journals  and  in  this  way  got 
into  close  touch  with  the  gramophone  industry. 
His  passing  is  greatly  mourned  by  the  Edison 
Bell  staff,  with  whom  he  was  a  general  favorite, 
and  by  a  large  nuinber  of  friends  in  gramo- 
phone and  other  circles. 

New  "Repeater"  Device 

A  new  and  important  advance  in  gramophone 
refinement  is  signalized  by  the  introduction,  on 
certain  models  of  the  Columbia  Grafonolas.  of  a 
device  which  will  automatically  repeat  the  play- 
ing of  a  record  and  stop  the  motor  at  the  con- 
clusion. It  is  being  equipped  on  all  the  new  sea- 
son's Grafonolas  in  cabinet  and  console  models 
of  £35  and  upward  and  is  already  causing  in- 
terested comment  and  proving  an  important 
selling  factor.  Hidden  away  in  a  small  space  be- 
low the  motor  plate  is  a  compact  piece  of  in- 
genious mechanism,  which,  in  its  operation,  is 
almost  uncanny.  Two  small  buttons  project 
from  the  surface  of  the  plate,  marked  "2"  and 
"3,"  respectively.  On  No.  2  button  being  pressed, 
the  record  plays  as  usual  and,  as  the  last  notes 
finish,  the  tone  arm  lifts  itself  from  the  sur- 
face, floats  in  mid-air  back  to  the  edge  of  the 
record,  lowers  itself  gently  to  the  playing 
grooves  and  plays  the  record  through  again.  At 
the  end,  the  tone  arm  again  rises  and  returns 
to  the  beginning  of  the  record,  but  this  time  it 
comes  to  rest  and  the  motor  stops.  No.  3  but- 
ton produces  the  same  operation,  but  the  rec- 
ord is  played  three  times  in  succession. 

Brief  Paragraphs  of  Interest 

The  Federation  of  British  Music  Industries 
has  definitely  fixed  on  January  27,  1926,  as  the 
date  of  the  ne.xt  annual  dinner.  The  meeting 
place  will  be  the  Savoy  Hotel,  as  last  year.  At 
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unanimou.'ily  voted  to  this  important  position. 
The  first  of  the  monthly  supplements  of  Duo- 
phone  records  was  issued  on  November  1,  and 
includes  a  number  of  recordings  of  Lieut.-Col. 
Mackenzie-Rogan's  Military  Band,  the  Macken- 
zie-Rogan  Symphony  Orchestra,  some  vocal 
records  by  entirely  new  artists  and  a  number  of 
popular  dance  numbers. 


the  same  time  comes  llie  announcement  of  the 
1926  Convention,  which  is  to  be  held  at  the 
popular  seaside  resort,  Folkestone,  with  head- 
quarters at  the  Metropole  Hotel.  The  opening 
date  will  be  Whit  Tuesday,  May  25. 

The  Federation  of  British  Music  Industries 
last  month  elected  its  new  president  for  1925-26, 
Paul   M.   Booth,  of  Booth   &   Brookes,  being 


Salt  Lake  City  Trade 

Views  New  Instruments 

Dealers  Getting  Behind  Latest  Models  With 
Vigorous  Sales  Promotion  Campaigns — Make 
Victor  Record  in  City — Month's  News 

Salt  Lake  City,  Utah,  November  4.— The 
Orthophbnic  Victrola,  just  placed  on  the  mar- 
ket by  the  Victor  Talking  Machine  Co.,  is  oc- 
cupying the  center  of  the  stage  in  this  and 
other  of  the  more  important  cities  of  the  State 
right  now.  including  Ogden  and  Provo.  The 
local  distributor,  John  Elliot  Clark  Co..  South 
Main  street,  announced  special  free  demonstra- 
tions at  its  fine  retail  store,  as  did  its  deal- 
ers, while  a  prominent  downtown  cafeteria  also 
gave  an  Orthophonic  Victrola  concert  for  the 
benefit  of  its  patrons.  On  Monday,  November 
2,  the  day  the  new  instrument  was  placed  on 
the  market,  the  crowds  wanting  to  hear  it  at 
the  local  Victor  retail  agencies  were  so  great 
that  everyone  could  not  be  accommodated.  Mr. 
Clark,  head  of  the  firm  distributing  the  machine 
here,  told  your  correspondent  that  so  far  he 
was  delighted  with  the  interest  which  announce- 
ments concerning  it  had  created.  He  predicted 
an  immediate  and  lasting  success  for  it. 

Mr.  Clark  gave  a  special  Orthophonic  Vic- 
trola concert  on  October  30,  in  the  private  con- 
cert hall  of  the  Consolidated  Music  Co.'s  store 
on  Main  street,  the  audience  consisting  largely 
of  newspaper  and  advertising  men.  Everyone 
present  expressed  delight  with  the  new  instru- 
ment and  predicted  for  it  a  prosperous  career. 
Mr.  Clark  explained  at  some  length  the  tech- 
nical improvements  tliat  had  been  made  on  the 
original  instrument  and  also  dscussed  the  his- 
tory of  talking  machines. 

The  Brunswick  Co.  is  starting  a  campaign  for 
its  new  Panatrope.  At  this  writing  no  date  has 
been  set  regarding  its  appearance  on  the  local 
market.  Nor  have  any  demonstrations  been  an- 
nounced. 


English  Publications  That  Are  of  Extreme  Interest  To  You! 

The  "Music  Trades  Review" 

Published  on  the  15th  of  each  month,  is  the  accepted  authority  on  all  Music  and 
Allied  trade  matters.  It  is  the 

OLDEST  MUSIC  TRADE  PAPER  IN  THE  WORLD. 
Subscription    12/6   per  apnum,   post   free,  prepaid. 
Advertisement  rates  and/or  specimen  copy  on  request 

THE 

Music  Trades  Diary,  Year  Book  and  Directory" 

Published  on  or  about  December  27th. 
DIARY — Three  days  to  the  page,  a  week  at  the  opening,  with  a  stiff  blotter  marker. 
YEAR  BOOK — Contains  articles  of  refeience  on  all  matters  pertaining  to  the  trade. 
DIRECTORY — Gives  the  names  and  addresses  of  all  firms  that  are  members  of  the 
music  trades  associations,  also  a  representative  list  of  overseas  manufacturers  and 
traders. 

Price,  cloth  bound  copy,  3/-,  or  paper  covered,  2/6,  post  free. 
Advertisement  rates  on  request. 

G.  D.  ERNEST  &  CO.,  Ltd. 

Bessemer  House,  Duke  Street,  AdelphJ,  LONDON,  W.  C.  2 


Victor  recording  officials,  headed  by  Manager 
King,  of  the  New  York  City  laboratories  o£  the 
company,  were  in  Salt  Lake  City  recently  for 
the  purpose  of  taking  records  of  the  Mormon 
Tabernacle  Choir  in  its  natural  setting.  It  was 
stated  to  be  by  way  of  experiment,  and  the 
e.Kpcriment  proved  satisfactory.  The  records,  it 
is  stated,  will  be  on  the  market  at  an  early 
date.  They  have  already  been  heard  by  officials 
of  the  Mormon  Church  who  were  delighted  with 
them.  The  selections  are  for  the  greater  part 
outside  of  purely  religious  themes.  The  organ 
at  the  Tabernacle  ranks  as  one  of  the  world's 
largest  instruments,  and  the  choir  had  250 
voices.  Prof.  Lund,  its  leader,  conducted. 
Many  selections  had  to  be  taken  before  they 
were  considered  satisfactory  by  Mr,  King,  the 
choir  working  overtime. 

Elmer  P.  Madsen  and  G.  McConnell,  Bruns- 
wick dealers  at  Manti  and  Cedar  City,  Utah, 
respectively,  were  local  visitors  during  the  past 
week.  Both  reported  an  excellent  outlook  for 
business. 

The  Daynes-Beebe  Music  Co.  had  an  excellent 
Halloween  window.  A  witch  was  riding  on  a 
broomstick  and  there  were  cats  and  owls  with 
electric  light  bulbs  for  eyes  on  each  side,  real 
corn,  pumpkins,  etc. 


Orthophonic  Victrola  Is 

Presented  at  Dartmouth 

R.  C.  Hopkins,  of  Victor  Co.,  in  Course  of 
Series  of  Lectures  at  Amos  Tuck  School, 
Finds  Student  Body  Much  Interested 

The  interest  of  educators  in  the  new  Ortho- 
phonic Victrola  was  strongly  evidenced  recently 
when  R.  C.  Hopkins,  of  the  traveling  staff  of 
the  Victor  Talking  Machine  Co.,  in  the  course 
of  a  series  of  lectures  delivered  before  the  Amos 
Tuck  School  of  Business  Administration  at 
Dartmouth  College,  demonstrated  the  new  in- 
strument and  found  the  student  body  so  inter- 
ested that  he  was  compelled  to  give  what  actu- 
ally consisted  of  a  three-hour  concert.  Mr. 
Hopkins'  lectures  at  Dartmouth  had  to  do 
primarily  with  the  manner  in  which  the  Victor 
Co.  handled  its  business  problems  in  the  matter 
of  production,  advertising  and  distribution. 

As  a  result  of  direct  requests  made  to  the 
Victor  factory  at  Camden,  demonstrations  of 
the  Orthophonic  Victrola  have  been  given  be- 
fore the  exclusive  Exchange  Club  of  Philadel- 
phia, and  the  High  School  and  Junior  High 
School  students  of  Camden,  as  well  as  before 
other  organizations. 


Lydia  Geary  Joins  Sales 

Staff  of  Texas  Dealer 

San  Antonio,  Tex.,  November  3.— Miss  Lydia 
Geary,  formerly  of  New  Orleans  and  Dallas,  has 
joined  the  ranks  of  A.  F.  Beyer,  of  San  Antonio, 
Te.x.,  Brunswick  and  Edison  dealer,  and  has 
been  given  charge  of  the  record  department. 
Miss  Geary  comes  to  Beyer's  with  a  long  record 
of  successful  achievement.  She  first  began  her 
work  with  records  with  Maison-Blanche,  of  New 
Orleans,  later  going  to  Bush-Gerts,  of  Dallas, 
Miss  Geary  is  recognized  as  one  of  the  best  in- 
formed record  saleswomen  in  the  Southwest. 


Sales  of  Music  Master  Corp.  for  October 
were  the  largest  in  the  history  of  the  company, 
exceeding  $800,000. 


196 


THE  TALKING  MACHINE  WORLD 


November  15,  1925 


LATEST  PATENTS 
RELATING 


Washington.  D.  C,  November  7. — Sound  Mod- 
ulator. Ethel  M.  Pace,  Vicksbarg,  Miss., 
assignor  of  one-half  to  Edward  O'Neill.  Jr., 
New  Orleans,  La.    Patent  No.  l,542,O0&. 

This  invention  relates  to  an  improved  type 
of  tone  modulator  and  amplifier  for  use  in  con- 
nection with  phonographs,  whereby  needles 
and  annoying  sounds,  such  as  needle  scratches, 
harsh  metallic  sounds,  etc,  may  be  eliminated, 
so  that  the  reproduced  sound  emanating  from 
the  modulator  may  be  full,  clear  and  even. 

A  further  object  of  this  arrangement  is  the 
provision  whereby  the  reproduced  sound 
escapes  through  a  tortuous  path;  sound  waves 
being  guided  within  the  same  and  modulated 
so  that  scratches  and  other  undesirable  noises 


are  eliminated  therein,  so  that  a  clear  and  dis- 
tinct sound  is  delivered  to  listeners. 

A  further  object  of  this  invention  is  that  it 
may  be  utilized  in  connection  with  phonograph 
cabinets  and  so  disposed  therein  in  compact 
manner  that  the  cabinet  may  be  utilized  for  the 
storing  of  records  and  the  like. 

Figure  1  is  a  transverse  cross  sectional  view 
taken  through  a  cabinet  type  of  phonograph, 
showing  the  improved  modulator  as  mounted 
therein  in  section.  Fig,  2  is  a  perspective  view 
of  the  improved  tone  modulator. 

Sound  Tube  for  Talking  Machines.  Wm.  W. 
Moycr,  ColHngswood,  N.  J.,  assignor  to  the  Vic- 
tor Talking  Machine  Co.,  Camden,  N.  J.  Patent 
No.  1,544.589. 

This  invention  relates  to  certain  improve- 
ments in  talking  machines,  and  more  particu- 
larly to  sound-tubes  or  sound  conduits,  com- 
prising the  tone  arm  proper,  the  gooseneck 
or  other  tube  to  which  the  sound  box  may 
be  attached,  and  llie  couTicction  between  the 
tone  arm  and  the  gooseneck  by  means  of  which 
a  continuous  passage  for  sound  waves  is  pro- 
vided between  ihe  sound  box  and  any  suitable 
amplifier  with  which  the  tone  arm  may  be  in 
communication,  and  the  sound  box  is  free  to 


oscillate  vertically  in  its  travel  across  the  face 
of  the  record,  and  the  sound  box  may  be 
swung  upwardly  away  from  the  record. 

The  objects  of  the  invention  are  to  provide 
a  sound  conduit  or  sound  conveying  lube  in 
which  there  is  a  substantially  continuous  taper- 
ing passage  from  the  soutid  box  to  the  ampli- 
fier, with  which  ihc  larger  end  of  the  tone  arm 
is  in  communication;  in  which  there  are  few 
parts  which  are  readily  and  easily  assembled; 
in  which  the  gooseneck  is  free  to  rotate  smooth- 
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!y  ill  the  end  of  the  tone  arm  proper  wilhont 
friclional  resistance  to  such  motion  hiH  with- 
out any  looseness  between  the  gooseneck  and 
the  lone  arm;  wherein  any  wear  in  the  bear- 
int^s  between  the  gooseneck  and  the  tone  arm 
mav  be  readily  taken  np;  in  which  any  rattle 
or  vibration  between  the  gooseneck  and  llie 
tone  arm  is  absolutely  eliminated;  and  in  which 
Ihe  assembled  tone  arm  and  gooseneck  present 
an  ;iltriictive  appearance. 

In  Ihe  drawings  farming  a  part  of  this  speci- 
Ticalion  and  in  which  the  same  reference  char- 
acters are  employed  in  the  various  views  to 
designate  the  same  parts,  Fig.  1  is  a  side  clc- 
vational  view  of  Ihe  improved  sound  conveying 
tube  with  the  relative  positions  of  Ihe  sound 
box,  lurnlable  spindle  and  the  motor  board  in- 
dicated in  dot  and  dash  lines. 

Fig.  2  is  a  plan  view,  partly  in  section,  of  the 
end  of  the  tone  arm,  the  gooseneck,  and  the 
connection  therebetween,  with  the  position  of 
the  sound  box  indicated  in  dot  .ind  dash  lines. 

Stylus  for  Lateral-cat  Phonograph  Records. 
Ernest  M.  Grilley,  Waterbury,  and  Franklin  G. 
Neuberth,  Ansonia,  Conn.    Patent  No.  1,554,574. 

The  invention  relates  to  a  stylus  for  playing 
lateral-cut  phonographic  records.  It  has  for  its 
object  to  provide  a  construction  for  styli  of 
this  type  which  will  allow  of  the  use  of  a  stylus 
not  abraded  to  any  appreciable  degree  by  the 
material  composing  the  record.  A  stylus  of 
this  character  will,  therefore,  be  permanent,  or 
substantially  permanent,  that  is  to  say,  of  such 
a  nature  as  to  allow  of  the  playing  of  a  great 
number  of  records  before  the  point  becomes 
so  worn  as  to  be  no  longer  suitable  for  play- 
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ing  purposes.  A  further  object  of  the  inven- 
tion consists  in  providing  a  stylus  having  a 
hard,  highly  polished  working  surface  where- 
by the  same  will  burnish  the  record  indenta- 
tions rather  than  cut  same,  as  is  the  case  with 
the  present  type  of  steel  and  similar  needles  gen- 
erally employed,  thereby  preventing  wearing  of 
the  record.  A  still  further  object  of  the  in- 
vention consists  in  the  feature  of  so  shaping 
the  operating  point  as  to  give  maximum 
>lrength  and  to  reduce  lateral  vibration,  also  in 
in.Tintaining  the  shape  of  the  working  surface 
lo  insure  proper  contact  in  traveling  through 
Ihc  grooves  of  the  record,  thereby  greatly  re- 
ducing record  noises  and  scratching  and  ren- 
dering possible  the  reproduction  of  difficult 
high  notes,  which  may  not  be  attempted  by  the 
use  of  steel  and  other  known  needles  now  gen- 
erally employed  for  playing  lateral-cut  records 
and  rapidly  worn  by  the  record  material. 

Sound  Transmitter  for  Phonographs.  Gregg 
K.  Mills,  Chicago,  III.    Patent  No.  1,554,455. 

This  invention  relates  to  phonograph  trans- 
mitters and  has  for  its  general  object  llie  elimi- 
nation of  vibrant  connection  between  the  body 
of  the  transmitter  sound  box  that  is  supported 
upon  Ihe  tone  arm  and  a  mounting  that  is  in 
supporting  relation  to  the  diaphragm,  and  is 
preferably  also  the  mounting  for  the  stylus  car- 
rier, whereby  not  only  vibrations  imparted  to 
the  stylus  bar  or  other  stylus  carrier,  but  vibra- 
tions imparted  to  the  diaphragm  also,  are  pre- 
vented from  finding  their  way  to  the  body  of 
the  transmitter  box  and  the  tone  arm  upon 
which  the  transmitter  box  body  may  be  directly 
iiioiinted. 

In  the  preferred  embodiment  of  the  invention 
Ihe  diaphragm,  the  stylus  bar  and  a  mounting 


for  these  elements  are  embraced  in  a  unitary 
structure  detachably  applicable  lo  the  box  bod^y 
with  sound  insulation  between  this  mounting 
and  the  box  body  for  the  purpose  stated.  This 
construction,  however,  is  within  the  scope  of 
the  invention  to  employ  the  insulated  mounting 
in  supporting  relation  to  the  diaphragm,  partic- 
ularly where  this  mounting  also  supports  the  . 
stylus  carrier,  whether  such  mounting  forms  an 
clement  of  a  unitary  structure  with  the  dia- 
phragm and  stylus  carrier  or  not. 

The  invention  is  explained  more  fully  by  ref- 
erence to  the  accompanying  drawings  illustrating 
preferred  embodiments  thereof  and  in  which 
Fig.  1  is  a  front  view,  with  parts  broken  away, 
of  a  transmitter  made  in  accordance  with  the 


preferred  embodiment  of  the  invention;  Fig.  2 
is  a  sectional  view  on  line  2 — 2  of  Fig.  1;  Fig.  3 
is  a  perspective  view  of  the  preferred  mounting 
for  the  diaphragm;  Fig.  4  is  an  enlarged  sec- 
tional view  of  a  part  of  the  structure  as  it  is 
illustrated  in  Fig.  2;  Fig.  5  is  a  front  view, 
with  parts  broken  away,  of  another  form  of 
the  invention;  Fig.  6  is  a  sectional  view  on  line 
6 — 6  of  Fig.  5;  Fig.  7  is  a  perspective  view  of 
the  mounting  of  Figs.  S  and  6  that  is  in  sup- 
porting relation  to  the  diaphragm  and  which 
supports  the  stylus  carrier;  and  Fig.  8  as  an 
enlarged  sectional  view  of  a  part  of  the  modi- 
fied structure  as  it  appears  in  Fig.  5. 

Sound  Amplifier,  John  C.  Klaczynski,  Chi- 
cago. 111.    Patent  No.  1,555,859. 

This  invention  relates  to  new  and  useful  im- 
provements in  sound  amplifiers  for  phono- 
graphs or  other  musical  instruments  and  has 


for  its  principal  object  the  construction  of  the 
amplifier  in  such  a  manner  as  to  give  off  a 
clear,  distinct  and  full  tone. 

A  further  object  resides  in  the  provision  of 
means  for  regulating  Ihe  sound  to  any  desired 
pitch,  said  regulating  being  accomplished  by 
h:iving  a  plurality  of  sound  outlet  openings 
adapted  to  be  opened  or  closed,  at  will,  by 
dampers  or  valves. 

In  the  drawings  Fig.  I  is  a  top  plan;  Fig.  2  is 
a  longitudinal  vertical  section,  and  Fig.  3  is  a 
transverse  vertical  section. 


Jazz  Grand  Opera 

Tito  Schipa,  tenor  of  the  Chicago  Opera 
Company,  announces  that  he  has  made  plans  to 
produce  the  first  grand  Opera  with  jazz.  He 
has  employed  Ted  Fiorito,  well-known  popular 
composer  and  orchestra  conductor,  to  write  the 
score. 
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Victor  Talking  Machine  Co. 

LIST  FOR  OCTOBER  30 

19759  III  Hcnvenly  Love  AbidinR  f Alex.  Ewing). 

n,    .   ~    .  Flora  McGill  Kcefer  10 

meat  Christmas  morn  (Mary  Baker  Ediiy-Fred 

Root)    .   Flora  McGill  Kcefcr  10 

I  he  Convict  and  the  Eosc  Vernon  Dalhart  10 

LUile  Rosewood  Casket  Vernon  Dalhart  10 

I  sc  Coin'  From  the  Cotlonfleld. .  Frank  Crumit  10 
ihc  Parlor  Is  a  Pleasant  Place  lo  Sil  in  Sun- 

,,,aay  NiRbt   Frank  Crumit  10 

Wreck  of  Ihc  Slicnatidoah  Vernon  Dalhart  10 

Dealli  of  Floyd  Collins  Vernon  Dalhart  10 

Faust— Soldiers'  Chorus. ..  .Victor  Male  Quartet  10 
Land^  of  Hope  and  Glory.  .Victor  Male  Quartet  10 

Cecilia— with  Piano   Jack  Smith  10 

I'm  Knee  Deep  in  Daisies— with  Piano, 

Jack  Smith  10 
INSTRUMENTAL  RECORDS 
HiintiiiR  SonB  (Mendelssohn), 

„     ,      .  Master  Shura  ChcrltaMky  10 

lamtioiiiin  (Rameau-Godowsky). 

Master  Shura  Chcrkassky  10 
Syiico[Jation~Symphonic  March  (Crcalore), 
^  .     .  Creatore's  Band  12 

Tripoli- Symphonic  March  (D'Anna), 
„    .  .  Creatore's  Band  12 

Praine   Blues  (Ellis)  .Scger  Ellis  10 

Sentimental  Blues  (Ellis)  Seser  Ellis  10 

La  Cinqunntainc  (The  (Golden  Wcddinc), 

Rudy  Wiedoeft  10 

Vanity— Waltz   Rudy  Wicdoetl  10 

Odessa— Polka-Mazurka. 

KirilofPs  Russian  Balalaika  Ordiestra  10 
Pohanki— Russian  Dance  (The  Meadow). 

Kirilofl's  Russian  Balalaika  Orchestra  10 
Pearl  of  Hawaii. .  Frank  Fercra-John  K.  Paaluhi  !0 
Love  Dream  oE  Lula  Lu, 

Frank  Fercra-John  K.  Paaluhi  10 
DANCE  RECORDS 
Ida-I  Do— Fojt-trot, 

"  Paul  Whileman  and  His  Orchestra  10 
Charleslonctte — Fox*trot, 

Paul  Whitcman  and  His  Orchestra  10 
Red  Hot  Henry  Brown- Fox-trot 

Busse'a  Buziards  10 

Milenberc  Joys — Fon-trot  Basse's  Buzzards  10 

AnRry — Fos-trot, 

lohnny  Hamp's  Kentucky  Serenadcrs  lO 
Oil.  Say!   Can  I   See  You  To-night?— Foxtrot 
Vocal  Refrain, 

Jolmny  Hamp's  Kentucky  Sercnaders  10 
RED  SEAL  RECORDS 
b  HoininR  (Salmon-Del  RicEo). 

Marsueritc  D'Alvarez  10 
Do  Not  Go,  My  Love  (Hagcman), 

Marguerite  D'Alvarez  10 
S  Aloha  Oe   (Farewell   to  Theel    (Queen  Liliuo- 

kalani-KreisIer)   Fritz  Krcislcr  10 

From  the  Land  of  the  Sky-blue  Water  (Cad- 

man-Kreis!er)   Fritz  Krcislcr  10 

1  Samson  et  Delila — Mon  coour  s'ouvre  a  la  voi* 
(My    Heart    at    Thy    Sweet    Voice)  (Saint 

Saens)   Margarcte   Matzcnaucr  12 

Prophcie— Ah.  mon  fils!  (Abl  My  Sonl)  (Mey- 
erbeer)  Margarele  Malzennuer  12 

)  Variations  in  C  Minor — Part  1    (Beethoven) — 

Piano  Solo   Sergei  Rachmaninoff  12 

Variations  in  C  ^rino^— Part  2  (Beethoven)- 

Piano  Solo   Sergei  Rachmaninoff  12 

3  Dream  of  Love   (Liebeslraum)  (List-Schipa)— 

in  Italian   Tito  Schipa  12 

Ave  Maria  (Hail.  Mary)    (Schipa)— in  Italian, 

Tito  Schipa  12 
i  Marche  Slave— Part  1  (Tschaikowsky), 

Slokowski-Philadelphia  Orchcslra  12 
Marche  Slave — Part  2, 

Slokowski-Philadelphia  Orchestra  12 
FEATURE  RECORD 
7  Gems  From  "The  Student  Prince  in  Heidelberg" 

(Donnelly-Romhcrg).. Victor  Light  Opero  Co.  12 
Gems  From  "The  Love  Song"  (Smilh.Kuneke- 
Offenbach)   Victor  Light  Opera  Co.  12 


19782 
19786 


If  r  Had  a  Girl  Like  Yoi 


19790  D.iys  of  Hca 


,nid  Flo 
PauFWhiici 


and  Billy  Mui 


-Fox-trot. 
iiKl  His  Orchcs 


Peaceful  Valley— Fox  

Paul  Whileman  and  His  Orchestra 

19784  Freshic— Fox-trot   Warinc's  Penusylva 

Mightv  Blue— Fox-lrol   '  " 

19793  Brown  Eyes.  Why  Are 


..Warmg's  Pennsylanianf 
;  You  Blue?- Fox-troi. 
odnch  Silvertown  Cord  Orchcslra 


\  Kiss  in  the  MooiiliKhl— Fos.lrot  (from  Larl 
Carroll's  "Vanities"), 

Goodrich  SUvertown  Cord  Orchestra 
FEATURE  RECORD 
Seniiiiella    (The  Sentinel)    (Braeeo-E.  De  Cur- 

tis)— in  Iialian   Beniamino  Gigli 

Sto  Penzanno  'a  Maria  (I  Am  Thinking  ' 
Mary)    (B.  G-   and  Ernesto  _Dc  _  Curtisjj 


of 


Hal 


,  .Ber 


LIST  FOR  NOVEMBER  13 
}  I  Care  for  Her  and  She  Cares  for  Me. 

Tack  Smith 

Feelin-  Kind  o'  Blue  Jack  Smith 

9  Oh,  How  I  Miss  You  To  night, 

Victor  Salon  Orchestra 
By  the  Light  of  the  Stars, 

Victor  Salon  Orchestra 

7  Melancholy  Lou— Fox-trot, 

Howard  Lanin's  Ben  Franklin  Dance  Orchestra 
Don't  Wake  Me  U|),  Let  Mc  Dre.im— Fox- trot, 
Howard  Lanin's  Ben  Franklin  Dance  Orchestra 

8  Carolina  Sweetheart- Waltz, 

Goodrich  Silverlown  Cord  Orchestra 
I  Wonder  Where  We've  Met  Before f- Fox-trot, 
Goodrich  Silvertown  Cord  Orchestra 
I  What  Do  We  Care  If  It's  One  O'clock— Waltz, 
International  Novelty  Orchestra 
Let  Us  Waltz  as  We  Say  Good-bye— Waltz, 

International  Novelty  Orchestra 
FEATURE  RECORD 
S  The  Glow.worm  Idyl  (Lincke), 

Victor  Salon  Orchestra 

Nola  (Arndt)   Victor  Salon  Orchestra 

LIST  FOR  NOVEMBER  20 
S  Brown  Eyes.  Why  Arc  You  Blue?, 

Pal  of  My  Cradle  Days  Franklyn  Baiir 

7  Nobody  But  Fanny— Fo.t-t rot  (from  "Big  Boy"), 
Johnny  Hamp'a  Kentucky  Sercnaders 
When  the  Dear  Old  Summer  Goes— Fo.t-t  rot, 

Johnny  Hamp'a  Kentucky  Serenadcrs 
S  Bam  Bam  Banimy  Shore — Fox-trot, 

Roger  W-  Kahn  and  His  Hotel  Bill.  Orch. 
Look  Who's  Here— Fox-trol. 

Roger  W.  Kahn  and  His  Hotel  Bilt.  Orch- 

9  Show  Mc  the  Way  to  Co  Home— Fox-trot, 

International  Novelty  Orch. 
Feelin'  Kind  o'  B hie— Fox -trot. 

Glen  Oswald's  Sercnaders 
"FEATURE  RECORD" 
I  Were  You  There'—Ncfiro  Spirl  " 


Columbia  Phono,  Co.,  Inc. 


SPECIAL 

iOOlfi-D  Sword  of  Fcrrara  (Bullard)— 850  Male  Voices, 
Associated  Glee  Clubs  of  America 
Hunting    Song    (From    "Robin    Hood")  Dc 
Koven— 850  Male  Voices. 

Associated  Glee  Clubs  of  America 
DANCE  MUSIC 
478-D  The  Camel  Walk— Fox-lrol, 

Ted  Lewis  and  His  Band 
Bam,  Bam,  Bainmy  Shore— Fox-trot, 

Ted  Lewis  and  His  Band 

459-  D  Somebody's    Crazy    About    You    (From  Earl 

Carroll's  "Vanities")— Fox-trol, 

Ross  Gorman  and  His  Earl  Carroll  Orch, 
A  Kiss  in  the  Moonlight  (From  Earl  Carroll's 
"Vanities") — Fox-lrol, 
Ross  Gorman  ,ind  His  Earl  Carroll  Orch. 

460-  D  Hugo,  I  Go  Where  You  Go— Fox-trot,  with 

Incidental  Singing  by  Arthur  Fields, 

Ross  Gorman  and  His  Earl  Carroll  Orch, 
Want  a    Little    Lovin'— Fox-trot,    with  Inci- 
dental SinoinK  by  Hatry  and  Chas.  Warren, 
Ross  Gorman  and  His  Earl  Carroll  Orch. 
464-D  Dreaming  of  To-morrow — Fox-trot^ 
Leo  Reisman  j 
At  Dawning — Fox-lrol.  _ 

Leo  Reisman  and  His  Orch. 
■169-D  Freshic — Fox-trol.  with  Incidental  Singing  by 
the  Orchestra, 

Earl  Gresh  .ind  His  Gangplank  Orch, 
Helpl— Fox-trot,    with  Incidental  Singing  by 
the  Orchestra, 

Earl  Gresh  and  His  Gangplank  Orch, 

461-  0  I'm    Knee    Deep    in  Daisies- Fox-trot,  with 

Incidental  Singing  by  Lewis  James, 

Paul  Specht  and  His  Orch. 
Lonesome  Me — Fox-trot,  with  Incidental  Sing- 
ing by  Ernest  Hare, 

Paul  Specht  and  His  Orcli. 
476-D  Let  Me  Call    You  Sweetheart- Fo.x-lrot, 

The  Halfway  House  Dance  Orch, 


ini  His  Orch. 


ivith  lncidcnl.il  Singing 


■  Moi 


477-D  Nor 

Why  Aren't 


ith  Inc 


:  Eali 


466-D  Kan 


lid  His  Orch. 

le  and  His  14  Virginians 
n'  More  Oranges?- Fox- 
d  Singing  by  Lou  Allen 

14  Virginians 

,nd  Hia  Orch. 


_i  Brohe. 

Ace  Brigode  and  Hia 
li.Ostrow— Fox-trot, 

W.  C.  Polla 
Arabian  Romance— Fox-trot. 

W.  C.  Polla  and  His  Orch.  1 
47S-D    Sugar  Plum  (From  "Gay  Paree  Revue")- 

Fox-trol   Markel,  and  His  Orch.  1 

Nobody  But  Fanny  (From  "Big  Boy") — Fox- 
lrol   Markel  and  His  Orch.  I 

467-D  Sunset  on  Ihc  St.  Lawrence— Walli, 

Jacques  Jacobs  and  His  Hotel  Shellon  Orch.  1 
I  Want  Another  Chance  With  You— Waltz, 
J.icques  Jacobs  and  His  Hotel  Sliellon  Orch.  1 
VOCAL  MUSIC  ■ 
lOB-M  The    Day    When    My    Dreams    Come  True 
(Baieman-Adlcr)— Meizo-Soprano  Solo. 

Barbara  Maurcl  1 
The   Old   Refrain    (Kreisler)— Mezzo-Soprano 

Solo   Barbara  Maurcl  1 

463-D  Killarncy— Tenor  Solo   Tom  Burke  1 

Kathleen  Mavourneci,— Tenor  Solo.Tom  Burke  ' 
4S7-D  Oh,  Boy!  Wlint  a  Girl- Comedian. 

Eddie  Cantor  I 
Pardon  Mc  WTiile  I  Laugh— Tenor  and  Bari- 
tone Duet   Billy  Jones-Ernest  Hare  : 

■tSa-D  Are  You  Sorry?. 

The  Whispering  Pianist  (Art  Gillham)  : 
Loving  Just  You, 

The  Whispering  Pianist  (Art  Gillham)  1 

472-  D  Loud    Speakin'    Papa    (You'd    Better  Speak 

Easy  to  Me). 

Ethel  Waters  and  Her  Ehony  Four  1 
Pickaninny  Blues   1  Ethel  Waters 

473-  D  After  the  Opera- Comedians, 

Willie  and  Eugene  Howard 
My  Yiddish  Momme— Vocal. .  .Willie  Howard  : 
4;4-D  What  Do   We  Care  If  It's  One  O'Clock— 

Vocal  Duet   Ford-Glenn 

Since  You  Called  Me  Swcelheart — Vocal  Duet, 
Ford-Glenn 

■)71-D  Lullaby  Time— P.irt  I— Voc.il  Duet, 

Ford-Glenn 
Lullahy  Time— Part  II— Vocal  Duet, 

Ford-Glenn 

470-D  Old  Uncle  Bill— Comedian  AL  Bernard 

Dot's  Vot  Looic  Uses— Vocal  Art  Linick 

465-D  Hark!  The  Herald  Angels  Sing, 

Columbia  Mixed  Quartet 
O  Little  Town  of  Bethlehem. 

Columbia  Mixed  Quartet 
INSTRUMENTAL  MUSIC 
462-D  Adeste  Fideles  (Oh.  Come.  All  Ye  Faithtul)— 

Vibra-Phone   George  Hamilton  Green 

Silent  Night,  Hallowed  Night— Vibra-Phonc, 

George  Hamilton  Green 
SOUTHERN  MUSIC 
1504S-D  The  Preacher  and  the  Bear— Vocal. 

Riley  Puckelt 

Long-Tongue  Women— Vocal  Riley  Puckett 

15042-  D  Sydney  Allen— Tenor  Solo. . -Vernon  DalbnrI 

Frank  Dupree— Tenor  Solo. . -Vernon  Dalhart 
1S044-D  Sinking  of  the  Submarine  S-51— Tenor  Solo. 

Al  Craver 

Little  Birdie — Tenor  Solo  Al  Craver 

15043-  D  The  Girl  I  Left  in  Sunny  Tennessee — Aecomp. 

by  North  Carolina  Ramblers. .  .(Hiarlre  Poole 
I'm  the  Man  That  Rode  the  Mule  'Round  the 
World— Accomp,    by    the    North  Carolina 
Ramblers   Charlie  Poole 


Brunswick  Records 


2962  Normandy    (Robinson-Litllc.BriH)- Fox-trot,  for 
Dancing;  with  Vocal  Chorus  by  Charles  Kaley, 

Abe  Lyman's  C.ilifornia  CJrch. 
Want  a  Little  Lovin'  (D.i vis- Warren)— Fox- trot, 
for  Dancing;  with  Vocal  Chorus  by  Charles 

Kaley  Abe  Lyman's  (^lifornia  Orch. 

2970  The  Original  Charleston   (Mack-Johnson)- Fox- 
trot, for  Dancing  .'  Isham  Jones'  Orch. 

Sweet    Man    (Turk.  Pinkard)— Charleston  Fox- 
lrol.  for  Dancing  Isham  Jones'  Orch. 

(Covlinurd  on  page  19S) 


^WOILDNT^ 
LOVE  YOli  ■ 


FOX  TROT 

Bemv  Davis  mJ 
.Joe  Bvirtefe  New , 
Hit/ 


WOUGOTT^ 
KNOW  HOW"^ 

FaKiTRfn 

^  A  New  Comedy  Idea  J 

3  Ral/jJ  Walter^ 
Donaldson 


^IMTIRED^ 
?0F  EVERYTHING^ 
BUT  YOU" 

A  Gi-eat  FoaTrjot  Ballad  , 
Mfith  i  Fasciyjatiig  Rij'tfiui 
isham' JONES  , 


'WANT  YOU' 
[ALL  FOU  ME1 

A  Popular  Ballad 

(FOXTROT) 
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J&M  Can't  Go  Wrong 
With  these  FEIST  Songs 


1  Barn,  Bara,  Itamy  Shore  (Dixon-Henderson)— 
1-ox-trol,    for   Dancing. . -faul  Asb  and  Hia  Orel). 
Lauk  VVbL>'s  Jlcrc  {KlaB«  WiiiUn<r)— FoJt-ttol, 

lur    Daiitini;   I'aul  Asti  and  His  Utth. 

;  l-.irnicr    [ovk   Another  Load  Awayl  Hayl 

II  >y  '    ( l^ilic  U  I'b  tin-VincenlJ — I'ox-lrol,  for 
Diiiciiii:-   Willi    Vutal   Chorus. Call  Fenton's  Orcli. 
I  Lc  Kiiif  iMi'l  K.iih  Any  Morc_  (Leslie-Mpr 


I' he 


Mcyis 


wifh  Vocal  Ctu 
Carl  Fentoi 
let  Than    You  (Bn 
'  DancinK. 

llcnnic  Kruegci 
Yonder    (U.  ' 


;  Urch, 


Sylva 


1  Orch. 


2968  Whal 


FIVEFOOT  TWO- 
EYES  of  BLUE, 
HAS  ANYBODY^ 
SEENMYGIR.L? 

NOVELTY  FOX  TRor 
/^yr/ciy  LEWIS  WY0UN6 
Musk  :^B^XeRSON 


the  Railrond  Fare) 
Londonderry  Air- 


Edison  Disc  Records 


ALREADY  KELEASED 
SPECIALS 

Dear.  Oh.  Dear  tC^irlos  B.  McAfee)— Sinaing. 
Harmonica.  Guitar  and  Piano, 

Vernon  Dalharl  &  Co. 
The    Sneeze    SonR    (If    Vou'll  Kcr-Ker-Chooey 
aic)    (Rollie    Lockard,    Henry    WclIinR  and 
Phil  Ponee)- SinKioR,  Harmonica.  Fiddle  and 

Guilar   -Vernon  Dalharl  &  Co. 

I  Wisti  I   Was  a  Sinffle  Girl  Again- SinBinR, 

Harniunica  and  Guitar  Vernon  Dalliart  &  Co. 

After  the   Hall    (Charles   K.    Harris)— SinsinK. 

Violin  and  Guilar  Vernon  Dalhart  &  Co. 

The  Wreck  of  llie  Shenandoah  (MagBie  An- 
drcws) — SinginK.  Violin  and  Guitar. 

Vernon  Dalhart  &  Co, 
The  Wrtck  of  lilt   U:.'.   (<_  ^i|..-    U.  McAfee)- 

iii.iiii,.    i.  .V  -  II  ,r  ,1,3,    Fiddle  and 

Ut.ii..,  1  .  iii.jn  Dalhart  &  Co. 

Cas^j    l.  '^  ■    ■  I  ■■  ii..  ti-Eddie  New- 

Iun)-MiiK^i.),.  H..rinonica.  Fiddle 

anil  liiniji  \'riion  Dalhart  &.  Co. 

Got    thr    llnilruail    HltiL->    I  ISul    I    Haven't  Got 
Auslin-Irvinft  Mills). 

Geue  Austin 

-Old  Irish  Melody, 
Herbert  Soman's  Salon  Orchestra 
West    of   Ihc    Greal    Divide    (George  \Vhiting- 
Erncsl  R.  UolD... 

Herhert  Soman's  Salon  Orchestra 
How's  Your   Folks  and  My  Folks?   (Down  in 
Norfolk  Town)  (Cal  De  VoU-Dudley  Mecum), 
Billy  Jones  and  Ernest  Hare  (the  Happiness  Boys) 
The  Old  Gray  Mare  (Frank  Panella). 

Billy  Jones  and  Ernesi  Mare  (the  Happiness  Boys) 
'•    -  -      (F.dw,ird    Tesclieuiacher-Cuy  d'Harde- 

 Ernest  Davis 

  J    Mine    I  Fred    E.  Wealbcrly-Wilfrid 

Sandcrtoii)   Ernest  Davi.s 

Pardon  Me,  Ha  Ha-Ha-Ha,  \Miile  I  Laugh 
(Jules  Von  Tilicr-Arthur  Terker-Billy  Heag-- 
ney), 

Billy  Jones  and  Ernest  Hare  (Ihe  Happiness  Boys) 
Old  Uncle  Bill  (Al  Bernard). 

Al  Bernard  (the  Boy  From  Dixie) 
The  New  Gaiety  (A.  A,  Durandcau)— B.injo. 

Fred  Van  Epps 

Persiflage  {W.  T.  Francis)— Banjo. .  Fred  Van  Epiis 

Remember  (Irving  Berlin)  Waller  StanJan 

"is  Kahn-Ted  Fiorito)  .  .Waller  Scanlan 
Jesse  James— (Singing.  Violin  and  Guilar), 

Vernon  Dalharl  &  Co. 
The    Ship    That    Never    Returned    (Henry  C. 
Work)— Singing.  Violin  and  Guitar, 

Vernon  Dalhart  &  Co. 
Students'  .March  Song  and  Drinking  Song  From 
"The  Student   Prince   In    Heidelberg"  (Dor- 
othy Donnelly-Sigmond  Romberg). 


dclberg" 
berg)  .. 
137  Boheme— S 


;hy     Donnelly-Sigmund  Rom- 
lew  York  Lighl  Opera  Company 
No.  1  (G.  P"'j£^"_;);_. 
No.  2  (G.  Puccini), 


rchesira 


S0351  Pomn  and  Circ 
Frederick  1 
War  March  o 


American  Concert  Orchesi: 
...,o..>;cs  March  (E.  EJsar). 
nslcy  on  ihc  Midmer-Losh  Pipe  Org; 
■  — — Athalic  (Mendels- 


,  for  Dancing, 

Bennie  Krueger's  Orch. 
One  O'clock  {Good- 
-„i-.,=u-.j^..,,^.,....^.     lor    Dancing;  wilh 

Vocal  Chorus  Regent  Qub  Orch, 

When  I  Dream  of  Ihc  Last  WalU  With  You 
(Kahn-Fjorito)— Walti.    for    Dancing;  with 

Vocal  Chorus   Regent  Club  Orch. 

291,9  When  1  Dream  of  the  Last  Wain  With  You 
(Kahn-Fiorilo)- Tenor  Solo,  with  Orch.  Ac- 

comp  Frank  Munn 

Lullaby   Lane    (Wood-De   Cosla)— Tenor  Solo, 

with  Orch.  Accomp   Frank  Munn 

i970  Sugar  Plum  (From  "Gay  Faree")    {De  Sylvo- 

Meyer)— EoK-trot,  for  Dancing,  „       „  , 

Herb  VViedoefl's  Cinderella  Roof  Orch. 
Promenade  Walk  (From  "Arlisis  and  Models") 
(Grcy-Goodman-Rubens-CoDts)  —  Fox-trot,  for 
Dancing.. .Herb  Wiedoefl's  Cinderella  Roof  Urch. 
If  You  Hadn'i  Gone  Away  <Brown-Rosc-Hcn- 

dcr.wn)  — Vuice  and  Guitar   Nick  Lucas 

lli^wi,    ^ye^,    Why    Are    You    Bluc^  (Bryan- 

\K>ti  i-~Voice  and  Guitar   Nick  Lucas 

i,n,iv  L-jvc  Song  (From  "Fortune  Teller") 
I  Siii.ib  lierbert)— Popular  Concert, 

Brunswick  Hour  Orch.—Dit.  W.  Hacnsehcn 
When  Vou'ic  Away  (From  "The  Only  Girl") 
Lflossiiiii-llcibtrt)— Popular  CoDCcrl, 

llruniwick  Hour  Oicb.— Dir.  W.  Hacnsehcn 
■J973  The  World  Is  Waiting  for  the  Sunrise  (Lock- 
hari  Seili)— Tenor  Solo,  with  Orch.  Accomp., 

Morton  Downey 
Lei  the  Resi  of  Ihe  World  Go  By  (Ball-Bren- 
nan)— Tenor  Solo,  wilh  Orcli.  Accomp., 

Morion  Downey 
2'>7-l  Pardon     Me     (Von     Tiliei-Terker-Heagney)  — 
Tenor   and  Baritone  Duel,  wilh  Piano  and 
Banjo   AccoBip.  by  Phil  Obman  and  Harry 

Reser   .....Billy  Jones.Ernesl  Hare 

Happy-Go-Lucky  Days  (Wilson-Breiinan)— Tenor 
and  Baritone  Duel,  with  Piano  and  B.injo 
Accomp.  by  Phil  Ohman  and  Harry  Reser, 

Billy  Jones-Ernest  Hare 
2770  Lincoln's  Gettysburg  Address — Rccilation, 

Harry  James 

J  of  Lincoln — Rccilation  Harry  James 

2959  Oh,  Come.  All  Ye  Faithful  (Porlgual)  (Chrisl- 
mas  Hymn,  "Adcsle  Fideles,"  translated  from 
original  Lalin  by  Rev-  Fred  03kdey)~Tenoi 
Solo  and  Mate  Chorus. 

Frank  Munn  and  Male  Chorus 

_:   (Christmas    Song)  (Gounod)— Tenor 

Solo  and  Male  Chorus. 

Frank  Munn  and  Male  Chorus 

2960  Holy  Night  (Continue  de  Noel)  (Adam)— 
Violin,  Organ  and  Harp. ..  .Frederic  Fradkin  Trio 

Silent  Night  (Gruber)— Christmas  Hymn— Vio- 
lin, Organ  and  Harp  Frederic  Pradkin  Trio 

i901  Remember  (Berlin) — Fox-trot,  for  Dancing, 

Isham  Jones'  Orcli. 
Oh.  Boyl  What  a  Girl  ( Green- Wrighl-Bessingcr) 

— Fox-trot,   for   Dancing  Isham  Jones'  Orch. 

^■iTS  Lonesomcst  Girl  in  Town  (Mills-McHugh-Dubm) 

Tenor  Solo,  wilh  Orch.  Accomp, -Morion  Downey 
Cross  My  Heart,  Mother,  J  Love  You  (Pianln- 
dosi-McCoy-Williams)  —  Tenor      Solo,  wilh 
Orch.  Accomp  Motion  Downey 


fife 


islcy  on  Ihe  Midmcr-Losh  Pipe  Organ 
FLASHES 
Dear  Old  Summer  Goes  (Walsh-Pag- 
~  with  Vocal  Chorus  by  Ar- 


trot. 


c  Orch. 


indHis  Holel  Carllor 
„,  _  Girl  ( Green- Wrighl._  . 
— tox-irot.  wilh  Vocal  Cliorus  by  Arthur  Hall, 
Mike  Speciale  and  His  Holel  Carlton  Terrace  Orch. 
Alone  at  Last  (Kahn-Fiorilo)— Fox-trot, 

Mike  Speciale  and  His  Holel  (jirlton  Terrace  Orch. 
S1613  The    Promenade    Wnllt    (From    "Artists  and 
Models")    (Grey  -  Goodman  -  Rubens  -  Cools) — 

Foi-lrol   Polla's  Clover  Gardens  Orch. 

Wail'll  It's  Moonlight  (Banister-Pinkard)— Fox- 

Irot  Tennessee  Happy  Boys 

S16IS  If  I  Had  a  Girl  Like  Vou  (Rose-Dixon-Hcnder- 

son)— Foil- trot   Nal.  Martin  and  His  Orch. 

So  Thai's  the  Kind  of  a  Girl  You  Are  (Rosc- 
Duhin-Bnrke)— Fox-trot. 

Nat.  Martin  and  His  Orch, 
SI6Z2  Sweet  Man  (Tnrk-Pinfcord)— Fox- trot. 

Golden  Gate  Orch. 
Brown    Eyes.    Why    Are    Yon    Blue?  (Bryan- 
Meyer) — Fox-trot   Golden  Gate  Oreh. 

SI62S  Kemembcr  (Berlin)— WalU  ...Jack  Slilhnan's  Orch. 
Normandy  (Robi  nson -Lit  tlc-Britt)— Fox-trot,  _^ 


1  Abra 


I  His  Knickerbocker  Grill  Orch. 


Okeh  Records 


DANCE  RECORDS 
'104.I7  Navy  Girl  (Klakring)— Fox-trot, 

U.  S.  Naval  .\caderay  Band 
Naval  .Academy  Songs  (Arranged  by  H.  J. 
Pelerman)— Medley  aiarcli, 

U.  S.  Naval  Academy  Band 
■10478  Stomp  Off.  Let's  Go  (Schoebel)— Fox  trot. 

V.  Lopei  and  His  Hotel  Pennsylvania  Oreh. 
The    Meanest   Kind   o'    Blues    (Jackson)- Fox- 

"V.  Lopez  and  His  Hotel  Pennsylvania  Orch. 
404S2  Melancholy  Lou  (Hibbelcr)— Fo.s-lroi, 

Fred  "Sugar"  Hall  and  His  Sugar  Babies 
Charleston  Baby  (Of  Mine)  (Grossraan-Dough- 
crty) — Fox-trot, 

Fred  "Sugar"  Hall  and  His  Sugar  Babies 

40483  My  Hawaiian  Evenin'  Star  (Sheridan)— Waltz, 

Le  Petit  Salon  Orch. 
Golden  Memoriei(Of  Hawaii)  (Slevensl—WalU, 
Le  Petit  Salon  Orch. 

40484  Mighty  Blue  (Whiting)— Fox -trot, 

The  Melody  Shicks 
Spring  Time  Is  Love  Time  (Btadt) — Fox-trot, 
Jimmie  Joy's  St.  Anthony  Hotel  Orch. 
INSTRUMENTAL  RECORDS 
3180  Tannhauser — Overture  Part  I  (Wagner). 

Odeon    Symph.    Orch.;    Dr.    Weissmanii,  Cond. 
Tannhauser — Overture  Part  II  (Wagner), 
Odeon  Symph.  Orch.;   Dr-  Weissmann,  Cond, 
OSOOO  The  Song  of  Cecelia    (Merrick)- West  Indian 
Instrumenlal,  with  Chorus  by  Lyle  Lorieo, 

Monroe's  String  Band 
And  She  Run,  and  She  Run  (Merrick)- West 
Indian    Instrumenlal,    wilh    Chorus   by  Lyle 

Lorieo   Monroe's  String  Band 

4S01(i  Ark3iis.is  Traveler— Talking  and  Fiddline. 

J,  D.  Weaver 
Hog  Drivers — Talking  and  Fiddling, 

J.  D,  Weaver 

VOCAL  RECORDS 

40485  He'll  Never  Forget  to  Keep  Me  (Recorded  in 

Atlanta)— Contralto-Baritone  Duet,  with  Organ 
Accomp.  by  Mrs.  R.  M.  Forsler, 

-Mr.  .iiid  Mrs.  J.  DouRlas  Swagerty 
Whosoever    Meanelh    Me     (McConnell)— Con- 
tralto-Baritone   Duel,    with    Organ  Accomp. 
hy  Mrs,  R.  M.  Forsler. 

Mr.  and  Mrs.  J.  Dougl.is  Swagcrly 
40436  Wild    Bill    Jones- Guitar    Accomp.    by  Henry 

Whittcr   Kelly  Harrell 

I  Was  Bom  About  Ten  Thousand  Years  Ago 
— Harmonica  and  Guitar  Accomp.  by  Henrv 

Whitlcr   Kelly  Harrell 

■104S7  The  Sailor   IJoy's   l-.ir.;weH   ( !Je  Wiii-DeWitD  — 
Baritone  Solo,  wilh  Guilar,   Harmonica  and 

Violin   Vernon  Dalharl 

When  the  Whole  World  Turns  You  Down  (Co 
Back  to  Your  Mother  and  Home)  (DcWltt- 
Dewilt)— Guilar,  Harmonica  and  Violin  Ac- 
comp Vernon  Dalhart 

8245  Santa    CLius    BIik-s— Fos-trol,    with   Chorus  hy 

Eva  Taylor  ....Clarence  Williams'  Blue  Five  : 
Coal  Cart  Blues- Fox-trot,  wilh  Cborus  hy  Eva 
Taylor   Clarence  Williams'  Blue  Five 

8243  Suitcase  Blues — Conlralto  Solo,  wilh  Aceomp.  by 

Instrumental  'Trio   Sippic  Wallace 

Murder's  Gonna  Be  My  Crime — .Contralto  Solo, 
with  Piano  Accomp.  by  Hersal  Thomas, 

Sippic  Wallace  1 

8244  He   Don't  Mean   No   H,irm— Contralto-Baritone 

Duel,  wilh  Piano  Accomp.  by  Clarence  Wil- 
liams  Davenport-(iirr  1 

Good  Woman's  Blues — (Tonira  I  to- Baritone  Duet, 
with  Piano  Aceomp.  by  Clarence  Williams, 

Davenport-Carr  1 


Serenade  From  "The 


1  Co, 


Gennett  Records 


DANCE  RECORDS 

3150  Siberia — Fox-trol,...  Original  Indiana  Five 

(Take  'Em  lo  ihe  Door)  That's  All  There  is; 
There  Ain't  No  More  Blues — Charleston. 

Original  Indiana  Five 

1153  Pretty  Puppy— Fox- trot   Original  Indiana  Five 

Feelin'  Kind  o'  Blue — Fox-lrot, 

The  Happy  Collegians 

3154  Who  Loved  Y'ou  Bcsl?— Fox-trot. 

Bailey's  Lucky  Seven 
Freshie — Fox-trol  Nathan  GlanU  and  His  Orch. 

3155  Let  Us  Walli  as  We  S.iy  Good-bye— Wallz.  with 

Vocal  Chorus  by  Franklyn  Baur, 

"Piggy"  Jones  and  His  Orch. 

Dream  Pal— Fox-trot  Bailey's  Lucky  Seven 

3140  The  Bahy  Looks  Like  Mc — Fox-trot,  with  Vocal 

Chorus  by  Al  Bernard  Bailey's  Lucky  Seven 

Dreaming  of  To-morrow— Fox-lrot, 

The  Travis  Carlton  Oreh. 
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3M2  Some  Olher   Bird  Whistled  a  Tune— Fox-trot 

,r  .    1       ^  Deitman  and  His  Occh. 

iipaiiiiih  Melody — Fox-tro(, 
■j.ji  «>i  .  T^  ""'l  "'S  Cistle  Farm  Orch. 

3147  What  Do  We  Care  If  It's  One  O'Clock  (or 

Two,  or  Three,  or  Four)— Walti.  iviih  Vocal 

nP?""^'  'i^   'I'ffv's  Carlton  Orch. 

What  Could  Be  Sweeicr  Than  Vou?— Fox-lrol, 
with  Vocai  Chorus  by  James  Teelc, 
J.JO  r.     .1     1        „  Sanders  and  His  Orch 

3148  On  the  Bam,  Bam,  Bammy  Shore — Fox-trot, 

-,      „  .  .  „  Red  Sanders  and  Hia  Orch. 

I'm  Goin'  Out  If  Lizzie  Comes  In— Fox-trot, 
lun  u      ..       —  Ori'Rinal  Indiana  Five 

3149  Hot  Aire— Fox-trot.. Richard  Hitter's  Blue  KniRhts 
Stomp  Off.  Let's  Go — Fox-lrot. 

Richard  Hitter's  Blue  Knights 
VIBRAPHONE  SOLO 

3151  Meet  Ue  To-niglit  in  Dreamland, 

GcorKC  Hamilton  Green,  Vibraphone 
In  Ihe  Good  Old  Summer  Time, 

Gcoree  Hamilton  Green,  Vibraphone 
POI'UL'^J*  VOCAL  RECORDS 

3I6Q  Normady — Orch.  Accomp  Tremaine  Bros. 

I  Want  You  to  Want  Me — Tenor,  with  Orch. 

  Accomp  John  Ryan 

3139  Huso,    I    Go    Where    You    Go— Tenor,  with 

Accomp,  by  Instrumental  Trio  Jack  Kaufman 

Oh.  Lovey,  Be  Mine — Tenor,  with  Accomp.  by 

^  Ins'rumenlal  Trio   Jack  Kaufman 

3141  The  Baby  Looks  Like  Me— Vocal  Biucs, 

,  ,    ,  „   .  Happy  Lawson  and  His  Blue  Uke 

It'a  All  the  Same  to  Me— Vocal  Blues, 

,^,^^^-r.-r^  Happy  Lawson  and  His  Blue  Uke 
HISTORIC  VOCAL  RECORDS 

3158  The    Wreck   of  the  Shenandoah— Tenor,  with 

Guitar  and  Violin  Accomp  Vernon  Dalhart 

The    Wreck    of  "12S6"— Tenor,    with  Guitar, 

Violin  and  Cornet  Accomp  Vernon  Dalhatt 

VOCAL  NOVELTIES 

3159  {She  Was  Just)  a  Sailor's  Sw  eel  he  art— Tenor, 

with  Accomp.  by  Melbourne  Trio. . .  Arlhur  Fields 
Whv  Aren't  Yez  Ealin'  More  Oranges?- Tenor, 

with  Accomp.  by  Melbourne  Trio  Arthur  Fields 

ol3S  Old  Uncle  Bill— with  Guitar  Accomp  AI.  Bernard 

They're  Always  in  the  Way— Guitar  Accomp., 

At.  Bernard 

OLD-TIME  VOCAL  RECORD 
31-13  Jesse  James— Tenor,   with    Violin   and  Guitar 

Accomp  Vernon  Dalhart 

Just   Tell   Them  That  You    Saw  Me — Tenor, 
with  Violin  and  Guitar  Accomp. .  .Vernon  Dalhart 
CANARY  SOLO 
5744  Humoresque    (Canary   Bird   Solo),   from  "The 
Golden  Bird";  Lorraine  Evon.  Violin  Accomp,; 
Norman  Brown.  Piano  Accomp. 
The  Birds  and  the  Brook  (Canary  Bird  Solo), 
from  "The  Golden  Bird";  Lorraine  Evon.  Vio- 
lin Accomp.;  Norman  Brown,  Piano  Accomp. 
MOUNTAIN  STYLE 

3152  Dixie  ('Way  Down  South  In  Dixie)— Mountain 

St>;le ;    Dock    Roberts.    Fiddle ;    Edgar  Boaz, 

Martha  Campbell— Mountain   Style;   Dock  Rob- 
erts, Fiddle;  EdKar  Boa^,  Guitar- 
RACE  RECORDS 
3144  Home  Alone  Blues — Race  Record,  with  Piano 

Accomp.  by  Roy  Banks  Alberta  Jones 

Sud  Bustin's  Blues— Race  Record,  with  Piano 

Accomp.  by  Roy  Banks  Alberta  Jones 

FOREIGN  (Spanish) 

S-314S  Ella— Danzon   Los  Toreros  Musicos 

DicRo  Monies  (Paso-Doble) . .Los  Toreros  Musicos 
S-3146  Su  Mama  Tuyo  La  Culpa  (Cancion  Mexicana) 
— Tenor,  con  Acomapnamiento  de  Orqucsta, 

Jose  Alvarez  Alba 
Ella   (Bolero  Vucateco) — Tenor,  con  Acorapa- 
namienio  de  Orquesta..  Jose  Alvarei  Alba 


Vocalion  Records 


15130  Mother  Me.  Tennessee  (De  Sylva-Cha He)— Fox- 

trot, for  Dancing, 

Ben  Bernie  and  His  Hotel  Roosevelt  Orch. 
Waifll  It's  Moonlight  (Bannislcr-Pinkard)— Fox- 
trot, for  Dancinjf. 

Ben  Bernie  and  Hia  Hotel  Roosevelt  Orch. 

15131  Promenade  Walk  (From  "Artists  and  Models") 

(Grey-Goodman.Ruhens-Coota)  —  Fox-trot,  for 
Dancing, .  .The  Ambassadors — Dir.  Louis  Katzman 
What  a  World  This  Would  Be  (From  "George 
While's  Scandals")    (De  Sylva-Hcnderson)— 
Fox-trot,  for  Dancing, 

The  Ambassadors — Dir.  Louis  Katzman 
15129  Y6u  Told  Me-to  Go  (SedEjvick-Lyman-Cohen)— 

Fox-trot,  for  Dancing.  .Ben  Selvin  and  His  Orch. 
Oh,  Lovey,  Be  Mine  (Donaldson) — Fox-trot,  for 
Dancing;  with  Vocal  Chorus. 

Ben  Selvin  and  His  Orch. 

15133  Bam,  Bam.  Bammy  Shore  (Dixon-Henderson) — 

Fox-lrot.  for  Dancing;  with  Vocal  Chorus, 

Nipht  Club  Orch. 
The  Kinf-  Isn't  King  Any  More  (Leslie-Monaco) 
Fox-lrot,  for  Dancing;  with  Vocal  Chorus, 

Night  Club  Orch. 
15142  Sleepy  Time  Gal  (Alden-Egan-Lorenio-Whitinj;) 

Tenor  Solo,  with  Guilor  Norman  Clark 

LonesomesI     Girl     in     Town  (Mills-McHuRh- 
Duhin)— Tenor  Solo,  with  Guitar,  .Norman  Oark 

15132  Sweet  Man   (Turk-Pinknrd)— Comedienne,  with 

Orch.  Accomp  Peggy  English 

Give  Me  Tust  a  Little  Bit  of  Your  Love  (Pal- 
mer-Williams)—Comedienne,    with    Orch.    Ac-  , 
comp  P=EBy  English 

15134  ForRivcness  (Rogers)— Waltz,  (or  Dnncinc. 

Windsor  Orch, 
Lei  Me   Call  You   Sweetheart   { Whitson-Fricd. 
man — Waltz,  for  Dancing  Windsor  Orch, 

15135  Everybody  Stompl  { Meyers-Sehoebd)— Fox-lrol, 

(or  Dancing   The  Tennessee  Toolers 

I   Ain't  Got  Nobody  Bfues  (Graham-Williams) 
— Fox-trol.  for  Dancing.  ■  .The  Tennessee  Toolers 

15136  Oh,  Boy!  What  a  Girl  (Grecn-Wrighl-BcssihRcr) 

—Banjo   Solo,  with   Piano   Accomp.   by  Bill 

Wirges   ;  Harry  Rcser 

Heebie  Jeebics  (Reser)— Banjo  Solo,  with  Piano 
Accomp.  by  Bill   Wirces  Harry  Reser 

15137  Lullaby    Lane    (Wood-De    Costa)— \Vali7.  for 

Dancing   Mmmi  Marimba  Band 

So  Long.  I'll  See  You  Again  (Brennan-McHugh) 
— Waltz,  for  Dancing  Miami  Marimba  Band 

15138  Dream  Pal  (Basket tc)— Fox-trot,  for  DancinR. 

Tuxedo  Orch- — Harry  Rcser,  Dir. 
Fooling  (Klages-Meskill-Sherman)— Fox-lrot,  for 

Dancing   Tuxedo  Orch. — Harry  Rcser,  Dir. 

1S12S  Wlien  I'm  Gone  You'll  Soon  Forgel  (Keith) — 
Male  Quartet,  with  Orch.  Accomp. 


Wh 


Slonareh  Quarlct 
You're  Gone  I  Won't  Forget  (Reid-De 
Rose)— Male  Quarlct.  with  Orch-  Accomp., 


'The  Roll  of  Honor' 

The  constantly  increasing  dis- 
tribution of  U.  S.  Rolls  is  a  sin- 
cere tribute  to  their  construc- 
tive influence  upon  player  mer-  ■ 
chandising.  They  create  player 
prospects  by  making  enthusi- 
astic player  owners. 

Players  are  bought  for  no  other 
reason  than  to  play  roUs. 

"Your  player  sales  can 
only  be  as  great  as  you 
make  your  roll  trade. ' ' 


UNITED  STATES  MUSIC  COMPANY 


2934-2938  West  Lake  Street,  Chicago 


122  Fifth  Avenue,  New  York 


Sell  V.  S.  Rolls  — Y ^11  Sell  More  Players 


Piano  and  Banjo  Accomp  Al  Bernard 

151-11  Old    Man's    Charleston    (Fullcr-Hoopcr)- Fon- 
trot.    (or   Dancing;    with   Banjo.    Piano  and 

Clarinet  Accomp  Three  Jolly  Miners 

Texas  .  Shuffle  (Fuller-Hooper)— Fox-trot  (or 
Dancing;  with  Banjo,  Piano  and  Clarinet  Ac- 
comp Three  Jolly  Miners 

15125  The    Wreck   of    the    Shenandoah    (Andrews)  — 

Voice.  Violin  and  Guitar  Jep  Fuller 

The    Santa    Barbara    Earthquake  (McAfee)— 

Voice,  Violin  and  Guitar.  Jep  Fuller 

I512fi  Save  Your  Sorrow  (De  Sylva-Sherman)- Fox- 
trol.  for  Dancing;  with  Vocal  Chorus  by  Nor- 

man  Clark   Tuxedo  Orch. — Harry  Reser.  Dir. 

Davs  of  Hearts  and  Flowers  (Mahoney-Tobani- 
Shilkret)— Fox-trot,  for  Dancing, 

Tuxedo  Orch. — Harry  Reser,  Dir. 

15121  I'm  Knee  Deep  in  Daisies  (Goodwin-Uttle-Stan- 

ley-Ash-Shay)— Tenor    Solo,   with   Orch,  Ac- 
comp IrvinR  Kaufman 

If  I  Ever  Cry,  You'll  Never  Know  (Clnrk- 
Kahn) — Tenor  Solo,  with  Orch.  Accomp., 

Irving  Kaufman 
13031  Die  Mehdlach  Fin  a  Molil  (Wohl)— In  Yiddish; 

Tenor  Solo,  with  Orch,  Accomp..  .Aaron  Lebcdeff 
Iber    Gemacht  (Sandler-Gilrod)— In  Yiddish; 
Tenor  Solo,  with  Orch.  Accomp..  .Aaron  Lebedcff 
1SI27  Es  Un  Golfo  ( Lee uona)— Tango,  for  Dancing, 

Alonzo  Orch. 
Ella  (Gutierrez) — Danzon.  for  Dancing, 

Alonzo  Orch. 

15122  Wliere  Can  I  Find  You  (Mintz-Wilbcr)— Fox- 

trot, for  Dancing, 

Foley's  Keystone  Serenaders — Dir.  Ray  McCoiincIl 
Ev'rytfiing  Is  Hotsy  Totsy  Now  (McHugh-Mills) 
— Fox-trot,  for  Dancing, 

Foley's  Keystone  Serenaders — Dir.  Ray  McConncll 

15123  Lonsome  Me  (Stoneham-Mallen)— Fox-trot,  for 

Dancing. 

Foley's  Keyslone  Serenaders — Dir.  Ray  McConncll 
I'm  Knee  Deep  in  Daisies  (Goodwin-Little-Slan- 

ley-Ash-Shay) — Fox-trot,    for  DancinR. 

Foley's  Keystone  Serenaders — Dir.  Ray  McConnell 
1S035  I  Wish  I  Was  a  Single  Girl  ARain— Voice  and 

(iuilar   Sid  Harkreadcr 

New  River  Train — Voice  and  Guitar. Sid  Hnrkreader 


Monarch  Ouarlel 
15140  On  a  Slow  Train  Through  Arkansaw  (Bernard) 
— Comedian,  with  Piano  and  Banjo  Accomp., 

Al  Bernard 

Old    Uncle    Bill    (Bernard)- Comedian,  with 


Domino  Records 


DANCE  RECORDS 
3SSS  I   Wonder  Where  My   Baby   Is  To-night?— Fox- 
trot  Sam  Lanin's  Dance  Orch. 

Tweedle-Dee.  Tweedte-Doo— Fox-lrot, 

Perry's  Hot  Dogs 


358(5  Bam,  Baoi.  Bammy  Shore— Fox -trot, 

Sam  Lanin's  Dance  Orch. 
Hugo.  I  Go  Where  You  Go— Fo.x-lrot, 

Sam  Lanin's  Dance  Orch. 

3587  Normandy — Fox-trot   Imperial  Dance  Orch. 

Do  You  Care — Fox-trot  Hollywood  Dance  Orch. 

3588  Remember — Waltz   Newport  Society  Orch. 

Just  a  Waltz  With  You— Waltz, 

Nathan  Glanlz  and  His  Orch. 

3589  Show  Me  Ihe  Way  to  Go  Home— Fox-trot. 

Perry's  Hot  Dogs 
There  Ain't  No  Flies  on  Auntie— Fox-lrot. 

Perry's  Hot  Dogs 

3590  Milenberg  Joys — Fox-trot   Perry's  Hot  Dogs 

The  Camel  Walk— Fox-lrot .  New  Orleans  Jazz  Band 

3591  Five  Foot  Two.  Eyes  o£  Blue — Fox-trot, 

Sam  Lanin's  Dance  Orch. 
Fritzi — Fox-lrot   Hollywood  Dance  Orch. 

3592  Paddlin'  Madelin'  Home— Fox-lrot, 

Newport  Society  Orch. 
Stomp  Off,  Let's  Go— Fox-trot. 

Missouri  Dance  Orch. 

3593  Senlimenlal    Me    (From   "Garrick  Gaieties")— 

Fos-trot   Eddie  Peabody  and  His  Band 

Fond  of  You  (From  "Captain  Jinks'') — Fox-lrot, 

Sam  Lanin's  Dance  Orch. 

3594  Sweet  Man— Fox-trol   Missouri  Jazz  Band 

Melancholy   Lou — Fox-trot,  .New  Orleans  Jazz  Orch. 

3595  She  Was  Just  a  Sailor's  Sweetheart- Fox-lrol, 

Golden  Gate  Orch. 
What  Could  Be  Sweeter  Than  You — Fox-trot, 

Newport  Society  Orch. 
3611  Hello,  Sandy— Fox-trot. Eddie  Peabody  and  His  Band 

Angry — Fox-trot   Missouri  Jaii  Band 

3S9a  Brown  Eyes,  Why  Arc  You  Blue?— Banjo  Solo. 

with  Voice   Eddie  Peabody 

Oh,  Boy  I  What  a  Girl- Banjo  Solo,  with  Voice, 

Eddie  Peabody 

0150  Scxtelte  From  "Lucia"— Banjo  Solo.. Eddie  Peabody 
Poet  and  Peasant  Overture — B.injo  Solo. 

Eddie  Peabody 

VOCAL  RECORDS 
359?  Speech — Male  Duet,  with  Piano  Accomp, -Hare- Jones 
Pretty  Puppy — Male  Duet,  with  Piano  Accuiiip., 

Hare-Jones 

3598  Brown    Eyes.   Why  Are   You    Blue?— Baritone 

Solo,  wilh  Orch.  Accomp  Arthur  Fields 

Let   Us  Wall!  as   We    Say  Cood-Byc— Tenor 
Solo,  with   Orch-  Accomp  Chas.  Harrison 

3599  I  Wonder  Where  My  Baby  Is  To-night— Tenor 

Solo,  with  Orch.  Accomp  Billy  Jones 

Oh,  Boyl  Whai  a  Girl— Tenor  Solo,  wilh  Orch. 

Accomp  Billy  Jones 

3t)00  Sometime— Tenor  Solo,  with  Orch.  Accomp,, 

Franklyn  Baur 

(C.ontinued  on  page  200) 
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i  Song  Hits  from  the  Bi^  SMou)  Hits  tktL. 


■I 
■I 


IT  MUST, 
BE  LOVE 

froya 
^MERRY  merry" 

lijrics  by  Music  by 

Harlan  Tlompsoa  Harry  Archer , 


OH  YOU/ 


from 
Florida  Girl* 

Lvrics  ijj  / 
PAUL  PORTER,  taid 
BENJAMIN  MPGOOD  BXIRT 
Music  hy  MILTON  SUSKIND 


THE  LANTERN 
OF  LOVE" 

^,  from  , 

Land  <yr  Romance 

lurics  iy  WMOND  W.  PECK 
Music      PERCY  WENRJCH 


'You    can't  wrong    with    any     FEIST  song' 


When  the  One  You    Love   Lovus   \  on— rL-imr 
Solo,  with  Oreh.  Accomp  llntn 

3601  Molher    Me,    Ttinicssec— ll.-iril.inL-     Solo,  Milli 

Orch,  Accomii  LniL-sl  II 

Lel-5  Wander  Aivay— Tenor   Solo,   uill,  Ortli. 
Accomp  Frjiiklyn  111 

3602  If  You   Hadn-1  Cone    Aivay— Ci.nK(iie.ine  w.lh 

Accorap.  by  Perry's  Hoi  Dogs  Mae  hrer 

.     Feelin'  Kind  o'  Blue— Comedienne,  with  .Ucomp.  . 
by  Perry's  Hot  Dobs  Mae  Frei 

3603  Crosa  My  Heart,  Motlier,  1  Lo' 

Solo,  witli  Orcb.  Accomii  

Did    You     FotRel— U^(riton.j  Sol 


Accii 


Finnklyn  Bnlir 
'"''r(l!n"  Fields 


1  ai.im..   |il„.       (  I   ■yiiM  Ac  ^^^^^ 

comp-    . .  ■g-j-;,^[;j-^;^pL)  \-  ■<  w 

0147  Tile    Old    RiiRRcd    Cross  — II. i^n          -■■l...    >-  iiii 

Novelty  Accomp   I  >>'■  '  Hare 

Onward,  Christian  Soldiers- M  il.  ijn'H'i. 

K:.(;,il  M.il.  ijnartcl 
CHRISTMAS  JiliLUKDS 

0128  Holy  NiRht.  Peaceful  NiKlii— Tenor  Solo,  with, 

Orch.  Accomp  Clias,  Harrison 

HarkI  The  Herald  AiiRcls  Sii..;-Mik'  Trio,  whli 
Orch.  Accomp   hniiiin..  \l.di  Irm 

0129  Adeste  Fideles— M.ile  On;.Tt.i  l>  ■■  m  'M,,nM 

Joy   to  the   World— Mnl,-  ;<:■■ 

0148  Star    of    the    East- Tenor  i'   ■■  mIi 

Orch.  Accomp   .M       \^  li..der 

Silent  Nipht— Jilale  Uuarici       h...   M   l-  L'naitet 

0149  Kiddies'    Patrol    (Cbrrslm.i-    I      >     i  imi', 

with  Orch.  Accomji.    ,  v^  iii'  r  UoRcrs 

Kiddies'   Dance    (Cbrislmat.    .M  ■>  >  up 

live,  with  Orch.  Accomp   \\.,\i,.<  HoRers 

Regal  Records 

9917  Show  Me  the  Way  to  Go  Home— Fox- trot. 

Perry's  Hot  Hors 
There  Ain't  No  Flies  on  A unUe— Fox-trot. 

Perry's  Hot  Dors 

9918  Normandy— Fox-trot   Imperial  Dance  Orcb. 

Do  Yon  Care — Fox-trot  Hollywood  Dance  Orch. 

9919  Bam,  Bam,  Bammy  Slio  re— Fox-trot 

Sam  Lanin's  Dance  Orcb. 
Twecdie-Dee,  Twccdie-Doo— Fo.x-lrot, 

Perry's  Hot  Dors 

9920  MilenberR  Joys— FoK- trot   Perry's  Hot  Dors 

Melancholy  Lou— Fox  trot.  .New  Orleans  Jazz  Band 

9921  Remember — Walti  Newport  Society  Orch. 

Just  a  Waltz  With  You— Wnlti. 

Nathan  GlanU  and  His  Orch. 
9923  Five  Foot  Two.  Eyes  of  Blue- Fox-trot. 

Sam  Lanin's  Dance  Orch. 
Hiiro.  I  Go  Where  You  Go— Fox-trot. 

Sam  Lanin's  Dance  Orch. 

9923  The  Camel   Walk— Fox-trot. New  Orleans  Jazz  Band 
Sweet  Man- Fox-trot   Missouri  Jazz  Bond 

9924  1  Wonder  Where  My  Baby  Is  To-niRhl- Fox- 

trot  Sam  Lanin's  Dance  Orch. 

Fritzi— Fox  trot   Hollywood  Dance  Orch, 

9925  She  Was  Just  a  Sailor's  Sweetheart- Fox-trot, 

Golden  Gate  Orcb. 
Stomp  Off,  Let's  Go— Fox  trot. -Missouri  Jaiz  Rand 

9926  Paddlin'  Mndelin'  Home — Fox-trot, 

Newport  Society  Orcb. 
What  Could  Be  Sweeter  Than  You— Fox-trot, 

Newport  Society  Orcb, 

9927  Fond  of  You  (From  "Captain  Jinks")— Fos-irot, 

Sam  Lanin's  Dance  Orch. 
Scnlimcnla!    Me    (From    "Garrick  Gaietirs")— 

Fox-trot   Eddie  Peabody  and  His  Band 

9940  Hello.  Sandy— Fox  trot, Eddie  Pcahodv  and  His  Band 

AnRry- Fox  trot   Sti=souri  Jazz  Band 

INSTRUMENTAL  RECORDS 
992S  Oh,  Boyl  What  a  Girl— Banjo  Solo.. Eddie  Peabody 
Brown  Eyes,  miy  Are  You  Blue— Banjo  Solo. 

Eddie  Peabody 

9929  Poet  and  Peasant  Overture— Banjo  Solo. 

Eddie  Peabody 

Sextet  From  "Lucia"— Banjo  Solo... Eddie  Pcahody 
VOCAL  RECORDS 

9930  Sometime- Tenor  Solo,  with  Orch.  Accomp., 

Franklyn  Baiir 
Let's  Wander  Away— Tenor  Solo,  with  Orcb. 
Accomp  Franklyn  Baur 

9931  Speech — Male  Duel,  with  Piano  Accomp., 

Ha  re- Jones 
Pretty  Puppy — Male  Duet,  Piano  Accomp^ 

Hare- Jones 

9932  I    Wonder    Where    My    Baby    Is  TonlRht?- 

Tenor  Solo,  with  Orch.  Accomp  ..Billy  Jones 

Oh.  Boyl  What  a  Girl— Tenor  Solo,  with  Orch. 
Accomp  Billy  Tones 

9933  Mother    Me.    Tennessee— Baritone    Solo,  wilh 

Orch.  Accomp  Ernest  Hare 

When  the  One  You  Love  Uves  You— Tenor 
Solo,  wilh  Orch.  Accomp   Clias.  Harrison 


y'M4  Crc-^-s  My  Heart,  Mother,  I  Love  You— Tenor 

Siilo,  ivnh  Otcb.  Accomp  Franklyn  Baur 

Let    Us    Walti  as   We   Say   Good-Bye— Tenor 
Solo,  with  Orch.  .Vccomp  Chas.  Harrison 

9935  Brown  Eyes,   Why    Are   You    Uliic?— Baritone 

Solo,  wilh  Orch.  Accomp  Arthur  Fields 

Did    You    FotRet- Baritone    Solo,    wilh  Orch. 
Accomp  Arlhur  Fields 

9936  If  You  H^idi.'i  Gone  Away— Comedienne,  wilh 

Accomp.  Jiv    Perry'^  Hot   Docs  Mae  French 

Feelin'    K.iid    u'    I  Hue— Comedienne,    with  Ac- 
comp. Iiy  Pciry't  Hot  Dogs  Mac  French 

NuVLLr\  I.\'S1RUMENTAL  RECORD 

9937  Gin    Houn'    B I ui-s— Clarinet    Solo,    with  Piano 

Accomp  Boyd  Senter 

Fat    Mama  Blues— Clarinet    Solo,    with  Piano 

Accomp  Boyd  Senter 

STANDARD  VOCAL  RECORD 

9938  The    Old    RuRRcd    Cross— Baritone    Solo,  with 

Novelty  Accomp  Ernest  Hare 

Onward,  Oirlstian  Soldiers— Male  Quartet, 

Regal  Male  Quarlel 
CHRISTMAS  RECORDS 
9(.0  Holy  NiRhl,  Peaceful   NiRhl— Tenor  Solo,  wilh 

Orch.  Accomp  Chas.  Harrison 

Hark!  The  Herald  AnRcIs  SinR— Male  Trio,  with 

Orch.  Accomp  Regal  Male  Trio 

1C1  Adflsle  Fideles— Male  Ouarlet ...  Regal  Male  Quarlel 
|..>y  10  (he  World— M^de  Quartet .  Kcgal  Male  Quarlei 
'MS'i  Ki.i.hij-.'     l'.itri)l— III  .LTii.Ilve,     with     Orch,  Ac- 

.-.in|.   Waiter  RoRcrs 

Ki.idiL.'     n.-iiHi— I).  -Lriplive.    wilh     Orch.  Ac- 
comp Walter  Rogers 

9y,1'J  Slar  of  the  East- l  eiior  and  Baritone  Duct,  with 

Orch.  Accomp  ...Ballard-Wheeler 

Silent  NiRht- Male  Quartet  Stellar  Male  Quartet 

Banner  Records 

DANCE  RECORDS 

lt>l4  Normandy— Fox-irot   Imperial  Dance  Orch. 

Do  You  Care— Fox-trol.,,- Hollywood  Dance  Orch. 
16IS  Show  Me  the  Way  lo  G,,  Home— Ko\-itot- 

Perry's  Hot  Dogs 
There  Ain't  No  Flics  on  Auniie— Fox-lrol, 

Perry's  Hot  Dors 

H-lt\  Remember — Walti   Newport  Society  Orch. 

Just  a  Waltz  With  You— Waltz, 

Nalhan  Glaniz  and  His  Orch. 
K.I?  I  Wonder  Where  Mv  Bal.y  Is  To-niRhl  J— Fo.t- 

trot   Sam  Lanin's  Dance  Orch. 

Tweedle-Dcc.   Tweedle-Uoo— Kox-trot. 

Perry's  Hot  Ddks 

I'. IS  Mik-nberR   loy;- Fos-lrot   Perry's  Hot  Dogs 

The  Camef  Walk  — Fox  liol .  New  Orleans  Jazz  Band 

1619  Bam.  Bam,  Bamy  .Shore— Fox-trot. 

Sam  L.-inin's  Dance  Orch. 
HuRO,  1  Go  Where  You  Li..- FoMrot. 

S.nm  L.min'5  Dailce  Orcli. 

1620  Sentimental    Me    llrom    "Garritk  Gaielies")— 

Fox-lrot  Eddie  I'eabody  and  His  Band 

Fond  of  You  (From  "Captain  Jinks")  — Fus-lrot, 

S;mi  Lanin's  Dance  Orch- 

1621  Paddlin'  Madeltn'  Home— Fox  trol, 

Newport  Society  Orch. 
Stomp  Off.  Let's  Co— Fox  trot. 

Missouri  Dance  Oreh 
U,2i  Five    Foot    Two.    Eyes    of    Blue— Fox  trot, 

Sam  Lanin's  Dance  Orch, 

Fritzi— Fox-trot   Hollywood  Dance  Orch, 

lo23  She  Wast  Just  a  Sailor's  Sweetheart — Fox-trot. 

Golden  Gate  Orch. 
\Vli.it   Could  Be  Sweeter  Than  You— Fox-trot, 

Newpon  Society  Orch. 

1624  Sweet  Man— Fox-lrot  Missouri  Jazz  Band 

Melancholy  Lou — Fox-trot. New  Orleans  Dante  Orcli 
lr>40  Hello.  Sandy— Fox-trot, 

Eddie  Peabody  and  His  B-md 

Angry — Fox-trot   Missouri  Jazz  Band 

162J  Brown  Eyes.  Why  Are  You  Blue?— Banjo  Solo, 

with  Voice   Eddie  Peabody 

Oh,  Boyl  What  a  Giri— Banjo  Solo,  wilh  Voice. 

Eddie  Peabody 

2124  Sextette  From  "Lucia"— Banjo  Solo.. Eddie  Peabody 
Poet  and  Peasant  Overture— Banjo  Solo, 

Eddie  Peabody 

VOCAL  RECORDS 

1626  I  Wonder  Where  My  Baby  Is  To-night— Tenor 

Solo,  with  Orch.  Accomp  Billy  Jones 

Oh.  Boy!  Wbal  a  Girl— Tenor  Solo,  with  Orch. 
Accomp  Billy  Jones 

1627  Speech— Male  Duel,  with  Piano  Accorap.. Hare-Jones 
Pretty  Puppy— Male  Duel,  with  Piano  Accomp., 

Hare- Jones 

1628  Sometime — Tenor  Solo,  wilh  Orch.  Accomp.. 

Franklyn  Baur 
When  the  One  You  Love,  Loves  You— Tenor 
Soio.  wilh  Orch.  Accomp  Chas.  Harrison 

1 629  Brown    Eyes,    Why    Are    You    Blue— Baritone 

Solo,  with  Orch.  Accomp  Arthur  Field.i 

Let  Us  Waltz  as   We   Say  Good-Bye — Tenor 
Solo,  wilh  Ordi.  Accomp,  Chas.  Harrison 


1630  Cross  Sty  Heart,  Mother,  I  I-ove  You— Tenor 

Siilo,   with   Orch.  Accoiup  Fr.mklyn  Baur 

Did    You    ForRCt- Baritone    Solo,    with  Orch. 
Accomp  Arthur  Fields 

1631  Molher    Me.  Tennessee — ^Baritone    Solo,  with 

Orch.  Accomp  Ernest  Hare 

Let's   Wander  Away — Tenor  Solo,   with  Orch. 
Accomp  Franklyn  Baur 

1632  If  You  Hadn't  Gone  Away— Comedienne,  with 

Accomp.  by  Perry's  Hot  Dogs  ,.Mae  French 

Feelin-    Kind   o'    Blue— Comedienne,    wilh  Ac- 
comp. by  Perry's  Hot  Dogs  Mac  French 

NOVELTY  INSTRUMENTAL  RECORD 

1633  Gin    Houn'    Blues— Clarinet    Solo,    wilh  Piano 

Accomp  Boyd  Senler 

Fat    Mama    Blues— Clarinet    Solo,    wilh  Piano* 

Accomp  Boyd  Senter 

STANDARD  VOCAL  RECORDS 

2122  The  Old  RuRged  Cross— Baritone  NovelI)>,  with 

Novelty  Accomp  Ernest  Hare 

Onward,  Christian  Soldiers— Male  Quartet, 

Regal  Male  Quartet 
CHRISTMAS  RECORDS 
2063  Kiddies'    Patrol    (Christmas   Eve)- Descriplivc, 

with  Orch.  Accorap  Walter  Rogers 

Kiddies'  Dance   (Christmas  Morning) — Descrip- 
tive, wilh  Orch.  Accomp  Walter  Rogers 

206S  Adeste  Fideles— Male  Quanet.  .Banner  Male  Quarter 
Joy  to  the  Worid— Male  Quartet. 

Banner  Male  Quartet 
2066  Holy  NiRhl,  Peaceful  NiRhl— Tenor  Solo,  wilb_ 

Orch.  Accomp  Cbas.  Harrison 

HarkI    The    Herald    Angels    Sing— Male  Trio, 
with  Orch.  Accomp  Banner  Male  Trio 

2123  Star  of  the  Easl— Tenor  and  Baritone  Solo,  with 

Orch.  Accomp  Ballard-Wheeler 

Silent  NiRht— Male  Quartet. .  .Banner  Male  Quartet 


U.  S.  Music  Co. 


WORD  ROLLS 
Tide  Played  by 

The  Camel  Wa Ui— Charleston   Carl  Ober 

Christmas  Chimes  and    Snowfiakes — Song.. Roger  Le  Mar 

Close  Your  Eyes — Waltz   Harold  Wansborough 

Days  of  Hearts  and  Flowers — Fox-trot  Cal  Welch 

Everybody — Stomp   Lee  Sims 

The  Farmer  Took  Another  Load  Awayl   Hayl  Hayl 

Fox-lrot   Jack  Pierce 

The  Fir  Tree  (Der  Tannenbaum) — English  Lyrics. 

Funny— Waltz   Villa-Morel 

Got  No  Time— Fox-trot   Lee  Sims 

I'd  Love  to  Live  in  Loveland  With  a  Girl  Like  You 

— Waltz   Harold  Wansborough 

If  You  Only  Knew— Waltz   Harold  Wansborough 

I'm  Gonna  (Hiarleslon  Back  to  Chariest  on— Fox- trot, 

Lee  Sims 

I'm  So  Disappointed  in  You — Waltz.  .Harold  Wansborough 
It  Must  Be  Love  (From  "Merry-Merry")— Fox-trot, 

I  Wouldn'l  Be  Crying  Now— Fox-trot, 

Harold  Wansborough 

The  Letter  Edged  in  Black— Waltz  Hattic  Nevada 

The  Lonesomest  Giri  in  Town— Waltz  Mills 

Loud  Speakin'  Papa — Charleston   Carl  Cher 

Lullaby  Lane— Waltz   Harold  Wansborough 

Make  Those  Naughty  Eyes  Behave— Fox-trot, 

Robert  Billings 

MilenberR  Joys— Fox  trot   Robert  BlllinRs 

Monkey  Biz-ness  (Down  in  Tennessee) — Fox-trot, 

Robert  Billings 

Neapolitan  NiRbts— Waliz   Harold  Wansborougli 

Once  More  in  My  Arms— Fox-trot  Robert  Billings 

Please  Be  Good  lo  That  Dear  Mother— Waltz. 

Lucbtow-Vermilyer 

Red  Hot  Henry  Brown— Fox- trot  Tack  Pierce 

Sad — Fox-trol   Harold  Wansborough 

Sania  Claus  Blues   Cari  Oher 

She's  Got  'Em — Fox-lrot   Harold  Wansborough 

Sleepy  Time  Gal — Fox  trot   Lee  Sims 

So  Thai's  the  Kind  of  a  Giri  You  Are— Fox-trot, 

Robert  Billings 
Sugar  Plum   (From  "Gay  Paree")- Fox-lrot, 

Robert  Billings 

Twilight  (The  Stars  and  You)- Fox-trot  Lec  Sims 

When  You  See  That  Aunt  of  Mine   ("Harem  Auf 

Reisen")— Fox-trot  Robert  Billings 

Will  You  Love  Me  in  December  as  You  Do  in  May? 

—Waltz   Harold  Wansborough 

The  Wreck  of  the  Shenandoah- Song  Shapiro 

You  Can't  Be  a  Good  Lillle  Fellow  (And  Still  Be  a 

Good  Little  Giri)— Waltz   Harold  Wansborough 

You're  in  Wrong  With  the  RiRht  Baby — Charleston, 

Cari  Oher 

SACRED  JIUSIC— WORD  ROLLS 

O  Little  Town  of  Beiblehem— Hymn  Robert  Billings 

Safe  in  the  Fold— Hymn  Robert  BillinRS 

Savior,  Like  a   Shepherd— Hymn.  E-  Marslon 

Somelhinn  tor  Jesus — Hymn  E.  Marslon 

Wonderful  Savior — Hymn   E,  Marston 
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„  „  AUTO-ART 
Uhcsc  Rolls  for  Standardized  Reproducing  Tracker  Bar) 
n  ^  WORD  ROLLS 

Brown  Eyes,  Why  Are  You  Blue?— Fox-trot ...  .Lee  Sims 
I  Misa  My  Swiss  (From  "Chauve  Souris")— Fox-trot, 
T-™  V         r,        -     ^  Cal  Welch 

I  m  Knee  Deep  in  Daisies  (And  Head  Over  Heels  in 

Love)— Fox-trot   Lee  Sims 

^"""''"'Jy-t^S-'Sot   Roliert  BillinES 

Rcmember—nallad   Robert  Billincs 

Sometime— \Va  ti   Harold  Wansboro.iyli 

INSTRUMENTAL  ROLLS— MUSIC  ONLY 
iitle  Played  hy 

Au  Fait  (Oh,  Fay)  (M.  Ewing)^Iii(eniiezio^  _  ^ 

Duona  Nolle  (Good  Night)  (From  "A  Day  in  Venke")^'^'"' 

(E.  Nevin)   McNair  llgenfnti 

Croquis  el  SLlhouellcs  No.  3  (E.  Schutt) .McNair  Ilgcnfritz 
Gondolieri   (Gondoliers)   {From  "A  Day  in  Venice") 

(E.  Nevin)   McNair  ItKenfrili 

Hearts    and    Mowers    (Cociira    ct    Fletirs)    (T.  SI. 

,.  .Tohani)   McNair  llecnfriti 

Liebeslied  (F.  Kreislcr)~Vicnncse  Waltz, 

(,        .  McNair  ligenfriti 

Second  Mazurka  (B.  Codard)  McNair  Ugen fritz 

Serenade  ("Les  Millions  d'Arlequin")  (Drino), 

„    .      ^  McNair  ligenfrilz 

bprinjj  Song  (Mendelssohn)- Song  Without  Words, 

„         ,^    „      .    .  McNair  Ileentrili 

Hosca  (G.  Puccini)— Selections   McNair  ligenfrilz 

LIBRARY  EDITION— WORD  ROLLS 
In  a  Monastery  Garden  (A.  W-  Kelelhcy)— Song, 

Albert  Billings 
Sioniewhcre  a  Voice  Is  Calling  (Newlon-Tatc)— Song, 

Robert  Billincs 
LIBRARY  EDITION— MUSIC  ONLY 

Carmen  '  (Bizet)— Selections   McNair  Ilgentritz 

La^EO  , (Handel)   ..McNair  Ilgenfritr. 

Ohl  That  We  Two  Were  Maying  (E.  Ncvin), 

McNair  Ilgenfrit; 
Pas    DCS    Fleurs    (From    "Du   Ballet    'Naila'  ")  (L- 

Dehbes)— Waltz  Intermezzo   McNair  llgenfritz 

Valsc  Lcnte  (From  "Du  Ballet  'Sylvia'"), 

McNair  ligenfrilz 
Venclian   Love    Song    (From    "A   Day   in  Venice") 

,CNevin)  McNair  ligenfrilz 

Venitienne  (From  "Fourth  Barcarolle")  (B.  Godar.n, 

Waller  Fifielskl 
FOREIGN  WORD  ROLLS 
BOHEMIAN 
Ach  To  Jaro  (Jin  Cerveny). 

Cikanka— Polka  Tiran 

ITALIAN 

Inno  a  Cesu  Bambino— Christmas  Song.  .Andrea  Palmieri 

MEXICAN  AND  SPANISH 
"Adoracion  de  mi  alma"  (My  Soul's  Adoration) — Vals 

Lento   Francisco  Rivas 

FueEos  del  Corazon— Vals  Cicario  en  Cervantes 

POLISH 

Mazur  z.,  Tasciek  P.  Maszynski 

FOREIGN  ROLLS— MUSIC  ONLY 
ITALIAN 

La    Bambola    (The   Doin~Polka.  S-  Cusenza 

Occbi  Neri  (Black  Eyes)  S.  Cusenza 

POLISH 

Szelma- Polka  Z.  Nowacki 

Issues  Interesting  Booklet 
on  History  of  Communication 

Booklet  Planned  for  Large  Distribution  Among 
Retail   Merchandisers   of   Radio  Products 

The  Schilling  Press,  Inc.,  of  New  York  City, 
has  just  issued  a  new  booklet  entitled  "The 
History  of  Communication,"  which  is  planned 
as  a  dealer  booklet  and  covers  the  history  of 
communication  from  pre-historic,  ancient,  medi- 
eval and  modern  history.  The  booklet  is  at- 
tractively planned  in  two  colors,  illustrated 
with  thumb-nail  sketches  on  each  page  and  its 
cover  is  of  deckle-edge  paper.  Five  stages  of 
communication  are  shown,  illustrating  "The 
Savage  with  Tom-Toms,"  "The  Indian  with 
Smoke  Blankets,"  "The  Greek  Army  Command- 
er Aeneas  Method,"  "The  Semaphore  Method," 
and  the  modern  method  of  radio  communication 
through  the  use  of  the  microphone. 

The  booklet  is  planned  for  a  large  distribu- 
tion and  can  be  used  either  by  manufacturers, 
packed  with  sets,  or  supplied  to  authorized 
dealers  with  their  names  imprinted  and  the 
manufacturer's  advertisement  on  the  back  cov- 
er, or  a  log  record.  Through  a  carefully 
planned  marketing  program,  the  printers  are 
able  to  distribute  these  booklets  in  small  quan- 
tities at  a  price  that  is  unusually  attractive,  giv- 
ing small  dealers  or  manufacturers  the  oppor- 
tunity of  sharing  in  real  publicity  at  a  minimum 
cost. 
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In  a  recent  suit  filed  in  the  Supreme  Court 
of  New  York,  Gaillard  Smith,  a  stockholder, 
asks  for  the  appointment  of  a  receiver  for  the 
Liberty  Radio  Chain  Stores,  Inc.,  operators  of 
chain  stores  in  New  York,  Washington,  D.  C, 
and  Providence,  R.  I.  The  Liberty  Co.  also 
operates  a  subsidiary  known  as  the  Sherman 
Radio  Corp. 
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A.  Thallmayer  Columbia  Powel  Crosley,  Jr.,  Buys  R.  S.  Peer  Made  Okeh 

Foreign  Record  Manager  the  Amrad  Radio  Assets  Generaj^ales  Manager 


Will  Be  in  Complete  Charge  of  All  Details 
Incidental  to  Sales  and  Recording  of  Colum- 
bia Foreign  Records — Has  Had  Remarkable 
Career  in  Europe  and  America 

W.  C.  Fuhri,  vice-president  and  general  sales 
manager  of  the  Columbia  Phonograph  Co.,  Inc., 
announced  on  December  1  the  appointment  of 
A.  Thallmayer  as  manager  of  the  Columbia  for- 
eign record  division,  with  headquarters  at  the 
executive  offices,  1819  Broadway,  New  York 
City.  Mr.  Thallmayer  will  be  in  complete 
charge  of  all  details  incidental  to  .sales  and 


WiU  Be  Chairman  of  Board  of  New  Company 
Which  Will  Operate  Recently  Purchased 
Business  of  American  Radio  and  Research 
Corp.— Harold  J.  Power,  President 


Promotion  of  Popular  Member  of  Staff  of  Gen- 
eral Phonograph  Corp.  to  Manager  of  Sales 
Promotion  of  the  Record  Division  Pleases 
Hosts  of  Friends  in  Trade 


A,  Thallmayer 

recording  in  connection  with  Columbia  foreign 
records  and  he  brings  to  his  new  post  an  ex- 
ceptional experience  and  knowledge  of  this  im- 
portant branch  of  record  business. 

Mr,  Thallmayer  rejoins  the  Columbia  organ- 
ization, with  which  he  was  associated  more  than 
twenty  years  ago.  It  was  in  1902  that  Mr. 
"Thallmayer  entered  the  service  of  the  old  Co- 
lumbia Co.  in  Berlin,  Germany,  and  for  a  num- 
ber of  years  he  was  manager  of  the  company's 
branch  in  Vienna,  Austria.  The  polyglot  popu- 
lation of  the  old  Austrian  Empire  made  it  nec- 
essary for  the  recording  of  records  in  many 
languages  and  it  was  the  Austrian  repertoire 
of  those  days  which  laid  the  foundation  for  the 
Columbia  foreign  record  business  in  America. 

Coming  to  America  in  1913,  Mr.  Thallmayer 
became  identified  with  the  Columbia  foreign  rec- 
ord division  in  this  country  and  traveled  ex- 
tensively for  many  years  in  the  interests  of  that 
department.  In  1920  he  was  associated  with 
the  Columbia  branch  in  Philadelphia  in  con- 
nection with  foreign  language  activities,  leavmg 
that  position  to  become  manager  of  the  foreign 
record  division  of  the  General  Phonograph  Corp. 
In  this  position  Mr.  Thallmayer  added  consider- 
ably to  his  prestige  as  a  sales  and  recording 
leader  in  the  foreign  records  field 

The  previous  experience  enjoyed  by  Mr.  thall- 
mayer over  a  period  of  twenty-three  years  in 
connection  with  foreign  language  activities  will 
now  be  placed  at  the  disposal  of  Co  umbia 
deaTers  throughout  the  country.  Mr.  Thallmayer 
has  made  an  exhaustive  study  of  every  phase  of 
the  foreign  record  business,  and  in  "S  to 

the  Columbia  organization  he  brings  with  him 
a  knowledge  of  foreign  language 
ties  that  not  only  insures  his  ^J^" 
means  the  profitable  development  of  the  Colum 
bia  foreign  language  library, 

5«c  atconJ  lait 


The  assets  of  the  American  Radio  &  Research 
Corp.,  Medford  Hillside.  Mass.,  have  been  pur- 
chased by  Powel  Crosley,  Jr.,  president  of  the 
Crosley  Radio  Corp.,  Cincinnati,  according  to 
information  just  made  public.  In  an  interview 
given  out  by  Mr.  Crosley  he  stated  that  a  new 
company  is  being  formed  to  be  known  as 
the  Amrad  Corp.,  which  will  be  controlled  by 
him  personally,  as  chairman  of  the  board 
of  directors.  It  is  understood  that  Harold  J. 
Power,  former  president  of  the  American  Radio 
Si  Research  Corp.,  is  to  be  president  and  gen- 
eral manager  of  the  new  company,  which  will  be 
operated  at  its  present  location.  The  name 
Amrad  has  long  been  well  known  in  the  radio 
industry.  It  was  truly  one  of  the  pioneers,  this 
organization  dating  back  long  before  the  world 
war.  It  has  always  been  foremost  among  radio 
concerns  in  fostering  radio  research,  having 
contributed  from  its  laboratories  sneh  develop- 
ments as  the  "S"  tube,  used  extensively  for  rec- 
tification for  alternating  frequency  currents. 

Amrad  is  licensed  under  the  basic  patents  on 
Mershon  electrolytic  condensers,  used  exten- 
sively not  only  in  radio,  but  for  electric  power 
iransmission  work.  It  is  licensed  under  the 
Hazeltine  Neutrodyne  patent. 

During  tlic  war  Amrad  was  quite  active  in 
•  he  development  of  submarine  detecting  devices 
for  the  United  States  Government,  in  co-oper- 
ation  with  the  Naval  Consulting  Board,  and 
built  a  large  quantity  of  radio  equipment  for  the 
American  Expeditionary  Forces  and  for  the 
United  States  Navy. 

Amrad  is  said  to  have  operated  the  first  suc- 
cessful broadcasting  station  in  the  United  States 
in  1915  Amrad  has  experienced  some  financial 
difficulty  during  the  past  few  years,  due  par- 
tially to  an  overproduction  during  the  hrst 
few  months  of  the  broadcasting  craze.  Under 
the  reorganization  Amrad  will  be  amply  fi- 
nanced, and  will  immediately  resume  the  pro- 
duction of  radio  equipment  with  the  announce- 
ment of  several  new  things  in  the  way  of  re- 
ceiving equipment,  which  have  been  under  de- 
velopment for  the  past  few  years. 

Through  the  purchase  of  Amrad,  Powel  Cros- 
Icv  Tr  president  of  the  Crosley  Radio  Corp., 
who  also  controls  the  Canadian  De  Forest 
Radio  Corp.,  Toronto,  Canada,  becomes  a  still 
more  prominent  figure  in  the  radio  industry.  Mr. 
Crosley's  rapid  attainment  of  his  position  of 
manufacturing  more  radio  sets  than  any  other 
concern  in  the  world  is  one  of  the  romances 
of  the  business  world,  and  many  interesting  de- 
velopments may  be  expected  through  his  latest 
venture  in  acquiring  Amrad. 


Otto  Heineman,  president  and  founder  of 
the  General  Phonograph  Corp.,  New  York, 
manufacturer  of  Okeh  and  Odeon  records,  an- 
nounced this  week  the  appointment  of  R.  S. 
Peer  as  general  sales  manager  of  the  record 
division.  Mr.  Peer  will  be  in  direct  charge  of  all 
sales  activities  sponsored  by  the  General  Phono- 
graph Corp.'s  record  division,  and  will  be  as- 


W.  W.  Evans  Joins  Sales 
Staff  of  Gross-Brennan,  Inc. 

W    W    Evans,  formerly  connected  with  the 
sales  staff  of  the  phonograph  »»d 
ment  of  L.  Bamberger  &  Co.,  Newark  N.  J., 
nd  at  one  time  identified  with  tl-  V  radio 

service,  has  joined  the  sales  ^'"^  »' m"! 
nan.  Inc.,  Stromberg-Carlson  and  Glenn  L  Mar 
tin  representatives.  Mr.  Evans  is  familiar  with 
all  phases  of  radio  merchandising  and  is  jom- 
Inir  the  Gross-Brennan  organization  in  oraer  to 
permit  this  company  to  broaden  its  service 
for  M.'  of  '"' 


R.  S.  Peer 

sisted  by  a  capable  organization  at  the  execu- 
tive offices.  ■  ,     .        .  , 
The  promotion  of  Mr.  Peer  to  the  important 
post  of  general  sales  manager  of  the  record 
division  will  be  welcome  news  to  Okeh  and 
Odeon  jobbers  and  dealers  throughout  the  coun- 
try, as  Mr.  Peer  has  won  the  esteem  and  friend- 
ship of  the  trade  from  coast  to  coast.    For  he 
past  six  years  he  has  been  identified  with  the 
record  activities   of   the   General  Phonograph 
Corp.,  occupying  in  recent  years  the  important 
post   of   director  of  record   production.  Mr. 
Peer  has  spent  the  greater  part  of  his  time  away 
from  his  desk,  keeping  in   close   touch  with 
Okeh  and  Odeon  jobbers  throughout  the  coun- 
try in  order  to  become  intimately  familiar  with 
their  problems  and  the  problems  of  their  deal- 
ers    A  considerable  measure  of  the  success  he 
has  attained  as  an  Okeh  sales  executive  may  be 
attributed  to  his  thorough  knowledge  of  record 
merchandising  and  the  fact  that  he 
in  close  co-operation  with  Okeh  and  (3deon 
jobbers  and  dealers.   In  his  new  post  Mr.  Peer  s 
activities  will  be  broadened  considerably  and 
the  Okeh  and  Odeon  jobber  and  dealer  organi- 
zation will  be  given  ample  opportunity  to  assist 
Mr   Peer  in  achieving  further  success  with  the 
popular  Okeh  and  Odeon  record  libraries, 

Panatrope  Demonstrated 

DEN^■ER,  Col.,  December  5.-A  demonstration  of 
the  Brunswick  Panatrope  was  given  in  the  Mag- 
nolia room  of  the  Albany  Hotel  late  last  week 
with  a  large  attendance  of  music  '"1"'  "'^ 
newspaper  representatives  comprising  the  audi- 
ence. The  concert  was  given  under  the  direc 
tion  of  William  A.  Haefliger.  of  the  local  branch 
of  the  Brunswick  Co. 
e  of  the  World 
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Building  Sales  Volume  After  the  Holidays 

Momentum  of  Pre-Christmas  Sales  Campaigns  Develops  Prospects 
Who  Can  Be  Sold  After  the  Holidays  —  Other  Profit  Possibilities 


Ten  days  more  of  holiday  business — then 
«hs(?  By  the  time  this  issue  of  The  World 
rc/iihi';  tile  trade  holiday  snies  campaigns  will 
iiavc  bec'Ti  operating  for  some  days.  The  rec- 
ords of  past  years  show  thai  while  holiday  sales 
usually  represent  (he  cream  of  the  business  year 
,  the  momentum  gained  through  intensive  sales 
promotion — publicity,  direct  mail,  concentrated 
effort — carries  on  into  the  new  year.  In  other 
words,  if  this  intense  effort  to  secure  business 
prior  to  the  holidays  results  so  favorably  an 
equally  determined  attempt  to  make  sales  after 
Christmas  is  hound  to  redound  to  the  benefit  of 
the  dealer. 

There  are  many  sound  reasons  why  this  is 
so.  In  the  first  place  many  people  do  not  pur- 
chase their  gifts  until  after  Christmas,  in  the 
second  place  many  individuals  have  manifested 
llieir  interest  in  a  talking  machine,  radio  set  or 
other  musical  instrument  and  each  one  of  these 
is  a  live  prospect.  The  time  to  go  after  these 
prospects  is  before  the  interest  generated  by 
pre-holiday  advertising  dies  down.  Get  the 
name  and  address  of  each  "shopper"  and  ihcn 
hammer  away  by  personal  calls,  direct  mail,  or 
telephone.  Once  the  point  is  reached  where  a 
demonstration  is  arranged  the  instrument  is 
half  sold.  In  the  third  place  many  individuals 
receive  checks  for  Christmas,  and  what  belter 
way  of  spending  this  gift  money  than  on  an 
instrument  which  will  bring  happiness  and  en- 
tertainment for  a  long  period.  Sell  these  pros- 
pects that  idea  and  machines  will  move  from 
your  floors  into  liomes  where  they  belong. 
In  the  fourth  place,  many  people  will  receive 
as  gifts  talking  machines,  radio  sets,  or  other 
musical  instruments. 

Every  time  an  instrument  is  sold,  no  matter 
what  kind  of  an  instrument  it  may  be,  there  is 
a  chance  for  follow-up  sales.  If  it  be  a  talk- 
ing machine  customer,  get  on  the  job  and  sell 
lecords.  Immediately  after  Christmas  is  the 
time  to  acquaint  the  new  owner  with  the  wealth 
of  good  music  in  the  record  catalog,  A  silent 
talking  machine  means  lost  profits  as  far  as  the 
dealer  is  concerned.  It  is  up  lo  the  dealer, 
then,  to  see  that  these  new  instruments  have 
no  chance  to  be  silent.  New  records  mean 
renewed  interest  in  the  talking  machine.  Play 
ing  the  old  numbers  over  and  over  again  cloy 
on  the  musical  appetite.    Make  the  same  de 


tcrmined  and  intcHigCnl  efforl  lo  sell  records 
that  you  pul  into  the  sale  of  the  machine  and 
there  will  be  few  silent  instruments  in  your 
customers'  homes.  If  a  radio  set  has  been  sold 
as  a  Christmas  gift  there  is  always  a  chance  to 
make  additional  sales  of  accessories — battery 
chargers,  battery  testers,  earphones,  speakers, 
etc.  In  the  case  of  other  instruments  don't  for- 
get lhat  you  have  money  invested  in  sheet 
music,  strings,  etc. 

What  has  been  said  regarding  the  wonderful 
new   year    possibilities    for   a    continuation  of 


Intensive  campaigns  of  talk- 
ing machine  dealers  prior  to 
Christmas  result  in  big  busi- 
ness volume  during  this  sea- 
son. Equally  determined  at- 
tempts after  the  holidays 
should  have  the  same  favor- 
able effect  on  sales.  The  ac- 
companying article  outlines 
some  of  the  excellent  oppor- 
tunities for  profit  


ihe  good  business  enjoyed  prior  to  the  holidays 
is  a  picture  every  dealer  would  like  to  see  come 
true.  There  is  no  more  musical  sound  than  the 
melody  of  the  cash  register  bell  sounding  loud 
and  clear  above  the  shuffling  feet  of  customers 
and  the  music  emanating  from  the  demonstra- 
tion rooms.  But  the  cash  register  music  will  be 
conspicuous  by  its  absence  if  the  dealer  does 
not  do  his  share,  and  this  means  nothing  more 
or  less  than  lhat  the  after-holiday  prosperity 
of  the  dealer  depends  on  himself. 

What  can  lite  merchant  do  to  keep  the  after- 
holiday  business  up  to  the  mark?  The  answ\:r 
is  simple,  He  can  and  should  carry  on  the  sales 
promotion  campaign  started  before  Christmas, 
Just  because  the  holidays  are  over  is  no  reason 
why  advertising  should  be  cut  out  entirely.  On 
llic  contrary  when  business  naturally  slows 
down  the  time  is  ripe  for  even  more  intensive 
efforts  to  get  business.  Keep  up  your  adver- 
tising.    Make  the  window  displays  as  attrac- 


tive, as  original  and  as  distinctive  as  you  made 
ihem  during  Ihe  holiday  season.  Change  the 
displays  as  oflen.  A  dusty,  uninteresting  win- 
dow is  not  a  business  getter.  It  is  a  stockroom, 
a  non-producer  that  costs  the  merchant  money, 
and,  too  often,  a  place  for  the  dust  to  collect. 
People  do  not  stop  before  a  window  of  this 
kind.  They  give  one  look  and  hurry  past  where 
their  eyes  may  rest  on  more  cheery  and  inter- 
esting things.  A  good  motto  for  every  dealer 
to  place  where  he  can  see  it  often  is:  "The 
time  to  put  on  a  sales  promotion  campaign  is 
all  the  time." 

It  is  the  sustained  effort  to  get  business  which 
is  the  most  resultful  in  the  long  run.  A  flash 
of  energy  by  th&  dealer,  manifested  in  an  un- 
usual advertising  campaign,  certainly  will  stimu- 
late sales  for  the  time  being,  but  when  the  drive 
is  terminated  sales  will  drop.  On  the  other  hand, 
where  the  dealer  makes  a  continuous  effort  to 
build  sales  volume  his  total  will  be  greater  at 
the  end  of  a  year  than  that  of  the  merchant 
who  splurges  now  and  then.  While  the  holiday 
season  presents  the  greatest  opportunity  of  Ihe 
entire  year  for  merchandisers  there  is  no  doubt 
that  there  is  a  certain  after-holiday  demand 
which  the  dealer  can  take  advantage  of  if  he  is 
fully  alive  to  the  situation  and  seriously  makes 
an  effort  to  get  some  of  this  business.  If  the 
talking  machine  dealer  does  not  do  so  mer- 
chants in  other  lines  will  be  found  to  be  quick 
to  turn  this  situation  to  their  own  advantage, 
thus  getting  the  profits  which  could  be  secured 
by  the  talking  machine  merchant.  With  these 
facts  in  mind,  don't  lose  sight  of  the  after-holi- 
day opportunities  for  sales — thus  starting  tlie 
new  year  right. 


Hazeltine  Corp.  Earnings 

The  Hazeltine  Corp.,  New  York,  reports 
earned  income  of  approximately  $84,000  for  the 
third  quarter  of  1925,  based  upon  preliminary 
reports  from  licensees.  This  compares  with 
earned  income  of  $61,401  reported  in  the  sec- 
ond quarter  of  the  year  and  $57,860  reported  in 
the  third  quarter  of  last  year.  Earned  income 
for  the  first  nine  months  of  1925  amounted  to 
$193,913  before  providing  for  Federal  tax  re- 


ilolibap  (greetings^ 

We  extend  to  our  many  friends  in  both  the  talking  machine  and  radio 
fields  our  hearty  wishes  for  a  Merry  Christmas  and  a  Happy  New  Year. 

We  have  appreciated  your  patronage  of  the  past  and  solicit  your  orders 
of  the  future. 

For  the  coming  year  we  promise  the  best  in  record  albums  through  the 
Nyacco  line,  and  in  the  radio  line  we  will  continue  to  keep  abreast  of 
the  newest  developments  in  that  field. 


New  York  Album  &  Card  Co.,  Inc. 


23-25  Lispenard  Street,  New  York 
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Good  News  for 
dealers  ^  ^  ^ 

-  BRUNSWICK  - 

PRESENTS 

World's  First 
Purely  Electrical 

Reproducing  Musical 
I  Instrument 

Britttdtuitk^dtiatrojpe 

The  joint  achievement  of  the  Four  World 
Leaders  in  electrical  and  musical  acoustics: 
The  Radio  Corporation  of  America,  The 
General  Electric  Company,  The  Westing- 
house  Electric  &  Mfg.  Co.,  and  Brunswick 
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Important  Changes  in  Its  Field  Forces 

Made  by  the  Victor^alking  Machine  Co. 

New  Plan  Calls  for  the  Division  of  the  United  States  Into  Four  Chief  Sales  Areas,  Each  With  a 
District  Sales  Manager.  With  Headquarters  at  Strategic  Points  in  His  Territory 


A  radical  departure  from  former  arrangement 
of  its  field  forces  lias  been  made  by  ibc  Victor 
Talking  Machine  Co.  in  order  to  meet  the 
growtli  of  business  and  increased  public  inter- 
est in  Victor  products.  The  new  scheme  of  field 
representation  calls  for  llie  division  of  llie 
United  States  into  four  chief  sections  or  sales 
areas,  each  with  a  district  sales  managci 


Tliese  four  district  managers  have  all  been 
chosen  from  the  traveling  department  of  the  Vic- 
tor Co,,  and  that  department  has  been  sub- 
divided under  the  direction  of  the  new  district 
sales  managers.  These  four  genllcmen  have  in" 
their  period  of  service  with  the  Victor  Co.  built 
up*a  wide  range  of  acquaintance  among  dealers 
in  Victor  products  from  coast  lo  coast.     1  hey 


Victor  Sales  Department 
offices  at  a  strategic  point.    The  four  divisions 
of  the  country  are  as  follows: 

The  central  district,  including  tlic  States  of  the 
Mississippi  Valley,  headquarters  at  105  West 
Monroe  street,  Chicago,  III,;  district  sales  man- 
ager, C.  Lloyd  Egner,  in  charge. 

The  Northeastern  district,  including  the  New 
England  States,  New  York  and  northern  New 
Jersey.  Ralph  S.  Cron  has  been  appointed  dis- 
trict sales  manager  for  this  territory,  with  offices 
at  28  West  Forty-fourth  street.  New  York  City. 

The  Southeaste/n  district,  including  tlie  States 
south  of  Pennsylvania,  with  district  sales  man- 
ager, R.  A.  Hartley,  in  charge,  having  his  head- 
quarters at  the  Victor  Co.  in  Camden. 

The  Pacific  Coast  district,  including  all  the 
Rocky  Mountain  region,  will  be  the  territory  of 
District  Sales  Manager  O.  L.  May,  whose  offices 
will  be  located  at  215  Market  street,  San  Fran- 
cisco, Cal. 


Officials  in  Conference 

have  the  confidence  of  dealers  and  of  the  Victor 
Co.,  and  will  undoubtedly  aid  in  establishing 
closer  relations  between  the  company  and  deal- 
ers in  the  solution  of  their  common  problems. 

The  system,  which  requires  the  appointment 
of  the  district  sales  managers,  has  already  been 
put  into  operation,  and  is  working  out  success- 
fully. Under  the  new  arrangements  it  will  be 
possible  for  distributors  and  dealers  in  Victor 
merchandise  to  keep  in  closer  touch  with  the 
policies  of  the  company,  and,  on  the  other  hand, 
it  will  be  possible  for  the  Victor  Co.  more 
quickly  to  sense  the  needs  and  requirements  of 
each  part  of  the  country  in  which  a  district  sales 
nianager  is  stationed.  It  is  expected,  and  in 
fact  already  proved  by  the  working  out  of  the 
new  arrangement  since  the  appointment  of  the 
district  sales  managers,  that  the  new  system 
will  be  a  valuable  feature  of  the  service  ren- 
dered  by   the   Victor  Co.   to  those  who  dis- 


tribute and  retail  its  talking  machine  products. 

The  photograph  accompanying  this  article  was 
taken  by  the  Victor  staff  photographer  at  a 
recent  conference  of  the  sales  department  offi- 
cials at  the  offices  of  Roy  A.  Forbes,  manager 
of  sales  and  merchandise.  Conferences  such  as 
these,  arranged  for  regular  intervals,  will  keep 
Ihc  Victor  Co.  apprised  of  conditions  m  the 
market  and  the  requirements  of  (he  trade. 
Thus  by  the  new  plan,  the  dealer  and  the  com- 
pany'are  brought  closer  together,  with  factory 
representation  at  strategic  points,  traveling  men 
to  give  attention  and  sympathetic  ear  to  deal- 
ers' problems,  and,  behind  all,  the  co-operation 
and  experience  of  officials  at  Camden. 

W.  A.  Timm  Okeh  Manager 
of  Foreign  Record  Dept. 

Connected  With  the  General  Phonograph  Corp. 
for  Past  Five  Years— Long  Interested  in 
Music  Field— Plans  Extensive  Campaign 

R.  S.  Peer,  general  sales  manager  of  the 
Okeh  record  division  of  the  General  Phono- 
graph Corp.,  New  York,  has  announced  the  ap- 
pointment of  W.  A.  Timm  to  the  post  of  man- 
ager of  the  foreign  record  department.  Mr. 
Timm  has  been  with  the  General  Phonograph 
Corp.  for  the  past  five  years,  coming  to  the 
company  from  Europe,  where  he  had  a  great 
deal  of  experience  in  the  music  field.  He  speaks 
and  writes  all  the  principal  languages  of  the 
world,  which  makes  his  services  in  the  foreign 
language  record  business  of  great  value. 

Mr.  Timm  is  well  known  among  foreign 
record  dealers,  and  the  musicians  who  make 
foreign  language  records  in  this  country.  He 
will  have  charge  of  the  extensive  repertoire  of 
Odeon  recordings  brought  over  from  Europe 
through  the  General  Phonograph  Corp.'s  affilia- 
tion with  the  Carl  Lindstroem  Co.,  of  Germany, 
as  well  as  foreign  language  recordings  made 
in  the  company's  own  laboratory  in  New  York 
City.  The  General  Phonograph  Corporation 
has  a  very  extensive  caUlog  of  records  for 
people  of  all  nationalities  represented  in  this 
country. 

Mr.  Peer  has  announced  that  extensive  sales 
and  advertising  plans  for  the  foreign  repertoire 
are  in  the  course  of  preparation. 


Great  Zenith  Publicity  Drive 

Forty-one  distributors  and  dealers  co-oper- 
ated with  the  Zenith  Radio  Corp.  of  Chicago  in 
a  smashing  six-column  advertisement  in  the 
New  York  Times  on  December  6.  The  ad- 
vertisement was  based  on  the  Zenith  "selected 
dealer"  policy,  and  Zenith's  famous  challenge: 
"More  stations  in  a  given  length  of  time,  under 
identical  conditions,  than  any  other  radio  iii 
the  world."  Jobbers  and  retailers  report  a 
strong  demand  for  tlie  Zenith  products  through- 
out the  metropolitan  district  of  New  York. 


NATIONAL  RECORD  ALBUMS 

SET  THE  STANDARD 


Strength,  Beauty,  Value  are 
the  Outstanding  Features 

Furnished  in  cloth  or  beautiful  brown  mission  binding 


Valuable  Phonograph  Records  Are  Safely  Kept  in  National  Albums 

NATIONAL  PUBLISHING  CO.,  239  S.  American  Street,  PHILADELPHIA,  PA. 
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This  Christmas--- 

marks  the  beginning  of 
a  new  musical  history 

-  MUSIC  - 

—the  entire  musical  scale- 
now  reproduced  completely 
by  the  newly-discovered 
electrical  principle  of 
sound  reproduction  and 
electrical  recording. 


Brttn$uttckp4tiatrojpe 

The  joint  achievement  of  the  Four  World 
Leaders  in  electrical  and  musical  acoustics: 
The  Radio  Corporation  of  America,  The 
General  Electric  Company,  The  Westing- 
house  Electric  &  Mfg.  Co.,  and  Brunswick 
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Eighty  Per  Cent  of  Sales  From  Follow  -Up 

Systematic  Follow-Up  of  Inquiries  Responsible  for  Bulk  of  the 
$175,000  Annual  Business  Done  by  Harry  Parnes'  Brooklyn  Store 


The  imporlanl  point  in  nitrcli.iTulising  is  not 
liow  many  people  come  into  tlic  store,  bnt  liow 
many  of  them  arc  sold.  Considerable  money 
is  spent  in  getting  people  to  enter  the  retail 
warerooms  of  talking  machine  dealers — through 
advertising,  window  displays,  etc,— and  when 
this  has  been  accomjili^hcd  very  often  only  a 
small  percentage  of  tin  inquirer-^  /irc  sold.  Un- 
less the  dealer  makts  a  surioii.s  allempl  to  keep 
after  prospects  secured  through  inquiries  his 
percentage  of  sales  in  comparison  to  the  num- 
ber of  store  visitors  is  bound  to  be  small.  Tin; 
answer,  according  lo  Ilany  r;uiiL's,  is  to  fol- 
low up  inquiries  systtni;itii.ally  and  deter- 
minedly. 

Big  Sales  Due  to  FoUow-Up 

Harry  Parnes  is  one  of  the  most  successful 
talking  machine  dealers  in  Grealcr  New  York. 
He  is  interested  in  two  large  and  successfnl 
talking  machine  stores  in  New  York  City  itself. 
In  addition,  lie  is  ihc  proprietor  of  a  store  on 
Flat  bush  avennc,  and  another  on  Thirteenth 
avenue,  Brooklyn,  as  well  as  an  esLablisliment 
which  has  just  been  opened  in  llic  Bay  Ridge 
seelion  of  Brooklyn. 

J,  L.  Rothwein,  manager  of  the  Tliirtecnifi 
avenue  eslablisliinent,  is  aiilhorily  for  llio  slale- 
mcnl  that  over  80  per  cent  of  llic  entire  busi- 
ness of  thai  store  is  due  to  follow-n|)  of  in- 
quiries. When  il  iv  con^idcr.il  liial  llu'  busi- 
ness at  this  store  grosses  bi  lwiiii  pl^dlliiil  ;ind 
$175,000  annn;dly  n  w\\\  W  .  r,  lb., I  il,.  iiimi- 
ber  of  sales  nuidc  in  llii-.  \v,i\  i-  mdfid  largr. 
Developing  Inquiries 
This  eslablishmeiil  makis  a  specially  of  de- 
veloping inquiries  and  then  lollnwing  llicm  tip- 
Considerable  good  will  has  been  biiih  up  in  the 
section  of  the  city  where  the  store  is  located 
through  supplying  instruments  for  various  or- 
ganization functions.  Not  so  long  ago  a  talk- 
ing machine  was  loaned  lo  a  business  school 
to  make  the  social  affair  it  was  sponsoring  a 
success.  At  periodical  intervals  an  instrument 
is  loaned  lo  various  charitable  organizations. 


slore  when  Ihey  think  of  a  musical  inslrumenl. 
whether  il  be  a  talking  machine,  piano  or  a 
radio  set.  Of  course  the  usual  advertising  is 
resorted  lo  and  this  also  develops  inquiries  and 
sales. 

Information  for  the  Follow-Up 

I'bc  important  ronsideralion.  according  to 
Mr  k'olbwcin,  is  lo  secure  the  information  on 
wluJi  to  base  llie  follow  up.    A  card  sy;tem 


nuss  is  (.ion-i  there  must  be  many  outstanding 
accounts,  with  the  usual  number  of  customers 
who  are  inclined  to  let  Iheir  payments  slide. 
This  store  alone  has  between  400  and  500  oul- 
.'^tanding  accounts.  Three  statements,  worded 
as  follows,  arc  sent  out  to  customers  who  are 
inclined  to  be  lax  in  their  payments  before  the 
ret;ular  collection  letters  are  mailed  at  regular 
intervals: 

Credit  Dept. 

Sir:— Vour  paynietit   of  5          is  due  on  your 

accouul  Willi  1.S,  oLi    ly-  .  -'ii")  n^y-iljl<:  at 

our  officL'. 

We  would  .i]i|ir<;ciati;  a  jirompl  rciiiill.ilicc  on  Iht  dale 
due.    Vours  very  truly, 

Hakkv  Parkes- 

Tlicse  notices,  which  arc  numbered  one,  two 
and  Uiree,  are  sufficient  to  bring  in  all  but 
about  7  per  cent  of  the  oulstanding  accounts. 
To  Ihose  who  still  withhold  Ihc  payment  the 
following  leUers  are  sent: 


r:     A  nurabcr  of  fricii<IIy  iiutici;s  of  i 
have  been  stut  lo  you   bui  we  have 
cf.    A'lotbcr  iii,-l!iiria*lil  uf  . . . 


iuiy  ret 


mtiily 


will 


be  made 


\  nur  coiilraci  iirovidea  liial   tli«^  i 
|.i.iiii|i(ly  eacli  monili,  ami  "t  is  necessary  for  our  mu- 
lual  bL-nciit  ibai  you  bring  ilie  aceoiuil  up  lo  rinle. 

W<:  llicreforc  tourleously  liui  iiigeiuly  request  paynionl 
ivitlioul  delay.     Yburs  truly, 


Dear  Sir: 


UilIcss  tliese  | 


Last  month  a  piano  was  loaned  i 
bankers  who  staged  a  banquet. 

Needless  lo  say  Ihis  service  i 
Of  course  a  ne.itly  printed  t.ir 
present  where  the  in^lnniieni  i.in 
Rolhwoii 

inqiiirii.- 
publikil.\ 
live,  how 


.del 


.  group  of 

pjireciated. 
cll.^  I  hose 
rMiii.  Mr. 
Ml   HI  ad- 


J,  L.  Rothwein 
has  been  installed  at  ihe  store,  and  before  a 
person  who  enters  to  look  around  and  lo  in- 
quire regarding  an  instrument,  terms,  etc.. 
leaves,  Ihc  salesman  is  practically  certain  to 
have  his  or  her  name,  address  and  other  data. 
This  is  entered  on  a  card,  space  being  pro- 
vided for  the  following  information :  Date, 
name,  address,  business,  phone  number,  inter- 
ested in,  price,  terms,  exch.inge  make,  allow- 
ance and  report.  Under  thg  heading  of  "Re- 
port" the  salesman  enters  in  detail  the  con- 
versation wilh  the  prospect,  aLid  when  the  pros- 
pect promised  lo  call  for  a  further  demoii.-lr.i- 
nmi.  Il  the  individual  does  not  call  as  prom- 
1  1  il  ,1  -.ilcsnian  immediately  gels  on  llie  job 
\\iili  llie  result  in  sales  mentioned. 

Eliminating  Collection  Troubles. 
Naturally  where  -o  ,jriMi  ;i  volume  of  bii-^^i- 


5  teller  must  of  necessity  be  our  last 
u[=  now  due  on  your  account  willi  U9. 
leiils  arc  made  now  we  will  be  forced 
;onfi.Kl  whicii  iiroeides  (hat  llie  enliic 
biilance  sball  .tI  our  oiilioji  liccome  due  sliouki  you  fail 
lo  nialic  paymem  as  agreed. 

We  have  alleniiiled  lo  deal  f.nirly  willi  you  ill  tills  mai- 
ler and  have  sent  you  three  separale  iiolices  of  payment 
and  this  is  our  second  leiler  lo  yuti  on  llie  iubject. 

Our  next  step,  unless  payments  arc  met,  must  be  a 

We  hope  you  will  not  compel  us  lo  lake  legal  acdon 
as  it  usually  proves  embarrassiiis  anil  cosily  to  you.  Kindly 


The  test  of  a  collection  system  is  its  effec- 
tiveness. Harry  Parnes'  system  has  proved  its 
elTectiveness  in  a  convincing  manner,  namely, 
ill  Ihe  la<t  eight  months  collection  difficulties 
li.ivc  been  overcome  witlioni  once  taking  the 
iii.iller  lo  iciiirt  for  setllemenl. 


Times  have  changed  in  the  Record  Business 

Old   fashioned,  profit-absorbing  sales  methods 
are  going  rapidly  into  discard 

Wanamaker,  L>on&  Healy,  A.  Hospc  &  Co.,  Grinnell  Bros.,  Baldwin 
Piano  Co.  and  a  great  many  other  prominent  concerns  have  adjusted 
(heir  sales  methods  lo  meet  the  changed  conditions  hy  adopting 

The  Audak  System 

The  modern  method  of  demonstrating  and  celling  record' 

Without    the    Use   of  Booths 


ny  as  six  Audak  units  in  space  formerly  occupied  by  one  booth.  Then 
lodels  lo  suit  each  particular  need.    Write  for  lull  Information. 


Dealers  place  as  ir 
Audak 

The  Audak  unit  illustrated  supplied  complete 


:ady  for  use  upon  removal  from  crate 


AUDAK  CO.  -  565  Fifth  Avenue  -  NEW  YORK,  N.  Y. 
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No.  601  Receiver.  Table 
Model.  6-tubc:  totally 
shielded;  dual  control; 
equipped  with  volt  meter; 
operates  horn  or  cone  type 
Loud  Speaker;  Solid  Ma- 
hogany. $210  without  acces- 
sories. 

No.  602  Art  Console. 
American  Walnut  cabinet; 
Built-in  loud  speaker;  Same 
operating  unit  as  No.  601. 
5340  without  accessories. 

Prices  quoted  are  for 
the  United  States 
east  of  the  Rockies. 


Stromberg-Carlson  Receivers  are  shielded  against  interference. 

In  the  No.  601  and  No.  602  Receivers,  heavy  copper  shields  guard 
all  four  tuned  radio  frequency  circuits  from  every  extraneous 
sound  except  that  to  which  the  antenna  is  tuned.  Not  a  condenser, 
not  a  coil,  not  a  fraction  of  an  inch  of  wire  can  pick  up  any  fre- 
quency except  the  one  to  which  you  tune  the  antenna.  That  is 
Stromberg'Carlson  Rejectivity. 

Stromberg-Carlson  Receivers  are  shielded  against  thoughtless 
handling. 

This  ensures  that  the  distance  abihty,  the  marvelous  tone  quahty 
and  the  selectivity  which  the  shielding  makes  possible,  shall  re- 
main unchanged. 

Stromberg-Carlson  Receivers  are  sealed. 

And  with  each  instrument  goes  the  manufacturers  guarantee  of 
its  faithful  performance  as  long  as  the  seals  remain  unbroken. 

The  protection  which  Stromberg-Carlson  gives  its  product, 
is  typical  of  the  protection  given  to  its  dealers— m  price; 
in  freedom  from  service  costs;  in  customers'  good-mill. 

Stromberg-Carlson  Telephone  Manufacturing  Co. 

lirrR-l==^«l  1060  University  Avenue  [l^i^yfiFfl 

Rochester.  N.Y. 
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Retrospeclive  and  Prospective 

THE  appruacli  of  1926  sees  the  talking  machine  trade  in  better 
condition  in  every  way  than  it  has  been  for  a  number  of  years, 
with  the  prospect  of  that  condition  continuing  for  an  indefinite 
period  as  a  result  of  Ihe  momentum  that  has  been  given  the  industry 
by  the  introduction  of  new  reproducing  instruments  and  new  rec- 
ords and  the  wide  publicity  that  has  been  given  these  new  products. 

In  casting  up  their  accounts  for  the  year,  it  is  probable  that  a 
considerable  majority  of  talking  machine  concerns  will  be  somewhat 
disappointed  by  the  actual  figures.  Although  business  has  been 
stimulated  to  a  remarkable  degree  during  the  past  two  or  three 
months,  actual  business  is  to  a  great  extent  of  the  future— for  the 
reason  that  adequate  supplies  of  new  instruments  have  not  been, 
and  are  not  now,  available  to  meet  the  demands  of  the  public. 

The  outstanding  feature  that  provides  the  most  solid  ground 
for  optimism  is  the  heavy  increase  in  the  demand  for  records  of  all 
kinds,  and  particularly  for  the  improved  types  thai  have  gone  so  far 
to  rekindle  public  interest  in  talking  machine  music.  It  is  slated  au- 
thoritatively that  this  Fall  saw  the  greatest  volume  of  record  sales 
in  the  history  of  the  industry,  and  although  some  of  these  sales 
were  made  on  a  reduced  price  basis,  this  does  not  in  any  way  detract 
from  the  fact  that  the  public  is  still  interested  in  the  talking  machine 
and  what  it  offers.  Incidentally,  the  demand  for  the  new  types  of 
records  at  regular  prices  has  been  so  substantial  as  to  tax  the  pro- 
duction facilities  of  the  various  factories. 

In  connection  with  the  marketing  of  the  new  records  and  tlleir 
acceptance  by  the  public,  it  is  particularly  significant  that  in  practi- 
cally every  case  the  improved  records,  most  of  them  made  through 
the  application  of  electrical  processes,  were  presented  to  the  public 
without  any  great  furor  and  not  hailed  as  something  revolution- 
ary. The  heavy  demand  that  has  come  for  these  new  recordings, 
therefore,  may  be  taken  to  reflect  the  ability  of  the  public  at  large 
to  appreciate  real  improvements  in  recording  and  to  show  that  ap- 
preciation in  the  most  tangible  way. 

The  trade  is  going  into  the  New  Year  with  a  seller's  market,  a 
situation  that  has  not  existed  for  half  a  decade,  and  there  is  every 
indication  that  despite  the  efforts  of  the  manufacturers  to  speed  up 


production,  which  are  real  and  not  fancied,  it  w,  be  some  months 
lea  t  before  the  output  of  the  new  models  will  in  any  way  ap- 
p  oacl  the  normal  demand.  As  a  result,  selling  during  he  past  few 
weeks  has  consisted  largely  of  securing  the  customer  s  order  or 
luturc  delivery  and  keeping  his  interest  alive  until  such  delivery 

T^rjadng  of  new  products  on  the  market  has  done  much  to 
solidify  the  trade  into  one  co-operative  organization  for  alAotgh 
the  manufacturers  did  their  share  in  advertising  and  demonstrating 
new  instruments,  it  was  due  to  the  efforts  of  distributors,  and  par- 
ticularly dealers  working  in  concert,  that  these  demonstra  ions  be- 
came really  effective  and  reached  the  greatest  number  of  people^ 
The  full  results  of  this  very  successful  work  of  propaganda  and 
exploitation  will  not  be  realized  for  several  months  to  come,  or  until 
new  instruments  are  immediately  available  for  all  who  desire  them. 

For  those  dealers  who  handle  radio  in  conjunction  with  talking 
machines  the  coming  year  likewise  holds  much  promise.  During 
1925  much  has  been  accomplished  towards  the  stabilization  of  the 
radio  industry,  the  weaker  manufacturers  dropping  by  the  wayside, 
while  those  who  continue  are  carrying  on  their  business  on  a  sound, 
ciilicient  basis  that  makes  for  permanency. 

During  the  past  few  months  there  has  been  a  considerable 
amount  of  unloading  of  surplus  stocks  of  radio  receivers,  or  of 
models  that  have  been  superseded,  but  these  instances  have  not  been 
sufficiently  numerous  to  affect  the  industry  seriously,  and  the  num- 
ber of  such  unloading  sales  is  steadily  decreasing,  which  may  be 
taken  as  an  indication  that  the  period  of  liquidation  is  drawing  to  a 
close  unless  some  unusual  emergency  arises. 

The  last  six  months  of  1925  have  seen  the  placing  on  the  mar- 
ket of  highly  improved  radio  receiving  apparatus  of  the  sort  that  the 
dealer  can  sell  with  the  full  confidence  that  it  will  accomplish  prom- 
ised results  and  that  if  these  results  are  not  forthcoming  the  man- 
ufacturer will  be  found  standing  back  of  his  product  and  ready  to 
make  the  necessary  adjustments.  Then,  too,  there  has  been  a  ten- 
dency on  the  part  of  manufacturers  to  grant  greater  protection  to 
dealers  in  the  matter  of  territory  and  caliber  of  competition,  and 
discounts  have  been  lengthened  to  enable  the  dealer  to  give  the  nec- 
essary service  to  customers,  to  take  care  of  his  normal  overhead  and 
at  the  same  time  leave  something  for  profit. 

In  the  ofling  there  also  appears  the  promise  of  some  regulation 
of  the  broadcasting  situation  that  will  facilitate  the  work  of  demon- 
stration and  at  the  same  time  give  to  the  customer  a  greater  amount 
of  satisfaction  in  his  purchase.  The  Federal  Government,  in  fact, 
has  declared,  unofficially,  that  a  definite  attempt  will  be  made  to  keep 
the  number  of  broadcasting  stations  within  reasonable  bounds,  sep- 
arate the  wave  lengths  to  a  degree  that  will  simplify  reception,  and 
altogether  put  the  matter  on  a  more  satisfactory  basis  than  exists 
to-day.  This  has  to  do  with  merchandising  only  so  far  as  it  keeps 
the  ultimate  consumer  satisfied  and  enthusiastic. 

Taking  everything  into  consideration,  there  is  no  reason  for 
any  member  of  the  trade  viewing  the  coming  twelve  months  with 
anything  but  &  spirit  of  optimism,  provided  he  has  kept  his  house 
in  order  and  has  taken  and  will  take  advantage  of  the  opportunities 
lhat  lie  before  him.  In  this  connection  it  might  be  mentioned  thai 
these  very  favorable  conditions  are  not  guaranteed  for  eternity  and 
that  the  manufacturer,  distributor  or  dealer  who  adapts  "manana" 
for  his  slogan  is  going  to  miss  much  of  the  cream  of  the  business. 
Those  who  make  the  money  will  be  those  who  work  as  though  all 
the  business  that  was  to  be  done  in  future  must  be  done  within  the 
span  of  a  single  year.  After  that,  they  can  revise  their  perspective 
and  renew  their  efforts. 


Qaesliomble  Adverlismg  Should  Be  Checked 

THERE  have  been  a  number  of  complaints  from  dealers  in  va- 
rious parts  of  the  country  relative  to  the  questionable  advertising 
of  certain  talking  machine  dealers,  particularly  that  designed  to 
make  the  prospective  purchaser  believe  he  was  getting  something 
different  from  the  machine  the  advertisement  really  referred  to. 
-One  dealer  advertised  the  "improved  phonograph  you  hear  so  much 
about,"  ai  a  very  low  price,  and  then  offered  the  customer  a  non- 
descript phonograph  of  the  ordinary  type,  dilating,  of  course,  upon 
its  fine  tone  qualities,  although  the  inference  in  the  advertisement 
was  that  it  represented  an  entirely  new  development.  Others,  sev- 
eral of  them,  have  used  the  names  of  prominent  makes  with  the 


December  IS,  1925 


THE  TALKING  MACHINE  WORLD 


11 


offer  "The  newest  machines  at  half  price,"  the  inference  being  that 
the  latest  models  were  being  sold  whereas  what  was  really  offered 
were  the  old  model  instruments  on  which  a  half-price  rate  has  been 
in  force  for  some  time. 

One  dealer  complained  to  the  local  association  and  demanded 
satisfaction,  little  realizing  that  as  a  body  the  local  organizations 
could  do  little  except  by  moral  suasion.  There  are  included  among 
the  laws  of  many  States  what  is  known  as  the  "Printer's  Ink  Stat- 
ute" or  an  adaptation  thereof,  designed  to  penalize  advertising  that  is 
fraudulent,  untruthful  or  misleading.  In  many  cities,  too,  there  are 
Better  Business  Bureaus  which,  when  properly  approached  by  the 
individual  dealer  who  is  willing  to  back  up  his  indignation  by  mak- 
ing a  definite  complaint,  will  take  steps  to  have  violations  of  the  law 
properly  punished. 

Misleading  advertising  is  not  something  that  can  be  checked 
by  the  dealer,  or  dealers,  through  the  holding  of  indignation  meet- 
ings. If  the  legitimate  dealer  feels  that  the  advertising  is  fraudu- 
lent, untruthful  and  misleading  and  affects  his  own  business  he  can, 
in  most  cases,  check  such  advertising  if  he  is  willing  to  take  the 
trouble  to  get  a  certain  amount  of  evidence  of  fraud  and  make  com- 
plaint to  the  proper  authorities. 

The  questionable  advertiser  has  long  been  with  us.  and  it  is 
unfortunate  that  in  these  days  of  such  rich  business  promises  the 
individual  who  seeks  to  do  business  by  sharp  practices  comes  to 
the  fore  as  a  thorn  in  the  side  of  the  retailer  who  sticks  to  legitimate 
methods. 


The  Much  Discussed  Question  of  Trade-ins 

THAT  the  talking  machine  dealer  is  fully  alive  to  any  problem 
that  might  arise  through  the  desire  of  talking  machine  owners  to 
trade  in  older  types  of  machines  for  the  new  and  highly  improved 
instruments  that  have  been  offered  to  the  public  this  Fall  has  been 
evidenced  by  the  various  gatherings  of  retailers  in  New  York  and 
other  cities  held  for  the  particular  purpose  of  considering  the  ques- 
tion of  the  trade-ins  and  arriving  at  some  solution  of  the  matter  that 
would  protect  the  dealer's  interest  and  at  the  same  time  preserve 
the  friendship  of  the  customer. 

To  the  big  centrally  located  dealer,  drawing  his  trade  from  a 
wide  territory,  the  question  of  the  trade-in  is  not  of  vital  interest 
because  as  a  rule  he  is  not  as  close  to  his  customers  as  is  the  neigh- 
borhood dealer,  and  is  in  a  better  position  to  pick  and  choose  those 
to  whom  he  is  going  to  sell,  for  the  next  few  months  at  least,  a  lim- 
ited supply  of  instruments.  In  such  a  case  if  the  prospective  cus- 
tomer goes  out  dissatisfied  with  the  trade-in  arrangement,  if  one  is 
offered,  there  can  be  found  in  a  generous  territory  another  cus- 
tomer to  fill  in.  . 

It  is  the  neighborhood  dealer,  however,  who  finds,  or  is  likely 
to  find  the  trade-in  question  bothersome  for  the  reason  that  he  has 
been  catering  to  what  is  practically  the  same  group  of  customers 
for  a  number  of  years,  supplying  their  needs  in  the  matter  of  ma- 
chines, records  and  accessories,  and  dependent  for  his  success  upon 
their  continued  good-will  and  patronage. 

This  type  of  dealer  is  not  able,  as  a  rule,  to  spread  his  sales 
campaign  successfully  over  a  wide  territory  and  feels  that  he  is  more 
or  less  obligated  to  stretch  a  point  when  necessary  to  hold  on  to  such 


trade  as  he  has,  even  though  at  the  moment  he  is  not  able  to  supply 
any  large  proportion  of  the  demand  for  the  new  products. 

Some  retailers  have  gone  to  the  extent  of  printing  definite 
schedules  of  allowances  on  used  instruments  for  the  guidance  of 
their  salesmen,  but  even  those  who  feel  sure  of  their  ground  in  this 
connection  can  profit  by  consulting  with  their  fellow  dealers  for  the 
purpose  of  arriving  at  some  common  understanding.  Mistakes  will 
be  made  and  losses  sustained  in  connection  with  the  making  of  allow- 
ances, but  the  chances  of  those  losses  are  fewer  as  the  dealers  dis- 
cuss and  get  at  the  root  of  the  matter. 

A  store,  or  a  warehouse'  full  of  used  instruments  taken  in  ex- 
change is  direct  proof  of  the  forcing  of  sales  which,  under  certain 
conditions,  may  be  necessary  but  just  at  the  present  time  represents 
waste  in  both  effort  and  money.  The  most  profitable  business  is 
that  which  brings  in  all  cash,  and  next  comes  that  in  which  figures 
an  allowance  that  makes  possible  the  turning  over  of  the  used  in- 
struments quickly  and  at  a  figure  that  represents  an  even  break  at 
least. 


New  Session  of  Congress  and  Business 

THE  new  session  of  Congress,  which  opened  this  month,  means 
much  directly  and  indirectly  to  the  merchants  of  the  country  for 
the  principal  reason  that  one  of  the  first  matters,  if  not  the  first  mat- 
ter, to  come  up  before  the  national  legislative  body  will  be  the  pro- 
posed new  Internal  Revenue  Bill  designed  to  free  the  business  men 
and  public  of  the  country  of  some  $300,000,000  or  more  in  Federal 
taxes.  . 

It  is  probable  that  there  will  be  many  changes  made  in  the  bill 
as  drafted  by  the  Ways  and  Means  Committee  of  the  House  before 
it  finally  receives  the  signature  of  the  President,  but  it  is  certain  that 
the  final  measure  will  grant  much  welcome  tax  relief  in  answer  to 
the  demand  of  the  country  and  the  idea  back  of  the  bill  itself.  It  is 
almost  certain,  too,  that  the  saving  will  come  close  to  the  $300,000,- 
000  mark,  which  means  that  just  that  much  money  will  be  made 
available  throughout  the  country  for  spending  purposes. 

Any  movement  of  this  sort  has  a  direct  effect  upon  the  retail 
business,  and  it  is  the  merchant  who  is  first  to  capitalize  it  who  may 
be  expected  to  get  the  fullest  measure  of  returns.  The  retailer  who 
can  first  announce  through  a  bulletin  in  his  window  that  the  lax 
reduction  bill  is  passed  is  going  to  create  a  good  impression,  and 
those  who  work  up  enthusiasm  before  it  is  passed  are  likely  to  gather 
in  the  shekels.  This  new  Revenue  Act  is  only  one  of  the  good 
things  promised  for  the  coming  year.  


RADIO  CABINETS 

Quality  Cabinets  on  a  Quantity  Basis 

Your  inquiries  will  receive  prompt  attention. 
QUALITY  SERVICE  PRICE 


PHONOGRAPH 


JORDAN   CABINET  CORPORATION 

First  Avenue  and  56lh  Street 


.sunset)  "si 


EDWARD  B.  JORDAN,  JR.,  Presidci 


Brooklyn,  N.  Y. 


For  thirty  years  the  name 


Jordan  has  stood  tor  quality  in  cabinet  work 
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OKeh  Salesmen's  Contest 
Stimulates  Sales  Volume 

"Race  to  the  Pole"  Contest  Had  Effect  of  Stim- 
ulating Sales  in  All  Lines  of  Merchandise 
Carried  by  Distributing  Division 

The  coTilcsl  participalfd  in  by  llie  members 
of  Ihc  sales  force  of  the  dislribiiting  division  of 
the  General  Plionoeraph  Corp..  New  York,  was 
a  decided  success  and  resulted  in  a  large  in- 
crease in  the  sales  volume  of  records,  portable 
talking  machines  and  needles.  The  contest,  as 
explained  in  the  November  issue  of  The  World, 
was  in  the  form  of  an  aeroplane  race  to  the 
North  Pole,  with  each  sale  of  records,  machines 
and  needles  having  a  certain  mileage  value.  The 
winners  of  the  prizes  were,  A.  J.  Bowdnan,  cov- 
ering the  upper  Manhattan  and  Bronx  territory, 
first  prize;  C.  A.  Klebarl,  second  prize;  J,  1. 
Forer,  third  prize,  and  S,  Lehrman,  fourth  pri/e. 
Manager  Ray  Wilson  was  so  elated  ov<.-r  the 
success  of  the  contest  tliat  he  inaugurated  one 
for  the  month  of  December,  with  increased  sales 
as  the  basis  for  the  awarding  of  prizes— the 
salesman's  record  for  the  month  compared  with 
Ihc  record  of  November  and  December  of  last 
year  as  the  basis  for  deciding  on  the  winners. 


Blair  &  Brodrib  Located 

in  New  and  Larger  Store 

Ni;w  Haven.  Conn..  December  8— Blair  &  Brod- 
rib, among  ihc  leading  talking  machine  dealers 
in  this  section,  are  now  established  in  their 
new  store  at  90  Oranee  street,  where  they 
o  floors  with  a  complete  stock  of 
in-wii  K.  lidison  and  Sonora  instru- 
i'IIk  r  i\  ilh  pianos,  radios  and  oilier 
IriimLiils  and  accessories.  Prior  to 
moving  from  its  old  quarters,  this  company 
conducled  a  sales  drive  which  cleared  the  floors 
of  practically  the  entire  stock. 


occupy 
Victor, 
ments, 
musical 


New  Columbia  Artists  in 

Current  Record  Releases 

Outstanding  Hits  Recorded  by  Leading  Colum- 
bia Artists  Feature  the  Current  Record  Re- 
lease of  the  Columbia  Phonograph  Co. 

One  would  be  hard  put  to  pick  out  any  one 
or  two  numbers' of  outstanding  nierrl  in  the  Co- 
lumbia, record  releases  of  December  10,  for  the 
entire  listing  scintillates  with  hits  recorded  by 
the  most  popular  Columbia  artists,  logcthcr 
with  the  first  records  of  several  new  artists. 
"Forgiveness"  coupled  with  "Mighty  Lak'  a 
Rose,"  is  the  coupling  of  iwo  waltz  numbers 
which  introduces  Francis  Craig  and  His  Or- 
chestra, a  recent  acquisition  from  Nashville, 
Tcnn.,  where  this  orchestra  is  the  most  popular 
(or  local  dances.  Ethel  and  Dorothea  Ponce 
make  their  bow  to  Columbia  record  fans  with 
two  "sister"  duets,  "What  Could  Be  Sweeter 
Than  Vou"  and  "Thai  Certain  Parly."  Other 
records  in  this  listing  that  are  certain  to  be  big 
sellers  arc  "Bamboola"  and  "Whoopee"  played  by 
Paul  Specht  and  His  Orchestra,  with  vocal  cho- 
ruses by  John  Morris  and  Pete  Dale;  "Sleepy 
Time  Gal"  sung  by  Lewis  James,  coupled 
with  "Just  a  Cottage  Small"  sung  by  Franklyn 
Bauer;  "Rhylhm  of  the  Day"  from  Earl  Car- 
roll's Vanities,  and  "I'm  Silling  on  Top  of  the 
World,"  both  played  by  Ross  Gorman  and  His 
Earl  Carroll  Orchestra;  "While  We  Dance  Till 
Dawn"  and  "Around  the  Corner,"  played  by 
Ted  Lewis  and  His  Orchestra;  "I  Wonder 
Where  My  Baby  Is  To-Nighl"  and  "I  Never 
Knew,"  by  the  ever  popular  Radio  Franks,  and 
"You're  More  Than  a  Pal  to  Me"  and  "I'm 
Sitling  on  Top  of  the  World,"  both  played  and 
sung  by  Art  GiUham,  the  Whispering  Pianist. 

The  annual  Electric  and  Radio  Show  was  held 
in  Memphis,  Tenn,.  recently  and  was  a  decided 
success,  with  manufacturers,  jobbers  and  dealers 
co-operating  in  the  display  of  the  latest  in  radio. 


Atwater  Kent  Co.  to  Reduce 
Number  of  Radio  Receivers 

To  Concentrate  Production  and  Distribution 
Effort  on  Three  Most  Popular  Models— M 
and  R  Models  to  Be  Discontinued 

PHiLAnELFHiA,  PA.,  Dcccmbcr  6.— The  Atwater 
Kent  Mfg,  Co.,  of  this  city,  has  announced  the 
early  discontinuance  of  Iwo  models  of  its  radio 
speaker  line,  models  "M"  and  "R."  In  this  con- 
nection the  company  states:  "Owing  to  the 
growing  popularity  of  the  type  H,  type  L  and 
type  K  models  of  the  Atwater  Kent  radio  speak- 
ers, our  production  department  is  being  changed 
over  to  manufacture  only  these  types." 

The  Atwater  Kent  Mfg.  Co.  produces,  among 
other  models,  what  is  known  as  the  Atwater 
Kent  Model  20  Compact.  This  remarkable  lit- 
tle set  has  been  designed  to  occupy  Ihc  smallest 
possible  space  and  yet  it  is  a  set  that  has  all 
the  qualities  of  the  larger  sets  in  the  Atwater 
Kent  line.  Dealers  have  found  this  particular 
model  to  be  probably  the  leader  in  the  line. 
Atwater  Kent  national  publicity  has  featured 
this  particular  set  amidst  the  home  surroundings 
of  nationally-known  personages. 

In  a  recent  bulletin  the  company  states  that 
the  trend  of  demand  to-day  is  for  Ihe  smaller 
radio  sets. 


Effective  Victor  Publicity 

Two  most  effective  double-page  advertise- 
ments of  Ihe  Victor  Talking  Machine  Co.,  Cam- 
den, N.  J.,  appeared  in  the  Saturday  Evening 
Post  the  lasl  two  issues  of  November.  The 
first  was  devoted  to  the  Elcctrola  and  the  com- 
bination Electrola  Radiola,  with  a  full  descrip- 
tion of  the  new  Victor  product.  The  second 
was  devoted  to  the  Orthophonic  Victrola  and 
was  illustrated  with  a  scene  of  Ponsella  in  Aida,. 
and  bore  the  caption  "For  great  music  of  all 
kinds  you  need  the  new  Orthophonic  Victrola." 


The  Holiday  Period  has  always  been  one  that  merited  genuine 
whole-hearted  rejoicing  upon  the  part  of  the  talking  machine  indus- 
try. It  has  always  been  a  season  that  showed  our  trade  great  favor 
even  in  trying  periods. 

To  those  of  us  who  have  continued  our  faith  in  the  talking  machine 
industry  and  who  now  see  our  faith  and  confidence  again  bearing 
fruit,  we  can  in  a  measure  give  forth  an  even  greater  expression  of 
rejoicing. 

To  our  many  friends  in  the  trade,  to  our  business  associates  and  to 
the  industry  at  large,  we  sincerely  wish 


atiD  a 

PEERLESS  ALBUM  COMPANY 

RHIL.  RAVIS,  Rrealdent 

636-638  BROADWAY.  NEW  YORK 


WALTER  S.  GRAY  CO..  Pacific  Coa»t  Representative 
San  Francisco  and  Lot  Angele* 


L.  W.  HOUGH.  146  Mom,  Av. 
Boston,  Mags. 
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MalierA  of  Honrat  Quaker  Main  Springs 
A  Complete  Line  of  Talking  Machine  Repair  Matertah 
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Selling  Through  the  "Eye  of  the  Store 

The  Importance  of  the  Window  as  a  Sales  Producer^ — Planning  an 
Eye-Arresting  Display — Cost  of  Window  Space — Striking  Displays 


(Jamea  P.  Duffy,  advertisingr  manager  of  flie  Columbia 
Phonograph  Co.,  is  an  aulhorily  on  window  displays  ami 
the  accompanying  article  contains  a  wealth  of  informa- 
tion which  plionoBrajih  dealers  will  find  profilable— Editor,) 
The  talking  macliiiic  merchant  is  in  a  par- 
ticularly enviable  position  as  far  as  his  window 
display  possibilities  arc  concerned,  and  yd  so 
few  of  them  take  advantage  of  (he  opporlinii- 
ties  afforded  that  they  are  without  question 
losing  ihou-ands  of  dollars  in  sales  (■:ich  y...Tr, 


This  Window  Display  Sold  Over  2,UU0  ol  One  Kecord  Number 
Music  in  itself  is  an  appealing  art.  The  very 
nature  of  the  merchandise  carried  by  a  talk- 
ing machine  merchant  is  in  itself  one  of  the 
finest  display  pieces  that  one  could  wish  for. 
This  statement  is  even  more  true  of  such  mer- 
chandise as  phonograph  records,  playcr-pinno 
rolls  and  sheet  music.  Practically  all  people 
to-day,  old  and  young,  male  and  female,  regard- 
less of  race  or  color,  are  interested  in  the  popu- 
lar music  of  the  day  as  it  is  played  in  musical 
comedy,  on  the  vaudeville  stage,  over  the  radio, 
and  as  whistled  in  the  street.  With  such  curio.';- 
ity  aroused,  and  it  is  a  very  ardent  curiosity, 
one  of  the  most  annoying  of  the  display  man's 
problems  has  been  solved— the  problem  of  se- 
curing attention. 

Six  Points  About  Window  Displays 
There  are  si.\  points  about  window  display  sell- 
ing that  most  successful  display  men  agree  are 
very  necessary  and  very  helpful  to  increased 
sales.  These  are;  attention,  simplicity,  selling 
appeal,  neatness,  completeness,  good  arrange- 
ment. 

With  the  curiosity  referred  to  above  serving 
to  aid  and  abet  the  attention  value  of  the  deal- 
er's window,  some  of  bis  work  has  been  done 
for  him.  However,  the  curiosity  of  the  indi- 
vidual must  be  played  upon  in  order  to  get  the 


By  James  P.  Duffy 

passer-by  to  not  only  glance  at  the  window  but 
to  make  an  unconscious  study  of  it. 

Many  ingenious  methods  have  been  used  to 
attract  attention,  but  the  three  most  simple 
means  are  by  the  use  of  color,  by  some  moving 
object,  or  by  novelty  of  arrangement.  In  mu- 
sical merchandise  display  a  fourth  method  is 
possible— the  securing  of  attention  by  sound, 
whellicr  from  phonograph,  player-piano,  or  ra- 
dio set. 

Aside  from  this 
sound  method,  it 
should  be  remem- 
bered that  beautiful 
color  schemes  also 
attract  the  eye, 
moving  objects  usu- 
/illy  arouse  curios- 
ity, particularly  if 
iho  propelling  force 
IS  not  visible,  and 
novel  arrangements 
create  interest  be- 
cause of  their 
uniqueness. 

The   use   of  win- 
dow display  material 
supplied    by  manu- 
facturers    olTers  a 
splendid  opportunity 
lo  secure  the  neces- 
sary attention.  This 
Tnaterial    is  usually 
lithographed  in 
bright   colors,  tact- 
fully spread  throughout  the  display  and  pre- 
pared with  only  one  purpose  in  mind— to  sell 
more  merchandise  for  the  dealer.    A  sample  of 
this  type  of  display  is 
shown    in    the  photo- 
graph on  this  page. 

After  attention  has 
been  secured,  the  next 
step  in  window  display 
merchandising  is  to  toll 
the  story.  It  should  be 
told  quickly,  accurately 
and  coiriplctcly.  The 
passing  public  is  on  its 
way  somewhere  and 
"long-winded"  sales 
talks  arc  not  effective. 
In  this  connection  the 
old  suggestion  offered 
by  the  billboard  adver- 
tisers to  the  effect  that 


human  mind  becomes  confused  and  doesn't  grasp 
any  of  the  points. 

It  is  for  this  reason  that  the  more  progressive 
merchants  in  the  larger  cities  change  their  win- 
dows frequently.  A  single  story  is  told  for  a 
day,  a  half  week,  or  a  week,  and  then  a  different 
story  is  told  for  the  next  period.  Similarly, 
many  smaller  merchants  who  have  grasped  the 
idea  of  window  display  advertising  divide  their 
windows  into  sections  and  tell  a  single  story  in 
each  section  in  snch  a  way  that  the  concentrated 
attention  of  the  individual  can  easily  grasp  the 
desired  sales  point. 

Diversified  Displays  Profitable 
The  wise  music  merchant  who  devotes  his 
window  for  one  week  to  phonographs,  one  week 
to  player-piano  rolls,  one  week  to  sheet  music, 
one  week  to  certain  types  of  musical  instru- 
ments that  he  may  carry,  at  the  end  of  the  year 
can  show  more  profit  from  his  extra  sales  than 
the  merchant  who  looks  upon  his  windows  as  a 
place  to  dispose  of  odds  and  ends  with  the  re- 
sult that  the  window,  from  the  front,  takes  on 
the  appearance  of  a  "junk  shop,"  with  a  con- 
glomeralton  of  old  sheet  music,  old  records,  old 
piano  rolls,  a  few  ukuleles,  some  harmonicas, 
and  perhaps  a  few  of  last  month's  newspapers. 

Some  music  merchants  carry  their  displays  a 
step  further  and  devote  an  entire  period  to  a 
single  song  hit  that  is  particularly  popular  in 
their  vicinity.  Such  merchants  who  tie  up  with 
the  popular  hits  of  the  day  have  the  pleasure  of 
hearing  their  cash  register  tinkle  frequently. 

The  usual  objection  to  the  practice  of  devot- 
ing an  entire  window  to  a  single  article,  or  type 
of  article,  is  that  equal  prominence  should  be 
given  to  all  of  the  various  classes  of  merchan- 
dise in  the  store.    This  objection  is  met.  how- 


billboard  advertising 

should  be  arranged  so  Central  Figure  of  Columbia  Christmas  Record  Window  Display 

<;ver,  by  the  fact  that  if  an  attractive  window 


that  "he  who  runs  may  read"  holds  good  in  win- 
dow display.  The  human  mind  can  only  grasp 
one  point  at  a  time.  Therefore,  it  is  best  to 
confine  a  window  display  to  a  single  story.  If 
several  stories  are  told  at  the  same  time  the 


display  can  get  individuals  into  the  store,  they 
will  not  only  buy  the  articles,  displayed  in  the 
window,  but  if  other  articles  are  attractively 
{Coulitmed  on  paye  16) 


STARR  PIANOS     STARR  PHONOGRAPHS 
GENNETT  RECORDS 

^epres-ent  the  Uiqlicst  duammtnt  in  oMuncal  OVorth 

STARR  PIANO  COMPANY 

Established  1872  v.- Wivi  1  .r4.I  >  1 
  Kichmond.  Indiana 


New  Kennedy  Model  Thirty 

Presents  Added  Advantages  to  Radio  Dealers 

THE  INTRODUCTION  of  the  new  Kennedy  Model 
Thirty  ushers  in  even  greater  opportunities  for  Ken- 
nedy dealers!  This  new  receiver  has  been  built  around 
the  same  fundamental  principles  that  are  responsible 
for  the  surpassing  performance  of  the  famous  Kennedy 
Model  Fifteen.  The  addition  of  certain  refinements 
and  improvements  assures  an  instrument  that  is  liter- 
ally the  acme  of  Kennedy  radio  perfection. 

Here  is  a  receiver  that  delights  both  the  eye  and  the 
ear.  It  is  presented  in  exquisite  cabinetry — its  two- 
tone  burl-walnut  paneled  finish  is  in  pleasing  contrast 
with  its  gold  and  oxidized  silver  finished  trimmings. 
Its  tone  fiilly  measures  up  to  the  highest  Kennedy 
standards.  Its  selectivity  and  gradual  volume  con- 
trol leave  nothing  to  be  desired.  It  has  a  double 
range  voltmeter — plug  connection  for  all  battery, 

Other  Kennedy  Products  "'Royal  Sixteen,  a  5-tube  cabinet 
type  priced  at  $235.00  without  accessories.  Royal  Reproducers— Horn 
types,  Model  Six-Twenty,  $25.00,  Moae!  Six-Ten,  $20.00-Cabinet 
type,Model  Six-Thirty,  $40.00.  Ai!  prices  slightly  higherwest  of  Rockies 

KENNEDY 


antenna  and  ground  wires,  taking  the  place  of  the  usual 
binding  posts — phone  plug  inside  the  cabinet — tubes 
concealed  but  readily  accessible  from  the  back.  Oper- 
ates on  either  inside  or  outdoor  aerial — wired  to  ac- 
commodate the  new  type  tubes,  including  special 
output  amplifier.  Price,  without  accessories,  $145.00. 
West  of  Rockies  slightly  higher. 

A  REAL  SELLER 

Model  Thirty  makes  an  instant  appeal  wherever  it 
is  demonstrated.  It  is  a  real  seller  with  substantial 
profit-making  opportunities — a  fact  that  is  strongly 
evidenced  by  the  large  volume  of  orders  on  file. 

Literature  is  ready.  Send  for  it  and  also  ask  for  fiiU 
details  on  the  Kennedy  Protective  Dealer  Policy. 
Colin  B.  Kennedy  Corporation  '  '  Saint  Louis 


Colin  B.  Kennedy  Corporation  You  may  send  particulars  of  the  Kennedy  Protective  Dealer  FranchiK  and 

dOlS  Locust  Street,  St.  Louis,  Mo.  full  information  on  the  complete  Kennedy  line. 

Name  
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Selling  Through  the  "Eye  of  the  Store" 

— Arranging  Sales  Producing  Windows 


shown  inside  additional  sak-s  w 
truth  of  this  reasoning  is  found  in  llic  window 
displays  of  the  large  department  stores  in  the 
larger  cities.  Many  a  woman  has  gone  inio  the 
large  department  store  to  look  at  a  gown  dis- 
played in  the  window  and  come  out  with  bot- 
tles of  perfume,  several  yards  of  ribbon,  some 
silk  hose,  a  few  handkerchiefs,  several  "bar- 
gains" and  an  empty  pocketbook. 

Selling  Appeal 
The  third  point  mentioned  as  being  most 
helpful  to  a  sales  increase  is  "selling  appeal." 
This  is  an  important  factor  in  successful  dis- 
play. It  is  not  sufficient  to  display  a  phonograph 
record,  or  other  piece  of  musical  merchandise 
and  leave  it  to  the  public  to  suppose  that  they 
should  liave  it.  On  the  oilier  hand,  it  is  neces- 
sary that  some  kind  of  appeal  be  made  to  con- 
vince the  passer-by,  or  the  looker-in,  that  the 
purchase  of  the  article  displayed  will  add  to 
their  pleasure,  convenience,  or  enterlainnicnt,  or 
to  the  pleasure,  enlertainment,  or  future  happi- 
ness of  someone  they  know.  The  manufac- 
turer's sales  helps  usually  fill  in  this  need,  al- 
though many  successful  window  displays  are 
successful  because  of  special  cards  made  up  by 
the  dealer. 

In  connection  with  "selling  appeal"  there  are 
a  few  good  window  trimming  rules  which  should 
be  followed.    It  should  not  really  be 
to  set  these  down,  but  many  busy  peoph 
look  the  simplest  reasons  foi 
failure  of  such  a  helpful  thing  as  the  window 
These  "rules"  arc: 

1.  Keep  the  windows  clean. 

2.  Follow  a  schedule  and  plan  your  displays 
in  advance. 

3.  Leave  "breathing  space"  between  the  ar- 
ticles displayed. 

4.  Keep  the  display  simple  and  well  balanced. 

5.  Display  seasonable  merchandise  wherever 
possible,  For  example,  Christmas  records  dur- 
ing the  holiday  season,  Easter  records  and  sa- 
cred music  during  the  Easter  time,  light  fox- 
trots, Hawaiian  music  and  dreamy  waltzes  dur- 
ing the  Summer  time. 

6.  Change  your  displays  often,  so  that  peo- 
ple will  not  see  the  same  things  all  the  time  in 
your  window. 

7.  "Build  up"  your  displays.     'J'he   hack  ol 


(Cottliiiued  from  page  14) 
II  result.    The      your  display 


hould  he  high  enough  so  lhat  il 
readily  be  seen  from  (he  sidewalk,  even  over 
the  heads  of  people  in  front  of  your  window. 

S.  Ask  the  manufacturers'  advertising  de- 
partment to  help  you.  Get  lliem  to  send  you 
display  material  and  make  sutjgeslions.  They 
arc  in  touch  with  ih.'U^auds  of  other  stores  like 
your.';,  and  lln-y  will  fLnily  help  you  if  you  tell 
lliem  wh.il  yiMi  an.'  iryini;;  to  do. 

The  last  three  points  of  the  six  referred  lo 
above — neatness,    completeness    and   good  ar- 
rangement— are  self-evident.    Of  course,  clean 
merchandise  should  be  used  in  preference  to 
f]y-spccked,    sunburned    or   shopworn    articles  - 
Every  elTort  should  be  made  to  add  a  "class" 
tone  to  the  window.    Colored  crepe  paper  ou 
the  floors  and  walls  helps  to  make  the  display  al- 
Iractive.     The  display  should    be  complete  in 
itself,  without  leaving  anything  lo  the  imagina- 
lioi»  of  ihe  prospect,    Everything,  from  the  mer- 
chandise ilscif  down   to  the  price,  should  be 
shown  for  all  the  world  to  see  and.  naturally, 
the  arrangement  of  the  display  should  be  so 
good  and  so  concentrated  that  it  would  be  pos- 
sible to  take  out  one  section  at  any  time  and 
replace  it  without  alTecting  the  whole  display. 
Cost  of  Window  Display  Space 
Many  merchants  do  not  really  appreciate  the 
value  of  their  show  windows,  although  it  has 
been  estimated  by  real  estate  operators  that  50 
per  cent  of  the  rent  paid  by  a  merchant  is  depend- 
ent u|>oii  iho  amount  of  window  display  space  in 
his  -tori'     If  your  store  is  on  the  main  street 
and  ymi  li;ive  a  fair  amount  of  window  display 
avail, ibh'  yim  i-.m  prove  ibis  .statement  to  your- 
self.   .'\sk         «i  your  real  eslate  broker  friends 
to  obtam  llie  rentals  of  some  second-sEory  loft 
on  a  side  street,  where  it  is  impossible  for  your 
window  displays  (if,  indeed,  there  is  any  chance 
of  making  a  window  display)  to  be  seen.  You 
will  probably  find  that  our  50  per  cent  estimate 
i.s  very  small,    Willi  these  mirrors  to  your  store, 
and  with  Ihe  thousands  of  people  who  walk  the 
streets  every  day  your  plale-glass  salesman  of- 
fers yon  an  opportunity  that  far  out-dislances 
any  other  method  of  merchandising  that  you 
could  possibly  use.     Here  yoii  have  a  sileni 
salesman,  working  for  you  twenty-four  hours  of 
the  day  and  night,  always  extending  to  them  an 
invitation  lo  come  inside. 


Announcing  the  New 

TRUE  BELL 

Loud  Speaker 

Combines  real  beauty  with 
supreme  clarity  of  tone. 

The  variation  of  sound  chamber,  adjustable  lo 
sound  waves,  permits  mellow  and  most  natural 
lone  quality  without  distortion.  Tins  is  an 
rs,  luHvc  feature  of  the  TRUE  BELL. 


I). 


5  have  discovered  how  easily  Rcpro- 
can  be  sold  by  offering  the  TRUE 


List  Price,  $15.00 

iiT  lypus  of  SjH'okerw  from 
SH.OO  lo  S'i-i.SO. 


Height  14J^  inches.    Diameter  of  bell  8  inches. 
Standard  finishes — Mahogany  Black  Crackle  over 
Bronze,  and  Black  Crackle  over  Silver. 
Very  liberal  discounts.    Special  proposition  to 
dealers  for  sample.    Distributors  wanted. 

Bee-Zee  Products  Co. 

511  Chapel  St.  New  Haven,  Comi. 


Chain  stores,  department  stores  and  other 
large  and  successful  merchants  attribute  a  great 
deal  of  their  success  to  Ihe  judicious  use  of  their 
windows.  So  much  do  these  merchants  think 
of  the  value  of  their  windows  and  their  window 
displays  lhat  one  large  New  York  department 
store  pays  a  man  $30,000  a  year  to  put  in  dis- 
plays for  llicni.  This  store  is  one  of  the  most 
successful  in  the  country,  its  window  displays 
are  known  all  over  the  civili/ed  world. 

A  Striking  Window 
Large  city  merchants,  however,  are  not  the 
only  business  men  awake  lo  the  possibilities  of 
their  windows.  Sol.  J,  Phillips,  of  Belhleliem, 
Pa.,  has  sensed  the  value  of  window  .displays 
and  he  has  added  a  touch  of  the  theatrical  with 
good  efTect,  Mr.  Phillips,  who  is  a  Columbia 
phonograph  dealer,  conceived  the  idea  of  dra- 
matically picturing  the  Columbia  record  on  "The 
Death  of  Floyd  Collins."  In  his  window  he 
built  a  sand  cave,  of  gray  cloth,  sand,  rocks  and 
wood,  and  then  dressed  a  wax  figure  in  miner's 
uniform,  put  a  shovel  in  one  hand  and  a  lantern 
in  the  oilier  and  laid  the  figure  on  the  floor  of 
the  window.  Then  he  secured  a  papier-mache 
rock  and  placed  it  over  the  legs,  thus  holding 
Ihe  figure  in  the  same  position  in  which  the  un- 
fortunate Floyd  Collins  was  held  in  the  sand 
cave  in  Kentucky  where  he  met  his  death.  The 
photograph  of  this  window  is  shown  on  page 
14.  The  success  of  it  is  indicated  by  the  fact 
that  more  than  2,000  records  of  "The  Death  of 
Floyd  Collins"  were  sold  as  a  direct  result  of 
this  window  display. 

All  of  which  indicates  that  your  customer  can 
sell  himself  with  the  assistance  of  your  show 
window,  if  you  give  him  half  a  chance. 


New  Sonora  Distributor 
Appointed  to  Cover  Texas 

Hassler- Texas  Co.  Has  Warehouses  in  Leading 
Cities  of  the  State 

The  Hassler- Texas  Co.,  Texas  distributing 
organization,  has  been  appointed  a  distributor 
for  Sonora  in  lhat  State.  Under  the  guidance 
of  H.  E,  Merrithew,  president,  this  company 
has  built  up  one  of  the  most  successful  auto- 
motive accessory  distributing  organizations  in 
the  country — and  it  promises  to  attain  the  same 
success  in  the  radio  field.  'J'he  radio  depart- 
ment will  be  personally  directed  by  Mr. 
Merrithew. 

It  has  three  warehouses  located  at  strategic 
points — Dallas.  San  Antonio  and  Houston, 
which  gives  a  thorough  coverage  of  the  State. 
l-.ac!i  branch  warehouse  carries  a  comprehen- 
sive slock  of  Sonora  instruments  and  advertis- 
ing material,  assuring  prompt  service  to  ihe 
ilealers  of  Texas. 


National  Columbia  Record 
Ads  Create  Retail  Sales 

The  second  of  the  series  of  full  page  news- 
paper advertisements  featuring  the  records  of 
the  Columbia  Phonograph  Co..  New  York,  ap- 
peared in  Ihe  leading  newspapers  of  twenty- 
eight  cities  of  the  United  States  the  latter  part 
of  last  month  and  caused  as  great  a  demand  for 
the  coupling  of  "Robin  Hood"  and  Ihe  "Sword 
of  Ferrara"  which  was  featured,  as  did  the  first 
advertisement  for  "Adeste  Fideles."  the  record 
containing  4,850  voices.  The  record  featured 
in  the  November  advertisement  is  sung  by  the 
male  chorus  of  850  voices  of  the  Associated 
Glee  Clubs.  The  slogan  "Your  Own  Phono- 
graph Is  Now  Worth  Twice  What  You  Paid 
for  It,"  again  heads  the  ad.  The  illustration 
was  a  scale  of  notes,  one-half  reproduced  in  a 
faint  shaded  gray  as  opposed  to  clear  black 
notes,  representing  llie  diiJcrcnce  between  the 
recordings  of  yesterday  and  the  Columbia  rec- 
ordings of  to-day.  Copies  of  the  advertisement 
were  sent  to  all  Columbia  dealers  for  display 
in  their  windows  and  stores. 
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lest  em  yourself  i 


Cone  Speaker 


Type  H  Speaker 


Cabinet  Speaker 


Don  t  just  listen.  Really  test  the  speakers.  Tune  in  a  piano 
solo.  Listen  to  the  very  low  notes.  Are  they  muffled  and 
blurred?  Or  as  clear  and  round  as  they  are  through  a  Brandes? 

After  youVe  convinced  yourself,  you  will  want  to  demon- 
strate the  Brandes.  Then — and  only  then — do  we  want  you 
to  place  your  regular  order. 

Brandes  have  been  experts  in  radio  acoustics  since  1908. 
Their  complete  line  now  includes  all  types  of  speakers  as  well 
as  that  old  standby — the  Superior  Matched  Tone  Headset. 

Canadian  and  Western  ficts  slighfty  higher. 

Send  your  order  for  a  Brandes  to  your  nearest  Brandes  jobber. 
If  youdon'ti{nowhim,  ufrifc  us.  We'll /brufard  your  order  to  him. 

Brandes  Products  Corporation 

200  Mt.  Pleasant  Avenue     Newark,  N.  J. 

Branded 

EXPERTS     IN     RADIO     ACOUSTICS     SINCE  1908 
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Ralph  H.  Meade  Elected 

Redfield  Vice-President 

Popular  Sales  and  Advertising  Executive  Oc- 
cupies Important  Connection  With  Leading 
Advertising  Agency  of  New  York 

Ralph  H.  Meadf.  well  known  in  the  phono- 
graph and  radio  industry  in  the  East,  is  now 
vice-president  of  llic  Redfield  Advertising 
Agency.    34  Thirty-third     street,  New 

York,      Mr.     Mendv     will      ni.'cil     no  intro- 


pany,  in  developing  an  effective  publicity  cam- 
paign for  Adier-Royal  jobbers  and  dealers.  The 
Redfield  Advertising  Agency  is  well  known  in 
advertising  circles  and  C.  S.  Redfield,  its  presi- 
dent, has  for  many  years  been  actively  connect- 
ed with  important  radio  and  phonograph  adver- 


Kaiph  H.  Meade 
duction  lo  liic  sales  and  advertising 
branches  of  the  industry,  for  he  was  for- 
merly advertising  manager  of  the  Sonora  Pho- 
nograph Co.  and  more  recently  was  advertising 
and  sales  promotion  manager  of  the  Adier  Mfg. 
Co.,  New  York.  Mr.  Meade  also  has  to  his 
credit  an  extensive  experience  in  the  advertis- 
ing agency  business  and  prior  to  entering  the 
phonograph  industry  was  advertising  manager 
of  the  Samson  Tractor  Corp..  a  division  of  the 
General  Motors  Corp. 

As  vice-president  of  Ihe  Redfield  Advertising 
Agency.  Mr.  Meade  will  have  ample  opportunity 
to  utilize  to  splendid  advantage  his  knowledge 
of  the  phonograph  and  radio  industries,  for  the 
Redfield  Agency  is  placing  the  advertising  of 
the  Adler  Mfg.  Co.,  manufacturer  of  Adler- 
Royal  neutrodyne  radio  and  phonograph  prod- 
ucts. Mr.  Meade's  former  connection  with  the 
Adler  Mfg.  Co.  will  enable  him  to  work  in  close 
co-operation  with  Lambert  Friedl,  vice-presi- 
dent and  general  sales  manager  of  this  corn- 


Edgar  Rickard  Elected  a 
Director  of  Hazeltine  Corp. 

Prominent  Engineer  Now  Member  of  the  Board 
of  Directors  of  the  Firm  That  Controls  the 
Hazeltine  Neutrodyne  Radio  Patents 

Edgar  Rickard,  of  New  York,  one  of  the 
country's  leading  engineers,  was  elected  a  direc- 
tor of  the  Hazeltine  Corp.  recently.  Mr.  Rick- 
ard. during  the  years  of  tlie  war.  was  associated 
with  Secretary  of  Commerce  Herbert  Hoover 
in  the  American  Relief  Administration.  In  1921 
he  was  appointed  purclia.sing  commissioner  by 
President  Harding,  with  authority  to  spend  the 
$20,000,000  appropriated  to  relieve  famine  in 
Russia.  He  later  became  director-general  of 
all  relief  work  in  that  country. 

The  Hazeltine  Corp.,  whose  directorate  he 
now  joins,  is  a  radio  corporation  which  owns 
the  neutrodyne  patents  covering  the  inventions 
of  Professor  L.  A.  Hazeltine.  It  also  controls 
the  radio  inventions  of  Professor  Marius  O.  A. 
Latour.  of  France,  through  its  ownership  of  the 
Latour  Corp. 


WLIB  Now  Broadcasting 

Atwater  Kent  Concerts 

New  Chicago  Station,  Operated  by  Liberty,  Is 
Added  to  Chain  of  Stations,  Which  Now 
Number  Fourteen,  Giving  These  Concerts 

Philadelphia,  Pa.,  December  7. — The  Atwater 
Kent  Mfg.  Co.,  of  this  city,  has  added  still  an- 
other station  to  the  number  from  which  its  Sun- 
day evening  concert  is  broadcast.  The  new  sta- 
tion is  WLIB,  Chicago.  This  station  is  operated 
by  the  publishers  of  Liberty,  the  weekly  mag- 
azine. Its  various  activities,  therefore,  are 
widely  heralded  and  although  comparatively 
new  it  has  already  proved  a  very  popular  sta- 
tion with  radio  fans.  With  the  addition  of  this 
new  station  the  Atwater  Kent  radio  artists  are 
now  broadcast  from  WEAF  and  fourteen  affili- 
ated stations. 


Gross-Brennan,  Inc.,  Secures 
Martin  Go.  Representation 

Gross-Brennan,  Inc..  Eastern  representative 
of  the  radio  division  of  the  Stromberg-Carlson 
Telephone  Mfg.  Co.,  with  headquarters  at  342 
Madison  avenue.  New  York,  has  also  been  ap- 
pointed manufacturers'  representative  in  metro- 
politan territory  for  the  Glenn  L.  Martin  Co.. 
Cleveland,  O.  This  concern,  which  has  for  many 
years  been  a  lea'der  in  the  development  of  air- 
craft products,  is  manufacturing  the  Martin 
Acro-B  eliminator  and  it  is  planning  to  concen- 
trate all  of  its  activities  in  the  radio  industry 
upon  the  production  of  this  eliminator,  which 
has  already  attained  considerable  popularity. 
Gross-Brennan,  Inc.,  will  merchandise  the 
Aero-B  eliminator  direct  to  dealers  in  the  met- 
ropolitan area. 


Press  and  Public  Laud 

Orthophonic  Victrola 

Despite  the  fact  that  more  than  a  month  has 
elapsed  since  the  Orthophonic  Victrola  was  in- 
troduced to  an  expectant  public  the  instrument 
is  still  amazing  the  music  loving  public,  as  is 
evidenced  by  the  many  reports  received  by  The 
World  from  all  sections  of  the  country  telling 
of  the  concerts  given  through  this  instrument  in 
churches,  clubs,  educational  institutions  as  well 
as  in  dealers'  stores,  with  capacity  audiences  the 
rule  at  each  concert.  Newspapers  are  still  de- 
voting columns  of  space  to  the  Orthophonic. 
detailing  its  capabilities  and  the  manner  in 
which  it  differs  from  the  Victrola  formerly  on 
the  market. 


M.  E.  Taylor  Dies  Suddenly 

Meeudian,  Miss'.,  December  8. — M.  E.  Taylor, 
who  for  the  past  five  years  has  been  manager 
of  the  talking  machine  department  of  the  A. 
Gressett  Music  House,  died  suddenly  last  month 
of  heart  trouble.  Mr.  Taylor,  prior  to  his  con- 
nection with  the  A.  Gressett  establishment,  con- 
ducted his  own  music  store  and  his  acquaintance 
with  the  trade  was  wide.  He  is  survived  by  his 
widow  and  four  children,  the  oldest  son.  Marion 
Taylor,  being  connected  with  the  New  Orleans 
branch  of  the  Brunswick  Co. 


is  the  most  sensational  and  revolutionary  discovery  in  musical 
reproduction.  Already  the  sales  are  phenomenal.  Provision 
has  been  made  for  the  use  of 

HBRE  NEEDLES 

for  the  utmost  in  soft  and  mellow  tone.  That  means  that  every 
dealer  should  be  well  supplied  with 

Record  Needle  Cutters 


ORe   BadfiTer  "Jalking"  MacKine 


191  FOURTH  ST. 


MILWAUKEE,  WIS. 
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COLUMBIA 

The  one  supreme  advance 
in  the  phonograph  art  in 
twenty  years  is  the  develop- 
ment of  Columbia  Records 
to  today's  almost  unbeliev- 
able perfection. 


COLUMBIA  PHONOGRAPH  COMPANY 
1819  Broadway  New  York 


COLUMBIA 
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the  difference  is  as  unmistakable 


All  the  brilliance 
and  definition  of  the 
original  rendition  — 
and  marvelous  volume 


COLUMBIA 
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as  in  the  notes  shown  above 


—  as  if  you  had  opened 
the  door  of  a  music 
room  always  closed 
until  now. 

COLUMBIA  PHONOGRAPH  COMPANY 
1819  Broadway  New  York 

COLUMBIA 

1.1  1  , 
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COLUMBIA 


IVrife  the  Columbia  branch  or  distributor  in  ytnir  ter- 
ritory for  full  information  on  the  new  Cnluwbia  line 


ATLAHTA,  GA., 

561  Whltehnll  Street. 
NEW  ORLEANS,  LA., 

S17  Canal  Street. 
BOSTON.  MASS.. 

1000  Wasblngtan  Street. 
CHICAGO,  ILL., 

AiO'W  S.  WabBSh  Avenue, 
CLEVELAND,  OHIO. 

1825  E.  Eighteenth  Street. 
CINCINNATI,  OHIO, 
222  W.  Fourth  Street. 
DALLAS.  TEXAS, 

2000  North  Lamar  Street. 
KANSAS  CITY,  MO., 

804  Grauil  Avenue. 
ST.   LOUIS,  MO., 
1213  Pine  Street. 
LOS    ANGELES,  CAL., 

809  S.  Los  Angeles  Street. 
NEW   YORK  CITY, 

121  W,  Twentieth  Sttcel. 
PHILADELPHIA,  PA„ 

40  N.  Sixth  Street. 


PITTSBURGH,  PA., 
632  Duquesne  Way. 
SAN  FRANCISCO,  CAL., 

J4S  Bryant  Street. 
BUFFALO,  N.  Y., 
700  Main  Street. 
DETROIT,  MICH.. 

ii9  E.  Fort  street. 
MINNEAPOLIS.  MINN., 

18  N.  Thlid  Street. 
SEATTLE,  WASH.. 

911  Western  Avenue. 
COLUMBIA  WHOLESALERS,  Inc.. 

205  W.  Cnmilen  St..  Baltimore,  Md. 
TAMPA  HARDWARE  CO., 

Tampa,  Fin. 
COLUMBIA  STORES  CO., 
1660  Glennrra  Ave.,  Denver,  Colo. 
221  S.  W.  Temple,  Salt  Lake  City, 
Utah. 

W.  W.  KIMBALL  CO., 
Wabash  Ave.  &  E.  Jackson  Blvd., 

ClltCDBO,  III. 


COLUMBIA  PHONOGRAPH  COMPANY,  1819  Broadway,  New  York 
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Profitmmii^^tes  Wrinkles 

J.  T,  Owens  Topk  a  Census  of  His  Community  Which  Netted  Him  2,000  Prospects— The  Fox 
Co.,  a  Live  Texas  Retail  Firm,  Played  the  New  Orthophonic  Victrola  From  the  Sec- 
ond Floor  and  Crowds  Gathered  in  the  Street— Other  Stunts  That  Won  ProHts 


The  problems  which  confront  the  neigiibor- 
hood  talking  machine  store  as  opposed  to  the 
establishment  located  m  the  shopping  center  or 
on  a  street  which  is  so  situated  that  it  gtts  a 
large  percentage  of  transient  trade,  are  of 
necessity  different.  Having  a  more  limited  field 
the  neighborhood  dealer  must  work  his  terri- 
tory more  closely  and  for  this  reason  a  live 
prospect  list  must  be  kept  and  he  must  be 
acquainted  with  the  musical  needs  of  the  people 
he  serves.  The  manner  in  which  J.  T.  Owens, 
Victor  dealer  of  Brooklyn  wlio  also  carries 
pianos,  radio  equipment  and  musical  merchan- 
dise, secured  a  list  of  approximately  2.000  names 
of  families  living  in  his  territory,  together  with 
the  ages  of  the  children  in  the  family  and  the 
kinds  of  musical  instruments  which  are  in  the 
home,  is  interesting  and  might  prove  useful  to 
dealers  similarly  situated.  Three  lady  can- 
vassers were  employed  for  a  period  of  less  than 
a  month.  They  were  equipped  with  cards 
headed  "Census  —  Music  Department."  These 
cards,  when  filled  out  by  the  canvassers,  con- 
tained the  name  and  address  of  the  party  called 
upon;  the  number  of  boys  and  girls  in  the  fam- 
ily, their  ages,  and  whether  oi  not  tliey  were 
studying  music,  and  the  kinds  of  musical  instru- 
ments in  the  home.  With  these  facts  as  a  basis, 
Mr.  Owens  had  the  cards  separated  into  pros- 
pects for  talking  machines,  radios  and  pianos. 
The  names  of  the  radio  prospects  were  sent  to 
F.  A.  D.  Andrea,  Inc.,  who  is  circularizing  the 
lists  with  literature  of  the  Fada  receivers,  whicii 
are  featured  by  the  Owens  firm.  The  other  lists 
are  being  used  as  prospects  by  store  salesmen 
who  call  on  the  families,  armed  with  informa- 
tion that  proves  invaluable  in  closing  sales.  The 
cost  of  making  this  canvass  was  negligible  in 
view  of  the  results  obtained. 

Getting  Attention  of  the  Public 

The  Fox  Co.,  of  San  Antonio,  Tex.,  used  a 
novel  means  of  introducing  the  new  Ortho- 
phonic  Victrola  recently  when  it  placed  one  of 
these  models  on  the  second  floor  of  the  Wool- 
worth  Building  in  an  open  window.  The  volume 
of  tone  of  these  new  machines  soon  carried  the 


notes  for  some  distance  and  crowds  began  to 
seek  the  source  of  the  music.  This  proved  ex- 
tremely popular  in  creating  interest,  as  well  as 
a  timely  opportunity  for  introducing  new 
records.  The  sales  in  both  new  machines  and 
records  have  so  increased  that  it  has  been  neces- 
sary to  add  several  new  people  to  the  sales 
force.  Mr.  Malone,  who  is  the  manager  of  this 
department,  is  looking  forward  to  a  good  busi- 
ness in  the  closing  months  of  the  year. 

An  Unusual  Automobile  Float 
J.  C.  McGinity.  Victor  dealer  of  Blairsville, 
Pa.,  received  congratulations  on  the  novel  and 
effective  manner  in  which  his  establishment  was 
represented  at  a  recent  carnival  and  parade  in 


Effective  Automobile  Publicity 


that  cily.  Tlie  accompanying  photograph  gives 
an  idea  of  the  effective  manner  in  which  the 
Victor  message  was  put  over.  No  printed  mat- 
ter was  used  but  the  Victor  dog  told  the  story 
or  rather  the  Victor  dogs  did,  for  fully  twenty 
of  these  mascots  of  varying  sines  adorned  ihe 
automobile. 

The  Power  of  Advertising 
The  power  of  advertising  was  demonstrated 
to  the  Bechtold  Music  Co.,  talking  machine 
dealer  of  Denver.  Cel.,  which  advertised  a 
special  sale  of  phonograph  records  in  a  Sunday 
issue  of  the  Denver  Post  and  on  Monday  morn- 
ing opened  with  150  customers  clamoring  to 
enter  the  store.  .Soon  after,  tlie  express  com- 
pany delivered  sixty  200-pound  cases  all  con- 
taining records  in  front  of  the  store  and  a  near- 
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riot  ensued.  There  was  no  timt  to  bring  them 
into  the  store  and  as  a  mailer  of  fact  no  place 
to  put  them.  The  chief  of  police  gave  notice 
lhat  they  would  have  to  be  taken  away  before 
a  stipulated  time,  but  one  anxious  customer 
opened  a  crate  and  the  war  was  on.  The  upshot 
of  the  wliole  matter  was  that  Martin  L.  Bech- 
told almost  went  to  jail,  but  during  the  day 
9,000  records  were  sold  and  the  Bechtold 
Music  Co.  is  a  firm  believer  in  advertising  as  a 
sales  medium. 

Side  Line  That  Really  Pays 

Dealers  who  exercise  discrimination  and  en- 
terprise in  the  development  of  their  business 
have  found  side  lines  that  fit  in  with  talking 
machines  and  radios  of  great  value  and  profit. 
In  chatting  the  other  day  with  Neil  A.  Gray,  of 
Boardman  &  Gray,  Albany,  N.  Y.,  who,  by  the 
way,  have  recently  moved  to  very  attractively 
equipped  quarters  in  that  city,  he  spoke  very 
enthusiastically  of  the  great  success  which  had 
been  achieved  by  his  house  with  the  Pathex 
motion  picture  camera  outfit,  which  is  being  put 
on  the  market  by  Pathex,  Inc.,  of  New  York. 
He  said:  "When  in  Europe  a  year  or  more  ago 
I  noticed  the  extensive  use  of  the  small  motion 
picture  camera.  On  returning  home  our  house 
made  a  very  careful  investigation  of  the  sales 
possibilities  for  a  machine  of  this  type  in  this 
country  and  found  that  quite  a  good  market 
existed  among  our  better  class  of  trade.  After 
looking  over  the  various  makes  of  cameras  we 
decided  on  the  Pathex  as  the  best  suited  to  our 
field.  After  securing  the  representation  for 
this  motion  picture  camera  I  sent  a  man  to 
country  clubs  and  other  places  to  pliotograph 
golfers,  tennis  players,  members  of  the  clubs 
and  their  children,  etc.,  and  then  presented  the 
results  at  private  showings  in  their  respective 
residences.  The  pictures  aroused  a  lot  of  en- 
thusiasm and  orders  for  Pathex  motion  picture 
outfits,  so  that  to-day  we  are  doing  a  very  large 
volume  of  business  with  this  product — a  volume 
that  we  e.\pect  to  increase,  judging  from  the 
way  this  instrument  is  taking  with  our  clientele. 
We  have  found  the  Pathex  to  be  a  well-made, 
honest  product,  sold  at  a  reasonable  price  and 
with  quick-selling  possibilities.  The  handling 
of  a  product  of  this  type  has  not  only  been  a 
pleasure,  but  it  has  been  a  business-making  ad- 
junct inasmuch  as  it  has  increased  our  cus- 
tomer clientele  to  a  very  satisfactory  degree." 

Clever  Window  Display  Stunt 
A  varialion  of  the  window  display  in  which- 
ribbons  lead  from  a  central  point,  usually  a 
talking  machine,  to  a  number  of  other  points,- 
usually  records,  is  in  effective  use  in  the  tievf^ 
York  retail  store  of  a  large  chain  store  organ- 
isation. The  central  piece  of  this  display  is  a 
large  colored  sign  on  which  are  painted  the 
words  "talking  machines,  radio,  pianos,  records, 
musical  instruments."  These  words  appear  in  a 
vertical  column  and  from  each  a  ribbon  leadsi 
to  the  specific  product  mentioned.  This  plan 
will  be  found  of  unusual  merit  where  the  dealer 
contemplates  arranging  a  window  in  which  hi 
desires  to  place  a  number  of  different  products^ 

Profits  From  tlie  Small  Item^ 

In  the  effort  to  secure  sales  of  the  largei- 
items,  such  as  talking  machines  and  radio  sets, 
dealers  often  lose  sight  of  the  fact  that  there 
are  real  profits  in  record  albums,  needles,  oil, 
record-carrying  cases  and  other  products  of  k 
?iimilar  character.  The  H.  Roycr  Smith  Co.  haf^ 
demonstrated  to  its  own  satisfaction  that  it  iS 
worth  while  to  go  after  sales  of  this  kind.  Re^-. 
cently  this  Quaker  City  firm  devoted  an  entir^ 
window  to  a  display  of  albums  and  tied  up  a 
direct-mail  campaign  with  the  display."  A  lette^, 
wliich  contained  an  illustration  of  an  albuni., 
was  sent  to  a  selected  list  of  customers,  with 
Ihe  result  that  a  large  stock  was  quickly  moved, 
If  you  have  money  invested  in  albums  and  turfi 
Ihe  stock  over  rapidly  enough  the  profit  result- 
ing will  be  surprising.  At  the  bottom  of  tht 
letter  sent  out  by  this  concern  was  a  coupon 
order  blank,  making  it  convenient  for  customer^-, 
to  order  albums  by  mail.  The  coupons  returned 
P.rov  ided,  a  check  on  results  of  the  .  drive. 


J^ockford 

Hardware 

OUR  96-page  catalog,  illus- 
trating more  than  300 
"Rockford  Products",  is  a 
dependable  guide  to  the  newest 
and  best  in  hardware  for  pianos, 
phonographs  and  radio  cabinets. 
To  many  manufacturers  this 
catalog  has  suggested  ways  of 
bettering  cabinet  work  and  cut- 
ting costs;  it  may  do  the  same 
for  you.  We  will  gladly  send  it 
without  obligation;  write  today. 

Matiotzal  tock  Co., 
ilockford^Jii. 

Branch  Salts  Offices: 

Chicaco,  111.  Indianapolis,  Ind. 

Cincinnoli,  O.  lamcs.own,  N.  Y. 

Detroit,  Mich.  Los  Anaelcs.  Cal. 

Evansvillc.  Ird.  Milwaukee,  Wis. 

Grand  Ropids,  Mich.  Scanlc,  Waih. 

High  Polni,  N.  C.  Shcbovion.  Wis. 
St.  LouU,  Mo. 
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Planned  Direct  Mail  Wins  for  Live  Dealer 

Careful  Preparation  of  Direct  Mail  Pieces  and  Up-to-Date  Pros- 
pect List  Are  Essential  to  Success,  Says  Philadelphia  Retailer 


That  direct  mail  is  a  means  for  building  sales 
that  is  worth  the  attention  of  every  live  re- 
tailer has  been  proved  beyond  a  shadow  of 
doubt.  However,  as  in  other  branches  of  sales 
promotion  certain  factors  determine  llic  success 
of  the  direct  mail  campaign.  In  the  first  place, 
direct  mail  must  be  planned.  In  the  second 
place  the  mailing  list  must  be  watched.  These 
two  considerations  are  of  outstanding  impor- 
tance, according  to  H.  Royer  Smith,  of  the  H. 
Royer  Smith  Co.,  one  of  the  most  successful 
retail  talking  machine  and  record  establish- 
ments in  the  city  of  Philadelphia,  who  uses 
direct  mail  regularly  and  who  has  built  up  a 
tremendous  volume  of  machine  and  record  busi- 
ness as  a  result. 

Holiday  Direct  Mail 

The  following  appeared  on  a  four-page  holi- 
day record  piece  of  direct  mail,  printed  in 
colors  sent  out  by  the  H.  Royer  Smith  Co., 
which  produced  very  satisfactory  business: 


H.  RoVEE  SwiTir  Co.— 10ri[  &  W*: 
ViciOB,  Emsoij.  Odeon,   IJbunswick,  Cohim; 

PiiiLADELniiA's  One  Bui  Rtiowu  Sn 


SlBl 


That  has  been 
realiied.  We  no 
city,  for  nowlicrt 
catalogs    of  all 


1  .-ind  I 


'  it  is 

the  Inrecsl  record  slock  in  this 
iiic  store  niay  you  select  from  the 
maT.iifncfiirL-rs  lUu-<i  .iliovc.  W--- 
irec  delivery  service  lo  all  poittia 
in  Philadelphia  and  suburbs  and  to  all  dislnnl  points  via 
insured  parcel  post.  No  charge  for  parcel  post  on  ordera 
amounting  lo  $2.00  or  over.  You  need  linvc  no  fcnr  of 
ordering  by  phone  or  mail  as  we  never  substitute,  and 
all  records  are  carefully  examined  and  safe  delivery  is 
always  guaranteed. 
Complete  Catoloes  ot  Any  ot  the  Recorils  Listed  Above 
Will  Be  Mailed  Free  tJpon  Request 


Open  Evenings  Till  Xmaa 
STARTING    DECEMBER  6TH 
Open  Every  Saturday  Evening  Throughout  the  Year 

lion  is  made  of 
carried    by  this 


It  will  be  noticed  that  nu 
the  impressive  record  stock 
concern.  Mr.  Smith  declared  that  his  record 
stock  consists  of  15,000  record  numbers— this 
means  different  numbers  and  does  not  mean  the 
total  record  slock  carried.  The  letter  also  em- 
phasizes immediate  delivery  service,  an  impor- 
tant point  during  the  holiday  season  when  late 


shoppers  want  to  be  sure  that  what  tbey  order 
will  reach  the  person  for  whom  intended  in 
time.  . 

The  inside  two  pages  of  this  particular  piece 
of  direct  mail  lists  specially  appropriate  records 
as  gifts  made  by  the  various  record  companies 
whose  line  the  firm  handles.  On  these  two 
pages  also  announcement  is  made  ol  a  "Gift 
Certificate  Plan"  and  a  "Sealed  Gift  Record 
Plan,"  both  of  which  can  be  used  with  excellent 
results  by  any  dealer.  The  former  plan  is  ex- 
plained as  follows:     "We  will   mail  to  your 


H.  Royer  Smith,  of  the  firm 
of  tliat  name  in  Philadelphia, 
Pa.,  has  been  using  direct  mail 
as  a  means  of  securing  talk- 
ing machine  and  record  busi- 
ness for  years  and  he  is  an 
authority  on  the  subject  as  it 
affects  the  trade.  In  the  ac- 
companying article  are  repro- 
duced some  of  the  direct  mail 
pieces  which  have  brought  in 
considerable  business  


friends  lo  reach  them  on  Christinas  morning 
our  beautiful  Christmas  Record  Gift  Certificate, 
entitling  Ihem  to  records  to  any  amount  you 
may  decide  upon.  They  may  then  come  to  our 
slore  and  select  the  records  they  most  desire." 
The  second  plan  states  that  "You  may  make 
a  selection  of  records,  we  will  seal  each  of  them 
with  our  attractive  Gift  Seal  and  deliver  them 
on  the  day  before  Christmas.  If  your  friends 
find  that  any  of  the  records  you  have  selected 
arc  duplicates  of  ones  they  have,  or  if  they  have 
in  mind  others  which  they  would  rather  have, 
they  may  exchange  the  gift  records,  provided, 
of  course,  the  Gift  Seal  is  not  broken."  The 
fourth  page  of  the  folder  illustrates  and  de- 
scribes a  small  phonograph  for  children,  a 
motor  attachment  for  the  talking  machine  and 
albums  of  children's  records. 


The  H.  Royer  Smith  Co  recently  used  direct 
mail  to  good  advantage  in  arousing  interest  of 
prospects  in  the  Brunswick  Radiola.  The  ob- 
ject of  the  letter  reproduced  below,  which  was 
also  in  the  form  of  a  four-page  folder,  was  to 
interest  the  prospects  to  the  point  where  they 
desired  a  home  demonstration: 


FULL  LINE  of  HARDWARE 

For  Radios  and  Phonographs 


626— 4M- 
6J4— 6- 


Piano  Hinae — »ny  lennh 


H.  A.  GUDEN  CO.,  Inc. 


87  WALKER  STREET 


NEW  YORK,  N.  Y. 


Dear  M.  Schreibcr:— Since  oi 
Brunswick  Radiola  a  few  week: 
many  cnihusiaatically  pli 


knew  of  ihc 


)uld  I 


unccnienC  of  the 
'e  have  added  so 
our  list  that 
enuine  enjoyment 
your  family  and 
lent  in  investigat- 


completely  d 
a  radio  instr 
are  willing  t 
est  obligntioi 
aaiiahed  v 


jnder  Instrument," 

sure  that  the  Brunswick  Radiola  will  aa 
>  perfectly  everything  that  you  will  expect 
inienl  or  a  phonograph  or  both  to  do  that  we 
)  place  one  in  your  home  without  the  slight- 
i  and  if  after  a  thorough  test  you  are  not 
ivill  call  for  it  and  no  questions  asked.  In 
of  this  offer  don't  you  think  we  have  absolute  con- 
fidence in  this  instruraentr 

However,  please  remember  this  offer  is  made  to  you 
l,ersonally  and  is  not  a  broadcast  to  the  public,  so  if  you 
know  of  any  friends  who  would  like  lo  lake  advantage 
ol  this  offer  please  consult  i 

A  post  card  is  enclosed  for  your  conve 
wish  a  demonstration  please  indicate  it 

These  instruments  may  be  purchased  ( 
payment  plan, 

Cordially  yours, 


1  before  mentioning  i 


One  of  the  inside  pages  of  this  folder  illus- 
trated the  Brunswick  Radiola  attractively  in 
colors.  Beneath  this  appeared  a  smaller  illus- 
tration showing  the  various  features  of  the  in- 
strument. This  direct  mail  effort  also  proved  a 
profitable  venture. 

Featuring  a  Special  Record 

Occasionally  the  company  makes  a  drive  on  a 
special  record  number.  Not  so  long  ago  a 
double  post  card  was  mailed  to  a  selected  list  of 
prospects  which  brought  about  a  10  per  centre- 
turn.  This  card  featured  only  one  record,  a 
double  sided  disc,  containing  marches  by  the  U. 
S.  Marine  Band,  put  out  by  Thos.  A.  Edison, 
Inc.  The  text  of  the  message  follows:  

H.  Rover  Smith  Co.,  10th  ami  Walnut  Sts., 

PjllLAIlKM'lllA. 

Dear  Friend: — 

\Vc  want  all  of  our  Edison  customers  to  have  the  best 
Edison  Band  Record  Uiat  has  been  released  in  years. 

Two  stirring  marches  by  the  U.  S.  Marine  Band,  the 
srcateat  band  in  the  land. 

Just  sign  and  mail  the  return  card  lo  us  and  we  will 
send  it  lo  your  home  no  matter  where  you  live. 

Vou'll  like  this  recordi 

Pushing  Other  Items  by  Direct  Mail 
Ti\e  H.  Royer  Smith  Co.'s  direct  mail  plan  of 
-ales  promotion  does  not  end  with  talking  ma- 
chines and  records.  Other  items  handled  by  the 
firm  are  moved  from  the  shelves  in  the  same 
way.  For  example,  a  few  months  ago  when  peo- 
ple were  still  engrossed  in  enjoying  their  vaca- 
tions a  pamphlet,  which  featured  on  one  side 
a  special  portable  phonograph  and  on  the  other 
a  record-carrying  case  was  mailed.  The  fol- 
lowing text  was  responsible  for  the  sale  of  a 
number  of  these  carrying  cases: 

A  handy  way  in  which  lo  take  records  to  camp,  bunga- 
low or   party.     Accommodating  twenty-five  records, 


Mrap  fa'Jent 
lion  leather, 
phonograph. 

May  be  us 
will  find  it 


tially  built  with 


handle,  double 
ith  black  ivalerproof  imita- 


is  a  brief  or  sample  case  and 
convenient  to  carry  sheet  mu 
Free  delivery  anywherel 


Special  attention  is  paid  to  promoting  the 
sales  of  record  sets  in  albums  and  of  albums 
alone.  Direct  mail  has  been  instrumental  in 
creating  a  large  album  business  and  an  occa- 
ional  window  devoted  to  these  products  also 
found  productive  of  sales'. 


ha 


December  15,  1925 
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F»H  1  CADELRHIA  ,  D.S.A. 


[37] 


Every  part  in  the  100  page  Valley  Forge  catalogue  is  photographed  IN  THE  POSITION  IN 
WHICH  IT  IS  USED  OR  CAN  BE  RECOGNIZED.  Every  part  is  so  described  and  indexed 
that  your  orders  will  be  accurate. 


originated  by 


730  MARKET  STREET 
PHI  L/VDELPHI  A,  U.S..  A. 


December  IS,  1925 


Atwater  Kent  Radio  Hour 

Scores  With  Listeners 

Eighth  of  Series  of  Radio  Concerts  by  Famous 
Artists  Sponsored  by  A.  Atwater  Kent  Broad- 
cast From  Waldorf-Astoria 

The  Atwater  Kent  Radio  Hour  on  Sunday 
evenings,  broadcast  from  Station  WEAF  and 
thirteen  other  stations  located  in  large  cilics 
throughout  Ihe  country,  has  become  a  notable 
event  in  broadcasting  The  intcrnalional  promi- 
nence of  the  artists  and  the  excellent  arrange- 
ment of  the  programs  have  caused  thousands  of 
radio  set  owners  to  write  their  pra.se  to  A, 
Atwater  Kent.  The  first  seven  progranis  were 
broadcast  from  the  studio  of  Station  WEAI'. 
The  eighth,  which  occurred  on  Sunday  evening, 
November  22,  was  by  the  Stale  Symphony  Or- 
chestra, under  the  direction  of  Ernst  Von  Doh- 
nanyi  and  was  broadcast  from  llie  Aslor  Gal- 
lery of  the  Waldorf-Astoria  Hotel,  New  York 
City.  Tlie  studio  at  Station  WEAF  was  found 
inadequate  to  accommodate  the  orchestra,  which 
consisted  of  more  than  seventy-five  artists.  Ac- 
cordingly, arrangements  were  made  lor  the  use 
of  this  large  room  in  this  lamous  hostelry. 

Visitors  not  being  admitted  to  the  broadcast- 
ing studio  of  Station  WEAF,  Mr.  Kent  took 
advantage  of  the  performance  in  the  Waldorf- 
Astoria  to  give  a  selected  list  of  individuals 
opportunity  to  see  bow  the  concerts  are  broad- 
cast under  studio  conditions.  In  response  to 
the  personal  invitation  of  Mr.  Kent,  there  was 
gathered  togeliier  a  representative  audience, 
composed  of  well-known  musicians,  composers 
and  critics,  together  with  newspaper  and  maga- 
zine publishers,  editors  and  writers.  Officials 
of  other  broadcasting  stations  and  men  promi- 
nent in  radio  circles  also  attended. 

Realizing  the  importance  of  not  disturbing 
the  program,  the  audience  was  gathered  long 
before  the  microphone  was  connected  with  the 
broadcasting  station,  and  promptly  at  the  ap- 


pointed hour  (9,15)  Graham  McNamee,  veterar 
^rouncer  of  Station  WEAF  and  popular  ido 
of  radio  fans  everywhere,  stepped  b  for  «. 
microphone  and  opened  the  Atwater  Kent  Ra 
dio  Hour  in  usual  form. 

Assisting  the  orchestra  as 
I  ewis  soprano  of  the  Metropolitan  Opera  Co., 
„lio  ,;ade  her  debut  over  the  air  a  few  weeks 
ago  in  an  Atwater  Kent  Radio  Hour,  appearmg 
iifa  joint  recital  with  Paul  Kochanski.  violinist 
The  popularity  of  her  previous  performance  led 
Mr.  Kent  to  secure  her  services  again.  Miss 
Le»rs  sang  two  numbers:  Aria,  Hymn  to  the 
Sun,"  from  Le  Co,  d'Or  of  Rimsky-Korsakoff, 
and  waltz  from  "Romeo  e,  Juliet,"  of  Gounod, 
which  won  enthusiastic  applause  from  the  as- 
sembled guests.  ^ 

The  performance  of  the  Stale  Symphony  (Jr- 
chcstra  under  Ernst  Von  Dobnanyi,  was  .also 
heartily  applauded  and  perhaps  the  leature  of 
the  evening  was  the  playing  of  a  composition 
composed  by  Mr.  Von  Dobnanyi  when  be  was 
nineteen  years  old  and  which  received  first  prize 
from  among  a  large  number  of  contestants  in 
the  city  of  Vienna,  in  which  the  contest  was 

conducted.   

A  Atwater  Kent,  through  wliose  public  spirit 
and  generosity  these  concerts  are  made  avail- 
able to  radio  listeners  throughout  the  entire 
country  was  present  and  greeted  his  many 
friends  who  attended.  Noted  artists  are  sched- 
uled to  participate  in  these  Sunday  evening 
Atwater  Kent  concerts— twenty  of  which  are 
vet  to  come. 

Among  the  members  of  the  metropolitan  ra- 
dio trade  who  were  present  were  Mr  and  Mrs. 
E  A.  Wildermulh  and  Mr.  and  Mrs.  G.  C.  Wil- 
dermuth  of  the  Brooklyn  distribuling  firm  bear- 
ing their  name;  Mr.  and  Mrs.  Ben  Oppenbeim 
and  Mr.  and  Mrs.  S.  E.  Nichols,  of  New  Jersey 
Radio,  Inc.,  Newark,  N.  ].;  Mr.  and  Mrs.  E.  B. 
Latham  and  Mr.  and  Mrs.  Leslie  Latham,  of 
E.  U.  Latham  &  Co.,  and  various  members  of 
Barton.  Durstine  &  Osborn,  advertising  agency 
handling  the  Atwater  Kent  acc 


Noted  Furniture  Designers  Responsible  for 
Striking  Beauty  of  1925-1926  Cabmets  for 
Federal  Ortho-sonic  Receiving  Ssta 

The  striking  beauty  of  the  new  1925-1926 
models  of  the  Federal  Ortho-sonic  radio  sets  is 
a  feature  of  the  line.  These  are  not  ordinary 
cabinets.  While  they  are  regular  production 
units  they  possess  all  the  distinction  and  crafts- 
manship of  the  hand-built  models.  These  cabi- 
net designs  are  the  final  choice  by  Federal 
from  the  drawing  genius  of  the  most  noted  fur- 
niture designers.  These  men  are  now  engaged 
to  devote  much  time  to  the  designmg  of  Fed- 
eral cabinets.  During  the  past  two  years  there 
has  been  a  tendency  among  cabinet  designers 
and  artists  to  accentuate  the  early  period  styles, 
believing  that  the  public  demanded  them.  It  is 
now  seen  in  the  new  Federal  Ortho-sonic  radio 
models  that  a  most  pleasing  conventional  ellecl 
can  be  secured  by  employing  modern  dcvelop- 
monts  in  furniture  construction.  Obviously  the 
job  was  one  for  an  artist  who  understands  fully 
the  proper  handling  of  the  design  of  modern 
furniture  to  produce  a  harmonious  unit.  Ihis 
strikes  a  new  note  in  radio  cabinet  design. 
Eight  cabinet  styles  arc  being  displayed  in  the 
various  radio  shows.  The  entire  line  consists 
of  these  eight  models,  each  an  attractive  unit. 

Model  Music  Shop  Opened 

Tlie  Model  Radio  &  Music  Shop  was  recently 
opened  at  953  Prospect  avenue.  New  York,  by 
Marslon  H.  Cooper,  who  has  been  connected 
with  the  retail  music  trade  for  a  number  of 
years,  and  Joseph  J.  Rosen,  also  well  known  in 
the  metropolitan  territory.  The  lines  carried  in- 
clude the  RCA,  Atwater  Kent,  Music  Master 
and  Freshman,  in  addition  to  a  complete  stock 
of  talking  machines  and  other  instruments. 


?{QwYorks  Leadim  lladio  House 


THE  SYMBOL  OF  SERVICE 


Are  you  selling  or  taking  orders? 


Dittributon  for 


ffholesale  only 


Intelligent  selling  is  profitable— because  it  includes  the 
actual  "transaction  of  money  for  merchandise  plus  con- 
sumer satisfaction. 

Taking  orders— that  is  promising  customers— may  or 
may  not  be  profitable— because  customers,  the  kmd  that 
buy  radio,  are  wide  awake,  shopping  here  and  there,  al- 
ways looking  for  a  place  to  buy  what  they  want  when 
they  want  it. 

It  will  pay  you  more— to  sell  every  customer — forget  the 
promising.  If  your  customers  demand  the  new  R.  C.  A. 
receivers  explain  the  delay  and  then  suggest  a  Super  VIII 
orRadiolaX.  Tell  them  about  the  new  tubes  and  how  the 
reception  of  these  two  popular  receivers  has  been  im- 
proved. Sell  your  customers — don't  ask  them  to  wait — 
it's  more  profitable  for  you  in  the  long  run. 
The  Radiola  Super  VIII  and  Radiola  X  will  fill  orders  for 
many  sales  this  Xmas.  We  can  supply  these  receivers 
immediately.     Phone  Barclay  7320. 


rONTTNENTAL  RADIO  and  ELECTRIC  CQRPN. 

—  —  r  :  "  ''  New  York.  U.  S.  A. 

Fifteen  Warren  Street  ^^—-—^———==i 
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THE  TALKING  MACHINE  WORLD 


Permanent 
features  of 

theRCAline 

Uni-control 
super-heterodynes 

Power  loudspeakers 

AC.  drive 

These— backed  by  an  advertising  campaign  greater  than 
ever  .before— promise  continuing  profits  in  radio  to  the 
merchants  who  quaUfy  as  Authorized  RCA  Dealers. 


PvCAtKodiola 


MADE  ■  BY 


THE   •  MA  KLEIVS   •  0  F 
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Tested  Christmas  Business-Building  Ideas 

Pracfcal  and  Original  Plans  by  Which  RetaUers  {"terested  *e 
Public  in  Talking  Machines  and  Records  as  Gifts  for  Christmas 
By  W.  B.  Stoddard 


A  businoss  ■nan  picked  up  an  envelope,  sin 
,1,  and  out  fell  a  Chrislmas  rard  surrounded 
ivilh  a  big  holly  wreath  in  red  and  green.  In- 
side was  stamped  in  gold  "Say  'Merr.e  Christ- 
mas' All  the  Year  with  Music.  Mns.e  is  the 
universal  language  ol  mankind."  On  the  oppo- 
site side  was  primed:  "Choose  (com  the  Bruns- 
wick Victor  and  Columbia  phonographs.  Dem- 
onstrations of  each  in  our  sound  proof 
It  was  in  this  high  class  manner  that  the  May 
Co.,  Los  Angeles.  Cal.,  called  attention  to  its 
phonographs  and  records  as  delightful  Christ- 
mas gifts  for  the  entire  family.  The  Christmas 
card  reached  a  number  who  read  advertising  in 
the  newspapers  and  set  them  to  thinking  about 
the  purchase  of  a  phonograph.  For  the  aver- 
age rcader-especially  the  ladies-they  ran  a 
large  ad  in  the  papers,  adorned  with  a  big  cut 
of  Santa: 

Tun  Will  M«lio  Ko  MKt.ke-Sii  It  Stems  to  Ds- 
II  You  DecMe  to 
Say  It  With  Music 

'Twill  be  a  very  "Merry  Cliri.ilmas"  mJeed  'hjU  is 
",.l,lied"  for  someone  io  ihe  lonsible  form  ol  -  Pl'ono- 
graph.  And  how  delishlfuUy  Ihe  happmcss  iie.Hed  Ihere. 
by  finds  echo  in  the  heart  of  the  generous  nivcr  only  ne 
who  has  made  such  a  gift  ean  know. 

And  then,  backing  up  both  direel  mail  ana 
newspaper  advertising  Ihc  firm  arranged  a  de- 
cidedly catchy  display.  The  floor  was  covered 
with  artificial  snow  with  scarlet  curtains  in  the 
background.  On  a  pcdcslal  at  cither  end  were 
cabinet  phonographs,  while  in  the  front  centre 
were  two  portable  machines.  Standing  on  top 
of  a  chimney  which  projected  nclrly  two  feet 
out  of  the  snow  was  the  red-clad,  fur-trimnied 
figure  of  Santa,  grasping  a  sheaf  of  ribbons, 
one  of  which  extended  to  each  of  the  talking 
machines.  A  tall  panel  card  stood  beside  him 
and  ivith  his  right  hand, he  was  pointing  to  it. 
The  card  read: 


The  figure  "15"  was  pasted  on  the  card,  and 
each  day  a  new  numeral  was  placed  ihere,  show- 
ing everybody  that  time  was  passing  quickly 
by  A  machine  with  electric  attachment  was 
piaccd  in  the  windoiv  so  that  the  sound  ol  its 

Keen  competition  during  the 
holiday  season  makes  it  im- 
perative that  dealers  plan  their 
sales  promotion  campaigns 
along  original  lines.  In  the  ac- 
companying article  are  describ- 
ed some  ol  the  distinctive  and 
successful  stunts  used  by  deal- 
ers to  bring  their  products  to 
the  attention  ol  the  public,  em- 
phasizing their  value  as  lasting 
gifts  


music  was  wafted  out  upon  the  December  air 
to  all  passers  by. 

The  Birch-Smith  Co.  urged  a  phonograph  as 
a  family  gift.  The  ad  surrounded  by  an  abund- 
ance of  white  space  showed  at  the  top  a  hoy 
and  girl  and  was  captioned: 

I  I'l  II1F.  Ciin-nauN  I-ieteu  to  Goon  Music 

are  beaulifully  sung-lo  famous  old  nicl- 
n's  sonBS  lhat  are  loved  by  everybody, 
he  phonograph  brings  to  you  and  your 
the  Christmas   present    lor  Ihe  entire 


ongs  lhat 
-In  childn 
of  these 
I.  It  i: 
Scloc 


IIKI 


EV1 


There  are  only  15  Shopping  Dayi 
better  decide  to  get  that  phonogrnpli 
in  and  look  over  die  new  records.  \ 
Ihem  for  Ihe  Cinislnias  feslivilirs. 


belore  Chri 


loda: 


Alsc 


All 
chlhlri 

family,    oceti  juu.j 

Tlicy  organized  a  Christmas  Club  in  Novem- 
ber—offering  tlie  macliine  on  easy  payments,  to 
be  delivered  in  time  for  Christmas,  and  pay- 
ments completed  later. 

One  of  tlic  most  effective  ads  appearing  dur- 
ing tlic  prc-holiday  season  was  that  of  ihc 
iiergslroiii  Miisic  Co,,  wliich  said: 

What  Mrs.  Keene  Told  Mra.  Dean: 
■■My  dcnr,  for  Iht  firal  time  in  my  life,  I  BQl  a  Christ- 
 ,  „r.....,,,  ,ti.il  I  rciilly  w:.nl=^-  Yoii  sec  I  picked  it  oul 


Over  1000 
New  York  Dealers 

Are  Making 
Full  Tube  Profits 


Look  over  your  profits  on  tube  sales ! 
Discouraging  isn't  it?  With  compe- 
titors all  around  you  cutting  prices 
there's  no  money  in  handling  ordi- 
nary tubes.  That's  what  over  J  000 
dealersinGreaterNewYorkthought 
—until  the  Schickerling  franchise 


was  put  up  to  them.  Now  every  one 
of  these  dealers  is  making  a  real 
legitimate  profit  on  tubes— a  margin 
that  enables  them  to  build  up  a  real 
tube  department  and  go  after  tube 
sales.  Let  us  put  the  proposition 
squarely  up  to  you— write. 


SCHICKERLING  PRODUCTS  CORPORATION 

401-407  Mulberry  Street,  Newark,  N.  J. 
Philadelphia  Office:  Jefferson  Building,  1015  Chestnut  Street 

SCHICKERLING 

RADIO  TUBES 

WiY/i  the  Stabilizing  JHan^ular  PMes 


blessed  husba 
I  ivanled  lo 


genuin 


th 


of 


cceived  a  Kood  bonus  ihia  year  and  thai 
d  imned  il  a"  right  over  lo  me.  Natnrally, 
,„y  lomeihing  s.e  boib  «ould  enjoy.  He 
CO,  so  I  decided  on  a  phonograph.  \\  c 
riraosTBOM's.  II  gives  OuHe  an  "air 
n  and  yon  ean't  imagine  how  mueh 
there  i«  having  mnsic  to  enlerl.in 
whenever  we  are  in  the  mood." 
A  dccidcdlv  Clever  display  was  used  by  tliem 
,0  (catoro  tl.eir  machines.  Knowins  that  any- 
in  motion  always  attracts  attention  tllcy 
liad  a  cutout  figure  ot  a  man  running,  which 
was  suspended  from  the  ceiling  by  slender 
lliread  and  kept  in  motion  by  an  electric  an 
concealed  behind  it.  Near  it  was  a  card  printed 
in  large  letters:  Hurry,  Man!  Hurryl  There 
are  still  a  few  hours  left  to  get  your  family  a 
phonograph  for  Christmasl 

On  either  side  of  him  were  different  models 
nachincs  each  with  a  holly  wreath  fastened 
to  it  while  at  each  end  of  the  window  were 
evergreen  trees  with  a  number  of  records  sus- 
pended from  their  branches.  These  records  had 
bright  gilded  stars  pasted  on  them  and  the 
name  of  the  selection  was  printed  in  black  on 
these  yellow  stars. 

A  plan  adopted  by  this  firm  that  brough 
good  results  was  the  printing  of  a  number  of 
Victor  certificates  each  of  which  was  enclosed 
in  a  pale  blue  envelope  in  the  corner  of  which 
a  Christmas  wreath  was  stamped.  This  gift 
envelope  was  enclosed  in  a  little  note  which 
was  sent  under  letter  postage  to  a  selected  list 
of  prospects.    The  nole'was  short: 

Dear  Mr.  Blank:  We  ore  enclosing  a  Vlelot  ccrlificai. 
which  you  can  fill  in  and  present  to  your  ivifc  or  some 
:,her  ,ela.ivc-.hcn  she  .an  eo„c  down  here  aller  ihe 
Christmas  tush  and  piek  oul  the  machine  and  records 
she  wishes.   What  could  be  a  belter  gillf 

Another  certificate  sent  to  a  large  list  pro- 
vided for  a  number  of  records,  leaving  the 
amount  to  be  filled  in  by  the  donor.  This  was 
sent  out  to  a  large  number  ot  young  men,  with 
Ihe  suggestion  that  it  would  be  an  excellent  way 
in  which  to  repay  the  hospitality  of  maids  and 
matrons  whose  dances  and  parties  they  had 
attended  during  the  season.  One  long  counter 
in  Ihc  big  music  store  held  records  put  up  in 
holiday  envelopes.  These  were  white,  with  a 
green  wrcalh,  while  in  letters  of  black  and  red 
inside  the  wreath  were  the  sentiments;  I'm 
wishing  you  the  season's  best— but  can't  find 
words  to  say  it.  So  I'm  sending  you  a  record 
— just  put  it  on  and  play  it. 

These  envelopes  were  of  different  sizes  so 
that  any  number  of  records-all  high  class  selec- 
5_from  one  to  six  could  be  placed  there- 
....  When  the  taste  of  the  lady  was  known  it 
was  suggested  that  a  package  of  these  records 
would  make  an  excellent  and  appreciated  gift. 

Kelley  Adds  Victor  Dept. 

The  Kelley  Music  Co.,  Fairmont,  W.  Va., 
recently  took  over  the  Victor  department  ol 
Hartley's,  and  a  special  section  of  the  store  has 
been  set  aside  for  the  demonstration  and  dis- 
play of  Ihe  Orthophonic  Victrola  and  other 
Victor  products. 


lions- 


To  Manufacture  Cabinets 

Superior  Cabinet  Corp,,  New  York,  was  re- 
cently incorporated  at  Albany  to  make  phono- 
graph cabinets  with  a  capital  stock  of  $10,000. 
The  incorporators  are  A.  Aronne,  R.  W.  Carillo 
and  M.  Wahl. 


The  City  Radio  Stores  Corp.,  New  York,  was 
recently  incorporated  at  Albany,  with  a  capital 
stock  o£  $50,000.  .The  incorporators  are  H.  M. 
?^tein  and  M,  Cohen. 
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"Desire  to  serve,  plus  ability." 


10  EAST  39lh  STREET 


SILAS  E.  PEARSALL  COMPANY 


Quality  and  Service  Sell  Radio  for  Brown's 


December  15,  1925 


Mercl.a.us  pay  high  tents  for  stores  in  the 
shopping  cciUcrs  of  their  communities  because 
they  realize  that  people  naturally  gravitate  to 
Ihe  shopping  district  when  they  do  their  buying^ 
Fred  A  Brown,  Of  Philadelphia,  proprietor  of 
Brown's  Radio  Shop,  realized  this  when  he 
decided  to  enter  the  radio  business  on  West 
Allegheny  avenue,  that  eity.  Now  this  is  a 
considerable  distance  from  the  main  business 
section  of  the  city,  in  fact,  it  ,s  a  '"ideu  la 
district,  and  Mr.  Brown  realized  that  he  would 
have  to  compete  with  the  dealers  located  scvera 
miles  awav.  His  success  is  proved  by  the  fad 
that  within  the  last  year  he  has  sold  over 
hundred  radio  sets. 

Meeting  Competitors  on  Quality 

The  first  consideration  for  the  neighborliond 
dealer,  according  to  Mr.  Brown,  is  to  handle 
products  on  a  par  in  quality  with  the  merchan- 
dise handled  in  the  larger  stores  in  the  hear 
of  the  city.  "The  general  public  now  has  Eleamil 
a  sufficient  knowledge  of  radio  to  know  which 
are  the  leading  sets  and  what  they  can  e>cpee 
in  the  way  of  performance.  People  who  want 
quality  merchandise  visit  the  downtown  stores 
because  thev  can  select  the  set  they  desire  from 
the  lar^e  variety  of  lines  handled  by  several 
reliable  concerns  within  a  radius  of  a  fe«'  blocks^ 
The  handicap  of  the  neighborhood  dealer  is  that 
usually  bis  is  the  only  store  handling  radio  ,n 
that  particular  locality,  and  naturally  the  selec- 
tion is  lintited  to  several  lines,  lliercfore  Ihe 
ncighborhood  dealer  must  be  doubly  careful  in 
the  selection  of  the  lines  he  features.  His  prod- 
ucts must  be  of  the  kind  that  are  best  known  to 
the  public.  There  are  other  advantages  in  han- 
dling standard  merchandise  which  give  the 
dealer  good  talking  points.  Then,  too,  the  na- 
tional advertising  of  the  manufacture,  is  a  (free 
for  sales  which  the  small  neighborhood  dealer 
cannot  afford  to  overiook." 

Service  That  Builds  Sales  Volume 

The  neighborhood  dealer  has  another  argu- 
ment which  Brown's  Radio  Shop  has  found 
instrumental  in  bringing  business  to  its  store 
and  which  reduces  sales  lost  through  the  nalura 
contpetilion  with  the  establishments  in  the  heart 


of  the  city.  Mr.  Brown  explains  it  thus:  When 
we  have  a  live  prospect  who  believes  that  he 
can  do  better  by  making  his  purchase  from  the 
large  downtown  dealer  we  point  out  that  be- 
cause we  are  located  in  the  immediate  neighbor- 
hood we  are  in  a  position  to  give  quick  service; 
wc  handle  the  same  reliable  merchandise  i  our 
location  is  convenient  for  the  customer,  and, 


Fred  A.  Brown 


last  but  not  least,  we  are  in  business  to  stay— 
ouri  is  not  a  'here  to-day  and  gone  to-morrow 
enterprise  and  for  that  reason  patrons  are 
assured  that  we  will  do  everything  in  our  power 
to  satisfy  them.  This  argument  convinces  the 
most  skeptical  because  it  is  so  evidently  sound. 

When  Mr.  Brown  declares  to  3  customer  that 
he  extends  service  and  does  everything  to  make 
the  buver  satisfied  with  the  radio  set  purchased, 
he  is  sincere.  Quick  delivery  and  periodical  calls 


Have  You  A  Genola  in  Your  Toy  Shop? 


It's  a  great  little  money  maker— a  child's  phonograph 
that  plays  all  flat  records  up  to  10-inch  size  with  the 
clear  reproduction  of  a  large  machine.  It  is  bright 
and  appealing  in  appearance  and  makes  a  hit  with  both 
parents  and  children. 

The  Genola  stands  but  IVi  inches  high.  Then  there 
is  The  Baby  Cabinet,  standing  17  inches  high  antl 
which  is  a  delightful  piece  of  nursery  furniture  as  well 
as  a  splendid  little  talking  machine. 

Order  Samples  Today 

THE  GENERAL  PHONOGRAPH  MANUFAQURING  CO. 


on  the  customers  to  see  that  the  set  is  working 
properly  arc  a  small  part  of  this  service. 
Radio  Owners  Are  Good  Prospects 
A  fair  number  of  sales  arc  being  made  reg- 
ularly by  Brown's  Radio  Shop  to  owners  ol 

ystal  sets-  and  other  radio  sets  "'-h 
become  obsolete-  "The  crysta  set  own  is  a 
logical  prospect  for  a  tube  set."  points  out  Mr. 
Brown  ''and  I  make  it  my  business  to  get  sottie 
of  this  business.  Right  here  the  question  of  the 
advisability  of  trading  in  the  old  set  comes  up^ 
Unless  a  prospect  has  purchased  he  old  set  a 
our  store  we  do  not  make  an  allowance  on  ,1 
when  a  new  set  is  selected.  It  is  dangerous, 
in  my  opinion,  for  the  dealer  to  make  it  a  gen- 
eral rule  to  trade  in  old  sets,  because  then  the 
merchant  must  make  two  sales  to  get  the  profit 
due  him  on  one  sale.  Often,  too,  these  old  sets 
have  little  market  value,  and  the  Pos- 
sibilities are  so  limited  that  the  dealer  who  takes 
them  on  an  allowance  basis  stands  a  good 
chance  to  lose  the  profits  he  would  normally 
make  on  the  sale  of  a  new  receiver." 

Other  Factors  in  Brown's  Success 
Other  policies  which  have  made  Browns 
radio  business  profitable  include  the  charging 
of  6  per  cent  interest  on  instalment  sales  on 
the  more  expensive  sets  a.id  a  flat  carrying 
charge  on  the  less  expensive  receivers. 

Whenever  Mr.  Brown  is  in  the  neighborhood 
of  one  of  his  customers  he  drops  in  to  see 
how  the  set  is  working,  incidentally  testing  the 
batteries  to  determine  wliethe,  new  ones  are 
needed  or  will  soon  be  necessary.  This  has 
created  considerable  battery  replacement  busl- 

°  The  names  and  addresses  of  all  inquirers  are 
secured  and  no  time  is  lost  in  following  up  the 
prospect  by  a  personal  call.  Quick  action  often 
results  in  a  sale  which  would  go  to  another 
dealer  had  the  follow-up  been  deferred. 

A  charge  of  between  $15  and  ?Z0  is  made  for 
the  erection  of  an  aerial,  thus  making  this  end 
of  the  sale  pay  fair  dividends. 

A  large  electric  sign,  that  can  be  seen  lor 
blocks,  advertises  the  store  and  the  products 
handled. 

Freed-Eisemann  Reports 

Its  Sales  Volume  Doubled 

The  Freed-Eisemann  Radio  Corp.,  Brooklyn, 
NY  in  a  statement  to  its  stockholders  recently 
informed  them  that  the  sales  of  the  company 
for  tlie  year  are  virtually  double  those  of  the 
period  of  June  1  to  October  .11  of  last  year 
The  1925  figures  are  $1,841,103.46,  as  compared 
with  $978,367.59  in  1924.  The  statement  further 
says  that  the  company's  shipments  for  the  first 
ten  days  of  November  amounted  to  $326,100. 


eivrla,  Ohio. 


Bailey's  Opens  New  Store 

Spokane,  Wash.,  December  3.— Bailey's.  Inc.. 
recently  opened  its  new  store  at  710  Sprague 
avenue  with  completely  equipped  talking  ma- 
chine and  radio  departments.  A  room  is  de- 
voted especially  to  the  demonstration  and  dis- 
play of  the  Zenith.  Atwater  Kent.  Kennedy, 
RCA  and  Crosley  receivers.  Demonstration 
rooms  for  stringed  instruments  and  talking  ma- 
chine records  have  also  been  provided  for 
patrons. 

Eddie  Elkins  and  His  Orchestra  have  made  a 
coupling  of  the  two  song  hits  of  "Sunny,"  the 
musical  comedy  hit  of  Broadway.  These  num- 
bers are  "Who"  and  "Sunny."  They  arc  being 
recorded  exclusively  by  the  Columbia  Co. 


December  15,  1925 


27 


ONE  Profit— Radio  Products 

Our  Products  Are  Popularly  Priced- Because 
WE  Do  All  The  Work  That  Goes  Into  Them 

There  are  no  parts  makers'  profits  arrd  overhead-^r  o'her  out- 
side costs  to  add  to  the  price  of  Gr.gsby-Grunow-Hmds  Rad.o 
Equipment.  That's  why  we  are  able  to  sell  our  rnerchandrse  a 
considerable  saving  to  you,  and  that's  why  you,  in  turn,  can  meet 
the  trade  with  attractive  prices  in  any  competition. 

Our  own  skilled  craftsmen  are  all  we  need  to  rely  upon  for 
quality.  They  work  under  one  great  roof  and  are  constantly 
under  our  exacting  supervision-which  insures  the  very  best  that 
it  is  possible  to  build. 


Model  WG-10  Ebony  Finish 

This  Reproducer  is  as  individual  in  its  design  and  construction  as 
a  tailor-made  suit.  Much  better  than  ordinary  Loud  Speakers  m 
both  tone  and  volume.    Look  at  these  advantages: 

1  Genuine  Roxalin  horn  hydraulically  pressed 

2  Base  beautifully  finished  in  crystalline  lacquer 

3  Exclusive   "constant  tension"  diaphragm 

4  Adjustable  lever  volume  control 

5  Elimination  of  all  harsh  sounds 

6  Perfect  tone  reproduction 


Majestic  A  &  B  Current  Supply 

T-i.  n^^-u  "A"  and  "T 


Eliminates  Both  "A"  and  "B" 
Batteries 

Another  evidence  of  the  advantage  of  one  profit— one 
degree  of  quality  policy.  A  perfected  and  reliable  cur- 
rent supply  unit!  Saves  your  customers  the  annoyance 
of  all  batteries,  destructive  acids  and  their  ills;  chargers, 
hydrometers,  etc.  All  this  eliminated  with  the  lVla)es- 
tic  You  simply  plug  into  your  house  current  supply 
and  turn  switch.  You  will  never  go  back  to  batteries. 


$I2i£ 


List 


Price  Without  Tubes 


Manufactured  hy 

GRIGSBY  GRUNOW  HINDS  CO. 
4558  Armitage  Avenue,  Chicago,  Illinois 


In  Canada;  Benjair 


.  Electric  Mfg.  Co..  of  Canada,  Ltd.,  Toronto- 
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Utilizes  All  Factors  o£  Sales  Promotion 

A   H.  Fox,  Manager  of  the  Reo  Talking  Machine  Co  Describes 
PoHcies   Which   Have   Been   Responsible  for  the  Firms  Success 
By  Lewis  Clarke 


Equitable  (iistribiilioii  of  incrcliandising  effort 
is  necessary  where  Hie  talking  machine  dealer 
operates  several  .kpartniciits.  otherwise  those 
products  which  ^re  neslected  will  naturally  fail 
to  move.  The  dealer  who  h.-uulles  lalkiiig  ma- 
chines and  radio,  for  example,  must,  if  lie  ex- 
pects to  receive  a  full  nuMMir..-  of  profit  from 
each  of  Ihcse  dr-,,..  i -,d.^  '-(Tort  be- 
hind each  line.    Il  ^,1   ...-l-U^d  thai 

department  is  prvtly  orrt^im  LX|.erience  a 
slowing  down  in  sales,  Uoth  the  talking  ma- 
chine and  radio  have  Iheir  place  in  Ihe  modern 
home  and  one  supplements  the  other  in  aidmg 
ihe  dealer  to  build  sales  volume,  according  to 
A.  H.  Fox,  manager  of  the  Reo  Talking  Ma- 
chine Co..  New  York  Cit.v. 

Broadcasting  Aids  Record  Sales 

As  Mr.  Fox  sees  it,  radio  competition  has 
benefited  the  talking  machine  rather  than  hin- 
dered it,  although  its  good  efTecls  have  been 
some  time  in  manifesting  themselves.  And 
just  as  radio  competition  has  beiieliled  the  talk- 
ing machine  so  will  the  recenl  improvements 
in  recording  and  reproducing  on  the  increased 
frequency  range  enlinnce  radio.  The  broad- 
casliuL'S  of  concerts  and  records  by  world  fa- 
mous record  artists  were  held  by  Mr.  Fox  as 
evidence  of  how  radio  can  benefit  the  dealer 
by  promoting  interest  in  records.  It  was  an- 
nounced at  the  close  of  one  of  these  concerts 
that  a  certain  record  which  had  formed  a  part 
of  the  program,  would  be  released  within  a  few 
days,  but  no  date  was  announced.  "On  the 
following  morning  orders  for  the  new  record 
were  coming  in  like  hot  cakes,  and  when  it 
finslly  was  released,  about  five  days  later,  the 
supply  was  greatly  inadequate  to  t!ie  demand. 
These  broadcastings  have  increased  the  sale  of 
plionoerapli  records  to  such  an  extent  and  at 
the  same  lime  slimulaled  the  sale  of  phono- 
graplis  of  various  types,  that  the  radio  may  be 
rightfully  said  to  be  the  greatest  booster  that 
the  phonograph  ever  bad,"  Mr.  Fox  said, 

"Even  after  the  talking  machine  is  sold  and 


paid  (or  il  is  Still  a  source  of  revenue  for  the 
house  that  sold  it.  We  have  a  system  here  of 
keeping  in  touch  with  our  customers  and  sell- 
ing (hem  records  with  each  new  release  that 
comes  out.  A  cuslomer  coming  into  the  store 
to  make  a  payment  on  the  phonograph  he  has 
bought  will  often  buy  a  record  of  Iwo,  and  nol 
infrequently.  I  believe,  come  in  to  buy  a  record 
and  make  an  instalment  payment  on  the  ma- 
chine." 

Doubled  Talking  Machine  Sales 
Up  to  the  end  of  October,  of  the  present 
year,  the  Reo  Talking  Machine  Co.  has  done 
nearly  double  the  business  in  talking  machines 
done  in  the  entire  twelve  months  of  1924,  and 
believes  that  ihc  music-loving  public  is  in  a 
.stale  of  mind  now  where  it  regards  the  talking 
machine  with  even  greater  admiration  than  ever 
before,  especially  since  its  recent  improvements 
in  acoustical  and  sound  reproducing  devices. 
The  talking  machine  has  never  been  held  up 
by  the  Reo  store  as  an  instrument  that  should 
lake  the  place  of  the  radio  in  the  home,  but 
rather  lhat  the  two  blend  admirably  in  one 
home  and  that  there  is  a  musical  confraternity 
existing  between  them  which  is  shown  through 
Ihe  radio  creating  the  desire  for  a  permanent 
(phonograph)  record  of  what  it  gives  the  lis- 
lener-in  through  broadcastings. 

An  attractive  display  is  held  by  Mr.  Fox  as 
one  of  Ihe  best  ways  of  gelling  certain  types 
uf  customers  into  the  store.  He  holds  that 
-oods  attractively  displayed  will  bring  people 
in  who  would  otherwise  never  think  of  coming 
in.  The  thing  to  realize  is  that  there  are  any 
number  of  potential  customers  passing  one's 
store  all  the  time,  and  the  thing  to  do  is  to 
arriiiige  some  sort  of  window  display  scheme  to 
altracl  llieir  altention,  "One  may  as  well  say 
that  everyone  has  an  automobile  who  can  af- 
ford one  as  to  say  that  everyone  has  a*  talking 
machine  or  radio  set  who  can  afford  one,"  he 
pointed  out. 
Several  methods  arc   used  here  for  getting 


prospects  for  talking  machines,  and  a  quite  re- 
cent one  was  to  go  to  the  polling  districts 
where  registrations  were  being  held  and  get  a 
list  of  the  people  living  in  the  vicinity.  The 
names  laken  from  this  ILst  were  placed  in  sten- 
cil, and  form  letters  were  sent  out  to  each 
voicr.  The  results  brought  a  good  many  in- 
quiries and  subsequently  led  to  a  gratifying 
number  of  sales.  Mr.  Fox  claimed.  There  is 
also  a  practice  in  this  store  of  getting  the  lists 
of  newlyweds  from  the. newspapers  or  from  the 
License  Bureau  and  writing  these  people,  in- 
viting them  in  to  sec  what  the  store  has  to 
offer  in  appropriate  musical  furnishings  for 
Iheir  new  home.  The  talking  machine  with  a 
good  supply  of  records  is  usually  a  big  fa- 
vorite with  newly  married  couples,  it  has  been 
found. 

Importance  of  Making  Friends 
"We  make  personal  friends  of  our  cus- 
tomers," said  Harry  Sultan,  assistant  to  Mr. 
Fox,  "and  make  them  feel  that  our  store  is  a 
place  where  they  may  come  and  be  entertained 
as  a  guest  as  well  as  a  customer.  In  this  lo- 
cation we  do  quite  a  large  amount  of  business 
with  colored  people  and  we  find  that  the  com- 
munity spirit  makes  an  especial  appeal  to  them. 
The  playing  of  the  instrument  always  seems 
lo  suggest  the  'gatber-'round'  idea,  and  it  is 
a  constant  effort  with  us  to  create  that  atmos- 
phere in  our  store  and  later  transplant  it,  to- 
gether with  a  talking  machine,  into  the  home 
of  our  guest." 

Novel  Publicity 

Novelty  advertising  and  window  poster  cards 
are  also  employed  largely  here  to  let  the  people 
know  what  the  Reo  store  has  to  offer  in  the 
music  line.  Mr-  Fox  said  that  the  sale  of  talk- 
ing machines  with  that  company  had  been  good 
during  the  last  six  months,  chiefly  because  they 
had  gotten  right  after  the  business  and  made 
it  good.  "There  is  a  like  difference  in  stores 
lo  lhat  found  in  salesmen,"  Mr.  Fox  declared. 
"Some  will  get  three  or  four  times  more  busi- 
ness than  others,  and  in  the  same  territory. 
Few  salesmen  know  the  talking  points  neces- 
sary to  sell  the  talking  machine.  This  state- 
ment would  seem  ridiculous,  in  view  of  the  fact 
lhat  this  instrument  is  so  well  known  to-day, 
but  nevertheless  it  is  true.  In  the  early  days 
of  the  talking  machine  its  very  novelty  would 
sell  il,  but  to-day  the  novelty  has  worn  ofT  and 
the  instrument  must  be  sold." 

Customer  Is  the  Best  Salesman 
Every  sale  should  be  regarded  as,  at  least, 
a  double-header,  according  to  the  rule  adopted 
here.  The  best  salesman,  it  is  said,  is  the  cus- 
tomer himself,  because  the  man  who  goes  to 
another  man's  home  to  listen  to  music  is  a  ripe 
prospect  when  he  is  in  the  market  himself,  and 
a  word  of  recommendation  will  go  a  long  way 
toward  influencing  him  to  buy  at  the  same 
store.  That  there  is  an  almost  endless  chain 
of  repeat  business  built  op  by  the  careful  cre- 
ating of  good  will  in  a  community  is  the  expe- 
rience of  the  Reo  Talking  Machine  Co.,  and  the 
slogan,  "Once  a  Customer  Always  a  Customer," 
is  strongly  adhered  to  there. 


Kimberly  Trustees  Named 

Allan  \V.  Fritzsche  and  David  Goldman,  vice- 
president  and  auditor,  respectively,  of  the  Gen- 
eral Phonograph  Corp.,  New  York,  have  been 
named  trustees  for  Ihc  estate  of  the  Kimberly 
Phonograph  Co.,  Perth  Amboy,  against  which  a 
petition  in  bankruptcy  was  filed  some  time  ago. 
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fEVEREADY    HOUR    nVERV   TUESDAY  al 
Eastern  Standard  Time 
For  real  radio  enjoyment,  tell  your  cuilomcts 
"Evcrcaiiy  Group."    Broadcast  ihioueh  station! 
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Importance  of  Quality  in  Radio  Products 

and  in  Distribution^  and  Merchandising 

 -     Am,.r-     emphasizing  the  quality  of  our  producls,  We 

^pt-nd  too  little  time  educating  our  salesmen  in 
u*ing  proper  methods  of  selling  their  goods  and 
of  approaching  the  buyer.  We  are  apt  to  be  too 
anxious  to  get  rich  quick,  hoping  that  the  future 
will  take  care  of  us,  forgetting  that  we  all  want 
10  stay  in  business  and  want  to  succeed,  but 
can  do  so  only  by  keeping  before  us  some  of 
liie  essentials  of  business  which  have  been  cited 
above. 

Let  us  keep  tliis  one  word  tM'al'ty  in  mind. 
Let  lis  apply  it  in  every  departmenl  of  our  busi- 
ness. Let  us  apply  it  in  our  dealings  with 
others  in  the  business.  Lei  us  apply  it  in  our 
own  organization.  If  wc  do  this,  the  bcncfils 
lesuUing  from  this  will  astonisli  us,  as  it  is 
simpiv  a  matter  of  using  common  sense.  When 
you  come  right  down  to  it,  successful  business 


On 


irii.  |i     !■  (   winch  is  rciiroiliiceil 

'  ,,      II, ,  .1.  -  iH'  haiulliiiR 

jl,    ,([  ,.  ,  !h|.!,.,si.-.c5  Ihe  need  foi 
1,1,  .    Ml    Liii,  .iLi'iii-  tncrchniulisiiin 

Those  who  arc  actively  engaged  in  the  busi- 
nc-;s  of  manufacturine  radio  producls  and 
■Hcrchandising  ihcm  arc  becoming  more  aware, 
day  by  day,  of  the  imporlance  of  quality 
Ihdr  elTo.L.  to  stabilize  , lie  radio  industry^ 
all  sides  It  becoming  more  apparent  all  the 
time  that  those  compamc^  who  are  making  the 
greatest  success  in  llu:  business  are  those  who 
have  maintained,  from  liie  beginning,  ihc  pro- 
duction  of  radio  apparatus  of  the  very  highest 
quality,  or  those  who  have  found  it  necessary  to 
improve  the  quality  of  their  products  m  order 
lo  remain  in  the  business. 

The  wholesale  and  retail  trade  have  ihe.r 
share  to  bear  m  maintaining  a  stand  for  mar- 
keting quality  apparatus  and  for  using  quality 
methods  of  merchandising  in  order  to  gam  the 
confidence  of  the  buying  public. 

Next  to  the  product  itself  in  importance  m 
any  business  certainly  is  the  calibre  of  the  per- 
sonnel of  the  industry,  whether  it  be  radio  or 
anything  else.  If  the  executive  responsible  for 
any  kind  of  a  radio  business  will  devote  more 
lime  and  apply  greater  care  in  building  up  the 
organiKation  which  is  to  help  him  succeed,  suc- 
cess cannot  fail  It  naturally  follows  that  with 
a  quality  product  and  a  quality  organization, 
quality  bu.-iuess  policies  must  be  employed, 
I  hc  nianufactiirer  who  adopts  ihc  policy  of  pro- 
ducing a  product  for  as  litllc  as  possible  and 
selling  it  for  as  much  as  he  can  get  for  it.  par- 
ticularly iu  the  radio  business,  will  have  a  short 
industrial  life. 

Merchandising  methods  which  are  unsound 
can  destroy  any  business  engaged  in  manufac- 
turing or  can  break  up  the  best  organization,  or 
counteract  the  carrying  out  of  quality  business 
policies.  In  merchandising  rests  probably  one 
of  the  most  serious  problems  facing  the  radio 
.industry  to-day.  Not  only  is  this  a  problem 
with  the  manufacturer,  but  a  problem  with  the 
distributor,  whether  wholesale  or  retail. 

It  can  be  safely  said  therefore  that  to  main- 
lain  public  confidence,  ihose  manufacturers  will 
succeed  best  who  give  the  ultimate  buyer  a 
piece  of  radio  apparatus,  no  matter  what  it 
may  be.  that  is  best  in  quality,  at  a  price  that 
gives  the  buyer  value  for  his  money. 

We,  who  arc  engaged  in  the  manufacturing 
business  in   radio,   sec  too  little  printer's  ink 


,s  based  upon  the  application  of  a  large  amount 
of  ordinary  common  sense.  We  do  not  need  to 
spend  time  criticizing  our  competitor  for  what 
we  think  arc  his  bad  business  methods.  We  do 
not  need  to  find  loo  much  fault  with  our  dis- 
tributor who  docs  not  sell  our  product  in  the 
right  way.  Our  point  of  view  should  be  one  of 
laying  stress  upon  quality,  in  every  sense, 
wherever  we  find  it  and  have  the  spirit  of  it 
radiate  from  us  and  then  it  will  not  be  long  be- 
fore those  who  might  be  criticized  by  us  will 
lind  that  it  pays  to  compliment  the  manufac- 
turer who  makes  a  good  product,  to  give  credit 
to  the  executive  who  has  a  good  organization 
and  talk  about  the  board  of  directors  that  in- 
sists upon  proper  business  policies  and  to  help 
in  every  way  we  can  to  success  those  distrib- 
utors of  radio  products  who  are  using  quality 
business  methods  in  the  radio  industry.  We  in 
the  radio  industry  cannot  stress  this  one  point 
of  quality  too  much,  keeping  in  mind  its  appli- 
cation to  every  department  of  the  radio  business, 
from  the  raw  material  to  the  consumer  upon 
whom  all  of  us  must  really  depend  for  success 
in  the  future. 


Blind  Children  Tune  in 

on  Thermiodyne  Receiver 

Set  Presented  to  Oakland  Institute  for  the  Blind 
Brings  joy  to  Unfortunate  Children— Demon- 
strates Ease  of  Operation 

Oaklanci,  Cal.,  December  4.— Tlic  extreme  case 
of  operation  of  the  Master  Control  Thermio- 
dyne radio  receiver  is  well  illustrated  in  the  ac- 


Ihc  fact  that  his  mother,  who  was  blind,  could 
tune  in  and  enjoy  the  programs  as  well  as  those 
blessed  with  sight. 


Ackerly  Has  Anniversary 

Ackerly's  Music  Store,  Patchogue,  N.  Y., 
celebrated  its  first  anniversary  in  its  new  quar- 
ters on  East  Main  street,  where  the  entire 
building  is  devoted  to  the  musical  instruments 
carried  by  the  establishment.  This  store  has 
been  especially  busy  with  the  new  Orthophonic 
Victrola. 


Edison  Comparison  Concert 

Hazleton.  Pa.,  December  5. — The  Stirling  Music 
Co.,  local  Edison  phonograph  dealer,  staged  a 
comparison  concert  recently  with  Helen  Davis, 
mezzo-soprano,  and  Victor  Young,  composer- 
pianist,  as  the  featured  artists.  The  concert, 
which  attracted  a  large  and  enthusiastic  audi- 
ence, was  held  at  the  Senior  High  School. 


Blind  Children  Listening  to  Radio 

companying  photograph,  which  shows  some 
children  of  the  Oakland  Institute  for  the  Blind 
listening  to  a  radio  program  broadcast  from 
Chicago.  The  Master  Control  Thermiodyne  re- 
ceiver does  not  require  dial  reading  to  tune,  and 
so  it  is  a  blessing  to  those  situated  as  are  these 
children. 

This  receiver  was  presented  to  the  institute 
by  Listenwalter  &  Gough,  Pacific  Coast  dis- 
tributors for  Tliermiodyne  products,  and  tliey 
were  inspired  to  do  so  by  the  receipt  of  a  let- 
ter from  a  fan  who  wrote  that  the  reason  for 
his   choosing  a    Thermiodyne    was   because  of 


Okeh  Christmas  Posters 

The  General  Phonograph  Corp.,  New  York, 
has  sent  to  its  dealers  attractive  Christmas  pos- 
ters, listing  Okeh  records  for  the  holiday  sea- 
son. The  list  includes  three  classes  of  records, 
Yuletide  favorites,  records  for  children  and  sa- 
cred songs. 


The  Hauschildt  Music  Co.,  Oakland,  Cal.,  re- 
cently opened  its  new  store  with  a  complete 
line  of  talking  machines  and  records,  with  sev- 
eral demonstration  rooms  fitted  up  for  patrons. 


Wuebben   Record  Albums 

are  indestructible 

They  are  manufactured  on  methods  of  construc- 
tion which  are  protected  by  the  Patent  Laws. 
It  is  impossible  for  the  records  to  drop  out. 

Ask  for  our  illustrated  prospectuses  and  price  lists 

Wuebben  Gesellschaf t,  m.  b.  H.,  Kochstrasse  60,  Berlin  SW.  68 


December  IS,  192S 


THE  TALKING  MACHINE  WORLD 


31 


Record  Sensation/ 


BANNER  &DOMINO  RECORDS 


3  for  $1.00 


His  New  Jazz  Fiddle  Record 
has  taken  the  country  by  storm 

Something  ABSOLUTELY  NEW  on  records— nothing  like 
it  has  ever  been  done  before— the  greatest  record  they  have 
ever  heard— looks  like  the  biggest  record  seller  in  years. 
These  are  some  of  the  opinions  of  record  dealers  and  others 
who  have  heard  the  new  Jazz  Fiddle  Record. 
Once  you  have  heard  this  record  you  will  be  just  as  enthu- 
siastic about  it  as  they  are.  Order  a  supply  at  once-you  will 
be  surprised  at  how  quickly  your  customers  will  buy  them. 

Banner  No.  I   gj  LOUIS  BLUES  Jazz  Fidd\e,  Clarinet  &  Piano  Acc. 

1646  I 

Dommo  No.  |  BEALE  STREET  BLUES .  .  .  Jazz  Fiddle,  Clarinet  &  Piano  Acc. 

Telegraph  or  Mail  Your  Order  Today  ! 

Plaza  Music  Company,  lo  West  20th  St.,  New  York 
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How  Small  TownDealer  Gets  Sales  Volume 

Berry  &  Reed  Are  Located  in  a  Small  Community  but  They  Have 
Succeeded  in  Building  a  Good  Business  by  Sound  Sales  Methods 
By  W.  B.  Stoddard 


In  the  siiiallcr  (owns  llie  phonograpli  business 
is  ofliMi  handled  by  the  !i:irr.lw;Lrc,  flic  dry  pnods, 
or  llie  furniture  man — wliui,vc:  t;''^ 
fit'ld  first  Considering  tlic  cisc  wilh  wliiji 
lownspeople  can  get  to  iieiKlil'oring  cities  ihc-c 
days,  a  niendiant  ofte)»  asks  himself  if  it  is 
worlh  while  lo  try  to  compete  with  his  city  col- 
leagues in  this  line.  Those  who  are  pessindstic 
"  in  this  respect  would  do  well  to  study  the  plans 
of  Berry  &  Reed,  Lonoke.  Arte.,  who  have  buill 
up  a  very  profilable  business  in  macliines  and 
records. 

Sleeping  Doesn't  Sell  Machines 

In  speaking  of  their  success  Mr.  Berry  said: 
"It  all  depends  on  the  way  the  business  is 
handled.  Too  many  merchants  take  llic  rigcncy 
for  a  ceriain  talking  machine  nnd  tiien  go  lo 
sleep.  They  keep  a  machine  in  slock  for  cn- 
hibition  purposes,  and  they  will  order  one  when 
a  customer  seeks  thcin  out.  But  in  these  days 
the  customer  is  not  going  lo  do  much  seek- 
ing. As  a  general  thing  he  doesn't  know  thai 
he  wants  a  machine  until  he  sees  it  in  attractive 
surroundings,  or  has  the  idea  presented  to  hiiii 
lhat  he  can  secure  a  splendid  evening's  enlcr- 
tainment  at  home  through  the  music  of  a 
phonograph. 

"Ever  since  we  took  on  a  standard  line  of 
machines  they  have  been  an  excellent  advertise- 
ment for  the  store.  (Berry  &  Reed  conduct  an 
up-to-date  furniture  store  )  The  general  trend 
is  for  people  to  secure  the  best  machines  they 
can  get  for  Uicir  money,  so  we  have  found  thai 
ciibinet  machines  are  generally  best  for  our  pur- 
pose. The  smaller  machines  are  slill  sold,  and 
there  is  scarcely  a  month  we  do  not  order  some 
for  patrons— but  we  keep  on  hand  only  those 
of  the  cabinet  variety. 

Aggressive  Tactics  Win 
"Then  we  go  after  the  business  aggressively, 
livery  time  a  visitor  comcs  into  the  store  who 
evinces  the  slightest  interest  in  one  of  the  cab- 
inet machines.  I  get  his  or  her  name,  as  ihc 
case  may  be.  Then  if  he  or  she  has  no  machine 
I    frequi.nl ly    mad    fai  tory    lileralure  regard- 


ing ihe  make  of  plionogriiph  I  Irandle,  I  inform 
liro-pecl-i  of  mv  partial  p.Tynient  syslrin  and  keep 
llMiii  reminded  of  the  l.ict  lhal  talking 
,i,,„hiiie  Jiecrs  and  iivi  n-  iq,  iU.  Ih.iiic,  If  ihc 
oi.-lo.iK;r    already    po^■l  ^■.■^    .i  hine  and 


The  story  oi  the  methods 
which  have  been  successful  in 
building  up  a  comparatively 
large  talking  machine  and  rec- 
ord business  for  Berry  &  Reed, 
Lonoke.  Ark.,  indicates  in  a 
concrete  manner  how  the  dealer 
in  a  small  town  can,  by  the  ap- 
plication of  sound  business 
principles,  succeed.  It' proves 
'that  a  profitable  talking  ma- 
chine business  can  be  done  in 
a  small  town  


iiK  Tciy  drops  in  lo  sc>.-  ihe  new  records  I  secure 
his  name  also,  and  when  my  monthly  stock  of 
new  records  comes  in,  !  mail  a  circular,  giv- 
ing the  name  and  prices,  informing  him  lhat 
I  now  have  these  records  in  stock  and  he  is 
perfectly  welcome  to  come  into  Ihc  store  and 
try  them  out. 

"I  always  have  on  hand  five  or  six  machines, 
so  lhat  if  more  than  one  parly  comcs  in  al  once 
—as  often  happens  in  the  evening- there  is  no 
wailing.  IncidcTilally,  n»y  records  go  like  the 
proverbial  hot  cakes,  and  I  really  have  quite 
;i  time  keeping  my  slock  complete. 

"AnoUier  thing  helps  out ,  wonderfully  in 
Ihe  selling  of  a  machine  and  that  is  a  ihorough 
knowledge  o£  it,  bolh  mechanically  and  lech- 
nitally.  All  sorts  of  questions  are  asked  by 
different  patrons  and  you  never  know  what  is 
going  to  be  sprung  on  you.  The  only  thing, 
ihen,  is  to  know  everything  about  it.    Wiicii  I 


HARDWARE 

for 

RADIO  and  PHONOGRAPH  CABINETS 

LID  SUPPORTS  BULLET  CATCHES 

CATCHES  STOP  HINGES 

CONTINUOUS  HINGES  INVISIBLE  HINGES 

NEEDLE  CUPS 


WEBER-KNAPP  CO. 

JAMESTOWN,  N.  Y. 


lirsi  il.>cked  this  particular  variety  of  machine 
1  went  to  the  factory  and  observed  every  proc- 
ess of  manufacture.  I  know  every  part  that 
goes  to  make  the  machine,  and  why  that  par- 
ticular material  is  used.  Of  course  it  might 
not  be  practicable  in  every  instance  for  a  dealer 
to  go  lo  the  factory,  but  he  conld  acquire  a 
good  working  knowledge  from  the  factory 
salesman,  and  from  reading  everything  ihe  man- 
ufacturer furnishes  on  the  subject. 

Widespread  Advertising 

"Having  learned  all  about  the  machine  I  pro- 
ceeded to  tell  the  people  of  the  town,  the  coun- 
try and  the  adjacent  towns  about  it— not  for- 
getting to  mention  the  easy  payment  feature. 
I  advertise  in  the  local  papers  and  in  several 
of  the  papers  in  adjoining  towns.  Whenever 
I  have  an  ad  that  I  think  is  especially  good  I 
have  a  number  of  handbills  struck  off  and 
placed  in  all  the  vehicles— generally  autos—that 
come  to  town.  I  also  use  moviTig  piclure  slides. 
1  have  a  long  list  of  local  and  rural  addresses 
and  at  least  once  a  month  send  out  literature 
received  from  the  factory. 

Window  Displays  Are  Important 

"One  of  my  best  selling  agents  is  my  show 
window.  There  are  a  number  of  occasions  on 
which  a  phonograph  makes  an  especially  ap- 
propriate gift,  such  as  Christmas,  Easter, 
Mother's  Day  and  Halloween.  At  such  times 
I  arrange  a  portion  of  a  rooTn  with  comfortable 
furniture  and  attractive  draperies  with  a  phono- 
-  graph  as  the  centre  of  attraction.  Of  course 
there  are  always  timely  touches,  such  as  Christ- 
mas wreaths,  stalks  of  Easter  lilies,  Halloween 
pumpkins,  and  a  card  suggests  lhat  a  phono-, 
graph  would  make  a  delightful  gift  for  Mother 
on  Mother's  Day;  for  wife  or  daughter  at 
Cliristmas  or  for  the  home  at  any  time  when 
enlertainmcnl  for  !he  family  or  guests  is  to  be 
considered. 

Following  Up  Newlyweds 
"Perhaps  my  really  best  and  most  effective 
stunt  is  the  way  I  go  after  engaged  or  young 
married  couples.  After  reading  in  the  papers, 
or  hearing  about  the  engagement  of  a  couple — 
and  in  a  small  town  the  merchant  has  a  much 
better  opportunity  to  know  his  townspeople 
and  country  clientele  than  in  the  city — I  drop 
a  friendly  note  to  the  newlyweds  or  about-to- 
weds  congratulating  them,  politely  calling  at- 
tention to  my  store,  asking  them  to  pay  us  a 
visit  ere  they  furnish  their  home  and  making 
'ipecial  suggestion  regarding  the  pleasure  a 
phonograph  will  add  to  their  home.  If  they 
purchase  a  machine,  or  some  club  or  member 
of  the  family  presents  them  with  one,  I  quietly 
let  this  fact  be  known  to  their  friends — and  in 
many  instances  their  acquaintances  will  present 
them  with  records.  Then,  when  the  anniversary 
rolls  around — I  drop  them  another  note,  sug- 
gesting that  they  commemorate  it  by  the  pur- 
chase of  some  new  records.  On  the  card  which 
is  made  out  for  each  talking  machine  sold  is 
listed  the  number  of  records  purchased  at  the 
lime,  and  those  given  by  friends.  Thus,  if 
cither  the  couple  or  some  outsider  wishes  to 
purchase  new  records  I  can  easily  advise  what 
records  are  already  in  their  possession  and 
avoid  duplication — a  little  item  that  pleases  all 
concerned." 


New  Columbia  Artists 

The  New  Orleans  Owls,  a  new  Columbia  re- 
cording aggregation,  have  made  as  their  first  re- 
cordings, "Oh  Me,  Oh  My,"  and  "Stomp'  Off, 
Let's  Go,"  bolh  of  Ihe  "hot"  variety,  Southern 
style. 
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It  Boosts  Phonograph  Sales! 

Regardless  of  your  plans  and  policies  concerning  Radio,  there  is 
one  Radio  item  which  every  Phonograph  Merchant  should 
carry  AND  PUSH. 

That  item  is  the  Jewett  Vemco  Unit,  which  makes  a  splendid 
Radio  loud  speaker  out  of  any  Phonograph. 

Vemco  Unit 


For  the  Vemco  is  a  mighty 
booster  for  the  Phonograph. 

It  is  helping  other  Phonograph 
Merchants  CLOSE  SALES.  It 
will  help  YOU. 

By  making  the  Phonograph  do 
double  duty,  the  Jewett  Vemco 
makes  it  doubly  desirable. 


Sti 


ndard  model  fits  Victrola  and  all  other 
slight  additional  cost.    Slips  on  or  off 


And  the  Phonograph  that  is 
doubly  busy  is  always  in  the 
center  of  the  home  stage. 
More  sales  of  records  are  an 
infallible  result. 
But  be  sure  it's  a  Vemco — ad- 
justable and  the  same  unit 
that  has  made  the  Super- 
speaker  leader  of  all  Radio 
Reproducers. 

standard  tone  arms.  Adapters  for  other  types 
in  a  jiffy— no  tools.    Ask  us  for  full  details. 


TEWETT  RADIO  &  PHONOGRAPH  COMPANY 

JEWCil.    ivjni-'iv^    "  PONTI AC,  MICHIGAN 

SefiO  TELEGRAPH  ROAD 

Factories;  Allegan,  Michigan— Pontiac,  Michigan 
In  Canada:  Jewett  Radio-Phonographs.  Limited,  Walkerville,  Ontario 
Evpott  Sales  Office:  116  Broad  Street,  New  York  City 


"QuaMiy  Broadcasting  to 
Matcli  Quafily  Prodwcts 
—Station  WJR" 


©  192s  kwtli  Radio  6^  Phonograpli  Co. 
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THE  MANUFACTURERS  OF  THE   FINEST  LOUD  SPEAKERS   AND   PHONOGRAPHS  USE 

CA  DIAPHRAGMS 

THEY   BRING  OUT 

The  Purest  Tones 
The  Subtle  Overtones 
The  Delicate  Shadings 
The  Absolute  Reproduction  of  the  Voice,  Instrument  and  the  Ensemble 
Diaphragms  made  of  substitute  materials  do  not  attain  the  same  results 

WHY  NOT  HAVE  THE  BEST? 

Writt  lor  Samples  and  Prices 

WILLIAM  BRAND  CO.,        27  E.  22nd  Street        New  York  City 

M^r,..f„r,ur.r.  of  Af.co  Dinphragn,,.  Oil  Tubing  and  lr,.uloling  Material  for  the  Rod.,,  and  Elcclr.cal  trade  


Orthophonic  in  Artistic 

Setting  in  Worcester 

Hundreds  Attend  Concert  at  Well-Known  De- 
partment Store  at  Which  the  Orthophonic 
Was  Featured  With  Local  Artists  ot  Repute 

Worcester,  Mass.,  December  5.— The  Victor 
department  of  the  Denholm  &  McKay  Co.  Bos- 
ton store  had  a  most  efFeclivc  stage  setting  in 


Striking  Exhibit  of  Orthophonic  Victrola 

wliich  to  dlsphiy  the  new  Ortlioplionic  Victroln, 
The  accompanying  plioiograpli  gives  an  idta  of 
the  artistic  manner  in  wliich  the  product  was 
shown  to  the  palrons  of  the  store  on  Novem- 
ber 2.  In  addition  to  ihe  new  instrument  three 
artists  of  wide  reputation  appeared  on  Victor 
Day  and  some  250  people  visited  the  store  to 
attend  the  concert. 


Powel  Grosley,  Jr.,  Sees 

Gyp  Dealers  Eliminated 

President  of  Crosley  Radio  Corp.  Points  Out 
Why  Cut-price  Stores  Must  Fail  and  Stabili- 
zation of  the  Market  Be  Reached 

Cincinnati,  0.,  December  7.— In  an  interesting 
article  on  the  necessity  of  purchasers  of  radio 
equipment  deahng  with  reliable  merchants  and 
buying  sets  made  by  reliable  concern-:,  Powel 
Crosley,  Jr.,  president  of  the  Crosley  Radio 
Corp.,  recently  staled  that  unstable  conditions 
are  disappearing  from  the  radio  industry  and 
also  that  the  gyp  and  the  cut-price  store  will 
eventually  go  out  of  business.  In  giving  his 
reasons  for  these  statements,  Mr,  Crosley  said 
in  part: 


"The  !,'yp  is  essentially  an  opportunist  who 
can  exist  only  where  the  opportunity  for 
large  quick  profits  exists.  When  tlie  industry 
]\;>i  progressed  to  the  point  where  profit  ac- 
crues from  mass  production  methods  and  from 
careful  marketing  rather  than  from  the  glamour 
which  up  to  the  present  has  surrounded  the 
radio  business,  the  art  will  settle  down  into  a 
stabilized,  rational  trade,  upon  which  a  bigger 
and  better  industry  may  be  built,  and  that  time 
is  fast  approaching. 

"Prospective  buyers  of  radio  equipment 
should  make  sure  the  dealer  who  sells  ap- 
paratus is  reliable  and  likely  to  be  in  bOsiness 
for  some  lime.  This  is  important,  when  it  is 
considL-ri'd  that  dealer  guarantees  mean  nothing 
if  the  dealer  goes  out  of  business  in  a  short 
liinc.  There  is,  however,  a  way  in  which  the 
prospective  purchaser  may  be  sure  of  getting 
sali>faclion  and  service  and  that  is  by  pur- 
chasing nurchandise  which  has  been  made  by 
a  long-established  and  reliable  manufacturer, 
who  stands  back  of  his  goods. 

"Radio  enthusiasts  should  beware  of  equip- 
ment which  has  not  had  the  endorsement  of 
reliable  people.  Thousands  of  dollars  have 
been  spent  by  people  who  thought  some  piece 
of  apparatus  would  eliminate  static  or  be  able 
to  bring  in  signals  from  distant  stations  with- 
out the  proper  sort  of  receiver.  A  reliable  mer- 
chant will  not  sell  equipment  which  he  does  not 
believe  in  or  cannot  guarantee.  Buy  from  deal- 
ers who  are  known  for  their  honesty  and  who 
can  give  service  whenever  it  is  necessary  and 
much  money  and  grief  will  be  saved." 

Stages  Brunswick  Drive 

A  shipment  of  four  carloads  of  Brunswick 
phonographs  was  recently  received  by  the 
Burkham  &  Stamm  Piano  Co.,  WheeUng,  W. 
Va.,  which  is  engaged  in  a  gigantic  sales  drive. 
A  feature  of  the  campaign  is  that  the  instru- 
inenls  may  be  purchased  on  the  Christmas  club 

A  New  York  Incorporation 

The  Madison  Radio  Corp.,  New  York,  was 
recently  incorporated  at  Albany  with  a  capital 
stock  of  1.000  shares  of  common  stock  of  no  par 
value.  The  incorporators  are  W.  B.  Spiegel, 
A.  H,  Fulton,  Jr.,  and  S.  E.  Rogers.  


CONSTANTLY  INCREASING  SALES 

ar«  tcslKylnE  to  the  sop«rlor  tiui.llty  o(  our 

COTTON  FLOCKS  FOR  PHONOGRAPH  RECORDS 

BTBP  INTO  LINE  WITH  THE  BUTERB  OF  "QnAI-ITY" 
CLAREMONT  WASTE   MFG.  CO..  Clarenrionl,  N.  H. 


Stewart- Warner  Brooklyn 

Branch  Assists  Dealers 

Sol  J.  Levy.  Radio  Sales  Manager,  Designs 
Novel  "Radioplane"  to  Stimulate  Interest  in 
Stewart-Warner  Line — Dealers  Benefit 

Stewart-Warner  dealers  in  the  territory 
served  by  the  Brooklyn  headquarters  of  the 
company  under  I  lie  direction  of  Sol  J,  Levy, 


Stewart-Warner  Radiophone 
radio  sales  manager,  are  benefiting  from  tin- 
exploitation  work  which  is  being  done  by  this 
aggressive  executive,  who  is  giving  co-operation 
that  is  certain  to  result  in  many  sales  for  the 
Stewart-Warner  dealers.  One  of  the  outstand- 
ing features  of  the  campaign  which  is  being 
waged  by  the  branch  headquarters  to  stimulate 
interest  in  the  Stewart-Warner  sets  is  the 
Stewart-Warner  Radioplane  illustrated  here- 
with, which  traverses  the  streets  of  ihe  city, 
distributing  postcards  asking  that  the  recipients 
give  names  and  addresses  for  further  informa- 
tion on  radio  which  will  prove  valuable  to  them. 
These  cards  are  turned  over  to  Stewart-Warner 
dealers  as  likely  prospects. 

The  radioplane  is  an  actual  model  of  an  aero- 
plane mounted  on  four  wheels,  with  a  Stewart- 
Warner  Model  305  receiver  installed  on  the 
dashboard,  and  a  microphone  and  amplifying  , 
horn  for  announcing  from  the  plane.  It  has 
caused  considerable  comment  and  attracts 
crowds  as  it  is  driven  through  ihe  streets. 


Okeh  Race  Record  Publicity 

The  Okeh  race  records  are  featured  in  an  at- 
iractive  display  poster  recently  distributed  by 
the  General  Phonograph  Corp.  to  its  dealers. 
"Blues"  of  all  types,  vocal  and  dance,  are  listed 
as  recorded  by  the  Okeh  race  record  artists. 


The  Duval  Radio  Products  Corp.,  New  York, 
has  been  granted  a  charter  of  incorporation  at 
Albany  with  a  capital  stock  of  $20,000.  The  in- 
corporators are  J.  R.  Lippman,  E.  S.  Marcus 
and  A.  Shestack. 


I 


I 


Tilt  Talking  MacMiu-  World,  Nexo  York,  December  15,  1925 


appiness  ana^f  rosperitg 
this  dhristmae  and 
throughout  the  ^ 
Heujjear^ 

Q[hi$  joyful  season  affords 
another  opportunity  to  ex- 
press appreciation  or  the 
COnriDEnCE  estabUshed 
through  years  of  sincere 
co-operation  —  — 

General  Phonograph  Corporation 


The  Ta'kmci  Machbti  World.  jVfiti  York,  December  15,  1925 
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Ferryman  Electric  Go. 

Provides  Dealer  Displays 

Maker  of  Ferryman  Radio  Tubes  Prepares  Win- 
dow and  Counter  Display  Material  for  Bene- 
fit of  Dealers — Demonstration  Tube  Included 

The  Ferryman  Electric  Co..  New  York,  maker 
of  radio  tubes  for  dry  and  storage  batteries,  lias 
prepared  ;i  \ve:iltli  of  display  material  for  usl- 


pending  on  the  am 
display. 
The  counter  displ: 
fier, 


of  space 


I  able  for 


TradeMark  ili 
Cut- Out  bi 
in  the  promotioi 
publicity  is  bound 
public. 


holds  three  tubes,  a  recti- 
type  R.  H.  199  standard 
base  and  a  type  R.  H.  201.  a  clear 
glass  demonstrating  tube  which 
is  given  all  dealers  so  that  they 
will  encounter  no  difficulty  in  ex- 
plaining the  characteristics  of 
Ferryman  radio  tubes.  In  addi- 
tion to  this  material  consumer 
literature  is  also  provided.  The 
accompanying  illustrations  give 
an  idea  of  the  attractiveness  of 
llie  display,  which  can  and  should 
be  used  to  advantage  by  dealers 
of  sales  of  radio  tubes.  This 
tract  the  attention  of  the 


Dealers'  Window  Card 
by  Ferryman  dealers  in  bringing  these  tubes  to 
the  notice  of  the  buying  public.    This  material 
includes  a  large  window  card,  nineteen  by  twen- 
ty-five inches  in  size;  a  set  of  figures,  size  seven 


Schirmer  Adds  Columbia  Line 

The  distributing  division  of  the  Columbia 
Phonograph  Co.,  Inc.,  New  York,  has  an- 
nounced thai  G.  Schirmer,  3  East  Forty-third 
street.  New  York,  has  added  the  Columbia 
line.  The  initial  order  included  tlie  complete 
Columbia  catalog,  with  the  exception  of  foreign 
language  recordings. 


Omaha  Dealers  Hear  the 
New  Brunswick  Panatrope 

Brunswick  Representatives  Form  Enthusiastic 
Audience  at  Showing  of  Electrical  Reproduc- 
ing Instrument— C.  T.  McKelvey.  of  the 
Brunswick  Co.,  Aids  in  Demonstration 

Omaha,  Neb,,  December  1— On  Thursday  eve- 
ning. November  19,  the  Brunswick  Panatrope 
was  presented  to  the  Omaha  public  under  the 
auspices  of  C.  T.  McKelvey.  national  sales  pro- 
motion manager  of  the  Brunswick  Co.,  and  A. 
P.  Thompson  and  O.  G.  White,  of  the  Omaha 
Brunswick  headquarters. 

The  reception  of  this  new  electrical  reproduc- 
ing musical  instrument  was  most  enthusiastic, 
as  attested  by  the  applause  and  comments  on 
hearing  the  instrument  played.  Over  160  were 
present  for  the  evening  demoiisLi 


New  York  Firm  Chartered 


The  Anditone  Radio  Corp.,  Nc 
eeii  incorporated  at  Albany  with  a 


York,  has 
I  capital  stock 

of  250  shares  of  preferred  stock  at  $100  per 
share  and  1,000  shares  of  common  stock  of  no 
par  value.  The  incorporators  are  W.  P.  Kirk- 
patrick,  R.  Pink  and  A.  J.  Miranda,  Jr. 


Counter  Tube  Display 
by  eleven  inches;  a  number  of  smaller  figure, 
and  a  counter  display,  seven  by  thirteen  n 
all  lithographed  in  six  colors.    This  mate 
so  arranged  that  the  individual  pieces  m 
used  separately  or  together  as  a  unit,  a 


hes, 


be 


Standard  Music  Shop  Opened 

The  Standard  Music  Shop,  Wildwood,  N.  J,, 
was  recently  opened  at  209  East  Schellenger 
avenue,  witli  a  complete  stock  of  talking  ma- 
chines, pianos,  records  and  sheet  music.  


them  many  prominent  dealers  in  the  Omaha 
territory,  including  A.  Hospe,  of  A.  Hospe  Co.; 
W.  Schniollcr.  president  of  SclimoUer  &  Muel- 
ler Co..  with  stores  in  Omaha,  Lincoln,  Sioux 
City  and  Council  Bluffs;  Messrs.  Street  and 
Schamp,  of  Davidson  Bros.  Co.,  Sioux  City; 
Miss  FerrLn,  of  J.  h.  Brandeis  Co.,  Omaha; 
Henry  Rosenthall  and  David  Lcvine,  of  the 
Union  Outfitting  Co.,  Omaha;  H.  Dixon,  of 
North  Platte;  E.  Hardy  and  Guy  Hunt,  of  the 
Hardy  Furn.  Co.,  Lincoln;  Glen  Cranccr  and 
Mr  Wolfbergcr,  of  the  G.  A.  Cranccr  Co.,  Lm- 
colit;  E.  Conrad,  of  the  Conrad  Music  House, 
Fremont;  J.  Rosenfelt,  president  of  the  Conti- 
nental Furniture  Co..  Council  Bluffs;  T.  Teft,  of 
the  Orchard  &  Wilhelm  Co.,  Omaha;  F.  Res- 
nick,  of  the  Union  Outfitting  Co..  Omaha; 
Messrs.  Schneider  and  Kehrberg,  of  the  Kehr- 
berg-Schneider  Co..  Le  Mars;  W.  W.  Lupton,  of 
Onawa;  Messrs.  Zitzman  and  Keppler,  of  A, 
Hospe  Co.,  Omaha. 

In  the  morning  a  special  demonstration  wa' 
held  for  the  press  and  music  critic: 
lime  thirty-five  prominent  people  of  the 
.md  music  world  were  present.  


,  at  which 


Branches  in  Nine  Principal  Cities  Ready  to  Fill 
Rush  Orders  for  Bristol  Loud  Speakers 

Boston  Old  South  Bldg. 

Philadelphia  Widener  Bldg. 

Birmingham   Age-Herald  Bldg. 

Chicago  Monadnock  Block 

New  York   Lib^'y  St. 

Pittsburgh   Frick  Bldg. 

Detroit   Book  Bldg. 

St  Louis  Boatman's  Bank  Bldg. 

San  Francisco   RWto  Bldg. 

Don't  lose  good  business  because  your  stock  Is  short.   Wire  or  phone  your  needs  to  the 
nearest  Branch. 

Remember,  the  biggest,  newest  selling  point  today  is  the  Bristol  S«per-Umt  with  the 
low-pitch  diaphragm.    This  diaphragm  brings  in,  not  only  the  "P.f !  '^'f''"'"' 

but  also  all  those  bass  notes  which  heretofore  have  come  in  only  nnperfectly,  .f  at  all. 

Bristol  Speakers  are  made  in  both  horn  and  cabinet  designs.  The  prices  range  Iron,  $1.S 
to  $30  retail.    Super  S,  and  Super  C,  the  cabinet,  have  the  Super-Unit.  ^^^^^^^ 

Rubber     horn,  14^" 
„  (li^metor.    Black  mat  fiii- 

THE  BRISTOL  COMPANY    :-:    Radio  Div.  BS    x    Waterbury.  Conn.  ^/r^p^^ 

For  36  „ars  make,  of  Ike  highly  icsiliv,  a,,d  mciirau  Bm/ol  R,co,ii«g  hislnwM  ..hr.E... 

BRISTOL  ^^^^^^Loud  Speaker 
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^HE  great  Christmas  rush  is  on!  And  Old  Santa  is  carrying 
Farrand  Speakers  into  happy  homes  everywhere.  No  product  in 
radio  history  has  ever  enjoyed  so  great  a  demand. 
Yet,  to  the  dealer  who  carries  Farrand  Speakers,  Christmas  will 
prove  but  the  forerunner  of  even  greater  sales  and  profits.  For  here 
is  quality -outstanding  quality  that  knows  neither  season  nor 
calendar.  Think  of  the  thousands  upon  thousands  of  speakers  that 
will  be  replaced  by  Farrands  during  the  next  few  months  alone.  Yes, 
indeed—  1926,  even  more  than  1925,  is  a  Farrand  Year! 


Farrand 

Thompson  Ave.  at  C' 


Manufacturing  Co.,  inc. 

II  t  Street  '  Lona  Island  City,  N.  Y. 
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Estey  s  Policy  Boosts  Cash  Radio  Sales 

Philadelphia  Concern  Finds  It  Easy  to  Sell  Radio  on  Cash  Basis 
—Selection  of  Customers  the  Answer— Reduces  Collection  Troubles 


In  (lie  rush  lo  prociiri;  luisincss,  wlictlicr  it 
be  radio,  talking  maclilnc,  or  musical  inslrii- 
meiit,  dealers  and  salesmc-ii  arc  incluu'd  to  lose 
sight  of  the  fact  that  very  ofnii  il  is  possible 
to  make  cash  sales.  Simply  bciniisc  iinisn-;il 
instruments  can  be  bought  on  linii'  paynicnls  is 
no  reason  why  every  sale  should  he  made  on 
that  basis.  However,  all  dealers  are  not  in  a 
position  where  they  can  demand  or  expect  cash. 
There  are  times  when  the  only  w^iy  to  make 
a  sale  is  to  make  terms,  and  of  course  the  pur- 
pose of  the  instalment  plan  of  selling  is  lo 
make  it  easy  for  people  of  liniiled  purse  to 
buy. 

80  Per  Cent.  Cash  Business 
The  Estey  Co,,  of  Philadelphia,  which  oper- 
ates an  attractive  radio  department,  has  suc- 
ceeded in  building  up  a  large  cash  liLisiness 
through  two  methods.  First,  the  scleilu.n  of 
prospects  and,  second,  in  not  placini;  loo  much 
emphasis  on  the  fact  that  radio  sets  cm  be 
bought  on  the  instalment  plan,  Uver  eiKhty  per 
cent  of  this  firm's  radio  business  i>  f^r  ca.^h. 

As  has  been  mentioned,  the  policy  of  the 
company  has  been  instrumenlal  in  bringing 
about  this  very  salis^actory  condition.  The 
firm's  advertising  rarely  features  price,  and 
while  it  is  explained  that  terms  can  be  secured 
if  desired,  yet  il  is  not  made  the  prime  feature 
of  the  publicity,  as  is  so  often  the  case  among 
dealers  who  are  anxious  to  build  sales  volume, 
giving  little  or  no  thought  to  the  possible  loss 
to  themselves  through  repossessions,  etc.  While 
the  radio  department  is  operated  as  part  of  the 
entire  Estey  business,  in  a  sense  it  is  really  a 
complete  separate  unit  of  the  firm.  Two  ex- 
perienced salesmen  arc  constantly  following 
up  prospects  and  many  sales  are  resulting  from 
this  publicity  work.  Then,  too,  the  company 
has  an  outside  salesman  for  the  various  other 
departments  of  the  firm,  such  as  the  talking 
machine  and  piano  departments,  and  of  course 
these  men  are  always  on  the  lookout  for  pros- 
pects for  radio  sets  or  other  musical  instru- 
ments. 

Service  Men  Sell 

The  efficiency  of  the  service  department  has 
also  been  instrumental   in   not   only  building 


food  will,  but  in  securing  new  business.  Two 
.'■crvice  men  are  kept  busy  all  the  time,  both 
inside  the  store  and  in  the  homes  of  cuslomers. 
and  Ilicy  have  an  opportunity  of  making  sales 
where  the  regular  salesman  would  fail-  When 
the  service  man  enters  a  home  he  is  in  a  posi- 


That  there  is  an  excellent  op- 
portunity of  making  radio 
sales  on  a  cash  basis  has  been 
proved  by  the  Estey  Co.,  of 
Philadelphia,  which  has  suc- 
ceeded in  building  up  a  large 
sales  volume  on  this  basis. 
While  instalment  sales  are 
made,  selling  on  this  basis  is 
not  encouraged.  Very  low 
down  payments  are  refused. 
The  accompanying  article  out- 
lines the  policy  which  the 
Estey  Co.  has  found  so  ex- 
tremely profitable  


lion  to  see  what  the  cu.stomer  lacks  in  radio 
equipment  and  by  intelligent  suggestions  he  can 
interest  thai  individual  in  the  accessories 
handled  by  the  firm,  These  men  receive  a  five 
per  cent,  commission  on  all  sales  they  make, 
and  as  a  result  they  really  try  lo  sell.  The 
service  man  who  is  responsible  for  the  sale  of 
merchandise  should  receive  some  couipensalion 
for  his  services,  and  a  (air  commission  is  a  great 
stimulant  to  activity  in  this  direction, 
Ninety-Day  Free  Service 
That  the  service  department  can  be  made  to 
operate  not  only  without  loss  but  actually  with 
profit  has  been  demonstrated  in  the  columns  of 
Tlie  World  by  the  accounts  of  radio  dealers 
who  are  actually  accomplishing  this.  Tiie 
Estey  Co.  is  another  dealer  of  this  type,  ^  Of 
course  a  certain  amount  of  free  service  is  given 
on  the  sale  of  each  set;  in  tact  the  company 
yuiirantees  ibree  months  of  free  service.  This 


docs  not  mean  tfial  the  set  is  regularly  in- 
spected. It  does  mean,  however,  that  when  there 
is  something  wrong  with  liie  set  the  customer 
need  only  telephone  the  store  and  a  man  is 
sent  out  to  inspect  it.  After  the  period  of 
three  months  a  charge  is  made  for  the  service 
work. 

Reduces  Collection  Troubles 

Because  of  this  attempt  to  secure  cash  sales, 
the  Estey  Co.  has  little  trouble  regarding  col- 
lections or  repossessions.  In  fact  instalment 
sales  or  down  payments  are  so  large  and  the 
term  of  contract  so  short  Sliat  customers  find 
it  better  lo  meet  their  obligations  than  to  run 
the  danger  of  having  the  radio  set  taken  away 
from  Ihem.  The  usual  length  of  contract  here 
is  six  months. 

It  is  safe  to  State  tliat  most  of  llie  collection 
troubles,  especially  in  regard  to  radio,  are  due 

10  irK'fticient  and  unintelligent  stMing.  The 
dealer  who  sells  radio  sets  to  wcry  Tom,  Dick 
and  Harry  wholly  regardless  of  their  financial 
responsibility  and  the  dealer  who  sells  on  the 
dollar  down  and  dollar  a  week  basis  have  only 
ihemselvcs  to  blame  when  ihey  run  into  collec- 
tion Ironbles.  It  is  far  better  not  to  sell  a  set 
than  to  sell  it  on  a  basis  that  means  a  loss. 

Suit  Against  Radio  Corp. 

of  America  Is  Dismissed 

United  States  District  Judge  Morris,  of  Dela- 
ware, on  November  12,  dismissed  a  suit 
brought  by  ihe  DeForest  Radio  Teleplione  & 
Telegraph  Co,  against  the  Radio  Corp.  of  Amer- 
ica. The  DeForest  Co.  claimed  that  the  R.CA. 
was  infringing  the  DeForest  "Audion"  patents 
relating  to  vacuum  tubes  for  radio  purposes  and 
that  the  infringement  consisted  in  the  sale  of 
vacuum  lubes  known  as  "Radiotrons,"  which 
had  been  manufactured  by  the  Westinghousc 
Electric  &  Mfg.  Co,  and  the  Weslinghouse 
Lamp  Co.  The  Deforest  Co.  asked  for  an  in- 
•junction  restraining  these  sales,  as  well  as  an 
award  of  profits  earned  by  the  R.C.A.  and  dam- 
ages claimed  to  have  bctn  sustained  by  the 
DeForesl  Co.  by  reason  of  the  sale.  The  R.C.A. 
defended  on  the  ground  that  the  sale  of  these 
Radiotrons  was  licensed.  Judge  Morris  found 
that  the  Radio  Corp.  was  not  an  infringer;  that 

11  had  the  right  to  sell  these  "Radiotrons,"  and 
therefore  refused  lo  grant  the  injunction,  and 
denied  the  claim  for  damages  and  profits. 

After  analyzing  the  agreements  on  which  the 
R.C.A.'s  claim  of  license  is  based.  Judge  Morris 
said: 

"Tlic  evidence  discloses  that  the  Westinghousc  Lamp  Co. 
is  controlled  tliroush  stock  owni-rsliip  by  tbc  Westinghousc 
Electric  &  Mfg.  Co.  .  .  . 

"Upon  an  analysis  of  these  agreements  il  is  found  tlial 
3  grant  hy  Ibc  General  Eleclric  Co,  lo  Ihe  defendant  of  a 
license  lo  sell  tubes  purchased  by  the  defendant  with  the 
writlen  consent  of  the  General  Electric  Co.  was  expressly 
iiistnlcd  to  or  ratified  by  tbc  American  Telephone  &  Tele- 
graph Co.  upon  a  consideration  moving  from  the  defendant 
and  thai  thereafter  the  General  Eleclric  Co.  gave  its  writ- 
ten consent  lo  ilie  defendant  lo  purchase  tubes  from  llie 
Weslinghouse  Electric  &  Mfg.  Co.  and  its  controlled  com- 
panies and  lo  sell  the  lubes  so  purchased.  .  .  .  Being  a 
licensee  and  baying  confined  ils  operations  within  the 
scope  of  its  license  the  defendant  is  not  an  infringer  of 
Ibc  patent  in  suit  and  is  not  of  tbat  class  of  persona 
against  whom"  the  plaintiff,  even  if  il  is  the  owner  of  the 
legal  title  lo  the  palenl,  may,  by  virtue  of  the  .igreement 
of  March  16,  1917,  institute  and  conduct  suits," 


Tie-Up  With  Film  Star 

The  visit 'of  Miss  Paramount,  film  celebrity, 
to  Fond  Du  Lac,  Wis.,  was  fittingly  observed 
by  the  Auguslin  Music  Store  and  the  Badger 
Music  Co,,  both  of  which  establishments  ar- 
ranged special  programs  of  musical  entertain- 
ment for  the  public's  benefit. 


Next  Season's  Standard  Receiver  Is  Here  Now! 


Next  eeaeon  Reaistaiice-Coupliiig  i 
be  all  the  vogue.  Many  niauufactur- 
ere  have  already  tried  to  imitate  the 
Blair,  but  it  is  still  tlie  ONLY  genu- 
ine Resistance-Coupled  Receiver  on 
the  market.  It  is  the  receiver  hy  which 


The  Original  and  Genuine 
Resistance-Coupled  Receiver 

all  next  season's  sets  will  he  judged 
and  compared.  It  will  he  radio's 
standard.  Don't  wait  until  next  sea- 
hion— sell  the  Blair  Uiia  season  and 
get  the  jump  011  all  your  competitors. 
Be  tlie  first  to  show  llie  Blair. 


ffrite  or  wire  us  for  the  name  of  the  nearest  Blair  representa- 
tive who  will  giwe  you  a  demonsUalion  and  full  particulars. 

LIST  PRICES 

East  of  Rockies-Model  11— $75;  Standlsh  Console,  $125;  L'Elegamc  Console,.  $150; 
West  of  Rockies— Mode!  11— $80;  Siandish  Console,  $135;  L  Elegante  Console,  $160. 


368  Sixth  Ave. 


N«w  York  City 
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™ -STANCE 

fS  OBEDIENT  SLAVE  TO  YOURDE SIRES 


,  APEX  Vernier 
Diois  and  APEX 
RbeoBtat  Dials. 


APEX  mastery  over  the  most  advanced  rad.o 
engineering  principles  makes  distance  the  obedl- 
enf  sLve  of  your  desires  and  places  at  your 
mstant  command  the  whole  continent  of  radio 
enjoyment. 

The  infinite  care  and  skill  employed  in  per- 
fecting the  mechanical  construction  of  APt-A 
Radio  Apparatus  is  radiantly  reflected  in  the 
nch  beauty  of  design  harmony  o  PSP-"°" 
and  elegance  of  finish  that  stamp  all  APEX  sets 
with  an  unmistakable  mark  of  master  crafts- 
manship. 

Dealers  who  are  interested  in  increasing  and 
maintaining  profitable  trade  should  mvestiga^ 
the  many  advantages  provided  by  the  APEA 
co-operative  plan.  Write  for  complete  details. 

APEX  ELECTRIC  MFG.  CO. 

1410  W.  59th  Street,  Dept.  1217 
CHICAGO 
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Making  Foreign  Record  Department  Pay 

Analysis  of  Territory  Necessary  to  Determine  What  Lines  to  Handle 
—How  the  Yonkers  Talking  Machine  Co.  Built  Big  Sales  Volume 


Analyze  your  tcrrilory  and  llicn  feature  tlic 
kind  of  mercliaiidisc  your  potential  patrons  arc 
most  likely  to  buy.  Tlial  is  tlie  principle  in 
back  of  tiie  success  of  the  Yonkers  Talking 
Machine  Co..  which  operates  three  stores  in  a 
city  of  sli^rhtly  over  a  hundred  thousand  people, 
namely,  Yonkers,  N.  Y.  THal  the  statement 
above  is  a  fundamental  of  good  merchandising 
has  been  proved  by  David  Goran,  proprietor. 
The  three  stores  of  this  concern  cater  to  three 
distinct  cross  sections  of  the  people  in  the  city. 
For  example,  there  is  a  store  in  the  main  busi- 
ness section,  where,  in  addition  to  a  large 
transient  trade,  a  steady  clientele  has  been  built 
up.  Naturally  in  an  establishment  so  located 
the  dealer  must  be  prepared  to  do  business  with 
all  classes  of  people  and  that  means  a  general 
stock  must  be  carried;  a  line  of  products  that 
will  suit  the  purses  of  the  more  prosperous  as 
well  as  those  of  lesser  means.  In  the  southern 
section  of  the  city,  an  apartment  house  district, 
the  more  expensive  instruments  arc  featured,  al- 
though, of  course,  less  expensive  products  arc 
also  handled.  In  the  nortluirn  part  of  the  com- 
munity is  located  the  third  store,  and  here,  be- 
cause this  is  a  foreign  community,  instruments 
likely  to  appeal  to  these  people  and  an  extensive 
stock  of  foreign  language  records  are  carried. 
Handling  the  Foreign-Born  Trade 
It  is  of  the  latter  store  and  the  methods 
which  have  been  responsible  for  its  success  thai 
this  article  will  deal,  mainly  for  Ihc  reason  that 
most  dealers  do  business  in  a  similar  manner  to 
that  of  the  two  other  stores.  The  Ashburlon 
avenue  store,  in  tlic  foreign  section,  last  year 
sold  in  the  neigliborhood  of  100  talking 
machines  and  a  tremendous  number  of  foreign 
language  records.  The  foreign  language  record 
stock  consists  of  about  12,000  discs  of  (he  Rus- 
sian, German,  Polish,  Spanish,  Slavish,  Portu- 
guese, Hungarian.  Lithuanian,  Italian,  Jewish, 
Ukrainian,  Greek,  Bolieniian,  Swedish,  Slovene, 
Roumanian,  Turkish,  Syrian,  Armenian  and 
Chinese  catalogs.  This  varied  slock  is  neces- 
sary, says  the  manager  of  this  establishment, 
for  the  reason  |!iat  people  of  these  nationalities 
live  in  the  neighborhood.  This  is  in  line  with 
the  policy  mentioned  in  tlic  beginning  of  this 
article. 

Reaching  Potential  Buyers 
It  is  not  enough  lo  baiidle  ihe  merchandise 
that  is  likely  to  appeal  I"  ihc  people  in  the 
neighborhood,  .but  the  good^  must  be  brought 
10  the  attention  of  the  prospects.  The  Yonk- 
ers Talking  Machine  Co.  does  this  in  a  sys- 
tematic and  elTective  manner.  A  card  system  is 
mainlained,  listing  all  customers  of  the  store, 
These  cards  for  the  three  stores  arc  filed  in  the 
main  ciiablishment  on  Palisade  avenue.  They 
filed  according  to  nationalities  for  record 


sales  promotion  purposes,  and  the  latest  record 
supplements  arc  mailed  regularly  to  all  custom- 
ers. Thus  an  individual  interested  in  Jewish 
records  receives  the  Jewish  record  supplements 
and  the  Chinaman  receives  news  of  the  latest 
recordings  that  are  likely  to  appeal  to  him.  This 
plan  has  resulted  in  steady  patronage  of  the 
foreign-born  patrons  of  the  store. 

Selling,  the  Foreign-Bom  Customer 

During  the  years  the  Yonkers  Talking 
Machine  Co,  has  been  doing  business  with  the 
foreign-born  people  much  has  been  learned  re- 
garding the  most  productive  manner  of  han- 
dling prospects  and  customers.  First,  it  is  essen- 
tial when  dealing  with  this  class  of  trade  to  ex- 
ercise patience.  The  foreign-born  prospect  likes 
to  take  his  time  when  he  goes  shopping.  He 
likes  to  look  over  the  entire  machine  stock  and 
he  likes  to  listen  to  every  instrument.  The 
salesman  who  wants  quick  results  and  becomes 
impatient  if  he  does  not  gel  them  will  not  get 
very  far  with  these  people,  Sympathetic  treat- 
ment works  marvels  and  sales  arc  certain. 

The  same  thing  applies  when  selling  records. 


Take  an  armful  of  records  into  a  booth  and  let 
the  foreign-born  prospect  play  all  of  them  and 
he  is  happy.  He  may  buy  none  at  all,  perhaps 
only  one,  or  he  may  take  a  half  dozen.  Some- 
times a  salesman  spends  an  hour  or  two  with- 
out making  a  sale  at  the  moment,  but  there  is 
no  reason  to  be  disappointed  because  the 
chances  arc  excellent  that  if  the  prospect  has 
been  treated  with  courtesy  and  consideration  he 
or  she  will  come  back  later  to  make  the  pur- 
chase. 

When  They  Buy 
The  Yonkers  Talking  Machine  Co.  also  has 
discovered  by  long  experience  that  there  are 
certain  parts  of  the  day  when  the  foreign-born 
patrons  do  the  bulk  of  their  buying.  For  ex- 
ample, noontime  is  a  busy  part  of  the  day.  This 
is  so  for  the  reason  that  most  of  these  people 
work  in  the  nearby  factories  and  their  only  op- 
portunity of  shopping  is  during  the  noon  hour 
and  in  the  evening.  Because  of  this  the  store 
is  open  every  evening  and  a  large  part  of  the 
day's  business  is  transacted  between  the  hours 
of  six  and  nine.   


Local  Celebrity  Names  Add 
to  Appeal  of  Dealers'  Ads 

Fred  Culbertson.  Atwater  Kent  Dealer,  Adds  to 
Effectiveness  of  Advertisement  by  Giving 
Names  of  Prominent  Personages  Owning  Sets 

Bryan,  O.,  December  4.— Wliilc  talking  macliinc 
and  radio  dealers  evcrywlicre  are  making  excel- 
lent use  of  tlic  advertising  material  and  sugges- 
tions furnished  by  tlie  manufacturers  of  tlic 
lines  which  they  represent,  many  dealers  are  ui- 
jecling  an  additional  note  of  local  interest  into 
Ihcir  advertising  which  adds  materially  to  its 
cffcclivcness. 

An  excellent  example  of  this  is  to  be  found 
in  the  advertising  of  Fred  Culbertson,  Atwater 
Kent  dealer,  of  this  city.  Mr.  Culbertson  rc- 
ceutlv  used  in  the  daily  papers  a  large  advertise- 
ment' on  the  Atwater  Keul  model  20  compact, 
headed  "Atwater  Kent  Radio  Leads."  There- 
after  followed  several  paragraphs  describing 
this  set  and  prominent  personages  throughout 
the  country  who  used  it.  The  climax  is  a  para- 
graph of  particular  local  interest  which  reads 
as  follows; 

"Right  lure  in  Bryan  it  brings  happiness  to 
the  lionic<  ol  our  Mayor— of  the  city's  council- 
„,e„_l|,c  shcrill'  of  our  county— of  our  leadins 
lawyers,  doctors,  bankers,  insurance  men.  grain 
elevator  and  other  business  men;  besides  to  the 
homes  of  scores  of  our  good  citizens.  Atwater 
Kent  radio  was  chosen  by  these  men  because  of 
its  superiority.    It  has  pleased  them  and 


please  you.  We  will  demonstrate,  in  your  own 
home,  without  any  obligation  on  your  part." 
This  campaign  brought  radio  to  the  attention  of 
many  people  who  would  not  have  been  influ- 
enced by  usual  publicity. 


A  Revelation  In  Sound  Reproduction 

There  is  only  one  ATO-A-TONE  and  it  stands  for  the 
highest  quality  of  workmanship,  design  and  tone  repro- 
duction. 

WARNING 
ADD'A'TONE   patents  have  been  granted.    Any  in- 
fringement will  be  prosecuted  to  the  full  extent  of  the 
law. 

UNIQUE    REPRODUCTION  CO. 
32  Union  Square,  N.  Y. 


Acme  "B"  Power  Supply 
Unit  Now  Being  Marketed 

Acme  Elec.  &  Mfg.  Co.  Has  Been  Manufactur- 
ing Battery  Chargers  for  Several  Years 

The  Acme  Electric  &  Mfg,  Co,,  1444  Hamil- 
ton avcnnc,  Cleveland,  O.,  which,  for  the.  past 
several  seasons,  lias  maniifaclured  battery 
chargers  under  the  trade 
Acme,"  has  this 
Fall  introduced  the  Acme 

  "B"  power   supply  unit. 

^^^^^^^^^HH;  .  This  power  supply  unit 
^^^^^^^^^^^H|'     was  only  after 

^^^^^^^^^^H.      tests        the  company's 

^^^^W'  laboratories  under  the 
Acme  B  Power  Unit  direction  of  its  organi- 
zation of  widely  c.x-perienccd  engineers. 

The  Acme  "B"  power  supply  ui'iit  operates 
from  tlie  electric  liglU  circuit,  110  to  120  volts, 
sixty-cycle,  alternating  current.  It  is  said  to 
give  perfect  control  of  "B"  voltage  to  detector 
and  amplifier  tubes  serving  eight  tubes  or  less. 
R,  A,  Lais,  sales  manager  of  the  Acme  Electric 
&  Mfg.  Co.,  stated  that  the  company  is  market- 
ing the  Acme  "B"  power  supply  unit  with  a  full 
factory  guarantee. 


W.  A.  Hurd  With  the 

Littlehale  Ad  Agency 

W,  A,  Hurd,  recently  advertising  manager  of 
F.  A.  D,  Andrea,  Inc.,  New  York,  maker  of 
Fada  radio  sets,  has  joined  the  account  execu- 
tive staff  of  the  Littlehale  Advertising  Agency, 
of  that  city.  He  formerly  was  assistant  appli- 
ance manager  in  the  merchandising  division  of 
Ihc  Western  Electric  Co. 


Brooke  Johns  Married 

Brooke  Johns,  well-known  Broadway  star  and 
Victor  recording  artist,  recenty  married  Ha- 
zel Mahaska  Barnsley,  of  Montgomery  County, 
Maryland.  The  wedding  took  place  at  St. 
Mary's  City,  Md. 
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Just  Hear  a 


QUAM  RADIOVOX 


Beautiful  in  Appearance 
Perfect  in  Tone 


with  the  Silver  T)rumhead 
Diaphragm 

It  is  far  superior  to  any  otlier  loudspeaker  in 
tone  quality,  volume  and  enunciation,  due  to 
an  entirely  new  principle  of  diaphragmatic 
construction — the  Silver  Drumhead. 

This  silver  diaphragm  is  only  three  one 
thousandths  of  an  inch  in  thickness,  stretched 
tighdy  over  a  brass  ring  and  adjusted  to 
a  sensitivity  that  responds  to  the  slightest  im- 
pulse. A  small  silicon  steel  disc  is  welded  to 
its  center  to  receive  the  impulses  from  the 
magnets.  The  extreme  thinness  of  the  silver, 
coupled  with  its  well  known  musical  qualities 
and  tuning  to  the  proper  pitch,  permits  it  to 
vibrate  so  fast  that  its  reproduction  of  speech 
and  music  is  perfect  and  sets  an  entirely  new 
standard  in  radio  reproduction. 

Non-vibrating,  semi-hard  rubber  horn,  fin- 
ished in  mahogany  and  cast  aluminum  tone 
throat  in  russet  crackle,  make  for  a  beautiful 
appearance  as  well  as  perfect  reproduction 
of  sound. 

DEALERS  and  JOBBERS.  Let  us  send 
you  a  QUAM  RADIOVOX  on  approval. 


MANUFACTURERS— Write  us  for  our  special  propo- 
sition on  QUAM  RADIOVOX  UNITS.  Remember 
your  set  is  no  better  than  its  loudspeaker  and  these  units 
will  improve  your  sets  100%. 

Just  Hear  a 

QUAM  RADIOVOX 

with  the  Silver  Drumhead  Diaphragm 


$12.00 


Quam  Radio  Corporation 

1925  So.  Western  Ave.  Chicago,  HI. 


42 

Paul  P.  HufEard  Now  in 
Important  New  Position 

Elected  Vice-president  and  General  Mana- 
ger of  National  Carbon  Co.,  Maker  of  Eve- 
ready  Batteries,  and  Affiliated  Firms 

W.  J.  Kn;ipp,  president  of  tlic  National  Car- 
bon Co.,  30  East  Forly-sccond  slrcel.  malicr  of 
Evereadv   llasliliclit   and    radio   batteries,  an- 
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Paul  P.  Huffard 

nounces  the  elcelion  of  Paul  P.  Huftard  as  vice- 
president  and  general  manager  of  the  company. 

Mr.  Huffard  began  liis  career  in  at^  the 

Elcctromctallurgieal  Worlts  at  Kanaivlia  Falls, 
Va.,  as  chemist,  while  still  a  collesc  studcnl.  Upon 
attainment  of  his  degree  he  was  lran,lerrtd  lo 
the  Niagara  Falls  plant  of  Ihe  Union  L  .ulion  eV 
Carbide  Co.,  of  which  he  evenlually  became  su- 
perintendent. His  first  position  wilh  the  Nation- 


al Carbon  Co.  was  works  manager  of  the  elec- 
trode plants,  later  being  placed  in  charge  of  pro- 
duction of  all  the  National  Carbon  Co.  plants. 
His  present  advancement  places  him  in  charge 
of  all  phases  of  activities  of  the  National  Car- 
bon Co.  and  its  associated  companies,  includ- 
ing llie  National  Carbon  Co.  of  San  Francisco 
and  the  Canadian  National  Carbon  Co,,  Ltd.,  of 
Toronto,  Canada. 

Atwater  Kent  Co.  Issues 

Interesting  Radio  Booklet 

"A  Trip  Through  a  Modern  Radio  Factory"  Is 
Title  of  Informative  Booklet  That  Is  Being 
Distributed  Among  Radio  Fans 

■■A  Trip  Through  a  Moder>i  Radio  Factory" 
is  lliL-  lillc  of  an  inl<:resling  booklet  that  has 
been  issued  bv  the  Alwater  Kcnl  iNffiz.  Co., 
Philadelphia,  Pa.,  manufacturer  of  Atwaler  Kent 
receiving  sets  and  loud  speakers.  This  is  the 
baoklot  that  the  Alwaler  Kent  Co.  is  sending 
in  response  to  thousands  of  applause  cards  and 
congratulatory  ItUcrs  that  A.  AHvatcr  Kent, 
president  of  the  company,  is  receiving  from 
those  listening  to  his  Sunday  evening  concerts 
oi  grand  opera  stars.  The  acknowledgment  is 
taken  care  of  in  a  foreword  in  this  booklet, 
which  is  wrillcn  under  Mr.  Kent's  name  and 
reads  as  follows: 

"There  is  always  a  deep  sense  of  .satisfac- 
tion in  hearing  from  individuals  of  the  vast 
radio  audience  and  I  want  to  thank  you  foc 
yoiir  kind  expression  regarding  our  bro;ulcast- 
ing.  Only  from  such  response  can  we  judge  the 
efTictiveii'ess  of  our  cflorts  to  please  you 
through  a  sincere  desire  to  present  programs 
of  the  finest  quality." 

It  is  hard  lo  conceive  of  anything  more  inter- 
esting from  a  mechanical  standpoint  than  the 
development  of  the  Atwater  Kent  set  from  the 
raw  materials  to  the  finished  product.  In  this 
booklet  this  story  is  elTcctively  told  and  illus- 
trated.   


Stewart-Warner  Radio  Sets 
Very  Popular  in  St.  Louis 

Dan  Hyland's  Stewart- Warner  Products  Serv- 
ice Station  Reports  a  Limited  Number  of 
Franchises  Available-Attractive  Show  Booth 

St  Louis,  Mo,.  December  S.-The  Stewart- 
Warner  line  of  radio  producis  is  proving  in- 
creasinciv    popular   with    radio   enthusiasts  in 


Stewart-Warner  Exhibit 
this  city  and  dealers  also  look  upon  this  line  as 
one  of' the  leaders;  consequently  ihe  number 
of  dealer  franchises  open  is  limited.  During 
the  recent  St.  Louis  Radio  Show  the  Stewart- 
Warner  booth  was  one  of  the  most  popular  of 
Ihe  exposition  and  crowds  were  on  hand  at  all 
times  inspecting  the  line  and  querying  the 
sales  force  in  attendance  as  to  the  performance 
of  the  different  units.  The  accompanying 
photograph  gives  an  idea  of  the  attractive  man- 
ner in  which  the  products  were  displayed.  Dan 
Hyland's  Stewart-Warner  Products  Service  Sta- 
tion is  the  local  representative  of  the  company. 

Made  Kennedy  Distributor 

The  Ozburn-Abston  Co.,  Memphis,  Tenn.,  was 
recently  appointed  distributor  for  the  products 
of  the  Colin  B.  Kennedy  Co.  in  that  portion  of 
the  South. 


Model  "A" 

For  radio  "A"  and  6  volt  nulomoblle  bntierict. 
aTc.  lin".  40  to  60  cvclc,  1 10-120  vo!». 
Bntterv— 6  volts  6-8  ampcrM. 
Comcii  complete  wilh  cords,  pluB  ""d  leaded  cl.ps. 
SIS.OO  List  (Ea«  of  iticRockicul 
Moi/cf  -A  ll--  ,  „ 

For  eliaiglDE  rndio  "A"  ond  "B  botieries 
I  simultaneously. 
A.  C.  line,  40  to  60  cycle.  110-120  volts.  Battery-"A 
6  volts  3-4  amperes;  "B",  4B  to  96  volts  in  series, 
1/10  ampere,  up. 

$Z2.00  List  (Eo»t  of  (he  Rockies) 


FACTS  ABOUT  FUL-WAVE 

—The  only  chamer  thot  chnrBes  A  and  96  volla  of 
B  bnctcrita  al  the  >ame  time.  ,  ■ 

-Uses  ilie  Full  electric  wove  lo  chorse  alrooit  m 
half  lime. 

-More  economical  to  operate. 

— Reauires  no  «Titer,  chcmicali  Or  rciamtcnance, 

—Needs  no  adjustracnt. 

— Cannot  blow  fuses. 

—Not  affected  bv  iohs  or  tors. 

—Cannot  overheat. 

—Foolproof.  It  is  scaled  at  the  factorv- 

— Absolute  euorantet-  printed  on  each  chorKcr, 


You  only  have  to  SHOW  it 
—  to  SELL  it! 


Uses  the  FULL 
AC  Current— 
not  half  of  it 


BATTERY 
CHARGER 


Simplest  to  demonstrate  and  operate,  neat,  compact,  efficient. 
Ful-Wave  charges  in  almost  HALF  the  time,  because  it  uses 
BOTH  halves  of  the  electric  wave. 

Here  are  selling  points  unique— without  equal-  a  charger  that 
needs  no  adjustment,  no  servicing— that  has  no  "come  back" 
—that  STAYS  sold— that  is  absolutely  guaranteed,  and— is 
PASSED  by  the  National  Board  of  Fire  Underwriters. 


LIBERTY  FlFCTRIC  CORP  o/NEWYORK'  342MadisonAye  NewYork 
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Interesting  Addresses  Mark 
Gotham  Dealers'  Meeting 

Alex  Eisemann.  Paul  Cornell  and  E.  W.  Gutten- 
berger  Deliver  Talks  at  Meeting  of  the  Talk- 
ing Machine  and  Radio  Men,  Inc. 

Interesting  addresses  by  Alex  Eisemann, 
treasurer  of  the  Freed-Eiscmann  Radio  Corp.. 
Brooklyn,  N.  Y.,  and  Paul  Cornell,  of  Hom- 
mann,  Tarcher  &  Cornell,  advertising  agents 
who  handle  the  Freed-Eiscmann  accounl.  to- 
gether with  a  display  of  (he  Frccd-Eiscmann 
hne  of  radio  receivers,  fcatnrcd  the  November 
meeting  of  the  Talking  Machine  and  Kadio  Men, 
Inc.,  New  York.  Mr.  Eisemann  spoke  briefly 
of  the  policies  of  his  company  and  told  of  the 
steps  which  it  had  taken  to  slabilize  the  radio 
market,  He  stated  thai  Ihe  Frccd-Eisemann 
business  had  donbled  over  last  year  and  attrib- 
uted this  increase  to  the  liberal  discounts  which 
arc  given  dealers  and  the  strict  observance  of 
the  territorial  rights  of  the  distributors.  He 
was  followed  by  Mr.  Cornell,  who  spoke  of  the 
part  wliicb  dealers  took  in  the  uUiiiiate  distri- 
bution of  a  maniifaclurer's  products  and  stated 
that  despite  the  excellence  of  an  advertising 
campaign,  the  good-will  of  Ihe  dealer  must  he 
won  before  the  product  attains  a  real  place  in 
the  store.  He  related  liow  be  bad  sent  sonic 
10.000  letters  to  owners  of  Frecd-Eisemaiin  re- 
ceivers and  how  the  answers  proved  that  this 
product  is  receiving  the  best  of  all  advertising, 
namely,  word  of  mouth,  from  satisfied  custom- 
ers to  their  friends, 

E.  VV.  Guttenbcrger,  district  manager  of  the 
Columbia  Phonograph  Co.,  New  York,  was  in- 
troduced to  the  members  and  be  spoke  briefly, 
mentioning  the  new  Columbia  phonograph 
which  is  to  be  placed  on  the  market  the  early 
part  of  nexi  year  and  assured  the  dealers  that 
this  new  instrument  would  be  a  revelation. 

Irwin  Kurtz,  president  of  the  association, 
made  a  plea  to  the  members  for  co-operation 
in   inducing  retail   talking   machine   and  radio 


dealers  lo  join  the  association.  A  membership 
drive  is  now  in  progress  lo  last  until  April  IS. 

Frederick  M.  Davidsoti.  superintendent  of 
music  in  the  public  schools,  was  present  al  the 
meeting  and  spoke  of  ihc  work  which  is  being 
done  to  teach  music  appreciation  lo  the  children 
in  the  schools.  He  conHncntcd  on  ihe  wonder- 
ful co-operation  which  the  association  and  the 
individual  members  had  given  in  the'  past  and 
asked  for  their  continued  assistance. 

The -next  meeting  will  be  held  at  the  Cafe 
Boulevard  on  Tuesday,  January  6.  at  which 
gathering  the  Brunswick  Panatrope  and  the 
products  of  the  Sunbeam  Radio  Corp.  will  be 
demonstrated  and  short  addresses  will  be  made 
by  officials  of  the  companies. 


Radio  Broadcasting  Ad 

Department  Is  Opened 

Detroit,  Mich..  December  S.— Colonel  Waller  C. 
Cole,  president  of  Colc-MacDonald-Wood,  Inc., 
advertising  agency  which  handles  the  account 
of  the  Jewelt  Radio  &  Phonograph  Corp.,  an- 
nounced recently  that  his  company  bad  estab- 
lished a  radio  broadcasting  advertising  depart- 
ment. The  new  department  is  under  the  man- 
agement of  Harold  M.  Hastings,  space  buyer 
for  the  agency. 


Leiter  Bros.  Store  Altered 

Syracuse.  N.  Y.,  December  5. — Leiter  Bros,,  Inc., 
arc  rapidly  completing  the  extensive  alterations 
on  the  building  which  houses  tlie  concern  and 
despite  this  Fall  business  is  quite  satisfactory. 
The  building  is  practically  being  made  over,  for, 
upon  completion  of  the  alterations,  there  will  be 
a  complete  new  front  from  basement  to  roof, 
larger  display  space  and  other  features  which 
add  immeasurably  to  the  appearance  of  the 
store.  The  improvements  are  estimated  to  cost 
$40,000.  The  Victor  line  is  featured  by  this  live 
concern. 


Okeh  Records  Secure  Wide 
Popularity  in  Mexico 

Success  of  Recordings  in  Mexico  Due  to  Efforts 
of  Ed.  Baptista,  President  of  the  Cia  Fono- 
graBca  Victoria,  Distributor 

Okeh  recordings  have  secured  a  most  surpris- 
ing popularity  in  Mexico,  due  in  lar^e  part,  ac- 
cording to  officials  of  the  General  Pbonoprapli 
Corp.,  New  York,  lo 
the  cfTorls  of  Ed. 
Raplista,  president 
of  the  Cia  ]'\nin- 
grafica  Victoria,  the 
largest  distributor 
of  Okeh  records  in 
Mexico.  This  eslab- 
lisliment  has  a  large 
store  devoted  en- 
tirely to  the  sale  of 
the  products  of  'he 
General  Phonograph 
Corp.,  which  arc  also 
displayed  effectively 
in  the  windows.  Mr. 
Baptista  is  shown  at  the  left  in  the  accompany- 
ing pictiire,  with  R.  C.  Ackerman,  manager  of 
the  e.xporl  department  of  the  General  Phono- 
graph Corp.,  in  the  center  and  Jose  Moricbe. 
the  well-known  Spanish  tenor,  at  the  right. 


E.  Baptista,  R.  C,  Ack- 
erman,  Jose  Moriche 


Poster  Features  Artist 

The  General  Phonograph  Corp.,  New  York, 
rcccnily  distributed  a  poster  to  Okeh  dealers, 
featuring  the  Okeh  recordings  of  Homer  A. 
Rodchcaver.  The  records  featured  are  "My 
Wonderful  Dream"  and  "Good  Night  and  Good 
Morning"  and  a  coupling  of  "Brighten  the 
Corner  Where  You  Are"  and  "Since  Jesus 
Came  Into  My  Heart."  The  Justin  Ring  Quin- 
tet, with  bells,  accompanied  Mr,  Rodchcaver  in 
all  the  selections. 


EMPIRE  UNIVERSAL  TONE  ARMS  AND  REPRODUCERS 


Excel  In  Every  Important  Feature 


It  is  an  acknowledged  fact  that  the 
tone  arm  and  reproducer  are  the 
most  vitally  important  parts  of  a 
phonograph. 

With  no  other  equipment  can  you 
bring  out  the  clearness  and  sweet- 
ness of  tone  that  EMPIRE  will 
accomplish.  And  it  is  tone  quality 
and  excellence  of  reproduction  that 
make  one  phonograph  better  than 
another,  and  make  it  sell  in  greater 
volume. 


Empire  Radio  Phono  Tone  Arm 


EMPIRE  Tone  Arms  and 
Reproducers  are  made  for  all 
types  of  phonographs,  from 
the  portables  to  the  big,  hand- 
some cabinet  machines  and 
the  combination  Radio  and 
Phonograph, 

Order  a  sample  arm  and  test 
it  out.  It  will  win  you  on 
merit  only.  Our  prices  are 
low  and  quality  second  to 
none. 


EMPIRE  PHONO  PARTS  COMPANY     2261  East  Hth  St.,  Cleveland,  0. 


Eslabliahed  in  1914 


W.  J.  McNAMARA.  Pre.ident 
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'^^HE  Adler  Roval  Console 
plionograpliTfldio  combination 
(Model  No.  10)  here  shown 
possesses  many  special  and  ex- 
chisive  reatures  and  is  typical  o£ 
the  entire  Adler-Royal  iinc. 

It  contains  a  high  quality  phono- 
graph with  motor  ol  three  to  (our 
record  capacity:  a  switch-over 
(rom  radio  to  phonograph— no 
adjustments  required.  There  is 
ample  space  for  batteries.  It  is 
supplied  in  walnut  or  mahogany. 


Complete  with  Adler-Royal  five- 
tuhc  Ncutrodyne  set  and  unit, 
the  price  is  ^275 


For  cabinet  with  phonograph  only 
(for  installation  of  any  standard 
radio  set)  ^125 


Other  instruments  of  the  Adler- 
Royal  line  range  in  price  from 
the  Cabinet  Speaker  at  S25  to 
the  very  beautiful,  elaborate  radio 
phonograph  Highboy.  Model  F, 
at  S340. 


Tell  your  a£omers  that  they  should  enjoy 
the pleasure  and  convenience  of  having  their 
radio  and  phonograph  in  one  inUrument. 

'/hen  you  are  able  to  add  to  this  that  Adler-Royal 
combinations  are  of  exquisite  workmanship  and  de- 
sign; that  they  obtain  distance,  have  selectivity,  volume 
and  clear  natural  tone,  and  are  sold  at  a  moderate  price, 
a  sale  naturally  follows  a  demonstration. 
M  Adler-Royal  was  the  first  radio  produa  to  be  offered 

the  dealer  on  a  franchise  basis.  Twenty-seven  years  of 
manufaauring  experience  and  large  factories  indicate 
unusual  stability.  ~ 

ADLER-ROYAL 
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We  have  territory  still  open  in  many  localities  for  desirable 
dealers.  Write  today  for  further  details,  either  to  us,  or  to  your 
nearest  distributor  shown  on  this  page. 

Our  List  of  Distributors  and  Their  Territory 


State 
Alabama  . 


Arkansas. 
California 


Connecticut 
Delaware  , 

District  of  Colu 
Florida 
GnoRciA 
Indiana 
Idaho  . 
Illinois 

Iowa  . 
Kansas 

Kentucky 

Louisiana. 

Maine  .  . 

Maryland 

Massachusetts 

Michigan  .  . 

Minnesota  .  . 

Mississippi  .  . 

Missouri  ,  .  . 

Montana.  .  . 
Nebraska 


5.,  Colorado  Springs 
:sCo.,  Denver 


DisiriOiitor 
Forbes.  E.  E.,     Sons,  Birmingham 
Electric  Appliance  Co.,  New  Orleans,  La. 
Blum.  Emery  E.  Co..  San  Francisco.  Cal. 
Thomas,  Howard  D.,  Seattle,  Wash. 
The  Arlophonc  Corporation,  St.  Louis.  Mo. 

Blum,  Emery  E.  Co..  San  Francisco,  Cal. 
Thomas,  Howard  D..  Seattle,  Wash. 
Nflssour  E 
Royal  Sale: 
Pearsall,  Silas  E..  Co.,  New  York 
Zamoiski,  Jos.  M.,  Co.,  Baltimore,  Md. 
Everybody's  Talking  Machine  Co.. 
Philadelphia,  Pa. 
MBiA  .  Everybody's  Talking  Machine  Co., 
Philadelphia.  Pa. 
Radio  Specialty  Co.,  Inc.,  St.  Petersburg 
Forbes,  E.  E..  K  Sons,  Birmingham,  Ala. 
Forbes,  E.  E.,  y  Sons.  Birmingham,  Ala. 
Teas,  W,  C,  Co.,  Chattanooga,  Tenn. 
Sterling  Roll     Record  Co,,  Cincinnati,  Ohio 
Conj,o!idatcd  Talking  Mach.  Co..  Chicaco,  111. 
Blum,  Emery  E.  Co..  San  Francisco,  Cal. 
Thomas,  Howard  D.,  Seattle,  Wash. 
Consolidated  Talking  Mach.  Co..  Chicago 
The  Artophone  Corp.,  Sc.  Louis,  Mo. 
Fuettercr.  W.  E,,  Supplies  Co.,  St,  Louis,  Mo. 
Spraguc  y  Warren,  Minneapolis,  Minn. 
Dutton,  W.  M.,  y  Sons  Co.,  Hasting,  Ncbr. 
Buscher,  C.  A,,  Co.,  Kansas  City,  Mo, 
Sterling  Roll  6?  Record  Co.,  Cincinnati,  Ohio 
The  Artophone  Corp,,  St.  Louis,  Mo. 
Southern  Aluminum  Co..  New  Orleans 
Electric  Appliance  Co,,  New  Orleans 
Lewis  Electrical  Supply  Co..  Boston,  Mass. 
Erisman,  A.  C,  Co,,  Boston,  Mass. 
Everybody's  Talking  Machine  Co., 

Philadelphia,  Pa. 
Zamoiski,  Jos.  M.,  Co.,  Baltimore 
Lewis  Electrical  Supply  Co.,  Boston 
Erisman,  A.  C,  Co.,  Boston 
Lind,  S.  E.,  Detroit 
Sprague  &  Warren  .Minneapolis 
Southern  Aluminum  Co.,  New  Orleans,  La. 
Buscher,  C.  A.,  Co..  Kansas  City 
Fuettcrer.  W.  E.,  Supplies  Co.,  St.  Louis 
The  Artophone  Corp.,  St.  Louis 
Sprague  &  Warren,  Minneapolis.  Minn. 
Buscher,  C.  A.,  Co..  Kansas  City,  Mo. 
Dutton,  W.  M.,  if  Sons  Co.,  Hastings 
Sprague  ti  Warren,  Minneapolis,  Minn. 


Nevada    .    .    .    Blum.  Emery  E.  Co..  San  Francisco.  Cal. 

Thomas,  Howard  D.,  Scntllc,  Wash. 

Nbu.'  Hampshire    Lewis  Electrical  Supply  Co.,  Boston.  Mass. 

Erisman,  A.  C,  Co.,  Boston,  Mass. 

NiiW  Jersey  .    .    Pearsall,  Silas  E..  Co.,  New  York  City 
Everybody's  Talking  Machine  Co.. 

Philadelphia.  Pa. 
Trilling  &  Montague,  Philadelphia,  Pa 

New  Mexico  .    .    Nassour  Bros.  Radio  Co.,  Colorado  Springs, 
Colorado 
Royal  Sales  Co.,  Denver.  Colo. 

New  York    .    .    Pearsall,  Silas  E.,  Co.,  New  York  City 
Wooley.  L.  A.,  Inc..  Buffalo 
Iroquois  Sales  Corp.,  Buffalo 
Gorke,  H.  J.,  Co.,  Syracuse 

North  Carolina   Adler  Manufacturing  Co.,  New  York 

North  Dakota  .     Spraguc  U  Warreri.  Minneapolis.  Minn. 

Ohio    ....    Bucl-Lyons  Co.,  Cleveland 

Sterling  Roll     Record  Co,,  Cincinnati 

Buscher.  C.  A.,  Co..  Kansas  City,  Mo. 


Oklahoma 
Oregon  . 


Blum,  Emery  E.  Co.,  San  Francisco,  Cal. 
Thomas,  Howard  D.,  Seattle,  Wash. 

Pennsylvania  .    Woolley,  L.  A.,  Inc.,  Buffalo,  N.  Y. 

Trilling  6f  Montague,  Philadelphia 
Everybody's  Talking  Machine  Co., 

Philadelphia. 
Lewis  Electrical  Supply  Co..  Boston,  Mass. 
Erisman,  A.  C,  Co.,  Boston.  Mass. 
Forbes.  E.  E.,  H  Sons.  Birmingham,  Ala. 
Teas,  W.  C,  Co.,  Chattanooga,  Tenn. 


Rhode  Island  . 

South  Carolina 

South  Dakota  . 
Tennessee    .  . 

Texas  .  .  .  . 
Utah  .  .  .  . 
Vermont .    .  . 

Vtrginia  .    .  . 

Washington 

West  Virginia 
Wisconsin  . 


Sprague     Warren,  Minneapolis.  Minn. 
Teas,  W-  C,  Co.,  Chattanooga 
The  Artophone  Corp.,  St,  Louis,  Mo. 
Sterling  Roll  ^  Record  Co.,  Cincinnati,  Ohio 
Radio  Equipment  Co.,  DMa^ 

Royal  Sales  Co.,  Denver,  Colo. 

Lewis  Electrical  Supply  Co,,  Boston,  Mass. 

Erisman,  A.  C,  Co.,  Boston,  Mass. 

Everybody's  Talking  Machine  Co., 
Philadelphia,  Pa. 

Zamoiski.  Jos.  M.,  Co.,  Baltimore,  Md. 

Blum.  Emery  E,  Co.,  San  Francisco.  Cal. 

Thomas,  Howard  D„  Seattle  Wash. 

Steding  Roll  (f  Record  Co,,  Cincinnati,  Ohio 

Andrae.  Julius  &  Sons  Co.,  Milwaukee 

Consolidated  Talking  Mach.  Co.,  Chicago.  III. 

Royal  Sales  Co.,  Denver,  Colo. 


Ask  us  about  the  Adler-Royal  sales  and  advertising  service  which  will  equip 
you  to  secure  business:  it  includes  window  display,  newspaper  advertising, 
printed  matter,  circularizing,  etc. 

ADLER  MANUFACTURING  CO.,  Inc.,  SSl  Broadway,  New  York  City 
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^S"^JALKING-MACfllNS 


A'Limitiess  New  Field 

III  l!ie  niidsl  nf  the  rxrileiiK'iil  wliiili  li.i*  rn- 
c-onipaiiic(l  .'uid  rlinrin-trri/fd  llic  iiroienl;iltofi 
of  Ihe  new  lalkhii;  macliincs,  there  lia^  been 
perhaps  liardly  cnotigli  disciissioii  of  (lie  iit'w 
music,  or  ralhcr  of  ihc  new  records.  Annoiincc- 
iiicnt  has  indeed  Ixcn  made  by  bolfi  llie  Virlor 
and  [he  Brunswick  inlercsts,  ns  well  as  by  Ihc 
Cohirnbia  pcoiilc,  of  new  recordiriK'  melliods 
which  grtally  enlnrpe  llie  limits  <'i  llic  nrl;  hut 
hitherto  it  lias  been  out  of  the  qiic-iion  in  .U- 
tempt  any  evaiiialion  of  the  fads,  Ncm  riln  li 
it  ha?  to  bi,'  adiiiitled  that  nri  cntirclv  m  w  .iiid 
apparently  limillcss  field  of  possibililii:s  has 
been  o]U'ned  up- 

Limits  of  Old  Methods 
The  old  methods  of  rccordini;  for  I  he  liilk- 
inc  macliiiie,  as  they  arc  now  ciilled,  came  ahoiii 
a5  Ibc  result  of  experiments  iii;ide  Liy  I-.dison, 
Taiiilor,  Bel!,  MacDonald,  Berliner  and  others, 
following  upon  Edison's  original  liii-foii  cov- 
ered cylinder.  Its  leading  principle  is  embodied 
in  the  vibrating  diaphragm  energised  directly 
by  the  source  of  sound,  snd  mcchaiiicatly  trans- 
ferring its  motions  to  a  rotating  cylinder  or 
disc  of  soft  material,  upon  the  surface  of  which 
these  motions  are  permaiicnlly  recorded  in  the 
shape  of  a  continuous  jagqed  line  by  means  of 
a  stylus.  The  operation  of  tnaliinu'  itiis  ■-oniid- 
groove  or  continuous  wa\y  line,  .i>^,iii:-.t  all  ilio 
mechanical  friction  and  alnm -spheric  resi^latuc 
encountered  in  doing  the  work,  is  entirely  car- 
ried out  by  means  of  the  energy  originally  re- 
ceived by  the  diaphragm  llirouph  the  receiving 
horn.  In  other  words,  only  the  energy  Irans- 
niiltcd  from  Ihe  voice,  voices,  inslriinieiit  or  in- 
struments of  tlie  musicians,  through  the  re- 
ceiving born  to  the  diaphragm  has  been  in  the 
nature  of  the  case  available.  The  available 
quantity  of  such  energy  is  never  great  enough 


nded,  since  the  effect  of  fric- 
lere  and  among  the  mcchaii- 
delr.u-l  frnin  the 


reproduced  .-ave  al  the  e\|JLiiSL  of  jjrealer  or 
lesser  loss,  both  in  intensity  and  in  fjuality. 
Certain  of  the  complex  elements  which  go  to 
make  up  the  sound  character  and  content  ol 
i.uiiiii-,  ni>.lriii.ienl>^  were  constantly  getting  lo.sl, 
as  it  were,  so  lli.'it  it  was  never  possible  to  ob- 
tain lhnr0U|^iil.\-  -alivf.ii  tory  records  of  such  in- 
slrumenls,  Nnt.in.m-  ^irim-rs  were  the  liiaiio, 
the  ketlie-druius,  t-iiic  of  the  low  bass  inslrii- 
ttieiilsand  the  highest  tones  of  almost  all  voices, 
violins,  pianos,  etc. 

Other  Practical  Difficulties 
Moreover,   in    I  he  a  I  tempi   to  obtain  trans- 
mission   of   the    energy    from    the    sources  of 
.sound  lo   llic    horn    with   a   minimuin   of  loss, 
various    practical    din^cnllte^    arose,  orchestras 

could   only   be    of   a   .  i  rt         si/e,    for  a  very 

large  hand  ronld  not  be  air.na'd  lo  direct  it.s 
sounds  elTe.livelv  into  the  hoM>  nr  horns  lead- 
ing, to  tlH'  <!ia|.lir,,giii.  SillL'er.  li.ul  lo  l,r  CN- 
treiiiely  carelul  .ihoiit  tinir  position  \vilh  r.  i;ard 
to  Ihe  hnrii,  while  the  piano  never  seemed  to 
send  more  than  a  smalt  pari  (and  that  not  the 
best)  of  its  tonal  wealth  to  the  diaphragm.  In 
a  word,  recording  was  a  limited  art.  That  it 
should  have  accomplished  the  inarvel<:  with 
which  we  arc  all  so  familiar,  des|plte  it-^  nieihan- 
ical  limitations,  is  all  the  more  aMonishing  and 
should  make  us  all  the  more  willing  to  give 
praise  where  praise  is  due. 

Nevertheless,  things  are  now  changed  and 
there  have  been  developed  methods  of  record- 
ing which  will  coiiii)letely  change  the  position 
of  the  talking  machine  and  make  of  it  an  instru- 
ment vastly  more  effective  and  at  the  same  time 
more  powerful.  In  f.icl,  it  is  not  too  niiuli  I" 
say  that  the  talking  machine  of  llie  future,  hy 
means  of  the  new  recording  developments,  may 
speedily  become  a  most  formidable  rival  of 
radio  on  the  very  ground  which  hitherto  the 
latter  has  occupied  alone;  the  ground,  that  is, 
of  "atmosphere"  and  power. 

The  new  melbods  of  recording  migbl  be  de- 


At  Our  St.  Louis  Mill 
we  have  two  million  feet  of 
dry  walnut  lumber 

In  this  large  stock  we  have  several 
items  of  special  lengths  and  thick- 
nesses that  are  particularly  adapted 
for  radio  cabinets. 

THE  PICKREL  WALNUT  CO. 

St.  Louis,  Missouri 

Exclusive  Manufacturers  of  W oinut  Lumber 


scribed  at  great  lenglli  and  very  technically, 
hui  1  shall  prefer  merely  lo  give  the  reader  a 
\t  rv  [.eiieral  idea  of  tlicin,  mainly  in  order  that 
he  ni.n  therehy  seize  upon  Ihe  central  fact  that 
III.  (.Liking  machine  business  is  emerging  into 
a  new  era  which  cannot  be  compared  even  with 
Ihe  wonderful  age  which  has  now  just  closed._ 

The  principle  of  the  recording  is  embodied  in 
Ihe  use  of  electrical  apparatus  to  pick  up  and 
Iransmil  to  the  recording  disc  the  sound-waves 
proceeding  from  the  sources  of  sound.  In  one 
einbodimeut  of  this  principle,  the  most  im- 
portant part  of  the  apparatus  is  the  so-called 
"microphone."  which  is  simply  a  very  sensitive 
telephone  receiver.  The  inslrumeiit,  the  voice, 
the  voices,  or  the  orchestra  lo  be  recorded  need 
no  longer  be  herded  into  a  small  room  in  dis- 
comfort, nor  is  it  necessary  lo  take  all  sorts  of 
elaborate  precaulions  lo  prevent  serious  or  fatal 
loss  of  sound  at  critical  points.  The  micro- 
])honc  goes  wherever  tlie  musicians  are*  playing 
or  singing,  picks  up  the  transmitted  sounds  and 
converts  them  on  the  spot  from  mcciianical  into 
electrical  vibrations.  These  can  be  sent  to  any 
point  where  the  recording  machine  is  placed 
and  there  again  be  transmitted  into  mechanical 
vibrations,  with,  however,  scarcely  any  loss  of 
power  and  with  indeed  the  possibility  of  ampli- 
ticalion  during  the  process  of  transmission. 
Recording  by  Light 
In  the  case  described  the  principle  of  the  tele- 
phone is  followed,  attliough  with  much  greater 
sensitiveness  of  apparatus.  In  another,  the 
vibrations  from  Ihe  source  of  sound  arc  allowed 
to  set  into  oscillation  a  wire  holding  a  tiny 
mirror,  upon  which  is  playing  a  beam  of  light. 
This  beam  in  turn  is  directed  upon  a  selenium 
cell,  which  has  the  peculiar  property  of  vary- 
ing iis  electrical  conductivity  in  accordance  with 
the  inteiisily  of  the  light  lo  which  it  may  be  ex- 
posed. 'I  hus  the  mechanical  vibrations  from  the 
source  of  sound  may  be  turned  into  electrical 
vibrations,  which  in  turn  can  be  transforined 
into  mechanical  work  by  means  of  the  usual 
electro  magnet  at  the  rotating  disc, 
A  Boundless  Art 
Now.  the  great  fact  to  be  remembered  about 
these  new  methods  is  that  they  at  last  render 
recording  a  boundless  arl.  The  recording  ex- 
pert can  now  go  anywhere,  can  set  up  his  ap- 
paratus in  the  room  where  ihe  band,  orchestra, 
or  soloist  is  playing,  and  can  obtain  thus  not 
only  the  sounds  of  the  music  but  the  reso- 
nances which  come  from  the  room  itself,  and 
which  are  so  important  in  the  final  musical 
elTecl.  The  whole  musical  result  is  c|uite  dif- 
ferent from  aiiylhinir  ^o  far  ohtaincd,  and  the 
ihille-l  e.ir  al  -nee  obtain-  a  fi  l  ling  of  "space," 
of  ",ainn-|ihere"  tlo  ii-e  the  bi  st  word  that 
occurs],  or  of  "naturalness"  {if  this  be  pre- 
ferred! which  was  never  before  apparent.  It  is 
no  longer  a  case  of  an  ingenious  toy  giving 
plausible  imitations  of  Ihe  real  thing;  it  is  the 
real  thing  brought  into  the  home,  the  actual 
l>la_\ini;  of  the  musicians  in  (he  actual  condi- 
tions of  cvcry-day  work. 

li  was  this  naturalness  which  at  once,  in  the 
case  of  radio,  captured  the  interest  of  the  pub- 
lie,  ile-jiile  si^iii,-,  imperfect  reception  and  other 
di'leeis.  There  is  in  radio  broadcast  music  a 
-eiiM'  of  "reality"  which  the  old  phonograph 
never  gave  owing  lo  the  then  used  methods  of 
recording,  This  sense  of  reality  has  now  been 
given  to  it,  and  a  new  era  lias  been  opened  up. 

Talking  machine  merchants  have  now  the 
greatest  opportunity  ever  vouchsafed  to  them  to 
make  good.  The  talking  machine  has  to-day 
musical  possibilities  never  before  even  imagin- 
able. It  is  inconceivable  that  they  should  not 
now  be  worked  to  the  utmost;  but  in  order 
that  this  may  happen,  it  is  necessary  that  they 
be  taken  seriously,  be  studied,  be  understood. 
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NEW  star  has  arisen  in  the  musical  firmament. 
It  is  declared  by  the  country's  leading  scientific 
and  acoustical  authorities  to  be  the  outstanding 


phenomenon  in  the  realm  of  musical  reproduction. 


It  is  unanimously  declared  by  impartial  observers  that 
this  creation  is  truly  something  different,  something  m- 
finitely  superior  to  any  music  reproducing  instrument  that 
has  ever  seen  the  light  of  day. 

That,  Mr.  Victor  Dealer,  may  serve  as  your  introduc- 
tion of  the  Victor  Orthophonic  to  the  public— a  new 
creation  for  the  nation. 


51-353  Fourth  Avenue 

"Victor  Distributors  to 


mc. 


Dealer  Only" 
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Educating  Public  to  Buy  Standard  Radio 

Public  Will  Purchase  Only  From  Reliable  Concerns  if  It  Is  Made 
to  Realize  the   Danger  of  Buying  Products  of  Doubtful  Quality 
By  Robert  L.  Kent 
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Jobbers'  Educational  Advertising 
well  as  some  lhat  are  of  inferior  qnalilv  an 
practically  unknown,  that  llie  deah  r  ni\i^t  -ii- 
carefully  before  taking  on  lines.  While  ihi-,  i 
inie  of  ihe  Jealcr  it  is  equally  true  that  beeaus 
of  this  great  variety  of  radio  Ihe  eonsnnier  i 
also  often  in  a  qiiandary  as  to  the  set  which  t 
buy. 

How  Legitimate  Trade  Suffers 

The  i;reat  number  of  firms,  reliable  and  iir 


virlise  li>  ihe  general  |)uhlie. 

Campaign  of  Wholesalers 
The  leading  wholesale  radio  concerns  uf 
Minneapolis,  Minn,,  recently  inaiinnraled  an 
educational  publicity  campaign,  which  is  do- 
ing miieli  to  convince  the  public  that  the  right 
place  lo  iiiircliase  a  radio  set  is  from  a  reliable 
d.Mlir  ;iiul  the  right  kind  of  a  sel  lo  buy  is 
- 1,1  in  1,1 1  il  men  liaiidise.  The  campaign  is  co- 
iipiralivi:  in  character,  i-uih  ad  contaiMing  the 
iiiiim.'s  of  the  various  wholesale  organi^alions 
participaiiiig  and  the  lines  they  distribute,  The 
accompanying  ilhistralioiis  show  two  of  ihe  ads 
which  occupied  large  space  in  the  local  Sunday 
newspaper.  The  ad  bearing  ihc  title  "Radio 
tlie  New  Art"  deals  with  the  progress  in  com- 


Added  Profits  from 

BURGESS  RADIO  BATTERIES 

Almost  invariably  the  home  with  a  phonograph 
owns  a  radio  set— and  quality  dictates  the  buy- 
ing preference. 

Confidence  in  the  quality  and  absolute  dependa- 
bility of  Burgess  Radio  "A/  "B'  and  'C  Batteries 
is  now  firmly  established. 

The  Burgess  line  is  the  logical  quality  line  for 
phonograph  dealers  to  handle. 

"Ask  Any  Radio  Eughieer" 

BURGESS  BATTERY 
COMPANY 

DRY  BATTERIES 
Engineers  Manufacturers 
Flashlight        Radio  Ignition 
Telephone 

General  Sales  QfHeci 
Harris  Trox  Bldg.,  Cbicnso 
Loboroioric*  aod  Works:  Modison.  Wis. 
Branchci:  New  York.  Boslon.Konsoa  City. 
Minneapolis.  WiithiiiRloii, 
Fiitibursh)  St.  Louis 
In  Cani»(/i)--PlBn[s,Nio|[arQ  Falls,  Winnipeg 
Broncho :  Toronto,  Monirco],  Si.  Juhn 
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The  radio  industry  hia  grown  lo  a  bil 
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^Tonid'q^ii 

By  Ihe  Wholesale  Distributors 


ioj  Radio  of  Kdowd  Qaalit;  from  Reliable  Dealen 


Another  of  the  Striking  Educational  Ads 

gram^i.  The  last  two  paragraphs  read  as  fol- 
lows; 

"When  you  buy  a  radio  set  go  first  lo  a  re- 
liable dealer  on  whom  you  can  depend  and  then 
apply  these  seven  tests  of  his  set:  Responsi- 
bility of  the  manufacturer  and  the  dealer,  tonal 
quality,  selectivity,  appearance,  price,  distance 
and  volume. 

.  "Honest  representation  of  radio  apparatus, 
guaranteed  to  fulfill  satisfactory  requirements 
of  llie  tests  given  above  is  assured  by  the 
undersigned  radio  distributors:" 

The  trend  of  the  other  advertisements  is 
niiieh  the  same.  In  every  instance  the  main 
thought  is  lo  impress  on  readers  that  the  sets 
handled  by  the  dealer  clients  of  these  distribu- 
tors are  reliable  merchandise  and  are  fairly 
I'riced.  Tlie  slogan  of  the  campaign  is:  "Buy 
radio  of  known  quality  from  reliable  dealers." 
Dealers  can  profit  by  the  e.\.ample  set  by  this 
wholesaler  in  educating  the  public  to  do  busi- 
ness with  reputable  firms,  thus  protecting  them- 
selves and  ihe  public. 


Stewart-Warner  Corp. 

Reports  Profits  Doubled 

The  Stewart-Warner  Speedometer  Corp.,  Chi- 
cago, reports  net  profits  of  $5,373,336,  after 
charges,  for  the  nine  months  ended  September 
30.  This  compares  with  $2,662,523  for  Ihe  cor- 
responding period  of  1924.  Net  profit  for  the 
third  quarter  of  1923  totaled  $1,906,364,  against 
$652,973  for  llie  same  period  last  year. 


Incorporated 

The  Combination  Radio  Cabinet  &  Talking 
Machine  Sales  Co.,  was  recently  incorporated 
at  Albany  with  a  capital  stock  of  100  shares  of 
common  slock  of  no  par  value.  The  incorpora- 
tors are  R.  Robinson,  R,  Cole  and  B,  Teller. 
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InWhat  Held  Will  The  Giilbransen 
Have  Its  Next  Triumph? 

More  people  choose  it  than  any  other, 

More  dealers  sell  it-  . 
And  the  world's  leading  artists  sincerely  endorse  it/ 


Elvira  de  Hidalgo 

Coloratura 

Prima  Donna,  Metropolitan 
Opera  Co..  New  York 

*'7^^othi^1g  mechanical 
about  it" 


Blanche  Van  Buren 

Soprar\Q 


"Mellow  tone  and  responsive 
action* 
Elvira  de  Hidalgo, 

(STANDING) 


Serge  Oukrainsky 

Pavley  Oukrainsky 
Ballet 

"Defies  the  ear  to  deteift 
it  from  hand  playing" 


Florence  Macbeth 

Coloratura 

Prima  Donna.  Chicago  Civic 
Opera  Company 

'^Oneof  the  most  beautifully 
toned  instruments" 


* 


so 
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Complete  List 
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Distributors 


WALTER  S.  GRAY  COMPANY 
925  Midway  Place,  Los  Angeles,  Calif. 

WALTER  S.  GRAY  COMPANY 
1054  Mission  St.,  San  Francisco,  Calif. 
L.  D.  HEATER 
357  Ankeny  St.,  Portland.  Ore. 
TEXAS  RADIO  SALES  COMPANY 
411  North  Harwood  St.,  Dallas,  Texas 
JUNIUS  HART  PIANO  HOUSE.  LTD. 
123  Carondelet  St..  New  Orleans.  La. 

CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
1121  Nicollet  Ave..  Minneapolis,  Minn. 
JAMES  K.  POLK,  INC. 
181  Whitehall  St..  Atlanta,  Ga. 
THE  ARTOPHONE  CORPORATION 

1103  Olive  St.,  St.  Louis,  Mo. 
THE  ARTOPHONE  CORPORATION 
804  Grand  Ave.,  Kansas  City,  Mo. 

CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
227  W.  Washington  St.,  Chicago,  111. 
CONSOLIDATED  TALKING  MA- 
CHINE COMPANY 
2957  Gratiot  Ave.,  Detroit,  Mich. 
BUEL-LYONS  COMPANY 
1231  Superior  Ave.,  Cleveland,  Ohio 

STERLING  ROLL  AND  RECORD 
COMPANY 
137  W.  4th  St.  Cincinnati,  Ohio 
PHONOLA  CO..  LTD.,  OF  CANADA 
Elmira,  Ont.,  Canada 
IROQUOIS  SALES  CORPORATION 
210  Franklin  St..  Buffalo,  N.  Y. 
EVERYBODY'S  TALKING  MACHINE 
COMPANY 
810  Arch  St.,  Philadelphia,  Pa. 
GENERAL   PHONOGRAPH  CORPO- 
RATION OF  NEW  ENGLAND 
125  Summer  St.,  Boston,  Mass. 
GENERAL  PHONOGRAPH  CORP.. 
(New  York  Distributing  Division) 
15  W.  18th  St.,  New  York  City 
JAMES  K.  POLK,  INC.. 
811  West  Broad  St,  Richmond,  Va. 


Talking  Machine  Section 

Feature  of  New  Store 

F.  &  W.  Grand  Co..  Operating  Chain  of  Stores, 
Opens  Large  and  Attractive  Establishment  in 
PottsviUe,  Pa.— Artistic  Arrangement 

[■nnsviin,  P^,  i),,.Mnt..-r  7.-Tlie  F.  Sl  W. 
).r;niil  <  ■•  .  u  In.  ii  •■]n  i.iii.-:  a  cliaiii  of  Stores,  re- 
iinllj  Ill-Ill  iliL'  Innniil  upiniiig  of  ils  largo  new 
.■-l;il)li>liiiK'iil  lu  ru,  I  Ik*  company  5crnrc.l  a 
>il<.-  on  Norlh  Ctnlcr  slri.'<-l  .-iiit]  prior  to  tlif 
ciliLTiiiiK  ihi'  I)Uildiji|.'  w.i-  iOm|iklcl.v  renioilelcd. 


of  1 


..filaiiuii!;  .-.jiiipli  k'  -i."l.-  -I  t.ilkiiin  machines, 
aili.i,  1-1.  .Ill  il-.  -Im  t  lllll•^H■,  lU.  Harmonious 
rranvi  111.  Ill  <il  iln.'  iiili;rior,  complete  stocks  and 
.irL'i-  .li  ]>l.i\  will. lows,  make  litis  one  of  the 
ine.-i  -.11. u-  III  ihi.^  p:irt  of  the  Stati-.  The  com- 
any  n-uv  oiu'i.ite^  tliirl y-«.-iglil  Stores  Ihrough- 
'iil  Ihc  c'Uinlry. 


Gold  Seal  Tubes  Now 

in  New  Patented  Container 

Buyers  of  Gold  Seal  radio  tubes  arc  show- 
ing enthusiastic  approval  of  the  new  patented 
mntaincr,  in  whicli  tliesc  tubes  are  now  offered 
iiii  sale.  A  specially  desirable  feature  of  the 
l":nld  Seal  container  is  the  c.Trdboard  Spring 
around  ihe  liiln-  wliicli  by  taking  np  jars  and 
jolts  praclically  climin.ilcs  breakage.  A 
ronnii  opi'ii  space  in  llic  bollom  of  the  container 
an. I  observation  liolc  in  the  side  permit  tlic 
te^liiH.'  uf  cacli  Gold  Seal  tube  without  break- 
ing ihf  seal,  thus  affording  further  protection. 

In  adopting  this  patented  container  the  manu- 
facturers of  Gold  Seal  tubes  feel  tlial  they  have 
provided  for  llieir  product  a  carton  in  keep- 
ing  with   tlie   superior  quality  of  the  article 


Toledo  Radio  Census  Shows 
Atwater  Kent  Popularity 

■|0L.Li«j,  O.,  December  5.— The  News-Bee,  pronii- 
ninl  newspaper  of  this  city,  recenlly  offered  a 
radio  atlas  lo  ils  readers  and  .it  the  same  lime 
conducted  a  radio  census  of  llic  city.  It  is  re- 
ported that  the  results  of  this  census  show- 
more  owners  of  Atwater  Kent  receiving  sets 
lhan  the  contbincd  numbers  of  owners  of  the 
manufactured  sets  which  ranked  second  and 
third  in  the  census.  Atwater  Kent  radio  speak- 
ers also  led  all  other  makes. 


Radio  Shoppe  Features 

Pfanstiehl  Receivers 

Tlie  Radio  Shoppe,  Wildwood,  N.  J.,  of  whicli 
J.  W.  McCloskey  is  proprietor,  has  secured  the 
exclusive  Pfanstiehl  franchise  for  Cape  May 
County,  and  will  carry  this  receiver  exclusively. 
Mr.  McCloskey  has  placed  a  large  initial  order 
for  llie  full  tine  of  Pfanstiehl  receivers  and  is 
making  plans  for  extensive  exploitation  of  tlie 
^et  in  the  territory  which  he  covers.  His  choice 
L>|  tlie  Pfanstiehl  i>  a  tribute  to  tins  set. 


Columbia  Record  by  the 

"Yellow  Jacket  Four" 

The  ColuTiibia  I'lionograph  Co..  New  York, 
announces  llie  release  of  a  record  made  by  the 
Yellow  Jacket  Four  of  1925  ol  Georgia  Tech., 
singing  "I'm  a  Kiimblin"  Wreck"  and  other  fa- 
vorite football  iind  college  songs  of  that  famous 
Southern  college,  coupled  with  college  songs 
played  by  the  Georgia  Tccli.  band.  This  record 
is  scheduled  for  January  release. 


The  Standard  Radio  Corp,  Worcester,  Mass., 
has  filed  an  involuntary  petition  of  bankruptcy, 
with  liabilities  of  approximately  $170,000  and 
assets  of  about  $100,000. 


MICA 
DIAPHRAGMS  I 

Immediatt  delivery— all  »i2eB 
Send  for  free  samples  aod  prices 
AU  Mica  Products 

INTERNATIONAL  MICA  CO. 

Dnrin."'m  PHILADELPHIA.  PA.  fii..^ 


Stromberg-Carlson  Radio 
on  View  at  Rochester  Show 

G.  A.  Scoville,  Vice-president  and  General  Sales 
Manager,  and  R.  H.  Manson,  Chief  Engmeet 
of  Company,  at  Radio  Conference 

Herewith  is  a  view  taken  at  Ihc  Rochester, 
N.  y..  Radio  Exposition.  It  shows  Geo.  A. 
Scoville,     vice-president     and     general  sales 


Stromberg-Carlson  on  Exhibit 
manager  of  the  Stromberg-Carlson  Co.,  on  the 
left,  viewing  the  Stromberg-Carlson  No.  601, 
totally  shielded,  six-tube  radio  receiver.  On  the 
right  of  the  receiver  are  C.  E.  Heston  and  J.  S. 
Gibson,  also  members  of  the  Stromberg-Carl- 
son organization.  The  view  was  taken  in  the 
booth  of  the  Laube  Electric  Corp.,  Rochester. 

Mr.  Scoville  and  R.  H.  Manson,  chief  engi- 
neer of  the  Slromberg-Carlson  Co.,  represented 
the  interests  of  the  company  at  the  recent 
Washington  Hoover  Radio  Conference.  Mr. 
Scoville  is  chairman  of  the  Radio  Apparatus 
Section  of  the  A.  M.  E.  S. 


Accidentally  Shoots  Himself 

Art  Gillhaiii,  "The  Whispering  Pianist"  of  ra- 
dio fame  and  exclusive  Columbia  recording  art- 
ist, accidentally  shot  himself  through  the  left 
thigh  while  driving  to  the  target  range  in  At- 
lanta. Ga.,  on  November  1.  His  condition  is 
not  serious.  GiUham  is  one  of  the  best-known 
broadcasting  and  record  artists.  He  has  worked 
at  more  than  200  stations  throughout  the  country. 
He  had  been  on  a  tour  of  Southern  radio  sta- 
tions until  his  schedule  was  interrupted  by  this 
accident.  The  tour  will  be  continued  as  soon 
lie  is  able  to  move  around  again, 


Officials  Die  in  Wreck 

The  Pennsylvania  train  wreck  at  Monmoutli 
Junction,  N.  J.,  last  month  resulted  in  the  death 
of  five  officials  and  department  heads  of  the 
General  Electric  Co.  and  the  Westinghouse 
Elec.  &  Mfg.  Co..  who  were  returning  from 
the  Fourth  National  Radio  Conference  at  Wash- 
ington. The  five  killed  were  G.  Y.  Allen,  as- 
sistant manager  of  the  radio  department  of  the 
Westinghouse  Co.;  M.  A.  Atnesta,  Arthur  W. 
Gross,  John  C.  Horstmann  and  R.  D.  Reed. 


A  window  poster  devoted  to  the  Okch  record- 
ings of  Clarence  Williams'  Blue  Five  was  dis- 
tributed to  Okeh  dealers  by  the  General  Phono- 
graph Corp.    Eleven  numbers  are  listed. 


December  15.  1925 


THE  TALKING  MACHINE  WORLD 


50a 


It's  Christmas  Time  / 


THERE'S  one  time  each  year  when 
the  soft  pedal's  pushed  down  hard  on 
business.  One  time  each  year  when 
sentiment  has  its  say.  That's  Christmas. 
That's  why,  in  tliis  Christmas  issue, 
we're  forgetting  to  write  an  "ad."  It  has 
been  a  wonderful  year  for  us.  And  be- 
cause we  know  that  only  the  splendid 
work  of  our  many  dealers  has  made  this 
possible,  we  express,  right  here  and  now, 
our  true,  unstinted  thanks  to  every 
Carryola  dealer  for  his  part  in  our  suc- 
cess. 

We'd  like  to  see  every  dealer  in  the 
country  a  Carryola  dealer.    We'd  like 


every  one  to  share  in  our  success.  And 
next  year  we're  going  to  do  more  to  help. 
There  are  lots  of  new  things  coming 
along.  You'll  hear  about  diem  in  due 
course. 

In  the  meantime,  if  you  are  not  a 
Carryola  dealer,  and  you've  been  watch- 
ing Carryola's  success,  and  you  feel  a 
yearning  to  be  on  the  Carryola  band- 
wagon— why,  we're  for  youl  Just  let  us 
know. 

To  every  Carryola  dealer  we  extend  our 
compliments  and  wish  him  a  fine  Christ- 
mas and  a  truly  prosperous  New  Year. 


Carryola  Company  o/- America 

^Sr  Clwton  Street  cMilTifauRae.Wisconsiiu 
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Music  Trades  Assn.  of  No.  California 

Suggests  Schedule  of  Service  Charges 

 ■  .~~      .    ___    .r  ,.,        n,„  rm.clia.sed  JIS  --""l  "I' 

San  Francisco.  Cau,  Dcci'mlier  7-— A   scl   -if   .^^^  _  ^,1^  ,^„i,  n.o  e..y   -  

^uggeslcd  uniform  charges  for  st-rvici-  was  put  p^^,^  mspccnon  ond  Repairs  ^^^^^^^ 

into  effect  bv  tlie  Music  Trades  Association  ol 
Northern   California    6n   December   I.  These 


I  guide  to  dealers 
wliirh  hcreloforc 


II  iiilicr  taSL's  SO 
,  lo  the  dealer, 
ai'i'lvi'ig  iiarLic- 
j^-ii  so  aircfuDy 
„-  jsed  as  a  guide 
■  otlier  cities  and  dis- 

llic    sclieduic  reads  as 


suggestions  were  designed  as  : 
in  checking  \ip  on  cliarL;i~ 
were  based  on  (;iii--woik  ai 
cases  unfair  to  the  I'lililu  -n"! 
low  tliat  tliey  resulted  ni  a  K 
The  suRyested  schL-duIe,  whih 
ularlv  to  San  i-ranci^co,  lias 
worked  out  lhat  it  might  be 
for  similar  sclK-dnies 
Iricts  of  tlie  counlrj'. 

Tlic  inlroduclioii  i 
follows: 

"In  fairness  lo  Ihe  public,  cliarycs  for  certain 
services  rendered  by  music  dealers  should  be 
more  unifurm.  Some  dealers  arc  ch.irgm^;  en- 
tirely too  mucb  and  others  are  not  cliar^;ing 
enough  to  render  adequate  and  responsible  serv- 
ice With  this  object  in  view,  a  eommitlec,  ap- 
pointed by  the  president,  investigated  service 
charges  in  other  parts  of  lb.'  country  and  pre- 
sented its  report,  whici,  w;><  a.  o  pted  by  the 
board.  This  table  of  'servi.  c  ,barj;>^'  is  rec- 
ommended to  music  deiilcrs  wilhm  llie  Slate  of 
California  only  for  their  guidance." 

The  sections  of  Ihe  schedule  which  have  ap- 
plication to  the  talking  machine  and  radio 
trades  are  as  follows: 

TolklBE  Machine,  Phonograph  and  Bndlo  Movlne^ 
Any   style    ton    ri-Kiil.ir   .k■l.v^r^    nL.i-1.-  .  .  /ii^r'on 

An  .Kldilioiial  cli,ir>:.>  ..f  ''^  '^''i^y 

each    iidililioiinl    r.niiiv      I'"'    in.  iiibL     ,i.  ^^^^  ^ 

time  basis. 

II  specinl 
additional  cliai 


Hepalrlne  Talking   Machine  and    PhonoErapli  Motors 


■1.50 


Boxing  and  Shipping  Talklne  Machines.  Phonographs  and 
■^■"•'"^'^   53.50 

I'ottable    modola   i'  i  -  '  '  iu'l"5mnll  (..i.sii: 

Small    cabinet    or    iipri^lit    iimd.-       .n"     -    ■  s  (>i 

Large  cabinet   or   ii\n<K)i'    '  I' I   '   , 

cabinets    ■  |„  ^^^j 

Consok  and  lar^t  »■•<-  "^••■^■^      ,.  tlv 

Records   ?limil'i  |i,u  k<-d    sui'.n.iU  >  .  5,  ui 


u)  6.00 
,11  be   on  BEG- 
call  and  delivery 
S2.S0  should  be 


SU.- 
j  100... 


..  2.00 
..  2.S0 


s  (or  i 


Erecting  Radio  Antennas 


Prices' incUide  calling  on  regular  'J^'';"- 


Another  WESTON 

Radio  Contribution 

MODEL  506  PinJack  VOLTMETER 

niJl.-i;  „r,-,l  k-ulcrs  ill  iiidio-Hadiolii.  Viclor  uiul  BiUiiS- 
W  ;,,r;<l  '  ,a<i  Uicii-  siipcrlieltrodyncs  lo  receive  volt- 

»  w,.-ir,ii  Pin-latk  Vollmeter  has  been  especially  de- 
will  give  complete  salislaction. 

Will,  ihis  Pin-lack  Voltmeter  your  customer  is  able  to 

r\.;rbj;^/seui„,.,»bjo,,,ec.ac^^ 

Su[™T  ;°";sc  of  SJ'es  a';fd  e/able  liin,  ,o  ope,a,e 
at  lruc  economy  and  ga  ihe  best  '«"'■»;  ' A l^'S.  Sm.r 
The  sale  of  a  Weston  product  means  a  s-ilishen  cusioim  r 

jr  nle  111  111  "11"       /""  ill/"!-""""" 

WESTON  ELECTRICAL  INSTRUMENT  CORPORATION 

Newark,  N.  J 


190  Westoo  Avenue, 


__>:TANbAMuTHE.WflMJifli  ^ 

WESTON 

Timeers  since  J8  88 
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of  50  cenls  should  be  made, 
ntludc  the  parcel  l")5t.  express  or 
Nor   do    ilicy  intluue 
jc  insured  against  loss 
slEle  and  pay  for 
„   ,0  ^0.   i„snrance  in- 


b.trgt  !.l\uiJld 
Boxing 


c  s^cial^  outer  bo«cs 
and  Shipping  Radio 


:  reqniicd. 


Unboxing  TnlWnE  Mai 


First  Radio  Communication 
Between  Countries  in  1899 

In  lS9tt  the  first  radio  coinimuiicution  was 
established  between  England  and  France.  Today 
regular  conimtinication  is  possible  not  only  bc- 
iween  England  and  France,  but  between  the 
United  Slates  and  all  European  countries.  In 
fact  broadcasting  stations  are  frec|uently  heard 
at  such  distances.  Several  stations  have  been 
heard  regularly  in  Africa  and  Australia.  In- 
ternational test  weeks  last  year  brought  out 
many  intcrestinj;  possibilities  of  international 
broadcasting.  It  is  expected  that  this  year  even 
better  results  will  be  obtained.  The  test  week 
will  be  conducted  in  the  early  part  of  1926  and 
will  be  under  the  direction  of  Powel  Crosley. 
Jr.,  president  of  the  Crosley  Kadio  Corp.,  who 
is  chairman  of  the  event. 


Splendid  Increase  in 

Sleeper  Radio  Business 

Ca'ih  sales  of  $lo5,555  for  November,  against 
?S4.4fit^  111  the  same  month  last  year,  were  re- 
ported by  the  Sleeper  Radio  Corp.,  manufac- 
turer of  the  Sleeper  Scout  and  Sleeper  Serenad- 
er  receivers.  Sales  for  1925,  according  to  Gor- 
don S.  Sleeper,  president,  will  be  the  largest  in 
tlie  history  of  the  company.  The  company 
lilanis  are  now  operating  on  three  shifts  lo  snp- 
l.ly  tiic  lioliday  demand. 


Wanamaker  Places  Large 

Harmony  Record  Order 

I  Ik-  wholesale  division  of  ihe  Columbia  Thn- 
iioyraph  Co.,  New  York,  aniuniiicus  lhaf  the 
New  York  store  uf  John  Wan.unaker  has  laken 
on  ihe  coiupKte  line  of  Harmony  records  and 
has  pirtccd  a  lartic  initial  order  in  lime  for  llic 
holiday  rush.  The  Wanamaker  store  has  always 
carried  the  Columbia  Masterworks  and  celebrity 
records 
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The  Truth  About  Radio 

Radio  is  wonderful  enough  as  it  is — without  exaggeration 

J" HERE  has  been  a  great  deal  of  exaggeration  about  radio,  bred  by  enthusiasm, 
the  lure  of  the  art,  and  the  genuine  lack  of  knowledge  of  this  newly  dis- 
covered force.    Any  radio  engineer  states  frankly  there  are  many  things  about 
radio  that  no  one  can  yet  explain.    A  real  radio  expert  is  very  conservative 
in  his  claims.    While  he  is  familiar  with  the  wonders  of  this  new  plaything  of  man 
— he  also  knows  its  limitations.     Radio  is  wonderful  enough  as  it  is,  without  exag- 
geration. 

Let's  look  at  the  facts 

Yirst — You  cannot  get  both  long  distance  and  quality  of  reception  at  the  same  time. 
It  must  be  one  or  the  other.  If  your  eyes  sparkle  at  the  squeak  from  3,000  miles 
away — -be  satisfied.  If,  however,  you  want  music  that  is  real  music — don't  try  the 
"long  shots." 

Second— You  cannot  get  both  high  selectivity  and  quality.  If  you  thrill  at  bring- 
ing in  stations  from  all  over  the  map,  be  content  with  that.  But  if  you  want  clear, 
sweet   tones— limit  yourself   to   nearby  stations. 

Third — Don't  sell  a  radio  in  your  store.  Sell  it  in  the  home.  A  home  may  be  in  a 
radio  "pocket."  If  so,  the  best  radio  set  in  the  world  will  not  get  good  results.  No 
matter  how  well  a  set  may  perform  elsewhere,  if  it  does  not  perform  in  the  cus- 
tomer's home  he  will  never  be  satisfied.  It  is  always  the  satisfied  customers  that  create 
your  greatest  volume  of  repeat  sales. 

FourtK — The  broadcasting  station  has  as  much  to  do  with  results  as  your  receiving 
set.  The  art  of  broadcasting  is  stUl  in  its  infancy.  You  may  expect  big  advances 
from  that  end. 

To  be  true,  there  are  exceptions  to  the  statements  just  made.  Some  night  the  rank- 
est radio  amateur  may  bring  in  Honolulu,  with  music  as  clear  as  a  bell.  Sometimes 
— and  under  certain  conditions — a  cheap  crystal  set  will  get  better  results  than  a 
thousand  dollar  "wonder."  But  the  exceptions  are  rare — and  never  certain.  In  all 
the  clamor  of  claims  for  radio  sets,  in  all  the  talk  about  distance,  selectivity,  tone 
and  "whatnot" — keep  your  mind  clear. 

With  radio  you  are  at  the  mercy  of  nature.  Forces  entirely  beyond  the  control  of 
your  receiving  set  dictate  your  results. 

Let's  be  fair  about  this  thing!  Exaggeration  is  so  unnecessary.  The  truth  about 
radio  is  wonderful  enough. 

The  MacMillan  Arctic  Expedition  ('12"  from  the  north  pole)  talked  with  the  world 
every  night  over  Zeniih  Radio — yet  Zenith  makes  no  exaggerated  claims  for  distance. 
Zenith  makes  no  claims  except  by  comparison — comparison  in  the  home. 

Zenith  guarantees  this:  under  like  conditions — side  by  side  with  any  other  radio  set  in 
the  world — Zenith  will  get  more  distance — bring  in  more  stations — 
with  a  finer  quality  of  tone  than  any  other. 

Don't  sell  a  radio  in  your  store— sell  it  in  the  home.  Make  cnmpetition  prove  its 
case  in  your  case.    Zenith  is  ready  and  willing. 

Investigate  the  Zenith  Exclusive  Dealer  Franchise — the  Zenith  line  {ranging  from 
$100  to  $2,000)  and  the  Policy  behind  Zenith.  No  fairer  proposition  can  be  made 
to  the  dealer  who  hopes  to  build  for  permanency  in  retailing  radio. 


^  ^^mo'^CostsMm-'dutdoesMm 

^toNC  5]S7*H"-|\/\li/l  yj 

Address  your  request  for  full  information  to  Sales  Dept. 

ZENITH  RADIO  CORPORATION 

310  SOUTH  MICHIGAN  AVE.,  CHICAGO 
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WORRIES 

OF 

GOOD  BUSINESS 

A  year  ago  Victor  dealers  and  wholesalers  had  plenty  of  Victrolas  on  hand. 
The  worries  of  the  trade  and  the  factory  were  regarding  a  supply  in  excess  of 
demand.  Thousands  of  instruments  were  carried  over  the  holiday  season  unsold. 
It  became  apparent  that  hy  spring  the  demand  for  talking  macliines  would  have 
to  be  revived,  the  business  stimulated,  and  the  trade  re-enthused. 

The  Victor  Company  faced  the  problem  of  risking  continued  poor  business 
with  present  product,  or  the  almost  impossible  task  of  attempting  to  introduce 
and  market  a  new  product.  The  latter  course  was  adopted.  Victor  good-will 
and  the  dependability  of  Victor  product  moved  frozen  stock  almost  overnight, 
fhc  introduction  of  the  new  Orthophoiiic  Victrola  brought  new  worries-the 
worries  of  good  business." 

However,  the  "worries  of  good  business,"  although  annoying  and  expensive 
m  the  light  of  a  demand  beyond  the  supplj.,  do  hold  forth  hope  of  reward  with 
■'"  "'""""^  production.  The  new  Victor  product  has  assured  the  permanency 
"I  Victor  Supremacy."  It  will  be  impossible  for  the  Victor  factory  or  its  dls- 
^-ibutors  to  supply  Victor  dealers  with  sufficient  instrmiients  to  fully  meet 
LJccember  demands. 

We  therefore  recommend  that  Victor  dealers  be  extremely  careful  regai-ding 
proniises  of  delivery.  The  great  Victor  plant  is  running  day  and  night.  As  fast 
as  additional  skilled  labor  can  be  added,  the  supply  will  correspondingly  increase 
Let  us  all  bear  with  the  factory,  our  distributor,  and  each  other,  and  avoid  prom- 
ises hat  will  embarrass  us  or  that  we  know  cannot  be  fulfilled.  A  careful 
handling  of  tl,e  present  situation  should  enable  us  to  hold  most  of  the  business 
ana  enjoy  wonderful  sales  extending  through  the  entire  year  1926.  It  can  be 
made  the  greatest  year  the  industry  has  known. 

In  the  present  situation,  we  doubt  if  anybody  can 
be  satisfied.  But  the  "worries  of  good  business"  are 
really  healthful  compared  with  the  business  worries 
we  have  had.  Remedy,  relief,  and  reward  can  be  seen 
on  the  horizon,  although  the  distance  Is  greater  than 
we  would  like  to  travel. 


Blackman  and  Dependability- 
One  Suggests  the  Other." 


Talking  Machine  Co. 

28-JO  W.255SST.    NEW  YORK  N.Y. 
VICTOR  WHOLESALE  DISTRIBUTORS  >^ 
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Odeon  Record  Campaign         Gould  Storage  Battery  Co. 

Increases  Dealers'  Sales  Prepares  Dealers'  Aids 


SI 


Attractive  Broadside  Prepared  by  A.  Thall- 
mayer,  Foreign  Language  Record  Manager 
Proves  Decided  Aid  to  Dealers 

Okeh  and  Odcon  dealers  have  expressed 
themselves  enthusiastically  concerning  the 
broadside  prepared  by  A.  Thallmayer.  manager 
of  the  foreign  language  record  division  of  the 
General  Phonograph  Corp..  New  York,  to  as- 
Mst   dealers    in    stimulating    sales   of  Odcon 


Odeon  Record  Broadside 
records.  This  sales  plan  was  mailed  dealers  last 
month  and  has  already  been  responsible  for  a 
large  increase  in  the  sales  of  these  recordings. 
The  entire  repertoire  of  Odcon  recordings  has 
been  placed  into  three  classes— orchestral  and 
instrumental  selections  of  light  classics,  vocal 
selections  of  unusual  merit  and  the  album  sets 
of  symphonic  works.  The  accompanying  illus- 
tration gives  an  idea  of  the  artistry  of  the 
broadside  sent  to  the  dealers. 


Various  Sized  Advertisements,  Counter  and 
Window  Displays  With  Consumers'  Literature 
Distributed  for  Dealers'  Use 

The  Gould  Storage  Battery  Co.,  Inc..  New 
York  City,  manufacturer  of  Gould  radio  batter- 
ies and  the  Gould  Unipower,  is  co-operating  very 
closely  with  its  dealers  through  a  series  of  sates 
helps  which  have  been  prepared. 

In  addition  to  the  intensive  national  adver- 
tising campaign  which  is  now  being  conducted, 
the  Gould  Storage  Battery  Co.,  Inc.,  has  pre- 
pared for  the  use  of  its  dealers  a  series  of  one, 
two,  three  and  four  column  advertisements  for 
use  in  the  local  newspapers.  Dealers  were  ap- 
prised of  this  latest  co-operation  on  the  part  of 
the  Gould  Co.  through  a  large  broadside  in  col- 
ors. This  broadside  features  the  various  ads 
and  cuts  to  be  used  with  them.  Tliere  are  also 
offered  to  dealers  window  and  counter  display 
cards  in  three  colors  and  a  consumers'  booklet. 
This  material,  including  cuts,  is  being  furnished 
lo  ihe  Gould  dealers  without  charge. 

The  Gould  Storage  Battery  Co.  reports  that 
its  dealers  are  taking  advantage  of  this  offer 
and  many  of  the  suggested  ads  are  already  ap- 
pearing over  the  dealers'  names  In  local  news- 
papers. 


Harold  F.  Albert's  Spanish  Serenaders,  the 
dance  orchestra  which  plays  at  the  Arlington 
Hotel,  Binghamton,  N.  Y.,  will  shortly  make 
test  records  for  the  Victor  Talking  Machine 
Co.,  it  was  rccviuly  .Tnnounced. 


Clearwater  Music  Co.  Opens 

Clearwater,  Fla.,  December  7.— A  new  mu.sic 
store,  called  the  Clearwater  Music  Co.,  has  been 
opened  here  at  the  corner  of  Cleveland  and 
Myrtle  streets  by  Edwin  R.  Dean  and  Charles 
Rouby.  A  complete  stock  of  Kimball  pianos, 
phonographs,  small  goods  and  sheet  music  is 
being  carried  and  the  store  has  been  attrac- 
tively decorated.  Both  proprietors  are  local 
musicians,  Mr.  Rouby  being  director  of  the 
Capitol  Theatre  Orchestra. 


Supreme  Court  Grants 

Review  of  Patent  Case 

Grants  Victor  Co.  Application  for  Review  of 
Decision  of  Circuit  Court  of  Appeals  on  Sta- 
tus of  Johnson  and  Browning  Patents 

Washington,  D.  C.,  December  7.— The  United 
States  Supreme  Court  has  granted  a  peUtion  for 
a  review  of  a  decision  of  the  Circuit  Court  of 
Appeals  for  the  Third  Circuit  in  the  case  of  the 
Victor  Talking  Machine  Co.  vs.  the  Brunswick- 
Balke-Collender  Co.  and  John  Bailey  Browning 
over  patent  rights  on  amplifying  horn  enclosed 
in  a  cabinet  talking  machine.  A  cross  petition 
filed  by  the  Brunswick  Co.  et  al,  for  a  review 
of  the  case  was  denied, 

The  Circuit  Court  of  Appeals,  in  Philadelphia, 
in  its  decision  some  time  ago  affirmed  the  find- 
ings of  the  District  Court  of  Delaware,  in  Dela- 
ware, which  held  that  the  Johnson  patent  held 
by  the  Victor  Co.  was  invalid  because  Johnson, 
who  claimed  to  be  the  inventor,  acquired  his 
knowledge  of  the  concealed  horn  from  a  design 
by  Browning.  The  District  Court  also  held  that 
Browning's  patent,  owned  by  the  Brunswick- 
Balke-Collender  Co.,  was  invalid  on  the  ground 
that  he  had  abandoned  the  claim  on  the  con- 
cealed horn. 

The  Victor  Co.  originally  sued  the  Bruns- 
wick Co,  for  interference  with  the  Johnson  pat- 
ents and  the  Brunswick  Co.  sued  the  Victor  Co. 
for  using  the  Browning  design.  The  Supreme 
Court  decision  affects  only  the  former  suit. 


Memphis  Retailers  Tie  Up 

With  Paul  Whiteman 

Paul  Whiteman  and  His  Orchestra  appeared 
at  a  concert  in  Memphis,  Tenn.,  the  latter  part 
of  last  month  and  Victor  dealers  profited 
through  a  tie-up  by  means  of  advertisements  and 
dow  displays. 


REX  answers  the  eliminator 
problem.  The  "B"  battery 
eliminator  equipped  with  Magna- 
tron  Rex  tubes  works  day  in  and 
day  out — silently  and  economi- 
cally. 

That's  the  point  to  drive  home  to 
your  customers — ^the  imfailinjg  re- 
liability of  the  Rex,  the  fact  that 
this  tube  in  the  socket  means 
good-bye  to  tlie  usual  eliminator 
worries.  Your  customers  will  ap- 
preciate this  point,  doubly  so  if 
they  have  previously  used  other 
tubes,  and  their  appreciation  will 
show  on  your  cash  register. 

Magnatron  Rex  is  the  product  of 
long  research  by  the  oldest  ex- 
clusive manufacturers  of  thermi- 
onic valves  in  the  country.  It  has 


for  qoui 
IV  battei'ti 

elatni'natoi* 

beeu  designed  primarily  and  only 
for  eliminator  work. 

Magnatron  Rex  maintains  tJie  high 
standards  set  by  the  other  Magna- 
trons,  the  D  C.201A,  tlie  nC-199 
and  the  DG.199  {large  base). 
That  is  tlie  highest  compliment 
which  can  be  paid,  as  radio  engi- 
neers throughout  the  country 
have  found  by  tests. 

The  new  list  price  of  all  Magna- 
trons  is  only  §2.50. 

CoNiVEWEY  Electric  Laboratories 
Magnatron  Building,  Hoboken, 
New  Jersey 

jf^rite  at  once  10  Dept.  W  for  your  copy  of 
Magnatron  Neuw."  a  mappy  trade  neics- 
paper  that  is  published  monthly. 


Compute  tactory  stock  tor  Pacific  Const  carried  at  Pacific  Radio 
Laboratories,  2S6  So.  Los  Angeles  SUeet,  Los  Angeles,  Calllomla. 
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Attractive  Window  for 

Kennedy  Radio  Dealers 

Professional  Window  Display  Artist  Designs 
Displays  for  Dealers— Complete  Instructions 
Make  Their  Effective  Use  Easy 

An  excellent  ixampif  of  di-alcr  co-operation 
is  shown  in  tiic  window  display  service  fur- 
nished by  the  Colin  B.  k'enncdy  Corp.,  of  St, 
Louis,  10  its  dealers.  The  Kennedy  Corp.  firs! 
prcpartd  an  cl;il.oralf  tlirL'e-pane!  disphy  ea'cl 


Artistic  Kennedy  Window  Display  Material 
Tliii  di>pl.iy  \LTy  artistically  synihnli/ts  the 
spirit  of  radio.  It  is  36  inches  high  by  58  inches 
wide.  This  display,  logcihcr  with  two  highly 
attractive  counter  cards,  was  furnished  to  the 
dealers.  Tlien  a  professional  window  display 
artist,  one  of  the  IcadiTS  in  this  profession,  was 
engaged  to  design  model  windows  siiilahle  for 
general  use  in  all  classes  of  vlurt;.  and  .idaiitahlc 
to  any  size  window.  AnoiiRr  ia>ior  that  the 
window  is  simple  lo  set  up,  and  call.s  for  only 
those  materials  that  can  be  obtained  in  any 
town. 

The  accompanying  illustration  shows  one  of 
the  windows  after  it  was  set  up.  A  photograph, 
together  with  floor  plan  and  detailed  descrip- 
tion, is  sent  to  dealers.  So  simple  and  complete 
are  the  instructions  supplied  that  any  dealer,  re- 
gardless of  whether  he  has  ever  had  any  expe- 
rience in  window  trimming  or  not,  can  install 
this  attractive,  business-producing  window  in  a 
few  minutes  and  at  practically  no"  epxense,  two 
important  considerations. 

The  Kennedy  Corp,  believes  that  dealer  dis- 
play is  one  of  the  most  important  links  in  the 
selling  campaign.  Its  careful  attention  to  this 
matter  insures  its  dealers'  reaping  tlic  full  ad- 
vantage of  this  service  and  thus  getting  com- 
plete benefit  of  llic  Kmnedy  Cnrp.'s  i-xlenslvr 
,ldverli^i^l;. 


Advertising  Men  Dance 

to  Orthophonic  Victrola 

Concert  Given  at  Advertising  Club  Through 
Courtesy  of  William  J.  Haussler,  Vice-Presi- 
dent of  C.  Bruno  &  Son,  Inc. 

Through  the  courtesy  of  William  J.  Haussler, 
a  fellow  member,  the  advertising  men  of  New 
York  City  were  given  a  concert  on  the  new 
Orthophonic  Viclrob  at  their  club  recently.  Mr, 
Haussler,  vrcc-prcsidcnt  and  general  manager  of 
C  Bruno  &  Son, 
Iiii .,  Victor  distrib- 
iiiiir,  bad  a  good  se- 
I. .  Hon  of  Victor  rec- 
uiiis  with  him  and 
had  sent  up  during 
I  lie  day  one  of  the 
C  r  f  d  f  n  z  a  models. 
This  model  was 
placed  in  the  dining 
room  of  the  club 
house.  The  value  of 
the  Orthophonic  Vic- 
Irola  for  dance  music 
was  rapidly  proved, 
for  no  sooner  had  it 
started  playing  than 
left  their  tables  to  dance, 
ndulged  in  for  the  balance 


are  no  exceptions.  The  lubes  are  equipped  at 
the  factory  and  undergo  rigid  tests,  insuring 
perfect  radio  reception,  The  Domin-Aire  re- 
ceives wave  lengths  as  low  as  150  meters,  which 
anticipates  any  lower  wave  length  development 
in  broadcasting.  It  is  a  self-contained  instru- 
ment, including  loud  speaker,  receiver  of  power 
equipment  in  an  attractive  cabinet,  each  part 
being  made  of  the  highest  quality  material. 

Ill  the  metropolitan  area,  in  Philadelphia  and 
adjacent  cities  tlic  Domin-Airc  has  made  an  im- 
prc-sion  in  the  trade  with  the  result  that  the 
MacLarcn  factory  is  working  full  capacity  in 
order  lo  care  for  present  demands. 

The  Domin-Aire  Is  marketed  under  an  ex- 
clusive dealer  policy.  The  manufacturer  oper- 
ates a  direct  system  of  replacement.  The  com- 
puncnl  p^irts  an-  made  of  the  most  durable  mate- 
rials and  wilh.'itand  extraordinary  abuse.  If, 
liowever.  any  part  needs  to  be  removed  it  can 
be  disengaged  without  touching  any  other  part 
and  this  movement  is  aided  through  the  fact 
that  each  is  nutted  or  boiled,  making  for  sim- 
plicity. 


cnupli' 


a  nuTiibc 
which  p|. 
of  the  evening. 

The  reception  of  this  new  instrument  fay  this 
representative  body  of  men  was  very  enthusi- 
astic and  resulted  in  considerable  favorable  com- 
ment being  accorded  the  Orthophonic  Victrola 
in  the  columns  of  the  Advertising  Club  News, 
the  publication  of  the  Advertising  Club  of  New 
York  City. 


Growth  of  Radio  Industry 

Is  Indicated  by  Figures 

In  Five  Years  From  Scientific  Hobby  Radio 
Has  Risen  to  Business  in  1925  of  $500,000,000 
— Herbert  H.  Frost  Gives  Estimate  of  Output 


MacLaren  Mfg.  Co.  Leases 

Additional  Floor  Space 

Manufacturer  of  Domin-Aire  Receivers  Gets 
Entire  Additional  Floor  in  Present  Building- 
Demand  Forced  Expansion 

The  MacLaren  Mfg.  Co.,  26-28  Park  place, 
New  York  Cily.  manufacturer  o£  the  Domin- 
Aire  radio  receiver,  has  just  leased  an  entire 
additional  floor  in  its  present  building.  The  new 
quarters  became  necessary  for  additional  fac- 
tory and  shipping  space. 

The  Domin-Aire  operates  without  batteries  or 
battery  eliminators  directly  from  house  current 
(either  AC  or  DC)  and  by  idugging  into  ordi- 
nary liglit  socket  is  ready  for  operation,  Thtro 


Radio  has  climbed  in  a  little  more  than  five 
years  from  the  hobby  of  a  few  scientists  with 
a  total  annual  business  of  less  than  §6,000,000  to 
a  business  in  1925  of  more  than  $500,000,000,  a 
growth  almost  unparallelel  in  American  history. 

Manufacturers'  estimates  for  1925  indicate  a 
sale  of  3,000,000  radio  sets,  and  20,000.000  tubes. 
This  year's  volume  of  radio  business,  according 
to  Major  Herbert  H.  Frost  of  Chicago,  presi- 
dent of  the  Radio  Manufacturers'  Association, 
will  exceed  last  year's  by  $200,000,000. 

Besides  the  completed  sets,  sales  of 
$150,000,000  in  parts  and  accessories  indicate  a 
considerable  volume  of  home-made  sets.  The 
industry  now  employs  about  300,000  persons  in 
the  1,200  plants  and  40,000  dealers'  stores, 
nearly  all  of  which  have  come  into  existence  in 
the  last  five  years. 

Schools,  churches  and  newspapers  have  seized 
upon  this  new  medium  of  reaching  the  homes 
until  one-lhird  of  the  broadcasting  stations 
which  supply  the  entertainment  for  the  millions 
of  sets  arc  operated  by  these  three  groups. 
There  are  now  584  stations,  more  or  less  active, 
and  108  of  llicsc  are  opuratud  by  educational  in- 
-liliitluns,  47  by  churches  iui.J  i')  l,y  iinv-|ia|Hr?. 


Vto  J^i)o&t  \3)^om  \x)t  Ml  ebentuallp  ^erbe 

Wt  extent!  our  mosft  sincere  inisifjeg  for 
a  ^appp  anb  ^rogperoug  i^etn  §ear 


MUTUAL  PHONO  PARTS  MFG.  CORP. 


151  Lafayette  Street 


New  York  City 
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*  LATHAM  * 


ATWATER  KENT  MODEL  H 
LOUD  SPEAKER 


0 


ATWATER  KENT  MODEL  20  COMPACT 


The  Product 
The  Policy 
The  Service 


THERE  are  three  links  that  complete  the  chain 
which  leads  to  profits  for  the  dealer. 

1.  Atwater  Kent  and  Pooley-Atwater  Kent  radio 
products,  for  which  a  definite  demand  exists. 
They  have  met  the  test  and  have  not  proved 
wanting. 

2.  Every  dealer  may  feel  thoroughly  justified  in  con- 
tinuing the  splendid  support  which  he  has  and  is 
displaying  on  behalf  of  our  lines.  A  definite  sales 
policy  of  wholesale  only,  through  legitimate 
trade  channels  is  our  guarantee  against  other 
than  dignified  merchandising. 

3.  Last  but  not  least  is  the  unique  service  that 
E.  B.  Latham  &  Co.  offer  their  dealers,  and  which 
is  second  to  none. 

"LATHAM  SERVICE  MUST  BE  QOOD  " 

E.  B.  LATHAM  &  COMPANY 

550  PEARL  STREET  NEW  YORK  CITY 


NEW  YORK 
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Bel  Canto  Vox  Humana 

Scores  in  Demonstration 

Newspaper  Men,  Radio  Engineers  and  Army 
Men  Present  at  Dinner  and  Demonstration  of 
Bel  Canto  Console  Radio  Speaker 

The  Bel  Canto  Radio  &  Telephone  Equip- 
ment Co.,  whose  executive  offices  are  at  872 
Broadway,  New  York  City,  recently  gave  an 
invitation  demonstration  of  the  new  "Be!  Cunlo 


icet  of  ariiplificalion.  The  sounds  brought  forth 
from  (he  Bel  Canto  Vox  Humana  were  aided  by 
(he  iisi'  r.f  .1  siiLci.illy  buill  permanent  niagnci 
iiiiil  plaiiii.  i]  iM  r.  |.rr„|iKc  the  entire  range  of 
;iiidibte  -i  ijimI  I  li-  unit  used  is  a  bi-polar 
lypc  witli  .1  I'M  h  <  1  ii-iriuMon  of  the  diaphragm, 
Tlie  Bfl  Canto  Vox  iJuniana  is  a  development 
of  Duryea  BenscI,  chief  enjiineer  of  the  Bel 
Canio  Radio  &  Telephone  Equipment  Co.,  who 
developed  the  Vox  Humana,  described  the  man- 
ner of  the  operation  of  tlie  inslrumenl,  its  ability 
and  its  possibitilics.  He  stated  that  both  the 
speaker  imil  and  Ihi'  amidifying  horn  were 
c()rreitly  proporlioru'd  and  properly  co-ordinalcd 
and  would  produce  iIil  untirf  range  of  vibration 


audible  to  the  car  without  strain.  He  called 
particular  attention  to  the  detail  of  instrumenta- 
tion and  ihc  natural  timbre  of  the  instruments. 
Tlic  Vox  Humana  was  operated  without  any 
auxiliary  batteries  to  actuate  it. 

After  twenty-five  years  of  intense  Study, 
Diiryea  Bcnsel  believed  that  through  the  Vox 
Humana  he  has  demonstrated  the  nearest  ap- 
proach to  the  fruition  of  the  efforts  and  ideals 
of  all  these  years  of  study.  For  the  past  few 
years  he  has  developed  and  marketed  success- 
fully several  speakers  of  both  the  horn  and 
cabinet  type  and  he  believes  that  with  the  Vox 
Humana,  described  as  a  "flexible  tone  column," 
he  has  produced  the  perfect  acoustical  amplifier. 


Holiday  Merchandising  Campaigns  of  the 
Akron-Canton  Retail  Trade  Are  Launched 

Month  of  Unusual  Sales  Activity  Preceding  the  Holiday  Buying  Season  Seen  as  an  Indication  of 
a  Highly  Satisfactory  Year-end  Trade— George  C.  Wille  Heads  Dealers— Other  News 


V-CWTON,  (),,  1 'iLtllllil 


-  7.— With  the  near 
Icinilisiiig  of  talk- 
Ikjt  niLi?ii;al  mer- 

riul.iti.d,  .ind  from 


I.I  1h, 
.J  th.l 


L'  past 


ill 
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Duryea  Bcnsel  Showing  Vox  Humana 
Vox  Human,!."  I'rici'diny  ihr  di nion- tralion  an 
elaborate  Italian  supper  was  served  at  which 
newspaper  men,  radio  engineers  and  several 
members  of  the  Signal  Corps  of  the  United 
States  Army  were  the  guests. 

The  Bel  Canto  Vox  Hurniina  was  first  demon- 
strated with  dim  lights  to  carry  out  the  illusion 
of  the  human  voice.  The  Vox  Humana  is  an 
elaborate  speaker  housed  in  a  console  model 
cabinet  and  was  purposely  operated  with  the 
aid  of  an  ordinary  five-tube  radio  set  and  indoor 
loop.  The  interior  of  the  cabinet  contained  an 
amplifying  horn  made  of  special  flexible  mate- 
rial, which  in  a  limited  space  gives  a  total  of  72 


M(d  ,in-l  r.idio  business  has  lii-t-ii  active  since 
Ihc  midille  of  November  and  lhat  the  volume  is 
irKri;tsiiig  daily.  Dealers  admit  that  their  busi- 
ness has  been  spotty  for  thu  pasl  six  months 
and  lliat  business  the  past  few  days  has  been 
the  most  encouraging  in  recent  months.  Indus- 
trial conditions  continue  to  improve  in  the 
Akron-Caulon  district  iind  this  has  already  been 
reflected  in  music  store  circles,  dealers  said. 
Radio  Sales  Gain 

Radio  is  gaming  in  leaps  and  bounds  and 
dealers  will  be  taxed  to  their  utmost  to  make 
all  deliveries  and  installations  before  Christmas. 
Of  twelve  leading  retailers  in  the  district  inter- 
viewed this  week,  all  predict  a  big  Christmas 
business  and  arc  highly  optimistic  as  to  1926 
business  prospects, 

The  W.  S.  Custer  Music  Co.,  Inc.,  of  Canton, 
was  incorporated  recently  by  William  S.  Custer, 


Harry  C,  Mary,  R.  O,  Robertson,  Edna  U. 
Adelman  and  Beatrice  W,  De  Corps,  with 
$50,000  capital.  Three  hundred  and  fifty  shares 
of  common  stock  are  listed  at  $100  each,  and 
150  shares  of  preferred  at  $100  each. 

Jones  Adds  Talking  Machines 

A,  F.  Jones,  well-known  Akron  music  dealer, 
who  opened  a  store  recently  at  987  East  Market 
street,  announces  he  will  take  on  talking  ma- 
chines and  records  in  the  near  future.  Jones 
plans  to  enlarge  his  store  to  accommodate  the 
talking  machine  end  of  the  business. 

Wille  Heads  Radio  Dealers 

George  C.  Wille,  head  of  the  George  C. 
Wille  Co,,  Victor  dealer,  Canton,  has  been 
named  president  of  Ihc  Canton  Radio  Dealers' 
Association,  formed  at  a  meeting  held  here  this 
week,  Mr.  Wille  is  one  of  the  first  music 
dealers  to  take  on  radio  in  the  Canton  district 
and  was  active  in  the  recent  radio  show  held 
in  Canton. 

Moves  and  Enlarges  Line 

The  Warner  Music  Co,,  Youngstown,  has 
moved  to  its  new  store  location  where  it  will 
have  almost  double  the  present  space  for  the 
talking  machine  and  record  department.  This 
concern  plans  to  go  in  more  extensively  for 
talking  machine  merchandising. 

Willis  Johnson  Heads  Department 
Willis  Johnson  has  been  named  head  of  the 
music  department  in  the  new  store  of  the  J.  H. 
Johnson's  Sons  Co,,  Alliance,  which  opened  re- 
cently. Mr.  Johnson  has  arranged  the  talking 
machine  department  for  every  convenience  of 
the  patrons.  The  radio  section  of  the  store  will 
be  in  charge  of  Norman  Holloway. 

Music  Dealers  Join  Movenient 
Eight  retail  music  dealers  of  Canton  have 
joined  with  other  merchants  in  the  "shop  early" 
movement,  which  is  well  under  way  at  this  time. 
Music  dealers  are  stressing  buying  of  talking 
machine  records,  talking  machines  and  radio, 
and  are  emphasizing  this  merchandise  in  their 
display  windows, 

Rhines  Reports  Good  Business 
Harold  Rutledge,  manager  of  the  Canton  store 
of  the  Rhines  Shop,  reports  radio  business  the 
best  in  recent  months.  "It  is  almost  impossible 
to  take  care  of  the  demand  for  radio  at  this 
season,"  he  said.  "Edison  machines  have  been 
moving  better  and  record  sales  have  improved 
this  month," 


H.  Zuckerman  With  Morris 

H.  Zuckerman  recently  joined  the  sales  staff 
of  the  Fordham  Road  branch  of  the  Morris 
Musie  Shop,  New  York.  Mr.  Zuckerman  is 
well  known  in  talking  machine  circles  in  the 
metropolitan  district,  having  been  connected 
with  several  leading  retail  establishments. 


The  Scale  Music  Shop,  Hot  Springs,  Ark., 
has  taken  new  quarters  at  220  Ouavhita  avenue, 
with  a  complete  line  of  talking  machines. 
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Model  61  (shown  at  top)  se- 
lected American  walnut.  De 
Luxe,  rubbed  finish.  Artisti- 
cally beautiful.  6  tube?.  Re- 
sistance coupled  aTnplification 
$98.50. 


Model  62— Same  as  Model  61 
with  self-contained  speaker, 
designed  and  built  by  Air- 
Way  engineers  and  mounted 
horizontally  on  cover  $137.50. 


Model  63  —  The  Air-Way 
console  model.  Priced  at 
about  half  what  you  pay  for 
consoles  which  approximate 
only  its  appearance  and  ef- 
ficiency J197.50. 


Many  Artists,  But  One 
Only  Was  Caruso 

They  say  that  Gigli  is  as  great  as 
Caruso.  But  why  Gigli  and  not  a 
half  dozen  other  admittedly  emi- 
nent artists?  They  are  all  human 
beings,  and  all  are  singers. 

Just  because  Caruso  possessed 
and  Gigli  has  a  tone  quality  that 
is  individual,  personal,  exclusive, 
and  that  cannot  be  put  into  a 
voice  by  effort  or  study — one 
must  be  made  like  that. 

So  it  is  with  Air-Way.  The  tone 
quality,  the  reproductive  fidelity 
of  the  Air-Way  broadcast  receiver 
is  as  distinctively  better  than 
other  admittedly  good  radios  as 
was  Caruso's  voice  better  than  the 
tenor  in  the  barber  shop  quar- 
tette. Hear  it  and  you  instantly 
perceive  and  appreciate  this  dif- 
ference. 

Your  Christmas  radio  stock  lacks 
something  vital  if  you  cannot 
show  the  Air-Way  models. 

Air-Way  Electric  Appliance  Corporation 

612  Broadway  TOLEDO,  OHIO 

Export  Dept.,  220  Broadway,  New  York,  N.  Y. 


CUrMaij. 


Factory  Representatives 

The  Jackson  Sales  Company, 
308-20  E.  Jackson  Blvd., 
CblcJEO,  III. 
Telepbone  Harrison  37M 

_,  H.  Smith  Sales  Co., 
TSS  Boylstoa  St., 

Boston,  Mass.   

Telephone  Back  Bay  7009 

C.  L.  Titus, 
430  U.  S.  National  Bank  BMg., 
Denver,  Colo. 


Mr.  J.  H.  Lyte, 
Box  917 
Harbetb,  Pa. 

Mr.  H.  E.  McKenney, 
997  Forest  Avenue, 
Portland,  Maine 

BiDio(  Electric  Co.. 
3320  Broadway, 
Oakland,  CoW. 

mr.  I..  M.  Cutting, 
1217  Bainbrldge  Street, 
"Duth  Richmond,  Va. 


Electric  Power  Malntenanco 
1101  Monroe  Street, 
Toledo,  Ohio 

mr.  Ralph  Bret7nef, 
128  West  42nd  Street, 
New  York,  H.  Y. 
Telephone  Wisconsin  7(77  ^ 

Mr.  Frank  A.  Brady, 
747  Warehouse  Street, 
Los  Angeles.  Colli. 

The  Carroll  Company, 
1323  Wall  StreBt. 
DalUa,  Tejtas 

Mr.  Thos.  C.  Jepson, 
2J7  Willow  Avenue, 
Toronto,  Ont.,  Canada 


/ 

/  Air.Way 
/  Electric 
Appliance 
/  Corp.. 
/    612  Broadway, 
y    Toledo,  Ohio 

/      Please     ^end  me 
/     data  and  prices  cov- 
ly    cring  the  new  Air-Way 
Radio  Receivers. 


7 

Pirvt  Name 


RADIO  RECEIVER 


Aiiriss 
Yoitr  Nan 
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Clearing  the  Way  for  the  Sales  Campaign 

Weeding  Out  the  "Deadwood"  From  the  Prospect  List  Reduces  the 
Selling    Cost    and    Increases    the  Opportunities  for  Making  Sales 


'I'lic  prospect  list  is  the  "diiilars  anil  sitisc"  of 
every  retail  business  and  particularly  llml  biisi- 
iiess  which  b.is  lo  do  with  ihc  distribution  m 
musical  instriinicnts,  for  it  means  dollars  in  po- 
tential business  and  profits  and  requires  good 
sense  for  its  proper  handling — and  never  to  the 
talking  machine  dealer  has  a  live  and  carefully 
culled  prospect  list  been  of  greater  potential 
value  than  at  present. 

There  are,  of  course,  those  who  have  seen  the 
writing  on  the  wall,  and  have  spent  some  months 
during  the  dull  period  putting  their  prospect 
lists  into  such  shape  that  they  will  be  able  lo 
work  on  them  intensively  and  with  best  chances 
for  satisfactory  results.    There  arc  Others,  and 
quite  a  few  of  them  apparently,  who  are  content 
to  accept  their  list  as  it  lays,  making  smh  addi- 
tions as  come  to  hand  in  Ihc  ordinary  coiir^i-  nf 
events,  but  not  taking  the  trouble  lo  sort  out 
from  the  few  score  or  few  hundred  names  those 
really  worth  while  following  up  intensively. 
A  Case  in  Point 
Not  so  long  ago  a  talking  machine  man  who 
enjoys  quite    a    reputation    for  efricicnty  Icmk 
over  the  management  of  an  establishment  in  the 
metropolitan  section   that    had  been  operating 
for  some  time  with  indifferent  success.  Upon 
taking  charge  of  the  business  he  investigated, 
among  other  things,  the  list  of  prospects,  which 
in  this  particular  case  also  constituted  the  mail- 
ing list,  for  he  felt  that  with  new  products  to 
market   he   wanted  to  know  jus  I   where  the 
quickest  returns  were  likely  lo  be  found.  Whal 
he  discovered  gave  him  quite  a  shock,  for,  in  thr 
first  place,  prospects  for  both  machines  and  rec- 
ords  were  jumbled   togclher  indiscriminately, 
and  no  effort  had  been  made  apparently  for  two 
or  three  years  to  check  over  the  list. 
Weeding  Out  the  Deadwood 
The  first  move  was  to  inaugurate  a  brief  mail 
campaign  designed  primarily  to  eci  a  line  on 
the  status  of  the  prospect.    In  a  circular  letter 
the  individuals  were  asked  as  to  the  correclncss 
of  their  mailing  address,  what  type  of  machine 
they  owned,  what  sort  of  records  Ihcy  were 
most  interested  in,  and  whether  or  not  ihey  de- 


sired I"  receive  regularly  record  supplements 
and  other  matter  sent  from  the  store.  The  first 
letter  sent  out  brought  forth  the  startling  fact 
Ihal  between  fifteen  and  eighteen  per  cent  of 
the  people  on  the  list  had  moved  and  left  no 
forwarding  address,  proof  of  that  fact  being 
found  ill  the  rotuni  of  (he  Idlers  I licmsclves. 


The  dealer  who  has  a  pros- 
pect list  that  is  up  to  date  is 
enabled  to  go  out  into  the  held 
in  an  effective  manner  in  pro- 
moting sales.  The  prospect  list 
that  is  filled  with  worthless 
names  is  not  only  of  no  value 
in  promoting  sales  but  it  is 
actually  a  liability  because  the 
dealer  is  wasting  his  time  in 
trying  to  sell  people  who  never 
will  become  customers. 


The  questionnaire  likewise  brought  to  light 
the  fact  that  some  6S  per  cent  of  the  people  on 
the  list  already  owned  talking  machines  of  va- 
rious types,  and  despite  the  fact  that  they  were 
for  the  present  primarily  record  prospects  they 
had  continued  to  receive  great  volumes  of  lit- 
erature designed  to  promote  the  sale  of  ma- 
chinits.  The  distressing  part  was  that  many  of 
Ihese  machine  owners  were  carried  on  the  pros- 
pict  cards  as  prospects  for  machine  sales,  which 
indicated  that  the  salesmanship  had  been  so  lax 
that  salesmen  had  not  been  aware  of  the  fact 
that  machines  had  been  bought  from  competi- 
tors. 

The  first  thing  the  manager  did  was  to  clean 
up  the  list  and  remove  the  names  of  those  whose 
Idlers  were  returned  by  the  postoffice,  or  who, 
after  a  second  appeal,  failed  to  answer  the  ques- 
tionnaire. There  was  a  chance,  of  course,  that 
some  of  those  who  did  not  answer  might  have 
refrained  purposely,  or  through  carelessness,  but 


Push  RAY-O-VACS 
/or  Holidao;  Programs 

A  new  set  of  French  Ray-O-Vacs  will  make  many 
a  set  give  better  reception  for  the  hundreds  of  spe- 
cial holiday  proBrams. 

A  simple  suggestion  along  this  line  to  every 
patron  will  make  a  surprising  increase  in  your  sales 
of  French  Ray-O-Vacs.  The  ten  models  cover 
every  requirement.  Stock  the  full  line  and  suggest 
a  new  set  to  all  your  customers.    It'll  pay  you  well. 

FRENCH  BATTERY  COMPANY,  Madison,  Wisconsin 


enough  did  answer  to  provide  a  working  basis. 
Classifying  Prospects 
Then  the  character  of  the  prospects  was  care- 
fully noted.  Those  without  machines  were  in- 
cluded in  ihe  Class  A  list;  those  with  old  types, 
or  small  models,. were  put  in  Class  B,  and  those 
with  more  modern  instruments  put  in  Class  C, 
so  that  the  various  classes  might  be  worked 
intensively  and  in  regular  order  and  with  a  min- 
imum of  waste  effort. 

The  logic  of  this  is  seen  in  the  fact  that  with 
a  limited  supply  of  new  instruments  available 
for  some  months  to  come  at  least,  concentra- 
tion on  non-owners  meant  clean  sales  for  both 
machines  and  records  and  without  any  machine 
trade-in  problem  to  meet.  When  the  possibil- 
ities of  this  class  are  exhausted,  work  will  start 
on  owners  of  the  cheaper  types  of  machines, 
where  the  trade-in  problem  can  be  kept  within 
very  reasonable  limits  or  eliiTiinated  entirely 
with  proper  argument.  Finally,  there  will  come 
the  owners  of  the  better  grades  of  machines  of 
the  old  type,  who  will  probably  be  handled 
when  new  models  are  plentiful  and  on  a  basis 
lhal  best  meets  the  situation. 

Naturally,  the  various  classes  will  be  aug- 
mented as  new  prospects  are  brought  in  by 
salesmen  or  come  in  from  other  channels,  and 
likewise  names  will  be  dropped  as  it  becomes 
apparent  that  Ihey  have  little  business  value. 
While  working  on  Class  A,  the  other  two 
classes  will  be  receiving  record  literature  reg- 
ularly in  the  belief  that  their  patronage  will 
make  the  effort  worth  while  and  will  also  re- 
ceive some  machine  literature  lo  keep  their 
interest  alive. 

The  result  of  the  entire  survey  has  been  that 
this  particular  manager  is  going  to  concentrate 
his  sales  effort,  first,  on  those  people  who  are 
most  likely  to  prove  worth-while  customers.  It 
will  mean  clean  business  without  any  trade-in 
strings,  when  the  opportunity  for  that  clean 
business  is  greatest,  and  finally  it  will  save  some 
hundreds  of  dollars  in  postage,  printed  matter 
and  personal  effort  which  can  be  cither  cut  en- 
tirely from  the  overhead  of  the  business  or  de- 
voted to  more  profitable  work. 

It  is  quite  likely  that  not  all  mailing  lists  are  . 
in  the  poor  shape  of  the  one  cited,  but  it  is 
also  likely  that  many  of  them  are  far  from  being 
up-to-date  or  so  classified  as  to  simplify  selling 
effort.  The  work  should  have  been  done  dur- 
ing the  early  months  of  the  present  year,  for 
the  trade  knew  what  was  coming,  but  as  a  last 
resort,  a  week  or  two  right  now  devoted  lo 
cleaning  up  the  prospect  and  mailing  list  will 
represent  time  and  energy  well  spent. 


FRENCH 


RAYOVAC 

Tladio's  Best  Halteries 


A.  H.  Mayers  Opens  Third 
Retail  Music  Headquarters 

The  third  of  the  retail  music  stores  of  A.  H, 
Mayers,  well-known  metropolitan  talking  ma- 
chine dealer,  was  formally  opened  the  latter 
pari  of  last  month.  The  new  store,  situated  at 
3798  Broadway.  New  York,  is  most  attractive  in 
appearance  and  is  equipped  with  all  modern  ac- 
cessories. The  installations  were  made  by  Alex 
Hoardman,  Both  the  street  floor  and  basement 
are  being  used  for  demonstration. 

At  the  opening  ceremonies  Adolph  H.  Mayers, 
assisted  by  his  sons,  William  and  Archie,  was 
liost  to  a  representative  gathering  of  trade 
personages  who  called  to  offer  their  congratula- 
tions. 

Included  in  the  merchjiiidise  carried  at  the 
new  establishment  arc  the  Victor  line  of  talk- 
ing machines  and  records,  Sonora  phonographs, 
a  complete  and  varied  line  of  radio  receivers 
and  musical  instruments  and  sheet  music. 
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Popular  priced  models  now  available 


in  the  Thompson  line 

The  quality  line  of  Neutrodyne 

Thompson's  outstanding  reputation,  unrivaled  performance  and 
superior  quality  now  available  at  low  prices  which  set  a  new  price 
standard  for  quality  merchandise. 


0  0  0^ 


The  Qrandetie 
List  price  $89,    A  S-tube  Thompson  Niulto- 
dync.  the  same  as  ihe  Parlor  Grand,  bul  in 
a  vertical  mahogany  cabinet. 


Tfie  Parlor  Qrand 
List  price  S109.  The  standard  set  «(  the 
Thompson  line.  A  S-lube  Neutrodyne  in  an 
artistic  sloping  two-tone  mahogany  tabinet. 
Uses  dry  or  storage  battery  tubes.  Great 
distance,  clarity  and  volume  of  tone. 


The  Minuet 
Apartment  House  Special.  List  price  8139. 
A  new  conception  ol  the  Thompson  design- 
ers as  to  the  form  a  self-contained  dry  bat- 
tery set  should  take.  Circular  in  shape,  of 
beautiful  mahogany,  the  front  in  itself  cora- 
prising  the  cone  of  the  new  cone-type 
speaker,  built  in.  Single  master  control  for 
tuning  all  circuits  with  a  fixed  station- 
indicating  dial  three  times  the  ordinary  siie. 
A  S-tube  radio  unit  using  self-contained  dry 
batteries,  but  producing  results  in  distance, 
clarity  and  tonal  volume  heretofore  attained 
only  with  the  larger  storage  battery  sets. 


The  Concert  Qrand 
List  price  S180.  The  famous  Thompson  6.tubc 
Neutrodyne  with  reserve  power  for  distance 
stations.  Uses  either  dry  or  storage  battery 
lubes.  Two-tone  mahogany  cabinet,  with  dry 
battery  compartment. 


The  Thompson-Fuller  Speaker 
price  A  special  speaker  reprod 


Super-Thompson 
Dtio-Tone  Console 


ar.  Includes  the  newly  developed 

em,  comprising  both  specially 
I  bass  and  treble  tone  speakers, 
and  operating  together  as  de- 
eating  both  sound  perspective 
nge  of  tonal  reproduction  never 
re  attained.  The  greatest  con- 
I  to  sound  re-creation  realimi 
nee  broadcasting  began. 


The  Thompson  Speaker 
is(  price  The  standard  by  which 

I  other  speakers  are  still  judged, 
mploys  a  special  cone-shaped  dia- 
iragm    with    large    composite  horn. 

Six  other  special  features. 


R.  E,  Thompson  Manufacturing  Co..  30  Church  St.,  New  York  Cit 
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High  Calibre  Men  in  the 
Music  Master  Organization 

H.  R.  Hall,  E.  E.  Rittenhouse,  Prank  L.  Mc- 
Elroy  and  Walter  Kastner.  of  Sales  Staff, 
Are  Men  of  Marked  Business  Ability 

Waller  L.  Eckliardt,  president  of  the  Music 
Master  Corp.,  Philadelphia,  Pa.,  has  surrounded 
himself  with  exeriitivcs  of  the  highest  caliber 
and  experience.  This  tendency  is  particularly 
noticenble  in  Ihc  sales  department.  Among  the 
members  of  Ihc  sales  slaff  who  have  made  nol- 


blc   records   since   tlicir  appointment    to  the 


E.  £.  Rittenhouse,  also  of  the  sales  staff, 
has  achieved  marked  success.  His  former  ex- 
perience as  assistant  buyer  in  the  sporting  goods 
department  of  Kaufmaiin  &  Bacr,  Pittsburgh, 
intimately  acquainted  him  with  merchandising 
methods,  which  experience  he  is  placing  at  the 
disposal  of  the  many  dealers  he  is  calling  upon, 
Frank  L.  McElroy  is  associated  with  the 
Pittsburgh  office.  Unlike  others  on  ihe  sales 
staff  Mr,  McElroy's  first  year  with  the  Music 
Master  organization  was  his  first  experience 
on  the  road,  It  is  only  fair  to  state  that  it  is 
rcporlcd  that  he  is  giving  much  older  men  in 
his  liiic  a  run  for  their  money. 

Walter  Kastner,  also  of  the  Pittsburgh 
office,  has  created  an  enviable  sales  record.  Mr. 
KasltKT  has  been  \v\\\i  the  Mii?ic  Master  Corp. 
for  c|iiiu-  ^onie  time  but  Ins  previous  experience 
was  on  I  lie  inside.  Il  was  remarked  by  an 
otlicial  of  ihc  corporation  that  while  on  Ihe 
inside  Mr.  Kaslncr  "ycamcfl  for  the  wide-open 
I'ullni,in>  where  salesmen  were  salesmen,  etc." 
Mr  K.i-tiii  r  wns  given  his  chance  and  quickly 
provi'fl  his  ,ihi!i[y. 


E,  E.  Rittenhouse  Walter  Kastner 

Music  Master  organization  are  H.  R.  Hall.  E, 
E.  Rittenhouse,  Frank  L.  McElroy  and  Wal- 
ter Kaslncr.  H.  R,  Hall,  although  youthful 
in  appearance,  has  already  attained  the  im- 
portant post  of  districl  manager  of  Ihc  Music 
Master  Corp.  in  Cfiicago.  During  the  war 
he  was  chief  elcclrician  in  Ihe  radio  section  of 
the  U.  S.  Navy.  Returning  he  served  two  years 
as  assistant  to  Ihc  manager  of  the  radio  depart- 
ment of  the  Pii 


H.  R.  Hall 

Minn,,  and  laicr 


F.   L,  McElroy 

^er  III  Ihe  radio  de- 


Johnson  Sons  Co.  Opens 

New  Store  in  Alliance 

New  Building  Modern  in  Every  Particular  and 
Entire  Floor  Given  Over  to  Music 

Alliance,  O.,  December  5.— J.  H.  Johnson 
Sons  Co.,  one  of  the  best-known  music  houses 
in  eastern  Ohio,  formally  opened  its  new  five- 
slory  building  recently,  thousands  visiling  the 
new  and  up-lo-datc  store.  The  music  depari- 
meiit  will  be  confined  to  the  second  floor,  where 
pianos,  talking  machines,  records  and  radio  will 
be  merchandised.  On  the  opening  day  a  repre- 
sentative of  Ihe  Bush  &  Lane  Piano  Co,  was 
present  and  gave  a  demonstration. 

Willis  Johnson  will  have  entire  charge  of  the 
music  department  in  the  new  store.  Norman 
Holloway  has  been  named  to  assume  charge  of 
Ihe  merchandising  of  radio. 

The  Johnson's  Co.  for  many  years  has  been  a 
Victor  dealer.  An  entire  supplement  to  the  Al- 
liance Review  was  given  over  to  the  Johnson 
^lore  ,il  the  opening,  the  Victor  Co.  laking  iIk 
cntiri  back  page  for  an  advertisemeni. 


partmcnt  of  the  Conimonweallh- Edison  Co.  of 
Chicago.  Mr.  Hall's  exceptional  experience  in 
ihc  radio  field  well  qualities  him  for  his  work 
with  the  Music  Maslcr  Corp, 


The  Stcrchi  Furniture  &  Carpel  Co..  of  At- 
lanta, Ga.,  has  added  a  complete  radio  wholesale 
and  retail  department  under  the  nianapemenl  of 
\'.  .v.  \fcCarvcy. 


Big  Issue  of  Trilling 

&  Montague  Radio  Talks 

November  and  December  Issues  of  House  Or- 
gan of  Radio  Wholesalers  Combined— Large 
Portion  of  Issue  Devoted  to  Staff  Members 

PHiiADt-LfiiiA.  I'A,,  December  7.— The  Novem- 
ber and  December  issues  of  Trilling  &.  Mon- 
tague Radio  Talks  have  been  published  as  one 
and  Ihe  result  is  a  publication  of  substantial 
size  and  much  interest,  Trilling  &  Montague 
Radio  Talks  is  ihe  name  of  the  house  organ 
published  by  this  linn  of  radio  wholesalers,  and 
edited  by  J.  Lobel.  sales  and  publicity  manager 
of  that  organization.  The  lalesl  issue  contains 
a  revised  up-to-dalc  listing  with  prices  of  Ihe 
1925-26  radio  lines.  Many  articles  of  general  in- 
terest to  the  radio  dealer  appear  in  this  issue. 
In  order  to  better  aitiuaiiit  radio  dealers  with 
the  Trilling  &  Mnnlague  staff  there  are  repro- 
duced pictures  of  some  of  the  members  of  the 
sales  staff,  which  ifiL-hide  Frank  Greenfield.  Da- 
vid Hormats.  William  I.  MacHugh,  Benjamin 
Gushncr.  Ch.irks  BmyL-r,  Lawrence  S.  Lavin, 
Adolph  Loewenlhal,  Joseph  Cahill.  Herbert 
Goldberg,  Chas.  Stickell  and  Martin  Montague, 
Tribute  is  paid  to  the  memory  of  Arthur  H, 
Jorns,  member  of  the  slafT,  who  suddenly  passed 
away  on  Saturday.  October  31,  Mr.  Jorns  cov- 
ered the  Slate  of  New  Jersey  for  the  company. 

It  is  also  announced  that  the  constantly  grow- 
ing business  of  the  company  has  necessitated 
the  addition  of  new  trunk  lines  to  the  switch- 
board and  it  is  suggested  that  dealers  make  use 
of  the  new  numbers,  Lombard  7773,  7775  and 
7751, 


Radiola  III-A  in  Favor 

With  Trade  and  Public 

The  recent  addition  to  the  RCA  line,  the 
Radiola  IlI-A.  has  found  great  favor  with  deal- 
ers, inasmuch  as  it  fills  a  long  felt  want  of  a 


Radiola  III-A 
low  priced  Radiola  with  built-in  loud  speaker 
with  space  for  batteries  in  the  cabinet.  Equipped 
with  the  new  UX-120  tubes,  this  model  has  an 
appeal  to  a  large  class  of  buyers  who  wished 
the  best  in  radio  equipment  but  who  hesitated 
before  paying  the  price  which  had  been  asked 
for  cabinet  sets. 


Weigand  Opens  New 

Store  in  Barberton,  O. 

^  Barberton,  O.,  December  .S,— With  represenia- 
tives  of  many  radio  manufacturing  concerns, 
piano  manufacturers  and  radio  jobbers  and  man- 
ufacturers in  attendance,  F.  J.  Weigand,  one  of 
the  best-known  music  dealers  in  eastern  Ohio, 
formally  opened  his  modern  music  and  radio 
store  here  recently. 

It  is  said  the  new  store,  housed  in  a  building 
erected  specially  for  merchandising  of  musical 
merchandise  and  radio,  is  one  of  the  most  mod- 
ern in  this  section  of  the  country.  On  the  oc- 
casion of  the  opening  Weigand  had  a  program 
broadcast  from  ihe  Allen  Theatre  Station 
WADC.  Akron,  as  a  publicity  stunt. 
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Andrew  Jenkins,  Okeh  Star,  Victor  Co.  Advises  Dealers 

Had  Interesting  Career  of  Electrical  Equipment 


Blind  Musician  and  Preacher  at  One  Time  Sold 
Newspapers  on  Street  Corner— Recording  of 
His  Own  Composition 

The  Rev.  Andrew  Jenkins,  Okeh  recording 
artist  and  widely  known  by  record  and  radio 
audiences  as  a  singer  of  sacred  songs,  recently 
made  an  Okeh  re- 
cording of  his  own 
c  o  in  p  osition  "T  h  c 
I.  i  1 1 1  L-  Newsboy." 
This  number  is  par- 
liiiularly  interesting 
ill  that  it  reflects  in  a 
large  measure  the  ac- 
tual experience  of  the 
singer,  who  for  eight 
years  sold  newspa- 
pers in  Bowdon,  Ga. 
Mr.  Jenkins,  who  as 
Andrew  Jenkins  a  blind  preacher  and 

musician  has  a  wide  following  throughout  the 
South,  accompanies  liimself  on  the  guitar. 


Astral  Line  of  Five-Tube 

Radio  Receivers  Popular 

Phuadelphia.  Pa,,  December  7.— The  Astral 
Radio  Corp.,  of  this  city,  has  found  that  talking 
machine  dealers  are  proving  an  excellent  out- 
let for  its  products.  The  Astral  line  of  five-tube 
radio  frequency  receiving  sets  is  produced  in 
four  models,  two  of  the  table  cabinet  style  and 
two  floor  models.  The  attractiveness  of  design 
and  ease  of  operation  are  found  to  particularly 
fit  in  with  the  merchandising  scheme  of  the 
talking  machine  dealer. 

The  Astral  Radio  Corp,  is  also' the  producer 
of  a  radio  speaker  which  is  known  as  the 
Astral  tone  throat.  The  Astral  tone  throat  is 
made  of  mahogany  and  is  a  clock-  or  mantel- 
piece type.  The  complete  Astral  radio  receiving 
set  line  together  with  Astral  tone  throat  was 
exhibited  at  the  various'  radio  shows,  including 
New  York,  Philadelphia,  Boston  and  Chicago, 
and  the  Aslral  booth  in  each  show  attracted 
considerable  attention.  Although  established 
only  a  comparatively  short  period  of  time,  the 
Astral  Radio  Corp.  has  attained  a  wide  dis- 
tribution for  its  products  and  reports  having 
transacted  excellent  business  this  Fall, 


Growing  Demand  for  Albums 

Phil  Ravis,  president  of  the  Peerless  Album 
Co.,  638  Broadway,  New  York  City,  is  natur- 
ally very  much  gratified  over  the  renewed  inter- 
est in  talking  machines  and  records  which,  of 
course,  is  reflected  in  a  substantially  increased 
sale  of  record  albums.  Mr.  Ravis  says  that  the 
Peerless  Art  Mission  album  and  Peerless  carry- 
ing cases  have  both  proved  sales  winners  dur- 
ing the  entire  year.  With  the  advent  of  the 
Pall  season  the  demand  for  Peerless  line  of  al- 
bums, both  small  and  large,  is  working  the 
Peerless  factory  to  full  capacity.  In  speaking 
of  the  close  of  the  year,  Mr.  Ravis  said  that  it 
showed  indications  of  rivaling  the  largest  Jear 
in  the  company's  history. 


Needle  Sales  Gain 

N.  Cohen,  president  of  the  Wall-Kane  Needle 
Mfg.  Co.,  Brooklyn,  N.  Y.,  reports  that  a  de- 
cided rush  of  needle  orders  has  been  experi- 
enced the  past  month.  Mr.  Cohen  reports  that 
this  rush  was  first  evidenced  during  July  and 
has  grown  steadily  each  succeeding  month. 
More  Wall-Kane  needles  have  been  sold  so  far 
this  Fall  season  than  in  any  like  period  during 
the  history  of  the  organization.  The  other 
needles  of  the  Wall-Kane  line,  the  Jazz,  Con- 
cert and  Petmecky  needles,  arc  also  receiving 
their  share  of  Fall  demands. 


New  Motor  of  Simplified  Design  as  Well  as 
the  Electrola  and  Certain  Radio-Victrola 
Combinations  Use  Alternating  Current 

The  Victor  Talking  Machine  Co.  has  sent  a 
letter  to  its  dealers  setting  forth  the  electrical 
equipment  embodied  in  the  new  line  of  instru- 
ments and  offering  information  of  distinct  value 
to  the  dealer  in  the  demonstrating  and  selling 
of  the  new  instruments. 

Particular  attention  is  called  to  the  new  elec- 
tric motor  of  original  design  and  marked  for  its 
simplicity.  The  new  motor  has  no  brushes,  no 
commutator,  and  no  resistance  coils,  the  only 
rotating  part  being  a  disc  mounted  on  the  lurn- 
lable  spindle  and  a  governor  applied  in  tlie 
same  manner  as  in  the  spring  motor.  The  new 
motor  will  operate  only  on  alternating  currents 
of  100  to  120  volts,  and  on  frequencies  of  from 
twenty-five  to  si.xty  cycles. 


The  Electrola  can  also  be  operated  only  on 
alternating  current  of  from  100  to  120  volts  of 
sixty  cycles,  and  the  same  holds  good  of  those 
models  o£  radio  combination  Victrolas  getting 
their  current  direct  from  the  house  lighting  cir- 
cuit. Inasmuch  as  practically  90  per  cent  of  the 
homes  of  the  country  are  provided  with  alter- 
nating current  the  direct  current  being  used 
chiefly  in  business  centers  for  industrial  pur- 
poses, the  enforced  use  of  alternating  current 
on  the  Victor  instruments  should  not  in  any 
sense  curtail  the  market. 

For  the  benefit  of  dealers  located  in  business 
sections  provided  with  direct  current  only,  atten- 
tion is  called  to  a  motor  generator  set  made 
by  Joseph  T.  Fcwkes  &  Co.,  Philadelphia, 
which  may  be  installed  at  moderate  cost  by  the 
dealer  to  convert  direct  current  supply  to  the 
proper  alternating  current. 


A  public  demonstration  of  the  Sonora  high- 
boy was  given  for  three  nights  recently  at  the 
Grand  Theatre,  Hazellon,  Pa.,  under  the  au- 
spice; of  Robert  E.  Meikrantz,  local  dealer. 


Radio 

''Gifts  of 
Service'^ 

for 
Christmas 


List  Price  $18.00 


Suggest,  through  the  power  of  your  windows,  "a  Sterling 
Universal  Tube  Tester  for  Christmas  —  giving  the  gift  of 
lasting  good  service." 


This  is  one  of  the  most  talked  of 
devices  that  set  owners  "fan" 
about — all  appreciate  the  ".Uni- 
versal" for  it  tests  tubes,  A  and 
B  Batteries,  finds  weak  sockets, 
open  circuits  and  troublesome 
transformers.  All  combined  in  a 
single,  compact,  neat,  low  priced 
instrument  of  Sterling  quality. 


You  can  easily  demonstrate  how 
easy  it  is  for  anyone  to  operate 
this  device.  It  is  appreciated  at 
sight — as  a  gift  of  service — it 
has  quality  written  all  over  it — 
it  denotes  permanently  good  re- 
ception— it  sells  readily  at  a  sub- 
stantial profit. 


Besides  the  "Universal"  Tube  Tester, 
it  will  pay  you  to  sell  Sterling  "Home" 
Tube  Testers  and  Sterling  Tube  Re- 
activators. 


5^//  Sterling  Radio 
Gifts  of  Service. 

OTHER 
STERLING  RADIO 

DEVICES 
Home  Tuba  Testers 

For  small  lubes   $10.00 

For  Isrse  tubes   8.S0 

Tube  Reaelivalors 

(S0.60  CydO   SI2.50 

(25-40  Cycle)    14.00 

Ballery  Cliargeri 
516,00  to  525-00 
Pocket  and  Panel  Meters 
Sl.OO  to  S6.00 


"Universal" 

TUBE  TESTER 

.    .    .    and  set  servicing  devices 
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Important  Trade  Activities  Feature  the 

Month  Throughout  Cleveland  Territory 

First  Demonstration  of  Brunswick  Panatrope  a  Big  Success— Fine  Exhibits  Attract  Wide  Atten- 
tion at  Radio  Show— Otto  C.  Muehlhauser  Appoints  Association  Committees— The  News 


Cleveland,  0.,  December  7.— The  first  demon- 
stration of  the  Brunswick  P.inatropL'  was  held 
a  few  days  ago  in  Carnegie  Hall  by  C,  T.  Mc- 
Kelvcy  from  the  Chicago  headquarters  of  the 
Brunswick-Balkc-Collcndcr  Co.  Several  news- 
paper men,  music  critics  and  a  score  of  dealers 
were  present.  E.  S,  Germain,  manager  for  the 
Cleveland  districl,  has  been  conducling  demon- 
strations in  other  cities,  including  Rochester, 
N.  Y.;  Kiwanis  Club  of  Akron,  O.;  Women's 
Club  of  Warren,  O.;  Oakwood  Country  Club, 
of  Cleveland,  and  similar  organizations  have 
placed  orders  for  llie  new  machine.  Several 
well-known  ciiurclics  jmve  requested  demonstra- 
tions of  the  Panatrope.  Among  the  buyers  of 
the  new  Brunswick  Panatrope  are  several  clubs 
and  institutions.  O.  A,  Bammerlin,  a  Brunswick 
dealer,  of  Alassillon,  O.,  was  among  those  ask- 
ing the  Cleveland  Brunswick  manager  for  a 
demonstration  machine. 

Radio  Show  a  Huge  Success 
Already  preparations  arc  being  tentatively 
made  for  Cleveland's  1926  Radio  Show.  Tlie 
first  one,  which  closed  November  IS,  was  a  suc- 
cess from  almost  every  angle.  More  than 
1(10,000  persons  attended  and  the  exhibits  were 
among  the  best  and  most  varied  ever  seen  at 
a  show  in  the  Middle  West.  Some  of  them  were 
sliown  at  the  Dayton,  O.,  radio  show  during  the 
last  week  of  November. 

Cleveland  radio  dealers,  as  well  as  talking  ma- 
chine retailers  and  distributors,  say  that  the 
Cleveland  show  in  the  Public  Hall  auditorium 
was  the  best  selling  inccTitive  ever  seen  in  the 
city.  The  most  elaborate  e.\]iibit  was  that  of 
the  Radio  Corp.  of  America,  which  took  up 
all  of  the  immense  stage  of  the  hall.  Tube  mak- 
ing, Ihc  sending  and  receiving  of  photos  hy  ra- 
dio, the  Hewlett  loud  speaker,  and  makes  of 
radio  sets  and  equipment  from  1900  down  to 
present-day  models — these  were  features. 

The  Cleveland  Talking  Machine  Co.,  headed 
by  Howard  J,  Shartle,  mUh  li.ul  .m  extensive 
exhibit  of  Ortlioplionic  Vi.  lnila^  I'\  drral  Ortlio- 
Sonic  radio  sets  and  Zenith  radio  srls.  Other 
exhibits  by  this  firm  included  Victor  records, 
Victor  Lnmiere  loud  speakers,  Amplion  loud 


speakers,  storage  batteries,  Dulcc-Tone  pliono- 
grapli  unit,  and  Silver  Voice  loud  speakers  and 
other  products. 

In  letters  to  the  trade,  Mr.  Shartle  this  week 
announces  the  firm  has  accepted  the  agency  for 
the  Federal  Ortho-sonic  radio  models,  which 
are  now  ready  for  immediate  delivery, 

A  special  art  console  model  of  the  Brunswick 
Radiola.  one  of  the  most  expensive  at  the 
show,  was  in  the  booth  of  the  Dreher  Piano  Co. 
The  Cleveland  Products  Co.  also  had  a  good 
exhibit, 

Several  Cleveland  dealers  exhibited  models 
of  the  Victor  Orthoplionic  machines.  A  com- 
plete line  of  new  Radiolas  was  shown  by  the 
Erncr  Electric  Co.  The  Euclid  Music  Co.'s 
booth  showed  a  variety  of  inslrunienis,  inchid- 
iiig  talking  machines,  Music  Master,  Ware  and 
oilier  radio  sets.  Elaborate  musical  and  other 
programs  were  broadcast  every  afternoon  and 
evening. 

Other  exhibitors  included;  Valley  Electric 
Co.,  Electrical  Research  Lab.,  the  Joseph  W. 
Jones  Mfg.  Co..  National  Carbon  Co..  The  Pho- 
nograph Co,,  Weslon  Electrical  Instrument  Co,, 
French  Battery  Co..  David  Grimes,  Charles 
Saenger  Co.,  Inc.,  Radio  Cabinet  Co.,  Carter 
Mfg.  Co.,  Cleveland  Talking  Machine  Co.. 
Stewart- Warner  Prod,  Serv.  Si  a.,  Work  write 
Mfg.  Co..  Sterling  Mfg.  Co.,  Euclid  Arcade  Ra- 
dio Shop.  Euclid  Music  Co.,  Bucseher's  Viclrola 
Store. 

Appoints  Association  Committees 

Otto  C.  Muehlhauser,  president  of  the  Music 
Mercitants'  Association  of  Cleveland,  has  se- 
lected his  standing  committees  for  the  coming 
year.  Three  new  committees  were  authorized 
at  the  recent  Cincinnati  eonvcniion.  One  of 
these  was  on  phonographs  and  C.  C.  Baker,  of 
Columbus,  was  made  chairman  of  the  new  com- 
mittee. A  second  new  coininittec  on  carrying 
charges  is  headed  by  Fred  N.  Goosman,  of 
Toledo,  while  the  third  new  committee  is  one 
on  a  finance  bureau  and  A.  B.  Smith,  the  Akron 
piano  manufacturer  and  music  dealer,  is  chair- 
man. Other  standing  committee  chairmen  arc: 
Membership — H.    C.    Wildermuth.   of  Toledo; 


legislation- A,  L.  Maresh,  of  Cleveland:  adver- 
tising advisory— E.  C  Collander,  of  ?anesville; 
mutual  insurance- Omer  E,  Westerfield,  of 
Greenville.  In  announcing  the  committees,  Mr. 
Muehlhauser  addressed  an  appeal  to  the  Asso- 
ciation members  through  the  Retail  Music  Mer- 
chant, official  monthly  publication  of  the  or- 
ganization, asking  co-operation  and  increased 
membership. 

Charles  H.  Yahrling,  of  Youngstown,  past 
president  of  the  Ohio  Music  Merchants'  Asso- 
ciation, and  Rex  C.  Hyre,  its  secretary,  of 
Cleveland,  have  been  made  honorary  members 
of  the  Cleveland  Music  Trades  Association. 
Drive  to  "Make  America  Musical" 
"How  to  Make  America  Musical,"  a  booklet 
prepared  by  W.  Otto  Miessner,  of  Milwaukee, 
Wis.,  is  being  sent  to  members  of  the  Ohio 
association  of  music  merchants.  Rex  C.  Hyre, 
State  secretary,  is  sending  out  the  booklets  free. 
Mr.  Hyre  is  also  urging  members  to  feature  the 
slogan  recently  proposed  by  Charles  H.  Yahr- 
ling— "Include  Musical  Instruments  in  Your  In- 
stalment Pureliase^."  Dealers  arc  urged  to 
feature  this  slogan  in  their  mail. 

Good  Sonora  Business 
John  L.  Du  Breuil,  general  manager  of  llic 
Pennsylvania  Phonograph  Distributing  Co., 
which  recently  opened  a  Cleveland  office, 
is  renewing  his  former  associations  in  Cleve- 
land. This  concern  distributes  Sonora  phono- 
graphs and  radio  and  Mr.  Du  Breuil  reports  good 
business  In  the  Cleveland  area. 

Adds  Fine  Lines  of  Radio 
The  talking  machine  section  of  the  Halle 
Bros.  Co.,  one  of  the  city's  largest  department 
stores,  has  added  a  radio  section  and  RCA, 
Stewart-Warner  and  Atwatcr  Kent  sets  arc  fea- 
tured. Miss  Pauline  Herrick,  who  has  charge 
of  the  phonograph  and  record  sales,  is  also 
sales  manager  for  the  new  radio  section. 
News  Brieflets 
The  May  Co.'s  talking  machine  and  radio  sec- 
lions  scored  during  the  silver  anniversary  sale 
of  this  department  during  the  closing  week  of 
November.  Dan  E.  Baunibaugh,  manager  of  the 
radio  and  talking  machine  sections,  said  a  new 
high  record  for  sales  in  these  instruments  was 
established. 

Max  Siegel,  former  manager  of  the  Hippo- 
drome Song  Shoppe,  is  in  charge  of  the  new 
sheet  music  section  opened  by  Wurlitzer's  lower 
Euclid  avenue  store. 

The  downtown  Wurlitzer  store  featured  an  al- 
traclive  window  display  Thanksgiving  week.  It 
was  a  well-arranged  table  set  off  with  linen  and 
beautiful  dishes.  A  Victor  Orthophonic  model 
was  shown. 

Bucseher's  Huron  road  music  store  is  one  of 
Ihc  downtown  concerns  securing  big  orders  for 
the  Victor  Orthophonic. 

Cleveland  Columbia  dealers  report  increared 
orders  for  both  machines  and  latest  releases  of 
records.  Sales  of  Columbia  machines  are  bet- 
ter lhan  a  year  ago. 

Muehlhauser  Bros.'  sales  of  Sonoras  are  the 
best  since  they  started  their  Euclid  avenue  store. 

Charles  Jackson,  a  talking  machine  dealer,  of 
l-ouisville,  Ky.,  was  a  recent  Cleveland  visitor. 

The  Robert  L.  White  Music  Co.,  the  Old  Ar- 
cade, Cleveland,  has  added  to  its  line  of  radio 
equipment  the  Magnavox. 


Thallmayer  Resigns  From 
General  Phonograph  Corp. 

In  a  letter  recently  forwarded  to  Okeh  and 
*  )deon  jobbers.  Otto  Heincman.  president  of 
the  Genera!  Phonograph  Corp,,  stated  that  Al- 
bert Thallmayer,  formerly  manager  of  the  com- 
pany's foreign  record  department,  had  resigned 
from  the  organization.  Mr.  Thallmayer  had 
consulted  with  Mr.  Heineman  relative  to  a  re- 
lease from  his  contract  with  the  company  and 
Mr.  Heineman  acceded  to  his  request. 


The  City  of  Paris,  San  Francisco,  Cal.,  has 
added  a  radio  department  to  its  branch  store 
at  Oakland,  Cal. 
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Freed-Eisemann  sales  from  June,  1925, 
to  the  present  are  more  than  double 
those  for  the  same  period  last  year. 

latisfied  Dealers  and  Users  Did  Itl 


MANHATTAN   BRIDGE  PLAZ1.  DROOKl.VN,  N.  Y. 


FKEED-EISEMANN 

World^s  Largest  Makers  of  Neutrodyne  Radio 
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Selecting  Efficient  Record  Sales  Women 

How  Miss  Rosa  L.  Horn,  Manager  of  Barker  Bros.  Record  Depart- 
ment, Examines  Applicants  to  Determine  Knowledge  of  Catalog 


The  jalc  of  talking  niacliiiic  records  is  to  a 
vtry  yrciit  c-xicnl  in  llie  hands  of  the  fair  sex, 
;ind  on  the  proficiency  of  ihose  hands  rests  and 
lias  rested,  to  a  very  large  extent,  the  musical 
education  of  the  nation.  Tliis  may  sound  like 
an  exaggeration,  bill  it  is  adrnilli'd  tlint  the 
talking  machiiu'  record  dirrnij,-  ihi'  h-^t  fi-w 
years  Ins  had  an  eiioriTious  jnlluenii-  on  intiplr 
of  all  classes  and  has  cdncated  ihoni  and 
familiari/.ed  Ilicin  wiHi  classical  and  operatic 
music  wliich  formerly  was  comparatively  un- 
known to  all  hut  a  few.  Previous  to  the  ad- 
vent of  the  phoiiograpli  there  was  but  one  real 
source  of  inspiration  or  knowledge  of  operatic 
airs  for  ilic  masses — the  barrel  or  piano-organ 
of  the  street. 

Selling  the  Extra  Record 
And  so,  returning  to  our  much  admired  record 
salesgirl,  we  recognize  her  influence  in  our 
inusical  educitlion.  Often  have  wc  read  the 
■iales  talks  to  managers  and  members  of  record 
departjiienls  in  which  the  importance  of  selling 
at  least  one  more  record  than  the  one  asked 
for  is  enipl)asi;:ed;  (he  sole  object  of  such  urg- 
ings  being  for  tlie  extra  musical  eliink  in  the 
cash  register.  That  sale  of  one  or  more 
records,  when  properly  chosen,  may  mean 
much  in  the  mnsical  education  of  the  pur- 
chaser, and  we  believe  that  many  a  musical 
record  salesgirl  realizes  that  that  is  so,  and 
derives  much  of  her  inspiration  from  that 
llioughl.  She  has  her  reward  at  once  in  her 
success  ai  thus  spreading  the  gospel  of  good 
music,  and.  incidentally,  she  receives  il  later 
in  her  commis-^Kin  cheik.  , 

Need  for  Greater  Knowledge 
The  coming  of  ihe  new  electric  recordings  by 
tlie  several  companies,  and  the  Orlhophonic 
Victroln  and  the  Panalrope,  have  so  improved 
the  art  that  more  real  music  lovers  and  artists 
themselves  will  be  attracted  to  the  demonstra- 
tion rooms  and,  in  (lie  opinion  of  Miss  Rosa 
I..  Horn,  nian:i'.M-  of  lln  \'ictor  record  depart- 
nicnl  of  LiarK.  r  ]''■'■  ,  i  i--  .\ngeles,  llic  rccord 
salesgirl  will  li,i\'   tn  \<'-  rvcn  more  proficient. 


By  A.  C.  Farquharson 

both  in  musical  and  catalog  knowledge,  than 
ever.  Miss  Horn  declares  that  this  added  pro- 
ficiency will  draw  greater  recognition  of  the 
value  of  the  record  salesgirl  and  that  should 
doubtless  be  the  means  of  enhancing  her  vahic 
and  enabling  her  to  obtain  a  higher  salary. 
Mu-ii  -itores  will  be  obliged  to  employ  only 
•..il(-(;irls  who  can  talk  intelligently  to  this 
hi|;;h-gradc  class  of  music-loving  customers. 
Miss  Horn's  "Fourteen  Points" 
At  this  lime  and  perhaps  in  anticipation  of 
the  great  requirements  needed  in  the  imme- 
diate future  as  mentioned  above.  Miss  Horn,  in 
common  with  other  record  department  man- 
agers of  various  music  stores,  insists  upon  all 
applicants  for  positions  in  her  department  be- 
ing experienced.  She  has  gone  a  step  further, 
however,  and  does  not  content  herself  only  with 
asking  about  their  (jualifications.  She  puts  them 
through  an  examination — a  Httic  third  degree! 
Here  it  is: 

1.  Wlio  makes  iccords  ot  "Souvenir^' 

2.  What  do  you  show  when  customer  aaks  for  "Way 
DotvD  Upon  Ihe  Swanec  River?" 

3.  What  is  the  popular  melody  from  Dvorak's  "New 
World  Symphony?"  By  what  other  name  is  it  known? 

■1.   Whnt  is  mennt  by  Ihe  "Muiic  Arts  Library?" 

5.  Make  a  well  balanced  list  of  iwetve  Red  Seal 
records. 

6.  Name  principal  symphony  orchestras  wlio  have 
iccordcU  (or  Victor, 

7.  Name  Ave  good   Kreisler  records. 

8.  Who  arc  the  principal  pianists  in  Victor? 

9.  Name  B  rcpresenlalive  work  by  Stravinsky  in  Vic- 

10.  Name  several  things  listed  in  "Blue  Seal." 

11.  What  style  voice  is  possessed  by  SchipaT 

li    Name   two  of   the  best   records   by   Victor  Salon 
Orchestra. 
IJ.    1-ind  La  Paloraa  in  catalog. 

14.   What   is  most  popular  number  in   Victor  eataloe 
composed  by  Rimsky-Korsakow? 
Those  are  Miss  Horn's  "fourteen  points"! 
Association  Employment  Service 

What  becomes  of  the  girls  who  fail  to  answer 
the  fourteen  points?  They  arc  generally  referred 
to  and  sent  to  the  office  of  the  Music  Trades 
Association,  together  with  others  who  perhapj 
could  pass  the  fourteen  points,  they  are  listid 


The  Wonderful  Line  of 


cNgw  and  Imfttxiwcl 

5  Tube  Tuned  Radio  Rrequenoy  Receivora 

Sold  direct  to  selected  dealers — one  dealer  cmly  in  towns  of  less 
than  25,000  people — specified  localities  in  larger  dttes. 

NO  MORE  CUT-THROAT  COMPETITION 
NO  MORE  tOSSES  ON  1N8TAIXMENT  SALES 

Biihtdi^iinou^^    Chas.  Freshman  Co.,  Inc.  to  ^ith^r 

.  modela  from  Freshman  Building  Hew  York  City  office  for  com- 
939.50  to  $115  W.   WasblogtoQ    Blvd.,   Chicago         phto  information 


as  applicants  for  positions  in  record  depart- 
ments. "Where  shall  I  gain  experience,"  asks 
an  applicant  quite  frequently,  "1  have  to  make 
a  slart  somewhere?"  "Why  do  you  choose  the 
music  Store  phonograph  record  business?"  they 
are  asked  in  reply.  "Because  1  love  music," 
comes  the  answer.  That  answer  will  probably 
lomc  more  often  in  the  future,  due  to  tlie  vast 
inusical  improvement.  These  girls  love  music 
and  want  lo  become  missionaries  of  music  and 
preach  the  gospel  of  better  music  in  America. 
More  power  to  them,  but  they  must  have  been 
"converted"  to  the  love  of  real  music;  the 
salesgirl  must  understand  the  difference  be- 
iwccTi  coloratura  and  dramatic  sopranos,  and 
when  a  mammy-ish  looking  colored  lady  strays 
into  the  department  and  says,  "Have  you-all  got 
that  'Human  Rest?' "  an  encouraging  smile 
should  be  given  and  the  lady  should  be  sup- 
plied without  hesitation  with  that  which  she 
wants — Lord,  how  the  colored  people  do  love 
Hurnnresquc! 

Patent  Granted  De  Forest 
on  Reproduction  Principle 

Dr.  Lec  De  Forest  Receives  Basic  Patent  Cov- 
ering New,  Revolutionary  Principle  in  the  Re- 
production of  Sound 

Dr.  Lee  De  Forest,  inventor  of  the  radio  tube, 
recently  announced  that  he  had  received  a  basic 
patent  covering  a  revolutionary  principle  in 
sound  reproduction.  His  discovery  is  that  a 
curved  membrane  can  be  made  to  reproduce 
sound  without  distortion  by  the  application  to 
ils  edges  of  an  electro-magnetic  telephonic  unit, 
according  to  his  statement.  Dr.  Dc  Forest  ex- 
plained his  invention  as  follows: 

"Since  the  beginning  of  the  telephone  art 
every  telephone  reproducer,  whether  an  ear- 
piece or  loud-speaker,  has  been  operated  by 
moving  a  diaphragm  or  cone  in  Ihe  direction 
perpendicular  to  its  surface. 

"In  this  new  method  I  discovered  that  when 
an  electro-magnetic  telephone  unit  is  applied 
langentially  to  the  edge  of  a  properly  curved 
membrane,  instead  of  at  right  angles  to  it,  the 
entire  surface  takes  up  the  vibrations  and  sends 
out  sound  waves  of  the  correct  amplitude  in 
all  directions.  Although  the  application  of  im- 
pulses tangentially  lo  the  membrane  is  a  radical 
departure,  it  seems  self-evident  that  it  is  the 
more  natural  method." 

By  enlarging  the  floating  membrane,  the  in- 
ventor dispenses  with  the  horn  entirely,  there- 
by giving  the  listener  sound  waves  direct  from 
the  reproducer. 

"There  is  no  horn  tone,"  said  Dr.  De  Forest, 
"because  there  is  no  horn  and  wc  have  natural 
reproduction  because  we  avoid  the  old  piston 
impact.  We  now  have  a  sound  wave  action 
somewhat  similar  to  the  waves  produced  when 
a  stone  is  thrown  into  the  water.  This  results 
in  greater  carrying  power  and  uniform  volume 
throughout  the  room,  without  objectionable  in- 
tensity nearby  or  in  any  one  direction." 


Radio  Firm  Chartered 

Cushman  &  Cushman,  New  York,  were  re- 
cently incorporated  at  Albany  to  deal  in  radio 
products.  The  incorporators  arc  R.  E.  and  W. 
R.  Cushman  and  K.  Kirk. 


The  Continental  Radio  &  Electrical  Corp., 
New  York,  has  increased  its  capital  stock  from 
5100,000  to  $150,000. 
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j^ER^R  YM  A  N  fll^ADIO  TUBES 


'Distance  without  Distortion" 


Type  R.  H.  201-A 
Ampllfler  and 
Detector 


Penyman 
Type  R,  H.  19» 
Standard  Base 
Amplifier  and 
Detector 


Perryman 
Type  R.  H.  m 
Miniature  Base 
Amplifier  and 
Detector 


All  Types 
$2.S0  each 


You  can  believe  your  ears 

And  that's  all  you  have  to  do  with  Ferryman 
Tubes. 

The  volume  is  there,  and  so  is  the  tone  quality. 
The  new  construction  does  it. 

The  elements  in  Perryman  Tubes  are  spaced  at 
the  distance  of  greatest  efficiency  and  held  there 
by  rigid  reinforcements.  You  can't  shake  them 
apart. 

Nothing  radical  about  it.  Just  a  sensible  im- 
provement that  makes  these  tubes  act  better  and 
last  longer. 

Your  customers  can  see  the  construction  advan- 
tages in  the  clear  glass  demonstrating  tube  we 
supply  free  of  charge.  And  they  will  believe 
their  ears  when  they  hear  the  tubes  in  operation. 

If  your  wholesaler  cannot  sup- 
ply you  write,  wire  or  phone  us 


WINDOW  CARD 
Port  ot  the  Perrymon  Display 


Have  You  Received  Your 
Perryman  Displays  ? 

A  large  window  card,  size  19x25,  a  set 
of  figures,  size  7x13,  a  number  of  small 
figures,  and  a  counter  display,  size  7x13, 
all  lithographed  in  6  colors  make  up  the 
display  material.  The  individual  pieces 
may  be  used  separately  or  together  as  a 
unit,  depending  on  the  amount  of  space 
available  for  display. 
The  counter  display  holds  three  tubes,  a 
rectifier,  a  Type  R.  H.  199  Standard 
Ease,  and  a  Type  R.  H.  201-A  clear  glass 
demonstrating  tube.  The  demonstrating 
tube  is  supplied  free  of  charge  with  the 
display. 

Imprinted  folders  are  also  supplied  Per- 
ryman dealers. 

If  your  distributor  hasn't  yet  supplied 
you  with  this  display  material  get  in 
touch  with  him  or  wnte  us  direct. 


Have  You  Received  a 
Type  R.  H.  201-A  C(ear  Glass 
Demonstrating  Tube? 

This  clear  glass  demonstrating  tube 
clearly  shows  the  two  bridges  which 
hold  the  filament,  plate  and  grid  in  per- 
fect parallel  alignment,  at  the  distance  of 
greatest  efficiency  and  prevent  the  dis- 
placement of  these  elements  through 
shocks  or  jars.  You  can  also  see  the  fine 
spring  that  holds  the  filament  in  proper 
place  and  allows  for  natural  expansion 
and  contraction  with  changing  heat  con- 
ditions. Get  one  of  these  demonstrat- 
ing tubes  from  your  distributor  or  write 
us  direct.  It  will  help  you  sell  many 
tubes. 


Perrymfln  Clear 
Glass  DemoQ- 
strnllng  Tube 


PERRYMAN 


LABORATORIES   AND  PLANT 

NORTH  BERGEN,  N.  J. 


ELECTRIC  CO. 


I  INC. 


FERRYMAN 


SALES  AND  EXECUTIVE  OFFICES 

33  W.  60th  ST.,  N.  Y.  C. 
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Burt  G.  Close  Now  With 
King  Quality  Products,  Inc. 

Resigns  as  President  of  Berry  &  Close,  Inc.,  lo 
Accept  Important  New  Post  in  Buffalo 

King  Quality  Products,  Inc.,  Buffalo,  N.  Y., 
one  of  the  pioneers  in  tlic  radio  industry  and  at 
the  present  time  manufacturer  of  "King  in  Ra- 
dio" products  and  King  Quality  automotive  re- 
placement parts,  announces  llie  appointmi  nl  ol 


Burt  G.  Close 
Burt  G.  Close,  of  Fhiladclpliia,  as  general  .sales 
manager.  This  appointment  marks  the  lirsl  sicp 
of  King's  enlarged  program  for  1926. 

Mr.  Close  is  well  qualified  for  this  responsible 
position  by  his  past  e.-cperience  while  pronn- 
nently  identified  with  the  sales  activities  of  sonu' 
of  the  largest  concerns  in  the  field.  In  1^1  s 
he  assumed  charge  of  the  A.  C.  Spark  PlUR  <  " 
sales  in  the  metropolitan  district.  From  this  li. 
took  over  the  Eastern  sales  managership  of  llir 
Lockwood  Mfg.  Co. 

Since  1919  Mr.  Close  has  been  president  of 
Berry  &  Close,  Inc.,  of  Philadelphia.  In  that 
connection  he  has  handled  the  Eastern  sales  ol 
King  radio  and  automotive  products. 

In  accepting  the  appointment  with  the  King 
Co.,  Mr.  Close  resigns  his  office  and  disposes  oi 
his  interests  in  Berry  &  Close,  Inc.,  to  give  his 
full  time  and  ability  to  handling  the  greater 
sales  program  and  widening  distribution  of 
King  Quality  Products,  Inc. 


Kennedy  Corp.  Introduces 
Artistic  New  Radio  Set 

Many  Refinements  in  Construction  Feature  Lat- 
est Five-Tube  Radio  Receiver  Now  Being 
Marketed  by  the  Colin  B.  Kennedy  Corp. 

The  Colin  B.  Kennedy  Corp.  has  announced 
a  new  radio  model  which  will  be  known  as 
model  M  Its  two-toned  burl-pancled  walnut 
cabinet  its  polished  black  panel,  gold  dials  and 
meter  lace  sunken  behind  ornamental  escutch- 
eon plates  finished  in  dark  silver  combine  to 
make  an  artistic  cabinet. 

Pundamcnially,  the  radio  circuit  employed  in 
model  30  is  the  same  ,is  that  used  in  model  15. 
Certain  refinements,  however,  have  been  in- 
cluded. Among  the  conspicuous  refinements 
arc  the  new  gold  dials,  which  operate  smoothly 
by  positive  vernier  knob  controls,  entirely  free 
Ironi  backlash.  A  double-reading  voltmeter  has 
been  added.  This  provides  accurate  readings 
of  cither  the  filament  or  "B"  battery  voltages, 
and  indicates  whether  or  not  the  tubes  arc 
luriied  off.  Instead  of  the  usual  panel  for  at- 
lachincnt  of  antenna,  groimd  and  battery  wires, 
model  30  is  fitted  with  a  special  plug  in  the  rear 
of  the  set,  which  provides  immediate  connection 
or  disconnection  of  all  wires,  including  antenna 
and  ground.  Tubes  are  concealed  and  the  panel 
face  has  been  further  enhanced  by  the  omission 
of  all  plug-in  jacks.  These  are  now  housed 
within  the  cabinet.  Panel  slopes  at  an  angle 
that  provides  greater  comiort  in  tuning,  Ex- 


New  Kennedy  Model  30 
posed  metal  parts  are  either  gold  or  dull-silver 
finished. 

Tuning  is  confined  to  only  two  dials.  It  is 
extremely  selective— selectivity  control  may  be 
set  to  meet  local  conditions  and  then  left  alone. 
Volume  control  has  been  made  nmch  more  flex- 
ible by  an  ingenious  combination  which  per- 


A  HOLIDAY  SPECIAL 


An  All  Year  Round 
SELLER 

The  Baby  Cabinet  Phonograph,  stand- 
ing 17  inches  high,  is  a  popular  seller 
for  the  phonograph  dealer  during  the 
holiday  season  and  is  in  steady  demand 
the  year  round. 

Attractively  designed,  the  Baby  Cabinet 
■also  has  splendid  tone  quality,  and  car- 
ries with  it  the  manufacturing  guarantee 
of  one  of  the  leading  manufacturers  in 
the  phonograph  industry. 

SniH  for  samples  today. 

General  Phonograph  Mfg.  Co. 

Elyria,  Ohio 


incliid- 


mits  programs  to  be  gradually  reduced  or  buUt 
uj  o  any  desired  decree.  Mode.  30  Is  a  five-tube 
rcc  iv  r  wi.h  all  st.^cs  tuned.  Operates  on 
I^v  antenr,a  inside  or  outdoor.  It  is  adaptable 
Tusc  wiU.  the  new  -rrcnt-supp.y  devtces  t^a 
plug  into  your  home  Hghtmg  socket  or  with 
any  standard  -A"  or  "B"  batter.es  and  ,^  - 
ranged  to  accommodale  new  type  lubes, 
ing  special  output  amplifier  tubes. 

Demand  for  Stromberg- 

Carlson  Exceeds  Supply 

Factory  Kept  Busy  Night  and  Day-Ben  Gross 
and  Herb  Brennan,  WeU-Known  and  Success- 
ful New  York  Wholesalers.  Visit  Factory 


Tlie  maTiy  friend 


ihc  trade  of  "Ben"  Gross 
constituting  the  firm  of 


Herb  Brennan  and  Ben  Gross 
Gross-Brennan,  Inc.,  Stromberg-Carlson  repre- 
sentatives in  Eastern  territory,  will  undoubtedly 
recognize  the  accompanying  picture,  but  may 
be  curious  to  know  why  these  two  popular  radio 
Mien  forgot  to  smile  when  the  phot^raph  was 
lakth:  However,  the  reason  for  ttfejr  serious- 
ness may  be  summed  up  in  the  fact  that  the 
photograph  was  taken  after  Messrs.  Gross  and 
Brennan  had  completed  a  strenuous  session  with 
the  Stromberg-Carlson  sales  division  at  Roches- 
ter, N.  Y,  They  had  made  the  trip  to  Rochester 
for  the  sole  purpose  of  impressing  upon  the 
Stromberg-Carlson  organization  the  necessity  of 
providing  the  dealers  in  Eastern  territory  with 
immediate  shipments  of  the  new  product.  They 
were  quite  successful  in  their  activities,  but  the 
quantity  that  was  allotted  them  fell  far  short  of 
meeting  the  requirements  of  their  dealers.  In 
fact,  they  both  maintain  that  the  shipments 
which  have  been  received  recently  and  which  are 
now  en  route  to  New  York  hardly  scratch  the 
surface  so  far  as  filling  orders  is  concerned,  for 
Stromberg-Carlson  products  in  this  territory 
have  enjoyed  a  phenomenal  demand  far  beyond 
the  capabilities  of  the  factory. 

While  at  Rochester,  Messrs.  Gross  and  Bren- 
nan were  given  the  nicknames  respectively  of 
"Battling"  Gross  and  "K.  O,"  Brennan,  for  they 
fought  indefatigably  in  the  interests  of  their 
dealers.  Between  rounds  they  visited  the  ex- 
tensive Stromberg-Carlson  factories,  where  they 
found  three  shifts  working  continuously  in  an 
effort  lo  turn  out  enough  of  the  new  Strom- 
berg-Carlson si.'^-tube  receivers  to  meet  the  de- 
mands of  the  trade. 


Louis  S.  Sterling  in  London 

Louis  S.  Sterling,  chairman  of  the  board  of  ■ 
the  Columbia  Phonograph  Co,,  Inc.,  and  manag- 
ing director  of  the  Columbia  interests  in  Eng- 
land, is  at  present  in  London,  spending  the 
Christmas  and  holiday  season.  Mr,  Sterling 
sailed  on  the  "Mauretania"  the  latter  part  of 
November  and  is  expected  back  at  his  desk  about 
February  1. 


The  Traveling  Music  Store,  of  Harry  Glin- 
dcn,  Ferndale,  Cal,,  is  doing  a  brisk  business  in. 
all  tines.  Talking  machines,  pianos,  records 
and  rolls  are  Carried  about  the  country  in  this 
store  on  wheels  and  a  good  business  is  done  in 
the  rural  sections. 
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TProfit  ,TProtectioii , 
TPrestige  aM^TPermaneitice 

Guaranteed  Every 
STEWART -WARNER  DEALER 


Profit 

Stewart-Warner  Radios  are  sold  direct  to  you  from  our  own 
distributing  stations.  We  have  no  jobbers.  You  get  all  the  profit. , 
Individuals  can  not  buy  at  dealers"  prices,  they  must  come  to 
you.  Stewart-Warner  Radios  are  sold  by  authorized  represen- 
tatives only. 

Protection 

There  is  only  one  Stewart-Warner  authorized  dealer  in  each 
vicinity.  Your  business  is  protected,  because  there  are  no  other 
dealers  handling  Stewart-Warner  Radios  in  your  immediate  lo- 
cality. No  possibility  of  a  store  down  the  street  or  around  the 
corner  cutting  in  on  a  share  of  your  profits. 


Prestige 


We  have  invested  millions  of  dollars  in  the  name  "Stewart- War- 
ner," and  that  name  on  the  radio  that  you  sell  means  that  your 
customer  receives  the  biggest  thing  he  desires — complete  radio 
satisfaction. 

Permanence 

Stewart' Warner  have  been  building  quality  products  for  over 
twenty  years  and  are  today  the  biggest  institution  of  their  kind. 
We  will  be  building  radios  tomorrow,  next  year  and  for  years 
to  come. 

A  Stewart 'Warner  franchise  means  money  in  your  pocket. 
Write  today  for  complete  information. 

STEW  ART- WARNER  SPEEDOMETER  CORPORATION 
1824  DIVERSEY  PARKWAY    -  CHICAGO 


Time  in  Stewurt-Warncr 
Programs 
Station  WBBM,  226  meters 

n.IJ.3a.m..6-7p.m.   Thur.     -  8-IOp.m. 

c.  .    .    -   9-12  p.m.    Fti.    -    -  8-IOp.m, 

d.  .   8-10.  12-2  a.m.    Sul,  8-9:30,  1 1-2  a.m. 

Siindu*  +-6,  8-10  p.m. 


Enjoy  this  on  your  Stew- 
art-Warner  Matched- 
Unit  Radio 


Radio 


INSTRUMENT  +  TUBES  +  REPRODUCER  +  ACCESSORIES 


TWELVE  MILLION  PEOPLE  ARE  TODAY  USING  STEWART-WARNER  PRODUCTS 
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Brunswick  Panatrope  Is 

Displayed  in  Kansas  City 


Much  Enthusiasm  Evident  at  First  Public  Show- 
ing of  New  Instrument  in  That  City— Dem- 
onstrations Held  at  Other  Points 

Kansas  City.  Mo.,  Deceinlier  5.— The  firsi 
public  showing  of  the  ntw  r.niiil  mi^i.-  w,i>  iii.ul' 
in  tlie  Roof  Garden  of  Uic  K.m  .i^  f  itv  AiM.  u. 

Club    rccenlly.      Thf    .iuJh  i  u-i-\-  il  "i 

Brunswick  dealers,  niiiM.;  iriin  ■  inr  ili''  tcis  - 
papers  and  newspaper  rci'resi nt.itn rs  I  In  m 
onstralor  was  O.  P.  I-l.irn>,  flu  ,inii|Mii>'-  -|" 
cial  representalLve,  and  llic-  liiuitswitk  wliuh- 
salc  and  relail  sales  force  was  llicrc  to  receive 
ihe  dealers  and  other  auditors. 

Tlic  reception  of  the  new  iiisliumeni  was  mosi 
cnthusiaslic.  every  niunbcr  rendered  being 
greeted  with  applau.^e.  The  anditors  were  in- 
lerc^led  i.i  tli.-  <  xp^iim1h,h  cuiim  .  ,i in llie  range 
of  tlie  n>oi-dni.:-,  .  -I"  '  '-^^h  l'"'^ 

111 ,,,.1  of  ill'  liiv  III  T  iiMii  -  nl  instrii- 


Mr.  Edison  Man: — 

Never  Say 

say  "KENT" 

The  KENT  No.  1 

With  "S"  Sound  Box  for  playing  iBternl 
cut  record*  on  the  Edi.on  Disc  Phono- 
graph hai  outaold  nil  compelilion. 


kant; 


Bought    (or  their 
•alB  and  playloK  value 
t>r  ttionianda  or  dealors 
and    Jobber*  for 


Write  for  catalos  of  complete  line 


Rett-  U.  S.  Pat.  Off. 

F.  C.  KENT  CO. 


Irvlnglon,  N.  J. 


Ill  en  Is  I 
rccortl. 
the  pi.i 
ciated 
thai  Uk 


lilt- 


i.ilh 


Id  II. 


yoli 


the 


Willi  llie  l.nl 
,  HI  many  in- 
eliestras,  and 
llieaires  and 


began  at  onte   lu  ligu:.-    -  ,       .  i, 

other  places  in  which  one  could  be  placed  by 
themselves.  , 
Mr    H.iniH  showed  the  improvement  ol  the 

^ii^ji,,,,,,  ,,|   liM.,r\   iii-iird  by  one  of  the 

i;,,n, -^M.  1.  ].liMu.,ti,ii.|i-  .iihl  Pa"='''"<' 

lues  which  were  se- 
al recording  and 


,ildii 


I  l>> 


nl» 


led 


Mr.  H, 
piionograph 
Ualk< 
days 


and  Mr.  Conlon,  manager  of  the 
deparlment    of    the  Bmnswuk- 
Collender  Co.  at  Kansas  City,  spent  ten 
n  (ieiiiofiitr.iiinLi  the  iiislninieiil  in  Krm- 
i,,    ,,,-,,l.„^        liiLy    viMled    lophn,  Mu- 


koge. 
i.tber 


llilsi  ;iiid 

tin     ^  i)le     «'ill     he  re- 

y  and  demonstrated  lo  the 
iilherinBS,    including  club 


On  Sunday, 
Cleveland  O,. 


real,  lo  b 
arliil 


>venibcr  29.  station  WEAK,  '.>i 
s  added  lo  tbc  list  of  staliurj. 
f  Alwater  Kent  iiour  is  bro;id- 
iiiiL-  the  total  in  this  country  lo 
riul  -.i.Ltions, 

niLiiuu^  d  that  Atwalcr  Kent  artists 
,>.in!  lu  Canada  ihreiugb  Canadian 
-i,iti..n^.  It  is  reported  that  ar- 
,ii,  luiLi  made  between  A,  Aiwa- 
-uUiit  ul  ihc  Atwaler  Kenl  Mfg. 
Mil  1  k.\C,  of  "La  Presse,"  Moni- 
Icasl  a  number  of  concerts  by  fa- 
It  is  expected  that  these  artists 
..ill  be  broLighl  from  New  Vork  lo  Montreal  to 
broadcast  from  this  Canadian  newspaper  sla- 
lion. 

One  concert  of  the  series  has  already  been 
broadcast  and  was  a  decided  success  as  was  at- 
tested to  by  ihe  response  received  at  the  broad- 
casting sUlion  tbrougli  the  mails  on  the  follow- 
ing day.  The  arlist,  Eva  Gauthier,  noted  so- 
prano, is  a  product  of  Frcncli  Canada  and  niece 
of  the  late  Sir  Wilfrid  Laurier,  cx-Premicr  of 
Candida.  Ill  order  to  satisfy  the  bi-lingual  au- 
dkiKe  of  CK.AC  Miss  Gautliicr  sang  in  both 
1m.iii.Ii  and  English  and  it  is  expected  lhat 
ini  ilii  lllllnl^;  iirtisis  will  also  sing  in  these  two 
l.nuMi.n..--  \ilitn  entertaining  from  Montreal. 

1  h,  I  .iii.iilian  .Mwater  Kent  hour  is  also  on 
Sunday,  Inil  ill  ihe  aflernoon  at  4;30  o'clock. 


J" 


■,d  .  1.1 


.1  1.  oi  Sheriua 
(11. !e 


,  Cl,iy 


iiHi  d  1 


L.uh  $1.^0  pur- 


The  Union  Music  Co.,  San  Francisco,  Cal., 
has  moved  to  2611  Mission  street. 


Music  Master  Distribution 
DepartmenUs  Established 

H  N.  McMenimen  A^<=d  to  Important  New 
-  of  Distribution— New  De- 


Pos-t  of  Manager 


partment  Will  Aid  hi^les  and  Deliveries 

,  belter  take  care  of  its  rapidly  ex- 


dinrbusnieVs  and  also  help  solve  the  many 
"  -  ■  .    iiic   Music  Masler 


sales 


problems  in 
Corp.  has  established  . 
men!.  It  is  expected  tli 
will  be  of  greai 


Atwater  Kent  Concerts  Are 
Being  Extended  to  Canada 

Arrangements  Completed  Whereby  Famous 
Artists  Selected  by  A.  Atwater  Kent  Will  Be 
Heard  From  Station  CKAC,  Montreal 


Sherman,  Clay  Stages 

Effective  Record  Tie-Up 


.,ile  of  ..*,O0U  records, 
,  w  l.ll;e^  ililo  the  Store 
.  d  liu-iiiess  in  all  lines. 
1W-I-:     llie  Herold  Shoe 


ion  Depart- 
departmenl 
i  promotion 


H.  N.  McMenimen 

as  well  as  in  expediting  deliveries  to  Music 
Masler  dealers.  H.  N.  McMenimen,  who  needs 
no  introduction  to  the  talking  machine  trade, 
has  been  appointed  manager  of  distribution  and 
placed  ill  full  charge  of  all  sales  plans  and  op- 
erations. 

Old-timers  in  the  talking  machine  industry 
will  remember  Mr.  McMenimcn's  connections 
with  the  Victor  and  Columbia  organizations, 
and  later  as  managing  director  of  the  Palhe 
Freres  Phonograph  Co.  Mr.  McMenipien  has 
been  connected  with  the  Music  Master  organ- 
ization nearly  a  year  and  is  well  equipped 
Ihrough  broad  experience  lo  assume  bis  new 
and  important  duties. 


iiieul,  ^^lluh  v 
brought  hundred 
and  materially  ^ 
It  came  about  in  ilu-  \i 
Co.,  one  of  the  largest  r. 
vicinity,  purchased  3,000  • 
ords  and  gave  one  aw.i.\ 
cliase  at  its  store.  The  customer  was  then  pru- 
sciited  with  a  certificate  entitling  him  lo  the 
record,  which  was  given  him  at  the  Sherman, 
l,i\-  siore  Nalurally,  the  sales  force  played  the 
„vw  u  le,!-.  -  and  pushed  other  articles  of  mer- 
chandise .uid  the  sales  volume  for  the  period  in 
which  this  arrangement  was  in  effect  was  much 
higher  than  during  similar  periods. 


Lester  E.  Francis,  formerly  with  the  New 
York  Talking  Machine  Co.,  but  more  recently 
interested  in  Long  Island  real  estate,  is  plan- 
ning to  re-enter  the  talking  machine  trade. 

 f^^^  

700% 

of  the  firms  who  fryout 

COHpES 

'  RECORTD 

CARRYBAGS 

become  Regular  Users 


EFFECTIVE 


COHOES  ENVELOPE  CO.,  INC. 


M2  UADISOH  AVE. 


COHOES,  n.  Y. 
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A  Line  that  Sells  at 
Sight  and  STAYS  Sold 

MUSIC  MASTER  Receiving  Sets  once  sold, 
stiiy  sold,  because  these  receivers  surpass  any- 
thing your  customers  have  ever  heard  for  range, 
selectivity,  clarity,  and  mellow,  resonant,  natural 
tones. 

They  complete  the  MUSIC  MASTER  RADIO 
ENSEMBLE — a  wonderful  line  to  tie  to  be- 
cause MUSIC  MASTER  has  the  most  wonder- 
ful story  in  all  radio  to  tell,  and  is  telling  it  to 
ninety-three  million  Americans. 

MUSIC  MASTER'S  merchandising  policy 
protects  our  authorized  dealers  from  unfair  com- 
petition and  assures  volume  business  at  a  profit. 

Write  today  for  details.  If  you  have  the  standing 
in  your  community  to  qualify  as  a  MUSIC 
MASTER  dealer,  we  will  gladly  issue  to  you  the 
MUSIC  MASTER  Franchise  if  you  are  in 
open  territory. 

Model  VI,  14"  Wood  Bell  $30 
Model  VII,  21"  Wood  Bell  $35 


fHhisic  fn^aster  Corporation 

Waliek  L.  EcKHAHm,  I'reudi-iii 
128-130  N.  Tenth  Street,  Philadelphia 

r/M>ii'(,>  K.-w    I'ort  Pillibunih 


Mitsic  Master^Products 
Are  Money  Makers 


TYPE  100 
Five  Tubes.  Resonant  reproduction,  ex- 
ceptional   range.      Massive  mahogany 
console  cabinet.    "B"  battery  compart- 
ments in  cabinet.    Without  equipment — 

noo 


Seven  Tubes.  No  antenna  or  ground. 
Wonderful  range  and  unequalled  tone. 
Beautiful  mahogany  cabinet  with  ample 
battery  compartments.  Model  XIII  Re- 
producer included.  Without  other  equip- 
ment— 


H60 
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SENIOR  model 

Red  Mahogany,  Bruwn  Mahogany,  OAK. 


Mr.  Dealer 

The  list  price  of  Outings  is  their 
true  value  (not  inflated  value). 
The  discount  given  dealers  per- 
mits them  to  make  money. 

You  make  quick  turnover  be- 
cause of  the  popularity  given 
Outings  through  the  great  many 
thousands  in  homes  today. 

and  something 
NEW!       NEW!  NEW! 

All  Outings  Juniors  and  Seniors 
are  now  equipped  with  a  special 
tone-arm  for  playing  Edison  rec- 
ords (no  extra  cost). 

OUTING  TALKING  MACHINE  CO,  Inc. 

Ml.  KISCO,  N.  Y. 

Export  Department 

No.  44  Whitehall  Street,  New  Yort  City,  N.  Y.,  U.  S.  A. 

Cuble  Addro.n  "OUTING"  New  York 

CunudJnii  Dlslrlbulur.: 
K.    8.    WILLIAMS    &    SONS    CO.,    LTD.,  Toronto,  Winnipeg.  Montreal. 


aster  of _Mox9-kl°^"^^^* 


Outings  are  sold  in  the  U.  S.  A. 
through  distributors  only.  To 
our  distributors  it  means  protec- 
tion and  co-operation.  To  deal- 
ers it  means  uniformity  of  price 
and  more  profit. 


THE  BABY  OUTING 

THE  BABY  FILLS 
THE  FAMILY- 

Ask  Your  Jobber. 


JUNIOR  model 

Red  Mahogany,  Brown  Mahogany  and  Oak  Finishes 
Brown,  Black  and  Green  Leatherettes 
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Store  Concert  by  Bessie 

Smith  Helps  Dealer  Sales 

Columbia  Artist  and  VaudeviUc  Headliner  Sings 
at  Broad  &  Market  Shop  in  Newarlc.  N.  J. 
—Stimulates  the  Sale  of  Records 

The  appearance  of  Bessie  Smith  and  Her  Jazz 
Band  at  the  Orphcum  Theatre,  Newaric,  N.  J., 
was  the  occasion  for  a  decidedly  effective  tie-up 
between  tliis  popular  vaudeville  headliner  and 


side  In  the  forefront  the  Credenza  model  is 
set  with  explanatory  cards,  bearing  the  cspres- 
sions  of  leading  musical  authorities  paying  trib- 
ute to  the  wonder  of  the  inslrumcnl,  on  each 
side.  A  card  inviting  the  passerby  to  enter  and 
listen  to  a  demonstration  is  also  used.  In  Ironl 
of  the  instrument  the  Victor  Dog  is  placed. 

This  display  is  most  effective,  both  during  the 
day  and  at  night  with  the  lamps  softly  lighted 
and  if  possible,  with  a  golden-yellow  spotlight 
playing  on  the  Orthophonic.  The  materials 
-cessary  if  not  in  the  possession  of  the  dealer 

n  usually  be  borrowed  from  a  local  fntniture 

ore  in  exchange  for  a  credit  card  which  can 

;  placed  to  the  side. 


F.  A.  D.  Andrea  Announces 
Dealer  Co-operative  Plan 

Newspaper  Ad  Plan  in  Line  With  Radio  Trade 
Trend  Toward  the  Closer  Radio  Dealer. 
Jobber  and  Manufacturer  Tie-up 


Crowd  in  Broad  &  Market  Store 
Columbia  recording  artist  and  the  Broad  &  Mar- 
ket Music  Shop,  one  of  tlie  leading  musical  es- 
tablishments in  Newark.  Bessie  Smith,  whose 
Columbia  race  recordings  place  her  at  the  top 
of  the  list  of  colored  record  enterlainers,  is 
equally  a  favorite  with  vaudeville  audiences,  and 
when,  through  the  co-operation  of  E.  W.  Gut- 
lenbergcr,  district  manager  of  tlic  Columbia 
Phonograph  Co.,  New  York,  an  appearance  of 
this  artist  at  the  music  store  was  arranged,  the 
public  was  informed  and  crowds  gathered  at  the 
store  at  noon,  Friday,  November  27.  Despite 
the  fact  that  through  some  mischance  the  en- 
tertainment did  not  commence  until  2:30,  the 
crowd  lingered.  The  accompanying  photograph 
gives  an  idea  of  the  manner  in  which  the  store 
was  packed,  but  it  fails  to  give  a  real  impres- 
sion for  outside  in  the  streets  similar  crowds 
jostled  straining  to  hear  the  blue  notes  as 
rendered  by  Miss  Smith  and  her  "Jazz  Boys 
"cluttering  up  the  atmosphere"  with  blue  notes. 

Needless  to  say,  the  record  sale  following  the 
concert  was  tremendous.  Not  only  were  the 
recordings  by  Miss  Smith  in  demand  but  other 
favorites  on  the  Columbia  race  and  popular 
catalogs  came  in  lor  a  goodly  share  of  attention. 

Victor  Co.  Suggests  Ortho- 
phonic  Window  Display 

Placards  for  Use  in  Window  Available^  to 
Victor  Retail  Dealers-"Eye  of  the  Store  as 
an  Effective  Sales  Stimulator 

As  a  rare  jewel  is  placed  in  a  fitting  setting 
so  too,  an  art  product  is  worthy  °1, 
ings  commensurate  with  its  merit.    The  Ortho- 
phonic  Victrola  is  an  instrument  which  readily 
lends  itself  to    an    attractive    display  and  the 
dealer  who  is  planning  to  feature  O'"  "f 
ment  in  his  window  should  take  care  that  e 
presentation    should   be   in   keeping   with  the 
character    of    the    instrument.     The  passerby 
takes  a  hasty  glance  at  a  window  as  he  goes 
by  and  the  first  impression  ,s  a  lingering  one 
Naturally  if  there  is  shown  a  hodge-podge  of 
odds  and  ends,  he  cannot  correctly  visualize 
the  instrument  as  it  would  appear  in  his  home 
and  the  first  step  necessary  to  a  sale  is  ost^ 
Ofttimes  simplicity  is  far  ^1"  '^T"co  " 
an  overdone  elaboration.     The  Victor  Co.  m 
,hc  "Voice  of  the  Victor"  suggests  a  display 
which  can  be  installed  by  practically  every 
dealer  and  which  does  not  » 
expenditure  of  money,  yet  ,t  puts  forth  its  silent 
message  of  a  musical  instrument  of  extraor- 
toary  merit  that  harmonics  with  home  fur- 

"'Th°e'Jear  of  the  window  is  hung  with  a  vel- 
vet or  velou,  drapery,  tables  are  set  a,  each 
lide  of  the  window,  a  vase  of  flowers  on  one, 
,  mn  on  the  other;  a  davenport  is  in  the  rear 
:enroTt!,e%isp.a;  with  a  floor  lamp  to  one 


A  new  dealer  co-operative  newspaper  adver- 
tising plan  has  been  announced  by  F.  A.  D. 
Andrea,  Inc.,  manufacturer  of  Fada  radio,  in 
line  with  the  recent  trend  in  the  radio  industry 
toward  a  more  complete  dcaler-jobber-manu- 
lacturer  tie-up  in  matters  of  mutual  interest  and 
benefit.  This  is  in  addition  to  the  regular  plan 
of  "zone"  co-operative  advertising  instituted  by 
Fada  last  September. 

The  new  "local"  io-operative  plan  carries  the 
original  "zone"  idea  beyond  the  larger  trading 
centers  in  each  distributor's  zone  and  mlo  the 
smaller  towns.  It  enables  all  franchised  Fada 
dealers  to  select  the  local  newspapers  they  de- 
sire to  use,  indicate  the  amount  of  money  they 
are  willing  to  spend  for  local  advertising  and 
receive  the  financial  co-operation  both  of  the 
distributor  and  F.  A.  D.  Andrea,  Inc. 

Freshman  Sales  Increase 

Charles  Freshman  Co.,  Inc.,  reports  sales  rep- 
resenting merchandise  shipped  during  November 
of  $1,715,389,  as  against  sales  for  November,  1924, 
of  $194  321.  The  month's  shipments  were  ap- 
proximately 80  per  cent  of  the  entire  amount 
shipped  in  1924,  when  the  company  did  a  total 
business  of  $2,149,327.  Officials  expressed  the 
opinion  that  December  shipments  will  be  far 
in  excess  of  those  for  November. 


Display  of  Radio  Lines 

Draws  Trade  and  Public 

American  Radio  &  Equipment  Co.,  Milwaukee 
Distributor,  Stages  Special  Exhibit  of  Music 
Master,  Magnavox  and  Eagle  Radio 

Milwaukee,  Wis.,  December  7.— The  American 
Radio  &  Equipment  Co.,  of  this  city,  distribu- 
tor in  Wisconsin  and  upper  Michigan  for  Mu- 
sic Master,  Magnavox  and  Eagle  Radio  sets 
and  equipment,  attracted  the  attention  of  dealers 
throughout  its  territory  by  holding  a  display 
of  these  three  lines  for  a  period  of  two  weeks 
beginning  November  7.  More  than  2,000  invi- 
tations were  sent  out  to  dealers  in  all  parts  of 
Wisconsin  and  upper  Michigan,  and  the  re- 
sponse was  more  than  satisfactory,  according  to 
C   D.  Weeks,  president  of  the  firm. 

The  object  of  the  display  was  to  give  radio 
dealers  an  opportunity  to  hear  as  well  as  to 
see  Music  Master  and  Magnavox  sets  in  opera- 
tion A  very  attractive  corner  location  was 
secured  at  Van  Euren  and  Mason  streets,  and 
the  manner  in  which  use  of  the  storeroom  was 
made  lor  the  display  was  unusually  effective. 
The  room  has  extremely  large  display  windows 
facing  both  Mason  and  Van  Buren  streets,  and 
the  interior  provides  approximately  3,000  square 
feet  of  floor  space.  The  sets  were  connected 
up  so  that  they  could  be  placed  in  operation 
upon  request,  and  a  display  of  speakers,  tubes 
and  batteries  was  arranged,  _ 

Although  the  display  was  arranged  primarily 
for  the  benefit  of  dealers,  extensive  newspaper 
advertising  was  used  during  the  course  of  the 
two  weeks  to  extend  an  invitation  to  the  general 
public.  Anyone  who  entered  the  display  room 
was  given  an  opportunity  to  hear  the  sets 

"The  display  proved  a  great  success,  stated 
Mr  Weeks.  "We  opened  the  place  at  12  o  clock 
every  noon  and  remained  open  until  12  o  clock 
every  night,  and  we  were  busy  practically  all 
of  the  time.  We  received  a  number  of  new 
franchises  as  a  direct  result  of  the  display  and 
the  outstanding  features  of  the  ^^uslc  Master 
line,  as  well  as  the  one-dial  control  featured 
by  the  Magnavox  set,  have  been  ellectively 
demonstrated  to  members  of  the  trade. 

"Our  business  this  Fall  has  been  far  beyond 
our  expectations,"  he  continued.  "We  have 
been  very  much  surprised  at  the  progress  our 
firm  has  made  this  Fall.  We  are  now  oversold, 
and  arc  working  on  January  commitments. 


Dealers  handling  the  new  Ortho- 
phonic  VictroU  should  sell  OKeh  and 
Truetone  Needles  in  conjunction  with 
it  These  needles  have  been  tested 
and  found  to  give  one  hundred  per 
cent  satisfactory  service  with  this  new 
machine. 


Product!  of  the 

GENERAL  PHONOGRAPH  CORPORATION 


V>£illCiIvm->  ■  —  

2B  W...  46.1>  Str...  OTTO  HEINEMAN,  Pr.ud.n. 


Now  Vork  City 


The  new  Orthophonic  Victrola  reproduces 
the  music  of  Victor  Records  by  Orthophonic 
means,  the  new  Electrola  by  electrical  amplifi' 
cation  —  adapting  the  radio  principle  to  the  re* 
production  of  records. 
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Today,  more  than  ever  before,  every  dealer 
sees  the  way  to  greater  and  still  greater  business. 

Vi  c  t  r  o  1  a 

Victor  Talking   Mackine    Coinpa^v,   Camden,  N.J. 
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Equitable  Trade-in  Plans  Occupy  the 

Attention  of  the  Trade  in  Richmond 


Allowa.ce  Schedule  Prepared  for  Dealers  by  Corley   Co.  "^'^''-^^'rKmef 
Plan  in  Use  by  Auto  Aiencies-Club  Formed  by  Radio  Merchants-L.  A.  Ramos  K.U1 

mciils  on  all  inslalmcnt  contracts  covering  sales 
of  llie  new  Orthoplionic  Victrola.  Tins,  He 
card  poinls  out,  affords  the  casli  purchaser  the 
substantial  saving  of  0  per  cent  on  the  purchase. 

ictcd  to  explain  carefully  llie 


Richmond,  Va.,  December  7.-The  Corley  Co, 
has  found  the  demand  so  great  for  its  specially 
prepared  allowance  schedule  covering  the  pos- 
sible exchange  value  of  old  model  Victor  talk- 
ing machines  that  3,000  extra  copies  have  been 
printed  for  distribution  among  the  trade.  It 
announces  that  copies  may  be  had  on  request. 
Dealers  are  already  usi].g  ihem  extensively  as 
a  basis  of  exchange  values  in  making  trades. 
The  figures  on  the  cards  represent  maximum  al- 
lowances, and  salesmen  are  not  authorized  to 
extend  them  unless  the  old  instrument  is  m 
perfect  condition  as  lo  mechanical  operation. 
Also  the  case  must  be  in  good  condition  and 
free  from  scratches  and  disfiguring  marks.  In- 
terest at  6  per  cem  is  charecd  On  deferred  pay- 


ThePHONOMOTORCO. 

WM.  F.  HITCHCOCK,  Proprietor 

121  West  AveDue  Rochester,  N.  Y. 


An  Electric  Equipment  for  the 
PHONOGRAPH 


FuUy  GUARANTEED 


Universal — alternating  or  direct  current. 
Complete,  with  every  part  and  ready  to  run. 

Sample,  mounted  on  motor  board,  12x12x5^ 
unfinished  board,  $25.00  C.O.D.  Money  back 
if  not  satisfactory.  Yz  cash  with  C.O.D,  order. 


The  PHONOSTOP 

An  automatic  stop  for  nil  talking  machines, 
100%  efficient. 

STANDARD  FOR  EIGHT  YEARS 

Guaranteed. 

Sold  direct  to 
manufacturers  all 
over  the  world. 


Gold. 


Your  phonograph 
is  worthy  of  the 
best  stop. 


This  is  the  only  one. 
Your  customers  appreciate  it 


I  aI*o  mII  General  Phonograph  Hardware 
Cable  Address: 
PHONOMOTOR,  Rocheiter. 


Codec  Bentley'a 


Imp] 


A.B.C., 


sth 


Y. 
Edition 


Richardson.  Orr  &  Co.,  Sydney,  Australian 
and  New  Zealand  RepresentatiTei. 


The  PHONOMOTOR 

Tr>d»-M>rk  Rat.  U.  S.  Pat.  Off  ico 


Salesmen  are  instr 

interest  charge  to  all  customers.  Circular 
ters  are  going  forward  to  the  trade  outhmng 
a  constructive  program  for  taking  care  of  the 
immense  business  which  the  firm  believes  is 
sare  to  come  from  the  advent  oE  the  new  Or- 
ihophonic  on  the  market.  Frank  W.  Corley, 
president  of  the  company,  says  that  never  ui 
his  association  with  the  trade  was  there  so 
much  enthusiasm  and  expectation  of  big  results. 
To  take  care  of  the  expected  increase  in  dealer 
activity.  Mr.  Corley  advises  that  he  has  ob- 
tained the  services  of  Victor  S.  Taylor,  long 
associated  with  the  Victor  trade.  Mr.  Taylor 
will  occupy  the  position  of  field  representative 
and  will  do  largely  sales  promotion  work 
among  the  dealer  representation, 

Mr,  Taylor  was  formerly  with  Cohen  & 
Hughes,  of  Baltimore.  V^.  T.  Davis,  field  rep- 
resentative, and  Parke  W.  Willis,  Jr.,  mechan- 
ical engineer  from  the  Victor  factory,  spent 
several  days  in  Richmond  early  this  month. 
Purpose  of  their  visit  was  to  instruct  dealer 
classes  in  the  construction  and  operation  of  the 
new  Orthophonic. 

Suggest  Exchange  Plan 
In  the  opinion  of  Louis  F.  Gruner,  manager 
of  the  Biggs  Music  Co.,  it  would  be  a  capital 
idea  for  the  music  dealers  of  Richmond  to  es- 
tablish an  exchange  for  clearance  of  second- 
hand phonographs  as  well  as  pianos  similar  to 
one  established  here  recently  by  automobile 
dealers.  Under  the  plan  of  these  dealers,  sec- 
ond-hand cars  are  taken  in  at  a  fixed  value.  A 
due  bill  is  given,  and  a  discount  amounting  to 
the  value  placed  on  the  car  is  allowed  in  the 
purchase  of  a  new  car  from  any  dealer  who  is 
a  member  of  the  exchange.  The  old  car  is  re- 
paired and  fitted  up  and  sold,  members  of  the 
exchange  sharing  in  the  net  profit  derived.  The 
plan  is  reported  to  be  working  well,  and  it  is 
the  belief  of  Mr.  Gruner  that  it  would  work 
equally  well  in  the  handling  of  second-hand 
musical  instruments,  and  would  prove  a  big  im- 
provement over  the  present  system  of  trading 
in  instruments  at  individual  stores. 

Radio  Dealers'  Club  Formed 
Radio  dealers  of  Riclmiond  have  just  effected 
an  organization  known  as  the  Radio  Dealers 
Club  which  starts  out  with  a  membership  of 
thirty  dealers.  Robin  A,  Frayser,  of  Howell 
Bros,,  which  was  one  of  the  first  Richmond 
firms  to  begin  handling  radio  lines,  is  president, 
A  committee  named  to  arrange  for  future  meet- 
ings includes  Max  Schuize,  Columbia  Furni- 
ture Co.;  Ben  H.  Hoffman,  Hoffman  &  Good- 
man; H.  Linwood  Ford,  Hcarn  Motor  Co.;  E. 
C.  Heltzel,  Stewart-Warner  Corp.,  and  Presi- 
dent Frayser.  Organization  of  this  club  was 
the  outgrowth  of  a  radio  show  held  here  re- 
cently in  which  practically  all  dealers  partic- 
ipated. 

Lewis  A.  Ramos  Killed 

Lewis  A.  Ramos,  well  known  to  the  local 
music  trade,  and  for  a  time  associated  with  his 
father.  Manly  B.  Ramos,  piano  and  phonograph 
dealer,  212  West  Broad  street,  was  killed  re- 
cently when  struck  and  knocked  down  by  an 
automobile  al  Belvidcre  and  Grace  streets. 
Demand  for  Popular  Priced  Instruments 

Goldberg  Bros,,  this  city,  jobbers  of  Pathe 
phonographs,  report  that  business  is  looking  up 
throughout  practically  their  entire  territory, 
which  includes  most  of  the  South  Atlantic 
States.  Demand  principally  is  for  consoles  of 
popular  price.  This  house  is  yet  to  be  educated 
up  to  the  idea  of  handling  radio,  according  to 
LcRoy  Goldberg,  a  member  of  the  firm,  and 


of  three  i 

mbia  Fun 


Co.,  Main-Slreet  Furniture 
Co ,  lind  Soulhcrn  Furniture  Co. 

News  BrieBets  , 
representative  of  Everybody  s 
of  Philadelphia,  was  call- 
recently.    He  was  on  a 
and  Nortli  Carolina.  This 


W.  H.  Jaftce, 
Talking  Machine  Co., 
ing  on  the  trade  hei 
trip  through  Virginia  s 

•i;:d^;;^^:,rir;:rU--.«^^ 
sih;?:s:^-SrerH^gh^s:;S 

N  C  l  as  caught  the  Florida  fever  and  is  now 
in"  tha't  sunny  fand  where  fortunes  -c  repor  ed 
to  be  made  overnight  in  real  estate  deals.  R-ch- 
IndTriends  of  Mr.  Schwobel  are  not  advised 
Ts  to  whether  he  has  made  his  fortune  yet  or 

"Never  before  was  she  so  hospitably  received 
as  wLn  she  visited  Beckley.  W^  Va.,  and  at- 
tended the  annual  banquet  of  the  A.  Z^  Liily 
Music  Co.,  of  that  city.  Miss  Florence  B.scoe, 
special  representative  of  the  wholesale  depart- 
ment of  the  Corley  Co,,  reports. 

De  Luxe  Pal  Portable 

Announced  by  Plaza  Co. 

Many  Refinements  in  Finish  Feature  New 
Product  of  Plaza  Music  Co.-Distribution  to 
Trade  in  Tune  for  Holiday  Sales 

The  Plaza  Music  Co.,  10  West  Twentieth 
street,  New  York  City,  manufacturer  of  the 
Pal  portable.  Domino  and  Banner  records  and 


De  Luxe  Model  Pal 
other  talking  machine  products,  has  just  an- 
nounced "De  Luxe  Model  Pal."  This  is  in  line 
with  the  Plaza's  policy  of  adding  to  the  quality 
of  its  products  each  season  without  changing 
wholesale  or  retail  prices. 

The  De  Luxe  Pal  is  much  smarter  in  appear- 
ance. It  has  been  given  a  shark  skin  fabrikoid 
covering  and  this  has  been  artistically  em- 
bossed, adding  considerably  to  its  value.  Its 
appearance  should  attract  attention  as  its  value 
as  an  eye  arrester  has  been  considerably  en- 
hanced. 

The  tone  of  the  new  De  Luxe  Pal  has  an  im- 
proved quality.  The  interior  construction  has 
been  re-arranged  slightly  and  carries  out  the 
quality  finish  of  the  exterior.  It  is  sturdily 
constructed,  built  to  withstand  years  of  use. 

The  sales  and  advertising  department  of  the 
Plaza  Co,  announce  deliveries  of  the  De  Luxe 
Pal  in  time  for  holiday  sales.  A  big  campaign 
will  be  immediately  inaugurated  to  advance  the 
interests  of  the  product  and  the  same  channels 
that  made  the  original  Pal  so  popular  will  be 
used  to  make  the  De  Luxe  Pal  a  profitable 
dealer  proposition. 


Alterations  have  been  completed  in  the  ware- 
rooms  of  the  Reynolds'  Music  Store  in  the 
Green  Building,  Milford,  Mass,,  and  larger  of- 
fice quarters  have  been  provided. 
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Atwater  Kent 

RADIO 


Work  fast  / 

Send  that  / 
y^ixt  today  ! 


WHEN  those  belated  Christmas 
shoppers  rush  into  your  store 
to  buy  Atwater  Kent  Radio,  what 
are  you  going  to  tell  them? 

Are  you  going  to  shake  your 
head  and  say,"  Sorry — we're  sold 
out"?  Or  will  you,  instead,  pick 
up  your  sales-book  and  answer, 
"Certainly, we  made  provision  for 
last  minute  customers"? 

Are  you  prepared  to  collect 
your  full  share  of  Christmas 
prosperity  ? 

You  are  well  aware  that  Decem- 
ber is  radio's  biggest  month. 
Reception  is  best.  Programs  are 
best.  Manufacturers'  lines  are 
established.  Uncertainty  ends. 
The  people  stop  putting  off 
purchases.  They  swing  into  the 
buying  mood. 

And  the  bulk  of  December 
buying  is  Christmas  buying.  As 
surely  as  thoughts  turn  to  Christ- 


mas,they  turn  nowadays  to  Radio 

—  the  perfect  gift.  And  especially 
they  turn  to  Atwater  Kent  Radio 

—  the  most  desired  of  all. 

Are  you  ready  for  December? 
For  Christmas?  You  will  be  if 
you  act  now. 

We  have  planned  our  production 
schedule  with  December  fully  in 
mind.  Every  month  we  have  met 
a  demand  much  larger  than  that 
of  the  corresponding  month  last 
year,  and  at  the  same  rime  we 
have  realized  that  this  Christmas 
demand  would  be  even  more 
extraordinary,  and  have  planned 
accordingly. 

But  even  the  largest  radio  fac- 
tory in  the  worid,  fully  manned, 
running  day  and  night,  has  its 
limitations.  Orders  received  mw 
can  be  filled,  but  if  you  delay  we 
can  guarantee  nothing. 

Earnestly,  we  urge  you  ml  to 
delay. 


Because  many  of  your  custom- 
ers will  postpone  their  Christmas 
shopping  until  the  eleventh  hour 
there  is  all  the  more  reason  why 
you  should  be  forehanded  with 
yours.  You  won't  want  to  disap- 
point a  single  one  of  them. 

So  get  out  your  pencil  and 
paper.  Make  your  calcularions. 
Leave  a  margin  for  safety. 

Then  wire  or  telephone  your 
Atwater  Kent  distributor — TO- 
DAY. 

Hear  the  Auvatcr  Kent  Radio  Artists  evitry 
Sunday  evening  at  9:15  o'clock  (Eastern 
Standard  Time)  through  stations: 


WJAR  .  . 


 5w(tn 

VhUadctpkia 

.  ,  iVathingif 
.  .  .  Orihraii 
.  .  .  Detroit 
fVrilefcr  Ulus 


.  Aiinnnmpotit- 
Hi.  Paul 

 BujfaU 

.  .  .  Davtnporl 
.  .  .  muiilir 
UuSi 

,  .  .  Cleveland 


sa  toilet  of 


ATWATER  KENT  MFG.  COMPANY 
^72S  W16SAKICKON  Ave.    .    PtiiLAnELFHlA,  Pa. 


Price.!  slighlb  Higher  frona  the  RocWes  t^ut,  and  in  Canada 
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Intense  Interest  In  New  Instruments 

Continues  in  Milwaukee  Territory 

Many  Factors  Making  for  Business  Betterment  Create  Optimism  in  Trade  Circles— Initial  Demon- 
stration of  Brunswick  Panatrope— Radio  Exhibits  Draw  Crowds— Other  Trade  Activities 


December  IS,  1925 


Colun: 


AlawAUKEE,  Wis.,  DLTfTiihtr  7.— Ciinlinucd  in- 
terest in  the  new  iiistriuiicnls  brmig^lit  out  by 
tlie  Victor  and  Brunswick  companies  h;\s  been 
displayed  during  the  past  inontli,  and  dealers 
are  placing  substantial  orders  for  these  instru- 
ments to  be  delivered  as  soon  as  possible,  ac- 
cording to  reports  in  Milwaukee.  Dealers  in 
this  city  arc  very  enthusiastic  about  tlie  future 
of  talking  machine  departments  and  arc  anx- 
iously awaiting  the  arrival  of  their  first  ship- 
ments. Radio  is  also  showing  marked  aclivily 
and  here,  loo,  the  ciueslion  nf  deliveries  is  taking 
a  paramount  place.  'i1ic  ihird  annual  Radio  Ex- 
position lield  November  1!  lo  I  allracled  rec- 
uril-breaking  crowds  lo  tlio  Milwaukee  Audi- 
loriini!,  ami  the  approach  of  Christmas  is  also 
stimulating  the  demand. 

Demonstration  of  Brunswick  Panatrope 
Of  special  interest  lo  the  local  trade  during 
the  past  monlh  were  the  first  demonstrations 
of  the  new  Brunswick  Panatrope  in  this  city. 
Car!  Lovcjoy,  local  Brunswick  rcpresentalivc, 
gave  a  scries  of  demonstration.s  for  the  benefit 
of  dealers  only  at  the  Shorecrest  Hotel.  A  few 
days  later  the  Panatrope  was  demonstrated  be- 
fore an  audience  composed  of  members  of  the 
local  press,  the  instrument  being  preseuled  in 
this  case  by  Henry  A.  James,  well-known  lec- 
turer and  humorist,  who  has  recorded  many  of 
his  selections  on  Brunswick  records.  The  in- 
strument was  very  well  received  in  both  in- 
stances and  many  favorable  conimcnt.s  nn  the 
tone  quality  were  heard.  The  possibllilies  eon- 
taincd  in  the  five  steps  of  amplification  aKo 
attracted  alteiilion  as  it  was  demons  (rated  that 
the  instrument  could  be  u.^eil  either  in  a  small 
room  or  a  large  hall. 

Up  lo  the  beKiiinini;  nf  this  monlh.  nuly  two 
other  demonstrations  of  the  raiialroiiu  had  been 
given,  Mr.  Lovejoy  presenleil  the  iii'^lrument 
to  a  group  of  approximately  l,*K)0  housewives 
who  were  cnrolleil  in  courses  in  loiiklnt;  and 
home  iii:iiiaL  t  nil  nl  L'lM-n  hy  the  Niv.^  Fnrnilurc 
Co.,  a  i;run-«i,l,  il.:il,r  Mr.  ,l,ime^  iutrndiucd 
the  I'analioiH  lo  the  Tnembi-rs  nf  the  Rotary 
Club  at  a  luncheon  meeting,  and  the  instrnment 
created  so  much  enthusiasm  that  the  leclurei 
was  asked  lo  repeat  the  demonslrat ion  for  la- 
dies' night  at  the  Wisconsin  Chib,  one  of  Mll- 


club.s 


Dc 


waukee's  niost  prom  men  I  social 
ccinber  15. 

Bright  Outlook  for  Victor 

Belief  that  (he  Orthophonic  Viclrola  has  re- 
juvenated business  for  Victor  dealers  is  ex- 
pressed by  both  dealers  and  jobbers  in  this 
territory.  Deliveries  arc  being  made  m  small 
numbers,  and  the  instruments  arc  being  disposed 
of  as  soon  as  they  arc  received. 

■'I  think  Ihe  year  of  1926  will  be  a  peculiar 
year  for  Ihe  Victor  talking  machine  dealer," 
slated  Harry  Goldsmith,  secretary  of  the  Badger 
Talking  Machine  Co.,  Victor  jobber,  "in  that 
every  month  will  be  like  December.  I  feel 
confident  that  business  for  every  month  of  the 
coming  year  will  be,  at  least,  equal  to  the  best 
December  in  past  years." 

E.  J.  Marx  and  Guy  Jennings,  both  of  the  Vic- 
tor company,  were  visitors  in  Milwaukee  during 
the  last  week  of  November.  Murray  Kirsch- 
baum,  head  of  the  music  department  for  the 
R.  S.  Donaldson  Co.,  Minneapolis,  was  also  a 
visitor  to  the  Badger  Talking  Machine  Co, 
Brisk  Columbia  Demand  Continues 
"Upon  a  recent  trip  up  through  the  Stale,  I 
found  conditions  very,  very  good,"  staled  Wal- 
ler E,  Pugh,  Columbia  representative  in  Wis- 
consin, Upper  Michigan  and  part  of  Illinois, 
"There  is  an  exceptionally  good  demand  for 
Columbia  New  Process  Records,  and  an  adver- 
lisiiig  campaign  carried  on  in  Milwaukee  has 
done  much  lo  stimulate  activity  in  local  record 
departments," 

An  extensive  advertisin;^  eampaigii,  featuring 
Columbia  New  Process  records,  has  been  car- 
ried on  in  local  newspapers  during  ihe  past 
month,  and  the  response  has  been  very  salis- 
[aelory.  The  Columbia  Co.  is  responsible  for 
several  full-page  advertisements  which  were  car- 
ried in  one  of  the  evening  papers,  while  four 
downtown  dealers,  who  arc  the  Wm.  A.  Kaun 
Music  Co.,  Edmund  Gram,  Inc.,  Espenhain  Dry 
Goods  Co.,  and  the  Gelher  Piano  Co.,  entered 
into  3  co-operative  advertising  plan  in  Ihe  other 
evening  daily,  every  Thursday.  Ten  neighbor- 
hood dealers  have  been  running  a  co-operative 
campaign  in  the  morning  daily  every  Saturday 
mnrning.  This  has  been  supplemented  with  ad- 
vertising in  the  foreign  newspapers  of  the  city. 


"B^'  POWER  SUPPLY  UNIT 

The  sensation  of  the  year.  No  more 
troublesome  "B"  batteries  to  fuss 
with.  The  Dealer  with  vision  has 
long  expected  an  efficient  successor 
to  radio  batteries. 

NOW  IS  YOUR  OPPOR- 
TUNITY TO  CASH  IN 

Guaranteeil  lo  Serve 
Liberal  Discounts  With  a  Rapid  Turnover 
Write  for  details 
of  the  ACME  radio  batlary  charg€r. 


$28-50 


Complete  with  Bulb 
East  of  Rockies 


THE  ACME  ELECTRIC  &  MFG.  CO. 


1451  Hamilton  Avenue 


CLEVELAND,  OHIO 


The  Jewel  Music  Co.,  enterprising 
dealer  at  Antigo,  Wis.,  has  remodeled  its  entire 
store  both  inside  and  out,  with  most  satisfactory 
results.  The  company  is  now  in  a  very  fine  lo- 
cation, Mr.  Pugh  states. 

Record  Crowds  View  Radio  Exhibits 

New  altend.-mce  records  established  at  the 
Third  Annual  Radio  Exposition  held  at  the  Mil- 
waukee Auditorium  under  the  auspices  of  the 
Wisconsin  Radio  Trade  Association,  November 
11  lo  IS,  inclusive,  show  an  increase  of  nearly 
35  per  cent  over  previous  exhibitions  of  this 
lype.  The  show  was  considered  a  great  suc- 
cess from  the  standpoint  of  all  concerned. 
Dealers  staled  that  many  direct  sales  were  made 
during  the  period  of  the  show,  and  distributors 
were  also  well  pleased  with  the  results  of  the 
five-day  exhibition.  Practically  every  type  of 
radio  sold  in  this  part  of  the  country  was  shown 
at  the  exposition,  and  many  new  features  were 
introduced  to  the  public  during  the  course  of 
the  show.  Of  special  note  was  the  fact  that 
sets  generally  have  improved  in  appearance, 
so  that  they  would  be  an  asset  rather  than  a 
detriment  to  the  furnishings  of  a  home.  The 
simplification  of  control  by  decreasing  the  num- 
ber of  tuning  dials  was  also  a  factor  of  interest 
in  many  of  the  sets  on  display. 

Provision  was  also  made  for  the  entertain- 
ment of  the  visitors  at  the  show.  Demonstra- 
tion of  actual  broadcasting  from  the  Auditorium 
was  one  of  the  most  popular  features  of  the 
entertainment  program,  the  Ray-O-Vac  twins 
from  Madison,  Wis.,  attracting  special  attention. 
Paul  McGee,  of  the  McMillan  expedition,  gave 
several  talks  and  displayed  a  miniature  repro- 
duction of  the  transmitting  apparatus  used  on 
Ihe  Polar  trip. 

The  radio  exposition  also  resulted  in  the  firm 
establishment  of  Milwaukee  as  a  radio  distribu- 
tion center  for  the  State  of  Wisconsin.  Dealers 
from  every  corner  of  Wisconsin  gathered  in 
this  city  during  the  exposition  to  see  the  show 
and  lo  attend  a  dealers'  convention,  which  re- 
sulted in  tfic  addition  of  360  new  members  to 
the  Wisconsin  Radio  Trades  Association. 
Satisfactory  Sonora  Sales 

"Business  is  fine,"  reported  G.  K.  Purdy,  man- 
ager of  the  music  department  at  Yahr  &  Lange, 
Sonora  wholesaler  for  Wisconsin  and  Michigan. 
"The  demand  this  Fall  has  been  much  bigger 
than  we  anticipated,  especially  for  the  Sonora 
loud  speaker.  Dealers  are  crying  for  merchan- 
dise and  we  have  been  unable  to  get  enough  to 
supply  them." 

Yahr  &  Lange  have  announced  a  number  of 
new  dealers  who  have  taken  on  the  Sonora 
line  of  radio.  Among  them  are  two  Milwaukee 
stores,  the  Orth  Music  Co.  and  the  Kunzelman- 
Esscr  Furniture  Co.,  which  formerly  carried 
Sonora  phonographs. 

Radio  on  the  Farm 

Radio  dealers  throughout  the  State  of  Wis- 
consin are  finding  good  prospects  among  the 
farmers,  and  the  excellent  crops  secured 
throughout  the  State  this  year  should  increase 
the  demand  for  radios  in  rural  communities. 
According  to  a  survey  made  by  the  United 
States  Department  of  Agriculture,  there  were 
only  about  4,500  radio  sets  on  Wisconsin  farms 
in  1924,  while  the  number  for  1925  has  increased 
lo  12,000.  It  is  expected  that  this  figure  will  be 
doubled  by  1926, 

An  Important  New  Invention 

One  of  the  outstanding  announcemenis  of  the 
past  month  was  the  invention  of  a  rechargeable 
dry  cell,  by  the  research  staff  of  the  French 
Battery  Co,,  Madison,  Wis,  This  invention  is 
expected  lo  revolutionize  the  radio  A  battery 
principle,  and  it  is  claimed  to  be  the  year's 
greatest   development  in  the   radio  field. 

The  French  Battery  Co.  has  announced  plans 
for  taking  over  part  of  the  Four  Lakes  ordnance 
plant  for  the  manufacture  of  these  rechargeable 
dry  cells  and  a  daily  output  of  2,500  cells  is 
contemplalcd  for  tlie  coming  year.  The  com- 
pany has  secured  a  basic  patent  on  this  idea, 
which  for  many  years  has  been  the  dream  of 
battery  makers. 
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T.  R.  BUEL,  Frc>ldpn(-Trc 


E.  B.  tYONS.  Vi«  P.o..-Gc«.  Mfl.. 


THE  BUEL-LyONS  CO. 

WHOLESALERS 

Fkonogiapli  and  Radio  Products 

1231  Snperior  Avenue,  East 

CLEVELAND 


WE  consider  it  a  privilege  to  extend  to  our 
many  friends  in  the  trade  greetings  of 
the  season,  with  the  hope  that  1926  will  bring 
to  dealers,  jobbers  and  manufacturers  m  both 
the  phonograph  and  radio  industries,  a  full 
measure  of  prosperity  and  success. 

We  deeply  appreciate  the  support  and  loyalty  that  we  have 
received  from  dealers  and  manufacturers.  In  return  we 
can  promise  to  our  dealer  clientele  an  exceptional  service 
based  on  practical  knowledge  and  experience  and  to  the 
manufacturers  whose  products  we  are  distributing  a  repre- 
sentation thoroughly  commensurate  with  the  quality  of 
their  products. 


Our  Roster 


Adkr-Royal  Phonograph  avd  Radio 

Products 
CarryoJn  Portable  Phonographs 
Dictograph  Loud  Speaker  Products 
Honest   Quaker  Main  Springs  and 

Parts 

Peerless  Record  Albums 


Okeh  and  Odeon  Records 
Ray-O-Vac  Dry  Batteries 
Mastercrajt  Phonographs 
Perryman  Radio  Tubes 
N  &  K  Loud  Speaker  Products 
Mother  Goose  Records 
Okeh  and  Truetone  Needles 
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Brunswick  Panatrope  Meets  With  Favor  of 

the  Trade  in  Cincinnati  Demonstration 

Demand  for  Machines  and  Records  Better  Than  at  Any  Time  Since  the  War,  Report  Dealers.  Who 
Confidently  Expect  to  Do  a  Record  Business  During  the  Holiday  Period— The  News 


„ts  some  most  attractive  porta 

■'The  Flapper"  and 


Cincinnati,  O.,  December  9. — Praclically  all 
dealers  in  this  city  and  its  suburbs  report  that 
the  present  demand  for  tallvtug  macliincs  and 
records  is  greater  than  il  lias  been  since  the 
"boom  times"  during  the  war.  Nalurally  a  great 
part  of  the  demand  is  for  the  nwc  instruments 
and  records,  but  there  also  is  a  good  demand 
for  'the  old. 

The  common  complaint  among  the  dealers  is 
that  they  cannot  get  enough  of  the  new 
machines  to  fill  orders.  In  addition  to  this 
there  are  some  who  report  thai  Iheir  stocks  of 
the  old  instruments  are  running  low  and  the 
customers'  choice  is  limited.  Radio  combina- 
tions are  reported  to  be  moving  well. 

Panatrope  Scores 
The  Panatrope,  the  new  Brunswick  instru- 
ment, made  its  debut  in  Cincinnati  last  month, 
it  being  introduced  to  the  public  by  J.  E.  Hen- 
derson, manager  of  the  company's  local  branch. 
"The  range  is  unlimited,"  said  a  well-known 
music  critic,  "and  it  reproduces  all  octaves  thai 
can  be  recorded,  with  no  alteration.  Every  in- 
strument has  its  tones  reproduced,  including 
the  drums,  which  hitherto  have  been  omitted 
from  the  recording  orchestras  and  bands.  It 
has  the  advantage  of  seven  stages  of  amplifica- 
tion, which  makes  it  possible  to  adjust  the  lout 
to  the  size  of  the  room  in  which  llie  instru- 
ment is  played." 

With  the  new  records,  which  are  recorded 
by  means  of  beams-of  light,  the  Panatrope  is 
regarded  as  a  great  success,  Immediately  after 
the  initial  concert  here  Mr  Henderson  left  to 
display  the  instrument  in  other  cities  in  his 
territory. 

Artistic  Setting  for  the  Panatrope 

Louis  H.  Ahaus,  proprietor  of  the  Brunswick 
Shop,  at  522  Walinit  street,  created  a  lovely 
atmosphere  for  the  Panatrope  when  he  put  il 
on  display.  The  mezzanine  floor  was  converted 
into  a  most  charming  reception  room,  with 
beautiful  carpets  and  drapes,  and  comfortable 
lounging  chairs.  At  one  end  of  the  room  is  n 
platform,  with  artistic  hangings,  and  here  the 
Panatrope  stands.  The  visitors  are  made  com- 
fortable, and  all  are  invited  to  remain  as  long  as 
they  please.    T!ie  store  always  ha,*  a  ?how  win- 


dow which  is  out  "of  the  ordinary,  and  now,  as 
is  natural,  it  was  devoted  to  the  Panatrope.  Mr. 
Ahaus  has  been  confined  to  his  home  a  few 
days  by  an  attack  of  the  grippe,  but  now  he  is 
out  again. 

Orthophonic  Demand  Grows 
"Our  sales  of  talking  machines  and  records 
are  growing  every  day,"  said  Otto  Grau,  presi- 
dent of  the  Otto  Grau  Piano  Co.  "In  our  down- 
town store  and  also  in  our  Norwood  store  our 
sales  are  phenomenal,  and  we  couid  sell  more 
instruments  if  we  could  get  them.  Our  demon- 
stration of  the  new  Orthophonic  Victrola  was  a 
wonderful  success,  from  both  an  artistic  and  a 
business  standpoint."  Whenever  one  of  the 
numerous  organizations  to  which  Mr.  Grau  be- 
longs is  going  to  hold  a  meeting  or  give  a 
dinner,  an  Orthophonic  Victrola  and  a  good 
supply  of  records  are  always  "among  those 
present,"  "It  gives  pleasure,  it  makes  friends 
— and  it  is  unusually  effective  advertising,"  ex- 
plained Mr,  Grau. 

Exhibits  Featured  Radio  Show 
Several  talking  machine  and  radio  combina- 
tions were  on  exhibit  at  the  Cincinnati  Radio 
Show,  which  was  held  in  Music  Hall,  Nnvcni- 
bcr  17  to  21.  An  interesting  feature  was 
a  broadcasting  studio,  arranged  on  the  stage, 
so  the  public  could  sec  how  it  is  done.  More 
than  a  million  dollars'  worth  of  radio  instru- 
ments and  accessories  was  shown,  and  prac- 
tically every  branch  of  the  industry  exhibited 
its  products. 

National  Drive  Aids  Local  Sales 
At  the  local  branch  of  the  Columbia  Pliono- 
graph  Co.,  222  West  Fourth  street,  it  was  re- 
ported by  Miss  Rose  Helberg,  manager,  that 
they  are  literally  swamped  with  orders.  "Our 
national  publicity  campaign  has  stimulated  busi- 
ness wonderfully,"  she  explained,  "and  it  has 
brought  to  us  a  great  number  of  people  who 
have  not  been  using  the  Columbia.  The  new 
Columbia  records  arc  proving  to  be  a  wonder- 
ful success  and  there  is  a  big  demand  for  tlicm 
in  all  parts  of  our  territory." 

Sterhng  Roll  &  Record  Co.  Busy 
The  Sterlinp:  Roll  &  Record  Co.,  137  West 
FLnirtli  street,  ha-;  been  distributing  through  its 


More  Than  Ever 

QKe^  Records 


are  influencing  a  customer's  selection.  More 
variety — superior  clearness  of  tone — the  finest 
dance  orchestras  in  the  country — are  the  rea- 
sons why  people  everywhere  prefer  entertain- 
ing with  OKEH  RECORDS. 

Are  you  getting  this  business?  OKeh  Records  are  bought  in 
preference,  therefore  only  licensed  OKeh  Record  dealers  are 
getting  it.  Become  an  OKeh  dealer,  get  your  share  of  good 
business. 


STERLING  ROLL  AND  RECORD  CO. 


137  West  4th  Street,  Cincinnati.  Ohio 


rtable  hat-box 

i.uKun;  machines,  known  as  "Tht 
■Vine  "  and  made  by  the  Carryola  Co.  These 
...Iruments  are  light,  easy  to  carry--and  do 
,he  work  "  They  make  it  possible  for  the  young 
dancers  to  have  their  music  wherever  they  go 
The  Sterling  Co.  is  also  distributing  the  1926 
Operadio.  It  is  made  by  the  Operad.o  Corp.,  of 
Chicago  Ben  Brown  spent  the  latter  part  of 
November  in  Indiana,  introducing  the  com- 
pany's new  lines  to  agents,  and  at  the  same 
time  J.  W.  Davis  was  in  Kentucky  on  a  similar 
mission. 

A  Busy  Retail  House 
The  A.  &  N.  Music  Shop,  up  on  Walnut 
Hills  is  in  a  busy  suburban  location,  and  it  is 
a  busy  store.  "We  have  sold  all  of  our  Vic- 
trolas  at  50  per  cent,  off,  and  we  wish  we  could 
get  about  two  hundred  more."  it  was  stated. 
"We  are  selling  the  Orthophonies  faster  than 
we  can  gel  the  instruments,  with  the  under- 
standing that  delivery  will  be  made  when  the 
machines  come."  The  store  also  carries  the 
Columbia  and  other  makes  of  talking  machines. 
Little  nursery  machines  arc  reported  to  be  good 
sellers,"  and  also  the  portable  known  as  the 
Carryola  "Flapper."  The  A.  &  N,  Music  Shop 
uses  direct-mail  advertising  with  great  success 
and  this  year  its  pre-holiday  cflorts  have  been 
wonderfully  productive  of  business. 


An  Effective  Piece  of 

Consumer  Advertising 

The  American  division  of  Neufcldt  &  Kuhnke, 
manufacturers  of  N  &  K  loud  speaker  products, 
put  across  an  effective  piece  of  consumer  ad- 
vertising copy,  aimed  at  the  dyed-in-the-wool 
radio  fan,  in  the  radio  section  of  the  New  York 
Sun  on  November  28.  The  advertisement 
featured  the  new  N  &  K  Imported  Loudspeaker, 
Model  S,  with  the  N  &  K  headphones  and  pho- 
nograph unit  and  the  Model  W,  Loudspeaker. 
A  striking  feature  of  the  advertisement  was  the 
co-operation  of  nineteen  jobbers  and  retailers, 
indicating  the  prestige  and  satisfaction  enjoyed 
by  the  N  &  K  line  among,  its  local  distributors 
and  dealers. 


Stage  Orthophonic  Recital 

in  Ossining  High  School 

OssmiNG,  N.  v.,  December  7-— The  Ortho- 
phonic Victrola  was  recently  demonstrated  at  a 
recital  held  in  the  Ossining  High  School,  this 
city,  under  the  direction  of  Edward  G.  Evans, 
of  the  sales  organization  of  C.  Bruno  &  Son, 
Inc.,  Victor  distributors,  New  York  City.  It 
is  reported  that  the  audience  was  tremendously 
enthusiastic  over  the  rendition  of  the  various 
records  played  on  the  Orthophonic  Victrola. 


P.  E.  Garter  Joins  Sales 

Staff  of  Eagle  Radio  Co. 

p.  E.  Carter  has  joined  the  sales  staff  of  the 
Eagle  Radio  Co.,  16  Boyden  Place,  Newark,  N. 
J.,  manufacturer  of  the  Eagle  neutrodyne  re- 
ceivers. Mr.  Carter  recently  made  a  tour  of 
the  New  England  States  and  is  now  covering 
territory  through  the  Middle  West. 


Establishes  Branch  Store 

A  music  store  which  wilt  be  operated  as  a 
branch  of  Weiler's,  Inc.,  Quincy,  III.,  has  been 
opened  on  North  Franklin  street,  Kirksville, 
Mo,  A  full  line  of  musical  instruments  is 
carried. 


Opens  New  Store 

George  Sexauer  recently  opened  a  new  Bruns- 
wick shop  at  1103  Chicago  avenue,  Oak  Park, 
III.  A  complete  line  of  phonographs,  records 
and  radio  equipment  is  being  carried. 
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Sharp  Revival  of  Talking  Machine  In- 
terest Creates  Optimism  in  Indianapolis 

^^^^Z^^^u'"^^  ^""'^      ^-^""y  O'-d"^.  K<^Port  Dealers.  Who  Are  Enthusiastic 

Over  the  Outlook  for  a  Big  Year-End  Eusine 


-Retailers  Add  Eria  Radio— Other  News 


nachi 
abated 


Indianapolis,  Ind.,  December  7.— Local  dealers 
are  noting  a  successful  revival  of  the  talking 
interest.  Interest  at  present  is  un- 
the  wonders  of  the  new  Orthopiionic, 
with  equal  interest  in  the  expectation  of  the  new 
Panatrope  and  its  possibilities.  That  the  new 
models  are  selling  is  borne  out  by  the  local 
dealers  who  are  well  pleased  with  the  reception 
given  their  new  merchandise,  and  the  only  re- 
gret heard  is  that  they  cannot  get  enough  of 
them  to  meet  the  demand. 

Radio  dealers  report  sales  as  very  brisk,  with 
indications  pointing  to  a  bigger  holiday  trade 
in  this  line  than  they  have  ever  experienced. 
In  several  instances  radio  stores  carry  a  range 
of  sets  from  the  popular  price  to  the  more 
complete  and  expensive  set  and  thus  afford  the 
prospective  buyer  a  considerably  wider  choice  in 
his  buying, 

Ayres  Store  Busy 

Local  department  stores  have  successfully  ex- 
ploited the  radio  along  with  their  other  lines, 
chief  among  which  is  the  L.  S.  Ayres  store. 
This  store  handles  the  Radiola  and  the  Atwater 
Kent.  Miss  Minnie  Springer,  manager  of  the 
talking  machine  and  radio  department,  reports 
"that  radio  sales  have  been  very  good."  In  fact, 
it  has  been  necessary  to  add  live  salesmen  to 
the  force  to  handle  the  demand  in  sales  and 
display.  The  Orthophonic  models  have  proved 
a  very  strong  leader.  One  additional  saleslady 
has  been  added  to  this  department.  "Record 
sales  have  been  very  good,"  states  Miss 
Springer.  "Popular  numbers  have  predomi- 
nated, although  we  have  a  steady  trade  in  the 
better  class  of  records."  To  the  line  already 
handled  has  been  added  a  line  of  banjos  and 
ukuleles. 

Featuring  the  Orthophonic 
A  great  deal  of  publicity  for  the  Orthophonic 
has  been  given  by  the  Indianapolis  Music  House. 
Chief  of  these  demonstrations  have  been  before 
the  doctors  and  dentists  of  the  American  Legion 
at  the  Indianapolis  Athletic  Club,  comprising 
a  musical  and  dance  program,  and  before  the 
Medical  Society  of  Indianapolis,  a  talk  and  dem- 
onstration held  at  the  Athenaeum. 

Mr.  Taylor,  for  the  past  eight  years  in  the 
radio  service  of  the  United  States  Navy,  has 
been  added  to  the   radio  department  of  this 


Hermann  Thorens 

Ste.  Croix,  Switzerland 

Manufacturer  of  Europe's  Most 
Celebrated  Swiss  Phonograph 
Motors 

Write  for  descriptive 
matter  and  prices  on 
portable  motor  num- 
bers. 35  single-spring 
motor,  24BC  and  28BC 
double-spring  motor. 

LH.JUNOD&CO. 

104  Fiilh  Ave.  New  York 

Solo  AgenlB  for  the  U.  S.  A. 


Store.  "I  feel,"  states  W.  G.  Hoag.  "that  we 
have  been  very  fortunate  in  securing  such  a 
skilled  man  for  the  store  and  feel  that  he  will 
be  of  valuable  assistance."  Dewey  McVey  lia-; 
been  placed  in  charge  of  the  talking  machine 
department  and  Miss  Kate  Harrington  has  aug- 
mented the  record  department. 

Launches  Ad  Drive 
W.  S.  Wilson,  of  the  Wilson-Stewart  Music 
Co.,  phonograph  and  radio  dealer,  reports  that 
record  sales  are  running  well  with  last  year's 
figures.  This  store  is  running  a  heavy  news- 
paper advertising  campaign  during  the  holiday 
season. 

Opening  Many  Erla  Agencies 
The  radio  department  of  the  Pearson  Piano 
Co.,  under  the  management  of  L.  T.  Glidden, 
has  produced  gratifying  results  for  that  com- 
pany. In  May  of  this  year,  the  Pearson  Co, 
took  the  agency  for  the  Erla  radio,  and  was 
assigned  territory  in  central  Indiana  and  nine 
counties  in  eastern  Illinois.  A  well-developed 
plan  was  followed  during  the  Summer  of  sign- 
ing up  dealers  to  handle  the  Erla  line  exclu- 
sively, and  to  date  the  store  has  one  hundred 
and  fifteen  dealers  in  its  territory.  "We  find," 
to  quote  Mr.  Glidden,  "that  dealers  are  taking 
their  full  quota,  and  in  some  instances  are  run- 
ning ahead  of  their  allotment.  Our  method  of 
testing  each  machine  before  it  goes  to  the 
dealer  or  customer  has  eliminated  a  tremendous 
amount  of  our  trouble."  All  shipments  are 
made  from  the  Indianapolis  stock  and  a  com- 
plete check  is  made  on  each  dealer. 

"The  well-formed  Pearson  organization  has 
been  a  factor  in  our  successful  development  of 
the  territory."  said  Mr.  Glidden.  "Our  quota  is 
now  about  40  per  cent,  utilized  with  what  I 
think  the  best  part  of  the  year  ahead  in  which 
to  work." 

The  radio  department  of  this  store  is  divided 
into  two  divisions,  the  retail  and  wholesale. 
The  force  is  made  up  of  ten  salesmen,  three 
repairmen  and  two  shipping  clerks.  One  man 
handles  the  retail  parts  sales.  Augmenting  this 
force  are  the  regular  phonograph  salesmen  of 
the  store,  who  are  utilized  as  occasion  demands. 
The  Pearson  Co.  compiles  and  issues  a  catalog, 
which  lists  sets  and  parts  available  at  this  store. 


F.  A.  D.  Andrea,  Inc.,  Adopts 
Deferred  Payment  Sales  Plan 

A  new  deferred  payment  sales  plan  has  been 
adopted  by  F.  A.  D.  Andrea,  Inc.,  manufacturer 
of  Fada  radio,  and  recommended  to  every  Fada 
dealer.  It  is  announced  that  arrangements 
have  been  completed  with  the  Bankers  Com- 
mercial Security  Co,,  of  New  York  City,  where- 
by the  services  of  this  financial  organization 
become  available. 

The  new  plan,  in  the  opinion  of  Mr.  Andrea, 
is  good  in  that  it  eliminates  the  bad  features 
of  the  so-called  "reserve"  or  "hold-over"  plan. 
The  usual  finance  plan  provides  for  a  reserve, 
none  of  which  is  paid  to  the  dealer  until  after 
the  finance  company  has  been  paid  in  full. 
Other  advantages  are  provided,  including  a  rea- 
sonable charge  for  the  services  of  the  finance 
company  and  permitting  the  dealer  to  make  his 
own  collections  from  his  customers  without  in- 
terference. The  slogan  adopted  in  connection 
with  this  new  finance  plan  is,  "Keep  the  col- 
lection of  your  instalment  paper  in  your  own 
bands," 


^3 


Elmer  Brooks,  music  dealer  of  Minneapolis, 
Minn.,  has  remodeled  part  of  his  building  and 
has  converted  a  section  of  the  second  floor  into 
a  small  but  exceedingly  attractive  music  au- 
ditorium. 


RADIO  TUBES 


No  radio  receiver  is  better 
than  its  parts,  and  there  is  no 
part  more  important  than 
the  tube.  It  is  the  heart  of 
the  set.  That's  why  it  is 
poor  business  for  any  dealer 
to  handle  inferior  tubes — 
tubes  that  come  back  and 
cause  trouble,  on  account  of 
imperfect  service. 
Because  Cleartrons  are  the 
only  radio  tubes  sold  under 
an  iron-clad  guarantee  of 
perfect  service  or  instant  re- 
placement, live  dealers  are 
stocking  Cleartrons  exclu- 
sively. They  find  them  the 
safest  and  most  profitable 
tubes  to  handle. 
Furthermore,  the  Cleartron 
policy  protects  the  dealer 
against  losses  through  re- 
placements and  price 
changes. 

Write  for  discounts  and  address 
of  your  nearest  distributor 
Following  Types  List  $2.50 

C-T  400  Rcolron 


C-T  199  Slnnd- 

ard  Bate 
C-T  199  Small 


For  "B"  Battery 


Cleartron  Vacuum  Tube  Co: 

Executive  Offices. 

28  West  44th  Street,  New  York  City 

Factories:  Weit  New  York.  N,  j.;  B 

For  Better.  Reception 
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THE  HAMPDEN 
Radio  -  Phonograph 
$325 

English  Renaissance  period  design  highboy.  A 
complete  Sonora  Phonograph— the  Sonera  all- 
wood  tone  chamber  and  Sonora  five  tube  radio 
receiving  set.  From  Record  to  Radio  with  the 
touch  of  a  lever. 

Radio  adapted  but  without  radio  panel,  $225. 

SONORA  PHONOGRAPH  CO. 

279  Broadway  New  York 


THE  PLYMOUTH 
$175 

The  famous  Sonora  Phono- 
graph built  into  a  graceful 
Highboy.  Contains  a  com- 
plete phonograph  —  the 
Sonora  all -wood  tone 
chamber  and  space  for 
radio  set.  Musician  Music. 
Furniwre  Artistry. 
Combined  with  Sonora 
five  tube  radio  panel,  $275. 
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Christmas  Selling 


An  exclusive  radio  receiving  and 
reproducing  set  — containing  model 
C,  Sonora  five-tube  radio  and 
dcLuxe  reproducer.  Speaker,  batteries  and  wiring 
are  concealed  within. 


SONORA  RADIO  SPEAKERS 


DeLuxe,  with  all-wood  tone 
chamber— no  mechanical  noise- 
no  harsh  overtones   -    -    -  $30 


RADIO  RECEIVER 
$90 

Famous  for  its  tone  quality  and 
high  selectivity.  A  radio  built  for 
tomorrow  as  well  as  today.  Tuned 
radio  frequency  circuit  licensed 
under  U.  S.  Government-owned 
Schloemilch    VonBtonkpaten  ts. 


A  Speaker  that  delights  both  the 
cyeand  the  eat.  A  Sonora  deLuxe 
reproducer  built  in  this  console 
speaker  which  houses  all  batteries, 
cnarger  and  wiring. 


The  Secret  of  Sonora  Tone 

A  cross  section  of  the  tone  chamber  or 
"horn"  which  is  part  of  every  Sonora  in- 
strument. This  tone  chamber  frees  radio 
and  phonograph  from  all  mechanical  noise. 
In  it  many  plies  of  wafer-thin  seasoned 
wood  are  laid  at  cross-grain  to  each  other, 
utralizingvibrationandeliminatingharsn 
overtones. 
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Music  Master  Model  50  Is 
Withdrawn  From  Market 

Dealers  and  Wholesalers  Protected  by  Rebate 
for  Merchandising  Credit  or  Acceptance  of 
Existing  Stock  From  Dealers 

Philadelphia,  Pa.,  December  1.— The  Music 
Master  receiving  set  known  as  model  SO  has 
been  withdrawn  from  the  Music  Master  line 
made  by  the  Music  Master  Corp,,  of  this  city. 
This  model  was  a  four-tube  dry  cell  set  and 
the  lowest  price  model  in  the  Music  Master 
line.  It  was  found  that  this  model  proved  un- 
suitable for  the  balance  of  the  Music  Master 
line  and  that  it  was  too  easily  imitalcd  by  com- 
petition. 

Following  the  well-established  policy  of  the 
Music  Master  Corp.  to  protect  its  dealers,  it 
has  been  slated  that  the  company  will  rebate 
for  merchandising  credit  or  take  off  the  hands 
of  wholesalers  and  dealers  existing  supplies  of 
this  model.  The  stock  of  this  withdrawn  model 
was  disposed  of  to  Gimbel  Bros.,  New  York 
department  store,  which  carried  much  space  in 
ihc  metropolitan  dailies  featuring  them. 

Walter  L.  Eckhardt,  president  of  the  com- 
pany, points  out  that  the  widespread  publicity 
given  the  Music  Master  line  by  Gimbel  Bros, 
has  benefited  the  entire  line  by  making  it  bet- 
ter known,  in  fact  actually  increasing  the  sale 
of  llie  other  models  in  the  line.  Before  the  ad- 
vent of  the  Music  Master  line  of  receiving  sets, 
the  firm  had  built  up  an  enviable  reputation 
through  its  loud  speaker,  The  same  quality 
that  has  distinguished  this  loud  speaker  has 
also  developed  an  enviable  reputation  for  the 
set  and  Music  Master  receiving  sets  are  rapidly 
becoming  as  well  and  favorably  known  as  Ihe 
loud  speaker  which  bears  the  same  name. 


Stork  Visits  Galuchie  Home 

Mr.  and  Mrs.  Albert  Galuchie  arc  reeciving 
the  congratulations  of  their  many  friends  in  the 
music  trades  on  the  arrival  of  Al,  Jr.,  who 
made  his  first  appearance  at  ihe  Galuchie  home 
last  month.  Al  Galuchie,  Sr.,  in  addition  to 
being  one  of  the  most  popular  members  of  the 
Talking  Machine  &  Radio  Men,  Inc.,  has  for 
a  number  of  years  held  the  purse  strings  of  the 
association. 


Landay  Bros.  Directors 

The  board  of  directors  of  the  Landay  Eros. 
Inc.,  chain  of  retail  music  stores,  now  includes 
-  Max   Landay,   James    B.    Landay,   Joseph  E, 
Stone,    Benjamin    Fox,   Benjamin    F.  Fcincr, 
Frederick  R.  Bauer  and  Charles  E.  Richardson. 


The  Cable  Piano  Co.  recently  opened  a 
branch  in  the  Citizens'  State  Bank  Building, 
Watseka,  111.,  with  a  complete  line  of  pianos 
and  phonographs.   


Neufeldt  &  Kuhnke  Now 
Does  World-Wide  Business 

Company  Is  Internationally  Prominent  as  a 
Manufacturer  of  Electrical  Devices—Maker  of 
the  N.  &  K.  Loud  Speakers 

The  accompanying  illustration  will  give  some 
idea  of  the  magnitude  of  the  Neufcldt  &  Kuhnke 
factory  at  Kiel,  Germany.  This  company  is  in- 
ternationally prominent  as  one  of  the  world's 
leading  manufacturers  of  highly  technical  elec- 
trical devices,  and  in  recent  years  has  also  at- 
[hc    manufacturer  of 


;pace  of  ground  of  about  four  acres  which  has 
been  turned  over  to  the  employes  for  ra.smg 
vegetables  and  fruit,  the  proceeds  from  the  gar- 
den being  the  property  of  the  employes.  Ihe 
factory  equipment  is  of  such  high  standard  that 
every  part  entering  into  the  manufacture  ot  tne 
many  instruments,  includinn  castings,  is  all  done 
under  one  roof,  and  nothing  enters  the  factory 
but  raw  material. 

Neufeldt  &  Kuhnke  have  an  American 
division  at  15  William  street,  New  York,  where 
offices  are  maintained  for  the  various  branches 
of  the  business.  The  radio  division  is  under  the 
direction  of  J.  B.  Price,  one  of  the  most  popular 
sales  executives  in  the  radio  industry,  and  the 


Huge  Neufeldt  &  Kuhnke 
N.  &  K.  loud  speaker  products.  The  plant  is 
of  the  most  modern  type  for  the  manufacture 
ot  such  delicate  electrical  devices  as  mine  gas 
indicators,  signaling  devices  for  steamships  and 
many  other  technical  instruments,  More  than 
half  of  this  plant,  covering  approximately  five 
acres,  is  devoted  to  the  production  of  radio  and 
telephonic  equipment. 

Practically  all  of  the  telephone  equipment  used 
by  the  German  Government  in  all  its  branches 
is  manufactured  by  Neufeldt  &  Kuhnke  and  has 
been  produced  by  this  company  for  the  past 
eighteen  years.  The  same  telephone  experts 
who  develop  all  of  the  instruments  for  the  Gov- 
ernment are  at  work  on  radio  devices  and  there 
are  various  radio  products  now  in  process  of 
perfection  thai  will  undoubtedly  attain  marked 
importance  in  the  future. 

Approximately  2,200  people  are  employed  in 
the  N.  &  K.  factory  with  a  great  percentage 
being  technical  men.  A  separate  building  at  the 
left  of  the  main  plant  is  devoted  entirely  to 
a  restaurant  and  recreation  hall  for  the  em- 
ployo^.     In  the  rctr  of  Ihe  factory  there  is  a 


Factory  at  Kiel,  Germany 
success  of  N.  &  K,  loud  speaker  products  in 
this  country  may  be  attributed  in  a  considerable 
measure  to  Mr.  Price's  merchandising  ability 
and  knowledge  of  the  industry  as  a  whole. 


Radio  Hearings  Postponed 

The  hearings  before  William  L.  Reeve,  ex- 
aminer for  the  Federal  Trade  Commission,  to 
investigate  charges  of  a  radio  monopoly,  have 
been  postponed  to  an  indefinite  date,  according 
to  information  given  out  at  the  office  of  the 
Commission  at  45  Broadway,  where  the  hearing 
was  to  have  been  resumed  December  1.  It  is 
understood  the  matter  will  be  taken  up  about 
the  first  of  the  year.  James  T.  Clark,  of  Wash- 
ington, has  been  appointed  special  counsel  for 
the  Commission,  succeeding  Edward  L.  Smith, 
whose  illness  forced  the  postponement. 


The  Turner  Music  Co.,  Tampa,  Fla..  recently 
built  a  warehouse  at  Thirteenth  street  and 
Fourth  avenue,  A  large  retail  showroom  has 
been  provided  for. 


AKRADYNE'S  RECEPTION 

It  is  only  fitting  and  proper  thnt  Akradyne  Radio  Receivers 
should  meet  with  the  enthusiastic  reception  that  they  have  enjoyed 
at  the  hands  of  the  dealers  and  the  public. 

Akradyne's  quality  reproduction,  absolute  dependability  and 
beautiful  appearance  bring  it  into  high  favor  with  the  purchaser 
and,  as  its  fame  increases,  so  do  its  sales. 

The  complete  Akradyne  line— cabinet  and  console  models, 
$75  to  $215;  art  models  of  beautiful  design,  $475 
to  $1,475;  and  the  Akratone  cabinet  speaker,  $31.50. 

Sunbeam  Radio  Corp 

35O  West  31"  St,  New  York 

Also  mannfaclaring  Pink-A-Tont  Radio  Receiveri  in  2, 
3  and  5-t>ibe  mod,h  at  $18.50.  $28.50  and  $34.50 
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SILENT  S.  S.  MOTOR 

peerless  motor  equipment  used  in 
The  [ARRL|aLA"M' 


■  O  better  evidence  of  satisfaction  could  be  given  than  that  Silent  S.  S.  Motors 
-  .  are  used  in  the  well-known  Carryola  Masters.  Where  dependable,  lasting  ser- 
vice must  be  assured,  Silent  Motors  are  very  apt  to  be  found.  They  are  Standard 
for  High  Quality  Portables. 


The  Silent  Motor  Features 

FicjH— Only  the  best  materials  on  the  market  are 
used. 

Second— It  is  guaranteed  to  play  in  excess  of  two 
records. 

Third— It  is  fool-proof— because  regulator  is  built 
within  motor. 

Fourth— The  true  running  of  governor,  rigidity  of 
turntable  shaft,  are  guaranteed  through 
Patents  approved  and  issued  by  the  United 
States  Government. 

Fifth— It  is  absolutely  Silent  in  Wind  and  Opera- 
tion. 

S;x(/i— Lasting,  dependable  service  is  assured  through 
superior  construction. 

Seventh— MilWons  are  in  use  giving  perfect  satisfac- 
tion. 

Tht  Corryolo  Mailer  is  a  Uadint  and  popular  model  using 
SiUm  Molor,.  II  you  would  like  u  know  Ihe  noma  ol  other 
porlMa  in  which  Silent  Motor,  ,rt  itondord,  wr,u  u,  and 
tht  information  will  be  promptly  jorthcomtng. 


The  Carryola  Master 


THE  SILENT  MOTOR  CORPORATION 

BROOKLYN,  N.  Y. 


321-323-325  DEAN  STREET 
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Demonstrations  of  New  Instruments  Are 

Feature  of  the  Month  in  Kansas  City 

Shortage  Hampers  Trade  as  Holidays  Approach— Gift  Buying  Now  Well  Under  Way  and  Trade 
Expects  Big  Sales  Volume— Guild  Music  Co.  to  Move  Into  New  Home  in  January 


Kansas  City,  Mo,,  December  7— W.  E.  Lyman, 
Victor  wholesaler  in  this  city,  sums  Up  ihc  situ- 
ation in  the  talking  machine  business  in  the  fol- 
lowing words: 

"Last  year  at  this  lime  wc  were  begging  the 
dealers  to  let  us  sell  them  machines.  Now,  Ihcy 
are  begging  us  (o  let  iheni  have  instruments  to 
sell."  Mr.  Lyman  is,  of  course,  dcliglitcd  witli 
the  change  in  conclitions,  and  only  regrels  (hat 
circumstances  prevent  llie  Victor  jobliers  from 
furnishing  all  the  instruments  the  dealers  want. 
But  that  is  impossible,  so  tlicy  are  doing  the 
best  they  can  to  divide  up  tlie  stock  whicli  they 
receive.  Mr.  Lyman  sees  in  the  shortage  whicfi 
exists  an  indication  of  the  fact  that  the  demand 
for  the  new  Victors  has  exceeded  by  a  large  per 
cent  the  estimates  which  were  made  by  the  fac- 
tory. He  is  sure  that  llie  orders  received  here 
arc  very  much  in  excess  «f  what  had  been 
looked  for  in  his  department.  Tliis  large  sale 
is  eoiifirined  by  the  local  dealers,  all  of  whom 
arc  reporting  splendid  sales  of  the  new  Victors, 
and  that  all  estimates  have  been  exceeded.  Tliis 
is  true  in  spite  of  the  fact  that  only  ihrce  of 
the  models  have  been  received 
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Brunswick  Holiday  Buying  Starts 
The  demonstration  of  the  new  Brunswick 
Panatropc  was  a  complete  success,  judged  botii 
by  the  number  of  dealers  and  other  interested 
persons  who  heard  the  instrument  and  from  the 
enthusiasm  aroused.  The  interest  has  been  ma- 
terially increased  by  the  assurance  that  the  line 
of  Panatropc  would  include  instruments  which 
would  compete  in  price  with  those  of  any  other 


lines,  as  well  as  the  model  which  has  been  dem- 
onstrated, and  which  is  specially  designed  to 
be  used  in  large  halls.  Complete  details  of  the 
demonstration  appear  on  another  page  of  this 
issue. 

Christmas  sales  of  the  Brunswick  have  started 
off  well,  .-ind  the  new  electrically  recorded  rec- 
ords have  added  much  to  the  interest  in  the 
Brunswick,  Records  of  all  sorts  arc  selling  well, 
,ind  many  persons  who  have  been  "sold"  on  the 
Brunswick  machine  arc  buying  now,  and  not 
waiting  for  the  new  machines  to  come  in.  This 
is  specially  true  of  those  who  are  buying  phono- 
graphs for  delivery  as  Christmas  presents. 

Merle  K.  Bennett,  manager  of  the  J.  O.  Adams 
Music  Co.,  of  Wichita,  Kans.,  was  in  the  city  a 
few  days  ago,  and  stated  that  business  was  very 
good  in  lliat  section  of  the  State,  and  the  sale 
of  Brnnswicks  was  fine.  He  looks  for  a  good 
Christmas  trade,  and  is  much  interested  in  the 
new  Panatropc  instrnnienls. 

Roy  Hitchcock,  of  Wellington,  Kans.,  did  not 
get  to  hear  the  new  instrument  when  the  dem- 
onstration trip  was  made,  so  he  came  up  to 
Kansas  City  for  the  special  purpose  of  hearing 
it.    He  is  enthusiastic  about  it, 

A.  A.  Trostlcr  on  Trade  Trip 
A.  A,  Trostler,  formerly  manager  of  the  Vic- 
tor wholesale  department  of  the  Schmelzer  Co,, 
now  ri'i)rcMn(iiiy  the  Music  Master  Corp.,  has 
been  in  the  city  for  several  days,  and  left  for  St. 
Louis  Sunday  niglit.  He  will  be  gone  two 
weeks,  visiting  jobbers.  While  he  has  an  office 
in  Cliicago,  he  makes  his  home  here,  and  has 
a  host  of  friends  who  are  rejoicing  with  him  in 
the  fine  business  he  is  building  in  this  territory. 
Good  Year  for  Columbia 
During  the  mcnth  the  Columbia  sub-branch  in 
Kansas  ("ily  invoiced  the  stock  on  hand,  and  the 
advance  figures  on  tlie  result  indicate  that  it 
has  bad  a  very  good  year.  Some  time  ago,  the 
company  moved  its  branch  from  Kansas  City 
to  St.  Louis,  where  in  the  past  the  business  of 
the  company  was  handled  by  a  jobber,  Tiic 
sub-branch  here  is  in  the  hands  of  W.  E.  Ocken- 
den,  who  is  developing  the  business  in  a  very 
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The  Acclaimed  Sensation  oi  the  1925  Radio  Shows! 
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satisfactory  n.anner.  The  increase  .n  the  sale 
of  Columbia  records  has  been  most  graffymg. 
One  of  the  reasons  assigned  for  the  growth  tn 
the  popularity  of  the  Columbia  records  .s  the 
fact  that  the  company  and  its  dealers  are  push- 
ing ihc  sales,  not  only  by  demonstrafons,  but 
by  advertising  them  in  the  local  papers.  The 
plan  to  bear  half  the  expense  of  any  exclusive 
Columbia  advertisement  with  the  local  dealer  .s 
meeting  with  much  favor,  and  there  .s  a  large 
demand  for  cuts  to  be  used  in  these  adverfse- 
ments.  The  reports  show  that  the  new  records 
of  the  numbers  by  the  Associated  Glee  Clubs 
of  America,  specially  used  for  demonstrations, 
are  proving  most  effective,  and  bringing  many 

sales.  . 

Demonstrations  m  Clubs 

The  various  clubs  in  Kansas  City  are  enjoy- 
ing the  free  demonstrations  of  the  new  Victor 
and  lirunswick  instruments  these  days,  as  it  is 
now  the  order  of  the  day  to  "show  'em"  m  this 
Missouri  city.  Both  of  the  companies  had  their 
dealer  demonstrations,  and  now  the  clubs  and 
civic  organizations  arc  coming  in  for  their  time. 
This  is  keeping  the  demonstrators  busy,  and 
giving  a  lot  of  advertising  for  the  new  instru- 
ments. There  is  much  interest  being  aroused, 
and  many  advance  orders  are  being  placed, 
J.  W.  Jenkins  Co.  Busy 

The  J.  W.  Jenkins  Sons'  Music  Co,,  distribu- 
tor of  Music  Master  and  Zenith  rad  o,  reports 
that  the  business  this  year  is  better  than  antici- 
pated. This  is  in  harmony  with  the  report  of^ 
dealers  in  these  and  other  radio  goods.  The 
selling  for  the  season  is  now.  well  under  way, 
and  all  indications  point  to  an  exceptionally 
large  volume. 

Will  Move  Into  New  Home  Soon 

About  the  first  of  January,  the  Guild  Music 
Co.  will  move  into  its  new  two-story  building, 
which  it  has  leased  for  the  next  ten  years,  at 
U27  Grand  avenue.  This  building  will  give  the 
company  much  better  opportunities  to  display 
its  talking  machines  and  records,  as  well  as 
other  musical  instruments.  One  of  the  features 
of  the  new  building  will  be  the  show  window  in 
the  second  story,  which  will  be  used  in  featur- 
ing new  goods  of  all  kinds.  The  introduction  of 
the  double-deck  buses  into  the  transportation 
system  makes  this  a  worth-while  consideration, 
in  the  opinion  of  Mr,  Guild, 

Breaks  Into  Movies 

Burton  J.  Pierce,  manager  of  the  Victor  de- 
jiartment  of  the  J.  W.  Jenkins  Sons'  Music  Co.'s 
retail  store  in  Kansas  City,  has  "broke  into  the 
movies."  That  is  to  say,  he  has  been  filmed,  and 
shown  in  the  news  reel  at  the  Newman  Theatre, 
and  over  the  country,  in  connection  with  "break- 
ing dirt"  for  the  new  Shrine  temple,  which  is  to 
be  built  here. 


Stern  Bros.  Victor  Dept. 

Enjoys  Good  Business 

The  Victrola  department  of  Stern  Bros,,  large 
New  York  department  store,  has  enjoyed  an 
exceptionally  fine  instrument  and  record  busi- 
ness since  its  inception  on  Victor  Day,  Novem- 
ber 2.  Miss  B.  B.  Steele,  manager  of  the  de- 
partment, reports  an  overwhelming  demand  for 
the  Orthophonic  and  also  brisk  record  sales. 
The  talking  machine  section  is  admirably  lo- 
cated as  it  is  adjacent  to  the  restaurant  con- 
ducted by  Maillard  and  it  is  necessary  during 
the  noon  hour  to  but  play  a  few  records  and 
the  crowds  leaving  the  restaurant  arc  attracted, 
with  resultant  sales. 


C.  G.  Henry  a  Benedict 

C.  C.  Henry,  chief  radio  engineer  of  the 
Sonora  Phonograph  Co.,  New  York,  entered  the 
ranks  of  the  benedicts  on  Thanksgiving  Day 
when  he  was  joined  in  wedlock  to  Miss  Lillian 
Fatiicringhame,  the  ceremony  taking  place  at 
the  Church  of  the  Blessed  Sacrament,  New 
Vork.  Mr.  and  Mrs.  Henry  spent  a  two-week 
honeymoon  motoring  over  the  Dixie  Highway. 
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TELETONE 

CABINET  SPEAKER 

"Makes  Any  Receiver 
Sound  Better" 


THE  new  Teletone 
principle   of  Sound- 
Wave  Amplification 
— Based  on  the  Structure 
of  the  Throat  and  Mouth. 


Speaks  for  Itself— Sells  Itself 
Helps  YOU  Sell  More  Radio 


REFER  to  the  above 
sectional  view  of 
Teletone.  Note 
that  a  sound-wave  com- 
ing from  the  sound  pro- 
ducing unit  "A"  (the  hu- 
man vocal  cords)  is  am- 
plified through  the  orifice 
"B"  (the  human  larynx) 
until  it  reaches  the  con- 
ducting area  "C"  (the 
back  of  the  throat) 
whence  it  is  again  con- 
ducted to  the  point  of 
greatest  amplification  "D" 
(the  correctly 
formed  and 
open  mouth  of 
the  singer). 


Bpautijully  finished 
in  IF ainul,  it  stands 
IS  inches  high  and 
is  only  3"^  inches 


$3250 


A  Two- Way  Profit  Producer 


TELETONE  not  only  sells  rapid- 
ly, at  a  good  profit— it  also  helps 
you  sell  more  radio,  because  it 
makes  any  receiver  sound  better. 
Beautifully  constructed  —  inside  in 
Spruce— outside  in  Walnut—  TELE- 
TONE is  a  handsome  piece  of  fur- 


niture, which  adds  to  the  charm  of 
any  radio  set.  Reproduces  every 
note,  either  vocal  or  instrumental, 
with  amazing  clarity  and  satisfying 
volume.  Easy  to  handle.  Conveni- 
ent for  your  customer  to  carry  home. 


JOBBERS;  Some  territory  still  open.  If  rite  today.  Attractive  rfiscounls. 
Protection.  Free  newspaper  advertising.  Write  jor  sample  and  jobber's 
discount.  Packed  in  individual  Corrugated  Containers.  Net  weight—S  lbs. 
Shipping  weight  6  /6s. 


■TELETONE    CORPORATION,  4-49  west  42nd  street,  n.  y.  c. 
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Radio    Shipping  Problems 

It  is  our  province  to  help  solve  packing  and  shipping  problems. 
If  your  shipping  costs  are  high  or  your  damage  claims  excessive,  we  shall  be 
pleased  to  consult  with  you  in  order  to  sec  whether  this  phase  of  your  business 
can  be  put  upon  a  more  economical  basis. 

We  have  pointed  the  way  to  better  packing  for  many  of  the  largest  radio  and 
phonograph  manufacturers. 

Atlas  Plywood  Packing  Cases  cost  less,  save  freight,  make  a  better  appearance 
and  give  greater  protection.  In  many  instances  they  more  than  pay  for  them- 
selves in  saving  freight  charges  and  eliminating  claims  for  damage. 

TELL   US   YOUR  TROUBLES 

Let  Vs  Solve  Your  Packing  and  Shipping  Problems 

Atlas  Plywood  Corp. 

PARK  SQ.  BUILDING  BOSTON,  MASS. 

Largest  Manufacturers  of  Box  Shoot  in  Nov  England 


Plaza  Features  Eddie 

Peabody  in  Ad  Campaign 

Popular  Artist's  Banner  and  Domino  Records 
Meet  With  Big  Demand — National  Publicity 
Campaign  on  Numbers  Has  Been  Started 

Eddie  Peabody  several  months  ago  made  his 
first  bow  on  talking  machine  records,  singing 
and  playing  exclusively  for  the  Banner  and 
Domino  records.  Eddie  Peabody's  first  records 
were  banjo  solos  with  voice  and  tliey  made  an 


Demonstrate  Orthophonic 
at  Association  Gatherings 

Victor  Dealer  Can  Bring  Instrument  to  the  At- 
tention of  Likely  Prospects  by  Co-operation 
With  Local  Society  and  Club  Activities 

Everyone  knows  the  decision  of  Mahomet 
when  he  found  that  the  mountain  would  nol 
come  to  him.  It  is  an  example  which  might 
well  be  followed  by  Victor  dealers  in  demon- 
strating the  Orthophonic  Victrolas,  according 


Pearsall  Go.  Reports  Big 
Demand  for  All  Its  Lines 

Prominent  New  York  Wholesaler  Featuring 
Zenith,  Sleeper  and  Adler-Royal  Lines — Perry- 
man  Tubes  Added  to  Distribution 

The  Silas  E.  Pearsall  Co.,  New  York,  talking 
machine  and  radio  distributor,  reports  a  most 
satisfactory  demand  for  the  products  carried, 
with  Zenith  and  Sleeper  radio  sets  leading  in 
popularity.  The  Adler-Royal  combination  is 
also  in  high  popular  favor  judging  by  the  or- 
ders received.  This  company  recently  added  the 
Pcrryman  tubes  to  the  products  distributed 
by  it. 

Frank  Corley,  of  the  H.  G.  Corley  Co.,  Rich- 
mond, Va.,  and  Mr.  and  Mrs.  E.  C.  Rauth,  of 
the  Koerber-Brenner  Co.,  St.  Louis,  Mo.,  both 
Victor  distributors,  were  recent  visitors  to  the 
Pearsall  offices. 


Eddie  Peabody  and  His  Band,  Domino  Record  Artists 


iiiimcdiatc  impression  and  provi-d  among  the 
biggest  sellers  in  the  above  record  catalogs. 
The  success  of  these  banjo  solos  witli  voice  was 
further  marked  by  the  fact  thai  hundreds  of 
dealers  were  added  to  the  accounts  of  the  Plaza 
Music  Co.,  which  sponsored  the  records. 

More  recently,  Eddie  Peabody  lias  made  rec- 
ords with  his  band  and  these,  although  only  on 
the  market  a  short  time,  arc  creating  just  as 
much  of  an  impression  as  did  his  original  solo 
records. 

The  Plaza  Music  Co.  has  inaugurated  a  na- 
tional advertising  and  publicity  campaign  on 
the  Eddie  Peabody  records  in  solo  form  and 
those  of  Eddie  Peabody  and  His  Band.  Both 
the  sales  and  advertising  departments  of  the 
company  are  enthusiastic  over  the  favor  the 
Peabody  Domino  and  Banner  records  have  been 
shown  and  are  endeavoring  to  keep  up  the  in- 
terest aroused  not  only  with  publicity  but  by 
frequent  issuei;  of  varied  types  of  the  Peabody 
renditions. 

Among  the  songs  that  Eddie  Peabody  has 
helped  make  popular,  are  "Swiss  Miss,"  "Col- 
legiate," "Ukulele  Lady."  "Oh  Say  Can  I  See 
You  To-night."  "Yes.  Sir.  That's  My  Baby," 
"St.  Louis  Blues,"  "Beale  Street  Blues,"  and 
others  of  like  calibre. 


lo  an  interesting  article  in  The  Voice  of  the 
Victor,  the  house  organ  of  the  Victor  Co.,  for 
there  is  a  certain  class  of  people  whom  it  is 
impossible  to  attract  to  the  store  for  demon- 
strations and  so  it  lies  with  the  dealer  to  bring 
the  Orthophonic  to  them  where  they  gattier  at 
club  meetings,  association  gatherings,  Bible 
classes  or  groups  of  any  kind.  In  every  city 
and  town  there  are  business  men  groups  who 
meet  weekly  or  monthly  at  luncheon  or  dinner 
to  discuss  trade  conditions  and  local  activities 
and  at  thes^e  gatherings  it  is  usual  to  have  en- 
tertainment of  some  fashion.  It  is  certain  that 
if  a  dealer  approach  the  proper  official  of  such 
an  organization  and  offer  to  bring  the  Ortho- 
phonic to  supply  the  entertainment  his  offer 
will  be  most  acceptable,  it  is  pointed  out  in  the 
article. 

And  there  are  dozens  of  such  opportunities 
for  securing  new  prospects  for  the  instrument- 
church  association  meetings,  schools,  social 
clubs,  fraternal  organizations,  neighborhood  res- 
taurants—all offer  to  the  live  dealer  a  channel 
which  if  properly  exploited  will  bring  in  many 
prospects.  Small  dances  are  also  a  source  of 
likely  prospects.  The  point  is  that  the  dealer 
who  takes  advantage  of  these  opportunities  in- 
sures himself  against  sales-losing  competition. 


F.  A.  D.  Andrea  Re-elected 
President  of  the  I.  R.  M.,  Inc. 

i\  A.  D.  Andrea,  president  of  F.  A.  D.  An- 
drea, Inc.,  manufacturer  of  Fada  radio,  has 
been  re-elected  president  of  the  Independent 
Radio  Manufacturers,  Inc.,  the  organization 
controlling  the  granting  of  licenses  under  the 
Hazeltinc  Patents.  The  \.  R.  M.,  which  is  com- 
posed of  the  fourteen  manufacturers  of  Neu- 
trodyne  radio  receivers,  is  planning  to  under- 
take a  co-operative  campaign  of  advertising  to 
appear  in  Canadian  publications,  telling  of  the 
advantages  of  the  Ncutrodyne.  This  campaign 
will  be  similar  to  thai  conducted  in  the  United 
Slates  last  year. 


Aitken  Radio  Co.  Now 

Eagle  Radio  Distributor 

.  Toledo,  O.,  December  7.— The  Ailken  Radio  Co., 
of  this  city,  recently  became  a  distributor  for 
the  Eagle  five-tube  neutrodyne  receiver,  manu- 
factured by  the  Eagle  Radio  Co.,  Newark,  N.  J. 
The  Aitken  Co.  in  three  years  has  grown  from 
a  small,  one-room  establishment  to  an  organi- 
zation occupying  an  entire  building  at  the  cor- 
ner of  Jackson  and  Superior  streets.  The  com- 
pany was  formed  by  James  E.  Aitken.  who  has 
built  the  business  on  a  policy  of  giving  maxi- 


E.  G.  Herrmann  in  New  Post 

Edgar  G.  Herrmann,  recently  assistant  man- 
ager of  the  advertising  department  of  the  Vic- 
tor Talking  Machine  Co.,  Camden,  N.  J„  has 
been  appoiitted  advertising  manager  of  the  Vic- 
tor Talking  Machine  Co.,  of  Canada,  Ltd.,  Mon- 
treal, 
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Toledo  Dealers  Complain  of  Scarcity  of 

Instruments  With  Demand  in  All  Lines 

Brunswick  Panatrope  Introduced— Orthophonic  Victrola  Demonstrated  in  Theatre  Lobby— New 
Thompson  Radio  Dealers  Appointed— Record  Sales  Continue  Brisk 


Toledo,  O..  December  S.— The  words  "very  ac- 
tive" portray  tlie  state  of  business  in  each  of  the 
several  tallting  machine  and  radio  stores  in  this 
market.  Trade  is  speeding  up  to  the  extent  tliat 
the  leading  makes  of  macliines  and  receiving 
sets  are  sent  out  to  customers  almost  as  soon 
as  dehvered  to  tfie  stores.  Dealers  have  booked 
many  orders  and  will,  to  be  sure,  continue  to 
receive  orders,  the  filling  of  which  hinges  upon 
getting  the  goods  from  the  manufacturers. 

Therefore,  while  "music  merchants  arc  busy 
the  volume  of  business  they  are  able  to  do  will 
depend  entirely  upon  the  amount  of  merchan- 
dise they  are  able  to  secure.  The  situation  is 
exactly  the  reverse  of  what  it  was  a  few  months 
ago.  Retailers  are  searching  the  markets  of 
Chicago,  Detroit,  Cleveland,  Cincinnati,  and 
other  centers  in  an  effort  to  obtain  Orthopho- 
nies, Panatropcs  and  Radiolas. 

Brunswick  Panatrope  Introduced 

The  Brunswick  Panatrope  was  formally  intro- 
duced to  dealers  of  the  Toledo  territory  recently 
by  A.  G.  Burr,  representing  the  Bnmswick  Co. 
The  demonstrations  were  conducted  at  the  Ho- 
tel Secor  on  Tuesday  and  Wednesday.  Reports 
of  merchants  after  the  meetings  were  very  color- 
ful, many  of  them  placing  orders  for  machines. 
Deliveries  are  promised  in  a  week. 

Holiday  Drive  on  Lion  Store 

The  Lion  Store  Music  Rooms  are  doing  a 
splendid  Victor  and  Brunswick  business,  accord- 
ing to  Lawson  S.  Talbert.  The  department  is 
finding  outlets  for  all  of  the  Victrolas  available. 
Along  the  path  of  approach  to  the  department 
several  cards  making  use  of  the  suggestion  meth- 
od of  selling  are  used  as — Something  different, 
"Normandy"  Records  for  Christmas  gifts,  a  list 
of  same;  Discs  by  Jack  Smith,  the  whispering 
baritone,  etc. 

Nick  Lucas,  Brunswick  artist,  appeared  in  the 
department  before  a  large  number  of  customers 
recently  and  the  performance  increased  the  de- 
mand for  his  records.  The  store  will  concen- 
trate on  new  records  and  old  style  Victrolas 
until  the  new  types  become  plentiful.  Helen 
Croker,  Bessy  Whipple  and  Katherine  Ruple 
are  now  members  of  the  record  staff.  Lawson 
S.  Talbert  recently  made  a  business  trip  to 
Chicago^ 

In  the  radio  division,  Doyle  Wyre,  manager, 
stated  the  call  for  Radiolas,  Thompson,  Zenith 
and  Atwater  Kent  sets  is  rolling  up  a  total 
which  is  way  ahead  of  the  quota  set  at  the 
opening  of  the  season.  Newspaper  advertising 
and  service  to  the  customer  are  turning  the 
trick,  it  is  said. 

Orthophonic  in  Theatre  Lobby 

The  United  Music  Store,  by  reason  of  its  loca- 
tion in  the  theatrical  district,  is  getting  an  un- 
usual amount  of  attention  for  the  Orthophonic 
Victrola.  The  instrument  was  demonstrated  for 
a  week  in  the  lobby  of  the  Rivoli  Theatre  by 
Lucille  Myers  from  the  store.  She  was  asked 
hundreds  of  questions  by  theatregoers,  a  con- 
siderable number  of  whom  desired  to  know 
when  the  machine  will  be  available  for  delivery. 
Then,  at  Loew's  Valentine  Theatre,  Wilahemine 
Shannon,  of  the  store  record  staff,  is  demon- 
strating the  Orthophonic  afternoon  and  evening 
to  the  delight  of  many.  Large,  neatly  lettered 
signs  state  "Through  the  Courtesy  of  the 
United  Music  Store."  A  large  stuffed  turkey, 
placed  in  the  window  along  with  suggestions 
for  Thanksgiving  music,  sold  records.  Christ- 
mas windows,  which  starting  now  are  changed 
often,  are  used  to  remind  customers  of  selec- 
tions and  machines  for  the  holidays.  The 
Bacon  line  of  banjos  is  new  merchandise  added. 
Tie-up  With  Films 

Grinnel!  Bros,  are  coupUng  efforts  to  promote 
records  of  the  current  music  and  film  shows. 
The  "Merry  Widow"  discs  were  displayed  on 
individual  placards  caUing  attention  to  the  movie 


and  the  records.  Likewise,  hits  from  "No,  No, 
Nanette"  were  shown.  "Kemember"  is  being 
plugged  in  conjunction  with  the  sheet  music  of 
like  title,  H.  J.  Taft  is  now  a  member  of  the 
sales  staff.  L.  P.  Morse  has  come  from  the 
Flint,  Mich.,  Grinnell  branch  to  take  charge  of 
the  small  goods  department  of  the  store. 

The  Goosman  Piano  Co.,  Columbia  and  Starr 
dealer,  is  doing  a  splendid  business  with  the 
new  Harmony  records.  The  store  is  putting  its 
phonograph  stock  into  condition  to  give  the  new 
Columbia  machine  line  full  co-operation  when 
received. 

Celebrating  Christmas 

The  J.  W.  Greene  Co.  is  conducting  a  Christ- 
mas tree  event  in  which  ail  of  the  workers  have 
an  opportunity  to  get  rewards  running  from  a 
bottle  of  perfume  to  an  Orthophonic  Victrola. 
The  particulars  were  made  known  to  the  force 
at  a  dinner  in  the  Greene  Auditorium.  The 
girls  of  the  store  prepared  the  meal  and  an 
orchestra  from  the  small  goods  department  pro- 
vided music  for  dancing.  President  W.  W. 
Smith,  Sales  Manager  Preston  P.  Brown,  Radio 
and  Talking  Machine  Manager  E.  A.  Kopf,  and 
Small  Goods  Manager  Kenneth  Kneisel  ad- 
dressed the  workers. 

In  the  radio  department  trade  is  more  than 
100  per  cent  better  than  last  year,  E.  A.  Kopf  re- 
ported. The  division  has  started  a  course  to 
instruct  the  entire  sales  force  of  the  store,  in- 
cluding the  piano  staff,  in  installing  and  servic- 
"ng  radio  sets.  This  is  an  economy  move  on 
(he  part  of  the  store,  for  not  infrequently,  while 
making  the  rounds  of  customers  for  prospects, 
a  salesman  finds  an  opportunity  to  be  of  service 
to  a  radio  customer.  Thompson  and  Zenith 
sets  are  selling  briskly.  Bert  V.  Schneider  is 
a  new  member  of  the  sales  staff. 

New  Thompson  Dealers 

The  Toledo  Radio  Co.,  since  the  reduction  in 
Thompson  radio  prices,  has  added  materially  to 
its  volume.  Warren  L.  Kellogg,  vice-president, 
states.  Already  several  new  accounts  have 
signed  contracts,  among  them  J.  S.  H.  Co., 
Fostoria,  O.;  R,  T.  Kennedy  Co.,  Bucyrus,  O.; 
Findlay  Auto  Supply  Co.,  Findlay,  O.;  Bryan 
Buick  Co.,  Bryan,  0.;,Kroegel  &"Parsell,  Crest- 


line. O.,  and  John  Renncr  Piano  Co.,  Sandusky, 
O.  Chas.  E.  Womeldorff,  president,  attended  the 
Cfiicago  Radio  Show. 

In  New  Home 
J.  Hocrmle,  Columbus,  O.,  Columbia  dealer, 
has  moved  into  a  new  store  at  109  Parsons  ave- 
nue, where  he  is  building  an  excellent  foreign 
record  trade.  One  at  a  time  the  entire  Colum- 
bia foreign  catalog  iti  its  various  divisions  is 
being  featured  by  this  store. 

Enlarges  Sales  Force 
At  the  Cable  Piano  Co.  the  sales  force  has 
been  enlarged  through  the  addition  of  C.  E, 
Evcringham.  With  the  Orthophonic,  Panatrope 
and  the  Radiola  and  Zenith  to  work  upon. 
Manager  Leon  Steele  is  convinced  that  holiday 
trade  will  exceed  last  year. 

Stages  Billboard  Drive 
A.  B.  Sauer,  Lorain,  O.,  is  conducting  a  bill- 
board drive  to  acquaint  people  with  the  new 
Columbia  records  and  to  induce  early  Christmas 
shopping.  The  store  is  one  of  the  most  aggres- 
sive in  northern  Ohio  and  lias  come  back  won- 
derfully since  the  tornado  which  wrecked  a 
large  portion  of  the  city. 

Await  New  Columbia  Machines 
Don   Flightncr,   Columbia  representative  for 
the  Toledo  territory,  stated  that  right  after  Ihc 
first  of  the  year  the  new  Columbia  line  of  ma- 
chines will  be  offered  to  dealers,  most  of  whom 
are  now  clearing  the  floors  of  the  old  styles. 
A  Trade  Visitor 
Stanley  Townsly,  of  the  Pennsylvania  Pho- 
nograph Distributing  Co.,  Sonora  machine  and 
radio  jobber,  visited  the  local  trade  this  week. 
As  did  E.  K.  Rogers,  of  the  Ohio  Musical  Sales 
Co.,  Music  Master  wholesaler.    Both  of  the  con- 
cerns have  headquarters  in  Cleveland. 

Morning  World  Gives 

Radio  Sets  to  Invalids 

To  bring  Christmas  joy  to  the  shut-ins  of 
New  York  and  its  suburbs— blind,  bedridden 
and  crippled  men,  women  and  children— the 
New  York  Morning  World  is  giving  1,000  Ra- 
diola III  receiving  sets,  completely  equipped,  to 
the  unfortunate  individuals.  The  receiving 
sets  are  equipped  with  RCA  tubes,  Brandes  Su- 
perior headphones  and  Eveready  batteries.  The 
Briscoe  Radio  Service  Corp.  is  supplying  the 
smaller  accessories  and  a  corps  of  experts  em- 
ployed by  this  company  will  make  the  itistalla- 
tions  of  the  sets. 


Products  of  the 
GENERAL  PHONOGRAPH  CORPORATION 
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Dealers  in  the  St.  Louis  Territory  Look 

Forward  to  Prosperous  Holiday  Season 

General  Increase  in  Sales  Early  in  Month  Seen  as  Foreoinne,  of  Busy  Pre-Holiday  Season-New 
Instruments  Create  Widespread  Interest— Holiday  Drives  Launched  by  Live  Dealers 

St.  Louis,  Mo,,  Dcceniljer  7,— Early  December 

gives  promise  of  better  ChristniiiS  business  in 

talking  machines  than  was  expected  a  montli 

ago.    Not  only  is  there  strong  interest  in  the 

new  Victor  and   Brunswick  models,  sales  of 

which,  for  Cliristmas  delivery,  will  be  limitt-d 

only  by  the  supply,  but  llierc  is  improvement 

in  the  demand  for  old  models  of  all  the  com- 
panies.   This  is  particularly  true  of  the  country 

trade.    There  have  been  an  unusual  number  ot 

country  dealers  in   town  lately  to  gel  goods, 

Harry  Levy,  wholesale  Vocalion  manager  of  the 

Aeolian  Co.,  had  seven  country  dealers  in  on 

one  day  recently. 

Panatrope  Enthusiastically  Received 
The  Brunswick  Panatrope  was  presented  for 

the  first  time  in  St.  Louis  on  Monday,  Novem- 
ber 16.    C  T.  McKelvey,  from  the  Brunswick 

executive  office,  Chicago,  demonstrated  the  in- 
strument and  explained  its  operation  in  a  most 

thorough  manner. 

A  demonstration  was  first  held  privately  for 
the  press  and  music  critics  of  St.  Louis  at  the 
Statier  Hotel.  Monday  evening  at  the  Statlcr 
Hotel  there  gathered  some  175  dealers  and  ihcir 
employes,  who  listened  most  attentively  to  the 
demonstration  of  the  PaTiatropc.  J.  H.  Ben- 
nett, manager  of  the  Brunswick  Co.  in  St. 
Louis,  introduced  Mr.  McKelvey  and  made  a 
few  brief  remarks  concerning  the  policies  of  the 
Brunswick  Co. 

After  Mr.  McKelvey  had  detailed  those  things 
which  led  the  Brunswick  Co.  to  electrical  rec- 
ording and  then  synchronizing  for  the  first  lime, 
the  electrical  recording  with  the  electrical  re- 
production, through  the  medium  of  the  Panii- 
trope,  the  well  known  record,  "Collegiate,"  wa> 
placed  upon  the  old  phonograph,  and  while  play- 
ing, the  Panatrope  was  placed  in  operation  and 
gradually  through  the  volume  control  stepped  up 
from  the  first  stage  of  amplification  to  second, 
third,  fourth  and  fifth  stages  and  before  the 
latter  stage  of  volume  control  was  reached,  llie 
old  phonograph  had  been  completely  drowned 
out  by  the  faithful  reproduction  as  was  re- 
produced by  the  Panatrope.  Enthusiastic  ap- 
plause evidenced  the  interest  and  attitude  of  all 
those  in  attendance.    A  varied  selection  of  rec- 


ords wa.^  pl;i>e(i,  from  the  popul.' 
to  those  of  operatic  numbers. 

The  St.  Louis  organi^fation  of  the  Brunswick 
Co.,  immediately  after  the  demonstrations  in  Si. 
Louis  of  the  Panatrope,  proceeded  to  New  Or- 
leans, La„  and  at  thai  point  held  two  demon- 
strations, introducing  the  Brunswick  Panatrope 
to  the  New  Orleans  Iradc  and  public  at  ihc 
Roosevelt  Hotel. 

On  Tuesday  afternoon,  November  24,  a  pri- 
vate demonstration  was  given  lo  about  sixty 
people,  who  comprised  mainly  the  newspaper 
rcprescntitlives,  music  crilici  iind  a  few  other- 
wise prominent  people  of  the  city  of  New  Or- 
leans. 

Tins  demonslralion  was  followed  by  one 
given  in  the  convention  hall  of  the  Roosevelt 
Hotel  on  the  twelfth  floor,  Wednesday  evening, 
November  25.  About  three  hundred  pebple  at- 
tended, including  dealers  and  the  public. 

J.  H.  Bennett,  manager  of  the  Brunswick  Co. 
at  St.  Louis,  gave  these  demonstrations  and  at 
the  conclusion  the  compliments  paid  lo  the 
Panatrope  were  many  in  number. 

The  St,  Louis  organization  of  ihe  Brunswick 
Co.  is  now  hn.^ily  engaged  formulaling  plans 
to  schedule:  lliroi,i.;li.itU  tlic  territory  demonstra- 
tions for  cii;.ili  rs  .lud  liie  public.  Over  niglil  a 
Iremcndous  demand  has  developed  for  llie 
Panatrope  on  the  part  of  clubs  and  various 
civic  organizations,  all  requesting  demonstra- 
tions to  be  given  at  some  one  of  their  meetings 
in  the  near  future. 

Columbia  Dealers  Launch  Holiday  Drives 

I  iiriilliiriii-,  .ii    the   Columbia   branch  during 

111,   Ill  reflect  real  holiday  business.  I'. 

S.  K.niliui,  iji.inager  ot  the  St.  Louis  and  Kan- 
,sas  City  branches,  reports  lhat  business  in  all 
departments  is  very  brisk  and  that  all  Colum- 
biu  dealers  are  preparing  for  real  holiday  busi- 
ness, 

In  fact,  the  holiday  business  has  started  al- 
ready, and  both  records  and  phonographs  are 
showing  a  very  quick  turnover.  Considering 
that  Columbia  has  made  no  announcement  re- 
garding any  cuts  in  the  retail  price  on  their 
phonograph  line,  the  dealers  feel  very  much 
pleased  inasmuch  as  they  arc  permitted  lo  make 


=  Like  changing  the  needle  = 

when  you  adjust  radios  with  DURHAM 

Variable 
Grid  Leaks 


New  Panel  Type  $1.00 
or 

replace    present    fixed  leak 

with  Standard  Type  75c. 
Three  sizes  cover  all  needs 

No.  100—1.000  ohms  to  100.- 
000  ohms  for  all  by-pass 
uses. 

No.  101 — 0.1  to  5  megohms 

for  soft  tubes. 
No.  201A— 2  to  10  megohms 

for  hard  tubes. 


SOME  records  need  loud  needles;  others,  fibres. 
Weak  stations  come  in  better  on  a  high  value 
grid  leak:  strong  ones,  with  low  value.  DUR- 
HAM VARIABLE  Leaks  permit  you  to  "change 
the  needle"  for  both  detector  and  audio  tubes. 
Try  DURHAMS  in  your  favorite  demonstrating 
set.    The  improved  quality  helps  sales. 

Buy  ihiough  your  jobber  spaifyiug 
both  lyf'f  and  Jire 

DURHAM  fiC0..2nc. 

1936  Market  St..  Philadelphia 


margin  O"  their  sales,  considenne 
,l,c  eMra  concession  the  Columbia  Co.  .s  offer- 
ing llie  dealers  at  the  present  lime. 

O  of  the  outstanding  /ea.ures  ot  , he  record 
business  in  the  St.  Louis  and  Kansa  C.ty  ter- 
ry in  the  past  month  has  been  the  .rcu.cr,- 
clous  Slridcs  thai  the  Harmon,  record  1. 
,„adc.  Dealers  are  agreeably  surprised  at  the 
:pLdid  ..uality  or  .hese  records  and  the  , n, 
lurnover  they  are  gclting  on  ihcm  Probabb 
r.  0  the  outstanding  feature,  of  the  Harmony 
situation  is  the  opening  of  the  P^eely  W.ggly 
chain  of  department  stores  i 
rilory.  This  good  work  w; 
Louis  Marks,  who  is  now  lo 

Marks  was  successful  m  Immg  up  the 


1  the  St  Louis  ter- 
,  accomplished  by 
!  located  in  Memphis. 


Piggly  Wiggly  people  for  the  sale  of  Harmonj 
records  in  the  following  stores:  Memph.s, 
Tenn.;  Little  Rock,  Ark.;  Dallas,  Tex.-  San  An- 
tonio, Tex.:  Chattanooga,  Tenn.;  Nashv>lle, 
Tenn  ■  Terre  Haute,  Ind.;  Chicago,  111. 

The' sale  of  the  new  electric  Columbia  records 
is  progressing  in  leaps  and  bounds.  The  out- 
standing question  over  the  entire  territory  -s 
relative  to  the  wonderful  quality  that  the  Co- 
lumbia people  have  put  into  the  new  record. 
Dealers  who  have  heretofore  not  paid  very 
much  attention  lo  Columbia  records  are  now 
becoming  very  active  in  this  respect. 

William  Ockonden,  manager  of  the  Kansas 
ritv  sub-branch,  spent  a  few  days  in  St.  Louis 
la^t'  week,  arranging  for  a  plan  to  produce  a 
big  December  business.  Louis  Marks,  of  Mem- 
phi.,,  Tenn.,  also  spent  several  days  at  the  St. 
Louis  office  last  week. 

Mr.  Marks  has  arranged  to  move  his  family 
lo  Memphis,  Tenn.,  where  he  will  look  after  the 
interests  of  Columbia.  The  Southern  territory 
is  one  Lhat  is  receiving  particular  attention,  con- 
sidering the  big  volume  of  business  Columbia 
is  getting  out  ot  this  territory  at  Uic  present 
lime. 

The  advertising  campaign  that  is  being  run 
by  the  Columbia  Co.  in  the  Kansas  City  and 
St.  Louis  newspapers  is  creating  a  great  amount 
of  talk  in  (he  territory  and  dealers  have  told 
us  thai  thousands  of  people  have  come  into  the 
slores  anxious  lo  iicar  the  new  reproduction  thai 
is  made  possible  through  the  New  Process 
Columbia  record. 

The  several  records  that  have  been  issued  by 
the  Associated  Glee  Clubs  of  America  have  at- 
tracted attention  all  over  the  territory  and 
practically  all  dealers,  regardless  of  the  make 
of  phonograph  they  are  selling,  are  using  these 
records  to  demonstrate. 

Important  Store  Change 

The  sheet  music,  band  and  orchestra  instru- 
ment department  heretofore  conducted  by 
Murray  &  Vollmer  in  connection  with  the 
Thiebes  Piano  Co.,  1104  Olive  street,  has  been 
removed  to  tlie  Baldwin  Piano  Co.,  1111  Olive 
street,  where  it  occupies  space  on  the  first 
fioor.  The  first  floor  space  of  the  Thiebes 
Piano  Co.  building  is  now  occupied  by  a  de- 
partment for  lalking  machines,  records  and 
small  merchandise  conducted  for  the  Thiebes 
Co.  by  Harry  Boxlcy,  who  has  been  a  member 
of  the  Thiebes  organization.  The  talking  ma- 
chines handled  are  the  Sonora,  Royal  and 
Artuphone. 

Brief  but  Interesting 

Roy  Dunn,  of  the  Zenith  Radio  Corp.,  Chi- 
cago, was  here  in  the  early  part  of  December. 

I,  A.  Kicselliorsl,  of  Alton,  111.,  was  a  recent 
\i-itor  here.  He  reported  talking  machines  as 
llie  most  thriving  departmenl  of  liis  business. 

J.  E,  Maunder,  St.  Louis,  distributor  for  the 
Sonora  line  of  talking  machines,  has  returned 
from  a  trip  through  Missouri  and  Oklahoma. 

Records  of  the  Si.  Louis  Symphony  Orches- 
tra were  made  recently  by  a  group  of  techni- 
cians from  the  New  York  laboratories  of  the 
Victor  Talking  Machine  Co.,  headed  by  E.  T. 
King.  The  records  are  lo  be  used  on  the  new 
Victor  machines. 

Otto  Heinemann,  president  of  the  General 
Phonograph  Corp.,  was  here  the  first  week  in 
December. 
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Have  You  Faced 
This  Perplexing  Problem? 


It  Has  A 
Profitable- After-Christmas 
Solution 


Selectron  is  placed  in  posi- 
tion in  a  couple  of  min- 
utes.   No  "installation." 

OU'VE  probably  had  this  experience 
already.  Many  of  the  people  who  want 
to  buy  combination  radio-phonograph 
instruments  won't  buy  them.  They  insist  on 
trading  in  their  old  phonographs,  and  you 
can't  afford  to  accept  out-of-date  machines. 

So  you  can't  sell  these  people — and  yet  they're 
enthusiastic  about  combinations.  You  could 
trade  on  this  enthusiasm,  couldn't  you,  if  you 
had  a  real  connecting  link — to  transforrri  their 
present  phonographs  and  radio  sets  into  true 
combinations? 

Don't  Lose  Record-Playing 
by  '^Speaker  Units" 

Not  just  a  "speaker  unit."  That  causes  too 
much  fussy  trouble  in  order  to  play  records. 
But  some  instrument  that  would  give  radio 
or  record  instantly — at  the  turn  of  a  dial. 
You  know  the  importance  to  you  of  making 
record-playing  easy  instead  of  hard. 


Well,  Selectron  is  this  perfect  missing  link. 

Selectron  fits  back  of  the  turntable,  leaving 
the  tone-arm  undisturbed.  It  gives  a  new 
range  and  quality  of  radio  tone  that  you 
simply  must  hear.  It  completely  satisfies,  in 
every  respect,  the  requirements  of  the  cus- 
tomer who  wants  a  new  combination. 

This  Profitable  Item  Solves 
the  Problem 

It  eliminates  your  trade-in  problem.  Its  retail 
price  of  $19.50  allows  you  a  liberal  profit.  It 
sells  the  people  you  couldn't  sell  any  other 
way.  Merely  to  hear  it  is  enough  to  clinch 
the  sale. 

Order  only  a  single  Selectron  from  your 
jobber.  Hear  radio  through  its  unique 
speaking  elements.  Let  a  few  of  the  "im- 
possible" prospects  for  combinations  hear  it 
and  see  it  work.  We  won't  need  to  urge  a 
re-order. 


Retail  Price 
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Since  its  first  introduction  to  New  York 
music  lovers  on  November  11,  tlie  Brunswick 
Panatropc,  tlic  newest  product  of  Uic  llruns- 
wick-Balkc-Collendcr  Co.,  has  been  demonstrat- 
ed to  capacity  audiences  tliroughout  Eastern 
territory.  These  demonstrations  have  been 
given  under  the  supervision  of  H.  Emerson 
Yorke,  assistant  to  Harry  A.  Beacli,  Eastern 
sales  manager,  phonograph  division,  who  is  one 
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Brunswick  Panatrope  Gets  Enthusiastic 

Reception  in  Series  of  Demonstrations 

Capacity  Audiences  Hear  the  Latest  Product  of  the  Bninsmck-Balke-Collender  Co.  in  a  Number 
of  Eastern  Demonstrations  Under  the  Supervision  of  H.  Emerson  xorne 

New  York  Brunswick  dealer,  sponsored  a  Pan- 
atrope demonstration  at  Hunt's  Point  Palace  in 
the  Bronx,  which  attracted  music  lovers  from 
many  nearby  points.    A  special  demonstration 
of  the  Panatrope  was  also  given  that  same  day 
on  the  sales  floor  of  the  Aeolian  Co.  in  Aeolian 
Hall,  New  York,  under  the  direction  of  R.  U. 
Kcmpton,  manager  of  the  Aoellan  Co.'s  whole- 
sale division.    At  (his  demonstration  the  pres- 
entation  speech  was 
made   by   the  Pana- 
trope   itself,  being 
broadcast   t  li  r  o  u  g  h 
Station    WJ2    by  a 
special    wire    to  the 
I'viiialropc. 

On  November  13 
I  li  e  Tanalropt-  w  a  s 
dcnionstraled  t  o  a 
large  audience  at  the 
annual  church  bazaar 
of  the  Paulist  Fathers' 
Church  in  New 
York,  and  on  the 
same  day  a  novelty 
demonslralion  was 
given  in  one  of  the 
salons  of  the  John 
Wananiakcr  store, 
where  the  demonstra- 
tion was  conpled  with 
a  comparison  test. 
More  lhan  350  were 
present  at  (his  dem- 
onstration, which  em- 
bodied several  unusu- 
al features.  On  No- 
vember 15  the  Pana- 
trope furnished  sacred 
and  cKissical  selec- 
tions before  and  after 
the  lectures  given  by 
Dr.  Burrill's  Literary 
Vespers  at  Aeolian 
Hall.  New  York. 

On  NoveTnber  16 
more  than  lOU  Bruns- 
territory  weie  iIh' 
1.,  at  the  Sylvania  Ho- 
-,  Yorke  dcnionslral mI 
i?s  during  the  totirM' m 


The  Brunswick  Panatrope 
of  the  six  Brunswick  sales  executives  wlm  ai  «i 
tended  the  Panatrope  demonstrations  schu..!  ,ii  m 
Chicago  recently,   thus  becoming   qualihcd  to 
present  adequately  and  interestingly  the  many 
distinctive  qualities  of  this  new  product.  Mr. 
Yorke  is  in  charge  of  all  Panatrope  demonstra- 
tions in  the  Eastern  territory,  and  the  results 
of  his  work  to  date  have  been  exceptionally 
successful. 

Subsequent  to  the  first  Panatrope  demonsira- 
tion  at  Aeolian  Hall  on  November  II.  which 
was  one  of  the  outstanding  musical  events  of 
the  year,  a  series  of  dcnioiislrations  was  ar- 
ranged for  the  purpose  of  introducing  the  Pan- 
atrope 10  music  lovers  throughout  the  East.  On 
November  12  a  capacity  audience  attended 
Wanamaker's  Auditorium  where  the  Panatrope 
demonstration  was  given  with  the  co-operation 
of  Hugh  Ernst,  manager  of  the  Wanamaker 
phonograph  and  radio  departments.  On  the 
same  evening  Duff's  ^iu5ie  House,  well  known 
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BEL-CANTO  PRODUCTS 

Superior  in  Material,  Workmanship  and 
Performance.  Bel-Canto  Adjustable  Loud 
Speakers,  with  massive,  mahogany- finish  cal>- 
inet  at  $17.50.  Goose-Neck  Fibre  Horns,  at 
$10.00  and  $15.00.  Loud  Speaker  Units, 
patented  Flexible  Reed  Tone  Chamber.  The 
Bel-Canto  Recording  Dial,  $2.00.  With  mag- 
nifying glass  $2.50. 

BEl-CAfffO  RADIO  &  TEL.  EQUIPMENT  CO.,  INC. 
872  Broadway  New  York  City 

N.Houni  Jl.lfiW»d  hj  B.k.r-Smil|  Co.. .Int. 
Home  Office:  715  Call  Bldg.    San  F"Y"a  '  nr^  ■ 
Branches    in    Los   Angdw.    Ca^;    1°^^^^'   «  f"  ■ 
Seattle,  Waih. ;  Vancouver.  B   C:  Sa  ' 
Utah;  DenTer.  Colo.;  Chicago.  Ill-;  Bullalo,  M.  Y.. 
New  Yorlc  City 


Ul  in  Ihat  city 

the  Panatrope  severa.    - 

the  day.  An  interesting  program  was  prvi 
in  connection  with  the  demonstration,  intludmu 
addresses  by  E.  B.  Shidddl,  Brunswick  bramli 
manager  at  Philadeli.hia.  and  George  W,  Lyon-, 
one  of  Mr.  Beach's  assistants.  The  newspaper 
comments  in  connection  with  this  demonstra- 
tion were  particularly  interesting,  including  ,m 
exceptionally  laudatory  report  in  ihc  Flibiic 
Ledger,  Philadelphia's  leading;  newspaper. 

On  November  17  the  Fort  Hamilton  Music 
House.  Brooklyn,  N.  V.,  Brunswick  dealer, 
sponsored  a  Panatrope  demonstration  which 
was  attended  by  250  people.  The  adaptation  of 
radio  to  Panatrope  reproduction  was  enthusias- 
tically received  by  this  audience.  On  this  same 
day  Abraham  &  Straus,  prominent  Brooklyn 
department  store,  held  a  series  of  demonstra- 
tions in  the  afternoon  which  was  attended  by 
more  lhan  500  interested  music  lovers. 

At  Baltimore.  Md.,  on  November  17,  a  very 
successful  dealers'  meeting  was  held  under  tiie 
direction  of  Charles  F.  Shaw,  Brunswick  branch 
manager  in  that  city.  Mr.  Yorkc's  discussion  of 
ihc  Panatrope's  many  interesting  features  was 
received  enthusiastically  by  the  dealers,  who 
had  journeyed  from  all  parts  of  the  Baltimore 
territory  to  be  present,  at  the  meeting.  This 
gathering  included  Brunswick  dealers  from 
Maryland,  Virginia,  West  Virginia,  North  Caro- 
lina. District  of  Columbia  and  Pennsylvania, 
and  the  Baltimore  and  Washington  newspapers 


featured  knglliy  accounts  of  the  dcmonstrattOf. 
„  eouncction  with  this  event  there  appeared  ,n 
l,e  Washington  Times  over  the  signature  of 
ss  Je  sic  McBridc  one  of  the  Snest  tnhutes 
that  has  ever  been  paid  by  a  newspaper  cr.t.c  to 
anv  musical  performance. 

0„  November  18  an  invitation  den.onstrat.on 
was  held  at  Montclair,  N.  J.,  under  the  ausp.ces 
of  Robert  C,  Buchanan,  Inc.,  Brunswck  dealer 
in  that  city,  and  was  attended  by  a  rriost  appre- 
ciative audience.  At  the  Brunswick  Salon  in 
New  York  on  November  20  and  21,  two  nnpor. 
tant  demonstrations  were  given;  one  being  an 
invitation  presentation  and  the  other  being  fea- 
tured in  the  New  York  newspapers  the  day  pre- 
viously. The  public  responded  enthusiastically 
lo  the  newspaper  announcement,  and  on  ba  ur- 
day  afternoon  the  Brunswick  balon  was  filled 
to  capacity,  with  standing  room  at  a  preniinni. 

On  November  20  Mr.  Yorke  visited  Boston, 
Mass.,  where  a  series  of  Panatrope  demonstra- 
tions was  given  under  the  direction 
L  Spencer,  manager  of  the  Brunswick  branch 
in  that  city  On  the  afternoon  prior  to  the 
official  demonstration,  twenty-seven  special 
newspaper  representatives  and  critics  from  New 
England  newspapers  were  invited  to  visit  the 
Brunswick  branch  and  hear  a  private  demon- 
stration of  the  Panatrope.  They  all  accepted 
the  invitation  and  as  a  result  of  their  apprecia- 
tion of  the  instrument  the  leading  New  Eng- 
land newspapers  carried  important  reports  of 
the  musical  qualities,  of  the  Panatrope.  That 
same  evening  seventy  dealers  from  New  Eng- 
land territory  attended  the  Panatrope  demon- 
stration at  the  Brunswick  warerooms,  and  dur- 
ing the  week  of  November  23  demonstrations 
were  given  to  out  of  town  dealers  daily,  with 
Mr.  Yorke  directing  the  activities  of  the  Boston 
sales  staff.  .... 

On  November  24  the  Panatrope  furnished  the 
music  tor  a  dance  given  by  the  accounting  de- 
partment of  the  Pennsylvania  Hotel,  and  per- 
formed splendidly  in  this  important  role.  Mr. 
Yorke's  program  also  included  a  Panatrope 
demonstration  given  at  the  MeAlpin  Hotel,  De- 
cember 12,  before  the  Munsey  Club;  the  New 


Panatrope  Presentation  in  Boston 


.M  I.cfi  Is  Brunswick  Tudor  Plioiiograph— At  Eiuhi  Is 
llii;  Brunswick  Panatrope 

York   Sun   requesting  the   Brunswick   Co.  to 
favor  them  with  this  demonstration.  To-day 
(December  15)  Mr.  Yorke  is  scheduled  to  dem- 
(Cnii/iiiio'i/  nil  [lat/c  88) 


STYLUS  BARS 

for 

Phonographs  and  Radios 

(To  order) 

STYLUS  BAR  &  MFG.  CO. 
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WALL  -  KANE 

Phonograph  Needles 

(The  Original  Ten  Time  Playing  Needle) 

ARE  SOLD 
ALL  OVER  THE 


ana 

Co  9U  ©uv  Ifricnsg  tDc  ^orlo  (©ijet 

Wall-Kane  Needle  Manufacturing  Co.,  Inc. 

Wall-Kane,  Jazz,  Concert  and  Petmecky  Needles 

3922-14th  Avenue  Brooklyn,  New  York 
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Brunswick  Panatrope  Gets 

Enthusiastic  Reception 

{Coiliiiucil  from  I'Oijc  86) 
oiistrnle  the  Panatrope  before  tlic  Boston  Ad- 
•  vcrtising  Club  at  Boston,  Mass,,  and  on  Jan- 
uary 6  he  will  also  present  the  instrument  at 
t!ic  meeting  of  tlie  Talking  Macliiiie  and  Radio 
Men,  Inc.,  at  the  Cafe  Boulevard,  New  York. 

The  splendid  results  incidental  to  Mr.  Yorke's 
activities  and  the  success  attendant  on  his  work 
with  the  sales  organizations  at  the  various 
Brunswick  branches  in  the  East,  arc  emphasized 
in  the  reports  received  recently  from  the  dif- 
ferent Brunswick  branch  managers.  From 
Philadelphia  Mr.  Shiddcll  slates  that  more  than 
1,000  people  attended  a  Panatrope  demonstra- 
tion given  at  the  High  School  Auditorium 
under  the  auspices  of  the  Walk-On  Rug  Co., 
Scranton,  Pa,  More  than  3.000  people  attended 
demonstrations  in  Harrisburg,  Pa.,  given  under 
Ihe  direction  of  three  Brunswick  dealers  in  that 
city— the  J.  H.  Troup  Music  House,  the  Regal 
Co.  and  Pomcroy's  Inc.  The  MacWilliams  Dc- 
liarlmrnt  Store  at  Wilkes-Barrc,  Pa.,  gave  a 
detiionstration  in  an  auditorium,  which  was  at- 
lendcd  by  more  than  1,000  people,  and  at  Head- 
ing, Pa.,  two  successful  Panatrope  dcTnoiistra- 
lions  were  given  by  the  Hangeii  Music  Store 
and  Reifsnyder,  Inc.  In  Philadelphia,  several 
prominent  department  stores  have  given  impor- 
tant Panatrope  demonstrations,  including  N. 
Snclleuburg  &  Co.,  John  Wanamakcr  and 
Slrawbridge  &  Clothier.  Mr.  Shiddell's  pro- 
gram provides  for  further  Panatrope  demon- 
strations in  Trenton,  N.  J.;  Lancaster,  Pa,;  Al- 
lenlown.  Pa.;  Shenandoah,  Pa.;  Wilmington, 
Del.;  Williamsport,  Pa.,  and  Bethlehem,  Pa. 

From  Boston,  Mass.,  Harry  Spencer,  branch 
manager,  reported  that  the  Panatrope  had  been 
successfully  demonstrated  at  the  Capitol  The- 
atre, Springfield,  Mass.,  and  would  be  demon- 
strated throughout  an  entire  week.  The  Forbes 
&  Wallace  music  department  in  that  city  ar- 
ranged for  a  series  of  demonstrations  the  week 
of  December  7,  and  on  December  S  the  Pan- 
atrope was  presented  at  a  mammoth  carnival, 
given  by  the  American  Legion,  in  Maiden, 
Mass.  Further  demonstrations  arc  scheduled 
for  the  next  few  weeks  in  this  territory. 

At  Washington,  D.  C,  Harry  C.  Grove,  prom- 
inent Brunswick  dealer,  is  arranging  for  an  im- 
portant Panatrope  presentation  which  will  also 
include  the  coordination  of  activities  by  the 
Washington  Board  of  Trade,  of  which  organiza- 
tion Mr.  Grove  is  an  active  member. 

In  New  York  territory  various  Brunswick 
dealers  -have  sponsored  Panatrope  demonstra- 
tions the  past  few  weeks,  including  Thomas 
Cabasino  of  Astoria,  L.  I.;  L,  Bamberger  &  Co., 
Newark,  N.  J.,  and  the  Brunswick  Shop,  New 
Rochelle,  N.  Y.  At  the  present  time  Panatrope 
demonstrations  in  this  territory  are  scheduled 
for  various  Connecticut  cities,  among  which  arc 
Bridgeport.  New  Haven.  Hartford,  New  Britain 
id  Deep  Ri 


Many  Fa\W)IeFactorsPlace  the  Trade 

in  San  Francisco  in  Enviable  Position 


Introduction  of  New  Talking  IWachines  and  Othe 
cral  Stimulation  of  Interest  on  the  Part  of  the 

S.AN  lM.^^■.  I--.,  rv,..  December  -l.-Wiih  iiic 
iiilcrij-  l  ill  ill'  (  )i  ili..|>lionic  Virlrola  ninniiig  as 
liigh  .1^  il  w,i^  Oh  the  day  of  its  introduction, 
with  the  demonstration  of  the  Brunswick  Pana- 
tropf  enlhuiing  both  dealers  and  the  public, 
with  Ihe  introduction  of  the  new  RCA  loud 
speaker  and  with  a  brisk  activity  in  the  sale 
of  records,  the  talking  machine  and  radio  trade 
in  this  territory  is  truly  in  an  enviable  posi- 
tiofl.  In  conjunction  with  these  facts,  the  people 
in  both  the  large  cities  and  in  the  smaller  trade 
centers  have  plenty  of  money  from  the  fine  fruit 
juasoii  jnsl  past  and  all  indications  point  to  a 
continuance  of  prosperous  limes,  so  that  lo  the 
music  merchant,  as  well  as  to  ail  trades,  this 
month  gives  all  the  appearances  of  being  a  real 
holiday  season  with  plenty  of  free  spending. 
Orthophonic  Helps  Record  Sales 

The  Orthophonic  Victrola  has  been  a  real 
revelation  to  the  public  and  the  beauty  of  Ihc 
instrument  is  ihal  il  not  only  appeals  in  ilsclf, 
bnt  it  has  the  result  of  stimulating  interest  in 
records  with  the  result  that  the  month -just 
past  has  been  one  of  the  best  record  selling 
periods  enjoyed  by  dealers  for  a  long  time.  The 
drawback,  of  course,  is  ihc  difficulty  in  getting 
instruments  to  sell,  but  dealers  are  certain  that 
the  customers  arc  so  "sold"  on  the  Orthophonic 
lliat  they  arc  all  willing  to  wait  until  delivery  is 
possible. 

Brunswick  Panatrope  Demonstrated 
The  first  demonstration  of  the  Brunswick 
Panatrope  was  given  last  month  at  the  Hotel 
Stewart  and  was  attended  by  some  175  local 
dealers  and  salesmen  from  the  trans-Bay  sec- 
tion. B.  McLennon,  of  the  Chicago  office  of 
the  Brunswick  Co.,  gave  Ihe  demonstration 
and  enthusiasm  ran  high.  Expressions  of  satis- 
faction were  heard  on  every  hand  as -the  merits 
of  the  new  instrument  were  made  evident.  The 
full,  rich  volume  of  tone,  the  clearness  of  each 
note  and  the  absolute  control,  ranging  from 
"fortissimo"  to  "pianissimo"  were  especially  ad- 
mired, Among  the  leading  local  Brunswick 
dealers  are  the  Wiley  B.  Allen  Co.,  Kohler  & 
Chase,  the  Hanson  Music  House,  the  White 
House,  the  California  Phonograph  Co.,  atid  the 
Radio  Art  Studio, 

Recording  Artists  in  Local  Appearances 
The  appearance  of  Herb  Wicdoeft  and  His 
Orchestra,  Brunswick  recording  artists,  at  the 
Orphcum  Theatre,  and  Efrem  Zinibalist,  Victor 
artist,  at  the  Civic  Auditorium,  Iiad  Ihe  effect 
of  causing  demand  for  the  recordings  of  both. 
Dealers  tied  np  with  those  appearances  through 
window  posters  and  displays. 

New  Sherman,  Clay  Branch 
Sherman,  Clay  &  Co,  have  leased  liic  entire 
Rayhonid  Building  in  San  Marc",  C;il.,  for  llieir 
hr;inrli   ^Inrr,  which        tiiidor  the  m;uiai;Cinent 


r  Sound  Producing  Instruments  Results  in  Gen 
Public-Trade  News  and  Activities  of  Month 

TTTi^nk  B,   Long,     It   is  thought   that  this 
-..niporary  lease  is  simply  preliminary  to  the 
predion  of  the  company's  own  building. 
Suggest  Uniform  Service  Charges 

The  board  of  directors  of  the  Music  Trades 
Association  of  Northern  California  has  issued 
the  report  of  a  committee  on  charges  for  serv- 
ices rendered  by  music  dealers.  The  report, 
which  is  detailed  and  complete,  states  that  "m 
fairness  to  the  public,  charges  for  certam  serv- 
ices rendered  by  dealers  should  be  more  uni- 
form." This  table  of  "Service  Charges"  is  rec- 
ommended to  music  dealers  within  the  State  of 
California  only,  for  their  "guidance."  Among 
the  subjects  which  the  committee  considered 
arc  "Talking  Machine;  Phonograph  and  Radio 
Moving,"  "Repairing  Talking  Machine  and  Pho- 
nograph Motors,"  "Erecting  Radio  Antennas," 
"Radio  Inspection  and  Repairs,"  "Boxing  and 
Shipping  Musical  Instruments,"  "Boxing  and 
Shipping  Talking  Machines,  Phonographs  and 
Cabinets,"  "Boxing  and  Shipping  Radio"  and 
"Unboxing  Talking  Machines,  Phonographs, 
■Radio  Sets  and  Cabinets." 

Lachman  Furniture  Co.  Re-Opens  Dept. 

The  Lachman  Furniture  Co.,  which  rc-opcncd 
its  talking  machine  department  after  it  had  been 
done  away  with  for  six  months,  reports  a  big 
demand  for  the  Victor  Orthophonic  and  many 
orders  arc  being  received  subject  to  delivery. 
The  department  is  under  the  management  of 
Miss  Geneva  Newell,  who  is  well  known  in  tlie 
trade,  having  formerly  been  connected  with 
Sherman,  Clay  &  Co.  This  establishment  also 
carries  the  RCA  line  of  radio  equipment. 
Overwhelmed  With  Orthophonic  Orders 

Dealers  are  simply  overwhelmed  with  orders 
for  the  Orthophonic  Victrola,  according  to  Rob- 
ert Bird,  of  the  Victor  Co.  The  shortage  this 
Christmas  is  going  to  be  acute  all  over  the 
country,  Mr.  Bird  said,  and  every  dealer  is 
bringing  his  efforts  to  holding  the  customers'  in- 
terest till  the  early  part  of  the  year.  The 
Japanese  Prince  Asaka,  who  sailed  for  Japan 
yesterday,  bought  one  of  these  instruments  for 
himself  and  one  for  his  secretary.  They  took 
them  with  them.  Luther  Burbank  is  one  of 
■those  who  have  orders  in,  as  soon  as  the  deal- 
ers have  stock. 

Credenza  Parties  Are  in  Vogue 

G.  Mayer,  of  the  Victor  Co.,  is  back  in  San 
Francisco,  after  visiting  the  South  in  the  inter- 
ests of  the  new  Orthophonic  Victrola.  He  found 
swift  response  from  the  "movie"  colony  in  Hol- 
lywood, especially  to  the  Credenza  type.  It  be- 
came the  fad,  while  he  was  there,  to  have  Cre- 
denza parties  with  twenty  to  forty  people  pres- 
ent. These  parties  took  place  at  the  homes  of 
various  screen  stars,  many  of  whom  have  put 
ill  oviler';  lor  Crcdciu.is. 


a  ilcrrp  Cfjrtgtmag 

anb 

^  ?^appj>  anb  ^rosperoug  jSetu  gear 

We  extend  these,  our  heartiest  wishes,  to  the  trade  at  the  beginning  of  what 
promises  to  be  an  exceptionally  happy  and  prosperous  New  Year  for  the  talk- 
ing machine  dealer. 

The  remarkable  achievements  of  the  talking  machine  industry  during  this  year 
would  indicate  that  1926  will  prove  a  prosperous  year  for  all  branches  of  the 
trade. 

VAN  VEEN  &  COMPANY,  Inc. 

313-315  East  31st  Street,  New  York  City  Thont  Leiinstoo  9956-2163 
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arrow-nuitkcd  6\se  in 
above)  which  thcowa  (one 
from  phonograph  diaphragm 
into  lonc-nrm,  or  shiiU  o<I 
diopliragra  entirely  and 
throws     tODC     from  radio 

thence  to  phonograph  (one 
chamber.  Tonc-nrm  is 
Quail 'Tone  drawn  ;ioaniIo5S 


DURO  METAL  PRODUCTS  CO., 
2049-59  m.KUdare  Avenue 
CHICAGO,  ILL. 


Adjustable  ni 
lusual  clorificaiion  ot  tone. 
Core  of  laminated  Iyp« — 
but  silicon  alccl.  Diaphragm 
of  silicon  atcel.  Magnet  of 
large  horse-shoe  solid  type, 
of  tungsten  steel.    Cord  of 


of  dyes, 
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Survey  of  Conditions  in  the  Pittsburgh 

District  Gives  Cause  for  Trade  Optimism 

Prosperity  of  Entire  Territory  Puts  Trade  in  a  Happy  Fmme  of  Mind  as  the  H°"day  Buying  Sea- 
son  Gets  Under  Way-Ad  Men  Hear  Orthophonlc-Panatrope  Scores-Other  News 

Auiuiig  ilie  sets 


Pittsburgh,  Pa.,  DL-cembur  7.— Talking  machine 
dealers  of  the  PiUsburgh  district  are  much 
pleased  with  the  outlook  for  business.  'Ihis  is 
based  on  a  survey  of  business  cmnJiliou^  '1'^- 
Pittsbnrgh  district  just  coinrikii-il  hy  llif  i'tils- 
burgli  Association  of  Credit  Mtu,  ^howuig  thr 
best  outlook  in  more  llian  a  year,  according  to 
Secretary  L.  I.  MacQueen.  The  slatcmenls  re- 
ceived by  the  Association  came  from  more  llian 
100  towns  in  this  district  and  nearly  all  of  llicm 
report  increased  employment,  both  in  the  manu- 
facturing and  mining  sections.  This,  it  is  declared, 
is  the  most  encouraging  sign  that  has  happened 
in  a  long  time  and  proves  conclusively  thai  the 
buying  power  of  the  workers  will  be  increased 
because  of  increased  employment  and  that  this  is 
already  being  reflected  in  retail  circles,  as  well 
as  wholesale,  in  increased  demands  for  mer- 
chandise and  particularly  seasonable  ami  nccs- 
sary  things.  The  summary  of  the  situation  as  it 
cxi,sts  is  being  sent  onl  to  the  metiihers  of  the 
Association,  wbich  issues  a  monthly  report 
garding  the  situation  as  obtained  within  a  radius 
of  from  50  to  100  miles  of  PiUsburgh,  which  is 
the  purchasing  center  for  millions  in  that  terri- 
tory. 

Advertising  Men  Hear  Orthophonic 

Over  150  members  and  guests  of  the  Pills- 
burgh  Advertising  Club  at  their  weekly  luncheon 
at  the  William  Penn  Hotel  were  entertained  by 
Chaunccy  R.  Parsons,  manager  of  the  Victrohi 
department  of  the  Roscnbauin  Co.,  wlio  demon- 
strated and  spoke  on  "The  New  Orthophonic 
Victrola,"  L.  W.  Morgan,  Victor  representative, 
assisted  in  the  demonstration.  Mr.  Parsons  was 
introduced  by  Edward  M.  Power,  president  of 
the  club.  He  gave  a  very  comprehensive  and 
interesting  story  of  the  new  Victrola  and  told 
of  the  methods  that  were  being  utilized  to  mer- 
chandise it.  The  attendance  at  this  meeting  was 
the  largest  in  months  and  a  large  number  of 
persons  remained  after  the  demonstration  to  in- 
spect the  Orthophonic  Victrola  and  to  ask  ques- 
tions of  Mr.  Parsons  and  Mr.  Morgan. 

Retailer  Stages  Radio  Show 

F.  C.  Wampler  &  Son,  Inc.,  talking  machine 
and  radio  dealers  at  S\9  Walnut  street,  McKees- 
port,  held  a  radio  show  thai  lasted  one  week 


in  their  show  and  sales  rooms, 
on  display  were  those  of  the  Radio  Corp,  of 
America,  Fada,  Freed- Ifisemann  and  Croslcy. 
To  accommodate  persons  who  were  busy  dur- 
ing the  day,  the  show  w^is  kept  open  evcnmgs 
and  it  was  well  attended.  Wampter's  is  one  of 
the  pioneer  radio  firms  of  the  western  Pennsyl- 
vania district. 

Formal  Opening  at  Eoggs  &  Buhl 
The  formal  opening  of  the  new  Music  Gal- 
leries of  Boggs  &  Buhl,  the  well-known  depart- 
ment store  of  the  Steel  City,  took  place  the 
week  of  November  16  and  was  visited  by  a  large 
number  of  music  lovers.  A  special  section  m 
the  galleries  has  been  set  aside  [or  the  Victrola 
salon  where  ihc  new  Orthophonic  Victrola  is 
on  di■^play.  A  scries  of  public  dcmonslralions 
was  h.ad  during  the  week,  which  were  much  en- 
joyed. The  music  department  is  under  the  su- 
pervision of  W.  H.  McConnell. 

Orthophonic  Entertains  Rotary  Club 
riu-  Rotary  CUib  of  Pittsburgh  was  given  a 
iHMSt  delightful  entertainment  throuyh  the  cour- 
lisy  of  1.  C.  Ronsli,  a  member  of  the  club  and 
president  of  the  Standard  Talking  Machine  Co.. 
Victor  distributor.  For  the  benefit  of  the  mem- 
bers of  the  club  Mr.  Roush  arranged  lor  a 
demonstration  of  the  new  Orthophonic  Victrola, 
Miss  Marguerite  Strcetcr,  of  the  Victor  Talking 
Machiui:  Co.'s  staff,  was  present  and  dcmon- 
>lralcd  the  new  machine  to  the  great  delight  of 
llie  guests  at  the  limcheon. 

Enthusiastic  Reception  of  Panatropc 
Daily  demonslralioTis  arc  being  given  at  the 
Pittsburgh  offices  of  the  Brunswick  Co.,  of  the 
m-w  Brunswick  instrument,  the  Panatropc.  The 
reception  given  ihe  Panatropc  by  the  deal- 
ers was  most  enthusiastic.  Fvcryone  who 
heard  the  new  instrument  marveled  at  the  vol- 
ume which  the  instrument  was  capable  of  pro- 
ducing, and  discussed  the  possibilities  of  the 
use  of  the  new  inveiUion  in  substituting  for  or- 
chestras. According  to  estimates  made,  there  is 
a  lot  of  good  hn-^iness  in  that  line  now,  and  for 
the  future.  The  fi:ilurc  whicii  was  discussed 
next  extensively  was  the  wonderful  control 
which  was  demonstrated.  The  clearness  with 
which  certain  sounds  were  reproduced,  which  in 


CjHookup 
forDealers 

that 
Eliminates 
Interference 


When  a  Radio  Dealer  "hooks  up"  with 
the  House  of  Hommel — he  is  assured  of 
the  closest  co-operation  and  of  a  dealer 
service  unexcelled,  if  even  equaled,  by 
any  other  radio  jobber. — all  of  which, 
means  greater  profits  for  Hommel 
Dealers. 

The  numerous  user  incjuines  referred  to 
their  dealers — their  policy  of  wholesaling 
only— the  large  stocks  of  reputable  radio 
WHOLESALE 

 .  _ 

-3r 


equipment  carried  at  all  times  for  im- 
mediate shipment  to  dealers — their  in- 
spection and  repair  department— their 
modern  display  room, — are  but  a  few  of 
the  many  features  of  Hommel  Service 
that  are  responsible  for  the  reputation 
and  success  of  the  Hommel  organization 
to-day, 

Hommcl's  Encyclopciila  No.  466-W  tells  the 
slory  In  detail.    Write  for  your  copy  to-day. 

EXCLUSIVELY 


929  PENN  AVENUE 


PITTSBURGH.  PA. 


to  Aid  Radio  Dealers 

Ludwig  Hommel  &  Co.,  Radio  Distributors, 
Have  Just  Issued  a  Booklet  on  Servicng  Ra- 
dio Which  Should  Prove  of  Value  to  Dealers 

P,rrs,nu.r.T<,  Pa.,  December  S.-Ludwig  Hom- 
mel &  Co  of  this  citv,  distributors  o,t  the  Radio 
Corp  of  America  and  other  wdl-known  manufac- 
mrers  of  radio  sets  and  accessories,  have  )ust 
published  an  attractive  booklet  as  an  aid  to 
dealers  which  is  entitled  "Hommel  s  Service 
Manual."  Ludwig  Hommel  &  Co.  are  also  pub- 
lishers of  the  "Hommel  Encyclopedia  of  Radio, 
which  is  in  the  nature  of  a  radio  catalog. 

In  the  RCA  line  each  model  is  treated  sepa- 
rately, listing  the  possible  troubles  that  might 
arise  and  the  methods  of  correcting  faults. 
There  is  also  included  a  chart.  There  are 
also  suggestions  for  servicing  Fada  and  Cros- 
ley  receivers  and  Crosley  Musiconc  loud  speak- 
ers for  radio  sets. 

In  the  foreword  it  is  staled  that  this  service 
manual  is  presented  to  the  dealer  "to  help  you 
to  better  service  your  customers."  Also  the 
dealer  and  his  service  men  arc  cordially  in- 
vited to  visit  Ludwig  Hommel  &  Co.  to  see 
their  service  men  do  the  work.  Sucli^  work 
which  is  beyond  the  scope  of  the  retailer's  own 
service  men  Ludwig  Hommel  &  Co.  suggest 
should  be  brought  to  their  service  department. 


the  past  have  been  beyond  the  recorders'  art, 
was  noted,  and  the  range  from  the  lowest  to 
the  highest  notes  was  approved. 

Featuring  De  Forest  Radio 

The  Pittsburgh  Radio  &  Appliance  Co.,  112 
Diamond  street,  distributor  of  the  De  Forest 
products,  reports  the  outlook  for  the  holiday 
trade  as  exceptionally  brisk.  The  company  has 
a  fine  showroom  where  demonstrations  are  given 
daily  and  displays  of  the  De  Forest  products  arc 
shown.  Much  interest  is  manifested  here  in 
the  De  Forest  F-5-M  set,  which  is  regarded 
as  a  notable  distance  getter.  M.  W.  Kunkel, 
secretary  of  the  company,  and  manager  of  the 
sales  department,  is  much  pleased  over  the  in- 
terest that  is  shown  in  the  De  Forest  line  by 
the  local  dealers.  ; 

To  Fight  Holiday  Frauds 

Plans  have  been  perfected  between  the  Retail 
Credit  Men's  Association  and  the  member 
stores  for  reducing  frauds  to  the  minimum  dur- 
ing the  holiday  rush.  Secretary  F.  A.  Catcn 
announced.  Tins  action  is  the  result  not  only 
of  a  discussion  of  the  matter  by  members  of 
the  organization,  but  through  co-operation  of 
the  detectives  of  stores  and  other  agencies  in 
helping  to  rid  business  establishments  of  those 
persons  who  endeavor  to  take  advantage  during 
the  holiday  period. 

Tie-up  With  Victor  Artist 

John  McCormack,  the  well-known  Irish  tenor 
and  Victor  artist,  sang  in  Syria  Mosque,  Pitts- 
burgh, on  the  night  of  November  30,  before  a 
large  and  enthusiastic  audience.  An  audience  of  , 
over  4,000  persons  was  present.  Lauri  Kennedy, 
'cellist,  and  Edwin  Schneider,  pianist,  accom- 
panied Mr.  McCormack.  Paul  Whitcman  and 
His  Orchestra  made  their  debut  to  a  Uniontown 
audience,  which  could  have  been  larger  but 
hardly  less  appreciative,  at  the  State  Theatre  on 
the  night  of  November  28.  Offered  under  the 
auspices  of  the  W.  F.  Frederick  Piano  Co., 
Dcwitt  H.  Conway  in  charge,  the  presentation 
marked  another  high  light  in  the  local  effort 
to  give  the  finer  things  of  Ihe  musical  art  to  the 
public  through  the  medium  of  the  spacious  State 
playhouse. 

Enjoys  Big  Business  Volume 
I  iidwig  Hommel  &  Co.,  radio  jobbers  at  929 
Penn  avenue,  report  a  very  satisfactory  vol- 
ume of  business  in  radio  sales.  The  firm  main- 
tains an  inspection  and  repair  department,  so 
that  testing  can  be  checked  before  shipment 
and  repairs  made  without  sending  tlic  equipment 
to  the  factory.    Mr.  Hommel  is  of  the  opinion 
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lliat  llie  1925  holiday  season  will  be  one  of  the 
best  in  the  history  of  the  company. 

Good  Edison  Demand  Continues 

The  Buchn  Phonograph  Co.,  distrlhulor  of 
the  New  Edison,  Edison  records,  the  Edison 
Diamond  Amberola  and  Blue  /Vmberol  records, 
reports  tlic  outlook  for  (he  holiday  season  as 
very  bright.  The  demand  for  the  new  Edison 
phonograpli  is  keeping  up  well,  according  lo  re- 
ports from  the  various  retail  dealers. 

Holiday  Sales  of  Columbias 

Columbia  phonograph  dealers  arc  highly 
pleased  with  the  business  that  is  beginning  to 
start  as  a  pre-holiday  feature.  The  console 
models  appear  to  be  the  best  sellers,  while  the 
demand  for  the  latest  popular  records  of  Co- 
lumbia make  is  quite  pronounced. 

Satisfactory  Sonora  Sales 

Sales  of  the  Sonora  radios,  speakers  and  pho- 
nographs, which  are  handled  by  the  Pennsyl- 
vania Phonograph  Distributing  Co..  with  offices 
in  the  Wabash  Building,  Pittsburgh,  are  show- 
ing up  well,  according  to  reports  from  the  re- 
tail trade.  The  Sonoradio  is  a  very  popular 
seller  and  repeat  orders  from  retail  dealers  are 
the  rule. 


Radio  Merchandising  Im- 
provements Feature  Trade 

Dealers   Have   Profited   by   Early  Mistakes- 
Window  Displays  Are  Important  Sales  Aids 

lietail  radii-'  merchandising  has  undergone 
marked  development  in  recciU  months  as  far  as 
ideas  and  policies  go.    No  longer  are  the  lead- 


Victor  Dealers  Provided 
With  Christmas  Sales  Aids 

Every  Possible  Avenue  of  Overcoming  Sales 
Resistance  and  Attracting  Customers  to  Store 
Covered  in  Wealth  of  Material 

The  Christmas  sales  helps  for  Victor  dealers, 
prepared  by  the  Victor  Co.,  arc  many  and  varied 
and  if  put  to  proper  use  by  the  dealers  should 
result  in  stimulating  sales  to  a  great  degree.  The 
window  posters  and  consumer  literature  deal 
naturally  with  the  Orthophonic  models,"  and  the 
four  models  are  attractively  illustrated  and  fully 
described.  Of  particular  interest  is  a  clever 
calendar  idea,  the  only  dates  appearing  being 
those  of  Fridays  with  the  message  that  new 
Victor  records  are  available  every  Friday.  The 
other  spaces  are  occupied  by  pictures  of  Victor 
artists. 

The  December  record  bulletin  has  a  center 
.  spread  devoted  entirely  to  Victor  Christmas 
recordings,  seasonal,  sacred  and  children's  rec- 
ords being  listed.  Posters  of  Christmas  records 
for  display  in  windows  and  booths  are  also  in- 
cluded in  the  wealth  of  material  provided  deal- 
ers. The  gift  certificates  for  records  or  albums 
of  the  Music  Arts  Libr.ary  have  also  been  dis- 
tributed. 


Concentration  on  a  -ingk-  line,  and  in  sonic 
cases  on  a  few  lines,  and  dignified  and  novel 
displays  are  raising  the  standards  and  sales  of 
the  retail  radio  industry.  More  than  ever  be- 
fore, dealers  have  become  acqnainled  with  the 
advantage  of  concentration  on  a  single  line  of 
nationally  advertised  and  popular  sels,  with  per- 
haps two  or  Ihrcc  other  lines  to  mecl  demands 
for  snjaller  priced  receivers  or  for  spiciat  cah- 
iTiets. 


Multi-Golor  Window  Cards 
Feature  Plaza  Kompact 

The  Plaza  Music  Co.,  10  West  Twentieth 
street.  New  York  City,  is  sending  lo  the  trade 
multi-color  window  display  cards  to  be  used  in 
exhibiting  the  new  camera-size  Kompact 
phonograph.  This  miniature  talking  machine,' 
the  latest  addition  to  the  Plaza  Co.'s  line,  has 
in  a  few  weeks'  time  proved  one  of  the  most 
popular  products  this  company  has  ever  manu- 
factured. The  Plaza  Co.  has  arranged  to  care 
for  a  very  heavy  sale  of  these  instruments  dur- 
ing the  holiday  period  and  this  is  warranted  by 
tlie  initial  orders  received  from  the  trade  on 
this  unique  portable. 

Now  Making  Talking 

Machines  in  Mexico 

A  recent  consular  report  from  Guadalaiara, 
Mexico  states  that  a  company  has  been  organ- 
ized there  tor  the  manufacture  of  phonographs. 
The  present  output  is  eighty  machines  a  weelc 
of  varying  sizes  which  retail  at  prices  from  65 
pesos  to  365  pesos. 

Extensive  alterations  on  both  the  interior  anil 
exterior  of  the  August  Korn  Music  House, 
Michigan  City,  Ind,,  were  recently  completed. 


A  Window  of  the  Type  That  Sells  Merchandise 
ing  establishments  filled  with  all  kinds  of  appa-        In  the  photograph  arc  shown  the  striking  cf- 
■atus  in  the  first  place;  and  in  the  second,  the     fccts  of  such  concentration,  backed  up  by  an  at- 
tractive display.    The  picture  is  oi  a  leading 


windows  are  given  over  to  the  most  attractive 
of  displays,  arranged  by  experts. 


store  in  New  York  City. 


Exclusively  Wholesale  Service  in  the 
PITTSBURGH  DISTRICT 


Atwater  Kent  Equipment 
Pooley  Radio  Cabinets 

French  Ray-O-Vac  Batteries 
Exide  Storage  Batteries 
Balldte  Products 

Weston  Radio  Plugs 
Brach  Antenna  Sels 

Westinghouse  Storage  Battcrie 


909  Penn  Avenue         T.i.phone  au„Uc  0539 

Catering  eBpecially  to  niu§ic  dealers 


Pittsburgh,  Pa. 


THE  TALKINGJVIAXHINE_W^^ 


92   

Both  Talking  Machine  and  Radio  Sales 

Brisk,  Is  Report  of  Twin  Cities  Trade 

series  of  Brunswick  Pana.rope  De„,=ns.ra.io„s  Attended 

Stage  Co-operative  Ad  Campaign-Radio  Demand  Contmues  Heavy 

son  „l,.,M08ra„l,  bn.inos        b™„  eoo.1  and 

r.-cord  sales  nrocl.  sliniulalcd.    The  Dc  I'orcst 

radio,  Willi  new  balanced  circuit  F-S,  is  proving 

M.iiisiiallv  successful  with  lliis  house. 

Inaugurates  Holiday  Drive 

William  A,  I.inquist,  president  of  the  Musical 

lustruniciu  Supply  Co.,  has  iuauguraled  a  very 

iutercsline  campaisn  lo  increase  holiday  sa.es. 

It  lias  pul  out  forly-lxvo  large  billboards  .advcr- 

lising  free  music  lessons  wilh  holiday  goods. 

Moving  Columbia  Phonographs 

Mrs.  Helen  D.  Bcggs,  manager  of  the  I  olum- 

bia  branch  here,  has  had  a  busy  and  successful 

month  in  closing  out  llic  ol.l  line.    The  new 

models  arc  especUd  in  January.     Crilics  who 

have    heard    llic    Mi-dia    Lcvilsky   record  "la 

II  "    I    i.r.    Ii    In  he  an  oulstanding 
i  ampam  ll.i     ih '  tin    i'    'o    ul  an 

achievcimiil  this  will  be  featured  m  advertis- 
ing next  month. 

Adler-Royal  Line  Going  Well 
.\dler-Roval  lines  are  going  well  and  bolh 
Air  Sprague  and  Mr.  Warren,  Northwest  dis- 
tributor, have  been  on  successful  Irips  through 
their  territory.  W.  F.  Warren  reports  both 
phonograph  and  radio  sales  most  excellent,  es- 
pecially in  the  Forks  River  Valley  district  of 
Wisconsin.  Visitors  at  Adler-Royal  lieadcuar- 
lers  include  Mr.  Cliff,  of  the  Broadway  Musie 
Co.,  Fargo,  and  Mr.  Pierce,  of  the  Pierce  Book 
Store,  Faribault,  Minn. 

Effective  Co-operative  Advertising 
A  group  of  local  Atwatcr  Kent  dealers,  in- 
cluding the  Metropolitan  Music  Co.,  B.  L 
Ecker  Co  Inc.,  and  Powers,  co-operated  witb 
the  Rciuhard  Bros.  Co.,  Northwestern  distrib- 
utor of  Atwatcr  Kent  products,  in  inserting  ad- 
vertisements^^ 

New  Columbia  Orchestras 

The  Columbia  Phonograph  Co.,  New  York, 
announces  two  new  orchestras  whose  first  Co- 
lumbia records  will  be  released  shortly.  They 
are  the  Ipana  Troubadours,  playing.  Say,  Who 
Is  Thai  Babv  Doll?"  and  "Paddliii'  Madeliii 
Home,"  and  the  Clyde  Doerr  Saxophone  Or- 
chestra playing  two  popular  numbers.  


MiNMACoiis  ANi.  St.  PAtii.,  MiNN..  ncceuiher  7. 
-Those  dealers  who  have  new  models  and  none 
for  deliverv  are  nevertheless  jubilant  over  iheir 
ofders,  while  the  dealers  who  arc  relying  on 
their  old  lines  are  also  celebrating  because  they 
have  the  machines  to  fill  the  orders. 

Many  at  Panatrope  Demonstration 

The  Brunswick  Co.  lias  given  live  highly  suc- 
cessful demonstrations  of  the  new  Panatrope 
in  the  East  Ballroom  of  the  Curtis  Hold  nii 
Monday  and  Tuesday,  November  23  and  2^. 
About  one  hundred  and  fifty  dealers  from  all  o! 
tlie  Northwest  Slates  attended  Those  who 
had  the  privilege  of  hearing  this  new  creation 
were  greatly  impressed  and  the  ciilhii.iasin  of 
llie  Brunswick  people  was  shared  by  ihc  musi- 
cal rciiresenlalives  of  the  press.  llninswick 
Hadiolas  are  going  over  big,  Says  "Doc 
O'Neil,  local  manager,  and  the  special  Radiola 
No.  6  has  been  particularly  popular. 

Great  Activity  at  Beckwith  Co. 

There  is  feverish  activity  at  the  George  C. 
Beckwith  Co.  Victor  headtjuarters  these  days, 
with  many  out-of-town  dealers  coming  in  to 
talk  over  the  Orthophonie  reception.  C.  is. 
Bennett,  manager  for  this  company,  is  on  a 
trip  through  the  Southern  territory  and  reports 
enthusiaslicallv  of  conditions  so  far  cncotmtercd 
in  Nebraska  and  Iowa.  Mr.  Coleman,  nianagcr 
o!  the  recently  reorganized  radio  department, 
says  that  the  company  has  established  about 
three  hundred  new  Music  Master  dealers  within 
the  last  two  months.  Their  orders  have  kept 
headquarters  on  the  jump,  but  the  supply  is 
coming  in  more  adequately  now.  The  Sunday 
evening  remote  control  concerts  from  New 
York  over  WCCO  are  stimulating  the  ''«'"»'"' 
for  records  by  the  artists  who  arc  featured,  Mr. 
Coleman  says. 

Radio  Demand  at  Hanley  Co, 

The  Hanley  Piano  Co..  carrying,  in  addition  lo 
its  several  piano  lines,  the  Brunswick,  is  doing 
a  nice  business  in  this  field  and  is  almost 
swamped  with  radio  orders. 

Big  De  Forest  Demand 

A  1..  TiHial,  secretary  of  the  I.awrciiec 
Luckcr  lo.  l  ihM>ii  dislrihiilor,  says  that  Edi- 
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showing  the  A.wat  r  Ke"' 
mous  personages  in  "'e  a  ,. 
world  such  as  Harrison  F"'!"'. Jj;"  ^s, 
George    Ade,    diaries  and    Ka.h  «n^^^ 

James  "'"'^'-'''^-/  '.f  ^rth  o^iinir  Atwatcr 
artists  to  appear  in  '°  mentioned 
Kent  broadcasting 

Thermiodyne  Installed  «  Hotel 
The  installation  of  radio  '2J'„°, 
,els  for  the  benefit  of  ^„'\^  '^„'st  Wes 

adopted  by  the  managers  <>'  practice 

:fi-:'^r;^d^r;::^o;'e:der^ 


^wwirSMfRiAL  NUMBER 

THAT  SURE  IS 


Branch  Office.^- 
ATLANTA 
DALLAS 
PHILADELPHIA 
CHICAGO 
PITTSBURGH 
DETROIT 
MIMNEAPOl-IS 
KAKSAS  CITY 
DENVER 
BUFFALO 
BOSTON 
OMAHA,  NEB. 
LOS  ANGELES 
PORTLAND 
TOLEDO 
ST,  LOUIS 


If  snnieoiic  waiUs  to  give  you  something  for  nothing  .     .  hesUaiti. 

iSVciris'  rsSLt't— .  Each  tube  serial  num- 
bered^dentified  by  a  guarantee  eertifiealc,  for  you  protecl.on-for 
your  satisfaction.  s«/e-ii..y  Snpertrons. 

SUPERTRON  MFG.  CO.,  Inc.   ::    HOBOKEN,  N.  J. 

S  U  P  E  R  T  R  OJ± 

SERIAL  NUMBER 


Fine  Hotel  Setting  for  a  Radio  Set 
,0  the  visiting  guests  and  it  has  its  value  of 
having  the  radio  set  brought  prominently  to 
the  attention  of  the  public  with  benefit  to  the 
manufacturer  and  dealers  of  the  "«'.'"  '"■ 
question.  The  Commodore  Hotel,  of  this  city, 
recently  installed  the  Thermiodyne  receiver, 
made  by  the  Thermiodyne  Radio  Corp.,  New 
York,  in  the  lounge  of  the  hotel.  The  accom- 
panying photograph  gives  an  idea  of  the  lux- 
urious setting  in  which  the  instrument  is  placed^ 


Popularity  of  Trinity 
Six  Radio  Reaches  Canada 

The  fame  of  the  Trinity  Six,  manufactured  by 
the  Beacon  Radio  Mfg.  Co.,  of  Brooklyn,  N.  Y., 
has  spread  to  Canada,  according  to  E.  J.  Totten, 
general  sales  manager  of  the  company,  who  has 
just  returned  from  a  Canadian  trip.  Mr.  Tot- 
ten reports  that  he  secured  very  good  repre- 
sentation  for  the  Trinity  Si%  in  Toronto  and 
other  Canadian  cities.  .      e      j  , 

The  daily  "Trinity  Six  Hour"  being  broadcast 
at  noon  over  Station  WRNY  is  meeting  with 
considerable  popularity  among  radio  fans.  I- 
Goldberg,  president  of  the  company,  states  that 
he  has  received  reports  of  reception  of  many 
distant  points  over  the  Trinity  Six. 

Ed.  Smalley  With  Columbia 

Ed  Smalley,  formerly  a  Columbia  recording 
artist,  has  relumed  to  the  Columbia  fold,  and 
his  first  recording  in  two  years  is  to  be  re- 
leased shortly.  It  is  a  coupling  of  two  popular 
numbers.  "Roll  'Em  Girls"  and  "O  Lovey,  Be 
Mine." 


Baker  Opens  Branch 

\  new  music  store  known  as  the  Baker  Music 
House,  Inc.,  has  been  opened  at  Saratoga 
Springs.  N.  Y.,  with  Fred  J.  Mcllen  as  man- 
-iqcr.  The  cslablishmcnt  is  one  of  llie  most 
tnctive  devoted  to  the  sale  of  musical  iiislni- 
ineiits  ill  this  section. 


$2-00 

Canada,  $2.75 


Occupies  New  Quarters 

The  J.  H.  Johnson  &  Sons  Co..  Alliance,  O.. 
liaiidling  Victor  talking  machines  and  records, 
has  moved  to  new  quarters  at  216-20  East  Mam 
street. 
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Model  No.  39 

The  Radio  Receiver  that  is  taking  the 
country  by  storm.  Six  tubes— three  stages 
of  resistance  coupling— t\vo  stages  of  low 
loss,  efficient  radio  frequency  employing 
Straight  Line  Tuning.  Eakelite  walnut 
panel,  beautifully  decorated  in  gold.  Ocn- 
Sine  walnut  Snished  cabinet.  And  bu.lt 
in  a  laboratory  by  experts. 


Never  Done  Before! 

io  Other  Set  Like  It  at  the  Price 


the  Amplex 
t  mean 


HERE  »  your  ch«.«  to  seU  .  b.««  «tl  Jo.  I«s  money  .»d  .dl  more     tor  th. 
D.  Ex«  i.  tS.  mo.,  phenomenal  value  eve,  offered  the  pnhbc-  .nd  we  don 
maybe."  Just  slanee  over  the  ,pedfie.6on.  and  judee  for  your^lf. 

S,X  ,„be^th,ee  ,.a.e.  o.  re.U.a„ce-coup.ed  '-^'^^X^'l~'Z^^^, 
dUlortion.    Two  .taoe.  of  .traluht  line  low  lo..  R.  F..  (he  taml  tna.  man 

help.  bHn.  in  that  OXs^Uon.  -"^/f:^j:^::^T:7Z^^^^^^^^ 
been  for  years  endorsed,  recommended  and  specmeo  oy 
engineers  and  technical  radio  publication,  in  the  country. 

ihroui-hoiit  the  entire  year. 

,f  you  are  NOT  an  .u.hori.«.  W«  A..n,  ^  ^  "t^T^:  t^!: 

profit  yield  that  come,  with  the  .upport  of  Ampler  8  Tube  -"-^  « 
ouahty  for  le..  money  and  .ell  twice  a.  fast  a.  the  ordinary  lund. 

partment  W. 

AMPLEX  INSTRUMENT  LABORATORIES 

88  WEST  BROADW  V^    -  I  s'    '  npK 


plex  6 


m 

DE I EXEa 


TUBES] 


Model  No.  65 

The  «amc  as  Model  39  but  mlb 
,  built-in  adjustable  speaker.  The 
unit  is  the  famous  Spartan  a<l- 
iustable.  noted  f"J:, 
purity  of  tone.  The  horn  bell 
it  wood,  producing  beautiful  res 
onant  notes  over  the  entire  mu 
sical  scale.  The  cabinet  is  walnut 
taished-fit  to  grace  any  drawing 
room.    And  built  in  a  laboratory 


by 


94 


THE  TALKING  MACHINE  WORLD 


December  15,  1925 


Buffalo  Trade  Expresses  Optimism  Over 

Bright  Prospects  for  Holiday  Business 

The  Introduction  of  the  Orthophonic  Victrola  and  the  Brunswick  Panatrope  Has  Had  the  Effect 
of  Stimulating  the  Public's  Interest  in  Talking  Machine  Activities  of  Trade 

Iradc  old  instni- 


Hui-K-Mxi,  N,  y.,  DuccmliiT  S 
dealers  arc  lookiii):;  forward 
f;ood  biisiricv'^  lliis  Cliristmas, 
lime  of  salc^  n.di.aU-s  lliis  ,„a 
of  (he  best  iklkiiiu  niarldui-  ^ 


-TnikiiiR  tnacliltiP 
tn  an  unnsii.dly 
Tlic  prcsciH  vol- 


Ik- 


Olhcrs 
.■(.od  Tii;t 


of  laking 

howfvcr,  declared  ih' 
ki'l  for  sonic  time  for  llic  old 


onld 


Dci 


fo 


llie 


rllioplio 


<lc.dcr: 


Ad- 
'adio 


gone  beyond  e-\l^c■tla1lOll■,  and 
liave  been  forced  lo  lose  salts  oil  the  new  m- 
struinent  because  it  is  ini|)ossiblc  lo  iironiise 
delivery  before  Cliristirias.  The  old  slyle  Vic- 
trola is  moving  quite  satisfactorily  and  lietlcr 
than  early  expectations.  Announecinent  of  re- 
lease of  the  Brunswick  Panalropc,  after  a  verj' 
successful  demonstration  in  the  Hotel  Slatler, 
was  followed  by  a  brisk  trade  In  these  instrn- 
mcnts.  Odd  as  it  may  seem,  the  old  instruments 
are  still  in  great  demand,  and  the  general  l.tlk- 
ing  machine  trade  here  is  in  a  very  healthy 
state. 

F.  D.  Clare,  of  the  Iro.jiiois  Sales  Corp., 
"Wc  are  doing  an  excellent  business  in  th< 
icr-Royal  phonograph.  Despite  the  huge 
business  this  year,  the  Koyal  is  selling  in  very 
satisfactory  volume  in  all  sections  of  onr  terri- 
tory." The  Iroquois  Sales  Corp,  is  doing  a  good 
Okeh  record  business,  vastly  greater  than  thai 
of  this  season  last  year,  according  lo  Mr.  Clare. 

Following  closing  out  of  the  William  Hen- 
gercr's  talking  machine  department  last  week, 
Hens  &  Kelly,  one  of  the  largest  department 
stores  in  the  city,  catering  to  a  njiddle  class 
trade,  has  opened  a  talking  machine  department, 
with  the  Victrola  as  its  leading  tine.  Opening 
of  this  new  niiisie  department  is  considered  one 
of  the  important  events  of  the  year  in  local 
talking  machine  circles,  while  discontinuance  of 
the  Hcngercr's  music  and  radio  department  is 
still  another  important  event. 

Miss  Marguerite  Carroll,  formerly  in  charge 
of  the  talking  machine  department  of  Schwegler 
Bros,,  is  temporarily  in  charge  of  the  new  Hens 
&  Kelly  phonograph  and  radio  departmeni 

At  a  November  meeting  of  the  Victrola  Deal- 
ers Association  there  was  expressed  a  general 
sentiment  against  taking  in  old  model  Victrolas 
in  trade  on  purchases  of  the  new  Orthophonic 
Victrola.  Discussions  of  the  situation  by  lead- 
ing Victor  dealers  brought  out  the  fact  that  a 
majority  of  the  dealers  in  the  city  were  opposed 


Vietrokis  and  tliat  a  re.isc 
be  niiule  on  old  models, 
taken  by  tile  ;\ss<iriation 

Homer  Longshore  ha: 
of  the  Kiirtzmann  store  i 
lohn  Raisor,  who  has  n 
io  Florida. 

Lrawford  C.  I'ursley. 
RoL-hesler.  died  rceenlly, 


wancc  should 
No  ofiicial  action  was 

;  been  made  manager 
II  Olean.  He  succeeds 
oved,  with  his  family, 

music  dealer  of  East 
following  a  ;diGrt  ill- 


Jolin    B,    Merrill   &  Son,  dealers  of  Hollcy, 


Allan's,  Ltd.,  of  Adelaide, 
Has  Modern  Establishment 

South  Australian  Music  House  Occupying 
Elaborately  Equipped  Building— Handles  Sev- 
eral American  Lines,  Including  Sonora 

All, 111'-,  I  hi.,  the  proniinenl  piano  and  music 
liniiM  Ml  A.h  l,ndr'.  South  Australia,  has  sent  to 
ils  fi  i<  iicU  in  the  I'liited  States  handsome 
le.ilher-hound  |iortl'olios  coiUainiitg  a  dozen  or 
more  views  of  the  company's  commodious  and 
elaborate!  v  equipped  building  at  51  Rundlc 
street,  Adelaide. 

'INie  arrangement  and  equipnieni  of  the  ware- 
rooms  is  most  modern  in  every  particular,  with 
separati'  glass-enclosed  rooms  for  diHerent  types 
of  instruments,  a  eommodious  and  well-fur- 
nished talking  machine  department,  a  slock  of 
niusie  rolls  that  would  put  to  shame  many  con- 
cerns in  the  States,  a  fully  stocked  musical  mer- 
chandise and  band  instrument  departmcTit  and 
other  distinctive  features. 

'i'he  names  of  the  lines  handled  by  Allan's, 
Ltd.,  are  prominently  displayed  throughout  tlu- 
■itore,  and  include  such  products  as  Steinway 
pianos,  Fsley  pianos  and  players  and  Sonora 
phonographs.  The  business  was  established  in 
Melbourne  in  1851,  and  the  Adelaide  branch  was 
opened  in  September,  1910.  In  addition  to  the 
space  devoled  to  the  business  itself,  the  new 
building  has  twenty-one  soundproof  leaching 
studios  on  tlic  fourth  floor. 


EXCLUSIVE  DISTRIBUTOR 

IN 

Metropolitan  New  York,  Northern  New  Jersey 
Brooklyn  and  Long  Island 
FOR 

Thce^ftdcral 
ortho-sonic^^ 

Musical  Products  Distributing  Co,,  Inc* 


^        New  York  City 

  -  POOLEY-ATWATER  KENT 

CUNNINGHAM  TUBES.  RADIO-ART.  RED  SEAU  WESTERN  ELECTRIC 
BALKITE.  FROST  MUSETTE,  PHILCO 


22  West  19th  Street 


N.  Y..  have  purchased  the  business  of  Reynolds 
&  Flintham  in  Albion.    They  will  operate  both 

^^Jones  &  Elwcll.  furniture  and  music  store  in 
Warsaw,  N.  Y..  opened  December  1. 

Besh-Gc-Toors,  music  dealers  of  217  Spring 
street,  this  city,  are  closing  out. 

Isaac  Moss  Furniture  Co.,  of  Niagara  Falls, 
s„!"ined  a  loss  estimated  a,  $50,000  by  fire. 
November  20.  The  loss  is  partially  covered  by 
insurance.  ,  . 

Benny  liengough,  popular  member  of  the 
Yankee  baseball  team,  has  become  a  member  of 
the  P.  J.  Murphy  Battery  Corp.'s  sales  force  in 
Niagara  Falls.  He  has  closed  some  very  good 
Atwater  Kent  sales  in  the  short  time  he  has 
been  with  the  company,  according  to  the  store 
management. 

The  Bradford  Radio  Club  is  a  new  organiza-. 
tion  in  Bradford,  Pa.,  composed  of  about  fifty 
radio  fans  of  that  city.   


R.  E.  Thompson  Mfg.  Co. 
Announces  Price  Reductions 

Substantial  Reductions  Made  in  Prices  of  Popu- 
lar-Priced Thompson  Radio  Sets— Distribu- 
tors and  Dealers  Protected 

On  its  popular-priced  models,  the  R.  E. 
Thompson  Mfg.  Co.  has  made  some  substantial 
reductions.    In  every  instance,  however,  both 


R.  W.  Porter 

the  Thi.ni|)sou  distributor  and  dealer  have  re- 
iiived  .1  rebate  covering  the  change  in  prices. 
The  larger  and  more  elaborate  Thompson  re- 
reivers  will  continue  to  be  featured  at  former 

R.  W.  Porter,  vice-president  and  general  sales 
manager  of  llie  R.  E.  Thompson  Mfg.  Co., 
stated  that,  while,  fortunately,  no  distributor  or 
dealer  had  a  large  amount  of  the  Thompson 
products  on  hand,  the  rebate  involved  over  a 
quarter  of  a  million  dollars.  This,  of  course, 
was  due  to  the  fact  that  the  Thompson  neutro- 
dyne  i^  well  represented  in  all  parts  of  the  coun- 
try and  in  the  aggregate  there  was  considerable 
merchandise. 

Mr.  Porter  fiii-|her  stated  lliat  the  greatly  in- 
creased manufacturing  space  taken  over  by  the 
Tll01np^on  organi/jtion  some  time  ago  and  the 
insiallation  of  efficient  machinery  making  for 
economy  had  both  made  possible  these  reduc- 
tions. 

Ill  traile  circles  the  move  by  the  Thompson 
organization  in  which  no  loss  was  sustained  by 
any  Thompson  distributor  or  retailer  was  looked 
upon  as  particularly  healthy.  Coming  at  this 
time,  at  the  height  of  the  holiday  season,  it 
should  add  considerably  to  the  sale  of  Thomp- 
son merchandise  which  has  been  gaining  stead- 
ily in  popularity. 
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Hewing  to  the  Line! 

Federal's  Merchandising  Policy  has  not 
been  altered  or  modified  in  any  way 


The  Federal  Merchandising  Policy,  an- 
nounced to  the  trade  last  August,  has 
proved  very  successful.  So  liberal  are 
its  provisions,  so  complete  its  protec- 
tion, that  Wholesalers  and  Retailers 
alike  have  heartily  endorsed  it.  It  has 
not  been  altered  or  modified  in  any 
way. 

In  the  matter  of  territories,  for  in- 
stance, everyone  is  given  an  oppor- 
tunity to  profit  to  the  fullest  extent. 
Only  one  Wholesaler  in  each  general 
marketing  district  is  permitted  to  dis- 
tribute Federal  Ortho-sonic  Receivers. 
This  territorial  arrangement  allows 
each  Wholesaler  to  realize  to  the  full 
on  the  constructive  effort  he  puts  forth. 

So,  too,  are  Federal  Retailers  pro- 
tected against  excessive  competition. 
The  merchants  sold  in  any  one  com- 
munity are  limited  to  a  number  com- 
mensurate with  the  characteristics  of 


that  locality,  and  the  character  of  the 
stores.  This  policy  gives  Federal  Re- 
tailers the  greatest  opportunity  for 
profit  and  expansion. 

And  just  as  Federal  Wholesalers  and 
Retailers  are  given  complete  protec- 
tion, other  provisions  of  our  policy 
work  for  their  welfare.  They  are  al- 
lowed liberal  discounts.  They  are 
backed  up  with  an  aggressive,  power- 
ful advertising  campaign,  and  with 
selUng  helps  that  will  bring  business 
to  them. 

The  new  Ortho-sonic  Radio  Receiv- 
ers meet  every  public  demand.  In  ad- 
dition to  distance-getting  ability  and 
precise  selectivity  the  Ortho-sonic  re- 
ceivers produce  that  lifelike  tone  that 
every  radio  prospect  seeks. 

If  you  haven't  read  the  details  of  this 
unusual  proposition,  so  ideal  from  your 
standpoint,  write  us  for  a  copy. 


FEDERAL  RADIO  CORPORATION,  Buffalo,  N.  Y. 

(Division  of  Federal  Telephone  and  Telegraph  Company) 
Operating  Broadcast  Station  WGR  at  Buffalo 


ortho-sonic 


"Rivaled  only  by  Reality" 
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Ifo^TthTRadio^ianufacturer  Gets  the 

Broadcast  Receiver  Into  Production 


m.  sawyer,  ui   ^  ,     j  d  ( 

tant  Problems  That  Must  Be  Solved  Bel 

It  is  one  tiling  to  produce  an  ideal  rjdio  rL- 
ccivcr  regardless  ot  cost,  and  quite  anotln  r  llim.-' 
to  reduce  tliat  radio  receiver  lo  prodnci,c;.i  r. - 
quirements  and  to  meet  definite  costs,  1  Im^. 
the  bench  model  ol  a  set,  whteh  has  been 
passed  upon  by  the  research  and  teslme  labora- 
tories.  by  the  engincerinB  slatf,  by 
engineers  and  by  otli, 


Complete  Sets  on  Automatic  Conveyor 
new  ordeal  at  the  hands  ot  the  production  cubi-  '  hanc 
neers  whose  t.ask  it  is  to  multiply  that  particular  •  "I-  i 
bench  model  by  thousands. 

The  bench  model  may  have  cost  thousands  ol 
dollars,  because  of  the  long  and  costly  rescaicli 
and  development  eftorts  involved.  At  any  rut.-, 
while  the  bench  model  coidd  nut  be  boiielil  l',r 
a  king's  ransom,  the  production  engineers  iiui-l 
meet  definite  costs  so  that  the  replicas  ol  lli,.l 
bench  model  will  be  well  within  the  reach  ot 
John  Tones. 

From  the  Theoretical  to  the  Practical 
The  first  step  in  the  production  o[  a  eiveti 
type  of  set  is  to  study  and  dissect  the  bench 
model.  The  set  is  studied  to  its  smallest  com- 
ponents, even  lo  the  screws  and  nuts  and  tiny 
bushings.  The  assembly  of  these  componen  s 
receives  careful  study,  for  the  hand  methods 
employed  iu  making  the  original  bench  model 
are  hardly  in  keeping  with  quantity  production 
methods.  Thus,  the  set  is  reall.  re-designcd, 
with  production  requirements  in  mind.  Intricate 
parts  are  reduced  to  simpler  parts;  liand-inade 
members  are  changed  in  design  so  as  to  come 
within  the  scope  of  the  actual  punching  and 
forming  machinery;  some  components  are  en- 


,„clv  changed  SO  as  to  lend  themselves  to  cast- 
;„„  or  to  some  other  practical  and  equally 
i  lT,  L-tive  labor-saving  process. 

Specifications  Must  Really  Specify 
These  innumerable  studies  and  developments 
take  concrete  shape  in  the  form  of  eng.neermg 
drawings  and  tvpewritlen  specifications,  which 

,  .   ,j,  jiitn  l,l,i,.-prints  for  distribution  to  the 

various  departments 
Coiiccrm  d     Tick  up  a 
book  ol  specifications 
applying  to  a  cabinet, 
for  instance,  and  you 
find  what  amounts  to 
an    exhaustive  study 
in    lumber  selection 
and   treatment,  glue- 
inc,  woodworking  and 
till,-   cabinet   work  in 
gineral.  Everything 
is    specified;  notliiug 
„,  ,1  s  1    be    left  to 
ficatious  go  into  minute  de- 
nils  rcgirding  the  kinds  ol  wood  that  must  be 
i,',ed,  and  definile  limits  o"  H-e  moisture  content 
„(  the  lumber  are  mentioned,  so  that  there  will 
be  no  opportunity  lor  shrinkage,  warpage,  etc. 
Raw  Materials  and  Tools 
■||„,i  ,,.iiics  the  gigantic  task  of  ordering  the 
,  ,u    iii.liilals.     While  brass  and  copper  and 
,',1,;,,,'   ,„.!  iron  are  generally  associated  with 
ridio  rccivers,  the  average  person  docs  not 
rcdi/e  the  many  other  substances  that  enter 
in'to  the  manulaeture  of  the  set.    In  fact,  the 
entire  world  is  drawn  upon  for  materials,  far- 
off  Japan  supplies  the  silk  for  the  insulation  of 
fine   ivires;   Russia   supplies  the   platinutn  for 
contact    points;    India    supplies    the  shellac. 
Closer  to  home,  the  pine  trees  supply  the  rosin 
tor    insulation    and    sealing    purposes;  cotton 
plants  supply  insulation  for  windings,  and  so  on. 
Progressive  Assembly 
,\11  ,,;,rts  Ol  the  set  are  not  necessarily  maiiu- 
taetiired  under  the  same  roof  or  even  in  the 
same  plant.    In  the  case  of  the  Rad.olas  now 
produced,  some  parts  are  made  in  plan  s  other 
than  the  one  in  which  the  actual  assembly  takes 
place.    Even  in  the  same  plant,  the  detail  pro- 


Decemseh  is,  IMS 
other  than  the 

final  assembly  building.  produc- 
The  production  engineers  arrange  the  p 

,i„„  facilities  to  the  best  "^.''f ^ L', 
tory  space  is  laid  out  """J  "  Maehiuery 

steps- in  the  manulaeturing  process. 

proy"ded  for  the  different  steps,  and  lo  8  » 

£t=:o:^s-s;r=;St 
'"a^'i:^"" r;:^od  o?';n^i:;  l  so  to 

:  duHn^g  w.hicl';  time  .H.  .P"^--™  ^'f,'^ 

-"-i^"u,f:S'::;«'"i:":trcS;^ 

^rr?:^tio::sl^easmo„th.un„ir,gn^hinc. 
Dies  and  Moulds-Jigs  and 
01  course,  production  cannot  ^t-"'  ; 

=^::d::l"^^^.fi:H 
^■^-reali--.:rS:rS 

the  workmanship  of  expert  tool  °  " 

sure    the    accuracy    of    e.aeh    part    «  "=  ' 
necessary  in  delicate  assembly  on 

The  jigs  and  fixtures  also  serve  to  '""dard 
i„  ,he  mamlfaelurinB^roeess^^^^;^^ 


TRINITY 


LliSS  .-\CCtSSOtUESl 

Get  in  communication  now  for 
details  regarding  Franchise.  This 
is  your  opportunity  for  1926. 

BEACON  RADIO  MFG.  CO.,  323  Berrv  St.,  Brookl,-n,  N. 

(Broadcast  Receiver  Division) 


Soldering  Twenty  Connections  Simultaneously 
pieces  iu  the  machines  iu  a  certain  position  so 
■,s  to  save  time  and  obtain  uniformity  in  he 
work  and  also  to  aid  in  the  accurate  assembl.v 
ol  components.  By  means  of  a  fixture,  a  girl 
assembler  merely  drops  the  required  parts  into 
position  automatically  securing  the  parts  in 
place.  The  fixture  speeds  up  the  work  while 
at  the  same  time  guaranteeing  an  absolute  uni-- 
formily  of  all  products.  Ot  "ursc  it  is  all 
very  simple  when  seen  as  a  finished  factory 
routine;  but  the  jigs  and  fixtures  require  n<> 
,  „d  of  studv  to  make  them  right  in  the  first 
l.lace  Tooiing  up,  as  this  entire  process  is 
,  allcd  is  a  costly  and  time-consuming  opera- 
tion, which  accounts  tor  the  reluctance  of  a  big 
manutacturer  to  change  his  product. 

Automatic  Machinery 
Then,  too,  the  scheme  of  quantity  and  qual- 
ity production  calls  for  the  designing  and 
building  ot  automatic  machinery  ot  all  kinds. 
One  problem  that  had  to  be  solved,  tor  in- 
stance, was  the  application  ot  twelve  coats  ot 
flexible  yet  tough  enamel  insulation  to  copper 
wire  as  fine  or  even  finer  than  a  human  hair. 
All  entire  battery  of  enameling  machines,  to 
meet  the  purpose,  was  designed  and  construct- 
ed. These  machines  are  now  at  work,  enam- 
eling the  delicate  wire  which  enters  into  the 
transformers. 

The  final  test  of  a  set  comes  with  the  com- 
pletion ot  the  assembly,  when  the  working 
parts  ot  the  set  are  ready  to  be  placed  in  the 
cabinet.  Again  the  production  engineers  must 
arrange  tor  this  test,  following  which  the  in- 
strument is  placed  in  its  corrugated  box,  to- 
gether with  the  direction  sheets  and  caution 
sheets  and  other  printed  matter,  ready  for  its 
long  journey  to  the  ultimate  happy  owner. 
Again  the  production  engineers  have  had  a  hand 
in  the  packing  process,  for  the  corrugated  box 
has  had  to  be  designed  in  advance,  with  just 
the  right  dimensions  to  insure  a  good  fit,  yet 
with  absolute  protection  in  transit. 


December  15,  192S 


Pathex  Sells  on  Sight 


y; 


ou  owe  it  to  your  business  to  know  the 
complete  Pathex  story.  Mail  the  coupon  to- 
day—right now— and  we  will  send  you  all  details, 
including  discounts,  selling  plans  and  advertising 
helps  etc.  If  you  act  at  once  you  can  have  your 
outfits  in  time  for  the  profitable  Christmas  trade. 
Mail  the  coupon  now! 


The  Pathex  Motion  Picture  Camera 
and  Projector  is  so  simple,  easy  to 
operate  and  completely  satisfactory 
that  everyone  who  sees  it  wants  it 
-and  at  the  retail  price  of  $97.50, 
it  is  within  the  reach  of  everyone. 

Every  Pathex  owner  will  come 
back  to  your  store  week  after  week 


for  raw  film  and  library  reels.  In 
the  first  month  after  Pathex  was 
introduced,  every  individual  owner 
had  purchased  an  average  of  nearly 
$15  worth  of  raw  film  and  nearly 
$15  worth  of  "library  film  — nearly 
$30  in  repeat  business  from  each 
customer  in  one  month. 


THE  CAMERA 


THE  PROJECTOR 
$^Q00 

iSliltfiily  higher  i» 
Far  W«l) 


mgw    MOTION  PICTURE 

Camera.'' Projector 

PATHEX,  Inc.,  35  West  45th  Street,  N.  Y. 

A  .„b.Ui«V  of  PATHE  BXCHANGE.  Inc. 


THE  TALKING  MACHINE  WORLD 


Baltimore  Dealers 
Report  Sales  Gains 

Demonstration  of  Brunswick  Panatropc  Is 
Attended  by  Many  Dealers — Orthophonic 
Popular— Columbia  Sales  Good— The  News" 

Baltimore,  Mo.,  Dccenibcr  7. — The  talking  ma- 
chine business  shows  a  greater  number  of 
sah'S  this  year  than  ever  before,  according  in 
dealers.  Over  100  per  cent  increase  in  evLTy 
instance  is  shown.  The  record  business  is  also 
very  good  wliilc  radio  still  contimies  to  be  a  big 
sales  factor. 

There  are  so  many  orders  for  Hie  new  Orllio- 
plionic  machine,  put  out  by  the  Victor  Co ,  tli;it 
the  orders  received  up  to  date  cannot  all  be 
filled  until  June,  1926,  a  prominent  dealer  de- 
clared. 

"The  new  Victrolas  arc  selling  wondt-rfull.v," 
said  W.  Biel.  of  Cohen  &  Hughes.  "VV.'  :ire 
swamped  with  orders,  and  I92S  has  been  so  f.ir 
one  of  the  biggest  years  we  have  ever  1;tiowii. 
The  record  business  has  been  the  greatest  in 
the  history  of  the  trade," 

"We  have  sold  every  machine  in  the  house," 
stated  W.  C.  Roberts,  of  E,  F.  Droop  &  Sons. 
"All  types  have  been  swept  away  by  the  over- 
whelming progress  in  business.  It  lias  been  a 
sensation  never  before  experienced  by  talking 
machine  dealers.  Tlic  record  business  has  also 
increased,  and  the  outlook  for  1926  is  prosper- 
ous.   The  new  Victors  satisfy  the  public." 

"There  arc  plenty  machines  being  sold,  but 
we  cannot  deliver  fast  enough,"  declared  Ed- 
ward Kcefer,  of  Kranz-Smitb.  "The  radios  are 
going  very  good,  the  Atwntcr  Kent  seems  to  be 
especially  ii\  demand.  The  record  business  is 
very  good,  and  we  attribute  the  great  number 
of  sales  to  our  extensive  window  displays.  The 
Orthophonic  Victrola  has  opened  up  a  new 
field  and  the  business  is  great.  Next  year  looks 
very  good  for  the  talking  machine  trade,  and 
tilings  will  be  more  standardized  and  even  rnn- 
ning." 

"Our  sales  have  been  very  good  and  liav'c  in- 
creased 300  per  cent  since  last  y<Mr,"  said  1,,  1.. 
Andrews,  of  Columbia  Wholesalers,  Inc.  "Hee- 
ords  are  going  like  wildfire,  especially  'The 
Wreck  of  llie  Shenandoah,'  'Death  of  Floyd  Col- 
lins* and  others  of  that  type.  Coltirnbia  ma- 
chines are  also  going  fast,  and  we  ha\f  si,M 
five  carloads  of  tbem  iu  the  last  lunpb'  of 
weeks.    We  are  also  having  great  sueii  v-  wiili 


Are  You  Satisfied? 

There  has  been  a  steady  increase  in  Columbia 
New  Process  Record  saJes  during  the  past  few 
months,  over  a  similar  period  last  year!  Better 
artists,  better  product,  more  sales  assistance, 
and  an  increased  interest  in  phonograph  music 
account  for  much  of  this  increase.    A  still 
larger  increase  is  expected!    Columbia  dealers 
will  reap  the  profit.    If  you  are  not  satisfied 
with  your  present  sales,  let  us  show  you  how  to 
increase  them. 

The  Season's  Greetings! 


ColumtiaWliolei 

LL.Andrews       ^      Wm.H.  Swartz 

Exclusively  Wholesale 

205  W  Camden  St.,    Baltimore,  Md. 
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Penmylvama    Maryland    Disl.  of  Culwnhia    Virifwia    North  CaroVuia  Dclnwor: 

Service— Knowledge — Dependability 

These  three  qualities  are  indispensable  to  the  music  denier 
in  the  RADIO  VVHOLKSALER  he  selccls. 

COLUMBIA  WHOLESALERS,  Inc. 

have  a  staff  of  experts  unequalled  in  any  part  of  iho 
South,  who  can  solve  every  radio  problem  for  tlic  nuisic 
dealer.  Advice  and  help  cheerfully  given  without  any 
obligation. 

CROSLEY  •  FADA  •  MAGNA  VOX 

If  you  want  exclusive  franchises  protecting  you  Irum 
competition,  write  immediately  to  reserve  your  territory 
if  possible. 

BALKITE     BURGESS  CUNNINGHAM 

TOWER     PHILCO      BRACH      ond  all  accessories 

Columbia  Wholesalers,  Inc. 

Exclusively  Wholesale 


205  W.  Camden  St. 


Baltimore,  Md. 


the  Urunswick-Balke-Colleiidcr  Co.,  speaking  at 
a  demonstration  of  the  new  "I'anatrope,"  held 
al  this  city  last  month. 

About  250  dealers  and  invited  guests  heard 
the  first  concert  of  the  new  instrument,  which 
it  is  claimed  records  tiie  smallest  vibration  and 
reproduces  accurately  all  octaves  in  music,  cov- 
ering the  entire  scale.  Before  the  recent  dis- 
covery, the  expert  said,  the  range  of  recording 
was  gauged  between  128  and  2,000  vibrations, 
while  it  is  now  as  low  as  16  per  cent  and  as 
high  as  10,000,  using  the  light  wave  method. 

The  demonstration  showed  the  difference  be- 
iweeu  the  old  f;tyle  machines  and  records  and 
was  thoroughly  enjoyed  by  the  audience. 

In  his  talks  between  demonstrations,  which 
were  highly  instructive  as  well  as  entertaining, 
Mr.  Yorke  impressed  upon  bis  audience  the  fact 
that  the  Brunswick  Co.  was  not  introducinij  a 
new  or  imj)roved  phonograph,  as  the  Panatropc 
docs  not  come  in  that  category,  and  added: 
"The  phonograph  is  a  mechanical  instruni'-nl 
and  the  Panatrope  is  a  new  musical  reproduc- 
ing instrument  involving  new  inventions  and 
i.ntirely  new  principles." 

Charles  F.  Shaw,  manager  of  the  local  agen- 
1  11  -;,  declared  to-day  that  be  has  been  practi- 
i:il!y  ^iwampcd  with  orders  for  the  Panatropc 
1  viT  since  the  demonstration,  and  that  his  trou- 
ble now  is  to  apportion  the  very  small  percent- 
age allotted  to  the  Baltimore  territory  among 
ilie  hundreds  of  dealers  who  have  already  placed 
llicir  orders.  "The  Panatrope,"  he  said,  "has 
literally  swept  the  trade  like  wildfire  and  orders 
are  piling  up  with  every  delivery  of  mail.  We 
are  already  oversold  many  times  cn  our  al'ot-. 
mont  for  this  year  and  could  handle  several  car- 
loads of  the  machines,  if  wc  could  get  them. 

"This  demand  has  been  entirely  without  so- 
licitation as  none  of  our  sales  force  has  can- 
vassed the  trade  for  the  Panatrope,  owing  to 
inability  to  fill  the  orders  that  we  have  already 
booked," 

"The  reason  has  been  very  good,"  declared 
Andrew  J.  Oldewurtel,  of  the  Talking  Machine 
Shop.  "Business  has  been  making  a  big  head- 
way, but  we  cannot  get  the  products  to  deliver. 
There  is  a  100  per  cent  increase  over  last  year, 
and  I  think  there  will  be  a  big  improvement  in 
1926.  The  new  types  of  machines  have  opened 
an  entirely  new  business,  and  the  season  is 
proving  better  than  we  thought  it  would.  We 
are  doing  better  than  ever  on  radio,  as  we  are 
handling  the  RCA  new  set,  and  ' 
more  records  than  ever." 


:  are  sel'^ng 
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SEAL  TUBES.COLD  SEAL  TUBES. GOLD  SEAL  TUBES 
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GOLD  SEAL 

Jladio  ^Juhes 


Rigidly 
Tested 


Uniformly 
Perfect 


They're  ^Matched. 


Every  Gold  Seal  Tube  is  made 
in  our  own  modern  factory 
and  must  pass  strict  tests  not 
only  for  quality  but  also  for 
uniformity. 


Gold  Seal  matched  tubes  bring 
the  dealer  prestige  and  repeat 
orders.  Sell  your  customers  a 
set!  We  help  you  sell  — write 
today  for  full  particulars. 


GOLD  SEAL  PRODUCTS  CO.,  Inc. 

i-io  Park  Avenue,  New  York  City 


Neu)  Improved 
Carton 
Test  Gold  Seal  Tubes 
through  special  aper- 
tures without  remov- 
ing from  carton. Saves 
time,  trouble  and  loss. 


And  tfieNetwHigfi 
Potoer  Tube 
Latest  achievement  of  the  Gold 
Seal  engineers — ^  greatly  increas- 
ing volume  and  clarity. 

Price  $6.50 


COLD  SEAL  TUBES-GOLD  SEAL  TUBES.COLD  SEAL 
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December  IS,  1925 


Col.  R.  Churchill  Visits  Big  Demand  for  Records 

Stromberg-Carlson  Factory  Shows  "Talkers"  Are  Used 

President  of  Electric  Appliance  Co.  Is  Inter-  Sale  by  A.  J.  Beers  of  20.000  Records  Proves 

ested  Visitor  at  Main  Stromberg-Carlson  Fac-  That  People  Are  Enjoying  the  Pleasure  ol 

tory— Dealers  Interested  in  Manufacture  Talking  Machine  Music  in  the  Home 


RocHESTiiH,  N.  y.p  Dec.  5.— The  co-opera!ion 
wliicli  exists  between  tlie  Stromberg-Carlson 
Telephone  Mfg.  Co.,  and  ils  dealer  organization 


Col.  R.  Churchill 

is  one  of  the  reasons  for  the  success  which  this 
company  has  had  with  its  line  of  Stromberg- 
Carlson  radio  receivers.  The  dealers  have  dis- 
played great  interest  in  the  sets  which  they 
sell  and  the  manner  of  their  manufaclure  and 
this  interest  has  brought  many  dealers  to  the 
main  factory  of  the  company  on  University 
avenue,  this  city.  One  of  the  recent  visitors 
was  Colonel  Robert  Churchill,  president  and 
general  manager  of  the  Electric  Appliance  Co., 
New  Orleans,  La.,  who  is  shown  in  the  accom- 
panying photograph,  standing  with  his  back  to 
the  time-scarred,  ivy-grown  wall  of  one  of  the 
Stromberg-Carlson  buildings.  The  Electric  Ap- 
pliance Co.  is  one  of  the  most  successful  con- 
cerns in  the  South. 


The  sale  of  liundrcds  of  thousands  of  Victor 
single-faced  records  throughout  the  entire  coun- 
try during  the  past  few  months  was  a  direct 
answer  to  the  assertion  often  made  that  the  pub- 
lic were  not  using  ihcir  talking  machines  and 
that  it  was  impossible  to  get  people  into  the 
siores  to  hear  the  newest  releases.  It  is  true 
lhat  the  values  in  these  sales  were  unpre- 
cL-deiiicd  yet  the  fact  remains  that  the  pubhc 
did  buy  and  bought  in  a  fashion  that  did  much 
10  hearten  the  dealer  and  stimulate  him  to  make 
clTorls  which  have  resulted  in  his  pushing  the 
regular  slock  with  success.  Evidence  of  the 
desire  for  these  records  was  shown  in  the  Vic- 
tor store  of  A.  J.  Beers,  New  York,  who  be- 
cause of  the  large  crowds  thronging  the 
demonstration  booths,  put  into  effect  a  rule 
that  the  reduced  price  records  could  not  be 
demonstrated,  feeling  that  the  names  of  the 
artists  and  compositions  was  sufficient  guar- 
antee of  the  vahie  of  the  oiler.  That  lie  was 
right  in  his  surmise  was  demonstrated  by  the 
total  sales  which  have  exceeded  20,000, 


Receiver  Appointed 

Jacob  De  Haas  has  been  appointed  equity  re- 
ceiver for  Everybody's  Record,  Inc.,  Bridgeport, 
Conn.,  against  which  company  a  petition  m 
bankruptcy  has  been  filed.  The  liabilities  of  the 
company  have  been  stated  to  be  $9,000,  with 
assets  of  about  $12,000. 


The  Music  House,  Northampton,  Ma^s.,  has 
secured  a  ten-year  lease  on  half  the  O'Donnell 
block  on  Main  street. 


Over  100  times  the  energy  amplification  of 
the  average  5  tube  set 


The  quickest,  easiest  and  most  sat- 
isfactory method  to  sell  the  Priess 
Straight  Eight  is  a  side  by  side 
demonstration  with  any  other  set. 
The  manner  in  which  the  "Straight 
Eight"  with  its  8  tubes  out-per- 
forms all  other  sets  in  any  lest— 
particularly  its  ability  to  reach  out 
and  bring  in  with  full  loud  speaker 
volume,    stations   that   are    far  be- 


yond even  the  headphone  range  of 
most  sets — establishes  a  new  stand- 
ard for  comparison. 
Our  liberal  dealer  discount  plus 
full  protective  measures  will  inter- 
est progressive  dealers.  Write  or 
wire  us  to  arrange  earliest  possi- 
ble demonstration  by  our  distribu- 
tor in  your  lerrilory. 


CansaU  model  tn'ah 
tiuloiel  panel  ofxi- 
tutdtoopandhtiiliin 
louditrtakaaniibai- 
urj  companmcnxi 
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695  BR.OADWAY     EMSSa      NEW  YOKK^N.Y. 


Brunswick  Panatrope  Is 

Shown  to  Select  Audience 

Dealers,  Newspapermen  and  Music  Critics  Com- 
prise Audience  Which  Hears  Demonstration 
of  New  Instrument  in  Davenport,  la. 

Davenport,  1a..  December  7-— A  demonstration 
of  the  Brunswick  Panatrope  was  given  at  the 
Blackhawk  Hotel  which  was  attended  by  the 
Brunswick  dealers  of  this  city  and  neighboring 
cities  and  towns  and  the  leading  local  music 
critics  and  educators.  The  showing  of  the  new 
instrument  aroused  the  audience  to  a  high  pitch 
of  enthusiasm  and  dealers  expressed  themselves 
as  anticipating  a  large  business  when  the  in- 
strument is  placed  on  the  market.  The  Pana- 
trope, following  the  demonstration,  was  placed 
in  the  lobby  of  the  hotel  and  attracted  much 
attention  and  comment. 


The  Federal  Radio  Corp. 
Fosters  Employe  Athletics 

The  Federal  Radio  Corp.,  Buffalo,  manufac- 
turer of  Federal  Ortho-sonic  radio  receivers, 
lias  eight  champion  Volley  Ball  teams,  made  up 


Federal  Volley  Ball  Enthusiasts 


ul  picked  group5  of  the  factory  and  office  per- 
sonnel, The  same  striving  for  the  constant  im- 
provement of  Federal  Ortho-sonic  radio  appa- 
ratus is  shown  in  the  competitive  spirit  behind 
the  hard-fought  games  of  the  two  Federal 
leagues. 

The  two  leagues  consist  of  four  teams  each 
from  the  factory  and  the  office.  The  factory 
league  is  represented  by  teams  from  the  draft- 
ing department,  tool  room,  factory  cost  depart- 
ment, and  the  machine  shop.  The  office  league 
consists  of  teams  from  the  advertising,  sales, 
laboratory  and  general  offices.  These  eight 
teams  have,  during  the  last  three  months,  been 
in  constant  competition  witli  one  another  on 
the  Federal  Volley  Ball  courts,  and  will  very 
shortly  have  completed  the  season's  schedule  of 
games,  at  which  time  the  winning  teams  of  the 
two  leagues  play  the  championship  series  for 
the  Volley  Ball  supremacy  in  the  league  and  for 
the  beautiful  silver  Federal  Ortho-sonic  trophy 
presented  to  the  winning  team  by  L.  C,  F. 
Horle,  chief  engineer. 

At  this  writing  the  Ortho-sonic  general  of- 
fice and  the  Ortho-sonic  drafting  department 
are  the  leaders  in  their  respective  leagues,  and 
it  is  expected  lhat  these  two  teams  will  compete 
for  the  Ortho-sonic  trophy  and  inter-league 
championship. 


Exide  Power  Unit  Popular 

PHtLADELPHlA,  Pa.,  December  8.— The  Electric 
Storage  Battery  Co,,  of  this  city,  manufacturer 
of  Exide  radio  storage  batteries,  has  found  that 
its  new  power  unit  recently  introduced  has  met 
with  much  popularity.  The  Exide  power  unit  is 
a  combination  battery  and  recharger  in  four  or 
six  volt  types  which  is  plugged  in  on  the  elec- 
tric light  circuit  of  the  house. 


A  petition  in  bankruptcy  was  recently  filed 
against  the  Consolidated  Universal  Corp,, 
Brooklyn,  N.  Y.,  manufacturer  of  radio  acces- 
sories, Adolph  C.  Kiendl  has  been  appointed 
receiver  for  the  company. 
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Are  Over  in  the  Radio  Industry 

And  Radio  Jobbers  Have  Learned  Their  Lesson! 


SHAMROCK'S  record  for  square  dealing 
during  the  past  year  has  brought  an 
overwhelming  response  —  thousands  of  radio 
jobbers  from  all  parts  of  the  country  are  re- 
questing Shamrock  territory. 

Shamrock  stands  for  laiiness  to  the  dealer. 
Shamrock  not  merely  promises  but  gives 
exclusive  territory,  with  all  rights  rigidly  en- 
forced— a  comprehensive  program  of  national 
and  local  advertising — and  dealer  helps  of  the 
most  up-to-date  kind. 


This  is  Shamrock  year!  The  new  Shamrock 
models  embody  mechanical  improvements  that 
already  place  Shamrock  in  the  forefront  of  all 
competitors.  Early  Fall  sales  prove  that  the 
buying  public  are  clamoring  for  Shamrock. 
Get  the  Shamrock  Protected  Selling  Franchise 
for  your  territory.  Send  your  credentials  with 
your  application — to  save  time  in  investigat- 
ing. Enjoy  radio  prosperity  for  the  coming 
year  with  Shamrock! 


Tlio  Do  Lu.xe  Taljle  Model  (lllustrntod) — 
ono  or  two  dJul  oontrol.  A  Bupor-tuncd 
ols-tul>o  not.  employing  two  BfagcB  of 
radio  froquoncy.  ono  detector,  throe  stages 
of  reslBtance-coaplotl  ampUflcotlon.  Hand- 
some two-tone  Walnut  Cabinet — compnrt- 
nieols  for  liatterlcs  (witliout  aoeessorlcs) 

 $05 

The  Oonsolette  (without  aceoasorlcB)..¥130 
Tho  Console  Grand    (without  accos- 
■  orle.l   !'«» 


Makers  of  FAMOUS  STANDARD  SHAMROCK  PARTS 
196  Waverly  Avenue  Newark,  N.  J. 
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Attention  of  the  Salt  Lake  City  Trade 

Centered  on  Building  Holiday  Business 

Brunswick  Dealers  From  the  Southwest  Gather  in  Salt   Lake  City  to  Hear  Brunswick  Panatrope 
—Industrial  Situation  Continues  Excellent.  Brightening  Outlook  lor  the  Trade 


Salt  Lake  City,  Iitah.  1  )i.Ti  nilii.T  2,— i.  I ) 
McKinnon,  factory  rcprc-tnt.iMvr  ■<(  Hic  lining- 
wick  Co.  with  licadciu^irlcr^  m  (.  liii  .lL;c),  w.i- 
here  two  days  last  wfck  tor  llic  jnirposi-  ol 
demonstrating  'lit'  "t^"'  Iii-i"i-swii;k  I'anatropr. 
Two  meetings  were  held  al  ihe  Hotel  Utah 
on  Friday  last,  one  (or  nuisicirins  and  news- 
papermen in  the  niornini;;,  and  Hit  other  for 
dealers  in  the  evening.  The  attendance  al  both 
demonstrations  was  considered  very  satis- 
factory, the  evening  meeting  for  the  Iradc  be- 
ing attended  by  Brunswick  dealers  in  Utah, 
Idaho,  Wyoming,  etc.  G.  C.  Spralt,  matiaecr  of 
Ihe  local  branch  of  the  company,  assisted  by 
R.  F.  Perry,  traveling  representative,  was  iji 
charge  of  the  meetings,  and  Mr.  McKinnon,  wlio 
gave  the  demonstrations,  was  warmly  thanketl 
for  the  able  way  in  which  he  handled  tbcni 
Dealers  and  musicians  ahke  expressed  them- 
selves as  delighted  with  tlie  new  machine.  Spe- 
cial invitations  on  engraved  cards  were  sent  out 
to  persons  whose  attendance  was  desired  just 
before  the  day  of  the  demonstrations.  The  daily 
press  gave  extended  reports  of  the  demonslr.i- 
tions,  as  they  did  of  the  Victor  Orthoplionii 
when  that  was  demonstrated  ,'i  fu 
The  announcements  rcgardini:;  ll: 
phonic  Victrola,  to  which  I  n  fi  rrcd  \.><y  i 
and  the  new  Brunswick  I'.m.ii nipi-  li.i\'-  .n 
a  great  deal  of  interest  hnr  ..inmi.L:  tin' 
lovers  of  the  city. 

The  industrial  situation  coiitimies  c\> 
and  music  stores  are  looking  fnrwanl  to 
Christmas  business.  Conditions  have  n-i 
as  satisfactory  as  they  are  now  for  many 
if  ever  before.  Every  essential  industry 
fine  shape  and  money  is  plentiful. 

Fergus  Coalter,  one  of  the  pioneer  musii 


.  li^iiiK  of  this  city  hilt  ior  several  years  past  a 
,  in-l,  M  llic  Li.  c^ley  Mu.sic  Co.'s  store,  is  dead 
,a  the  ;.ge  of  71  ye.ir^.  Mr.  Coalter  iielpcd  to 
organise  the  Coallrr  Careless  music  store, 
his  partner  being  no  le^s  a  person  than  Vto- 
(cssor  George  Careless,  former  leader  of  the 
sreat  Tabernacle  Choir  of  this  city  and  stil!  liv- 
ing. This  firm  changed  its  name  a  luimbfr  of 
limes  and  was  finailv  absorbed  by  other  on- 
cerns.  Mr.  Coalter  w;.>  pos^L~■;cd  ni  a  l.ii.diy 
spirit  and  will  be  (jicallv  nli^M■ll 

riie  Jones  Mnsic  t  o  t)„  „.  w  name  M  the 
I  ones  Phonograph   (.\>.,  Oyderi.      I  lie  1mi 


Cleveland  Phonograph  Go. 
Reports  Business  Brisk 

Officers  of  This  Company  Tell  of  Increasing 
Demand  for  the  Caswell  Portable  Phono- 
graph. Which  Is  Being  Featured 


I  trlho 


.  big 


,  December  5.— The  Cleveland 
(if  this  city,  willi  headquarters 
I  avenue,  h.ii  been  closing  an 
wilh  ,1  imtnbi  r  of  p0|ild.-ir 
•  .uji.iiij.'  w  liii  h  Caswell  port- 
,,.1    ,,,  „ni,i:ii,,liiM'  succe-S,  This 


Decemaer  is.  1925 


will  remain  practically  the  same.  The  f^rm 
deals  largely  in  phonographs. 

The  John  Elliot  Clark  Co.,  Victor  distributor 
..,d  dealer,  is  giving  up  the  retail  business  its 
retail  stock  and  store  at  121  South  Main  Street 
being  taken  over  this  month  or  not  later  than 
ti,e  first  week  in  January  by  the  Consohda  ed 
Music  Co,,  a  leading,  retail  mustc  store  of  the 
citv  The  John  Elliot  Clark  Co.  lias  been  m 
Ihe'  talking  machine  business  here  for  nearly  a 
decade  Considerable  money  is  to  be  spent  on 
m-iking  the  Consolidated  store  larger,  though  ,t 
is' at  present  among  the  largest  retail  music 
honses  in  the  Slate.  The  Consolidated  Co.  is  a 
Victor  dealer. 

Daynes-Becbe  Music  Co.  has  opened  a  store 
,„  Ogdcn  handling  pianos  and  phonographs. 

Salt  Lake  City  has  organized  its  Better  Busi- 
ness Bureau,  to  be  operated  in  connection  with 

the  Ad.  Cbib^  ==== 

,  jobber  of  standard  phonograph  products  have 
,„et  with  gratifying  success.  He  is  keenly  en- 
thusiastic regarding  the  musical  and  sales  qual- 
ities of  Caswell  portables,  and  is  receivmg  max- 
imum service  and  co-operation  from  the  Cas- 
well  Manufacturing  Co.,  at  Milwaukee,  Wis. 

Among  the  other  products  distributed  by  the 
Cleveland  Phonograph  Co.  are  the  Good  Luck 
phonograph  repair  parts  made  by  the  Superior 
Phono  Parts  Co.;  Little  Tots  records  and  Bnl- 
iianfone  steel  needles. 


is  now  beiiii^  I 
■  ughoiit  Ch  vel 
'tM>i,OMr.Mih  C 


Mlh 


rid  I'Im 


hh  C.i 


c-presidcnt,  I'. 
.1, r,  Arthur  Pressler.  Mr. 

I  lun  of  the  business  and 
I  the  company's  activities  as 


Big  Profits  in 

Udell  Radio  Cabinets 


HERE  is  illustrated  an- 
other example  of  the 
rare  values  to  be  found  in 
all  UDELL  Cabinets.  You 
can  make  friends  and 
money  by  stocking  and 
selling  this  line  now !  Also 
UDELL  Player  Roll 
Cabinets  and  Console 
Talking  Machines. 

Write  for  Catalog 


No., 744  RadioXabinet 


One  of  our  newest  nnmbers — 
a  big  winner.  Handsome  and 
practical.  Built-in  horn.  Priced 
right ! 


THE  UDELL  WORKS,  Inc. 

28th  St.  at  Barnes  Ave.,  Indianapolis,  Ind. 


Amplex  DeExer  Receivers 
Make  Splendid  Impression 

Radio  Enthusiasts  Speak  Highly  of  Individu- 
ality of  Design  and  Speaking  Qualities— In- 
creasing Interest  of  Dealers  Everywhere 

Althougli  less  than  a  year  old,  the  Ampler 
Dc  Exer  si.s,  tube  receivers,  developed  by  the 
Amplex  Instrument  Laboratories  of  New  York, 
have  already  made  a  splendid  impression  on 
radio  enthusiasts  all  over  the  country  because  of 
their  dignity  of  design  and  reproducing  quali- 
ties. The  Amplex  Dc  Exer  is  not  an  overnight 
experiment.  It  is  the  result  of  careful  investi- 
gation among  radio  experts  and  fans  in  order 
to  determine  the  type  of  set  which  would  logi- 
i.ally  be  in  great  demand  and  the  price  at  which 
It  could  be  offered  to  produce  a  satisfactory 
voliimc  of  sales  for  the  dealer. 

Arnold  G.  Landres,  who  has  been  actively 
identified  with  radio  since  its  infancy,  and  who 
is  the  directing  head  of  the  Amplex  Instrument 
l.,ib>iratories,  reports  a  strong  and  steady  de- 
mand lor  the  Amplex  products  from  dealers  in 
all  sections  of  the  country,  due  to  the  excellent 
([luility  that  is  being  offered  at  remarkably  at- 
tractive prices. 

The  Amplex  De  Exer  Mode!  39  is  listed  at 
SJ9.50  retail,  and  the  Consoletle  Model  brings 
$&5.  Both  of  these  receivers  are  strikingly 
illustrated  in  an  advertisement  in  color  else- 
where in  this  issue.  They  are  covered  by  an 
all-incUisive  guarantee  insuring  full  protection 
to  the  dealer  and  satisfaction  to  the  purchaser. 


Show  Panatrope  to  Musicians 

'I'l'i^A.  Okla,,  December  7.— A  demonstration 
III  111!'  l!runswick  Panatrope  was  given  at  the 
Vkihn-  junior  ballroom  recently  under  the  joint 
,iii-|iiii'^  of  the  Edgar  Music  Shoppe  and  A.  H. 

lu  r,  <  'l.lalioma  representative  of  the  Bruns- 
wii  k  Cu.  M  ii~ic  critics  and  educators  and 
newspaper  nu  n  were  included  among  the  audi- 
ence and  all  expressed  amazement  at  the  ca- 
pabilities of  the  new  instrument. 


Suffers  Fire  Loss 

.\bout  $5,000  damage  was  caused  by  a  fire  of 
unknown  origin  in  the  music  store  of  Henry 
Morans  &  Son,  well-known  dealer  of  New 
Britain,  Conn. 
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RADIO'S    LATEST  TRIUMPH 

How  to  put  UNIPOWER 

to  work  for  you 


WE  have  prepared  a  "Special 
Dealer  Folder"  which 
gives  the  complete  details  of  the 
national  advertising  on  Gould 
Unipower.  The  folder  explains 
just  how  you  can  tie  up  this 
advertising,  and  reap  the  greatest 
benefit.  It  illustrates  all  the  sales- 
helps  which  we  supply  FREE— 
booklets  for  your  customers, 
counter  cards,  and  complete 
copy  and  cuts  for  your  local 
newspaper  advertising. 

What  Unipower  Is 
Unipower  is  a  scientifically 
designed  "A"  power  unit  that 


automatically  converts  house 
lighting  current  into  radio  power 
of  the  highest  quality.  It  is  a 
single  compact  unit,  enclosed  in 
a  beautifully  finished  gas-tight 
case  that  fits  comfortably  and 
safely  inside  most  radio  cabinets. 

Send  for  Folder 
Place  your  order  with  your  job- 
ber immediately  and  then  write 
for  your  copy  of  "How  to  put 
Unipowertoworkforyou."  Ifwill 
be  mailed  promptly.  THE  GOULD 
STORAGE  BATTERY  CO.,  Inc.,  250 
ParkAve.,N.Y.,  Branches:  Chica- 
go, Kansas  City,  San  Francisco. 


.  UNIPOWER  is  supplied  in 
two  models  for  use  with  110- 
125  volt  A.  C.  only.  Standard 
models  are  for  60-cycle.  (Special 
models  25-50  cycle  are  avail- 
able at  slightly  higher  prices.) 
All  are  equipped  with  special 
Balkite  charger.  The  4-volt 
model  is  for  UV-199  tubes  or 
equivalent  and  retails  for  $35; 
the  6-volt  for  UV-201-A  tubes 
or  equivalent,  retails  for  $40. 
(West  of  the  Rockies,  prices 
are  $37  and  $43.) 


Off  when  it's  on^On  when  it's  off 


Entire  Trade  in  the  Detroit  Territory 

Expects  to  Roll  Up  Big  Holiday  Volume 

Industrial  Conditions  Never  Better-Steady  Employment  a  Factor  .3°' 
Dealers-Demonstrations  of  New  Models  Create  Stir-Edison  Shop  Changes  Name  to  Allmgs 


Detroit,  Mich.,  December  8.— Indications  point 
to  a  whopper  December  business  for  the  talkme 
machine  dealers  of  Detroit  and  the  Stale  ol 
Michigan.  The  most  imporlanl  reason  is  that  in 
Detroit  and  the  larger  cities  in  the  Slate,  such  as 
Pontiac,  Jackson.  Saginaw,  Baltic  Creek.  Flinl. 
Lansing  and  Grand  Rapids,  indnslria]  conditions 
were  never  heller.  Employment  has  been  steady 
all  during  the  Summer  and  Fall;  people  h.lvc 
money  and  arc  going  to  spend  it  lor  Chrisl- 
mas.  But  in  justice  to  the  radio  industry,  we 
can  say  authoritatively,  after  talking  with  a 
dozen  or  more  retail  stores,  that  the  demand  tor 
December  is  in  most  cases  for  the  combination 
machine— talking  machine  and  radio.  The  sales 
of  talking  machines,  without  the  radio,  will  not 
be  as  heavy  as  they  have  been  in  other  years, 
unless  public  senlinicnl  changes  during  the  iie.sl 
few  weeks.  At  this  writing  wc  arc  speaking, 
of  course,  as  to  conditions  right  now. 

The  new  Victor  Orthophonic  and  the  Bruns- 
wick Panatrope  undoubtedly  will  stimulate  busi- 
ness, as  announcements  of  the  improvements 
were  backed  bv  a  tremendous  advertising  cam- 
paign. Scores  and  scores  of  people  have  been 
in  the  stores  getting  demonstralions  of  the  new 
machines,  so  that  there  is  great  public  interest 
in  them. 

The  new  Brunswick  Panatrope  was  demon- 
strated at  the  Book  Cadillac  Hotel  during  No- 
vember. Ofhcials  were  on  hand  from  the  fac- 
tory—a large  room  was  secured  for  the  event- 
dealers  were  invited  and  for  several  days  they 
poured  into  the  hotel  to  hear  it  and  place 
orders. 

At  the  J.  L.  Hudson  music  store  we  learned 
this  week  that  business  is  very  good  and  lhat 
while  sales  were  brisk  on  talking  machines 
most  of  the  people  seemed  to  want  the  combina- 
tion machine  either  in  the  Victor  or  Brunswick, 
their  two  principal  lines. 

Grinnell  Bros,  are  concentrating  on  the  new 
Victor  models,  although  they  also  handle  sev- 
eral radio  lines,  the  Zenith  principally,  and  Ihey 
are  prepared  for  the  biggest  talking  machine 
and  radio  business  in  their  cnlire  history.  With 
40  stores  or  more,  Grinnell  Bros.'  sales  of  these 
products  for  December  alone  should  run  into 
hundreds  of  thousands  of  dollars. 

The  Edison  Shop,  at  1540  Woodward  avenue, 
Detroit,  has  changed  its  name  to  Alling's.  inas- 
much as  the  proprielor  is  R.  B.  Ailing,  who  is 
also  general  manager  of  The  Phonograph  Co.  of 


Detroit,  Edison  distributor.  This  change  was 
made  in  view  of  the  fact  that  the  store  recently 
added  the  Brunswick  line  of  phonographs,  and 
Mr  Ailing  fell  that  it  would  be  for  the  best 
inleresis  of  the  Store  to  change  the  name  in 
order  lhat  bolh  the  Edison  and  the  Brunswick 
lines  could  be  properly  advertised.  It  would 
be  rather  inconsistent  to  have  it  known  as  the 
Edison  Shop  and  then  10  display  or  advertise 
another  make,  whereas  this  is  good  business 
and  ethical  if  conducted  under  another  name. 
But  adding  the  Brunswick  line  10  the  retail  store 
does  not  change  the  position  of  The  Phono- 
graph Co.  of  Detroit,  which  continues  to  dis- 
tribute the  Edison  line  in  Michigan,  Mr  Ailing 
has  made  a  wise  move  no  doubt,  and  it  is  like- 
wise a  splendid  lie-up  (or  Ihe  Brunswick  Co., 
as  it  gives  the  Brunswick  Woodward  avenue 
representation  downtown,  something  it  has 
never  had  before. 

The  Brunswick  line  is  now  handled  downtown 
by  the  J  L.  Hudson  Music  Store,  Ailing  s.  Weil 
&  Co.,  the  Artonian  Piano  Co.,  and  the  Bruns- 
wick Shop  on  East  Grand  River  avenue,  which 
continues  exclusively  with  the  Brunswick  line^ 

Sam  E.  Lind.  of  the  S.  E.  Lind  Co.  2765 
West  Fori  street,  distributor  for  the  Adler- 
Roval  line  of  phonograph  and  radio  machines, 
neOer  had  a  belter  list  of  retailers  in  Detroit 
handling  the  product  than  right  now,  and  he  lias 
every  reason  10  look  forward  to  record  sales 
during  December.  Among  the  list  we  find  such 
concerns  as  The  People's  Outfitting  Co..  the 
Lieberman  Furnilurc  Co..  629  Gratiot  avenue; 
Modern  Priscilla  Shop.  7227  Harper  avenue;  Lin- 


;'(ieJavorite  ^ 
l/QceofT^io 
incA117ongues  < 

To  hear  an  Amplion  perform  in  compari- 
son with  any  orail  odicrloud  speakers  is  to 
undersrand  why  these  crcadons  oi  the  origi- 
nators and  oldest  makeri  of  loud  speakers 
—Allied  Graham  fJ  Co..  London  Eng.— 
are  leading  favorites  througliout  theujorld. 
Get  one  to  lest  Irom  your  jobber.  Sii  models, 
includins  eonsole  units.  S12  to  S^2.50.  Nalion- 
iiUy  ad^'ciliscd.  Write  lor  proposition. 
All  Ampliona  ore  completely  eqnipped 
with  cotds  (Old  panel  plugs. 
THE  AMPLION  CORPORATIONoMMERlCA 

e  ,|..,0;S.,i,  Suit,  C.-'to  SlJ.ili(n  jivt-^rirwrBrHlrj 

.....  nStnUglora:  Buiudtp!  ot  CoBJida.  Ltd..  Torooto 
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1  Radio  Shop  Linwood  at  Philadelphia 
sl  eefth     UrHr  Music  Store,  30.0  Gratiot 

"^"-/■'r'c:'inii"^"™oS:X 
5i-:s:^?r^i^«:eiNaimaH<,Mu.c 

Honse,  4707  Michigan  avenue,  and  »lher  two 
reuil  stores;  Home  Necessities  Corp.,  9632 
I-  a  n;„er  svenue-  The  Arcade  Hardware  Co., 
^;7'„"''Grd  Crivenue;  Detroit  Music  Co 
2030  Woodward  avenue,  and  the  Yuergens  Fur 
niture  Co  at  6266  Michigan  avenue. 
Tic  People's  Ou.fitting  Co.  had  a  formal 
.  few  weeks  ago  of  its  new  store,  and 
opening  a  few  wecKs  ago 

noticeable  in  making  an  inspc  tion  '  =  «^ 
largemcnt  of  the  music  Hoot,  which  now  has  at 
least  one-third  more  floor  space.  Manager  Red- 
daway  of  this  department,  is  very  busy  gelling 
the  new  floor  inlo  shape.  He  has  added  more 
s  ock  "id  more  display  rooms  for  the  talking 
m"Le.  He  feels  mighty  proud  of  .his  new 
department  and  justly  so.  as  it  ,s  one  of  the 
largest  in  the  country. 

Manager  Quinn.  of  the  Brunswick  Shop,  e- 
porls  that  November  business  showed  a  healthy 
iaerease,  but  he  expects  December  to  be  the 
banner  month  and  lo  bring  the  sales  for  the 
year  10  the  point  where  it  will  show  around  a 
7U  cent  gain  for  1925  over  1924.  t  mus  be 
remembered  thai  the  first  six  months  of  1925 
were  rather  dull  for  the  talking  machine  stores 
and  it  was  not  until  July  that  the  tide  turned  for 
the  better  and  from  then  on  each  month  lias 
shown  a  steady  increase.  .... 

In  closing  we  want  to  wish  all  our  riends  in 
the  trade  a  happy  and  prosperous  New  Year 
and  to  remind  them  at  this  time-that  the  radio 
is  more  and  more  becoming  a  pari  of  the  talking 
machine  business  and  that  dealers  no  longer  can 
afford  to  ignore  radio  opportunities.  Radio 
belongs  to  the  talking  machine  dealer  and  if  he 
is  not  alive  to  the  situation  he  is  just  forcing 
the  business  to  other  channels.  Adding  a  serv- 
ice department  is  an  important  point  to  consider. 


Ten  Commandments  That 

Help  to  Increase  Sales 

Card  Outlining  Store  Sales  Policy  Proves  Suc- 
cessful in  Increasing  Efficiency 

A  prominent  retail  house  in  the  Middle  West 
gives  each  new  employe  a  card  bearing  the  mes- 
sage' "Ten  Commandments  tor  Employes. 

"1  Don't  try  to  break  sales  records  during 
the  first  weeks  you  are  with  this  store.  Wc 
don't  expect  you  to  step  right  out  and  do  won- 
derful things.  Take  plenty  of  time  during  the 
first  weeks  to  become  acquainted  with  your  co- 
workers, to  learn  the  goods  yon  are  handling, 
to  become  thoroughly  familiar  with  the  store 
antl  the  executive  and  to  gain  the  firm  founda- 
tion which  is  necessary  if  you  arc  to  make  fine 
sales  records  in  the  weeks  and  months  to  comc- 

"2  Be  on  time.  We  don't  ask  co-workers  10 
punch  a  time  clock  ill  this  store.-hnl  wc  do  ask 
you  to  get  here  on  lime.  The  reason  why  wc 
ask  our  co-workers  to  be  on  time  is  because 
there  is  work  for  everyone  all  the  time  the  store 
is  open,  and  this  work  piles  up  and  makes  for 
confusion  when  employes  are  late. 

"3.  The  customer  is  generally  right,  Wc  don't 
say  in  this  store  that  the  'customer  is  always 
right '  We  do  believe  that  the  customer  is  gen- 
erally right  and  our  co-workers  will  treat  cus- 
tomers accordingly.  _ 
"4.  Never  tell  a  customer  that  you  'don  t 
know.'  If  some  customer  asks  you  a  question 
which  you  cannot  answer,  say,  'I'll  find  out.'  and 
then  go  to  the  person  in  authority  in  your  de 


gossip  and  talk  scandal  to  you  don'l  give  them 
any  encouragement-  Never  talk  to  one  cus- 
tomer about  another  customer.  It  is  always  a  ■ 
black  eye  for  a  store,  in  our  opinion,  to  have  a 
reputation  as  being  a  gossip  center 

"6,  Treat  customers  courteously  and  be 
friendly  with  Ihem,  but  don't  be  patronizing  or 
fresh. 

"7.  Read  Ihe  advertisements  this  store  puts 
out  and  look  at  the  window  displays  each  day. 
You  will  find  copies  of  each  day's  ads  at  the 
elevator  on  the  bulletin  board  and  also  on  the 
department  bulletin  boards.  Each  morning  be- 
fore going  10  your  counter  read  these  copies  if 
you  haven't  already  read  our  ads  in  the  papers 
you  gel  at  home.  You  must  be  familiar  with 
the  things  we  are  advertising  to  make  a  suc- 
cess as  a  sales  person.  Also,  upon  coming  to 
Ihe  store  in  Ihe  morning  or  during  the  noon 
hour,  make  a  special  point  of  looking  at  our 
window  displays  carefully.  A  thorough  knowl- 
edge of  what  we  are  showing  in  our  window 
displays  is  important  if  you  want  to  make  a 
big  success  as  a  salesperson. 

"8.  Don'l  hesitate  to  take  up  with  your  de- 
partment head  any  things  which  should  be  rem- 
edied in  your  department  or  at  your  counter. 
We  want  our  salespeople  to  be  happy  and  com- 
fortable at  all  times. 

"9.  Be  neat  in  your  personal  appearance.  We 
like  our  salespeople  10  be  well  dressed — 'neat 
but  not  gaudy.'  The  people  who  patronize  this 
store  have  a  right  to  expect  that  the  salespeople 
who  wait  on  them  have  clean,  manicured  hands 
and  wear  neat,  attractive  garments. 

'10.  Do  your  best  at  all  times.  We  don't  ask 


then  go  to  the  person  in  authority  in  your  ue-          'v-  otsi  ni  nu  iiu.c=.       o  uu..  i  ^^r. 

partmenl  and  obtain  the  answer.    The  reason     tor  super-salesmanship  in  this  store.  We  don't 


why  we  emphasize  this  rule  is  because  we  can^ 
expect  people  to  buy  goods  from  this  store  if 
our  co-workers  demonstrate  that  they  don'l 
know  ahout  the  goods  they  are  selling  Thor- 
ough knowledge  of  the  goods  you  are  selling  is 

vitally  important  if  you  are  to  be  a  big  s  

in  this  store, 
".tl  Don't  gossip     Tf  the  customers  w 


ask  our  salespeople  to  work  under  a  tension 
We  simply  ask  our  co-workers  to  be  'regular' 
human  beings  who  are  normally  eager  to  make 
sales  and  who  are  normally  enthusiastic  for  this 
store  and  for  the  goods  they  are  selling." 

These  commandments  have  been  found  10  be 
very  helpful  in  increasing  the  efficiency  of  the 
sales  organization 
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To 
Dealers 

Here's  an  Exclusive  ScX^s  Maker  /or  You\ 


WITH  the  new  Magnavox 
Radio  Receiver  "Unit, 
changing  the  old  phonograph 
into  a  radio-phonograph  com- 
bination is  the  work  of  only  a 
moment.  No  mechanical  skill 
is  required.  No  tools,  except 
perhaps  a  screw  driver,  are 
necessary.  The  illustrations 
show  how  easily  and  simply 
both  console  and  upright 
models  can  be  Magnavox 
Radio  equipped. 


Merely  take  out  the  record  shelves, 
slide  in  the  self-contained  Magna- 
vox Receiver  Unit,  batteries, 
charger,  etc.,  attach  the  Magnavox 
Radio-Phonograph  Reproducer, 
and  the  work  is  done. 


ROUGHLY  estimate  the  number  of  phonographs 
in  your  territory.  Magnavox  now  offers  you  a 
new  product  which  you  can  sell  to  every  owner. 

It's  the  new  Magnavox  Single  Dial,  S  tube. 
contained  Receiver  Unit  for  phonographs  which 
retails  for  $75. 

Study  the  illustrations  above.  These  show  the 
ease  and  simplicity  of  installation  in  both  console 
and  upright  models.  Isn't  this  the  most  obvious  and 
inexpensive  means  you  have  seen  for  turning  your 
customers'  phonographs  into  combinations. 

And  in  addition  you  can  sell  the  Magnavox  Radio 


Phonograph  Reproducer  at  $  1 0,  making  two  profit- 
able sales  in  one. 

This  radio  installation  will  appeal  instantly  to 
vour  customers.  It  solves  the  problem  of  their  old 
phonographs.  It  makes  them  up-to-date  and  mod- 
ern in  every  respect;  a  source  of  universal  home 
entertainment  from  both  air  and  record. 

Of  course  we  have  told  enough  for  you  to  see  the 
profit-making  possibilities.  Of  course  you  will  want 
to  order  a  supply  and  get  busy  on  ^?"'"g*ese  units 
at  once.  Your  distributor  will  work  right  with  you 
and  furnish  special  literature  andotherseUmghelps. 

Write  or  wire  him  today. 


NOTE!  If  vou  are  not  now  a  Magnavox  dealer,  but  want  to 
oeVin  on  this  new  profit  maker,  write  us  at  once.  If  your  tetri- 
?orv  is  still  open  we  will  make  you  a  mighty  interesting propo- 
Sn  by  return  mail.  Don't  put  this  off.  Write  today! 


MAGNAVOX  M 


$25 


THE  MAGNAVOX  COMPANY 


OAKLAND,  CALIFORNIA 


1315  So.  Michigan  Ave.,  Chicago 


106 


THE  TALKING  MACHINE  WORLD 


Decemheh  is,  1925 


The  Horseshoe 
of  the  Opera 

Now  circles  around 
the  family  radio 


WHEN  Mary  Lewis. 
Srlminann-Heink  and 
Madame  Homer  are  on 
die  air,  the  liorseshoe  of 
the  opera  circies  around 
ihe  fnmily  radio.  Radio 
haB  intrigued  the  interest 
of  the  opera  and  concert 
lovers  throughout  the  coun- 
try. 

It  has  gone  even  further — 
it  18  educating  everyone  in 
practically  every  station  of 
life  to  love  real  music. 
Radio  audiences  are  re- 
questing musical  programs 
of  a  higher  type  aud  as 
they  seek  music  of  a  higher 
plane,  bo,  too,  do  they  de- 
mand hotter  radio  repro- 
duction. A  Sonora  Speaker 
improves  the  tone  quality 
of  every  radio. 

Sonora  deLuxe  Speaker 
witli  halanced  armature 
and  mica  diaphragm  re- 
producing unit, 

$30.00 

Sonora  Standard  Speaker, 
slightly  smaller  than  de- 
Luxe, equipped  with  elec- 
tro -  magnetic  adjustahle 
unit. 

$20.00 

Sonora  Console  Speaker — 
the  Sonora  sound  chaniher 
is  concealed  within — so, 
too,  may  your  batteries, 
charger  and  wiring  be  clev- 
erly hidden. 

$50.00 


THE  INSTRUMENT  OF  QUAUTY 

ottor; 

CLEAR   AS  A  BCLl. 


SONORA  PHONOGRAPH 
COMPANY,  Inc. 
279  Broadway    -    New  York  City 


IK* 


Makers  of  Sonora  Phonographs. 
Sonora  Radio  Speakers,  Repro- 
ducers and   Receiving  Sets 


Exporl  and  Canadian  Distributor: 

C.  A.  RICHARDS,  Inc. 
279  Broadway    -    New  York  City 


Vincennes  Phono.  Go.  Takes 
Over  Radio  Industries  Corp. 

J.  S.  Watters  Becomes  President  of  Merged 
Organizations  Which  Arc  Well  Known  to 
the  Talking  Machine  Trade 

Tlif  Vinccnues  Plioiiograph  Co.,  of  Vincennes, 
Ind.,  has  taken  over  the  Radio  Indusfrics  Corp., 
131  Diianc  street,  New  York  City,  one  of  the 
pioneer  radio  inaiuifaciiiring  companies,  which 
lias  been  prodiicin,,'  receiving  sets,  cabinet  loud 
spr.ikers,  head  pliones,  kits  .ind  other  radio  es- 
scnlials. 

I.  S,  Watters,  president  of  tlie  Vinceinics  Pho- 
nugraph  Co.,  becomes  president  of  the  merged 
nryani/alioiis.  For  the  time  being  the  company 
will  marki  l  the  prodiiels  of  bolh  organi/alions 
witlioiil  a  change  of  design  for  the  balance  of 
the  sfiison. 

The  Vim-emics  I'hoiioRrapii  Co.  has  for  some 
lime  prothiccd  "Rivoli"  radio  products.  It  has 
ako  maimfactured  radio  cabinets  for  other  con- 
lerns  and  has  at  all  limes  been  in  close  touch 
with  radio  progress,  trade  requirements  and  dis- 
tribution problems. 

Later,  all  of  the  products  of  the  merged  or- 
ganizations will  be  marketed  under  the  trade 
name  "Rivoli."  Particular  emphasis  for  the  bal- 
ance of  the  season  will  be  placed  on  its  console 
model,  its  Dc  Luxe  table  model  with  enclosed 
loud  speaker,  and  its  Junior  model,  as  well  as  its 
cabinet  type  speaker.  It  will  also  feature  a 
unique  table  cabinet  with  enclosed  loud  speaker 
which  lends  itself  readily  for  use  with  any  table 
modcl'rcceiving  set  of  whatever  size 

The  advertising,  sales  and  exploitation  of  the 
"Rivoli"  products  will  he  under  the  direction  of 
Keaiie  &  Scott,  two  experienced  and  enthusiastic 
sales  organizers  who  have  given  careful  study 
in  present-day  radio  distribution  problems,  and 
who  have  mapped  out  a  plan  of  campaign  for 
Ihe  "Rivoli"  products  along  proved  lines  which 
nive  special  emphasis  to  dealer  arrangements 
and  consumer' interest. 


Tolstoy  Record  Broadcast 

Radio  lislcners-in  in  England  heard  a  voice 
IrOTu  the  grave  recently  when  a  talking  machine 
record  made  eighteen  years  ago  by  Count  Leo 
Tolstoy  was  broadcast  from  a  London  station. 
The  record  by  the  celebrated  Russian  writer 
was  a  reading  from  one  of  his  own  books. 


O.  E.  Garr  Store  Moves 

Inglkwooii,  Cal,,  December  5,-0.  E.  Carr  has 
moved  his  music  store  from  Hawthorne  to  this 
city,  occupying  quarters  at  204  East  Queen 
street.  Mr.  Carr  will  continue  to  handle  Bruns- 
wick phonographs  and  Radiolas  and  will  also 
add  a  complete  stock  of  radio  merchandise 
;iiid  pianos. 

Weiler's  Opens  Branch 

KiKKsviiLF.,  Mo..  December  7— A  music  store 
lo  operate  as  a  branch  of  Weiler's.  Inc.,  of 
Quincy.  III.,  has  been  opened  on  North  Frank- 
lin street,  this  city,  carrying  a  very  complete 
line  of  musical  instruments.  The  establishment 
has  been  attractively  arranged  for  the  display 
of  instruments. 


Legalizing  Maintenance  of 

Fixed  Resale  Prices 

Bill  Introduced  in  House  of  Representatives 
After  Opening  of  Session  tlie  Past  Week  by 
Representative  Kelly,  of  Pennsylvania 

W*SK1N0I0N,  D.  C,  December  8.-Legislalion 
legalizing  the  maintenance  of  fiwd  resale  prices 
on  trade-marked  products  was  introduced  .n  the 
House  of  Represcnlativcs  immediately  alter  the 
beginning  of  the  session  December  7  by  Reprc 
sentalivc  Kelly,  of  Pennsylvania.  The  bill  is 
declared  by  Mr.  Kelly  to  bave  the  backing  of 
substantially  all  associations  o(  ti.e 

country;  it  lakes  the  place  of  lour  such  meas- 
ures introduced  during  the  last  session,  ivliich 
were  not  acted  upon. 

The  Kelly  bill  provides  that  owners  of  trade- 
marked  commodities  may  enter  into  contracts 
for  the  sale  of  their  products  at  resale  prices 
lived  by  the  vender,  and  that  such  articles  may 
be  sold  by  the  vendee  at  other  prices  only  i 
lic  is  discontinuing  their  sale,  is  going  out  of 
business  or  has  become  bankrupt,  or  if  the 
article  shall  have  become  damaged  or  deterio- 
rated in  tiualily.  in  which  event  the  vender  shall 
first  be  given  an  opportunity  either  to  c.-cchange 
it  for  a  new  article  of  the  same  kind  or  to  re- 
purchase it  at  the  price  paid. 

"The  purpose  of  this  legislation,"  Mr.  Kelly 
explained,  "is  to  restore  freedom  of  contract, 
which  was  the  unchallenged  right  in  this  coun- 
try prior  to  the  so-called  Dr.  Miles  decision  of 
the  Supreme  Court  in  1911,  and  is  to-day  recog- 
nized in  every  other  civilized  country  on  earth. 

"This  legislation  will  simply  restore  to  the 
individual  manufacturer  of  advertised,  identified, 
guaranteed  goods  the  right  to  protect  his  repu- 
tation and  good-will,  which  depend  upon  public 
approval  of  the  price  and  quality  of  his  product. 
It  will  assure  a  square  deal  for  business  and  the 
public." 

Everybody's  T.  M.  Go. 

Planning  Sales  Campaign 

Manufacturer  of  Honest  Quaker  Parts  to  In- 
crease Advertising  Appropriation  to  Cover 
Own  Products  and  Adier  and  Okeh  Lines 

Phii.adeli'hia.  Pa.,  December  7.— Everybody's 
Talking  Machine  Co.,  of  this  city,  maker  of 
Honest  Quaker  main  springs  and  talking  ma- 
chine repair  material,  has  planned  a  comprehen- 
sive sales  campaign  for  the  coming  year.  The 
growth  of  the  company  throughout  1925  has 
been  continuous  and  the  plans  for  1926  are  no 
less  progressive.  In  anticipation  of  the  increased 
advertising  which  this  company  will  do  during 
1926  all  advertising  details  have  been  placed  in 
the  hands  of  a  prominent  Philadelphia  adver- 
tising agency  which  is  particularly  well  equipped 
to  further  the  prestige  of  the  Honest  Quaker 
trade  mark  and  product. 

This  campaign  also  covers  the  distributing 
eiiil  of  the  organization  which  includes  Okch 
and  Odeqn  records  and  Adler-Royal  phono- 
graphs. 


Brooklyn  Firm  Chartered 

The  New  Radiohorn  Process  Corp..  Brooklyn, 
New  York,  was  recently  incorporated  at  Albany 
with  a  capital  stock  of  $300,000  to  make  radio 
equipment.  T!ie  incorporators  arc  C.  and  A. 
Berlin  and  B,  T.  Endlich. 


Features  Line  at  Show 

The  Stephens  Music  Store.,  of  Conshohocken, 
Fa.,  was  one  of  thirty-two  local  merchants 
operating  a  booth  in  the  first  annual  trade  show 
there. 


Concern  Changes  Name 

to  General  Industries  Co- 

Elvria,  0.,  December  5.— The  General  Phono- 
graph &  Supply  Co.,  which  operates  one  of 
the  largest  manufacturing  plants  in  this  city,  has 
changed  the  firm  name  to  the  General  Indus- 
tries Co.  The  firm  manufactures  many  elec- 
trical products, 


A.  L.  Rhoades  to  Move 

A.  L.  Rhoades,  who  has  been  operating  the 
Rhoades  Music  Store,  in  Leon,  la.,  for  several 
years,  lias  closed  out  his  business  there,  pre- 
paratory to  moving  it 'to  Fort  Dodge,  la.,  where 
it  will  be  continued  in  the  future,  "The"  new  lo- 
cation is  excellent  for  a  business  of  this  kind. 
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Speed  Up  Your  Christmas  Sales 


— Show  a  "Hohner  Boy 


9  9 


50  Per  Cent 
Profit 
for  You, 
Mr.  Dealer! 


ijPLAYA 

Hojiher 


■■Hohner  Boy"  lliirmonica  Assorlnwnt  I^o.  425 


NO  GIFT  offered  for  sale  at  Christmas  time 
is  more  universally  popular  among  all 
classes  of  buyers  than  the  harmonica.  Its  pos- 
sibilities for  fun,  entertainment,  popularity 
and  musical  education  are  known  to  young 
and  old;  and  there  are  few  homes  indeed  that 
cannot  boast  of  at  least  one  harmonica  on 
Christmas  morning. 

There  is  a  greater  buying  season  ahead  for 
Hohner  Harmonicas.  The  big,  national  adver- 
tising campaign  is  creating  a  tremendous  de- 
mand for  "The  World's  Best"  harmonicas  and 
wise  dealers  will  see  that  their  stocks  are  in 
readiness  to  be  turned  into  quick  profits. 

The  new  "Hohner  Boy"  Display  on  your  counter 
will  increase  your  Christmas  sales  and  stimulate 
business  throughout  the  year.  It  is,  without  doubt, 
one  of  the  most  attractive  dealer  helps  ever  offered. 
The  life-size  figure  of  the  typical  American  boy,  re- 
produced from  an  original  oil  painting  by  eight-color 
lithographic  process,  is  a  powerful  magnet  that  will 
draw  new  customers  to  your  store  and  induce  them 
to  buy. 

This  No.  425  Assortment  consists  of  a  permanent 
display  card,  31  inches  high  by  15  inches  wide,  with 
a  patented  easel  that  may  be  adjusted  instantly. 
Mounted  on  the  card  are  twelve  assorted  genuine 
Hohner  Harmonicas  to  retail  at  50  cents  each.  The 
price  of  the  assortment  complete  is  $4.00  and  your 
profit  is  50  per  cent.  Order  from  your  jobber  today 
or  write  direct  for  further  details. 


M.  HOHNER,  Inc.,  Dept.  72,  114  East  16th  St.,  New  York 

Canadian  Address:  Hough  8  Kohler.  46S  Kim  Street,  W..  Toronto 


Fascination 

Inspiration 

Education 

Entertainment 

Accuracy 


Health 
Portability 
f'J^\  Durability 
'trf^'A  Convenience 

mil  „  , 

Popularity 
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Dealers  Unable  to  Meet  the  Great  Demand 

for  the  New  Instruments  in  Los  Angeles 

Demonstrations  of  New  Instruments  Created  Immediate  Demand— All  Factors  of  the  Radio  Busi- 
ness Represented  at  Big  Get-together  Meeting— Other  Trade  Activities  of  the  Month 


Los  Anceles,  Cal.,  December  4.— After  creating 
transports  of  delight  and  anticipation  of  tlic 
return  of  tlie  plionograph  into  i(s  own,  dealers 
and  jobbers  arc  reduced  to  the  dcptlis  of  despair 
because  of  "a  shortage  of  stock." 

The  Ortliophonic  Victrola  and  later  llic  Pan- 
atrope  came,  were  seen,  and  con«|uercd.  Every- 
where— on  the  street,  in  tlie  ofticc,  on  llic  train, 
in  the  drawing  room,  people  are  talking  about 
the  new  talking  macbinc  and  the  Panatrope 
Radio  sales  are  holding  their  own. 

Pathex  Creates  Stir 
Whether  the  Pathex,  or  home  motion  pic- 
lure  machine,  belongs  to  the  phonograph  and 
radio  departments  or  not,  the  fad  remains  that 
it  is  being  distributed  in  this  section  by  a 
phonograph  and  radio  jobber— the  Munson, 
Rayncr  Corp.— and  the  dealers  retailing  to  the 
public  are  principally  leading  phonograph  and 
radio  stores  and  music  store  departments.  Much 
interest  is  being  shown  by  (be  public  and  satis- 
factory sales  arc  being  made. 

Association  Holds  Big  Meeting 
A  big  get-together  radio  mecling  look  place 
on  Tuesday,  November  26,  at  tlie  Alexandria 
Hotel  at  which  there  were  present  about  two 
hundred  dealers,  jobbers,  broadcasters  and 
salespeople,  J,  A.  Hartley,  president  of  the 
Pacific  Wholesale  Radio,  Inc.,  who  is  also  presi- 
dent of  the  Radio  Jobbers  Association  of  South- 
ern California,  presided  and  explained  the  pur- 
poses of  the  meeting.  He  said  that  this  was 
the  first  occasion  for  a  real  general  radio  meet- 
ing and  the  first  step  in  the  formation  of  a 
master  radio  trades  association  which  will  be 
composed  of  persons  from  all  the  various 
branches  of  radio  who  will  be  able  to  meet  at 
regular  intervals — probably  monthly,  and  who 
will  thus  have  an  opportunity  of  discussing  sub- 
jects which  are  common  to  retailer  and  manu- 
facturer, jobber  and  broadcaster;  the  members 
of  this  new  association  will  include  the  mem- 
bers of  the  already  existing  associations,  which 
now  number  four,  viz:— the  Radio  Jobbers  As- 
sociation of  Southern  California,  Radio  Manu- 
facturers Agents  Association  of  Southern 
California,  Radio  Retail  Dealers  Association 
and  Pacific  Retail  Radio  Dealers  Association. 
Mr.  Hartley  then  introduced  Earle  C.  Anthony, 
president  of  Earle  C.  Anthony.  Inc.,  owner  and 
operator  of  station  KFl,  who  gave  a  report  on 
the  Washington  Radio  Conference,  which  he 
recently  attended-  Mr.  Anthony's  talk  was  lis- 
tened to  with  rapt  attention.  Speeches  were 
also  given  by  A.  E.  Schifferman,  radio  manager 
of  Germain's,  on  "Speeding  up  Sales";  J.  W. 
Boothe,  manager  radio  di:partmcnt  of  Barker 
Bros.,  on  "Why  the  music  trade  is  in  the  radio 
business";  Al  Meyer,  general  manager,  Leo  J. 
Meyberg  Co.,  on  "Southern  California  For- 
ward Movement";  W.  D.  Scott,  president,  Scott 
Sales  Co..  on  "Team  Work." 

Among  Those  Present 
Those  present  included  at  the  speakers" 
table:— J.  A.  Hartley,  Pacific  Wholesale  Radio. 
Inc.;  Earle  C.  Anthony.  Earle  C.  Anthony,  Inc.; 
A.  G.  Farqnharson,  secretary.  Radio  Trades 
Association    of    Southern     California;  Arthur 


Rai 


les,  Earle  C.  Anthony,  Inc.;  J.  W.  ■  Boothe, 
-kcr  Bros.;  L.  E,  Fonlron,  Martin  Music 
;  I.  If.  'laufiTdiark,  Western  Radio,  Inc.; 
1.),  Si:ott,  S.-iil!  S.ilcs  Co.;  C.  A.  Stone,  Carl 
Slonc,  A.  Stone  Co.;  R.'  13,  Yale.  Yale 
lio  Electric  Co,;  R.  L.  Rayner.  Munson,  Ray- 


ncr Corp.;  A.  E.  Sc  hi  Herman,  Germain's;  U. 
N.  Marshank.  Marshank  Sales  Co.;  Lombard  J. 
Smith;  E,  A.  Geissler.  George  J.  Birkel  Co.; 
C,  H.  Mansfield,  Fitzgerald  Music  Co.;  F.  D. 
Hutchinson,  Ncwbery  Electric  Co.;  I.  H.  West- 
phal.  Southern  California  Music  Co.;  A.  H. 
Mcycr,  Leo  J.  Meyberg  Co. 


Louis  J.  Unger  Plans  to 

Enter  Real  Estate  Field 

Louis  J.  Unger,  sales  manager  of  the  BriN 
liantone  Steel  Needle  Co.,  New  York  City,  has 
announced  his  intention,  effective  January  1,  o( 
entering  a  new  field  of  endeavor.  On  that 
date  Mr.  Unger  will  enter  the  real  estate  busi- 
ness in  Long  Island  and  will  make  use  of  his 
genial  and  persuasive  manner  in  convincing  his 
many  friends  of  the  merits  of  this  garden  spot 
of  the  world. 

Mr.  Unger  has  been  connected  with  the  talk- 
ing machine  industry  for  many  years.  For  ap- 
proximately eight  years  he  has  been  with  the 
Brilliantone  organization  and  its  one  time  af- 
filiated company,  Reflcxo  Products,  Inc.  Dur- 
ing that  time  Mr.  Unger  established  an  en- 
viable record  in  building  sales  volume,  in  recog- 
nition of  which  he  was  made  sales  manager  of 
the  company. 

Although  no  successor  to  Mr.  Unger  has  been 
announced  by  the  Brilliantone  Co.,  Harry  W. 
Acton,  general  manager  of  the  organization, 
will  undoubtedly  add  to  his  many  duties  the 
■supervision  of  sales.  It  is  well  known  through- 
out the  entire  talking  machine  industry  that  Mr. 
Acton  was  one  of  the  founders  of  the  Brillian- 
tone Steel  Needle  Co.  and  that  its  steady  and 
remarkable  growth  is  largely  attributable  to  his 
whole-hearted  effort  and  remarkable  efficiency 
as  an  executive, 


Publicity  Drive  of  Bosch 

Distributors  and  Dealers 

The  American  Bosch  Magneto  Corp.,  of 
Springfield,  Mass.,  manufacturer  of  the  Bosch 
Amberola  Receiver  and  Bosch  .^mbotone  speak- 
ers, in  co-operation  with  forty-one  distributors 
and  retailers  in  Greater  New  York  and  vicinity, 
carried  an  attractive  full-page  advertisement  in 
the  New  York  Times  of  December  6.  The 
advertisement  illustrated  the  Bosch  Amberola 
receiver,  and  both  the  Ambotone  and  the 
Junior  Ambotone  conoid  reproducers.  The 
Bosch  products  are  being  received  with  enthu- 
siasm by  radio  fans  in  New  York  and  adjacent 
territory,  according  to  jobbers  and  dealers. 


The  Gardner  Music  Co.,  Torrance,  Cal.,  has 
taken  new  quarters  at  1.325  Sartori  street. 


PHONOGRAPH  CASES 

RADIO  CASES 
Reinforced  3-ply  Veneer 

The  Standard  Case  for  Talking 
Machines  and  Radio  Sets 

Let    ai    figure    on    yoar  retfuirementi 

MADE  BY 

PLYWOOD  CORPORATION,       Goldsboro,  N.  C. 

Milli  in  V«.,'N.  C.  sad  S.  C. 


MICA 
DIAPHRAGMS 

I  Absolutely  Guaranteed  Period 
We  get  the  best  India  Mica  directly. 
We  supply  the  latgeit  Phonograph  Manu- 
facturer.. 

Ask  for  our  quotations  and  samples  before 
placing  your  order. 

American  Mica  Works 


47  West  Si. 


New  York  I 


Ful-Wave  Charger  Passed 

by  Fire  Underwriters 

Product  Is  Now  Handled  by  Leading  Talking 
Machine  Dealers  Throughout  the  Country- 
Popular  With  Radio  Set  Owners 

The  National  Board  of  Fire  Underwriters  re- 
cently passed  the  FuI-Wave  battery  charger. 
This  product,  manufactured  by  the  Liberty 
Electric  Corp.,  342  Madison  avenue,  New  York 


Ful-Wave  "A-B"  Battery  Charger 
City,  which  has  been  successfully  sold  by  hun- 
dreds of  talking  machine  dealers  throughout  the 
United  States,  through  the  decision  of  the  Na- 
tional Board  was  given  added  imporlance.  The 
Ful-Wave  "A-B"  battery  charger  charges  both 
"A"  and  "B"  batteries  simultaneously.  One  of 
its  features  is  the  fact  that  it  uses  the  full  elec- 
tric wave  in  charging,  thus  decreasing  the  lime 
necessary  for  the  operation.  This  too  makes 
for  economy.  It  cannot  overheat,  is  quiet  m 
operation  and  is  foolproof  and  factory  sealed. 

E.  P.  Knapp,  directing  head  of  the  Liberty 
Electric  Corp.,  recently  stated  that  the  success 
of  the  Ful-Wave  "A-B"  chargers  as  adjuncts 
and  accessories  to  the  talking  machine  store 
has  been  most  gratifying.  He  credits  much  of 
the  advance  his  product  has  made  in  talking 
machine  circles  to  the  fact  of  its  ehmination  of 
many  problems  and  the  factory  guarantee  that 
accompanies  each  charger. 


Music  Critic  Pays  Tribute 
to  Brunswick  Panatrope 

James  Davies,  of  Minneapolis  Tribune,  Devotes 
Much  Space  to  the  Wonderful  Musical  Qual- 
ities of  the  New  Instrument 

Minneapolis,  Minm.,  December  7.— High  trib- 
ute was  paid  the  Brunswick  Panatrope  in  an 
article  by  James  Davies,  music  critic  of  the 
Minneapolis  Tribune,  in  an  article  which  ap- 
peared in  the  columns  of  that  paper  recently. 
In  part  Mr,  Davies  said:  "Nothing  of  the 
beauty  of  tone  is  lost  and  in  some  instances  the 
tone  is  improved.  One  of  the  great  advantages 
the  Panatrope  possesses  is  the  ability  to  gauge 
the  quantity  of  tone  to  fit  rooms  of  any  sij-.e, 
from  a  great  concert  hall  to  a  moderate  sized 
drawing  room,  simply  by  moving  a  lever  reg- 
ulating the  volume.  There  is  no  horn,  the  tone 
coming  directly  to  the  listener  so  that  the  qual- 
ity remains  unchanged." 


The  Cushman  Music  Shop,  Inc.,  Hartford, 
Conn.,  recently  added  small  goods  and  sheet 
music  to  the  complete  line  of  music  merchandise, 
carried. 
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(Mr.  T^odio  "^taller 

Do  Service  'troubles  Sat  Up  Jour  Trojits  ? 

t^^HILE  radio  was  a  novelty  the  cost  of  up-keep  did  not  very  seri- 
KH  ously  enter  into  consideration.  With  radio  a  part  of  the  home 
M&m  life  of  the  average  individual,  the  up-keep  cost  has  become  a 
serious  strain  and  the  constant  renewing  of  batteries  is  a  contmual 
source  of  complaint. 

With  the  deferred  payment  plan  now  so  generally  applied  in  radio, 
this  constant  servicing  materially  reduces  the  net  profit  on  a  sale. 

Do  away  with  your  troubles  via  the  "DOMIN-AIRE."  It  operates 
directly  from  the  electric  socket,  using  either  no  volt  direct  or  60  cycles 
no  volt  alternating  current.  No  batteries  of  any  kind  are  used;  no 
eliminators  are  used. 

There  is  nothing  to  get  out  of  order;  no  batteries  to  recharge  or 
exchange,  and  a  constant  supply  of  current  is  given  the  tubes  as  long  as 
the  electric  power  plant  is  in  operation.  Your  service  trips  are  cut  down 
to  a  minimum  and  the  user  of  the  set  is  satisfied  because  it  is  ready  to 
operate  at  its  greatest  efficiency  whenever  he  wants  to  tune  m. 

The  "DOMIN-AIRE"  is  self-contained  and  is  sold  completely  equip- 
ped. The  loud  speaker  is  designed  for  a  maximum  volume  with  clarity 
of  reproduction.  The  speaker  unit  is  of  the  highest  quality  and  ampli- 
fies evenly  throughout  the  entire  range  of  the  musical  scale.  It  is  equip- 
ped with  tubes  that  are  built  for  the  different  stages,  whether  it  be  radio 
frequency,  detector  or  audio  frequency.  These  mbes  will  give  maximum 
volume  with  good  tonal  quality. 

Widi  the  "DOMIN-AIRE,"  the  electrically  operated  set,  replacements 
and  service  troubles  are  ahnost  completely  eliminated. '  Payments  are 
promptly  met  and  arguments  over  who  is  to  pay  for  battery  replacements 
are  gone.  Can  you  afford  not  to  stock  and  push  the  "DOMIN-AIRE"? 


The  Ultimate  iimadio%ception 

sM.j.'By  (MacLaren  cSWanufacturing  Qo. 


Thomell-MacLaren  Associates 
26-28  Park  Place,  New  York 
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Peter  Pan  Portable  Is  a 
Favorite  With  Movie  Stars 

On  and  Off  the  Lot  at  Hollywood  the  Diminu- 
tive Instniment  Helps  Cheer  the  Actors — 
Irene  Rich  Is  Real  Portable  Booster 

Oiii  in  Hollywood,  (lie  Pt-ltr  Pan  Graino- 
plioncs  iii.'uK'  liy  tli''  -MarysviHc  Products  Co., 
Marysvillc,  MllIi,,  aru  poiMihir  both  "on  the  lot" 
.-ind  in  the  hoiiics  of  Uu  -.:rc<.!rs  favorites.  Fnr 


Instalment  Sales  Must  Be 

Recorded  in  Florida 

New  Law  Effective  on  September  1  Covers  All 
Time  Sales  and  Makes  Changes  in  Rules  Gov- 
erning Repossession  of  Goods 

Mm  Mr,  I'i-A.,  DfCfiiihcr  3— Much  iiiltrusl  is 
being  shown  by  ihe  music  merthanls  of  Ih.- 
Stale  in  a  new  law  which  went  into  (.-fTcct  on 
Si-pliTiibcr  1  rcciuiririff  that  merclianis  selling 
ijnn.l-  nil  Mu  i n ^l ahn r ii !  [jhui  file  a  Kfhcdnk-  wilh 
111,'  |,iMlliniir.i,iiy,  has  canscd  1  wciUy-mnc 

miL  h  ir.itis.Kl)nn-  lo  lie  n.-cordud  in  ihe  oflicc  of 
M,.,,i|,  J.    Ihiirninii    Alkins.     A  special 


Film  Star  Using  Hi 
lu.u  lb,  .iraiiis  of  bolb 
ui  n  l.iiiivj  |ilayed.  Here 
1 1.,.  K  ii  li,  u  lio,  of  coiirSL', 
\u  w-  Kh  li,  ivilh  lier  Iwo 
-M,-^  I. Ml.  Rich  on  Ihc 
K„l,  ,.,n  111.  i-igbl,  I'l-c- 
iiiollicr's  studio  and  en- 
tertain her  Willi  Peter  Pan  music  in  her  dressing 
room  between  scenes.  On  her  overland  trip 
from  Los  Angeles  to  New  York  Miss  Rich  plans 
to  include  a  Peter  Pan  in  Ihc  motor  car  equip- 
ment.   


|>Oplilar  .iiiil  I  I.I  ■  - 1'  . 

in  private  I'le  Is  M 
most  ardent  ndniin 
left  and  Miss  Fran, 
quently  they  visit  the 


;al.-. 


.Mm 


UlllLl.lli^ll  iIm 


ihinrs,  pianos  and  niiliing  niaeliines. 

Unless  these  Iransactions  art-  filed  wilbm  lui 
days  of  the  date  of  the  sale,  the  seller  loses  hi 
lien  effect  upon  the  goods,  and  it  is  a  qiusiin. 
whether  lie  could  recover  them,  especially  i 
they  have  passed  into  the  hands  of  a  third  party 
He  also  forfeits  all  the  benefits  accruing  to  liin 
the  provisions  of  the  statute.  
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The  Famous  Master  Control 


THBBMIODYNK— MoilPt  TFC — SIX  Tl'BES 
Powerful,  smooth  working  lnslruni.>nt,  with 
Three  Stages  of  Thermionic  Fn'<|uuni'y  be- 
fore Detector,  Detoctor,  !ind  Tw<  Stages  of 
Autlio  Frequency.  Mnsn-r  Contrul.  Iiiiloor 
or  outdoor  ;inti-nnii.  Walnut  IlnlKhed  cabinet 
wllh  Interior  compartment    for  "B"  battery. 

Price  (witliout  ;i<;eessorles)   

Rocky  Mountain   and  Coast  Slates   9160 


Excels  in  Every 
Essential 

Distance-getting 
Selectivity' 

Simplicity  of  operation 


T 


O  sell  THERMIODYN)-.  it  is  only  necessary  for  dealers  to  demonslrale 
the  outstanding  superiority  of  this  Famous  Master  Control  Receiver, 
THERMIOIIVNE  deuuittsir<\i'ton  sells  THFK' M  H  d M-  and 
THERMIODYNE  performance  keeps  TI-II' K  M  H  i|  1^  X  I-  m,I.I 

A  few  good  trade  territories  still  open.  Write  us  al  once  for  full  particnlars 
about  a  selling  franchise  for  the  most  sensational  receiver  on  the  market. 
Act  (]uickly, 

THERMIODYNE   RaDIO  CoRPOKATION 

1819  Broadway,  New  York  City  Mai"  Pla":  Platlsburs.  New  York 

Canadian  Sales  Office:  Dominion  Thermiotlyne  Radio.  Lid. 
425  Phillips  Place.  MOKTREAL.  CANAn.4 


■  I  CI  irV'«  GHAPBITE  PHONO 
I  L  S  L  ll.  I     »  SPRING  LUBRICANT 

11.I.,'.  I.*riu».  ml"        ,  '"'V  "iS"..,"^ 

I-.in  irL- A  NOISELESS  TALKING 
EUREKA   MACHINE  LUBRICANT 

H-„le  lar  iPtcia!  ttofaritian  to  iebbtri 
ILSLEY-DOUBLEDAY  *  CO.,  229-231  F...I  SI,  N.wy.il. 


It  the  Ijuycr  disiioses  of  Ihc  goods  williool 
,l,c-  consent  ol  li.e  seller,  or  imenl.onally  injures, 
deslroj.s  conceals  or  removes  lliem  «itlloul  S'V- 
int  notice  lo  Uie  seller,  lie  is  suliject  to  ini- 
nrisonmcnt  ol  not  more  tlian  a  year  and  a  fine 
of  not  more  than  $500  or  both. 

Under  the  law,  the  seller  no  longer  may  take 
.uvay  the  goods  when  the  buyer  is  in  delault  of 
|,„viiienl  and  dispose  of  tlieiii  as  he  chooses 
■I'lic  law  provides  how  they  shall  be  recovered- 
in  such  event,  and  provides  they  must  be  sold  at 
public  auction,  after  dnc  advertising,  .and  all  rc- 
ceipls  in  excess  of  the  amount  doc  Ihe  seller 
and  Ihc  costs  must  be  paid  back  lo  the  buyer. 


New  Home  in  AUentown 

Ai.i.r.NTi»w.s',  Pa,,  December  l,~New  quarters 
lor  llie  Werl'cy  Music  House  and  the  Pennsyl- 
v.ini.i  nand  Instrument  Co,,  now  located  at  103 
Norib  Sixth  street,  have  been  obtained  wilh  the 
purchase  o(  the  properly  at  30  North  Sixth 
■  ■  ct  by  Ihe  officers  of  these  companies.    F.  H. 

rley,  C,  O.  F,  Werley  and  A,  L,  Meyers  are 
le  owners  of  both  concerns  and  are  reported 
I  liavc  made  the  purchase  for  about  $70,000. 

New  Store  in  McPherson 


Mcl'iiKKSoN,  K,\.v.,  December  5.—C.  E.  White 
and  G,  G.  Boweii  have  opened  a  new  music 
store,  called  the  llaldwin  Music  House,  in  a 
building  on  North  Main  street,  A  complete 
line  of  Baldwin  pianos,  small  goods  and  sheet 
music  will  be  handled,  as  well  as  general  musical 
accessories.  The  quarters  have  been  decorated 
in  an  allractivc  manner. 


Notables  Favor  Gulbransen 

.\iiiong  ihe  uiaiiy  Gulbransc-n  admirers  are  Sir 
ll;irr\-  Lauder,  famous  Scotchman,  and  Victor 
arti.-L  While  lliis  famous  artist  was  visiting 
ii)  Wellington,  N.  Z,,  he  was  so  impressed  with 
ihe  {.lulhrdiisen  registering  piano  which  he 
saw  al  Atessrs-  Nimmo  &  Sons  in  Wellington 
thai  he  came  back  three  times,  and  on  each 
occasion  requested  a  further  demonstration  of 
the  instrument. 


Opens  New  Music  Store 

Ben  iMihr  has  opened  a  new  music  store  at 
246  South  Fourth  street,  Brooklyn,  N.  Y.,  which 
is  situated  directly  off  the  Williamsburg  Bridge 
Plaza.  Mr.  Fuhr  has  been  identified  with  the 
retail  music  field  in  lliis  section  of  Brooklyn  for 
many  years  and  is  well  known  in  this  section. 
The  new  store  will  handle  pianos,  phonographs, 
sheet  music  and  musical  accessories. 


100  Per  Cent  Sales  Gain 

The  Splildorf  Electrical  Co.,  of  Newark,  N.  J., 
a  subsidiary  of  the  Splildorf-Bethlehem  Co., 
through  its  president,  M.  W.  Bartlctt,  reports 
an  increase  of  nearly  100  per  cent  in  sales  as 
compared  with  the  same  period  in  1924.  This 
is  for  the  four  months  ending  October  31,  1925. 
The  sales  were  $!,829.185-44, 


In  New  Home 

The  Howard  Piano  Store,  Des  Moines,  la., 
recently  moved  from  818  Walnut  street  to  new 
quarters  at  924  Walnut  street. 
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The  Speaker  That  is 

"All -Directional" 


"One-direction"  speakers  make 
"reserved  seats"  necessary,  if 
you  want  to  hear  at  all  vjcll. 
Shaded  portions  of  piciitre  indi- 
cate where  the  broadcastma  Ions 
its  force  and  clearness. 


The  new  "AU-dircclion"  N  &  K 
Imported  Model  S  Loudspeaker 
sends  the  hraadcasliiig  clearly 
and  distinctly  to  every  part  of 
the  room.  Every  .^col  is  a  re- 
served seat. 


THE  new  N  &  K  Model  S  Imported 
Loudspeaker  is  always  pointed  in  your 
direction— no  matter  whereabouts  in  the  room 
you  are.  Its  pure,  lifelike  tone  goes  out  clearly 
on  all  sides.    It  plays  no  favorites. 

This  original  loudspeaker  takes  up  little 
space.  It  stands  9/2  inches  high 
on  a  byi  inch  square  base.  It 
is  interesting  in  shape  and  design, 
harmonizing  with  any  surround- 
ings. Looks  appropriate  placed 
in  any  part  of  the  room. 


Model  S 


Its  tone  is  clear,  natural  and  lifelike.  For 
it  is  made  of  burtex,  a  scientific  material  which 
eliminates  false  tone  vibrations.  Like  all 
types  of  N  &  K  Loudspeakers  it  contains  the 
famous  N  &  K  Imported  diaphragm  unit, 
adjustable  to  every  variation  in  local  broad- 
casting conditions  and  in  receiv- 
ing set  construction  and  hook-up. 

Its  volume  is  equal  to  that  of 
speakers  costing  several  times 
the  money  that  are  not  all-direc- 
tional.   Yet  it  sells  for  $12.50. 


Imported 


rHE  popular  price,  toeether  witli  the 
all-direclion  feature  and  excellent 
tone,  make  tills  new  N  &  K  Speaker  an 
easily  sold,  profitable  item  lor  the  dealer 
in  radio.  Especially  fine  for  demonstrat- 
ing sets.  If  your  jobber  is  not  yet  sup- 
plied, order  sample  direct  from  »s  today. 
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DeForest  Announces  Price 
Reductions  on  Its  Tubes 

special  Manufacturing  Process.  Increased  Pro- 
duction, Greater  Sales,  Made  Cut  Possible 


on  all  lines  of  Ihc  De- 
result  of  specialized 
iiicreasrd  production, 
iiouncud  on  Dt-cembcr 
;  the  newly  standard- 
spuci;ili/cd  DV-S  for 
and  Ihe 


Retail  price  reductions 
Forest  radio  tubes,  as  . 
manufacturing  processes, 
and  greater  sales,  were  a 
].  The  lines  affected  ai 
izd  DV-2  detector,  the 
radio  and  audio  frequency  aniplilicati. 
DV-3  and  DV-3A  for  dry  cell  battery  circuits. 

H.  L.  Lanphear.  of  the  DeForest  Co.,  in 
announcing  tlie  new  schedule  made  public  the 
following  statement:  "Our  recently  inaugurat- 
ed policy  of  developing  and  producing  a  new 
and  complete  line  of  highly  specialized  receiving 
tubes  has  resulted  in  such  increased  sales 
throughout  the  country  that  \vc  arc  now  in  the 
fortunate  position  of  being  able  to  announce 
forthwith  a  sweeping  price  reductioii- 

"VVith  the  addition  of  the  DV-S  the  company 
has  at  last  realized  the  ambition  long  iicid  by 
the  DeForest  lube  engineering  staff,  namely,  to 
supply  special  lubes  for  each  slep  in  radio 
reception.  Exclusive  design  with  new  acairacy 
of  adjustment,  sensitivity  ,  and  unifnriinry  are 
now  all  accomplished,  insuring  ihe  fiiKst  re.  .■].- 
tion,  greatest  range  and  longest  tube  liie.  Nu 
research  or  engineering  expense  has  been 
spared  in  the  development.  Al  the  same  time 
in  the  manufacturing  process  great  crcdil  is  due 
the  Audion  department  for  excellence  in  gaug- 
ing and  passing  final  inspection  on  lubes. 

"This  lube  development  by  DeForest  en- 
gineers has  resulted  in  several  points  of  tube 
qualities,  one  the  use  of  an  isolantile  base  by 


which  Ihc  electrical  losses  have  been  reduced 
from  one-eighth  to  one-fifleenth  of  those  of  por- 
celain, melal.  rubber  and  bakelite.  Also  in  uni- 
formity. There  is,  in  addition,  much  higher 
vacuum  through  a  new  process  of  ehmmaline 
tube  gasses  by  chemical  exhausl.  Protection 
for  the  finished  tube  by  a  new  shock-absorber 
package,  cushioned  so  that  the  fine  adjustments 
of  the  tube  cannot  be  disturbed,  is  also  a  new 
feature. 


Henderson 

TYPE  lOlA 

Radio  Tube 

Henderson  tubes  are  being  used 
by  discriminating  radio  enthusi- 
asts throughout  the  United  States, 
Europe  and  the  Orient. 

Guaranteed  uniform— 50%  longcr_  life 
"Best  for  quality  and  distance" 
Mutual  conductance — 750 
Amplification  constant — 9 
Plate  impedance— 12,000 
Standard  type— lOlA— 5  volts— 14  amp. 
Dealers  wanted  everywhere 

HENDERSON  BROTHERS 

Manufiictoreri  of  Hender»on  Receiver. 

93  Federal  Street  Boston,  MasB. 


Fine-Arts  Radio  Products 
Are  Popular  With  Trade 

Plaza  Music  Co.  Has  Secured  Wide  DistribuUon 
for  Radio  Line  Placed  on  Market  in  Fall- 
Line  Has  Wide  Price  Range 

The  Plaza  Music  Co.,  New  York  City,  after 
months  of  preparation,  announced  early  this 
Fall  a  complete  line  of  radio  products.  This  is 
being  marketed  under  the  name  "Fine-Arts"  and 
consists  of  quality  products,  with  a  wide  range 
of  prices. 

Although  the  Plaza  Music  Co,  did  not  an- 
nounce its  radio  products  until  the  Fall  season 
it  has  in  a  very  short  space  of  lime  been  able 
to  obtain  complete  distribution  in  the  metro- 
politan area  as  well  as  in  many  of  the  larger 
eilies  throughout  the  country.  The  demand  for 
l^laza  "Fine-Arts"  products  has  been  so  heavy 
as  to  make  necessary  the  leasing  of  additional 
factory  space,  installation  of  new  cquipmenl 
and  operating  the  factory  on  double  shift.  Even 
with  this  increased  working  force  and  produc- 
tion "Fine-Arts"  receivers  arc  not  being  turned 
out  in  sufficient  quantities  to  meet  all  demands. 

Emil  Schenkel.  manager  of  the  radio  division 
of  the  Plaza  Music  Co.,  states  that  the  success- 
ful experience  his  firm  has  had  with  its  radio 
products  indicates  that  there  is  a  large  demand 
for  receivers  at  popular  prices.  Therefore,  the 
Plaza  Music  Co.  is  already  laying  out  plans 
for  next  season.  Orders  on  the  company's 
books  now  will  keep  the  "Fine-Arts"  pl.-mf; 
working  for  some  time  to  come, 

The  Plaza  Music  Co.  has  served 
the  music  dealers  for  over  six- 
teen years  and  its  products  in- 
clude almost  every  phase  of  mu- 
sic activity. 

Its  entry  into  the  radio  field 
has  been  made  after  thoroughly 
covering  the  talking  machine 
dealers'  needs  and  the  success  of 
ils  products  in  so  short  a  space 
of  time  demonstrates  that  its 
knowledge  and  experience  of 
trade  requirements  were  most 
valuable  in  making  initial  plans. 

Of  all  the   Plaza  "Fine-Arts" 
products    the    Console  Speaker 
Model  known  as  R-3  has  so  far 
been  the  most  popular  and  Plaza 
dealers    report    that    the  favor 
shown  to  this  type  of  radio  cabi- 
net and  receiver  should  continue  for  some  time 
to  come.    The  list  of  Plaza  "Fine-Arts"  dealers 
in  the  metropolitan  territory  includes  some  of 
Ihe  piano  and  talking  machine  houses  of  first 
rank,  which  again  speaks  well  for  the  quality 
of  the  merchandise. 


Stromberg-Carlson's  High 
Standing  inJ^Jew  York  City 

Emphasized  in  Two w  Dealer  Co-operative 
Advertisements  Which  Appeared  m  the  New 
York  Times  of  December  6 

Stromberg-Carlson  receiving  sets  formed  the 
basis  of  a  two-page  dealer  co-operativc  adver- 
tisement in  the  New  York  Sunday  Lmes  o 
Dec  nber  6.  representing  one  of  the  most 
rffec'^ve  adv;r.isemcnts  of  this  type  that  have 
ever  been  published  in  a  New  York  paper.  The 
New  York  dealers  co-operating  in  the  campaien 
included  practically  every  desirable  outlet  for 
radio  products,  comprising  talkn.g  machme 
establishments,  radio  stores,  department  stoies 
.nd  a  number  of  prominent  eiec  r.cal  stores 
The  advertisement  itself  reflected  the  quality  of 
Stromberg-Carlson  products,  featunng  the  No. 
601  shielded  six-tube  set,  and  carrying  an  effec- 
tive sales  message. 

This  two-page  advertisement  was  an  excep- 
tional tribute  to  the  success  attamed  by  Gross- 
Brennan,  Inc.,  New  York,  representatives  for 
Stromberg-Carlson  product.  Th.s  firm,  wh.ch 
was  established  only  about  a  year  ago  consist- 
ing of  Benjamin  Gross  and  Herbert  A.  Bren- 
nan  has  already  attained  a  foremost  position 
in  the  Eastern  radio  industry  and  the  two  pages 
in  Sunday's  Times  emphasized  the  close  co-op- 
eration that  exists  between  Gross-Brennan, 
Inc.,  and  tlicir  dealers. 


School  Boards  Logical 

Prospects  for  Radio  Sets 

Physical  Culture  Classes  and  Other  Broadcast- 
ing Features  Can  Be  Used  to  Demonstrate 
Benefits  of  Radio  in  Schools 

The  many  different  avenues  through  which 
prospects  can  be  approached  to  arouse  interest 
aiul  a  desire  for  the  radio  receiver  are  worthy 


Esenbe  Go.  and  Dealers 

Co-operate  in  Advertising 


Pa.,  December  7.— The  Atwater 
receiving  sets  and  radio  speakers 


PlTTSUURGH 

Kent  line  of   „   ----- 

lias  received  considerable  publicity  in  the  Pitt; 
burgh  territory  through  the  efforts  of  the 
Esenbe  Co..  exclusive  Atwater  Kent  distributor 
for  this  locality.  Full  pages  have  appeared  in 
the  daily  press,  of  which  the  Esenbe  Co.  has 
a  half  page,  and  fifteen  representative 
rs  in  the  territory  have  used  up  the  re- 
ng  half  page  with  individual  cards.  This 
of  publicity  has  resulted  in  increasing  At- 
Kent  prestige  and  sales  in  this  section, 


ak. 
deah 


Radio  in  the  School  Is  Now  an  Essential 

of  the  attention  of  live  dealers  who  are  not  con- 
tent to  wait  for  the  prospects  to  come  to  the 
store  and  select  the  set  which  they  wish  to  pur- 
chase. An  instance  of  the  manner  in  which  in- 
struments can  be  sold  is  through  taking  advan- 
tage of  the  physical  culture  sessions  which  are 
now  a  feature  of  many  of  the  larger  stations 
throughout  the  country.  Not  only  can  this  be 
brought  to  the  attention  of  individuals,  but 
schools  are  logical  prospects  through  this  fea-  . 
ture. 

There  are  some  twenty  Radiola  super-hetero- 
dynes installed  in  the  classrooms  of  schools  in 
Oakland,  Cal..  a  photograph  of  one  such  in- 
stallation being  shown  herewith.  In  addition  to 
the  physical  culture  appeal,  of  course,  other  ad- 
vantages which  the  radio  receiver  brings  to  the 
classroom  can  be  emphasized  in  promoting  sales 
of  this  character. 


fo 


A  music  store  has  been  opened  at  152  Pine 
street,  Fitchburg,  Mass.,  by  Charles  E,  Farrar 
and  Oliver  H.  Wiley. 
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Important  Record  Offer 

WE  recently  purchased  the  entire  stock  of  Harper- 
Columbia  Children's  Records  and  have  packed 
them  in  cases  containing  500,  and  cases  containing  1,000 
records.  Each  case  contains  a  large  variety.  In  order  to 
move  them  rapidly,  we  are  offering  them  at  astonishingly 
low  prices,  as  follows: 

Cases  of  500,  4'/^  cents  each  or  $22.50  per  case 
Cases  of  1000,  4  cents  each  or  $40.00  per  case 

TERMS  —  2/10  NET  30  DAYS 
Minimum  Shipment  — 500  Records 


These  records  consist  of  a  series  of  children's  songs, 
nursery  rhymes,  fairy  tales,  bedtime  stories,  etc.  They  are 
on  51/2  inch  single  disc  records,  which  will  play  on  any 
phonograph.  The  records  are  brand  new,  in  the  origmal 
factory  packages,  never  played  or  handled,  and  not  de- 
fective in  any  manner  whatsoever. 

Goods  are  ready  for  immediate  shipment  and  all  or- 
ders are  filled  on  the  day  received.  A  window  display  of 
these  records  at  a  low  price  will  attract  considerable  at- 
tention. They  make  an  ideal  souvenir  item.  A  set  of 
them  should  be  given  with  every  phonograph  sold.  At 
these  low  prices  they  can  be  used  advantageously  in  many 
ways. 

Write,  wire,  or  phone  your  order. 
Inquiries  solicited  from  large  users. 

SUPERFINE  MERCHANDISE  CO.,  Inc. 

3  Waverly  Place-near  8th  St.  and  Broadway  New  York  City 

Telephone  Spring  5277 
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RIVOU 
DB  LUX II 

'irs  ''Lhi 


"ALWAYS  ^OOD  COMPANY 

THE  RIVOLI  PLAN-  -you  ought  to  get 
acquainted  with  it  before  you  stock  another 
radio  set.  It  tells  what  the  Rivoli  organization 
is  doing  to  help  you  sell  sets  with  less  difficulty 
and  with  greater  profits. 

The  Rivoli  line  consists  of  the  Console,  the 
DeLuxe.  the  Junior,  the  Speaker,  and  a  Radio 
Table  that  is  strikingly  novel-  all  backed  by 
real  advertising. 

Radio  Industries  Corp.,  131  Duane  Street,  New  Yorli 


Supreme  Court  to  Decide 
Trade  Commission  Powers 

Will  Be  Asked  to  Determine  if  Commission 
Can  Force  the  Furnishing  of  Confidential 
Trade  Information 

WASHiNiiTON,  D.  C.  DcceiiibLT  7.— Tin-  United 
Slates  Supreme  Courl  now  bt^foi-e  il  for  de- 
termination the  question  of  wlit-lher  tlic  Fed- 
eral Trade  Commission  can  compel  business 
organizations  to  furnish  it  witii  confidential 
trade  information. 

The  decision  of  the  court  in  this  case  is  of 
great  importance,  botii  to  industry  and  lo  Die 
commission,  since  upon  it  depends.,  in  a  large 
measure,  the  future  activities  of  tlic  latter  in  re- 
gard to  so-called  fishing  expeditions. 

The  corporations  at  interest  in  the  case  con- 
tend that  the  scope  of  the  inquiry  directed  by 
the  commission  was  in  violation  of  their  consti- 
tutional rights,  particularly  with  reference  to  pro- 
posed publicity  of  information  which  they  hi  l.l 
to  be  secret.  The  commission  holds  that  tin- 
information  desired  is  of  a  character  which 
freely  exchanged  between  companies  and  pub- 
lished in  annual  reports,  and  is  desired  in  the 
hope  that  publication  would  influence  a  reduc- 
tion of  high  prices  prevailing  at  the  time  and 
also  for  the  guidance  of  Congress  in  framing 
legislation. 


reproducing  these  sounds  adequately,  but  the 
nmnswick  recording  laboratories  solved  the 
problem  by  making  arrangements  with  a  prom- 
inent female  imitator  of  birds  and  animals  who 
visited  Ihe  various  zoos  where  Australian  ani- 
mals and  birds  are  quartered  and  then  repro- 
dnced  the  sounds  at  the  Brunswick  laboratories. 
The  records  arc  perfect  in  every  detail,  and  as 
reproduced  on  Brunswick  phonographs  during 
the  show  constitute  one  of  the  most  interesting 
features  of  this  successful  drama. 


Brunswick  Record  Stars 

in  Drama  "Just  Beyond" 

Brunswick  records  play  an  important  part 
in  the  success  of  a  new  drama,  "Just  Beyond," 
which  opened  at  the  National  Theatre,  New 
York,  on  December  1.  The  plot  of  this  drama, 
which  depicts  life  in  the  Australian  bush,  calls 
for  the  reproduction  of  weird  and  unusual 
noises  portraying  sounds  made  by  animals  and 
birds  in  the  Australian  wilds.  The  producers 
of  the  drama  were  at  a  loss  to  find  means  of 


to  diynily  the  radio  industry  in  the  Baltimore 
territory  by  his  son,  Caiman  J.  Zamoiski,  victi- 
president  of  the  company  and  a  well-trained 
sialT  of  executives  and  salesmen. 


Baltimore  Adier-Royal 

Distributor  Very  Busy 


Tlie  Joseph  M.  Zamoiski  Co,  of  Baltimore, 
distributor  for  Adler-Royal  products,  believes 
in  selling  an  example  for  its  dealers  in  dis- 
pl.iviiiL  ;Mnl  i.rt.-enlint.^  1, v.nle  ni e ichnndise 


Fine  Wareroom  Display  of  Joseph  M. 
the  firm's  fivc-story  building  and  adjoining  its 
executives  offices,  it  maintains  a  very  beautiful 
showroom  where  it  keeps  on  display  high- 
class  radio  merchandise  encased  in  cabinets  fit 
to  ornate  fine  homes  in  a  manner  most  appeal- 
ing to  the  trade. 

Joseph  M.  Zamoiski,  president  and  founder 
of  the  company;  is  ably  assisted  in  his  endeavor 


Seeking  Court  Ruling  on 

Status  of  Invested  Capital 

Decision  of  U.  S.  Board  of  Tax  Appeals  Would 
Open  Way  for  Many  Claims  for  Tax  Refunds 

Washington,  D.  C,  December  7.— Officials  of 
the  Treasury  Department  are  now  preparing  to 
carry  to  the  courts  the  recent  decision  of  the 
United  States  Board  of  Tax  Appeals  on  the 
question  of  invested  capital,  which  has  opened 
the  way  to  the  filing  of  applications  for  refunds 
totaling  many  millions  of  dollars. 

In  its  decision  the  board  held  that  the  sur- 
^llu.^  iit  llu  h'  L'miiing  of  any  taxable  year  may 
not  be  reduced  in 
computing  invested 
capital  by  reason  of 
taxes  payable  with- 
in the  year  upon  the 
income  of  the  pre- 
ceding taxable  year, 
which  means  that  an 
:l^'cssment  of  defi- 
ciency taxes  by  the 
Commissioner  of  In- 
ternal Revenue 
could  not  reduce 
that  surplus  but 
should  be  treated  as 
an  expense. 


Zamoiski  Co. 


This  decision  affects  a  large  number  of  cases 
where  the  action  of  the  commissioner  in  as- 
sessing deficiencies  had  resulted  in  an  increase 
in  the  excess  profits  tax,  and  is  probably  the 
most  comprehensive  ruling  yet  rendered. 


The  Bristol,  Conn,,  branch  of  Watkins  Bros, 
was  recently  purchased  by  Ralph  C.  Nelson. 
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TheWew 
De  Luxe 


PAL 


SPECIFICATIONS 

The  new  De  Luxe  Model 
PAL  is  covered  with  cen- 
ulne  shark  skin  DuponI 
Iflbrlkold,  which  looks  like, 
but  wears  better,  than  rem 

Tbo  'cover  Is  beautifully 
embossed,  which  Improves 
the  appearance  greatly. 

The  cover  Is  fastened  with 
a  lull  length  nickel  plated 
nnd  polished  piano  hinge 
screwed  to  the  cose. 

The  new  PAL  ease  Is 
lighter  In  weight,  but  Just 
as     strong     ns     a  regular 

Size':  12  Inches  15  Inches 
X  7  Inches. 


Now  —  a  DeLuxe  Model  PAL  —  smarter  in 
appearance  —  more  exquisitely  finished  —  but 
inwardly  the  same  PAL  whose  superior  tone 
quality  has  made  it  the  outstanding  leader  in 
the  portable  field. 

Telegraph  or  Write  for' a  Sample  ! 


PLAZA  MUSIC  COMPANY  13^^,^\S^IT^^^ 
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Columbia  Sales  Gain  in 

the  Southern  Territory 

W.  C.  Fuhri,  Vice-President  and  General  Sales 
Manager  of  Columbia  Co.,  on  an  Extensive 
Tour  of  the  Trade  in  the  South 

W.  C.  Fuhri,  vicc-presidcnl  and  general  sales 
manager  of  the  Columbia  Phonograph  Co..  Inc., 
is  at  present  making  a  trip  through  the  Soutli, 
which,  according:  lo  his  itinL-rary,  will  include  a 


W.  C.  Fuhri 
visit  to  Columbia  brandies  aiitl  dealers  in  New 
Orleans,  La..  Tampa,  Fla.,  Atlanta,  Ga.,  and  St. 
Louis,  Mo.  Mr.  Fuhri  has  been  away  since 
Deeember  2  and  judging  from  his  comments  re- 
garding conditions  in  the  South,  Columbia  deal- 
ers generally  are  closing  a  healthy  business,  far 
in  excess  of  1924. 

Before  leaving  for  his  Southern  trip,  Mr. 
Fuhri,  in  a  chat  with  The  World,  stated:  "Our 
record  business  is  continually  growing,  with  a 
steady  increase  in  sales  month  after  month.  The 
sales  totals  for  the  past  three  months  have  been 
exceptionally  satisfactory,  showing  a  decided  in- 
crease over  1924,  with  every  indication  that  this 
condition  will  continue  in  1926.    The  new  Co- 


lumbia recordings  have  been  received  with 
marked  enthusiasm  by  our  dealers  everywhere 
and  the  many  new  artists  whom  we  have  added 
to  our  library  in  recent  months  have  stimulated 
sales  materially.  Since  the  opening  of  the  sym- 
phony season,  our  dealers  report  a  marked  in- 
crease in  the  demand  for  our  Masterworks  Sc- 
ries and  our  record  business  as  a  whole  is 
showing  a  steady  upward  trend  that  is  gratify- 
ing to  all  of  us." 

Weekly  Record  Sales  Run 
Well  Into  the  Thousands 

How  Benjamin  Music  Store,  Exclusive  Record 
Dealer,  Has  Built  Successful  Business  by  In- 
telligent Merchandising  Methods 

A  reputation  bnilt  up  over  five  years  ot 
courteous  service  combined  with  live  merchan- 
dising ideas  has  resulted  in  the  sale  of  5,llt)0 
records  during  the  average  week  at  the  ex- 
clusive record  shop  of  the  Benjamin  Music  i:o., 
New  York.  It  is  well  known  in  the  trade  that 
Is  for  the  past  six  months  far 
,  volume  for  the  first  half  of 

 ,  ,;„-..tcr  than  for  the  same 

inn. id  1.1-1  .vcir,  yet  it  is  doubtful  if  the  dealer 
re  ili/.'s  what  rcvenuc  awaits  him  from  an  ac- 
iive  campaign  of  record  selling.  The  above  esti- 
male  ol  the  sales  ot  the  Benjamin  estahlish- 
iiiunt  is  a  conservative  one.  At  this  store  it  is  a 
.oiiiiiion  occurrence  to  sell  between  2,000  and 
'  SllO  records  over  Saturday  and  Sunday.  It  is 
situated  in  the  heart  of  the  foreign  section  with 
the  greater  percentage  of  the  population  ol  Rus- 
Man  Jewish  or  Italian  birth.  The  sales  range 
ht.ii'i  lliose  ot  one,  two  or  three  records  to  sales 
u.lal.iig  fortv  or  titty  dollars.  An  instance  ol 
ilic  manner  111  wliich  this  establishment  finds 
prospects  and  a  sales  outlet  is  illustrated 
through  an  arrangement  which  it  has  with  sev- 
eral of  the  leading  Jewish  theatres  of  New 
York  whereby  the  salesmen  of  the  store  are 
allowed  to  sell  records  during  the  intermissions 
of  the  shows.  This  brings  in  an  exceptionally 
large  revenue  and  adds  to  the  list  ol  custom- 
ers who  after  having  purchased  records  at  the 
theatre  visit  the  store  to  make  additional  pur- 
chases, thus  becoming  steady  customers. 


:  sale  o 
i-ei-dcd 


The  Bcartone  Kadio  Corp.,  New  York,  wa- 
■ecently  incorporated  at  Albany  with  a  capital 
lock    of  $5,000. 
?os.'iistock, 


The  incorporators  ar 
Rosen  and  I.  Weinrich. 


A  BIG  YEAR  IS  COMING 

TO  THE  RECORD  INDUSTRY 

QKeL.  Records  hold  for  you  a  promise  of  substantial  profits. 
Our  immetliate  delivery  of  your  received  orders  will  execute 
that  proitiise. 

Our  representatives  are  always  glati  to  explain  how  simple  is  tlie 
act  of  becoming  a  Licensed  OKeh  Record  Dealer.  When  th.s  ts 
accomplished  you  will  have  in  stock  the  finest  of  recordings  and 
they  will  be  records  easily  sold. 

LET  US  START  YOU  ON  THE  RIGHT 
WAY   TO   BETTER  BUSINESS 

OKtfvRttOKis 

GENERAL  PHONOGRAPH  CORPORATION 

New  York  Distributing  Division 

15-17  West  18th  Street  ::  New  York  City 


Cleveland  T.  M.  Go.'s 

Exhibit  at  Radio  Show 

Victor  and  Radio  Diluting  FJ""  ^ses  One 
Hundred  and  Fifty  Feet  to  D.splay  Victor. 
Zenith  and  Federal  Lines 


C  LEV  El. 

cxpositio 
ritlraclivi 


ND  0,.  December  7,-The  recent  radio 
,  lield'liere  contained  any  number  of 
bootlis  witli  all  types  of  tlic  latest  in 
;  and  ctiuipment  witli  practically 


Orthophonic  Display 

every  manufacturer  of  national  reputation  rep- 
resented, but  it 
tracted  the  crov 

headquarters  of  the  Cleveland  TalUmg  Machim 


s  doubtful  if  any  exhibit  at- 
d.  ihat    were   present   at  the 


Handsome  Zenith  Display 
Co.,  Victor  and  radio  distributor.  The  booth 
of  this  company  occupied  one  hundred  and  fifty 
feet  to  present  its  products  to  the  visitors.  The 
Orthophonic  Victrola,  the  Zenith  line  of  radio 
sets  and  the  Federal  Ortho-sonic  receivers  were 


Exhibit  of  Federal  Radio 

the  lines  shown,  ,-ind  the  accompanying  photo- 
graphs give  an  idea  of  the  attractive  manner  in 
which  these  instruments  were  displayed,  each 
occupying  its  own  section  of  the  booth. 


New  York  Firm  Chartered 

Smith's  Music  Shop,  New  York,  was  recently 
incorporated  at  Albany  with  a  capital  stock 
of  $10,000.  The  incorporators  are  M.  Smith,  R. 
Matter  and  L.  Morrel, 


Orthophonic  in  Theatre 

The  Orthophonic  Victrola  furnished  the  music 
at  the  New  Era  Theatre,  Walterboro,  S.  C,  and 
elicited  much  praise.  The  instrument  was 
loaned  by  the  Brown-Easterlin  Co.,  Victor 
dealer. 


Opens  Florida  Store 

The  Clearwater  Music  Co.,  Clearwater,  Fia., 
was  recently  opened  at  Myrtle  and  Cleveland 
streets,  by  Edwin  R.  Dean  and  Charles  Rouby. 


The  Baker  Music  House,  Inc.,  Albany,  N.  Y., 
has  opened  a  branch  at  23  Steuben  street. 
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(   LOSING  the  most  successful  year  in  manufac- 
^  turing  aud  selling  GOOD  LUCK  PRODUCTS 
it  is  j>articularly  fitting  that  we  extend 

anil 

^  ^mv  Mt\si  gear 

to  the  many  distributors  and  dealers,  who  hy  their 
close  co-operation  have  made  this  high  record 
possible. 

A  NEW  CATALOG  FOR  1926 

We  noiv  have  ready  a  new  catalog  of 

GOOD  LUCK 
PRODUCTS 

including  repair  parts,  main  springs,  motors,  tone 
arms  and  sound  boxes,  etc.    The  most  complete 
parts  catalog  ever  issued.  Illustrated,  indexed  and 
uniquely  arranged  in  a  new  simplified  form  mak- 
ing a  handy  reference  book  and  guide  for  the 
dealer  and  repairman. 

Don't  rntss  it, — Send  for  your  copy  now. 

Superior  Phono 'Parts  Co* 

Offices:  799  BROADWAY,  NEW  YORK 

Operating  a  factory  devoted  exclusively  to  the  manufac- 
ture of  talking  machine  parts — everything  old  fmd  new. 

FACTORY:  Ncwnrk,  N.  J. 
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YESTERDAY  S 

and—  1   1 

TOMORROW'S 

PROMIS^ 

llln  Nineteen  Hundred  and  Twenty-Five,  tlianlcs  to  the 
generous  patronage  of  our  dealer  friends,  we  experienced 
one  of  the  very  best  years  in  our  history. 

me  have  kept  up  quality  at  low  prices  we  !«ve  brought 
out  new  and  harmonious  styles,  and  there  is  "O  greater 
testimonial  to  our  efforts  to  satisfy  our  trade  li^n  the 
monument  of  orders  we  have  received,  forcing  our  plants 
to  the  utmost. 

HOur  success  is  but  a  reflection  of  your  own.  We  thanls; 
you 

and— 

II  For  Nineteen  Hundred  and  Twenty-Six  the  Vitanola 
plans,  in  a  nutshell,  are  to  perpetuate  the  faith  and  good 
will  of  our  dealers  by  helping  them  to  make  the  coming 
year  even  greater  than  the  one  that  is  passing  into  history. 

HThis  is  a  "large  order"  for  us  and  entails  some  deep 
thinking  and  hard  work  but  we  know  that  it  can  be 
done." 

Hit  means  giving  you  attractive,  dependable  up-to-the- 
minute  merchandise  at  the  right  price,  when  you  want  it 
—and  our  aim  will  be  to  do  all  of  these  things. 

HMay  you  have  a  Merry  Christmas  and  a  Happy  New 
Year — all  of  you. 


At  the  Chicago  Furniture  market  in  January  we  will,  as  usual,  have  a  display  of  the  kind  that  always 
convfeces  dealers  there  IS  money  in  the  phonograph  business  w,th  V.tanola  styles,  of  moderate  pr.ce 


and  high  quaUty. 


Vitanola  Talking  Machine  Co. 

M  C  SCHIFF,  President  LEON  C.  SAMUELS.  Vice  President  and  Sales  Manager 

829  American  Furniture  Mart 

666  Lake  Shore  Drive  Chicago,  111. 
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AH  Branches  of  the  Middle  West  Trade 

Enjoy  Prosperity  as  Holidays  Approach 

Economic  Stability  Reflected  in  Trade  Betterment— Expect  Record  Holiday  Sales— Widespread 
Publicity  Accorded  New  Instruments  Results  in  Demand— Radio  Show  Interested  Thousands 

the  appearance  in  their  cities  and  towns  of  rec* 
ord  artists,  the  broadcasting  of  radio  programs, 
and  the  tours  of  recording  orchestras.  Record 
manufacturers  have  been  conducting  for  some 
lime,  by  mail  and  by  personal  contact,  a  course 
in  schooling  the  dealer  in  demonstrating  rec- 
ords, and  retaining  at  the  finger  tip  interesting 
bits  of  information  on  the  artist  and  his  records, 
with  the  result  that  the  effort  has  been  bearing 
fruit  in  the  form  of  increased  sales. 

The  portable  phonograph,  considered  not  so 
long  ago  little  more  than  a  novelty  or  Summer 
plaything,  has  risen  to  a  position  where  it  de- 
mands big  production,  and  is  regarded  by  the 
dealer  as  one  of  his  most  important  stock  items. 
Manufacturing  plants  devoted  to  portables  are 
continuing  to  produce  the  popular  small  ma- 
chines in  the  same  volume  as  they  did  during 
the  Summer  months. 

The  colossal  radio  exposition  held  at  the 
Coliseum  last  month,  which  drew  practically 
30,000  interested  visitors  each  day,  revealed  the 
fact  that  radio  continues  to  maintain  its  hold 
upon  the  public,  and  despite  the  prophecies  of 
the  skeptic,  more  radio  products  were  sold  dur- 
ing the  two  months'  period  just  ended  than  dur- 
ing the  corresponding  period  last  year.  The 
consumer  public  is  not  so  much  intcrcsied  in 


With  the  holidays  only  two  weeks  away,  the 
talking  machine  and  radio  trade  throughout  the 
Middle  West  finds  itself  in  the  midst  of  busi- 
ness activity  which  has  not  been  equaled  for 
some  lime.  The  return  of  this  section  to  a 
plane  of  economic  stability  once  more,  with  the 
most  prosperous  period  in  decades  predicted  to 
be  not  far  distant,  has  placed  money  in  the  hands 
of  the  farmer  and  city  dweller  alike,  and  while 
he  is  not  scattering  it  broadcast,  as  was  the 
case  five  or  six  years  ago,  he  is  spending  in  a 
sensible  manner. 

The  immense  amount  of  publicity  which  has 
been  enjoyed  by  the  talking  machine  during  the 
past  two  months,  coupled  with  the  intense  pub- 
lic interest  aroused,  has  turned  the  attention  of 
prospective  purchasers  of  home  entertainment 
again  to  sound-producing  machines  and  records 
in  general,  and  a  survey  of  the  Middle  West 
finds  talking  machine  manufacturers,  jobbers 
and  dealers  bustling  with  activity.  One  prom- 
inent jobber  of  a  popular  machine  recently 
made  the  statement  that  in  his  many  years  in 
the  business,  he  has  not  witnessed  such  an 
aroused  interest,  nor  such  a  number  of  sales. 

Record  sales,  which  started  to  increase  in  the 
late  Summer,  have  reached  a  high  peak,  and 
dealers  have  apparently  learned  to  capitalize  on 


obtaining  programs  broadcast  from  stations 
thousands  of  miles  away,  as  it  is  in  purchasing  a 
receiving  set,  which  is  capable  of  producing  pure 
tones,  and  is  housed  in  a  cabinet  which  will 
be  a  credit  to  their  home  furnishings,  conse- 
quently the  music  dealer  is  found  to  be  stock- 
ing receivers  and  reproducers  which  measure 
up  to  those  standards. 

Big  Panatrope  Demonstration  Campaign 
The  Brunswick-Balke-Colknder  Co.  is  now 
conducting  an  extensive  nation-wide  demonstra- 
tion campaign  of  the  Panatrope,  new  electrical 
reproducing  musical  instrument  perfected  by 
that  firm.  A  special  staff  of  representatives 
has  been  traveling  tlie  United  Stales,  making 
tlie  Chicago  office  its  headquarters,  and  dem- 
onstrating in  the  larger  centers  before  dealers, 
and  the  invited  public. 

C.  T.  McKelvey,  manager  of  the -sales  promo- 
lion  department,  demonstrated  the  new  instru- 
ment at  the  Statler  Hotel  in  St.  Louis,  on  the 
evening  of  November  16,  with  the  co-operation 
of  the  local  Brunswick  branch,  of  which  J.  H, 
Bennett  is  manager.  It  aroused  great  enthu- 
siasm. The  daily  press  of  St  Louis  devoted 
considerable  editorial  space  the  next  day  de- 
scribing the  Panatrope,  and  giving  in  detail  the 
program  of  the  evening  before. 

Mr.  McKelvey,  during  the  month  of  Novem- 
ber, personally  demonstrated  the  Panatrope  in 
a  number  of  cities  throughout  the  Middle  West, 
including  Cleveland,  where  on  November  12  the 
concert  was  given  in  Carnegie  Hall.  Pittsburgh, 
Omaha  and  Denver.    O.  P.  Harris  and  C.  D. 

(Continued  on  pai/c  120)   
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Whether  You  Are  a  Kimball  Phonograph 
Dealer  NoWy  or  a  Prospective  One 

you  will  be  amazed  at  the  nen'  results  and  the  remarkable  sales  possibilities  that 
we  offer.   A  few  recent  illustrations  of  the  value  of  the  Kimball  are: 

1.  Within  the  past  39  days  in  a  Michigan  city  of  25,000,  one  dealer  sold  100 
Kimball  Phonographs  at  retail  at  a  big  profit. 

2.  During  November  just  past  in  a  small  Ohio  city,  100  Kimball  Phonographs 
sold  at  retail  at  far  more  than  the  usual  mark-up  for  standard  makes. 

3.  A  dealer  in  New  York  City  has  sold  ivitliin  5  iveeks,  a  complete  carload  of 
Kimball  Phonographs  and  ordered  another  for  early  December. 


No  better  time  for  quick  profits  than  right 


Write  for  particulars. 


W.  W.  KIMBALL  CO. 


Kimball  Hall— 306  S.  Wabash  Ave. 


Established  1857 


CHICAGO,  ILLINOIS 


Manufacturers  of 
Phonographs,  Pianos,  Player  Pianos, 
Reproducing  Pianos.  Pipe  Organs,  Distributors  of  Columbia  Records. 

KIMBALL     PHONOGRAPHS     PLAY     ALL  RECORDS 
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FROM  OUR  CHICAGO  HEADQUARTERS— (Continued  from  page  119) 


MacKinnon,  special  Chicago  representatives, 
traveling  out  of  the  Chicago  headquarters,  and 
trained  to  present  the  Panatrope,  are  covering 
the  entire  United  States,  co*opcrating  with  the 
Brunswick  branches  in  demonstrating  to  dealer 
groups  and  to  the  pubhc. 

Artistic  Finishes  on  Jewel  Loud  Speakers 
The  Jewel  Phonoparts  Co.,  Chicago,  loud 
speaker,  tone  arm  and  reproducer  manufac- 
turer, has  added  furtlier  refinement  to  the  line 
of  Jewel  loud  speakers  introduced  in  Septem- 
ber. The  reproducers,  which  are  of  the  cabi- 
net type,  with  grilled  front,  are  now  furnished 
in  five  colors,  old  ivory,  antique  bronze,  rose- 
wood, ebony  and  green  gold.  The  appearance 
of  the  cabinets  represents  a  distinct  departure 
from  the  ordinary,  as  they  are  finished  in  cm- 
bossine  Florentine,  a  special  finish  applied  by 
a  Chicago  artist.  Because  of  this  covering  the 
cabinet  may  be  subjected  to  an  unusual  amount 
of  hard  usage,  and  will  neither  show  scratches 
or  other  blemishes  such  as  may  appear  on  the 
natural  wood  finish. 

M.  C.  Schiff  Again  at  His  Desk 
M.  C.  SchifF,  president  of  the  Vitanola  Talk- 
ing Machine  Co.,  Chicago,  returned  from  a  pro- 
longed stay  at  Hot  Springs,  Ark.,  on  Decem- 
ber 7.  Mr.  Schiff,  in  company  with  Mrs.  Schiff. 
made  the  visit  to  the  popular  resort  because  of 
ill  health,  and  he  returned  lo  his  desk  showing 
the  benefits  of  the  health-giving  waters. 
Jewel  Tone  Arm  to  Play  Edison  Records 
The  Jewel  Phonoparts  Co.,  Chicago,  manu- 
facturer of  loud  speakers,  portable  phono- 
graphs, tone  arms  and  reproducers,  recently  an- 
nounced an  addition  to  its  line  in  the  form  of 
a  new  tone  arm  attachment  designed  to  play 
Edison  records  on  the  Orthophonic  Viclrnia 
The  new  reproducer  embodies  the  Jewel  Nom- 
Y-Ka  diaphragm,  composed  of  a  special  chem- 
ical material  of  high  tensile  strength,  flexibility 
and  sensitiveness. 

The  Jewel  attachment  is  said  lo  reproduce 
the  deep  rich  bass  notes  as  well  as  those  of 
■gh  range  with  the  fidelity  with  which  they  were 
;cordcd.  The  unit  is  strong  and  durable,  and 
ne  manufacturer  states  that  it  is  practically 
foolproof.  The  attachment  causes  a  minimum 
of  surface  noise,  and  is  especially  adaplud  to 
use  with  the  new  electric  recordings  because 
it  catches  all  of  the  high  and  low  notes  on  the 
disc,  and  reproduces  them  faithfully. 

Make  Okeh  Records  of  Brousek's  Band 
Charles  Hibbard,  recording  engineer  of  ihe 
General   Phonograph    Corp.,   New   York  City, 
spent  several  days  at  the  recording  laboratory 
of  the  Consolidated  Talking  Machine  Co.,  prom- 


inent Okeh  record  distributor  of  Chicago,  dur- 
ing the  early  pari  of  November.  Ur.  Hibbard, 
who  visits  the  Chicago  Okeh  laboratory  about 
four  times  each  year,  made  his  most  recent  trip 
to  Chicago  prmiarily  to  record  five  numbers  by 
Brousek's  Band,  popular  Bohemian  organization 
of  this  city,  whose  records  have  attained  out- 
standing popularity  throughout  the  country, 
especially  in  Bohemian  settlements.  During  a 
chat  with  The  Talking  Machine  World  repre- 
sentative, Mr.  Hibbard  stated  that  he  was  plac- 
ing in  operation,  for  the  first  time  in  the  Con- 
solidated Okeh  laboratory,  a  new  process  of 
recording,  by  means  of  which  each  instrument 
is  given  individuality,  all  instruments  are  record- 
ed correctly  and  natural  tones  are  brought  out 
more  clearly. 

Throughout  the  second  week  of  November 
the  Consolidated  laboratories  were  the  scene  of 
much  activity,  and  among  the  artists  who  made 
records  were  Bertha  Hill  and  Blanche  Callo- 
way, colored  artists  of  local  note;  the  New  Or- 
leans Shags,  a  jazz  trio;  Billy  King,  a  mono- 
logue artist;  Richard  M.  Jones,  jazz  pianist,  and 
a  number  of  other  artists.  Mr.  Hibbard  was 
assisted  by  E,  A.  Fearn,  president  of  the  Con- 
solidated Talking  Machine  Co.;  P.  Decker  and 
G.  JcfFers,  Okeh  field  representatives. 
Mohawk  Corp.  Secures  Important  Licenses 
The  Mohawk  Corp.,  of  Illinois,  according  to 
a  recent  announcement,  has  obtained  licenses 
from  the  United  Slates  Navy  Deparlment,  per- 
mitting the  firm  to  mamifaclure  under  several 
German  patents  now  held  by  the  Navy  Depart- 
ment, and  which  were  1;ikcn  over  by  the  Gov- 
ernment during  Ihe  World  War.  In  return,  the 
Mohawk  Corp.  of  Illinois  has  licensed  the 
ITnilod  Slates  Navy  Deparlment  to  use  the  many 
patenis  which  ihey  now  have,  and  those  which 
are  now  pending,  covering  many  arrangements 
of  the  circuit  used  by  the  firm,  as  well  as  the 
three  gang  condenser  patents.  Some  time  ago 
the  Mohawk  Corp.  of  Illinois  obtained  licenses 
on  other  patents  from  the  United  States  Navy 
Department, 

Sanford  Bros.  Enlarge  Their  Lines 
Sanford  Bros.,  of  Chicago,  manufaclurcrs'  di- 
rect factory  representatives  in  the  United 
States,  Canada  and  Mexico,  were  recently  ap- 
pointed national  sales  agents  for  the  products 
of  the  Timbretone  Mfg.  Co.,  Hoosick  Falls,  N. 
Y.,  loud  speaker  manufacturer.  Sanford  Bros, 
have  been  established  for  twenty-seven  years, 
dealing  with  the  wholesale  automotive,  hard- 
ware and  mill  supply  trade.  The  firm  is  enter- 
ing its  second  year  in  the  radio  business  and  is 
placing  considerable   sales  effort   upon  music 
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and  radio  jobbitig  outlets,  according  to  W. 
Kcene  Jackson,  sales  manager. 

In  addition  to  Timbretone  loud  speakers, 
Santord  Bros,  are  national  sales  agents  for  the 
-Arborphone,"  a  live-tnbe  radio  receiving  set 
manufactured  by  the  Machine  Specialty  Co,  of 
Ann  Arbor,  Micb,,  Holmes  battery  chargers  and 
lube  rcnewcrs,  products  of  the  Holmes  Elec- 
trical Mfg.  Co.,  Chicago,  and  National  audio 
transformers,  manufactured  by  the  National 
Transformer  Co.,  Chicago.  Sanford  Bros.,  m 
addition  to  their  Chicago  ofBce  maintain 
branches  in  Chattanooga,  Teiin.;  Seattle,  Wash., 
and  San  Francisco,  Cal. 

Gulbransen  Figures  That  TeU  Story  of  Success 

The  officials  of  the  Gnlbransen  Co.,  Chicago, 
were  gratified  to  find,  at  the  end  of  October, 
lh.qt  the  production  of  Gulbransen  registering 
pianos  for  that  month  exceeded  any  previous 
monthly  production  in  the  history  of  the  com- 
pany. All-  previous  shipping  records,  and  these 
have  reached  a  tremendous  figure  in  the  past, 
tvere  surpassed  by  the  showing  for  October. 

Probably  even  more  remarkable  than  the 
shipping  figures  is  the  fact  that  Gulbranstin  pro- 
duction seems  to  have  "built  up"  to  a  new  rec- 
ord. In  other  words,  according  to  Gulbransen 
executives,  it  is  not  a  case  of  "crowding 
the  factory,"  or  forcing  production,  but  it  is 
rather  a  case  of  increasing  efficiency  in  the 
plant  through  the  introduction  of  new  produc- 
tion methods  and  new  machinery.  Several  in- 
teresting and  remarkable  new  machines  have 
been  installed  in  the  Gulbransen  plant  during 
the  past  few  months,  and  one  of  them  is  said 
10  be  the  only  one  of  its  kind  used  in  any 
piano  factory. 

While  major  emphasis  is  being  placed  upon 
the  production  figures,  the  selling  accomplish- 
ment is  probably  even  more  noteworthy,  for 
{CoiiHiiilcd  oil  poge  122) 


STYLE  21 
Genuine  Mabog- 
any     or  Walnut 


STYLE  21-B 
Same    with  boUi 
top  panels  biuBcd 


Phonographs  and 
Radio  -  Phonograph 
Combinations 


These  illustrations  show  several  of 
the  many  late  models  of  our  line, 
which  have  been  re-destgned,  right 
up  to  the  minute,  with  especial  reference  to  the  Radio-Phonograph  Combination, 
destined  to  be  the  standard  household  unit.   Characterized  by 

Beauty  of  Design,  Finish  and  Tonal  Quality 

These  instruments  are  produced  in  all  the  popular  finishes  and  styles,  including 
Uprights,  Consoles  and  Wall  Cabinets,  and  our  facilities  enable  us  to  make  prompt 
deliveries  and  most  attractive  trade  prices.  Catalog  and  price  list  mailed  on  request. 


STYLE 
Gum  Mahogany, 

Oak. 


Excel  Phonograph  Manufacturing  Company 

402-414  West  Erie  St.,  Chicago,  Illinois 


STYLE  17 
Genuine  Mabog- 
anr    or  Walnut, 
Pbonograpti  onlj. 


STYLE  2 
Gum  Mahogany, 
Golden  or  Fiimeil 
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On  the  Threshold  of  1926 


Looking  Backward 

We  are  now  at  the  end  of  another  page  in  Man's  Reckon- 
ing of  Time. 

At  this  period  it  is  altogether  fitting  and  proper  that  we 
review  the  accomplishments  of  the  passing  year. 

This  company  does  so  with  keen  satisfaction  because  of  what 
it  has  accomplished. 

In  the  past  twelve  short  months  Caswell  has  brought  to  its 
industry  a  group  of  new  ideas  and  ideals  that  has  reflected 
much  credit  upon  its  organizers. 

It  has  fostered  and  developed  the  idea  of  the  "golden  rule- 
policy  of  merchandising  portable  phonographs.  Jobbers,  deal- 
ers and  the  public  alike  have  benefited  thereby. 

This  company  developed  tonal  qualities  and  originated  the 

color  idea  and  put  "class"  in  a  class  of  merchandise  that  was 

heretofore  a  "stepchild"  in  the  music  trade. 

In  other  words,  this  company  has  more  than  justified  its 

sxistence. 


Look 


,ooking  rorwara 

In  view  of  the  record  made,  it  is  only  natural  that  further  de- 
velopments should  be  looked  forward  to. 

Caswell  would  indeed  be  breaking  faith  with  its  dis'i'iuutors 
and  their  dealers  if  it  did  not  at  this  time  rcnimit  itself  as  to 
what  can  be  looked  forward  to  i".  1926. 

Standing  oh  the  threshold  at  .  this  time,  1926  looms  big  with 
immense  possibilities. 

The  Caswell  models  for  1926— the  Gypsy,  Aristocrat  and  De- 
Luxe  Aristocrat— will  embody  many  new  ideas.  They  will 
be  characterized  by  still  finer  construction. 

To  the  excellent  tone  values  they  now  possess  will  be  added 
a  purity  heretofore  unattainable  in  a  portable. 

New  dress,  new  finishes,  new  color  schemes— all  these  are 
to  be  a  part  of  the  Caswell  models  for  1926. 

Plan  now  to  realize  on  the  opportunities  which  the  Caswell 
Line  will  provide.  Before  you  commit  yourself  for  1926, 
write  this  company  for  its  new  and  interesting  news. 


0swellj{anu/ucturiry  (o. 

PORTABEE  PHONOGRAPHS  t9^DISTlNCTION 


MILWAUKEE,  WIS. 
U.S.A. 


ST.  PAUL  AVE. 
AT  lO^'J  STREET 


Western  Sales  Office:  Oakland  Tribune  Tower,  Oakland,  Cal. 
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CARTER 

New  "FLAT"  Plug 


75c 


This  (>Iug  was  ibc  sensation  of  the 
New  York  and  Chiengo  Radio 
Shows.  Again  Carter  oriBinal'ty 
scored  a  success.  Fils  flush  afiainst 
panel,  cords  hang  down.  Instantly 
connected  or  disc  ounce  led. 

Order  irom  tour  Jobber. 
Ik  Cahad*;  Carter  Radio  Co-,  Limited.  Toronto 


while  shipments  tor  Oclobcr  exceeded  the 
3,000-mark,  more  than  1,000  unfitlecl  orders  were 
carried  over  to  November.  In  commenting 
upon  this  gratifying  increase  in  business.  Gul- 
bransen  executives  are  inclined  to  give  the  Gul- 
bransen  dealer  organization  full  credit,  with  the 
statement  that  it  is  the  co-operation  of  Gul- 
branscn  dealers  that  has  made  possible  the  tre- 
mendous voiimie  production  of  Gulbransen  reg- 
istering pianos.  Gulbransen  dealers  have 
gauged  their  requirements  in  such  a  way  lliat 
the  Gulbransen  factory  could  'proceed  in  its 
manufacture  on  a  scale  never  before  attained 
and  yet  maintain  uniform  and  standardized 
manufacturing  and  insi)ection  mftliods.  Con- 
sistency of  effort  on  llic  part  oi  iht-  llt■.'lk-^^  and 
consistency  of  co-operation  bLi\M<  ii  Mn  fji  inry 
and  the  retailer  have  resultici  in  tn^iti  i  mtiltial 
advantage  to  each  than  the  riKrc  altaituiu  iil  ni 
large  production  figures, 

H.  D.  Schoenwald  Rejoins  L.  C.  Wiswell 
Harry  D.  Schoenwald,  formerly  Chicago  dis- 
trict manager  of  the  Thermiodync  Radio  (~orp., 
New  York  City,  resigned  his  position  with  (hal 
firm  on  November  1.  Mr.  Schoenwald  has  been 
vice-president  and  a  stockholder  of  Ihc  Wiswell 
Radio  Co.,  prominent  Chicago  radio  distribu- 
tor, since  the  formation  of  that  firm  on  January 
1,  1925,  and  has  rejoined  his  associale,  L,  C. 
Wiswell,  in  an  active  capacity.  He  will  spend 
most  of  his  time  in  ihe  city  of  Chicago,  work- 
ing closely  with  dealers  and  conducting  an  ag- 
gressive campaign  on  the  various  lines  of  radio 
apparatus  which  the  firm  distributes,  including 
Thompson  and  Sleeper  receiving  sets,  Philco  and 
Burgess  batteries,  Valley  battery  chargers,  and 
accessories. 
Kathryn  Browne  at  Stewart- Warner  Studio 
A  feature  of  the  Fall  radio  programs  spoii- 
^  sored  by  the  Stewart- Warner  Speedometer 
Corp.,  -0'  'cago.  maniifaclurer  of  Stewart-War- 
ner radio  rece.."^T  sel-^,  reproducers,  lubes  and 
accessories,    Ihroiigfl  broadcasting  station, 

WBBAf,  was  the  appearance";  ol-  November  20, 
of  Kathryn  Browne,  famous  Chicago  '^ivic  Op- 
era contralto,  in  joint  concert  with  ihe  Imijcrial 
Male  Quartet,  Victor  record  artists.  The  con- 
cert of  this  group  of  stars  was  broadcast  be- 
tween 8  and  9  o'clock.  Central  Standard  lime, 
on  a  wave  length  of  226  meters. 

American  .Legion  posts,  veterans'  hospitals 
and  ex-service  men  everywhere  tuned  in  to  bear 
their  favorite  young  opera  star,  for  Miss  Browne 
is  known  to  every  American  ex-service  man  .ts 


"The  Voice  Thai  Ciie;:rcd  the  Boys  in  France," 
She  is  Ihe  only  American  woman  on  the  opera 
stage  who  sanij  lo  the  soldiers  of  the  American 
Expeditionary  Forces,  and  by  singing  more 
than  150  concerts  overseas  she  won  the  lasting 
devotion  of  every  doughboy  who  heard  her  m 
the  Y.  M.  C.  A-  huls  of  the  American  rest  billets. 
Since  the  war  she  has  continued  singing  for 
soldiers  in  government  hospitals.  The  ex-serv- 
icc  men  proved  their  f;ratitude  for  Miss  Browne's 
war  serviec  by  choosing  her  as  the  official  sing- 
er at  Ihe  American  Legion  National  Conven- 
tion, held  at  Omaha,  Neb.,  this  Fall.  Al^  the 
formal  openini:  of  the  convention  she  sang  "The 
.Star  Spangled  Banner,"  at  ihe  request  of  Gen, 
James  A,  Drain,  national  commander  of  the 
Legion,  and  she  also  sang  at  other  convention 
affairs,    includint;   the    War    Memorial  service. 


Kathiyn  Biowne 
when  she  sang  Geoffrey  U'Hara's  famous  me- 
morial, "There  Is  No  Death," 

Miss  Browne  is  a  great-graiidniece  of  Coru- 
modore  Oliver  Perry,  known  in  American  his- 
tory for  his  famous  "Sland-by-thc-shi|)"  motto 


in  the  Great  Lakes  naval  battle  of  ihc  War  of 
1812.  When  she  graduated  from  the  Universi(y 
of  Ilhnois  she  answered  the  call  for  war  service 
and  went  overseas  to  sing  for  the  soldiers"  en- 
K'riainment  in  the  army  Y.  M.  C,  A.  huts.  When 
|..M<  e  was  declared  she  came  home  and  studied 
lor  grand  opera,  finishing  her  training  at  the 
Oscar  Saenger  Studios,  in  New  York  City. 
Upon  her  return  to  her  home  in  this  city  she 
was  secured  immediately  by  the  Cliicago  Civic 
( )p,  ra  Co.  and  during  her  connection  with  this 
n.  ijuiwtion  she  lias  made  over  100  appear- 
,,iK  i.^,  singing  with  leading  artists  of  the  world, 
in.-liiding  Mary  Garden,  Galli  Curci  and  Chalia- 

Aggrcssive  Campaign  by  Quam  Radio  Corp. 

The  Quam  Radio  Corp.,  Chicago,  is  at  the 
present  time  conducting  an  aggressive  sales  and 
advertising  campaign  throughout  the  country 
on  its  line  of  loud  speakers,  loud  speaker  units, 
condensers  and  transformers.  The  firm,  or- 
ganized last  February,  is  headed  by  two  men 
who  are  well  known  in  the  music  trade  and  radio 
field,  namely  James  V.  Quam,  president,  and 
A.  E.  Drier,  vice-president.  The  Quam  Radio 
Corp.  also  represents  United  Distributors,  Ltd., 
of  Sydney,  Australia,  in  the  United  States,  and 
Mr.  Quam  recently  returned  from  a  six  months' 
trip  to  Australia,  where  he  completed  arrange- 
ments for  his  firm  to  act  as  American  repre- 
sentative. United  Distributors,  Ltd.,  which  is 
headed  by  L.  D,  Rudolph,  formerly  prominent 
in  American  music  and  radio  circles,  will  act  as 
distributor  in  Australia  for  the  Quam  Radio 

Panatrope  Demonstrated  on  Pacific  Coast 
The  Panatrope,  new  electrical  reproducing 
musical  instrument  introduced  by  the  Bruns- 
wick-Balke-Coliender  Co.,  was  demonstrated 
during  the  last  three  weeks  of  November  to 
dealers  and  their  sales  organizations  through- 
oat  the  United  Stales.  Since  the  initial  presen- 
tations, specially  trained  Chicago  representatives 
arc  co-operating  with  the  dealer  in  holding  pub- 
lic presentations  in  their  music  stores,  or  in 
public  auditoriums  reserved  for  thai  purpose. 

Harry  A.  James,  Brunswick  record  artist,  and 
internationally  recognized  lecturer,  recently  re- 
turned from  a  tour  of  the  Pacific  Coast,  where 
he  demonstrated  the  Panatrope  before  schools, 
-olleges,  fraternal,  and  civic  organizations.  He 
is  at  present  operating  out  of  the  Chicago  office, 
and  a  lew  weeks  ago  he  demonstrated  the  new 
inslrumtiit  before  6.000  Chicago  Shrincrs  at 
Medinah  Temple.  Brunswick  executives  have 
planned  a  nationwide  tour  for  Mr.  James  and 
his  Panatrope  demonstrations,  and  the  Bruns- 
[Conliiiued  o)\  page  124) 


Repair  Parts 

For  All  and  Every  Motor 
That  Was  Ever  Manufactured 


We  can  supply  any  part.  The  largest  and  most 
complete  assortment  of  repair  parts  in  the 
United  States — on  hand,  for  old,  obsolete  and 
present-day  motors.  If  your  order  cannot  be 
filled  from  stock,  we  will  make  it  up  special. 

Special  prices  on  main  springs,  governor 
springs,  micas,  repair  parts,  motors,  tone  arms, 
steel  needles,  etc.,  in  quantity  lots. 

Expert  repairing  on  all  makes  of  phonographs 
and  motors. 


® 


227-229  W.WASHINGTON  ST..  CHICAGO.JLL. 
Bnnobesi  MS7  Orntlot  Atc,  Detroit.  Mich. 


ilEl  Nlcou'gt  Atc,  MlnpcapoU*.  Minn. 
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New  Jewel  Attachment  for  playing  the 
Edison  "Re-Creation"  records  on  the  new 

Orthophonic  Victr  ola 

Weight  Lightest  That  Can,  Produce  Perfect  Tone 


The  patented  "NOM-Y-KA"  diaphragm  almost  eliminates  all 
surface  sounds  and  brings  forth  in  a  rich  pure  volume  all  that 
was  put  into  the  record  by  the  natural  voice  of  the  singer  or  the 
artistic  touch  of  the  instrumentalist. 

We  also  have  a  special  reproducer  that  can  be  attached  to  the 
old  Victor  tone  arm.     It  greatly  improves  the  tone  and  makes  a 
;w   talking   machine   out   of   the   old   style   Victrola.  Specially 

tlon  for  playtnK  HiUson  imil  Pulli6  Records 

adapted  for  playing  the  ELECTRICALLY  RECORDED  RECORDS. 


Jewel  Needle  Equipment  for  playing  lateral  cut  rec- 
ords on  the  New  Edison.  Perfectly  balanced  for  playing 
the  new  ELECTRICALLY  RECORDED  RECORDS  and 
brings  out  the  deep  bass  notes  without  sacrificing  the 
treble.    A  real  ORTHOPHONIC  tone. 


wing  Jt'«'[?l   Nccdk'   Kinilpmont   in  puMli 
i-Iukt  Victor  nnd  nil  lutornl  <;iit  Itccords  on  tin- 
Now  Edison  Plionosrupli 


De-Luxe  Jewel  Cabinet 
Loud  Speaker 

This  Cabinet  Loud  Speaker  is  finished  in  exact  imita- 
tion of  old  ivory,  antique  bronze,  rosewood,  ebony  or 
green  gold  by  the  "Embossene-Florentine"  process.  This 
makes  a  very  beautiful  and  durable  finish,  it  is  not  affected 
by  heat  or  cold;  can  be  v/ashed  with  soap  and  water  and 
cannot  be  scratched  except  with  a  very  sharp  instrument. 

//  your  jobber  does  not  handle  the 
JEWEL  PRODUCTS  write  as  direct. 


150-160  Whiting  Street,  Chicago,  111. 
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wick  offices  have  been  swamped  with  letters 
requesting  his  appearance  in  return  engage- 
ments. 

The  third  step  in  the  general  demonstration 
plan  of  the  Panatropc  is  a  series  of  sales 
schools,  for  all  salespeople  in  the  different 
branches  in  the  United  States,  in  which  sellmg. 
sales  talks,  and  demonstrations  of  the  Panatropc 
and  Brunswick  records  will  be  carefully  car- 
ried out.  C.  T.  McKelvey,  manager  of  sales 
promotion,  in  speaking,  of  the  Brunswick  Pana- 
tropc, and  the' presentation  of  the  inslrument. 
said  in  pal-t,  "The  Panatropc  is  not  a  phono- 
graph, nor  an  improved  phonograph,  but  an  en- 
tirely new  musical  reproducing  instrument  in- 
volving new  inventions,  and  entirely  new  prin- 
ciples. Brunswick  experimented  with  electrical 
recording  for  six  years,  seeking  at  the  same 
time  an  instrument  which  would  reproduce 
faithfully  in  every  detail  the  records  made  in 
this  manner.  If  we  put  enhanced  musical  value 
in  records  through  the  application  of  electricity, 
then  the  n.itural  logical  step  is  to  reproduce  it 
electrically." 

Fine  Financial  Showing  of  Zenith  Radio  Corp. 

At  a  meeting  of  the  board  of  directors  of  the 
Zenith  Radio  Corp.,  held  curly  in  November,  the 
regular  annual  dividend  of  6  per  cent  was  de- 
clared, plus  an  extra  dividend  of  4  per  cent  pay- 
able January  2.  1926,  to  stockholders  of  record  De- 
cember 1,  1925.  The  above  action  is  the  result  of 
the  report  of  operations  for  the  year  recently 
closed,  and  according  to  the  firm's  statemeni,  the 
net  profits  for  the  year  exceeded  those  of  the  i.n-- 
ceding  year  by  175  per  cent. 

A  net  profit  shown  by  a  firm  cngagcl  in  lli. 
manufacture  of  radio  receiving  equipment,  which 
exceeds  that  of  the  previous  year  by  almost  2(11) 
per  cent,  is  ample  evidence  of  the  increasingly 
important  position  held  hy  the  radio  industry  in 
the  business  and  financial  structure  of  the  coun- 
try. It  also  stands  out  as  a  result  of  carcEiill.v 
planned  manufacturing  processes,  and  the  aggres- 


sive and  sound  merchandising  of  a  <luality  prod- 
uct by  the  executives  of  the  Zenith  KaJio  Corp. 
An  Interesting  Gulbransen  Booklet 
The  Gulbransen  Co.,  manufacturer  of  Cul- 
bransen  registering  pianos,  recently  released  an 
interesting  booklet,  under  the  caption  "Artists 
Recognition."  showing  a  group  of  artists  who 
bave  endorsed  the  Gulbransen  registering  piano, 
together  with  their  words  of  praise.  Most  of 
the  artists  have  cither  used,  or  been  associated 
with,  the  Gulbransen  instrument  in  their  homes, 
in  radio  broadcasting  studios,  or  in  public  per- 
torinances,  and  their  endorsements  arc  the  re- 
sult 01  the  service  which  the  instrument  has 
given  thcin. 

Among  the  artists  who  have  endorsed  the 
Gulbransen  and  whose  pictures  appear  in  the 
booklet  are  Kcauinoku  Louis,  Victor  artist,  and 
Hawaii's  greatest  baritone;  Galli-Curci  and  Tito 
.Schipa  Victor  record  artists:  Jules  Lepske,  vio- 
linist, Joseph  Heindl.  'cellist;  Florence  Macbeth, 
Chirii'go  (-ivlc  Opera  prima  donna;  Elvira  de 
HId-ilgo  prima  donna  of  the  Metropolitan 
Opera  Co.;  Serge  Oukrainsky,  of  the  Pavley 
Oiikrainsky  ballet,  and  John  S.  Daggett,  known 
.1,  "Uncle  John"  of  KHJ,  radio  broadcasting 
station. 

Stewart-Wamer  Completes  Rest  Room 

A  new  addition  to  WBBM,  broadcasting 
studio  of  the  Stewart-\Variier  Speedoiiicler 
Corp.,  Chicago,  in  the  form  oi  a  beautiful  rest 
room,  was  completed  a  lew  weeks  ago.  Ihe 
studio  originally  consisted  of  two  rooms,  the 
broadciisling  sludio  proper,  and  a  reception 
room  opening  into  the  studio,  furnished  with  a 
Sti.\v.irt-Warncr  receiving  set  and  reproducer 
by  means  of  which  listeners  in  the  reception 
room  may  liear  ihe  program  being  broadcast 
before  their  eyes. 

The  new  addition  connects  with  the  reception 
room,  and  the  furniture,  hangings,  and  decora- 
tive effect  arc  carried  out  with  the  same  artisliy 
as  in  the  studio.    The  leaded  glass  windows  are 


KEEP  YOUR  SALES  SOLD 

WITH 

KRASCO  ^n:^  MOTORS 


THEY 
COST 
NO 

MORE 
BUT 

THEYKE 
BETTER 


DEPENDABILITY  and  PLAYING  EFFICIENCY  are  the  tw,.  cliiof  fat- 
tors  in  keeping  sales  sold. 

KRASCO  DEPENDABILITY  is  the  result  of  correct  design,  quality  ma- 
terials, expert  workmanship,  tliorough  test. 

KRASCO  PLAYING  EFFICIENCY  is  insured  by  smooth,  silent  operation, 
maximum  playing  eapaeity,  long  conlit.uous  service  without  attention  or 
repair. 

KRASCO  MOTORS,  built  in  six  sizes,  ranging  in  playing  capacity  from 
four  to  ten  lO^inch  records  with  one  winding,  have  many  special  features 
worthy  of  your  attention. 

Write  for  descriptive  literature  ami  prices. 


See  that  your  motors 
bear     the  name 


the  mark  of  Quality, 
Service,  Dependability 


KRASCO  PHONOGRAPH  MOTOR  COMPANY 


A  Belter  Fibre  Needle  C.lt.r  lor  Le..  MoD.f 
RETAIL  PRICE  '1  — 

The  ALTO 


M»nuf.«lur.d  b, 

ALTO  MFG.  CO 

1647-51  Wolfram  St. 


CHICAGO.  ILL. 


partly  covered  with  dark  red  velvet  d  apes 
while  beautiful  wall  tapestr.es  are  borde  ed  by 
purple  hangings  o(  the  same  ^^tenal  In  one 
corner  is  a  raised  platform  upon  which  are 
placed  various  of  the  Stewart-Warner  ^adio  re- 
ceiving sets,  will,  a  floodlight  arrangement  to 
illuminate  the  dispSay. 

Effective  Gulbransen  Advertising 
The  national  advertising  of  the  Gulbransen 
Co  manufacturer  of  the  Gulbransen  register- 
ing'pianos,  is  one  of  the  factors  which  make 
for  the  continued  good  business  winch  Gulbran- 
sen dealers  have  been  enjoying.    In  the  No\em 


Elkhart,  Indiana,  U.  S.  A 


Part  of  Ad  Featuring  Elvira  de  Hidalgo 
her  advertising  of  this  company  the  fidelity  of 
reproduction  of  the  Gulbransen  registering 
piano  was  the  point  stressed  and  Elvira  de  Hi- 
dalgo, Spanish  prima  donna  of  the  Metropolitan 
Opera  Company,  was  quoted  as  being  unable  to 
distinguish  any  difference  in  the  music  played 
by  hand  and  by  roll  on  iVic  Gulbransen.  This 
artist  paid  further  tribute  to  the  instrument  m 
her  statement:  "ffs  a  pleasure  to  sing  to  its  ac- 
companiment." The  accompanying  photograph, 
which  was  used  in  advertisements  appearing  in 
National  mediums  in  November,  shows  Mme. 
de  Hidalgo  enjoying  the  playing  of  the  Gulbran- 
sen registering  piano. 

New  Oro-Phone  Reproducer  Arouses  Interest 
An  unusual  amount  of  interest  in  the  trade 
is  being  shown  at  the  present  time  in  the  Oro- 
Phone,  a  new  type  of  reproducer  recently  intro- 
duced by  the  Oro-Tone  Co.,  tone  arm  and  re- 
producer manufacturer  of  Chicago.  The  re- 
producer was  designed  and  perfected  by  Otto 
Grasse,  a  director  of  the  firm  and  superin- 
tendent of  the  Oro-Tone  plant.  A  number  of 
individuals,  prominent  in  Chicago  talking  ma- 
chine circles,  have  heard  the  Oro-Phone,  and 
state  that  it  reproduces  the  deep  bass  and  ex- 
tremely high  notes  with  amazing  pureness  and 
fidelity.  The  new  reproducer  is  equipped  with 
an  extremely  sensitive,  yet  securely  fastened 
stylus,  with  an  automatic  stylus  control,  and 
the  diaphragm  is  made  of  a  tough  elastic  ma- 
terial which  makes  it  practically  indestructible. 
The  manufacturer  states  that  it  may  be  sub- 
jected to  much  rougher  usage  than  the  ordinary 
mica  diaphragm  reproducer,  and  may  even  be 
dropped  upon  the  floor  without  disastrous  re- 
sult. 

The  OrO'Fhone  is  also  equipped  with  an  at- 
tachment by  means  of  which  all  records  may 
be  played,  and  is  designed  to  increase  the  vol- 
ume and  better  the  lone  on  all  styles  of  pho- 
nographs. The  Oro-Tone  Co.  has  announced 
thai  the  new  product  will  be  ready  for  ship- 
ment about  the  middle  of  December. 

The  Michigan  Avenue  branch  of  the  Stewart- 
Warner  SDcedonictcr  Corp.,  manufacturer  of 
radio  receiving  sets,  reproducers,  lubes  and  ac- 
cessories, in  this  city,  was  recently  moved  from 
its  old  address,  where  it  was  established  for 
many  years,  to  new  quarters  at  2436  S.  Michi- 
{CoiiUnued  on  page  126) 
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Announcement 


The  phonograph  industry  in  general 
will  be  interested  in  the  new 

Oro-Phone  Reproducer 


Patented  August  4th,  192B 
Other    Patents  Penditig 


Invented  and  produced  by  The  Oro-Tone  Co. 


The  NEW  ORO-PHONE  is  a 
revelation  in  reproducing  the 
glowing  deep  basses  and  the 
extreme  high  notes  with  a 
power,  richness  and  purity  of 
tone  that  is  indeed  remarkable. 

The  New  Oro-Phone  may  be  heard  in  demon- 
strating room  at  our  factory  by  appointment. 

For  phonograph  manufacturers— For  playing  all  records  on  old 
style  Victor— For  playing  Edison  records  on  new  Victor 
Orthophonic— For  playing  all  records  on  the  New  Edison. 

.     The    Oro-Tone    Co.     ^„^derfuUy  improved  mud.- 
Wonderfully  improved  musK  1000  GeorSe  Street  on  the  old  machines 

on  the  old  machines 

CHICAGO  U.  S.  A. 


t26 


THE  TALKING  MACHINE  WORLD 


December  15,  1925 


FROM  OUR  CHICAGO  HEADQUARTERS— (Continued  from  page  124) 


gan  avenue,  in  tlie  lieart  of  Cliicago's  "Motor 
Row."  The  new  branch  oflicc  is  much  larger, 
and  the  firm  expects  to  handle  with  more  ease 
the  increasing  amount  of  radio  and  automobili; 
accessory  business.  The  front  section  of  the 
ground  floor  is  devoted  to  display  space,  in- 
cluding two  large  show  windows  fronting  on 
Chicago's  most  heavily  traveled  thoroughfan-. 
Near  the  display  space  are  several  offices,  anil 
in  the  rear  is  installed  one  of  the  best  equipped 
radio  service  stations  in  this  section. 

The  second  floor  is  occupied  completely  ]i\ 
the  radio  division,  with  offices,  display  and 
demonstration  rooms,  and  a  reception  room. 
The  arrangement  of  the  new  Stewart-Warner 
branch  oflice  was  under  the  supervision  of  S. 
Kraus,  manager  of  the  Chicago  brani  ins,  .nul 
the  organization  was  completely  inslaihil  in  ii- 
new  hoine  on  December  !. 
Death  of  James  F.  Bowers  Keenly  Regretted 
The  music  trade  was  shotked  to  learn  of  tin 
death  of  James  F.  Bowers,  formerly  prcsideiil 
of  Lyon  &  Healy.  and  for  many  years  nationally 
prominent  in  the  music  trade  circles.  Mr.  Bow- 
ers, who  was  67  years  of  age,  died  of  an^^ina 
pectoris  at  his  home  in  Chicago  on  Nov.  in - 
ber  12. 

His  entire  business  life  was  spoilt  w)tli  l  ynii 
&  Healy,  where  he  rose  from  flic  posilinn  cil 
errand  boy  at  the  age  of  twelve  to  the  hiuhi'M 
post  in  the  organisation.  Studying  nighls  iiml 
pursuing  a  course  in  law,  he  was  admiltcd  1" 
the  bar,  using  his  legal  talent  only,  however,  in 
the  duties  of  his  executive  office,  and  in  the  in- 
terest of  the  music  trade  in  general.  He  occu- 
pied Ihe  position  of  head  of  practically  every 
department  of  importance  in  llic  Lyon  &  Healy 
organization,  became  secretary, 
and,  finally,  president  and  cliairn 
of  directors. 

"Jimmy"  Bowers,  as  he  was 
friends,  was  often  referred  to 
tongued  Orator  of  tlic  Trade," 


and  coTiiniand  of  language 
him  in  con^laut  demand  as  i 
master  of  trade  functions. 

Mr.  Bowir^  -irvid  fotulct; 
of   the    Mu,i,-  Tuhl 
United  Slat.  -,  ,.iHi 
dent  of  the  Nation.-,] 


literature  kept 
rman  aTid  toast- 


,\ssociatioii 


I:/ 


then  treasurer 
,i;,u  of  tllJ  board 


the  "Silv. 


The  Late  James  F.  Bowers 
chine  Jobbers.  He  was  also  active  in  civic  af- 
fairs in  Chicago,  having  served  four  terms  as 
president  of  the  Chicago  Library  Board,  and  as 
treasurer  of  the  Carter  H.  Harrison  ciinipiUL;!! 
for  mayor  in  1911. 

Scores  of  niumbcrs  of  the  trade  attended  thv 
fnn.-ral  services,  which  took  place  at  the  liowcr.s 
h.MiK  and  at  Our  Lady  of  Ml.  Carmel  Churcli, 
III.  burial  at  Calvary  cemetery.  Active 
]i,illli<  an  vs,  members  of  the  industry  with  which 
Mr,  ll.iwers  was  associated  for  so  many  years, 
v.ri.    M;iii|iu-lte  A,  Healy,  Columbus  Healy,  E, 


B,  Bartlett.  J.  C.  Ames,  Traugott  F.  Weber,  and 
Adam  Schneider. 

Attractive  Gulbransen  Newspaper  Ad 

One  of  Ihe  most  attractive  piano  advertise- 
ments ever  appearing  in  newspaper  columns 
was  that  of  the  Gulbranscn  registering  piano, 
made  by  the  Gulbransen  Co.,  in  the  Sunday 
magazine  sections  of  the  following  papers: 
New  York  American,  Bo.ston  Advertiser,  Chi- 
cago Herald  and  Examiner,  San  Francisco  Ex- 
aminer. Los  Angeles  Examiner.  Washington 
Herald,  Atlanta  American,  Milwaukee  Sentinel 
and  Sunday  Telegram,  Rochester  American.  De- 
troit Times,  Svracuse  American.  Baltimore 
American.  San  Antonio  Light  and  Seattle  Post 
Tnlelligencer.  The  advertisement  was  repro- 
duced in  four  colors  and  the  illustration  showed 
Ihe  joy  of  a  family  discovering  the  Gulbransen 
in  the  home  on  Christmas. 
Targ  &  Dinner's  Timely  "Items  of  Interest 

A  phonograph  repair  schedule  forms  an  inter- 
esting department  in  the  latest  issue  of  "Items 
ni  Intcresf  catalog  mailed  to  the  trade  by  the 
■r.irg  &  Dinner  Music  Co.,  of  Chicago,  By 
nieans  of  this  schedule,  or  chart,  the  dealer  is 
enabled  to  estimate  in  a  fairly  accurate  manner 
the  cost  of  inserting  main  springs  in  motors,  re- 
pairing reproducers,  and  replacing  parts  on 
phonographs. 

The  front  cover  of  the  Christmas  number  of 
■■Items  of  Interest"  carries  reproductions  of 
Iwo  complimentary  letters,  one  from  a  retail 
music  store,  the  other  from  a  song  publishing 
company,  both  commending  the  Targ  &  Dinner 
Music  Co.  for  the  service  they  have  rendered, 
and  the  speed  with  which  the  orders  placed  by 
these  firms  were  filled  and  delivered. 

The  booklet,  which  forms  the  backbone  of 
the  Targ  &  Dinner  mail  order  campaign,  is  the 
last  edition  for  the  present  year,  but  it  will  be 
mailed  regularly  to  the  trade  throughout  1926. 
(Cuiilitiiifd  (i/r  pn./f  128) 


To  Radio  and  Phonograph  Manufacturers 

The.  Leadership  of  Blood  Pmrinrfs  Has  Never  Been  Challenged 


BLOOD  RADIO  TONE  ARMS  for  Phonographs 

and  the  original 
BLOOD  tapered  metal  SPEAKERTUBES 

and 

BLOOD  MASTERTONE  SPEAKER-UNITS  for  Radio,  all  have 
maintained  their  prestige  by  originality  and  satisfactory  per- 
formance. 


Standard  No.  5  Speakertube 


EVERY  TIME  you  install  a  BLOOD  PRODUCT  on  your 
merchandise,  your  profit  rapidly  materializes  through  a 
faster  "turn-over"  which  had  been  created  by  having 
[evened  the  sales  resistance  FOR  YOUR  DEALER-vvho 
is  strikingly  responsive  and  confident  in  BLOOD  Equipment. 
During  the  month  of  June,  several  of  the  largest  cabinet 
producers  in  this  country  adopted  the  BLOOD  products. 
The  practical  manufacturer  prefers  dealing  with  one  con- 
cern that  can  supply  the  proven  equipment  that  will  aid 
him  to  meet  every  emergency  most  economically. 

BLOOD  TONE  ARM  CO. 

Central  West  Distributor,  Blood  Tone  Arm 


Radio  Tone  Arm 


Today,  in  cur  own  complete  manufacturing  plant,  located 
in  Bay  City,  Michigan,  we  do  ali  of  our  own  work,  stamping, 
machining,  plating,  etc..  under  one  roof.  This  means,  you 
get  better  products  than  ever  before — at  the  same  time 
benefiting  in  price  through  our  tremendous  production. 

We  are  maintaining  our  ADVISORY  SERVICE  to  aid  you 
to  make  your  output  more  merchantable,  so  that  you  can 
more  readily  meet  the  commercial  demands  of  today's  trade. 

Bay  City,  Mich. 

Company,  222  W.  Madison  St.,  Chicago 
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'o  afford  others  an  opportunity  for 
a  prosperous  New  Year  is  the  sincere 
aim  of  our  daily  business. 


During  the  coming  year  our  co-operation 
and  service  will  guarantee  you  better  profits. 

We  offer  you  a  licensed  OKeh  Record 
Dealership.  OKeh  Records  have  selling  fea- 
tures that  make  possible  a  quick  turnover  of 
your  stock.  They  are  recorded  according  to 
classifications:  popular  dance  and  vocal  rec- 
ords, so  that  the  latest  hits  are  heard  on  Okeh ; 
orchestral  classics  for  collectors  of  musical 
masterpieces  under  the  Odeon  Label;  Old 
Time  Tunes;  unsurpassed  Race  music  by  na- 
tionally famous  artists. 


The  quality  of  an  OKeh  Recording 
is  of  acknowledged  brilliancy  and  clarity. 
The  quality   is  proved  by  comparison! 


Distributors  of 


Records 


Consolidated  Talking  Machine  Co* 

227  W.  Washington  St.  Chicago,  HI. 


BRANCHES  —  2957  Grariot  Ave.,  Detroit,  Mich.,  1121  Nicollet  Ave.,  Minneapolis,  Minn. 
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Lakeside  Type  K  Radio  Set 


■  nt  In  Rdillo  Seta.  ^  A 

r  .|.  L-ii.  .1  1o  meet  nil 
  I  .  .1  .■f  selected 


Dimensions:  Helglil  10  Inchea ; 
Lciigtli  20  ini^hes;  Width  II 
inches, 

MST    PRICK;    wltliout  TllbPB 


Lakeside   Supply  Company 

Itiiillo  SpIs.   OnbliirtB  iind 

73   Went    Viiri   Biiron  Street 
Clilcaxo,  llltnoia 


It  contains  illustrations,  tlcscriplions  and  pricts 
of  musical  niercliandisc  such  as  harmonicas,  vio- 
lins, violin  cases,  music  stands,  banjos,  guitars, 
accordions,  ukuleles,  strings  for  all  musical  in- 
struments, phonograph  accessories,  such  as  rec- 
ord repeaters,  needle  cutters,  needles  and  record 
albums.  The  Caswell  portable  phonograph,  in 
both  the  Gypsy  and  Aristocrat  models,  is  given 
considerable  space,  as  are  the  Hcineman,  Kras- 
co  and  United  motors,  Mutual  tone  arms  and 
motors,  and  the  Outing  portable  phonograph. 
Two  pages  are  devoted  exclusively  to  a  listing 
of  main  springs  for  phonograph  motors,  manu- 
factured by  Everybody's  Talking  Mathine  Co,, 
Philadelphia,  Pa. 

Abe  Lyman's  Orchestra  Entertains 
Abe  Lyman's  California  Orchestra,  Brunswick 
record  artists,  now  playing  at  the  College  Inn, 
Hotel  Sherman,  Chicago,  entertained  the  mem- 
bers of  the  Chicago  Piano  Club  at  the  noonday 
luncheon  on  November  16.  A  trio  from  ihc 
orchestra  rendered  several  numbers,  and  one  ot" 
the  orchestra  members,  a  singer  of  popular 
songs,  brought  down  the  house  with  his  rendi- 
tions. Jack  and  Cy,  radio  stars,  also  entertained 
the  members  with  ukulele  selections,  rounding 
out  one  of  the  best  musical  programs  which 
the  Piano  Club  has  enjoyed  this  season,  and 
which  was  arranged  by  Jack  Kapp,  chairman  of 
the  entertainment  committee. 

Effective  Eagle  Publicity 
The  Peerless  Light  Co.,  Chicago,  111,,  Eagle 
radio  distributor  in  that  territory,  has  recently 
been  entertaining  pedestrians  with  an  automo- 
bile equipped  with  an  antenna  and  an  Eagle 
balanced  neutrodyne  receiver.  This  truck  has 
been   proving   one    of   ihc   attraclions   in  the 


streets  of  Chicago  and  undoubtedly  is  unusually 
good  publicity  not  only  for  the  distributor  but 
for  the  manufacturer  of  the  set,  the  Eagle 
Radio  Co.,  and  the  many  Eagle  dealers  in  Chi- 
cago and  suburbs. 

A.  H,  Bergcr,  manager  of  llu-  radio  depart- 
irii-nl  of  Ihe  Peerless  JJghl  Co.,  recently  staled 
lhal  this  form  of  advertising  had  aroused  mirch 


final  installations  or  any  other  problems,  has  re- 
acted most  favorably  with  retailers  and  con- 
sumers. The  fact,  too,  that  the  Eagle  sets  are 
sold  with  a  100  per  cent  guarantee  to  both 
dealer  and  consumer  has  also  won  many  friends 
for  the  Eagle  line. 

Zinke  Co.  Sends  Out  AttracUve  Catalog 
The  Zinke  Co,.  Inc.,  of  Chicago,  which  serves 
as  a  sales  department  for  a  number  of  nafonally 
prominent  radio  manufacturers,  recently  maded 
to  the  trade  an  attractive  catalog  showing  tlie 
entire  line  of  products  sold  by  the  Zujke  Co. 
The  booklet  is  printed  in  several  attractive  col- 
ors and  on  its  pages  are  found  illustrations 
and  descriptions  of  Mohawk  radio  receiving  sets, 
radio  panels  suitable  for  installation  m  phono- 
graphs, the  Mohawk  portable  six-tube  receiver 
and  the  Mohawk  three-gang  condenser,  as  well 


as  parts  and  accessories. 


Another  section  is 


devoted  to  the  products  of  Hie  Reichmann  Co^ 
Chicago,  describing  the  Thorophone  power  loud 
speaker.  Thorola  loud  speakers,  and  phonograph 
attachments.  Fore  battery  chargers,  manufac- 
tured by  Ihe  Fore  Electrical  Mfg.  Co.,  St.  Louis. 
Mo    Globe  held  ^ets,  binding  posts  and  switches. 


How  the  Pecrles  Co.  "Tells  the  World"  About  Eagle  Radio 


interest  with  prospective  purchasers,  Mr.  Ber- 
ger  is  very  enthusiastic  over  the  growing  in- 
terest in  the  Eagle  product.  He  states  lhat  the 
fact  that  the  Eagle  service  department  in  Chi- 
cago is  ready  at  all  limits  ro  give  necessary  aid  lo 


RADIO  CABINET 
Oulildo  Moniuroraenlt:  HelBhli 

Width,  38  ini.;  Dip"?'  J^, ,  .  . 
— '—r  Com  port  raant^   li    [ji'  'fni, 


So 

ATTRACTIVE 
ADAPTIVE 

and 

LOW-PRICED 

That 

The  Largest  Retail 
Outlets  in  America 

PREFER 

this  model  for  their 
most  exacting  trade. 


BROAOCASTER  CORP. 


2414  W.  Cullerton  Street 


Chicago,  III. 


products  of  the  Globe  Phone  Mfg.  Co,,  Read- 
ing, Mass.,  the  Graynie  power  unit,  and  "B" 
batlerie-'!,  manufactured  by  the  Graynte  Corp., 
Chicago,  and  Sturdy  radio  tubes  are  also  illus- 
traied  and  described, 

Victor  Co.'s  Chicago  Office 
The  Victor  Talking  Machine  Co,,  Camden, 
N.  J.,  recently  established  a  district  office  in  the 
Nixon  BIdg,,  105  West  Monroe  street,  Chicago. 
C.  Lloyd,  district  manager,  will  make  his  head- 
quarters in  the  new  branch  office  and  will  have 
active  charge  of  a  number  of  the  Middle  West 
States,  working  in  close  co-operation  with  Vic- 
tor jobbers  and  dealers. 

Phonogrand  New  Type  of  Phonograph 
The  Fuehr-Stemnier  Piano  Co.,  manufact\irer 
of  talking  machines  and  pianos  in  this  city,  re- 
cently introduced  a  new  type  of  phonograph, 
designated  as  the  Phonogrand,  which  in  cabinet 
construction  is  identically  the  same  as  that  of 
a  small  grand  piano.  The  instrument  is  fur- 
nished in  mahogany  veneer  with  a  satin  or 
polished  finish,  and  it  stands  36  inches  high, 
32  inches  wide,  and  32  inches  deep. 

The  Phonogrand  is  equipped  with  a  Krasco 
two  spring  motor,  which  will  play  five  or  six 
selections  with  one  winding.  The  Universal 
tone  arm  and  sound  box,  adaptable  for  radio, 
are  also  part  of  the  standard  equipment.  A 
balanced-hinged  door  covers  the  horn  opening 
and  the  record  compartment,  which  are  placed 
where  the  keyboard  of  the  ordinary  piano  is 
found. 

The  Fuehr-Stemmcr  Piano  Co.  has  been  a 
prominent  figure  in  the  piano  manufacturing 
industry  for  the  past  twenty-five  years,  making 
both  uprights  and  grand  pianos,  and  for  the 
past  ten  years  the  firm  has  also  produced  con- 
{Coniinucd  on  page  130) 
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TVade  MarkRe^isteircd 


Wi^fjt^  von  a  Jlerrp  Ci)rigtmag 


Utah  Supreme 

Finished  in  a  soft  antique 
mahogany,  designeiJ  lo 
please  both  eye  and-  car. 
Measures  IO'/^xSxTVj.  Weight 
8  pounds.  Packed  I  in  a 
carton,  3  in  a  crale. 

PRICE.  S25.00 


Horr 


I  is  finished  in 
ich  semi-dull 
black  Morocco 
leather  finish; 
inch  bell;  weight 
11'/^  pounds 
Packed  1  lo  a  car 
ton. 

PRICE,  $25.00 


Iltfl.  TJ.  S.  Pal.  Office 

Utah  Super-Flex 

The  Super-Flex  has  a  tone 
chamber  equal  lo  lhat  of  the 
usual  horn  type.  Stands  but 
8'/^  inches  high  hy  6  inches 
wide.  Finished  in  a  har- 
monious brown.  Weight  3 
pounds.  Packed  1  in  a  car- 
ton.   12  in  a  crate. 

PRICE,  $14.00 


GUARANTEE 


Buy  a  Utah  and  use  it 

lor  two  weeks.  Compare 
its  tone  with  the  best  the 
others  are  able  to  produce. 

IS  the  Utah  does  not 
give  better  recep- 
tion return  it  to  your 
dealer  and  he  W&ll  re- 
fund your  money. 


Utah  Standard 


WE  ARE  MAISVFACTURERS 
NOT  ASSEMBLERS 


UTAH  RADIO  PRODUCTS 

I4Z7  South  Michigan  Avenue 


Utah  Phonospeaker 

Handsomely  finished  in 
black  rubber.  Furnished 
with  base  to  rest  on  lurn- 
lable  of  talking  machine,  or 
without. 

Price  mth  Stand  tlO.OO 

Price  W'ithout  Stand.,  9.50 


COMPANY 

Chicago,  Illinois 
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sole  :itid  upriglit  phonographs.  Tlje  I'hono- 
grand.  wliicli  has  proved  very  snccissful  since 
it  was  first  introduced  a  short  time  ago,  is  a 
product  in  which  arc  embodied  the  results  of 
ihc  Fuehr-Stemmer  executives'  experience 
gained  in  many  years'  manufacture  of  grand 
pianos. 

Introduce  New  Six-Tube  Portable  Set 

A  ntw  six-tube  portable  set,  weighing  ihirty- 
five  pomids,  was  recently  announced  by  the 
Mohawk  Corp.  of  Illinois.  The  lond  spe^iker 
horn  is  said  to  be  of  unusn^il  design,  and  in  )t 
is  incorporated  the  Mohawk  Super-Tone  ntii!. 


Mohawk  Portable  Set 

The  loop  is  Iclescopid  within  ihe  lid  of  the 
leathcr-lrinniud  ..i-i',  ;ind  llu'  tuning  of  Ihc  sel 
is  accompli-hi  il  wiih  i\v  <>  di.iK, 

Important  Decision  for  Erla 

The  Electrical  Research  Laboratories,  of  this 
city,  manufacturer  of  radio  sets  and  other  nulin 
products,  was  advised  this  week  by  E.  Lantler-, 
acting  United  States  Examiner  at  Washint:lou, 
D.  C,  that  the  company  liad  been  successful  m 
its  lighl  to  have  ihe  word  "Keflex"  used  gen- 
erally and  not  confined  to  the  products  of  any 
individual  company  or  person.  Arguments  had 
been  presented  to  llic  Examiner's  office  in  bc- 
lialf  of  an  Eastern  inventor  ,ind  an  Eastern 
manufaclurcr  who  claimed  the  use  of  I  In  wLud 
"Reflex"  for  their  products  exiinsively,  Imi  ili. 
Electrical  Research  Laboratories  argued  the 
contrary  and  was  successful. 

Much  Interested  in  Echophone  Coil 

A  number  of  radio  engineers  visilnm  ihr  (  In- 
cago  Radio  Sliow  were  greatly  inii  i'-i"' 
Echophone  coil,  which  is  used  as  pail  "I  the 
standard  equipment  on  all  of  the  Echophone 
receiving  sets  manufactured  by  Echophone 
Radio.  Inc.  The  coil  is  of  a  special  design, 
and  is  said  to  eliminate  stray  magnetic  field 
and  to  be  extremely  selective. 

The  Echophone  line  of  receiving  sets  has  been 
well  received  all  over  the  United  Slates,  accord- 
ing to  Cbas.  Buckman,  advertising  manager  of 
Ihe   firm,  especially    Model    "R-S,"    a  S-tubc 


radio  frequency  set  with  Iwo-diat  con- 
trol encased  in  a  solid  mahogany  cabinet  of 
salm  brown  finish.  The  Model  "R-S"  console 
has  also  been  very  popular  wilh  the  trade  and 
consumer  alike.  This  model  is  equipped  with 
a  bench  upon  which  the  operalt.r  may  sit, 


thus  briny  lli^  eye 
dials.  Othe. 
Ihc  bnill-iti  1' 
Amplion  typi 
compartment. 

ILchophone 
leiisive  cfTorl 
I.Tesl  llie  larii 
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ith  the 
found  in 


.  In 


the 


Iniili  an 

'rars  to 


calls  for  a  half  hour  of  popular  mus  on  Jed 
nesday  evening  followed  by  a  J-^"' J 
clnssical  music  on  Friday  evening.    The  plan  .s 

'o^in'g  a  decided  success  and  this  umque  tdea 
together  with  the  campaign  of  the  ^ 
Twins  is  adding  materially  to  ihe  populanty  of 
R,y-0-Vac  batteries  throughout  the  country. 
Maurie  Sherman  and  His  Orchestra 
\,„  ,     l,.v.r-    and   dance   enthusiasts  m  the 

,,;  ,„  ,  h„  were  delighted  to  learn  recently 
',     ,    M„iri.   Mi.rnian  and  His  Orchestra  had 

Sherman  Hotel  to  play  lor  afternoon  dances  and 


,in,.ll  lowii- 
i  ( oiniiiuiiii 
fill  wilh  III' 

li,'  i'L'l 
vd  eiilULl. 


Miarkel  and  consumers  residing 
i-.ehophonc  dealers  located  in 
■s  have  been  exceptionally  suc- 
"\'-.(,"  an  Echophone  dry  cell 

 ■,..l„,,,l  .11.  .-.-.lullv 


di 


dl  i.i'tt.' 
was  last 


Mlh- 
■xci'pl 


-lantially  ihc  same  a? 
lor  its  reduced  price. 

Handle  the  Slagle  Line  in  Northwest 
The  Slagle  Ka<lio  Co.,  Fort  Wayne,  Indiana, 
manufacturer  of  radio  receiving  sels,_  recently 
announced  the  appoinhncnl  of  l-'incli.  Van  Slyek 
&  McConvillc,  Si.  Paul.  Minn.,  as  Northwestern 
distributors  for  the  Slagle  line.     Fincb.  Van 


Slyck  &  Mc( 
cbandisc,  an- 
in  the  Norlli\ 


■  di'itrilnilors 


Hid  tin 
;  Stale 


M 


a  I  mer- 
firms 
■  s  ,,r^.iiii'ation 
iine^ola.  North 
Nebraska,  the 
nd  Ihc  north- 


;  the 

Dakota.  S'mlh  Dakota.  Mont.n 
Upper  pe itiii-iila  "I  Michigan, 
western  lialf  oi  VVisconslit. 

J.  H.  Carl  Is  Sales  and  Adv.  Manager 
The  Victor  Radio  Corp..  Chicago,  manufac- 
turer of  the  Leader  loud  speaker,  and  loud 
speaker  unit,  recently  announced  the  appoint- 
ment of  J.  H.  Carl  as  sales  and  advertising 
manager,  eireclive  December  1.  Mr.  Carl  has 
spent  over  fourteen  years  in  the  export  depart- 
ment of  Montgomery  Ward  &  Co.,  Chicago, 
and  for  the  past  iwo  years  has  occupied  the 
position  of  sale^  and  advertising  manager  of  the 
United  States  Tent  &  Awning  Co.,  of  this  cily. 
Publicity  Features  Ray-O-Vac  Twins 
I  he  French  Battery  Co.,  Madison,  Wis.,  and 
Lhicago,  111.,  manufacturer  of  Ray-O-Vac  dry 
batteries,  is  sponsoring  a  very  important  and 
successful  publicity  campaign  which  features 
the  Ray-O-Vac  Twins,  a  harmony  team  com- 
prising Messrs.  Witdey  and  Sbcchan,  who  have 
attained  wide  popiikirity  on  the  B.  F.  Keith 
vaudeville  circuit.  Arrangements  have  been 
made  wliereby  the  Ray-O-Vac  Twins  are  broad- 
lasting  reyularly  from  the  leading  Stations 
■iighoul  the  tountry.  and  Ray-O-Vac  jobbers 
de.iUr-.  .ire  tying  Up  with  this  publicity  to 
exeelknl  advantage. 

Ar^an^;elll.  nis  were  made  recently  with  Sta- 
lion  WHT,  a  ,=;,tX)0-watt  station  in  Chicago,  for 
two  one-half  hour  periods  a  week  which  will  be 
known  as  the  Ray-O-Vac  period.    This  program 


and 


Maurie  Sherman 
IiHd  also  been  engaged  for  the  IL.I  Tabarin 
at  Ihe  Hotel  Sherman,  'lliis  latter  „i,ht  club 
is  one  of  the  most  evelu^ue  and  popular  dance 
places  in  the  city  of  Chicago  and  the  selection 
of  Maurie  Sherman  and  His  Orchestra  is  a 
tribute  lo  the  organization's  exceptional  Success 
in  Chicago  dance  circles,  Maurie  Sherman  was 
the  firsl  dance  orchestra  leader  in  the  Middle 
Wesl  to  co-operate  with  music  publishers 
through  the  medium  of  display  signs  announc- 
ing the  names  of  ihe  selections  played  by  his 
orchestra.  This  idea  won  considerable  praise 
from  Ihc  publishers  as  well  as  the  dance  fans 
and  also  stimulated  the  demand  for  sheet  music 
and  phonograph  records  of  the  numbers  an- 
nounced. In  recent  years  Maurie  Sherman  and 
His  Orchestra  have  played  at  the  Randolph  Col- 
lege Inn  and  the  Crillon. 

Figures  That  Tell  of  Prosperity 
The  Gulbransen  Co.  announced  recently  that 
the  figures  for  the  month  of  November  showed 
this  month  to  have  been  the  biggest  November 
in  Gulbransen  records,  the  second  largest  month 
in  the  history  of  the  company  and  a  close 
second  to  October  1925  which  marked  Ihe  big- 
gest production  in  Gulbransen  activities,  No- 
vember would  easily  have  topped  October,  for 
the  orders  were  in  hand,  if  it  were  not  for  the 
fact  thai  Elicrc  were  five  Sundays  and  two  holi- 
days in  Ihe  month. 


ScotfordTonearm  and  Superior  Reproducer 


The  Superior  Spring  Balanced  Lid  Support 
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Fourth  Chicago  Radio  Show  a  Big  Success 

Coliseum  Crowded  With  Exhibits  of  Latest  Products  of  the  Leading 
Radio  Manufacturers  of  the  Country— Intense  Interest  Indicated 
by  Vast  Throngs  in  Attendance  Daily— Fine  Programs  Broadcast 


CiiiCAL-,0.  111.,  Dtccmlicr  7.— Over  170,000  people 
allendcd  the  Foiirtli  Annual  Chicago  Radio 
Slipw,  wliiirli  w;i^  held  at  the  Coliseum  for  six 
day>,  bi'i;iiniiiii:  i.n  November  17  and  ending  on 
Suiul.i\,  -\o\  L'inlKT  22.  The  show  was  the  great- 
est Mu-ir-.-  i)i  ,iTi\  radio  exposition  that  has  ever 
been  IilM,  nut  unly  in  altend[ince,  but  in  busi- 
nesi  ai.tii,ill\  clo-ed,  as  well  as  the  registration 
of  jobhiM^  am]  Jeaiers  from  all  parts  of  the 
country,     The    exhibits    were    noteworthy  for 


their  attractiveness,  originality  and  value  and 


neapolis.  Minn.  There  were  also  delegations 
from  St.  Louis,  Kansas  City,  and  other  cities. 
The  registration  showed  jobbers  and  dealers 
from  Texas  to  Winnipeg,  Canada;  from  Cali- 
fornia to  Pennsylvania,  and  practically  all  points 
between. 

The  Chicago  show  got  away  to  a  most  auspi- 
cious start.  On  the  first  night  it  was  officially 
opened  by  Lieut.  Governor  Fred  E.  Sterling,  o£ 
Illinois,  and  Mayor  William  E,  Dever,  of  Chi- 
cago, who  delivered  talks  from  the  model  broad- 


Miss  Rena  Jane  Frew,  of  Beaver,  Pa.,  the 
Radio  Diana  of  America,  was  on  hand  to  greet 
Flossie  E.  Erickson,  of  Bloominglon,  III.,  who 
was  chosen  Miss  Radio  of  the  Middle  West, 
for  having  the  best  long-dislance  reception  rec- 
ord and  for  having  written  the  best  letter  on 
"What  Radio  Has  Done  for  Me."  There  were 
lour  other  prize  winners  also  in  the  contest  and 
all  were  on  hand  the  opening  night  to  receive 
their  trophies  from  Lieut,  Gov.  Sterling. 

Fourteen  big  contests  were  held  under  the 


the  Coliseum  iistlf 
tally  and  lavishly 
this  historic  auditoi 
position  may  be  attributed, 


A  Partial  Vie 
Jecoralcd  more  ,-irlisii-  l; 
my  show  ever  held  in  p 
The  success  of  the  cx- 
in  a  cunsiderahlc  meas- 


ure, to  the  fact  that  the  Radio  Manufacturers 
Association,  the  leading  trade  organisation  in 
the  radio  industry,  sponsored  this  exposition 
and  worked  in  close  co-uperalioii  with  the  show 
management.  The  Association  is  concentrating 
on  one  show  in  Ih.  .;itii..  i  liicayo  and  New 
York,  and  the  CoHm  inn  .show  i  icuived  its  hearty 
support  both  as  an  as>OL-ialion  and  from  the 
members  individually 

The  CliicriL;o  >how  was  under  the  personal 
direction  of  U.  J.  Hermann  and  G.  Clayton  Ir- 
win, Jr.,  in  co-operation  with  the  sho\v  com- 
mitiee  of  the  RMA.  This  committee  is  com- 
posed of  Maj.  Herbert  H.  Frost,  Herbert  H. 
Frost,  Inc.,  chairman;  A.  .1.  Carter,  Carter  Radio 
Co.;  H,  W.  Clough,  Belden  Mfg.  Co.;  J.  C.  Daly, 
lell'erson  Electric  Mfg.  Co.;  G.  R  Haase,  Com- 
pressed Wood  Corp.;  R.  L.  Hebcrling,  Philadel- 
phia Sloragc  Battery  Co.;  J,  L.  Schwank,  Atwa- 
ter  Kent  ^Ifg.  Co.;  R.  E,  Thompson,  R.  E. 
Thompson  Mf^'.  Co.;  Fred  C.  Welhiian,  Electri- 
cal Research  Laboratories,  and  F.  W.  Will, 
Multiple  Electric  Products  Co. 

Friday,  November  20.  broke  all  records  for 
radio  show  attendance  when  33,685  persons 
passed  through  the  doors  of  the  Coliseum.  The 
attendance  for  the  six  days  of  the  show  was. 
officially,  171.410, 

iforc  than  3,900  jobbers  and  dealers  registered 
at  the  show  and  several  hundred  others  were 
in  attendance,  but  did  not  register.  One  dele- 
gation from  the  Northwest  Radio  Trades  Asso- 
ciation brought  along  its  own  band  from  Min- 


of  the  Coliseum  She 
casting  studio  in  the  Coliseum.    A  letter  of  con- 
gratulation was  read  from  Senator  William  B. 
McKinley,  of  Illinois. 

The  cliief  guest  of  honor  during  the  week 
was  Commander  Donald  B,  MacMillan,  who  re- 
cently returned  from  his  Arctic  exploration  trip. 
He  was  the  personal  guest  of  E.  F.  McDonald, 
Ir.,  president  of  the  Zenith  Radio  Corp,,  who 
was  second  in  command  on  the  journey  into  the 
polar  regions.  With  them  were  two  Eskimo 
children,  who  appeared  at  the  show  in  native 
costumes.  On  Thursday,  Commander  MacMil- 
lan spoke  from  the  model  broadcasting  studio 
at  the  show,  his  first  appearance  on  the  air  since 
his  return  to  the  United  States. 

It  was  officially  Radio  Week  in  Chicago,  a 
proclamation  to  this  effect  being  issued  by 
Chairman  Jacob  M.  Arvey,  of  the  Chicago  Ra- 
dio Commission,  the  only  municipal  body  of  its 
kind  in  the  world. 

The  studio,  in  charge  of  J.  Elliott  Jenkins, 
technical  director,  and  Frank  L.  Bennett,  pro- 
gram director,  was  connected  with  eight  Chi- 
cago broadcasting  stations— WENR.  WHT, 
KYW.  WGN,  WLS,  WMAQ,  WOES,  and 
WEBM.  Some  of  the  finest  programs  ever  of- 
fered on  the  air  were  given,  several  manufac- 
turers exhibiting  in  the  show  going  to  great  ex- 
pense to  engage  special  talent  for  the  programs. 

Every  foot  of  available  space  in  the  Coliseum 
was  occupied,  including  the  North  Hall,  the 
balcony  of  the  main  building,  and  the  first  and 
second  Roors  of  the  Annex.  The  exhibits  and 
general  appearance  of  the  show  were  more  elab- 
orate than  ever  before  attempted  at  any  radio 
exposition.  An  estimate  placed  on  the  value 
of  the  exhibits  was  at  more  than  $1,000,000. 


Some  of  the  Fine  Exhibics 

au^picc^  01  tile  >how  for  the  amateur  set  build- 
ers. The  silver  trophy  for  the  best  set  in  any 
class  was  awarded  to  Sam  Lichlman,  who  sub- 
mitted a  sixteen-tube  superheterodyne.  Win- 
ners of  the  other  classes  were:  C.  Wood  Ta- 
tham,  F.  Longhi,  A.  Pahr,  Q.  Berend,  M.  Gie- 
sel,  R.  J.  Bartels,  John  Elle,  R.  Nichols.  J.  R. 
Crews.  C.  Mueller,  H.  Adier,  V.  A.  Sturm,  A. 
Zanzig,  M.  Andrews,  and  R.  Gocbel.  The  win- 
ners of  the  contest  for  girls  and  women  were 
M.  Hensliegh,  J.  Hill,  V.  Billeck,  and  E.  Rav- 
inoff. 

The  relayed  set  building  contest  held  at  the 
show  was  won  by  Senn  High  School  of  Chi- 
cago, in  competition  with  three  other  schools. 
Donald  Callahan,  of  Senn  School,  was  declared 
the  best  individual  contestant.  He  was  promptly 
challenged  by  Jack  Hartley,  winner  of  the  con- 
test held  at  the  Radio  World's  Fair,  New  York 
City,  and  Mr.  Callahan  was  declared  the  win- 
ner in  the  final  contest. 

It  was  announced  that  the  Chicago  show  foi 
1926  will  open  on  Monday,  October  U,  and  will 
run  for  seven  days.  The  New  York  Radio 
World's  Fair,  also  under  the  direction  of 
Messrs.  Herrmann  and  Irwin  in  co-operation 
with  the  Radio  Manufacturers'  Association,  will 
open  in  the  new  Madison  Square  Garden  on 
September  13,  1926.  These  are  the  two  official 
shows  of  the  RMA  and  already  more  than  sixty 
per  cent  of  the  space  in  both  shows  has  been 
reserved  by  the  leading  manufacturers. 

"The  RMA  has  arranged  for  Messrs.  Herr- 
mann and  Irwin  to  direct  the  New  York  and 
Chicago  shows  in  1926,"  said  H.  H.  Frost,  pres- 
ident of  the  Association.    "We  will  now  begin 
(ConlinU'Cd  on  page  132) 
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concentrating  our  efforts  behind  these  two 
shows  and  I  am  coiitidonl  tiiat  both  of  them 
will  beat  the  wonderful  record  made  at  ihc 
Chicago  siiow.  Wi;  have  the  finest  exposition 
halls  in  the  two  cities — the  new  Madison  Square 
Garden  in  New  York  and  the  Coliseum  in  Chi- 
cago— under  long  lease  and  we  arc  now  going 
ahead  preparing  to  arrange  the  finest  exhibits 
possible  for  1926." 

It  is  expected  that  all  reniaining  space  will  be 


sold  out  for  both  Chicago  and  Mew  i  ork  shows 
when  the  Radio  Manufacturers'  Association 
holds  ils  annual  convcnlion  in  the  Ambassador 
Hotel,  Atlantic  City,  ihu  week  or  May  10,  ruxi. 
More  than  500  members  ^uid  lluir  jnamifac- 
turer,  jobber  and  dealer  guests  attended  the 
second  annua!  frolic  of  llie  Radio  Manuiacliir- 
crs'  Association,  held  in  the  gold  room  of  tliu 
Congress  Hotel  on  Thursday  evuning,  Novcm- 
bcT  19,  after  the  Fonrtli  Anmial  Chicago  Radio 


Show  had  closed  for  tliat  night.  A  buflct  sup- 
per and  other  refreshments  were  served.  There 
was  an  elaborate  entertainment  program,  which 
was  featured  by  a  wrestling  match,  which  got 
some  of  the  guests  so  excited  that  they  wanted 
to  take  part.  The  committee  in  charge  was 
composed  of  E,  N.  Rauland,  Ernest  R.  Reich- 
mann  and  Waller  H.  Hnth. 

Among  the  exhibitors  at  the  Coliseum  were 
the  following: 


Leading  Exhibitors  and  Their  Products 


Atwnlcr  Kent  Mtg.  Co. 
As  usual  ihc  Atwater  Kent  display  one  of  the 

most  altrnctivc  at  Ihc  show,  occiipyins  large  parlor  space 
at  tllc  riglil  of  the  main  entrance.  A  fcalurc  of  the 
display  was  ihc  Alwater  Kent  model  30  Coinpaci  set, 
the  blcsl  piodiici  of  ihc  Alwaler  Kent  factories  and  one 
ot  tlic  most  [lopular  sets  of  the  present  season.  Atnong 
the  other  Atwnter  Kent  sets  on  display  were  models  20 
and  24,  which  huvc  also  attained  an  oulstaudiiis  success, 
and  the  cxhihit  included  models  L  and  H  Ativatcr  Kent 
radio  horn  spealier:;  and  the  model  K  cone  Speaker.  The 
display  was  in  th.iigc  of  V.  \V.  Collaniote,  general  sales 


Donnld,  were  in 

The  complete  li> 
crs,  batleries  and 
layout  by  the  Muf 
ot   Ihe   fenlurei  o 


..Latins  to  the  Zenith 
^Liita,    and  &  steal 

.  first  o|>ernior,  and 
i^ctntiy  returned  front 

.MacMillan  a.id  Mc- 


model  405,  btown  horn  speaker,  with  a  pressed  slcel  base, 
completed  the  c.thibil.  A.  G.  Burt,  Chicago  district  man- 
,iger,  was  in  iiciivc  clinryc  of  the  exhibit,  R.  H.  Wood- 
ford. s:iks  manager  of  the  radio  division;  J.  H.  Smiili, 
adverlisiiiy  manaKcr  of  the  radio  division,  and  Ceoree 
McCulloucll,  general  advertising  manager,  also  spent 
considerable  lime  at  the  show. 

Brunswick-Bnlke-Collendcr  Co. 
The      □ninswick  Ualkt  Culknder     Co-.     Cbii;aKO.     in  a 
l  "ri.  in  li    ^;,l^dL•[l    scKing,     di=pljyed     I  lit  Paiiatrope. 


r  of  i 


dis- 


i(.  In  addition. 
ick'Radiolas,  all 
tube  R  C  A  Su- 
and  "Madison" 
with  regcnollex 
Mioii  of  the  ex- 


A  General  View  of  Another  Section  of  the  Coliseum — Note  Arrangement  of  Booths 

listed  bv  K.  S.  Davis,  as-      ci„t..l  ,   1         .,„.  ■„  .u,  .1  >  .I,,,,,,-, mi,-       liil-il   -I,,,.- ,  ,1  lU. 

;  R.  B.  Wheeler  and  Haves       M.i-m     M  ■  ,,  .    i.  „  I  \'       i       I  l„     ■..,1,1    n  .i    -,  i.       I  ii,  ^ .   r,  m  I   ■ , .   ■  I 


Clark,  co^  0  L 

Northwest  i.-iiiMiv  .mil  i  aiiiKia,  {uiii  . 
covering  Southwesiern  lernlory.  T.  ii 
hibition  manager  of  the  company.  ue.-.i 
and  was  responsible  for  its  artiaiie  <>p: 
Zenith  Radio  Corp. 
The  exhibit  of  the  Zenith  Radio  Corp., 
of  the  most  attractive  of  the  exposition, 
DeLuxe  art  models  forming  me  ceiiiei 
a  glass  case,  in  one  corner  of  ihe  dispia 
turc    repro^iuction    oi    me    Bowdoin.    i  rO 


;.Td  of  the  Ciiicago  office  Vo- 
\.  J.  Kendrick.  general  sales 
ings,  assistant  general  sales 


fast 


vith 


nding 


"WNP,  calling  WTAZ."  and  near  Ihe  ship  icstca  a  minia- 
ture airplane-  Three  Eskimo  children,  two  hoys  and  a 
girl,  dressed  in  native  costume,  sensed  lo  funner  pro- 
vide Arctic  aimosphcrc.  Among  me  iiand^,onie  /tiLiui 
DcLuie  models  on  display  were  inc  ;?ii^inisn   an  iiniuci, 

appearing  doors,  hvc  hornn  jiiu  iiii  i-t  iL..iiu  -|.,, i  un,.-, 
the  Chinese  raodei.  with  iwo  iinni-in  spcu.iji^  .mu  iJiimu 
naled  single-dial  coniroi;  ilic  Italian  an  mouii,  wmi  tiir 
appearing  doots.  ireiied  gnu,  two  ouiii-in  t:pt:aker,>.  aiui 
illuminated  single-dial  coniroi,  and  me  Engii!:ii  monci,  a 
ten-tube  sei  wiih  two  liuilt-m  lOud  speakers  anu  iiinnii- 
nated  singie-dial  coniroi.  Other  Zeniih  receivers  on  dis- 
play were  model  7.  a  six-tube  set  finished  m  mahogany, 
model  S.  a  six-mnc  receiver  of  nit  sniiii-i-dcslt  type, 
and  model  9.  a  six-iube  taahogany  console  with  built-in 
speaker  and  battery  coniparimeiits.  a.  I.  Marks,  treas- 
urer; C.  A-  Englcbcck.  vice  oresidenl.  and  H.  H.  Roemcr. 
director  of  salts  nromouon,  w-cre  in  ciiargc  oi  ihc  his 
play  and  were  assisted  by  Rov  Dunn,  special  reiirc- 
sentative,  and  members  of  the  sales  depariineni. 

ComraanderG  MacMtllan  and  McDonald 
Commander  E.  F.  McDonald.  Jr.,  president  of  the  Zeniih 
Radio  Corp.,  Cliieaso,  in  collaboration  wilh  Commander 
Donald  B.  MacMillan,  maintained  a  complete  display  of 
radio  teceiviiii;  and  t ra nsnii lling  apparatus  used  in  the 
recent  Arctic   exfiedition,  including  the  Zenith  aeroplane 

meter  transmitter.  A  number  of  trophies  collected  by 
Mr.  McDonald  were  also  displayed,  including  Ihe  Kayak, 
an  Eskimo  boat;  snow  shoes,  fishing  and  hunting  equip- 
ment, a  kiloule,   primitive  musical  instrument  used  by 
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r  speedometer  Corp. 
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s  of  tl 
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rs  on  display 

model 

J3J.  a  walnut 

the  operation  of  the  various  moiiids  in 
space  high  above  the  heads  ot  the  ^lio'" 
models  of  Radiolas  were  rolled  b-'-ek  ■ 


the  Stewart-Wanicr  fivc-lube  radio 
were  inotiei  31X1.  a  wainni  laiiie  set: 
highboy,  with  special  green  ciclied  panel,  bnill-in  Gpcakcr, 
battery  compartment  and  voltmeter  for  Icating  "A"  and 
"I!"  hallcrics;  raodei  31S,  spinet-desk  ty[ic  in  waliml, 
with  green  etched  panel,  built-in  speaker  and  battery 
compartment;  model  310,  walnut  console,  with  built-in 
speaker  and  battery  compartment;  model  SOS,  walnut 
table  set  wilh  sloping  panel,  and  model  32S,  a  table  set 
with  a  crystalline  finished  metal  panel;  model  -tlO,  Stew- 
art-Warner console  table,  wilh  built-in  reproducer  and 
storage  space  for  batteries;  model  400,  brown  imilalion 
leather,  born- type  reproducer,  with  a  metal  base,  and 


a  compar,-i,iveiy  sliorl  space  ol  lime.  G.  H.  Clark.  RCA 
e^poisition  manager,  was  in  charge  of  the  displav.  and 
was  assisted  by  Miss  Robinson.  W.  T.  Reed,  and  mcm- 
uerh  01  me  t,iiicago  oitice  sales  and  icchnical  staff. 
Crosley  Radio  Corp. 
The  famous  Croaley  "Pup."  which  has  attained  wide 
renown  as  the  latest  Crosley  product,  was  the  center  ot 
attraction  in  the  parlor  space  occupied  by  the  Crosley 
Radio  Corp.,  Cincinnati,  0.  This  set  alone  made  an  at- 
tractive  t.-Nhiliii.  bul  variont.  pajiiLT-mache  reproducfions 
of  members  of  the  dog  family  caused  considerable  com- 
ment and  amusement  among  the  show  visitors.  In  ad- 
dition    to     Ihe     ■■Pup"     the     following    Crosley  sets 

(Cotj/i'iiHi't/  on  page  134) 
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Illuslralnli  I'lubirTLoroli klo- 

rj,Sc':™,r;t*ioo 

.  .  .  *225 


Most- Demonstrated 
Set  of  the  Season 

From  radio  as  it  has  been  known,  to  Thorola 
Islodyne  is  as  great  a  change  as  could  happen, 
even  in  radio!  Here  is  so  much  of  an  ad- 
vance that  it  seems  to  put  final  highest  de- 
velopment into  view.  Thorola  Islodyne  now 
brings  radio  safe  from  being  surpassed. 

Only  the  Thorola  Islodyne  principle  of  Iso- 
Jated  Power  makes  it  ail  possible.  Based  on 
the  epochal  discover}'  of  Thorola  Low-Loss 
Doughnut  Coils,  Islodyne  action  literally 
isolates  the  radio  impulses— keeps  them  from 
interfering  with  each  other — from  tangling 
up— from  weakening  themselves — keeps  all 
unwanted  stdtions  out. 

Sharpest  selectivity  is  most  certain,  even  in 
congested  areas.  Tone  is  unbelievably  pure, 
since  interference  is  defeated.  Superabundant 
volume  is  available  at  extreme  distances  be- 
cause power,  instead  of  being  wasted,  neu- 
tralized or  damped,  is  put  fully  behind  the 
broadcasting  of  the  one  chosen  station  only. 

These  amazing  results,  free  from  mysterious, 
unmanageable,  disappointing  old  elements  of 
radio  reception,  are  the  regular  performance 
of  Thorola  Islodyne  receivers.  Excellence  is 
uniform  in  all  Thorola  sets,  and  throughout 
the  range  of  reception.  Radio  parties  proceed 
as  scheduled.  Stations  come  in  as  logged. 
Words  and  music  come  In  as  broadcast} 

It  is  the  latest  proof  of  Thorola  eminence, 
first  established  by  the  matchless  tonal  ac- 
curacy of  Thorola  Loud  Speakers.  Now 
there  is  a  complete  receiver,  Thorola  Islo- 
dyne, even  further  ahead.  It  is  establishing 
records  for  hundreds  of  Thorola  dealers,  as 
the  most-demonstrated  set  of  the  season. 
The  whole  Thorola  line  speeds  along  with 
sensational  Thorola  Islodvne  sales. 


REICHMANN  COMPANY,  Ci-UCAOi) 


R.  E.  Thompso 


We  arc  Direct  Tactoiy  Distributors 


^^^i  100%  \  BUBfi^Sj/ 

"satisfactory  [I  'ro)A\\U^'^'^^ 


Branded 

Ihcnantc  tahnoaiinHaih 


The  Hany  Alter  Co. 

Ogden  at  Carroll  Ave-   Chicago,  111. 


both 


Froed-Eisemnnn  Radio  Corp, 
^triiinii  r.Tiiiy  'uls,  includiHB  models  i 
fiuiLiit  lint  aiiJ  ihc  iii'utrodync  line,  were  dis- 
Ihc  I-tvtil-Kisuninnn  Radio  Corp.,  Brooklyn, 
iiniig  llii;  iii~lniiuL-iils  fcilviTfd  were  tht  F.  E. 
iLihi;  lir'    ..'ll  iii.idt'  iiMdi;r  iIil-   L.ilour  pat- 

■_,  V-.,  .1  iiilir  -.[.-.[.ICC  atl,  Hiadf-'  uiidtr  Ihc 
,nr-,  .\  K.  ;,  ^  >i\  lubL'  jiaiirlard  iiuul rodyiit 
K,  ^5.  .1  5ix-lubc  ntiitrodyrm  desk  Lypc  modi:! 
naole  lal)[e  dcsicnalyd  as  C-4i,  equipped  wiili 
Kt  anil  ballcry  comparlmcnl.  Tlie  display  was 
of  .\rlliiir  Krced,  sccrtlary  nrid  sales  manaftr 
iri.iiiy,  :ia5if,lL-d  by  J.  ID.  Gibson,  Jlidwtst  salts 
Ent  Talnier,  yublidiy  reprtsenlalive  .ind  IIil- 
f  iht  s.ilu,  slalT  of  Harry  Aller  &  Cp.,  Frei-d- 


.  t  hic-tBO. 


Electrical  Research  Laboratories 

.-\  gijiil  Eria  balloon  circloid  coil  revolving  on  a  pedes- 
\.\\,  futiiiL-d  llie  cL-nlfr  of  the  display  sponsored  by  Ibu 
F.lfctiic.il  Rcseateh  Laboratories,  Cliicago.  Among  the 
Erh  rici-iiing  sets  on  disiilny  were  llic  DeLuxe  con- 
Skilu  III  111 o-ione  mulched  stomp  walniil.  equipped  willi 
built-in  >|ie:ilitT  anil  ballcry  comp.-irlnitnl ;  Standard  con- 
sult- 111  m o-iuno  m.iliiigiiiiy  with  buill-in  speaker,  and 
b.ilii-i\  cdinii.irtini^ni ;  ibu  l>la  De  Lii-\e  table  model  in 
FrcTidi  EhiKutiiot  wahiui,  and  ibe  Erla  Standard  table  set 
III  iivo-iont  miiliogany.  hi  addition,  Erla  kits,  tbc  horn 
type  loud  speaker,  linished  m\  black  crackle,  and  trans- 
formers were  displayed.  The  exhibit  was  attractively 
decorated,  with  a  b.icksroimd  of  bkic  Velvet  and  white 
satin  drapes,  with  iht;  trade-mark  "Erla"  slanding  out 
ptomincnily  i"  while  crystal  lellerH,  H.  T.  Devlin,  sales 
manager,  and  J.  F.  Qviinii.  advertising  tnanager,  spent 
considerable  time  at  Illc  Erin  displny,  which  was  under 
Ihc  active  charge  of  \Vm,  Egan,  sales  manager;  R.  0. 
Bradley,  and  Joseph  Praslka  of  the  Louis  Geyler  Co,, 
Chicago,  distrihmors. 

SoDOra  Pbonogiaph  Co.,  Inc. 

The  complete  Sonora  line  for  the  coming  season,  com- 
(Continued  on  page  136} 
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A  Work  of  Art 

This  exq/iisite  console  is  beautt- 
fully  fashioned  in  four-way 
matched  stump  n'alnut  veueei'. 
French  Huguenot  finish  empha- 
sizes the  perfect  match  of  figure 
and  grain.  Built-in  loud  speaker. 
Ne-w-tvpe  receiver  %cith  5  tubes. 
Beautiful  materia  Is  y  excellent 
workmanship  throughout.  Com- 
plete., excepting  tubes  and  acces- 
sories, to  retail  at  $142.50. 
Pacific  Coast  price,  $150. 


$100  less 


than  o^exs  of  comparable  quality 


In  this  exquisite  console,  the  Erla 
new-t)'pe  receiver,  with  its  four 
great  improvements  in  radio  re- 
ception, is  unquestionably  the 
greatest  value  in  radio  today. 


AS  a  dealer  proposition,  this  Erla 
Console  has  proved  itself  one 
of  the  wonders  oi  radio.  Impressive 
in  size,  costly  looking,  made  of  the 
richest  and  most  exquisite  of  woods, 
it  can  be  placed  among  consoles  sell- 
ing for  ?100  more  and  still  seem  rea- 
sonably priced. 

At  its  price,  nothing  compares  with 
it.  No  expense  has  been  spared  to 
give  the  Erla  Console  instant  selling 
appeal.  Famous  designers  of  fine 
furniture  created  it.  All  the  artistic 
qualities  of  walnut  are  made  use  of. 


;^^0^  OF 

<5>>  Elecrrical  Research  Laboratories 

S."^*^.  Chicatfo.  U.S.A.  ^ 


This  alrn  Identlfles  auUiorlzed  Erla  dls- 
irlbutor-s  and  denlors.  All  are  equipped 
to  elvi"  complete  radio  aorvlce. 


As  a  piece  o£  furniture  it  is  superb, 
fully  up  to  the  standard  of  the  music 
and  phonograph  store. 

New-type  receiver 

The  Erla  receiver  embodies  a  new 
and  revolutionary  inductance  prin- 
ciple, the  Erla*BaIloon*Circloid  coil. 
Radio  fans  know  of  this  as  one  of 
the  brilliant  advances  in  radio.  Here 
are  four  striking  advantages  this 
new  inductance  principle  secures: 

Because  the  current  flows  in  the 
direction  of  the  coil,  there  is  no  mea- 
surable external  field  to  affect  adja- 
cent coils  or  wiring  circuits.  (1)  This 
makes  possible  higher  amplification 
in  each  stage,  hence,  greater  dis- 
tance. (2)  Stations  scarcely  audible 
on  ordinary  sets  are  brought  in  with 
concert  volume.  (3)  Because  these 
amazing  coils  have  no  pick-up  qual- 


ities, selectivity  is  greatly  increased. 
(4)  The  self-enclused  lield  prevents 
stray  feed-backs  and  distortion.  Tone 
qualit_\'  is  remarkably  improved. 

Why  lower  priced 

Because  ninety-five  per  cent  of  the 
elements  of  the  Erla  receiver  are 
made  in  our  own  factory,  we  are  able 
to  of^'er  Erla  at  such  an  unusual  price. 
This  principle  of  manufacture  elim- 
inates extra  profits.  You  and  your 
customer  benefit. 

Write  to  us 

Erla  dealers  are  making  a  lot  of 
money  on  this  model.  Margins  com- 
jjare  favorablj-.  In  quick-selling  ap- 
peal. Erla  stands  aione.  A\'e  urge  you 
to  write  at  once  for  all  details  of  our 
proposition.  For  convenience,  fill  in 
and  mail  this  coupon. 


•Trnde  Murk  Rcelsler 


Write  today 

Get  full  information 
about  the  entire  Erhi 
line  of  receivers,  ranging 
as  low  as  $69.50.  Unique 
selling  plan  is  resulting 
in  tremendous  number 
of  sales.  Simply  fill  in 
and  return  coupon. 


FILL  IN  AND  MAIL  THIS  COUPON 


ELECTRICAL  RESEARCH  LABORATORIES, 
Dept.l9-C,  2500  Cottage  Grove  Ave.,  Chicago. U.S.A. 
Seiifl  me  iiiiniiiciiaifly  ful!  par(iciilars  of  the  Erla 
proposition.    No  obligation. 


Xaine  -  

Street  '■  

City  County  State  

Pi-esent  business  Handle  radio:... 

What  kind:  
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FOURTH  CHICAGO  RADIO  SHOW  A  BIG  SUCCESS— (Continued  from  page  134) 


December  15.  1925 


Colin  B.  Kenneay  Corp. 


,  brown  mahoRnny; 


ceivins  acts  displ.jyed  l^cr 

console,  willi  biiill-'m  spe: 

model  25,  a  self-contnined 

model  10,  a  mahngany  tubli 

lype  rtccivcr  installed  for  displ.iy  juirpitscs  in  3  (Inni': 

wick  console,  and  tlic  Junior  MaBii-i**"*.  a  t:il>lc  model. 
Two  new  liQtn-iviic-  Imtii  spciikcrs,  M-.i  and  M-6,  wild 
non-metallic  bell  and  finished  in  cyslallinc  black,  were 
also  on  display.  Leon  Colder,  Ciiicago  district  manager, 
was  in  charge  of  the  exhibit  and  was  assisted  by  T,  B. 
Raul,  of  the  Harco  Co.;  G.  S.  Crosse,  of  the  Chicago 
office  service  department,  and  C.  Ilaselton,  of  the  Oak- 
land ofHce. 

Farrand  Mfg-  Co.,  Inc. 
reproduction  of  the  popular  Fartand  cone 
■  the  feature  ot  ibe  display  presented  by 
llic  Farrjnd  Mfg.  Co.,  Inc.,  Long  Island  City,  N.  Y. 
This  mammoth  speaker  attracted  considerable  attention, 
and  S.  11.  Kcboe,  division  manager  ot  the  company,  was 
kept  busy  answering  inquiries  in  connection  with  the 
conslrucliona!  and  acoustical  features  of  the  speaker.  Geo. 
H.  Kiley,  gtiicral  sales  manager  of  the  company,  spent 
several  days  at  the  exhibil. 

Jcwett  Raaio  &  Phonofiraph  Co, 
The  new  Jewell  r.iilin  rccivcr  which  was  recently  in- 


The  Spacious  Aisles,  Bordered  by  Exhibits,  Were  Crowded  During  the  Show 

brawn  mahogany      rcpresciUali vt- ;    Eihi.nd    Gunii.in,    Wi'-i<-ii.  ilisirirt 


ind  JaL 


.1  disiri 


American  Bosch  Slagneto  Corp. 
.Ml  the  products  nianuluctured  by  the  American  Boscli 
Magneto  Corp.,  Spriiiglleld,  Mass..  were  displayed  attrac- 
tively at  the  Coliseiiin,  one  of  the  fealure.i  of  the  exhibit 


[he  I 


of  1 


set,  recently  introduced  by  the  company,  was  also  dis- 
played and  attracted  wide  attention.  The  exhibit  was 
completed  by  the  presentation  of  two  models  of  the  Am- 
botone  speaker,  and  the  display  was  in  charge  of  O.  H. 
Smith,  Chieago  district  manager,  assisted  by  D.  H.  Saun- 
ders, of  Young  Lorish  &  Rich.irdson,  Chicago  jobbers. 
Federal  Radio  Corp. 
The  complete  Federal  Ortho-sonic  line  of  sets,  made  by 
the  Federal  Radio  Corp.,  llnff.iln.  N.  Y.,  was  presented  in 
n  very  attractive  setling,  and  among  the  instruments  on 
display  were  the  AIO  live-tube  standard  model;  B30  five- 
tnbe  model;  B30  five-lube  model  with  built-in  loud  speak- 
er; B3S  and  It,16  ccn^ok-  models  with  built-in  loud 
-Speakers;  CM  .standard  model  seven-tube  set;  C30  seven- 
tube  set  with  built-in  loud  speaker  and  the  C35  Highboy 
with  hiiilt-in  loud  siicakcr.    AM  of  the  C  series  arc  loop 


LOUD 
tUA/irU6r  SPEAKER 

with  Large  Concert  Unit 

Dealers  will  instantly  recognize  the  increased 
sales  possibilities  with  the  Burns  Speaker  when 
equipped  with  the  new  Concert  Unit.  The  large 
size  and  scientific  construction  of  this  Unit  pro- 
duces most  remarkable  results.  Hom  is  made 
up  with  pyralin  flare  in  several  handsome 
finishes. 


No,  205B  Black  Hue  .  .  .  $22.  SO 
No.  205D  Mahagaorliiiledflaie  $25.00 
No.  20SP  HolbcT-of-PcRTi  flare  J30.0D 
No.  100  Unit  for  phonograph  $10.00 
No.  120    CodghI  Uoit     .     .  $12,00 


Bums  Spealcer  is  of  a  distinctive  design  which  easily  identifies 
It  and  gives  an  individuality  that  meets  requirements  o£  the 
exacting  customer  who  wishes  something  out  of  the  ordinary. 
It  pleases  the  eye  as  well  as  the  ear. 

Write  Manufacturers  for  Attractive  Trade  Pricea 

State  and  64th  Sts.,  Chicago,  U.S.A. 


No.  120  Concert  Unit 


If.,  a  console  cabinet  inudel  wiih  built-in  loud  spcakcr- 
The  Kennedy  horn  and  catiinct  .speakers  were  also  on 
display  and  amnnc  the  officials  of  liic  company  who  were 
present  during  the  week  were  H.  J,  Rathbon,  vice-presi- 
iloiil  :iiid  i,-ciKral  maiia^'er;  D.  R.  11,1,-^sler,  general  sales 
m.-inaijur;  Charles  Uiuritscn,  chief  t-nyineer  and  B.  A. 
Kennedy,  factory  superintendent.  A.  C.  Forbes,  district 
representative  far  Chicago  territory  and  R.  B.  Johnson, 
traveliiii;  in  Si.  Louis  territory  were  also  present  at  the 
exhibit. 

Grlgsby-Gninow-Hinds  Co, 

The  Majestic  A  and  B  current  supply,  finished  in  crys- 
talline black,  formed  the  center  of  attention  in  the  dis- 
play sponsored  by  Griasby-Grunow-Hinds  Co.,  Chicago. 
Majestic  reproducers  manufaclured  by  the  firm  were  nii 
display,  including  WG-10,  finished  in  black;  WG-20,  in 
shell  mahogany,  WG-40,  in  Japanese  pearl,  and  WG-SO  in 
mother-of-pearl.  E.  W.  Mae!(e,  traveling  sales  manager, 
was  in  charge  of  the  display,  and  was  assisted  by  J,  H. 
TiBerman,  of  the  cuEinecring  'department. 

Poole;  Co. 

The  cooiplete  Pooley  line  of  consoles,  Highboys  and 
combination  radio-phonographs  formed  an  interesting  dis- 
play, and  the  sales  organisation  of  the  Poolcy  Co.,  Phila- 
delphia, Pa,,  was  kept  busy  pointing  out  the  distinc- 
tive qualities  of  the  product  to  the  trade.  The  instru- 
ments on  display  included  Pooley  consoles,  610R2  and 
1600R3,  the  latter  model  is  equipped  with  the  popular 
Atwatcr  Kent  No.  20  Compact  and  the  other  two  models 
with  the  Aiwater  Kent  No.  20  set.  The  Pooley  High- 
boys on  display  included  model  IIIO,  equipped  with  the 
Ativater  Kent  No.  10  set;  1120  equipped  with  the  At- 
watcr Kent  No.  20  set,  1320  equipped  with  the  Atwater 
Kent  No.  20  set,  1010  equipped  with  the  Atwater  Kent  No, 
10  set  and  I6i0  equipped  with  the  Atwater  Kent  No.  20 
set.  There  was  also  displayed  the  Pooley  console  No. 
1000-R!  adaptable  for  any  standard  radio  set,  and  the 
Pooley  phonograph  radio  combination  I500-R3  equipped 
with  (he  .-\iivatcr  Kent  Compact  set  and  ihe  Pooley 
phonograph.  All  of  the  instruments  displayed  include  in 
their  equipment  the  popular  Pooley  loud  speaker.  Ben  R. 
Slauifer,  ircasiiriT  and  general  manaijcr  of  the  company, 
was  in  charge  of  Ihe  ejrhihil,  assisted  by  Samuel  Fletcher 
the  second,  Southern  representative,  and  other  nicmbcra 
of  the  Pooley  sales  staff. 

Air-Way  Electric  Appliance  Corp. 
Air-\V.Ty  radiii  sets,  all  pre.-cnled  in  attractive  cab- 
inets, were  featuEt-d  l>y  [he  Air-Way  Electric  Appliance 
Corp..  Toledo,  0„  in  con jviTK-1  ion  -.vith  the  Jaekson  Sales 
Co,,  Chicago,  Air. Way  repi  csen  I  ai  i  ve.  Among  the  in- 
struments on  display  were  models  61,  a  six-tube  set 
with  a  standard  cabinet  design,  model  63  a  six-tnhc  set, 
standard  cabinet  desiRii  with  suflicieiit  height  to  provide 
for  a  self-cont.iined  loud  speaker,  and  model  63,  a  six- 
lube  console  design  with  built-in  loud  speaker.  J.  O. 
Mutin,  sales  and  advertising  manager  of  the  company, 
was  in  charge  of  ihe  e.-chibit,  assisted  by  R,  A.  Stemni, 
of  the  Chicago  sales  organisation, 

Duro  Metal  Products  Co. 
rile  Duro  .Metal  Products  Co.,  rhir.-.go,  maintained  a 
display  of  its  line  of  loud  speakers  and  loud  speaker 
units,  including  type  "E,"  a  metal  horn  in  black  crackle 
finish;  type  "E-S,"  finished  in  bright  crystal  gold;  type 
"N,"  in  brown  leather;  type  "N-S,"  in  crystal  gold,  and 
the  Quali-Tone  ioud  speaker  unit.  W.  F.  Weber  and  L. 
(Coitlinued  on  page  138) 
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$60.00 


Performance 

that  has  no  peer  in 
any  field  of  Radio 

Since  the  announcement  of  the  present  new  Crosley 
models,  Crosley  sales  have  been  leaping  to  sensational 
figures,  literally  taxing  the  production  facilities  of  all 
Crosley  plants. 

Th  is  new  leadership  in  sales  is  based  on  Crosley 's  new 
leadership  in  value;  and  this  latter  resolves  itself  into 
two  simple  propositions: 

Crosley  sets  consistently  deliver  a  performance  that 
has  no  peer  in  any  field  of  radio — and  this  matchless 
performance  is  offered  at  the  lower  prices  that  only 
the  economies  of  tremendous  production  make  pos- 
sible! 

On  this  page  are  shown  four  of  the  new  Crosleys — 
the  two  famous  Super  Trirdyns  and  the  two  Special 
De  Luxe  models.  Not  only  do  they  offer  an  effective 
beauty  and  accurate  workmanship  but  they  provide  a 
performance  that  cannot  be  surpassed  in  the  $23.50-$60 
price  range  or  many  dollars  above  it! 

Make  your  own  comparison  on  the  basis  of  selectivity, 
distance,  clarity,  and  volume.  Place  the  competing 
receivers  side  by  side  with  lead-ins  from  the  same 
antennae  and  put  them  through  their  paces. 

Forget  the  radical  difference  in  price.  Reach  your  con- 
clusion solely  on  results.  Then  and  only  then  will  you 
understand  why  thousands  upon  thousands  of  radio 
buyers  are  singling  these  Crosleys  out  of  the  entire 
fields — unwilling  to  pay  more  because  a  greater  in- 
vestment cannot  provide  greater  enjoyment. 

See  the  complete  Crosley  line  at  the  nearest  Crosley  dealer^  s. 
Address  Department  26  /or  his  name  and  our  illustrated  catalogue. 

THE  CROSLEY  RADIO  CORPORATION 

CINCINNATI,  OHIO 

Cable  Address:  Listenin-Cincinnati 
Owning  and  operating  WLW,  ficst  remote  control  super-power  broadcasting  station. 

Crosley  mauMfacturcs  rccciTjitin  sets  which  arc  licensed  under  Armstrong  [A  S.  pater. 


No.  I,ll3,149  and  priced  from  S9.7S  ( 
quoted  include  balteries.  tuhrs,  hsadphont 
the  Rocky  Mountains. 


None  of  the  pr 
*-  oil  pnr  


of 


CROSLEY 
Super  Trirdyn  Regular 

IncorpDrating  the  famous  Trirdyn  hook-up. 
thrs  Get  brings  in  slations  sharp,  clear  and 
mellow  on  ihe  Musicone.  The  cabinet  is 
of  oil-rubbed  solid  mahogauy,  exqtiisitcly 
simple  ia  design  and  beautifully  finished. 
For  sheer  performance  under  all  conditions 
the  Super-Trirdyn  cannot  " 
be  surpassed   


$45.00 


CROSLEY 
3-Tube  52  S.  D. 

In  this  improved  model  are  introduced 
radical  refinements  that  increase  i(a  gen- 
eral efficiency.  Refinement  of  parts  and 
improvements  in  design  have  made  it  n 
truly  remarkable  value  considering  its  nom- 
inal price.  Genuine  Armstrong  regenfra- 
tion  with  the  double  circuit  to  reduce  radi- 
ation to  a  minimum.  Beautifully  propor- 
tioned ivitb  attractive  sloping  panel.  Cabi- 
net holds  all  necessary  drj-  cells.  A  genu- 
ine long  range  radio,  easy  to  tune,  easy  to 
enjoy    and    easy    to    pay  50 


CROSLEY 

2-Tube  51  S.  D. 

This  superb  long  range  set  combines  Arm' 
strong  regeneration  and  one  stage  of  audio 
frcfiuency  amplification.  The  handsome  ma- 
hogany finished  c.ibinet,  with  sloping  panel, 
holds  all  required  dry  balteries.  Improve- 
ments include  new  worm  type  tickler,  new 
vernier  plate  condenser  and  a  double  cir- 
cuit to  minimize  radiation.  Unusual  se- 
lectivity and  distance,  ex-  (tOQ  CA 
Ireme  accuracy  of  control.  «pAO*«J\/ 


We  solicit  inquiries  from  deal- 
ers interested  in  our  sales  and 
station  franchise. 


BETTER 


COSTS  LESS 
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J.  Miley,  of  the  sales  department,  were  in  charge  ol  llie  Henry, 
exliibil.  niuasen 
National  Carbon  Co, 

The  complete  line  of  Evcready  A-B  and  C  dry  bat-  A  re, 
lerics,  made  by  the  National  Carbon  Co.,  l.aitg  Island  miodvii 
City.  N,   v.,  (vns  lealurcd  nt    the  ii khi.   a-   \m  II   a.  ■-tilled 

Ihc  new  6y00  and  (SSO  models  of  the  Evtrculy  A  ■.n.r.if;.-  m-iiote 
batlcries.  The  feature  of  ihc  display  iva>  Ilic  new  l.vcr-  ,]y,n-  f 
eady  Layet-bill  No.  4S6  B  battery,  which  aiiractrd  uon-  st.nidai 
liderahle  allenlion  from  llie  visitors  Lo  (he  show.  Tlic 
pnpiilni  Eveready  dcmonsfrnlion  panel,  showing  ihc  drain 
of  lubes  on  batteries,  was  cxliibilcd  to  inlcrcsled  audi- 
ences. J.  M,  llickcy.  n(  Ihe  company^  Chicago  cmcc, 
was  in  charge  of  the  display,  aiMMtd  by  I..  II  LHis. 
from  Ihe  radio  division  ni  the  New  York  eM:.:uiiv.'  offitts. 

Kenfeldt  &  Kubnke  (Th.  Goldscbmldt  Corp,) 

The  model  S  loud  spcakei,  one  of  ihc  popular  leadi-r> 
in  lllc  loud  spcokcr  field,  iva-i  ihe  fratiitc  of  Ihe  exhihil 
sponsored  by  the  .Amcricm  .^i^■i5i.ln  of  Neiifeldt  & 
Kuhnke,  mamifaclurcr  of  N.  K.  loud  s|>ea)ter  rir>iiliicl.s. 
The  type  W  speaker  was  aUu  on  di^play.  and  olhcr 
N.  &  K.  produels  prescnled  ivetc  Ihe  new  liRht  wcighl 

phones  and  the  new  N.  &  K.  adjuslahlc  plionoBraph  unit. 

J.   B,   Price,  sales  and  adverlisi.iR  rniinnKcr  of  ihc   N,  & 

K.  rodio  division,  was  in  clutrEC  of  the  cthihu,  ri-siMed 
by   Clifford    Sicvi  iis    ^•■^'^<lci^.■„    iiia,i,,i:c r ;    I-.    II     K.  .III. 

Soiilhern    rcrrcsenlaltvu ;    A.    Ilaehr.    Clevt-land  reprc^cn- 

tolivc,  and  C.   Lynch,  Southwestern  reprc 

Perryman  Electric  Co. 


Pelerson,    Rue,  Shannon,   Hcbcnalfeil  and   Kas-  ished 


Thermlodyne  Radio  Corp. 
1  of  Ihc  Urienial  boiith  fenturcd  by  the  Ther- 
(,ndio  Corp.    ai    ih.:    New    York   Show   WHS  pre- 


mihoRany  w 
in  IWD-Ionc  >valni 
console  finished 


:  of  1 


The  complete  In 
lured   by  the  Pcrr;-iiian 
made  their  initial  appear: 
and  were  accorded  enlhusiafilic 
The  display,  in  addition  lo  prcjci 
onstralion  boards,  also  included 
prepared  by  the  company  for  us 

reproduction  of  a  clear  k1-is»  demon.nralion  sign  which 
is  furnished  to  the  Iradc  for  the  purpo?e  oi  pri-scnling 
Ihc  tubes  under  netu.ll  workins  conditions.  The  e.'ihibil 
«as  in  charge  of  H.  It.  Foster,  gci.tral  inana«er  -f  the 
company  who  ivns  nssisled  by  N.  D.  I'linard,  ol  the 
Ferryman  sales  staff;  A  Baehr,  Cleveland  reiir.scntalive. 
and    F.    I).    Keilh,    Soulhern  representative. 

Philadelphia  Storogc  Battery  Co. 
I'hilco  slorage  batleries.  tOKcther  nith  other  prodiicl* 
of  the  Philadelphia  Storage  llaltery  Co.,  nilrailift  c^.n- 
sidernble  attention,  the  feature  of  Ihe  di-rl..-  |.<i.iv  -i 
complete  line  of  Philco  A  and  fl  wet  baiii.rii  .  .1,  uill 
as  the  glass  j.ir,  gas  proof  A  and  B  tiaiifnt  .  I'lnltn 
A   and   B  socket   power  units  and   dr yi..iiiii.;    li.n h  r  1.. 

completed  Ihe  display,  which  was  under  ib.  .Im  i  r   ui 

J.  M.  Skinner,  vice-president  o(  ilie  cmitip.h.  > ,    ""I  ^1 
RamsdcM.  adverlisinK  manaser,  ; 
members  of  Ihe  Chicago  ofiice: 


with  the  TFt. 


French  Batli-ry  Co. 


FonslcL-l  Products  Co.,  Inc. 


bte  model 
I -id  C-7.  a 
.1  built-ia 
porlable. 


who  fol- 
ature  ol 
in.  Wis. 


No.  Chicago,  in  an 
.ind  brown,  displayed 
<:  bnllcry  chargers  for 
ickle  charger  for  con- 


volt  "B"  battery,  2301  liuri/onlal  type.  2153  upright  32f^ 
volt  "B"  battery.  213  horiiontal  22K-  voU  "B"  batlcry, 


adio  lubes,  mnnufac- 
nc  Co.,  New  Vork  Cily, 
I  Ihc  Chicago  liadio  Show 

(cnling  the  tubes  on  dcm- 
.  series  of  dealer  helps 
by  its  dealers  and  i 


nf  ■>  and  fi  voll  ''A" 
for  replacini;  "fi"  b: 
Ihc    ilalkilc    -'D  11' 


oi  the  exhibit, 
trical  engineer; 
Haskell  and  R. 


Northwest  Radio  Association  Band  Which  Visited  Show 

1153  ^inall  type  upright.  JBI  and  51M.  both  22'A  volt  B 
Standard  Ray-O-Vac  "A 
di  "C"  battery,  and  a  dry 
N,.    i^.K.  wiih  transformer 

,L.,v  I  lini  was  introduced 

22'  J  \..ll  "C"  ballcry  with 
s.iIls  in. mailer  (if  the  radio 

cntfiiuer.  \V.  S.  Marvin, 
I  W ,  1";.  !■  iSL-her,  merchan- 


'oni  IVoxel, 
Corlcr  nf  tl 
Pcorson  Division 


ni;  iiunajner. 

Mohawk  Corp.— Craynle  Corp. 
he  Zinkc   Co,,  of  Chicago,   displayed    in   an  atlrac- 
:  exhibit  a  iinniber  of  lines  for  which  the  firms  act 


While, 


(Coiiiiiiucd  i 


■  poijc  140.) 


No.  R-16 


Radio  Consoles 

Combine  highest  quality  cabinet  work 
with  the  latest  developments  in  Wall  Con- 
soles. 

The  Console  shown  here  is  made  of  Butt 
Walnut  with  matched  panels  in  duo-tone 
finish.    Loud  speaker  and  unit  included. 

The  Excello  Line  includes  all  types  of 
cabinets  from  small  table  type  to  Wall 
Console  type  illustrated. 

Write  for  complete  catalog 
sent  free  on  request 

Excello  Products  Corporation 

4824  W.  16th  St.,  Cicero,  111. 
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EkCden  Accei  

that  are  popular  with 
Set  Builders  &  Set  Buvers 


'\TTHETHER  you  sell  parts  or  only  com- 
plete  radio  sets,  Belden  Radio  Acces- 
sories are  just  as  important  to  you  as  tubes 
and  batteries.  Every  radio  set  owner  or 
builder  needs  a  Beldenamel  Aerial,  a  Belden 
Radio  Battery  Cord,  Ground  Wire,  Receiver 
Cord  or  Extension  Cord. 

Belden  Radio  Accessories  are  nationally  ad- 
vertised and  carefully  merchandised.  Dis- 
tinctive cartons  help  you  keep  the  stock 
clean,  your  shelves  better  looking,  and  speed 
up  your  sales,  too. 

Tie  up  with  the  Belden  line  for  quick  sales 
and  good  profits.  Every  Belden  item  is  a 
fast-moving,  profit-making  accessory.  Mail 
the  handy  coupon  for  full  details  and 
sales  manual. 


Lcad-In  and  Ground  Wire,  all 
ready  for  immediate  installa- 
..Sold  in  50  and  100  ft. 


Order  from  Your  Jobber 
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Icnthercuc,  luiisolfs  Nos.  HO  and  115,  bolh  finished  in 
walnut,  and  cguippfd  with  built-in  speakers  and  bal- 
lery  comp.irtniciils,  and  a  Moiiank  kit.  Tlic  full  line  of 
Graynie  power  "B"  halltries  maiiufaclured  by  (lie  Gray- 
nie  Corp..  of  Chii-.ii,'r.,    ultc  ;iIsu  .h.'^playcd,    J.   II,  lies:.. 

the  exhibit,  and  w.i-  (,,.  M.   i;.  .Sci-Kiiiilkr,  of 

the  sales  tleparliiiciil,  li,  liMTiki.l,  jirr'-iiliiU  ^  Luiiis 
Frankcl,  secretary  and  Ireasurtr,  and  David  Liiiscy,  ad- 
vertising manager,  ail  of  Ihe  Muliawk  ICicL/trtc  Corp.,  orid 
G,  Lewis,  sales  manager  of  llic  Grawilc  Curp..  :iIsd  sj";ti1 
considerable  lime  at  the  Zinlie  i;xliibii, 

A  C  Electrical  Mfg.  Co. 


In 


iddillo 


lesicd  lubes  offered 
nnii;uc  idea  made 

,  idc  company  pre- 
:[i;ry  chargers,  lube 
clc,     The  e-vhibil 


jciUfd  il-f  other  [iroducts  incliidine 
rtacli valor,  panel  and  pocket  mclc 

wris   in   cliargc  of   \V.    Dowdcll.    i.ilcs   man.ieet   of  ihc 
ijijiiiiiajiy,  together    with    L.    E-    HoiiejivcH.  advcrMiine 
manager,  assisted  by  three  members  of  Ihe  sales  staff, 
L,  S.  Brnch  Mfe-  Co. 

Ihe   coinplelc    line   of   radio   iiroiiuils   made    by    the  L. 
:3.    LIrach   Mfg.    Co.,    Newark,    N'.  J.,    was  effectively  dis- 
played,   .-ind    iinionp    ihe    prudutls    featured    were  Bracli 
The  coniplcle   line   of  A-C   Dajlon    receivers,   made  hy       aerial    oauipnieJil ,    1  is'lii i ii ii,;    .uresicrs,    shock-proof  pluK*. 

Co.,     Daylon.    n„    wore    Si-a-       pimtr   cuiilrul,   fi.l   -nn iKLiur,   cryslal   insulator,  electric 

ifi  ih<;  .\  C  li.ivLon   M:indard,      siddering  and    .ludio  chlii.I.  dfri^y   Gorl,  vice-presi- 

,  I,.    ,|.  iL]...rr.l         XL-      dent  of  the  coiiipiiny,  wa-  hi  rli^iryc  <i\  the  exhibit,  lo- 

I.    .j^l  <li.    A  '    li,,M,.ri  Kla^^'      gclher  with  Frank  Fnefh.  .i.'ii-iat.i  dircclor  of  sales;  G. 

,,f    il,,    .    hil.it    n.,-    Ihc      S.  Pritchard,  CTiicago  ofKtc  ru]>rc-uilalive,  and  N.  J.  Bifi- 
oi.'r.iiih    p:iiii-I    u  Inch    allaincd       ham,  Iravellug  rcprehen lali ve. 
I ,  prL-iili  iii  .■!   (ti.j  .  iini|.nny.  Liberty  Transformer  Co. 

was  in  vliar^'v  oi  Ih.-  ixhil.K,   ,,-.i-lL-d  b-    tli.    -..los  staff  The    Liberty    Tr.insforiiier    To,,    Inc.    (.f    Cl.icaRo,  cx- 

of  J,h'i>Ikiiii        (ill-      '  Il   i.it.fi,  1-  hibilcd    lis    complete    liite    of    live-lubc    Inned    radio  fre- 

Sl.tli.lL    Mir     i:,..  „iiLiicy    sets,    in^-hiding    Inblc    sl-Is,    Co.Ie    No.    (dl.l,  and 

The   fcalnro   nf    |)i  .  '   1    l  i     ili.     Sr.  i  lim,'  |1ni,shcd    in    two-lone    is^iliiul;    I.iberly   consoles  De 

MfK,  Co.,  Clevtl  iii.;    "  !■  ■".■II  (r..rN.ri  ..I   III   Liiit  Code  Nob.  M5>  and  IM.  huih  iti    Iwo  Mne  walnut. 

UnivcrFa)    ,iiul    pn.ri.   .,!    inh.     !.■ .  u  r  -    iii.idi     l.>     till-      ..-(liiipijed    with    htillery    cimiiM  ilmcm  -    aitd    mi  lliameler.s 


6J-S,  with  loud  speakej 
leries  and  chargers  coi 
ihc  Liberty  Compai 


lefer.  for 


r.idiD  frc 


addilion. 


Ihc  A-C  Electrical  Sffg. 
lured  at  the  show,  inohidi 
five-tube  5cl :  A  C  |i.Lyi,.i 
IS  with  hnill-in  l,.n.l  -|a-,-,k 
model.  One  (if  liiL  U  ,ti 
AC  Dayton  liv.j-.iil.,-  |.)irii 
wide   succe-s.     <      il.  Ii..-|. 


-f-irnicrs  were  on  display.  C.  H. 
.i'^  in  active  charge  of  Ihe  di.?- 
[ilay,  and  was  iissisieri  h.\  .1.  51.  Haley,  of  Ihe  sales  de- 
jiarlmenl;  \V,  T.  Kirion  iiianufaclurer's  sales  rcprcsen- 
lalivc  and  U'.  C.  Shull.  engineer. 

Opera dlo  Corp. 
The    Opcradio    Corp..    Chicago,   displayed    its  poriabic 

Iractive  young  ladies,  one  dressed  a-  ,t  r'teiich  maid, 
and  the  other  as  a  page,  demon-l  rating  ?ik'nlly  by 
placards,  and  giving  the  .■ialicnl  features  of  ihc  v.iiluus 
Opcradio  sets.  The  portable,  ct>n_^tilellt  :ind  1  ud.ir  con- 
vertible, which  transforms  the  iiortahlc  into  a  cahuiel  re- 
receiver  nf  matched  slump  walnut,  svere  used  in  the  panlo- 
miriii..  Ill  -.luidiju  bo.tes  at  either  side  (if  ihc  Stage  the 
<  ,>ii-.oli'il'.'  nil. I  ilperailio  porlalile  were  eNhihited  in  an 
aitr^ii.livc  -cli  iny.  W.  C.  Rickctls,  sales  manager.  Was 
in  .iclive  .;li,irf...  .n'  ilic  display,  and  w.iS  assisted  by  L.  A. 
Kiiie,  a„i  =  l:inl  =,,(1..-.  iii.inatitr.  and  A.  }.  Shcedy,  and  W. 

Liberly  Electric  Co. 


..pl.] 


the 


Balkite 
Rcidio  Power  Units 

the  ideal power  supply  fir  any  radio  set 


This  popular  battery 
chorccr  is  entirely  nolse- 
IcBsnndcnnbc  used  while 
the  radio  set  is  in  opera- 
tion. ChnrBing  rote  2.5 
orapercs.  Operates  from 
IIO-IZO  AC60  cvclccur- 
inlmodelforSO 


cycle! 


Alio  for 


1-40 


with  I.S  ampere 
chnrglns  rale. 

Price  ^19.50 

WtttofRockitu  SZO 
in  Canada,  $27.50 


Can  be  connected  to  the 
usual  6- volt  battery  and 
left  on  permanent  lor 
trickle)  chari-e.  Automat' 
Ically  charges  the  "A" 
battcryand  Bupplies"A" 
current  from  [he  lighi 

With  small  batteries 
(4-volc  and  small  6.voli) 
can  be  used  as  an  inter' 
miiteni  charger  of  the 
usual  type.  Or  it  can  be 
used  as  a  trickle  charger 
if  a  resistance  is  added. 

Cbarginic  rate  .4  to  .5 
amperes.  Siie  SH  x  2ii  x 
S  inchei.  Fits  in  usual  dry 
cell  compartment.  Oper- 
ates from  1 1 0-1 20AC  60 
cycle  current.  Special 
model  for  SO  cycles. 

'Price  $10 
fftsl  ofRockiet,  $10.50 
la  Canada,$\5 


Balkite  Radio  Power  Units  are  the  ideal 
power  supply  for  any  radio  set.  They  sim- 
plify and  improve  radio  reception.  They 
reduce  the  amount  of  attention  required 
by  die  set.  With  their  use  the  radio  cur- 
rent supply  is  always  exactly  what  is  re- 
quired for  each  circuit. 

The  advantages  of  the  popular  Balkite 
Battery  Charger  are  obvious.  Entirely 
noiseless,  it  can  be  used  while  the  set  is  in 
operation.  The  Balkite  Trickle  Charger 
converts  your  "A"  battery  into  a  perma- 
nent "A"  power  unit  that  supplies  full  "A" 
current  at  all  times  Irom  the  light  socket. 

Balkite  "B"  eliminates  "B"  batteries  en- 
tirely and  supplies  plate  current  from  the 
light  socket-  Balkite  "B"  for  sets  of  6  tubes 
or  less.  Balkite  "B"  II  for  sets  of  6  tubes 


"^iseless—ISp  bidbs— Permanent 

All  Balkite  Radio  Power  Units  are  entirely 
noiseless  in  operation.  They  have  no  mov- 
ing parts,  no  bulbs,  and  nothing  to  adjust, 
break  or  get  out  of  order.  Each  is  a  perma- 
nent piece  of  equipment  with  nothing  to 
replace.  They  require  no  other  attention 
than  the  infrequent  addition  of  water. 
They  require  no  changes  or  additions  to 
your  set  All  are  fast-moving,  trouble  free 
and  thoroughly  advertised. 

Manufactured  by 
FANSTEEL  PRODUCTS  COMPANY,  Inc. 
North  Chicago,  Illinois 

Balkite 

T^dioPowerUnits 


Balkite  "B' 


Eliminates  "B"  batteries. 
Suppliua  pinic  current 
from  the  lisht  socket.  Op- 

battery  or  dry  cell  tubes. 
Kccp»"B"  circuit  D I ivayi 


ficiency.  Ilequires  no  at- 
icnlionothcr  (hanadding 

WiU  serve  any  set  re- 
quiring not  more  than  20 
milliamperes  at  90  volts 
— practically  all  aele  of  5 


>rlet 


lube  sets.  Occupies  about 
same  space  as  4S  volt  dry 
B"baiterv.  OpcratcB 
from  110-120  AC60CV' 
cle  current.  Special  model 
for  50  cycles. 

III  C<mflrfa.S49.50 


Balkite  "B"  II 

Same  as  the  new  Balkite 
"8"  but  will  fit  any  icl  in- 
eluding  those  of  8  tubes 
or  more.  Operates  from 
1 10- 1 20  AC  60  cycle  cur- 
rent.  Special  model  for 

Tr/ce  ^55 
tn  Canada,  $75 


The  Gould  Unipower 
is  equipped  with  a 

special  Balkile 
Radio  Power  Unit 


BALKITE  BATTERY  CHARGER   -    BAiKITE  TRICKLE  CHARGER   ■  BAIKITE-B- 


BALKITEUB"! 


New  York.  V 
ihronghoui  the  day  and  night  the  crrmil 
dtcj)  around  the  hoolh.  The  feature  of  the 
Itlaek    Hear,"    the   radio    pony   that  has 


national 


:  through  his  appearances  at  the  various  radio  shows. 
■■Ulack  Bear"  dtmnnstrate.l  Iq  excellent  advaniaEe  the 
many  distinctive  features  of  tlie  Ful-Wave  hatlcry 
charger,  made  by  the  Liberty  Electric  Co.,  and  alsu  n;ivc 
exhibitions  of  his  nicnlnl  facilities  which  wan  enthu- 
siastic applause  from  the  crowds  in  attendance.  E.  P. 
Knapp,  president  of  the  company,  was  in  charge  of  the 
exhibit,  lot'clhir  with  Fraiik  llollaud.  sales  manager  of 
(he  concern. 

Shamrock  lUfg.  Co, 
The  complete  line  of  six- tube  sets,  manufactured  by 
Ihe  Shamrock-  -Mfg.  Cfi.,  Xeuark,  N'.  J.,  was  presented 
under  the  aiisjiicL^.s  of  I  lie  Jackson  Sales  Co.,  Chicago, 
Shamrock  rc[>ri.'SL.'i]|,iiivLS,  Ainonu  the  inslruinenl!'  on 
display  were  llie  Deluxe  table  model,  Shamrock  console 
grand  and  the  Consolcttc,  both  in  single  dial  and  two 
dial  controls.  The  console  grand  and  Consoleltc,  embody- 
ing built-in  }ond  speakers  and  ample  battery  space,  at- 
tracted coiisiik'rable  attention. 

Qtiam  Radio  Corp. 
The  loud  speaker  products  and  parts  manufactured  by 
the  Qviaiii  liadio  Corp.,  Chicago,  made  ihcir  first  official 
appearance  at  ihe  Chicago  Show,  and  were  received  with 
approval  hy  visiting  manuf ailurcrs,  jobbers  and  dealers. 
The  feature  of  the  display  was  the  Qunm  R.idiovox  laud 
siieaker,  using  the  Quam  loud  speaker  unit  as  well  as 
the  units  themselves  and  a  complete  line  of  condensers 
and  transformers.  J.  P,  Qriam,  president,  and  A.  E. 
Dreier,  vice-president  of  the  company,  were  in  charge  of 
the  exhibit. 

Piiess  Radio  Corp, 
The  Pness  straight  eight,  manufaclurcd  by  the  Priess 
Uadio  Corp.,  New  York  Cily,  attracted  considerable  at- 
tention at  the  show,  and  the  models  shown  inchidei!  table 
and  cabinet  designs;  the  cabinet  model  being  equipped 
with  a  built-in  loud  speaker  and  a  built-in  aerial.  Wil- 
liam G.  I-Iammond,  of  the  sales  division  in  New  York, 
was  in  charge  of  the  exhibit,  assisted  by  Ihe  staff  of 
the  New  England  Mills  Co.,  Priess  jobber. 

Belden  Mfg.  Co., 
A  conliniious  demonstration  of  the  winding  of  Belden 
battery  cord  w:i^  held  in  the  exhibit  of  the  Belden  Mfg. 
Co.,  Chicago,  ill  which  S  wires  were  braided  and  cov- 
ered in  one  operation.  Other  Belden  radio  products  on 
display  were  aerial  wire,  ballory  cord,  head  phone  or 
speaker  cord,  insulated  ground  wire,  exltiision  cord,  and 
various  types  of  lerniinals.  The  firm  also  maintained  a 
complete  display  of  other  Belden  industrial  products. 
Paul  Dale,  advertising  manager;  John  11.  Ilamlinc,  dis- 
Itibulion  manager,  and  G.  B.  Finch,  sales  manager,  were 
in  charge  of  the  exhibit. 

DeForest  Radio  Co. 
The  two  complete  new  lines,  designated  as  the  F  and 
W  lines  of  the  DeForest  Radio  Co.,  Jersey  City,  N.  J., 
were  housed  in  an  attractive  c.xhiliil.  These  two  lines 
both  feature  the  Weaganl  circuit  :ird  among  the  instru- 
ments shown  were  (he  F5A\V  standard  five-liibe  set; 
F5M  with  bniit-in  loud  speaker;  F5L  a  leatherette  model; 
a  WS  with  a  twelve-inch  cone  speaker  and  the  \V6, 
a  larger  model  of  the  same  type  as  the  WS  with  an 
CKtra  large  double  cone  speaker.  The  DeForest  cone 
speaker  and  DeForest  Audion  lubes  completed  the  dis- 
play. H.  H.  Lloyd,  Eastern  zone  manager  was  in  charge 
of  the  exhibit,  assisted  by  E.  G.  Whiting,  of  the  sales 
and  service  division. 

Plctcher-Wlckes  Co. 
The  Flelcher-Wickcs  Co.,  Chicago,  displayed  its  line  of 
loud  speakers,  including  horn  style  No.  22-H,  made  of 
die  cast  wood  fibre,  both  in  walnut  and  mahogany,  style 
.\o.  IS-H  in  brown  or  black  leatherette  and  style  30-C. 
a  cabinet  speaker  furnished  in  either  solid  walnut,  or 
mahogany,  in  five-ply  veneer  >vilh  a  removable  grill 
Kver  the  horn  opening,  FIctchcr-Wickes  radio  loud  speak- 
er units,  tone  arms,  and  reproducers,  were  also  on  dis- 
play. One  section  of  the  exhibit  was  devoted  lo  a  dis- 
play of  (he  eighteen  diiTerent  parts  used  in  the  con- 
struction of  the  Fletcher-Wickcs  telephone  type  loud 
speaker  unit,  W.  D.  Montgomery,  sales  innnager,  was 
(Continued  oti  page  142) 
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Better  reception 
means  more  sales 


Quality  Points 

—  The  Tungar  is  the  original  bulb 
charger. 

—  It  is  built  to  last  for  years. 

—  It  charges  any  make  and  size  of 
storage  battery:  radio  "A"  and 
auto  batteries,  and  "B"  batteries 
as  high  as  95  volts  in  series. 

—  It  is  simple;  just  two  clips  and  a 
plug  for  the  house  current. 

—  It  makes  no  disturbing  noise. 

—  It  can't  blow  out  Radiotrons  if 
battery  is  left  hooked  to  set  while 
charging. 

—  It  causes  no  radio  interference. 

Prices  Ease  of  ihe  Rockies 
Two  ampere  Tungar  .  Use  $18 
Five  ampere  Tungar  .  List  $28 
60  cycles —  1 10  volts 


Sett  a  Tungar  unth  every 
storage  batPeny  set  you  sell 

'T^HE  man  who  goes  to  his  music  dealer  for  a  radio  set 
A  wants  music.  He  wants  clear  tone,  uninterrupted 
reception-and  as  little  cost  and  trouble  as  possible  in  the 
upkeep  of  his  set.  Therefore,  no  music  dealer's  radio  stock 
is  complete  without  the  Tungar.  It  means  quick,  easy,  eco- 
nomical charging-and  constant  good  reception.  It  helps 
to  make  radio  sales-helps  to  keep  buyers  satisfied-and 
adds  a  good  profit  of  its  own  to  the  dealer's  profit  columns. 

For  aggressive  music  dealers,  the  profit  possibUities  of 
the  Tungar  are  tremendous.  Write  for  sales  helps  and 
distributor's  address. 


r„„s„— ,  regislorod  tndomark—i,  toond  o„ly  on  tho 
gtnumo.  Look  for  it  on  Iho  n«mo  plate. 


GENERAL  ELECTRIC 

GENERAL    ELECTRIC    COMPANY  ^  E  R  C  H  A  N  D  I S  E    D  ,  VI  sToN  B  R^D^P  OPX     ^  ^  ^ 

    ■i>i>-'IM  BRIDGEPORT,  CONNECTICUT 
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LEADER  PRODUCTS 


FOURTH  CHICAGO  RADIO  SHOW  A  BIG  SUCCESS— (Continued  from  page  140) 

in  aclivc  charge  of  the  exhibit,  and  E.  Flet 


Loud  Speakers 
and 
Units 


Worth 


BeAuty  in  Design  .ind  I 
Tilt  grnccful  Iiia'  -  .iii>l  tin  ln-n 

tlic  Leader  n|iiii:il  l<>  il  i    I  > 

I>c11  lias  -J  licn.l.l'iil  Mah..);:.iiy  i.r  \ 
ihc  Gooscinck  and  Ii;im-  hi 
icilly  ha  III]  sonic  Hum. 

A  Good  Spenker  MueI  Have  ; 


Baby 
Gooseneck 
Loud  Speaker 

Just  llfcc  the  Lc.n.1- 
.r  Sr.  ilhisfratcil  fliiU 
ili'scrilicil  iibuvc — llif 
.nmc  t;taLL-f,i[  li.K-s- 
llic  i.ime  Alyk  heavy 


Notice  to  Jobbi 
We   will   send        ..imi-lL'    I  c.i.l 
Iiy  Esprtss  al  our  e\iii:ii^c  to  m 
on   apiiiDval,      \\'c  )..iv,  ,.,.,-r,.  . 
proilucls.  Wriic  (,) 


Lca.k-.    JaiikI  Speaker 
to  niiy  reh'ntilc  jobber 
ery  cmifiilcncc  in  our 
jobbing  <li&< 


The  Leader  Unit 

An  all  .irouiicl  n.Tjiislable  ur 
sole  or  phonoEtaiih.  Lamin. 
iiiKli-grade  utm-We  make  i 


Victor  Radio  Corporation 

4321  No.  We.teni  Avenue,  CHICAGO 


(leiU,  and  H.  L,  WickcH,  iicasuicr  of  llic  compnoy,  -ilao 
spent  eoniiderablc  lime  at  the  display. 

Utiben  H.  Frost,  Inc. 
Ilcrberl  H.  Fmst,  Inc.  Chic.iRo,  shouetl  Cunningham 
lubdi,  including  (",\  2Jn,  Ibc  new  power  nmplificr  lube, 
anil  CX.'")1A.  CX^fi  and  C.XJW.  Other  products  on  dis- 
play were  the  Fro^i  MnsuUe  bead  phones,  pans  and  ae- 
cei5^l^ic^.  Kcniler  parTs,  ir.i ii'lDTUieri  and  condensers.  C. 
R.  KiiiK.  diilrict  ^alc^.  mEiiiaKi-T.  iv.is  in  charRC  of  the 
exhibit,  and  wa-  ns-i.itd  h;  1-  il  Larr.ibcc,  Kansas 
Cily  district  manager,  and  T.  H.  llardiiiB,  Cleveland 
diilrict  mnnaBcr. 

CbflB.  Ftethmm  Co. 

The  Freshniiiu  line  in  its  entirety  was  featured  by  the 
Charles  Freshman  Co.,  New  Vork  C.ly.  Ihc  mmlcls  on 
display  inciiidinR  the  I'le^hman  Mtht  iWan.l  Lorisole; 
llie    SF.'.    SF4,    SF..,    51-M    and    ilir    l"..,.in  n-.lc.  ^  an 


enivare  were  also  shown.  A.  C.  Siewers.  J.  W.  Lyoi 
Jr.,  and  J.  L.  Ji>vi.l-,  of  the  sales  department,  were 

Dflvcn  Radio  Co. 
Davcn  lubus.  which  I.,.-.,-  ;,ii.iiiicd  wide  pcinilariiy,  fe 
tiired   Ihc   display  »i   ihi-    iLci  n    K  idi.i  dtrfi,,  .\.-u,ii 
.\,  J.     Among  the  nthi;:    Miv.n   pn  .'tu-.  i     p"    iiii' ■!    v- ■ 
super  nmptiticrs.  rcsi^l,.i-.  >;ri.l  h-il-     l-^    I'  ''I'- 

general  sales  manager  oi  ih 
tlic  exhibit,  assisted  by  F. 
repreacnlative. 

Supertron  Mfg.  Co. 


,  Warlnian,  Chicago 


Ihe  Frc 


:  of 


.  Hal 


Brlghtsou  Lubotntoilei 

[iil.es,  inaniifaciured  by  llright 
nrk  City.  w,:re  allr;iciivel>  pIe^. 


,  ChiiM 


undc'r  the  dircclio 
th     Kicliiiritson,  dis 


;  of  1 


,  lio|ilic,  sales  eneincer. 

Sunbeam  Radio  Corp. 

ling   ihc   popular   .\k(advnt   sets  ili 
'.M.I    It.idio  Corp..   New    Vork  City, 
....U-\-.  \o    15i>,  desk  lypt  coimmI.  " 


American    Electric  Co. 


D61I, 


,|.r'i  i.il  ~lii,i\    I  Il  l  ><i  .1   Hums  speaker 

pl.iff.inii.  illLinini.uud  I'V  llood  lights, 
s  iouil  .spraktis  on  display  were  models 
luNC  model  in  m.ihoyany  shell  hniili, 
of  pearl,  and  idSnX.  with  hlack  horn 
til.br'd  ir  wliiic.  Head  phones,  condensers,  liRliiniiiE  ar- 
rr,ii-i-.  .ind  rtuniv  ioiiil  5pealtcr  units  completed  the  ex- 
hiliir  I!  II  Malliiy,  >ales  engineer,  was  in  charge  of  the 
i|.--l.l„\.   aciil  a^M.Mcd   by  W.  Carroll,   and  J.  Van 

iU  ii-cluiirn,   of    thi,-    ':iles  department. 

United  Cabinet  Corp 
The  United  Cahinil  Corp..  of  Chicogo,  displayed  four 
console  models,  all  finished  in  burl  walnut,  wiih  band 
c.iivHiK'.  and  decor.Tl ions,  cijuipped  with  biiilt-in  speakers 
and  bnllery  compartments  -md  designated  as  models  17, 
29.  .11  and  35.  Henry  C.  Forstcr,  W.  C  Perkins  and  I, 
A,  Lund  were  in  eliarge  of  the  display. 

Howard  B.  Joaes 
In  a  display  trimmed  in  purple  and  gold,  How.ird  li, 
Jones,  CbieagLi,  displayed  giant  rciiroduct ions  of  Ibc  Jones 
Multi-l'lun  and  Cabclug,  finished  in  hlack  and  with  each 
(erniinal  painted  in  different  colors.  A  radio  receiving 
set  was  used  in  the  exhibit  to  show  a  Multi'Phig  in  use, 
while  another  display  shosvcd  every  part  used  in  the 
process  of  manufacturing  the  product.  Howard  B.  Jones, 
president,  and  J.  W.  ReaRan,  sales  manager,  were  in 
diaree  of  the  exhibit. 

Pfaostlehl  Radio  Co, 
The  Pfanslichl  Radio  Co.,  Chicaso.  displayed  its  fall 
line  of  radio  receiving  sets,  including  M^idel  IO  C.  a  (>■ 
tube  single  dial  control  desk  console  ivilh  a  built-in 
speaker,  and  bailer  y  compartnienl,  equipped  ivitb  an 
ammeter,  volt  meter,  and  rheostat  for  recording  Ihc  rate 
of  charge;  Model  10-S,  a  o-iube  console  with  built-in 
speaker,  single  dial  control,  and  illuminated  station  tinder, 
finished  in  walnut.  Other  models  on  display  iverc  .Model 
B-C.  a  S  tube  walnut  console  set  with  two  dial  control, 
si.nion  finder,  built-in  speaker  .ind  battery  conipatinient ; 
Model  10,  a  (i-lubc  table  model  in  two-lone  walnut : 
.Model  8,  a  j-lube  Kible  set,  and  Mndid  7.  a  S  lul>e  l.ibic 
model  wilh  3-dial  contirFl.  finished  in  m.,ho^viiiy.  lidniuiid 
H,  Eilhci,  vicc-prcsiiicpi.  nn.i  .\l.:v  I'.-nlc,  -lislrici  -aK- 
inanager,  spenl  ciniMdi-r.ibli-  nine  at  ilic  CAlnbil.  .mil 
«cre  ^ssi-leii  by  C.  H  Kncl.,  Win.  J.  Wnidcrmeuliii.  -M. 
,\l.,riani>,    I-     T     1 1^■^^  hu.-l ,  II.   C.   Leach,  of  the 

Windsor  Furniture  Co, 

The  Windsor  Furniture  Co.,  of  Chicago,  displayed  its 
line  of  r.idio  phonograph  combinalions,  including  No.  ,'1 
ladio-phonoKraph.  in  carved  mahogany;  No.  22.  a  high 
Model  No.  21.  a  5-tubc  tuned  radio 
1  maliogany  cabinet ;  No,  128,  a  loud 
I  two  tone  mahogany,  equipped  with 
IS,  and  an  earthen  loud  speaker.  The 
isole  table  with  a  battery 
speaker  of  composition  earth- 


speaker    console    in  two 
battery  compardnenis,  ar 
Windsor    loud  speaker 
compartment  and  a  built 


Trophies  Preseuted  to  "Miss  Radio"  Winners 
wai  issued  by  the  company  each  day  of  the  show  and 
was  distributed  broadcast  around  the  Coliseum. 

Lakeside  Supply  Co. 

The  Lakeside  Supply  Co.,  CHicino,  maintained  an  cs- 
hibit  showing  the  complete  line  of  radio  products  handled 
by  the  firm,  including  type  "M"  loud  speakers,  in  black 
cryslalline  finish;  Dorkman  horn-lypc  speakers,  in  ns- 
sorted  colors;  loud  speaker  testers.  Colonial  and  L.  W. 
type  cabinets,  finished  in  walnut;  No.  S50  walnut  desk- 
lype  labinet  mlh  Imill-iti  speaker  and  liadcry  compart- 
ments and  No.  560  E,  a  walnut  console.  The  firm  also 
maintained  a  complete  display  oi  fibre  horns  and  loud 
speaker  units.  G.  C.  Fricke,  president,  was  in  charge  of 
the  display  and  was  assisted  by  R.  R.  Fricke. 

Dayton  Fan  &  Motor  Co. 

Day  Fan  live  tube  ficls  were  featured  by  the  Dayton 
Fan  S;  -Motor  Co..  Davton,  O.,  and  among  the  inatru- 
iiiuiiis  on  display  were  the  Day -Royal,  Jlighboy  model 
with  liuih-in  loud  Speaker;  D.iylonia,  a  Chippendale 
console  with  built-in  loud  spenker;  Daycrafl,  standard 
table  model  with  built-in  loud  speaker;  Daygrand,  an 
an  model  wiih  built-in  loud  speaker  and  the  Day-Fan. 
standard  fivc'Iubc  set.  All  of  the  models  in  this  scries 
are  single  dial  operated,  and  iherc  was  also  on  display 
Day-Fan-OEM  12.  a  four-tube  set.  The  Day-Fan  cabinet 
speaker  coiiiplcled  the  display,  and  among  those  in  at- 
Iciidanie  at  the  exhibit  were  H.  D.  Gibson,  Chicago 
district  ?aies  manager  and  L.  W.  Ogle,  of  the  Chicago 
s.iles  staff. 

Jefferson  Electdc  Mfg.  Co. 
The  Jefferson  lube  rejiivenaior.  No.  I"5,  and  lube 
leslcr  No.  195  were  the  objects  of  allcntion  at  the  ex- 
hibit of  the  .Icffcrsoii  Electric  Mfn.  Co.,  Cliica(:o.  The 
firm  also  displayed  its  line  of  amplifying  Iran.? formers. 
The  boolb  was  decorated  in  black  velvet,  with  a  giani 
rcproduciion  of  the  lejuvcnalor  in  opcr.ilion,  showing  a 
radio  tube  in  place,  .md  a  light  in  the  tube  tlashiiiB 
o(f  .md  on.  .■\.  R,  Johnson,  sales  manager,  was  in  charge 
of  Ihc  display,  and  was  assisted  by  J.  R,  Scanlon,  C. 
P.  Kob,  W.  C.  Samuel  and  W.  H.  liiiller,  of  the  sale= 
dcparimeni. 

H.  G.  Saal  Co. 

The  H.  G.  Saal  Co.,  Chicago,  displayed  its  complete  line 
of  Saal  SofI  Speakers,  including  Model  1,  finished  in  gold 
slippic  with  a  brown  bell;  Model  3,  in  silver  stipple 
with  a  black  bell;  Model  S.  finished  in  gold-black  cr.ickic 
wilh  brown  bell;  Saal,  Jr.,  SofI  Speaker  in  hlack  crackle; 
[he  Saal  phonograph  atlachment  and  loud  speaker  unit. 
C.  J.  Sharp,  sales  manager,  was  in  charge  of  Ihc  exhibit, 
and  was  assisted  by  W.  R.  Becker,  factory  superin- 
tendent. 

Echopbone  Radio  Inc. 
Eehophone  Radio,  Inc.,  Chicago,  dispLiycd  its  complete 
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Aoilrtws  Kndio  Cor,. 


;  table 


vilh 


liibu  .)[  1 


The  Va 


'>tr,    "A"  baltcry, 

.->.id  opcTatiiig  direct 
Ik-  lc.nurc  of  ihe  ex- 
nni-.-igo,    'i'he  Andrews 

iJ.inJolph,  r,f   iho  Ekko 


VQll.y    ELctrk  Co. 


"    111.:  dkphiy. 

Garod  Corp. 


'  Ill'-  Mo.,  exliibiteii 
ii:  M...kl  .15,  Iralbn 
..uMMiii:,  also 
iliu  Chitflgu  office. 


■Mko    1    i'  I      1  i'"  "I         =>l-ilT  of  Suckliouse  & 

Bjckwalier  Radio  Corn. 
I  ll'  I  V,  ,lr,.,      K  L.I.  .     I-  .         f  I 

g  l^^l^     ^  '  H'-.    thiciHo.    fcaltirtd  us 

'Ca'  '-  '"'-'-LiviEi}:  iiK-hidiiie  Model 

■"'    '  "  li'iisiil^'  Willi  biiili-in  spt-nkcr,  hal- 

i-r.v  iuiii|>.irhiiL-ii[,  lunij  .■icri:il,  and  coniplclely  equipijcd 
w.lli  bautr.es,  charters  and  tubes;  Model  JOO.  a  watniil 
CD.isole  Hilly  e.iuipjicd:  Model  303,  a  tabic  set  in  two- 
lone  walnnt,  and  Model  318,  a  labic  sci  with  built-in 
tone  chamber  and  spact-  for  batteries.  C.  J  Buckwalter 
nres.deni,  was  in  charge  of  ,be  exbibil,  assislcd  by  h! 
U  Bird,  and  A.  R.  Parks,  of  the  sales  department, 
Splitdorf  Electrical  Cd. 
The  ■■^[,kado■'  fi\-c-lnbe  receiver,  equipped  with  electric 
liyliied  and  enclosed  dial  tnning  controls,  and  incased 
in  a  s]„;^ial  cabinet  of  Japanese  dcsien,  was  a  feature  of 
fnt-  display  presented  by  the  Spliidorf  Electrical  Co,, 
Newark..  N.  J.  Other  instruments  in  the  e.thibit  were 
the  "Rhapsody."  a  desk  type  console;  the  "Nocturne."  a 
(able  cabinet  model;  the  -Ceish.-i,-'  a  table  in  Japanese 
desrj-n  and  the  "Polonaise,"  a  (able  model  in  a  two-tone 
cabinet,  Among  those  attending  the  exhibit  were  H.  G. 
Walter,  treasurer  of  the  company;  W.  S.  Neale,  sales 
correspondent;  \V.  O.  Eckdaiil,  and  O.  \V.  Smith,  of 
the  Chicago  district  sales  office. 

Buckineham  Radio  Corp. 
The  Enckinpliaiii  Radio  Corp.,  Chicago,  exhibited  its 
full  line  of  radio  receiving  sets  in  a  display  of  purple 
.md  g"ld.  Anr.ng  the  models  on  display  were  Model  7, 
a  fivt-iutir  st-l  in  an  English  Tudor  cabinet;  Model  6, 
Itali.in  R^'n.iis^ancc  art  model;  Model  -1,  Queen  Anne 
coiisiili  ;  Mod.^l  5.  a  Ue  Luxe  art  console  finished  in 
Amencari  »,iliiiit  with  hand  decorations;  Model  3,  in 
Adam  lir.iivn  walnut;  Model  1.  a  table  set,  and  Model  2, 
a  tabit  mnsole,  I.  B.  Freed,  president,  was  in  charge 
of  the  display  and  was  assisted  by  M.  B.  Benson,  chief 
engineer;  Geur(;e  O.  Smith,  sales  director;  Chas,  Sutton. 
Jerome  Kahn,  and  C.  Bass,  all  of  llic  sales  department. 
Dictograph  Products  Corp. 
The  Dictogrand  Power  Six,  the  newest  product  of  the 
DicIot'rai)h  Products  Corp..  New  York  City,  was  the  fea- 
ture of  this  company's  exhibit,  and  this  parlor  set  al- 
Iraeled  wide  attention.  Among  the  other  products  (,n 
display  were  the  Dictograph  cabinet  and  horn  loud 
speaker  as  well  as  plionoyraph  units,  P.  N.  Andrews, 
general  manager  of  (he  company's  radio  division,  was  in 
charge  of  the  exhibit,  assisted  by  the  members  of  his 
stair- 
King  Quality  Products  Co. 
The  King-IIinner.'!  nenlrodyne  line  was  fealvired  at  the 
e-ihibit  of  the  King  Quality  Products  Co.,  Buffalo,  N.  Y., 
and  among  the  models  on  di-splay  were  25,  a  five-tube 
table  model;  2SS,  table  model  with  a  built-in  loud 
speaker,  using  the  Amplion  unit;  25C,  a  complete  con- 
sole with  built-in  loud  speaker  and  battery  equipment, 
and  2ST,  a  console  table  with  a  compartment  for  bat- 
teries. There  were  also  on  display  model  30  of  the  King 
tuned  radio  frequency  line;  a  console  model  in  this  line 
with  a  built-in  loud  speaker  using  the  Jcwett  unit  and 
a  two-piece  console  model.  B.  J.  Close,  general  sales 
manager  of  the  company,  was  in  charge  of  the  exhibit, 
assisted  by  J.  G.  Crowe,  Eastern  representative,  and  E. 
Slriegel,   Northwestern  representative. 

Minerva  Radio  Corp. 
The  Minerva  Radio  Co..  Chicago,  displayed  the  "Elite"' 
consolulle    in    duuiune   American    walnut,   crjuipped  with 
built-in  speaker,  and  "B"  battery  facilities;  the  "Grand" 
wall  console,  in  duo  tone  walnut,  with  built-in  speaker. 


t'allery  and  charger  compartment ;  the  "Serenade"  wail 
console,  and  the  "Distanlia  Ue  Lu-se,"  a  niahogany  table 
model.  E.  R.  Schuli,  general  manager,  was  in  charge  of 
the  exhibit,  and  was  assisted  by  P,  S.  Billings,  of  the 
sales  department. 

Rational  Co. 

The  parts  used  in  the  manufacture  of  the  Browning- 
Drake  set  and  made  by  Ihe  National  Co.  of  Boston. 
M.isE.,  formed  the  feature  attraction  at  the  latter  com- 
pany's booth.  Other  products  on  display  included  Na- 
tional velvet  vernier  dials  and  National  condensers.  C. 
Browning,  of  the  engincerins  sia/T  of  the  .Valiotia!  Co.. 
was  in  charge  of  the  exhibit. 

Gilflllan  Bros.  Inc. 
Gilhllan  Bros..  Inc.,  Kansas  City,  Mo.,  maintained  a 
tomplcle  display  of  its  neutrodyne  radio  receiving  sets, 
including  Style  GN  4,  a  table  set  finished  in  brown 
iiiahiii:aii.v  wilh  a  slanting  panel;  Style  GN-5  table 
mudcl;  Style  GN-1,  a  S-tube  table  set  with  a  vollnicter 
,  finished  in  two-tone  American  wal- 


Toi 


I  Crie 


loud  speaker,  finished  in  golden  polychrome, 
and  in  green  polychrome.  Shadow  boxes  were  used  to 
show  one  of  the  speakers  against  a  background  of  black 
xelvel  and  green  silk.  J.  A.  Pascdaeh,  sales  manager, 
was  in  chiirgc  of  the  exhiliil.  and  was  insisted  by  E.  A. 
Pearson,  ChicaKO  distributor,  and  U.  S.  Jacobscn,  of  the 
sales  department. 

Ehlert  Cabinet  Co. 

The  Ehlert  Cabinet  Co..  \Vaiikesli;>,  Wis.,  displayed  a 
pletc    line    of   radio   cabinets,    i in- iiidi dc^.-k    li:ii  =  o1c 


No. 


,  the  I 


B. 


GN-2 


table 


.Style  GN-(j,  a  console  iiodcl  finished  in  brown  mahogany 
"ilh  a  large  battery  compartment  and  equipped  with  a 
J-scalc  voltineltr.  R.  B.  McKinstry.  sales  manager,  was 
ill  charge  of  the  exhibit,  and  was  assisted  by  A.  F. 
Snyder,   and    R.  J.   McNeeley.   of   the  sales  staff. 

Gale  Radio  Laboratories 

The   Gale    Radio  Laboratories.   Chicago,  displayed  the 


table   sets,   consoleltes,   and         iiiii>,Ul<   Lli..r  . 

soles,  all  finished  in  Dugcnnt  umIliuI.  .ii.lin  !!.  t.iilcrl. 
head  of  the  firm,  was  in  charge  of  llit  di.splay,  and  WJ6 
assisted  by  Miles  Giilcttc,  of  the  salts  department. 
Electric  Storage  Battery  Co. 
The  complete  line  of  E^ide  A  and  B  storage  batteries, 
together  wilh  the  Exidc  radio  power  unit  for  A  batteries, 
was  presented  by  the  Elcctnc  Storage  Battery  Co.,  Phila- 
delphia, Pa.  The  artistic  appearance  of  the  exhibit  was 
enhanced  by  several  expensive  pictures  and  oil  paintings. 
J.  C.  Hammond,  of  the  Chicago  office,  was  in  charge  of 
the  display. 

F.  A.  D.  Andrea,  Inc. 

The  complete  Fada  neutrodyne  line  was  displayed  by 
F.   A.    D.  Andrea,   Inc.  New  York  City,  including  the 
iCoiiliiiiifd  on  page  144) 


Stop  the  Argument 

Now  and  Forever 

— as  to  which  set  or  which  loud 
speaker  is  best.  Don't  waste 
another  breath  of  energy  or 
minute  of  time  trying  to  con- 
vince prospective  customers  of 
the  merit  of  some  particular  set 
or  loud  speaker.  Prove  your 
contentions  with  a 

LIBERTY  COMPAROMETER 

And  Tube  Rejuvenator 

Don't  ask  anyone  to  take  your  word  for  it — put  the  facts 
face  up  on  the  table.  Attach  four,  three  or  two  sets  or  speak- 
ers at  one  time.  A  turn  of  the  switch  puts  anyone  of  them 
iiito  work  without  interruption.  You  can  make  a  fair,  un- 
biased, conclusive,  comparative  test  of  tone,  quality  ' and 
volume  and  at  the  same  time  you  can  determine  the  amount 
of  current  each  set  consumes. 

The  Comparometer  also  rejuvenates  tubes  and  thus  quickly 
pays  for  itself.  The  Comparometer  is  not  an  expense — 
it  is  one  of  the  best  investments  any  radio  dealer  can  make. 
A  wonderful  piece  of  advertising — a  tremendous  sales  help 
—proves  the  value  of  the  sets  and  speakers  you  handle 
beyond  all  question  and  doubt.  An  interest  arouser  that 
will  increase  sales  for  any  dealer  anywhere. 

It  IS  new  now — but  it  won't  be  long  before  the  great  majority  of 
radio  buyers  will  insist  on  a  Comparometer  test  before  making  a 
buying  decision.  It  is  protection  they  want— have  been  looking 
for  and  will  appreciate.  Be  the  first  in  your  district  to  cash  in 
on  this  "final  and  unfailing  judge  of  radio  quality."  Write  for 
complete  particulars. 
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followins  iiioiIl'Ii 
[liDVcn  Grande,  D.n^^npori  lalilc,  i\ciilrr 
Neutrola  Grande,  NtulnKcivci  Urjii.k.  : 
and  Neutroleltc.    !■.  A.   1).  Aiuircj,  ijn.'. 

Iiil)it  was  in  cIj^ivhc  uI  K-  1'.  Van  ZiU 
agcr  of  the  t-hicxiv'J  ■i"<J  '^turnt  L 

rcpresenlalive. 

Wm.  J.  Murdock  Co. 


J.  Mui 


\l  .■ 


1iibil';d  ihcir  col 
,„K  Model  "S"-! 
y -111  uMc  mode 
liarlmciil,  -M^dcl 
and  liiiturj  -loii'l 
m..di.d  rcceivct  H 


ve-lul>c  receivers,  includ- 
ivo-ione  maliogany.  Model 
speaker  ,ind  power  com- 
|ic  wiih  biiili  11  speaker 
■idcl  f)-2j,  ii  uiic-di:il  labia 


cJi.,r, 


lliilscliii 


listed    by  Frank 
sentativc,  and  Wm.   I'nclicM.  111111..1- 
NoUonBl  Lend  BnilL'ry 
Tilt  Nalioiiiii  I'-i"'  '^  '  "  '  "'  ' 

hibiled  it*  Ii'k-  -i  '        ^      ^  *  '"Viu  Vi 


llie  exhibit, 


sistcd    by    I-'.  i>- 


Conneisvine  Furniture  Co. 
The  Conner.ville  Fnrr,i.ure  Co.,  '^'.f, 
played  eight  different  .tyles  of  " 

"  in, I  H    L".  lI.iiiiiKo",  sales  mana- 

h.  L.^liil.il.    I-:.  P.  H-i>vkin.s.  viec- 


-  af  the 


set,  wei 


Hartioll  Sales  Co. 


of  tiic   Electrical  .\|)id  1  ,i ti,.,  t 

Rola  Co.-Bukcr 
The  Rola  Co.,  0;ikl^irul,  i.  ..t. 
Creator,   a   liorn-iypc  l.i- r  1 

uiid  lliu  Bola  cidjiTui  !•:■  I  ■< 
reproducer.    The  S.ll,,ri    "H  ' 


ihe  clhibil. 

The  KellogE  Swllchbonrd  A  Supply  Co. 

Tlie  Kellofc-K  S«iidibo,iid  &  Supj.ly  Co.,  Chicago,  main- 
■-,„ed  a  c.n.ple.e  d-.pl.y  ol  Kello«.-  Wave  Master  five- 
iid  coiiiiolettc  types, 


lube  receivers  111  the  ^:o>l^ole.  liible  :■ 
all  finished  in  ninhoBaiiy-  'l'''c  f^*-'"' 
lube  receiver,  with  one-dial  control,  1 
equipped  iviib  bnill-in  speaker,  was  1 
of  Ihe  display.  The  Symphony  repr 
black,  wa.  ;ilsc.  shuwn  1"  the  exhibit, 
radio  sales 


B.  F.  L. 
,alniil  < 


isolc 


I  by  ; 


iiinibti  ot  I 


Hewcofflbe-Hflwiey,  Inc. 
Ncwcumbe-Ilawlcy,  Inc.,  Cbicaao.  n"'"' 
of  loud  speaker  lioins,  manufactured  lor  many  proininenl 
rodio  firms.  Wllilfield  Prcssinser,  of  the  sales  deparl- 
menl,  was  in  cbarsc  of  the  display,  assisted  by  D.  M. 
Hawley,  factory  nialiager, 

DubUier  Conilonser  &  RBdlo  Corp. 

r  Condenser  S:  Radio  Corp,.  New  York  Cilj. 


The  Dubilic 
displayed  the  -Supcr-Uucu 
densers,  iransforin 
Dennett,   special    represenlative ;  li. 
and  II.  P.  TLderiinii.  Chicago  office 
in  chnruc  ot  Ibe  display  and  were 
of  [he  ChicaijO  office  sales  force. 

Anyllte  Eleclrlc  Co. 

The  Anylile  Eleciti.   (u.    Ii.  W.ivii 
ils  complete  line  ^■i  Ki'h'  '  'ii    iml  i' 
cliidiilK  a  console  tyv  m  ' 
speaker  and  battery  Li.iinM(iTii..iii,  .uid 
in   mahogany  and  in  i.-ioiie   « aiiiiii. 
Chicago  reprcseiilative,  was  iu  charKt 
sisied  by  members  of  the  sales  staff 
Co.,  Chicngo  distributor. 

Tlmbrelonc  Mfg-  Co. 

The  Tinih-olone  M(k  C<,..  lli.d.sick  Fall;..  N 
junction  with  Saiiiord  ncus.,  Lhiiago,  ikiHuti, 
reseiitalivcs,  displayed  the  Timbtetoiie  Ma- 
hogany and  A(i.iin  brown,  and  the  viuli"  ly\-' 
speaker.  W.  Keene  Jacksoi 
Bros,,  was  in  char^t  of  lb 
by  E.  F.  Omnn,  of  S.in 
Machine  S 

The  Machine  SptL-l-ili>  '  ' 
idayeJ  the  '  ArbiTiihuiii.,"  .i 
table  nmilcl  re..i-L.r  btii-l 
Icatlicrclic  >.-.iii>  my  '.i-f, 


nery  eliminator,  con- 
.    F.  I. 
neineer, 
lies  manager,  were 
sisted  by  members 


Ind.,  diaplliyed 
ici-eiviiig  sets,  in- 
iihuil  with  built-in 
Iwo  tabic  models 
1,.  Ii.  Grccnwoud, 
of  the  cxhibil,  as 
□  f  Stanley  Wnrten 


disphi 


.uiJ  .k-i 


ih<- 


Bros. 

Apco  Mfg.  Co. 

The  Aiico  -Mfg.  Co..  Ttovidcnce,  U.  I-,  exhibited  its 
Rectodync  "H"  hallery  eliminator,  "IJ"  kit  cliniinolor, 
A  and  1)  battery  chargers,  switches  and  dials.  W.  J.  Col- 
lins sales  nunager  of  ihe  r.iilio  division,  was  in  charge 
ot  the  diM'l^y.  ■T'd  "-^s  assisted  by  Harry  13.  Ulsen, 
Chicago  br.iii.h  manager. 

Rodgers  Radio  Co, 

Tbe  Ktiikfi-  U:hIio  Co.,  Chicago,  in  its  display,  c^■ 
hibiled  M>..U1  -M."  ■■<  Hen:ii>b-^nTKc  design  in  t«o-tolie 
American  w,)!!!!!!,  mIimIi  !•■  .1  '  luiie  sl-i  ui  n  m  <^ 

control;  .Mudt.l  X.  .1  .-lulu-  n.-fi.iver  in  Aiiiui  u  .iii  iialiiiil 
finish  with  built-in  .pe,ik,fr  and  battery  coniparlmcnl, 
.ind  a  skeleion  model  finished  in  nickel,  showing  the 
frame  work  of  the  sci.  and  Ihe  -iclion  of  the  three  pan- 
cake type  condensers.  J.  M.  Babcock,  president  and 
treasurer,  was  in  charge  of  the  exhibit,  assisted  by  F.  K. 
Moore,  secreUry  and  engineer. 

H.  L,  Schroeder 
H.    L.    Schrocder,    Chicago,    maintained    a    display  of 
radio    cabinets   conslrticled    of    black    walnut,  including 
labic  types   and  console  models   finished   in  I-lorentinc 
style    in    ebony,    rosewood,    black   and   silver,    and  old 
Duieh  silver.    H.    L.   Schrocder  was  in  charge  of  the 
exhibit,  and  >vas  assisted  by  Mr.  and  Mrs.  J.  W.  Gage, 
who  superintended  the  decorative  work  on  all  cabinetj. 
DIamoDd  T  Radio  Hlg. 
Diamond  T.  Radio  Manufacturers,  South  Bend,  Ind.,  ex.- 


Slaclt 
The  Slagle  It.idio  Co., 
line  of  I'lvc  tube  receiver 


J  table  set  luU' 
vericlirome  jianel 
ivalnul.  coiuplele 


Radio  Co. 
■I.  Wayne. 

;',  «iih  a  bu 


charg 


I   Ihe  ■ 


,  C    [-.  Sleiningei 


Wells  Bndio  Mfg.  Co. 
■,,diL.  Mig.  Co.,  Chicago,  displayed  ils  line 

intd  rjdio  ii  eiiutiic  y  receivers,  including 
it '^et  in  nvo  lone  w,iliuil:  Model  55,  a  desk 

nished  in  «:il"ul;  Model  311,  walnut  table 
,1  5(«l.  a  seli-c.niained  poiLible  «i  bl.ick 
,   L.   H.ilir.  uf  Ih.-  ^al 


,  W'el 


sidcnt,  and  Frank 
I  considerable  lime  at 


Box  I 


Colonial  Radio  Corii. 

-,.■1^    >ii    the  display  ipous 
(  ,,L|>    iiuludcd  niudcl^  JU-d; 
1:  ;      The   display  also 


ired  by  Ihe 
model  lI)-6; 
ncluded  Co- 
ihe  "MagTC 
:eplio 


the  loud  - 


,  ot  the  company  in 
president;  llowden 
WaJhinsIon.''c0iK-l  ci'.i/uK-c.  Norman  Ware,  general  sale, 
manager,  and  E.  It,  .Mct^allrcy,  assistant  sales  manager. 
A,  H,  Grebe  4  Co.,  Inc. 
Urebe  synchrcpba.c  ~e.=  .eie  P-e.ented  by  A  H  Grebe 
K:  Co..  Richmond  liill.  N.  V.  Models  on  display  in- 
cluded ihe  MUI  and  -.tveial  ^(in=»le  dcigi 
two  built-in  loud  speakers,  ii.  H.  Baker. 
York  office,  was  in  charge  ol  the  display,  which  \ 
the  general  direi 
Co.,  Grebe  jobber,  in  Lincjgi'. 

Wnlbert  Mfg.  Co. 


ihc  New 

1  of  Ihe  Manhattan  Electric  Supply 


ihe  Walbe 

,  display. 


1  gold 


;  \\"a. 


;  Fenctrol 
selectivity,  cl: 
kcl^,  Fancliie 


led.  g 


1  grea 


,  and  volume,  Umvernier  dials,  tube 
,a  lock  switches,    lloivard  M.  Dodge, 
in  tharge  of  the  display,  and  was 
by"  Frank  N.  Jones,  oi   the  sales  department. 
Huih,  president,  also  spent  some  time  at  Ihe 


Walter  M 
show. 

Pboeolx  Radio  Corp. 

The  UlU:idyne  six-lubc  receiver,  without  dials  and 
piincls,  was  icalured  in  a  very  attraciive  setting  designed 
ihc  rh..eni.v  Radio  Corp.,  manufacturer  of  this  set. 
\  coll  Kc  cMerior  was  used  and  the  distinctiveness  oi 
Ihe  d.splaj  cicaled  considerable  comment.  W.  .\  Eisen- 
hauer,  president  of  the  company  and  R.  E.  LcCault,  chief 
engineer  were  in  charge  of  the  display,  assi!lcd  by 
Robert  Himmel  of  ihe  lludson-Kosa  Co.,  Chicago  dis- 
tributor. 

Pathe  Phonograph  &  Radio  Corp. 
Three  new  Palhe  Universal  console  sets,  equipped  with 
either  the  McCulloch  lubes  or  ordinary  tubes,  formed 
ihe  basis  ot  the  exhibit  of  ihe  Palhe  Phonograph  &  Radio 
Corp..  Brooklyn,  N.  Y.  These  models  are  designated  as 
U1J5.  .1  tive-iube  set.  UI60  a  six-tube  8ei  and  U18S  a 
five-lubc  set.  OUler  products  on  display  were  Pathe 
lai.lc  luudcU  ill  five-tubc  and  six-tube  styles.  The  Pathe 
cone  speaker  was  also  displayed  and  the  exhibit  was 
under  the  direction  ot  W.  E-  Holcbkiss,  manager  of  the 
Chicago  office,  assisted  by  J.  A.  Tidmatsh  o£  the  sales 
stalT. 

J.  B,  Fergusaiii  Inc. 

The  sets  displayed  by  J.  B.  Ferguson.  Inc.,  New  York 
City,  included  the  model  8  standard  six-tube  set  and 
Ihe  model  6  console,  a  six-tubc  set  with  built-iu  loud 
speaker.  M.  Snyder,  of  the  New  York  sales  stafl,  was  in 
charge  o£  the  exhibit,  assisted  by  J.  R.  Farquharson. 
f^ales  manager  of  the  l.ennard  Lynn  Radio  Co..  Ferguson 
jobber  in  Chicago. 

Amseo   Products,  Inc. 

The  display  presented  by  Amsco  Products,  Inc„  New 
York,  featured  the  coraiiany's  line  of  radio  parts,  includ- 
ing the  new  Amsco  grid  g.iles,  straight  line  condensers, 
dials,  etc.   B.  H.  Price,  president  of  tbe  company,  was 


Nc-n 


,-k-.  N.  J.. 
achmenls. 


m.mufaclu  r 
Corp..  Chic 


M,,.-,,   iiK  bl.lnig   Llllle   Spitfire  n 

spca^^kcrs,  logcllicr  with  plionogr^ 
liumphtcy  of  ihe  Ikiiioi 


■  k  ,1-.,  li  I  ii,.  Dayton,  O.. 

id  cLrgc  W.  Walker  & 
,i  Vicmriaii  superhetero- 
sident  of  the  company, 


nd  Mei 


I  cliart:e  uf  ihi 
e.  of  the  Chicag-  oific 
Batteryloss  Radio  Corp. 

The  No-Cat-Ry  electric  .set,  made  1 
Radio  Corp..  New  York  City,  made  s 
pearance  ai  ihe  show  and  attracted  • 
lion.  The  set  is  a  live-tube  bailer y 
(rom  the  light  current,  cither  A-C  ot 
b,ittcric3  or  eliminators.  A.  L.  Kie-S 
radio  trade,  lepresenlcd  the  comp.iny 
iv.is  in  charge  of  the  exhibit. 

Crowe  Name  Plate  &  Mfg-  Co. 

The  Crowe  xNamc  Plale  &  Mfg,  Co,,  o!  Chicago, 
lained  a  displ.iy,  showing  sample  r^i 


s  lirst  public  ap- 
Dniiderable  atleii- 
e:i  sel.  operating 
D  C  and  without 
cll  known  in  the 
al    ihc  show  and 


for 


adio 


pom 


uid  naniei)lale-'.  W.  Goodwin.  ; 
11  charge  oi  the  display,  and 
Ja,-.per   and   other   members  of 


'w.is'  .rssisl"d''by  1..  R, 
the   sales  stall.    M.  C. 


Warner  Music  Co.  Opens 
New  Store  in  Youngstown 

Nei*  Establishment  to  Handle  Complete  Line 
of  Musical  Goods 

Youngstown,  O.,  December  5.— Having  out- 
grown their  former  establishment  in  the  Arcade, 
Francis  R.  and  Harry  Warner  have  realized 
their  ambition  in  giving  Youngstown  a  com- 
plete music  store  at  16  North  Plielps  street. 

The  new  store  is  unique  in  that  only  one 
agency  ot  each  musical  merchandise  line  is  car- 
ried, including  Kimball  pianos,  Stewart- Warner 
radios,  York  band  instruments,  Penzel-Mueller 
clarinets,  Peter  Pan  folding  phonographs,  etc. 

Herery  R.  Raymond  has  been  placed  in  com- 
plete charge  of  the  radio  department,  whilc 
Alice  Raymond,  Rita  Collins  and  Edna  McCur- 
ley  take  care  of  the  sheet  music  and  music 
btjoks  department,  under  the  supervision  of 
Mrs.  Warner.  The  new  store  is  known  as  the 
Warner  Music  Co. 


Oak  Park  Store  Opened 

Oak  Pahk.  III.,  December  4.— George  Sesaiier 
has  opened  a  new  radio  and  mnsic  shop  at  1103 
Chicago  avenue,  featuring  tlie  Radiola,  Atwa- 
ter  Kent  and  other  well-known  lines.  In  addi- 
tion, a  complete  line  of  the  latest  sheet  music 
and  talking  machine  records  are  handled. 

Only  17.6  per  cent  of  American  homes  arc  to- 
day enjoying  the  benefits  of  radio,  according  to 
a  survey  recently  completed  by  the  General 
Federation  of  Women's  Clubs.  In  striking  con- 
trast with  the  radio  figures,  and  indicating  the 
vast  undeveloped  field  for  the  sale  of  radio,  it 
is  interesting:  to  note  that  pianos  and  phono- 
graphs were  found  in  more  than  50  per  cent  of 
the  homes. 
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/%  fEITHER 
orBOTH] 

radio  power 

1  from  your 

house  current 


For  6-Volt  tube  sets—  sell  Socket 
Power  "B"  and  Socket  Power  "A"  in 
separate  cases.  Either  may  be  used  alone, 
but  for  one-switch  control  both  must  be 
used  together. 

For  3'Volt  tube  sets — such  as  Radlola 
Super-Heterodyne,  sell  Socket  Power 
AB."  Both  "A"  and  "B"  power  are 
built  into  one  case.  Where  customer  has 
good  storage  "A"  battery  and  charger,  sell 
Socket  Power  "B"  alone. 


Phiico  A  and  B  Socket  Powers  are  plugged  permanently 
mto  a  lamp  or  wall  socket.  They  transform  alternating  current 
into  the  smooth,  hum-free,  direct  current  necessary  for  radio 
reception. 

When   used   together,   one  switch   controls  everything — "A" 

power,  "B"  power,  even  the  radio  set  itself.  No  recharg- 
mg  to  think  about — no  dry  cells  to  replace.  Simply  snap  the 
one  switch  "ON"  and  "OFF." 

Equally  important — there  are  no  filaments  to  burn  out — no  mov- 
ing parts  to  get  out  of  order — no  hum — no  distortion — no  fall- 
ing off  in  reception  as  with  aging  dry  batteries.  Dependable  as 
the  electric  current.    Turned  on  just  like  an  electric  light. 

You  will  agree  that  any  device  that  increases  the  enjoyment  of 
radio — that  makes  radio  sets  easier,  more  convenient  and  less 
expensive  to  operate — is  bound  to  have  tremendous  sales.  Also 
to  increase  the  sale  of  radio  sets. 

Phiico  Socket  Powers  are  the  outstanding  sales  opportunity  in 
radio  this  year.  Order  now  from  your  jobber  or  wholesaler,  or 
wnte  to  us  for  complete  details. 


^his  switch 
controls 
everything 

-yourApower 
-yourB  power 
-even  the  radio 
set  itself 


Snap  it  ON  and  enjoy  your  radio 
Snap  it  OFF  and  go  to  bed 


For  storage  battery  (6-^ 
may  be  used  alone,  but  for  one 
gethcr.  Plug  the  ''B-  into  the 
Plug  tbe  "A"'  into  your  house  c 
(and  the  radio  set  as  well)  are 
Socket  Power  "A"  switch. 

Socket  Power  "B" — for  any  set — eliminates  "B"  batteries 
and  does  away  with  all  recharging  and  all  bother  and  ex- 
pense of  replacing  worn-out  dry  cells.     It  gives  better  re- 
1  than  dry  cells  because  its  voltage  does  not  fall  off 


'oU  tubes)  either  "A"  or  "B" 
witch  control  use  both  to- 
iilt-in  socket  on  the  "A", 
■rent.  Both  "A"  and  "B" 
ten  controlled  by  the  one 


vith  , 


ige. 


"A"- 


Socket 

manently  to  a  lighi 
recharging,  autom; 

Socket  Power  "A-60' 
Dating  current. 
Socket  Power 
nating  current. 
Socket  Power 
nating  current. 
Socket  Power 
nating  current. 


—for  6-volt  tube  sets — connects  pe 
;;ket,  and,  without  any  thought  aboi 
lily  supplies  "A"  battery  current, 
for 


50-60  cycle  105-125  voll  alter- 

Consumer  price  $42.50 

A-25"  for  25-40  cycle  105-125  voll  alter- 

Consumer  price  $42.50 

"B"   for  50-GO   cycle    105-125  volt  aller- 

Gonsumer  price  $47.50 

"B"   for  25-40    cycle    105-125  volt  aller- 

Consumer  price   $52.50 

For  Radiola  Super-Heterodyne  (old  and  new  models)  and 
other  3 -volt  dry-cell  tube  sets,  use  Socket  Power  "AB".  Both 
"A"  and  "B"  are  built  into  one  cabinet,  satin-finished  in 
brown  mahogany.  Connect  permanently  to  radio  set — plug 
into  a  light  socket — then  turn  radio  switch  "on"  and  let 


The 
everything. 
Socket  Power  ' 
nating  current. 
Socket  Power 
nating  current. 


;  SOCKET  POWER  switch  then  controls 

■AB"  for  50-60  cycle  105-125  volt  altet- 

Consumer  price  $65.00 

•AB"  for  25-40  cycle  105-125  volt  alter- 
CoDsumer  price  $68.50 


(Prices  complete- 


)  rectifying  tubes  to  buy) 


Philadelphia  Storage  Battery  Company,  Philadelphia 


HADIO  A  AND  B 
SOCKET  POWERS 


'hllca     a  190     builds     rccbiriablo  bilterlM. 

QUO  1)ccaii50  llioj-  nmy  bo  iiennmieDlly  ooq- 
lad  to  a,  ntdlo  tol  and  an/ely  dmrscd  In  ihB 
ns  room  iflthotit  clinntiliiK  nny  wlre.i.  EusIet 
id  tar  clieajiorl  llion  Ihti  norlodlcnl  rcnewins 
1  foHlrtng  ol  (Irr  cclh. 


Pbllco  Stuidjiril 
vaica  or  di7  oolLi.    Odij  tlS.SG. 


BBtien— 


oomplcto 


Phllco  nodlo  BaltoHea  aro  buIU  Dnrnaralc— 
DRY  but  CHARGED.  Tliclr  llto  dtw-sn't  iUrt 
imtu  you  [tour  In  tbc  dtcinjUit  Ton  bimdle 
Lhom  113  e*sllj  u  radio  [ubu  or  Vlctwla  Rco- 
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STYLE  30 

WhI.  10  Lbt. 


The  Fletcher  Cabinet  Speaker 

Contains  the  Famous  "Fletcher  Unit" 

(■■FULLY  PATENTED") 

Insuring  :  Perfect,  natural  Tone  combined  with  ample  Volume  and 
Qarity.  Our  Unit  eliminates  Metallic  and  Nasal  tones,  reduces  Static  and 
Interference  (due  to  a  patented  feature  of  construction).  It  reproduces  Low 
as  well  as  High  notes  or  Oral  tones  with  absolute  perfection.  Five  Yeah 
Guarantee.  Size;  13 inches  long,  9  inches  wide,  10  inches  deep;  solid 
Walnut  or  Mahogan}^  Tone  chamber  of  J/j-inch  thickness,  5  foot  cord  at- 
tached to  unit.  Consumer's  price,  $30.00.  High  grade  dealers  wanted  in  open 
territory. 

Immediate  Deliveries — Write  or  IFire  To-day. 
FLETCHER- WICKES  CO.  ISoU  Mam,fact„rers) 


CABINET  SPEAKER 


116  W.  lUinois  Avenue 


CHICAGO,  ILLINOIS 


Pfanstiehl  Dealers  Tie-Up 
With  Chicago  Radio  Show 

prominent  Relail  Stores  Present  the  Pfanstiehl 
Radio  Receivers  to  Public  Through  Medium 
of  Attractive  Window  Displays 


iririisLi]  dining  iIil  i'X])o.-^ifioTi. 
ri;.'  jiliolographs  show  a  dis- 
iL  M.u-liall  Field  &  Co.  dc- 
th  M..iK'l  lO-C  Pfanstiehl  0- 
ivi  t  iiitiijiyiny  a  prominent 
Miulil  S.  a  2  dial,  .S-lube 
111  llu  unlcr  forfgrouiid, 
>  .\h\'    Co.,  a  proTiiini'nt 


Tlif  CoiniiioTuvt nllii  Ectiion  Co.,  onf  of  the 
largest  electric  supply  licmscs  in  llic  coiinlry. 
also  devoted  one  of  its  Iht^c  di.^play  windows 


i^tansciefil  Display  ot  iviaisnaii  n^iu 
to  [he  Mfaiiftichl  liiic  dining  show  wcelt.    Jn  it 
ivere  iM,nul  Model  7.  Model  10,  Model  8.  Modei 
14-C,  .nid  Model  10-S. 


An  Artistic  Pfanstiehl  Display 
ers   conducted  advertising  campaigns  of  quite 
large  proportions  in  the  Chicago  daily  news- 
papers, and  llic  more  aggressive  dealers  capi- 


Fine  Kadio  Snow  lie-up 
iiiUMi-  -li^ri  ,  Incaled  on  W  :(ba-.h  .neiuie,  devoted 
MIR'  enliio  ivindow.  be.iui i liil ly  dressed  with  al- 
ii,u.ti\e  haiii^iiiys.  to  I'lanstielil  receiving  sets, 
inL-ludme  Mode!  7.  Model  10,  and  Model  S  in 
the  [orecronniJ,  ilankcd  on  the  left  by  Model 
10- S,  willi  deiiionntabic  console  stand,  and  on 
the  right  by  Model  lO-C,  In  the  rear  center 
stands  a  handsome  Pfanstiehl  art  model  of  the 


tati/ed  i 


I  aggressive  manner  upon  the  pub-  highbo 


type. 


CULTIVATE 

The  virgin  field  of  80  per  cent  of  the  popu- 
lation  of  litis  country   uhich   ouns  no 
Radio,  hv  the  sale  of  the 

HOWE 

RADIO  RECEIVER 

The  HOWE  Radio  Receiver  is  the  "Stepping  Sione"  lo  the  SALE 
of  a  T  ube  Set  because  its  nominal  cost  induces  the  man  who  is  "d>o((- 
ing  for  the  pofucl  set"  to  "get  into  the  Came."  The  HOWE  does 
more  lo  CREATE  "Radio  Fans"  than  any  other  means  of  promotion 
we  can  lliink  of. 

The  HOWE  Receiver  is  most  decidedly  NOT  A  TOY— it  Brings 
in  loud  and  clear  all  stations  v^nlhin  a  25-mile  radius,  and  has  good 
selectivity.  Its  LOW  PRICE  induces  the  non-user  of  Radio  to  "gel 
into  the  game." 


shall  be  gl<id  to  hear  from  Jobbers  and  Dealers 
are  nut  selling  the  HOWE  in  large  quantities. 


HOWE  AUTO  PRODUCTS  CO.,  120  No.  Green  St.,  Chicago,  lU. 


Frank  W.  Streich  Does 
Good  Work  for  Credit  Men 

As  Chairman  of  Music  Trades  Division  of  Chi- 
cago Association  of  Credit  Men,  He  Doubles 
Trade  Membership  in  That  Body 

Chicago.  III.,  December  5,— Frank  W,  Streich. 
of  the  United  Slates  Music  Co.,  believes  that 
when  a  man  is  appointed  as  head  of  a  committee 
he  should  take  the  job  seriously  and  endeavor  lo 
get  results.  He  practices  what  he  preaches  and, 
consequently,  as  chairman  of  the  music  trades 
division  of  the  Chicago  Association  of  Credit 
Men.  succeeded  in  more  than  doubling  the  trade 
membership  in  that  organization.  In  describing 
his  work,  '■Credit  Craft,"  the  official  organ  of 
the  Association,  said  recently: 

"Climbing  from  an  average  attendance  of 
fourteen  for  the  past  eight  months  lo  a  turnout 
of  Ihirly-onc  at  the  October  meeting  is  a  rec- 
ord which  the  music  trades  division  boasts,  and 
the  credit  for  this  success  goes  to  the  ener- 
getic chairman  of  the  division.  Frank  W. 
Streich.  of  the  United  Slates  Music  Co.  Mr. 
Slreich  was  chosen  in  September  to  lead  the 
division,  and  in  accepting  the  task  he  determined 
to  bring  the  division  lo  the  first  rank.  That  his 
efforts  will  meet  with  success  is  indicated  not 
only  by  the  large  attendance  at  division  meet- 
ings but  also  by  the  participation  of  the  mem- 
bers in  other  Association  activities.  Several 
have  become  active  in  membership  work,  with 
the  result  that  several  new  members  have  been 
credited  lo  their  efforts.  Mr.  Streich  and  Miss 
E.  E.  Powell,  of  the  Tonofone  Co.,  were  award- 
ed prizes  at  the  October  membership  meeting. 
The  division  had  a  fine  turnout  at  the  Third 
Annual  Trade  Division  Night.  Many  members 
have  affiliated  with  the  Credit  Interchange  Bu- 
reau and  many  use  the  adjustment  and  collec- 
tion departments  regularly. 


Opens  New  Store 

Walter  Gcissler  has  opened  a  general  music 
•■tore  at  124  Main  street,  Evansville,  Ind.,  with 
a  complete  stock. 
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Several  Causes  of  Inter- 
ference With  Reception 

Common  Causes  of  Interference  With  Radio 
Reception  Explained  in  Statement  of  the 
Kadio  Trade  Ass'n— Means  of  Remedying 

An  interesting  statement  giving  the  reasons 
tor  interference  with  radio  reception  which 
users  frequently  complain  of  was  recently  is- 
sued by  the  Radio  Trade  Association.  This 
statement  should  prove  instructive  to  dealers, 
as  many  of  the  complaints  received  by  them 
from  customers  are  from  causes  over  which 
they  have  no  control  and  are  not  the  fault  of 

her  the  set  or  its  acccssorii 

nt  reads: 

11^1-^*^*  ""^'^  '>f         present  day 

lys  ificd  by    ihc   seemingly    ineomprcbcnaible  opera 

ol   r.v],o  r,^ceivi„g  se,s,      This  stal 

">  Ihe  old  lin.E  ■■dycd-in-lhe-wool' 

tno^t  of  the  later  crops  of  radio 

of  iJcrsons  who  are  not  as  much  i 

SCI  works,  as  tliey  arc  in  the  qii 

selectivity,  and  the  ability  of 

tant  stntioni  .If.iny. 
To  this  latter  type  of  radio  fan  it  seems  strange  t 

 <'>--i«Mijijra  and  friends  are  able  to  get  bei 

receplion    than    Ihcy,    even   when   the  same   type    of  . 


The  state- 


;nt  may  not  apply 
idio  fan;  however, 

ed  in  why  the 

to  gel  the  dis- 


To  everyone  who  has  helped  us  in 
making  ig2^  the  best  year  in  our 
history  we  express  our  sincere  ap- 
preciation with  all  good  wishes 
for  a 
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Wc  do 


radio  I 


ception,  but  will  enumerate  a  few  o£  the  most  common 
causes  oj  trouble  and  suggest  ways  in  which  they  may 

 ^"  'rouble    experienced    is    right    in  the 

 '  motors,  such  as  those  used  with  oil 

  ».v..nection   with   refrigerating  machines, 

u|.  ..II  ficcirical  ripple  which  will  be  heard  when 
the  signal   received   is  not  strong  enough   to  drown  it 

-  '  IS  cKiremely  bad,  it  can  be  corrected  by 

-'■ «  "'IK''  or  commutator  of  the  motor,  or  by 

-  grounding  the  frame  of  the  motor.  At  other  times  a  de- 
fective bell-ringing  transformer  or  defective  or  leaking 
..Bnimg  luse  block  will  set  Up  a  continual  electrical  dis- 
charge. It  will  generally  take  an  electrician  or  a  radio 
service  man  to  locale  this  type  of  trouble. 

Some  of  the  many  common  sources  of  outside  inter- 
ference are  leaky  power  lines— defective  power  line  Irans- 
formers-bell  ringing  devices  at  telephone  exchanges- 
batlcry  chargers  of  various  kinds-X-ray  or  high  fre- 
quency generators. 

Most  of  Che  power  companies  will  co-operate  with  the 
receiving  set  owner  and  will  help  him  to  locate  his 
trouble,  if  they  think  it  is  being  caused  by  their  power 
lines  or  distribution  transformers.  In  Detroit,  the  De- 
troit Edison  Co.  keeps  several  men  busy  running  down 
complaints  of  this  kind.  These  men  have  found  that  in 
most  cases  the-trouble  was  caused  by  electrical  apparatus 
other  than  that  owned  and  conlrolled  by  the  Edison  Co. 

Defective  sign  flashes  and  street  lights  are  bad  offend- 
ers,^ and^at  times  will  cause  a  continual  clicking  in  the 

When  sets  arc  being  operated  close  to  a  busy  street 
intersection  where  there  are  a  number  of  power  lines 
a  certain  amount  of  interference  will  always  be  notice- 
able. Every  time  a  street  car  passes,  radio  waves  are 
sent  out.  This  is  caused  by  the  trolley  wheel  arcing 
where  it  comes  in  contact  with  the  trolley  wire.  As 
yet  no  way  has  been  adopted  to  correct  this  type  of 
trouble,  but  within  a  short  time  the  listening  public 
will  demand  that  the  street  car  companies  install  some 
type  of  apparatus  which  will  ground  this  type  of  radio 

In  a  few  isolated  cases   radio  broadcast  reception  ifi 
being  interfered  with  by  the  key  clicks  of  amateur  t 
niitting  stations.     Ways  have   been  found 
this  trouble,  and  we  believe  that  in  time  all  radio  in- 
spectors will   insist  that  sending  stations  adopt  means 
to  correct  this  fault  in  their  transmitters. 

Location  of  a  radio  receiving  set  or  aerial  will  also 
have  a  great  deal  to  do  with  the  successful  operation 
of  radio  receivers.  Type  and  condition  of  accessories, 
such  as  batteries,  bulbs  and  horns  also  affect  quality  of 


ccptior 


In  some  localities  it  is  impossible  to  get  high-powered 
nearby  stations,  even  when  distant  stations  come  in  with 
good  volume.  Many  theories  have  been  advanced  which 
endeavor  to  show  why  this  happens,  but  as  yet  none  of 
these  theories  has  been  generally  accepted.  A  good 
way  to  find  out  if  your  trouble  is  caused  by  an  outside 
source  is  to  turn  on  your  radio  set,  and  then  tune  it  so 
that  the  interfering  noises  come  in  (he  loudest,  then  dis- 
connect your  aerial  wire.  If  the  noises  stop  or  arS  re- 
tarded to  any  considerable  extent,  interference  is  sure 
to  be  caused  by  outside  sources  and  is  not  caused  by 
trouble  in  the  set  or  battery. 


Walter  Harris,  who  has  conducted  a  music 
store  for  several  years  in  Covington,  111.,  has 
moved  his  business  to  Danville,  111.,  and  will 
continue  to  handle  all  lines  of  musical  instru- 
ments. 


and  the  hope  that  the  new  year 
will  bring  more  happiness  than 
you  have  ever  enjoyed. 


The  Wolf  Manufacturing  Industries 

(Established  1890) 

MANUFACTURERS  OF  "MflSTERCRAFT"  PHONOGRAPHS 
AND  RADIO  CABINETS 

QUINCY,  ILLINOIS 

New  York  OMice:  17  West  42nd  Street 


Court  Fixes  Limit  of  Time 

for  Misdelivery  Claims 

The  United  States  Supreme  Court  in  a  recent 
decision  has  held  that  the  misdelivery  of  a  ship- 
ment by  a  common  carrier  is  the  same,  so  far 
as  claim  purposes  are  concerned,  as  failure  to 
deliver,  and  claims  against  carriers  for  such 
errors  must  be  made  within  the  time  limit  pre- 
scribed in  the  bill  of  lading,  which  is  six  months 
on  domestic  sliipments. 


Frank  Donovan  in  New  Post 

Cincinnati,  O.,  December  8.— Frank  Donovan, 
who  has  had  a  wide  and  varied  CKperience  in 
the  retail  talking  machine  trade,  was  recently 
appointed  manager  of  Poqiie's  Victrola  depart- 
ment. Mr.  Donovan  was  formerly  manager  of 
the  talking  machine  department  of  the  Shillito 
establishment  and  more  recently  manager  of  the 
Stewart  chain  of  phonograph  shops  in  Indian- 
apolis. 


Brunswick  Panatrope  in 

Theatre  Demonstration 

Instrument  Appears  as  One  of  Features  of  Bill- 
Plays  Tenor  Vocal  Record  to  Accompaniment 
of  Orchestra,  Proving  Volume 

Springfield,  Mass.,  December  7.— The  Bruns- 
wick Panatrope  was  given  a  demonstration  that 
presented  the  instrument  in  a  most  attractive 
light  to  the  audiences  at  the  Capitol  Theatre 
here  recently.  Through  the  courtesy  of  Forbes 
&  Wallace,  Brunswick  dealers,  the  Panatrope 
was  played  for  a  week  at  the  theatre  as  one  of 
the  regular  feature  numbers  on  the  program  and 
so  great  is  its  volume  that  one  of  its  selections 
is  a  tenor  vocal  number  with  the  Capitol  The- 
atre Orchestra  playing  the  accompaniment. 

A  new  music  store,  called  the  Moorish  Cor- 
ner, has  been  opened  in  the  Bellaire  Building, 
Cocoa,  Fla.,  by  Arthur  Salton,  who  will  handle 
pianos,  phonographs  and  musical  accessories. 
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Newspaper  Campaign 


To  localise  the  national  magazine  ad' 
vertising  now  reaching  millions  of 
people  everywhere,  the  Kolster  news' 
paper  campaign  in  leading  cities  has 
begun. 

Dominating  space  in  magazines. 
Dominating  space  in  newspapers. 

This  is  the  Kolster  poHcy  of  ' cooper' 
ating  with  Kolster  dealers — every' 
thing  is  being  done  to  sell  the  public 
and  to  make  easy  sales  for  Kolster 
dealers. 

In  both  the  magazine  and  newspaper 
advertising,  the  public  is  urged  to 
visit  a  Kolster  dealer. 


F.  T.  C.  executives  appreciate  the  im' 
portance  of  the  dealers  success — 
hence  constant  plans  to  help  him  to 
the  limit. 

This  newspaper  campaign  is  but  one 
of  many  supports  offered  Kolster 
dealers. 

The  Kolster  proposition  is  built 
around  profit  for  the  dealer. 

Learn  about  it.  Learn  what  it  offers 

you. 

Write  today. 

Federal  Telegraph  Company 

(of  California) 

Woolworth  Building,  New  York  City 


This  sales  feature  — 
simpli6ed  control — 
is  winning  nation-wide 
interest.  Kolsters  give 
the  dealer  countless 
selling  arguments. 


ISO 
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Test  Reception  Conditions 

With  Thompson  Minuet 

Distributors  and  Dealers  Gather  Daily  Reports 
on  Radio  Broadcasting  Stations  and  Supply 
Data  of  National  Interest 

In  an  attempt  to  check  reception  conditions 
throughout  the  country,  the  R.  E,  Thompson 
Mfg.  Co.  has  enlisted  the  support  of  its  dis- 
tributors and  dealers  in  gathering  daily  reports 


"The  Minuet" 
on  broadcasting  stations.  These  reports  cover 
conditions,  number  of  stations  logged  and  qual- 
ity of  reception  and  desirability  and  diversity  of 
programs. 

The  majority  of  ihese  records  are  founded  on 
the  use  of  the  new  Thompson  Minuet  model, 
Invariably,  distributors  and  dealers  have  selected 
this  model  on  account  of  ihc  ease  of  selectivity 
and  the  simplicity  of  logging.    So  far  the  rec- 


ords show  that  'the  Minuet  has  brought  in  as 
many  as  scvciity-six  stations  in  one  evening, 
reaching  out  about  fifteen  hundred  miles. 

One  distributor,  in  describing  his  evening  ex- 
perience with  the  Minuet,  said:  "As  one  would 
sweep  a  large  searchlight  over  the  country,  so 
docs  one  swing  a  single  lever  on  the  Minuet, 
bringing  in  one  station  following  the  other  in 
rapid  succession. 

R.  W.  Porter,  vice-president  and  general  sales 
manager  of  the  R.  E.  Thomp^ion  Mfg.  Co., 
states  the  best  record  he  has  achieved  was  to 
get  thirly-two  Stations  in  a  minute's  time  on  the 
Mmuet. 

Mrs.  Leslie  C.  Wiswcll,  wife  of  the  president 
of  the  Wiswcll  Radio  Corp.,  exclusive  Thompson 
distributor  for  Chicago  and  mid-West,  had  her 
enthusiasm  aroused  over  the  reports  of  her 
husband  on  the  activities  of  the  Thompj^on 
Minuet  and  carried  out  a  series  of  tests  of  her 
own.  Her  reports  covered  twenty-nine  sta- 
tions, including  Houston,  Texas.  New  Orleans, 
Atlanta,  Waco,  Dallas,  Los  Angeles,  San  An- 
tonio, Fort  Worth,  Kansas  City.  Pittsburgh  and 
a  number  of  others. 

Mrs.  Wiswell's  comment  on  lone  quality  was 
particularly  interesting  inasmuch  as  she  has  ap- 
peared on  the  concert  stage  and  could  speak 
from  wide  experience. 

All  stations  were  pleasantly  audible  at  a  dis- 
tance of  12  feet.  The  remarkable  and  bighly 
t;ratifying  ihing  about  the  whole  business  wiis 
not  the  fact  that  the  distant  stations  come  in,  but 
that  the  musical  quality  of  the  tones,  both  bass 
and  treble,  are  so  natural,  the  definition  so  sharp 
and  the  overtones  so  beautifully  real.  The 
brasses,  wood  winds  and  string  instruments 
seem  equally  taken  care  of  as  to  pitch,  reso- 
nance and  timbre.  This  is  unusual  in  tone  re- 
production. 


G.  J.  Gist  recently  joined  the  staff  of  Walter 
S.  Gray,  San  Francisco,  Cal.,  and  is  in  charge 
of  the  wholesale  distribution  of  Okeh  and 
Odeon  records. 


Attorney  General  Urges 
Changes  in  Bankruptcy  Law 

In  Annual  Report  to  Congress  Attorney-Gen- 
eral Sargent  Suggests  Changes  in  Criminal 
Statutes  Relating  to  Bankruptcies 

Washinctom,  D.  C',  December  10.— Legislation 
inodi/ying  the  criminal  statutes  relating  to 
bankruptcies  is  strongly  urged  by  Attorney- 
General  Sargent  in  his  annual  report,  just  sub- 
mitted to  Congress.  It  should  be  made  an  of- 
fense to  conceal  assets  not  only  from  the  trus- 
tee as  now  provided  by  the  bankruptcy  act,  but 
also  from  creditors  in  composition  cases  or 
from  any  officer  of  the  court  charged  with  con- 
trol or  custody  of  property,  it  is  declared.  The 
prohibition  against  concealment  should  also  be 
extended  to  all  persons,  and  not  only  to  the 
bankrupt,  as  is  the  practice  under  present  con- 
ditions. 

Under  existing  law,  criminal  prosecutions 
under  the  bankruptcy  act  must  be  brought  with- 
in one  year.  This  is  felt  by  the  Attorney-Gen- 
eral to  be  too  short  a  period  and  that  it  un- 
questionably has  defeated  justice  in  some  cases. 
An  extension  of  the  period  of  limitation  to 
tlirec  years  is  urged,  together  with  application 
of  the  provisions  regarding  persons  fleeing  from 
justice. 

"A  notable  increase  has  been  observed  in  vio- 
lations of  the  bankruptcy  act,"  the  report  com- 
ments. "During  the  past  fiscal  year  fifty-four 
more  cases  were  reported  for  investigation  than 
during  the  previous  fiscal  year.  The  result  of 
the  work  of  the  bureau  of  investigation  in  in- 
vestigations of  violations  of  this  character  is 
shown  in  the  recovery  of  property  which  was 
returned  to  the  various  trustees  for  the  benefit 
of  creditors  totaling  more  than  $300,000  and  the 
imposition  of  fines  in  the  total  sum  of  $20,375, 
and  sentences  for  violations  of  this  act  totaling 
135  years,  an  increase  of  eighty-four  years  over 
the  previous  fiscal  year." 


Jobbers  Dealers 
Sales  Representatives 

write  for  particulars  regarding  the 


PHONOGRAND 

The  introduction  of  this  type  of  phono- 
graph has  developed  an  entirely  new 
field  for  the  sale  of  talking  machines. 
Wherever  it  has  been  shown,  it  has 
proved  a  rema^rltable  seller.  We  desire 
to  secure  representatives  who  have  a  fol- 
lowing in  the  trade. 


A  product  which  is  the  result  of  twenty-five  years'  piano 
manufacturing  experience. 


List  Price  $125 


Fuehr-Stemmer  Piano  Co. 

1932-34  Wentworth  Ave. 
Chicago,  Illinois 


December  15.  1925 
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Holiday  Demands  Keep  All  Factors  of 

the  Trade  in  Quaker  City  Territory  Busy 


AU  Lines  Enjoy  Satisfactory  Increase  in  Demand 
—New  Models  of  Leading  Manufacturers 


as  Holiday  Buyers  Throng  Shopping  Districts 
Heaviest  Demand — Activities   of  Month 


Philadelphia,  Pa.,  Deceniber  9.-Thc  merry 
whirl  of  holiday  shopping  has  been  responsible 
for  the  humming  business  that  has  been  prevail- 
ing in  the  talking  machine  industry  within  re- 
cent weeks.  While  there  has  been  a  most  no- 
table improvement  in  the  trade  ever  since  the 
Fall  days  began,  its  extension  during  the  past 
month  and  with  these  early  days  of  December 
has  been  of  an  impressive  character  and  leads 
the  dealers  to  look  forward  to  the  greatest  hol- 
iday season  experienced  since  the  post-war  pe- 
riod. Not  only  arc  the  sales  of  talking  machines 
growing,  but  sales  of  accessories  are  also  gain-  . 
ing.  Records  have  been  moving  in- especially 
heavy  volume  and  many  jobbers  report  that 
sales  for  the  past  few  weeks  will  top  any  sim- 
ilar period  within  recent  years. 

From  present  indications  the  talking  machine 
trade  will  partake  of  its  old-time  popularity  as 
one  of  the  sources  for  generous  patronage  of 
those  seeking  appropriate  Christmas  gifts.  The 
newest  types  of  machines  have  been  strong  fac- 
tors for  the  promotion  of  interest  in  the  indus- 
try. So  heavily  oversold  are  the  jobbers  on  the 
new  types  introduced  within  recent  months  or 
weeks  that  dealers  cannot  secure  their  full  quota 
of  orders. 

Heavy  Ordering  of  the  Orthophonic  . 

While  the  retailer  is  being  besieged  with  or- 
ders for  the  newest  of  the  Victor  products — the 
Orthophonic— the  distributors  are  in  a  quandary 
as  to  the  solution  of  the  problem  to  supply  the 
demand.  With  the  retailer  clamoring  for  more  of 
the  new  types  and  the  factory  greatly  oversold 
the  jobber  is  having  his  own  difficulties  in  pleas- 
ing customers.  It  has  been  necessary  to  ship  to 
each  dealer  a  portion  only  of  his  orders  so  that 
all  may  be  given  a  fair  deal  and  not  be  caught 
short  of  goods.  Both  the  local  distributors,  the 
wholesale  department  of  H.  A,  Weymann  & 
Son  and  the  Philadelphia  Victor  Distributors, 
Inc.,  are  doing  their  level  best  to  serve  all  pa- 
trons and  are  limited  in  shipments  because  of 
the  congestion  at  the  Camden  factory. 

Louis  Buehn  Comments  on  Shortage 

In  commenting  on  the  present  shortage  of 
Orthophonies  and  expressing  the  distributors' 
situation  in  the  matter  President  Louis  Buehn, 
of  the  Philadelphia  Victor  Distributors.  Inc., 
says  he  believes  the  dealers  should  realize  it  is 
impossible  to  reap  the  rich  harvest  which  even- 
tually will  follow  the  marketing  of  the  new  talk- 
ing machine  in  so  short  a  time.  He  feels  the 
Victor  Co.  has  accomplished  wonders  in  getting 
out  so  large  a  quantity  as  it  has  within  so  brief 
a  period  of  manufacture  of  the  new  product  and 
that  with  the  many  handicaps  brought  about 
by  the  temporary  closing  down  of  the  factory 
shortly  before  the  new  instrument  was  an- 
nounced and  the  consequent  breaking  in  of 
many  new  workers  to  replace  those  who  went 
elsewhere  at  the  time  of  the  closing,  and  the 
fact  that  ail  the  parts  had  to  be  designed  and 
dies  cut  and  other  factors  of  production  per- 
fected within  a  few  months  it  has  been  a  mar- 
velous achievement  for  the  Victor  Co.  in  pro- 
ducing the  great  number  of  these  machines 
which  it  has  been  called  on  to  turn  out  ever 
since  they  were  introduced  to  the  public. 

Among  the  visitors  from  out  of  town  who 
stopped  at  the  Philadelphia  Victor  Distributors, 
Inc.,  to  request  larger  shipments  of  the  new 
Orthophonic  were  William  Holland,  Robelen 
Piano  Co..  Wilmington,  Del;  M.  F.  Malarky. 
Pottsville,  Pa,;  H.  B.  Mowers,  manager  of  the 


F.  Hayes  Harmon  store,  Waynesboro,  Pa.;  S. 
S.  Christie,  Christie  Jewelry  &  Music  Shop, 
Bangor,  Pa.,  and  C.  E.  Costerbader,  Palmer- 
ton,  Pa, 

Expect  Big  Holiday  Record  Sale 
With  the  booming  business  of  tlie  new  Ortho- 
phonic tlie  record  department  of  the  wholesale 
Victor  talking  machine  division  of  H.  A.  Wey- 
mann &  Son,  1108  Chestnut  street,  has  shown 
an  increase  of  more  than  50  per  cent  during  the 
past  month.  Manager  Charles  W.  Bahl,  of  the 
wholesale  talking  machine  division,  reports  that 
the  Christmas  list  has  been  well  patronized  this 
season  and  that  from  present  indications  there 
will  be  a  record-breaking  holiday  demand  for 
all  the  popular  numbers  of  the  Victor  discs. 
Tie-up  With  Artists 
Simultaneous  with  the  appearance  of  the  Eight 
Victor  Artists  in  this  city,  the  dealers  tied  up 
with  an  advertising  campaign  featuring  the  rec- 
ords of  the  well-known  octette.  The  Victor 
Eight  were  headlincrs  at  the  Fox  Theatre  dur- 
ing the  first  week  of  December  and  the  local 
dealers  were  able  to  clean  up  profitably  on  the 
records  made  by  these  artists. 

New  Portable  Firm  Organized 
An  entirely  new  organization  with  a  person- 
nel long  identified  with  the  talking  machine  in- 
dustry has  been  added  to  the  Quaker  City  trade. 
It  is  the  Eurnar  Mfg.  Co.,  with  headquarters  at 
412  Brown  street,  whose  product  will  be  pop- 
ular priced  portables.  The  new  concern  has  at 
its  helm  two  former  associates  of  the  Quality 
Mfg.  Co,,  formerly  engaged  in  the  production 
of  a  toy  talking  machine  before  the  destruction 
of  its  West  Philadelphia  manufacturing  plant 
last  June.  They  are  M.  S,  Rankin,  president 
and  general  manager,  and  Harry  Rubin,  treas- 
urer and  sales  manager.  Mr.  Rankin  brings  to 
the  firm  his  experience  of  more  than  a  quarter 
century  association  with  the  practical  side  of 


talking  machine  manufacturing,  having  been 
connected  with  the  staffs  of  the  Victor,  Colum- 
bia and  other  companies. 

Changes  at  Pennsylvania  Dist.  Co. 
In  keeping  with  its  advancing  business  the 
Pennsylvania  Phonograph  Dist.  Co.  has  been 
obliged  to  take  over  larger  quarters  with  display 
rooms  in  its  branch  offices  and  in  its  Quaker 
City  headquarters  in  the  Jefferson  Building.  1015 
Chestnut  street.  The  new  local  headquarters 
have  been  removed  from  Room  200  to  Suite 
603-604  Jefferson  Building,  where  will  be  the 
executive  offices  of  Vice-President  and  General 
Manager  John  L,  DuBreuil  and  his  assistant, 
S.  J.  Endres,  who  covers  south  Jersey  and  Del- 
aware, after  having  been  in  charge  of  the  Pitts- 
burgh district  for  the  past  year,  and  L.  E.  Hil- 
duser,  now  added  to  the  Quaker  City  forces,  to 
cover  outside  territory  from  beyond  Philadel- 
phia to  Altoona.  The  Pittsburgh  offices,  under 
the  new  representative.  Paul  F.  Murray,  who 
formerly  covered  that  section  for  the  Victor  Co., 
have  been  enlarged  in  keeping  with  the  local 
headquarters.  There  also  has  been  assigned  to 
the  Smoky  City  branch  a  suite  of  offices  for  the 
display  of  the  Sonora  products  on  the  ninth 
floor  of  the  Wabash  Building,  the  firm  having 
removed  from  Room  405  to  the  larger  quarters 
in  Number  917.  Changes  in  the  Cleveland  dis- 
trict have  been  effected,  the  Pennsylvania  Co. 
having  taken  over  the  business  of  distributor 
for  the  Sonora  products  from  the  Ohio  Musical 
Sales  Co.  and  placing  in  charge  of  its  new  of- 
fices at  747  Chester  avenue.  Cleveland,  S, 
Townsley,  who  will  cover  Ohio  and  Kentucky 
through  the  branch.  These  changes  were  ne- 
cessitated by  the  growing  demand  for  all  the 
Sonora  products  and  including  the  Sonora 
radio,  new  High  Boy  models  of  the  Sonora  ra- 
dio with  its  allied  products,  the  Sonora  phono- 
graphs, console  speakers  and  radio  combina- 
tions. Many  new  dealers  have  been  added  to 
the  list,  with  such  well-known  establishments 
as  Wanamakcr's.  Strawbridge  &  Clothier  and 
Snellenburg's,  featuring  the  combinations  in  ad 
campaigns  during  the  month. 

Panatrope  Received  With  Enthusiasm 
A  warm  reception  was  given  the  newest  of 
{Coiiliiiiied  01'  papc  li2)  


RADIO 


All  Good — None  Better 


PENN  PHONOGRAPH  CO. 

Wholesale  Distributor 
913  Arch  Street  Philadelphia,  Pa. 
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Brunswick  inventions,  which  made  Us  appuar- 
niice  on  the  local  market  during  ihc  niunlli  ivlicn 
Ihe  trade  and  the  public  were  given  dcnioiislra- 
lions  of  the  Panatropc,  under  the  direction  of 
the  local  branch  of  the  Brunswick  Co.  Tlie 
first  of  the  concerts  was  held  at  tlio  Sylvania 
Hotel,  when  the  local  branch,  under  Manager 
E.  B.  Shiddell,  was  host  to  the  dealers  at 
lunclieon,  with  several  hundred  patrons  joining 
at  the  festive  board  to  celebrate  Ihc  advent  of 
this  latest  of  electrical  achievements.    H,  Em- 
erson Yorke,  of  the  Metropolitan  offices  and 
Eastern  sales  promotion  manager,  presided  and 
explained  the  recording  and  reproduction  of  llic 
electrical  arrangement,  and  its  vast  range  over 
that  of  the  piano  or  other  musical  device,  giv- 
ing demonstrations  in  classical   renditions  to 
portray  the  true  qualities  of  the  new  type  ma- 
chines and  records.    Others  who  assislcd  at  the 
concert  were  Frank  Espcy,  W.  R.  Cunningham, 
W.  J.   I.orerii^o,  Joseph  Callalian,  and  Harry 
IJeach,  Eastern  sales  manager.    Thousands  of 
Peiinsylvanians  were  given  an  opportunity  U.> 
hear  the  marvels  of  llie  newest  Brunswick  prtjd- 
uct  when  concerts  were  held  in  various  sections 
of  Ihc  district  under  the  supervision  of  W.  J. 
Lorenzo,  local  representalive.    In  Scranlon.  Ihc 
Town  Hall  was  crowded  with  2,500  at  eacli  of 
four  concerts  given  in  conjunction  with  tlie  lo- 
cal dealers.    In  Wilkcs-Barre.  Ihe  MacWilliani'^ 
Department  Store  gave  ils  exhibiliori  to  .'^evornl 
thousand,  while  at  Reading  Ihe  HaiinuTi  Mn^ic 
House  and  Reifsnyders,  inc.,  were  the  s-cencs  of 
enthusiastic  acclamation  over  the  I'anatropc  and 
there  was  an  equally  happy  assembly  of  Tuore 
than  3,000  in  the  stores  of  Ponieroy,  Inc.,  the 
J.  H.  Troup  Music  Co.,  and  the  Regal  Co.  at 
Harrisburg.      In     Philadelphia  Snelienburg's. 
Wanamakcr's,  and  the  Slrawbridgc  &  Clothier 
stores  held  demonstration  concerts  with  from 
5(10  to  700  attendants  at  each. 
Everybody's  Enjoying  Holiday  Prosperity 
Everybody's  Talkinq  M.ulniH-  Co,  SIO  Ardi 


GUARANTEE  PORTABLE 

RETAILS  FOR  $25.00 

Each  and  every  machine 
guaranteed  unconditionally. 


BPBCIFICATIONS: 

I.  Tcili'iir  I.PiilliPr  Cu«e. 

■i.  Slaniliiril  llolnrmiin  Motur. 

3.  I'lnys  Two   10"  Itrcordn. 

4.  Slnmliiril  Tnpi>r  Tone  Ami. 

5.  SrecliiUy  Louil  Itoproducrr. 
G,  Device  tor  CiirryliiE  Ilecortls. 

7,  Machine  IVlll  Vlaj  12"  RpcoraB. 

R,  PitlontPil  "Non-SpUl"  Nooille  Oup, 

10,  tVclRliH  14Vi  Ibi. 


Costs  you  $10.50 


GUARANTEE  TALKING  MACHINE  SUPPLY  CO. 

109  N.  Tenth  Street  PHILADELPHIA 


B^^^^BB^ Write  for  our  latest 

prospcrily  now  dominating  the  industrial  world 
Willi  working  hours  prolonged  to  twenty-four 
hours  a  day  and  with  doubled  forces  tlic  firm  is 
endeavoring  to  speed  up  deliveries  so  that  its 
dealers  and  distributors  may  not  be  delayed  in 
their  holiday  orders.  November  was  a  record 
month  for  the  Okch  and  Odeon  record  sales 
niid  Duccniber  slarlcd  off  witli  even  prcatcr 
,  .„id  in>  r.Msrd  Ihimucsv    Tw-.  hiv  hil' 


Main  Spring)  ChartB.i^^B«-^HBa 

■made  especially  for  Ihe  firm  were  ihc  Okeh's 
recording  of  "18th  Street  Strut"  and  Ihe  "'South 
Street  Blues,"  by  Benny  Moten's  Kansas  City 
Orchestra.  Christmas  selections  have  been  big 
sellers  in  the  Odeon  list.  The  Adlcr-Royal  com- 
binations of  phonographs  and  radio  have  been 
most  heartily  endorsed  by  the  gift-buying  pub- 
lic, and  dc:ders  have  been  enjoying  a  lucrative 
:uIvriiK.'  holiday  dcm.tud  for  these  tyjies.  With 


*^<j|N  the  eve  of  what  [promises  to  be  a  particularly 
strofS  Orthophonic  Victrola  year  we  pause  to  ex- 
tend  our  hearty  greetings  of  the  season. 

We  appreciate  the  patronage  and  co-operation  of  our 
dealers  in  the  past  and  pledge  ourselves  to  the  maintenance 
in  the  future  of  the  same  high  grade  service  which  has 
always- characterized  Weymann  Victor  service. 


Yours  for  a  big  Orthophonic  year^ 


"HIS  MASTER^,  VOICE" 


H.A.WEYAiAAfJN  &  SOJV,lNC. 

I106  Chestnut  Street  -  Pliilactelphia ,  Pa. 

VICTOR  WHOLESALERS 
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I'c  advcnl  of  il.c  New  Year  there  will  be  ex- 
tensive devclopmo.ts  in  Everybody's  plans  for 
co-operating  witli  i(s  dealers  and  distributors 
througl,  broad  advertising  and  publicity  cam- 
paigns for  all  its  lines  of  manufacture  in  ll.e 
"onest  Quaker  parts  and  accessories  and  for 
Ihc  Okeh  and  Odeon  and  Adler-Royal  products, 
Ihc  Honest  Quaker  products  arc  to  be  aug- 
menred  by  many  new  articles  to  keep  pace  with 
the  newest  types  of  macliines  that  now  arc  be- 
ing niarketcd. 

J.  A.  Fischer  Co.  Service 
While  the  sales  representatives  of  the  J.  A. 
I'lscher  Co,  cover  the  country  during  the  com- 
ing weeks  there  will  be  shown  the  newest  of  serv- 
ice features  adapted  for  the  repair  departments 
and  manufacturing  branch  of  the  industry  in  the 
form  of  a  Spring  Lhart  showiny  all  the  lypcs 
and  sues  of  springs  used  in  the  inannfacinrc  of 
lalking  machines  and  phonographs.  This  new 
Lhart  was  compiled  al  headquarters  here.  730 
Market  street,  under  the  supervision  of  Julius 
A.  Pischer,  head  of  the  firm.  U  is  issued  as  a 
supplement  to  the  recently  compiled  complete 
catalog  of  parts  and  is  printed  in  two  tones  of 
red  and  blue,  designed  to  show  most  distinctly 
against  the  background  of  old  ivory  paper.  It 
contains  much  valuable  information  for  the  re- 
pair department  and  its  compilation  is  of  such 
a  character  that  it  is  readily  accessible  for  the 
repair  man,  giving  sizes,  types  and  uses,  with 
Iheir  adaptability  for  any  particular  or  general 
nsaiic.  The  Valley  Forge  main  springs  manu- 
factured by  the  firm  have  been  going  briskly 
ajong  with  the  trade's  activities  and  in  Hic  New 
Year  there  will  be  effected  expansions  in  line 
with  the  progress  of  the  company  in  these  ac- 
cessories. Among  the  callers  during  the  month 
at  headquarters  here  was  William  Braiterman, 
of  the  firm  of  Braiterman  &  Fedderman,  Balti- 
more, distributors  of  the  Valley  Forge  line. 
New  Columbia  Records  Aid  Sales 
Recognition  of  the  quality  of  the  new  records 
-'•--'i  the  Columbia  Phonograph  Co.,  Inc.  has 
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A  VELVALOID  RECORD  CLEANER  WITH 
HOLIDAY  GREETINGS  costs  no  more  than  a 
good  card  and  think  of  the  difference  in  RE- 
SULTS. 

\y«  have  a  wonderful  new  Xmas  dcsian  lhat  will  be  Iteaiurcd  by 


■-'"iplcs  to  Jobbers  aiid  Ibcir  salcaraen. 

V  Vi^lvaloid  Record  Cle.iner  should  be  a  ynrl  of  every  Talking 
M  ti  liiiie  and  combination  Radio  sold." 

Order  direct  or  Ihroitgh  your  jobber  but  do  it  curly 

PHILADELPHIA  BADGE  CO.,  Manufacturers 

942  Market  Street  Philadelphia,  U.  S.  A. 


been  making  within  recent  limes  has  been  re- 
sponsible for  Ihe  growth  of  business  in  the  Phil- 
adelphia headquarters  at  50  North  Sixth  street, 
under  the  management  of  A.  J.  Heath.  As  a 
result  of  this  appreciation  of  the  merits  of  the 
new  records  patronage  is  fast  developing.  One 
of  the  firms  returning  to  the  Columbia  list  dur- 
ing the  month  was  the  Keystone  Furniture 
Co.,  of  Lancaster,  Pn.  The  Columbia  Co.  has 
been  meeting  with  broadest  sales  in  the  agri- 
cultural districts  of  central  Pennsylvania.  The 
full-page  ad  which  has  been  appearing  in  the 
Evening  Bulletin  newspaper  throughout  the 
past  month  has  stirred  up  much  interest  in  the 
Columbia,  with  excellent  results  lo  ihc  retailers 
in  the  form  of  increased  demand  for  records. 
The  dealers  have  been  tying  up  with  the  ap- 
pearance here  of  William  A,  Kennedy,  popular 
Irish  tenor,  wlip  has  been  making  a  hit  in  vaude- 
ville in  the  Minstrel  Boy,  and  his  records 
have  been  among  the  month's  sellers  in  the  Co- 
lumbia slocks.  He  made  the  round  of  the  trade 
for  a  personal  call  on  the  dealers,  chaperoned 
by  Assistant  Manager  J.  J.  Doherty,  of  the 
Quaker  City  branch. 

Cheney  Sales  Corp.  Busy 
Holiday  sales  of  the  Cheney  Sales  Corp.  have 
been  chiefly  for  the  Thermiodyhe  and  the  Re- 
ceptor— or  super  power  radios,  and  headquar- 


ters in  the  Jefferson  Building,  1015  Chestnut 
street,  have  been  alive  with  the  larger  patronage 
that  has  resulted  within  the  past  month.  These 
Cheney  products  have  been  well  received  all 
over  the  country  and  particularly  in  New  Eng.- 
land,  where  George  Dunbar  Shewell,  Jr.,  is  in 
charge  of  the  territory,  with  headquarters  in  the 
Hub,  He  made  a  flying  trip  to  Philadelphia  lo 
spend  Tlianksgiving  with  his  father.  President 
George  D.  Shewell,  and  other  members  of  the 
family  residing  here. 

Secures  Larger  Territory 

Having  for  many  years  covered  southern  New 
Jersey  for  the  Penn  Phonograph  Co,,  John  Ea- 
gan  has  been  assigned  to  a  larger  district  as 
representative  of  the  firm.  There  has  been  added 
lo  his  sales  field  that  part  of  Pennsylvania  ex- 
lending  from  Philadelphia  to  Bethlehem,  where 
he  wilt  feature  the  company's  specialties,  the 
Zenith,  Jewett  and  Fada  Radios. 

Everybody's  T.  M,  Co,  Expands 

Again  it  has  become  necessary  to  expand  the 
office  space  of  Everybody's  Talking  Machine 
Co.  of  this  city.  The  partition  has  been  moved 
to  reach  the  very  entrance  of  the  warerooms. 
Through  the  use  of  its  catalog  and  intensive 
mail  follow-up  Everybody's  Talking  Machine 
Co.  has  generated  a  great  volume  of  sales. 
(Coiiliiiucd  0)1  {'age  154) 


It  is  entirely  fitting  at  tiiis  holiday  season  to  turn  our 
thoughts  from  the  ordinary  daily  tasks  to  higher  things. 

We  take  this  opportunity  of  expressing  our  apprecia- 
tion to  the  many  VICTOR  DEALERS  who  have  helped 
so  much  to  make  this  for  us  so  satisfactory  a  year.  We 
wish  you  all 

a  iWcrrp  Cftrifitmas 

anb 


Philadelphia  Victor  Distributors,  Inc. 


835  Arch  Street,  Philadelphia,  Pa. 


m. 
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S.  Fingrutd  and  Philip  I.  Grabuski  are  in- 
tensively developing  the  sales  of  this  company 
and  it  is  reported  that  the  present  Fall  season 
has  eclipsed  all  others  in  sales  volume.  This 
sales  increase  is  noticeable  in  all  departments 
of  the  company,  including  Honest  Qujiker  main 
springs  and  repair  material,  Okeh  and  Odcon 
records  and  Adicr-Royal  phonographs. 

Strong  Demand  for  Guarantee  Portable 
Regular  night  work  is  reported  by  William 
H.  Posncr  to  have  become  a  necessity  in  order 
for  the  Guarantee  Talking  Machine  Supply  Co. 
of  this  city  to  fill  orders  being  received  for  the 
Guarantee  portable.  Although  business  in  talk- 
ing machine  repair  material  continues  to  be  sat- 
isfactory the  big  business  of  ihe  company  at 
the  present  time  is  in  the  Guarantee  portable. 
J.  A.  Fischer  Publicity  Resultful 
The  recent  publicity  of  the  J.  A.  Fischer  Co. 
in  the  columns  of  The  Talking  Machine  World, 
consisting  of  the  publishing  each  month  of  one 
specimen  page  from  the  large  Valley  Forge  cat- 
alog of  talking  machine  springs  and  repair  parts 
which  arc  produced  by  the  company,  is  proving 
resultful.  This  publicity  has  visualized  rot  only 
the  wide  scope  of  material  gathered  in  this 
catalog  but  also  reproduces  these  parts  with  re- 
markable fidelity, 

J.  A.  Fischer,  president  of  the  company  which 
bears  his  name,  reports  that  the  results  of  this 
advertising  have  been  very  satisfactory.  In- 
quiries from  dealers  and  distributors  who  have 
seen  these  specimen  pages  have  been  received 
from  every  State  in  the  Union  and  from  many 
foreign  countries  as  well.  Through  the  efficient 
follow-up  system  employed  by  the  J.  A.  Fischer 
Co.  these  inquiries  are  rapidly  developing  into 
real  orders.  President  Fischer  reports  excep- 
tionally good  business,  pointing  out  that  the 
volume  of  sales  for  the  month  of  November  was 
about  100  per  cent,  over  the  previous  month. 
Messrs,  I.  Epstan  and  N.  Witlin  are  still  on 


the  road  and  continue  to  send  in  substantial 
orders  and  many  names  of  new  dealers  which 
have  been  added  to  the  list. 

Heavy  Ordering  of  Velvaloid  Cleaners 

J.  Abrahams,  of  the  Philadelphia  Badge  Co,, 
reports  that  this  company  has  received  a  num- 
ber of  orders  from  talking  machine  dealers  for 
the  Velvaloid  record  cleaner  with  the  Christ- 
mas design.  Other  dealers  are  using  the  Vel- 
valoid as  a  resale  article,  making  use  of  the 
various  attractive  designs  that  are  controlled 
by  the  Philadelphia  Badge  Co, 

Sends  Optimistic  Message 

Samuel  Fingrutd,  vice-president  and  treasurer 
of  Everybody's  Talking  Machine  Co.,  Inc, 
Philadelphia,  Pa.,  recently  addressed  a  particu- 
liirly  opiimislic  message  to  ihe  trade  in  what  is 
described  as  the  first  of  a  series  by  the  makers 
of  Honest  Quaker  products.  The  first  letter 
was  upon  the  subject  of  maintenance  of  quality. 


Atwater  Kent  Is  Again 

Adding  to  Floor  Space 

Philadelphia   Radio  Manufacturer  Finds  New 
Twelve-Acre  Factory  Inadequate 

Philadelphia,  Pa.,  December  7. — Hardly  had 
the  builders  teased  work  on  the  first  addition 
to  the  big  At  water  Kent  factory  on  Wissa- 
hickon  avenue,  this  city,  when  another  substan- 
tial addition  was  found  necessary  to  provide 
ample  manufacturing  floor  space  to  meet  the 
urgent  demand  of  a  rapidly  increasing  business. 

The  original,  or  central  portion  of  the  plant, 
was  occupied  in  August,  1924.  This  was  soon 
outgrown  and  a  large  addition  facing  beautiful 
little  Fcrnhill  Park  was  immediately  erected. 
This  was  occupied  during  July,  1925,  giving  the 
company  a  total  floor  space  of  approximately 
twelve  acres.     In  the  meantime,  the  original 


JOBBERS  —  DEALERS 

Stock  This  Tube  That  Is  Selling  Fast 
AMPLIFIER  AND  DETECTOR-, 


niPF  ire  iwrformlng 
mado  iriOi  [nllnlle  

Eidi  S«>  Gull  li  tMr«l  —  .. 


!.  HIgtlCI 

I.  Unifot 
,  PosllliclF 


lonncr  ^ILfo.^^ 

-IntcrcliingMble  ac  Mij-  ilage. 
pfl-m!fTOphoQlc. 
Retail  Price  S?.50  each 
WE  ALSO  MAKE 
Tobc  R— Bectlfrlnc  Tube,  S3.00. 
Tube  P— Semlpower  Tube,  S5.00. 
Tube  X— Heavy  Duty  Rec.  Tube,  $5.00. 

Drali'fs  and  lubbers  icrl!t  for  Info  mint  I  on  niid  dlici.iuiLs. 

Aberdeen  Specially  Co.,  Inc. 

1641  R.  Hutihlnson  St.  Pbllndelphln.  Pa. 


(DBA 


OUR  1925-26  CATALOG 


la  being  useit  by  thousun<ls  of  Music  Dciiiera  nml  Furniture  Dealers 
everywhere  aa  a  poaltlvo  guide  to  more  profitable  buying  of  the 
*  Is  in  grealeat  demand  today.    Our  flnnnclal 
—  -nd  SAME  DAY  shipping  service  will  help 


kind  of  radio  thi 
strength,  responsibility 
you  to  "Grow  WKh  Hi 


NAT  ONALLY  RECOGNIZfD  LINES 

Among  the  well-icnown,  nn.tionnllv  advertised  radio  lines  hn 
by  UB  are  Included  those  of  the  following  manufacturers  whoa 
vertlsements  appear  In  this  book: 

RADIOTRONS 


A-C  Eltclrlcal  Co. 
Adtci  Ws.  Co. 
Apex  Elcc  ills.  Co. 

I  Apex  Dlaltl 
L.  S.  BrirJi  Mfg.  Co. 
Bnuidta  Producla  Corp. 
Carifr  Iladlo  Co. 
Daita  Iladlo  Co. 
ElivUlcsl  lU^csrrli  Laboialoiiot 

(Eris  Puns! 
Kanat™!  ProduMs  Co. 
Karrand   Mtt  Co. 
Frcoch  Diltcrr  Co. 


Jeffprson  ElfQ  lltj.  Co. 
Ilowird  B.  J  one  J 
Ub»rtT  El«.  Co. 
Nallonal  Co.  I  RrRcnarormer  kit 
tor  BroimlaB-Driilio  Heodvor) 
Pileu  nadJo  Co. 
itflcbmana  Co. 
Itadlo  Corp.  of  America 

lIladlDlruni) 
Iladlo  Dull.).  Inc. 
SU-Tllnit  Mis.  Co, 
VUh  lladla  Product!  Co. 


Dislribuiori  in  Eastern  Penna,  i 


ZealUi  Iladlo  Corp. 
\d  Southern  New  Jertey  of 


plant  situated  on  Stcnton  avenue  was  likewise 
kept  fully  engaged  in  the  making  of  these  pop- 
ular radio  sets. 

The  latest  section  is  to  be  known  as  the  Rob- 
erts avenue  addition  and  will  face  on  Roberts 
avenue  and  King  street  to  the  side  and  rear 
of  the  present  factory.  The  work  of  construc- 
tion was 'begun  on  October  1  and  it  is  sched- 
uled for  occupancy  April  22,  1926.  When  com- 
pleted it  will  add  more  than  two  acres  of  floor 
space  to  the  present  factory,  as  well  as  another 
acre  of  basement  space  which  will  be  used  as 
a  garage  to  house  the  company's  numerous 
trucks  and  automobiles. 

The  addition  will  be  of  the  same  general  con- 
struction as  the  original  plant  with  a  saw-tooth 
roof  to  provide  the  best  lighting  for  the  ex- 
acting work  of  making  fine  radio  sets.  Another 
siding  of  the  Pennsylvania  railroad  will  be  built 
in  and  this  used  principally  for  receiving  while 
the  existing  siding  will  be  used  exclusively  for 
shipping,  thus  greatly  facilitating  both  opera- 
tions. 

While  designed  primarily  for  efficiency  in  the 
intricate  work  of  producing  radio  sets,  the  At- 
water Kent  factory  is  one  of  the  show  places 
of  the  East.  The  entrance  has  been  arranged 
in  the  form  of  a  sunken  garden,  which,  in  the 
Spring  and  Summer  is  verdant  with  flowers  and 
shrubbery. 

Within  the  plant  all  is  an  example  of  perfect 
co-ordination  and  efficiency,  from  the  engine 
room  which  sends  heat  and  power  to  every 
section  of  the  great  building  down  to  the  small- 
est machine  for  winding  (he  delicate  coils  which 
enter  into  the  making  of  Atwater  Kent  radio 
sets  and  radio  speakers. 


TRILLING    &  MONTAGUE 

WHOLESALE  RADIO  MERCHANDISERS 
49  No.  Tit  Street  _  Phil.delpti,,  P.. 


'9nm)WM1Js' 


Growing  Retail  Outlet 

for  Sea  Gull  Radio  Tubes 

Philadelphia,  Pa.,  December  7.— The  Aber- 
deen Specialty  Co.,  of  this  city,  manufacturer 
of  Sea  Gull  radio  tubes,  has  in  a  comparatively 
short  period  of  lime  created  a  large  market  for 
its  products.  It  is  reported  that  this  tube  has 
been  given  very  exacting  tests  in  the  labora- 
tories of  the  Aberdeen  Specialty  Co.  through 
virtually  every  type  of  radio  receiver  that  is  on 
the  market.  In  these  tests  the  Sea  Gull  tube 
was  said  to  prove  very  eflicient  both  as  detector 
and  amplifier  for  both  audio  and  radio  fre- 
quencies. The  result  of  these  tests,  including 
the  tube's  properties  as  an  oscillator,  has  been 
interestingly  described  in  various  technical  pub- 
lications. 

The  company  is  conducting  a  well  defined 
merchandising  campaign  which  is  having  its 
effect  in  the  steady  increase  of  sales  volume. 
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Complete 
With  Adjust 
able  Unit 


Complete 
With  Adjust- 
able Unit 


Mahogany  finish;  14  inches  high;  17  inches  long;  4^  inches  deep 


FOR  ANY  MAKE  OF  RECEIVER 

Yes,  Volume!    With  Tone  Quality! 

That  is  the  distinctive  achievement  of  Astral  Tone  Throat.  Not  cone  type.  Designed 
especially  for  clear,  distinct,  loud  reproduction,  without  distortion  or  blare.  Compara- 
tive tests  prove  Astral  Tone  Throat  superiority.  A  demonstration  always  convinces. 
A  richly  beautiful  and  appropriate  ornament  in  the  most  luxuriously  furnished  home. 

Astral  Five -Tube  Tuned 
Radio  Frequency  Receivers 


Type  P— $215 
Pooley  three-compart- 
ment cabinet.  50x26x16 
inches.   Pooley  built-in 
radio  speaker. 


Type  A— $67.50 
Solid  mahogany  cabinet. 
8x23x81/4  inches 


Type  B— $90 
Solid  mahogany  cabinet 
12i/a}t27'/fxl4  inches 


Type  C— $175 
Three  -  compartment 
mahogany  cabmet.  48x 
291/^x15  inches.  Built- 
in  radio  speaker. 


XMAS  ORDERS 

Last  minute  BhlpiriPtita 
from  factory  to  meet  your 
Xmaa  retiuircmcnls  on  lele- 
grophlc  orders. 


Jobbers  and  Distributors  Wanted  Throughout  the  World 

A  QXl?  A  I    RADIO  CORPORATION 

J^tJ  M.  XV^^J-^  1237  N.  BioBd  St.,  Philadelphia,  Pa..  U.S.A. 


XMAS  ORDERS 

Last  minuto  shipments 
from  factory  to  meet  your 
Xmas  roqulrementa  on  tele- 
graphic orders. 
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Thousands  of  Dealers  and  Radio  Fans 

View  Exhibits  at  Radio  Show  in  Toronto 

Improved  Products  Made  by  the  Leading  Manufacturers  of  Radio  Sets  and  Accessories  Arouse 
Much  Interest — Imports  of  Talking  Machines,  Records  and  Radio— Other  Trade  News 


Toronto,  Can,,  Dcci'mbtr  8,— A  ini>;.|  succcsifiil 
radio  oxiiOMtioii  was  liclil  at  tin;  Kinj^  Liiwaril 
Hotfl,  Toronio,  last  moiilli  and  llir  laiesl  in 
radio  c<|iiipincnt  was  displayid  lo  llic  llioiisands 
of  dealers  aitd  Ilic  radio  pul'lic,  wlm  11iron(.H-iI 
iIr-  sliow.  Manufaclurcrs  and  dislriliiilors  of 
praclically  all  nationally  Iiiiown  radio  receivers 
and  accessories  co-opcralcd  in  making  tliis  llic 
oiitsiandinR  radio  i-xposilioii  of  tlic  year.  Tlic 
improv  e  iiiciil  in  llic  cabinet  cases,  the  siniplifica- 
tion'of  tlic  receivers  and  llic  advances  made  in 
loud  speakers  were  the  features  of  tlic  sets 
shown. 

During  tlic  month  of  Augnst.  Canada  im- 
ported phonographs  lo  tlic  value  of  $11,115. 
compared  willi  $IS,271  in  July,  :uui  $4'),205  in 
August,  1924.  Tlicsc  figures  bring  llie  Iota!  for 
llic  five  months  ended  AngusI  M  uii  in  $'i\.(}i>^ 
for  I92.\  as  against  ?.122,462  for  192-).  and  $4=^4,- 
159  in  1923.  For  ihe  fiscal  years  ending  Man  h 
il,  Canada's  phonograph  iiniiorls  were 
ill  1925,  $1,057,450  in  1924,  and  $1,258,507  in 
1923. 

In  phonograph  records  the  August  imi>orts 
this  year  ran  $2,501.  In  July  tlicy  were  $2,888, 
In  August,  1924.  they  were  $4,146.  The  total 
for  five  months  ended  August  31  last  was  $16,- 
165  worth  of  records,  as  against  $26,240  in  1924, 
and  $38,119  in  192.}.  For  the  fiscal  years  ending 
March  31.  the  Canadian  imports  of  phonograph 
records  and  supplies  were  $82,207  for  1925,  $117.- 
230  in  1924  and  $115,759  in  1923. 

In  radio  and  wireless  apparatus  Canada  im- 
ported $126,205  in  August,  1925;  $83,413  in  July, 
1925,  and  $53,539  in  August,  1924.  The  five 
months'  total  April  to  AugusI,  inclusive,  was 
$353,318  this  year,  and  $307,728  in  1924.  The 
first  full  year  for  which  Canadian  statistics  of 
radio  imports  are  published  is  Ihc  12  months 
ended  March.  1925,  and  the  total  was  $2,499,687. 
Of  this  amount,  $127,439  came  from  Great  Brit- 
ain and  $2,354,721  from  the  United  Stales, 

D.  M.  Wright,  president  of  the  McLagan  Pho- 
nograph Corp.,  Ltd.,  Stratford,  Ont.,  was  re- 
cently elected  M.  P.  for  North  Perth  at  the 
Federal  elections  just  held. 

Fred  Palmer,  of  Palmer's  Music  Store,  St. 
Thomas,  Ont..  has  been  appointed  exclusive 
representative  for  St.  Thomas  and  Elgin  County 
for  Brunswick  phonographs,  records  and  Ra- 
diolas. 

Canadian  Pearson  Radio  Co.,  Toronto,  has 
the  Canadian  distribution  of  Pearson  radio  re- 
ceivers, Ureco  radio  tubes  and  Utah  loud  speak- 


A,  Kenneth  Coulter,  of  this  city,  lias  been  ap- 
pointed Eastern  representative  of  the  Lincoln 
Radio  Corp..  Chicago,  III.,  manufacturer  of  radio 
apparatus. 

At  a  recent  limcheon  meeting  of  the  Cana- 
dian Phonograph  Manufacturers'  Association, 
Capl.  J.  S.  Atkinson  was  appointed  secretary  of 
the  organization,  succeeding  James  G.  Merrick, 
who  resigned  several  months  ago  owing  lo 
prcsstirc  of  private  bu.sinoss,  which  necessitated 
his  living  in  California  Ihc  greater  part  of  his 
lime. 

The  Columbia  Phonograph  Co,,  Ltd.,  which 
recently  placed  a  50-ceiit  record  on  ihe  market 


railed  "Harmony,"  in  ordt-r  to  meet  the  exten- 
sive popular  demand  for  a  medium  priced  rec- 
ord of  high  quality,  is  being  complimented  on 
its  excellence. 

Robert  H.  Coombs,  president,  Canadian  Ra- 
dio Trades  Association,  and  vice-president,  Ca- 
nadian National  Carbon  Co.,  this  city,  sponsored 
the  very  successful  Radio  Show  which  was  held 
here  lately.  A  great  many  dealers  took  this  op- 
portunity of  viewing  the  various  models  and 
accessories  which  were  on  exhibition, 

Miss  Margaret  Cooper,  a  talented  musician, 
has  assumed  charge  of  the  phonograph  and  rec- 
ord deparlmeiit  of  Ihe  Mason  &  Risch,  Ltd., 
branch  in  London,  Ont, 

Considerable  price  cutting  exists  locally  on 
various  radio  parts.  Different  retail  stores  an- 
nounce radio  tubes  at  prices  very  close  to  one- 
half  of  the  regular  list  price.  Other  parts  are 
also  being  featured  at  greatly  reduced  quota- 
lions. 


Important  Changes 
in  Montreal  Trade 


111,' 


late  sold 


a  larsc  1 


liber  of  this 


\Vn 
freely 


C.  W,  Lindsay  Takes  on  Brunswick  Line — Lay- 
ton  Bros.,  Ltd.,  Featuring  Columbia — Other 
Trade  News  and  Activities  of  Month 


Lee,  Lid.,  is  using  printers'  ink  most 
pushing  Ihe  sale  of  the  Bninswick- 
which  is  referred  to  as  "Supreme  in 


ers. 


Letters  Patent  have  been  granted  the  Grimes 
Radio  Corp.,  Ltd.,  Kitchener,  Ont  ,  wilh  a  cap- 
italisation of  $40,000. 


MorJTHLAL,  CrtN.,  December  7.— Several  impor- 
tant changes  and  additions  in  the  phonograph 
world  have  taken  place  within  the  last  month 
in  local  circles.  C,  W.  Lindsay,  Ltd,,  in  addi- 
tion to  handling  the  Sonora,  has  taken  on  the 
represcntalioii  of  Ihe  complete  Brunswick  line 
of  phonographs  as  well  as  records,  which  it  will 
feature  in  all  of  its  different  branches  through- 
out Canada. 

Lay  ton  Bros.,  Lid.,  have  dropped  a  well- 
known  make  and  are  now  featuring  the  McLa- 
gan and  Columbia  line  of  phonographs  and  in 
records  will  specialize  exclusivelj'  in  Columbias, 
These  two  makes  are  already  being  exploited  in 
Iheir  eighth  annual  Cliristmas  Phonograph  Club. 

J,  W.  Shaw  &  Co.  announce  the  opening  of  a 
radio  dcparlmenl  carrying  a  complete  line  of 
Thermiodyne  radio  outfits. 

Brunswick  dealers  all  linked  up  their  adver- 
tising with  the  appearance  locally  of  Josef  Hof- 
mann  at  His  Majesty's  Theatre.  The  most  won- 
derful reception  given  this  artist  was  reflected 
in  the  heavy  call  for  his  Brunswick  records  both 
preceding  his  visit  and  afterwards. 

Nora  Bayes,  that  most  resourceful  come- 
dienne and  Columbia  artist,  appeared  recently 
al  the  Princess  Tliealrc.  Colnmbia  dealers  re- 
port heavy  sales  of  her  numbers. 

Much  capital  was  made  of  the  fact  that  Percy 
Grainger,  pianist,  who  appeared  in  recital  in 
Montreal  ihis  week,  records  exclusively  for  the 
Columbia  Phonograph  Co,  Layton  Bros.,  Ltd,, 
gave  splendid  publicity  and  mention  in  this  re- 
gard ill  their  ncw>p:ii)er  advertising  and  which 


Talking  Machine  Springs 
and  Repair  Parts 


NONE  BETTER  IN  QUALITY 


NONE  LOWER  IN  PRICE 


THE  RENE  MANUFACTURING  CO. 

MONTVALE,  NEW  JERSEY 


Radiola, 
tone  valii 

Ihe  Victor  Talking  Machine  Co.  of  Canada, 
Lid.,  recently  gave  a  dinner  and  entertainment 
at  the  Windsor  Hotel,  this  city,  when  the  new 
Orthophonic  Victrola  was  demonstrated.  The 
speakers  on  that  occasion,  Edgar  M.  Berliner, 
president  of  the  company,  Paul  Sise  and  H.  J. 
Venues,  representing  ihe  companies  and  depart- 
ments which  have  contributed  to  the  new  in- 
vention, threw  a  most  interesting  light  on  the 
methods  by  which  the  results  have  been  reached. 
Those  present  included  many  prominent  in  mu- 
sical circles;  patrons  of  music,  educators,  acous- 
tic engineers,  artists  and  writers.    It  was  clearly 
demonstrated  that  the  new  invention,  in  combi- 
nation with  the  new  process  in  record  manufac- 
ture, has  achieved  a  result  that  never  before  has 
been  attainable.  Members  of  the  Engineering  Insti- 
tute  the   past   week   listened   intently   to  the 
demonstration  of  the  new  Orthophonic  Victrola 
and  to  the  lecture  given  by  Edgar  Herman,  of 
the  publicity  department  of  the  Victor  Co.  ot 
Canada,  Ltd..  and  by  H.  J.  Vennes,  transmission 
engineer   of   the   Northern   Electric   Co.,  Ltd. 
Comparison  between  the  new  and  old  machines, 
and  between  the  old  and  new  records  was  made 
by  playing  one  of  each  on  bolh  the  old  and 
afterwards  the  new  gramophone,  the  difference 
being  at  once  apparent  and  the  demonstration 
loudly  applauded. 

Discussion  of  various  phases  of  the  subject 
took  place  after  the  lecture. 

Dan  Gregory  and  His  Orchestra  of  Victor 
record  artists,  recently  appeared  in  person  at 
the  Jardin  de  Dance  for  three  days  only. 

Huge  billboard  posters  here  carry  a  message 
of  Atwater  Kent  radio  superiority  to  which  ap- 
pears the  name  of  Layton  Bros.,  Ltd.,  as  rep- 
resentatives. These  posters  are  appearing  in 
wcll-chosen  locations  throughout  the  city. 

The  various  activitie.':  were  attractively  dis- 
played in  connection  with  the  drive  for  funds 
for  the  thirty  federated  charities  in  connection 
with  the  Federated  Charities  in  the  show  win- 
dows of  C.  W.  Lindsay,  Ltd.,  Layton  Bros..  Ltd. 
the  Leach  Piano  Co.,  Ltd.,  and  olher  phono- 
graph dealers.  The  names  of  the  local  phono- 
graph dealers  as  well  as  manufacturers  figured 
most  prominently  as  contributors  to  the  sub- 
scriplion  list. 

Western  Radio  Co..  Ltd,,  is  the  name  of  a 
new  firm  retailing  radio;  they  have  opened  up 
at  4841  Sherbrookc  street.  West,  Westmount, 
and  arc  featuring  the  Thermiodyne. 
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Jin  9ffat  is  ^est  in  f^dio 


Eagle  Dealers 

Will  Have 
AMerryXmas 


H  IS  is  an  Eagle  year.  People  are  buying 
their  radios  this  season  with  a  careful  regard 
for  "What's  Behind  the  Panel."  They  want 
to  KNOW  what's  in  the  set  before  they  buy  it. 

That's  why  they  are  buying  Eagle  Neutrodynes.  And 
that's  why  Eagle  dealers  are  going  to  have  a  Merry  Christ- 
mas— for  nothing  makes  us  merrier  than  to  linow  we  are 
making  money  and  building  up  good-will  through  satis- 
fied customers. 

If  YOU  Don't  Cany  the  Eaele— 
Write  jor  Dealer  Proposition  Today 


Eagle  Radio  Co. 

16  Boyden  Place 
Newark,  N.  J. 


1 
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The  New  Series  Gennett  Records 

at  50c. 

Now  that  the  indoor  season  is  here  the  New  Series  Gennett  Records  at 
50  cents  with  their  timeliness  and  quality  are  an  important  stimulant 
in  renewing  interest  in  the  record  as  a  source  of  home  entertainment. 

The  Gennett  Slogan  "First  and  Best  on  Gennetts"  was  never  truer  than 
it  is  today,  for  up-to-the  minute  popular  dance,  vocal  and  novelty  hits  are 
to  be  had  when  they  are  new  and  at  a  new  price! 

Then  there  are  the  Gennett  standard  numbers — without  which  no  deal- 
er's shelves  are  complete — representing  the  highest  attainment  in  the  art  of 
sound  recording. 

The  new  Gennett  sales  plan  eliminates  all  possibility  of 
dead  stock  and  enables  the  dealer  to  have  on  his  shelves 
selections  that  are  in  constant  demand,  the  profits  from 
which  are  never  being  jeopardized  by  left-overs  and  slow 
movers. 

Every  dealer  will  be  interested  in  this  new  plan  because  the  Gennett 
proposition  is  worth  while.    Write  for  further  information. 

GENNETT  RECORDS  Richmond,  Indiana 
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Activity  in  All  Lines  Is  Feature  of  the 

Holiday  Month  in  New  England  Territory 

Press  and   Public   Laud   Brunswick   Panatrope— Demand   for    Orthophonic    Victrola  Growing 
Steadily— Sonora  Business  Brisk— New  Columbia  Dealers  Appointed 


Boston,  Mass.,  December  8.— Again  the  talking 
machine  industry  is  booming  along  merrily  and, 
as  one  jobber  has  put  it,  conditions  have  almost 
returned  to  the  prosperous  days  of  several  years 
ago.  Dealers  as  well  as  jobbers  are  busy  and 
It  is  a  common  statement  that  there  are  not 
enough  goods  to  meet  the  demand.  There  is 
no  gainsaying  that  the  introduction  of  the 
Orthophonic  by  llie  Victor  Co.  and  the  Pana- 
trope by  the  Brunswick  Co.,  have  played  a  big 
part  in  again  directing  attention  to  the  repro- 
ducing instruments  and  when  the  season  will 
have  come  to  an  end,  meaning  the  year  192S,  it 
will  be  found  that  almost  everyone  engaged  in 
the  business  has  come  out  considerably  ahead 
of  the  game.  It  will  be  a  better  Christmas 
than  some  of  them  anticipated  early  in  the  year. 
Giving  Service  to  the  Buyers 

In  the  first  plan  of  its  kind  ever  undertaken 
by  a  group  of  merchants  in  any  city  in  the 
United  States,  customers  of  ninety  stores  mak- 
ing up  the  membership  of  the  Retail  Trade 
Board  of  the  Boston  Chamber  of  Commerce  are 
now  being  given  free  garage  privileges.  In 
this  group  there  arc  several  music  houses,  no- 
tably M.  Sleinert  &  Sons,  and  the  department 
stores,  all  of  which  carry  talking  machine  de- 
partments; so  there  are  after  all  a  targe  number 
of  the  patrons  of  music  who  can  avail  them- 
selves of  these  opportunities  if  they  see  fit. 
The  garage  at  606  Causeway  street,  is  near  the 
North  Station,  and  for  two  hours  cars  are  parked 
free,  with  a  charge  to  customers  of  ten  cents 
for  each  additional  hour.  In  order  to  be  entitled 
to  these  privileges,  customers  will  have  to  show 
charge  slips  or  other  records  of  purchases  made 
on  the  day  that  the  car  is  parked. 
Panatrope  Demonstration  Arouses  Keen  Interest 

What  is  locally  called  a  tremendous  achieve- 
ment in  the  world  of  music  has  been  effected 
in  this  city,  where  for  more  than  a  week  there 
have  been  regular  demonstrations  of  the  Pana- 
trope at  the  Kingston  street  quarters  of  the 
Brunswick  Co,,  of  which  Harry  Spencer  is  the 


New  England  manager.  It  would  be  no  news 
at  this  day  to  enter  upon  any  elaborate  descrip- 
tion in  this  letter  of  this  new  instrument — and 
new  it  certainly  is— for  dealers  now  everywhere 
are  familiar  with  it,  certainly  the  Brunswick 
dealers  of  New  England  arc.  The  first  day  of 
the  series  of  demonstrations  was  given  over 
primarily  to  the  representatives  of  the  daily 
papers  and  the  trade  press,  and  thereafter  vari- 
ous groups  of  dealers  sat  in  absolute  bewilder- 
ment over  the  merits  of  this  Panatrope.  H, 
Emerson  Yorke  came  over  from  New  York  to 
give  the  demonstration,  and,  well  fortified  with 
a  valuable  fund  of  information,  he  was  able  to 
give  a  most  illuminating  story  about  this  new 
instrument.  Harry  Spencer,  also,  had  a  word 
to  say  by  way  of  introducing  Mr.  Yorke,  who, 
following  each  demonstration,  was  besieged 
with  questions,  all  of  which  he  was  able  to 
answer  satisfactorily,  for  it  is  but  natural  that 
dealers  should  want  to  know  everything  there  is 
to  know  about  a  new  proposition  such  as  this. 
The  various  numbers  put  on  the  Panatrope 
proved  to  be  marvels  of  recording,  and  there 
was  special  enthusiasm  for  such  reproductions 
as  those  of  the  Metropolitan  Opera  House  or- 
chestra and  the  Skinner  organ,  which  were 
deemed  the  last  word  in  fine  work.  Since  the 
dealers  have  become  so  well  informed  on  this 
instrument  they  have  been  in  turn  advertising 
it  before  their  respective  publics,  the  purchasers, 
and  there  already  iiave  been  a  great  many  orders 
registered  for  the  several  types.  AH  agree 
among  the  Brunswick  enthusiasts  that  the  elec- 
trically-recorded record,  synchronized  with  elec- 
trical reproduction,  is  a  most  effective  method 
of  reproducing  music, 

Sonora  Activity  in  New  England 
Manager  Joe  Burke  and  all  his  staff  of  road 
men  are  simply  rushed  with  business  and  the 
Sonora  Phonograph  Co.,  on  Columbus  avenue, 
is  busier  than  it  has  been  in  a  long  time,  Mr. 
Burke  say?  that  business  is  just  booming  in  the 
Sonora-radio  line,  and  the  difficulty  i'^  in  pcttinc 


enough  goods.  He  himself  has  just  been  over  in 
New  York  to  try  and  speed  up  deliveries,  for 
the  company  is  oversold  for  three  months.  The 
Sonora  headquarters  have  just  become  New 
England  distributors  for  the  Colonial  Radio 
Corp.  of  New  York,  which  puts  out  a  fine  line 
of  receivers. 

Big  Call  for  Victor  Orthophonies 

Good  business,  the  best  business  in  many 
moons,  is  what  is  reported  by  Herbert  Shoe- 
maker, of  the  Eastern  Talking  Machine  Co.  In 
fact,  as  he  puts  it,  it  is  a  case  of  returning  to  the 
old  days.  It  is  hard  to  get  enough  Victor  goods 
to  go  around  and  as  the  Christmas  season  ap- 
proaches the  demand  is  tremendous,  and  this 
in  particular  applies  to  the  new  Orthophonic, 
which  already  is  considerably  oversold  in  the 
New  England  territory. 

Giving  pointers  to  Victor  Technical  Men 

I,  S,  Purington,  field  representative  for  the 
mechanical  department  of  the  Victor  Co.,  has 
been  around  town  for  a  week  past,  getting  in 
touch  with  the-  trade  with  the  express  purpose 
of  instructing  repair  men  in  the  handling  of 
the  Orthophonic  and  all  its  allied  parts.  It  is 
Mr.  Purington's  intention  to  come  into  this 
territory  about  once  a  month  until  such  time  as 
all  the'  repair  men  art  properly  instructed. 
Two  Distinguished  Visitors 

Two  local  callers  from  the  Victor  headquar- 
ters have  been  J.  Walter  Scott,  treasurer  of  the 
Victor  Co.,  and  Roy  Forbes,  manager  of  sales 
and  merchandise  for  the  company.  Both  gen- 
tlemen plan  to  get  over  here  just  so  often. 
Hastings-Pettingell  Sales  Co.  Formed 

R.  V.  Pettingell,  formerly  president  of  the 
R.  V.  Pettingell  Electric  Supply  Co.,  of  this 
city,  has  disposed  of  his  interests  in  this  com- 
pany and  is  now  connected  with  C,  A,  Hastings, 
of  the  Hastings  Electric  Sales  Co.,  42-50  Bin- 
ford  street,  Boston,  as  treasurer  of  a  new  cor- 
poration known  as  the  Hastings-Pettingell  Sales 
Co. 

This  company  is  acting  as  factory  representa- 
tive for  many  of  the  leading  makes  of  electrical 
mercliandise,  including  Philadelphia  Electric 
Conduit  Mfg.  Co.;  TrumbuU-Vanderpoel  Elec. 
Mfg,  Co.;  Roach-Appleton  Mfg.  Co.;  Carbon 
Products  Co.;  Adapti  Co.;  J.  B.  Haucr,  Inc; 
Chelsea  Radio  Co,;  Boudette  Mfg,  Co.;  Murad 
(Continued  oil  Pncie  160) 


The  New 

ORTHOPHONIC  VICTROLA 

should  mean  a 

Victor  Business  of  Record  Breaking  Proportions 

for  the  Dealer  Who  Will  Work 

EVERYTHING  NEW  BUT  THE  TRADE-MARK 

Enthusiasm  has  greeted  the  new  instrument  wherever 
shown  and  demonstrated  —  the  response  of  the  public 
promises  to  be  overwhelming.  That  response  means  big 
business  for  the  dealer  who  is  prepared. 

PROVED  DITSON  SERVICE  IS  AT  YOUR  COMMAND 
Oliver  Ditson  Co.  Chas.  H.  Ditson  &  Co. 

BOSTON  NEW  YORK 
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FROM  OUR  NEW  ENGLAND  HEADQUARTERS— (Continued  from  page  159) 


rorp,  of  New  Jersey,  nnii  llic  Marincllc  Torp. 
'riic  salcji  forci;  of  tin-  coinii.my  cnvcr'i  l'";uslciii 
territory,  doing  inissionary  work  for  the  lines 
represented.  A  large  warehouse  is  maintained 
on  the  railroad  siding  where  a  large  stock  is 
carried  so  that  deliveries  can  be  made  to  loeal 
jobbers  irnniediiittly  on  receipt  of  orderv  I'lans 
for  llic  expansion  of  Ihe  business  are  now  being 
made. 

Active  Cheney  Demand 

Till'  Cheney  business  is  going  great,  according 
lo  Manager  "shewell,  who  is  conslanlly  adding 
new  lines  lo  his  already  large  budget  of  radio 
equipnient.  Now  that  his  suite  in  the  building 
at  376  Boylston  slreet  has  been  altered  he  is  bel- 
ur  able  than  ever  before  to  cstabMsh  himself 
wilh  many  new  products  for  all  of  which  his 
sl^tlT  of  New  England  travelers  are  finding  a 
riady  niarkel,  Manager  Shcwcll  was  over  in 
I'hiladelphia  to  cat  Thanksgiving  dinner  willi  his 
family,  and  incidentally  to  confer  wilb  his  father 
as  to  getting  goods  more  quickly  and  in  liirg<T 
volume.  While  in  Philadelphia  he  also  was  able 
to  take  in  the  Pennsylvania-Cornell  game,  Mr. 
Shewell  being  an  alumnus  of  the  first-named 
college.  November  was  a  very  big  month  and 
he  says  he  looks  for  an  even  better  month  in 
December.  New  connections  have  lately  been 
established  at  Nalick,  this  Slate;  Montpelier. 
Bellows  Falls  and  Barre,  Vt.,  and  a  number  of 
places  in  Maine  as  well  as  around  Boston.  All 
the  new  men  appointed  for  the  New  England 
territory  several  weeks  ago  are  doing  finely. 
Looks  for  Big  Holiday  Volume 
The  Adlcr-Royal  line,  which  Arllnir  C.  Eris- 
nian  look  on  several  weeks  ago,  is  meeting  wilh 
a  wide  demand  and  the  same  is  true  of  the 
Power  Elcclric  radio  which  Mr.  Erisman  hand- 
les. November  business  picked  up  very  appre- 
ciably at  his  Tremont  street  headquarters  and 
he  is  looking  for  a  heavy  December  demand  foi 
goods. 

New  Columbia  Agencies 

Manager  Parks,  of  the  Columbia  Co.,  has 
signed  up  lately  with  a  number  of  new  dealers 
in  New  England  to  handle  the  Columbia  line. 
The  Pcabody  Music  Co.  at  Haverliill  is  now 
carrying  a  complete  catalog  of  machines  and 
records  and  the  Music  Shop  al  Northampton 
also  has  taken  on  a  full  line  of  merchandise. 
Manager  Parks  says  that  the  record  business 
alone  was  very  large  during  November,  having 
shown  a  tremendous  increase,  and  as  for  instru- 
ments he  reporls  thai  all  the  stock  he  has  re- 


Records 

Will  give  to  you  what  they  give 
to  every  QKtfv  Record  Dealer: 

The  best  record  business  in  your  neighborhood  can  be  your  income 
when  OKeh  Records  arc  featured  in  your  merchandise?  All  you 
must  do  is  signify  your  intention  of  becoming  a  licensed  OKeh 
Record  dealer;  then  let  our  cooperation  and  service  start  you 
on  the  way 

TO  BETTER  BUSINESS 

General  Phonograph  Corporation 
of  New  England 

126  Summer  Street,  Boston,  Mms. 


leivcd  is  now  in  the  hands  of  the  dealers,  Mr. 
I'arks  lias  lately  been  out  in  western  Massachu- 
stlts,  Vermont  and  New  Hampshire  looking 
over  the  field,  and  he  says  dealers  everywhere 
;irc  highly  elated  over  the  prospects  for  a 
healthy  holiday  trade.  Several  new  men  have 
lately  been  added  to  the  personnel  of  the  Bos- 
ton Columbia  establishmenl,  all  for  inside  work. 
Taking  Orders  for  Orthophonic 

Ever  since  Walter  Gillis  look  hold  of  Voca- 
liun  Hall  in  the  capacity  of  manager  he  has  had 
his  hands  full  in  explaining  the  new  Victor  out- 
put, the  Orthophonic,  and  he  lias  taken  a  num- 
ber of  orders  for  it,  but  it  is  a  question  if  some 
of  these  can  be  delivered  before  Christmas. 
Local  Columbia  Advertising 

The  Morning  Post  was  one  of  the  newspa- 
pers in  twenty-eight  of  the  largest  cities  that 
printed  the   full-page   Columbia  advertisement. 


'A  Dealer  is  Judged  by  the  Merchandise 

He  Sells" 


Dislribiilon  uf  the 
following  products : 

Thcrniiodyne  ReceiviTH 
Supcrpowr-Bulleryless 
Trim  Loud  Speakers 
Silver  Voice  Loud 

Speaker 
Tclclone  Loud  Speaker 
A&lral  Loud  Spenker 
Sonocordc  Loud  Speokcr 
Eveready  Butteries 
Brach  Antenna  Oulfil 
Brach  Phone  Plugs 
Brnch  Call  Products 
Philco  A  Batteries 
Philco  A  &  B  Sockel 

Power 
Valley  Charpers 
Valley  B — Eliminators 
Battery  Cables 
Rcdi"  Masl  Antenna  Post 
Anieo  Loops 
Phonograph  Units  and 

Adapters 
Choose  your  jobber  as 
you  choose  your  friend. 


AS  a  man  by  the  company  he  keeps,  a 
jobber  by  the  lines  he  distributes. 

Choose  your  jobber  as  you  choose  your 
friends  and  keep  in  good  company. 

Every  manufacturer  we  represent  is  re- 
liable, responsible  and  makes  a  worthy 
product.  Our  dealers  may  sell  confi- 
dently, repeatedly  and  profitably  and  sure 
of  protection. 

Franchises  that  bring  dealer  prestige,  pur- 
chasers and  profits. 

Write  us  today  and  our 
representative  will  take 
pleasure  in  calling. 

Cheney  sales  Corp. 

Radio  Distributors 
376  Boylston  Street 
Boston,  Maes. 
Philadelphia  New  York 


this  being  a  part  of  the  big  newspaper  campaign 
that  was  inaugurated  several  weeks  ago  by 
fames  P.  Duffy,  the  Columbia  advertising  man- 
ager. Tliis  is  the  first  of  a  series  to  be  put  out 
throughout  the  Winter.  The  adverlisement  was 
an  unusually  attractive  one. 

Demonstrating  New  Instruments 
The  C.  C.  Harvey  Co.  has  been  giving  daily 
concerts  with  the  new  Panalrope  and  Ojlho- 
phonic  ever  since  they  were  first  put  out  and 
large  crowds  are  attracted  to  each  recital,  which 
is  held  on  the  main  floor,  with  ample  sealing 
facilities. 

"Jimmy"  Frye  Kept  Busy 
James  A.  Frye,  familiarly  known  as  "Jimmy," 
has  had  a  very  busy  time  of  it  since  the  new 
Orthophonic  came  onto  the  market,  for  he  has 
been  all  around  New  England  supervising 
demonstrations.  For  the  present  he  has  about 
finished  in  this  territory,  but  there  is  a  great 
deal  of  follow-up  work  to  be  done. 


Noveck  Opens  New  Store 

Bennington,  Vt.,  December  8. — A  new  music 
store  has  been  opened  by  Abe  Noveck  on  the 
second  floor  of  the  Cone  Building,  439  Main 
street.  Mr.  Noveck,  who  is  a  prominent  local 
music  teacher,  will  combine  a  music  studio  with 
his  store,  and  plans  to  make  his  establishment 
■'headquarters  for  everything  musical."  The 
Noveck  Studio  will  handle  a  complete  line  of 
small  musical  instruments,  as  well  as  pianos  and 
radio  goods. 


Fine  Store  in  Pottsville 

PoTTSviiXE,  Pa.,  December  1— The  new  F.  &  W. 
Grand  Store,  which  has  a  large  music  depart- 
ment, has  been  opened  here  recently  with  a 
reception  to  patrons.  The  music  section  in- 
cludes a  full  stock  of  talking  machines,  ^eco^d^ 
and  sheet  music,  which  are  shown  to  advantage 
on  the  main  floor. 


Enlarges  Radio  Section 

Meriden,  Conn..  December  7,— The  local  re- 
tail store  of  the  Malhushek  Piano  Mfg.  Co.  has 
just  added  Joseph  C.  Laviana  as  manager  of  its 
radio  department,  which  is  being  extensively 
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THE  "NEW"  TYPE 
MACHINES  AND  ELECTRICAL 
RECORDED  RECORDS  AT  THEIR 
BEST  WITH  THE  BEST  NEEDLES 

— of  coarse — they  are! 

BRILLIANTONE— REFLEXO— GILT  EDGE 

The  Leaders  in  the  Phonograph  Needle  Field 


The  new  type  machines  have  been  designed  to 
stimulate  business  in  the  trade  and  have  cer- 
tainly been  of  tremendous  influence  in  directing 
public  attention  to  phonographs. 

This  means  that  once  again  the  public  will  be 
buying  records— and  that  means  Needles. 

If  you  have  not  enjoyed  in  the  past  years  the 
experience  o£  building  customer  good  will  with 


cApciiciK;^  oi  DUiiQiiig  customer  goou  will  with 
the  leaders  in  the  Needle  field,  you  should  im- 
mediately get  in  touch  with  us  or  your  jobber 
and  find  out  why  Brilliantone,  Reflcxo  and  Gilt 
Edge  outsell  every  other  needle  on  the  market. 


These  scientifically  constructed  phonograph 
needles  are  the  right  kind  to  use  on  the  new 
electrical  recorded  records  especially  if  your  cus- 
tomer is  desirous  of  getting  out  of  the  machine 
the  full  tonal  qualities. 

Brilliantone — Refiexo — Gilt  Edge  have  always  - 
led  the  field  in  quick  sales  and  with  the  new  stim- 
ulation in  trade  during  1926  you  should  feature 
these  popular  brands  if  you  want  to  make  your 
phonograph  department  a  profitable  and  popular 
department  with  your  customers.  Let  your  job- 
ber tell  you  the  entire  story  or  write  us  direct  for 
details. 


BRILLIANTONE 

1     STEEL  NEEDLE  CO.  of  AMERICA,  Incorporated 

Selling  Agents  forW.H.Bagshaw  Co.,  Factories,  Lowell,  Mass. 

370  SEVENTH  AVE  ,  at  3Ut  St.,  Suite  1214,  NEW  YORK 

W.  H.  Bagihaw  Co.,  Export  Dept.,  44  Whitehall  St. 
New  York  City.  Cable  Address:  "Brillneedl" 

SOLD  THROUGH  JOBBERS  EVERYWHERE 


WRITE  today 
to  us  or  your 
jobber  for 
samples  and 
sales  -'  getting 
information. 


351 
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Distributors  and  Dealers 
write  us  today  for  the 
most  attractive  proposition 
ever  offered  on  Portables 


Berg  A.  T.  &  S.  Co.,  Inc. 

"Designers  and  Makers  ol  Fine  Cases 
for  20  Years" 

LONG  ISLAND  CITY       NEW  YORK 

N*w  York  City  Showroorm.  353  Fifth  Avenue 


Pathe  Jewish  Artists 

Entertain  at  Concert 

Leading  Stars  of  Jewish  Stage  Contribute  to 
Entertainment  of  Jewish  Trade  and  Friends- 
Concert  Is  Broadcast  Over  WHN 

On  Monday  evening,  November  30,  the  Pathe 
Phonograph  &  Radio  Corp,,  Brooklyn,  N.  Y., 
gave  an  all-slar  concert  at  Terrace  Garden, 
New  York  City,  for  the  entertainment  of  the 
Jewish  trade  and  their  friends.  A  large  num- 
ber of  the  best  artists  of  the  Jewish  theatre  and 
concert  stage  entertained  with  both  comic  and 
serious  selections,  which,  judging  from  the  ap- 
plause, met  with  the  unanimous  approval  ol 
those  present, 

Mr.  Russell,  sales  manager  of  the  company, 
made  a  few  opening  remarks,  and  the  artists 
were  introduced  by  F.  H.  Lazar  of  the  Pathe 
sales  staff. 

Among  those  who  appeared  were  the  follow- 
ing; Jennie  Goldstein,  Lady  Cantor  Sophie 
Kurtzer,  Lucy  Levine,  Annie  Lubin,  Estella 
Shreincr,  Lcza  Tuchman.  Ruben  Doctor,  Wil- 
liam Schwartz,  Morris  Goldstein,  Cantor  Israel 
Brieh,  Cantor  Simon  Paskell,  Cantor  Joseph 
Margolius,  Cantor  Joseph  Kenetsky  and  David 
Kaplan. 

Miss  Jennie  Goldstein,  the  well-known  star  of 
the  Jewish  stage,  announced  that  she  is  now 
recording  exclusively  for  Pathe. 

The  major  portion  of  the  concert  was  broad- 
cast through  Station  WHN,  and  during  the 
course  of  the  evening  several  telephones  at  the 
hall  were  kept  busy  answering  local  and  out  of 
town  calls.  They  came  from  all  directions, 
some  of  them  as  far  as  Rochester,  N,  Y.,  and 
all  reported  that  the  music  was  being  well  re- 
ceived and  very  much  enjoyed. 

Admission  was  by  special  tickets  distributed 
through  Ihe  Pathe  dealers  and  the  hall  was 
filird  to  overflowing.  It  was  estimated  that 
.ibout  4.000  people  were  present.  All  of  the  of- 
fi'rings  were  mo^t  enthusiastically  received  and 
tlie  artists  heaitily  applauded.  At  the  close  of 
the  concert,  the  floor  was  cleared  and  there 
were  two  hours  of  dancing,  bringing  to  a  close  a 
iTiost  enjoyable  and  successful  evening. 


ATTENTION  DEALERS 

Sead  for  our  200  page  catalog 


The    flnesl   and   largent  exclusive 
Radio  Catalog  In  the  United  States. 
SCHNEITTER  RADIO  COMRANY 
Dcpr.  L  St.  Joaeph.  Miiioarl 


Two  Men  Added  to  Junior 
Stafi  of  Columbia  Co. 

Two  new  men  were  recently  added  to  the 
junior  sales  force  of  the  wholesale  division  of 
the  Columbia  Phonograph  Co.,  New  York,  in 
Ihe  persons  o£  George  Lavers  and  Henry 
Shaver.  This  sales  force  is  specializing  and 
concentrating  on  record  sales  and  has  achieved 
v.'onders  in  assisting  Columbia  dealers  in  push- 
itig  record  sales  since  the  department  was  in- 
augurated a  few  months  ago. 


Merchants  Assn.  Favors 
Amending  Commerce  Act 

Tile  Merchants  Association  of  New  York  at 
a  ifndt  meeting  of  its  executive  committee  de- 
eded to  ,^upport  the  bill  of  Representative  , 
Moore  of  Virginia  to  amend  the  Interstate 
Commerce  Act  to  permit  consignees  to  sue  the 
delivering  carrier  for  damage  to  a  shipment. 
The  present  law  provides  that  suit  must  be 
brought  against  the  carrier  receiving  the  ship- 


Stewart- Warner  Radioplane 
to  Make  Country-wide  Tour 

Sol.  J.  Levy,  Radio  Sales  Manager  of  Brooklyn 
Branch,  Plans  Extensive  Trip  to  Exploit 
Stewart-Warner  Line  and  Assist  Dealers 

The  exploitation  campaign  launched  recently 
by  Sol.  J.  Levy,  radio  sales  manager  of  the 
Stewarl-Warner  Products  Service  Station, 
Brooklyn,  N.  Y.,  has  b^en  so  successful  in 
stimulating  sales  in  the  Brooklyn  territory  that 
Mr.  Levy  will  make  a  tour  of  the  country  aiding 
Stewart-Warner  dealers.  Mr.  Levy  has  equipped 
the  Stewart-Warner  Radioplane,  an  illustration 
of  which  appears  in  another  part  of  this  issue 
of  The  World,  and  drives  in  the  vicinity  of 
dealers'  stores  distributing  sales  literature. 
Naturally,  the  appearance  of  the  radioplane  at- 
tracts attention  and  many  sales  have  been  the 
direct  result  of  the  stunt,  The  plane  is  equipped 
with  a  Stewart-Warner  Model  305  radio  receiv- 
ing set. 


W.  S.  Custer  Music  Co., 

Canton,  O.,  Chartered 

Canton,  O.,  December  S.— The  W.  S.  Cusler 
Music  Co.,  of  Canton,  was  incorporated  at  Co- 
lumbus this  week  by  William  S.  Cusler,  Harry 
C,  Mary,  Ronald  O.  Robertson,  Edna  E.  Adel- 
man  and  Beatrice  M.  De  Corps,  with  $50,000 
capital.  Three  hundred  and  fifty  shares  of  com- 
mon stock  are  listed  at  $100  each  and  150  shares 
of  preferred  at  $100  each. 

The  W.  S.  Custer  Co.  is  one  of  the  most  re- 
cent retail  music  houses  in  Canton  and  is  the 
outgrowth  of  the  Custer-Slrassncr  Music  Co., 
which  has  been  in  business  here  about  three 
years.  Mr.  Custer  has  announced  no  change 
of  merchandising  policy  or  enlargement  at  this 
time. 


Gennett  Record  Sales 

Show  Steady  Increase 

Richmond,  Ind.,  December  7. — Reports  received 
from  all  over  the  country  by  the  Starr  Piano 
Co.  indicate  that  the  Gennett  series  of  fifty-cent 
recordings  are  strongly  intrenched  in  popular 
favor  and  many  dealers  report  that  these  rec- 
ords have  been  an  important  factor  in  renewing 
interest  in  records. 


Panatrope  Demonstrated 

HuNTSviLLE,  Ala..  December  7.— A  demonstra- 
tion of  the  Brunswick  Panatrope  was  given  at 
the  headquarters  of  the  Mason  Furniture  Co.. 
Brunswick  dealer,  before  an  audience  of  news- 
papermen, music  critics,  music  lovers  and  edu- 
cators. The  concert,  which  proved  the  repro- 
ducing fidelity  of  the  new  instrument,  was  en- 
thusiastically received. 


G.  V.  Rockey  Takes  Charge 

G.  V,  Rockey,  who  was  formerly  associated 
with  Iron  Age  and  Literary  Digest,  has  suc- 
ceeded W.  A.  Balevre  as  advertising  manager 
of  the  Daven  Radio  Corp.  He  will  be  associ- 
ated with  the  executive  ofiices  of  the  company, 
158  Summit  street,  Newark.  N,  J. 


Prepare  for  New  Conditions 

Cincinnati,  O.,  December  9.— Arthur  Brand  & 
Co.,  dealing  in  accessories  and  repair  parts  for 
phonographs,  have  made  full  preparations  to 
meet  the  new  conditions  anticipated  with  the 
placing  on  the  market  of  the  Orthophonic  Vic- 
trola  and  the  Brunswick  Panatrope. 
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Records 


CLIFF  EDWARDS 
(Ukekle  Iks) 


LEE  MORSE 


with  these 


Incomparable  Artists 


Insure  to  all  Perfect  Dealers 


^  Pros^perousi  i^eW  gear 


Xmas 

J  Silent  Night,  Holy  Night  (Vibraphone)  Geo.  Green 
I    Adeste  Fideles  (Vibraphone)  Geo.  Green 

J  Silent  Night,  Holy  Night  (Tenor)  P.  Morency 
'^'^^  j  Adeste  Fideles  (Tenor)  P.  Morency 

{Christmas  Eve  In  The  Toy  Shop  (Descriptive) 
Russell  Hunting  and  Sterling  Trio 
'Twas  The  Night  Before  Christmas  (Descriptive) 
Russell  Hunting 

J    Christmas  Chimes  (Descriplive)        Joseph  Phillips 


'  {    Dear  Old  Santa  (Dtscriptive) 


Joseph  Phillips 


Last  Minute  Hits 

Sleepy  Time  Gal  (Fox-Trot) 

Bert  DoLui's  Chateau  Orchestra 
Someone,  From  "Naughty  Riquette"  (Fox-Trot) 

Bert  Dolan's  Chateau  Orchestra 
RoU  'Em  Girls  (Fox-Trot) 

Lou  Gold  and  His  Orchestra 
.  Indigo  Blues  (Fox-Trot)    Five  Birmingham  Babies 

Cliff  Edwards 

Remember  (Voice  and  Orclicstra)  Cliff  Edwards 
Someone's  Stolen  My  Sweet.  Sweet,  Baby 

Cliff  Edwards 

Lee  Morse 

I  Wonder  Where  My  Baby  Is  To-night    Lec  Morse 


My  Sugar  Babe  (Voic 


iid  Gi 


r) 


Lc 


Morse 


Perfect  Record  Co, 

34  Grand  Avenue 
Brooklyn,  N.  Y. 

Write  for  Our  Proposition 


BOYD  SENTER 


JIMMY  FLYNN 
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Philadelphia  Victor  Dealers'  Association 

Compiles  Victrola  Exchange  Price  Guide 

Exchange  Schedules  to  Apply  on  Trade-ins  of  Old  Models  Is  an  Important  Constructive  Move  to 
Standardize  AUowances— Stabilization  of  Business  Seen  as  Result  of  the  Plan 


Philadelphia,  Pa.,  December  9.— An  accom- 
plishment that  will  prove  of  value  and  interest 
to  the  talking  machine  industry  as  a  whole  and 
to  the  retail  trade  particularly  has  just  hvtu 


Victrola.  Especially  in  these  days  when  so 
many  of  the  old  type  Viclrolas  are  being  re- 
turned to  the  dealers'  stores  as  part  payment 
for  the  newer  Orlhophonic  or  other  merchan- 


formcr  Victor  products  at  prices  that  will  create 
a  chaotic  condition  and  reduce  competition  and 
have  a  stabilizing  effect  on  the  retail  outlet. 

As  a  result  of  an  investigation  among  the 
dealers  by  a  special  committee  appointed  by 
the  Philadelphia  Victor  Dealers'  Association 
during  the  past  month,  for  the  purpose  of  per- 
fecting a  guide  for  the  retail  trade  in  the  ex- 
change of  the  Victrola  for  the  newer  type  of 
machines  or  other  merchandise,  there  just  has 
been  issued  a  pamphlet  which  is  entitled  "Cash 


Values   of  Sccond-Hand  Victrola; 


and  sub- 


SMALL  CABINET  VICTROUS 
For  me  on  Tal>l»  or  CabincU 

Sl,le       Diiliniuilbinr  OrijinJ 

Vuiitioni  mti*  Price  ■ 

IV   10-inch  Tiirn-lnblp    1011-1025  115.125 

VI    IJ-inchTurn-lat.!.'   .     IPlLIOSf.  t2A435 

VIII   miLLM  ..  m\-im  HO-KO 

IX  JWilhoul  F«l    .  I'll-lOlS  «0 

IWittiFctt  H0.'-1025  »50-S7fi 

X   An  Early  M™1d           .  .  MUl-lOII  175 

XI  An  Enily  Model   I',<10-11'I2  1100 

XII  The  Firal  Ocnuino  "VIdrula"  M^iild  t., 

iLo  Invcrtnl  Victrola  Horn. ...  IWO-lUll  S12S 

UPRIGHT  VECTROLAS  Pre-War  StriM 

Slyle       Dliliniuiihini                                Y"i.  OM|in.l  Mi!»|- 

Vuulioni                                    Midt  PiiHi  tnj 

Wilt  Long  Lrars   I9l!-ll)i:i  176  »,7S 

With  Rcconl  ilflck                        1013  S75  9.«0 

WitliShclvcB   1011-lPIl 

With  RcMni  Itodc  .  |iiiL'-Jiii;i 

WiLb  Sbclvea  

Sani(t— With  Finisliiil  m  ,,  !.  I'ljj 

Curred  Legs-Wilt.  K...  r.i  l:v  i  )  .m  | 

WilhAlbuiM   I!i|,-nilii 

Same— With  FiniahcU  Back    mo-im 

Souare  (Bdi)  lid— Odd  I>i»rs,..  lOOQ-IPOB 

Rfnulnr  Lid— Odd  Doora   1000-1012 

Sannr-Wilb  Urwi  DooTB   1013-1017 

Sumo— With  Finuhod  BqoJ:   1017 

Same— In  Cireowau  Walnut   1015-1021 

Curved  Sides  and  Front   11)10-1022 

1  Samo— In  Cireos^D  Walnut   IUia-102'i 

XVIII   Cun'cd  Sides  and  Front— 

(Diagonal  Vonccrs)   101MO22 

XXV  /  School  Mode!— Smnil  Horn   11H3-H'17 

( School  Model— I*ree  Horn   Itll&-1025 


S7MI25 
tlOO 
1100-1160 


$2M-$3£D 
MOO-WOO 

S300 
t<*.0-SS5 
I'JO-jllfi 


21. IS 
Z4.S0 
16. 'IS 


UPRIGHT  VICTROLAS  Ut«  Scries 


Slyla 


DiitiniuiiliinK 
Vari.C 


(  Wiltoul  tjhdvcs  

go  WiihShdvra  

I  Sanio — but  Larger  Siic. . , . 

90  WilhShclvcB  

100IWilhout,\lbum-,-  

I  With  Albuma  and  Air  Lid^si 

lOS  LaloModvl  

107  LdIo  Model  (Bnuul  Shajx') 

110  (Port-niDnerof  No.  Ill)  . 

111  tale  Model  (Improvfd  Ni.. 
110  Ulp  Model  

Aroerican  Walaut.  ..... 

Cuned  Sidu  and  Front 
IZS  Samo— with  Air  Lid-su])].-!" 
Same — in  Ameticas  Walnut 
Curved  Side  and  JYonl- 
(Diagonal  Vcncm).. 


,  mum2 

.  11)23-1034 

.  1024-1025 

,  1021-11'23 


Orifttul 
Priui 
1100 


II4.IS 
I6.1S 
18.95 
1B.15 


JSO  Two-lone  Finish.. 
3£0  TVo-tono  Finisli.. 
S70  Two-lone      '  ' 


n  Wall 


ll)24-lli:;5 
.  1021-1026 


10.90 
7.S0 

ia.3S 


le.BS 

20 .9S 
21.45 


16^5 
18.70 
20.40 


tl4.0S 

IS.fiO 
IBiO 
17.45 


CONSOLE  VICTROLAS  With  Raised  Center  Lids 


Viriilioni 

Willi  Small  Doora  

Wilh  Full-aiic  Doore, . 


.  l()2a-191S 

1022 
.  1022-1024 


ISO  With  Full^iie  Doon  

Same— WiUi  Carved  Corner  Poala  

Same— Wilh  Air  Lid^upport   1024-1925 

280  Original  Model— 

With  Slide  Lid-support   1922-1823 

JOB /Lo«  Model   llttl 

I  Hipicr  M,«le!   1822-1926 


JJO  /  fmainid  .Modfl-Faooy  Veneers   102S-1925  t350 

'  :3iiic-in  Cireamian  Walnut   1022-192S  S415 

FUT-TOP  CONSOLE  VICTROUS 

Swle       DiMiniuiihiBf  Yean  Original 

Vartalioni  Made  Pii«i 

110   WiUiout  Albums   1022-192.1  SIOII 

mill  Albums   1024-1926  SllO 

Original  Model— 

With  Rftlebct  Ud-flupport    1923  S150 

IIS  Later  Model— 

Wilh  Air  Lid*ipporl   1024-1026  S160 

"Special"  Model  for  Itadio   1924-1925  SIW 

m  Orinnal  Model— 

With  Rolchel  Lid^upport   1923-1926  S200 

Oririnal  Model — 

mthHalchclIid-suppoH   1022-1923  W76 

no  Uler  Model— 

Willi  Air  Lid^upport   iO.'l-l'i:'.'>  $376 

Samo— in  Circaaian  Walnul  l  u.-l".".  5440 

400  Tiro-lone  Finish   [■■.■i-lu".  M50 

\  "Spetial"  Model  for  Ilodi'.  I  '-  S205 

405  /  Twcftune  Finiih   I  '- J-'O 

1  "Special"  Model  for  Radio.  H'.':i.|'.0.'.  %2'V> 

410/Two.lonflnnuh  

\  "Special"  Model  lor  Radio.  ' 


tie.4S 

Z0.Z5 
21 JS 
2I.JS 
22.10 
23.35 


27.5S 
30.20 
31.50 
J4.I0 


IIO.BO 
14.75 
IS.50 


515.85 
19.25 
ZO.OO 
Z0.9D 
ZI.S5 
ZZ.50 
Z4.70 

Z9.eo 

30,75 


le  Diiliiipuibini 

I  Without  Nndlc  Holder.... 

\  With  Ne*dIo  Holder  

ig  Crank  on  Front. . 


PORTABLE  VICTROLAS 

Suit-<ase  Models— with  Handles 


SO  nindil 


m  Side. . 


1021-1022  SJ5-S60 


1023 


S50 


10.45 
11.40 


9.05 


Cast- 


,  .  -\Vilh  Long  Record-Spindle  

GENERAL  INFORMATION 

All  s-alualions  are  based  on  the  assumption  tliat  (he  Vicfrolfl  offered  is 

6|x.tlton,  the  \lclroU  has  any  Jerims  dcfecla,  the  valualion  htH  tio  reduced      , 

RiductioDi  lo  ht  Made  lor  De(«li-Uofcctivc  Pell  on  Turn-table  81,00,  Defeclive  Motor  12.60,  Defccti 
(depending  on  client  of  damage)  53.00-15.00,  Miffiing  Paris  (depending  on  coat  of  replacement)  $3.00-15, 
liusted  llardmire  (requiring  r(jilalin(i)$3.S0. 
Second  Hand  Albumi  have  NO  VALl't). 
Second  Hand  R™rd.  have  NO  VALUE, 
Added  VituB— If  Motor  in  Iho  Victrola  is  Eli-clric  finakad  of  npringw-ind)  Sfi.50, 

No  valualions  nre  lislcd  for  rartain  ipKiil  ptiiod  madeli  which  were  made  w  small  quanlilics  nl  various  times 
V'flluM  on  Itcse  Viclrolas  depend  on  Ihe  style,  siie  and  condition  of  the  individual  Victrola  offered,  Inspcclior 
must  be  made  lo  dclennine  \Tilualion.  ,,11.^1  ■ 

Nole— Persons  submilting  Vlotrolas  in  ejcbango  will  be  eipecled  lo  present  Uieir  original  BilU-of-Salc  for  Ihi 
VictrobiB,   No  Victrola  wiUbc  taken  in  exchange  unless  eudi  Bill-or-Salu  is  prescnled. 


completed  by  the  Philadelphia  Victor  Dealers' 
Association  tlirough  the  coiiipilalion  of  an  ex- 
change price  guide  for  the  various  models  oi  the 


disc  will  this  cash  value  list  prove  of  inestima- 
ble value  to  the  retailer  and  prevent  the  flood- 
ing and  demoralization  of  the  market  on  these 


titled  "Composite  Schedule  of  Values  as  Made 
by  the  Victor  Dealers  in  central  and  eastern 
Pennsylvania,  central  and  southern  New  Jersey, 
Delaware,  and  Maryland  (Excluding  Balti- 
more)." 

This  list  of  cash  values  was  compiled  after  a 
careful  and  detailed  investigation  among  350 
dealers  who  were  sent  a  questionnaire  with  the 
various  models  inserted  and  to  which  they  were 
lo  attach  the  prices  they  would  give  as  cash 
exchange  for  the  Victrolas  included  in  the  list. 
From  these  questionnaires  the  committee  tabu- 
lated an  average  of  all  the  prices  quoted  and 
this  was  inserted  in  the  guide  for  the  exchange 
in  cash  value  upon  which  dealers  in  this  terri- 
tory will  base  their  allowance: 

Each  dealer  in  this  section  will  carry  a  list  in 
his  vest  pocket  and  when  a  customer  desires 
to  exchange  his  old  type  machine  for  another  the 
retailer  or  his  salesman  will  consult  it  for  a 
basic  estimate  upon  which  the  exchange  is 
graded.  Eacii  dealer  will  have  the  privilege  of 
adding  to  the  values  inserted  in  the  schedule 
whatever  amounts  he  may  care  to  offer  above 
those  quoted  and  graded  according  to  the 
value  of  the  article  which  he  desires  to  pur- 
chase in  exchange  for  the  old  models. 

This  schedule  probably  will  have  its  most  ef- 
fective use  in  convincing  each  customer  of  the 
actual  cash  worth  of  his  present  Victrola  if 
the  schedule  is  efficiently  used,  and  the  dealer 
will  explain  that  the  printed  amounts  arc  all 
that  he  can  get  in  cash  for  second-hand  Vic- 
trolas of  the  models  specified. 

This  cash  value  exchange  guide  is  perhaps  the 
most  constructive  piece  of  co-operative  work 
ever  attempted  or  completed  by  any  group  of 
(Coutinued  on  page  166) 
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The  Original  Self'Contained  Radio 


Judge  It  For  Superior  Tone  Quality  First- 
Then  Consider  Its  Additional  Advantages 


THE  new  Operadio  Consolette  has  proved  a 
sensational  revelation  in  tone  reproduction. 
The  immediate  interest  aroused  everywhere  by  the 
convenience  and  beauty  of  this  unique  set  has  been 
surpassed  by  an  even  greater  enthusiasm  for  its 
amazing  tone  quality. 

Your  customer  has  only  to  compare  it  with  any 
other  set  to  appreciate  what  Operadio  engineers 
have  accomplished  by  matching  a  specially  designed 
loudspeaker  to  a  circuit  in  which  electrical  losses 
are  reduced  to  the  minimum.  Musicians,  radio  dis- 
tributors and  dealers,  engmeers  and  thousands  who 
have  now  heard  it  declare  there  is  nothing  equal  to 
it  for  clarity  and  perfection  of  reception. 

Many  extravagant  claims  for  the  tone  quality  of 
receiving  sets  have  been  made.  Through  Operadio 


advertising  we  urge  everyone  to  make  a  critical 
test  of  the  Operadio  in  comparison  with  any  other 
set,  knowing  that  this  affords  convincing  proof  of 
Operadio  superiority. 

The  Consolette  is  a  complete  self-contained  re- 
ceiver. Everything  is  built  into  the  jewel-like  cabi- 
net— loudspeaker,  six  tubes,  a  powerful  battery 
supply,  loop  aerial  and  all  parts.  It  can  be  readily 
carried  from  one  room  to  another— thus  multiplying 
the  possibilities  of  radio  enjoyment  by  making  it 
more  readily  available. 

The  Operadio  proposition  offers  you  a  remarkable 
opportunity  for  profits  not  only  during  the  winter 
selling  months,  but  for  spring  and  summer  as  well. 
Wire  today  for  particulars. 


THE  OPERADIO  CORPORATION,  Dept.  T,  8  South  Dearborn  St.,  Chicago,  Dlinois 

Manufacturers  of  the  Famous  Operadio  Portable 
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Compiles  Exchange  Price 

Schedules  on  Victrolas 

(Conliiiucd  from  page  164) 
talking  machine  dealers.  If  the  plan  is  used 
with  discretion,  it  probably  will  prove  to  be  ihe 
most  advantageous  method  of  handling  allow- 
ances ever  underlaken  by  any  trade  whose  mer- 
chandising is  done  indirectly;  that  is,  through 
jobbers  to  dealers  and  then  to  the  public.  Al- 
though the  automobile  trade  has  standard  scales 
of  allowances,  it  is  able  to  use  them  effectively 
only  because  most  of  the  representatives  are  di- 
rect representatives  of  the  factory,  whereas  the 
Victor  business  is  conducted  tfirough  Jobbers. 

The  recognition  by  the  Pliiladclpliia  commit- 
tee, composed  of  President  Homer  Davis,  of  the 
Philadelphia  Victor  Dealers'  Association;  its 
secretary,  H.  Roycr  Smith;  J.  Ralph  Wilson, 
Walter  Stainthorpc,  and  G.  VV.  Witney,  of  the 
C.  J.  Heppe  &  Son  Co.,  of  the  elements  in  an 
exchange,  will  undoubtedly  clarify  the  handling 
of  this  complex  phase  of  merchandising.  The 
committee  believes  that  every  allow;ince  has  in 
it  the  element  of  cash  value,  plus  an  added 
amount,  Ihe  size  of  which  depends  upon  the 
article  to  be  bought,  in  equity,  that  is  fair  anil 
based  upon  actual  trade  practices  gleaned 
through  investigation  among  350  menihcrs  of 
the  retail  branch  of  the  industry  and  not  merely 
by  haphazard  guesswork,  Tlie  printed  schedule 
will  give  definite  and  positive  information  as 
to  the  "cash  value"  clement.  Then  by  allowing 
each  dealer  to  determine  his  own  "dilTerential," 
the  trade  can  keep  within  the  law  and  nol  be 
accused  of  any  combination  in  restraint  of  trade 
Or  conspiracy  to  manipulate  prices. 

Secretary  H.  Roycr  Smith,  of  the  Philadelphia 
Association,  and  of  the  committee,  has  offered 
to  furnish  data  to  any  other  dcaler^i'  organiza- 
tion that  may  be  wrestling  with  this  vital  prob- 
lem. 

On  page  64  is  the  list  of  cash  values  with  the 
models  as  compiled  by  the  Philadelphia  Victor 
Dealers'  Association  and  effective  as  of  De- 
cember 1 : 


selections,  and  "The  Palms,"  coupled  \vHh  "Si- 
lent Night,"  played  by  Frederick  Kinsley  on 
the  Midmer-Losh  pipe  organ,  in  demand  as  ap- 
propriate to  the  coming  Christmas  season. 
"Santa  Claus  Proves  There  Is  a  Santa  Glaus 
sung  by  Ernest  Hare,  with  bell  and  chimes  ef- 
fects, is  a  novelty  Christmas  number  that  has 
also  found  popular  favor. 


Officers  of  Natl.  Radio 

Trade  Association  Chosen 

Henry  M.  Shaw  Re-elected  President  of  Ass'n— 
Other  Officers  and  Directors  Elected— Next 
Convention  to  Be  Held  in  May 

The  officers  of  the  National  Radio  Trade  As- 
sociation for  the  coming  year  were  elected  at  a 
recent  meeting,  with  Henry  iM.  Shaw,  president 
of  the  Shaw  Insulator  Co.,  Newark,  N.  J.,  re- 
elected head  of  the  organization.  Eight  vice- 
presidents,  each  to  head  a  committee,  were 
chosen.  They  are:  Powe!  Crosley,  Jr.,  H.  B. 
Richmond,  George  C.  Furness,  Frank  Rciclmian, 
Lawrence  Mott,  D.  MacGregor,  R,  W.  DcMott 
and  Burl  B.  Barsook. 

Dirciiors  each  of  whom  is  to  represent  a 
section  of  the  coiiiilry,  were  elected  as  follows: 
Paul  B,  Lamius,  IJcnver;  Arthur  Halloran,  San 
Francisco.  Cal,;  C,  }.  Zamoiskl,  Balliniore,  Md,; 
J.  L.  Willinbrink,  Louisville,  Ky.;  C.  P.  Bclden, 
Chicago,  III.;  Royal  Stemm,  Chicago,  III.; 
Charles  G.  Taylor,  Newport,  Vl.;  A.  Ullman, 
lloston,  Mass,;  Alex  Eisemaim,  Brooklyn,  N. 
Y,;  O.  B.  Carson,  New  York;  M.  W.  Kunkcl, 
Pittsburgh,  Pa.;  A.  R.  Wildaucr.  Detroit.  Mich.; 
Herman  Rose,  Newark,  N,  J.,  and  F.  M.  Rosen- 
fcld,  Newark,  N.  J. 

The  fifth  aniuia!  convention  of  the  Associa- 
tion will  be  held  in  May  at  Atlantic  City,  N.  J., 
.tl  which  lime  new  ofhccrs  will  be  elected. 


Edison  Records  in  Demand 

The  record  sales  division  of  Thos.  A.  Edison, 
Inc.,  Orange,  N.  J,,  reports  exceptionally  large 
sales  for  several  numbers  of  the  current  releases 
with  "Croon  a  Little  Lullaby"  and  "I'm  Sitting 
on  Top  of  the  World"  sung  by  ihe  Radio 
Franks,  the  outstanding  best  seller  of  popular 


Tom  Brown,  Okeh  Artist 

The  General  Phonograph  Corp.,  New  York, 
manufacturer  of  Okeh  records,  announces  that 
Tom  Brown,  one  of  the  first  exponents  of  saxo- 
phone music,  who  organized  the  famous  Six 
Brown  Brothers  and  is  well  known  through  his 
stage  appearances,  will  record  for  Okeh.  He 
has  organized  a  new  orchestra,  Tom  Brown  and 
His  Merry  Minstrels,  and  their  first  coupling  is 
"It's  the  Blues"  and  "Forever  and  Ever  With 
You." 


The  New  Improved 

PET   O  FONE 

lUADB  IN  U.  S.  A. 

with  One  Piece  Turntable 

TO  RETAIL  AT  $12 


Uiuat  Trade  Di* 


Pet  O  Fone  is  a  real  portable  talking  machine.  Camera  size.  Camera 
shape.  New  one-piece  turntable.  Good  motor  and  loud,  clear  tone.  Pet 
O  Fone  is  an  all-ycar-round  seller. 

Distribtiiors  and  Dealers  write: 

PET  O  FONE  MFG.  CO.,  557  BROADWAY,  NEW  YORK 

Chicago  Representatives:  Targ  &  Dinner,  229  West  Randolph  Street,  Chicago,  111. 


AUTOMATIC  LID  SUPPORT 

Fiaithed  in  Nickel  and  Gold 
Samplci  on  requeit 


CutiU  Applied. 

The  Most  DepeadaWe  Lid  Support  oo  the  Market 

-  ■■  w    

mtt\t.  N.  J, 


Syracuse  Trade  Conditions 
Satisfactory  in  AH  Lines 

Distributors  and  Dealers  Report  Demand  Far 
Exceeds  Supply— Orders  for  the  Orthophonic 
Victrola  Continue  to  Flow  In 

Syracuse.  N._Y.,  December  10.— Never  before 
in  Ihe  history  of  the  trade  have  the  conditions 
thai  confront  the  talking  machine  and  radio 
dealer  been  better.  The  only  "fly  in  the  oinl- 
ment"  is  the  inability  to  secure  sufficient  mer- 
chandise to  meet  the  demand  and  dealers  are 
consoling  themselves  with  the  knowledge  that 
this  is  a  far  healthier  condition  than  being  over- 
stocked. The  activity  is  not  confined  to  any 
one  line  or  make  of  instrument,  but  talking 
machines,  radio  receivers,  records,  are  all  mov- 
ing well  and  jobbers  and  dealers  alike  are  rid- 
ing high  on  the  wave  of  prosperity. 

The  manner  in  which  the  Orthophonic  Vic- 
trola has  appealed  to  all  classes  has  been  truly 
amazing.  Not  only  in  the  larger  cities  but 
throughout  the  entire  territory  dealers  have  or- 
ders for  instruments  that  they  cannot  hope  to 
fill  for  months. 

Tlie  Electric  Parts  Corp.,  distributor  of  Cros- 
ley producls,  reports  a  most  satisfactory  busi- 
ness with  the  great  majority  of  dealers  concen- 
trating on  a  few  lines  of  national  reputation 
rather  than  scattering  iheir  energies  over  a 
dozen  or  more  lines.  This  concern  has  long 
been  an  advocate  of  this  principle  and  dealers 
who  last  year  found  themselves  with  a  miscel- 
lany of  obsolete  receivers  are  this  year  in  a  far 
better  position  because  of  changing  their  pol- 
icies. 

A  new  radio  store,  the  Mohawk  Radio  & 
Electrical  Store,  carrying  the  RCA  line  exclu- 
sively, was  opened  recently  and  is  doing  a  brisk 
business.  C.  E.  Alberts  and  C.  W.  Sharkey  are 
the  owners  of  the  establishment  and  both  are 
well  fitted  to  occupy  a  leading  position  in  the 
retail  radio  field.  Service  is  the  policy  of  the 
store,  which  has  adopted  a  slogan,  "Real  Serv- 
ice Always." 


Haynes-Griffin  Employes 

Gather  at  Annual  Dinner 

Approximately  one  hundred  people  attended 
the  third  annual  dinner  of  the  employes  of  the 
Haynes-Griffin  Radio  Service,  New  York,  which 
was  held  at  Cavanaugh's  Restaurant  recently. 
One  of  the  features  of  the  night  was  the  pres- 
entation of  a  gift  to  John  W.  Griffin,  head  of 
the  concern,  whose  birthday  coincided  with  the 
dale  of  the  dinner.  Major  J.  Andrew  White 
was  toastmaster.  Following  the  dinner  an  elab- 
orate program  of  entertainment  was  presentetl. 


Bernay  Johnson's  Novelty 

Radio  Broadcasting  Talk 

Bernay  Johnson,  radio  engineer,  associated 
with  the  Daven  Radio  Corp.,  is  giving  a  novelty 
talk  called  "Something  New  in  Radio"  every 
Sunday  night  from  Station  WMCA,  -Hotel  Mc- 
Alpin,  New  York  City. 

His  talks  follow  out  the  experiences  of,  the 
British  Broadcasting  Co..  who  program  inter- 
esting and  scientific  addresses  for  educational 
purposes.  This  is  a  constructive  program,  which 
is  accompanied  by  the  use  of  an  orchestra  in 
order  to  show  the  proper  way  to  manipulate  a 
receiver  tuning  construction,  etc. 
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The  Perfect  Peter  Pan 


LIST  PRICES 


$25.00  LEATHERS 
$20.00  IMITATION 


THE  IDEAL  ^TEADER"  FOR  YOU 


You  can  display  the  Peter  Pan 
Gramophone  with  pride — and 
profit. 

Because,  the  Peter  Pan  Gramo- 
phone is,  first  of  all,  a  sub- 
stantial, compact  reproducing 
instrument  that  faithfully 
reproduces  standard  records. 

Unlike  most  inexpensive 
gramophones  the  Peter  Pan 
is  built  to  exacting  standards  of 
workmanship  and  material. 

You  will  find  the  best  dealers 


in  the  country  selling  Peter 
Pan  Gramophones  in  quantities 
that  exceed  any  other  machine 
at  or  near  the  Peter  Pan  price. 

Here  is  a  machine  that  is  ideal 
for  both  home  and  pleasure 
trips.  Easily  carried,  easily 
tucked  away,  and  easily 
brought  forth  to  perform  on 
any  occasion. 

If  you  do  not  know  the  inter- 
esting story  of  the  Peter  Pan 
Gramophone  write  at  once  for 
full  descriptive  literature. 


peter  pan  gramophones* 
Marysville  Products  Co. 


MARYSVILLE,  MICHIGAN 


'PATENTED         IN         FOREIGN         COUNTRIES         -         U.         S.         PATENTS  PENDING 
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CHINESE  INSTRUMENTS 

Used  by  the  Best  American  Bands  and  Orchestras 

For  strengtli,  clarity  and  resonance  of  tone  these  insf 
the  best.   They  are  the  results  of  hundreds  of  years  of  w. 


instrimieiits  arc  among 
work. 


Chinese  Instruments  are  essential  for  modern  music.  Our  stock  is  large.  Ship- 
ment of  styles  shown  is  immediate.  Terms.  2%  10  days,  30  net  f.o.b.  New  York. 
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SOY  KEE  &  COMPANY 

-5th  Ave.  (Between  16th  and  17th  Sts.),  New  York,  N.  Y. 


Important  Consolidation 

of  Gotham  Distributors 

McPhilben  Radio  Corp.  and  Gilbert-Keator 
Corp.,  Radio  Wholesalers,  Merged  Under 
Name  of  McPhilbcn-Keator,  Inc. 

The  McPhilben  Radio  Corp..  245  West  Fifly- 
fifth  street,  New  York  Cily  ;iihI  J.iriiinca,  Lome 
Island,  and  the  Gilberl-Kralor  Corp.,  135  Fiflh 
avenue.  New  York,  have  combiniid  and  thi^  new 
corporation  will  be  known  as  McPliilhen-Kcalor, 
Inc.  Both  concerns  arc  prominent  radio  dis- 
tributors in  the  metropolitan  territory,  and  Mu' 
new  firm  will  distribute  the  lines  formerly  han- 
dled by  both,  viz.,  Dc  Forest,  Kolstcr,  Pricss, 
Brandcs,  the  lines  of  the  Dictograph  Products 
Co.  and  the  Acme  Apparatus  Co.  Other  lines 
include  Utah,  Balkilc,  Ful-Wave.  Marko,  Bright 
Star.  Ray-O-Vac,  Weston,  Sterling.  Jcwetl. 
AJlen-Bradley,  Carter,  Patent,  DubiliiT,  Federal, 
Walbcrl  and  Elcclrad. 

H.  F.  Davenport  Retires 

From  the  Brunswick  Co. 

Second  Vice-President  of  Company  Quits  Active 
Business  After  Long  and  Successful .  Career, 
and  Plans  to  Live  on  West  Coast 

Chicago,  III.,  December  8. — It  was  announced 
recently  by  the  Drunswick-Balke-Collcndcr  Co., 
of  this  city,  that  H.  F.  Davenport,  second  vice- 
president  of  the  company,  had  resigned  from 
the  Brunswick  organization  and  had  severed  his 
connection  with  the  talking  machine  trade.  Ac- 
cording to  his  present  plans,  Mr.  Davenport  will 
retire  froTn  active  business  affairs.  He  is  look- 
ing forward  to  making  his  residence  at  liis 
home  in  California. 

H,  F,  Davenport  has  been  associated  with 
the  Brunswick- Balkc-Collcnder  Co,  for  more 
than  forty  years,  being  an  active  factor  in  the 
tremendous  growth  of  the  Brunswick  organiza- 
tion. When  the  company  entered  the  phono- 
graph industry  Mr.  Davenport  took  a  keen  in- 
terest in  all  affairs  pertaining  to  this  branch  of 
the  business  and  worked  in  close  co-operation 
with  P.  L.  Deutsch  and  llie  other  ofTicers  of  the 
company.  Mr.  Davenport  joined  the  Brunswick 
force  as  an  office  boy,  subsequently  becoming 
identified  with  the  billiard  and  bowling  depart- 
ment. His  exceptional  executive  ability  was 
recognized  a  few  years  later  by  his  election  as 
a  member  of  the  Board  of  Directors  and,  after 
getting  the  post  of  secretary  of  the  company,  he 
was  later  promoted  to  the  position  of  vice-presi- 
dent. He  always  was  an  enthusiastic  believer  in 
the  formation  of  aggressive  and  broad  sales 
policies  which  would  work  to  the  advantage  of 
Brunswick  dealers  and  clients  and  contributed 
invaluable  service  in  the  development  of  these 
policies. 


Growing  Demand  for  Needles 

The  new  electrically  remrdcil  record  is  m;ttt- 
rially  stimulating  the  'Jate  of  Briliianlonc  steel 
needles,  according  to  Harry  W.  Acton,  general 
manager  of  the  Brilliantonc  Steel  Needle  Co., 
New  York.  City,  selling  agent  for  Bagshaw 
needle  products.  A  number  of  dealers  and  di.";- 
Iributors  have  written  the  Brilliantone  Co.  prais- 
ing the  use  of  the  needle  in  conjunction  with 
the  new  recording  process.  The  Fall  monlh- 
have  witnessed  a  steady  increase  in  sales,  and 
with  the  greatly  increased  interest  in  the  tp.lk- 
ing  machine,  indications  point  to  a  busy  time 
ahead. 


COTTON  FLOCKiS 

Air  floated,  all  injurioui  foreitn  mittcr  climiaiicd 
(or 

Record  aod  Radio  MaDnfactDriog 

THE  PECKBAM  MFG.  CO.  "„«ir.,':  ' 


L.  A.  LaVoie  Resigns  From 

Wolf  Mfg.  Industries 

Former  General  Sales  Manager  to  Engage  in 
New  Line  of  Business  in  California 

QuiNCY,  Il-L,  December  9.— L.  A.  LaVoie,  gen- 
eral sales  manager  of  the  Wolf  Manufacturing 
Industries,  has  resigned  to  enter  another  field 
of  endeavor,  which  necessitates  bis  residence  in 
California  and  he  has  left  to  establish  his  home 
on  the  Pacific  Coast,  Mr.  LaVoie,  who  is  a 
member  of  the  Wolf  family,  has  a  host  of 
friends  in  the  talking  machine  industry  and  trade 
who  will  wish  to  extend  to  lum  their  best  wishes 
for  success  in  his  new  endeavors.  The  locaI_ 
factory  at  which  the  Mastercraft  phonographs 
and  radio  cahincts  are  made  remains  under  the 
direction  of  Paul  A.  and  Fred  A.  Wolf,  secre- 
tary and  treasurer  of  the  company, 

Starr  Portland  Branch 

Moves  to  Larger  Quarters 

PoHTl-ANn,  Ore.,  December  S. — In  both  the  talking 
machine  and  radio  sales  this  holiday  month  is 
ahead  of  expectation  as  far  as  demand  is  con- 
cerned, hut  as  regards  the  Orthophonic  Victrola 
and  several  models  of  radio  receivers  the  supply 
is  far  from  being  adequate.  The  introduction 
of  the  Brunswick  Panatropc,  following  closely 
the  placing  of  the  Orthophonic  Victrola  on  the 
iiiiirkct.  has  had  the  cfTect  of  greatly  heartening 
(hiilcr-  anil  1926  gives  every  indication  of 
hciuL'  ,1  h.innrf  year. 

ill'   r.i.  iiu   \iiitliwcst  wholesale  department 

of  til.  .st.iM  i'l.        Co.  for  several  years  located 

.i1  22  North  runlli  street  has  moved  to  Fifth 
and  (•'lander.';  slreeN,  where  the  firm  will  oc- 
.  iipy  the  entire  seiond  floor  of  a  business  block, 
1 1 'iiiliuiiii);  othte  .iikI  warehouse  ■^pacc.  The  new 
i|ii,ni(.rs  ;ire  only  two  blocks  from  the  depot 
with  a  spur  running  right  up  to  the  building. 
This,  says  Charles  Soule,  district  manager,  will 
speed  up  deliveries  to  a  much  greater  extent 
than  at  the  old  location,  where  the  business 
offices  and  the  warehouse  ^vere  in  separate 
buildings.  Large  freight  elevators  will  be  avail- 
able and  the  rooms  are  arranged  to  show  off  the 
Starr  pianos  and  Starr  phonographs  to  the  best 
advantage  with  a  greater  amount  of  space  for 
the  Gennett  record  slock. 

I.  E.  Sklare,  local  manager  of  the  Remick 


Song  &  Gift  Shop,  never  lets  an  opportunity 
pass  without  some  sort  of  a  tie-up  with  the  or- 
ganists of  the  theatres  or  directors  of  the  dance 
halts  in  order  to  feature  Remick  numbers.  His 
latest  achievement  in  this  line  was  his  featuring 
the  new  Orthophonic  Victrola  at  both  the 
Majestic  and  Columbia  Theatres,  playing  Rem- 
ick hits.  In  connection  with  the  playing  a 
screen  was  used  announcing  that  the  Ortho- 
phonic Victrola  and  the  records  were  furnished 
through  the  courtesy  of  the  Remick  Shop. 

Radio  Section,  A.  M.  E.  S., 
Holds  Mid-Winter  Meeting 

The  mid-Winter  meeting  of  the  Radio  Section 
of  the  A,M,E,S.  (Associated  Manufacturers  of 
Electrical  Supplies)  was  held  at  the  U'aldorf- 
Astoria  Hotel,  New  York,  for  a  period  of  four 
days,  beginning  December  7.  The  meeting  was 
attended  by  manufacturers  from  all  parts  of  the 
country.  George  A.  Scoville,  vice-president  of 
the  Stromberg-Carlson  Telephone  Mfg.  Co.  and 
chairman  of  the  Radio  Section  of  the  A.M.E.S,, 
presided  at  the  meetings.  The  committee  chair- 
men submitted  reports  which  will  be  presented 
to  the  trade  in  detail  in  [he  near  future. 

A  feature  of  the  convention  was  a  luncheon 
on  Wednesday.  The  guests  of  honor  at  this 
luncheon  were  Graham  McNamee  and  Philip 
Carlin,  from  Station  WEAK,  New  York.  In 
behalf  of  the  exceptional  work  which  Messrs. 
McNamee  and  Carlin  have  performed  at  Station 
WEAF,  the  Radio  Section  of  the  A.M.E.S.  pre- 
sented them  with  handsome  traveling  bags.  In 
making  the  presentation  speech,  George  A.  Fur- 
ness,  of  the  National  Carbon  Co.,  emphasized 
the  fact  that  these  two  announcers,  by  their 
service  to  radio  fans  throughout  the  country, 
had  contributed  an  invaluable  assistance  to  the 
radio  industry  as  a  whole  by  enabling  the  pub- 
lic to  derive  maximum  satisfaction  from  their 
radio  sets. 

M.  M.  Keith,  of  the  Burgess  Battery  Co.  and 
chairman  of  the  publicity  committee  of  the  Ra- 
dio Section  of  the  A.M.E.S.,  was  in  charge  of 
the  program.  Among  the  speakers  were  W.  E. 
Harkness,  vice-president  of  the  American  Tel. 
&  Tel.  Co.;  George  A.  Scoville,  M.  C.  Rypinski. 
vice-president,  Brandos  Products  Corp.;  George 
A.  Furness,  Dan  Murdock,  W.  J.  Murdock  Co.; 
W.  B.  Schulte,  secretary,  Burgess  Battery  Co., 
and  Edward  B,  Mallory,  Westinghouse  Electric 
&  Mfg.  Co. 
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7^  M  RADIO 
/  PROPOSITION 

this  season/ 


The  Marwol  Line 

The  Marwol  line  embodies  12 
different  models  of  Radio  Re- 
ceivers ranging  in  price  from 
$39.50  to  $100.00.  It  includes 
only  5  tube  Tuned  Radio  Fre- 
quency and  6  tube  Resistance 
Coupled  Amplification  Receiv- 
ers. The  styles  of  cabinet  in- 
clude the  box  type,  table  con-  . 
soles  with  enclosed  loud  speak- 
er and  space  for  B  batteries. 
Also  knockdown  kits. 


Marwol  Jewel 

5  Tube  Tuned  Radio  Frequency, 
powerful,   selective  and  beautiful 


$3950 


Marwol  "Six" 

6  Tube  Resistance  Coupled  Ampli- 
fication. In  tone,  volume,  selectiv- 
ity and  distance  as  well  as  in 
beauty  of  appearance,  there  is  no 
set  that  can  compare  with  the 
Marwol  "Six" 


«100 


The  Marwol  line  gives  you  the  three  things  you 
should  demand  in  a  line  of  Radio  Receivers: 

1.  A  line  of  quality  receivers  that  gives 
superb  performance  yet  is  moderately 
priced. 

This  means  a  fast  selling  line  that  as- 
sures good  profits. 

2.  A    financially   sound  manufacturer 
with  large  production  facilities. 
This  assures  you  of  prompt  deliveries 
and  no  sales  lost  through  not  having 
stock. 

3.  A  sound  business  policy  that  embodies 
an  iron-clad  guarantee  and  no  sum- 
mer dumping. 

This  means  safe,  sure  profits. 

You  can't  go  wrong  with  Marwol  and  the 
Marwol  proposition  that  lines  up  like  this. 

Write  today  for  our  catalog  of 
the  complete  line  and  price  list. 

A  MAfWEL/^?/-  PEf\FOaMANCE 

Manufactured  and  Guaranteed  by 


MARWOL  RADIO  CORP.,  546-548  Broadway,  New  York 


In  Pennsylvania, 
New    Jersey,  Dcla- 


Ma 


y  1  a  n  d. 


Washington, 
K  S.  Bytd  Co. 
221  North  Illh  St., 
Philadelphia,  Pa. 

la  Iliinois,  Indiana. 

Wisconsin,  Ohio: 


The  Batsook  Co. 
53     West  Jackson 
Blvd.,  Chiiago.  111. 

In  Ktichigan: 
Dungan  Sternlicid 
Radio  Sales  Co. 

25  No.Dcarborn  SI- 

Chicago,  III. 


Dakota,     South  Da- 
kota; 
C.  L.  S.  Holmes 
502     Boston  BIk., 
Minneapolis,  Minn. 
In    Kentucky.  East- 
ern Tennessee,  Geor 


Floi 


Ala- 


BLSSippi; 

M,  E.  Croce  4  Co. 

Nashville,  Tenn. 
In  Oregon,  VVashing- 

C.  E.  Gay 

166  Lownsdale  St., 

Portland,  Ore. 


In  Id.iho: 

R.  T.  Carr 

906     Spraeue  St.. 

Spokane,  Wash, 
In  California: 

Matshanfc  Sales 
Co.,  926  Insurance 

Exchange  Bldg. 

Los  Angeles,  Calif. 


Arkar 


_  _          West  Mis 

aippi.    West  Tennes- 
see.    Texas.  Okla- 
homa. Colorado, 
Kansas,  Miasoiui. 
Nebrastca.  Iowa; 
C.  H.  Wallis  4  Co. 
im  Syndicate 
Trust  Bldg.. 
St.  Lotiis,  Mo. 
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ROY  SMECK,  NEW  YORK  CITY^-EN  ROUTE 
•'Wizard  of  the  Banjo" 

Featured  Banjoist  at  the  Rialto  and  other  Moving 
Picture  Theatres 


THE  B  &  D  SUPER  TENOR  AND 
PLECTRUM  BANJO  STRINGS 

Loudest,  Strongest  and  Best  Toned  Made.  Best 
Sellers  to  Your  Best  Trade. 


B.  &  D.  Super 

TENOH  BANJO  A  Qf  I  si 

BACON  OaNJO  CO,  iac 


Illustrated  Catalog  and  Price  Lists  of  Banjos  and  Supplic 
sent  on  request 


''SILVER  BELL' 

Banjos 
Easiest  to  Sell 


When  you  put  the  Silver  Bell  into 
the  hands  of  a  Prospect,  it  is  as  good 
as  sold. 

Advance  orders  insure  deliveries 
when  goods  are  wanted — otherwise 
procrastination  not  only  is  the  thief 
of  time,  but  of  profits. 

B  &  D  Specialties 

Insure  your  Business  with  SATIS- 
FIED Customers. 

B  &  D  SUPER  STRINGS  used  by  a 
majority  of  the  Best  Orchestra  and 
Professional  Players. 

B  &  D  FELT  GRIP  PICKS  on  Neat 
Counter  Display  Cards  that  Sell 
Themselves. 


B& 


"FELT-GRIP"^ 

'  /  f«nii  iMtnuiiioiMortOiD"!  \  '  ■ 

El  V7    Price  15c  xy 

Two  for  25e 
9  )  "TAKE  YOUR  PICK"  ■^') 

\^    TH£  fcCON  BAWO  CO..  I...  ^ 


The  above  Display  Card— 75c  to  the  Trade. 
Retail  value,  $1.50 


The  Bacon  Banjo  Co.,  Inc. 


GROTON 


CONN. 
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Hohner  Campaign  to  Popularize  Harmonica 
Increased  Sales  Throughout  the  Country 

Lessons  in  Harmonica  Playing  Over  Radio  Climax  to  Spectacular  Campaien— Dealers  Profit  by 
Tymg  Up  With  Drive— Harmonica  Universal  Instrument— Credit  Due  W.  J.  Haussler 


riie  national  campaign  to  popularize  the 
liarnionica,  inaugurated  by  M.  Holincr,  Inc.,  of 
New  York,  manufacturer  of  Holmer  liar- 
inouicas,  under  the  direction  of  William  J. 
Haussler,  vice-president  and  general  manager 
of  the  company,  which  has  been  going  on  for 
many  months,  will  continue  as  heretofore.  A 
feature  of  the  campaign  to  generate  interest  in 
llie  harmonica  last  year  was  a  series  of  har- 
monica lessons  via  the  radio.  These  lessons, 
known  as  the  "Hohner  Harmonica  Hour,"  be- 
came so  popular  with  the  radio  public  that  they 
will  be  continued  from  broadcasting  station 
WEAF  this  year  and  for  an  indefinite  period 
in  1926.  The  first  "Hohner  Harmonica  Hour" 
this  year  was  broadcast  on  Friday.  November 
27,  from  WEAF  and  six  affiliated  stations  in  the 
East  and  mid-West,  and  the  programs  will  be 
given  on  alternate  Fridays  from  that  date.  The 
programs  are  under  the  personal  supervision  of 
Mr,  Haussler,  with  arrangement  of  programs 
in  the  hands  of  Douglas  Coutlee. 

Last  year  the  response  of  the  general  radio 
public  to  these  programs,  as  manifested  by  tlic 
receipt  by  M.  Hohner,  Inc.,  of  applause  cards, 
was  tremendous  and  indicated  in  a  measure  the 
popularity  of  the  harmonica  lessons.  This  year 
again  the  public  is  giving  concrete  evidence  of 
its  approval.  During  the  broadcasting,  an- 
nouncement is  made  that  harmonica  instruc- 
tion booklets  will  be  sent  to  each  individual 
who  requests  a  copy. 

Effect  of  Radio  Programs 
The  elTcct  of  these  broadcasting  programs,  to- 
gether with  the  extensive  national  advertising 
of  M.  Hohner,  Inc.,  is  hard  to  estimate,  but  that 
it  has  been  tremendous  is  indicated  by  the 
steady  increase  in  the  demand  for  harmonicas. 
Hohner  dealers  in  all  parts  of  the  country  have 


benefited  by  the  demand.  The  program  of  M. 
Hohner,  Inc.,  is  a  striking  example  of  how  the 
manufacturer  can  aid  the  dealers  handling  his 
line  lo  secure  a  profitable  sales  volume.  With- 
out question  the  Hohner  campaign  has  been  and 


W.  J.  Haussler 

still  is  one  of  the  most  effective  and  extensive 
ever  undertaken  by  a  manufacturer  of  musical 
instruments.  The  fact  that  during  the  past  year 
the  harmonica  has  become  the  favorite  instru- 
ment for  young  and  old,  rich  and  poor,  male 
and  female,  is  sufficient  proof  of  the  effect  of 
the  campaign,  Hohner  harmonica  bands  have 
been  formed  in  public  schools,  high  schools  and 


prep  schools.  Harmonica  concerts  featuring 
music  of  a  high  order  and  rendering  it  in  a 
manner  bound  lo  please  the  most  critical  have 
become  comparatively  common.  Harmonica 
contests  with  many  eager  participants  were 
staged  in  many  communities  last  year  and  no 
doubt  the  new  year  will  see  an  increase  in  this 
activity. 

How  the  Dealer  Profits 

What  does  this  mean  to  the  retail  talking 
machine  dealer  who  handles  harmonicas?  It 
means  that  every  boy  or  girl  who  "becomes  a 
harmonica  enthusiast  will  purchase  the  instru- 
ment from  some  dealer  in  the  community.  It 
means  that  in  ihe  course  of  the  year  many 
thousands  of  harmonica  enthusiasts  will  visit 
the  stores  of  local  dealers  to  make  a  purchase. 
It  means  that  a  continuation  of  the  interest  al- 
ready so  general  will  result  in  the  purchase  of 
new  instruments  by  boys  and  girls  who  already 
own  less  expensive  instruments  and  have  be 
come  proficient  harmonica  artists.  In  a  word, 
it  means  profits  to  the  dealer. 

The  effect  of  this  growing  interest  in  the 
harmonica  is  even  broader  than  the  immediate 
increase  in  sales.  The  educational  work  of  M. 
Hohner,  Inc.,  is  far-reaching  in  its  influence. 
This  campaign  is  first  of  all  creating  a  love  for 
music  among  thousands  whose  lives  have  been 
barren  in  this  respect.  Every  boy  or  girl  and 
man  or  woman  who  buys  and  learns  to  play  a 
harmonica  to-day  will  become  interested  in 
other  musical  instruments  to-morrow.  This  also 
redounds  Id  the  benefit  of  the  dealer. 

Tie-ups  as  Sales  Stimulators 

Mr,  Haussler  himself  plays  the  harmonica 
remarkably  well,  as  also  docs  his  son,  Billy,  Jr., 
and,  as  has  been  mentioned,  he  is  largely  re- 
sponsible for  the  development  and  success  of 
the  Hohner  campaign.  The  broadcasting  of 
the  "Hohner  Harmonica  Hour"  gives  the  dealer 
an  excellent  opportunity  to  tie  up  his  har- 
monica sales  promotion  campaign  with  radio, 
thus  securing  a  double  benefit  from  the  program. 
The  dealer  who  fiandles  harmonicas  merely  as 
an  "accommodation,"  if  perhaps  someone  enters 
the  store  to  ask  for  one,  will  do  well  to  look 
over  the  sales  possibilities.  In  every  neighbor- 
hood there  are  thousands  of  children,  most  of 
them  in  the  public  schools,  and  every  one  of 
these  is  a  prospect  for  a  harmonica.  While  the 
national  advertising  of  such  firms  as  M.  Hoh- 
ner, Inc.,  goes  far  toward  creating  a  demand  for 
the  dealer,  the  merchant  will  find  it  distinctly 
to  his  advantage  to  do  some  sales  promotion 
work  of  hip  own.  To  be  sure,  the  sale  of  a 
harmonica  represents  a  small  sum  and  a  small 
profit,  but  it  is  not  the  single  sale  that  keeps 
the  dealer  going  year  after  year.  It  is  quick 
turnover  of  stock  that  makes  his  investment  pay 
dividends.  Now,  whether  the  dealer  handles  a 
half-dozen  harmonicas  as  part  of  his  general 
stock  or  he  has  a  thousand  of  these  small  in- 
struments in  stock,  the  fact  remains  that  he  has 
a  certain  portion  of  his  capital  tied  up  in  them 
and  the  quicker  he  sells  them  and  orders  new 
stock  and  then  repeats  the  process  the  greater 
will  bi;  his  return  from  that  portion  of  his  in- 
vestment. The  dealer  who  neglects  any  portion 
of  his  merchandise  is  not  getting  the  profits  out 
of  his  business  that  he  could  get  by  the  more 
equal  distribution  of  his  efforts  to  create  sales 
volume. 


Branch  Store  Is  Opened 

pAWTUCKET,  R.  I.,  December  7- — A  branch  store 
of  the  McCloskey  Music  Store  of  Providence, 
R.  I.,  was  recently  opened  here.  A  complete 
line  of  musical  merchandise  is  carried  by  this 
live  dealer. 


The  Oldest  and 
Largest  Musical 
Merchandise  House 
IN  America 


Exclusively^  Wholesale 

ESTABLISHED  IB34 

C.BRViNfO  SOiMjNC. 
351-53F0URTH  Ave.  NewYorkCity 
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nOHNER 

P  THE  WORLD'S  BESJ^SSt 


Hohner  Harmony  Hours,  broadcast  from  WEAF  and 
five  other  affiliated  powerful  radio  broadcasting  stations 
are  again  strongly  stimulating  Hohner  Harmonica 
sales. 

Wnlc  us  for  our  "Big  Business  Builders" 
ikM      i»y-v¥»lvTr;«T»  114-116  East  I6th  Street 

M.    HOHNER  New  York  City 


HOMA/£K  PRODUCTS  HWmOED  FIRST  PRIZE  »U»^Pf["""» 

PACIFIC  intehnationul  exposition  sam  francisco  isis^ 


Kansas  and  Missouri  Band 
Ass*ns  Meet  in  Convention 

Report  Success  of  Legislation  by  Kansas  Ass'n 
and  Missouri  Plans  to  Follow  Example— New 
Plans  Made— Officers  Elected 

Kansas  City,  Mo..  December  7.— The  joint  con- 
vention of  the  Missouri  Band  Association  and 
llic  Kansas  Band  Association,  wliicli  was  lield 
in  this  cily,  November  27-28,  was  successful  in 
every  dclail  witb  tlic  exception  of  attendance. 
Despite  ibis  the  interest  in  the  problems  dis- 
cussed and  the  plans  made  aroused  much  at- 
tention and  rendered  the  members  most  enthu- 
sinstic. 

In  Kansas  the  bip  lliinp  during  the  past  year 
h^is  been  ihe  operation  of  the  new  law  passed 
by  the  legislalure  providinc  for  the  employment 
of  band  leaders  by  the  school  boards  through- 
out the  State.  This  has  been  taken  advantage 
of  in  a  grcal  many  towns  and  there  arc  a  num- 
ber of  others  that  Will  be  in  shape  to  employ 
hand  loaders  next  year. 

One  of  Ihc  most  interesting  things  for  dis- 
cussion was  how  llic  new  law  worked,  how  the 
new  bands  were  managed,  and  all  the  other 
questions  concerning  them.  All  these  were  of 
Interest  lo  tlic  ftfissouri  bandmen,  because  llie 


association  will  undertake  lo  put  through  a  sim- 
ilar law  in  this  State  at  the  next  meeting  of 
the  legislature. 

The  policy  of  the  Kansas  Association  is  to 
liave  on  hand  only  one  big  thing  at  a  time. 
It  took  it  two  full  years  to  put  through  the  law 
for  the  band  leader  and  for  the  support  of  the 
school  bands.  Now  it  is  moving  to  get  the 
State  to  provide  a  standard  of  efficiency  in  band 
leadership  before  a  leader  can  be  employed  in 
a  band  which  is  to  be  supported  by  State 
money.  It  is  held  that  under  the  present  law 
any  girl  who  is  prepared  to  lead  in  the  music 
department  of  an  average  school  may  be  placed 
in  charge  of  the  school  band.  It  is  insisted 
that  such  leadership  is  not  contemplated  by 
the  law  and  steps  will  be  taken  lo  have  the  law 
made  more  specific  at  the  next  meeting  of  the 
legislature. 

In  Missouri  the  experience  and  example  of 
Kansas  will  be  used  as  a  basis  for  pushing 
through  the  law  and  the  draft  presented  at  the 
meeting  of  the  legislature  will  include  the  pro- 
visions which  are  to  be  asked  for  in  Kansas  in 
the  way  of  amendments  to  the  bill. 

The  Kansas  Association  accepted  the  invita- 
tion of  the  Missouri  Association  to  come  back 
to  Kansas  City,  Mo.,  next  year  at  this  same 
time  of  the  year. 

The  election  of  ofTicers  of  the  Kansas  Asso- 


ciation resulted  in  the  choice  of  the  following 
persons:  For  president,  William  E.  Thompson; 
vice-president,  F.  D.  Walker;  leader  of  the  Mu- 
nicipal Band  of  Arkansas  City,  and  secretary 
and  treasurer,  T,  S,  Howell,  of  Kansas  City. 
The  executive  committee  is  made  up  of  A.  E, 
SanRomani.  Arkansas  City;  J.  J.  Richards, 
Pittsburg,  and  F.  R.  Reasoner,  Phillipsbure- 


Tie  NEW  SUPER-LUDWIG  DRUM 


Parallel  Snare  Throw-Off 
Individual  Snare  Adjustment 
Perfect  Snare  Control 


The  Sensation  of 
the  Drum  World 


Afiain  Ludwig  sets  the  pace  with 
a  new  drum— the  SUPER-LUD- 
WIG with  its  many  new  advanced 
features. 

INDIVIDUAL  adjustment  of 
snares,  a  parallel  throw-off  of 
snares  and  means  for  securing 
PERFECT  snare  control  are  but 
a  few  of  the  many  new  improved 
ideas  to  be  found  on  this  latest 
creation  of  Ludwig  engineers  and 
craftsmen. 

It's  a  sales  leader  for  the  dealer 
who  is  on  the  alert  to  be  up  and 
ahead  of  the  van  that  will  follow. 


Sfnd  to  Us  Now  lor  Prices  and  Discounts 

LUDWIG  &  LUDWIG 


World's  Largest  Makers  of 
Drums  and  Drum  Act 


1611  to  1627  No.  Lincoln  Street,  CHICAGO 


Ludwig  &  Ludwig  Line 

Is  Popular  in  Canada 

R.  S.  Wilhams  &  Sons,  Ltd..  Dominion  Distrib- 
utors, Placing  Large  Orders  for  Ludwig  Ban- 
jos and  Drums  to  Meet  the  Demand 

Chicago,  Iix,,  December  5.— Ludwig  banjos  and 
drums  are  as  popular  in  the  Dominion  of  Can- 
ada as  they  are  in  the  States  if  any  inference 
can  be  drawn  from  the  large  orders  which  are 
being  received  by  Ludwig  &  Ludwig,  Inc.,  from 
R.  S.  Williams  &  Sons.  Ltd..  one  of  tlie  lafgest 
importing  and  distributing  concerns  in  the  Do- 
minion. The  Williams  concern  has  headquar- 
ters in  Toronto  and  maintains  large  stores  in 
Montreal  and  Winnipeg  and  has  branches  in 
several  other  Canadian  cities.  The  agency  for 
Canada  was  awarded  to  the  Williams  establish- 
ment six  months  ago  and,  it  has  had  exceptional 
success  with  the  line. 


Conn-Boston  Co.  Features 
Leedy  Drums  in  Window 

Boston  Concern  Enjoying  Fine  Business  as  Re- 
sult of  Aggressive  and  Effective  Sales  Promo- 
tion Methods 

BosTO>f,  Mass..  December  8. — ^The  drum  and 
I  rap  business  of  ihe  Conn-Boston  Co.  has  been 
most  satisfactory  due  in  a  large  degree  to  a 
most  effective  window  display,  featuring  Lcedy 
instruments  made  by  the  Lcedy  Mfg.  Co.  of  In- 
dianapoli.s.  An  inside  display  featuring  a  vari- 
(.ty  of  Lcedy  products  was  also  shown  at  the 
same  time.  At  night  the  window  display  was 
particularly  attractive  and  effective,  as  lighted 
bass  drums  with  painted  heads  were  occupying 
prominent  positions.  Thousands  of  people 
stopped  during  tlic  day  and  night  to  admire  the 
window  and  many  of  the  lookers  were  convert- 
ed into  buyers. 


Buescher  Co,  Plans  Expansion 

Elkhart.  Ind.,  December  5.— The  Buescher 
Band  Instrument  Co.,  maker  of  Buescher  band 
Instruments,  has  announced  the  purchase  of  two 
city  blocks,  adjoining  the  present  plant,  for  the 
purpose  of  expansion,  which  has  been  made 
necessary  by  increased  demand. 
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Manufacturers  Plan  to 

Launch  Membership  Drive 

Musical  Merchandise  Manufacturers"  Associa- 
tion to  Meet  With  Associated  Musical  Instru- 
ment Dealers'  Association  of  New  York 

At  Iheiast  meeting  of  the  Musical  Merchan- 
dise Manufacturers'  Association  held  at  the 
Hotel  Breevort,  topics  of  general  interest  were 
discussed  and  the  firm  of  Magosy  &  Buscher 
was  admitted  to  membership.  Plans  for  a  cam- 
paign for  more  members  were  made  and  it  was 
decided  to  canvass  by  mail  all  those  firms  el- 
igible for  membership. 

The  invitation  of  the  Associated  Musical  In- 
strument Dealers  of  New  York  for  a  joint 
meeting  was  accepted  and  Walter  Grover  was 
named  spokesman  for  the  association  to  confer 
witli  the  dealers'  association  as  to  the  time  and 
place  of  the  meeting. 

H.  C.  Lomb  was  elected  secretary  to  succeed 
John  J.  D.  Taylor  who  resigned  because  of  his 
moving  to  another  city. 


Harmonica  Instruction  to 
Be  Given  in  Normal  School 

Chicago,  III.,  December  8, — The  action  of  Prof. 
William  B.  Owen  in  adopting  the  harmonica  as 
part  of  the  curriculum  of  the  musical  depart- 
ment of  the  Chicago  Normal  School  is  a  big 
step  forward  in  the  campaign  to  give  this  in- 
strument the"  position  it  merits.  Prof.  Owen, 
president  of  the  Normal  School,  has  given  in- 
structions that  music  teachers  familiarize  them- 
selves with  the  harmonics  of  the  instrument  and 
master  the  playing  of  it  so  that  they  can  im- 
part their  knowledge  to  pupils.  The  Hohncr 
harmonica,  made  by  M.  Hohncr,  Inc.,  has  been 
chosen  as  the  official  harmonica  of  the  Normal 
School. 


Adds  to  Responsibilities 

Chicago,  III.,  December  5. — J.  D.  Taylor,  secre- 
tary and  general  manager  of  the  Wavcrly  Mu- 
sical Products  Co.,  Long  Island  City,  N.  Y.,  re- 
cently took  over  complete  control  of  the  Chi- 
cago branch  of  the  company. 


Issues  Booklet  of  Rules 

for  School  Band  Contests 

National  Bureau  for  the  Advancement  of  Music 
Distributing  Booklet  of  Rules  for  National 
and  State  School  Band  Contests 

The  National  Bureau  for  the  Advancement  of 
Music  has  prepared  and  distributed  a  new  book- 
let of  rules  for  the  1926  State  and  National 
School  band  contests. 

This  coming  year  there  will  also  be  a  na- 
tional contest,  as  a  culmination  of  the  State 
contests  and  as  a  striking  means  of  calling  the 
country's  attention  to  the  progress  made  in 
school  instrumental  music.  The  booklet  is  illus- 
trated with  pictures  of  fourteen  bands  which 
won  first  place  in  their  State  contests,  as  well 
as  of  the  silver  and  bronze  trophies  awarded 
winners. 

The  booklet  contains  complete  information 
regarding  eligibility  of  the  bands,  awarding  of 


Featuring  Ludwig  Drums 

in  Melbourne,  Australia 


"Traps"  Rich,  juvenile  drummer  and  vaude- 
ville artist,  who  plays  the  Ludwig  drum,  made 
by  Ludwig  &  Ludwig,  Inc.,  Chicago,  was  threat- 
ened with  arrest  when  he  blocked  traffic  be- 
fore the  store  of  L.  F.  Collin,  Ltd.,  Melbourne, 
Australia,  while  giving  a  demonstration  in  the 
window  of  the  store.  He  was  appearing  at  a  lo- 
cal theatre  and  the  management  arranged  his  ap- 
pearance at  the  music  store  as  publicity  for  the 
act.  The  youngster  later  led  a  parade  of  all 
Boy  Scout  musicians  throughout  the  city. 

"Ladies'  Night"  of  the 

Manufacturers'  Association 

Chicago,  III.,  November  30. — Twenty-five  cou- 
ples attended  the  "Ladies'  Night"  of  the  Asso- 
ciation of  Musical  Merchandise  Manufacturers, 
Chicago  zone,  which  was  held  on  Tuesday,  No- 
vember 24,  when  a  dinner  and  theatre  party 
were  given  by  the  members  for  Ihe  ladies.  Din- 
ner was  served  at  MaiUard's,  after  which  the 
party  went  to  see  the  "Music  Box  Revue"  at 
the  Illinois  Theatre.  William  F.  Ludwig  was 
chairman  of  the  arrangements  comnuttcc. 


llic  prizes,  judges  and  judging,  lists  of  contest 
material,  etc.  In  addition  it  gives  the  general 
history  of  the  band  contest  movement  and  the 
details  of  the  committee's  co-operation  to  date 
in  various  State  contests.  At  the  end  is  a  sec- 
tion entitled  "Arousing  Local  Interest."  which 
)nakcs  general  suggestions  as  to  the  best  means 
of  securing  public  interest  and  support  lor 
school  instrumental  music. 

Dealers  can  help  in  devetoping  school  bands 
and  band  conlests  by  sending  in  to  the  bureau 
llic  names  of  any  bands  and  band  leaders  in 
their  vicinity,  so  that  the  bureau  may  complete 
its  list  of  these  and  communicate  with  them 
directly.  Where  there  are  no  bands  the  bureau 
will  extend  tht  utmost  co-operation  in  cstablish- 


Thc  Austin  Music  Shop,  E!  Paso,  Tex,,  re- 
cently secured  the  agency  for  the  Lyon  &  Hcaly 
camp  ukulele  and  banjo-uke.  These  instruments 
were  featured  in  a  window  display  that  attracted 
wide  attention. 


The  Lawrence  Music  Shop,  Toledo,  O.,  has 
entered  the  musical  merchandise  field  on  a  much 
larger  scale  and  is  planning  still  further  expan- 
sion. 


The  "Little  Wonder' 


Dealers  throughout  the  country  have  found  the 
"Little  Wonder"  model  banjo  a  profit  item.  On 
the  basis  of  sales  volume  it  classes  as  a  "best 
seller."  The  illustration  shows  the  new  student 
outfit  including  the  "Little  Wonder"  model  equipped 
with  the  Magnatone  Resonator,  gear  pegs,  extension 
tailpiece  and  complete  in  case. 

Complete  in  every  detail,  this  outfit  makes  an 
ideal  sales  proposition  for  the  coming  gift  season. 

Retail  $80.00  with  case.  (List  $100.00). 

The  AJagiialoiu-  Rcsonalor  is  sold  scf<aralely  hi  sizes  to  fit  any 
make  inslrittneul.     It  retails  at  $15.00.      (List,  $18.00.) 

Write  for  complete  information  and  dealer  proposition 


Co, 

Boston,  Mass. 


The 

155-6  Columbus  Ave 
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H.  H.  Slingerland  Tells 

of  Progress  of  Ass'n 

President  of  Ass'n  of  MusicaJ  Merchandise 
Manufacturers,  Chicago  Zone,  Outlines  the 
Progress  Made  During  Past  Year 

Chicago,  III,  December  7. — Tiic  Associalion  of 
Musical  Merchandise  Manufacturers,  Chicago 
zone,  has  coniplelcd  a  year  of  progress,  states 
H.  H.  Slingerland,  president,  wlio  in  the  follow- 
ing statement  sums  up  the  work  of  the  organ- 
ization for  the  past  j'car; 

"At  Ihc  beginning  of  the  year  wc  adopted  a 
code  of  ethics  wliich  was  nddfil  to  Ihc  constitu- 
tion and  by-laws  of  the  organization,  and  which 
has  been  adlicrcd  to  with  profit  to  the  mem- 
bers of  the  association.  In  this  way  wc  liavc 
accomplished  most  of  the  objectives  wc  had  in 
mind,  when  Ihc  organization  was  formed  three 


years  ago  for  the  welfare  of  tlic  members  as 
well  as  the  industry  as  a  whole. 

"We  have  endeavored  to  improve  manufac- 
tiiriii)^  methods,  and  at  various  meetings  spc- 
..inlisls  in  this  line  of  work  gave  talks  on  stand- 
ardii^alion,  bcllerment  in  working  relations  and 
coiitlilions,  an<]  oiIht  manufacturing  problems. 

"At  oilier  jTieetings,  we  would  hold  round 
table  discussions  and  exchange  views  on  better 
marketing.  We  would  also  co-operate  with  one 
anolher  during  a  shortage  of  materials  in  lo- 
cating sources  of  supply,  etc. 

"The  association  has  also  endeavored  to  pro- 
mote 'music  in  the  home'  and  aid  in  the  de- 
velopment of  'music  in  the  school.'  In  refer- 
ence to  the  former  wc  recently  held  a  co-opera- 
tive exhibit  at  the  Furniture  Mart,  where  thou- 
siinds  of  people  for  a  period  of  over  a  week 
saw  the  exhibit  and  showed  an  interest  in  the 
various  instruments  by  the  numerous  questions 
asked.    The  display  represented  musical  mer- 


JtUST  INVENTED 

PLAYS  BY  ROLLS 


To  be  played  immtdiateiy  wilhoul  any  r.nowl- 
edge  of  music.  Music  for  all  couniries  and  Ihe 
l.-ile  hits.    Pamplilcts  free,  postpaid  by  its. 

Charles  Pillle  &  Co.,  New  Bedford,  Mm. 


payment Scdes 

Sand  Instruments 


LEASE 

FRO" 


7h,  H.N.Wh!" J 


HAVEN'T  you  sometimes  said  '"We 
don't  handle  band  instruments" 
when  some  customer  inquired  about  a 
saxophone,  etc.,  just  because  of  the  diffi- 
culties in  selling  on  time  payments? 

With  the  new  plan  for  financing  pay- 
ment sales  which  we  can  now  offer  to 
"King"  dealers,  this  obstacle  is  removed. 
You  can  have  a  small-goods  band  instru- 
ment department  without  tying  up  any 
capital;  and  what  is  most  attractive,  dis- 
pose of  your  leases  without  sacrificing  a 
cent  of  profit.  The  difference  between 
our  published  cash  and  payment  prices 
will  cover  the  cost  of  financing  so  you 
receive  the  full  list  price. 

This  financing  plan  is  clearly  explained 
in  a  folder  now  ready  for  distribution. 
There  is  no  red  tape  or  complicated  ac- 
counting connected  with  it,  and  the  plan 
is  available  to  every  dealer  selling  "King" 
Instruments.  If  this  plan  will  be  of  serv- 
ice to  you  we'll  gladly  send  one  of  the 
folders  upon  receipt  of  your  request. 

if  you  are  interested  in  this  plan  and  in 
the  exclusive  agency  for  "King"  Instru- 
ments clip  out  and  mail  thecoupon  below. 

THE  H.  N.  WHITE  CO. 

5215-69  Superior  Ave.  Cleveland,  Ohio 

Mun../acl..rcrj  of 

"KING"  BAND  INSTRUMENTS 


SEND  COUPON 
FOR  BOOKLETS.' 


THU  H,  N.W  HlTh  L  O. ,  WlS.f,') -iini'nor  A.'<r,.CIc> 
Gcnilcmcn  :  Kindly  send  rlic  booklets  thcckeJ  : 

n  Plnn  of  Flnancmnravmcin  Sales. 

O  Eicluiive  Asencv  for  KitiK  Inilrumcnit. 
Wt  (do)  (do  not)  handle  band  insinjment 


Nan 


chaiidi,-c  made  by  the  members  nf  the  associa- 
tion and  included  everything  from  the  smallest 
accessory  to  the  large  band  instruments  and 
concert  harps.  Donations  of  instruments  have 
also  been  made  to  the  school  playgrounds  and 
assistance  offered  in  the  promotion  of  music 
among  the  school  children, 

"One  of  the  outstanding  features  and  demon- 
strations of  what  ll»c  association  accomplished 
during  tl)c  past  year  was  the  banquet  given  to 
the  members  of  Ihe  musical  merchandise  trade 
(luring  the  convention  of  the  Music  Industries 
last  June.  Not  only  was  the  spirit  of  good-fel- 
lowship, as  it  exists  in  this  association,  instilled 
among  the  hundreds  of  guests,  but  it  offered 
tlic  first  large  group  gatherings  of  the  musical 
mcreliandisc  trade  to  an  affair  of  this  kind, 
where  demonstrations  of  musical  instruments 
were  made  by  prominent  professional  musicians 
and  eminent  speakers  provided  an  instructive 
and  interesting  program." 


Ludwig  Juvenile  Drum 

Is  Featured  in  Display 

Chicaoo,  III.,  December  S. — Ludwig  &  Ludwig, 
Inc.,  manufacturers  of  Ludwig  drums,  have  pre- 
pared and  distributed  to  their  dealers  window 
displays  featuring  the  Ludwig  professional  juve- 
nile drum.  The  merits  of  this  model  arc  extolled 
and  an  illustration  of  the  special  gold  and  silver 
drum  made  by  Ludwig  &  Ludwig  for  William 
S.  Hart  as  a  gift  for  his  son  is  shown,  together 
with  a  picture  of  the  movie  actor  in  full  cow- 
boy regalia.  The  slogan.  "A  good  drum  is 
the  gift  for  every  boy,"  is  given  prominent  posi- 
tion, 


Billy  Haussler,  Jr.,  Stands 

High  in  School  Ranking 

William  J.  Haussler,  vice-president  and  gen- 
eral manager  of  M.  Hohncr,  Inc.,  New  York 
City,  is  receiving  excellent  reports  from  his  son 
who  is  completing  his  first  term  in  a  prepara- 
tory school  in  Massachusetts,  Billy  Haussler, 
Jr.,  it  will  be  remembered,  was  selected  as  the 
typical  American  boy  for  the  extensive  Hohner 
advertising  appearing  throughout  the  country. 
He  is  again  proving  the  typical  American  boy 
in  his  studies  at  the  preparatory  school  where 
he  is  reported  as  standing  second  highest  in  all 
subjects  in  a  large  student  body. 


Equipped  With  Leedy  Drums 

Dknvi.h,  Coi..,  December  5.— The  Piggly-Wiggly- 
Grimcs  Co.,  operating  si-"vty-six  stores  in  Col- 
orado, recently  organized  an  orchestra  among 
its  employes  to  give  radio  concerts  to  adver- 
tise its  stores.  The  orchestra  is  equipped  with 
Lccdy  drums  and  Paramount  banjos.  The 
Knight-Campbell  Music  Co.  helped  organize  the 
orchestra. 


The  Union  Music  Co..  Toledo,  O.,  is  stress- 
ing the  idea  of  musical  instruments  as  holiday 
gifts  and  is  stimulating  business  through  this 
campaign.  Newspaper  advertising  and  window 
displays  are  creating  a  demand. 
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New  Combination  Instrument 
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Henri  Kublick  and  Banjorchestrian 
by  Ludivig  &  Ludwig.  „,ak„s  ot  drun.s  and 
banjos.  Tins  new  product  was  invented 
by  Henri  Kublicl<,  concert  and  vaudeville  ar- 
tist, and  is  a  combination  of  the  liarp,  piano 
and  banjo,  capable  ot  a  great  variety  of  musical 
effects.  The  player  uses  the  fingers  of  the  left 
liand  to  do  the  fingering  ot  the  melody  section 
while  a  plectrum  on  the  thumb  ot  the  hand 
plucks  the  strings  tor  the  melody  The  long 
strings  ot  the  harp  and  basses  are  actuated  by 
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the  fingers  of  ihe  riglit  hand  for  accompani- 
ment. 

The  instrument  is  like  a  harp  in  design  and 
is  most  attractive,  with  an  overlay  of  gold  and 
beautiful  hand"  carved  figures.  A  feature  of  the 
instrument  Is  the  mounting  of  all  strings  over 
bridges  on  tensioncd  heads  similar  to  that  of 
the  regular  Ludwig  banjo.  Siiells,  tone  projec- 
lors  and  resonators  are  all  the  same  as  used 
on  the  Ludwig  banjos  and  enable  Mr.  Kublick 
to  get  tremendous  power  and  an  ideal  tone, 

F.  J.  Bacon  Scores  on 

Long  Banjo  Concert  Tour 

Groton.  Conn.,  December  5.— Frederick  J.  Ba- 
con, president  of  the  Bacon  Banjo  Co.,  of  this 
city,  has  returned  to  headquarlers    having  re 

centiy    concluded  an  

extensive  trip  through 
the  West.  To  the  jisl 
of  stations  from 
which  his  playing  was 
broadcast  has  b-.., 
added  Chicago,  De- 
troit and  Schenec- 
tady. Mr.  Bacon  also 
played  a  number  of 
additional  high 
schools,  and  it  is  com- 
plimentary to  his  pro- 
ficiency as  an  artist 
that  in  most  of  the 
schools  the  students 

called  for  encore  after  encore,  so  that  it  was  al- 
most impossible  for  him  to  get  away. 

King-Slater  Opens  Branch 

King-Slater,  Inc.,  dealer  in  musical  mcrehan- 
d.se,  New  York,  has  opened  a  branch  depart- 
ment in  Winterroth's  Music  Store,  14  East 
Umon  Square.  New  York.    A  full  line  is  car- 


ried, including  King  band  instruments.  The 
new  department  is  under  the  management  of 
William  Fort,  head  of  the  main  slore  on  Thirly. 
fourth  street. 


American  Legion  Orchestra 
Uses  King  Band  Instruments 

Popular  Oklahoma  City  Dance  Orchestra  Com- 
pletely Equipped  With  King  Band  Instru- 
ments  by  Paul  Bennett,  of  H.  N.  White  Co. 

Oklahoma  City.  Okla.,  December  5.— The 
American  Legion  Orchestra,  which  plays  at  the 
Cinderella  Ballroom  here  and  is  one  of  the  most 
popular  dance  orchestras  in  this  section,  was 
recently  equipped  with  King  band  instruments 
Paul  Bennett,  Soulherii  traveler  for  the  H. 


:  American  Legion  Orchestra 

iV.  White  Co.,  manufacturer  of  King  band  in- 
struments. Mr.  Bennett  is  at  the  present  time 
traveling  throughout  the  South  and  is  meeting 
with  great  success  in  placing  King  franchises, 

A  new  music  store,  called  the  Standard  Music 
Shop,  has  been  opened  at  209  East  Schellenger 
avenue,  Wildwood,  N.  J.,  handling  a  full  line  of 
pianos,  talking  machines  and  sheet  music. 


WHO  VIEW  THE  FUTURE  WITH 
AN  EYE  TO  PROGRESS  SHOULD 
TIE  UPWlTHh-^ 


The  New  Professional 
FLOATING  HEAD 

DRUM  is  conceded  to  be 
the  most  remarkable  instrument 
yet  achieved  in  "Drumdom." 


'World's  Finest 
Drummer's 
Instruments" 


A  New  96-Page  Catalog  "N"  Mailed  Free 


The  Satisfied  Drummer  Always  Comes  Back 
J^efi^  Manufacturing  Co.,  Indianapolis,  Indiana 
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IN  THE  MUSICAL  MERCHANDISE  FIELD— (Conrinued  from  page  175)  

South  American  iiciglibors  arc  alive  to  the  ad- 
vantages of  American-made  instruments  and 
also  that  the  dealer  realizes  llie  value  of  utiliz- 
ing his  window  display  space  to  take  fnllcst  pos- 
sible advantage  to  attract  customers, 


King  Band  Instruments 

Popular  in  Argentine 


Bilbao  Permentier  &  Cia.  Report  Success  in 
Retailing  These  Instruments  in  Buenos  Aires 
— Attractive  Window  Displays 

Cu£VEi.AND,  O,.  December  7.— Reports  received 
by  1.,  I..  Fox.  sales  manager  of  ihc  H.  N.  White 
Co..  manufacturer  of  King  band  instruments, 


indicate  that  these  instruments  arc  -r  .i^ 
briskly  in  foreign  climes  as  tiicy  an.  m  iln' 
country  and  that  they  enjoy  a  world-wide  pop- 
ularity. Two  photographs  of  window  displays 
in  which  King  band  instruments  were  features 
were  recently  received  by  Mr.  Fox  from  Bilbao 
Permcnlier  &  Cia.  King  representative  in  Bue- 
nos Aires.  Argentine,  and  they  indicate  that  our 


\  i  Co.,  nl  Ihis  l  ily.  Altlioiii^h  thi.s  iirnniniciit 
iii..uTit.ictiin.r  jicrliaps  hu^t  known  ihrougli  it> 
Vegaplionc  and  Vega  banjo,  it  also  manufac- 
tures a  line  of  brass  instruments  and  imports 
violins  made  in  Europe  and  subjected  to  a  two 
year  seasoning  process  in  this  country. 

The  new  line  of  violins  retails  from  $50  up 
and  is  guaranteed  to   maintain   correct  adjust- 


SPECIAL  Combination  Offer 


Make 
100% 
Profit 


This  $25 
Cabinet  FREE 

This  Beautiful  Cabinet 
is  22'/4  inches  high, 
25^4  inches  wide,  and 
12  inches  deep;  in  ma- 
hogany piano  finish. 
Has  12  glass  tubes. 


t^rmours  Music  Strings 

You  will  make  100%  by  taking  advantage  of  this  Special  Combination  Offer 
of  the  most  complete  and  varied  assortment  of  straight  length  high-grade  gut 
and  wound  strings  ever  assembled  in  a  case.  It  is  a  fine  money-makmg  orna 
ment  that  will  bring  the  better  class  of  musical  trade  to  your  store. 

Assortment  costs  you   $51.75 

Assortment  retails  at   103.50 

Your  Profit  100%  —  You  Get  This  Cabinet  FREE 

Send  Today  for  CompleU  Delaih 

ARMOUR  aKI  company  CHICAGO 


ment  for  one  year.  These  instruments  were  im- 
ported in  1923  and  after  undergoing  the  Vega 
process  are  now  presented  to  the  trade.  The 
tine  also  includes  Vega  reproductions  of  such 
masters  as  Stradivarius.  Guarnerius,  etc. 


Vega  Co.  Adds  Violin  Line 

Boston,  Mass.,  December  7,— A  new  line  of 
violins   has   recently  been   announced    by  the 


Reorganize  Chicago  Band 
Assn.  at  Recent  Meeting 

Chicago,  III,,  December  8.— The  Chicago  Band 
Association,  which  for  the  past  two  years  has 
been  rather  dormant,  was  reorganized  recerilly 
and  the  following  officers  were  electe<l^  Frank 
E.  Scott,  president;  Floyd  L.  Bateman,  vice- 
president;  Hugo  Kuhl,  secretary,  and  Allan  F. 
I'ilher.  treasurer.  William  Weil,  conductor  of 
ihe  hand,  is  general  director  of  the  A.ssociation. 
J'he  purpose  of  this  organization  is  to  play  at 
civic  and  charitable  occasions  and  for  ihe  radio. 


Music  Provisions  in  Budget 

Baltimore.  Ma,  December  5.— The  ordinance  of 
estimates  for  1926,  which  has  been  sent  to  the 
City  Council  for  passage,  contains  several  items 
pertaining  to  the  musical  activities  of  the  city. 
A  provision  for  $23,890  for  salaries  in  the  music 
division  of  the  school  system,  $24,000  for  the 
Llaltiniore  Symphony  Orchestra,  $18,700  for  the 
Municipal  Band,  $2,000  for  pianos  for  the  schools 
and  other  items  for  talking  machines,  acces- 
sories and  instruction  materials  are  among  the 
Items  listed. 


Sells  From  the  Catalog 

Providence,  R.  L.  December  S. — B.  J.  Segool, 
manager  of  the  sheet  music  department  of  the 
Boston  store,  has  increased  the  profits  of  his 
department  by  adding  a  line  of  ukuleles  and  a 
few  violins.  An  interesting  feature  of  this  busi- 
ness is  that  Mr.  Segool  has  been  able  to  make 
several  good  sales  from  a  catalog,  as  the  stock 
of  violins  on  hand  is  of  necessity  small. 


Death  of  A.  L.  Simmons 

Akron,  O.,  December  7. — A.  L.  Simmons,  pres- 
ident of  the  Ed.  Fred  Co.,  well  known  in  the 
musical  merchandise  field,  died  recently.  His 
body  was  found  on  the  river  bank  near  the 
parking  grounds  at  Rivcrview  Park.  He  had 
been  connected  with  the  musical  merchandise 
business  for  six  year?. 


Buys  Drum-Making  Plant 

Chjc.vgo,  Im-.,  December  5, — The  Slingerland 
Banjo  Co.  recently  purchased  the  plant,  busi- 
ness, good-will  and  patent  rights  of  Eugene 
Geisler  &  Co.,  makers  of  drums  and  drum  and 
banjo  heads.  The  purchased  company  will  be 
run  under  llie  name  of  Slingerland  Bros.,  Inc. 


Issues  New  Price  List 

The  Fred  Gretsch  Mfg.  Co..  Brooklyn,  N.  Y., 
importer  and  manufacturer  of  musical  mcrchan- 
disi^.  has  just  issued  a  new  confidential  price 
hook  which  is  known  as  No.  10.  In  addition 
lo  the  listing  of  current  prices,  there  are  in- 
cluded a  number  of  new  lines. 


Harmonicas  as  Prizes 

Chicago,  III,,  December  7.— Six  Hohner  Ma- 
rine band  harmonicas  were  awarded  as  prizes  to 
the  winners  of  the  junior  division  harmonica 
contest  for  boys  under  13  years  of  age  and  girls 
under  15  years,  held  here  recently. 


T.  Edwards,  formerly  manager  of  the  Conn 
San  Jose  Co.,  is  now  connected  with  the  string 
instrument  department  of  Sherman,  Clay  &  Co,, 
San  Jose,  Cal. 
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What  the  Popularity  of  HJll-Billy  Songs 
^  Means  in  Retail  Profit  Possibilities 

T.e  Wid.spr.ad  ^^^^^-^^^  Attested  by  Publisher.  ..d  Record  Maa- 

uiaciurers— Is  It  of  Significance  as  Indication  of  Public  Taste? 


o  ,t  of  wh.t  are  described  as  the  -hiU- 

=^ongs  sie>ufies  mort.-  ll.a,,  tl,.  „icre  vogue 
of  such  pubhcations.  The  -De:,,!,  of  Floyd  Col- 
ons Wreck  of  ,he  Shcn.ndoah."  "A.  My 
Mothers  Grave,"  and  other  such  songs  which 
lave  had  fairly  widespread  popularity  may  mark 
tlie  in.t.al  move  in  the  passing  of  jaz..  Whether 
or  not  [he  popularity  of  such  works  continues  it 
.s  questionable  that  music  lovers  will  accept  I'hc 
situation  as  an  improvement.  This,  however 
and  other  indications  show  a  grasping  out  on 
the  pan  of  music  purchasers  for  something  be- 
sides the  generally  over-arranged  jazz  offer- 
ings. 

It  must  be  remembered  that  these  weird 
funereal  musical  offerings  have  been  preceded  by 
several  months  by  other  offerings,  the  outstand- 
ing feature  of  which  was  that  ihey  were  in 
most  simplified  song  form.  In  fact,  some  of 
the  outstanding  record  sellers  to-day  and  for 
the  past  few  months  have  been  solo  numbers 
with  minor  accompaniment.  All  of  this  un- 
doubtedly shows  the  earmarks  of  a  new  phase 
of  the  popular  music  and  record  business.  It 
would  seemingly  demonstrate  that  the  public 
is  returning  to  songs.  The  f^rst  lovf,  o£  course, 
is  songs  of  the  ballad  order  because  tliey  are 
the  most  impressive,  have  the  widest  appeal  and 
sale.  VVc  may  expect  other  types  of  songs  to 
follow  closely.  Probably  wc  have  had  an  over- 
production of  songs  of  the  fox-lrot  order  and 
in  self-defense  the  public  has  revolted  and 
turned  to  that  which  was  a  most  radical  change, 
the  sob  songs  of  several  generations  ago, 
brought  up  to  date  and  made  into  a  pathetic 
song  on  some  current  topical  event  or  catas- 
trophe. Psychologically  this  can  be  answered, 
it  being  well  known  that  when  groups  revolt 
they  go  to  extremes. 

The  fact  that  the  public  or  a  fair  portion  of 
it  has  decided  on  a  funeral  dirge  type  of  offer- 
ing should  not  be  taken  as  an  atavistic  tendency. 
It  is  rather  a  desire  for  something  different. 
This  desire  can  be  taken  advantage  of  by  both 
the  popular  publisher  and  record  maker,  and 
songs  of  good  ballad  order,  love  songs  and 
other  numbers  particularly  lending  themselves 
lo  solo  voices  with  a  minimum  of  arrangement 
should  meet  the  situation  and  bring  on  a  period 
of  prosperity  thai  would  be  far  larger  than  the 
results   obtained   by   merely  catering  to  what 


may  be  a  limited  vogue  for  songs  of  pathos. 

Probably  one  of  the  best  points  for  the  pub- 
lisher and  record  maker  to  remember  in  the 
present  trend  of  public  taste  is  the  fact  that 
at  least  for  some  period  the  sales  of  dance 
music  will  not  markedly  depreciate.  It  will 
probably  be  many  months  before  any  real  in- 
denlation  will  be  made  in  the  sales  of  such 
works.  The  demands  for  songs  arc  to  a  great 
e.Meiii  added  sales. 

As  far  as  dance  music  is  concerned  there  is 
hardly  a  likeUhood  that  any  considerable  change 
will  be  made  in  the  demand  for  dance.  The 
situation  may  indicate,,  however,  that  we  need 
a  new  type  of  dance  or  a  new  type  of  dance 
music.  Sometliing  in  more  simplified  form  and 
one  holding  continuously  to  the  melody  of  the 
piece  without  diverting  to  super  accompani- 
nients. 


The  modern  dance  orchestra  despite  its 
many  weaknesses,  none  of  which  is  eradicable, 
has  performed  a  very  big  work  in  disseminating 
music  to  the  great  multitudes.  Not  only  that, 
but  it  has  been  the  means  of  acting  as  an  in- 
centive to  hundreds  of  thousands  of  the  younger 
generation  who  have  taken  up  musical  instru- 
ments of  every  class  from  the  lowly  ukulele  to 
our  almost  as  popular  saxophone.  None  would 
wish  to  see  a  Irtnd  in  musical  taste  that  would 
in  any  measure  kill  off  this  power  that  is  in- 
fluencing, musically,  so  many  of  the  younger 
generation. 

Wc  would  probably  gladly,  however,  look  for- 
ward to  greater  development  of  a  little  more 
simplification  in  our  popular  renditions.  We 
would  like  to  know  the  melodies  that  are  be- 
ing played  and  what  they  are  all  about  rather 
than  be  led  up  lo  an  approaching  melody  and 
abruptly  be  diverted  to  a  semi-solo  effect  in  ob- 
bligato  form. 

At  any  rate,  as  far  as  popular  publishers  are 
concerned,  the  situation  is  quite  pleasing  be- 
cause it  does  show  that  the  great  American  pub- 
lic is  returning  to  songs  and  after  all  "the  song 
is  the  thing," 


New  History  of  Music 

Fills  a  Real  Need 

"How  Music  Grew,"  by  Marion  Bauer  and 
Ethel  Peyser,  Should  Be  Big  Aid  to  Teachers 
of  Musical  Appreciation 

Of  histories  of  music  there  are  no  end,  but  of 
ivorks  that  are  within  the  range  of  the  average 
young  person  or  within  that  of  the  layman 
whose  musical  interest  is  based  solely  upon  the 
pleasure  he  receives  in  listening  there  has  al- 
ways been  a  scarcity.  The  musical  historian  is 
too  often  dry  and  over-technical;  he  writes 
for  the  professional  musician  and,  as  a  result, 
the  fascinating  history  of  the  development  of 
present-day  music  is  lost  for  the  average  read- 
er in  an  over-abundance  of  detail,  uninteresting 
to  him  and  beyond  his  understanding.  This  is 
most  important  when  the  young  person  is  con- 
sidered, for  then  he  or  she  takes  away  with 
him  the  impression  that  good  music  is  an 
esoteric  art,  one  beyond  his  understanding,  a 
task  to  be  fulfilled  in  the  great  sacrifice  to  cul- 
ture and  not  a  deep  and  abiding  pleasure  which, 
like  all  true  art,  is  based  on  the  broad  sweep  of 
simplicity. 

A  new  book  which  fulfills  all  the  require- 
ments of  what  a  layman's  and  young  person's 
history  of  music  should  be  has  just  been  issued 
by    Putnam's    (New   York),   in    "How  Music 


Grew,"  by  Marion  Bauer  and  Ethel  Peyser.  In 
the  600-odd  pages  of  this  volume  the  authors 
have  succeeded  in  presenting  an  adequate  and 
accurate  history  of  the  development  of  this  art, 
written  simply  and  clearly,  escaping  encyclo- 
pedic dryness  but  at  the  same  time  presenting 
all  the  facts  that  are  essential  to  a  thorough 
knowledge  of  the  subject.  They  go  from  its 
earliest  traces  in  the  rude  rhythms  of  the  sav- 
age down  to  the  latest  modernistic  composers, 
even  thoroughly  treating  contemporary  compo- 
sitions. 

Here  is  a  book  that  can  be  safely  placed  in 
the  hands  of  the  average  person,  young  or  old, 
and  which  can  hardly  help  but  have  a  stimulat- 
ing effect  upon  their  musical  interest.  As  W. 
J.  Henderson,  the  veteran  critic  of  the  New 
York  Sun,  says  in  the  introduction  which  he 
contributes  to  the  volume:  "It  seems  to  me  that 
they  (the  authors)  have  made  a  history  of  mu- 
sic singularly  well  adapted  to  young  minds. 
They  do  not  treat  their  readers  as  if  they  were 
infants— which  might  offend  them— nor  as  col- 
lege professors,  which  would  certainly  bore 
them.  The  book  will  undoubtedly  have  a  large 
audience,  for  teachers  of  young  music  students, 
of  whom  there  are  legions,  will  truly  exclaim, 
'This  is  just  what  we  needed!'"  To  that  the 
present  reviewer  can  only  add  his  own  agree- 
ment, with  the  proviso  that  many  readers  of 
mature  age  will  make  the  same  statement  upon 
examining  the  book. 
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Herbert  E.  Marks  Joins 

Edw.  B.  Marks  Music  Co. 

Son  of  Head  of  Firm  Now  in  Charge  of  Mechan- 
ical and  Advertising  Departments— Student  of 
Conditions  in  World  of  Music 

Herbert  E.  Marl<s,  elder  son  of  Edward  B. 
Marks,  the  music  publisher,  joined  his  father's 
firm  llie  end  of  November  as  mcchimical  man 


Herbert  E.  Marks 
and  direclor  of  publicity  and  advertising.  In 
the  former  capacity  lie  succeeds  Ed.  Bloedon, 
whose  contract  with  the  Marks  concern  expired 
at  that  time. 

Mr.  Marks  attended  Dartmouth,  majoring  in 
English  at  that  instiliilion  and  developing  a 
taste  for  writing  which  still  persists.  For  the 
past  tliree  years  he  has  been  engaged  in  jour- 
nahsm.  reviewing  legitimate,  film  and  vaudeville 
productions  for  a  leading  theatrical  publication. 

It  has  always  been  his  intention  to  enter  his 
father's  organization  some  day  and,  with  this  in 
mind,  he  has  followed  conditions  in  the  world 
of  music  publishing  with  keen  interest.  Inci- 
dentally, he  has  written  several  stories  on  "Tin 
Pan  Alley"  for  various  periodicals. 

E.  B.'s  younger  son,  Edward  B,  Marks,  jr., 
is  still  in  prep  school,  He  expects  to  enter 
Dartmouth  in  about  two  years,  but  has  not  yet 
decided  whether  he.  too,  will  try  the  music  game 
or  take  up  some  other  occupation  upon  his  grad- 
uation. 


Pre-Holiday  Trade 

Reported  Very  Heavy 

Sheet  Music  Merchants  State  Present  Demand 
tor  Christmas  Material  Is  Higher  Than  Usual 
at  This  Time  of  the  Year 

Reports  from  dealers  throughout  the  country 
indicate  lliat  the  demand  for  Christmas  music  of 
all  kinds,  including  books  and  folios,  is  much 
heavier  than  in  previous  seasons  at  this  period. 
This  bids  fair  to  make  the  holidays  more  mu- 
sical than  ever  and  should  be  reflected  in  later 
sales  in  music  establishments. 

Following  the  demand  for  strictly  Christmas 
music  it  would  be  well  for  dealers  feeling  this 
increased  business  to  give  attention  to  the  books 
and  musical  literature  available  as  Christmas 
gifts.  Herein  lies  much  salable  material  which 
has  the  further  advantage  oE  luring  customers 
lo  the  music  store  when  thinking  of  Christmas 
presents. 

As  has  been  pointed  out  before,  no  more  ap- 
propriate gift  for  a  musician  or  a  music  en- 
thusiast can  be  procured  than  that  of  books  on 
music,  such  as  histories,  lives  of  composers  and 
similar  titles.  Much  of  this  material  need  only 
be  displayed  lo  create  sales  and  a  window  show- 
ing of  the  more  prominent  offerings  in  this  line 
should  prove  quite  profitable 


Broadcasters  to  Seek 

Copyright  Legislation 

Coovright  Committee  of  National  Association 
Adapts  Resolution  Relative  to  the  Quest.on 
of  Royalty  Payments  on  Copyrighted  Music 

It  is  quite  evident  that  the  organized  radio 
broadcasting  interests  of  the  country  will  make 
a  determined  attempt  in  the  next  Congress  to 
have  the  Copyright  Law  amended  so  it  wih 
provide  for  a  fixed  schedule  of  charges  against 
broadcasting  stations  for  the  use  of  copyrighted 
music.  The  Committee  on  Copyright  repre- 
senting Ihe  National  Association  of  Broad- 
casters following  several  attempts  that  have 
been  made  to  bring  about  an  agreement  be- 
tween that  body  and  the  American  Society  of 
Composers,  Authors  and  Publishers,  has  drafted 
and  presented  to  the  membership  the  following 
resolutions:  .       .  . 

■■Whereas,  There  can  be  no  continuation  of 
broadcasting  unless  musical  compositions  are 
made  available  to  broadcasters  upon  a  fair, 
equitable  and  permanent  basis,  and 

■■Whereas,  An  insistent  demand  from  the  pub- 
lic requires  that  music  be  made  the  principal 
part  of  broadcasting  entertainment,  and 

'■Whereas,  Practically  all  of  this  music  is  held 
by  copyright  proprietors  and  is  not  available  to 
broadcasters  except  on  prohibitive  and  unstable 
terms,  and 

■■Whereas,  The  broadcasters  recognize  the 
right  of  the  copyright  proprietors  to  compensa- 
tion for  the  use  of  their  compositions  and  are 
willing  to  pay  a  fair  and  equitable  maximum  fee 
for  each  broadcast  rendition  of  each  copyright 
musical  number,  and 

■■Whereas,  Broadcasters  believe  that  copy- 
right owners  should  have  the  sole,  complete  anil 
entire  right  to  withhold  their  property  from  all 
broadcasting  if  they  so  desire;  but  that  if  a 
copyrighted  number  is  released  by  the  owner 
thereof  10  one  or  more  broadcasters,  then  such 
number  shall  become  available  to  all  broad- 
casters, and  ^ 

■■Whereas,  The  present  conditions  threaten 
the  entire  broadcasting  structure  and  the  con- 
tinuation and  permanence  of  broadcasting  de- 
pends upon  the  solution  of  this  problem,  and- 

■'Whereas,  All  attempted  solutions  through 
negotiation  between  the  parties  have  proved  un- 
availing: now,  therefore, 

"Be  It  Resolved,  That  it  is  the  sense  of  this 
conference  that  the  only  possible  solution  lies 
in  the  enactment  of  suitable  legislation  based 
upon  the  above  principles,  and  it  is  the  recom- 
mendation of  this  conference  to  the  Secretary 
of  Commerce  that  such  legislation  be  suggested 
to  Congress." 

Planning  Strong  Campaign 
on  "Then  Fll  Be  Happy" 

New   Irving   Berlin.   Inc.,   Number   Proves  a 
Quick  Success  and  WiU  Be  Featured 

The  entire  staff  of  Irving  Berlin,  Inc.,  pro- 
fessional department,  band  and  orchestra, 
branch  offices  and  traveling  representatives  have 
quickly  got  behind  a  new  song  called  "Then  I'll 
Be  Happy."  This  number  is  hailed  as  the  big- 
gest and  quickest  success  Berlin  has  produced 
since  "You'd  Be  Surprised." 

"Then  rU  Be  Happy"  is  by  Cliff  Friend, 
Sydney  Clare  and  Lew  Brown,  who  have  many 
past  popular  successes  to  their  credit.  In  this, 
their  latest  offering,  they  seemingly  have  pro- 
duced the  biggest  profitmaker  of  their  career. 

Irving  Berlin,  Inc.,  has  launched  a  big  cam- 
paign in  behalf  of  "Then  I'll  Be  Happy."  which 
will  cover  vaudeville,  photoplay  houses,  dance 
orchestras  and  every  other  means  of  giving  pub- 
licity to  the  number  by  public  rendition.^  The 
various  talking  machine  record  and  music  roll 
manufacturing  organizations,  as  well  as  their 
distributors  and  dealers,  have  arranged  to  co- 
operate in  an  energetic  campaign. 


December  15,  1925 


THE  TALKING  MACHINE  WORLD  (iPoM  oj  Music)  179 


FIVE    RECORD    RECORD  BREAKERS 


'  m  g  K  m  tf\    rw  '  '  '  '  '  '  ^ 


#  jr  mm  m  m  M  M  M\ 

i 


fr-m- rw mm M  m\  *L 


iL.m  m  m  M  m  M  m  mff      fm  m  m  mm  m  m 


M  mm  WW  m  r  mx 
m  mm  m  mm  m  /r 
1  m  ^  m  m  M  M  . 


r  mm  m  m  w  m  m  ij 


Above  Songs  Featured  By  Orchestra  And  Vaudeville  Acts  Trom  Coast  To  Coast 

IRVING  BERLIN  INC.,     I G07  Broadway,  New  York 


Von  Tilzer's  "Just  Around 

the  Corner"  Is  a  Hit 

Number  Made  Immediate  Impression  on  the 
Public  and  Is  Now  Widely  Programmed  in 
Vaudeville  and  by  Orchestras 

Probably  the  best  song  that  Harry  Von  Tilzcr 
lias  written  since  the  days  of  fifteen  and  twenty 
years  ago,  when  he  turned  out  big  hits  each 
season,  is  a  new  number  called  "Just  Around 
the  Corner,"  In  a  few  weeks'  time  it  has 
shown  up  so  well  that  Broadway  has  accepted 
it  as  one  of  the  season's  best.  Will  Von  Tilzer, 
brother  of  Harry  and  head  of  the  Broadway 
Music  Corp..  succeeded  in  getting  it  transferred 
to  his  catalog.  This  was  not  on  mere  senti- 
mental reasons,  but  wholly  on  the  basis  of 
"Just  Around  the  Corner's"  worth  as  a  popular 
money  maker.  "Just  Around  liie  Corner"  has 
demonstrated  its  merit  and  is  swinging  along, 
turning  many  corners  in  its  advancement  to- 
ward being  one  of  the  outstanding  songs  of  the 
season. 

Wade  Booth,  Walter  Scanlon,  Mabel  McKin- 
ley  and  George  MacFarlane  are  among  the 
super-vaudevillians  who  are  already  program- 
ming it.  Many  more  are  making  bids  for  its 
use.  Ted  Lewis,  Vincent  Lopez,  Paul  Specht 
and  other  orchestras  are  also  featuring  it.  It 
will  be  programmed  everywhere  in  weeks  to 
come. 

Old-time  ballads  are  having  a  renewed  vogue. 
Harry  Von  Tilzcr,  who  wrote  some  of  the  best 
of  the  past  offerings,  is  equipped  to  answer  the 
call  for  songs  of  this  caliber.  What  is  more,  in 
"Just  Around  the  Corner"  he  has  given  the  pub- 
lic not  only  the  old  but  the  new,  a  combination 
that  will  win  widespread  favor. 

"Just  Around  the  Corner,"  while  appealing  to 
all  ballad  singers,  is  a  philosophical  song  which, 
while  appealing  to  the  heart,  gives  mental  stimu- 
lus and  shows  the  way  to  a  brighter  period  just 
around  the  corner.  It  closes  with  probably  the 
greatest  punch  lines  that  were  ever  given  to  a 
song  of  this  caliber:  "Even  tho  it's  dark  and 
cloudy,  sun  may  peep  thru  and  say  'how-dy,' 
just  around  the  corner  from  you." 

It  has  often  been  said  that  all  the  world  loves 
a  lover,  and  no  one  has  ever  disputed  the  fact 
that  the  world  also  loves  the  chap  who  can 
smile  when  things  are  not  just  right.  We  have 
had  many  songs  that  capitalize  just  such  senti- 
ments. There  is  no  reason  to  doubt  that  a  lyric 
that  tells  a  similar  story,  "not  a  mere  slap  on 
the  back  and  brace  up,  old  man,"  but  a  real, 
honcst-to-goodncss  message  of  action,  combined 
with  a  melody  will  not  reap  wide  reward-^ 


■  New  Portland  Feist  Man 

Portland,  Ore..  December  5. — Lew  Mahan,  Pa- 
cific Northwest  manager  of  Leo  Feist,  Inc.,  who 
makes  his  headquarters  in  Seattle,  was  a  recent 
visitor  here.  He  has  been  introducing  Walt 
McKinney,  who  will  represent  Feist  in  the  Port- 
land district. 


Sales  Rights  of  "Book  of  American 

Negro  Spirituals"  Acquired  by  Marks 

Firm  Has  Exclusive  Distribution  in  Music  Trade  of  One  of  the  Most  Important  Musical  Publi- 
cations Issued  in  Years — Immediate  Response  From  Trade  to  First  Announcements 


The  E.  B.  Marks  Music  Co,  has  acquired, 
exclusively  for  the  music  trade  the  sale  of  the 
"Book  of  American  Negro  Spirituals."  This 
is  a  compilation  of  the  best-known  spirituals  by 
negro  musicians,  edited  by  James  Weldon  John- 
son, secretary  of  the  National  Association  for 
the  Advancement  of  Colored  People,  who  has 
made  a  life  study  of  songs  of  this  type.  J. 
Rosamond  Johnson  is  responsible  for  the  ar- 
rangements, and  there  are  some  additional  num- 
bers by  Lawrence  Brown. 

This  is  one  of  the  most  important  publica- 
tions of  a  musical  nature  that  have  been  issued 
in  years.  These  negro  spirituals  have  always 
been  interesting  and  they  have  been  the  subject 
of  controversy  in  late  years,  which  added  to 
their  popularity.  Their  source  and  inspiration 
are  welded  into  American  history  and,  as  such, 
besides  their  merit  as  musical  compositions  they 
will  be  eagerly  purchased  by  not  only  music 
lovers  but  by  many  others. 

There  are  sixty  spirituals  in  the  book,  ar-^ 


ranged  for  voice  and  piano,  each  containing  the 
original  qualities  which  the  authors  have  given 
their  energy  and  attention  to  safeguard.  Among 
the  outstanding  numbers  are  "Deep  River," 
"Joshua  Fit  de  Battle  of  Jericho"  and  "Go 
Down,  Moses."  In  a  foreword  appears  the  ex- 
pression of  James  Weldon  Johnson  on  llie  sig- 
nificance, history  and  growth  of  spirituals. 

In  the  reviews  on  this  publication  in  the  daily 
press  columns  have  been  given  to  the  im- 
portance of  the  compilation.  All  of  the  expres- 
sions of  opinion  have  been  praiseworthy,  pro- 
claiming it  a  valuable  addition  to  the  growing 
literature  of  American  folk  songs. 

Every  music  dealer  will  find  this  a  salable 
work,  as  well  as  a  ready  reference,  and  it  is  of 
such  importance  that  it  should  be  given  special 
window  showing  and  counter  displays. 

The  Edward  B.  Marks  Music  Co.,  which  is 
handling  the  publication,  reports  that  the  re- 
sponse to  its  initial  announcements  has  been 
most  gratifying. 


Witmark  Takes  Over  "That 
Old  Irish  Mother  of  Mine" 

Announcement  comes  from  M.  Witmark  & 
Sons  that  they  have  closed  a  deal  whereby  they 
acquire  the  sole  publishing  rights  for  the  United 
States  and  Canada  of  one  of  the  best-selling 
Irish  song  favorites  of  the  country,  "That  Old 
Irish  Mother  of  Mine."  This  song,  published 
originally  in  1920,  was  written  by  two  of  Ameri- 
ca's most  famous  makers  of  songs,  William 
Jerome  and  Harry  Von  Tilzcr.  It  has  taken  its 
place  as  a  steady  and  staple  favorite  in  the  same 
class  as  "Mother  Machree,"  "When  Irish  Eyes 
Are  Smiling"  and  "My  Wild  Irish  Rose."  M. 
Witmark  &  Sons,  as  in  the  case  when  they  took 
over  "Asleep  in  the  Deep,"  some  time  ago,  are 
issuing  an  entirely  new  edition  of  "That  Old 
Irish  Mother  of  Mine,"  solos  in  various  keys, 
vocal  duets,  and  octavo.  The  song  thus  is  in- 
sured a  new  and  long  lease  of  life  as  another 
bright  particular  star  in  the  well-known  Wit- 
mark Black  and  White  Series. 


program  is  "The  Couple  Upstairs,"  and  every- 
where it  is  rendered  a  demand  is  created. 

Pease  and  Nelson,  writers  of  cry  ballads,  and 
who  have  been  responsible  for  such  popular 
numbers  as  "Pal  That  I  Loved  Stole  the  Gal 
That  I  Loved"  and  "Peggy  O'Neil,"  are  re- 
sponsible for  another  Feist  offering  called  "Be 
on  the  Level  With  Mother  and  the  World  Will 
Be  Square  With  You." 


Two  New  Feist  Songs 

of  Particular  Interest 

Among  the  new  songs  added  to  the  catalog 
of  Leo  Feist,  Inc.  is  a  comedy  number  called 
"The  Couple  Upstairs,"  It  is  by  Benny  Davis 
and  Jesse  Greer.  Benny  Davis,  by  the  way, 
who  has  been  associated  with  some  very  suc- 
cessful numbers,  is  at  present  on  tour,  being 
billed  at  high-class  photoplay  houses  through- 
out the  country.     One  of  the  features  of  his 


"Nola"  Demand  Better 

Than  Last  Year's  Sales 

The  Sam  Fox  Publishing  Co.,  Cleveland,  O., 
is  finding  the  demand  for  "Nola,"  the  novelty 
fox-trot,  to  be  larger  than  for  the  past  two  sea- 
sons. This  number,  first  brought  forth  as  a 
piano  silhouette,  later  achieved  success  as  a  fox- 
trot, and  last  season  appeared  in  several  musi- 
cal shows.  This  year  it  is  again  appearing  in 
many  prominent  programs  and  is  a  feature  with 
numerous  dance  orchestras.  It  has  sufficient 
individuality  to  keep  it  from  becoming  common, 
and  for  that  reason  it  may  yet  achieve  a  new 
sales  record  for  a  popular  number. 


Berlin's  "Remember" 

Proving  a  Great  Hit 

Irving  Berlin's  new  ballad.  "Remember."  is 
proving  as  popular  as  any  song  this  successful 
composer  has  ever  written.  From  a  popular 
standpoint  it  has  achieved  national  fame.  From 
a  musical  standpoint  it  really  borders  on  the 
high  class. 
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Latest  Summary  of  Exports 
and  Imports  of  "Talkers" 

Figures  on  Exports  and  Imports  of  Talking 
Machines  and  Records  for  the  Ten  Months 
Ending  October  Make  Interesting  Reading 

Washington,  D.  C,  December  8.— In  the  sum- 
mary of  exports  and  imports  of  the  commerce 
of  the  United  States  for  the  month  of  October, 
1925  (the  latest  period  for  which  it  has  been 
compiled),  the  following  arc  the  figures  bearing 
on  talking  machines  and  records: 

The  dutiable  imports  of  talking  machines  and 
parts  during  October,  1925,  amounted  in  value 
to  $16,810.  as  compared  with  $47,794  worth 
which  were  imported  during  the  same  period  of 

1924.  The  ten  months'  total  ending  October, 

1925,  showed  importations  valued  at  $313,427, 
as  compared  with  $344,127  in  the  same  period 
of  1924. 

Talking  machines  to  the  number  of  8,987, 
valued  at  $219,735,  were  exported  in  October, 
1925,  as  compared  with  10,272  talking  machines 
valued  at  $363,801,  sent  abroad  in  the  same  pe- 
riod of  1924.  The  ten  months'  total  showed 
that  we  exported  65,023  talking  machines,  val- 
ued at  $1,854,070.  as  against  62,512  talking  ma- 
chines, valued  at  $2,349,072,  in  1924. 

The  total  exports  of  records  and  supplies  for 
October,  1925.  were  valued  at  $178,229,  as  com- 
pared with  $151,961  in  October,  1924.  The  ten 
months  ending  October,  1925,  show  records  and 
accessories  exported  valued  at  $1,395,284,  as  com- 
pared with  $1,512,513  in  1924. 

The  countries  to  which  these  instruments 
were  sent  during  October  and  their  values  were 
as  follows:  United  Kingdom,  $6,400;  other  Eu- 
rope, $8,062;  Canada,  $4,079;  Central  America, 
$8,892;  Mexico,  $17,805;  Cuba.  $10,124;  Argen- 
tina, $15,673;  Chile.  $10,743;  Colombia.  $25,546; 
Peru,  $8,322;  other  South  America,  $26,014; 
China,  $3,655;  Japan.  $2,880;  Philippine  Islands, 
$10,404;  Australia,  $31,894;  New  Zealand,  $14,- 
042;  other  countries.  $15,200. 


Talking  Machine  Men  Give 
First  of  Radio  Concerts 

Pete  Dale.  Columbia  Artist,  and  the  Command- 
ers Featured  at  First  of  Scries  Being  Broad- 
cast to  Aid  Dealers'  Sales 

The  first  of  the  scries  of  concerts  by  record 
artists  to  be  broadcast  under  the  auspices  ot 
the  Talking  Machine  and  Radio  Men.  Inc..  iN<_w 
York,  was  given  on  Saturday,  November  28. 
from  station  WRNY.  New  York,  and  attracted 
considerable  attention.  The  featured  artists 
were  Pete  Dale,  Columbia  artist,  whose  inter- 
pretation of  novelty  songs,  accompanying  him- 
self on  his  seven-stringed  ukulele,  has  found 
wide  favor,  and  the  Commanders,  well-known 
dance  orchestra,  Vocalion  artists.  0"ier  art- 
ists appeared  through  the  courtesy  of  0"°  gold- 
smith, of  E.  A.  Wildermuth,  Brooklyn,  N.  Y., 
Atwatcr  Kent  distributor. 

The  second  of  the  series  of  concerts  was 
staged  on  December  12  and  an  equally  intcr_ 
esting  program  was  given.  Dealers  are  urged 
by  the  Association  to  take  advantage  of  this  fine 
opporlunily  of  stimulating  record  sales. 

Completes  Alterations 

New  Haven.  Conn,,  December  9,-Thc  Annun- 
ziata  Music  Shop,  ot  235  Wooster  street,  has 
greatly  increased  its  floor  space  and  has  in- 
stalled new  demonstration  booths  to  meet  the 
increase  of  business.  The  entire  store  is  remod- 
eled with  a  new  front  of  latest  design  and  is 
very  attractive.  Annunziata  is  featuring  Starr 
and  Sonora  phonographs,  Gcnnett  and  Okch 
records,  pianos  and  other  musical  instruments. 


William  H.  Pricss,  president  of  the  Priess 
Radio  Corp.,  announced  recently  that  he  has 
appealed  ihc  recent  United  Stales  Patent  Oflice 
ruling  which  declared  "Reflex,"  in  its  radio 
sense,  to  bu  ;i  .K>criptlvc  word  and  therefore 
unav;iilal>te  fi^r  ^  iii>yrii;lit. 


Alford  &  Fryar  Deny  Sale 

Through  an  error  of  a  correspondent  there 
appeared  in  the  November  issue  of  The  World 
a  news  item  to  the  effect  that  the  music  and  other 
departments  of  the  Alford  &  Fryar  Piano  Co.. 
located  on  the  fourth  floor  of  the  Klein-Hcffel- 
man-Zollars  store.  Canton,  O..  had  been  ac- 
quired by  the  Ross  Co.  C.  M.  Alford.  of  the 
firm,  states  that  the  Alford  &  Fryar  depart- 
ments have  not  been  sold  and  will  continue  as 
before. 


WORLD'S  CLASSIFIED  ADVERTISING 

Any  member  of  the  trade  may  forwrard  to  this  office  s  "Situation"  advertisement 
intended  for  this  Department  to  occupy  a  space  of  four  lines,  agate  measure,  and  it  will 
be  Inserted  free.  Replies  will  also  be  forwarded  without  cost.  Additional  space  wOl 
be  at  the  rate  of  2Sc.  per  line.  If  bold  faced  type  is  desired  the  cost  of  same  will  be 
25c  per  line.   Rates  for  all  other  classes  of  advertising  on  application. 


WE  BUY  FOR  CASH 

Victor.  Columbia.  Okeh  records  and  niachinta. 
Pay  higli"'  prices. 

GUARANTEE  SALES  CO. 
109  N.  10th  Si.  PhiLidciiihia.  Pa. 


For  Sale 

Good  paying  and  well  established  music  and  talkinK 
machine  busineM.  Localed  in  large  Southern  City 
for  30  years.  Owner  forced  to  rclire  on  .iccount 
of  health.  Write  for  particulars  "Box  \SAO,''  care 
The  Talkinu  Machine  World.  383  Madison  Ave. 
New  York  City. 


What  Have  You  to  Offer  for  1926? 


,v  Gcllin 


fac- 


Fatlory  sales  rcpresci 

tory  output  of  high  pr.idc  raaio  caoLiicia  ujs  aum- 
tioual  facilities  to  solF  luediuen  grade  radio  cabu.els 
in  carload  lots.  Has  clicnicle  of  choicest  jobbers 
and  largest  dealers  in  New  York,  Brooklyri  and 
New  Terscv  Highest  grade  references.  Address 
"Box  ISj"*^  cat"  file  TSlking  Machine  World.  3M 
Madison  Ave.,  New  York  City. 


READ  OUR  SPECIAL  SALES  OFFER 
On  Page  I  1  3  This  Journal 
SuperBne  Merchandise  Co.,  Inc. 

3  Waverly  Place.  New  York,  N.  Y. 


POSITION  WANTED— Radio  phonograph  salesman, 
now  employed,  desires  a  change.  Long  experience  caltme 
on  New  York  Stale  trade  in  both  phonograph  and  r^dio 
fields.  Wonderful  conneciion.t.  Address  "Box  1S41.  care 
The  Talking  Machine  World,  383  Madison  Ave.,  New  York 
City. 


SPRINGS 

114-X.022I17'.  benl  ichTnd  No.  »M3  J 

i8-i.l)22il8'  »■  n..rtj.  enSs  No.  3014 

1E-1.O221II'  Mnl  arbor  No.  530i 

iS-i.OKrlS'  bent  arbor  No.  M23 

!a-i.022il)'  ber.t  arbor....  No.  0<27 

)S-i.OI2iO'.  btnt  each  ood  No.  OMJ 

iJJ.OIOilS-  6-  rnarlne  end.  ,  -No.  -HI 

1-I.020I15'  marlTio  enJa  Eio  S 

1-I.020I15'  bent  arbor.......  go.  03»< 

1-..02SI18-  crimp  arbor,  new  atyle.No  20008 

I-X.0281W  Un  vcraa  go.  2!51 

rx  028x11'  Universal  imo.  «oi 

l"i.030xll'  book  ends  <r'.;'ioio 

1-xll'  for  motor  No.  1  No.  1218 

1-X.025X12'  motors,  Nos.  33  &  77  

1  3/I0'x.020xl0'.  also  Paths  

KM: 'rfcKlK  a::::::!?: 

I'x  027»J8',  rcctaJigTjlar  holfl  ..wo.  iw 

TermH,  27e  caah  with  order. 

TULKING  MACHINE  SUPPLV  CO.,  PARK  R1DGE,( 

Complete  CBtalogTie  on  rcoueat 


.J. 


Silas  E.  Pearsall  Co.  to 

Distribute  Air-Way  Sets 

Products  of  the  Air-Way  Electric  Appliance 
Co,.  Toledo,  O.,  to  Be  Pushed  in  This 
Territory  by  This  Enterprising  Distributor 

Lloyd  L.  Spencer,  vice-president  and  general 
manager  of  the  Silas  E.  Pearsall  Co.,  New  York, 
distributor  of  radio  and  phonograph  products, 
announced  this  week  that  the  company  had  been 
appointed  a  jobber  of  Air-Way  receiving  sets 
made  by  the  Air-Way  Electric  Appliance  Co., 
Toledo.  O.  These  sets  have  attained  consider- 
able popularity  during  the  past  year,  owing  to 
the  strength  of  the  organization  behind  the 
product  and  the  value  represented  in  the  .'^cts 
themselves.  Mr.  Spencer  and  the  Pearsall  sales 
staff  are  keenly  enthusiastic  regarding  the  sales 
possibilities  for  Air-Way  sets  and  an  aggressive 
campaign  has  already  been  inaugurated  with 
results  far  ahead  of  expectations. 

Another  recent  addition  to  the  sets  distributed 
by  the  Silas  E.  Pearsall  Co,  are  the  Malone- 
Lemmon  tuned  radio  frequency  sets,  which  are 
very  popular  in  Eastern  territory  and  which 
the  Pearsall  Co,  will  feature  in  its  sales  ac- 
tivities. 


Vin  James,  New  Okeh  Artist 


Vin  James,  announcer 
station  WSBF.  St.  Louis, 
tract  to  record  for  the 
He  will  make  a  series  of 
dealers  throughout  the  M 
to  find  a  ready  market, 
popular  with  the  large 
first  release  is  on  the  Di 
coupling  of  "Footloose"  ai 
Are  You  Blue." 


and  accompanist  of 
recently  signed  a  con- 
Okeh  record  catalog, 
piano  solos  and  Okeh 
iddlc  West  arc  certain 
as  this  artist  is  most 
radio  audience.  His 
icember  list  and  is  a 
d  "Brown  Eyes,  Why 


WANTED— Salesman  by  prominent  Southern 
music  house  for  musical  merchandise  depart- 
ment. Preferably  a  man  experienced  in  this 
work  who  can  play  string  and  wind  instruments. 
Address  "Box  1S42."  care  The  Talking  Machine 
World.  383  Madison  Ave.,  New  York  City. 

POSITION  WANTED— Experienced  phono- 
graph and  record  salesman  wants  road  position 
with  Victor  distributor.  Territory  in  Middle 
Western  States  preferred.  Well  acquainted  with 
Michigan  trade.  Address  ''Box  1543."  care  The 
Talking  Machine  World,  383  Madison  Ave.,  New 
York  City. 

SALESMAN  WANTED— We  desire  an  ex 
pericnced  piano  and  phonograph  or  radio  sales- 
man. A  chance  for  right  party  to  get  an  inter- 
est in  a  fine  business..  Give  references,  experi- 
ence, etc.  Sheridan  Music  Store,  Sheridan,  Wyo. 


Attractive  Edison  Folder 

Thomas  A.  Edison,  Inc.,  Orange.  N.  J.,  has 
prepared  and  distributed  to  its  dealers  a  most 
attractive  folder  for  counter  distribution  illus- 
trating and  describing  three  new  models  of 
Edison  phonographs.  They  are  the  "Baby  Con- 
sole," "London  Upright"  and  "William  atid 
Mary  Console,"  A  complete  listing  of  New  Ed- 
ison holiday  recordings  is  contained  on  the  back 
of  the  folder. 


A.  D.  Boal  in  New  Position 

Chicago,  III.,  December  8. — The  appointment  of 
A.  D.  Boal  as  advertising  manager  of  the  Kel- 
logg Switchboard  &  Supply  Co.,  manufacturer 
of  radio  equipment,  was  announced  recently. 
Mr.  Boal  succeeds  Edward  I.  Pratt,  who  re- 
signed to  join  the  Bryant  Electric  Co.,"  Bridge- 
port. Conn.,  as  advertising  director.  Mr.  Boal 
has  been  connected  with  the  Kellogg  estab- 
lishment for  several  years. 
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Enthusiasm  Prevails  in  Talking  Machine 

Trade  Circles  as  the  Holidays  Approach 

Unprecedented   Demand  for  Machines  and  Rocords   Continues   Unabated — Annua!   Report  of 
Federation  of  Music  Industries — First  Duophone  Records  Received  With  Interest 


L0Ni>0N,  Eng.,  December  2. — Enthusiasm  every- 
where prevails  in  talking  macliine  circles  here 
and  it  would  be  hard  indeed  to  discover  any 
sign  which  would  seem  to  indicate  the  slightest 
slackening  in  the  phenomenal  demand  for 
gramophones  and  records.  Everywhere  I  go,  I 
hear  of  nothing  but  the  latest  big  developments 
— the  new  "His  Master's  Voice"  instrument,  and 
the  amalgamation  of  big  gramophone  interests 
in  the  new  Columbia  (International),  Ltd.  The 
position  of  these  companies'  shares  on  the  mar- 
ket; the  feverish  activity  of  production  in  the 
factories;  the  tremendous  national  advertising 
campaign  by  the  leading  companies  coupled 
with  special  window  displays  by  practically 
every  music  dealer;  the  record  sales  figures  al- 
ready spoken  of;  all  confirm  my  anticipations 
some  months  ago  that  this  season  would  far 
and  away  eclipse  all  previous  seasons'  figures. 
Further  big  developments  are  expected  in  the 
near  future,  and  so  far  from  broadcasting  or 
any  other  factor  adversely  affecting  the  indus- 
try, only  talk  of  the  stimulus  afforded  is  beard. 
It  is  impossible  to  estimate  the  production  of 
machines,  to  say  nothing  of  records;  one  foun- 
dry alone  baving  moulded  half  a  million  turn- 
tables in  the  last  six  months,  and  several  claims 
being  made  by  recording  companies  of  reach- 
ing the  two  and  three  hundred  thousand  figure 
in  record  production  of  single  "popular"  items. 
The  re-imposilion  of  the  McKenna  duties  in 
August  last  has  since  enabled  the  British  man- 
ufacturers to  more  tban  regain  the  utmost  slack- 
ening, if  any  was  occasioned  by  the  abolition 
of  the  duties  in  the  previous  year.  Propaganda 
and  publicity  for  British  goods  is  of  the  utmost 
intensity,  and  the  gramophone  and  record  in- 
dustry is  fast  becoming  the  most  important  of 
tbe  British  music  industries. 

The  sixth  annual  report  of  the  Federation  of 
British  Music  Industries,  for  the  year  ending 


August  31,  1925,  was  recently  published;  it 
deals  separately  with  the  work  of  the  various 
committees,  and  much  of  it  makes  for  interest- 
ing reading. 

For  the  second  consecutive  year,  the  sub- 
scription revenue  of  the  Federation  has  again 
exceeded  that  of  the  previous  year,  and  the  in- 
come for  the  year  exceeded  the  expenditure. 
The  accounts  include  the  first  year  of  working 
the  newly  devised  Revenue  Stamp  scheme, 
which  is  confined  to  members  of  the  Associa- 
tion in  the  pianoforte  industry,  and  which  has 
resulted  in  a  sale  of  stamps  to  the  value  of 
£5499-11-0.  The  gramophone  industry  contrib- 
uted its  quota  by  direct  subscriptions,  and  with 
the  subscriptions  from  music  publishers  and 
organ  builders  amounted  to  £3,462.  Music  prop- 
aganda has  had  the  largest  claim  to  expendi- 
ture, the  amount  for  the  year  being  just  over 
£4,000. 

The  Trade  Committee,  in  reviewing  its  activ- 
ities, refers  to  the  complaint  of  a  gramophone 
manufacturer  to  the  Federation,  as  to  the  Cus- 
toms' charges  on  British  goods  entering  the 
U.  S.  A.,  and  states  that  the  action  taken  by 
the  Federation  had  a  result  in  concessions  be- 
ing made  in  the  matter  of  the  goods  in  ques- 
tion. This  committee  also  had  under  considera- 
tion the  agreement  entered  into  between  the 
Gramophone  Dealers'  Association  and  certain 
manufacturers  as  to  the  discount  terms  to  be 
made  available  to  schools  purchasing  gramo- 
phones and  records,  and  after  reference  to  the 
Gramophone  Manufacturers'  Association,  decid- 
ed to  regard  the  agreement  as  a  general  trade 
undertaking,  to  be  supported  by  the  Federation. 
Another  gramophone  question,  upon  whjch  the 
committee  took  action  during  the  year,  was  in 
regard  to  the  possibility  of  exporting  British 
gramophone  records  to  Germany. 

The  Propaganda  Committee  reported  that  the 


space  obtained  in  the  newspapers  for  the  year 
had  an  advertisement  value  of  more  than  £33.- 
000.    Three  hundred  and  sixty-nine  educational 
lectures  were  delivered  during  the  year. 
The  First  Duophone  Records 

As  I  announced  in  my  last  month's  report, 
the  first  Duophone  recordings  have  now  been 
issued,  and  after  a  test,  I  have  not  the  slightest 
hesitation  in  congratulating  the  Duophone  Syn- 
dicate, Ltd.,  on  their  auspicious  entry  into  the 
British  recording  field.  The  twelve-inch  records 
are  issued  at  4s.,  and  the  ten-inch  at  2s.  6d. 
Licut.-Col.  Mackenzie-Rogan  is  the  musical  di- 
rector to  the  Syndicate,  and  a  first  step  was  the 
formation  of  a  military  band,  and  also  a  sym- 
phony orchestra.  On  the  len-inch  records  the 
band  records  in  fine  style  some  popular  num- 
bers, including  the  Colonel's  own  "Bond  of 
Friendship"  march,  and  selections  from  Boro- 
dine's  "Prince  Igor"  are  given  on  twelve-inch 
discs.  The  symphony  orchestra's  initial  record- 
ings include  Coleridge-Taylor's  "Petite  Suite  dc 
Concert,"  and  a  very  beautiful  "Benedictus"  of 
Sir  Alex.  Mackenzie,  late  principal  of  the  Royal 
Academy  of  Music.  A  number  of  excellent 
dance  bands  have  recorded  topical  favorites,  and 
the  Syndicate  has  discovered  two  particularly 
good  vocalists,  new  to  the  recording  world, 
Stuart  Robertson,  a  bass  of  rich  tonal  quality 
and  splendid  diction,  and  Milton  Stanley,  a 
tenor  with  a  lyrical  voice  of  much  beauty. 
Cooper  &  Howell,  Ltd.,  in  Liquidation 

A  statement  of  accounts  issued  to  the  cred' 
itors  and  shareholders  of  Cooper  &  Howell, 
Ltd.,  well-known  gramophone  manufacturers 
and  merchants,  of  City  Rd.,  and  against  whom 
a  winding-up  order  was  made  in  June  last,  dis- 
closes the  total  liabilities  as  £1449  (£1352  un- 
secured), assets  £392  and  a  total  deficiency  as 
regards  shareholders  of  £1909. 

Manufacturers  and  Dealers  Confer 

Great  strides  have  been  made  in  recent 
rnonths  by  the  Gramophone  Dealers'  Associa- 
tion; the  membership  has  considerably  in- 
creased, and  under  the  presidency  of  Ernest  E. 
Squire,  negotiations  resulting  in  the  advance- 
ment of  dealers'  interests  have  been  successfully 
conducted.  Some  little  while  ago,  as  was  re- 
ported in  The  World,  it  was  arranged  for  quar- 
terly joint  meetings  of  representatives  from  the 
Dealers'  and  the  Manufacturers'  Associations, 
and  the  first  meeting  was  held  at  the  end  of 
October.  The  question  of  unsalable  and  sur- 
plus records  was  down  for  discussion  at  this 
meeting,  but  was  postponed  pending  consulta- 
tion with  certain  manufacturers  regarding  their 
approval  of  a  scheme  which  would  allow  dealers 
to  return  10  per  cent  of  their  purchases  twice 
yearly  and  to  order  Other  records  to  two-thirds 
the  value  of  those  returned.  In  the  matter  of 
cut-outs,  it  was  decided  that  a  three-months' 
notice  and  a  three-months'  grace  should  be 
given. 

The  terms  for  the  hire-purchase  of  gramo- 
phones were  discussed  and  agreed  upon  as  fol- 
lows: 10  per  cent  interest  to  be  added  to  cash 
price;  amount  of  deposit  (minimum  £1),  10  per 
cent.;  period,  twelve  months;  no  minimum  to 
price  of  machines.  Other  matters  in  regard 
to  which  decisions  were  made  included  the 
formation  of  branch  associations  and  discounts 
to  employes  of  stores. 

Annual  Report  of  the  Gramophone  Co.,  Ltd. 

The  annual  report  of  "His  Master's  Voice," 
the  Gramophone  Co.,  Ltd.,  was  presented  to  the 
shareholders  at  a  general  meeting  on  November 
11,  last.  The  chairman  of  the  company,  E. 
Trevon  Lt.  Williams,  presided,  and  in  present- 
ing the  directors'  report  and  balance  sheet,  said: 
"The  trading  profit  submitted,  amounting  to 
£294,293,  constitutes  a  new  record,  and  is  the 
(Continued  on  Page  182) 
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liiglicst  in  tlic  history  of  tha  business."  The 
amount  is  £10,500  more  than  tlie  previous  high- 
(-•St  shown  in  the  year  ended  June  30,  1923,  and 
exceeded  1924  by  £64,647.  The  balance  brought 
forward  from  last  year  was  £316,374.  Adding 
this  to  the  trading  profit  and  deducting  deben- 
ture service,  dividends  and  directors'  fees,  leaves 
unappropriated  profits  totaling  £413,961.  The 
above  figures  do  not  include  the  sum  of  £101,- 
595,  received  on  account  of  war  claims,  this 
amount  being  placed  in  reserve.  The  directors 
recommended  that  out  of  the  unappropriated 
profits  there  be  paid  (less  income  tax)  a  divi- 
dend of  20  per  cent  on  the  750.000  fuily  paid 
ordinary  shares,  and  on  £340,000,  the  amount 
paid  up  on  the  remaining  850.000  ordinary 
shares.  The  total  assets  of  the  company,  as 
shown  by  the  balance  sheet  (irrespective  of 
patents,  trade  marks  and  goodwill)  and  of  the 
foreign  branches  and  factories  at  June  30, 
amounted  to  £2,427,051,  from  which  arc  de- 
ducted liabilities  and  debenture  stock,  £494,755, 
leaving  net  tangible  assets  of  £1,932,296,  an  in- 
crease of  £212,586  over  last  year's  figures. 

The  chairman  further  commented  on  the  new 
"His  Master's  Voice"  gramophone,  stating  tlial 
this  instrument  was  the  result  of  the  applica- 
tion of  hitlierto  unknown  principles  in  sound 
amplification  and  transmission.  The  improve- 
ment effected  made  possible  nearly  the  doubling 
of  the  scale  range  of  reproduction,  the  actual 
proportion  being  five  and  a  half  octaves  as 
against  three  in  the  old  instrument.  After  a 
resume  of  the  advantages  over  and  difTcrcnccs 
between  the  gramophone  and  broadcasting,  the 
chairman  said  that  sales  since  June  30  to  tlic 
end  of  September  showed  a  considerable  in- 
crease over  the  sales  for  the  same  period  of 
1924,  and  the  sales  for  October  and  for  the  fonr 
months  since  June  were  higher  than  for  any 
previous  period.  The  highly  satisfactory  slate 
of  affairs,  disclosed  at  this  meeting,  has  it.s 
reflection  in  the  prices  quoted  for  the  shares, 
British  Industries  Fair  1926 
Applications  for  space  in  the  music  section 
at  next  year's  British  Industries'  Fair,  to  be 
held  at  the  White  City,  Shepherd's  Bush,  in 
February  (15  to  26)  already  total  twenty-eight, 
and  for  7,500  feet  of  space.  Tlie  Federation  o,f 
British  iMlusic  Industries  is  organizing  the  sec- 
tion as  in  previous  years  and  a  record  display 
is  anticipated.  The  following  gramophone  firms 
have  already  booked  space:  Boumfrey  Arundel 
Co.,  Ltd.  (record  cabinet  manufacturer);  Craics 
&  Stavridi  (makers  of  the  Apollo  and  Super 
Apollo  gramophones);  the  Garrard  Engineering 
Co.  (motor  manufacturers);  Johnson  Talkiny 
Machine  Co.,  Ltd.  (Academy  gramophones); 
the  Linquaphone  Institute  (language  records); 
Perophone,  Ltd.  (of  Pixie  Grippa  fame);  Re- 
gent Fittings  Co.;  Smith  &  Co.  (gramophones) 
Ltd.  (Itonia  models);  S.  M.  T.  Gramophone 
Co.,  and  the  Vocalion  Gramophone  Co. 
Brief  Paragraphs  of  Interest 
Following  upon  (he  announcement  in  my  No- 
vember report,  now  comes  the  news  tiial,  on 
the  unopposed  petition  of  one  of  the  largest 
creditors.  Justice  Romer,  in  tlie  Companies 
Winding-up  Court,  recently  made  an  order  for 
the  compulsory  liquidation  of  the  Cameraphone 
Co.,  Ltd. 

Messrs.  Francis.  Day  &  Hunter,  Ltd.,  the 
well-known  publishers  of  popular  music,  were 
the  plaintiffs  in  a  recent  action  before  Jus- 
lice  McCardie,  in  the  King's  Bench  Division, 
against  a  Jack  Fitter,  who  had  infringed 
their  copyright  in  a  number  of  musical  works 
by  importing  into  England  for  sale  a  number 
of  gramophone  records,  and  by  offering  them 
for  sale  and  by  selling  them,  An  injunction 
was  granted  and  the  judge  ordered  up  the  de- 
livery of  the  infringing  records. 

Markets  Reports:  The  Gramophone  Co.,  Ltd. 
(His  Master's  Voice),  £1  shares  today  (Novem- 
ber 27)  stand  at  53s  6d;  the  Columbia  Grapho- 
phone  Co.'s  ten  shilling  shares  (ordinary)  at 
43s,  the  7  per  cent  Preference  £1  shares  at 
23s  3d. 


A  statL'uient  of  importance  in  regard  to  the 
future  developments  of  the  Cohimbia  Co.  and 
its  amalgamated  interests  is  announced  to  be 
made  by  Louis  Sterling,  on  his  expected  ar- 
rival at  his  headquarters  here  about  the  sixtii  of 
December. 

The  British  Zonophone  Co.,  Ltd.,  sister  ccn- 


Concentration  on  Record 

Sales  the  Road  to  Profits 

There  Are  Large  Profits  to  Be  Made  by  Rapid 
Turnover  of  the  Record  Stock— Smaller  Items 
Worth  Attention  of  the  Dealers 

The  sales  of  talking  machines  arc  necessarily 
an  important  part  of  the  business  of  the  talk- 
ing machine  dealer,  but  the  writer  believes  that 
if  the  merchant  fails  to  realize  the  importance  of 
having  the  money  invested  in  record  slock 
quickly  turned  over  and  a  profit  realized  he  is 
not  paving  the  way  to  the  fullest  measure  of 
success  in  the  domain  of  merchandising. 

The  record  business  of  the  dealer  will  not 
reach  ma.-cimum  proportions  if  iiis  entire  efforls 
are  directed  toward  the  people  who  have  pur- 
chased instruments  from  him  at  one  time  or 
another.  He  must  seek  an  even  wider  field  than 
this.  In  short,  expansion  is  deadly  slow  unless 
some  method  of  increasing  record  patronage  is 
vigorously  followed.  How  many  dealers  are 
there  who  realize  the  vast  number  of  people 
in  the  large  city  who  have  purchased  their  in- 
struments from  the  deparlnicnl  store  in  their 
home  city  or  one  nearbyF  Also,  how  many  m 
the  small  towns  who  are  trying  to  gel  some  of 
the  rural  business  in  the  farming  districts  sur- 
rounding them  know  what  pcrceiiLage  of  the 
people  who  own  talking  machines  have  pur- 
chased them  from  mail  order  houses?  It  is 
safe  to  say  that  comparatively  few  know  or 
care. 

A  certain  talking  machine  dealer,  whose  store 
is  located  on  a  fairly  busy  street  in  a  middle 
class  community,  complained  to  the  writer  a 
short  time  ago  that  he  was  disappointed  in  the 
record  branch  of  his  business.  Inquiry  dis- 
closed the  fact  that  this  dealer  concentrated 
almost  entirely  on  the  sale  of  machines,  work- 
ing on  the  theory  that  record  sales  would  take 
care  of  themselves.  Consequently,  while  lie  was 
doing  a  fair  business  in  instruments,  his  sales 
of  records  were  far  below  what  they  normally 
should  have  been  had  he  used  the  same  tactics 
to  move  thcin.  The  only  record  business  which 
this  dealer  secured  was  that  of  patrons  who 
had  purchased  their  instruments  at  his  store 
and  a  few  transients  who  were  attracted  by  his 
advertising  and  window  displays. 

This  merchant  undoubtedly  overlooked  the 
greatest  opportunity  in  his  business  career.  A 
few  dollars  spent  in  a  thorough  canvass  of  his 
neighborhood  would  have  put  him  in  a  position 
lo  more  than  double  his  record  trade.  Here  is 
how  it  is  done;  A  canvasser  or  investigator 
should  visit  every  family  in  the  neighborhood 
lo  determine  whether  a  talking  machine  is 
owned,  and  as  a  result  of  this  investigation  the 
dealer  finally  should  have  a  list  of  all  the  peo- 
ple in  his  neighborhood  who  are  machine  or 
record  prospects,  With  this  list  in  hand  he  is 
in  a  position  lo  make  a  strong  appeal  through 
direct-by-mail  to  have  these  people  buy  their 
records  from  him.  For  example:  If  it  is  found 
that  a  certain  person  has  purchased  a  talking 
machine  from  a  local  deparlmcnt  store  situated 
some  distance  away  in  the  heart  of  the  city,  he 
can  emphasize  in  his  publicity  the  convenience 
of  doing  business  with  him.  He  may  not  do  a 
record-breaking  business  at  the  start,  but 
Rome  was  not  built  in  a  day  either,  and  if 
a  consistent  and  determined  system  of  follow- 
up  is  employed  the  demand  will  grow  and  the 
people  of  the  neighborhood  will  gradually  get 
the  habit  of  visiting  him  when  they  want  any- 
thing in  the  record  line,  and  consequently  the 
demand  for  records  will  grow,  and  sales  of  all 


pany  to  the  Gramophone  Co,.  Ltd.,  has  removed 
to  Hayes,  and  is  now  under  the  manageraeM  of 
Cecil  Maryon.  who  had,  up  to  Juno  17,  acted  as 
manager  under  Uie  supervision  of  W.  Maoson, 
a  change  by  which  the  company  reverts  to  the 
position  of  independence  which  it  occupied  prior 
to  September,  1919^  

kinds  of  accessories  and  talking  machines  will 
increase  as  well. 

The  whole  matter  rests  with  the  dealer.  It 
is  up  to  him  whether  he  cares  lo  expend  the 
effort  and  the  money  necessary  to  bring  about 
this  desirable  result.  It  need  only  be  pointed 
out  that  the  talking  machine  merchant  who 
lacks  aggressiveness  will  never  grow  very  big 
in  a  business  sense. 

One  of  the  newcomers  to  Broadway  show 
successes,  "Solid  Ivory,"  has  a  scene  showing 
Ihe  Freed-Eiseinann  receiving  set  in  home  sur- 
roundings. 
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Special  Announcement  to  U.K.  and  Colonial  Buyers 

floMOCHORD 
RECORDS 


REFLECT 


VALUES 


True  tone  is  the  outcome  of  perfect  recording — 
Perfect  recording  is  reflected  in  the  sure  test  of 
the  piano — Homochord  piano  recordings  repre- 
sent an  amazing  degree  of  fidelity  hitherto 
thought  impossible  of  achievement.  All  pre- 
conceived notions  have  been  knoclted  on  the 
head  and  we  can  truthfully  aver  that  the  dif- 
ficult tones  of  the  piano  have  at  last  been 
musically  photographed  on  Homochord  Records. 
This  standard  of  tone  perfection  is  the  result  of 
a  new  system  of  recording  adopted  in  our 
laboratories  which  goes  to  insure  a  definite  100 
per  cent  degree  of  fidelity  in  all  HOIVIOCHORD 
RECORDS. 


BRINC 
TRUE  MUSIC 

to  the 

HOME 


Colooial  and  ForeigD  Traders  Should 
Write  for  a  Special  Sales  Proposition 


Regular  monthly  iisues  go  to  swell 
our    big    and    up-to-date  catalogue 


THE  BRITISH  HOMOPHONEXO. 

Limited 
London,  £.  C.,  England 


19  City  Road 


Perfecl Pianoforte  Renderings  * 


Real  Concerl  Hall  Effects* 


Perfect  Syncopation 
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THE  TALKING  MACHINEWORLD 


Decemoes  15,  1925 


LATEST  PATENTS 
RELATING 


WASHiNCtoN,  D.  C.  December  7-Portabk 
Phonograph,  Solon  D,  Boynton,  Boston,  Mass. 
Patenl  No.  1,554,621. 

Tins  invention  relates  to  portable  phono- 
graphs and  has  for  its  object  to  provide  a 
phonograph  or  talking  machine  which  is  adapt- 
ed to  be  readily  carried  and  to  contain  wilinn 
it  while  being  transported  a  large  numljer  ol 
records  Occasion  frequently  arises  when  a 
person  desires  to  carry  a  phonograph  and  rec- 
ords away  from  his  permanent  res.Jenrc  for 


entertainment  in  the  course  of  an  e.Nciirsion. 
The  ordinary  phonographs,  even  tliose  of  the 
smaller  sizes,  are  bulky  and  dillicnlt  tn  carry; 
while  to  provide  a  supply  of  records  rcdUircs 
the  records  to  be  made  up  into  a  separate  pack- 
age additional  to  the  phonograph.  The  diffi- 
culty of  doing  this  restricts  the  use  o[  tl.ie 
ordinary  phonograph  and  limits  the  amount  of 
pleasure  capable  of  being  derived  from  it. 

According  to  the  present  invention,  a  phono- 
graph is  provided  having  all  the  necessary  ele- 
ments tor  the  reproduction  of  recorded  sounds 
with  satisfactory  volume,  which  is  of  compact 
dimensions  enabling  it  to  be  carried  in  the 
hand  by  means  of  an  attached  handle  or  strap, 
or  to  be  placed  in  a  hand  bag,  or  stowed  in  a 
small  compass  among  other  goods,  and  which 
also  contains  within  its  own  interior  space 
adapted  to  receive  a  number  of  records,  suffi- 
ciently large  to  give  variety  of  entertainment 
during  a  considerable  time. 

In  the  drawings  Fig.  1  is  a  Plan  view  of  an 
improved  phonograph,  with  the  cover  opened 
and  turned  aside.  Fig.  2  is  a  cross  section  on 
line  2—2  of  Fig.  1,  looking  in  the  direction  of 
the  arrow.  Fig.  3  is  a  longitudinal  section  on 
line  3-3  ot  Fig.  1.  Fig.  4  is  an  end  elevation 
as  seen  from  the  left  of  Fig.  3.  Fig.  5  is  a 
plan  view  of  a  structural  detail  of  the  phono- 
graph. Fig.  6  is  an  elevalion  ot  the  same.  Fig. 
7  is  a  cross  section  on  line  7—7  ot  Fig  5. 

Amplifying  Horn,  Frank  J.  Reiehmann,  Chi- 
cago, III.    Patenl  No.  1,555,609. 

This  invention  relates  to  amplifying  horns 
particularly  suitable  for  use  in  connertion  with 


radio  receiving  apparatus,  loud  speaking  tele- 
phone receivers,  phonographs  and  the  like  for 
amplifying  the  emitted  sounds  and  projecting 
them  in  a  pre-dctermined  direction.  The  pres- 
ent invention  aims  to  overcome  many  objec- 
tions to  horns  made  of  heretofore  customary 
materials  by  providing  an  amplifying  horn 
made  of  sounds  deadening  and  sound-vibrator> 

50UTMER.N 

Victor  Wholesalers 


material  so  intermingled  and  combined  a  o 
avoid  any  pitch  accentuation  (a  leas  w  thin 
the  common  range  of  voice  and  ™; 
mission)  without  causing  ""'f^fj 
sound  absorption.  More  particularly,  it  aims 
to  provide  am,>lifying  horns  made  of  a  compo^ 
sition  which  has  as  one  ol  its  ■"K^'''^  ' 
material  with  air  cells  of  such  microscopic  pro 
TorUons  that  these  air  cells  will  have  a  sound- 
Seadening  effect  to  the  J"!-"". Zid  S 
said  ingrechent  is  distributed  in  finely  divided 
form  through  a  composition  whose 
gredients  are  good  sound  transmitters,  lhat 
!;  to  say,  it  aims  to  provide  a  horn  having  n 
its  composition  so  large  a  proportion  o  inti- 
mately intermingled  cellular  and 
tides  as  to  reduce  both  the  transverse  sound 
transmission  through  the  horn  and  the  bodily 
vibration  of  the  latter,  while  still  having  a  h  gh 
sound-reflecting  efficiency  and  while  having  the. 
strength  and  elasticity  renuired  tor  enab  ing 
the  horn  to  withstand  rough  handling.  1  also 
nims  to  provide  a  horn  of  this  class  which  can 
readily  be  manufactured  in  highly  artistic 
shapes  and  with  any  desired  thickness  of  wall 
without  employing  a  core,  which  will  readily 
permit  any  surface  irregularities  or  roughnesses 
due  to  defects  in  the  manufacture  to  be  cor- 
rected during  the  process  ot  manufacture,  whicli 
can  readily  be  provided  with  surface  coatings 
ot  any  desired  coloring,  both  for  the  sake  of  ap- 
pearance and  for  increasing  the  sound  rehec- 
tion,  and  which  will  be  suflieiently  light  so  as 
to  be  readily  portable  even  when  constructed  in 
large  sizes. 

Illustrative  of  the  invention.  Fig.  I  is  a  per- 
spective view,  showing  one  ot  the  forms  in 
which  the  horn  can  readily  be  made,  namely,  a 
form  which  is  difficult  to  duplicate  in  most 
materials  and  particularly  so  in  a  th.n-walled 
form.  Fig.  2  is  a  central  and  vertical  section 
through  the  same  horn.  Fig,  3  is  a  greatly 
magnified  transverse  section  ot  a  wall  portion 
of  the  horn,  showing  the  general  distribution 
ot  the  constituent  materials. 

Sound  Reproducing  Instrument.  Russell  M. 
Everett,  Bloomfield,  N.  J.    Patenl  No.  1,557,998. 

This  invention  relates  to  that  class  ot  sound- 
reproducing  instruments  in  which  the  sound  is 
discharged  annularly  around  the  reproducing 
mechanism  or  in  which  said  mechanism  is 
located  within  the  chamber  or  passage  ot  the 
discharge  means,  and  the  objects  of  the  pres- 
ent invention  are  to  apply  such  improvements 
to  a  sound  amplifying  horn  to  obtain  a  max- 
imum utilisation  of  space  tor  sound  amplifica- 
tion and  at  the  same  time  enable  the  instru- 
ment to  be  ot  small  size;  to  mount  the  sound 
reproducing  mechanism,  including  the  motor, 
turntable,  sound  bo-\  and  tone  arm.  inside  of  a 
horn;  to  space  such  mechanism  from  the  walls 
of  a  horn  and  thus  discharge  the  sound  an- 
nularly around  the  mechanism:  to  divide  a 
sound  discharge  iiieiiihcr  longitudinally  into 
parts,  one  of  which  shall  open  with  respect  to 
another  10  facilitate  .access  to  the  sound  repro- 
ducing mechanism;  to  divide  an  amplifying 
horn  into  longitudinal  sections  so  as  to  provide 
access  to  sound  reproducing  mechanism  within 
the  same;  to  divide  such  a  horn  axially  of  itself; 
to  attach  said  movable  part  to  the  cover  ot  the 
casing  ot  the  instrument  so  that  it  opens  and 
closes  with  said  cover;  to  thus  utilize  to  the 
maximum  the  space  in  the  casing  for  the  sound 
discharge  or  amplifying  horn;  to  secure  a  large 
discharge  or  amplifying  horn  with  respect  to 
the  casing  and  thus  obtain  a  more  perfect  repro- 
duction of  sound,  and  to  secure  other  advan- 
tages and  results  as  may  be  brought  out  by  the 
following  description. 

Fig.  1  is  a  central  vertical  section  from  front 
to  rear  ot  a  sound  reproducing  instrument  em- 


bodving  the  improvements,  as  on  line  1-1  of 
Fig  2  part  of  the  lone  arm  and  all  of  the  rest 
„  the  reproducing  mechanism  being  shown  in 
elevation  Fig.  2  is  a  plan  of  the  inslrumen 
,l,  r  cover  renroved;  Fig.  3  is  a  sectiona 
view  from  the  front,  taken  on  line  3-3  ot 
Fig  1;  Fig.  4  is  a  front  elevation;  Fig.  5  shows 


in  plan  an  instrument  of  modified  construction 
with  the  cover  removed  and  the  horn  and  Its 
support  shown  in  section  on  line  5—5  of  Fig.  6; 
Fig.  6  is  a  diagonal  vertical  section  on  line  6—6 
of  Fig.  5,  the  horn  support,  part  ot  the  tone 
arm  and  all  the  rest  ot  the  sound  reproducing 
mechanism  being  shown  in  elevation;  Fig.  7  is 
a  vertical  sectional  view  of  a  still  further  modi- 
fied construction,  in  which  a  horn  is  utilized  as 
a  casing  tor  the  sound  reproducing  mechanism; 
and  Fig.  8  shows  the  same  in  front  elevation. 

Repeating  Device  for  Phonographs.  Lyntord 
A.  Sink.  Highland  Park.  Mich.  Patent  No.  1,- 
555,083.  ^  . 

This  invention  relates  to  repeating  devices 
lor  phonographs  and  the  object  of  the  inven- 
tion is  to  provide  a  device  by  which  a  record 
may  be  automatically  repeated. 

The  objects  of  the  invention  are  to  provide  a 


device  which  will  lift  the  reproducing  portion 
ot  the  phonograph  at  the  end  of  the  record  and 
will  automatically  carry  it  to  the  outer  edge  of 
the  record,  where  the  needle  of  the  phono- 
graph is  again  inserted  in  the  sound  groove  of 
the  record;  a  device  of  the  character  described 
which  may  be  set  tor  different-sized  records 
and  will  reproduce  the  record  as  long  as  the 
record  is  rotated  by  the  phonograph  motor; 
means  for  inserting  in  the  sound  groove  ot  the 
record  each  time  the  record  is  repeated  with- 
out dropping  the  needle  suddenly  onto  the  rec- 
ord and  thus  injuring  the  sound  groove;  a  de- 
vice of  the  character  described  in  which  the 
record  itself  provides  the  motive  power  tor 
the  reproducing  portion  of  the  phonograph. 

In  the  drawings  Fig.  1  is  a  perspective  view 
of  the  device  as  attached  to  a  phonograph.  Fig. 
2  is  an  elevation  ot  the  device  showing  the 
tone  arm  of  the  phonograph  in  section.  Fig.  3 
is  a  section  through  the  device  in  the  operating 
position.  Similar  numerals  refer  to  similar 
parts  throughout  the  several  views. 
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MRECORD  BULLETINS/^ 


Victor  Talking  Machine  Co. 

LIST  FOR  NOVEMBER  27 

55287  Ob=„  tbt  Galj.  of  ;h«  Tmrtc.  .Ridard  Cook,  12 

4550(5  Mi,  nhr°^,.?^''''l''''"'??-;---V--R'o''aril  Crooks  12 

.55,7  L...;.  Old  S„„,  S.„,/ri,o  D=%"S,  i"„S  iS 

The  Qu.Uinfr  i'arly  (Seoloc  Nellie  Home). 

19792  Hok,y  P.ke>.  Diddle  Dee  R„™  .'t'^'IJe'SdarHai  'iS 

.9794  ^rka;r'iiai;widNi,;i;,v.s£.s;;:''3i,5S  is 

net  JO 


January,  1926 


I  ihc  Lisleniii 


19796  Dinah    ^""^.J;', 

iQHio         ^^''^  Hannah   The  Revclcri 

«n?'^.  ■■■■•t;  Wenddl  Hall 

Whisp  rin«  Trees,  MemorieB  and  You, 

19821  Th=  Dsath  of  Floyd  Collins  Vernon'' Da Ih an 

Dream  of  a  Miner's  Child  Vernon  Dalhart 

107^1  n    ,K  INSTRUMENTAL  RECORDS 

19763  On  Ihc  Go— March   The  Goldman  Dand 

JOOM  r  Campus---March  The  Goldman  Band 

19802  You  Forcot  lo  Remember. .  .Victor  Salon  Orch 

lushl  the  Roses  Victor  Salon  Orch! 

"  -Pipe  Ornan. 
™  .  ,        „  „  Mark  Andrews 

Christmas  Fanrasy— Part  2— Pipe  Orsan 

19820  Sile„,  Nijl,,  (Cube,,  Vielo^'glot'te 

■    Holy  NiRhl  (Noel)  (Adam). .Victor  Salon  Orch. 
"ANCE  —  


19816  Christmas  Fantasy— 


19803  I'm  Coin'  Oui 

Keep  on  Croonir 
IDSO-l  Dreaming  of  To- 


65A6  Fanlaisie— 


-Italian 


-  RECORDS 
£  Liizie  Comes  in — Fox-trot, 

Phil  Romano  and  His  Orch, 
I-  a  Tune— Fox-trot, 

Phil  Romano  and  His  Orch. 
orrow — Fox-lrot, 

 ..  ;rs  Original  Nighthawk  Orch. 

 i-onesome— Fox-trot.  .Ted  Wceras  and  His  Orch 

1980S  Military  Mike— Fox-trot. Original  Memphis  Five 
.a>.7  SS^,^'^  Blues— Fox-trot. Original  Memphis  Five 

19817  Ohl  Boy.  What  a  Girl— Fox-trot  (from  the  Mu- 

sical Revue  "Gay  Paree"). 
r  V.     In'crnalional  Novelty  Orch. 

Lonesome  Me — Fox-trot, 

T,  ,  .        GeorKC  Olsen  and  His  Music 

19818  If  You  Hadn't  Gone  Away— Fox-trot 

„    J    ^  Jack  Shilkret's  Orch. 

Silver  Head— Fox-trot.... Jack  Shilkret's  Orch. 
RED  SEAL  RECORDS 
1117  Sultanlo    a    te    (Only    for    You)    (Fucito)- in 

Italian  ,  .  .Enrico  Caruso 

Vaghissima  Scmbianza  (A  Vague  Resemblance) 

-   Enrico  Caruso 

(Chopin,  Op.  66) — Piano, 
_      .       „  Harold  Bauer 

Caprice  (On  Airs  de  Ballet  from  the  Opera  "Al- 

ceale")— Piano   Harold  Bauer 

119  The  Merry   Widow- Waltz   (I  Love  You  So) 

(Ross-Lehar)   Hulda  Lashanska- 

Thc  Merry  Wdow— Vilia  (Ross-Lehar). 
,  ,     ,  .  Hulda  Lashanska 

6545  La  Tuive— Rachel,  quand  du  Seigneur  (Rachel, 
When  the  Grace  of  the  Lord  Entrusted  Thee 
to  Me)  (Halevy)— in  French. 

Giovanni  Martinelli 
La  Tuive— Que  ma  voix  treniblante   (May  My 
TremblinR  Voice  Arise  to  Heaven  (Haievy) — 

in  French   Giovanni  Martinelli 

1121  You  ForRot  to  Remember  (Berlin), 

,  ,  .  John  McCormack 

Oh,  How  I  Miss  You  To-night  (Davis-Burke), 
John  McCormack 
6547  Flyind  Dutchman- Overture- Part  1, 

Willem  Mengelber«  and  N.  Y.  Phil.  Orch. 
FlyinR  Dutchman— Overture — Part  2, 

Willem  MenKclberR  and  N.  Y.  Phil.  Orch. 

1120  Face  to  Face  (Johnson)  Reinald  Werrenrath 

One  Sweetly  Solemn  Thought  (Gary-Ambrose), 
Reinald  Werrenrath 
■■FEATURE  RECORD" 
6S0S  Danse    Macabre— Part     I     (Dance    of  Death) 

(Saint-Saens).  Stokowski  and  Phila.  Orch. 

Danse    Macabre— Part    2    (Dance    of  Death) 

(Saint-Saens)  Stokowski  and  Phila.  Orch.  1 

LIST  FOR  DECEMBER  4 
19827  Let  Me  Linger  Longer  in  Your  Arms, 

Peerless  Quartet  ] 
"Merry-Merry"), 

Peerless  Quartet  1 

i  Flamin'  Mamie  Aileen  Stanley  1 

Sweet  Man   Aileen  Stanley  1 

I  Let's  Wander  Away— Fox-ltot, 

Waring's  Pennsylvani.ins  1 


It  Must  Be  Love 


Fool 


i  Ballroom  Orch. 
and  His  Orch. 


(And  Head  ■ 


Waring's 
19789  Neapolitan  Nights— Waltz, 

Don  Clark  and  His  La  Monica 
Close  Youi  Eyes— Waltz. 

Ma.t  Dolin  _. 
"FEATURE  RECORD" 
19787  Cecilia— with  Piano. 

Jack  Smith  (The  Whispering  Uarii 
I'm  Knee  Deep  in  Daisi 
Heels  in  Love)— with  Piai 

Jack  Smith  (The  Wtnspcrmg  Baritone) 
LIST  FOR  DECEMBER  II 
45SI9  Holy  Night  (Adam). 

Lucy  Isabelle  Marsh  with  Trinity  Choir 

Silent  Night  (Gruber)  Trinity  Choir 

19833  Star  of  the  East  Trinity  Choir 

The  Birthday  of  a  King  Trinity  Choir 

19826  I  Would  Rather  Be  Alone  in  the  South, 

The  Happiness  Boys 

Mother  Me.  Tennessee  GeorRie  Price 

'  -1  Little  Thing  Called  Rhythm- Fox-trot, 

George  Olsen  and  Wis  Music 
Home— Fox-trot, 
Whitcy  Kaufman  and  His  Orch. 
"FEATURE  RECORD" 
3S759  Syncopation — Syn;phonic  March  (Creator*), 

Creatore's  Band 
Tripoli — Symphonic*  March  (D'Anna), 

Creatore's  Band 
LIST  FOR  DECEMBER  18 

19838  Down  by  the  Wincgar  Woiks, 

„  „  _  Aileen  Stanley  and  Billy  Murray 
Roll  'Em  Girls   Billy  Murray 

19839  Sweet  Man— Fox-trot   Frank  Banta 

I  Wonder  Where  My  Baby  Is  To-niglit— Fox- 
trot  Frank  Banta 

19840  Who— Fox-trot... George  Olsen  and  His  Music 
Sunny— Fox-trot-. George  Olsen  and  His  Music 

19841  Normandy— Fox-trot. Edwin  J.  McEnelly's 
What  -   ■'         -  '--  ■ 

,,,,  ,  "FEATURE'RECtiR'D^ 
Ills  Aloha  Oe  (Farewell  to  Thee)  (Qui 

_  lani-Kreisler   F 

1  the  Land  of  the  Sky-blue  Wal 


19834  Jus 

Paddhn'  Madelin 


Kre 


I  Liliuoka- 
z  Kreisler 
(Cadraan- 
:z  Kreisler 


eisler)  . 

LIST  FOR  DECEMBER  « 
19846  The  Lonesomest  Girl  in  Town. ,.  .Franklvn  Baur 

Teach  Me  to  Smile  Lewis  James 

19843  Sleepy  Time  Gal— Fox-trot 

„    ,  Art  Landry  and  His  Orch. 

What  Could  Be  Sweeter  Than  You- Fox-trot 
.„„.,  „  Art  Landry  and  His  Orch. 

1984S  I'm  Sitting  ou  Top  of  the  World- Fox-irot, 

r  Wolfe  Kahn  and  His  Hotel  Biltmorc  Oj-ch. 


I  i 


r  Knt 


-Fox.ti 


Roger  Wolfe  Kahn'and  His  Hotel  Billi.... 
19S47  It  Must  Be  Love— Fox-trot. 

International  Novelty  Orch. 


6543  Drcan 
^Itali 


Blue— Fox-trot, 

International  Novelty  Orch. 
"FEATURE  RECORD'" 
of  Love  (Liebestraum)  (Liszt-Schipa)  In 

a   Tito  Schipa 

ana  (Hail,  Mary)  (Schipa)  In  Latin. 

Tito  Schipa 


Columbia  Phono.  Co.,  Inc. 

CELEBRITY  RECORDS 
2039-M  La  Campanclla— Part  I  (Lisit) — Piano  Solo. 

Misclia  Levitzki  1 
La  Carapanella— Part  H  (Liszt)— Piano  Solo, 

Mischa  Levitzki  I 
114-MCarry  Me  Back  lo  Old  Virginny    (Bland)  — 

Contralto  Solo   Cyrena  Van  Gordon  1 

Bonnie    Sweet    Bessie    (Gilbert)  —  Coniralto 

Solo   Cyrena  Van  Gordon  1 

US-M  Blue  Bells  of  Scotland— Soprano  Solo. 

Mme.  Louise  de  larecka  1 
My  Lovely  Gel i.i— Soprano  Solo, 

Mme.  Louise  dc  larecka  1 
113-M  Moment  Musical  (Schubert), 

Russian  National  Orch.  1 
Mazurka  (Wieniawski). Russian  National  Orch.  1 
DANCE  RECORDS 
504-D  Just  Around  the  Corner — Fox-lrot,  with  In- 
cidental Singing  by  Ted  Lewis, 

Ted  Uwis  and  His  Band  1 
While  We  Danced  Till   Dawn— Waltz,  with 
Incidental  Singing  by  Ted  Lewis, 

Ted  Lewis  and  His  Band  1 
498-0  I'm  Sitting  on  Top  of  the  World— Fox-trot, 

Ross  Forman  and  His  Earl  Carroll  Orch.  1 
Rhythm   of  the   Day    (From   "Earl  Carroll's 
Vanities")— Fox-trot, 

Ross  Gorman  and  His  Earl  Carroll  Orch.  1 
497-D  Whoopee!— Fox-trot,   with  Incidental  Singing 


by  Johni 


Mo. 


10 


Bamboola- — Fox-trot, 

by  Johnny  Morris  and  •'i-'cic"  Dale, 
„,  „  ^  ,  Paul  Spccbl  and  Hia  Orch.  IP 

493-D  Sunny  (From  "Sunny") — Fox-lrot, 

Eddie  Elkina  and  Hia  Orch,  10 
Who;  (From  "Sunny") — Fox-trot. 

Eddie  Elkins  and  His  Orch.  10 
490.D  Peaceful  Valley— Fox- trot. 

Art  Kahn  and  His  Orch.  10 
By  the  Waters  of  Minnelonka— Fox-trot, 

Art  Kahn  and  His  Orch.  10 

482-  D  Don't  Wait  Too  Long- Fox -trot, 

Eddie  Elkins  and  His  Orch.  10 
You  Told  Me  to  Go— Fox-trot. 

The  Knickerbockers  10 
49-1-D  1  Wonder  Wlicre  My  Baby  Is  To-night— Fox- 
trot, with  Incidental  Singing  by  Robert  Ben- 
jamin   The  Knickerbockers  10 

What  a  Blue-Eyed  Baby  You  Arc— Fox-trot, 

The  Knickerbockers  10 
491-D  Tweedle-Dee     Tweedle-Doo  —  Fox-trot,  wiih 

Vocal  Chorus   Warner's  Seven  Aces  10 

Go  Gel  'Em,  Caroline — Fox-trot, 

Warner's  Seven  Aces  lO 
■189-D  Oh.  Me!  Ob.  My— Fox-trot, 

New  Orleans  Owls,  Hotel  Roosevelt  New  Orleans  10 
Stomp  Off— Let's  Go — Fox-trot, 

New  Orleans  Owls,  Hotel  Roosevelt  New  Orleans  10 

480-  D  Indiana  Stomp — Fox-trot, 

The  Origin-il  Memphis  Five  10 
Throw  Down  Blues— Fox -trot, 

The  Original  Memphis  Five  10 

483-  D  Five  Foot  Two,  Eyes  of  Blue— Fox-trot,  with 

Incidental  Singing  by  Art  Gillham, 

Lanin's  Red  Heads  10 
I'm  "Gonna"  Hang  Around  My  Sugar- Fox- 
_     trot   Lanin's  Red  Heads  10 

481-  D  When  I  Dream  of  the  Last  Waltz  With  You 

— Waltz,  with  Incidental  Singing  by  Lewis 

James  The  Cavaliers  (Waltz  Artists)  10 

Golden  Memories  Waltz, 
„  ^      .  The  Cavaliers  (Waltz  Artists)  10 

495-D  Forgiveness— Waltz,  with   Incidental  Singing 
by  James  Melton, 

Francis  Craig  and  His  Orch.  10 
Mighty  Lak'  a  Rose— Waltz, 

Francis  Craig  and  His  Orch.  10 
VOCAL  RECORDS 
48S-D  Show    Me    the    Way    to    Go  Home— Male 

Quartet   Singing  Sophomores  10 

I'd    Rather    Be    Alone    in    the    South- Male 

Quartet   Singing  Sophomores  10 

Top  of  the  World. 

■     Whispering  Pianist  10 


S05-D  I'n: 

You'n 


Art  Gillhai_. 
:  More  Than  a  Pal 
Art  Gillham.  the 
487-0  Dinah  (From  "Plantation 
Ethel  Waters  and  H. 


L  Man 


_  Me, 
Whispering  Pianist 
Revue"). 

cr  Plantation  Orch. 

Orch. 


   and  Her  Plar 

501-D    That  Certain  Party— Vocal  Hari_  , 

Ethel  and  Dorothea  Ponce 
What  Could   Be   Sweeter  Than   You— Vocal 

Harmonies   Ethel  and  Dorothea  Ponce 

434-0  Mother  Me,  Tennessee— Tenor  Solo. 

The  Lonesomest  Girl  in  Town — Tenor  Solo, 


Lewi 


Jar 


499-  0  Sleepy  Time  Gal— Tenor  Solo... Lewis  James 

Just  a  Cottage  Small— Tenor  Solo, 

Franklyn  Baur 

479-D  Brown    Eyes,    Why  Are   You  Blue?— Tenor 

„Solo   Lewis  James 

Normandy— Tenor  and  Baritone  Duet, 

Lewis  James-Elliott  Shaw 

500-  D  I    Wonder    Where   My    Baby   Is  To-night- 

Vocal  Duet, 

The  Radio  Franks  ( Wright-Bcssingcr) 
er  Knew — Vocal  Duet, 
The  Radio  Franks  ( Wright-Bessinger) 
NOVELTY  RECORDS 
494-D  Drowsy    Moon— Fox- 1  rot,    with    Steel  Guitar 

Novelty   Frank  Fcrera 

My  Hawaiian  Evenin'  Star— Waltz,  with  Steel 

„,  „  „  Guitar  Novelty   Frank  Ferera 

496-D  Some    Other    Bird     (Whistled    a  Tune)— 

Whistling  Solo  Sybil  Sanderson  Faean 

ti   Waltz— Whi5iling  Solo, 

Sybil  Sanderson  Fagon 


Brunswick  Records 

10211  A  Banjo  Song  (Wceden-Homcr)— Soprano,  with 

„  Orch  Florence  Easton 

Croon,  Croon,  Underneaf  Dc  Moon  (Clutsam) 
—Soprano  and  Male  Trio,  with  Orch., 
,  Florence  Easton  and  Male  Trio 

10212  Goin'  Home  (From  the  Urgo  of  Dvorak's  Sym- 

(Conlinucd  on  page  1S6) 


 ia  i  Song  mts  from  Uw  Bi^SMoWmts  fel'jr  .l_Tiu,,#i!lkji 


■I 


IT  MUST 
BE  LOVE 

fl-OTM 

^MERRY  merry" 


Lijrics  by 


Music  by 


Harlan  Thoiig^soii  Harry  Archer 


OH  YOU 


from 
Florida  Girl* 

Lyrics  lou  j 
PAUL  PORTER,  and 
BENJAMIN  HAPGOOD  SmT 
Music  hy  MILTON  SUSKIND 


mLANTERN 
OF  LOVE' 

from, 

"'Castles  In  The  Air" 

lijiics  %  RAYMOND  W,  PECK 
Music  hy  PERCY  WENRICH 


"You    can't  wrong    with    any     FEIST  song 
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''you  can't  go  wrong  ^ 
with  any  feist  song 


)  Clair  de   Lune  (Mot 


 Simid  UiicKiii 

sjiiHts  (Un  WiiiHS  of 
ssolin)  —  In  German— 
ai..l  StrinR  Qunrlct.  . 

SiRnil  Oiiemri 
ikIii)    (Dcbiisiy)-  ■" 


Solo   LeopoM  Goilowsliy 

Reileta"  Dans  L'Eau  {Kcflcclions  in  tlie  Walcr) 
(Debussy)— I'ianoforlt  Solo  ...Lcoiiold  Godowsliy 
S  Carmen— inlr'acte,  Acl  III  (Biitf),  . 

Metropolitan  Opera  House  Orcli..  G.  Pam.  Con 
Cormcn— Entr'acte.  Acl  IV  (RUct), 

Melropoliinn  Opera  House  Orcli..  G,  P.ipi.  Con. 
)  Silver    Threads    Amoni;    tht    Gold  (Rcxford- 
Danlcs)— Tenor  and  Mare  Quartet,  with  Orch,, 

Frnuk  Munn  nnd  M.ile  Quartet 
When  You  and  1  Were  Younp.  MaKfiic  (JoI7n- 
son-Butlerfield)— Tenor,  with  Orth., .Frank  Munn 
I  You  Told  Me  to  Go   (Sedfiviclc  T.ym.m  Cohen) 

Tenor,  willi  Violin  and  ("iuliQr  (  l,.irlr«  knlcy 

Hold  Me  in  Your  Arms  tU  r.u  m   nor, 

with  Violin  and  Cuir.ir  '  .        .  Kaky 

)  Headi ' 


for 


cintr  . 


Kncv  (K.ilin- 
Dancing,  with  Voc: "  ' 
)  Pretending  (Bnlier-Dias 
Dancing,  with  Vocal  Cl 


Ch:,i 


v-lrii 


lit.  Orcli. 
,„.  for 
iriw  by  CharU's  K.ilcy 
Lyman's  California  Oicli. 
Everybody  Slonipl   (Meyer5-Schoebcl)— Fox-trot. 

for  Dancing  Abe  Lyman's  California  Ordi. 

I  Stomp  Off- Let's  Go   (Sdiuebel)— Fox-trot,  for 

Dancing   The  Collon  Picker-^ 

Carolina  Stomp  ( Hlooin)— Fox-trot,  for  Dnncinj;, 

The  Cotton  Piclicrs 
I  I  Want  You  All  for  Me  (Fisber-Miller-Cohn)— 
Fojc-lrol,  for  Dancing,  with  Vocal  Chorus. 

Herb  Wiedoeft'-n  Cinderella  Roof  Orch. 
Deep  Elm  (Robison-Clay)— Fo.i-trot.  for  Danc- 
ing, with  Vocal  Chorus,  _    ,  „  . 

Herb  Wicdocfl's  Cinderella  Root  Orth, 
1  Manhattan    (From    "Garrick    Gaieties")  (Hart- 
-    ■       •     —  ■    with  Orch.;  Fojt-lrol. 


fori 


Phil  Obn 
(Hart 


icing, 


/ictor  Ardcn,  with  Regent  Club  Orch. 
lie     (From    "Garrick  Gaieties") 
rs)— Piano     Duct,    with  Orch,! 
Fox-trot,  for  Dancins, 

Phil  Ohman-Viclor  Ardcn,  with  Regent  Club  Orch, 
>  Someone's    Stolen     My    S«cct,     Swccl  Bahy 
CDrown-Clarc-Pinkard)- Foxtrot,     for  Danc- 

;  KrucRcr  s  Orrh. 
-  ■oi-t.rot^^^^^ 


et's  Wander  Away  (llurinett  O«cns)— 1 
for   Dancing   llcnnie  Krv 


S  Honeymoon""  Willi  I ' '  (Sherwoo'd-Arden) 
Dancing,  with  Vota!  Cboni^, 

CaMtovood  Marimba  Rand 
Cirolina  Sweetheart  ( JameO— U'.ilti.  for  Dane- 

inp   Castkwood  Marimba  ll.md 

1  (Aiden-EKan-Lorcnio-WhilinB) 
■    "      )  by  Dan  Liebcrfeld. 

Fredrk  Fradkln 
Sometime     (Kahn-Fiorito)— Violin     Solo,  with 

Piano  by  Dan  Lieberfeld  Fredric  Fradkin 

3  Rest  in  My  Arms  (Kerr-!)urlnell)— Tenor,  with 

Orch  Pr.ink  Munn 

Little    White    Rose     (Hively-Cadman)— Ten 

with  Orch  

9  Lonesorne  {Klagcs-Bc 


;epy  Time  Gal  (Alilen- 
— Violin  Solo,  with  Pis 


,. Ray  Miller 
Spanish  Shawl  (Schocbell- Fox  trot, 

ing   Ray  Milkr 

I   Dol    Do    You  (RoliiJion-AshGolds 
trot,  for  Dancing,  with  Vocal  Cl 
Paul  A>.li 

Dreaming  of  To-morrow  (Davi.i  ?  in. 

trot,  (or  Dancing  Paul  A  )i 

Lecture  on  Berlin— Part  I— Travcb-vi 
E.  M.  Newman.  T.ai'cl, 
■Part  11— Tr.iv.ki 


..Frank  Munn 
I.  for 

His  Orch. 
Dane- 
His  Orch. 
Fox- 


Lecture 

1  Lecture 

2  Lecture 
Lecture 


.  M-  No 


1  London- 


Part  1— Tr.i> 
iriii.  Tra 
H— Tr.n 


■cloRue, 


.  M.  Nesvmai 
i^p.irl  11- 
.  St,  Ncwmai 


'and  Lecturer 


Edison  Disc  Records 


ALREADY  RET-l^ASED 
SPECIALS 
S1627  Speccht  (Ctarc-Fiiend), 

■        -       ■  "ire  (The  Hai.pincs,.  Hoys) 
intie  (Van  der  Deck 
,  ,  Arthur  Hall-John  Ryan 

%  The  'Palms  (Faure). 

Frederick  Kinsley  on  Midmer-Losh  Pii>e  Organ 
Silent  NiglU  (Gruber), 


Rilly  Jones-En 
:  Ain't  No  Flies 


Frederick  Kinsley  on  Mi'dm;r-Losh  Pipe  OrRan 

51629  I   Wouldn't  Be  Where  I  Am  If  You  Hadn  t 
Gone  Away  (nrown-Rosc-Hendersnn)_,^^^^  Dobefty 

So    Long!     I'll    Sec    You  Agai 

McHurIi)  

Slfil9  Clirisima,i  Mornma  at  Clancys. 

Steve  Porter.  Billy  Jones 
Santa  CInus    Proves  There  Is  a   Santa   1. 1 
—With  Soi.c.  "Christmas  Comes  But  One 
Year":  Intro.  Dells  and  Chimes 

Dig  Boiler  and  Ebb  Man  (Baker), 

Phil  Baker  and  His  Accordion 
( -V  Bad  Boy  From  a  Good  Family) 
Ann    and    Her    Little    Sedan    (Hani  ey-_Stnn  Icy- 
Creamer)   Phil  Baker  and  His  Accordion 

(A  Had  Boy  From  a  Good  Family) 
S16:|0  Croon  a  Litik-  Lullaby  (Kcrr-SchonberB-Baker), 

Wright-Bessinscr  (The  Radio  Hanks) 
I'm  Siitinc  on  Top  of  the  World  (Jitst  RollinR 
AI..TI.--  Iii^t    K.dllnt  Along)  (VounE-Heilder. 
-,.,,1  \Wii,lit  llc'isinKcr  (The  Radio  Franks) 

51628  I'm    n  .     >    I.     t  There's  NotbinK  on  My 

M   .  (.■ni.'i-Flaiow)   Elsie  Oark 

1  nii.i   -      .  I.    I  .,  L  I  You'd  Belter  Speak  Easy 

'  ,„    M.  .    o-l'...  l'..llacfc)   Elsie  Clark 

.Hf.lf.  The  SI.  Unii.-  llliie^  ( Handy)— Hawaiian  Guitar 

Duet    Ferern-Paaluhi 

Souibcrn  Blues  ( Fcrcra)— Hawaiian  Gmtar  Duct 

FereraPaalubi 
S16j;  Stone    Mountain    ^^cmorin!    (Jenkins)— SinginK, 
uilb  Violin  and  Guitar  Accomp,. 

Vernon  Dalliart  and-  Co. 
Dreams  of  The  Southland  (JcnklnsJ—SinKing, 
wilb  Violin  and  Gnilar  Accomp..  ,  ^ 

Vernon  Dalharl  and  Co. 
SOHU  111  a  Persian  Market  (Kelelbey)— Inlermeiio-- 

Scene   American  Concert  Orcb. 

In  a   Chinese  Temple-Garden    (Kctclbcy)— Ori- 
ental   PhanLisy   American  Concert  Orch. 

SI63I  The  Black  Horse  Troop  March  (Sousa). 

New  York  Military  Band 
The  Notional  Game  March  (^Sousa). 

New  York  Military  Band 
SI643  The  Convict  and  the  Rose  (Chapin) — SinsinB. 

with  Violin  and  Guitar  Accomp,.  ,  ^ 

Vernon  Dalliart  and  Co, 
Mother's  Grave  (Andrews)— Singing,  with  Violin 

and  Guitar  Accomp  Vernon  Dalhart  and  Co. 

FLASHES 

51630  I'm  Tired  of  Everything  But   You    (lones)—  . 

Fo.x-Irot   The  Florida  Four 

Nobody  But  Fanny  (From  "Rig  Bov")  (Tolson- 

Dc  Sylva- Conrad)— Fox-trot  The  Florida  Four 

51633  Freshie     (Greer-BerR)- Fox-trot,     with  Vocal 

Cliorm   Golden  Kale  Orch. 

The  Co-F.d  (Conrad-Bcmie)— Fox-trot. 

Irwin  Abrams  and  His  Knickerbocker  Grill  Orch, 
.il63S  Bam,   B.im   Bamv   Shore  (Dixon-Henderson)— 
Fox-trot,  with  Vocal  Chorus  by  A,  Hall. 
Mike  Speciale  and  His  Hotel  Carlton  Terrace  Orcli. 
When  You  See  That  Aunt  of  Mine  (Tohnson- 
DinoNelson)— Fo-x-trot. 
Mike  Speciale  and  His  Hotel  Carlton  Tcrr.ice  Orch. 
SI64S  I'm  Knee   Deep   In   Daisies    (And  Head  Over 
Heels   in    Love)  (GoDdwin-Lilllc-Stanley-Ash- 
Shay)— Fox-troi..  .Vry'i  Million  Dollar  Pier  Orcli, 
Someone   (From   "NauRhty  Riquetle")  (Smilh- 
Coodman-Rubens) — Foxtrot. 

Pry's  Million  Dollar  Pier  Orch, 
S16J9  Sad   (Gordon-Kenton)— Fox-trot, 

Tennessee  Happy  Boys 
It    MiMl    Be    Love    {From    "Merry  Merry") 
(Thompson- Archer)— Fox-trot. 

Tennessee  Hftiw  Roys 
SI638  Carolina  Sweetheart  (lames)— Wallr.  with  Vocal 
Chorus  by  A.  Hall  .-^nd  lobn  Ryan, 

Jack  Stillman's  Onh. 
What  Do  Wc  Care  If  It's  One  o'Qock  (Or  Two. 
or   Three,    or    Four)    (Coodwin-Sbav-A'^li)  — 
\Valt7   Jack  Sliflinan'^  Orili, 

Edison  Blue  Amberol  Records 

S03I  Chicigo  Tribune  March   Sodero's  Band 

S037  Abide  With  Me. 

Frederick  Kinsley  on  Midmer-Losb  Pipe  Orj-an 
50S2  She's    Comin"    "Round    the    Mountain— Singing, 
with  Harmonica.  Fiddle  and  Guitar  Accomp.. 

Vernon  Dalharl  and  Co. 
S0S6  Red  Hot  Hcnrv   Brown— Fox-trot,  with  Vocal 

Giorus  bv  Vernon  Dalharl  Gcorsta  Mcloiliaiis 

S050  The  lobn  T.  Scope's  Tri.il  (The  Old  Religion's 
Belter  After  All)— Singine.  with  Violin  nnd 

Guitar  Accomp  Vernon  Dalhart  and  Co. 

S060  The  Old  Grey  Marc. 

Billy  Jones-Ernest  Hire  (The  Happiness  Boys; 
S062  The    Little    Rosewood    Casket- SinginB,  with 
Violin  and  Guitar  Accomp. 

Vernon  Dalharl  and  Co. 
5064  Cecilia- FD.\-lrot.  with  Vocal  Chorus  by  Vernon 
Dalhart. 

BilW  Wynne's  Greenwich  Villace  Inn  Ordi. 

5066  Persiflage- Banjo   Fred  Van  Epps 

Foxtrot   ...,Sam  L-inin's  Danco  Orch. 

5067  Southern  Blues— Ha waiuo  Guitar  Duft, 

Feren-Paaluhi 


i069  D>...  Ey«.  mv  A.=  You  Ii'«Jj;r°„»-g|;  ortb. 
5070  Rc.mtt.-W.te   T'"  S.mn»n'.  Orel.. 

Okeh  Records 

mm  Li.i.n  .0  ti,=  Mocking  ■ii«i-V;"^;"'Sf„|°','i;  ,0 

C.„,^  M=  B.cl  ,o  Old  V™n„y-H.™.„,o, 
«020  a,ick.„  l'^i^^^SirA"X:"'^i.''&lM<,r.  10 

40504  E>■">■'■'»"JiS;;^;»j-F.|.ro^^^^^^  j,^,,,  ,„ 

Hay  Foot,  Straw  Fool— Fox  trot,     „  ,  ,  „  . 

Jimmie  Joy's  St.  Anthony  Hotel  Orch.  10 

40505  I'm    Going    Back    to    North    Carolina— With 

Guilar   and    Harmonica    Accomp.    by  Harry 

Whitter   Kelly  Harrell  10 

Be  at  Home  Soon  To-night.  My  Dear  Boy— 
With    Guitar    and    Harmonica    Accomp.  by 

Harry  Whitter   Kelly  Harrell  10 

40463  Anchors  Awe igh— March.    „      ,  ,     ,        d    j  m 
U-  S.  Nav.il  Academy  Band  10 
Before  the  Mast— Nautical  Medky  March, 

U.  S.  Naval  Academy  Band  10 
40-191  The  Garden  of  Eden  Was  in  Ireland— Tenor 
Solo,  wilh  Accomp.  by  Justin  Ring  Trio. 

Gerald  tiriftin  10 
I'm    Always    Reaching    for    the  Moon— Tenor 
Solo,  wilh  Accorap.  by  Justin  Ring  Trio. 

Gerald  Griffin  10 

40499  June    Brought    the  Roses— Tenor    Solo,  with 

Accomp.  by  Justin  Ring  Trio.  .  .Bruce  Wallace  10 
Summer  Nights- Tenor  Solo,  with  Accomp.  by 
Justin  Ring  Trio,  with  Bird  and  Bell  Effects, 

Bruce  Wallace  10 

40507  Brown  Eyes.  Wliy  Are  You  Blue?— Tenor  Solo, 

with  Accomp.  by  Justin  Ring  Trio, 

Bruce  Wallace  10 
Mother  Me.  Tennessee— Tenor  Solo,  with  Ac- 
comp,  by  Justin  Ring  Trio  Bruce  Wallace  10 

40508  Show  Ale  the  Way  to  Co  Home— Baritone  Solo, 

with  Ukulele  Accomp  Johnny  Marvin  10 

Wait    'Til    To-morrow    Night! — Baritone  Solo, 

with  Ukulele  Accomp  Johnny  Marvin  10 

40493  The  Dream  of  the  Miner's  Child— Banlone  Solo, 
with  Accomp.  by  Guitar,  Harmonica  and  Fiddle, 

Vernon  Dalhart  10 
Mother's  Grave — Baritone  Solo,  with  Accomp.  by 
Fiddle,   Guilar  and  Viola  Vernon  Dalhart  10 

40500  Clap  Hands!  Here  Comes  Qiarley!- Fox-trot. 

The  Goofus  Five  10 
1  Wonder  Where  My  Baby  Is  To-nighl— Fox- 
trol   The  Goofus  Five  10 

40501  When  a  Blonde  MakeS  Uo  Her  Mind  to  Do  You 

Good— Fox-trot,  with  Vocal  Chorus. 

Tack  Gardner's  Orch.  10 
Ida.  I  Do— Fox-trot  Jack  Gardner's  Orch.  10 

40502  Rambling  Wreck  From  Georgia  Tech— Fox-trot, 

with  Vocal  Chorus  by  Johnny  Marvin, 

The  Jail  Pilots  10 
Sleepy  Time  Gal— Fox  trot,  with  Vocal  Chorus 
bv  Tom  Slacks   The  Jazz  Pilots  10 

40503  Just    a    I  ink    Bit    Bad— Fox-trot,    with  Vocal 

Chorus  by  Marly  Livinsstan, 

The  Arcadian  Serenoders  10 
The    Co-Ed— Fox  irot.. The  Arcadian  Scrcnaders  10 
45019  Snow,  Dear— Two  step. 

Timmie  Wilson's  Catfish  String  Band  10 
Let  Me  Call  You  Sweetheart  (I'm  in  Love  Wilh 
You)- Waltz. 

Jimmie  Wilson's  Catfish  String  Band  10 

40506  The  Convict  and  the  Rose— Baritone  Solo,  wilh 

Accomp.  by  Fiddle  and  Guitar. 

Vernon  Dalhart  10 
Zeb  Turncy's  Gal — Baritone  Solo,  with  Accomp. 
by  Guilar.  Fiddle  and  Harmonica, 

Vernon  Dalhart  10 

40510  The  Life  of  Tom  Walson— Baritone  Solo,  wilh 

Accomp.  by  Guitar.  Violin  and  Harmonica. 

Vernon  Dalhart  10 
The  Faded  Letter— Baritone  Solo,  with  Accomp. 
by  Guilar,  Violin  and  Harmonica, 

Vernon  Dalhart  10 

40511  Bugle  Blues— Fox-trot  Barbary  Coast  Four  10 

Bam,  Bam,  B.imv  Shore— Fox-trot, 

Rarbary  Coast  Four  10 

40513  If  I  Had  a  Girl  Like  You— Baritone  Solo,  with 

Taro-Palch  Accomp  Richard  B.  Gilbert  10 

I  Need  Somebody  to  Lullaby  Me — Baritone  Solo, 
with  Taro-Palch  Accomp. .  .Richard  B.  Gilbert  10 

40514  It's  the  Blues— Fox-trot. 

Tom  Brown  .ind  His  Merrv  Minstrel  Orch.  10 
Forever  and  Ever  With  You — Fox-tni^ 

Tom  Brown  and  His  Merry  Minstrel  Orch.  10 

Gennett  Lateral  Records 

DANCE  RECORDS 
31S6  I'm  So  Disappointed  in  You— Walli.  uilli  Voc.il 
Chorus  by  Franklyn  Baur, 

"Piggy"  Jones  and  His  OrcIi. 
Don't  Wake  Me  Up  (Let  Me  Dream)— Fox-trol. 

Bailey's  Lucky  Seven 
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31S7  Close  Vour  Eyes— Walt^  Travis  Carlton  Orcb 

roceflJ   Valley— Fox-lrot.  *..<riion  urcu, 

11/1  Ti,  r-  ,  ..  ^  ^'^^  Sanders  and  His  Orth, 
3161  The  Camel  Walk — Fox-lrot. 

,      „    .  Bob  Deikman  ami  His  Orel,. 

Mama,  Let  Rosit  Alone— Fox-lroi, 

JU3  To  morron-  Miirniir— Fox-trot,  with  Vocal  Clio- 

v.'"\h  A^"""^  '^''^'■'^  Bailcy-s  l,„ckv  Scvci, 

Von  lold  Mc  (o  Go— Fos-trol,  wilh  Vocal  Clio- 
s  by  Arthur  Fields  Bailey's  Uicky  Sei 


316S  Melancholy  Lou- 
Fallin-  Down— F 
316(.  I'm   Goiin;»    Hanc  Ai 

Whe>i'You"s'ce"Tl'u 


cot. . . 


.  ,Oiii 


India 


3183  No 

Cooler 


Amu  of  Mine- Fox  trot. 

317';  Slipi>ery  Elm— Slow  DraK.  Vnami^Lucky  Scvtl'i 

1  Do— Fox-trot  Mi.inii  Lucky  Seven 

3177  When  I  Dream  of  the  Last  Waltz  With  Vou— 

Walli,  wilb  Voeal  Chotiis, .  .Travis  Carlton  Orcli. 
1  Never  Knew— Fox- trot,  wilh  Vocal  Chorus. 
_    ,      ^  Red  Sanders  and  His  Otch. 

3178  Vm  SitlniR  on  Top  o£  the  World— Fox-trot. 

Flash  Miller's  Oreh. 
Show  Me  the  Way  to  Go  Home — Fox-trot,  wilh 

Vocil  Chorus  Red  Sanders  and  His  Orcb. 

3175  Five  Fool  Two,  Eyes  of  Blue  {Has  Anybody 
Seen  My  Girl?)— Foxtrot,  with  Vocal  Cho- 
rus by  Arthur  Fields  Bailey's  Luck  Seven 

Give  Mc  Your  Heart- Fox-trot. 

Tack  Stillman's  Oriole  Otch. 

3180  Paddlin"  Madelin'  Home— Fox-lrot.  with  Vocal 

Chorus    Flash  Miller's  Oreh. 

Manhattan     (InlroducinB     Sentimental  Mc)^ — - 
Charleston  Interpolation. .,  .Jud  Hill's  Blue  Devils 

3181  Any  Blues  (Is  Good  Enoufih  for  Mc)— Fox-trot, 

Jack  Stillman's  Oriole  Orch. 
Everybody  Stomp — Cliarleston  Fox-trot, 

OriEinal  Indiana  Five 
3162  Everybody's  Doin'  the  Charleston  Now— Charles- 
Ion  Fox-lrot  Oricinal  Indiana  Fivf 

Green  River  Blues. 

"Fess"  Williams  and  His  Royal  Flush  Orch. 
's  Mama — Charleston  Fox-trot. 

Oripina!  Indiana  Five 

■  Hot — Fox-trol, 

Jack  Stillman's  Oriole  Orcb. 
31S4  Grand  Opera  Bliie.s— Fox-trol. .Rocky  Mountain  Trio 
Old  Man's  Charleston— Charleslon. 

Rocky  Mountain  Trio 
3186  Whoopee — Fox-trot,  with  Vocal  Chorus, 

Flash  Miller's  Orch, 
EvoUition  Blues — Fox-trol,  Slow  DraC. 

Jud  Hill's  Blue  Devils 
POPULAR  VOCAL 
3167  The    Lonesomest    Girl    in    Town — Tenor  Solo, 

Accomp,  by  Trio   Fronklyn  Baur 

I  Wonder  (If  She  Wonders  Too)— Tenor  Solo. 

Accomp.  by  Trio   Franklyn  Baur 

3164  Mammy  (The  Bcsl  Friend  We  Ever  Had)— Ac- 
comp. by  Ihc  Melbourne  Trio. . ,  .1  rcmaine  Bros. 
Back  Home  in  Illinois — Accomp.  by  the  Mel- 
bourne Trio   Tremaine  Bros. 

J172  Croon  a  Little  Lullaby— -Piano  Accomp.. 

The  Radio  Franks 
I'm  SitlinR  on  Top  of  llie  World— Piano  Ac- 
comp The  Radio  Franks 

3176  I  Would  Rather  Be  Alone  in  the  Soulh— Duer. 
wilh  Accomp.  by  Uie  Melbourne  Trio, 

Mason-Dixon 
Cross  My  Heart.  Mother  (I  Love  Vou)— Tenor 
Solo,  with  Accomp.  by  the  Weymouth  Trio, 

John  Ryan 

31BS  I  Wonder  Where  My  Bahy  Is  To-niRht— Duet, 
with  Piano  Accomp.  by  'Ibonias  Griselle. 

Tlic  Radio  Franks 
,  with  piano  and  Violin  Accomp., 

The  Radio  Franks 
3188  Twecdte  Dee— Twecdle  Doo, 

Jimmy  May  and  His  Uke 

Wait  Till  To  morrow  NiRht 

Iimmy  May  and  His  Uke 
STANDARD  VOCAL 
3169  Where  the  Sunset  Turns  the  Ocean's  Blue  lo 
Gold— Tenor  Solo,  with  Orch,  Accomp., 

Harold  Kane 
1  Wonder  How  the  Old  Folks  Arc  at  Home— 

Tenor  Solo,  with  Orch.  Accomp  Harold  Kane 

lOlOI  On  Ihc  Road  lo  Mandalay— Baritone  .Frederick  Baer 
My  Laddie— Soprano  Solo,  with  Orch.  Accomp.^ 


Sometime- 


Miss  Gaije 
OLD  TIME  VOCAL 
3158  The  Convict  and  Ihe  Rose— Tenor  Solo,  with 

Guitar.  Violin  and  Cornet  Accomp..  ,^,,,,,,1 

Will 

May,-.....,  o     ^, 

3179  Mother's  Grave— Tenor   Solo,  wilh  Violin 

Guitar   Accomp  ^"^J^"" 

Stone    Mountain    Memorial- Tenor  Solo, 

Violin  and  Guitar  Accomp.  Verno 

STANDARD  SAXOPHONE  SOLO 
3170  The  Glow  Worm— Saxophone  Solo,  with  Piano 

by  Thomas  (iriselle  Nalhnn  Glanl. 

Low— Saxophone   Solo,  with  _Piano_ 


1  Dalharl 
wilh 

I  Dalhart 


Accomp.  by 


Accomp.  by  Thor 


scllc  . 


,  .Nathan  Glai 


CHILDREN'S  CHRISTMAS  RECORD 

3171  Christmas  Morninft  at   Clancy's  Porlcr  Ryai 

Fliinaean's  Niftht  Off  ■  ■■■■tVAVn 
PIPE  ORGAN  RECORD 
S74S  Sometime^Walli 


I  Charles.  Organist 
Are  You  Sorry. 

Milton  Charle 


t  Tivoli  Thealre 


,  OrRanist  at  Tivoli  Thealre 
OLD  TIME  FIDDLE  AND  GUITAR 
1162  All  I've  Gol  Is  Done  Gone — Mountain  Style, 
^^^'^  All  ive  u^o^^.  Roberls,  Fiddle:  EdRar  Boar,  Guitar 
My    Baby    Loves    Shortcnin'    Bread— Mountain 
Stylc.Dock  Boberlfl.  Fiddle;  Edcar  Boai.  Guitar 
IRISH  RECORDS 


The  Buncrana   Reel- Violin    aoLo.   wiin  „'-i»""  .  , 

Accomp   J"*''"  McCormick 

7  Out  and  Make  Ready  for  the  Fenian  Men— Irish 
f  D,,;inn.  <;nln  with  Piano  Accomp.. 


Eolk  Sonu;  B: 


The  Tanyard  Side— Bariton 
Accomp.  by  Edward  Lee  .  . . 
5748  You're  Just   Like  Vour  Molhi 


ith  Piai 
Solo,  ' 


Solo  

Joseph  Lee 
th  Piano 
.  . .  .  .Joseph  Lee 

ouTC  JU5I    LiKc    IV-    .  V,.       .^'^•'l!'.''^"'  -  , 

Rose—Piano  Accomp  Michael  J.  Fitzpatrick 

Down  by  Ihe  Sally  Gardens— Orch^  .A^S?'":'-, 


"The  Roll  of  Honor" 

U.  S.  Rolls  are  not  made  in  a 
variety  of  grades,  or  disguised 
with  other  labels.  Our  entire 
efforts  are  addressed  to  the 
volume  production  of  a  char- 
acter product,  as  providing  the 
only  certain  means  to  con- 
structively serve  the  player  in- 
dustry, with  which  our  destiny 
is  inseparably  linked. 

"Your  player  sales  can 
only  be  as  great  as  you 
make  your  roll  trade." 

UNITED  STATES  MUSIC  COMPANY 

2934-2938  West  Uke  Street.  Chicago  1 22  Fifth  A»enue,  New  York 


Sell  U.  S.  Rolls  — Y mil  Sell  More  Players! 


Vocalion  Records 


■'"ifieciwood  Orch. 
Bamboola  (Conrad-Cirina)— Fox-trol.  for  Dane- 
i„„   Fleetwood  Orch. 

15153  I    NevVr' "  kiicw    (Kahn-Fiorito)- Fox-trot,  for 

Dancing  The  Ambassadors,  Dir.  Louis  Katzman 

That  Certain  Party  (Kahn-Donaldsoli) — Fox-trol, 
for  Dancing,  wilh  Vocal  Chorus,  . 

The  Ambassadors,  Dir.  Louis  Kaliman 

15154  Sleepy  Time  Gal  (.Mden-Eean-Lorcnzo-WhilinR) 

Fox-trol.    for    DancinR.    wilh    Vocal  Chorus, 

Ben  Selvin  and  Hi3  Orch. 
Whoopee!    (De    Sylva-Brown-Coiir.id)— Fox-lrol, 

15155  Ii    Must    Be    Love    (From    "Merry  Merry") 

(Thompson-Archer)— !■ 


John  ShaiiElinessy 
SPANISH  RECORDS 
c  1107  T.,1!nn— T.inco   Orquesta  Criolla  dc  Mari_an! 

S-3190  Julitin-Tango-Tenor.  eon  »"":>;^"^5;'-','' R^t'^ero 

fei^Tr:'!':?^^        ^- ^ -Si^ Wro 


for     D:  „, 

Harry  Archer  and  His  Orch. 
I  Was  Blue  (From  "Merry  Merry")  (Thomp- 
son.Archer)-Fox-,rot,|tor^Danc,.i.,  _^^^  His  Orch. 

15156  I'm  Silling  on  Top  of  Ihc  World  (Lewis-YounK- 

Henderson)- Fox-trot,    for  Uancuic.  . 

The  Ambassadors,  Dir.  Louis  Kalzman 
Military  Mike  (Schoebcl  QuarteO— Fox-irol,  for 
Dancing    .The  Ambassadors,   Dir.  Louis  Kaliroan 

15157  There    Ain't    No    Flies    on    Auntie    (Van  der 

Dccken— Fox-trot,    for    Dancing,    with  Vocal 

Chorus   Orch. 

Hokey  Pokey  (Hcss-Hall)— Fox-lrot.  for  Dane- 
inc  with  Vocal  Chorus  Tuxedo  Orch. 

15158  Frcshic  (Grecr-BerK  Greer)— Fox-lrot.  f*"  Dane- 

ins,  with  VocM  Chorus  Park  Lane  Orch. 

Show  Me  Ihc  Way  to  Go  Home  (KmR)— Fox- 
trot, for  DanciiiR.  ivith  Vocal  Chorus,  - 

Park  Lane  Orch. 

15159  Meet    Me    To  niRht    in    Dreamland  (Whitson- 

Fricdman)— Waltz,    for  Danciijs,  .         .   ,     „  . 

Miami  Marimba  Band 
I'd  I  ove  to  Live  in  Loveland  With  a  Girl  Like 
You    (Williams)— Walli.    for    Dancing.,  with 

Vocal  Chorus   Miami  Marimba  Band 

ISlfiO  Saxofon  Humano— Fox-lrot,  for  Dancing. 

The  Laslllians 

Amor  Perdido  ( VarBas)— Vals,  for  ''^'y^"''^,,^,;,;^^^ 

15161  Camel  Walk  (Schafer-Mack-Brymn-Smith)— Fox- 

trot, for  Dancinc  ,  .The  Hotlenlots 

Down  and  Out  Blues  ( Fa rrell-Siiemorc)— Fox- 
trot, for  Dancing   --The  Hottentots 

15162  SooR  of  the  Vagabonds  (From  "The  Vagabond 


King")   (Friml)— Foi  trol,  fur  Dancing,  wilh  . 

Male  Chorus  ■J^"^^  Orch. 

Here  in  My  Arms  (Intro.  "Bye  and  Bye  '  from 
"Dearest  Enemy")  (Harl-Rodgcrs)--l- ox-trot, 
for  DancinR.  wilh  Vocal  Chorus  Tuxedo  Orch. 

15163  Thistles  and  Heather  (Arr.  by  Frank  Black)  — 

Fox-trot,  for  Dancing    .Rhylhmodic  Orch. 

Dixie  Ditties  (Arr.  by  Frank  Black)— Fox-trol, 
(or  Dancing   Rhylhmodic  Orch. 

15164  House    Parly    Stomp    (Waller)— Foxtrot,  for 

Dancing,  wilh  Banjo,  Piano  and  Clarinet. 

-     Three  Jolly  Miners 
Grand   Opera  Blues    (Fuller-Hooper)— Fox-trol, 
for  Dancing,  with  Banjo,  ^'■''"''.p^^'^g 

15 165  Lucy  Long  (Bradford)— Fox-trot    for  Dancing. 

with  Vocal  Chorus. .Perry  Bradford's  Jazz  PhooTa 
I  Ain't  Gonna  Play  No  Second  Fiddle  (Brad- 
ford)—Fox-trot,    for    Dancing,    with  Vocal 
Chorus   Perry  Bradford's  Jaii  Phoob 

15166  Hoi    Honey    (Lange-McKenzie)— Fox  (tol,  Jor 

Dancing   McKenzie's  Candy  Klda 

If    You   Never   Come    Back  (Bland-McKcnzie) 
—Fox-trot,   for   Dancing.  .McKcniie's  Candy  Kids 
1516S  Keep  on  CrooninK  a  Tunc  (Fain-WciU-McHuRh) 
^Fox  trot,  for  Dancing,  ,  ,,.  « 

Ben  Sclvin  and  His  Orch. 
Someone's    Slolen     My    Sweet,     Sweet  Baby 
(Brown-Clare-Pinkard)— Fox-trot,  for  Dancing, 

Ben  Selvin  and  His  Orch. 
15169  Back   Home  in  Jllinois  (Goe_lz-SlcntXhaMcs>^ 


The  Tennessee  TootCM 

15171  Marguerile  (Murphy-Sherm.in-Bernie)— Fox-trol, 

"^Ben'^ernie  and  His  Ho.e1  Roosevelt  Orch. 
Lonesoinc     (Klagcs-Bergman)  —  Fox-trot,  for 

'^'""""Ben  Bernie  and  His  Hotel  Roosevelt  Orch. 

15172  Jusl  One  More  Waltz  With   You    (Jerome)—  . 

Waltz,  for  Dancing   Mayfair  Trio 

Let  Us  Waltz  as  Wc  Say  Goort-Bye  (Beincr)—  , 
Wallz,  for  Dancing  .  .Mayfair  Tno 

15173  Fond    of    You    (From    "Capiam    Jmks  ')  (De 

SylvaGenslcr)— Fox -trot,  for  Dancing. 

Ben  Ccmie  and  His  Hotel  Roosevelt  Orch. 
To-morrow     Morniti'  (Robinson-Litile-Brill)— 
Fox-trot,  for  Dancing,  with  Vocal  Chorus. 

Ben  Rcmie  and  His  Hotel  Roosevelt  Orch. 

15174  Peaceful  Valley  (Rohi6on)--Fox-trot.  foi^  Dane- 

ing   Fletcher  Henderson  and  His  Orch. 

Hay    Foot.    Straw    Foot  (MacDonaldCarroll- 
Freed)- Fox-trol,  tor  Dancing. 

Fletcher  Henderson  and  His  Oreh. 
(Continued  on  page  188) 
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VICTOR  ARDEN« 


f  MANGLE  M^sic  MIB^O!!^  ICS^  tii^o^^!^!!^^;!^ 


□  ["iSn^)-!!  Wall  i;— Violin  Solo, 
no  .\ccoiiiii-  by  Ban  LkUcrtelJ. 

Mnric  Dnwsoii  MortcU 
21018  Neapolitan    N>pl.-s    ,  K.  rr  /.m.cn.k)  "5- nT--^'.^^^^ 
Solo,  with  Unli.    .^.^■|.||     ■       _  ^-..^ 


Vocal  Duct,  1    ■■      ;     ^      wiipl.t-H.  .. 

15179  Down  bytl)c\V.m-^.>>  ^^■v'  ,,  :,.'riu,^X- 

van)— Tcior  ^-^l^-,  ui,.,   1  1.1  Bernard 

with  Piano  and  Lulc  Ace         ^         .  .         i»-r- - 

Ho-v  SI,.  Love.  Mi  Is  Nob"*'.  lS.»m=«  (Of'; 
I<LI1-Mills)— Tcn.T  n.ir  y.n..    D.,.  ( .  ^  ^  ^J^itli 

Accomp.  by  Pb'l   '  i    !""'  ||',,,  Jones 

Reaer,  Banjo  ,         i      .  ,  - 

15180  To^mo^row^^^^^IoT■''M       ■  I    ■  ^       '    I  nulish 

You   Wouldn't    11.  Ii..^.    M  ''V 

BinnalD-Comcihon..',    "Hb  [..^j,  ^mlisb 

15181  Dreaming  ot  a  C.slfc  in  tbe  Air  rWari  Endor) 

Tenor  Solo.  «llb  T..o  V.olms.  Cn.laraod 
Ukulele  Aeeom,.-  ,•  -  v  '  - "  V  V,,H 'siiil  f  So 
How  Can  Von  Look  S;  Good  and  Ml  Ue  M 
DOB-Gonc  Bad  (bnilor)— 1  enor  ^"1".  ^^V" 
GnSar  and  Uknlcl.  Aeeoa.o.  by  Panl  ^^S'-'". 

15170  A  LiUle  5i,  Bad  (Davi.  Conley-Eldri.tel-Fox^^^,^ 

trot,  for  DancinK  .  Vo,.  (Pianta- 

Cross  My  Heart.  Molber    1  Loy^  J,,  "  ni,  eriiR 
do.l-McCoy.\Vai.an,s>-Fo»  trot.  f/^^.^'^  Orch. 

IS183  Wbot  (From  "Sunn,")  (Harbacli-Hammer.tein- 

t;,.nF,«  (Intro  "D'ye  Love  Mc"  from  "Sunny  ) 


Regal  Records 


DANCE  RECORDS 
9941  I'm  SiltinE  on  Toi'  of  tin;.  Wo 


Lriiiin'a  Donee  Orcb. 
Yon  Gotta  Know  ■l.-'-I'<g„a  Gale  Danee  Orel. 

99«  The  Prisoner's  ■^^        ^.    ,  _^,|^.  His-Orch. 

U.,kLo.eNM.-  U.!i  ll,.n...,odDaneeOrck 
9W  Clap  HanJ>! 


'    *  vT.Lnly  and  His  Oreb. 

,1  E.IJic  lV;iliL.dv  and  Orcli. 
Aronnd  M,  Sn,,a^r-F«->,...  ^^^^^^ 

Has  Been  Blne,-Po«  iro.   Per,,'.  Hot  Dog. 

9946  To-morrovy  Mornin'— Fox-tr^ot.^^  ^  Jia„c<:  OrcTl. 
What  Co  I  Do  Witbont  '      ■_-^;';«,'J''|;o„ee  Oreb. 

9947  Som^eone'.  Stolen  »r  .S7^;^SS«fe«W 

Di" °|j5L'"^idy'V.fd°  Hi's"  Orel.. 

9948  Cross  M,  Heart.  Mother.  I  ■--;„^™-S«5;S'''6rcl,. 
Slee„  Time  Gal-F.,-.r«t._^^^^^^_^___^ 

"■"  Kf^fe''Sl,'^^tV.;,'if  ilon' gS  d'  atS'  Sis'  K 

TiK'e  ind-o-  tlte  Wor^^iVg.  3-;y!f;. 
.951  Don't  Wake  M,  Up.  l-g,£  f'„S7L°d"i£  Dand 

It^Mnsl  Be  1^"  (t™n  Merr>J^;|;r;>i>-;;™0„t 
9952  St.'Lotiis' Blues— jazr  Fiiidlo.  C'^"'"-"'£'',|j-,,'''i;"ob..dy 

B|f°SE.erM.;.e.^--F-=:'C'Sl-;  Kiody 

VOCAL  RECORDS 
5«4  Show  Me  .he  Way  .0  Go  H on>e-M ale  Duet 
Piano  Accomp  '  " 


Tl,a.  Certain  P.r„-Male  Duet.  Pi-j/»;„7j„„es 

9955  Down  by   the    Winek.r   W.iks-Comedy^^  Solo^.^^^^ 

9956  I'm  SittittB  on  Top  ot  the  W.rId-M.fe^D«e.,^__^, 
I  SSJ  Franks 

9957  The  L.neson.est  Girl  in  Town-B.ritone^S.l.^.^|_|^ 

i'°?iVer5r"iSL.i,;«'Ai™v-T™;;-s.i..  o^^^^ 

„S8  W'ST;  tbe-  ■  ShenV,,d,;;h-T™«  -SO^^^^^^^^^ 

„iE"''G;a;;-'r;nor-Solo.  tJ.y.  Aee.™;.„^,|,„, 
„S9  Tbe  Coneie,  and  the  Rose-Tenor  SoK 

Cameo  Records 

DANCE  RECORDS 
815  II  I  Had  a  Girl  Like  Vou-Fo«^irel.^  Broadcaster. 

Belter  Gel  Acnuaiuted-FoJjtrot.^^^^  ^.^  ^^^^ 
8,6  I  Wonder  Where  My  »{;>.t-„ Jr.'frJJ-Hl.^r.b. 

ro'r";er(AndE;«  Wl.h  V.u)-F»-tr.j.^.^  ^^^^ 

»'»is;«aTiM^F^ssgsrifcS^:: 

'■'recr°Sl.''GrrbSo%.?r'ot"!Kold«,^tt&t.„ 
E,Sr°ldalFo'K?rot'.. Nathan  Glanl.  and  H,s  Or.b. 
820  Sentinienlal  M.^" '""'^'^^'-gob  HariuR  and  His  Orcb. 
^  .\-„.  T..1I  'Fm  I'm  Blue) — Fox-trot, 

Deep  EIn,  (ion  Tell  ^tm  l^m  uoj         j^.^  j^^^ 

»-^aS^.tE:^j;^!i.Hs'::rrch. 

I  Always  Think V~t;;r."a%ph.nc  Dance  Oreh. 
823  Dreaminil  of  To""""- Jf^Scrs  and  Hi.  Oreh. 
P.aeeldl  Valley-Fox-trol  .^^  ^^^^.^^        ^.^  g^,,. 

,':'t:,a'  H.n«  Around  My  Sugar-Fox-mt^^.^^^^ 

"^■'Sra^;..^~..h'"'»n{^ 

What  a  Call-Wha,  •  P.I!-/5C°'-a,.d  His  Oreh. 
VOCAL  RECORDS 

826  Save  Your  Sorrow  (For  To-morrowJ-Voeab 

with  Ordi.  Accomp  ■  ™:,b 

Loye  Me  and  I  Live  F.r.v.r-Tenor  So  o  w,  J 
Oreh.  Accomp.   I '  "  ' ' 't"  "Jit .  (Irch 

827  Vou  F.rtol  to  Hctn'-l^'-V""!;  »,J!',„S;'^'oby„ 
Fo^jr"(A:,;d-E;;rwiii>ou,-Ten,,-  So,, 

with  Oreh.  Accomp  wiinam  i\uuj 

BAND  RECORDS 

828  The  Wbistler  and  His  DoR-Bandj__^^  ^^^^ 
The  Burning  ot  Rome-Band. .Ca.neo  Military  Band 

SPECIAL  RELEASES 

^^iJsf^d^S,;\SS::J"""|S;„^ihart 

t*in  Tbe  Convict  and  the  Rose— Tenor  Solo,  witb 
^  Vionf,  and  Guit,ar  Accomp.. .Vernon  Dalhart 

""t,"';  ''T'''"V'"°°'  "     •  ■vJJl.o'n  Mbart 

812  M.lher'.  Gr-av-o-Tcoor  Solo.  «'*  ^tobn  a^d 


S14  TUK-Uoat  Jones— Comedy     Duet.  p'^^'jJ'^rdPRQbinson 
Tlfe^RXwiy-  T ;iin-T;ni;-  Solo.  ^v;^■V  G-'f,^^, 
Accomp.  

Banner  Records 

, VNUARV  RELEASES 
'dance  RECORDS 

1637  Cross  My  Heart,  Mother,  I  l.-^^^rS.cSy  6rcb. 
„  Must  Be  Loy.  (From.  ■  JZ'l^nSl'lVZrb.oK 

1642  To-morrow  Mornin'— Fox-trot^  Lanin's  Dance  Oreh. 

You  Didn't  Mean  to  B|j^M'"p;.°t,'^rTnd"H"  Band 
,615  I  Never  Knew-Fox-trot  Newport  Soeiely  Oreh. 

'ncE'Little  Girl  of  My  Drcjmj^Fox^Cg'-^,  ^^^^ 

1638  The  Prisoner',  S-W-Wjjf;  p„body  and  Hi.  Band 
What  a  Kiss  Can  Do-Walt.  Hollywood  Dance  Oreh. 

1644  I'm  Sittin,,  on  Top  ot  the  Wjrld-J.x-m..^^ 

I'm   Gonna  Clurlcston  Back  "j,;^;','," ,',",°rBand 

,636  Ir.t^f°s"t-.;S  M;  ■lie,,  S»e«  rsSS'-brch. 
r. ri'rul^Fni-lro't    Lou  Gold  and  His  Oich. 

1639  li,  ivikc'";'.'.  5;r  s  rp?rd"y-;n^d"i!s'B.nd 

Sleepy  Time  Gal-F~*»l. j,^^j„,„„  ^.^ 
,64,  I'm  Gonna  Hang  Around  M,  Su^ar-Fox*ot,^_^^^ 

HS°ila„d.l  Here  C»mg£barl„J-W,.^., 
,645  Ti,l  the  End  .'  ,h.  World  WM  V™;;5''™'i,.„j 

WtaJ  Drean.  ot  ^^tfi  S'oj^/MrBand 
1654  Then  I'll  Be  HapP^y-Fox  trot,  ^.^ 

Along  Came  Love-Fox^irot,  jand 
1646  St.  Louis  Blues-Jar.  Fiddle,  Cl.rin,e,,^.P..™  ^^^^ 

B.^;rs"t?;e,"di\,V,-Iai;-Fiddl.:ciari.....Pi.»„^ 

-MaS'srJiiij'ij^^ 

VOCAL  RECORDS  . 
,65,  I  Never  Knew-Malc  Duct,  with  P^an.  Aecomj..^^|^_ 

I'm  Sitting  on  Top  ot  the  W"' Vc  "RadP.^'jaok. 

1648  ThT'^Sr^rS  i^-Town-Stn^ne  0,0 

,.r\,r°f.t^KTAi..;-t.nVr;sA.,with_^^^ 

Oreh.  Accomp.  .',1   nreh  Ac- 

1650  Sleppln'  Fool-Comedy   Solo.  w,th  OreK^Ac_.^|j_ 

Do°Z'''by'  'the  Vliiim: '  W-f— '■""K.uJj'iSield, 
witb  Oreh.  Accomp.  • -i- '  "lififDief 

1649  Show  Me  the  Way  to  Go  """-"'•''H'^Sones 
TiS'-cSffin  "Sry'-Uiii  '  D."'' '  wBh '  Pi»i  „ 

1652  W?i?"Ji  ^iut   »d.Vh-Teno,^  S^^^^^^^ 
M»  &^T-en.r-Solo,    with  ^^No_.el,y_^^^, 

1653  TirSierand-;i;.--RoVe-T.nor^ 

^r?"AHf'°'°'"™.v™"°'''^ 

Domino  Records 

DANCE  RECORDS 
,606  Cross  My  Heart,  Mother,  I  L.^■,^,:^,»,-f;£'»■6„h. 

"Fo"Tr'.. .         .  .'.':rS.'^&'n'in'"  D'aVe-brch. 
3607  To  morrow  Mornin'-Fox-trot^  ^^^^^ 

You  Didn't  Mean  ,.  S|  "  J-pi^jj-Jrii^'Band 

i/;na  t  N^v^r  Knewi—Fox-trot  Newport  Society  Oreh. 

■HeS.-ti.t^i-GlS-'.t  My  Dre»5-J;ox.tro.,^^ 

3609  The  Prisoner'.  Song-Walt^  ^^^^^^^  ^.^ 

What  a  Kis.  Can  0— "alt,,^^^^^^^^^  ^^^^^  ^^^^ 
36,0  I'm  Sitting  on  Top  of  tbe  World— Fox  trot, 
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361-1  I'm  Conn,  Mn„„  /l^'^ljfr  Henderson  and  His  Band 
jni-<  1  m  uonna  Hang  Around  My  SuRar— Fox-trot, 


When  I  Drea. 

Walt!   

3625  Then  ril  Be  H.ipny— fox- 
Flclili. 


Eddie  Pcabody  .ind  His  Bnnd 
Last  Wnllz  Wilh  You— 
Eddie  Pcibody  and  His  Band 


AlonR  Cnr 


:  Love 


^"'""Eddic 


Henderson  and  His  Band 


3617  S(.  Louis  B 

Bcale  Sireet  Blues— Jaii  Fiddle.  Clarinet.  Piano 

SrtlH  T"-   Eddie  Pcabody 

Pi^?d,in.te  !lt,^r&o  Ito^""'"  ^""""^ 

r  «         .     ^^^'^^  RECORDS        ^■^""'^  ^"'""'^ 

3619  r  Never  Knew-Male  Duet,  wilh  Piano  Aecomo.. 
i-_  c-..-  T-  The  Radio  Franks 
Im  SitlmR  on  Top  of  Ihc  World— Male  Duct, 

^f.->n  T  Aceomp  The  Radio  Pr.inlfS 

3620  Thc_  Lonesomcsl  Girt  In  Town— Barilone  Solo, 
vilh  Orch.  Accomp  Arthur  Fields 

.Franklyn  Bauer 
-  -1    Orch.  Ac- 

comp.    ..     Arlhur  Fields 

WincBar  Woiks— Baritone  Solo, 
AecoTElp.    ^.  Arthur  Fields 


-  .J  Tired  of  Beinn'  Alon^ 

Orch.  Aecomp  

36Z1  StepDin'    Fool— Comedy  Solo, 


Down  bv  the 
1^11  cl"'"'.?''*'!'    ■C"-'-""!!'  Arthur  I'le 

3622  Show  Mc  the  Way  to  Go  Home— Male  Duel. 

with   Piano  Aecomp.  Hare-Jones 

That    Cerlain  P.irty— Male    Duet,    with  Piano 
Aeeomp   Hnre-Iones 

3623  Wreck   of  the  Shenandoah— Tenor   Solo,  wilh 

Nove  ly   Accomp  Vernon  Dnlharl 

Mother's    Grave— Tenor     Solo,    with  Novelty 

Accomp  Vernon  Dalhart 

3S24  The  Convict  and  the   Rose— Tenor  Solo,  with 

Noveitv  Accomp  Vernon  Dalhart 

The  Letter  Edjjed  in  Black— Tenor  Solo,  with 

n.c.  ^^f^el'v   Aecomp  Vernon  Dalhart 

OlSI  Deep  in  My  Heart.  Dear— Violin  Solo. Rudolph  Folk 
In  the  Ballroom—Violin  Solo   Rudolph  Pojk 

U.  S.  Music  Co. 


WORD  ROLLS 
.J'"*^.,,  ™.  Composer  Played  hy 

After  All  These  Years— Waltz, 

Beautiful  Southern  Nislns— Medley  Walli  of  Southern 

Airs   Horace  Prcll 

Bye  and  Bye  (From  "Dearest  Enemy") — Fox  trot. 

Robert  BillinRS 

Clap  Hands  (Here  Comes  Charlie)— Fox-trot ...  Cal  Welch 

Cross  My  Heart.  Mother  (I  Love  You) — Walti. 

Down  by  the  Wincgar  Woiks — Waltz. Harold  Wansborough 

Dream  Pal— Fox-trot   ..Harold  Wansborough 

Forever  (And  Ever  With  You)— Fox-trot.  .Robert  nillings 

1  Never  Knew- Fox-trot   Robert  DillinBs 

I  Was  Blue  (From  "Merry-Merry")- Fox-trot, 

Harold  W.insborough 
I  Wish  That  I'd  Been  Satisfied  Wilh  Mary— Waiti, 

Harold  Wansborough 
I  Wonder  Where  My  Baby  Is  To-night— Fox-trot, 

Robert  Billings 

Lonely  for  You— Waltz. 

Look  Who's   Here— Fox-lrot   Lee  Sims 

Pretending— Fox  trot   Cal  Welch 

The  Rhythm  of  the  Day  (From  "Carroll's  New  Van- 
ities")— Fox-trot  Harold  Wansborough 

Smile  a  Little  Bit — Fox  trot  Lee  Sims 

Someone's  Stolen  My  Sweet,  Sweet  Baby — Fox-trot. 

Robert  Billings 

Sorr^  and  Blue^ — Walti  Harold  Wansborough 

Spanish  Shawl — Fox-trot   Robert  Billings 

Star  of  the  East  (From  "Star  of  the  Sea")— Sacred 

Song   Horace  Prell 

That  Certain  Party- Fox-trot   Robert  Billings 

Then  I'll  Be  Happy— Fox-trot  Lee  Sims 

Tie  Me  to  Your  Apron  Strings  Ag.ivn— Fox-trot, 

Robert  Billings 

Tiny-Town— Novelty  Fox-trot   Harold  Wansborough 

What  Could  Be  Sweeter  Than  You?— Fox  trot. .  .Lee  Sims 
When  I  Dream  of  the  Last  Waltz  With  You— Waltz, 

Harold  Wansborough 

Victory  March— With  Lyrics   Shea-Shea 

FOREIGN  WORD  ROLLS 
BOHEMIAN 
Dedeckocy  Namluvy — Sousedskn. 

Radio— Z  Revue  "Mars  o  Nas  Vi!"  J.  CoUwell 

HEBREW 
A  Yiddishe  Momme— Hebrew  Lyrics. 
Yiddishe  Momme — English  Lyrics, 

ITALIAN 

Canzone  di  Natale   Forlani-Tutcla 

LITHUANIAN 

Cinkim  Sali  Lietuvos  A,  Alekis 

Plaukia  Sau  Laivelis— Skamba  Kankaliai  ir  Trimitai. 

MEXICAN  AND  SPANISH 
La  Rosita — Song. 

POLISH 

Jest  Nam  Wojna  Wyda 


Sloveni 


:  Valcefi). 


TEST  IT. 

OUR  VICTOR 

Record  Service 

has  a  reputation  for  efGciency. 
Suppoie  you  try  it 

E.  F.  DROOP  &  SONS  CO. 

1300  a  STREET,  WASHINGTON.  D.C. 
2M*«-10  CLAY  STREET.  BALTIMORE.  MD. 


CONSTRUCTIVE  ARTICLES  IN  THIS 
ISSUE  OF  THE  WORLD 

Ready  Reference  for  Salesmen,  Dealers  and  Department  Heads 


Building  Sales  Volume  After  the 
Holidays  

Important  Changes  Made  by  the 
Victor  Co.  in  Its  Field  Forces  .  .  . 

Eighty  Per  Cent  of  Sales  Secured 
From  Follow-up  

The  Business  Situation — Retrospec- 
tive and  Prospective  

Questionable  Advertising  Should  Be 
Checked   

The  Much  Discussed  Question  of 
Trade-ins   

The  New  Session  of  Congress  and 
Business   

Selling  Through  the  "Eye  of  the 
Store"   

Community  Census  Nets  Two  Thou- 
sand Prospects  

How  Fox  Co.  Attracted  the  Atten- 
tion of  the  Public  to  Its  Products 

A  Side  Line  That  Pays  a  Profit  .... 

Bechold  Music  Co.  Demonstrates  the 
Power  of  Advertising  

Clever  Stunt  in  Connection  With 
Window  Displays  

Importance  of  Making  Sales  of  Small 
Products   

Planned  Direct  Mail  Wins  for  Live 
Dealer   

Tested  Christmas  Business  Building 
Ideas   

Quality  and  Service  Sell  Radio  for 
Brown's  

Utilizes  All  Factors  of  Sales  Promo- 
tion   

Importance  of  Quality  in  Radio 
Products  and  in  Distribution  and 
Merchandising  

How  Small  Town  Dealer  Gets  Sales 
Volume   

Victor  Orthophonic  in  Artistic  Set- 
ting in  Worcester  

Estey's  Policy  Boosts  Cash  Radio 
Sales   

Making  the  Foreign  Record  Depart- 
ment Pay  

Featuring  the  Musical  Possibilities  of 
the  Talking  Machine  

Educating  the  Public  to  Buy  Stand- 
ard Radio   


4 
6 
8 
10 
10 
1  1 
1  1 

14-16 

19 

19 
19 

19 

19 

19 

20 

24 

26 

28 

30 
32 
34 
38 
40 
46 
48 


Supreme   Court    Grants    Review  of 

Important  Patent  Case   51 

Figures  That  Indicate  the  Growth  of 

the  Radio  Industry   52 

Clearing  the  Way  for  the  Sales  Cam- 
paign   .  56 

Selecting     Efficient     Record  Sales 

Women   62 

Distribution  Department  Established 

by  Music  Master  Corp   66 

Brunswick  Panatrope  Gets  Enthusi- 
astic Reception  in  Series  of  Dem- 
onstrations Throughout  the  Coun- 
try   86 

How  the  Radio  Manufacturer  Gets 
the  Broadcast  Receiver  Into  Pro- 
duction   96 

Big  Demand  for  Records  Shows  In- 
creased Use  of  Talking  Machines  100 
Bill  to  Legalize  Maintenance  of  Fixed 
Resale  Prices  Introduced   in  the 

House  of  Representatives   106 

Supreme    Court    to    Decide  Trade 

Commission  Powers   114 

Cleveland    Talking    Machine  Co.'s 

Artistic  Exhibit  at  Radio  Show  .  .  116 
All  Branches  of  Middle  West  Trade 
Enjoy  Prosperity  as  Holidays  Ap- 
proach  1  19-130 

Fourth  Chicago  Radio  Show  Scores 

a  Big  Success  131-146 

Holiday  Demands  Keep  All  Branches 
of    the    Trade    in    Quaker  City 

Busy   151-154 

Activity  in  All  Lines  Is  the  Feature 
of  the  Holiday   Month  in  New 

England  Territory   159-160 

Philadelphia  Victor  Dealers'  Asso- 
ciation Compiles  Victrola  Ex- 
change Price  Guide   1  64 

Hohner  Campaign  to  Popularize 
Harmonica  Has  Increased  Sales 

Throughout  the  Country   171 

News  in   the   Musical  Merchandise 

Field  171-176 

Gleanings    From     the    World  of 

Music  177-179 

News  From  Our  London  Head- 
quarters  1  8 1  - 1 83 

Latest  Patents  Relating  to  Talking 

Machines  and  Records   1  84 

Advance  Lists  of  Talking  Machine 

Records  for  January.  1926  ...185-189 


CORRESPONDENCE  FROM  LEADING  CITIES 

Akron-Canton,  54 — Cleveland,  60 — Richmond.  70 — Milwaukee.  72 — Cincinnati.  74 — 
Indianapolis.  75 — Kansas  City.  80 — Toledo,  83 — St.  Louis,  84 — San  Francisco.  88 — 
Pittsburgh,  90 — Minneapolis  and  St.  Paul.  92— Buffalo.  94 — Baltimore.  98 — Salt  Lake 
City.  102— Detroit.  104— Los  Angeles,  1  08— Chicago.  1  I  9- !  46— Philadelphia.  151-154 
— Canada.  156 — Boston.  159-160— News  From  the  World's  European  Office,  181-183. 


FOREIGN  ROLLS— MUSIC  ONLY 
MEXICAN  AND  SPANISH 

Saitofon  Humano— Fox-trot   Arrcglo  de  J.  Alcoeer 

POLISH 

■■Jutlta"  Polka   J.  Dombrowski 

Odbijany  (Rlicinlander)   J.  Dombroivski 

Oh,  Henry  (Puszciany)— Polka   Leo  Kow.ilak 

Polska  Krew-Kujawiak — Z  Modlina  Obcrek. 

AUTO-ART 

These  Rolls  for  Reproducing  and  Expression  Player-pianus 
Using  Standardiicd  Tracker  Bar 
WORD  ROLLS 

HecaiJsc — Song   McNair  Ilgenfritj; 

I  Wonder  Wiitra  My  Baby  Is  To  night— FoK-trot. 

Robert  nillings 

Oh,  Dry  Those  Tears-^Song   McNair  Ili,'cnfri(z 

Roll  'Em,  Girls- Fox-trot   I.tc  Sims 

Sleepy  Time  Cal— Fox-lrot   Lee  Sims 

What  Do  We  Care  If  Ifs  One  oXlock  (Or  Two,  or 
Three  or  Fourl — Waltr. 

Vou  Told  Me  to  Go— Fox-trot   Lec  Sims 

AUTO-ART 
INSTRUMENTAL  ROLLS— MUSIC  ONLY 
FausI— "Favorite  Strains"  (Gounod)   . .  .JteNaif  llgenfrilz 


La  Czarinc  (Mazurka  Rusje)  (Gnnnc)  ...  McNair  Ilgenfritz 
Lullaby  (Berceuse  from  "Jocelyn")  (Godard). 

McNair  Ilecnfriiz 
LIBRARY  EDITION—WORD  ROLLS 

111  the  Shadows- Sonp   Robert  Dillings 

Roses  of  Picardy— Ballad   Robert  Billings 

LIBRARY  EDITION— MUSIC  ONLY 
Au  Fait  (Ob,  Fay)  (Ewin^)— IiHera"io. 

MeNair  Ilgenfritz 
Biiona  Nolle  (Good  Night)  (From  "A  Day  in  Venice") 

(Neviri)   McNair  IlKenfril^ 

Croquis  t-t  Silhouatles  No.  3  (Schutt) ...  McNair  Ilgenfrilz 
Gondolieri   (Gondoliers)    (From  "A  Day  in  Venice") 

(Nevin)   :McN'air  Ilscnfrilz 

Hearls  and  Flowers  (Coeurs  et  FleMrs)  (Tob.ini), 

McNair  IlRcnfriu 

I.ibesleid  (Kreislcr)— Viennese   W.ilii McNair  Ucnfriti 

Second  Mazurka  (Godard)   McN'air  Ilgcniriiz 

Serenade  ("Les  Millions  d'  Arlequin")  (Drifio), 

McNait  Ilsenfritz 
Spring  Song  (Song  Without  Words)  (Mendelssohn). 

McN'air  llgenfriti 

Tosca  (Puccini)— Selections   SItXair  Ilgenfrilz 
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Abtrdeeii  Sjiccialty  Co  
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Music  Master  Corp  
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Radio  Corp.  of  America  

Radio  Industries  Corp  

Rcicbninnn  Co  

Rene  Manufacturing  Co... 
Richards,  Inc.,  C,  A.-  


Schicherling  Products  Coi 

Schneiller    Radio  Co  

Shamrock  Mfg.  Co  

Silent  Motor  Corp  

Smith  Co..  C.  D  

Sonora  Phonograph  Co. 
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Soy  Kce  &  Co  

Star  Machine  &  Novelty  Co  

Starr  Piano  Co  

Stead  &  Co.,  Ltd.,  J  

Sterling  Mfg.  Co  

Sterling  Roll   &  Record  Co  , 

Slcwart'Warncr  Speedometer  Corp... 

Strevell-Patcrson  Hdw.  Co  

Stroraberg'Carlson  Telephone  Mfg. 

Stylus  Bar  &  Mfg.  Co  

Sunbeam  Radio  Cor|.  

Superfine  Merchandise  Co  

Superior  Pliono.   Parts  Co  

Supcrtron  Mfg.  Co  


Talking  Machine  Supply  Co... 

Tay  Sales  Co  

Tcletonc  Corp.  of  America  

Thermiodyne    Radio  Corp  

Thompson  Mfg.  Co.,  R.  E  

Triangle  Music  Pub.  Co  

Trilling   &  Montague  


..Inside  front  < 
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Udell  Works   

Unique  Reproduction  Co., 
United  Mfg.  &  Distr.  O 
United  Slates  Music  Co... 
Utah  Radio  Products  Co... 
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National  Lock  Co  

N.-ilional    Publishing  Co  

Ncufcldt  &  Kuhnkc...  
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Vega  Mfg.  Co  .,  

Victor  Talking  Machine  Co... 

Victor  Radio  Corp  

Vitanola  T.  M.  Co  


Wall  Kane  Mfg.  Co  

Weber-Knapp  Co  

Weston  Elec.  Inst.  Corp... 

Weymann  &  Son,  IT.  A  

White  Co.,  H.  N  

Wolf  Mfg.  Inds  

Wuebben,  G.  M.  B.  H  


Outing  Talking  Machine  Co  


Yahr  &  Lnnge  Co  Inside  fror 


Palhex,  Ine.   

Pearsall  Co.,  Silas 
Peckham  Mfg.  Co,... 


Zenith    Radio   Corp  ,  

Zimmerman-Bitter  Con,  Co   S4 
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THE  CAROLEAN 
American  BTacIc  Walnut  coniiasu 
with    rich    black    ebony  appliQiie- 
Doors  of  Beryl  Walnut  n-iib  Mat- 

Juetrie  iianeU  of  boxwood  ebony  and 
ddleback  walnut.    34M    in-  Il<ilb, 
in.  wide.  34  io.  deep.  Electric 
Double  resonators.  Albums. 


$600 


The  Master  Phonograph 

The  most  perfect  music-reproducing  instrument 

When  buyers  of  phonographs 
are  discriminating 

Merchants  who  are  selling  The  Cheney  are  dis- 
covering in  the  present  highly  competitive  market 
that  The  Cheney  possesses  outstanding  selling  ad- 
vantages. 

Its  superior  tone  quality  is  acknowledged.  A 
wide  range  of  beautiful  cabinets  meets  any  require- 
ment. Its  selling  points  can  be  duplicated  by  no 
other  phonograph. 

CHENEY  TALKING  MACHINE  COMPANY  -  CHICAGO 
Made  complete  in  our  own  factories  at  Grand  Rapids,  Michigan 


lolstord—Slyle  1 
'kDDc  period  des 
Mabogan^.  Goia- 
letaJ  parts.    Six  record 


$300 


m 


Earlj    English    Model — Style  JV 
120.    American  Walnut  stained  B 
to  nn  English  finish.     Exposed  " 
metal    parts    plated  * 
Bold,  Six 


The  Sillrtury  —  Style  IIB. 
After  the  voric  of  Sheraton  *od 
Shekrer.  In  Mahogany  and 
Walnut.  Exposed  metal  part* 
sold -plated.  Albums. 


The  BuckiDBham,  made  in  boib 
Mahozany  and  Walnut.  Length, 
39^  in-;  depth.  19?^  in.;  hc>i;hl. 
*2  in.  Equipped  with  two  resu- 
□ators-  Plays  all  records.  With 
=lectric  or  sprloK  motor. 


The  Shaftesbury,  made  of  Newby 
Walnut,  in  hand- rubbed  raniah. 
Length.  40  in.;  width,  SOU  in.; 
height.  47  in.  Electric  motor^  two 
reproducers,  completely  equipped. 
Five  de  lu.xe  albur" 


$200 


$315 


$525 


You  can  not  make  a  phonograph  better 
than  the  performance  of  the  living  artist 


OR  ten  years  Thomas  A.  Edison  has  proved 
what  others  claimed.  He  will  continue 
to  do  so. 

The  New  Edison  Phonograph  holds  the  leadership 
in  tonal  qualities. 

During  the  past  decade,  five  million  music  lovers 
and  exacting  music  critics  have  heard  Edison  artists 
sing  and  play  in  direct  comparison  with  their 
Edison  records.  It  was  the  unanimous  opinion  of 
this  vast  audience  that  an  Edison  Record  on  the 
New  Edison  Phonograph  is  actually  the  artu";!  in  all 
save  physical  presence. 

And  the  New  Edison  is  the  only  phonograph  that 
dares  this  test  of  direct  comparison  with  living  artists. 

That  is  why  it  pays  to  be  an  Edison  dealer, 

THOMAS  A.  EDISON,  INC. 
Orange,  N.  J. 


You  don't  need  a. 
fortune  to  become 
anEdisonDcalcr- 
ask  nearest  Edison 
Jobber 


Jobbers  of  the  Netu  Edison,  Edison  Records,  the  Edison 
Diamond  Amberola  and  Blue  Amberol  Records 


CAUFOR^aA 

S»n  Fr«tict»cc-E<ilst«iPli™o«nip!'  Dl»- 
Ribuiintl  Co. 

COLORADO 
D«ri««r— Edlmn  Plionv>s>iph  DlKiibui- 
inil  Cf. 

IGEOROIA 
AtUciu— i>tii>nu(iiic>li>.  Inc. 


MICHIGAN 
r>»ot>i[— Phc>no«>Tf'  C".  oi  Deiin- 


MINNESOTA 
MlniiMpol  1 1— Laurence  H.  Luck 


\"E«'  YORK 


OHIO 

ClevoUnd— The  Phanniwiph  C>. 


VIRGINIA 

md-Tht  C.  B,  Httvdt.  C...  It.^ 


LOUISIANA 

Ntm  OrleaiM— DUmond  MuiieO..  Int. 

MASSACHUSETTS 
Boiton— htdee'ElleubcrvcT  Co.,  Inc. 
tver  lohiuon  Sponlnc  Ooodn  Co. 
(AinbctaU  oitlt). 


MONTANA 

Heleni  —  Monnna  Phanoiitipli  Co. 


NEW  JERSEV 
Oitnac— Ediion  Phunofrach  DlHilbui' 


PENNSn-VANIA 
rhlUilelphlB-^inird  Phonoei'ph  Co. 
hntbunf^— Bue'nn  nionocnph  Co. 
WiltlanupoTt-W.  A.  Mvert- 

RHODE  ISLAND 
FTOvidcncc — ),  A,  Fomt  Co.  (AnibctuU 


Vancouver— Kent  1 


t 


